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THE #1 ROCK TRACK
FROM THE #1 ROCK BAND OF THE YEAR
IS CROSSING OVER TO TOP 40!

COULDN’T WAIT!

WRVW, Q180, WKSE, WHBQ, KZZU,WGTZ, WKZL,
WPXY, WFMF, WPST, WZEE, WZKL, WJJS, WAEV, WCGQ,
WSSX, WBBO, WRHT, WKRZ, WKGS, KLAL, WJBQ, |
KSMB, WNTQ, WERZ, WYKS, WXKB, WAYV, WCIL, j
WVYB, KZMG, WXXX, WIOG, WYOY, KHOP, KIZS...

THE CONTRABAND ALBUM IS NOW OVER |
ONE MILLION UNITS SCANNED IN THE U.S. ALONE!
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MONDAY, OCT. 25 > RADIO-ACTIVE

Updates galore on promotions, demotions, station flips and more.
Click on the Radio-Active box on the home pé&ge.

TUESDAY, OCT. 26 > EARLY CHARTS

Why wait? Complete chart coverage days earl er than ever—direct
from Nielsen Broadcast Data Systems.

WEDNESDAY, OCT. 27 > HOWARD STERN PLUS

More of the analytics on Howard Stern and the future of satellite
radio.

THURSDAY, OCT. 28 > COME AND GETIT

Not getting regular format updates? Make today the day to get
our e-newsletters. Look for them on the home page.

FRIDAY, OCT. 29 > COMMISSIONER UNPLUGGED

The complete interview with FCC Commissioner Jonathan
Adelstein.
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BY TONY SANDERS

SATELLITE RADIO IS GOING THROUGH the second
part of a three-phase development, similar to what TV experi-
enced in its early years, between 1947 and 1956. To paraphrase
Jack Gould, the New York Times critic covering early TV years,
the second phase of TV’s development was the period when talent
migration from radio to the new medium was essentially complete.

TV’s “third era,” Gould wrote in 1956, began when the
novelty had worn off and when viewers, now accustomed to
the personalities and programming TV offered, became much
more “choosy” about what they liked. TV, he wrote, “now can
be judged fairly on its performance rather than its promise.”

Satellite radio is still a long way from completing this type
of transition. Now, in 2004, satellite radio is still a medium full
of promise. No one knows when satellite radio’s own “third
era” will begin, but industry experts and financial analysts
point to the year 2010.

According to some experts, talent migration to satellite
radio will continue for years to come. Consultant Guy
Zapoleon, who heads Zapoleon Media Strategies, told

Howard Stern is the biggest radio personality to align himself with
satellite radio. He has signed a five-year deal with satcaster Sirius.
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Billboard Radio Monitor that there is “no doubt more strong
radio personalities will be heading to satellite radio. This is the
beginning of the listening explosion we will see during the
next five years. Satellite radio will see how well [Howard]
Stern and Opie & Anthony boost listening—and future
sales—for the medium.” Eventually, however, satellite radio
will be in search of more listeners and sales, Zapoleon says.
And that will require more talent to be added to the satellite
radio roster.

“The racier personalities will want to be on satellite radio
due to the restrictions they face at terrestrial radio, but there
are a lot of conservative men who own satellite radio, too. So
you'll begin to see the Rush [Limbaughs] and Sean [Hannitys),
or their conservative cousins, heading to satellite as well.”

VIDEO DIDN'T KILL THE RADIO STAR . ..

History shows that the migration of radio talent to TV didn’t
kill radio’s future, as much as it transformed the medium and
postponed its sustained ad revenue growth. Radio’s ad revenue

fell during 1954-56, according to records kept by Universal
McCann VP/economist Bob Coen. But that decline was
reversed by 1957, when radio’s revenue growth began again
and kept, essentially, climbing higher over the decades.

“You can’t view media competition, or the introduction of a
new medium into the mix, as a zero-sum game,” Wachovia
Securities analyst Bishop Cheen says. “The pie always expands.”

Stuart Kagel, a research analyst with SunTrust Robinson
Humphrey, thinks terrestrial radio will be fine without
Howard Stern: “I don’t think Stern’s leaving is the death knell
for terrestrial radio. I think it makes for great headlines, but it
doesn’t mean you can’t replace Howard.”

... BUT WILL PORTABLE MUSIC PLAYERS DO IT?
James Marsh, senior broadcasting/publishing analyst for SG
Cowen, is a bit more sanguine as to terrestrial radio’s
prospects. For Marsh, Stern’s move to satellite is a second
wake-up call for the industry. The other call is the rising sales
of portable music players.

KIS

SHARING THE LISTENERSHIP UNIVERSE:
RADIO, SATELLITE & MP3 IN 2015

SOURCE: SG COWAN & CO.
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“Two million iPods were sold in the last quarter,” Marsh
says. “That means music formats will become a commodity in
five years. If | have an iPod with 2,000 songs on it, no matter
where those songs came from, legally or illegally, it simply
means that listeners of terrestrial radio won’t want to pay for
radio by listening to 14 minutes of advertising.”

Satellite radio and portable music players have changed the
music entertainment proposition for consumers, Marsh main-
tains. “When consumers looked at music, they used to focus
on one AC station vs. another AC. Now it’s a question of satel-
lite radio vs. an iPod player.”

To Marsh, this means broadcasters must seriously consider
reducing their spotloads dramatically—perhaps by as much as
50%, to an average of six or seven minutes per hour.

SATELLITE RADIO IN 2010
The two most aggressive projections for satellite radio’s sub-
scribership in 2010 are 25 million and 33.5 million.

Jeff Wlodarczak of Wachovia Securities is the most bullish on
satellite radio’s long-term prospects. Earlier this month, he pro-
jected total industry subscribership to reach more than 33.5 mil-
lion by 2010—21 million for XM and 12.5 million for Sirius.
“The bottom line is that, [after] the Stern announcement, we are
more comfortable with our seemingly aggressive [forecast].”
ramifications” for

Wlodarczak also sees “material

{ said, would be “mainly nationa

traditional radio coming from Stern’s move: The high price
paid to Stern is likely to raise the price for proven national tal
ent. In fact, Wlodarczak suggests that Stern’s move “could
represent the beginning of a migration of essentially all the
national radio personalities . . . to the satellite radio services.
Also, the move to satellite will bring consumers with more
desirable demographics and income levels.”

Early this year, Stifel Nicolaus analyst Kit Spring took part
in a round-table discussion of the broadcasting industry, spon-
sored and reported by The Wall Street Transcript. Spring said
he felt satellite radio “is going to be huge,” and he expected
“25 million satellite radio subscribers by the end of the
decade.” Spring said one reason for his bullishness was that
there are 108 million commuters with an average commute
time of 24 minutes. “If you’re commuting half an hour or more
each way, spending an hour a day in your car, this is a must-
have product.”

Spring also said he felt traditional radio com- _ =
panies “can weather this, mainly because I don’t [N @l @ L
think satellite radio is going to be an advertis-
ing-based model.” Any advertising that satellite
radio might take away from terrestrial, Spring
1.” He also said
the audience erosion “may be a little worse on
radio than on broadcast television [from

/7 ON THE WEB
Complete coverage
| of Howard Stern 24/7
at Billboard-
RadioMonitor.com

cable).” His reason: “People who subscribe to satellite radio lis-
ten to traditional radio only about 20% of the time or less.”

REACHING CRITICAL MASS

To help put these aggressive forecasts into perspective, one must
consider what Cheen calls “the critical mass” for selling national
advertising. “It seems to be that 25 million to 30 million homes
or subscribers to a service is the real critical mass for selling
advertising on a national scale.” He dubbed this level of sub-
seribership “effective and efficient” for XM and Sirius.

Sirius has said it needs | million new subscribers in order
for the Stern deal to be profitable. Wachovia’s Wlodarczak
thinks the figure is closer to 1.5 million. Also, the analyst
believes Stern will generate 4 million new subscribers for
Sirius “over the life of the agreement”—2 million in 2006 and
then 500,000 a year in the four years after that.”

James Goss of Barrington Research hasn’t yet projected
w _satellite subscribership levels for the entire indus-

try. So far, his published projections cover only

XM and look forward to 2008. By that year, Goss

expects XM to claim 14.3 million listeners overall.

As for pinning down a figure for Stern’s audience
in 2006, Goss says, *“We can argue all day about how
many subscribers Howard will bring. The truth is
we’ll know the answer in a year or two.” ece
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t’s not often in the world of radio that someone stays with a
company for five years, let alone 10. But Jefferson-Pilot
Communications radio division president Clarke Brown has
been with the company since he started selling ads for
WQXI-AM Atlanta while going to law school in 1967.

He never made it to practicing law, moving to WQXI-FM
(now top 40 WSTR) several vears later, and serving as the
inspiration for the character of radio salesman Herb Tarlek on
the 1978-82 TV sitcom “WKRP in Cincinnati.”

He has been the president of Jefferson-Pilot’s radio division
since 1991. But he hasn’t risen to the top without changing,
and he thinks radio needs to do the same.

One key point Brown made while receiving the National
Assn. of Broadcasters’ National Radio Award at this year’s
Radio Show was that the radio industry should collectively
challenge its negative perception, from emerging technologies
and articles proclaiming the death of radio.

“Radio is finally entering into an era of industry cooperation
and mutual support, which has been previously lacking,”
Brown says. “We’ve been challenged by new and evolving tech-
nologies that we haven’t had to deal with in the past but have
been the catalyst for becoming more supportive of our indus-
try. if it’s good for radio, it’s going to trickle down and be good
for you as an operator.”

Entercom has gone on the offensive, running | @1 @ )

ads artacking satellite radio. “[President/CEQ]
David Field is demonstrative and exemplary of the
new attitude of radio fighting back, rather than
laying idly while people make unjustifiable claims
against the radio industry,” Brown says. “He is
genuinely one of the really altruistic guys in radio

+ www.BillboardRadioMonitor.com
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IT MAY BE TIME TO TAKE THE ‘HUMBLE’ OUT OF HUMBLE PIE
AND SCREAM RADIO’S SUCCESSES FROM THE ROOFTOPS

BY BRAM TEITELMAN PHOTOGRAPH BY STEVEN BARSTON

/7 ON THE WEB
Agree? Disagree?

it Use our message
boards at Billboard-
RadioMonitor.com

that cares about the industry. David did exactly the right thing,
and as the industry moves towards that, we will be a part of it.”

Brown believes the medium needs to market itself more
aggressively. “Radio has never been good at self-promotion
because we haven’t needed to be,” he says. “That’s changing,
and I think we’re going to get out in front of that issue. We’ve
been far too humble about promoting our industry. Humility
may be a virtue, but it’s not much of a marketing tool. When
is the last time iPod or XM or Sirius did a St. Jude telethon,
or a fund-raiser for needy children? As an industry, we donate
millions of dollars in value to worthy causes. It’s not to gen-
erate ratings, it’s just because we’re a good and caring indus-
try. We need to unify, and we’re in the process of doing it. We
need to talk about what’s good about radio, and market what
we're good at.”

CHANGE IS INEVITABLE

Brown is enthusiastic about the new technology becoming
available, and says that radio must embrace change. “When tel-
evision became prominent in the late *40s, radio was selling
quarter-hour segments of ‘Arthur Godfrey,” “The Life of Riley,’
‘Fibber McGee & Molly’ and ‘The Shadow,”” Brown says.
“Then television came along, and radio had to reinvent itself.
People realized that music would be an area where radio could
have its own position, so radio morphed.

“I'll never forget when the 8-track was introduced in the early
*70s, and as a salesman, I’d gotten a contract from an 8-track
store called Mad Man Monk’s,” Brown continues. “My then-
GM looked at the contract and said, ‘’'m not accepting this,
these are the people that are going to put radio out of business.’
We’ve dealt with 8-track, we’ve dealt with cassette, we've dealt
with CD and we’ll deal with satellite radio.”

Brown says high-definition radio will help radio stay com-
petitive. “I think it’s important, and a signal that we’re ready,
willing and able to change and adopt new technology in our
favor,” he says. “The support for this has been really over-
whelming, in my view.” Brown says that Jefferson-Pilot’s first
two stations will be converted to HD next year.

Brown also welcomes Arbitron’s Personal
People Meter, despite some misgivings from
others.

“Any new technology will have bumps in
the road along the way,” he says. “We’ve been
operating with the same diary methodology
that has been in place for a long time.

Ultimately, [the PPM is] going to be very good for radio,
because it’s going to demonstrate how ubiquitous radio actually
is, and how much it’s actually used.”

Jefferson-Pilot owns stations in only five markets, but
they’re all major markets. “Because of our size, we're very
product-oriented,” Brown says. “We feel we can compete with
much larger clusters and larger companies provided we have
the ratings to allow us to compete on that level, which we do.
Our strategy is to identify good markets with growth potential,
stake out a good position for our properties in those markets
and attract really good people to run them. ”

While Jefferson-Pilot would consider expanding into addi-
tional markets, Brown says its owners are tough critics. “We’re
owned by an insurance company, and any acquisition we make
has to pass muster by their criteria, which isn’t quite the same
as a broadcasting company’s criteria,” he says. “The good news
is, if we’re able to do that, we have no trouble raising the money
for that acquisition. The bad news is that if they don’t feel as
good about is as we would like them to, the game is over.”

While Clear Channel has promised to reduce its spotloads,
Brown doesn’t sce Jefferson-Pilot following suit, or placing addi-
tional values on commercials. “I don’t plan on lowering my spot-
load for the simple reason that we’ve never exceeded what we con-
sider to be the appropriate number of commercials on any of our
stations,” he says. “And I believe that if your content is right,
you’re not abusing the number of commercials and you’re not tak-
ing advantage of the situation, every unit in every stopset is worth
whatever it’s being priced at. I do not anticipate getting into a first-
in-position or last-in-position premium for our company.”

Brown says that radio’s economic doldrums are nothing
more than general malaise in the overall economy. “The reality
is that radio will probably be slightly up this year, and more
next year,” he says. “We’re in a post-bubble environment. The
growth rate was so explosive [in the 1990s] that compounding
that year after year is far more difficult. If you’re compounding
at a rate of double digits, and it has slowed down to 5% or 6%, |
most industries would be enormously grateful with that.”

Brown maintains that radio has an edge over the other new-
media choices because of the emotional connection it has with
its listeners. “When people wake up with their favorite morn-
ing show, it’s business as usual, the start of another day and
they realize the world is still spinning,” he says. “Radio will be
just fine regardless of the technological threats as long as we’re

mindful of the content we provide, and maintain that bond
with the listener that’s non-duplicatable elsewhere.” soe




In today’s Hip Hop dominated world,
there's one album that has defied all type
casting or straight jacketing. Its singles have been
at the top of the urban charts, the crossover charts,
the rhythm charts and the pop charts.

It is approaching four times Platinum certification
without any compromise whatsoever of the brilliant
creativity of its star and creator.

To identify that star and that album,
please turn the page.




SATELLITE RADIO
SPLITTING THE DIFFERENCE:

had to think long and hard

before coming to satellite

radio. After all, I also host

a syndicated show called
“Backtrax USA” that is on
more than 400 terrestrial sta-
tions. You would have to ques-
tion supporting a new technol-
ogy that could put your show
out of business.

Weighing the factors, it
appears that satellite radio and
traditional radio will not only
survive together, they’ll thrive
together. Intentionally or not,

1\
TE T

_ SATELLITE VS. TERRESTRIAL

each platform will make the
other platform better. In the
almost two years I’ve been at
Sirius as senior director of
music programming, I’m see-
ing this happen.

Just as FM did not put AM
radio out of business, and cable
did not eliminate basic TV,
satellite radio won’t impair ter-
restrial radio. It will instead
challenge terrestrial radio to
evolve for the better.

The early indications of

this are recent terrestrial ini-

Kid Kelly, right,
and teen pap sensation JoJo.

tiarives to cut back spotloads,
implement and expand non-
traditional revenue streams,
create “reality-based” pro-
grams, offer commercial-free
hours/dayparts and transmit
RDS readouts and high-defi-
nition radio.

There has even been explo-
ration of how to deliver individ-
ually targeted advertisements to
specific demographics.

So, what are the major dif-
ferences berween satellite radio
and terrestrial radio?

At satellite, most formats
are unique. Satellite radio is
the place to find formats that
don’t exist on terrestrial radio,
like an all-Elvis station; “The
Wiseguy Show,” starring
Vincent “Big Pussy” Pastore;
or OutQ, the first station
devoted solely to the GLBTG
(gay, lesbian, bisexual, trans-
gender) community.

When I gave my in-laws a
satellite radio for the holidays,
I put on the Standard Time
channel. They were so excited
to hear music that they
remembered from their child-
hoods that they actually stood
up and danced. They are older
than 54 and out of terrestrial
radio’s spending demographic,

so there is no station that
regularly plays the music that
they want to hear.

One of the other major dif-
ferences for programmers is
that satellite radio does not live
in an Arbitron-related world,
nor do we receive qualitative
sales information from outside
companies like Media Audit.
Therefore, we do net have to
program to diary-keepers
based on a system that was

created long ago.

Satellite is an environment
where you don’t have to worry
about the usual ratings, TSL
or share-compresston issues.
Not so far.

Since satellite does not air
commercials (at least not in
its music programming),
there is no commercial sales
department.

