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THE CRITICS CONFIRM: AN ASTONISHING
NEW STAR HAS OFFICIALLY ARRIVED!

“Fantasia can sing -- not just clamber around
the scales and warble hyperbolically,
but sing with heart and depth. Her voice smokes."
San Francisco Chronicle

"Fantasia Barrino is a S-T-A-R."
Los Angeles Times

“For music lovers who remember the days of
Patti LaBelle and Anita Baker,
when a singing career started above the exposed

bellybutton and lasted longer than a half note,
Fantasia's 'Free Yourself' hits the spot.
Fantasia simaly blows listeners away

with the sheer force of her amazing voice."
Sun-Sentinel

=0n _her, soulful debut album, Fantasia shows that she
NS could he the next Mar_y J. Blige.
; People Magazine

-,
“
HER STUNNING SMASH DEBUT ALBUM FEATURING THE HOT NEW HIT
“TRUTH IS” - #1 CALLOUT ON WKYS!

PLUS THE FUTURE HIT “BABY MAMA” AND THE SHOW STOPPING
“YOU WERE ALWAYS ON MY MIND”
S,

L fantasiabarrinoofficial.com www.jrecords.com

J
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BLAIR GARNER IS GOOFY. Just ask him.

During a 45-minute conversation he uses the word a half-
dozen times to describe himself, while intermittently imper-
sonating the voices of radio giants Casey Kasem, Rick Dees
and Scott Shannon.

And there’s further evidence of Garner’s goofy nature. He
once donned a sumo wrestler fat suit to battle country artist
Doug Supernaw in the ring. And anyone who has seen Garner’s
outlandish, Huggy Bear-esque '70s get-ups at his annual
Country Radio Seminar disco party are left in little doubt that
this man has a fun side.

As he has let more and more of that personality shine through
on his nationally syndicated overnight show, “After MidNite
With Blair Garner,” the program—and Garner himself—have
grown to new heights of success. The Premiere Radio Networks
show airs for six hours per night on nearly 250 country stations.
Last year, Garner won an Academy of Country Music Award for
air personality of the year.

The show is now in its 12th year of syndication and, despite
the hour it airs, routinely attracts country’s A-list artists as
guests. Affiliates for “After MidNite” include many of the for-
mat’s big guns, including KZLA Los Angeles, WXTU
Philadelphia, WKLB Boston and WKHX Atlanta. In Nashville,
the show recently moved from WSM-FM to WSIX. But Garner
is equally proud of his longtime small-market affiliates in such
places as Waycross, Ga., and Midland, Texas.

The show is uniquely programmed so that each of its six
hours is self-contained, without any promotion of what’s coming
up in the next hour. This allows affiliates in all time zones to pick
up the show live as their overnight hours begin, then fill out the
back end of the shift with the hours that aired at the start of the
show in earlier time zones. His last affiliate to come onboard each
night is in Alaska, which picks up the show in its fifth hour.

Essentially, then, each broadcast is programmed like six one-
hour shows. While that would seem to be a challenge, Garner
says, “It’s like anything. Once you’ve done it long enough you
kind of get it down. It’s certainly a language unto itself, but for-
tunately with repetition, even a simpleton like myself can get it.”

Asked how he keeps up his energy level for six hours every night,
Garner quips, “Crack cocaine is amazing. I have a great dealer.”

Kidding aside, he says his body clock is so used to the sched-
ule that even when he’s on vacation he’s wide awake and raring
to go between the hours of 9 p.m. and 3 a.m., which is when he
does his Los Angeles-based show.

FROM OWNERSHIP TO FREEDOM
Garner started his radio career in his hometown of Canyon,
Texas, before moving on to big-market stations including KAFM
Dallas; WASH-FM Washington, D.C.; and KKBQ Houston. He
also hosted afternoon-drive shows at high-profile pop stations
WPL] New York and KIIS Los Angeles.

Before launching “After MidNite,” Garner had never worked
in country radio, but he recognized a need for a high-quality
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show for what he saw as the underserved overnight audience.
Today, he says, the need for a show like his is “every bit as strong
as it was then.” And although Clear Channel’s recent “less is
more” campaign has, Garner says, “caused a lot of people to
evaluate the importance of their inventory,” especially for syndi-
cated shows that require a certain amount of network spots to be
cleared in each affiliate market, “After MidNite” has remained
unaffected. “It’s extremely gratifying,” he says.

