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BY KEN TUCKER

\ ll:lﬁ(‘ al\

espite New York Mayor Michael Bloomberg’s flub of

Tim McGraw’s and Shania Twain’s names, the city’s

country radio fans no doubt had their hopes raised

when the Country Music Assn. announced that it
would held its 2005 awards show in the Big Apple.

Perhaps, the thinking goes, some big broadcaster will see the
event as an opportunity to cash in on the publicity by filling an
empty slot in the New York radioscape. The city has gone with-
out a full-time country outlet since the demise of Big City
Broadcasting’s WYNY two years ago.

Loyal fans of the defunct station even have their own Web
site, which includes the statement: “There 1s a great demand
for country music here. But the NYC music industry refuses to
give us what we want!”

« www.BillboardRadioMonitor.com
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Former New York country PDs and industry experts dis-
agree on the viability of a country station in New York, let
alone the possibility of a format flip by late 2005.

“Right now, the prospects do not look very good,” says Sean
Ross, VP of music and programming for Edison Media
Research. “The companies that have had stations in play over
the past few years have made it clear that country was not
something that interested them-—at least [in New York].”

Sirius Satellite Radio VP of music programming (and for-
mer WYNY programmer) Steve Blatter agrees. “The likeli-
hood is very low,” he says. “When you look at the economics of
putting on a new format in New York City, or any major mar-
ket, you have to prepare yourself for a pretty substantial rev-
enue hit for at least a year or two.

“Then there’s the inherent risk of putting on a new format in
New York City and not having any guarantees of success long

J DANG

term,” Blatter continues. “Owners probably look at the track
record of previous country outlets in New York City and don’t
see as much upside in it as they do other potential formats.”

Country KZILA Los Angeles OM R.J. Curtis agrees.
“Changing formats in a market like New York, where the rev-
enue is so key for an entire company—Iet alone the entity-
would be a very risky choice.”

Yet there are those who believe country radio can prosper in
major markets. Country Radio Broadcasters executive director
Ed Salamon and consultants Joel Raab and Mike O’Malley are
among them. Salamon and Raab each programmed former
country outlet WHN during its heyday: 1975-1981 and 1983-
1985, respectively. O’Malley launched NBC-owned WYNY in
1987 and remained as PD unuil 1992.

“I can’t believe there is still not a full-signal country radio
station in New York,” Salamon says. “What a huge missed
opportunity.”

Raab, a New York native, adds, “The market is still there,
perhaps stronger than ever. Country is a 3.0-4.0 share in New
York, with a full market signal, major marketing, great talent
and a station designed for New York.”

However, he warns, “it can’t be done on the cheap.”

At one point, WYNY’s cume was “in the neighborhood of 1.3
million,” according to O’Malley, now a partner in consulting
firm Albright & O’Malley. He adds, “While I’'m not suggesting
that figure is more or less than what a country station in New
York City could deliver today, [it does suggest] the possibility
that a very good-sized group of core users can still be found.”

Columbia University associate professor of music Aaron Fox
is also a believer.

“There is a large number of country fans in NYC,” says Fox,
who has written extensively about the genre. “I’ve done enough
radio to know it for sure, in fact—though whether they are
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NUMBERS

numerous enough to support a commercial mainstream juke-
box station is beyond my knowledge. I'm not into the numbers
used by the bean-counter PDs and GMs.”

If the numbers for country are there, which company should
take advantage of them?

“I would have thought that Infinity would have put that for-
mat on WNEW years ago, given [the station’s] track record of
low ratings,” Salamon says. “When I programmed WHN, it
had as great as a 4.0 share, which is more than twice as much as
WNEW has had recently.”

“I have no crystal ball,” Raab says, “but if a company is not
even getting a 2.0 share, it would make sense to make the
investment to establish a viable, salable adult format that is not
likely to have any direct competition for a long time, if ever.
And that format is country.”

WHAT ARE THE ODDS?

Viability, however, may be in the eye of the beholder. “New
York has a number of stations that do not look as strong 12-plus
as they do in the money demos,” Ross says. “So classic rock
WAXQ’s 2.8 share is probably too profitable for Clear Channel
to walk away from, especially when it has been many years since
country itself was a 3.0 share format in New York.

“But if Clear Channel did want to make a change, their new
Latin-radio initiative means that they would probably look at
going Spanish-language before they considered country,” Ross
continues. “What it would take between now [and next year’s
CMA Awards] is for somebody who has a specific interest in
the format [to be] in a key position at one of the major groups
or major clusters.”

Country radio stations in Boston, Philadelphia and Detroit
saw their 12-plus ratings rise in the summer 2004 Arbitron rat-
ings. The fact that those markets are not traditional country

strongholds may bode well for New Yorkers hoping for a coun-
try station.

A broadcaster m.ght bite, Ross says, if country becomes
“hot” in markets that are considered analogous to New York.
Country would have to get “bigger in Los Angeles, even bigger
than its usually respectable numbers in Boston and
Philadelphia,” he notes.

“The format would have to sustain its hotness for a while
longer,” Curtis adds. “We are at the beginning of what might
be a trend here, but it is not a significant movement just yet.”

Salamon insists that a well-programmed and well-sold radio sta-
tion could prosper ny matter what its format. “Radio stations are
always successful because of the talent involved—on and off air.”

So, what would it take for a country station to beat the odds
and succeed in Gotaam?

“Faith, cojones and [the] long-term thinking often missing in
today’s radio landscape,” Raab says. “The mistake some have
made in the past is [trying] to import the tried and true coun-
try formatics, which have made New Yorkers yawn.”

“If it’s going to work,” Curtis says, “it will have to be an
absolutely over-th=-top, breakthrough, great radio station
that makes noise rizht away and is so different that everybody
takes notice.”

According to Salamon, “a country station in New York
‘only’ needs to excel in sales, marketing, promotion,
personality, as well as picking and scheduling the right music
just like any other station that is successful.”

“Country remains a values-driven format,” O’Malley notes.
“Lifestyle-driven values like patriotism, importance of family,
‘authentic’ or ‘genuine’ music, the nurturing or resurrecting of
relationships-and an honest day’s work are just some of the for-
mat’s core values that New Yorkers hold as dear as anyone.
Wrap these values in a presentation that is real, hype-free and

NEW YORK

BY THE

=) Country record sales in the New York metro account for
2.5% of overall country album sales year to date, according
to Nielsen SoundScan. That's down 0.2% from the same
period last year, though actual units sold are up. Through
Oct. 10, 1.4 million country albums have been sold in the
area this year. In 2002, the last year there was a full-time
country station serving New York, country sales in the
metro totaled 2.1 million albums or roughly 2.8% of overall
country albums sold that year.

=) Great American Country is in slightly less than 1 million
households in the New York area, according to Jones
Media Networks VP of integrated media Jim Murphy. The
cable channel is carried on Time Warner, Cox and
Cablevision in greater New York, as well as on satellite
service DirecTV.

= While Country Music Television did not provide specific
numbers, the channel is carried by Time Warner, RCN and
Cablevision in Manhattan and on most operators in the
metro area.

=) Music Choice is in slightly more than 2 million house-
holds in the New York metro, with many of those receiving
theToday’s Country, Classic Country and Bluegrass channels.
The service is available through cable operators and DirecTV.

Gen X-friendly, and you’re building a competitive country sta-
tion for any number of markets, including New York.”

O’Malley sees one market-specific challenge. “To fully real-
ize its potential,” he says, “a New York country station will
need to reach a cume that is geographically dispersed. From
east to west, the New York metro [area] spans better than 150
miles. With a sizable percentage of the potential country audi-
ence living outside Manhattan, this presents a challenge.”

Fox has his own take. “New York country radio would have to
be eclectic, covering a broad range of formats—maybe in differ-
ent shows across multiple time slots, maybe in a free-form mix.

“Someone with guts and an experimental sensibility could
make a go of it,” he adds. “But that’s not the way modern com-
mercial radio works.”

SATELLITE, NICHE OPTIONS

Sirius’ Blatter disagrees with those who say country radio has
failed in New York. “It actually has worked in the past,” he
says. “The format just ran into situations where it had owners
that weren’t quite committed to it. That becomes a pretty dif-
ficult environment to program and work under.

“The format has proved that it can work in the city,” he con-
tinues. “Not so much in the city proper as the suburbs, but the
New York market can support a country radio station. It would
take a long-term commitment to support it and grow it, and
that’s where the challenge comes [in].”

New York’s country radio fans are not completely without
choices. Satellite radio providers XM and Sirius are available
for a price, of course. Blatter notes that Sirius has a number of
former New York country jocks on its streams. They include
Jim Kerr, Bill Rock and Ray Rossi, all of whom worked for
WYNY at one time. “If you’re a country listener in the tri-state
area, many of our on-air hosts are familiar to you,” Blatter says.

According to Fox, a niche country-radio scene thrives in the
New York area. “My friends in Texas would kill for the quality
of traditional country radio we get from [Columbia
University’s] WKCR, [free-form independent] WFMU and
[Fairleigh Dickinson University’s] WFDU, in particular,” he
says. “The lack of a mainstream, corporate country scene here
means many niche scenes thrive instead.” oo
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Will Arbitron’s
usic Tester Help
ick The Hits—
r Prematurely

1l Them?
BY PAUL HEINE

IF YOU KNEW THAT ONE-FOURTH of your audi-
ence was punching away from your station every time you
played a specific song, would you drop it? Careful now. If you
said yes, without first examining the tune’s reach and
frequency, you may have inadvertently squashed one of the
biggest smashes of the year.

According to Arbitron data culled from Portable People
Meter testing in Philadelphia, an average 26.6% of listeners to
mainstream top 40 WIOQ did, in fact, change stations every
time QI02 played OutKast’s “Hey Ya!” in September 2003.
The station was hitting the still largely unfamiliar song only
about four times per week.

By early October, however, Q102 had upped the weekly spins
to 14, and the song’s tune-out factor dropped to 13.7%. One
month later, “Hey Ya!” was playing 39 times a week and listen-
ers were loving it: Only 9.4% were punching the button. By
December, the percentage dropped to 5.7%.

This real-life scenario illustrates the promise and peril of
what Arbitron has dubbed “Music Tester,” a prototype from
its PPM electronic audience measurement system, which is
still in development.

Arbitron calls it a “minute-by-minute programming revolu-
tion”—the ability to see what listeners do when a station airs a
specific programming element (a song, a spot, a bit) and to
track that audience behavior over time.

Will this new way of evaluating music be a boon or bane to
radio and the music industry? Will it help pick the hits? Or pre-
maturely kill them?

And how does Music Tester song data compare with tradi-
tional callout scores?

Arbitron, programmers and label executives hope to get
answers from round two of PPM testing next year in Houston.
In the meantime, the Philly prototype’s data on 14 songs has
triggered plenty of debate—even though the application, like
PPM technology itself, is still in test mode.

“When a song airs on your station, you have two types of lis-
teners: those already listening and new people who tune in dur-
ing the song,” notes Bob Michaels, VP of programming servic-
es for Arbitron and a former PD. “Those listeners have two
choices: stay with you or change the station.”

That’s what Music Tester would measure. When a specific

song comes on, does it retain or repel listeners? Is the song
“sticky,” or is it like spraying Listener Be Gone?

Music Tester does not count listeners who leave the radio,
just those who tune in to another encoded media outlet. “The
thought was that if we can take a song and look at dozens or a
few hundred spins of it on a radio station, what do people do
when it comes on?,” Michaels explains,

Music Tester works by overlaying a station’s monitored air-
play information with its minute-by-minute PPM audience
data. Like callout, it requires playing a song enough times to
make it familiar to listeners before attempting to gauge its
long-term appeal.

“What we’ve seen so far is, [at] some radio stations, the audi-
ence over time strts to like songs more and more,” Michaels says.
“You can’t overreact to this data too early. You can’t jump the gun
and say, 26% tuned it out—we’ve got to dump that song.’ ”

The danger of overreacting could be minimized by estab-
lishing minimum spin or cume benchmarks. In this scenario,
Arbitron would withhold the data until the song reached a cer-
tain audience threshold. Or it would release the data with reach
and frequency information attached and a warning not to react
until the song achieved that audience benchmark. “Then it’s
up to radio and the labels to argue whether or not a song got a
fair shot,” Michaels says.

Ah, the labels. What do they think of the technology that
could make or break their artists? Arbitron says it has talked to
label execs about their concerns. That’s why it is adding reach
and frequency stats to discourage programmers from dropping
songs too early. In fact, Arbitron is considering selling Music
Tester results to labels.

“We're trying to help the radio industry, which primarily
is comprised of music stations,” Michaels says. “With that,
we feel responsible to talk to the record companies about
this, too, because it affects their business, their products,
their services.”

Tony Novia, VP of international for Universal Motown
Records Group, says Music Tester could “revolutionize radio
and music research for labels and programmers.”

But Novia also has concerns about the data being misused
(see story, page 7).

Unknown, at this early juncture, is the relationship between

callout results and actual tune-outs as measured by PPM.
Working with Houston broadcasters next year, Arbitron plans
to explore that relationship.

“Auditorium or callout asks whether you like the song or not.
It’s also in a pretty sterile environment,” Michaels says. “You
don’t hear what songs came before it or after it.”

Nor does this kind of testing reflect the daypart in which
the song airs. “There may be different acceptance levels of
songs in different dayparts or on weekdays vs. weekends,”
Michaels adds.

One potential advantage of Music Tester is its ability to pin-
point song and artist burn sooner than callout—to identify that
line in the sand when a novelty song like “Who Let the Dogs
Out” crosses from love to hate.

“The question always is, When was that?” Michaels says.
“And if you're on it for an extra week or two and the audience
is already off it and doesn’t want to hear it anymore, are you
programming in the blind, chasing people away and not even
knowing it?”

The feeling in the research community is that Music Tester
won’t replace callout. “But it could be an interesting comple-
ment to it,” says Warren Kurtzman, VP at Coleman, a research
firm that doesn’t do callout.

Kurtzman sees “a very intriguing but unproven concept.”
Music Tester’s shortcoming, he says, is that it reports audience
behavior, not what causes that behavior.

“Anybody who’s good at music research has identified half a
dozen factors that contribute to why people stay with a station
or leave it when a ccrtain song comes on, and burn is only one
of those factors,” he says. “There is familiarity, acceptance, fit
and others. It’s a useful tool, but I think we’re always going to
need to know the why part.”

Larry Rosin, president of Edison Media Research (which
does do callout), sees Music Tester as vastly different from
other research products. “If this is true—if, indeed, a quarter
of our cume is going away because of any song—that is a stag-
gering piece of knowledge this industry never had before.

“There is no way this is going to kill callout research,” Rosin
adds. “‘Hey Ya!” is a perfect example. Something kept that
song on the air. Would you just yank it when you added it and
a quarter of your cume went bye-bye?” oce
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SAME SONG...DIFFERENT ACCEPTANCE

Source: PPM Marketing Panel Database, RCS AirCheck, Sept. 8-Dec. 21, 2003

TOTAL AUDIENCE
AUDIENCE WHO

ARTIST | STATION | WEEKS |SPINS | WHEN ON | SWITCHED |SWITCHED
WI0Q |

Top 40 58 | 198 | 7733499 | 861,342 | 11.1%
9-12 | 156 | 5,516,282 | 430,180 | 78%

13-15 63 1,941,280 134,435 6.9%

R&B/Hip-Hop| 5-8 141 | 3877723 | 177,218 4.5%
1,587,304 80,311 5.1%
398,131 49,370 | 12.4%

R&B/Hip-Hop| 5-8 142 | 4,094,704 | 213,813 5.2%
9-12 | 95 | 3,664,346 | 193,964 | 5.3%
13-15 | 20 482,724 42175 | 8.7%

Music Tester confirms the long-held notion that a song can have different levels of appeal on different stations. As time went on, fewer listeners to top 40 WIOQ Philadeiphia tuned out Beyoncé’s “Baby Boy” when it aired. But

the opposite was true on R&B/hip-hop stations WUSL and WPHI. Arbitron’s Bob Michaels says, “ You can have the same song airing on three different radio stations and have different acceptance levels by the audience.”

THE LABEL PERSPECTIVE BY TONY NOVIA

ONCETHE PORTABLE PEOPLE METER BECOMESTHE STANDARD FOR RADIO, MusicTester could help set the stan-
dard in research for record labels. Music Tester would become an invaluable addition to such tools as callout,
Internet research, requests and data from Mediabase, Nielsen Broadcast Data Systems, SoundScan and others.

For radio and labels to have access to a minute-by-minute song analysis that determines the rate of “tune out”
for specific tracks could be very important, if all parties involved use it properly. There will also certainly be a busi-
ness for aggregating and conducting analysis of the hoards of daily research.

The Music Tester could assist labels in identifying hits in a timely fashion and provide the ability to spread the
news quickly and efficiently. it might also help them better determine where to spend their resources.

Another powerful feature of the Music Tester will allow labels, advertisers and programmers to see where lis-
teners went after they “punched out” from a station. The data collected could apply another dimension to their
marketing and advertising strategies.

As with any new research, there also might be a tendency to overreact. Top 40 programmers know better than
anyone that a new song needs to build familiarity before they can get a proper read on any type of research.
More than a few titles this year began at the bottom of national callout surveys only to end up as No. 1 songs.

There also will be a learning curve. But if all parties are able to use the Music Tester as it is intended, it could

revolutionize radio and music research for label execs and programmers.