If you've eyer been in a situ-
ation where an account execu-
tive wanted to run a two-
minute vaginal contraceptive
ad in AM drive (I have), you’ll
understand. And, of course, by
not playing commercials, satel-
lite also avoids the clutter that
comes with them, such as the
sponsorship of benchmarks
and added value/bonus spots.

There are other differences

between satellite and terrestrial
radio, but listeners don’t have
to choose one to the exclusion
of the other.

The lack of commercials,
depth of music programming,
edgier content, artist and title
display and sound quality are a
few reasons why satellite draws
customers.

Yet most of these customers
are early adopters who need to
figure their way through the
various types of equipment.
And they need to be willing to
pay monthly subscription fees
for something they can get
*for free.”

With no commercials, satel-
lite has approximately 25%
more time to fill with music.
As a programmer, you’ll need
to adjust traditional thinking
about the number of powers
on a clock, or how much new
music/recurrents to play.

As an air talent, you’ll need
to do more show prep. But
there is never a worry about
coming out of a stopset or
checking on what a competitor
is doing.

Satellite has some channels
that are background. Yet a
large portion are foreground,
and they focus entirely on

their specific demographics by

featuring deeper musical selec-
tions and targeted entertain-
ment and information.

Although satellite never has
to “sell” anything like a sales
remote or a daypart, it will
never be local and cannot serve|
markets the way terrestrial
radio can.

Satellite is also challenged
by different time zones: Most
of morning drive on the East
Coast is still overnight on the
West Coast.

Satellite radio benefits by
targeting active subscribers to
research national music trends
rather than surveying random
potential listeners in a local
market.

Being a huge fan of radio
(no matter how it’s modulated)
I believe the satellite and ter-
restrial platforms have bright
futures. Satellite will comple-
ment, rather than compete.

No one can do with an iPod
or great CD collection what
satellite and FM can do—that
is, create engaging theater of
the mind and compelling and
dynamic entertainment. I look
forward to the continuing evo-
lution of terrestrial radio and

satellite radio. sce

OK, OK, we're showing off. The launch of our newly
expanded, rebranded and redesigned magazine has
brought an avalanche of praise. Here’s just a sample:

‘CREATIVE’

It’s refreshing to see the emphasis the new
Billboard Radio Monitor puts on the cre-
ative side of the radio business. | think it is
going to hecome a platform to showcase
innovation and the great thinkers who

drive the industry.
-John Sykes
Infinity Broadcasting CEQ

‘AWESOME’
The new mag looks great, and the chart

pages are awesome.

-Dave Reynolds
Universal Music Group VP of pop promotion

‘LOVE THE LAYOUT’

Just wanted to tell you that | love the
new magazine layout. You and your staff
have added what has been missing in our
industry: a real information-based maga-

zine. Thanks.
~John Dimick

Jefferson-Pilot Communications
director of programming and operations

‘REFRESHING’
Great revamp! The charts are nice, but
your editorial is refreshing and the content
one step ahead of the curve.

My best to you and the Monitor staff for
many future editions!

-David Isreal
Cox Radio/Miami director of operations

‘FREAKIN’ LOVE IT’

Wow! | freakin’ love it!
Normally, 1 take Monitor home
with me on Friday night and |
get to it over Sunday-morning
breakfast. Last week, | took it
home and read it cover to cover
Friday night. What a turn-
around. [ really, really love the
change!

~Mike O’Brian
KUSS (US 95-7) San Diego PD

GOT MAIL?
Send your comments, questions and concerns
to us at radioletters@hillboard.com.

8 www.BillboardRadioMonitor.com



~.alicia keys
meaun: the diary of alicia keys

“With ‘The Diary of Alicia Keys' (**** out of four) Alicia Keys takes a creative leap forward.
Alicia Keys has made a truly superb album.” USA Today

“Alicia Keys' ‘Diary’ is a knockout with exquisite production, vocals and instrumentals.
Keys is the future of real R&B. Bravo!” Fox News

@

People Pick: Keys lives up to the staggeringly high expectations set by ‘Songs In A Minor’.
Like The Godfather Part II, this is the rare sequel that doesn’t disappoint.
It's that good” (**** out of four) People Magazine

“No modern woman is both singing and writing soul songs of this caliber.”
Jim Farber, New York Daily News

arma

And The Brand New Single

records




BY CHUCKTAYLOR

IT MIGHT WELL BE EASIER to break the speed of
light on a tricycle than it is to break a dance record in America.

Songs like “Mai Ai Hee” from O-Zone, “Move Your Feet”
by Junior Senior and Anastacia’s “Left Outside Alone” rise to
No. 1 airplay glory in dozens of countries, only to hit a brick
wall in the United States, generating a mere smattering of on-
air exposure and failing to gain the critical mass to score.

But a powerful community of broadcasters is banding
together for the common cause of dance music, demonstrating
that commercial and noncommercial stations, cable carriers,
online outlets and satellite radio aren’t always fierce opponents.

In this instance, they may represent a modest band of broth-
ers, but the players are uniquely focused on building the brand
together, and using the strength of that alliance to help dance
music once again have its day in the United States.

Amid most mainstream formats that boast nationwide outlets
into the hundreds—top 40, R&B, country and rock—dance
radio represents a minuscule force. The Billboard Radio Monitor
dance panel comprises only five commercial radio stations:
WKTU New York, WPYM (Power 93.1) Miami, WQSX (Star
93.7) Boston, KKDL Dallas and KNR]J Phoenix.

They are joined by noncommercial KNHC (C89.5) Seattle
and nontraditional broadcasters Music Choice, XM and Sirius.

And earlier this month, the radio world was stunned by the
surprise sale and flip of San Francisco hip-hop outlet KPTI
(Power 92.7) to dance-formatted Energy 92.7.

“We're all on the same side here,” says Skyy Walker, MD for
WKTU. “Smaller stations can build artists and start a buzz,
which we can then take to the next level. And satellite radio and
new technologies are opening up dance music to the masses again.
We just have to utilize one another to make it more commercial. |

"WE'RE ALL ONTHE SAME
SIDE HERE. SMALLER
STATIONS CAN BUILD

ARTISTS AND START A
BUZZ, WHICH WE CANTHEN
TAKETO THE NEXT LEVEL.
AND SATELLITE RADIO AND
NEWTECHNOLOGIES ARE
OPENING UP DANCE MUSIC
TOTHE MASSES AGAIN.
ITHINK A LOT OF GREAT
THINGS ARE HAPPENING!

— SKYY WALKER, WKTU

10 www.BillboardRadioMonitor.com

think a lot of great things are happening.”

At a panel at the recent Billboard Dance Music Summit,
Skyy drew snickers when he admitted that he had recently sub-
scribed to XM, and utilized it regularly to check out new dance
music—and as a tool to help him program WKTU.

“I might feel a little guilty listening to it,” he admitted, “but
this is another opportunity for all of us who are passionate
about dance music to learn about what’s new out there. I give a
lot of love to the satellite players.”

PUTTING ON A FACE

Dance music has suffered for decades as an often-faceless
genre that is not taken as seriously as other genres, especially by
mainstream radio programmers.

Dance artist Amber, who has scored eight No. 1 hits on the
Billboard Hot Dance/Club Play chart, says, “Dance music is
generally identified with shallow lyrics, simple, computer-gen-
erated beats and—Ilet’s face it—not too many great vocalists.

“Many of the artists do not even come out with a full-length
album, but only appear on compilations, so the artist develop-
ment factor is not a given—which automatically generates less
respect at radio,” Amber says.

Within the community, she adds, “there is too much cat-
fighting going on. We need to find support among each other.”

Perhaps the timing is right, then, for dance music’s propo-
nents to fortify their strengths and search out greater accept:
ance from all sides.

But as much as they may present a unified front, each of the
players also has the opportunity to exploit its individual, inher-
ent advantages in serving dance music to the masses.

For FM stations, “free radio is free radio—and that will keep

terrestrial radio asa major player,” says Mike Oaks, PD of KNR].

Oaks launched an online dance station a year ago, which so
impressed execs at KNR]J that he was hired to bring the sound
to the FM airwaves.

“It’s not easy, but if we can stick with it, more people will hear
the music, buy the music and dance music can grow,” he says.

Music Choice’s audio service is available at no additional
cost to some 35 million subscribers of cable TV and Direct
Choice, and offers commercial-free dance and electronica sta-
tions. Both include mix-show programming and “Studio
Sessions” with top artists in the genre.

Senior manager Seth Neiman, who has programmed the sta-
tions since 1995, says the company’s audience growth has been
exponential through the vears, and is set to grow further with
an upcoming broadband initiative.

An advantage he sees over competitors is the ability to go
with his gut, to avoid corporate politics and program the music
that he feels will have the most impact.

“I think we can judge a song on its own merit, without any
pressure from an artist or label. If 'm sitting there with my
assistant and we think a record is hot, boom, it’s on.”

XM offers subscribers three current dance stations: the
Move (club/rave), the System (electronica) and BPM (main-
stream dance). It also delivers a full-time disco format.

Alan Freed, XM’s dance programmer, notes that despite a
$10 monthly subscription fee, the service has made traditional
FM radio take notice—particularly with Clear Channel’s
recent initiative to cut spotloads.

“That marks a very important reaction,” he says, “and I
think it’s a direct result of the competition from satellite radio

and Internet streaming.”

MISSING IN ACTION




Sirius’ dance channels include Dance Hits, Nonstop Club

Mix, Trance & Progressive House, the downtempo Smcoth
Electronic and the retro Boombox Breakbeats/Old Skool, az
well as a disco channel.

Howard Marcus, who programs the Sirius dance channels
says record labels have eagerly taken note of the potential ex20-
sure the channels provide.

“You can’t imagine how much music I get sent to me dai’y,
he says. “There are stacks and stacks and boxes of music.”

The company is making its service increasingly portable,
allowing dance fans to pretty much have their music with them
wherever they go. In addition to car receivers, Sirius now offers
a plug-and-play home unit and boomboxes, with a portable
player in the works.

face. The audience ne=cs to know that there are people behird
the songs. It’s not just a single.”

Jeannie Hopper, who hosts the weekly “Liquid Sound
Lounge” at New York Pzcifica outlet WBAI, and is station
manager of online arts s:aton wpsl.org, is a strong proponer.t
of technology to bring the factions together fcr the commoa
cause of dance music.

“There’s so much patzntial for dance music with new tech-
nologies,” she says, meluding high-definition radio, which
would allow a radio staticm o broadcast multiple audio streams.
She also heralds wireless audio delivery.

“There will be units -hat allow streaming with presets ir
your apartment,” Hoppe- says. “That’s amazing; dance music

is screaming for this type of technolcgy.”

“One of the advantages we have is that we '_. e _. F L e But, she cautons, the overall community needs

can focus on the music and the artists,” ; - - 1 to keep an eve on professional presentation. As
« 1 i : : 4 K

Marcus says. “The DJs don’t have to tell you | 7 OM THE WEB convenient ar o.tlet as online broadcasting may be,

where the station van is or how to get tickets |
to the station concert.”

That helps the overall community, he says,
“because so many of these artists don’t have a

e

Comple-e¢ Dance
charts lineup
at Billb»ard- |

RadioMonmitor.com. |

it needs to stznd up to traditional over-the-air pro-
| gramming: “People have to do their Fomework and
learn how to co 1 radio show, even if i”’s an Internet
B station. You have to learn the craft of real radio.”

Dance siren Amber still can’t get arrested at mainstream top 40.

A rumber of the dance music proponents, in fact, have a
healthy dose of advice for labels and artists.

“I con’t think i-’s that difficult to find a dance hit,” Skyy
says. “What’s tougn is to find a project or the artist behind it.
What makes Britney Spears such a success isn't her voice, it’s
not necessarily her music. It’s her image. Dance music needs to
find its own Britnes.”

Proro Only’s Cary Vance, who is a veteran champion of
dance artists from his days at Virgin Records, agrees, adding
that the genre requires face value to succeed

“A Ict of dance music is producer-driven and it’s hard to put
a producer out on rhe road,” he says. “You've got to have an
artist; people need to see it.”

Vanczs predicts that dance music is due for its day again at
-adio ard believes that like many music industry trends, success
~ill bre=d success.

“Dance music is cyclical,” he says. “It’s just geoing to take
one big “ecord. Once that big one comes along again, people are
going ta do anything for another one.” ove

PHOTOGRAPH BY PAUL SCHEFZ
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OMINGTQ,

YOUR FAVORITE STATION (SORT OF

IS INTERNET IMITATION THE GREATEST FORM OF FLATTERY?
BY PHYLLIS STARK ILLUSTRATION BY DAVE EMBER

icrosoft recently unveiled its new MSN Music
Service to much fanfare. But at radio stations across
the country, one element of the new service was met

with a mixture of amusement and hostility.

MSN Radio, operating within the Microsoft Windows
Media Player 10, offers more than 1,000 Internet stations pat-
terned after real terrestrial stations. Additional stations are
being added quickly.

MSN is using the call letters and often even the slogans of
broadcast stations to describe its Web offerings, all of which are
offered for free. (A premium version can be purchased for
$4.95 per month.)

Web browsers, for example, can choose stations that are
described as being “just like” WLTW New York or KROQ Los
Angeles. Using monitored airplay data licensed from Nielsen
Broadcast Data Systems, the Web stations play virtually the
same songs as the stations they’re modeled after, minus the
commercials and talk.

In press materials, the Web stations are being touted as being
like the local stations they emulate, “but with fewer ads, no DJ
chatter and less repetition.”

Of course, the stations aren’t identical to their broadcast
counterparts. In addition to the jocks and spots, they’re miss-
ing production elements, contests and services such as news,
weather and traffic offered by local stations. And the MSN
playlist is altered to comply with different laws governing Web
radio, or sometimes to remove a song Microsoft does not have
the rights to distribute.

But some programmers still think Microsoft is pilfering
their brand and their intellectual property.

“MSN Radio is Bill Gates’ attempt to cash in on the brand
equity broadcasters have built into their stations over the
years,” says Frank Bell, VP of programming for Keymarket
Communications. “Given the problems they’ve had establish-
ing compelling media content, it’s one more sign that
Microsoft is creatively bankrupt ... Next thing you know,
they’ll be on the street corner trying to sell fake Rolexes.”

Jay McCarthy, PD of country KMLE Phoenix, says MSN
Radio’s use of call letters and similar playlists is “completely
unacceptable, and borders on unethical. At the very least, it’s
lazy. What’s wrong? Can’t MSN afford to hire skilled pro-
grammers to create their own playlists?

“Qur playlist is our intellectual property,” McCarthy adds. “I’d
like to think that I don’t have to register it as such to protect it.”

Charlie Morgan, VP/market manager for Susquehanna/
Indianapolis, compares MSN’s stations to generic versions of
over-the-counter remedies. “It is not dissimilar to when you go
to the grocery store or the drugstore and right next to the
branded item is the store generic brand item on the shelf that
says ‘just like Excedrin’ or whatever. There is certainly a

receiving end of it.

“When I go to the drugstore and buy the generic I don’t feel
all that bad,” Morgan adds. “When I’m being attacked by the
generic, I have a different sensitivity to it now.”

‘A RADIO WANNABE’
Despite his concerns, however, Keymarket’s Bell doesn’t
believe MSN Radio poses a serious threat to broadcasters.

“If your radio station is nothing more than the music you
play, MSN Radio, just like a cable music service or commercial-
free satellite radio, could be a problem,” he says. “As we all
learned ‘many years ago, though, it is what programmers put
between the records that make a difference.”

Many broadcasters share Bell’s view that as long as broadcast
radio continues to serve its communities, MSN Radio may not
pose a threat.

“It’s not radio, i’s just a radio wannabe,” says Clarke Brown,
president of the radio division of Jefferson-Pilot
Communications. “Why would I want to listen to a radio
wannabe when I have the real thing?”

“In a way, somebody cloning us and calling it ‘just like’
KZILA is flattering,” country KZLA Los Angeles OM R J.
Curtis says. “But without elements beyond the music, it’s really
not ‘just like’ KZLA.”

Steve Goldstein, executive VP/group PD for Saga
Communications, says, “Anything that is out there that com-
petes with radio concerns me.” But he notes that the Internet
stations “are not like KIIS in Los Angeles or WPL] in New
York. They are [only] musically like those radio stations.

“While the base of those stations is the music, hopefully
there are other components that draw people to the station,”
Goldstein adds. “If we’re doing it right, that’s our hedge
against technological competition in the future.”

Morgan agrees. “I don’t think it’s going to be a large threat,”
he says. “You can copy a playlist, but that’s not the essence of
the brands we create. They’re going to miss that magical ele-
ment and try to just copy the playlist. So, at the end of the day,
I’m not all that threatened by it. Annoyed, but not threatened.”

Clear Channel Radio CEO John Hogan seems more amused
than annoyed by MSN Radio. “I am impressed that a company
like Microsoft thinks enough of the radio industry and of us to
kind of imitate what we’re trying to do,” he says. “They say
that’s the greatest form of flattery.

“I find it interesting that they’re touting that they’re playing
the same music without all the things between the records,”
Hogan continues. “To me, great radio is the stuff between the
records. Great radio is that personality. Great radio is that local
connection. Great radio is the local news, weather, traffic,
sports scores and what’s going on in your [area]. And that is
something that radio . . . continues to do extraordinarily well.

a huge reach to say that mimicking a playlist makes a product
‘just like WLTW.” There is example after example of great on-
air talent, great promotions [and] great information services
that we provide that really make radio what it is.