After starting out as a co-owner of the show with some business
partners, Garner sold it to Premiere in 1997. He says cashing out
was a great move for him.

“Premiere took everything away from me that I had to worry
about extraneous to the show itself. I'm able to hit the door with
no baggage [like] worrying about personnel or the things I had
to worry about when I was one of the owners of the company. [
can focus on one thing, which is putting on the best show I can.”

“‘After MidNite’ has not and will not participate in that

process,” he says. “ ‘After MidNite’ is a program rooted in truth,
integrity and honesty, and those are virtues by which [ also try to
live my own life and, I think, permeate this whole division of
Premiere Radio. If I were to find out anything else, there would
be an immediate change, because I wouldn’t stand for that.

“It’s my name that goes up or down with the show,” he adds.

Reminded that paid spins are, in fact, perfectly legal if dis-
closed on the air, Garner says, “There’s a difference between
legal and morally correct. It’s legal to do a lot of things that do
not fit within the moral code of conduct or high character.”

That stance may come as a surprise to anyone familiar
enough with the airplay charts to know that extra spins on

“After MidNite” have helped many records reach the top.
Some may be under the impression that “After MidNite”
offers paid spins. In fact, it offers a program in which certain

“After MidNite” OM Sam Thompson shoulders much of
Garner’s former duties. “All I have to do is come in and do a
great show, and Sam has my back on anything else,” Garner says.

SAYING NO TO PAID SPINS

One thing Garner has never done is directly involve himself in
the music programming of his show, which is another task
Thompson handles. Garner says he rarely gives his input into
the selection of music.

He made that decision in the early days of the show because
he wanted his interaction with artists and labels to be about
something other than whether he added their latest record.
Consequently, he says, “I feel much better about my relation-
ships with artists and the record community.”

Garner also strongly feels that paid spin programs are a
dangerous trend.

records can get bonus spins in return for a label promotion.
However, no money ever changes hands.

Under the “After MidNite” system, one or two records can
get up to two additional spins per week if the label provides a big
contest prize, usually a flyaway to a concert. While two spins per
week sounds paltry, multiplied by the number of monitored affil-
1ates the show has, the total comes to approximately 75 extra
spins per week, which impact the spin-based charts.

The promotional program is so popular with labels that it’s
usually booked months in advance.

THE KEYS TO SUCCESS

Beyond his integrity, other keys to Garner’s success have been
his ability to make a community out of third-shift workers across
the country, his talent for letting his personality shine on the air
and his close relationships with artists.

“AFTER MIDNITE” IS A PROGRAM ROOTED IN TRUTH, INTEGRITY AND HONESTY,
LAIR GARNER SAYS. ‘AND THOSE ARE VIRTUES BY WHICH | ALSO TRY TO LIVE MY

OWN LIFE AND, | THINK, PERMEATE THIS WHOLE DIVISION OF PREMIERE RADIO!
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Regarding his audience, Garner says, “We’re connecting
together a slice of humanity that works overnight, and we’re able
to plug them into each other. Anyone who feels that overnights
are losing a bit of their importance needs to come and spend an
hour on this show” and watch how the phone lines stay con-
stantly lit. “In the four years I worked in New York doing after-
noons at WPL]J and the two years at KIIS in afternoons, I’ve
never experienced the volume of calls that I do here.”

He has also benefited from some advice that programming
veteran Bill Richards offered after he hired Garner for middays
at KKBQ in 1988. “I enjoyed joking around with the staff mem-
bers and being the crazy guy,” he says. “Bill told me once that I
was a smooth jock, but said if I was ever able to become the per-
son on the air that I am in the hallway, I’ll have plugged into
something teally magical.”

While Garner says he didn’t appreciate Richards’ comment
at the time, since launching “After MidNite” he says that “the
shackles have come off, slowly over time. On the air now I'm
more myself than I ever have been. It’s a little scary, because
when you are so completely exposed, if someone doesn’t like
the show, you tend to personalize it and think, ‘They don’t like
me.” But some of our best stuff comes from me just being
goofy Blair.

“Some of the stuff Big & Rich and I have done on the air 'm
half embarrassed by, but also extremely proud [of]. I get those
guys because we’re cut from the same perverted cloth.