Tony Novia is VP of international for Universal Motown Records Group.
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radio. He has co-owned WBEB Philadelphia since 1963.

All that he could B: Jerry Lee keeps his hands full with regional and national civic and philanthropic endeavors, but his first love remains

\__‘

YOU’'RE NOT LIKELY TO FIND Jerry Lee’s telephone
number in the Rolodex at Clear Channel or Infinity.

As president/co-owner of one of the nation’s last independ.
ently owned major-market FMs, his message has been clear for
years: He ain’t selling.

Lee has presided over AC WBEB (B101) Philadelphia since
1963. In its first four months on the air, B101 became the first
No. 1-rated FM station in the market, with a pioneering 24-
hour beautiful music format.

The accomplishments and accolades haven’t slowed since.
Earlier this month, the National Assn. of Broadcasters named
B101 its major-market station of the year, representing overall
excellence in radio.

In the summer Arbitron ratings, the station finished No: 3
12-plus in Philly, up from a 5.7 share to a 6.0, just behind

8 - www.BillboardRadioMonitor.com

Infinity news outlet KYW-AM and Clear Channel adult R&B
powerhouse WDAS.

“I intend to be the last man standing,” Lee says of his sta-
tion’s ownership status. “Don’t count on me ever selling this
radio station. It affords me too many opportunities and gives
me too much access to people to ever walk away.”

Lee remains as involved in and passionate about broadcasting as

ever, but with a far-reaching manifest of endeav-
ors—we're talking about a2 man who has a univer

sity department of criminology as his namesake—
he relies on his prominence as a broadcaster to

{ JON BV

further his civic and philanthropic causes.

“It gets people to pick up the phone,” he
states simply. And, “I’m still having too much
fun in radio.”

/7 ON THE WEB
Read an exclusive story
on the Jerry Lee Center

for Criminology at
www.Billboard-
RadioMonitor.com
on Nov. 3.

Forty years in, Lee remains a bold proponent of his first love
and declines to talk about the radio business in anything but an
optimistic tenor.

For example, while it might be natural to assume that he is
an opponent of the massive consolidation that has taken place
in radio since 1996, Lee believes it has benefited the industry.

“I'm a big supporter of consolidation, actually,” he says.
“There are more formats out there and by and large, it has
worked, with a little hiccup here and there.

“The only negative—and one that we are seeing beginning
to turn around now—is that radio groups were under pressure
from Wall Street to meet numbers. If you couldn’t make your
budget, you would lose your job. So of course that meant sta-
tions put on more and more commercials.”

That, in turn, destroyed radio’s most valuable asset: “We
lost respect for the natural laws of supply and demand.” In
other words, too many commercials for too little money.

“When you go from 12 units an hour to 20 units and you’re
never sold out, then you’ve destroyed the power of radio as a
good business,” Lee says. In addition, “the overcommercializa-
tion is hurting the audience.”

WBEB has never aired more than eight minutes of commer-
cials an hour, nor has any stopset lasted longer than two min-
utes. It’s such the exception to most stations’ spotloads (and
such an anomaly for listeners) that WBEB promotes the phi-
losophy on its Web site: “B101 always gets back to the music in
two minutes or less, at least 52 minutes of music every hour,
every workday from 8 a.m. te 5 pm.”

Lee supports Clear Channel’s recent promise to cut spot-
loads and is convinced that other radio groups will follow.

Clear Channel chiefs John Hogan, Lowry Mays and Mark
Mays “are very capable,” he says. “They’re bright and they
know what has to be done. They’ve gotten the message loud
and clear and I think the rest of the industry, by and large, will
follow suit.”

Lee is 4 founding board member of the new Radio Ad
Effectiveness Lab, a high-powered, full-industry initiative
working toward making advertising on radie more effective. It
is conducting a series of research studies that explore in minute
detail just how listeners react to ads-——and how stations can
ensure advertisers are being used most effectively.

Partners include the Radio Advertising Bureau, national radio
rep firms, radio networks, stations, group owners and Arbitron.

“This is going to be tremendous for the future of radio,”
Lee says. “We're already starting to see wonderful research
about how radio works. A commercial has to relate to the audi-
ence—if it doesn’t, you should not be advertising on radio in
the first place. We are finding out what is most effective, and
that helps everyone: the agencies, the advertisers, the audience
and the stations.”

THE DIGITAL FUTURE
Lee is also a strong advocate of moving the industry forward by
taking analog radio into the digital reaim—and soon

“We’re in an age where most of those under 30 have grown
up with digital sound and they are attuned to that,” he says.
“To the rest of us, it may not mean anything, but we absolutely
must play to the furure.”

How late are AM and FM on making the move to digital?
“[High-definition] radio is a defensive move at this
point,” Lee says. “It’s not going to get us more
audience, but it’s going to protect the audience we
have for the long term. We need to do this.”

Despite satellite radio’s inroads—and its
seemingly daily news blasts about stealing program-
ming and talent from terrestrial radio—Lee does not

regard the technology as the end of traditional radio.
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“People continue to compare satellite radio to cable televi-
sion; it’s not so,” he asserts. “The purpose of cable TV was to
get a good signal—even today, people simply cannot get most
[local] TV stations without cable. It went nowhere for years and
took forever to start its own programming.

“Satellite radio is definitely a foe, but I don’t see it having a
significant impact on radio over the long term,” he says. “We
don’t want to lose anyone, but I think people are overreacting
about just how much cume it might end up with.”

Lee also sticks by the theory that critical mass is hardly
around the corner as long as satellite radio comes with a bill to
pay every month: “Terrestrial is free. People do not want to pay
money for radio.”

The broadcaster’s viewpoint on indecency over the airwaves
might also surprise some. Consider the fact that Lee is a seem-
ingly conservative senior whose one station broadcasts a non
controversial AC format. As such, one would assume he is
aghast by current programming standards.

But think again. Lee is a strident supporter of the First
Amendment. “We are on very dangerous ground in this coun-
try when we are starting to censor,” he says. “It’s very danger
ous. There is tremendous pressure from Congress, and now
they’re trying to wrap in violence along with indecency.

“There is no evidence whatsoever that violence on radio or
television has any effect on people’s behavior—none.

“Studies today are done that will tout anything somebody
wants to claim—and it’s terrible. We’re making statements in
the media that children are being hurt by the things they are
viewing. It’s baloney. There is no evidence.”

FROM THE HEART

Lee is hardly speaking off the cuff. He bases his comments
on decades of involvement in national and regional organiza-
tions that serve to protect children and promote education.

Among his achievements: In 1982, Lee created the
Broadcast Industry Council to Improve American Productivity,
which spearheaded national campaigns for literacy, among
other interests.

He initiated a learning program in 1995 to help
Philadelphia’s school system reduce the number of seventh-
graders held back each year, by customizing education pro-
grams targeting their individual weaknesses.

Two years later, he funded a study to determine the cost-
effectiveness of technology in the learning process and received
the local Great Friend to Kids philanthropy award.

Lee’s involvement in so many organizations makes one won-
der when he finds the time to fill his car with gas. He has been
chairman of the advisory board of Philadelphia’s Salvation
Army and a board member of the chamber of commerce and
the Philadelphia Police Foundation.

And in 2000, an intensive interest in and exhaustive knowl
edge of criminology led to the establishment of the Jerry Lee
Center for Criminology at the University of Pennsylvania, the
nation’s foremost organization in researching and publicizing
crime prevention programs.

Then there is Lee’s involvement in radio: After graduating
with a degree in economics in 1960 from Youngstown
University in Ohio, Lee began his broadcast career as manager
of WAQE-FM (now WLIF) Baltimore. In 1963, with David L.
Kurtz, he launched WBEB on the fledgling FM band.

The station’s 24-hour music format was considered a first,
and catapulted the station to No. | shortly after its first quar-
ter on the air.

Lee’s list of broadcasting accolades is a long one (see time-
line, below). He was first elected to the NAB board in 1969 (he
has served, on and off, for 17 of the past 31 years), was
appointed in 1977 to serve on the Advisory Committee of the
House Communications Subcommittee to rewrite the
Communications Act, and that same vear, co-founded the
Grass Roots Government Affairs lobbying arm of the NAB.

In 1978, he developed the concept of the Broadcast Minority
Fund, responsible for $100 million in loans to provide minor-
ity ownership of broadcast properties.

Lee was named person of the year by the Broadcast Pioneers
of Philadelphia and inducted into its hall of fame in 1997.

Another accomplishment is just plain cool for radio geeks the

JERRY LEE
TIMELINE

1960

* B.A. in economics from Youngstown University in Ohio

1961-1963
« Manager of WAQE-FM (now WLIF) Baltimore

1963

« Buys WBEB Philadelphia with David L. Kurtz. Creates custom-
designed beautiful music format and within four months,
B101 becomes No. 1 FM station in the market. its success
garners national attention and enhances viability of FM band.

1969

« First elected to board of the National Assn. of Broadcasters.

1977

« Appointed to serve on House Communications
Subcommittee for rewrite of Communications Act.

*» Co-founded Grass Roots Government Affairs, the lobbying
arm of the NAB.

1978

« Developed concept of Broadcast Minority Fund,
responsible for $100 million in loans to encourage
broadcast minority ownership.

1979-1981

« President of Broadcast Pioneers

1980

« Created Arbitron Advisory Council with broadcasters, to
improve ratings gathering methods and accuracy.

1982

» Created Broadcast Industry Council to Improve American
Productivity, which spearheaded national campaigns for
literacy, productivity and exports.

1985

» Member of nine-person delegation that signed a Quality
Accord with Mainland China.

1987

» Received President’s Private Sector Initiative Award on
behalf of the Broadcast Productivity Council.

1989-1990

* Member of Future of Radio Committee
» Received second President’s Private Sector Initiative Award.

world round: He donated funding to create an online archive of
more than 250,000 photographs of images from radio and TV
history for the Broadcast Pioneers Library of American
Broadcasting, part of the University of Maryland libraries.

Ask Lee what has been most meaningful during such a rich
and diverse career, and he waves off the question.

“I'm the type of person who has a very difficult time with
the past,” he admits. “I can only look toward the future.”

Lee chuckles. “People say all the time, ‘Remember when
this happened 30 years ago?’ and I don’t remember at all. The
way I see it is that when you look 10 seconds into the past,
you’ve already achieved what you were aiming for then. Now
let’s look forward.” eoe

1990

« Appointed to committee to help establish free broadcasting
in Eastern Europe.

1995

« Initiates learning program to help Philadelphia’s school
system using customized interactive multimedia to
improve seventh-grade students’ weak areas.

1997

« Named persaon of the year by Broadcast Pioneers of
Philadelphia and inducted into Pioneers Hall of Fame.

« Head of advisory board of Preventing Crime Program at
University of Maryland’s School of Criminology, the leading
criminology department in the country.

» Funds study to determine cost-effectiveness of technology
in the learning process. Grant used to research why Union
City went from one of the waorst to one of the best school
districts in New Jersey.

« Received Great Friend to Kids Philanthropy Award from
the Please Touch Museum in Philadelphia.

1998

« Named to national advisory board of Salvation Army.

» Named head of the Department of Education’s advisory
board at Drexel University in Philadelphia. Initiated programs
to curtail child abuse and to collect toys for needy children.
Programs are used as prototypes for national campaigns.

1999

+ Named chairman of advisory board of Greater
Philadelphia Salvation Army.

« Named chairman of advisory board of the Fels Center of
Government at the University of Pennsylvania.

» Named to board of Philadelphia Police Foundation.

2000

+ Establishes Jerry Lee Center for Criminology at
University of Pennsylvania.

- Member of board of Greater Philadelphia Chamber of
Commerce.

» Member of board of Radio Advertising Bureau.

2001

+ Elected to NAB board, becoming member with longest
tenure.

* Elected to the Pennsylvania Assn. of Broadcasters’ Hall
of Fame.

« Member of Radio Advertising Effectiveness Lab.

» Head of Research Committee for Radio Advertising
Effectiveness Lab.

2004

+ WBEB named major-market station of the year at the
NAB’s Marconi Awards.
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FESTIVALS STILL FLOURISH, BUT SMALLER SHOWS PREFERRED BY BRAM TEITELMA

he radio station festival was once a time-honored tra-

dition, a daylong event featuring multiple bands. It

was such a rite of passage that it even inspired Good

Charlotte to write “The Festival Song” about modern
WHFS Washington, D.C.’s HI*Stival.

While the festival is by no means dead, 2004 has been a dis-
mal year for the concert industry, and that has carried over to
station shows. Many stations have adjusted by adopting a newer
model, in which large acts play smaller venues.

Active WRIF Detroit will present a show in November fea-
turing Velvet Revolver in a 1,50(0-seat theater, with the majority
of the seats only available through the station. Active outlets
WYSP Philadelphia and WAAF Boston had Godsmack play
exclusive acoustic shows for contest winners. “We’ll get more
noise out of that than if we had tried to put, say, Korn into a
much larger arena,” WAAF PD Keith Hastings says.

“I'm a bigger fan of—if I can get it—a more intimate show
with bigger-name acts,” modern WXRK (K-Rock) New York
OM Robert Cross says. “Those are a little more special. The
way | remember station shows starting off was that they were
an opportunity to either get bands that wouldn’t normally play
in a venue that size, or bands that wouldn’t normally play
together to play together. It brings something special to the
table rather than just putting on another concert that any pro-
moter can put on.”

While WRIF still hosts its Harleyfest every year, APD/MD
Mark Pennington believes the climate has changed for festival
shows due, in part, to the price for larger bands. “It used to be
that you would get a break on the bands because you were a radio
station and you were playing the artists, and they would come
and play cheap,” he says. “Now it has turned the other way,
where it actually seems like they’re charging radio stations more

to play festivals. It seems like they realized that the radio stations
were making a lot of money off these things. They also realize
we're kind of stuck, because we have to have bands when these
festivals come around, so they know they can charge more, and
most stations are still going to pay it because they have to. To get
a legitimate headliner, you have to spend the money.”

Active WNOR (FM99) Norfolk, Va., PD Harvey Kojan
agrees. “By the time we got in the game, the bigger bands—
especially headliners—realized they were being exploited and
started charging full freight,” he says. “There are few, if any,
‘deals’ for established bands these days. In fact, often we find
that established bands want to charge us more

play Harleyfest every year. “The talent pool has dried up a lit-
tle bit, which makes it very hard to try to book a festival and
actually make any money on it,” he says. “A lot of festivals
around the country are seeing the same thing happen, because
a lot of these bands are faceless, for the most part. It has been
tough to get enough of these bands on the bill to sell tickets.
Also, there are a lot more festivals touring now. When you’ve
got Ozzfest, the Warped tour and all the other festivals, it gets
tough, because they can’t play your festival then play Ozzfest
a few weeks later.”

Cross agrees the number of choices can be overwhelming.

than their usual rate. Managers and agents hear

(i
‘radio show’ and their eyes light up. There are l_
plenty of other bands who have a ‘no radio l
shows’ policy because they’ve been burned in the r||
past. We have had to overcome the radio show |
stigma and prove to bands that it is in our mutual |[

i

best interests to do the deal.”

Money also plays into why concerts have been e ——

so poorly attended this year. “Despite George Bush’s claim to
the contrary, the economy is sluggish,” Hastings says. “These
‘laundry list’ concerts of acts currently being worked by labels
aren't going to cut it, unless they are topped off with an A-
minus or better act. And smart talent managers aren’t going to
let A-minus or better acts fall squarely in one radio station’s
camp over another in a competitive market.”

“It has been harder to sell tickets than it has been over the last
few years,” Cross says. “Station shows are having as hard a time
as Lollapalooza or Curiosa or any of those other concerts. We are
making an effort to keep the tickets as cheap as possible.”

Pennington says it is also more difficult to find bands to

Jay-Z and 60,000 of his friends earier this year at modem WHFS Washington, D.C.’s HFStival. (Photo: Island Def Jam)
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= “There is so much competition for your enter-

tainment dollar now, especially in cities like
New York,” he says. “The pie is just being
E divided smaller and smaller in every way. So it

y

! makes sense to do something that’s more

Ir bands in a really small place, or putting five
Y monstrous bands on the same stage, as long as
! you have an angle, you've got something to go
on. It’s about reading the room.”

The festival model is not completely broken, though. K-Rock
still hosts its annual Dysfunctional Family Picnic in the sum-
mer, WNOR’s past two Lunatic Luaus have sold out and
Hastings says Locobazooka was successful, despite the current
climate. “Locobazooka did well because it’s a well-branded local
annual event with a tremendous amount of value added to the

q unique. Whether that is putting four really cool

= -

ticket in the days leading up to the event.”

Kojan says the primary reason the Lunatic Luaus tend to do
well is that the station isn’t out to make a ton of money on the
show. “The original impetus for doing a festival show was to
stage a great event for our listeners,” he says. “It was all about
promotion, not revenue. And we’ve stubbornly adhered to that
philosophy, even in the face of an astronomical rise in band
prices. You can still get a Luau lawn seat for $9.99, which is a
tremendous value. Keeping ticket prices down limits who we
can book, but we’ve still managed to find suitable headliners.
Other stations have raised prices to the point at which they’re
on par with non-station shows.” He adds that since the Luau is
WNOR’s only festival, it is not diluting the station’s brand.

Modern WBRU Providence, R.I., PD Seth Resler is in a
unique position where he was able to build a concert scene out
of one that hardly existed through the station’s Cheap Date
series of club shows.