“Radio has been and continues to be a great business,”
Hogan adds. “Microsoft recognizes that but they don’t under-
stand what it takes be successful at it.”

DISCOVERY IS KEY

MSN product manager Kevin Horn says the point of MSN
Radio is to help its users discover new and different music by
giving them plenty of choices. If someone recently traveled to a
city and enjoyed a station there, for example, that person could
find something similar on the Web.

Horn says the MSN versions aren’t an exact match of broad-
cast stations either. “It isn’t like [we said], ‘At 8:45 this song
was played and we’re going to match this,’ ” he says, noting that
the idea is to more closely emulate styles of music than to pre-
cisely duplicate playlists.

In addition to the sound-alike stations, MSN has partnered
with a few stations to stream their audio broadcasts. “We've
always had strong relationships with stations,” he says, while
asserting that “their call letters and frequencies are in the pub-
lic domain.” He also points out that attorneys in Microsoft’s
legal department “do not see an issue with it.”

While acknowledging receipt of some complaints from radio,
Horn insists “we’ve been able to work through those situa-
tions,” with the complainant.

Nielsen’s Rob Sisco says Microsoft is just one of many com-
panies that licenses Nielsen BDS data, which is already widely
available to subscribers at radio, record labels and retail, as well
as readers of Billboard Radio Monitor (which has the same par-
ent company as Nielsen BDS).

“There is no restriction on how people use our data to for-
mulate their [programming],” says Sisco, who is president of
Nielsen Music and COO for Nielsen Entertainment’s East
Coast operations.

Sisco likens MSN Radio to the time-honored industry prac-
tice of putting on a competing station across town and trying to
emulate the incumbent station’s music.

“[ started as a radio station PD 30 years ago and I don’t think
much has changed between then and now,” Sisco says. “Clever
PDs are always looking at what similar and even competitively
formatted stations are doing to determine the makeup of their
own programming.”

To access MSN Radio, go to music.msn.com, click on the
radio box in the top right corner, then choose the city from
which you want to select a sound-alike station. sce

Addstional reporting by Paul Hesne and Bram Teitelman in

precedent for that, [but] I don’t particularly like being on the “It is not very hard to mimic a playlist,” Hogan says. “That’s New York.

OCTOBER 22, 2004 MUCH M " « www.BillboardRadioMonitor.com 13



DOWNLOADS

WHAT IF THEY THREW A

ith Sony
finally giving
up the ghost
and announc-
ing support for MP3 in its new
line of digital music players, the
company’s long, steadfast
adherence to the “superior
products” strategy appears to
have officially collapsed under
the weight of consumers’ will.
And, believe me, most of us in
technology and the press
thought it might never happen.
It is truly amazing that the
company that lost one of the
most pivotal product battles in
consumer history with its
Betamax video format managed
this time to pull its stubborn
head out of its superbly engi-
neered sand castle.
Sony has long been a target

really means is that an Atrac
file will retain more of the
original audio than an MP3
file of similar size. An Atrac
file encoded at 128KBps (kilo-
bytes per second) may sound
as good as an MP3 file
encoded at 160K Bps, but so
what? All that means is that
the Atrac file is slightly
smaller than its equally great-
sounding MP3 counterpart.

OK, I know we're getting
dorky here, but stay with me for
a second. Bottom line is this:
All compression is considered
“lossy.” In other words, to com-
press music into a nice little
package that can fit on your
iPod, some of the frequencies in
the music have to be removed.
That’s right: Whether it’s MP3
or Windows Media or Atrac,

MP3s—always has. All the
MP3 players linked to the cur-
rent MSN Music Store play
MP3s—always have. The new
Sony portables will play MP3s
as well. But not one of these
stores sells MP3s. If you buy
songs from iTunes but don’t
use an iPod, guess what? They
won’t work. Likewise, if you
buy songs from MSN or Wal-
Mart or Napster or Sony
Connect and you do use an
iPod, you're screwed. They
will not play.

The majority of music on an
iPod is in the MP3 format, as a
result of users ripping their
own CDs (legal), receiving
songs from friends via e-mail
or instant messaging (illegal)
and downloading songs from
peer-to-peer services like

Entras
Settings >
Shuffle Songs
Backlight
) J
G, A Y F e
& .
S aama & &

of derision for Silicon Valley
types and Web kids every-
where because of its audacious
plan to replace the industry
standard MP3 with its own
codec (short for “compression/
decompression”) known as
Atrac. One Web site even con-
structed a searing parody of
the punitive consumer restric-
tions in Sony’s digital music
players, renaming them “Sony
Tethermans” and adding the
tag line “Making it Easier to
Steal Music Than Buy It.”
Though Atrac sounds like a
fancy new men’s razor, it’s
really just the same scheme as
MP3 but with superior
efficiency. Sony will argue that
Atrac sounds much better than
MP3, but what that efficiency

some of the original audio file is
lost. So, a somewhat larger
MP3 file is virtually indistin:
guishable from its more effi-
cient cousins. In fact, no
recording engineer, let alone
average consumer, [’ve ever met
could realistically be expected
to tell the difference.

And before we all get high
and mighty about the impor-
tance of audio fidelity, let’s
remember that record compa-
nies once marketed the
cassingle as a viable format—
just like a full-length cassette
tape but a little crappier.

So, what’s the big deal? The
big deal is what happens to a
market when you don’t give
consumers the format they
clearly prefer. The iPod plays

Kazaa (we're all clear on how
cool the record biz thinks that
is). Could any consumer rea-
sonably be expected to fill his
40GB iPod by purchasing
songs for 99 cents each when
the total price tag would be
around $10,000?7 When was the
last time you paid $10,000 for
something that didn’t come
with cruise control and com-
fortable seating for four?

Why would the industry
pursue such a hopelessly con-
fused and difficult consumer
strategy when it is constantly
crying about having to “com-
pete with free”?

One reason seems to be
that each proprietary codec
comes with its own DRM
(digital rights management),

?

which is intended to govern
how consumers can enjoy the
music they have just legally
purchased—something con-
sumers don’t encounter
when downloading MP3s,
legally or illegally.

Michael at slashdot.com
posted: “Bad news for Apple
fanatics but good news for all
the crazy slashdotters who want
an iPod but feel dirty using
Apple’s DRM: The labels are
getting together and insisting
that online stores standardize
their DRM methods. Being the
providers of the music, the
labels clearly wield a lot of
power, but so does Apple:
Without iTunes, the online
music business is next to noth-
ing. Will Apple give in? Not if

they can help it—they’re on top

of the world. Before anyone
messes it up, [Apple’s) AAC is
an open format, while the
[company’s] FairPlay DRM
standard is not.”

These DRM conditions
include limiting the number of
times a customer can burn a
song to CD, limiting the num-
ber of devices to which the
song can be transferred and
even limiting the amount of
time a customer can listen to
the song at all should their
music-rental subscription fees
lapse. That is, of course, if the
customer doesn’t use any of the
myriad simple methods of cir-
cumventing the DRM and
turning the file into an MP3,
which can then be shared
freely. And it just takes one

consumer to introduce a file
into the free universe.

Then there’s the awful truth
about the analog hole (merely
recording the digital file the
old-fashioned way) through
which no DRM can pass. In
fact, nearly all of the technolo-
gists I've ever heard speak on
the subject (except the ones
drawing major-label pay-
checks) have long held that
DRM is simply window dress-
ing; a placebo that makes con-
tent owners feel better because
they don’t understand the
reality of the proposition. And
not being fully in touch with
reality has brought us to the
place we are now.

Music consumers are faced
with a choice: Either download
MP3s without any DRM con-

can’t sell the format that will

work for their customers any-
time, anywhere—MP3.
Especially when easily accessi-
ble P2P networks mean those
customers are—and always will
be—just a click away from get-
ting the song the way they want
it. The 99 cent download store
will never have significant adop-
tion unless it becomes con-
sumers’ overwhelmingly pre-
ferred experience of P2P.
Remember the data from my
previous column [Oct. 1]:
Apple sells 70 million songs per
year; P2P does 1 billion per
month. The numbers don’t lie.
It’s also good to remember
that although the iPod is the
music business’ new best
friend of the moment, the
Recording Industry Assn. of

——

ditions that will play on every
device imaginable from a “cata-
log” that encompasses the
entire history of recorded
music; or download a song in a
format that comes with a host
of shifting, confusing DRM
conditions and that may not
even play on the device they
own. The latter choice is their
reward for being law-abiding
consumers. It’s like asking a
prospective car buyer to buy a
car that only turns left, can’t go
more than 10 mph and will
strand them instantly should
they miss a payment.

The “legitimate alterna-
tives,” 1'Tunes Music Store,
MSN Music Store, Napster,
Wal-Mart, etc., cannot be
expected to compete if they

America once tried to wipe out
the very technology on which
the iPod is based. In 1999, the
RIAA slapped Diamond—cre-
ator of the groundbreaking Rio|
MP3 player—with the first of
many lawsuits against technol-
ogy companies. The industry
lost and came around to
embracing portable digital
players. Let’s get started on
embracing MP3. It’s long
overdue, and the customer
demands it. Would you buy a
Sony CD player if it only
played Sony CDs? Neither
would anyone else. ece

Joe Fleischer 1s a principal of
BigChampagne, a Caltforma-based
company that iracks downloads. His
opinions are entirely his own.
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OPPOSES MORE
CONSOLIDATION
AND STANDS UP
FOR ARTIST RIGHTS
BY PAUL HEINE
PHOTOGRAPHS BY
STEVEN BARSTON

“FAST AND FURIOUS” aren’t words normally used to
describe the pace at the Federal Communications Commission.
But 2004 has been anything but nermal for radio and the gov-
ernment agency that regulates it.

The year began with the Super Bowl halftime fiasco and is
winding down with indecency public enemy No. 1, Howard
Stern, flipping his detractors the bird, taunting the FCC with
a just-try-and-get-me-now move to satellite radio.

In between those two seismic events, the commission wrote
a record number of indecency fines, responding to election-
year political pressure and an avalanche of complaints carefully
orchestrated by conservative zealots.

But that was only part of the fun. After attempting to enact the
most sweeping media-ownership-rule changes in U.S. history, the
FCC saw its rule-making rejected by the courts and Congress.

The five commissioners also find themselves intermediaries

between the radio and recording industries over copyright protec:
tion for labels and artists on high-definition radio. They’re also in
the middle of a battle between the National Assn. of Broadcasters
and satellite radio over local traffic and weather services.

Calmly reflecting on these complex issues from a meeting
room in San Diego during the NAB Radio Show, commissioner
Jonathan Adelstein is thoughtful and soft-spoken. On four dif-
ferent occasions during his interview with Billboard Radio
Monitor he confers with his legal adviser on the appropriate
response. Yet he appears to have a firm grasp of the issues and
the ability to see them from both sides of the table.

Take the commission’s proposed rule to require stations to
record and retain for up to 90 days tapes of everything they
broadcast. Adelstein says the FCC is “open-minded about
whether to do this in the first place, and if so, how we go about
doing it in a way that is not intrusive or unduly burdensome. The
idea is to help broadcasters, as well as us, to enforce the rules.”

Having a tape, he says, would help the commissioners quickly
dismiss frivolous indecency complaints. “Otherwise, we may
have to rely on something that isn’t substantiated and have a
back-and-forth between a complainant and a broadcaster,

Adelstein says the FCC's upcoming decisions will show that it is
‘very careful and discriminating’ about what it finds indecent.
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‘It's difficult for us to argue that we would have the
authority to go after subscription services [on indecency].
| know that this might not seem fair from the perspective
of over-the-air broadcasters or from the perspective of
people who don’t necessarily distinguish between the two.
— JONATHAN ADELSTEIN, FCC

instead of having the actual facts to deal with.”

One of two Democrats on the five-member commission,
Adelstein understands the proposal’s First Amendment impli-
cations and says it is not intended to turn the FCC into Big
Brother. He also is mindful of the “more privileged First
Amendment status” enjoyed by consumers of pay services,
such as satellite radio and cable TV.

“It’s difficult for us to argue that we would have the author-
ity to go after subscription services [on indecency|,” he says. “I
know that this might not seem fair from the perspective of
over-the-air broadcasters or from the perspective of people who
do not necessarily distinguish between the two. But we have to
be careful not to overstep the bounds of our authority or we risk
having what limited authority we have slapped down by the
courts and forever limiting our ability to enforce the law.”

Adelstein is not in favor of fining talent or artists—it would
have a chilling effect on free expression, he argues. Besides,
conforming to the indecency statute is the licensee’s responsi-
bility. He insists the commission was not trying to drive Stern
off the air—though Stern and others disagree—it was just
enforcing the indecency law as Congress spelled it out.

“I don’t think it’s a necessary outcome that good content is
driven away from radio,” he says. “It’s possible to be provoca-
tive and interesting and not cross the bounds of indecency.”

Proposed forfeitures against Fox Television ($1.18 million)
and KRXQ Sacramento, Calif’, ($55,000) arc the latest in a new
serics of pending indecency decisions due from the commis-
sion. Of the roughly 20 imminent decisions, some will be dis-
missals that Adelstein says will “make it clear that we’re being
very careful and discriminating in what we find indecent.”

PAYOLA CONCERNS

So-called legal payola and sponsorship identification worry
Adelstein, and he’s glad the two issues are being addressed in
the FCC’s “Notice of Inquiry” on localism.

“It’s going to be difficult for new artists and local artists to
get heard on the airwaves if, for some reason, there’s a need for
some kind of payment to get on the air through any means,” he
says. “Independent promoters may have a role that is com-
pletely legal, but we need to explore very carefully whether or
not anything that they’re engaged in is stretching the bounds of
the law in terms of disclosure.”

While broadcasters are excited about making the long-
overdue transition to digital, artists and labels worry that HD
radio could usher in a new round of piracy. On this matter,
Adelstein waves the artists’ rights flag as well.

“We have to protect the rights of artists and copyright
holders to be compensated for the use of the product of their

talents,” he contends. “This is the only way we’re going to con-
tinue to sustain the creativity and the ability of these artists to
survive and continue to provide wonderful content.” The
radio, recording and equipment manufacturing industries need
to hammer out a solution, Adelstein says, similar to the way the

TV industry addressed copyright concerns by creating a |

“broadcast flag” for HD TV.

The issue that Adelstein’s most passionate about? Ownership
rules. He called the June 2003 FCC rulemaking “the most
destructive roflback of media ownership protection in the his-
tory of American broadcasting.” When the courts and Congress
repudiated the rules, guess who stood up and clapped?

“We ought to take a step back and say, ‘What are we doing
here?’ ” Adelstein says. “We’ve outraged the public, we've out-
raged Congress and we’ve been reprimanded by the courts.
Clearly we’re doing something wrong.

“We need to go back and start from scratch and get it right
this time, and be very careful about any relaxation of the rules.
And any relaxation of the rules in allowance for additional
mergers has to have a clear justification in terms of how it actu-
ally helps the public to get better news information, more
diversity or more competition or localism.

“And that’s a tall order. But that is what should be required
of an area so sensitive to our democracy.” sce

In September, the FCC fined 20 CBS TV stations $27,500 apiece
for airing the Super Bowl! halftime show—the incident that
ignited this year’s indecency firestorm. Viacom maintains the
broadcast was not indecent.

OCTOBER 22, 2004

Federal Communications Commission

FCC 04-209

Before the
Federal Communications Commission
Washington, D.C. 20554

In the Matter of

COMPLAINTS AGAINST VARIOUS

TELEVISION LICENSEES' CONCERNING
THEIR FEBRUARY 1, 2004, BROADCAST

OF THE SUPER BOWL XXXVHI1
HALFTIME SHOW

File No. EB-04-1H-0011

NAL/Acct. No. 200432080212

A A 4

NOTICE OF APPARENT LIABILITY FOR FORFEITURE

Adopted: August 31, 2004

Released: September 22, 2004

By the Commission: Chairman Powell issuing a statement; Commissioners Copps and Martin
approving in part, concurring in part and issuing separate statements; and Commissioner
Adelstein approving in part, dissenting in part and issuing a statement.

I. INTRODUCTION

1. In this Notice of Apparent Liability for Forfeiture (“NAL”), issued pursuant to
section 503(b) of the Communications Act of 1934, as amended (the “Act”), and section 1.80 of
the Commission’s rules,” we find that the licensees of the CBS Network Stations, as defined
herein,’ aired program material on February 1, 2004, at approximately 8:30 p.m. Eastern Standard
Time, during the halftime entertainment show of the National Football League’s Super Bowl
XXX VIII, that apparently violates the federal restrictions regarding the broadcast of indecent
material." Based upon our review of the facts and circumstances of this case, Viacom Inc.
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A SWEDISH

INTERVIEW BY

EMMANUEL LEGRAND,
LONDON BUREAU CHIEF

T'he deregulation of the
Swedish market took place
only 10 years ago, but the
country boasts one of the most
competitive and creative radio
industries in Europe. Peter
Waak, co-founder and presi-
dent of Stockholm-based
research company Radio
Intelligence, reviews the state
of the market.

HOW DOES THE
SWEDISH RADIO
MARKET COMPARE
WITH THE OTHER
EUROPEAN
TERRITORIES?

Well, it is certainly one of the
most hiberal in Europe. There
are no format restrictions, no
content restrictions, no quotas
and no obligations in terms of
content. It is very much an open
market. Operators and pro-
grammers can do as they want.