“Keith Urban and others like him are not afraid to come in
and talk about the goofier side of life,” Garner continues. “We
just talk about things friends talk about

“I hope artists understand that when they come into ‘After
MidNite,” they’re coming into friendly territory

That doesn’t mean Garner avoids the tough questions when
artists are going through rough or embarrassing episodes in their
lives. But he says he would never spring such questions on artists
without telling them in advance. And he has declined to interview
artists who told him they wouldn’t discuss certain newsworthy
topics, noting that his credibility would be at risk if he didn’t ask
the questions his listeners want answered

Occasionally, he has his hands full with an artist. Given the
hour the show airs, Garner says they show up under the influ-
ence “more often than vou would guess.” Garner says Willie
Nelson came in “high as a kite,” and the late Wolfman Jack once
showed up “completely obliterated.”

“Sometimes that works to your advantage, because you can get
a more candid interview,” Garner says, “but sometimes you feel
like an interviewer-slash-handler.”

As Garner lets his personality out of its “shackles” his list of
potential personal topics has grown. The 41-year-old is now the
single father of 14-month-old twins Braxton and Ava. He calls
parenthood “the highest calling I'll ever have in my life.”

He’s also an avid car collector and renovator. His latest acqui-
sition, recently purchased from a museum, is a Cadillac station
wagon the Jackson 5 once owned

Garner is careful about the caliber of talent he books for his
show, rarely going for new and unestablished acts. “I have 248
different program directors I have to answer to,” he says. And
having that many affiliates brings its own challenges.

“When you realize you have that much scrutiny focused on
you, you can’t afford to have an off day,” he says. “Each one of
these PDs has entrusted their radio station to ‘After MidNite’ for
five or six hours a night. That’s an enormous vote of confidence.
We have to make sure that’s a decision they never regret.”

As for Garner, he has no regrets himself. “I can honestly say
from the bottom of my heart that I enjoy doing this program
every bit as much, if not more, today than in the beginning,”
“I’

he says. “I’m happier now with the way the show is going than

I’ve ever been.”

Blair Gamer
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adio syndication is largely the domain of corporate behe-
moths like Premiere, Westwood One and Jones Satellite
Networks. But there are a number of individuals who are
here to testify that smaller is better.

For a variety of reasons—creative control and lack of interest |
from the majors among them—a growing number of entrepre- |

neurs are taking the less traveled road of self-syndication, and
some are doing pretty darn well at it. The one thing they all share
is a passion for their product.

‘THE DAVE RAMSEY SHOW"

Howard Stern may be the self-proclaimed “King of All
Media,” but with a successful self-syndicated radio show,
best-selling books, a newspaper column and a thriving self-
help seminar business, financial guru Dave Ramsey may soon
lay claim to that title. His program, books and appearances
center on a few seemingly simple bits of advice. Among them
are get rid of your credit cards, use cash and live within a
budget. His syndication plan, where he is on 230-plus sta-
tions, mirrors that philosophy.

Ramsey’s VP of broadcasting Bill Hampton says that like many
self-syndicators, creative control was a key part of Ramsey’s deci-
sion to bypass a corporate giant to distribute his show. “Our mes~
sage is unique enough, and what it is that we’re trying to accom-
plish is unique enough that we really weren’t prepared to have
anyone tell us what we could and could not say,” Hampton says.

From industry press to mainstream media, including a recent
feature on CBS-TV’s “60 Minutes,” Ramsey’s riches-to-rags-
to-riches story has been well-chronicled.

His entry into radio came in 1992 when he began hosting a
show called “The Money Game” on news/talk WWTN
Nashville. Oddly enough, the station was bankrupt at the time
and couldn’t pay for talent.

A couple years and a few successes later, Ramsey decided he
and his newly hired producer Blake Thompson would syndicate
the show on their own. “They learned syndication from the
ground up,” Hampton says, “calling stations, cutting the deals
with the satellite carriers.”

Ramsey brought Hampton onboard in 1999 to accelerate the
syndication process. Interestingly, Hampton, whose back-
ground includes running a speaker’s bureau and working in
concert promotion, had no radio experience. But that’s just
what Ramsey wanted.

“‘Dave, I don’t know a thing about radio, nothing,””
Hampton recalls saying to Ramsey. “He said, “That’s exactly
why I want you, because [what] you do know is how to pro-
mote a personality.’ ”

Though he had his doubts at the time, Hampton says Ramsey
made the right decision. “Had I been a career radio guy, I would
have believed it every time someone said we couldn’t do it.