“When I first got here, there were not a lot of shows coming
through,” he says. “That was something I set out to work on
Like a lot of modern stations these days, our biggest competi-
tor is a hip-hop station. So how do you beat a hip-hop station?
Not by playing hip-hop, so we had to make rock bigger. For us,
the only way to make rock bigger was to get kids more into it,
and one of the things that made the most sense in terms of get-
ting kids into it was bringing live shows to town. Going to a live
show wasn’t an option on a Friday or Saturday night for these
kids.” The station has hosted shows by Yellowcard and Story of
the Year, among others.

Ultimately, Pennington says, small shows with name brands
win out over festivals, “The impact of doing shows [like Velvet
Revolver] far outweighs the festival impact, in most cases,
unless you can get a bunch of big bands, which isn’t really hap-
pening anymore,” he says. “One big band in a small club
becomes the ticket to have in Detroit, and has caused a buzz.
which is exactly what we want.” ons
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A sampling of the 20,000 “lunatics” at
active WNICR Norfolk, Va.’s Lunatic Luau.

[Photo: WNOR) *
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ELECTION 2004

lection Day is fast

approaching. There

are significant dif:

ferences between the
candidates, but the election
results are not likely to be
good news for the broadcast-
ing industry.

We will elect a president, a
House of Representatives and a
Senate. But what we will not do
is elect new judges for the U.S.
Court of Appeals for the Third
Circuit. Therefore, our election
process will in no way change
the composition of the federal
court, which has taken jurisdic-
tion over radio and TV’s mult-
ple- and cross-ownership issues.

The press has also reported
that the Third Circuit decision,
except as it relates to multiple
radio-station ownership, will be
appealed to the Supreme Court.

In its June 2003 ownership
decision, the Federal
Communications Commission
adopted more stringent rules
for the methodology used to
determine the number of radio
stations in a market. This hold-
ing by the FCC, of course, can-
Lot amend or change the 1996
[Telecommunications Act,
wherein Congress found that
ownership of as many as eight
radio stations in a single market
tvould be appropriate in the
event there were 45 or more
stations in the market.

But the new FCC rules tend
to reduce the number of sta-
rions attributable to a given
market, thereby restricting the
number of radio stations an
individual owner may have in a
given market. This holding by
the FCC received the approval
of the Third Circuit and there-
fore has been integrated into
the rules and procedures of the
FCC. This determination will
not be changed by the outcome
of the election.

However, the election is of
great interest to the broadcast-
ing industry. We realize that
three elections are being held:
one for the House of
Representatives, the second for
the Senate and the third for the
presidency. Currently, as we all
know, the Republicans hold very
slim margins in the House of
Representatives and the Senate.

Control of the House affects
the composition of its commit-

ees. The Subcommittee on

~ WHO WINS? NOT RADIO

Telecommunications of the
Committee on Energy and
Commerce is controlled by a
Republican chairman. The
majority of the members of
the subcommittee are also
Republican.

A DEMOCRAT WIN
MEANS WHAT?

Were the Democrats to win
control of the House of
Representatives, the chairman-
ship of the subcommittee would
go to a Democrat, and the divi-
sion of membership on the sub-
committee would favor that
party. The same scenario is true
in the Senate.

Therefore, even if President
Bush were re-elected, if the
Republican party does not
maintain its razor-thin control
of the House and the Senate,
then the federal committees
with legislative oversight of the
FCC may not have the same
regulatory view of the FCC as
the president.

Conversely, if Sen. John
Kerry, D-Mass., won the elec-
tion but the Democrats failed
to win the House of
Representatives or the Senate,
the applicable committees
would still have a Republican
chairman and a Republican
majority. Therefore, a victory
by Kerry alone would not
necessarily change the regula-
tory oversight policies of the
two committees as it affects
the FCC.

Of course, if Kerry won the
election and the Democrats
won the House of
Representatives and the Senate,
there might well be significant
changes in the regulatory over-
sight philosophies.

Another significant factor
resulting from the election is
that there will be a “new
FCC,” regardless of which can-
didate prevails.

The press has reported that
chairman Michael Powell will
want to retire from the FCC,
which would mean that the
president would appoint a new
chairman and probably new
commissioners.

The term of commissioner
Jonathan Adelstein has already
expired, and President Bush has
not seen fit to submit his name
to Congress for another teym.
Assuming Bush’s re-election,

depending aiso upon the
“mandate” of the election, he
will be entitled to restructure
the FCC.

Assuming the election of
Kerry, the FCC chairmanship
will be given to a Democrat,
and the party will be entitled to
name three of the five commis-
sioners, which would indu-
bitably have the effect of chang-
ing the regulatory policies of
the FCC with regard to multi-
ple-ownership and cross-
ownership issues.

The Third Circuit has
directed the FCC to justify its
proposed policies concerning
cross-ownership and TV
duopoly holdings. Thus, if
Kerry is elected, the FCC
policies under his newly
appointed commissioners and
policy control of the agency
will tend to be more restrictive
regarding further ownership
consolidations.

On the other hand, if
President Bush retains his
office, his new commission
reportedly headed by a pro-
business chairperson will be
more inclined to reduce the
restrictions on cross-
ownership, duopoly and other
ownership policies.

In all probability, the FCC,
however it is constructed, will
have to respond to the ques-
tions by the Third Circuit jus-
ofying its determinations in
these areas.

WHAT THE ELECTION
MEANS FOR RADIO
The question this article dis-
cusses, however, is specifically
the effect of the election on
radio broadcasting.

Unfortunately, radio and TV
have lost some of the support
they have enjoyed through the
years from Congress. The out-
standing public service work of
the TV and radio industries has
been overshadowed by the
actions of a few media owners,
which have raised the ire of
members of Congress.

This includes several major
radio broadcasting companies
seeing how far they can push
the limits of their programming
without becoming “legally
indecent.” Such programming
has led millions of constituents
to complain to Congress, and
they have been heard.

The news impartiality of the
TV industry was severely
damaged by the CBS report
claiming that President Bush
did not fulfill his duties while
serving in the National Guard,
and the more recent Sinclair
pre-election [anti-Kerry] pro-
gramming proposal.

The political implications of
such activities by the industry
concern Congress immensely.
Governmental censorship of
the industry, fortunately, still
gives Congress greater con-
cern. However, the actions of
the industry in this regard are
not building congressional sup-
port for TV’s legitimate regula-
tory concerns.

Radio has been damaged by
questionable programming
related to indecency, and by
the much heralded opinions
that consolidation has signifi-
cantly diminished its
diversity, which is contrary to
the public interest.

These are continuing issues
that radio must face regardless
of whether Republicans or
Democrats control the FCC,
the House of Representatives or
the Senate.

This election is not about
radio winning anything. It may
be about TV and newspapers
winning with regard to cross-
ownership and duopoly owner-
ship. The multiple-ownership
issues for TV were settled by
an act of Congress (the 39%
compromise).

Regardless of who wins the
election, the radio issues that
concern the Oversight
Committees will continue to be
the questions of indecent pro-
gramming and the reduction in
diversity of voices. A responsi-
ble radio industry must and can
address these issucs. ece

Vincent A. Pepper is an attorney
and partner in the law firm of
Womble Carlyle Sandridge &
Rice, which specializes in
telecommunications law. He is the
Jormer CEO of the Rounsaville
Radio Stations (a former group
operating in the Southeast) and
was the principal owner of an
AM/ FM station combination in
Lowssville, Ky. Pepper also served
on the Presidential Transition for
President Ronald Reagan in
1980 with regard to FCC media

regulatory policies.

XM’'S MLB DEAL:
THAT WAS THE

BY TONY SANDERS
It seems as though most people heard about the
XM/Major League Baseball deal at the same time—
Oct. 20, the day the two announced their $650 mil-
lion, multiyear agreement.

That's true for the radio-broadcast rights holders
with whom Billboard Radio Monitor spoke. And
although the owners of the MLB teams certainly
knew in advance—they had to, in order to vote on
the proposal—it seems that team management was
also given short notice of the news.

In Kansas City, Union Broadcasting’s WHB-AM
holds the radio rights for the Royals’ games. WHB
GM Chad Boeger says, “We found out when it came
out as a news story [that Wednesday].” He had a
meeting with team execs the next day, and “they
told me they only found out on Monday,” he says.

“We might have been given notice [in the week
prior to the announcement],” Royals senior VP Mark
Gorris says, “but honestly I've been focused on so
many other things, | couldn’t tell you exactly when.”

Minnesota Twins director of communications Brad
Ruiter says, “I haven’t seen any official paperwork
yet.” And apparently there isn’t any paperwork float-
ing around the marketing department at the
Chicago Cubs office, either.

During the press conference, MLB's Tim Brosnan
told reporters that XM would be using the “dirty
feed” from radio stations and that it wouldn’t insert
any advertising over the locally originated spots.

That's also what WHB’s Boeger was told by the
Royals’ managers. He says that “something like
half” of WHB's play-by-play feeds would wind up as
the game-day feeds on XM —while the other half of
the Royals’ feeds might originate from the opposing
teams’ broadcast booth. “So, if the Yankees came to
play here in Kansas City, it might be our play-by-play
feed that is used or it might be the Yankees’ feed.”

WHB picked up the broadcast rights to the
Royals’ games in 2003 and has 97 stations in its
Royals network. Entercom was the prior rights
holder in the market. Boeger says he hasn’t decided
whether the XM/MLB deal is good or bad for his
station: “It’s still so new, | really haven’t had time to
think about that yet.”

One broadcast-rights holder who has had time to
think about it, and who holds rights to several
sports teams, spoke to Monitor on condition of
anonymity.

“I'm very concerned about what’s going to hap-
pen in our local market,” he says. “Sure, they say
that the XM broadcast is supposed to reach the out-
of-market fans, but let me tell you something. What
if you're in a market where there are a lot of out-of-
market fans? Until now, they might have attended a
local game or listened to the local game on my sta-
tion. Now what happens? If they can get their home-
team games on XM, they’re not going to be listen-
ing to my station, are they?”

12 j - www.BillboardRadioMonitor.com
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WITHOUT THE HIGH PROFILE of a Clear Channel
or a Viacom, Saga Communications has nonetheless carved out
a successful niche in the radio industry as an operator of small-
and medium-market stations.

Last year, 18-year-old Saga was named for the third time in
Forbes magazine’s annual list of the 200 best small companies.

Michigan-based Saga recently acquired a trio of stations in
Charlottesville, Va., adding them to the portfolio of outlets it
owns or operates in 24 markets. They include 52 FM and 26
AM stations, three state radio networks, two farm radio net-
works, five TV stations and three low-power TV stations. The
company also has agreements to acquire additional radio sta-
tions in Asheville, N.C., and Ithaca, N.Y.

Steve Goldstein has been the company’s executive VP/group
PD since 1988. He joined Saga after a successful career program-
ming such stations as WHYT and WOMC Detroit and WTIC-
FM Hartford, Conn. He also serves as chairman of Arbitron’s
Advisory Council and has been a longtime member of that group.

Goldstein recently sat down with Billboard Radio Monitor to
share his insights about the industry and its challenges.

Why has your company been successful, and how is
it continuing to grow?
It’s a combination of factors. It is a very programming-oriented
company. It has always been a product-first company. It is also a
people-first company. I think we’ve become a very attractive place.
Five to seven years ago, at the beginning of consolidation, we
had trouble recruiting people, because there were lots of people
gravitating toward the very fast-moving, go-go companies. In this
more recent environment there are people who are disenfran-
chised or uncomfortable working in such large organizations, and
we are sort of that nice middle ground. We have the tools and the
resources, but we’re not so big that programmers, general man-
agers and sales managers can’t have the autonomy that they crave.

Does the business plan call for Saga to ever expand
into major markets?

The business plan has been consistent for 20 years: to bring
more major-market experience to medium and small markets.
It’s a strategy of slow and steady growth.

What are some of the opportunities that Arbitron’s
Portable People Meter offers for radio, and what are
some of the challenges Arbitron has to overcome to
convert radio from the diary method?

The biggest problem that exists is getting everybody unified to the
notion that electronic measurement needs to be a part of our future.

Whether it is [the Portable] People Meter or something else,
we're certainly headed to something in which we can provide
more accountability, more granularity of data and more reliable
data to our programmers and to our advertisers.

The diary is 40-year-old technology. It does a decent job, but
it’s under a lot of pressure. Regardless of whether PPM comes
to pass, we are going to be in the diary business for a long time.
So we have to make sure that we continue to enhance the diary
and work on response rates. The PPM opens up a whole new
world of opportunity for radio, potentially.

The Arbitron Advisory Council, Arbitron and the Radio

Advertising Burcau are putting together an economic impact |

study [conducted by Forrester Research] . . . to look at the busi-
ness going forward and analyze two scenarios: What happens if
we adopt PPM, and what it means to the business if we don’t.

Advertisers who are looking for more accountability are
becoming frustrated with radio in its current state.

Why is the diary under pressure?
With the diary’s 40-year-old technology, response rates are going
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down. People are less likely to spend the time filling out a diary.

Arbitron has done a very good job in a very difficult arena
trying to get people to fill out and return diaries.

This is not unique to radio research. This is what is happen-
ing with all media rescarch. It’s all under pressure.

Younger listeners seem to be dwindling. What could
radio be doing to try to attract those people to radio?
We've done everything we can to push them away by targeting
25-54. In many markets, it’s difficult to do business and survive
18-34, which is ludicrous.

Television starts its ratings at [age] 2. Among the most suc-
cessful cable channels is Nickelodeon, and we can run through
the list of other successful cable channels that are targeting
lower demographics. Yet in radio we are stuck in this myopic,
25-54 world and letting these people slip away by not designing
programming for them. Then we become surprised when they
find other venues and avenues.

The same could be said of the 55-plus demographic.
Absolutely. The problem with oldies station is not that oldies
stations aren’t doing well, it’s that every day someone who’s 54
becomes 55, and all of a sudden they’re irrelevant to advertis-
ers. That means that Bill Clinton and George Bush are out of
the target. That seems ludicrous.

Howard Stern’s move to Sirius already has people
talking about satellite radio, but will it hurt terres-
trial radio?

It’s a very smart move on the part of Sirius, a calculated and a
risky move on the part of Howard Stern. It legitimizes satellite
radio in a way that has not been achieved to date, and yet,
somehow, it seems inevitable.

There’s always a catalyst that causes the media to move for-
ward. Rush Limbaugh was the catalyst that “invented” AM [talk]
radio. HBO was the catalyst that brought cable into most markets,
and so will the Stern thing bring satellite radio to the forefront.

The question that no one knows the answer to at this point is,
How many of his 12 million listeners can he bring to the pay model?

Has Clear Channel’s plan to cut spotloads caused
you to have similar discussions at Saga?
We sure have.

I’m not sure Clear Channel is reducing spotloads. They are
redistributing spots, and they are also changing the metric from
60 seconds to 30 seconds.

STEVE

OLDSTEIN

OF SAGA COMMUNICATIONS

 EXPLAINS HOW SLOW AND

STEADY IS A WINNING
COMBINATION

BY PHYLLIS STARK

PHOTOGRAPH BY BRUCE KATZ/RETNA LTD,

TTER?

The unknown question is, Does the fatigue come from
length of commercial set or number of units? There has been a
lot of speculation and a lot of studies—most of which are
baloney—on the topic, because they’re asking people what
their behavior might be. There is an axiom that’s very appro-
priate here: Listen to what they say, trust what they do. And we
don’t know what they’re going to do.

As far as what Saga is going to do, we’ve always been prod-
uct first. We’ve really done a very nice job of managing inven-
tory, so we've been in the 10- to 12-minute range all along.

Where do you see radio today, and where do you see
it heading in the future?

It’s so much more complicated than it was before. When [Saga]
went public 12 years ago, one of the key questions we were
asked was, “What are the competitive threats?” At the time, we
said there were very few. In a short period of time, only 12 years
later, there are numerous competitive threats.

But things don’t always end up the way they first appear. For
example, television stations are making more money than ever,
cven though their terrestrial television audience share has gone
from 90% to about 43%. You wouldn’t have predicted that had
you looked at the attrition data years ago.

What happens when TiVOs and DVRs proliferate? That’s
happening on a very rapid basis. I've seen some forecasts where
digital video recorders are going to be in about 50% of house-
holds in five years. If the statistics hold true that 92% of the
time people are zooming through the commercials, aren’t local
advertisers then going through looking for other venues and
avenues to reach people? And here’s radio, where we’re not
going to have that [system].

But what about the DVRs being developed for radio?
I really do not think that is the way radio is consumed. It is not
on a per-program basis nearly as much as television. So I really
don’t think that is a competitive threat.

The only people who are going to buy that are me and five
other consultants, so we can tape stations from our hotels.

What's your economic forecast for the radio industry?
Some of the wounds are self-inflicted, but I think overall we are
moving from a real-estate phase we’ve been in for the past five
to eight years into a product phase. That’s a good thing for lis-
teners and a good thing for advertisers.

I hear the stories and see the evidence of companies reinvest-
ing in product instead of just worrying about margins.  e°e
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FOR THE WEEK OF NOV. 1
Artist

Title (Label}
MAINSTREAM TOP 40

B.AM.A.