HOW DO YOU EXPLAIN
THAT?

In 1994, Sweden had a liberal
government, and the minister
of communications who
pushed for [deregulation] was
very liberal himself. The core
of the new system was that
licenses would be auctioned
and no restrictions would
apply. Another aspect was that
there would be no restrictions
in ownership. Anyone could
apply for licenses, including
non-European Union compa-
nies. The changes were widely
accepted, except [by] the left
wing of the political spectrum,
{which] would have probabl
preferred a beauty contest
[regulators choosing operators
.‘based on their project, a prac-
tice dominant in Europe].

LICENSES IN SWEDEN
/ARE AWARDED FOR
LOCAL STATIONS, BUT
WE HAVE ALSO SEEN
THE CREATION OF
NATIONAL NETWORKS.
[That is not incompatible. The
same group could apply for
several local licenses in many
different parts of the country
and set up a network.
However, there is always a cer-

tain level of local [flavor] in the
programming.

For a country of 9 million inhab-
itants, there are 86 stations. In
addition, you have public broad-
casters. In every city, you will
find at least three or four of the
national public stations [SR P1
(talk), SR P2 (classical), SR P4
(top 40), SR P5 (full service)]
and one local public station.
From a consumer’s perspective,
that’s a lot of choice.

DO YOU HAVE A WIDE
DIVERSITY OF FORMATS?
In a city like Stockholm, cer-
tainly. There’s a huge variety
of formats, [from] top 40 to
hip-hop, adult top 40 to
Jammin® Oldies. The market

e e

FOURTH IN A SERIES EXAMINING EUROPEAN RADIO AND MUSIC

And there’s also Rix FM
[adult top 40], Mix Megapol
[adult top 40], Rocklassiker
[classic rock], Vinyl 107
[oldies], Metro FM [country],
the Voice [R&B/hip-hop] and
E-FM [Jammin®’ Oldies].
Lugna reaches some 160,000
daily listeners. The first four
are operated by Swedish
group MTG.

Stockholm is a very competi-
tive market. Just in the last
year, three stations [have]
either relaunched or
switched formats.

HOW DO PROGRAMMERS
COPE WITH SUCH A HIGH
LEVEL OF COMPETITION?
You need to completely under-
stand your audience’s needs
and have the scientific tools to
do [that]. Your product must
be right on target; it must be
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TITLE

SICK AND TIRED
PHYSICAL

THIS LOVE

THE REASON
WONDERCHILD
REALTO ME

| EVERYBODY’'S CHANGING

OLYMPIA
SOLSKEN

VARSTA GRYMMA TJEJEN

LAST THING ON MY MIND

| WONT CRY
GOD’S GIFT
DRAGOSTEA DINTE!
EVIGA LANGTAN
HERE WITHOUT YOU

DELIRIUM
EVERYBODY’S GOT

TO LEARN SOMETHING

THESE WORDS
WE ARE

MONITORING PERIOD: OCT. 4-10

leader is soft AC Lugna
Favoriter, which [ launched in
1995. NRJ, with a top 40 for-
mat, is now No. 2. Then you
have a rhythmic top 40, Power.

ARTIST
ANASTACIA
ALCAZAR
MAROONS
HOOBASTANK
CHRISTIAN WALZ
BRIAN MCFADDEN
KEANE

E-TYPE

GYLLENE TIDER
MAGNUS UGGLA
RONAN KEATING & LEANN RIVIES
ELIN LANTO

JILL JOHNSON
0-ZCNE

SHIRLEY CLAMP

3 DOORS DOWN

LENA PHILIPSSON

ZUCCHERO FEATURING
VANESSA CARLTON

NATASHA BEDINGFIELD
ANA JOHNSSON

hip and it must be relevant to
your audience.

Our company works for
MTG, and as such, we are
involved in the top four sta-

INTERNATIONAL

tions in Stockholm. I can tell
you that it is extremely com-
petitive. It really keeps you on
your toes, and at the same
time, it is very exciting.

DO PROGRAMMERS
SUPPORT LOCAL
TALENT?

Even if they don’t have obliga-
tions, programmers tend to be
very receptive to local music.
A network like Rix FM plays
up to 50% local content, and it
works for them.

It also happens that we have a
pretty good music scene right
now, and that listeners like it.
It has not always been like
that. The main danger would
be [if] record companies [stop
investing] in local repertoire.

IS THE SWEDISH
MARKET ALSO PRONE
TO CONSOLIDATION?
Like anywhere else, there has
been a merger mania here. In
the recent year, we’ve seen
[mergers create] two major
groups dominating the market.
First SBS merged with
[Swedish media group]
Bonnier’s radio division.
Then we had MTG striking a
deal with French group NR]
[that] saw NRJ’s stations
being operated by MTG.
Altogether, MTG has 20 sta-
tions across the country—five
of which are in the capital—
with two national networks,
including the market leader,
Rix. SBS operates national
network Mix Megapol and
many stations around the
country. They are now by far
the largest operator. Basically,
the market is down to two
players, even if there’s a small
regional radio group.

DOES THAT LEAVE
ROOM FOR NEW
ENTRANTS?

There’s not much space left,
but one can always wait for
new licenses to be awarded.
There will also be new digital
licenses. And there are proba-
bly still some stations to
acquire. When NR]J decided to
withdraw, it provided an
opportunity for MTG.

WHAT’'S THE STATE OF
DIGITAL RADIO?

Every station is broadcasting
online and with a model that
makes it profitable. You have a
lot of listeners in the smaller
cities who tune in to the
Internet broadcast of

AIRPLA

Peter Waak, co-founder and
president of Radio Intelligence.

Stockholm stations simply
because they don’t have access
to them in their town.
Research company Nordic
Radio has found ways to iden-
tify those listeners, and adver-
tisers can pay a premium if
they want to reach them. We
are talking about 7% to 10%
of the total audience.

AND TERRESTRIAL
DIGITAL RADIO?

Not much is going on. There
are no receivers available and,
unlike the UK. market, there
are no incentives from the gov-
ernment to broadcast digitally.
The risk is that, like in other
countries, we are going to see
public broadcasters take over
the digital spectrum and offer
a wide variety of niche pro-
grams that normally would
have been owned by commer-
cial operators. This will be a
problem for the future.

IS RADIO A
PROFITABLE BUSINESS
IN SWEDEN?

It certainly is for the top sta-
tions, but [license fees] have
seriously eroded the margins
and in some cases made prof-
itability almost impossible. The
government has made tons of
money from the system, but it
also works for operators, and
advertisers have learned to use

the medium. ece

FOR THE WEEK OF OCT. 25
Artist

Title {Label)
MAINSTREAM TOP 40

Avril Lavigne

Nobody’s Home (RMG)
Ja Rule Feat. R. Kelly & Ashanti
Wondertul (IDIMG}

RHYTHMIC TOP 40
Nelly Featuring Jazze Pha
Na Na Na Na

Xzlbit

Hey Now {Mean Muggin’)

(UMRG)

{(SUM)

ADULT TOP 40
Jamie Cullum
High And Dry
Rachel Yamagata
Worn Me Down
Richard Marx
Ready To Fly

{UMRG)

(RMG)

(EMC)

ADULT CONTEMPORARY
Chris Botti Feat. Paula Cole
How Love Should Be  (Columbia)
Jamie Cullum
High And Dry
Richard Marx
Ready To Fly

{UMRG)

{EMC)

R&B/HIP-HOP
Xzibit

Hey Now {Mean Muggin’)
Nelly Feat. Jazze Pha

Na Na Na Na {UMRG)
Jadakiss Feat. Mariah Carey

You Make Me Wanna (lnterscope)
Ruben Studdard
| Need An Angel

(SUM)

{RMG)

ADULT R&B
Ruben Studdard

{ Need An Angel {RMG)

COUNTRY

Alison Krauss + Union Station
Restless {Rounder)
Amy Dalley

t Would Cry
Carly Goodwin
Just Another Mountain  (Dreaming Bear}
Gretchen Wiison

When {Think About Cheatin’ (Epic)
Jimmy Wayne

Paper Angels

Keith Urban

You're My Better Half

(Curb)

{DreamWorks)

{Capitol}

MODERN ROCK
Lostprophets

{ Don't Know

New Found Glory

I Don’t Wanna Know

{Columbia}

{Geffen)

ACTIVE ROCK
Lostprophets

| Don’t Know
Nonpoint

InThe Air Tonight
Shadows Fall
What DrivesThe Weak  {Century Media)

(Columbia)

{Lava)

TRIPLE-A
Butterfly Boucher

{ Can't Make Me {Interscope}
Chris Thile
The Believer (Sugar Hil

Damien Rice
The Blower's Daughter  (Warner Bros.)
Jamie Cullum

High And Dry {UMRG)

LATIN
Christian Castro

Te Buscaria (BMG Latin}

CHRISTIAN

Nicholas Jonas

Dear God

Sixpence None The Richer
Us {Word-Curb)
Smalltown Poets

UND)

The Truth Is Out (BEC)
Day Of Fire

Cornerstone {Essential)
Anthony Evans

Restore Me {INO)
Kutless

it's Like Me (BEC)
MercyMe

Undone {INO)
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Long Distance ‘Calls’

With his first outing “Love Calls,’ Kem has managed to
accumulate more chart weeks at acult R&B than most
artists have in their career.

Now at 92 weeks on the list, the track debuted in the
Feb. 1, 2003, issue and took 33
weeks to reach No. 1, in September
2003. At the time, that set the mark
for the longest run to No. 1 in the
chart’s history, which was then bro-
ken weeks later by R. Kelly's “Step
in the Name of Love” and its 34
week trek to the top.

Kem'’s 92-week run surpasses the

record for most weeks on the chart

set by Maxwell’s “Lifetime,” which spent its 91st week

on the chart in the April 11, 2003, issue. During this

elongated chart run, Kem entered and exited with his

follow-up track, “Matter of Time,” which peaked at No.
24 and spent 25 weeks on the chart.

‘MURDER’ RATE HITS
NEW HIGH

Papa Roach’s “Getting Away With Murder” (Geffen) earns the
year’s highest one-week spin count at active rock as it holds at No.
1 for a third week. The track’s 1,888 detections are the most since
Staind’s “So Far Away” totaled 1,940 spins in the Oct. 10, 2003,
issue. The previous single-week high for 2004 was the 1,857
detections Crossfade’s “Cold” accumulated in the July 30 issue.

At modern rock, Green Day’s “American Idiot” (Reprise)
holds at No. 1 for a sixth straight week, marking the trio’s longest
stay at the top since “When I Come Around” held pole position for
seven weeks in 1995.

‘OVER’ STATES CASE

With help from Tim McGraw, Nelly’s “Over and Over”
(UMRG) becomes his fastest-climbing track 1o date at mainstream
top 40, reaching the top 10 in just three weess with a 20-7 move.
“QOver” also jumps into the top 10 (11-6) at raythmic top 40 in its
third chart week, matching Nelly’s quickest ascent at the format
that he established with “Hot in Herre” and “Dilemma.” Both
songs eventually reached No. 1 at rhythmic ard mainstream.
Elsewhere on the rhythmic top 40 list, R. K=1ly adds yet another
title to his format-leading chart count as “Don’t Let Me Die”
(Zomba) featuring Jay-Z bows at No. 36. Tte duo’s “Big Chips”
debuted last week and this issue climbs 35-25. Kelly now has 34
chart hits to his credit, four of which debuted this year. His most

Ny ‘é' % g

BY ANTHONY COLOMBO, WADE JESSEN, PATRICK MCGOWAN AND MINAL PATEL

RadioMonitor
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successful year was 2003, when Kelly debuted with seven tracks.

Christina Milan’s “Dip It Low” (IDJMG) becomes the third
single so far in 2004 to pass the 30-week mark at rhythmic as it dips
12-15. Earlier this year Usher spent 35 weeks on the chart with
“Yeah!” while Petey Pablo kept “Freek-a-Leek” on the list for 40
weeks. The last time three or more tracks reached 30 weeks on the
chart in the same year was in 1999. Meanwhile, Milan’s follow-up,
“Whatever U Want,” bows on the list at No. 40.

Debuts Are Old Hat For
Dion And Stewart At AC

Two veteran artists each debut with their 33rd chart hits at AC:
Celine Dion with “Beautiful Boy” at No. 31 and Rod Stewart
with “What a Wonderful World” at No. 33. Stewart’s track fea-
tures Stevie Wonder, who is making his first appearance since
“For Your Love” peaked at No. 30 in 1995.

Dion is poised to once again become the AC artist of the
decade, as she was for the *90s. “Beautiful Boy” marks her 11th
charted single so far this decade, well ahead of Jim Brickman,
who has eight.

BY THE TREE LEAVES
MARK AT CHRISTIAN

Rock/pop fusion act By the Tree collects its first chart-
topper on Christian AC and the muitiformat Christian
Singles & Tracks with "Beautiful One” (Fervent).

“Beautiful One” leaps 4-1 on the Christian AC chart,
where it collects 3.7 million of its 4.1 million audience
total, and rises 3-1 on Christian Singles & Tracks.

Concurrently, Casting Crowns arrives inside the top
20 on both Christian lists with “Voice of Truth”
(Reunion), which bows at No. 18 on the adult chart and
No. 19 on the overall list.

New Beat Of The Island

Originating in Puerto Rico and making its way to the States via
Miami, reggaeton is a relatively new but burgeoning genre that
combines elements of reggae with a Latin rap twist.

The sound makes its first foray on the R&B/hip-hop chart
with “Oye Mi Canto,” the latest single from N.O.R.E. The
track, which features reggaeton artist Daddy Yankee along
with Nina Sky, Gem Star and Big Mato, bows at No. 38. The
track also holds at No. 9 in its third week in the top 10 of the
rhythmic top 40 chart.
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TURN ME ON N 14865 | 26 Total detections by daypart: w BREAKAWAY
KEVIN LYTTLE FEATURING SPRAGGA BENZ ATLANTIC : Kelly Clarkson (walt Disney/Hollywood)

' 1 8 WZKF +45, WPXY +39, WFKS +36, KLAL +34, WNOK +33
B | QOPDD it
VANESSA CARLTON ABMANTERSCOPE . _8,72_2_ '_37- A \ WKXJ 431, WLDI +28, WNCI +28, KBKS +28, KKRZ +23
| DONT wanTTO o oy B LogE e e
GAVIN DEGRAW JRMG g . 9 ° J 9 Destiny's Child iColumbia)

T WIOQ +40, WNOK +35, WHTZ 433, WKGS +31, WXKB 431
LOCKED UP 11035 ' 33 DAUGHTERS = 12 WHBQ +28, WDJX +25, WKSC +24, WXXL +20, KBKS +19
AKON FEATURING STYLES P. SRC/UNIVERSAL/UMRG
- = e — John Mayer WHAT YOU WAITING FOR?
SLOW MOTION N . ;
JUVENILE FEATURING SOULJA SLIM CASH MONEY/UMRG 1777 | 32 Buagelcolunibig) Gwen Stefani (interscope)
: C e KHF], KKDM, KKOB, KLAL, WFMF, WKZL +27 WKRZ +22. WHBQ +21, WABB 420, WCIL 420
SOMEBODY TOLD ME 6.060 o WHOT, WIHT, WIOG, ‘WJJS, WPST, WRVQ +17 KDND +13, WIOG + 17 WPRO +15, KSPW 415
THE KILLERS ISLAND/IDIMG iasaell WEXGHEY
TILT YA HEAD BACK b g 9.681 3 Total statiens wilh six or more deleclions: 27
NELLY & CHRISTINA AGUILERA DERRTY/FO’ REELVUMRG e Total detections by daypant:
TAKE ME OUT 5.139 .
_FRANZ FERDINAND DOMINO/EPIC el
—— -
ﬁzﬁﬁﬁ:’f THEIHABIT WARNER é}fs’ 9.435 ' 35 610 103 37 712 12-6a . X X
L N d . 5% 26% 13% 15% 43% 116 malnstream top 40 stations are electronically monitored by Nielsen 8roadcast Data
TANGLED UP IN ME Systems 24 hours a day, 7 days a week. © 2004 VNU Business Media, Inc. All rights reserved.
SKYE SWEETNAM CAPITOL | 3.269 : See legend to charts on lead page of charts section for rules and symbol explanations.

SONGTITLE ARTIST NAME LABEL CERTIFICATION
BDS CERTIFICATIONS SEPTEMBER 2004 THE REASON Hoobastank ISLAND/IDJMG
- . . . B IFUL istina Agui M
The following are singles recently recognized by Nielsen NE,A;’JCXTH.NG S:r:':tﬂaye?u“era QSVAA/:E/(CZ;OLUMBM 400,000
i : ONE MORE DAY Diamond Rio ARISTA NASHVILLE
Broadca§t Data System§ for certified airplay of 100,900 or BVE ByE o i s ot
more spins. The detection totals account for all spins on THE REMEDY (| WON'TWORRY)  Jason Mraz  ELEKTRA/ATLANTIC

H ' H i BIG YELLOW TAXI Counting Crows Feat. Vanessa Carlton GEFFEN
Nlel§en B‘DS monitored panel of more t‘han 1,200 radio = e ey P 300,000
stations in 128 markets across the United States and FOREVER AND FOR ALWAYS Shania Twain MERCURY/IDJMG

- - ; . AIN‘T NOTHING 'BOUT YOU Brooks & Dunn ARISTA NASHVILLE
Canada, as well as airplay on monitored satellite LSl SLOW MOTION Juvenile Feat. Soulja Shim CASH MONEY/UMRG
and radio networks. The totals below cover the period 100 YEARS Five For Fighting AWARE/COLUMBIA

) ONETHING Finger Eleven WIND-UP
from a title’s release through September 30, 2004. RED DIRT ROAD Brooks & Dunn ARISTA NASHVILLE 200,000
THIS ONE’S FOR THE GIRLS Martina McBride RCA NASVHILLE

YELLOW Coldplay NETTWERK/CAPITOL
LIST CONTINUES ON PAGE 25. BLUE ON BLACK Kenny Wayne Shepherd. REVOLUTION/REPRISE

20 tHere's muck More AT « wwWw. BitlboardRadioMonitor.com ALL CHARTS ARE FOR WEEK ENDING OCTOBER 17, 2004 OCTOBER 22, 2004




Win the music race.