“What I learned very quickly was that syndicating a radio show,
as long as you have good talent and are committed to putting out
a good product, is no different than promoting a person or a con-
cert,” Hampton says. “You just have to stay top of mind. You have
to continue to tell your story. It’s just promotion.”

Hampton has no doubt that there are advantages to being syn-
dicated by the big companies. “If you’re syndicated by
Premiere—which is owned by Clear Channel—if you’re syndi-
cated by Westwood One—which is owned by Infinity—they
have the ability to drop you on a lot of radio stations really
quickly. Clear Channel has [some 200] talk stations. They have

the power to push you into those markets.” Hampton says that a
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company like Clear Channel may not mandate a particular sta-
tion to take a show, but it can “highly encourage it.”

Ramsey’s director of syndication Bob Borquez, who started with
Premiere in its infancy, knows there are benefits to working with
big companies. “When you're on with a major distributor they have
a lot of connections, they have a lot of affiliates, they already have
other shows on stations and they can cut you in on a deal.”

Hampton says, “When you’re independent like we are, every
station’s a dogfight.”

But diligence and persistence have paid off for Ramsey,
according to Hampton. “I just came back from New York, and
we just cleared the No. 1 talk station in the country, WABC,” he
says. While the show will air on Sunday afternoons and won’t be
live, it’s a big win. “This is Rush [Limbaugh’s] flagship, this is
[Sean] Hannity’s flagship and it’s huge for an independent show
like “The Dave Ramsey Show’ to be on WABC.

“It’s certainly a slow haul, but most things we do are slow,”
Hampton adds. “It’s the tortoise and the hare.”

It’s an approach that has worked well for Ramsey’s company,
the Lampo Group, which has 107 employees, 42 of which are in
the broadcast division. About 20 of those 42 are involved with
the show on a daily basis, and a half-dozen are involved with syn-
dication and affiliate relations.

Keeping it in-house suits Hampton just fine. “It’s our game and
it’s our deal, we’re not going anywhere,” he says. “We’re debt-free.
We don’t owe anybody a dime. We’re not overextended on credit.”

Aside from creative control, Hampton says customer service
sets his team apart from the big boys. “The No. 1 thing that we
hear over and over and over again is that nobody-serves affiliates

the way that we do. For some reason, these big companies just
don’t have a big interest [in it].”

“We do,” he continues. “We understand that it’s important.”

The company even has an employee whose sole responsibility
is teaching affiliates how to sell the show and make it successful
in their market.

Hampton says he wants to make it easy for stations to come

JANUARY 21, 2005



onboard. He aims to eliminate any objections they might have.

“I didn’t want [potential affiliates] to have any excuse not to
take the show,” he says. “The only one I'd accept is if they looked
me in the eve and said, ‘Bill, I just don’t like your show.’

“[ never want them to be able to say, ‘The quality’s not as
good as Rush’ . . . or “We don’t have a spot available during your
“live” time,’ or ‘If you had it available to us from 7 to 10 pm_,
we would take it.’

“So we started paying the money for it to be on 24 hours a
day, 7 days a week,” Hampton says, “and the quality is as good
as it gets.”

His advice for potential self-syndicators: “You've got to
make it easy.”

‘THE COUNTRY OLDIES SHOW'’

New York-based consultant Steve Warren, who is a former
Sirius programmer and radio show host, has had “The Country
Oldies Show” on stations nationwide since 1994. It began when
former New York country outlet WYNY asked him to host a
Sunday-night oldies show and soon found there was interest in
other markets as well.

He began syndicating the show out of his basement, send-
ing affiliates a 120-minute cassette tape every week.
“Distribution is always the most costly part of syndication,”
Warren says, “and I was in no position to buy expensive equip-
ment. The demand for the show was such that stations were
willing to take it” in that format.

He later shopped the show to a number of networks only to
find that it was hot, young country that they were interested in,
not oldies.

His show eventually found a home at Portland, Ore.-based net-
work NBG, which began sending the show out on CD, and affil-
iate numbers soared. Warren continued to produce the show but
no longer had to worry about syndicating it, or so he thought.

After carrying the show for four years, NBG ran into financial
difficulty and filed for bankruptcy. Though Warren lost about
half of his affiliates, the show continued.

“At that point I said, ‘I’'m not putting something I care about
in the hands of someone else ever again,’ ” Warren says.

With the increased accessibility of the Internet and MP3 and
other audio streaming technologies, Warren decided to cut dis-
tribution costs by making the show available as a download.