Sweet Home Alabama (UMRG}

Brie Larson
She Said {UMRG)

Kanye West

The New Workout Plan {IDIMG)
Mario

Let Me Love You {RMG)
u2

Vertigo {Interscope)

RHYTHMIC TOP 40
Akon

Ghetto {UMRG)
BAM.A.
Sweet Home Alabama {(UMRG)
Ciara Feat. Missy Elliott
1. 2 Step (Zomba)
s Razah
) Feels So Good {Virgin
- | Talib Kwelt Feat. Mary J. Blige
1 Try (interscope)
Ludacris
Get Back {IDJMG}
ADULT TOP 40
Anna Nalick
Breathe (Columbia)
Bob Sch'l(\eider
b : . Captain Kirk {Vanguard)
Gospel is key to the music of adult R&B WRKS (Kiss FM) New York, Soissor Sisters g
so who better to pay a visit to PD Toya Beasley than Bishop George Sl (UMRG)
C. Searight, left, and Bishop Donald Hilliard. (Photo: WRKS) It doesn’t happen often, but a full-fledged dance artist recently made a national R&B/HIP-HOP
daytime TV appearance. Robbins Entertainment siren Reina, center, performed on Q:fr':;'axeys (RMG)
“Li i i i i H i g| i H B.AM.A.
) Live With Regis and Kelly.” She is pictured with co-hosts Kelly Ripa and Regis Sweet Home Alabama (UMRG)
Philbin. {Photo: Robbins Entertainment) Ciara Feat. Missy Elliott
1.2 Step (Zomba)
Ludacris
Get Back (IDIMG)
Tallb Kweli Feat, Mary J. Blige
1Try {interscope)
Tiffany Evans
Let Me Be Your Angel (sum)
ADULT R&B
Alicia Keys
Karma {RMG)
Boyz I} Men
You Make Me Feel Brand New {Koch)
Tiffany Evans
Let Me Be Your Angel {SUM)
COUNTRY

Blaine Larsen

How Do You GetThat Lonely (BNA)

Craig Morgan

That's What | Love About Sunday
(Broken Bow)

Hank Willtams Jr.

Devil InThe Bottle  (Asylum-Curb)

Rascal Flatts

BlessThe Broken Road (Lyric Street)

Victor Sanz

Tell Me What You Wanna Do (WCH)

MODERN ROCK
Papa Roach
Scars {Geffen)

ACTIVE ROCK
Papa Roach

: Scars {Geffen)
Swooner Josh Groban was a headliner at WLTW's One Night With

~ I R R

Lite show in New York. Behind the scenes at Madison Square \ g‘lsx'TAGE 0CK

Garden, Groban is flanked by Reprise Records senior VP of promo- WJLB Detrait’s DJ Blast, left, and Dr. Darrius, right, hang with crunk artist 1AmThe Walrus (No Label)
tion Phil Costello, left, and WLTW PD Jim Ryan. (Photo: Morgan Prue) | Lil Scrappy during a car show. {Photo: Warner Music Group)

TRIPLE-A
S

tyx

| Am The Walrus {No Label)
Tremelo

Waiting Room  (Tremelomusic.net)

LATIN

Conjunto Primavera

Pa‘ Que Son Pasiones  (Fonovisa)
Rocio Sandoval

Peligrosa {Disa)
Serralde

Vida De MiVida (Universal Latino)

CHRISTIAN
The Crabb Family
Forever {Daywind)
Disciples of Christ
Flow {Throne Room}
Evedife
Evidence (Tovah/Sheiter)
Grits
We Don't Play {Gotee}
Kathie Lee Gifford
Finally {Maranatha)
Kristina
You Alone {Devotion)
Marshall McLuhan Project
4 o] Follow {Cul De Sac)
= = A c > - Marshall McLuhan ProJect
Warner Music Group chairman/CEO of U.S. Recorded Leaning back at the Mixshow Power Summit, from Artist Slim Thug, left, chops it up with TMhe Vri'nfl = .(C'ul De Sac)
- . B . larsha cluhan FProjec!
Music Lyor Cohen was one of the hundreds of attendees left, are J Records director of rap promotions/ Common at Interscope’s Weapons of Chameleon 19Cul De Sac)
at the Mixshow Power Summit held in Puerto Rico. Cohen marketing Russ Jones, KPWR Los Angeles mixer Mass Destruction showcase during the w:g:zgﬂg’a‘:g (MMR)
delivered the event's keynote address. (Photo: Johnny Felli Fel, Asylum’s J. Grand and WQHT New York's Mixshow Power Summit. {Photo: Johnny Eﬂ’::ig‘(’m‘l*’é‘ods Chitdren) {Inpop)
Nunez/NuBuzz Photo) DJ Enuff. (Photo: Johnny Nunez/NuBuzz Photo) Nunez/NuBuzz Photo) Relient K
Be My Escape (Gotee}
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BY ANTHONY COLOMBO, WADE JESSEN, PATRICK MCGOWAN AND MINAL PATEL

‘OVER’' TAKEN TO NEW
HEIGHTS BY NELLY
AND McGRAW

Nelly and Tim McGraw take over the top
of the mainstream top 40 chart with “Over
and Over” (UMRG) and set multiple rec

ords in the process. With a jump of 7-1; the
track makes the biggest leap to the top in
the history of the chart, surpassing the 6-1
jumps made by All 4-One’s “I Swear” in
May 1994 and the Rembrandts’ “I’ll Be
There for You” in June 1995.

“Over and Over” also sets the mark for largest spin increase at
the format for a song at No. 1 with a gain of 1,783 detections, shat
tering the record Alicia Keys’ “Fallin’” set in September 2001
when the track improved by 1,236 spins and moved 2-1

In its fourth week on the chart, the song’s ascent matches the
quickest climb to No. 1 at mainstream top 40, which Mariah
Carey’s “Dreamlover” established in September 1993 and the
Rembrandts® “I’ll Be There for You” equaled

“Over and Over” marks the fourth No. 1 at mainstream top 40
for Nelly, giving him more chart-toppers than any other male artist

and tying him with Carey, Christina Aguilera, Avril Lavigne,
Jennifer Lopez and Alanis Morissette for most No. 1s by any
artist at the format. This marks the first No. 1 at mainstream top
40 for McGraw as well as the first No. 1 at the format for a

country-based artist. On the AC chart, McGra bs 23-22
his former country No. 1, “Live Like You Were Dying

Vassar Returns
To Top At Country

With one of the chart's biggest increases, Phil Vassar
collects his second country chart-topper as “In a Real
Love” (Arista) gains 335 detections and rises 3-1. Vassar
last topped the chart for a week with “Just Another Day
in Paradise” in the Nov. 17, 2000, issue.

Although it has been four years since "Paradise,” Vassar
has held sway inside the chart’s top 10 with subsequent
singles. In 2001, “Six-Pack Summer” rose to No. 9, while
Vassar landed top five peaks with "That's When | Love
You” and "American Child” in 2002.

While Vassar celebrates his No. 1 on the detections
chart, Lonestar’s “Mr. Mom” (BNA) gains 2.2 million lis-
tener impressions and jumps 3-1 on Nielsen Broadcast
Data Systems’ audience rankings. Lonestar’s single col-
lects 32.7 million impressions, while Vassar’s song steps
4-3 with an audience tally of 31.8 million.

‘'VERTIGO’ BRINGS U2
TO MODERN PINNACLE

U2’s “Vertigo” (Interscope) gains 97 spins and jumps 2-1 on the
Modern Rock chart, becoming the group’s eighth No. 1 at the format
and its first since 1997. The Irish quartet is now tied with Red Hot
Chili Peppers for the most No. 1 tracks in the history of that chart.
Since U2 last topped the chart with “Staring at the Sun” it has not
reached higher than the No. 5 peak that “Beautiful Day” posted in
November 2000. “Vertigo” also allows U2 to take over the mark for
the longest span of No. 1 songs. It has been 16 years and two weeks
since “Desire” became the group’s first No. 1. Jane’s Addiction held
the prior mark as its three No. 1s spanned 12 years and 11 months.

Snoop Nabs Elusive Rap No. 1

Snoop Dogg makes a long-awaited stop at No. 1 on the rap chart
with his Pharrell collaboration, “Drop It Like It's Hot” {Interscope).
For an artist who has often been credited with bringing rap music
into the mainstream and who has a chart history dating back to
1993, Snoop has never before appeared at No. 1.

He now has 11 top 10 singles under his belt, four of which
have gone as high as No. 2, including 1993’s “Gin and Juice”
and 2003's "Beautiful,” which also featured Pharrell. Snoop
Dogg also peaked at No. 2 as a featured vocalist on Dr. Dre’s
“The Next Episode” and Chingy’s “Holidae In."

“Drop” is the Greatest Gainer at rap, R&B/hip-hop and rhyth-
mic top 40. It climbs 3-2 at R&B/hip-hop and 11-9 at rhythmic.

HAMILTON BACK FOR
MORE WITH ‘CHARLENE’

After moving to recurrent status in August following a 26-week
chart run at adult R&B, where it peaked at No. 21 in April,
“Charlene” by Anthony Hamilton re-enters the list at No. 15
and finally earns Airpower status.

With increased detections during the past few weeks, the song is
allowed to be reinstated as it rises above the recurrent cutoff,
which is the top 15 of the chart. At R&B/hip-hop, the track
advances 10-6 in its 13th chart week.

Elsewhere at adult R&B, Queen Latifah bows for the first time
with “Simply Beautiful,” an Al Green cover that features his
vocals. While appearances by rap artists have sprinkled the format,
Latifah is only the second female rapper following Lauryn Hill to
chart at adult R&B as a lead artist.
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York, Pa.
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MD: Derek Moran APD/MD: Marcus D. | APD: Donnie Michaels MD: Keli Reynolds APD/MD: Kasper Assoc. Dir. qqug Dave McKay
Clear Channel 952-417-3000 Infinity 206-805-1061 MD: Michael Yo Infinity 704-331-9510 Clear Channel 216-520-2600 APO/MO: Chris Puorro
™ W ™ W Clear Channel 954-862-2000 ™ W ™w W ™w iw Nassau 609-419-0300 ™ 1w
1 Kelly Clarkson Breakaway 8 8 1 Nelly Featuring Tim McGraw Over And Ove 82 82 1 Ciara Featuring Petey Pablo Goodies 106 102 1 Ciara Featunng Petey Pablo Goodies AN 1 Nelly Featuring Tim McGraw Over And Ove 34 55 1 Maroon5 She Will Be Loved nn|
2 Ryan Cabrera On The Way Down % N 2 Destiny’s Child Lose My Breath 90 2 Nelly Featuring Tim McGraw Over And Ovel03 98 2 Hoohastank The Reason -7 Y] 2 Emicem Just Lose it ) 2 Ryan Cabrera On The Way Down 63 B9
3 Ll Hip Featuring Lea Sunshine 80 3 Eminem Just Lose it B 5 | 3 Maroond She Will Be Loved 108 104 3 Usher And Alicia Keys My Boo B 3 Keily Clarkson Breakaway 8 % 3 Black Eyed Peas Let's Get it Started 8N
4 Eminem Just Lose ft n % 4 Bowling For Soup 1985 75 81 4 Awril Lavigne My Happy Ending 0 2 4 Black Eyed Peas Let's Get t Started 80 4 4 Trick Daddy Featunng Lil Jo Let's Go 8 8 4 Gavin DeGraw | Don't Want To Be 843 |
S Awnl Lavigne My Happy Ending 66 49 S Maroon5 She Will Be Loved Hnn S Ashlee Simpson Pieces 0f Me 9 12 $ Nelty Featunng Tan McGraw Over And Ove 58 48 5 Ciara Featuring Petey Pablo Goodies 8 % 5 Awil Lavigne My Happy Ending 51 &
6 Ciara Featunng Petey Pablo Goodies 5 7 6 Ciara Featuring Petey Pablo Goodies 66 45 | 6 Kelly Clarkson Breakaway 87 7% 6 Finger Eleven %ne Thing 57 4 6 Black Eyed Peas Let's Get it Started 8% &5 6 Kelly Clarkson Breakaway 46
7 Maroon5 She Will Be Loved %5 4 7 Gavin DeGraw | Don't Want To Be 58 24 7 Usher And Alicia Keys My Boo M 49 7 Chastina Milian Dip It Low 2 3 7 Finger Eleven One Thing 8 4 7 Linkin Park Breaking The Habit )
8 Seether Featuring Amy Lee Broken 5 53 8 Usher And Alicia Keys My Boo 5 82 8 Switchioot Meant To Live 66 9% 8 Eminem Just Lose it 46 42 8 Destiny's Child Lose My Breath 0 % 8 Ashlee Pieces Of Me 48 45
9 Finger Eleven One Thing 5 3 9 Kelly Clarkson Breakaway 50 9 Alicia Keys If | Ain't Got You 61 M 9 Maroon5 She Will Be Loved 46 52 9 Usher And Alicia Keys My Boo 58 84 9 Hilary Duft iy 46 43
10 Trick Daddy Featuring Lil Jo Let's Go 49 52 10 Simple Plan Welcome To My Life 0% | 10 Switchfoot Dare You To Move a3 10 Destiny's Child Lose My Breath 45 50 10 Ashlee Simpson Shadow 48 3 10 Destiny's Child Lose My Breath “
1 Nelly Featuring Tim McGraw Over And Ove 47 42 11 Ryan Cabrera On The Way Down 3 4% 11 Destinys Child Lose My Breath 2 4 11 Seethes Featuring Any Lee Broken 4 4 1 JoJo Featunng Bow Wow Baby s You 45 77 1 Nelly Featuring Tim McGraw Over And Ove 43 28
12 Usher And Alicia Keys My Boa a4 % 12 Houston Featuring Chingy, Na | Lke Tha 37 34 12 Gwen Stefani What You Warting For? 03 12 Ashlee Simpson Shadow 2 3 12 Ryan Cabrera On The Way Down “ Q0 12 Simple Plan Welcome To My Life 2 4
13 Black Eyed Peas Let's Get t Started 3R 13 Good Charlotte Predictable ¥ 2 13 Kevin Lytile Featunng Sprag TumMe On 39 43 13 Switchioot Dare You To Move 2 2 13 Ul Aip Featuring Lea Sunshine 4 4 13 Bowding For Soup 1385 kI
14 Nitty Nasty Girl B N 14 Seether Featuring Anty Lec Broken » B 14 JoJo Leave (Get Out) n U 14 Akon Featuning Styles P. Locked Up a2 4 14 Juvenile Featuring Soulja St Slow Movo 42 22 14 Skye Sweetnam Tangled Up InMe 3 16
15 Mase Featuring P. Diddy Breathe, Stretc 38 30 15 Awil Lavigne My Happy Ending ¥ 51 15 Kevin Lyttle Featuring Mr E Drve Me C B U 15 JoJo Featuring Bow Wow Baby ftsYou 40 3 15 Chnstina Milian Dip It Low 2 2 15 Kevin Lytile Featuning gTunMeOn % 34
16 Houston Featuring Chingy, Na I ke Tha 31 35 16 Alicia Keys If | Ain't Got You 55 16 Ryan Cabrera On The Way Down 37 8 16 Jodo Leave {Get Dut) 40 4 16 Maroon5 She Will Be Loved 2 8 16 Vanessa Cartion Whtte Houses k)
17 Destny’s Child Lose My Breath D2 17 Switchfoat Dare You To Move B 0 17 Chnstina Milian Dip it Low » &2 17 Alicia Keys if | Ain't Got You 4 45 17 Kevin Lyttie Featuring Sprag TumMe On 41 25 17 VYellowcard Ocean Avenue k<
18 Chnstina Milian Dip It Low K i) 18 Gwen Stetani What You Waiting For? 2® 18 Finger Eleven One Thing B 5 18 Tiwee Days Grace Just Like You % U 18 Temor Squad Lean Back 4 45 18 Switchioot Meant To Live 2B
19 Switchfoat Dare You To Move 8% 19 JoJo Featunng Bow Wow Baby I'sYou 31 28 19 No Doubt It's My Lfe A B 19 Gwen Stefani What You Watting For? » 3 19 Usher Featuring Ul Jon & Lu Yeah! » R 19 Switchtoot Dare You To Move R AN
20 Linkin Park Breaking The Habt B u 2) Black Eyed Peas Let's Get t Started 3 & 20 Linkin Park Breakung The Habit k<] | & Gavin DeGraw | Don't Wart To Be -3 20 Neily & Christina Aguilera Tit Ya Head B 23 20 Seether Featuring Any Lee Broken 3 3
21 Ice Cube You Can Da It 3% 21 Nitty Nasty Girl k] 21 Eminem Just Lose it 3B 21 Vanessa Cariton White Houses k<] 21 Monica U Should've Known Better BB 21 Eminem Just Lose ht X3
2 Temor Squad Lean Back B2 22 Finger Eleven One Thing % A | 22 Seether Featunng Amy Lee Broken N B 22 Avril Lavigne My Happy Ending k<. ] 22 Akon Featuring Styles P. Locked Up % 5% 22 Los Lonety Boys Heaven 82
23 Kevin Lytde Featuring Sprag TumMe On 25 28 23 Chnstina Milian Featunng J Whatever U 26 25 23 JoJo Featunng Bow Wow Baby s You 26 24 23 NORE Featuring Daddy YanOyeMiCan 23 0 23 Nitty Nasty Girl R % 23 Counting Crows Accidentatly In Love 2 8
24 JoJo Featuring Bow Wow Baby ItsYou 24 17 24 Nina Sky Featuring Jabba Move YaBody 26 % 24 Tnck Daddy Festuring Lil Jo Let's Go 55 24 Lenny Kraviuz Lady % 9 24 L Cool J Featuring 7 Aureli Hush 5 13 24 Finger Eleven One Thing 3%
5 Alicia Keys If | Ain't Got You B» 2 Ashiee Simpson Shadow p- <} 25 Bowling For Soup 1985 2 A 25 Ll Flip Featuring Lea Sunshine 5 5 25 Switchfoot Dare You To Move 5 B 5 Teapt Echo 28 28
25 Nina Sky Featuring Jabba Move YaBody 23 32 2% Ashiee Simpson Pieces 0f Me 535 2 Maroon This Love 321 % Swichioot Meant To Live 2 31 2% Seether Featuring Ainy Lee Broken 528 % Ashiee Simpson Shadow 57
21 Gwen Stefani What You Watting For? 219 21 Ryan Cabrera True 2 4 21 Rupee i Cant 20 21 3 Doors Down Here Without You 313 21 N.ORE Featunng Daddy Yan Oye MiCan 24 14 Z1 Ciara Featuring Petey Pablo Goodies y<3.)
28 Ashlee Simpson Shadow an 8 Yellowcard Dnly One 2 % 28 Jesse McCartney Beautful Soul a2 28 Nickelback Someday 20 12 28 Good Charlotte Predictable A 2 28 Joldo Featuring Bow Wow Baby s You 20 19
2 Switchioot Meant To Lve 2128 2 Brimey Spears My Prerogative 223 23 Rupee Tempted To Touch 2 N1 8 Ashlee Simpson Pieces 0f Me 2 16 2 Chingy Balla Baby <l 23 Neily Featunng Jaheim My Place 20 2
3 TheKillers Sonebody Told Me 2 12 30 Chrstina Milian Oip It Low 2120 30 Black Eyed Peas Hey Mama 22 3 Maroont This Love B 13 30 Bowiding For Soup 1385 1928 3 Good Charlotte Predictable 19 18
31 Usher Confessions Part Il 0 2 31 Trick Daddy Featuning Ul Jo Let's Go 18 31 Sanple Plan Welcome To My Life 220 31 Linkin Park Nurmib 18 20 31 Simple Plan Welcome To My Life 18 13 31 Jesse McCartney Beauttul Soul 18 19
R Juvenite Featuring Soulja SI SiowMatio 13 25 2 Undsay Lohan Aumors 1815 32 Marons Harder To Breathe 17 18 3 Black Eyed Peas Hey Mama 719 32 LL Cool J Headsprung 183 R Undsay Lohan Rumors 17 1%
33 Ashlee Simpson Pieces Of Me 19 R B Juvenile Featuning Soulja Sl Slow Motio 18 19 1 Black Eyed Peas Let's Get i Started 1n % 3 Bntey Spears Toxic 16 2 3 Nina Sky Featunng Jabba Move Ya Body 18 42 3 John Mayer Daughters 6 6
34 NORE Featunng Daddy Yan Oye MiCan 18 1 34 QutKast Featuring Sleepy Bro The Way Yo 17 15 M Gavin DeGraw | Don't Want To Be 1% 7 34 Outkast Hey Yal 1% 2 3 Botney Spears Toxic 1% 6 34 JoJo Leave (Get Out) 15 18
35 Bowling For Soup 1985 18 10 35 The Killers Somebody Told Me 15 6 % Lindsay Lohan Rumors 15 18 35 Bowling For Soup 1985 6 3 5 Ashlee Simpson Pieces 0t Me 18 16 35 Kevin Lyttle Featuring Me. E Drive Me C 4 14
3% JoJo Leave {Get Out) 18 20 3 LV Aip Featunng Lea Sunshine 15 8 3% Ashlee Simpson Shadow 152 3% Los Lonely Boys Heaven 15 16 3 Christina Milian Featuring J Whatever U 16 17 3% Terror Squad Lean Back 13 8
37 Gavin DeGraw | Dorit Want To Be 17 10 37 Mano Winans Featunng Enya | DontWa 15 16 37 Lif Rip Featunng Lea Sunshine 14 3 | 37 Crosstade Cold 15 34 37 Jay-Z Dirt Off Your Shouider 15 17 37 Gwen Stetani What You Waiting For? BN
38 Christina Milian Featuning  Whatever U 17 18 38 Awril Lavigne Nobody's Home 130 38 NDRE Featunng Daddy Yan Ove MiCan 13 0 38 Trapt Headstrong 149 38 Twista Overnight Celebrity 15 18 38 Hoobastank The Reason 1223
3 R Kelly Igntion 15 1 3 Beyonce Naughty Girl 13 12 39 John Mayer Daughters 13 5 3 Beyonce Naughty Girl 14 16 33 Gwen Stefani What You Warting For? 15 19 3 Brimey Spears Taxic n 9
40 Mis-Teeq Scandalous 12 12 40 QutKast Hey Yal 1315 40 Good Charlotte Predictable 13 10 40 OutKast Featunng Sleepy Bro The WayYo 14 19 A Switchtoot Meart To Live “wn 4 The Killers Somebody Told Me un
A+ NDRE 'ﬂg‘:mv Yan Oye Mu Can 18 1 A+ Al Nobody's Home 130 A+ Rupee If | Cant 20 [ A+ NORE Festuring Daddy Yan OyeMiCan 29 0 A+ Ryan Cabrers True £y A+ Usher And Alicia Keys My Boo 15
A+ Vanessa Cacton e Houses 1 A+ Jousw ¥ Beautful Sout 120 A+ NORE Featning Daddy Yan Oye MiCan 13 0 A+ Mase Featwing P, Diddy Breathe, Stetc 8 0 A+ Dido Sand It My Shoes 13
A+ Sinle Plan Weicome To My Life 70 A+ MORE Featuring Daddy Yan Oye MiCan 12 0 A+ John Mayer Daughters 13 5 | A+ Gavin DeGraw l Don't Wart To Be 6 0 |
| i B 3
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MAINSTREAM