IN FRONT WITH:
Ashanti

Shania Twain/Mark McGrath

R. Kelly, Jay-Z
Saliva

Gwen Stefani
John Mellencamp
Lionel Richie
Hoobastank
Eminem
Shawnna

U2

The Killers

Ja Rule

N.OR.E
Christina Milian

Promo ONLY.. TDE

DELIVERY

Promo Only, Inc. * 257 S. Lake Destiny Dr. « Orlando, FL 32810 « MPE™is powered by Destiny Media Technologies

Only U

Party For Two

Big Chips

Razor's Edge

What You Waiting For
Walk Tall

Long Long Way To Go
Disappear

Just Lose It

Weight A Minute
Vertigo

Mr. Brightside
Wonderful

Oye Mi Canto
Whatever U Want

Download, Play, No Delay.

Sign up your station today for the new
standard in digital music delivery and
receive CD quality tracks within seconds
of their release...for FREE!

REGISTER TODAY AT

www.promoonlympe.com

Contact your label rep today
to see if they're connected!

S YSTEWM

Get your music now!
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MAINSTREAM

WHTZ
New York
Sr. VP/Pgmg: Tom Poleman

APD: Sharon Dastur
MD: Paul Bryant

TOP 40
POWER PLAYLISTS

@

KIS

Los Angeles

PO: John Ivey
APD/MO: Julie Pilat
Clear Channel 818-559-2252

=]