Though some stations didn’t feel they had the technology to

Dave Ramsey
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access the show, or simply didn’t want to use that type of deliv-
ery, others stayed on.

According to Warren, “Our affiliate base is starting to grow
again, and we have zero distribution costs.”

The experience helped Warren realize that there may be other
self-syndicators who could benefit from the concept. He created
the Radio-Studio Network, an online distribution center for
like-minded entrepreneurs. The Web site (radio-studio.net) even
features virtual studios for users to set up shop.

Though still in its infancy, the venture has had a few bites. “I've
had a couple of shows over the past year that have come and gone,”
Warren says. “But we hope that in the future, people that have syn-
dication ideas but don’t have deep pockets” will come onboard.

The network enables shows to “rent” space on the site, paying
a fee based on the length of the program. “It costs them the same
to use one of our studios if they have five affiliates or if they have
50,” Warren says.

For now, though, “we use the oldies show as sort of our loss
leader to prove that it can be done.”

The hardest thing for would-be self-syndicators to grasp is
the discipline needed for a show, Warren says. “You’re going to
have to make the calls to the stations, you’re going to have to con-

BILLBOARD
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The one aspect of her show that she doesn’t tackle is advertis-
ing sales. For that she hired the Da Silva Group, a syndicator
based in Canada.

Addair has another show waiting in the wings, “Cross
Country Songs of Faith,” which she sends to a number of affili-
ates, but time constraints will keep that number small.

“I don’t even have time to start with that,” she says.

‘CLASSIC COUNTRY GOLD’

Former WSM-AM-FM/WWTN Nashville OM Kyle Cantrell
began syndicating “Classic Country Gold” in early 2003 after
leaving his station job. The show debuted in June of that year
with 65 affiliates and has since grown to 158 stations.

From the get-go he has handled production and sales. One
month into it, he hired radio vet Al Snyder to work on syndi-
cation. “I give him the credit for the stations that we got,”
Cantrell says. “I had the expertise to do that, but it wasn’t
going to get done in a timely manner. That’s a full-time job,
and I didn’t have time to wait.”

Cantrell has advice for those who think syndication is a road
to quick riches. “As is the case with any startup operation, I was
in the red the first year,” he says. “In 2004, I made it into the

‘When you're independent like we are,
every station’s a dogfight." -BILL HAMPTON

tinue a production schedule, so there is a little work ethic that
may come at the expense of some family time or personal time,
but that’s a discipline that you need. It’s like building a ship in a
bottle. You’ve got to spend so many hours a week doing this.”

There are rewards, however. “You’re never going to get can-
celed unless you cancel yourself,” he says. “You know that your
show is going to have a voice. You don’t have to dumb it down so
that the network can lump it in with all the other formats and all
the other genres, so that they can go and get a national buy.”

As for sales, Warren allocates units to barter companies and
has some per inquiry deals in place. The show is on 50-plus sta-
tions, including outlets in Cyprus, Canada, Austria and a few
Internet stations.

‘"COLLEEN’S CLASSIC COUNTRY USA’
Country WIVK Knoxville, Tenn., MD/midday host Colleen
Addair wears an inordinate number of hats when it comes to her
syndicated radio show, “Colleen’s Classic Country USA”

“I write the show, I voice the show. I did hire a guy to put it
together, and then I have it duplicated,” she says.

When the finished product comes back, her duties continue.
“I make up the affidavits and the show guides,” she says. “I put
the CDs in the sleeves, put them all together, put stamps on them
and ship them out.”

And even though her husband thinks she’s crazy, Addair says
the sacrifice is worth it. “It’s about the music,” she says. “I felt
that there was an audience for classic country, and that’s why 1
deliver it. It’s like my baby.”

The show has been on the air for four years. Addair says she
has never considered contacting a bigger distributor. “I'd be
afraid that they would say, ‘We want it done this way’ or ‘We
want it done that way,” ” she says. “I wouldn’t enjoy it very much
if other people were telling me what to do.”

That her show has grown to 70 stations (the largest of which
is her flagship, WIVK) is largely a testament to its quality,
because Addair hasn’t been knocking on too many doors to get
affiliates. “I don’t do it as often as I'd like to,” she says.

black. I made a little money, certainly not enough to sustain me
and my family, but now that it’s in the hands of another syndica-
tor, I think this is the year that it will take off.”