AIRPOWER

BABY IT'S YOU 1 3427/564

JoJo Feat. Bow Wow
{Da Family/Blackground/UMRG]}

AIRPLAY LEADER
{1st Station to 150 Plays)

WKGS Rochester,NY
PD: Erick Anderson

MD: Nick DiTucci

Date: 09/19/04

Also: WAKS Cleveland, OH

Chart Move: 21-16

Total Stations

Heavy krFmD, KZCH,
WAKZ, WDKF, WFLY, WKGS, WKSC

Medium keks, KCHZ, 60
KDND, KHTS, KIS, KIZS, KJYO, KKDM,
KKOB, KKRZ, KLAL, KRQQ, KRUF, KSLZ,
KSPW, KWYE, KZHT, KZZP, WABB, WAKS,
WAPE, WCGO, WDCG, WDJX, WDRQ,
WFBC, WFHN, WEMF, WGTZ. WHBQ,
WHHY, WHOT, WHTZ, WHYI, WIHT, WIOG,
WJBQ, WIS, WKCI, WKFS, WKKE WKal,
WKSE, WKSS, WLKT, WNKS, WNOK,
WNOU, WNTQ, WRVQ, WRVW, WSNX,
WWCK, WWHT, WXLK, WXXL, WXXX,
WYCR, WYOK, WZKF

Light 47
Airplay Adds

KXXM, WAEV, WBHT, WFKS, WKXJ,
WLAN, WNCI, WQEN, WSTW

AIRPOWER BOUND

LET'S GO 2763/344
Trick Daddy Feat. Lil Jon & Twista
(Slip-N-Slide/Atlantic}

Chart Move: 24-20

?otal Stati)ns_ B

HeavzvxFM D, KZCH,
WABB, WAKS, WAKZ, WDKF, WKFS,
WKQI, WKST, WLKT, WSNX, WZKF

Medium KCHz, Kbwa, 30
KJYO, KKMG, KSLZ, KSPW, KWYE, KZZP,
KZZU, WDRQ, WFBC, WFLY, WFLZ, WHBQ,
WHKF, WHYI; WIHT, WIOG, WJJS, WKKF,
WKSC, WKXJ, WNOU, WQZQ, WRHT,
WRVW, WWCK, WXSS, WXXL, WYOK

Light 68

Airplay Adds
KIZS, KMXV, WCIL, WFBC, WFKS

14

110

WELCOMETO
MY LIFE 1
Simple Plan
(Lava)

Chart Move: 26-23

Total Stations
Heavy [}

Medium KBks, KDND, 4
KHTS, KIZS, KJYO, KKDM, KKOB, KLAL,
KMXV, KRBE, KSMB, KWYE, KXXM,
KZHT, KZZU, WABB, WAEB, WAEV, WAPE,
WBLI, WDJX, WFBC, WFKS, WFLY, WGTZ,
WHBQ, WHHY, WHTZ, WIOG, WIXX,
WJBQ, WKRZ, WKSE, WKSS, WKXJ,
WLAN, WLKT, WNOU, WNTQ, WPST,

| WRVQ, WSTW, WVKS, WWST, WXKS,
WXXL, WXXX

Light 64

Airplay Adds
KDWB, KKRZ KSPW, WHKF, WQEN,
WWHT, WXs$

2594/426

WHAT YOU WAITING

FOR? 2561/477
Gwen Stefani

(Interscope)

Chart Move: 27-24

Total $tationL _ _1_1-2_-
Heavy 0
Medium Kkeks, KCHZ, 49

KDND, KHTS, KIS, KIZS, KKDM, KKMG,
KKOB, KMXV, KRBE, KRQQ, KRUF, KXXM,
KZZP, KZZU, WABB, WCIL, WDJX, WDRQ,
WEROQ, WFBC, WFLZ, WFMF WGTZ,
WHBQ, WHKE, WHY{, WIHT, WIOG, WIXX,
WJBQ, WKCI, WKRZ, WKSC, WKX),
WKZL, WNKS, WNOK, WNOU, WPRO,
WPXY, WRVQ, WXKS, WXLK, WXXL,
WYCR, WYOY, WZEE

Light 63
Airplay Adds 1

KELZ, KZCH, WFBC, WKKF, WKXJ, WQEN,
WQZQ, WSTR, WVKS, WYOK, WZYP

| 1 DON'T WANT

TO BE

Gavin DeGraw
(J/RMG)

Chart Move: 33-25

Total Stations 109

Heavy keks, KIzs, 6
KZHT, WKRZ, WKZL, WXKS

Medium KDND, KHTS, 36
KKOB, KKRZ, KLAL, KRUF, KWYE, KZZU,
WAEV, WDJX, WFLY, WFLZ, WHBQ, WHHY,
WHTZ, WIXX, WJBQ, WKCI, WKSE, WKSS,
WKXJ, WLAN, WNKS, WNOU, WNTQ,
WPRO, WPST, WQEN, WRVQ, WRVW,
WSSX, WSTR, WSTW, WWWQ, WXXX,
WYOY

2417/602

Light 67
Airplay Adds

10
KELZ, KRQQ, WAKS, WAKZ, WAPE, WBLI,
WFHN, WIHT, WVKS, WXXL

PREDICTABLE tr 2352/340
Good Charlotte
{Daylight/Epic)

Chart Move: 28-26

Total Total Stations 11
! Heavy 0
Medium Keks, KDND, 41

KHTS, KIZS, KKDM, KKMG, KLAL, KRQQ,
KRUF, KSMB, KSPW, KWYE, KZZU, WAEV,
WCGQ, wDJX, WDKF, WERQ, WEZB,
WGTZ, WHBQ, WHTZ, WIXX, wJBQ,
WKCI, WKRZ, WKXJ, WNOK, WNOU,
WNTQ, WPRO, WQZQ, WRHT, WRVQ,
WSNX, WESX, WSTW, WXKS, WXXX,
WYCR, WZEE

Light 70
lay Adds 3

WAPE, WDCG, WPXY

WHITE HOUSES 1913/85

Vanessa Carlton

{(A&M/Interscope)

Chart Move: 32-28

Total Stations 109

Heavy kzHT 1

Medium «izs, KJYo, 28

KLAL, KRBE, KRQQ, KZZU, WAEB, WAEV,
WCGQ, WFLY, WGTZ, WJBQ, WKCI, WKRZ,
WKSE, WKXJ, WKZL, WNKS, WPRO,
WPST, WQZQ, WRHT, WRVQ, WSTW,
WXKS, WXXX, WYCR, WZEE

Light 80
Aimplay Adds 1
KDWB

LOCKED UP 1851/103

Akon Feat. Styles P

(SRC/Universal/UMRG)
Chart Move: 34-29

TotaTStations 89

Heavy Kspw, KZCH, 10
KZZP, WAKZ, WDKF, WORQ, WEZB, WJJS,
WKFS, WKKF

Medium «cHz, kKFMD, 23
KHTT, KKMG, KSLZ, WAKS, WFBC, WFLY,
WHBQ, WHKF, WIOG, WIOQ, WKGS,
WKQI, WKSC, WLKT, WNKS, WNOU,
WSNX, WWCK, WWHT, WYOK, WZKF

Light ] 56
Anrpla Adds

WDCG, WKCI, WNOK, WNOU, WVKS,
WXLK, WYQY, WZYP

SOMEBODY TOLD

ME 1
The Killers
(Island/IDJMG})

Chart Move: 36-32

1727/78

Total Stations 106
Heavy wixx, wKCl, WRHT 3
Medium kHFI, KIZS, 18

KKMG, KRUF, KXXM, KZHT, KZZU, WAEV,
WCGQ, WGTZ, WHTZ, WJBQ, WKSE,
WKSS, WLAN, WSTR, WSTW, WXXX

Light 85

OYE MI CANTO 1649/424
N.O.R.E. Feat. Daddy Yankee,
Nina Sky, Gem Star & Big Mato
(Roc-A-Fella/Def Jam/IDJMG)

Chart Move: Debut 34

Total Stations 79

Heavy keLzZ Kiis, 5
KZZP, WHKF, WKGS

Medium KFMD, KHKS, 21
KHTS, KKMG, KRQQ, KSPW, WEZB,
WFLZ, WHTZ, WIHT, WI0Q, WJJS, WKKF,
WKQI, WKSC, WNKS, WSNX, WWCK,
WWHT, WXXX, WYOK

nght 53

Alrplav Adds

KBKS, KCHZ, KDWB, KJYO, KKRZ, KWYE,
KZCH, WABE, WBLI, WDKF, WEZB, WHOT,
WHYI, WKCI, WKFS, WKSE, WKSS, WNKS

RUMORS
Lindsay Lohan
{Casablanca/Universal/UMRG})

Chart Move: Debut 37

1416/195

Total Stations 92
Heavy 0
Medium KDND, KKDM, 16

KLAL, KRQQ, KZZU, WEZB, WFHN,
WHBQ, WHTZ, WKSE, WKZL, WNTQ,
WPRO, WWHT, WXKS, WYCR

Light R
Aij 1
Kzn:;?lav Adds

WHATEVER U

WANT 1367/18

Christina Milian Feat. Joe Budden
(Island/IDJMG)

Chart Move: Debut 39

Total Stations 105
Heavy 1]

Medium Kkeks, KFMD, 1
KHTS, KZHT, KZZU, WFHN, WJJS, WRHT,
WRVQ, WWHT, WYCR

Light 94
Aimplay Adds 4
KRQQ, WAEV, WBHT, WLAN

CHART BOUND

ONLY ONE tr 1115/58
Yellowcard

{Capitol)

Total Stations 79
Heavy [}

Medium KDND, KJYO, 10
KRBE, KZZU, WFBC, WGTZ, WIXX, WKRZ,
WKSE, WKXJ

nght 69_
A:rplav Adds 3
KFMD, WAKZ, WPXY

HUSH 1054/234
LL Cool J Feat. 7 Aurelius
{Def Jam/IDJMG)

Total Stations 65
Heavy kzcH 1
Medium KFMD, KSPW, 14

WABB, WAKS, WOKF, WEZB, WJJS,
WKFS, WKGS, WKKF, WKQI, WKSS, WKST,
WNOU

Light 50
Airplay Adds 10
KFMD, KSMB, WDKF, WDRQ, WFMF,
WIOG, WKSE, WNOU, WQZQ, WWHT

BALLA BABY 921/244
Chingy

{Capitol}

'LT;{aT?t ations 60
Heavy kzcH 1

Medlum KksLz, KsPw, 8
KZZP, WABB, WHEQ, WHKF, WJJS, WKGS

nght 51

Anrpla Adds 17
KCHZ, KDND KFMD, KHKS, KJYO, KWYE,
WAEV, WCGQ, WCIL, WFLY, WIOG, WIOQ,
WKCI, WKSC, WKXJ, WQZQ, WRHT

| HEADSPRUNG 645/30
LL Cool J

{Def Jam/IDJMG)

Total Stations 54

Heavv WEZB, WHKF, WWHT, WZKF 4
Medium ksiz, kzzpP wkzL, wxss 4
Light 46

Airplay Adds 3
KFMD, WIHT, WKST

DAUGHTERS &  §71/146
John Mayer
{Aware/Columbia)

Total Stations 47
Heavy 0
Medium 'WHOT, WSTW, wwwn,
wzYP 4
Light 43
Airplay Adds 1

KHTS, KZHT, WAEV, WCIL, WHY1, WNCI,
WNTQ, WRVW, WXKB, WXKS, WXLK

BREATHE, STRETCH,
SHAKE 567/156
Mase Feat. P. Diddy

(Bad Boy/Fo' Reel/UMRG)