RadioMonitor

L
POWERED BY 1\ Nielsen
Broadcast Data
Systems

WKSC
Chicago
PD: Rod Phillips

MD: Jeff “Smash” Murray
Clear Channe| 312-255-5100

&

wioQ
Philadelphia
OM/PD; Todd Shannon

APD/MD: Marian Newsome
Clear Channel 610-667-8100

0=

WXKS

Boston

VP{Pgmg: Jack McCartney
APD/MD: Kid David Corey
Clear Channel 781-396-1430

Kz

KRBE

Houston

PD: Tracy Austin
APD/MD: Leslie Basenberg -Whittle
Susquehanna 713-266-1000

Clear Channel 201-208-6200 ™w uy ™ W ™ oW ™ W ™w W ™ W
1 Maroon5 She Will Be Loved RN 1 Qestiny’s Child Lose My Breath 9 8 1 Kelly Clarkson Breakaway 87 8 1 Ciara Featuring Petey Pablo Goodies 106 % 1 Secther Featuring Amy Lee Broken ) 1 Destiny’s Child Lose My Breath 83 69
2 Kelly Clarkson Breakaway 81 8 2 Ciara Featuring Petey Pablo Goodies 89 84 2 Destiny’s Child Lose My Breath 85 61 2 Ryan Cabrera On The Way Down 105 % 2 Kelly Clarkson Breakaway B M 2 Kelly Clarkson Breakaway 7% 75
3 Ciara Featuning Petey Pablo Goodies 80 3 NORE Featuring Daddy Yan Oye MiCan 87 87 3 JoJo Featuring Bow Wow Baby itsYou 85 67 3 Avril Lavigne My Happy Ending 97 B § 3 Finger Eleven One Thing "N 3 Maroon5 She Will Be Loved % 7%
4 Destiny’s Child Lose My Breath % 48 4 Maroon5 She Will Be Loved B 8 4 Ryan Cabrera On The Way Down 81 % 4 Destiny's Child Lose My Breath % % 4 Avnl Lavigne My Happy Ending 5% 3 4 Ashlee Simpson Shadow % 50
§ Ryan Cabrera On The Way Down % B 5 Usher And Alicia Keys My Boo n % § Nelly Featuring Tim McGraw Over And Ove 79 55 § JoJo Leave {Get Dut) % B 5 Ryan Cabrera Dn The Way Down 55 66 5 Ashlee Simpson Pieces 0f Me 73 4B
6 Swaitchioot Dare You To Move 5 B & Houston Featuring Chingy, Na | Like Tha 52 51 & Awril Lavigne My Happy Ending T8 6 Nelly Featunng Tim McGraw Over And Ove 8) 3 6 Black Eyed Peas Let's Get h Stared 53 & 6 Awril Lavigne My Happy Ending nn
7 Bowling For Soup 1985 1B 7 Kevin Lyre Featuning Sprag TumMe On 50 55 7 Trick Baddy Featuring Lil Jo Let's Go 6 1 7 Afcia Keys If | Ain't Gat You 67 102 7 Maroon5 She Will Be Loved 0 8 7 Alicia Keys If§ Ain't Got You B ek
8 Simple Welcome To My Life 55 53 8 Enminem Just Lose ht 49 2 8 Akon Styles P. Locked Up 67 5% 8 Eminem Just Lose It 61 57 8 Simple Plan Welcome To My Life 4 0 8 Eminem Just Lose It 51 39
9 Gavin DeGraw | Don't Want To Be 88 7 9 Gwen Stefani What You Waiting For? 45 48 9 Maroon5 Ste Will Be Loved 65 74 9 Usher And Alicia Keys My Boo 58 4 9 Usher And Alicia Keys My Boo 4 3 9 Switchtoot Dare You To Move a3y
10 NORE. Featuring Daddy Yan Oye MiCan 51 28 10 Ll Fip Featuring Lea Sunshine 43 10 Ciara Featuring Petey Pablo Goodies 65 80 10 Ashlee Simpson Peces Of Me % % 10 J. Roman & Soluna Where Are You? 8 23 10 Seether Featuring Amy Lee Broken 33 ¥
11 Avril Lavigne My Happy Ending aq % N Nelly Featuring Tim McGraw Over And Ove 42 26 11 Usher And Alicia Keys My Boo Lo 11 Kevin Lytle Featuring Sprag Tum Me On 45 43 11 Bowding For Soup 1385 0 28 11 Simple Plan Welcome To My Life 35 27
12 Usher And Alicia Keys My Boo a5 5 12 Christina Milian Dip it Low 4 3 12 Terror Squad Lean Back 48 12 Chnstina Milian Dip It Low 8 12 Destiny’s Child Lose My Breath ¥ 3 12 Ryan Cabrera On The Way Down n &
13 Temor Squad Lean Back 4 4 13 Juvenile Featuring Soulja S| Slow Motio 38 41 13 Ashlee Simpson Pieces Of Me I < 13 Ice Cube You Can Do it BN 13 Ciara Featuring Petey Pablo Goodies ¥ B 13 Black Eyed Peas Let's Get i Started 34
14 JoJo Featuring Bow Wow Baby 'sYou 40 X2 14 Ryan Cabrera On The Way Oown % ¥ 14 Juvenile Featuring Soulja Sl Slow Moo 43 16 14 Akon Featuring Styles P Locked Up 378 14 Switchfoot Dare You To Move » 8 14 Usher And Alicia Keys My Boo 23
15 Sasha Dat Sexy Body 3 19 15 Terror Squad Lean Back B R 15 Usher Featuring Lil Jon & Lu Yeah! 41 19 15 Mase Featunng P. Diddy Breathe, Sretc 36 28 15 Eminem Just Lose It Uy 1§ Gwen Stefani What You Wating For? B X
16 Britney Spears My Prerogative 7% 16 JoJo Leave {Get Out) U3 16 Eminem Just Lose It 9 58 16 Nelly & Christina Aguilera Tift Ya Head % X 16 Ashiee Simpson Shadow T 16 Bowting For 28 a
17 Nelly Featunng Tam McGraw Over And Ove 31 16 17 Awril Lavigne My Happy Ending B B 17 Ashlee Simpson Shadow U 48 17 Mase What You Want 35 38 17 Nelly featunng Tim McGraw Over And Qve 3 20 17 Britney Spears My Prerogative 3
18 Seether Featuring Amy Lee Bioken K] 18 Britney Spears My Prerogative 27 18 Alicia Keys If | An't Got You B 4 18 Nelly Featuring Jaheim My Place n 3 18 Gavin DeGraw | Don't Want To Be 35 18 Nelty Featuring Tim McGraw Over And Ove E 0
19 Ashiee Simpson Pieces Of Me 3 4 19 Ashiee Simpson Pieces Of Me k ( 19 Kanye West Jesus Walks 238 0 19 Maroan5 She Will Be Loved B3 19 NORE Featwring Daddy Yan Oye MiCan 23 24 19 Vanessa Carlton White Houses 19
20 Rupee Tempted To Touch 3B 13 2 Hoobastank The Reason 28 ¥ 2 Switchtoot Dare You To Move ril: ] 2 NORE Featunng Daddy Yan Ove MiCan 28 24 2) Vanessa Carfton Whe Houses a3 20 Black Eyed Peas Hey Mama 25 2
21 Undsay Lohan Rumors Fia -} 21 Nina Sky Featuring Jabba Move Ya Body 27 31 21 Gwen Stefani What You Watting For? % 8 21 Kelly Clarkson Breakaway % 8 21 Black Eyed Peas Hey Mama 2 31 21 Christina Milian Dip it Low %5 U
2 Finger Eleven One Thing 2 22 Usher Featuring Lil Jon & Lu Yeah! axn 2 Kevin Lyrle Featuring Speag Turn Me On 25 17 2 Fabolous Breathe b-3| 22 Ryan Cabrera True 7 u 22 Nelly & Christina Aguilera Tin Ya Head 5277
23 Eminem Just Lose It A 5 23 Black Eyed Peas Let's Get It Started B2 23 Simple Plan Welcome To My Life %4 2 23 Rupee Tempted To Touch 23 B Alicia Keys if | Ain't Got You 5 % 23 OutKast Featuring Slespy Bro The WayYo 24 17
24 Lazy Boy Underwear Goes Inside The Pamt 23 0 24 Alicia Keys If FAn't Got You a2n 24 Black Eyed Peas Let's Get It Started 21 68 24 Ashlee Simpson Shadow 2 W 24 Usher Featuring Lil Jon & Lu Yeah! A5 4 2 JoJo Featuring Bow Wow Baby s You 24 20
25 Good Chariotte Predictable n2n 2 JoJo Featuring Bow Wow Baby It'sYou 21 26 25 Bowling For Soup 1985 20 13 25 Britney Spears Everyume 19 17 25 Nina Sky Featuring Jabba Move YaBody 24 28 2 JoJo Leave {Get Out) n Y
2% Linkin Park Breaking The Habrt n B 2 OutKast Featuring Sleepy Bro The Way Yo 19 18 2 Britney Spears My Prerogative 19 5 2% Britney Spears My Prerogative 19 19 2 Ashlee Simpson Preces 0f Me 4 38 2% Ciara Featuring Petey Pablo Goodies 20
21 Black Eyed Peas Let's Get ft Started 2 % 21 Black Eyed Peas Hey Mama 19 19 21 Scether Featuring Amy Lee Broken 18 8 21 Terror Squad Lean Back 19 3 2 Justin Tamberlake Rock Your Body 2 1B 21 Yellowcard Only One 22
28 Ryan Cabrera True 25 28 Ashlee Simpson Shadow 19 19 28 Nina Sky Featuring Jabba Move YaBedy 18 23 2 Nina Sky Featunng Jabba Move Ya Body 17 43 28 Jessica Simpson With You N 28 The Killers Somebody Toid Me 22
23 Vanessa Carfton White Houses 2020 23 Chnstina Milian Featuring J Whatever U 18 15 23 Ice Cube You Can Do It 18 30 23 Trick Daddy Featuring Lil Jo Let's Go 15 10 23 JoJo Featuring Bow Wow Baby ItsYou 21 20 23 Jessica Simpson With You 2z
3 Ashiee Simpson Shadow 19 2 30 Beyonce Naughty Girl 8 15 30 Christina Milian Dip It Low (LI ) 30 Alicia Keys Featuning Tony! Diary ® 7 30 0 Cent InDa Club 22 30 OutKast Hey Yal 2 N
31 Kevin Lyttle Featuring Sprag TumMe On 16 13 31 Usher Confessions Part Il 16 3t Lindsay Lohan Rumors 1“8 31 Jagged Edge Let's Get Mamed 4 8 31 Good Charotte Predictable 19 16 3 Finger Eleven One Thing 28
R Gwen Stetani What You Waring For? 1% 13 32 Lil Jon & The East Side Boyz Get Low 15 10 X Lif Aip Featuring Lea Sunshine w2 32 Louchie Lou & Michie One Rich Girl LA 32 OutKast Roses 19 18 32 Lt Aip Featuring Lee Sunshine 20 %
B Nina Sky Featuring Jabba Move YaBody 16 18 3B 50 Cent In Da Club 5 14 3 N.ORE Featuring Daddy Yan Oye MiCan 13 1 B Tamo Metro & Devonte Everyone Fallsin -~ 14 16 X Lndsay Lohan Rumors 19 2 3 Good Charlotte Predictable "2
34 The Killers Somebody Told Me 15 1 W J-Kwon Tpsy 1515 34 R Kelly lgnition ) 34 JoJo Featunng Bow Wow Baby h's You 14 19 34 Gwen Stetani What You Waitng For? 18 16 34 Trick Daddy Featuring Lil Jo Lets Go 16 10
5 Jessica Simpson Angels 15 15 35 LL Cool J Featuring 7 Aureli Hush 16 35 Lil Jon & The East Side Boyz Get Low 7 u ¥ TWC Creep 39 ¥ J-Kwon Tipsy 7 B ¥ Gavin DeGraw | Don't Want To Be 16 13
% Fugees Ready Or Not “ 8 3% Cassidy Featuring R. Kelly Hotel ALER1 3% Awil Lavigne Oon't Telt Me 17 a0 3% DJ Kool Let Me Clear My Throat 13 10 3% Maroon5 This Love 17 W 3% Chastina Milian Featuning J Whatever U 16 18
37 Franz Ferdinand Take Me Dut 1418 37 Kelly Clarkson Breakaway 13 2 37 Black Eyed Peas Hey Mama n 9 37 Big Punisher Stll Not A Player 13 13 31 DutKast Hey Yal 7 2 37 Undsay Lohan Rumors 15 13
38 S0 Cent in Da Club BN 38 Snoop Dogg Featuring Pharrel Drop i 13 2 38 Finger Eleven One Thing n 13 38 Notorious BLG. Hypnotize 7 38 The Killers Somebody Told Me 16 10 38 Three Days Grace {| Hate) Everything Ab 14 14
39 Shabba Ranks Twice My Age 2 10 33 Mario Winans Featunng Enya | Don'tWa 13 15 3 JoJo Leave {Get Dut} n 18 33 The Notorious B.1.G. Featun Mo Money M 12 14 39 Los Lonely Boys More Than Love 18 12 33 Linkin Park Numb 13 10
40 Madhouse Uke A Prayer 1713 40 Simple Plan Welcome To My Life 12 2 40 Gavin DeGraw | Dont Want To Be 0 4 40 Fugees Ready Or Not 12 15 40 Sean Paul Get Busy 15 4 40 Franz Ferdinand Take Me Dut 1219
— - — — . . ! I—— . — — S .
I M I.azv Boy Underwear Goes inside The Pam Z! 0 A+ Kelly Clarkson Breakaway 13 2 A+ N.ORE Featuring Daddy Yan Oye Mi Can 31 A+ Fabolous Breathe %5 1 A+ Christina Milian Featuring J Whatever U 10 5 } A+ Nelly Featuring Tin McGraw Over And Ove 26 0
lers Somebody Toid Me A+ Snoop Dogg Featuring Pharrel Drop itLi 13 2 A+ Gavin DeGraw ! Dont Want To Be 0 4 A+ Rupee Tempted To Touch 2 3 A+ NORE Featuring Oaddy Yan OyeMsCan 10 3
A« Good Charlos Predictable 05 A+ Bowing For Soup 1965 02 || A% Loany Keauita Ly 70
- e -
wKal WDRQ  pmgrrry = KHKS WIHT - WFLZ | WSTR P
Detroit % Detroit T AT Dallas Washington, DC Tampa Atlanta >
OM: Dom “Domino” Theodore PD: Alex Tear PD: Patrick Davis VP/Dps: Jeff Wyatt OM/PD: Jeff Kapugi PO: Dan Bowen
APD/MD: Beau APD: Jay Towers APD/MD: Fernando Ventura MD: Albie Dee APD: Toby Knapp APD/MO: Michael Chase
Clear Channel 248-324-5800 MD: Keith Cur Clear Channel 214-866-8000 Clear Channel 301-468-9429 MD: Kane Jeffersan Pilot 404-261-2970
™ W ABC/D:sney 313 871-9300 ™ W W oW ™ W Clear Channel 813-839-9393 ™ W ™ W
1 Eminem Just Lose ft 8 81 1 Nelly Featunng Tam McGraw Over And Ove 81 n 1 Destiny's Child Lose My Breath 107 107 1 Ciara Featuring Petey Pablo Goodies 9N 7 1 Ciara Featuring Petey Pablo Goodies M 8 1 Kelly Clarkson Breakaway n &
2 Usher And Alicia Keys My Boo 2 8’ 2 Destiny's Child Lose My Breath 8 2 Avnl Lavigne My Happy Ending 106 86 2 Kelty Clarkson Breakaway 90 8 2 Ryan Cabrera On The Way Down 8 8 2 Finger Eleven One Thing 66 65
3 Niny Nasty Girl 2 8 3 Eminem Just Lose It 84 8 3 Ciara Featuring Petey Pabio Goodies 104 104 3 Ryan Cabrera On The Way Down 2’ n 3 Ul Rip Featuning Lea Sunshine 79 % 3 Maroon5 She Wik Be Loved 64 66
4 Nelly Featuring Tam McGraw Over And Ove 79 67 4 Ciara Featunng Petey Patlo Goodies 78 61 4 Nelly Featuring Tim McGraw Over And Ovel02 98 4 Houston Featuring Chingy. Nallke Tha 78 55 4 Avnit Lavigne My Happy Ending nn 4 Ashlee Simpson Pieces 0f Me 58
5 Ciara Featuring Petey Pablo Goodies 7% 78 S Usher And Alicia Keys My Boo H 75 § Maroon5 She Will Be Loved 102 10 § Maroon5 She Will Be Loved 7 n S Houston Featuring Chingy, NallkeTha 72 78 5 Awnil Lavigne My Happy Ending 51 54
6 Tervor Squad Lean Back 60 66 & Nimy Nasty Girt 5 0 6 Black Eyed Peas Let’s Get It Started 0 52 6 Emmem Just Lose it n e 6 Kelly Clarkson Breakaway 8 4 6 Maroon8 This Love 51 82
7 Trick Daddy Featuning Lit Jo Let's Go 52 51 7 Teror Squad Lean Back 57 61 7 Hoobastank The Reason 49 4 7 Terror Squad Lean Back 65 8 7 Maroon5 She Wil 8e Loved 8 n 7 Hoobastank The Reason % S0
8 Destiny's Child Lose My Breath 48 8 8 Akon Featuring Styles P. Locked Up % 47 8 NODRE Featuring Daddy Yan Oye MiCan 49 48 8 Bowling For Soup 1385 47 8 Black Eyed Peas Let's Get It Started 2 6 8 Switchfoot Meant To Live 82 62
9 Lif Aip Festuring Lea Sunshine 45 % 9 Ryan Cabrera On The Way Down 4 8 9 Ashiee Simpson Pieces Of Me 48 N 9 Destiny's Child Lose My Breath Bl 45 9 Destny’s Child Lose My Breath 51 a5 9 Black Eyed Peas Let's Get It Started 0 0
10 Nelly & Christina Aguitera Tit Ya Head 4 485 10 Kelly Clarkson Breakaway 5 34 10 Houston Featuring Chingy, Na | Lke Tha 48 48 10 Usher And Alicia Keys My Boo 5 4 10 Nelly Featuring Tim McGraw Over And Oved) 22 10 JoJo Leave {Get Dut) 8 45
11 JoJo Featuring Bow Wow Baby Its You 41 40 11 Maroon5 She Will Be Loved 51 R 11 Nina Sky featuring Jabba Move Ya Body 46 52 n Keys If | Ain't Gat You 51 11 Eminem Just Lose it 4 33 11 Bowling For Soup 1985 47 9
12 Akon Featuring Styles P. Locked Up LK<} 12 Ashlee Simpson Shadow LYK ] 12 Ryan Cabrera On The Way Down 43 48 12 Linkin Park Breaking The Habit 9 2 12 Kevin Lynle Featuring TumMeOn 40 44 12 Seether Featuring Amy Lee Broken 46 B
13 Awnil Lavigne My Happy Ending U 13 Lif Rip Featuring Lea Sunshine 0 N 13 U fAlp Featuring Lea Sunshine a2 4 13 JoJo Featuring Bow Wow Babylt'sYou 33 19 13 Usher And Alicia Keys ly Boo ki 3 13 Ryan Cabrera On The Way Down 45 48
14 Christina Milian Dip ht Low U ®B ¥4 Seether Featuring Ainy Lee Broken a0 37 14 Eminem Just Lose it 40 40 14 Gwen Stefani What You Warbng For? kil ] 14 Bowling For Sou % 0 14 The Killers Somebody Told Me 4 2
15 J-Kwon Featuring Sadiyyah You & Me k<. ] 15 JoJo Featuring Bow Wow Baby l'sYou 34 25 15 Alicla Keys if | An't Got You 3B 15 Avril Lavigne My Happy Ending 31 55 15 Linkin Park Brea rmq The Habst % R 15 Oestiny's Child Lose My Breath 28
16 Black Eyed Peas Let's Get ht Started 28 5 16 Gwen Stefani What You Waiting For? B A 16 Usher And Alicia Keys My Boo e I <] 16 Sean Paul Get Busy (/] 16 Usher Featuring Lil Jon & Lu Yeah! 3 16 Counting Crows Accidentally In Love 0 3
17 Houston Featuning Chingy, NaILke Tha 23 X0 17 Trick Daddy Featunng Lil Jo Let's Go 2 5 17 JoJo Leave {Get Dut) 34 17 Britney Spears My Prerogative k 17 Switchfoot Meant To Live k)< 17 Switchfoot Dare You To Move 0 47
18 Ashlee hadow n B 18 J-Kwon Featuring Sadiyysh You & Me 3N 18 Kelly Clarkson Breakaway 5 16 18 Trick Daddy Featuring Lil Jo Let's Go nu 18 Maroon§ This Love . ] 18 Unkin Park Numb X% &
19 Monica U Should've Known Better 219 19 Dem Franchize Boyz White Tee's 2 3 19 Nitty Nasty Gir -4 19 Kevin Lytfle Featuring Sprag TumMe On 28 17 13 Seether Featuring Amy Lee Broken 8 8 13 Ashlee Simpson Shadow o]
20 Usher Featuring Lil Jon & Lu Yesh! 219 20 Nelly & Christina Aguilera Tif Ya Head % 20 Trick Daddy Featuring Lil Jo Let's Go 2118 20 Nina Sky Featuring Jabba Move YaBody 28 22 2 Brimey Spears My Prerogative % 0 20 Franz Ferdinand Take Me Out k<K i}
21 Lil Jon & The East Side Boyz Get Low 217 21 Finger Eleven One Thing 32 21 Britney Spears My Prerogative 19 21 Switchtoot Dare You To Move B A 21 Gwen Stetani What You Wahng For? 519 21 Los Lonely Bovs Heaven BN
2 Alicia Keys i | At Got You 21 2 Alicia Keys If | Am't Got You 19 45 22 Maroons This Love 1B« 2 Seether Featuring Amy Lee Broken B 2B 2 Gavin DeGraw | Don't Want To Be 24 1 2 Leony Kravitz Lady 3B
2B Maroon5 She Will Be Loved 22 2B Simple Plan Welcome To My Life 18 9 23 Chnstina Milian Dip it Low 7 16 23 NORE Featuring Daddy Yan Oye MiCan 27 2 23 JoJoFeaturing Bow Wow Baby t'sYou 24 18 23 Duran Duran (Reach Up For The} Sunnse 25 18
24 LL Cool J Featuring 7 Aureli Hush 2 n 24 Petey Pahio Freek-A-Leek 79 24 Gwen Stetani What You Warting For? ”a 24 Ashlee Simpson Shadow - 3.)] | 24 Ashlee Simpson Shadow 2.3 24 Joss Stone You Had Me n %
2 Juvenile Featuring Soulja Sl Siow Mota 21 29 25 Black Eyed Peas Let's Get ft Started 6 25 25 Britney Spears Toxic 16 13 & Lil Jon & The East Side Boyz Get Low 2415 2 Christina Milian Dip It Low 2% 25 Gavin OeGraw | Don't Want To Be 21 15
2% N.ORE Featuring Daddy Yan Oye MiCan 16 & 2% OutKast Hey Yal 15 1’ % Juvenile Featunng Soulja SI Slow Motio 16 19 2 Nelly & Christina Aguilera Tift Ya Head pLI ] 2 NORE Featuring Daddy Yan Oye MiCan 19 1 2 Lindsay Lahan Rumors 2020
21 Ciara Featunng Missy Elliot 1, 2 Step 5 3 21 J-Kwon Tipsy 15 g 1 Simple Plan Perfect 15 13 21 Nelly Featuring Tn McGraw Over And Ove 3 0 27 Juvenile Featunng Soulja Sl Slow Moto 19 7 2} Britmey Spears My Prerogative 18 25
28 Franz Ferdinand Take Me Dut 13 9 28 Kevin Lyttfe Featuring Sprag Tum Me On 15 28 Usher Featuning Lit Jon & Lu Yesh! 15 19 28 Usher Featunng Lil Jon & Lu Yeah! n s 2 Trick Daddy Featuning Lil Jo Let's Go 19 13 28 Britney Spears Toxic 7”13
23 Petey Pabio Freek-A-Leek 13 2 23 Usher Featuring Lil Jon & Lu Yeah! 1 12 23 OutKast Featunng Sleepy Bro The Way Yo 4 15 23 Black Eyed Peas Let's Get it Started 2 31 23 Terror Squad Lean Back 18 42 23 DutKast Featuning Sleepy Bro The Way Yo 17 14
30 Ryan Cabrera On The Way Down 7 n 30 Nina Sky Featuring Jabba Move Yz Body 14 15 2 Tervor Squad Lean Back w2 30 Christina Milian Featuring J Whatever U 22 17 30 Switchfoot Dare You To Move 7 30 Usher Festuring Lil Jon & Lu Yeah! 7 an
3 Lil Scrappy No Problem 12 13 31 Good Chariotte Predictable 135 3 Baby Bash Featuring Frankie Suga Suga 13 11 3 Simple Plan Welcome To My Life 2112 31 Simple Plan Weicome To My Lfe 17 15 3 Yellowcard Only One % 8
X Snoop Oogy Featuring Pharrel Drop i 11 0 X Switchfoot Dare You To Move 13 10 R J-Kwon Tipsy 13 n X Nelly Featuring Jahein My Place 28 3 Nitty Nasty Girt 6 17 3 Jobn Mayer Daughters % 15
3 Brtney Spears My Prerogatve 1 9 3 50 Cen In Da Club 13 3 Beyonce Naughty Girl 13 16 B Juvenlle Featuring Souljs S| Slow Motio 18 20 B Skye Sweetnam Tangled Up In Me 15 13 33 Simple Plan Welcome To My Life 5 10
34 Mase Featuring P. Diddy Breathe, Swetc 10 4 34 Ashiee Simpson Pieces Of Me 13 12 34 OutKast Hey Yal 13 18 34 L Aip Featunng Lea Sunshine ” N 34 Good Charlotte Predictable 15 13 34 Usher Bum 15 14
35 Good Charlotte Predictable w7 3 JoJo Leave {Get Out} 2 B 35 Akon Featuring Styles P. Locked Up 12 9 ¥ OutKast Hey Yal 16 8 ¥ Vanessa Cartton White Houses 15 14 35 Jessica Simpson With You 15 17
3% Dem Franchize Boyz White Tee's n " 3% Lil Jon & The East Smu Boyz Get Low 12 W 3% Evanescence Featuring Paul M Bnng MeT lz n 3% Ashlee Simpson Pieces 0f Me 5 13 3% The Killers Somebody Toid Me 15 17 3% Justin Tanberlake Rock Your Body " n
37 Simple Plan Welcome To My Life g 7 37 Bowling For Soup 198" 12 15 37 3 Doors Down Here Without You 8 37 Vanessa Carfton White Houses 15 13 37 Nina Sky Featuring Jabba Move YaBody 14 10 37 Three Days Grace Just Like You 1416
38 Mis-Teeq One Night Stand 7 8 38 N.ORE Featuring Daddy YanOyeMiCan 11 1 38 Justin Timberake Rock Your Body ll 9 38 Beyonce Naughty Girt " n 38 Akon Featuring Styles P. Locked Up 1“1 38 OutKast Hey Yal 1B ®
39 Kevin Lyttie Featuring Sprag TumMe On 7 22 39 Lindsay Lohan Rumors n 7 39 Linkin Park Numb g 8 33 Finger Eleven One Thing A< | 39 Evanescence My Immortal L ] 39 No Doutt i's My Life 1317
0 Jagged Edge Let's Get Marned 6 1 0 Beyonce Naughty Girl n 2 40 Daniel Bedingfield Gotta Get Thru This 9 9 40 Mis-Teeq Scandalous BB 0 Finger Eleven One Thing 1313 40 Chnstina Aguilera Featuring Dirrty 12 9
- L g — = - - —— NI = = = R — P
U as A+ C1am Femuvh\g Missy Bliiot 1,2 Slep 15 3 il A+ NORE. Featwing Daddy Yan OyeMiCan 11 1 | A+ No Airplay Adds This Week | A+ Neily Featuring Tim McGraw Oves And Ove 3 0 | | A+ NORE Featiwing Daddy Yan Oye MiCan 19 | ] A+ Good Chartotta Predictable G |
A+ Snoop Dogg Phamel Drop ki 11 0 I A4 Duran Duran {Reach Up For Thej Sunnse 9 0 A+ Ryan Cabrera True 5 L
A+ Mase Fﬂmmqq P Breathe, Swrete 10 4 | A+ John Mayer Daughters 9 1 ! J {
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20 Mis-Teeq One Night Stand 7 (] 2) Kelly Clarkson Breakaway % 18 A Nickeback Someday 2™ 2) Ashlee Simpson Shadow 34 16 20 The Killers Somebody Toid Me B3 20 Ny Nasty u2a
21 Gwen Stefani What You Waiting For? 0 24 21 Good Charlotte Predictable 3 19 21 Hoobastank The Reason 2R 21 3Doors Down Here Without You 2 2B 21 Gavin DeGraw | Don't Want To Be % 5 21 Christina Mlhun Dip it Low uu
2 Trick Daddy Featuring Lil Jo Let's Go -3 2 Alicia Keys i | Aint Got You B 3 2 Gwen Stetani What You Walting For? B 2 2 Alicia Xeys K 1 Aint Got You 3 R 22 Gwen Stetani What You Waling For? % 10 22 Destiny’s Child Lose My Breath BN
23 Crosstada Cold 370 3 Akon Styles P. Locked Up 3 4 3 Simple Plan Weicome To My Life B 7 23 Mary J. Blige Familty Affair Ay 23 Ashlee Simpson Shadow 5 2 B Joldo Featuring Bow Wow Baby ltsYou 28 23
24 Swachtoot Dare You To Move 23 24 Lil Rip Featuring Lea Sunshine 200 24 Chnistina Milian Dip it Low 5% 24 Chnistina Mibian Dip it Low % U 24 Skys Sweetnam Tangled Up In Me 211’ 24 L Cool J Featuning 7 Aureli Hush %5 19
2 Switchtoot Meant To Live 528 2% Ashlee Simpson Pieces Of Me 208 2% Trck Daddy Featuring L) Jo Lat's Go % 0 2% Terror Squad Lean Back 9B 25 Ciara Featuring Petey Pablo Goodies FAR- % Jadakiss Featuring Anthony H Why? a 12
& Skye Sweetnam Tangled Up In Me 520 % Nty Nasty Gl 17 7 & JoJo Featuning Bow Wow BaylsYou 25 18 % Hoobastank The Reason 17 18 % Simple Plan Welcame To My Life D17 % Ryan Cabrera On The Way Down 19 7
Z Finger Eleven Ona Thing YL 27 Juvenile Featuring Soulja S Siow Moto 15 7 0 JoJo Leave {Get Outh U N 27 Pufl Daddy & Faith Evans Fea Il Be Mi 5B 13 21 Good Charlotte Predictable 20 17 21 Nelly & Christina Agnllen Tikt Ya Head 19 52
28 Hoobastank The Reason 24 9 28 Nelly Featuring Jahaim My Place “ 6 2 Switchioot Meant To Live 3 u 28 Nitty Nasty Girl 15 13 28 Jesse McCarney Beautitul Soul 2020 28 Awril Lavigne My Happy Ending 18 9
23 Vanessa Cariton White Houses. 23 29 R Kelly & Jay-Z Big Chips 12 1 23 Vanessa Cariton White Houses 2 10 23 The Calling Wherever You Wil Go 12 29 Crosstade Cold 18 13 23 Ashlee Simpson Pieces Of Me % 23
3 3 Doors Down Away From The Sun N2 30 Bowding For Soup 1985 12 2 3 Maroon5 This Love 210 3 Franz Ferdinand Take Me Dut o3 30 Hoobastank The Reason 18 15 30 Vanessa Cariton White Houses 15 15
31 Ashlee Simpson Shadow 19 18 31 N.DRE Nothin® 12 9 31 Kimbertey Locke 8th World Wonder 16 13 31 Maroon5 Harder To Breathe 15 31 Yellowcard Only One 17 12 31 Simpte Plan Weicome To My Lite 13 6
R Terror Squad Lean Back 19 19 R Christina Milian Featuring J Whatever U 12 12 3 DutKast Hey Yal 15 15 3 Maroens Ths Love 0 5 R Usher And Alicia Keys My Boo 17 13 R Bowding For Soup 1985 1B 1B
3 Nickelback Feeln” Way Too Damn Good 19 27 | B JoJo Leave {Get Dut) 1228 33 Usher Featunng Lil Jon & Lu Yaah! 15 A B Nelly Featunng City Spud Ride Wit Me w7 3 Mis-Teeq One Night Stand 17 19 I Chingy Balla Baby 21
34 Gavin DeGraw | Dont Wart To Be 17 16 3 Ciara Featuring Missy Elliot 1, 2 Step n o 34 The Killers Somebody Told Me 1413 3 JoJo Featuring Bow Wow Baby Its You 9 2 34 Yellowcard Ocean Avenue 16 14 34 Kelly Clarkson Breakaway 17 1n
3 Uoyd Banks On Fire 17 16 35 Simple Ptan Welcome To My Life 1mn 8 35 Justin Tanberiake Cry Me A Rver 13 14 3 Switchioot Meant To Live 9 2 ¥ Hanson Lost Without Each Other 15 9 3% Ludacris Get Back n 7
% Ashlae Simpson Preces Of Me 17 8 36 Dr. Ore Featuring Snoop Dogg The Next € 11 7 3% Black Eyed Peas Hey Mama 12 8 3% Simple Plan Weicome To My Life 8N 3% Jessica Simpson With You 15 12 3% Good Charotte Predictable n 7
37 Jodo Leave (Get Out} [ «) 37 50 Cent In Da Club n 8 37 Nelly, P. Oiddy & Murphy Lee Shake YaT 12 14 31 Vanessa Cariton White Houses 7 2 37 Beyonce Naughty Gid 1410 37 Usher Confessions Part Il 10 Q
38 Kanye West Featuring Syleens All Falls 15 12 38 Kanye West The New Workout Plan 10 0 38 Houston Featuring Chingy, Nailike Tha 12 23 3 Gavin DeGraw | Don't Wart To Be 16 38 JoJo Featuring Bow Wow Baby WsYou 14 10 38 Brithey Spears My Prarogative IPNg;
39 Houston Featsring Chingy. Na [ Lke Tha 15 15 39 Ludacris Featuring Shawnna Stand Up 10 8 3 Jessica Simpson With You n 4 3 Skye Sweetnam Tangled Up In Me L 39 John Mayer Daughters 1“n 39 Jay-Z Dt Off Your Shoulder 8l 9
40 Chnstina Milian Oip it Low w17 40 Nelly Featuning Avery Storm In My Life 109 40 Sean Paul Get Busy n 4 40 Black Eyed Paas Where Is The Love? Tl 40 Nelly Featuring Tam McGraw Over And Ove 13 3 40 Chnstina Milian Featuring J Whatever U 7 7
L 4
= = 3 — == = e — —
A+ Rysn Cabrera True A+ R Kelly & Jay-Z Big Chips 121 A+ Trick Daddy Fumﬂg Lil Jo Let's Go % 0 | A+ Nally Featuring Tim McGraw Over And Ove 34, 0 A+ Neily Featuring Tim McGraw Over And Ove 13 3 ] A+ No Aiptay Adds This Week
A+ Nelty Featuring Tim McGraw Over And Ove 1 2 A+ Bowling For Soup h 12 2 A+ Good Charlome Predictable 6 0 A+ Jodo Featuring Bow Wow Baby itsYou 9 2 A+ Lenny Kravit Lady 10
l A+ Ciara Featunng Missy Elfiot 1, 2 Step nao A+ Vanessa Cartton White Houses 72 |
- - —_— - e
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Atlanta
VPIPgm% Leslie Fram