Total Stations 46

Heavy wiog, wis 2
Medium KDWB, KKMG,

WEZB, WHKF, WKGS, WKQI, WSNX,
WWHT

Light 36
Airplay Adds 6
KFMD, KLAL, WAKS, WIOG, WQZQ, WXLK

TRUE *r
Ryan Cabrera
(E.V.L.A /Atlantic)

Total Stations 60
Heavy 0

Medium kzzu, wHeq, wkss, 4
WXKS

Light 56

Airplay Adds 26
KCHZ, KDWB, KHTT, KJYO, KKRZ, KRBE,
KSLZ, KZHT, WAKS, WAPE, WBLI, WDJX,
WERQ, WGTZ, WHY|, WIOG, WLDL, WNTQ,
WQEN, WRHT, WSNX, WSTW, WWWQ.
WYCR, WYOK, WYOY

549/287

DROP IT LIKE

IT'S HOT 525/240
Snoop Dogg Feat. Pharrell
{Doggystyle/Geffen)

Total Stations 49
Heavy 0
Medium kHTS, KZZP. 8
WEZB, WJJS, WKFS, WKQI, WKST, WWHT
Light a
Alrplay Adds

WOKF, WVICFS, WKKF, WSNX, WXSS

* DISAPPEAR fr 516/476
Hoobastank
{Island/ADJMG)

Total Stations 61
Heavy : 0
Medium kzzu, wyok 2
Light 59
mpﬁlv Adds 33

KCHZ, KDND, KIZS, KKMG, KLAL, KRBE,
KZHT, KZ2U, WAPE, WCGQ, WDJUX,
WERO, WFBC, WHBQ, WHHY, WHOT,
WKCI, WKRZ, WNTQ, WPRO, WRVQ,
WSN X, WSSX, WSTR, WSTW, WWCK.
WWST. WXXX, WYCR, WYOK, WYOY,
WZEE, WZYP

BEAUTIFUL SOUL 730/216
Jesse McCartney

(Hollywood)

Total Stations 52
Heavy kHTS 1
Medium KKDM, KMXV, WZEE 3
Light 48
Airplay Adds n

KBKS, KHFI, KKMG, KRQQ, KRUF, WDCG,
WNOK, WNOU, WSTW, WXKB, WXLK

|
1

LADY 1 452/192

Lenny Kravitz

{Virgin}

Total Stations 41

Heavy 0
Medium kzzu, wGTZ, WNKS, WSTR4
Light 37

Alrplav Adds

13
KHTT, KJYO, KZHT, WAEV, WHBQ, WHHY,
WHYI, WKRZ, WKSS, WNTQ, WWCK,
WXXX, WYCR

| TEMPTED TO
TOUCH 398/162
Rupee
(Atlantic)
iot:i gtationsi B 4__:5
Heavy 0

Medium WFHN WFKS,
WHTZ, WIOQ, WKGS, WKKF, WPXY

Light 36
Airplay Adds

7
WHKEF, WJJS, WKGS, WKKF, WKSS, wPXY,
WRHT

1,2 STEP 369/205
Ciara Feat. Missy Elliott
{Sho'nuff-MusicLine/

LaFace/Zomba)
fotil Stations ::13_
Heavy 0

Medium kzcH, kzzp,
WDRQ, WKGS, WKST, WSNX

nght 27

Alrpla Adds 7
KIS, KZZP, KZZU, WDRQ, WFHN, WHBQ,
WKFS

WONDERFUL 361/107
Ja Rule Feat. R. Kelly & Ashanti
(The Inc./Def Jam/IDJMG}

Total Stations 48
Heavv 0
Medium ksPw, KZCH, 6

WJIJS, WKGS, WKKF, WSNX
Light 42

;? play Adds 3
wCGQ, WHKF

DRIVE ME CRAZY 350/-1
Kevin Lyttle Feat. Mr. Easy
{Atlantic)

]'Tt_al Stations 36
Heavy 0
Medium wWFHN, WHYI 2
Light 34

% FALLTO PIECES 2337214
Velvet Revolver

(RCA/RMG)

Total Stations 34
H-eavy 0

Medium wixx 1

Light 33

Airplay Adds 14

KIZS, KLAL, KZZU, WAEV, WCGQ, WGTZ,
WHBQ, WKGS, WKRZ, WRHT, WRVW,
WSSX, WYOY, WZEE

&

BREATHE 225/66
Fabolous
(Desert Storm/Atlantic)
Total Stations ) _29_'
Heavy wwHT 1
Medium weze, wioa, wiJs 3
Lnght 20
lay Add

:‘? ay s
TURNING ME ON 158740
Shifty
{Maverick/Reprise)
Total Stations 19
Heavy 0
Medium kzzu 1
Light 18
Airplay Adds 5

KDND, KLAL, WCGQ, WJBQ, WJJS

WHY?

Jadakiss Feat. Anthony
Hamilton

{Ruff Ryders/Interscope}

144/9

Total Stations 12
Heavy wwHT 1
Medium wzkr 1
Light 10

THE PANTS 1r 133/61

Lazyboy

{Universal/lUMRG})

Total Stations 16

Heavv_ - 0

Medium wHTZ, wsNx, wxxx 3

Light 13

Alrplégxcﬁs i 3

KJYO, WHKF, WRHT

WALK INTO

THE SUN 132/15
| Dirty Vegas

{Capitol}

Total | Stations 13

Heavy 0

Medium wssx 1

Light 12

Aimplay Adds 1

waza

Light

BACKFLIP
Raven-Symone
{Walt Disney/Hollywood)

139/7

Total Stations 17
Heavy 0
Medium 0
Light 17
Alrplay Adds 3

KHTT, wQ2@, WXKB

UNDERWEAR GOES INSIDE

(REACH UP FORTHE}
SUNRISE 130/14
Duran Duran

(Epic)

Total Stations 1
Heavy

Medium wstw

© = oo

| WHERE ARE YOU? 130/16

J. Roman & Soluna

{GTM/Fuerte)
| Iotal_Stations_ 8
Heavy [}
Medium KHTT, wxks 2
Light 6
* VERTIGO 128/58
u2
{Interscope)
Total Stations 56
Heavy [}
Medium wGTz, wixx 2
Light 54
| GOOD FOOT 123/2

[ Heavy

JustinTimberlake Feat. Timbaland
(Jive/Zomba)

Total Stations 12
Heavy

Medium kHTS, kzzP
Light

ONONI

Py

SAND IN MY
SHOES

Dido

(Arista/RMG)
Totiailistations_ C

121/15

- |

alNooN

Medium
nght

Alrplay Adds
WNTQ, WPST, WXKB, WXXX

Y
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ADULT TOP 40

§ TITLE
I ARTIST
SHE WILL BE LOVED

MAROONS

ONETHING
FINGER ELEVEN

MY HAPPY ENDING
AVRIL LAVIGNE
PIECES OF ME
ASHLEE SIMPSON
THE REASON
HOOBASTANK
HEAVEN

LOS LONELY BOYS
DAUGHTERS
JOHN MAYER

1985

BOWLING FOR SOUP

ON THE WAY DOWN
RYAN CABRERA

THIS LOVE

MAROONS
ACCIDENTALLY IN LOVE
COUNTING CROWS

BREAKAWAY
KELLY CLARKSON

GO0 GOO DOLLS

WORLD ON FIRE

SARAH MCLACHLAN
BROKEN

SEETHER FEATURING AMY LEE
(REACH UP FOR THE) SUNRISE
DURAN DURAN

LADY

LENNY KRAVITZ

VERTIGO

vz

DARE YOU TO MOVE
SWITCHFOOT

COLLIDE

= HOWIE DAY

SOMEBODY TOLD ME
THE KILLERS

MORE THAN LOVE
LOS LONELY BOYS

FEELIN' WAY TOO DAMN GOOD
NICKELBACK

SAND IN MY SHOES
DIDO

BREAKING THE HABIT
LINKIN PARK

WHAT YOU WAITING FOR?
GWEN STEFANI

WILL | EVER MAKE IT HOME
INGRAM HILL

CALL ME MELLOW

TEARS FOR FEARS
SOMEWHERE ONLY WE KNOW
KEANE

WHITE HOUSES

VANESSA CARLTON _
WALKTALL

JOHN MELLENCAMP
ANYTHING

THE CALLING

LAST THING

DIANA ANAID

ORDINARY

TRAIN

DISAPPEAR

HOOBASTANK

SEVEN DAYS WITHOUTYOU
AVION

LEAVE (GET QUT)

JOJO

LET'S GET IT STARTED
BLACK EYED PEAS

THIS ONE'S FORTHE GIRLS
MARTINA MCBRIDE

WHERE YOU ARE

MARC BROUSSARD

o

NIELSEN BDS CERTIFICATION / HITPREDICTOR STATUS
IMPRINT / PROMOTION LABEL

NO. 1 (7 WKS) Ny

OCTONE/A/RMG
N2y
WIND-UP
N
RCARMG
N
GEFFEN

02
ISLAND/IDJMG
NZ ¢
OR/EPIC

AWARE/COLUMBIA

SILVERTONE/JIVE/ZOMBA

E.V.LA/ATLANTIC
N2y
OCTONEN/RMG

N
DREAMWORKS/GEFFEN

WALT DISNEY/HOLLYWOOD

GIVE A UTTLE BIT  GREATEST GAINER*/MOST AIRPLAY ADDS 1

WARNER BROS.

ARISTARMG

N

WIND-UP
EPIC

o

VIRGIN
INTERSCOPE
COLUMBIA
EPIC

ISLANDADIMG

OR/EPIC
Ny

ROADRUNNER/IDJMG

ARISTARMG _

Ny
WARNER BROS.

INTERSCOPE
HOLLYWOOD
NEWDQOR/UME
INTERSCOPE
A&M/INTERSCOPE
ISLAND/IDUMG
RCA/RMG

FIVE CROWNS
COLUMBIA
ISLAND/IDUMG
CONSOLE/CGLUMBIA/RED INK
N

DA FAMILY/BLACKGROUND/UMRG

:
ABM/INTERSCOPE
N2 ¢

RCA NASHVILLE

ISLAND/ADIMG

ioMonitor

N
Nielsen
Broadcast Data

AUDIENCE
MILLIONS  RAS
—

3577 3602 21.125 1
e m— —— e
| 3333 20566 %
- .....L‘..
2845  16.230 [5‘_, g
2804 16320 4
. 2720 16.288 \
TIME NEW
2784 17237 ARTIST / LABEL STATIONS
2472 _g GIVE A LITTLE BIT- 18
4 Goo Goo Dolls
";’7-! (Warner Bros.)
2125 Nn.951 a, KAMX, KCDA, KEZR, KFMX, KLLC,
[‘ i~. KLZR, KPEK, KGKQ. KTOZ. KYIS,
2044 1.028 | s.\ WCDA, WMBZ, WMMX, WMWX,
| —— - WXL, WOZN, WTMX. VWMX
- 2052 1283 '?;‘ Total stations with six or morg deteclivns: 81
2198 10.799 ‘..‘ g Total detactions by daypart:
e g | QOODD
- 6-10 103 37 12 12-6a
1850 1190 10.881 12 10% 20% 17% 2% 32%
1601 866 |
! 50 Pt il DISAPPEAR 18
Hoobastank
W72 7.289 (Island/IDJMG)
KBBY, KFMB, KIMN, KKAN, KLLY, KLTG,
- 1485 7.450 KMXB, KPLZ, KOKQ, KQMB, KSlI,
| KSTP, WAEZ, WCDA, WINK, WRFY,
1378 9.265 WVSR, WXMA ¢
[ i Total stations with six o1 mose detections: 20
1229 9.063 - <
e Total delections by daypart;
| 886 3.987 610 103 37 712 126
5% 15% 15% 29% 37%
| 902 4.105 -
| | 1 MORE THAN LOVE - 9
I_ 782 |J_ _Eff__ Los Lonely Boys
N {Or/Epic)
861 4.401 KFBZ, WBNS, WKSZ, WKIN, WMBZ,
b i WMMX, WPTE, WRFY, WaPL
i 575 ___1 20 Total stations with six o mose setections: 56
I 2.760 Total delections by daypart:
o m | QOGO
b N 6-10 103 37 12 12-6a
| ‘ﬁﬁ 1.585 8% 13% 12% 22% 45%
L R WE DEAL IN DREAMS 7
Live
i |
“_3?_8_‘__ 3?_1 {Radioactive/Geffen)
I - KKPN, KLLY, KMXB, KMXE KPEK,
498 1.296 | WEBO, WRFY
—— . . I B .
357 1647 Total stations wilh six or more dtections: 8
. Total detections by daypart:
| 323 0.817 @ @
i 345 0.706 6-10 103 37 12 12-6a
4% % 1% 371% 45%
. 279 1.397
34 0.987 WALK TALL 6
J E e John Mellencamp
{I1standADJMG)
381 jia42 KRSK, WBMX, WMBZ, WYX, WOZN,
31 0.801 i
L 3 ! : Total stations with six o more dezections: 29
270 |I 258 1501 Totat detections by daypart:
e e ’- @@@@@
st el .
= 610 103 37 K12 1268
[ 0435 6% 10% 7% W% 62%

RECURRENTS
TITLE o
ARTIST / IMPRINT £PROMOTION LASEL"

| DON'T WANT TO BE
GAVIN DEGRAW.W/RMG

"

SOMEDAY
NICKELBACK (ROADRUNNER/IDJMG)

MEANT TO LIVE

SWITCHFOOT (RED INK/COLUMBIA)

HERE WITHOUT YOU

3 DOORS DOWN (REPUBLIC/UNIVERSAL/UMRG)
AWAY FROM THE SUN

3 DOORS DOWN (REPUBLIC/UNIVERSAL/UMRG)
BRIGHT LIGHTS

MATCHBOX TWENTY (ATLANTIC)

WHY DON'TYOU & |

SANTANA FEAT. ALEX BAND OR CHAD KROEGER (ARISTA/RMG)
MY IMMORTAL

EVANESCENCE (WIND-UP)

UNWELL

MATCHBOX TWENTY (ATLANTIC}

TS MY LIFE

NO DOUBT (INTERSCOPE)

WHITE FLAG

DIDO (ARISTA/RMG)

THE FIRST CUT IS THE DEEPEST
SHERYL CROW (A&M/INTERSCOPE)
DRIFT AWAY

UNCLE KRACKER FEAT. DOBIE GRAY (LAVA)
FALLEN

SARAH MCLACHLAN {ARISTA/RMG)

100 YEARS

FIVE FOR FIGHTING (AWARE/COLUMBIA)

ARE YOU GONNA BE MY GIRL

JET (ELEKTRA/ATLANTIC)

CALLING ALL ANGELS

TRAIN (COLUMBIA)

WHY CAN'T I?

LIZ PHAIR {CAPITOL)

BRING METO LIFE

EVANESCENCE FEAT. PAUL MCCOY (WIND-UP)

THE REMEDY {IlWON'T WORRY}
JASON MRAZ (ELEKTRA/ATLANTIC)

DETECTIONS

_ : - ™w o w

: 1677 . 1773

4 1298 1345

N3 1284 1319

N5 1145 175

N M3 1275

N2 991 1042

ta——t
N4 [ 986 1052
b a

N2 [ 872 1006

N 382

N3 876 901

N3 863 879

N3 785 798

N4 40N 751
——— e

% 728 795

N2 ISAE 789
.

12 708 685

w3 672 708

N2 eS| 837

N5 645 643

N3 1630 602

GIVE A LITTLE BIT

Goo Goo Dolls (Warner Bros.)
WOZN +34, KPEK +32, KLZR +27 WTMX +25, WPTE +24
WMWX 422, WWMX +22, KSTZ +21, KCDA 420, WRQX +19

DISAPPEAR

Hoobastank (1s1and/1DIMG)
KFMB +32, KSTP +26, KOKQ +18, KPLZ 417, KMXB +13
KBBY 412, KKPN 412, KLLY +12, KSil 411, WRFY + 1

ON THE WAY DO

VERTIGO

U2 (Interscope)

WN

Ryan Cabrera (E.v.L.AJAtlantic)
KSZR +38, KOKQ 429, WMBZ +26, WOMX +23, WWWM 413
KALC +18, KFMB +16, KRSK +16, WVOR +13, WWMX +10

KYIS +40, KRSK +18, KFMB +15, WKDD +15, WBBO +13
WNNK +10, WRQQ +10, WDVD +9, WXMA +9, WRVE +9

MORE THAN LOVE

Los Lonely Boys (Or/Epic)
KFMB 417 KLLC +15, WBNS +15,WVSR 412, WMYX +11
WKSZ +1, KRSK +10, KLTG +10, WAEZ +10, KLLY +8

9) adult top 40 stations are electronically monitored by Nielsen 8road

cast Data

Systems 24 hours a day, 7 days a week. © 2004 VNU Business Media, Inc. Al rights reserved.
Sze legend to charts on lead page of charts section for rules and symbol explanatlons.
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ADULT