i,

KKRZ

Portland

PQ: Brian Bridgman

WRVW

Nashville
PD: Rich Davis

KXXM

San Antenio

PD: Jay Shannon

CLen

WXSS

Milwaukee
OM: Brian Kelly

KDND

Sacramento

Stn. Mgr/PD: Steve Weed
AP{: Heather Lee

OM/PD: Dylan Sprague APD: Kobe Ausnn MO: Tommy Butter MD: Tony Co APD/MD: JoJo Martinez
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1 Awril Lavigne My Happy Ending % 3 1 Ciara Featuring Petey Pablo Goodies m 6 1 Kelly Clarkson Breakaway 82 R” 1 Nelty Featuring Tum McGraw Over And Ove 90 74 1 Eminem Just Lose It 91 32 1 Eleven One Thing 75 44
2 Kelly Clarkson Breakaway B* 2 Kelly Clarkson Breakaway 75 52 2 Maroon5 She Will Be Loved nn 2 Kelly Clarkson Breakaway €O 2 Awril Lawigne My Happy Ending 89 @ 2 Lavigne My Happy Ending nBR
3 Maroon5 She Will Be Loved 6 69 3 MaroonS She Will Be Loved 75 3 Ryan Cabrera On The Way Down 38 3 Maroon’ She Will Be Loved 87 & 3 Maroon5 She Will Be Loved 88 3 Swatchioot Dare You To Move n 68
4 Destiny's Child Lose My Breath 6 B 4 Nelly Featuring Tim McGraw Over And OveTJ 6! 4 Finger Eleven One Thing nn 4 Awril Lavigne My Happy Ending 8 %0 4 Switchfoot Dare You To Move a7 42 4 Ryan Cabrera On The Way Down nn
5 Black Eyed Peas Let's Get It Started 6 m 5 Finget Eleven Onie Thing n § Avril Lavigne My Happy Ending nmn 5 Ryan Cabrera On The Way Down 84 91 S Ryan Cabrera O The Way Down 87 0 § MaroonS She Will Be Loved nmn
6 Eminem Just Lose It 6 &8 6 Ryan Cabrera On The Way Down i 6 Switchtoot Dare You To Move 0 M & Seether Featuring Amy Lee Broken 82 % 6 Nelly Featuring Tim McGraw Over And Ove 55 25 6 Eminem Just Lose it 45 4
7 Nlicia Keys if { An't Got You 58 45 7 Usher And Alicia Keys My Boo 51 7 Alicia Keys If | At Got You 6 70 1 Fager Eleven One Thing 5 & 7 Tnck Daddy Featuring Lil Jo Lets Go %5 33 7 Black Eyed Peas Let's Get It Started 4 40
8 Switchoot Dare You To Move % S0 8 Eminem Just Lose it 8 n 8 Ciara Featuring Petey Pablo Goodies 58 5% 8 Swchioot Dare You To Move 0 49 8 Ashiee Simpson Shadow 555 8 Destiny's Child Lose My Breath 4 4
9 Ciara Featuring Petey Pablo Goodies 9 % 9 Al Lavigne My Happy Ending 5 80 9 Seether Amy Lee Broken % S 9 Eminem Just Lose it ¢ 52 9 Ciara Featuring Petey Pablo Goodies 55 54 9 Ciara Featuring Petey Pablo Goodies “ n
10 Ryan Cabrera On The Way Down 45 R 10 Ashlee Simpson Shadow 49 48 10 Black Eyed Peas Let's Get It Started 5% &0 10 Yellowcard Ocean Avenue 4 Qg 10 Bowding For Soup 1985 2 8 10 Houston Featuning Chingy, Na | ke Tha 43 31
11 Seether Featuring Amy Lee Broken 40 47 1 Juvenile Festuring Souljs Si Siow Motle 43 47 11 Nelly Featuring Tim McGraw Over And Ove 48 39 1t Ashise Simpson Pieces Of Me 49 485 1t Desfiny's Child Lose My Breath N Q0 11 Ashlee Simpson Shadow 2 8
12 Nelly Featuring Tim McGraw Over And Ove 36 19 12 Black Eyed Peas Let's Get i Started fn a2 12 Destinty's Child Lose My Breat: 48 4 12 Alicia Keys if | Ain't Got You 49 68 12 Keily Clarkson Breakaway k] 12 Linkin Park Brealang The Habtt 42 50
13 Terror Squad Lean Back 2B 13 Houston Featuring Chingy. Na1lke Tha 41 44 13 Bowding For Soup 1385 %6 48 13 Black Eyed Peas Let's Get ht Started a9 4 13 Seether Featuring Amy Lee Broken % B 13 Bowding For Soup 1385 N “
14 JoJo Leave {Get Quth R B 14 Nitty Nasty Girl 3 14 Ashiee Simpson Shadow a3 43 14 Three Days Grace Just Like You Qa 14 Terror Squad Lean Back »na 14 Kelly Clarkson Breakaway B 4
15 Yellowcard Oaly One a2 15 Ashlee Simpson Pieces Of Me 3 B 15 Eminem Just Lose It 3B 15 Destiny's Child Lose My Breath 0 B 15 JoJo Featuring Bow Wow Baby lts You 34 22 15 Britney Spears My Prerogative 7
16 Finger Eleven One Thing ki) 16 Destiny's Child Lose My Breath BB 16 Gavin DeGraw | Don't Wart To Be N 3B 16 Nina Sky Featuring Jabba Move Ya Body 39 37 16 Ying Yang Twins Featuring Tr Whats Happ 34 3 16 Nelly Featuning Jaheim My Place ki)
17 Gavin DeGraw | Dont Want To Be N 8 17 Gavin DeGraw | Dont Want To Be A8 6 17 JoJo Leave {Get Dut) 39 83 17 Ashlee Simpson Stiadow 37 & 17 Nelly & Christina Aguilera Tit Ya Head kil 17 Nelly Featuring Tem McGraw Over And Ove 36 7
18 Ashlee Simpson Shadow 0y 18 Alicia Keys If | Ain't Got You 3B 18 Lil" Rip Featuring Lea Sunshine B Q 18 Black Eyed Peas Hey Mama » 4 18 Juvenile Featuning Souljs S SlowMotio 28 26 18 Simple Plan Welcome To My Life 3 N
19 Black Eyed Peas Hey Mama %5 77 19 Seether Featuning Amy Lee Broken %5 2 19 Ashlee Simpson Preces 0f Me % 42 19 JoJa Leave {Get Qutl » 28 19 Bahy Bash Featuning frankie Suga Suga 25 21 19 Usher And Alicia Keys My Boo 2B
20 Usher Featuring Lil Jon & Lu Yeah! %503 2 JoJo Featuring Bow Wow Baby lt'sYou 24 18 20 Hoobastank The Reason X 20 Hoobastank The Reason Ry A Yellowcard Ocean Avenue 5 DB 2A) Seether Featuring Amy Lee Broken N 3t
21 Ying Yang Twins Featuning Tr Whats Happ 24 20 21 Usher Featunng Lil Jon & Lu Yeah! <33 21 Terror Squad Lean Back R A 2 Ciara Featuring Petey Pablo Goodies 23 21 Usher Featunng Ll Jon & Lu Yeah! a2x 21 Gwen Stefani What You Warting For? 0 13
2 Britney Spears My Prerogative A2 2 Nelly Featuring Jaheim My Place 23 2 Nickelback Someday 3N X 2 Bowling for 3 X0 22 Akon Featuring Styles P. Locked Up a2n 2 Good Charlotte Predictable N R
2 John Mayer Daughters AU % 23 Terror Squad Lean Back 2 16 23 Bntney Spears Everytme 3] 23 Usher Featuring Uil Jon & Lu Yeah! AxB 23 Usher And Alicia Keys My Boo 21 16 23 JoJo Featuring Bow Wow BabylsYou 29 17
24 The Killers Somebody Toid Me n 12 24 J-Kwon Tipsy 219 24 Usher And Alicia Keys My Boa " u 24 Linkin Park Breaking The Habrt ) 24 UL Cool J Headsprung 19 14 24 The Kitlers Somebody Told Me 2B
% Nitty Nasty Girl 22 2% Usher Bum 21 18 % Los Lonely Boys Heaven 85 25 Jessica Simpson With You ) 5 Ashlee Sipson Pieces Ot Me 19 15 2 Yellowcard Onlty One 2%
% Usher And Alicia Keys My Boo 19 38 2% 50Cent InDa Club 219 2 Usher Contessions Part If 3 2 Gwen Stefani What You Waring For? 3B % Gavin DeGraw | Dont Wart To Be 823 2% Gavin DeGraw | Don't Wart To Be 20 16
& Hoobastank The Reason 18 18 27 Lil Jon & The East Side Boyz Get Low 19 17 21 Lil Jon & The East Side Boyz G2t Low 1% Z Usher And Alicia Keys My Boo a1 21 Gwen Stetani What You Warting For? 16 14 2 Skye Sweetnam Tangled Up In Me 0 17
2 Switchfoot Meant To Live 1w 28 Good Charfotie Predictable 17 8 28 Usher Featuning Lil Jon & Lu Yeah! a 28 Nelly & Christina Aguilera Titt Ya Head 5 3 28 Chnistina Milian Featuring J Whatever U 16 17 28 Kevin Lytle Festuring Sprag TumMe On 20 19
23 Los Lonely Boys Heaven 17 18 28 Mario Winans Featuring Enya | Don'tWa 17 18 2 Swiichtoot Meant To Live % 2 23 Simple Plan Perfect %7 29 Lil Serappy No Problem 15 13 29 Christina Milian Dip It Low 19 19
30 Good Charfotte Predictable 16 13 M Gwen Stefani What You Wating For? 16 12 30 Tnck Daddy Featuring Lil Jo Ls7s Go 5 30 Nitty Nasty Girl yLa. ] 30 Joss Stone You Had Me % 0 3 Vanessa Cartton White Houses 19
31 Ashlee Simpson Pieces Of Me 6 38 31 JoJo Leave {Get Dut) 16 13 31 Linkin Park Numb 5 31 Switchtoot Meant To Lve 8 1 31 NORE Featuring Daddy Yan Oye MiCan 14 3 31 Ashlee Simpson Pieces Of Me 19 %
3 Gwen Stetani What You Wartting For? "6 32 Nina Sky Featuring Jabba Move Ya Body 16 27 X Usher Burn 21 32 Maroon5 This Love B n 32 Brmey Spears My Prerogative “wn R Jodo Leave (Get Out) 1’819
3 MaroonS This Love " 2 3 Akon Featuring Styles P. Locked Up % n B Juvenile Featuring Soulja S1 Slkow Motio 23 20 3 Trick Daddy Featuring Lil Jo Let's Go 217 B Switchioot Meant To Live 13 67 3 Lindsay Lohan Rumors 17 16
3 Skye Sweetnam Tangled Up In Me 13" 3 Trick Daddy Featuring Lil Jo Lets Go 15 18 3 Awril Lavigne Dot Tell Me B AU 34 Fuel Falls On Me rily) 3 Ashlige Simpson Lala n s 34 Yellowcard Ocean Avenue % 19
35 Jessica Simpson Wrth You 135 3 Lindsay Lohan Rumiors 14 8 35 MaroonS This Love 30 35 Simple Plan Welcome To My Life 19 4 35 Neliy Hot In Herre 1m 15 3 Mis-Teeq One Night Stand 16 20
36 Franz Ferdinand Take Me Out nn 3% Bowling For Soup 1985 12 12 % Evanescence My immortal 22 3 Lil Fip Featuring Lea Sunshine 19 16 3% Ozomati Saturday Night 0 2 36 Hoobastank The Reason % 2
37 Bowling For Soup 1985 12 u 37 Lil' Rip Featuning Lea Sunshine 12 4 37 Vanessa Cartion White Houses a1 37 Lil Jon & The East Side Boyz Get Low 19 2 37 Brtney Spears ['ve Just Begun (Having 10 16 37 Nina Sky Featuring Jabba Move Ya Body 16 25
38 Jesse McCartey Beautiful Soul n 3 38 Outkast Featuring Sleepy Bro The Way Yo 11 7 38 JoJo Featuring Bow Wow Baby WsYou 21 21 38 Avnit Lavigne Don't Tell Me 18 % 38 Nina Sky Featuring Jabba Move YaBody 9 8 38 Alicia Keys If | Aint Got You 16 3
39 Liz Phair Why Can't I? n s 3 012 My Band n 7 39 Simple Plan Welcome To My Life 18 18 39 3 Doors Down Away From The Sun 7 18 3 Christina Milian Oip ft Low 9 8 3 Maroon5 This Love 15 17
0 Brimey Spears Toxic n 9 40 Jessica Simpson With You nw 40 Britney Spears My Prerogative 79 40 3 Doors Down Here Without You n2a 40 Vanessa Cartton White Houses 8 1 0 Three Days Grace Just Like You 15
| — } T — . SSE =S i R T e — - — —
A+ Jesse McCarmey Beattifut Soul n 3 A+ Shifty Turming Me On 7 4 A+ Good Charlette Pradictable 9 2 ' A+ Gavin DeGraw | Don't Want To Be 75 A+ MORE Featuring Dnmtv Yan Oye MiCan 14 3 | A+ No Airplay Adds This Weok
A+ Trick Daddy Featuring Ll Jo Lets Go 8 1 A+ Kevin Lyttle Featuring Mi. E Drive Me C 6 3 A+ Qgomati Saturday Night 0 2
A+ Simple Pian Weicome To My Ufe 6 0 A+ Sye Sweetnam Tung!ed Up In Me 6 0 |
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AIRPOWER