TOP 40

RadioMonitor

N owi
POWERED BY Nielsen
Broadcast Data

Systems
*Indicates station also reports to modern AC chart.
WPLJ — KYSR WTMX | WBMX N WRQX AT K101
New York* Los Angeles* Chicago* Boston* “lﬁ Washington, DC _L,,’,‘,’,‘.c' San Francisco
VP/Pgmg: Tom Cuddy PD: Angela Perelli oo s OM/PD: Ma? Ellen Kachinske | DM/PD: Jon Zellner DM/PD: Kenny King DM/PD: Michael Martin
PD: Scott Shannon APD/MD: Chris Patyk Bonneville 312-946-1019 APD/MD: Mike Mullaney MD: Carol Parker APD/MD: James Baker
MOD: Tony Mascaro Clear Channel 818-559-2252 Infinity 617-779-2000 ABC/Disney 202-686-3100 Clear Channel 415-538-1013
ABC/Disney 212-613-8900 ™ W ™ W ™ W ™ W ™ W ™ W
1 Ashlee Simpson Pieces Of Me 45 a2 1 Lenny Kraviz Lady 58 53 1 U2 Vertigo 8 M 1 Maroon5 She Will Be Loved 6 5 1 anov Eleven One Thing 8 8 1 Finger Eleven One Thing 4 B
2 Finger Eleven Dne Thing & 42 2 Gavin DeGraw | Don't Want To Be 52 52 2 Bowding For SuT 1985 a7 41 2 Awl Lavigne My Happy Ending 54 49 2 Boys Heaven 44 3 2 Dido White Ra: 2 31
3 Los Lonely Boys Heaven 8 ¥ 3 Jet Are You Gonna Be My Girl 49 B 3 Maroon5 She Will Ba Loved 4% 49 3 Hoobastank The Reason 2 0 3 Mamonﬁ he Will Be Loved 21 3 3Doors Down aeve Without You kil
4 Kelly Clarkson Breakaway 43 4 4 Hoobastank The Reason % 4 Sarah Mclachian World On Fire % 49 | & Fu Eleven One Thing 41 51 4 Sanana F‘ﬂnﬂ Alex Band Why Don't 42 4 4 Maroons She Will Be Loved a3
§ MaroonS She Will Be Loved 2 B § Awril Lavigne My Happy Ending 7<) S Finger Eleven One Thing 2 4« 5 Kelly Clarkson Breakaway 4 B H 5 Hoobastank The Reason & 5 Los Bays Heaven 375
6 Awl La vigne My Haw‘x/EMmg a1 42 6 Finger Eleven Dne T'h|n1g N R & Howie Day Collide 4a 4 6 Maroon5 This Love 0 3 6 Maroon5 This Love Z 45 6 Maroon’ This Love a7 3
7 Gavin D raw | Oon't Want To Be el 1} 7 The Killers Somebody Told Me k72 | 7 Lenny Kravitz Lady O 4 7 Lenny Kraviz Lady N B 7 Counting Crows Accnemal In Love 4 4 7 Evanescence My Immortal ¥ %
8 Bowling For - 8 Ashlee Simpson Preces 0f Me 313 8 John Mayer Daugiters N 3B 8 John Mayer Daugfters kig-] 8 Goo Goo Dolls Give A Liti % 7 8 John Mayer Daughters ">
9 Hoobastank The eascm I 1) 9 Goo Goo Dolls Give A Litle Bit 23 17 9 Awnil Lavigne My Happy Ending ] 9 Los Lonely Boys Heaven B 42 9 Gavin DeGmwlDoﬂ(Wam To Be % 42 9 Sarah McLachlan Fallen 27 18
10 Goo Goo Dolls Grve A Lntle Bit AN 10 Boy: Heaven 38 10 Ryan Cabrera On The Way Down 5 % 10 3 Doors Down Here Without You 828 10 Avril Lavigne My Hapgv Ending 4% 10 Kelly Clarkson Breakaway % 2
11 Ryan Cabrera On The Way Down 3t % 11 Maroon§ 3 B 11 Ashlee Simpson Pieces Of Me B 11 Sarah McLachlan Worid On Fire B 18 1 Switctioot Dare You To Move 2 11 Lenny Kravitz La: A
12 U2 Vertigo k-] 12 Duran Dumn !Reach Up For The) Sunnse 28 34 12 Kelly Clarkson Breakaway 07 12 Black Eyed Peas Where Is The Love? B B 12 31 Love Sofz 2 9 12 Dido Sand In My L«
13 malchbox twenty Bright Lights. 2% 13 U2 Vertigo 7% 13 Goo Goo Dolls Gwe A Latde Bit 5 0 13 U2 Vertiga 728 13 Nickelback Feeln’ Way Too Damn Good 24 24 13 Shania Twain va Blllv Curr Party For an
14 John Mayer Daughters 2 % 14 Gwen S|e|am What You Waiting For? Y- 14 Switchtoot Dare You To Move 5 2 14 No Doubt It's My Life % 2B 14 Ashiee Simpson Pieces 0f Me 33 14 Seal Love’s Divine F7 A1)
15 Live Heaven 32 15 Maroan5 She Will Be Loved 7B 15 Nickelback Feefin’ Way Too Damn Gocd 25 24 15 OutKast Hey Ya % % 15 U2 Vertigo BN 15 Goo Goo Dolls Give A Littte Bit 21 9
16 Josh Kelley Amazing B R 16 Sarah McLachlan World On Fire &S5 16 Gawin DeGraw | Don't Want To Be B A 16 Nickelback Fee Way Too DamnGoad 23 29 16 Joha Mayer Daughters 25 16 Hoobastank The Reason 21 31
17 Maroons This Love 53 17 John Mayer Daughters 22 17 Los Lonely Boys Heaven 28 17 Santana Featuring Alex Band Why Dont 22 23 17 Ryan Cabrera On The Way Down 238 17 Train Draps Of Jupiter (Tell Me) 20 12
18 Lenny Kravitz Lady 22 18 Nickelback Someday 2N 2 18 Switchtoot Meant To Live BnA 18 Coldalay Clocks 2 xu 18 Switchtoot Meant To Live 20 18 Santana ing Rob Thomas Smooth 20 15 |
13 John Mellencamp Walk Tail 220 19 Dutkast Hey Yal 1B 5 19 Five For Figinting The Devil In The Wish B2 19 Van Halen Dreams 2 0 19 No Doubt Featuring Lady Saw Undermeath 17 14 13 Ashlee Simpson Pieces Of Me 20 2
X Duran Duran (Reach Up For The) Sunrise 19 23 2 Los Lonely Bays More Than Love 18 20 20 Hoobastank The Reason 3 2 Michelle Branch Are You Happy Now? 21 18 2 Josh Kelley Amazing z 2 Martina McBride This Dne's For The Gid 20 30 |
21 Seether annn?‘AAmy Lee Broken 18 16 21 3 Doors Down When I'm Gone 17 12 21 Linkin Park Breaking The Haba B 5 21 Awil Lavigne Don't Tell Me p.i] 21 Sheryl Crow The Fwst CutIs The Deepes 16 14 21 matchbox twenty Unwell 0D
22 Los Lonely Boys More Than Love 18 16 2 Alanis Monssette Everything B 1 22 Duran Duran (Reach &Fov The} Sunse 28 27 22 Beyonce heatuning Jay-Z Crazy In Love 19 2 Train Caling AN Aﬂ? 16 14 2 Martina McBride In My DaughtersEves 15 16
23 Swichtoot Dare You To Move 18 17 23 matchbox twenty Unwell 8 17 23 Ingram Hill Will | Ever Make It Home 219 23 Evanescence Featunng Panl MBring Me T |9 21 23 No Doutn hgs My 16 14 2 Uncle Kracker Featuring Dobl Drift Away 15 28
24 Sarah Mclachlan World Dn Fire 18 17 24 Evanescence Featuring Paul M Bnng Me T 14 13 24 Melissa Breathe 22 24 matchbox twenty Unwell 21 24 Liz Phair Can\ n B 17 23 Shania Twaln Forever And For Abvays H "
5 Jimmy Eat Wordd The Middle 410 2 Sheryl Crow The First ut Is The Deepes 13 11 5 Marc Wihire You Are a1 5 Seether Featunng Amy Lee Broken IB 15 % Jason Mraz {IWon'tWorry) 15 12 2% Sheryt Crow The Frst Cut Is The Deepes 4 2
2% Uncle Kracker Featuning Dobi Dritt Away 12 10 % No Doubt Hella Good 12 4 % The Caling Our Lives 2 18 % Jet Are You Gmna Be My Girl 18 16 % matchbox tweirty Unwe] 1515 2% Dixie Chicks Landsde 13 13
21 311 Love Song 122 1 21 Jewel Slandm? Sall no 7 'Ewws Accidentally In Love 222 21 Goo Goo Dolls Gve A Little B 18 18 2 Dido White Flag 15 15 Z1 Shania Twain You're Stll The One 1313
28 Ennque Escape 12 12 28 Train Calkng All Angels 2 2 Jet Are You Gonna Be My Girl 2 2 28 Chnstina Aguilera Fighter % 19 28 Five For Fighting 100 Years 15 16 2B Lee Ann Womack | Hope You Dance 315 |
29 Vanessa Carhton AThunsand Miles n 7 29 Depeche Mode Enjoy The Silence 1M 1 2 Alanis Monssefie Everything 19 23 Bowling For Soup 1385 15 13 23 3 Doors Down When I'm Gone 4 12 23 Train Calling All Angels 1319
30 Nickelback Someday n 12 30 Garbage Special 00 30 Five For Fighting 100 Years 8 19 30 Los Lonety Boys More Than Love 15 14 2 John Mayer Your Body Is AWonderland 14 13 B Aerosmith [ DontWantToMissATheyy 12 9
e S S— e e ——— - - S — e e ————— —— e m—— -
[ A+ No Airplay Adds This Week A+ No Airplay Adds This Week A+ Goa Goo Dolls Give A Litle Bit % 0 As Jobn Meftencamp Wak Talt | A+ No Airptay Adds This Week _] | A+ Ryan Cabrera On The Way Down 91 =l
|
= i I
- | | | | | |
KLLC Am WwWzz f KHMX KSTP KDMX > WDVD
. E f . . %
San Francisco® 3 Washington, DC* Houston l*%j Minneapolis Dallas* Nm Detroit*
PD: John Peake @ gz PD: Sammy Simpson PD: Buddy Scott —— PD: Leighton Peck o o PD; Pal McMahon =8 MD: Ann Delisi
APD/MD: Jayn APD/MD: Sean Sellers APD/MD: Rick D'Bryan APD/MD: Jilt Roan APD/MD: Lisa Thomas ABC/Disney 313-871-3030
Infinity 415-765-4000 Bonneville 202-895-5000 Clear Channel 713-830-8000 Hubbard 651-642-4141 Clear Channel 214-866-8000
| ™w W ™ W ™w W ™w ™ (W ™w W
——— - - . . - -
1 Maroon5 This Love 4 4 | For 1985 5 40 1 Maroon5 She Will Be Loved S0 49 1 Kelly Clarkson Breakeway §1 49 1 Los mm Heaven LX) 1 Los Loneily Boys Heaven % B
2 Finger Eleven One Thing 44 4 are You To Move 5 5t 2 Kelly Clarkson Breakaway 9 3 2 Finger Eleven One Thing 49 45 2 Counting Accidentally In Love 88 2 Maroon5 This Love 4% 45 |
3 'xe'lback Someday a3 3 Howie Day Collide 49 53 3 PFnger Eleven One Thing 4 0 3 Counting Crows Accidentally In Love 48 4 3 Maroonb This Love 2 8 3 Ashlee Simpson Pieces 0f Me 4% &5
4 Hoobastank The Reason a4 47 4 Pat McGee Band Beautiful Ways 48 5 | 4 Los Lonely Boys Heaver 48 49 4 Goo Goo Dolls Giva A Litle B % 2 4 Fnger Eleven One Thing 2323 4 3 Doors Down Away From The Sun 45 46
5 Los Lonely Boys Heaven 31 4 5 Maroon5 She Will Be Loved % 3 $ Switchtoot Dare You To Move 55 5 Maroan5 She Will Be Loved % 47 5 Jehn Mayer Daughters nn $ Avril La My Happy Ending 4 4%
6 U2 Vertigo k7] 6 Duran Duran (Reach Up For The) Sunnse 33 31 6 Seether h.lwkwy Lee Broken 4N | 6 Nickelback Someday & 4 6 Hoobastank The Reason x5 6 311 Love Song 8N |
7 John Mayer Daughter 37 7 Third Day | Believe 3 x 7 Ashlee Simpson Preces 0f Me A4 A 7 Los Lonely Boys More Than Love 0 2 | 7 Maroon5 She Will Be Loved AU B 7 Maroon5 She Will Be Loved 4 65
8 Ashiee Slmpson %&eces Of M B B 8 Goo Goo Dolls Give A Utte Bit k-] 8 U2 Vertigo YN 8 Joha Mellencamp Walk Tall 2 8 Uncle Kracker Featuring Dobi Drift Away 24 24 8 Goo Goo Dolts Give A Litle Bt 7
9 Crows Accudentally In Love R I 9 Ryan Cabrera On The Way Down N 9 John Mayer Daug"‘efs 2 % 9 Uncle Kracker Rescue k1) 9 3 Doors Down Away From The Sun %0 9 Bowling For Soup 1385 % 2
10 Jot fou Gonna Be My Girl 3 10 The Killers Somebody Told Me aJ' B} 10 Ryan Cabrera On The Way Oown 32 | 10 Los Lonely Heaven k] 10 matchbox twenty Unwell B2 10 Finger Eleven One Thing 5 2
11 Avril Lavigne My Happy Ending 3 ¥ 11 John Mayer Daughters 3N 11 Lenny Kraviz Lag B2 11 Hoobastank The Reason 9B 11 Santana Featuring Alex Hand WhyDont 2 2 1 Counting Crows Accidentally In Love -3
12 Evanescence My immortal 0> 12 Modest Mousa Float On 3 n 12 Awril Lavigne My Happy Ending B AN 12 Ryan Cabrera On The Way Down B 7 12 Evanescence My lmmonal A B 12 U2 Verngo A4 15
13 Duran Duran (Reach Up For The) Suniise 29 28 13 Bonnie McKee Somebody N 3N 13 Maroons This Love 22 13 Seether Featuring Amry Lee Broken B X 13 matchbox twenty Bright Lights N5 13 matchbox twemty Bright Lights 2
14 Maroon’ She Wikl Be Loved 3% 14 Dave Matthews Oh A5 14 Duran Duran (Reach Up For The} Sumse 21 22 | 14 Hoobastank Dvsap%:ar 78 14 Ashiee Simpson Pieces 0f Me a7 14 Ryan Cabrera On The Way Down % 2 |
15 Los Lonely Boys More Than Love 38 15 Seether Featuring Amy Lee Broken 848 15 3Doors Down Away From The Sun a2 15 Keri Nobite Tak To o s 15 Duran Duran (Reach Up For The} Sunnse 17 2 15 Nickelback Someday 2 &%
16 Bowii !ov B X 16 Awril Lavigne My Happy Ending B2 16 Hoobastank The Reason 8 31 | 16 Prince Cinnamon Girl 19 4a 16 Tears For Fears Calt Me Mellow 15 16 16 John Mayer Daughters 2 1’ |
17 Lenny Kravitz La 32 17 U2 Vertigo B3R 17 Nickelback Someday 17 16 17 John le Daughters 18 21 17 Liz Phair Why Cant l? wu 17 Staind So Far Away 19 8
18 Sarah McLachlan Fallen 21 39 | 18 Linkin Pam Broakmq The Habtt B N 18 Dido White Pla: 17 16 18 Maroon5 This Love 1% 19 18 Litehouse Hanging By A Moment 12 8 18 Michelle Branch Everywhere 19 17
19 Sarah McLachian World Dn Fire 019 19 Defauh All She Wrote 1B 19 Sarah Dll:ladl?m Fallen 17 16 19 Jason MmThe Remedy (| WontWorry) 15 13 13 Michelle Branch All You Wanted 1m 8 19 Kelly Clarkson Breakaway 18 0
| 2 Gwen Stefani What You Waiting For? 18 2 2 Nickelback Feehn‘ Way Too DamnGood % 27 2 Awril Lavigne Dont Tell Me nn 2 Maroons Harder To Breathe 1% 2 Dido Whee Hag nmn 2 Creed My Sacrifice 18 15
21 Howie Day Collide 18 10 21 Los Lonely Boys More Than Love 5 B 21 3Doors Down Here Without You 7 n 21 Samana F‘M"?«IAI" Band Why Oont 15 15 21 The Calling Wherever You Will Ga 10 8 21 No Doubt It's My Life 18 17
22 Alanis Mortssette Hands Clean 18 15 22 Sarah Mclachlan World On Frre 2 1 22 matchbox twernty Unwell 6 16 22 Awil Langne 15 1% 22 John Mayer No Such Thing 10 8 22 matchbox twenty Unwell n 15
23 Dido White Rag 16 16 23 Frou Frou Let Go 24 n 23 Santana Featunng Alex Band Why Don't 16 17 B SwncMnol Dam You To Meve 5 2 23 Sugar Ray When It's Over 10 10 23 The Callmg Wherevev You Will Go 16 14
24 Joss Stone You Had Me % 17 24 Keane Somewhere Only We Know 220 24 Goo Goo Dolls Gve A Little Bt 0 24 matchbox twenty " u 24 Vanessa Carfton A Thousand Miles 10 10 24 Kid Rock Featuri 'E' Cr Picture 16 15
25 Counting Crows Van Big Yellow 16 18 25 Lenny Kraviz Lad: 21 B 25 matchbox ;?‘hl Lights 4 12 25 Jimmy Eat World The Mld le 12 7 25 Inxs Need You Tonight 9 4 %5 Santana Feamnng Alex Band Why Dont 16 16
2% No Doubt Featuring Lady Undemeath 16 19 % Ingram Hill Will 1 Ever Make it Home 20 18 2% Creed One Last Bres 12 10 2% The Walfiowers One Headlight 122 & 26 3 Doors Down Here Without You 9 6 % Tmm Drom 0f Jupiter {Tell Me} 15 12
21 Coldplay Clocks 15 15 2 Jason Mraz The Remedy (I WontWorry) 15 13 21 Nickelback How You Remind Me 171 21 Liz Phair Why CantI? |2 ™ Z1 Santana Featuring Michelle B The Game D 9 7 7 A w Complicated 15 16
28 John Mayer Your Body is AWonderfand 15 16 28 v Eleven Dne Thing 1% 13 28 Alamis Morissette You Learn n 7 28 Pink Get The Party Started 7 28 Nickelback Someday S 8 28 Kelly n Miss Independent 15 18
23 Staind )t's Been Awtile 94 19 23 Hey Yal 1415 2 Norah Jones Don't Know Why "9 8 John Mellenc-r?‘fm Not Running Anvmorell ] 28 Train Drops Of Jupdter {Tell Me) 9 8 23 Vanessa Carfton A Thousand Miles 1415
3 Sheryl Crow The First Cut is The Deepes 32 3 Josh Kelley Amazing "8 30 MaroonS Harder To Breathe n 1w 3 Sugar Ray When It's Over L] 0 Jimary Eat World The Middle 9 9 3 Nickelback How You Remind Me 1310
| A+ Goo Goo Dofls Gre Alitle BR g0 4+ Sarah McLachlan World On Fire %1 A+ GooGoo Dolis Gve A Litte Bz o A+ Prince Cinnamon Gl ] | A+ Duran Duran (Reach Up For Thel Sumise 17 2 | A+ Kelly Clarkson Breakaway 18 0
A+ Anna Naf Breelhe(ZAMI 8] 18]
- A+ Bowimg For Soup 1985 . | |
- ’ - — -
WMWX KMXP i WWMX WTIC KMYI WVRV
Philadelphia Phoenix ..! Baltimore ‘ Hartford* San Diego St. Louis*
PD: Mike Sommers PD: Ron Price - = PD: Jason Kidd DM: Steve Salhany PD: Duncan Payton PD: Marty Linck
APD/MD: Joe Proke MD: Trent Edw Infinity 410-825-5400 APD/MD: Joanine Jersey APD/MD: Mel McKay MD: Jill Devine
Greater Media 610-771-0957 Clear Channel 602 -279-5577 Infinty 860-677-6700 Clear Channel 858-292-2000 Bonneville 314-231-3699
™ W ™w W ™w W ™w ™ W ™w W
1 Ashlee Simpson Pieces Of Me “ 2 1 Santana Alex Band Why Dont 43 41 1 Bowl'ng For 1985 62 5% 1 Los Lonely Boys Heaven - 1 Finger Eleven One Thing nx 1 John Mayer Daughters 4 48
2 Maroon5 She Will Be Loved 43 % 2 Hoobastank The Reason 4 4 2 Hoobastank The Reason 9 5 2 Black Eyed Peas Le(s Ge\ h Started % ¥ 2 Maroon5 This Love B U 2 Ashlee Smpson Preces 0f Me 1 50
3 Jessica Si With You 4 42 3 Counting Crows Accidentally i Love 41 &2 3 Ashl ee Simpson Pieces Of Me 5% 55 3 Finger Eleven One Th 3t 0 3 Ashiee Simpson Preces Of Me »H A 3 Awril Lavigne My Happy Ending 0 5
4 Hoohastank The Reason 40 & 4 Maroon’ Love 3 3 4 Black Eyed Peas Let's Get h Started % 5% 4 Jet Are You Gonna Be My Girl » 3N 4 Sarah MclLachian World On Fre o 4 U2 Vertigo e 1]
S Kelly Clarkson Breakaway 8% S Finger Eleven Dne Thin: B 4 § Switchioot Meant To Live 4 5 Hoobastank The Reason 1B § John MaE’Daughlers 3 ¥ 5 Lenny Kravitz Lady 3 u
6 Awnt Lavigne My Happy Ending a2 6 3 Doors Down Here Without You 374 6 Finger Eleven One Thing 8B 6 Ashlee Simpson Pieces 0f Me A8 6 Bowling For Soup 1985 nn 6 Gavin DeGraw | Don't Want To Be ¥ 8B
7 Gavin DeGraw | Don't Want To Be 8B 7 Maroon5 She Will Be Loved % B 7 Maroon$ She Will Be Loved 4a B 7 Maroons She Wil Be Loved B X 7 Avnl Lav!gne My Happy Ending U n 1 Maroon5 She Wil Be Loved B 4
8 Los Lonely Boys Heaven 858 8 matchbox twenty Unwell % 77 8 Counting Crows Accidentally In Love 3 % 8 Goo Goo Dolls Gve A Litte B1t 5 1 Heaven -] 8 Finger Eleven One Thlni” X %
9 Finger Eleven One Thing 8% 9 matchbax twenty Bright Lights % 7 9 Ryan Cabrera On The Way Down 3 9 3 Doors Down Here Without You IR 9 Mamolﬁ he Will Be Loved B U 9 Seether Featuri M? Broken ¥ %
10 Maroon5 This Love 8 4 10 Neo Doubt It's My Life % 7 10 3 Doors Down Away From The Sun ®n 10 Seether Featunng Amy Lee Broker 2B 10 3 Doors Down When I'm Gone 2119 10 Counting Crows Accidetatly In Love ¥ 8
11 Ryan Cabrera On The Wav Down B B 11 Evanescence Featuring Paul M Bring Me T 25 16 1 Awil My Happy Ending 2B 11 Kelly Clarkson Breakaway 2% 11 Nickelback How You Remind Me 220 11 The KI“E’S Somet Told Me 2 n
12 John Mayer Dau a5 12 Sarah Mclachlan Falien - 12 Seether Amy Lee Broker. A2 12 3 Doors Down Away From The Sur 212 12 Samana Featuring Michelle B The Game D 2t 20 12 Switchtoot Dare You To Move 21 %
13 Counting Crows cc'demalw ln Love U % 13 Nickelback Someday 24 18 13 Kelly Clarkson Breakaway r2 ) 13 Awril Lavigne Mv Ha gv Ending aa 13 U2 Vertigo 2 16 13 Goo Goo Dolls Give A Litle Bt 20 %
14 Sarah McLachian World On Fir 27 14 Dido White Fag YL <] 14 John Mayer Daughters % 5 14 Bowding For Soup V! 212 14 Evanescence My Immortal 2 19 14 Duran Duran (Reach Up For The} Sunnse 20 23
15 Bowling For Soup 1385 30 15 Switchtoot Meant To Live A % 15 Avril Lavigne Don't Tell Me % 4 15 John Mayer Daughters na 15 Alicia Keys Fallin’ an 15 Scissor Ststers Take Your Mama 9 2
| 16 Uncle Kracker Featuning Dobi Drift Away 23 24 16 Goo Goo Dolls Give A Little B B 18 16 Lenny Kravitz Lo 228 16 Lenny Kravitz Lm?v 21 | 16 Sarah Mclachlan Falien . ) 16 Tears For Fears Call Me Mellow 18 20
17 Goo Goo Dolis Give A Littie Brt 20 17 Nickelback How You Remind Me e 17 Switchtoot Dare You To Move BB 17 DutKast Hey Yal 2 12 17 Kelly Clarkson Breakaway 18 10 17 Sarah Mclachlan Worid On Fire 18 4
18 Vanessa Carfton White Houses 2 12 18 Awril Lavigne My Happy Ending B2 18 Goo Goo Dolis Give A Lte B 2 0 18 U2 Verugo 18 14 18 Duran Duran (Reach Up Fw The) Sunnise 19 11 18 Vanessa Cariton White Houses 18 24
19 matchbox Bright Lights za 19 Ryan Cabrera On The Way Down 32 19 No Doubt It's My Life a8 19 Uncle Kracker Featuring Dobi Orift Away 17 1 19 OutKast Hey Yal 197 19 Nickelback Someday 15 17
2 Courting r? Yelow 2 2 20 Linkin Park Breaking The Habit B2 2 Coldplay Clocks 2t 18 Five For ing 100 Years 7 n 20 No Doubnt Festwring Lady Saw Undemeath 19 18 20 Los Lonely Boys Heaven 15 18
| 21 Dwan Duran (Reach ur T'he)&nnse an 21 Maroons Harder To Breathe 22 21 Nelly Featunng Tam McGraw Jve And (ve 20 3 21 Kelly Clarkson Miss Independent B 12 21 Norah Jones Dan't Know Why 19 19 21 Hoohastank The Reason 15 2
22 3Doors Down Here Without You a2 22 The Killers Somebody Told Me 28 2 Jodo Leave {Get Dut) 18 3 22 Dido White Aag B n 2 Jack Johnson Bubbletoes 19 21 22 PatMcGee Band Beautiful Ways 15 27
23 Los Lonely Boys More Than Love 2020 z r Ray Chasing You Around 27 23 Dirty Vegas Days Go By 5 9 B Maroonb This Love 4 " 23 Awril Lavigne I'm With You 18 17 B ingram Hill Will | Ever Make ft Home 1410
24 Kell Cbnrr(son Miss Independent 2 21 28 U2 Vertigo 19 16 b N“gamw & Yanou Featning D Keaver 15 14 24 matchbox Unwell 37 24 Gwen Stetani What You Warbng For? 18 17 24 3 Doors Down Here Without You 14 18
25 Kid Rock Featuring Shery! Cr Picture 20 21 25 Seether Amy Lee Broken 18 17 25 Nickelback Someday 15 15 5 Train Calling Al Angels B % Goo Goo Dolis Give A Latle 81t 18 17 25 Maroons Thls Love 13 14
2% Swachfoot Meant To Live 192 2 Lenny Kravitz 17 12 2% Evanescence My Immortal 15 16 2% Gwen Stefani What You Warting For? 13 12 2% Norah Jones Come Away With Me 18 18 % anlmg 1985 1315
2 Jeson Mraz The Remedy {I Won't Worryl 17 13 a Dumﬂ Duran {Reach Up For The) Sundse 15 11 21 Samtana Featuring Alex Band WhyDont 15 18 21 Norab Jones Don't Know 2 6 Z1 Dbxie Chicks Landslide 18 18 a ay Collide 12 14
-] Vaoesa Camon AThousand Miles B 15 28 Los Lonely Boys Heavel 15 19 28 Maroon$ This Love 15 2 28 Samana ing Alex Band Why Don't 12 13 | 28 Evanescence Featunng Paul M Bring Me T 18 18 28 Maroens Harder To Breathe ll 1
23 12 Vern 113 29 Jason Mraz The Remedy‘l WontWorry) 14 10 23 Usher Featuning Lil Jon & Lu Yeah 15 % 23 Ryan Cabrera On The Way Down nw 2 Dido Whae Rag 18 2 Los Lonely Boys More Than Love 1
B Awil lmngnc Complicated w2 3 Josh Kelley Amazng 12 8 3 Justin Timhedake Rock Your Body "% 8 3 Counting Crows Accidentally In Luve nz 30 No Doubt Hella Good IB 18 3 Edwin McCain Featuring Maia Say Anythi Il n
A+ GodGoo Dolle Give A Lite B Z o A+ LiveWe Deal tn Draams 0T A+ Goo Goo Dolts Gwe A Litle A+ Switchioot Tare You To Move L | A+ NoAnplay Adds This Week A+ No Airplay Adds This Week
A+ Lenny Kravitz Lady 7.5 | A+ Nelly ﬁlMﬂmwOvelAndOvsn 3 | l
A+ Switchtoot Dare You To Move 6 1 ! ! A
f s - - ——
KYKY | KPLZ KALC W WOMX KFMB WOAL
St Louis WSB Seattle @ Denver“ Orlando Z_’EE__{’[_I_S,!; San Diego* @ Cleveland (\D
PD: Kevin Robinson OM: Rob Dunlop PD: BJ Harrit wnpsine PO: Jetf Cushman GM: Tracy Johnson OM: Allan Fee —
MD: Greg Hawitt PD: Kent Phillips Entercom 303 967-2700 | MD: Laura Francis Midwest TV 858-292-7600 MD: Rebecca Wilde
Infinity 314-531-0000 MD: Alisa Hashimoto Infinity 407-919-1000 Infinity 216-696-0123
™ W Fisher 206-404-4000 ™ W ™ W ™ W ™ W ™ W
- — y— S —— - > ! = - — =
1 Los Lonely Boys Heaven 46 &4 1 MaroonS She Will Be Loved 51 %0 1 Gavin DeGraw | Don't Wart To Be 51 52 1 Ryan Cabeera Dn The Way Down i) 1 lznny Kravitz Law 820 1 Ashlee Simpson Pieces Of Me 5 5 |
2 Ashlee Simpson Pieces 0f Me 4% 45 2 Hoobastank The Reason 51 50 2 Ashiee Simpson Pieces 0f Me ) 2 Nickelback ay EER<) 2 Fi Eleven One Thing 2 18 | 2 finger Eleven Dne Thing 50 49
3 Hoobastank The Reason 45 45 3 Los Lonely Boys Heaver %5 B 3 Bowding For Soup 1985 S 4 ] men One Thmq & % 3 Switchfoor Meant To Live 22 3 Counting mesAcc»demalN In Love 7 8
4 Maroon5 She Will Be Loved 4 4 Cotmg Accn‘lemalN InLove 289 4 n Cabrera On The Way Down 85 4 8 4 4 Switchfoot Dare You To Move Nz 4 Nickelback Someday % 45
§ Finger Eleven Dne Thing 23N 5 Howie Day Colhde % 2 5 She Will Be Loved 51 52 5 Marina McBnde TV'B One'sForTheGid 35 17 S Gwen Stefani What You Wating For? BN S  Maroon5 She Will Be Loved 4 4
6 Awnl Lavigne My Happy Ending o< I | 6 Sarsh Mcl World On Fre 5 2 6 John Mayer Daughters 9 B 6 Kelly Clarkson Breakaw: X 6 Kelly Clarkson Breakaway . e ) 6 Los Lonely Boys Heaven 44 8
7 John Mayer Daughters i 1) 7 Finger Eleven One Thing 5 28 7 F‘ngcr Eleven Dne Thing LX) 7 Sarah McLachlan Worid On fire kil ] 7 Goo Goo Dolls Give A Little Bit 3 2 7 U2 Vertigo ¥ 3
8 Kelly Clarkson Breakaway X 1B 8 Duran Duran (Reach Up For The} Sunnse 25 23 8 Switchtoot Meant To Live Q4 8 Goo Goo Dolts Give A Lrtie Bit I 1) 8 The Killers Somebody Told Me 3 [ 8 Joha Mayer Daughters 35 3
9 Sarah McLachlan World On Fre a3 %8 9 Lenny Kravitz Lat 53 9 Duran Duran (Reach Up For The} Sunnise 36 27 8 John Mayer Daughters b 3 | 8 U2 Vertigo 72 9 Kenny & Uncle Kracke WhenThe S34 34
10 Ryan Cabrera On The Way Down 2720 10 Awil Lavlgnn My appv Ending 5 10 Counting Crows Accidemaw In Love ki 10 Duran Duran (Reach Up For Thel Sunnse 2 25 10 Sarsh Worid On Fire nn { 10 No Dm‘l Its My Lfe 3 oM
n Eowiuz:w Sota; 1985 2 4 11 Bowi - 11 Goo Goo Dolls Grve A Latle Bit N B 11 Five For Fighting 100 Years x4 11 Ryan Cabrera On The Way Down » 20 11 Switchfoot Dare You To Move u ¥
12 lzfmz itz Lady 21 16 12 Switcl Dare uu To Move B A | 12 Live Heaven 3N H 12 Switchtoot Dare You To Move a® 17 | 12 Duran Duran (Reach Up For The} Sunnse 35 21 \ 12 Avril ne My Happy Ending B N
13 Goo Goo Dalls Give A Lite Bit a1 13 Gavin DeGraw | Dont Wam To Be n2n 13 Avril Lawigne My Happy Encing, 3 40 13 Uncle Kracker Featuning Dobi Ot Away 2 19 13 Alicia Keys If | Aint Go(Vou A 13 Goo Goo Dolls Gve A Litte Bt 22
14 Duran Duran (Reach Up For The Sunnse 21 17 14 Ashiee Simpson Pieces 0f Me 35 14 Nickelback Someday 88 11 Maroon5 This Luve A xn 14 Hoobastank Disappe: R0 14 Hoobastank The Reason 3N 19
15 Switchioot Dare You To Move 1817 15 Hoobastank Disappear 21 15 Diana Anaid Last Thing 23 15 Los Lonel! A B 15 Green Day Boulevard 01 Broken Dreams 22 17 15 Vanessa Cartton White Houses 2
16 Alanis Morissette Everything 6 8 16 Kelly Clarkson Breakaway 22 16 Kelly Clarkson Breakaway B3 16 Tears FD"EE"S Cal| Me Mellow a3 16 311 Amber 3”9 16 Seether Featunng Lee Broken P 3 1]
17 The Calling Our Lives 16 15 17 Seether Featunng Amy Lee Broken 220 17 Seether Featunng Amy Lpe Broken a B 17 Dido White R, 19 12 17 John Mayer Daugtters N 2 17 matchbox twenty Bright Lghts 7%
18 Liz Phair Why Can't 1?7 16 16 18 John Daughters 2 2 18 Sarah McLachlan World On Fire n» | 18 Couting mes Accidentally 