'NO SONGS QUALIFIED
FOR AIRPOWER
THIS WEEK

AIRPOWER BOU

BABY IT'S YOU Y 2863/416
JoJo Feat. Bow Wow
{Da Family/Blackground/UMRG)

Chart Move: 24-21

Total Stations 111
Heavy kzCH, waks, 5
WKGS, WKSC, WLKT

Medium KBks, KCHZ, 50

KDND, KFMD, KHTS, KJYO, KKDM,
KKOB, KRQQ, KSLZ, KSPW, KZHT, KZZP,

KZZU, WABB, WAKZ, WAPE, WDJX, WDKF, |

WDRQ, WFBC, WFHN, WFLY, WGTZ,
WHBQ, WHTZ, WIHT, WIOG, WJBQ, WJJS,
WKCI, WKFS, WKKF, WKQI, WKSE, WKSS,
WKST, WNKS, WNOK, WNOU, WRVQ,
WSNX, WVKS, WWHT, WXSS, WXXL,
WXXX, WYCR, WYOK, WZKF

Light 56

Airplay Adds
WAEB, WDCG, WEZB, WPXY, WYOY

LET'S GO 2419/484
Trick Daddy Feat. Lil Jon & Twista
{Slip-N-Slide/Atlantic)

Chart Move: 30-24

Total Stations 109

Heavnxmo, KZCH, 12
WAKS, WAKZ, WDKF, WKFS, WKSC,
WKST, WLKT, WSNX, WXSS, WZKF

Medium kpwa, KJYO, 22
KKMG, KSLZ, KSPW, KZZU, W,

WDRQ, WFLY, WHBQ, WHKF, wrm  WIHT,
WIOG, WJJS, WKKF. WKQl, WNOU,
WRVW, WWCK, WXXL, WYOK

Light 75

Al;gl X 8
KCHZ, KKDM WAEV, WPST, wazQ,
WWWQ, WXXL

WELCOME TO MY

LIFE 1r 2168/258

Simple Plan

(Lava)

Chart Move: 31-26

Total Stations 104
Heavy whTz 1

Medium Kgks, KCHZ, 38

KDND, KIZS, KJYO, KKOM, KLAL, KMXV,
KRBE, KSMB, KWYE, KZHT, KZZU, WABB,
WAEV, WAPE, WDJX, WFBC, WFLY, WGTZ,
WHBQ, WHHY, WIOG, WIXX, WJBQ,
WKRZ, WKSE, WKSS, WKXJ, WLKT,
WNOU, WNTQ, WPST, WSTW, WWCK,
WXKS, WXXL, WXXX

Light 65

Ela! Adds 9
QQ, WAKZ, WBHT, WIOQ, WPXY,
wnvo WWST Wwiwa

WHAT YOU WAITING

FOR? 2084/496
Gwen Stefani

{Interscope)

Chart Move: 37-27

Total Stations 100

Heavy whBa 1

Medium kBkKs, KCHZ,

KDND, KHFI, KHTS, KIS, KIZS, KJYO,
KKDM, KKMG, KRBE, KRQQ, KXXM,
KZHT, KZZP, KZZU, WDJX, WDRQ, WFLZ,
WGTZ, WHKE, WHYI, WIHT, WJBQ, WKGS,
WKSC, WKSS, WKZL, WNKS, WNOK,
WNOU, WPRO, WPXY, WRVQ, WXLK,
WXXL, WYCR, WYOY, WZEE

Light 60

P&I‘w 16
/ABB, wceo WCIL, WERO, WFLY,
WHHY WIOG, WIXX, WJJS, WKRZ, WLDI,

WLKT, WNCI, WWST, WXKE

PREDICTABLE Y 2012/400
Good Charlotte
(Daylighv/Epic)

Chart Move: 36-28

Total Stations = _‘I1_O
Heavy kzzu 1

Medium KDND, KHTS, 30
KIZS, KKDM, KKMG, KLAL, KRQQ, KRUF,
KSMB, KSPW, KWYE, KZHT, WAEV,
WAKZ, WCGQ, WDJX, WFLY, WGTZ,
WHBQ, WJBQ, WKXJ, WNOU, WNTQ,
wQzZQ, WRHT, WSNX, WSSX, WXXX,
WYCR, WZEE

Light 79

wlag Adds 1
LZ, KSPW, WAEB, WBLI, WFKS,
WHHY WHKF, WKSC, WNC), WNOK,
WQEN, WRVW, WSTR, WWCK, WXXL

WHITE HOUSES 1828/121
Vanessa Carlton

{A&M/Interscope)
Chart Move: 33-32
Total Stations
Heavy KzHT, WRHT
Medium kHTS, KIZS, 5
KJYO, KLAL, KRBE, KZZU, WAEV, WCGQ,
WGTZ, WJBQ. WKCI, WKRZ, WKSE,
WKXJ, WNKS, WPRO, WPST, WQEN,

WQZQ, WSTW, WWHT, WXKS, WXXX,
WYCR, WZEE

110
2

Light 83
Airplay A

W:)rg»c’ay dds 1
| DON'T WANT

TO BE 1815/356
Gavin DeGraw

{J/RMG)

Chart Move: 40-33

Total Stations 96
Heav&lxlzs, KZHT, 5
WKRZ, WKZL, WazQ

Medium KHFI, KKOB, 23
KKRZ, KRUF, KZZU, WHBQ, WHTZ, WIXX,
WJBQ, WKSE, WLAN, WNKS, WPRO,
WPST, WQEN, WRVQ, WRVW, WSSX,
WSTW, WWWQ, WXKS, WXXX, WYOY

Light 68
Airplay Adds 10
HTS, KWYE, KXXM, WDJX, WDKF,

WFMF WHHV WHYI, WKSC WWST

LOCKED UP
Akon Feat. Styles P
{SRC/Universal/UMRG)

Chart Move: 38-34

Total Stations 83

Heavy kspw, kzCH
WAKS, WAKZ, WDRQ, WEZB, WJJS,
WKSC

Medium KCHz, KHTT, 21
KKMG, KSLZ, KZZP, WDKF, WFBC, WFLY,
WHBQ, WHKE, WIOG, WI0Q, WKFS,
WKGS, WKKF, WKQI, WNKS, WSNX,
WWCK, WYOK, WZKF

1748/158

Light 54
Airplay Adds 3
WHOT, WLKT, WNKS
SOMEBODY TOLD
ME +r 1649/112

| The Killers

{Island/IDJMG})
Chart Move: 39-36

Total Stations 104
Heavy wRHT 1
Medium kHFI, KiZs, 18

KRUF, KZHT, KZZU, WAEV, WCGQ, WGTZ,

CHART BO

| WHATEVER U

WANT 1349/103
Christina Milian Feat. Joe Budden

| {Island/IDJMG)

| Total Stations 102
| Heavy 0
Medium kBks, KFMD, 13

KHTS, KIZS, KZCH, KZHT, KZZP, KZZU,
WFBC, WFHN, WJJS, WRVQ, WWHT

Light 89

[ Airplay Adds 3
WYE, WPXY, WXKS

OYE MI CANTO 1225/320

| Kzzr

| RUMORS

N.O.R.E. Feat. Daddy Yankee,
Nina Sky, Gem Star & Big Mato
{Roc-A-Fella/Def Jam/IDJMG)
Total §tatms_ 69

Heavy keLz, kiis, 6
HKF, WKGS, WWHT

Medium KFMD, KHKS,
KKMG, KSPW, WHTZ, WIHT, WIOQ, WJJS,
WKKF, WSNX, WXKS, WXXX, WYOK

Light 50
Airplay Adds 10

KKOB, KRBE, WDRQ, WFLZ, WJBQ,
WKSC, WWCK, WXSS, WYOY, WZEE

1221/160
Lindsay Lohan
{Casablanca/Universal/UMRG)

| Total Stations _88__

Heavy 0

Medium kRQQ, KRUE,
KZZU, WEZB, WFHN, WHTZ, WKSE,
WKZL, WYCR

Light 79

lay Adds 7
KH;F KZ%H WBHT, WFMF, WLKT, WWHT,

ONLY ONE tr 1057/153

Yellowcard

{Capitol)

Total Stations 76
Heavy 0

Medium KHTT, KJYO,
KZZU, WEZB, WGTZ, WIXX, WKXJ,
WWWQ, WXXX

Light 67
Aer 4
KHFL, KI s WDKF WFKS
HUSH 820/208
' LL Cool J Feat. 7 Aurelius
(Def Jam/IDIJMG)
| Total Stations 68
Heavy 0

Medium kcHz, kspw, 9
KZCH, KZZP, WJJS, WKFS, WKGS, WKKF,
WKST

Light 59

Acrpla&Add 8
L, WAKS, WAKZ, WFLY, WKSS,
WSSX, WVKS

WIXX, WKC), WKRZ, WKSE, WPRO, BALLA BABY 677/258

wQazQ, WSTR, WSTW, WXLK, WZEE i

Light 85 Chingy

Airplay Adds {Capitol)

KBKS, WERQ, WFHN, WHTZ, WHYI Total Stations 54
Heavy kzcH 1

TANGLED UP IN

Medium ksLz, kzzp,

ME tr 1412/29 WABB, WAKS, WJJS, WKGS, WSNX

Skye Sweetnam Light 35
. Airplay Adds 13

{Capitol) KHTS, KRUF, KZZU, WFHN, WHBQ, WKKF,

WLKT, WPXY, WSSX, WWWQ, WYOK,

Chart Move: Re-Entry 40 WYOY, WZEE

Total Stations 96

Heavy waHT 1 BEAUTIFUL SOUL 514/106

Medium KHTS, KKDM, 17
KZHT, KZZU, WAEV, WCGQ, WERQ, WFLY,
WIOG, WJBQ, WKSE, WKXJ, WNOU,
WQZQ, WXXX, WYCR, WZEE

Light 78

Airple\y Adds 2
WHKE WXSS

Jesse McCartney

{Hollywood)
Total Stations 42
Heavy kn1s 1
Medium kmxv 1
Light 40
Airplay Adds

8
KKOB, KSMB, WCIL, WFMF, WPXY, WQZQ,
WRVQWWW

°
h Nielsen
Broadcast
Systems

| YOU HAD ME

487/64 I WONDERFUL 254/79
Joss Stone | Ja Rule Feat. R. Kelly & Ashanti
{S-Curve/EMC) (The Inc./Def Jam/IDJMG)
| Total Stations 44 | l Total Stations 17
Heavy 0 | Heavy 0
Medium wpro 1 Medium wiJs, WKGS, WKKF wsNx4 |
Light 43 Light 13
Airplay Add 2 | Airplay Add 4
KK G,avzxxa s | | K "&/%zu wéu. WSNX
COLD 475/22 | * TEMPTED TO
Crossfade | TOUCH 236/156
{FG/Columbia) Rupee
Total Stations 37: (Atlantic)
Heavy 0 Total Stations 38
Medium KLaL, WFBC, 5 | Heavy 0
WIOG, WNKS, WNOU g
R 32 | Medium wrHN, WHTZ 2
< i | Light 36
lay Adds 9
DAUGHTERS tr  425/101 W ang KZZU, WEZB, WFKS, WHYI,
WIOO WSNX, WXXX
John Mayer l
Aware/Columbia
PRI CONFESSIONS 183/
Total Stations 67 Usher
Heavy 0 1 ’
Medium wstw, wzyp 2 {aBapgdamba)
Light 65 | Total Stations 6
aw— 5 Heavy wkas 1
KHF!, KKDM, KKOB, KLAL, WFMF, WHOT, ‘ Medium wezs, wksT 2
WIHT, WIOG, WJJS, WPST, WPXY, WYOY K
[ Light 3
BREATHE, STRETCH
4 X * 1,2 STEP 164/112
SHAKE 411/85 [

onitor

Mase Feat. P Diddy

{Bad Boy/Fo' Reel/UMRG)
Total Stations 40
Heavy wuus 1
Medium kpwB, wEze, wioq, WWHT
4

Light 35
Ai[glay Adds 4
KSLZ, WAKZ, WKQI, WXXX

! DRIVE ME CRAZY 351/10

Kevin Lyttle Feat. Mr. Easy
{Atlantic)

Total Stations 38

Heavy 1]

Medium kzzu, wHyI 2

Light 36
[ Airplay Adds ry

XM, WLAN, WPST
DROP IT LIKE
IT'S HOT 285/119

Snoop Dogg Feat. Pharrell
{Doggystyle/Geffen)

Total Stations 30
Heavy ]
Medium kzzp, wezg, wJJs, WksT 4
Light 26

g;_p ay Adds 7
KHTS, K(IS, WEZB, WKQI, WKSE, WWHT,
WYOK

* TRUE 262/180
Ryan Cabrera
{E.V.L.A./Atlantic)

Total Stations 44
Heavy 0
Medium wxks 1
L'ght 43
AirplayAdds 10
KBK K XV, KZZU, WFLZ, WHBQ, WHHY,
WKSS, WLKT. WNOU, WXXX

LADY tr 260/165

Lenny Kravitz

{Virgin)

Total Stations 3

Heavy o]

Medium kzzu, wsTr 2
. Light 28

r[)lay Adds 12
KLAL, KMXV, KRBE, WCIL, WGTZ, WJBQ,

WNKS, WPRO, WRVQ. WSSX, WSTW,
WZEE

Ciara Feat. Missy Elliott
{Sho'nuff-MusicLine/

LaFace/Zomba)

| Total Stations 17
Heavy 0
Medium wkas 1
Light 16

| Total Stations 1
Heavy
Medium
Light 1
Airplay Adds

Total Stations 1

rgla y Adds 7
ch WDKF, WJJS wKQl, WKST, WKZL,

BREATHE 159/71

Fabolous

(Desert Storm/Atlantic)

Total Stations ‘18:
Heavy 0

Medium wioq, wwHT 2

Light 16

Almplay A 2

wngc’z 3&' ‘e

* BACKFLIP 132/68

Raven-Symone
{Walt Disney/Hollywood)

KKOB, KLAL, WABB, WCGQ, WFHN,
WJBQ, WIS, WNTQ

* TURNING ME ON 118/53
Shifty
(Maverick/Reprise)

18

Heavy 0
Medium kzzu 1
Light 17

rgla y Adds 3
KKRZ, WABB, WRHT
* RELEARN LOVE 117/79
Scott Stapp
(Lost Keyword/Wind-up)
Total Stations 60
Heavy [
Medium wrec 1
Light 59

N o Ol\l

* WALK INTO THE

SUN

Dirty Vegas

(Capitol)

Total Stations 13

Heavy 0

Medium wssx 1
2
1

1n7/32

pury

Light
Airg)lay Adds
WAEV

(REACH UP FORTHE)

SUNRISE 116/44

Duran Duran

{Epic)

Total Statlons 10

Heavy 0

Medium wsTR, wsTw 2

Light 8

A"Blw Adds 2
HT

WHERE ARE YOU? 114/26

| J. Roman & Soluna
{GTM/Fuerte)

Total Stations
Heavy

Medium KkHTT wxks
Light

O N o

LET'S GET AWAY

TI

{Grand Hustle/Atlantic)
Total Stations 1
Heavy wzkr

Medium

Light 10

107/33

* SAND IN MY
SHOES

Dido
{Arista/RMG}
Total Stations 16
Heavy 4]
Medium 0
Light 16
Airplay Ad

ds
WAEV, WCGQ, WJBQ, WJJS, WKGS,
WRHT, WZYP

106/52

SO SEXY

Twista Feat. R. Kelly
(Atlantic)

Total Stations
Heavy

Medium wwHT

Light

Airplay Adds

WAKS, WZKF

75/9

N|iw = oldn|

* GET BACK

Ludacris

(Disturbing Tha Peace/Def

Jam South/IDJMG)

Total Stations

Heavy

Medium

Light
i A

ézlég'lay dds

73/21

Niw o olw

WSNX

* UNDERWEAR GOES
INSIDE THE PANTS 72/54
Lazy Boy

{Universal/lUMRG)

Total Stations 10
Heavy 0
Medium ]
Light 10
lgla y Adds
WSNX, WXXX
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ADULT TOP 40

TITLE
ARTIST

SHE WILL BE LOVED
MAROONS

ONE THING

FINGER ELEVEN

MY HAPPY ENDING
AVRIL LAVIGNE

PIECES OF ME

__ ASHLEE SIMPSON
HEAVEN

LOS LONELY BOYS

THE REASON

"= HOOBASTANK
DAUGHTERS

JOHN MAYER

. ACCIDENTALLY IN LOVE
" COUNTING CROWS
1985

BOWLING FOR SOUP

THIS LOVE
MAROONS

ONTHE WAY DOWN
RYAN CABRERA

w | DON'T WANTTO BE
“  GAVIN DEGRAW

BREAKAWAY
KELLY CLARKSON

BROKEN

[

o

NIELSEN BDS CERTIFICATION / HITPREDICTOR STATUS

IMPRINT / PROMOTION LABEL

NO. 1 (6 WKS) N
OCTONE/JRMG
N2y
WIND-UP
N
RCARMG
N

GEFFEN
N2y
OR/EPIC

1)
ISLANDADIJMG

AWARE/COLUMBIA

.
DREAMWORKS/GEFFEN
SILVERTONE/JIVE/ZOMBA
N2 o
OCTONE/J/RMG
E.V.LAJATLANTIC

JIRMG

WALT DISNEY/HOLLYWOOD
N

SEETHER FEATURING AMY LEE WIND-UP
WORLD ON FIRE