That syndicator is the Marketing Group, a Nashville-based
company with whom Cantrell signed last fall. He says the
move was by design. “I wanted to focus on getting the show
to where it needed to be so that I had something to market to
outside companies,” he says.

Self-syndication, according to Cantrell, means that “the con-
cept lives and dies with you.” The downside is that “if you’re
doggedly stubborn about something that’s not going to be com-
mercial, it’s not going to work anyway.”

‘ALTVILLE’

Country KZLA Los Angeles morning show co-host Buzz Brainard
is the new kid on the block, having recently decided to syndicate his
two-hour show “Altville” to country, triple-A and AC stations. The
show has aired on KZLA for two years and features acts as varied
as Lyle Lovett, Neko Case, Rvan Adams and the Jayhawks.

Like others, Brainard decided to go the self-syndication route
because his show had personal ties. “The show is my point of
view and my personality,” he says. “I knew that the more people
I invited to the party, the more watered down it would become.”

While he counts KZLA OM R.J. Curtis among his advisers,
Brainard says that “for two hours a week I get to be the PD.”

Brainard is aware that there are alternatives in the syndication
game. “I have friends over at Premiere,” he says, “but I know
they aren’t really in the market for a show like mine right now.

“There are a few people out there who can sell your show and
manage affiliate relations,” he continues, “but at this point I
think I can best-represent my product.”

Time, startup money and the responsibility “for every single
detail” are the biggest challenges for Brainard.

He also recognizes that he’s not particularly adept at the busi-
ness side of syndication. “It’s like at the flea market when my
wife starts negotiating with a vendor,” he says. “I get uncom-
fortable and have to walk away.” oce
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ead west on Interstate 10 from the glistening East

Coast city of Jacksonville, Fla., and you can listen to

“The Lex & Terry Morning Show” clear through to

Baton Rouge, La. It’s a 603-mile trip, and as you roll
along the Lex & Terry corridor, you’ll need to hit your scan
button several times to pick up their affiliate stations in
Tallahassee, Panama City and Pensacola, Fla.; Mobile, Ala.;
Biloxi, Miss.; and Baton Rouge.

Florida, and points just north and west, is Lex & Terry country,
the region where their show has been heard the longest and has its
strongest ratings. During the past seven to eight years, the program
has slowly sprawled out of its WFYV Jacksonville base and is now
heard as far south as Miami and as far west as Medford, Ore.

These Harley-ridin’ boys could see their stock rise and their
syndication expand next year when a certain New York-based
morning man (hint: his first name is Howard) says “See ya” to
terrestrial radio.

‘TOO GOOD TO SPLIT UP’

The Lex & Terry story began on the other coast, when the pair
met at a party in Los Angeles in the early *90s. Between pro-
gramming gigs at WEFYV, Lex Staley was working for the Album
Network; Terry Jaymes had radio, acting and stand-up comedy
experience. The two hit it off. When Lex returned to WFYV
and needed to recruit a morning show team, he remembered

¢

“I worked for about five months [in 2002] to get Cox and
Clear Channel to come to an agreement that let WTKX
Pensacola pick up the show,” Welpton says. “That became a
huge success, where the guys are No. 1 in pretty much every
male demo.” The agreement also lead to CC restoring the show
on WZZR West Palm Beach, Fla.

MARKET TURNED UPSIDE DOWN
Late last spring, Lex & Terry added their two largest markets.
When CC dropped Howard Stern from classic rock WBGG
Miami, it replaced him with Paul & Ron from active rock sister
WZTA. “Zeta,” in turn, picked up Lex & Terry.

And right around the time that CC was playing musical chairs
with its Tampa morning shows—Bubba the Love Sponge out
Ron Diaz to AM, Bob & Tom and the Monsters in—Cox made
Lex & Terry its new morning team at classic rock WHPT. Those
and other changes—Beasley subsequently picked up and
dropped Stern in Miami, CC dumped the Monsters in Tampa
—have morning audiences churning in both markets.

“When a market gets turned that upside down, the confusion
factor is off the scale,” Lex tells Billboard Radio Monitor. “It’s
going to take a year or two for the dust to settle.”

It’s too soon to expect the show to positively move the ratings
needle in either market. In summer 2004 (their first full survey
in Miami and Tampa), they posted a 3.4 in men 18-49 on
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is no, they’re just regular guys.”

Listeners in all kinds of predicaments call, seeking that advice.
For example, one listener’s mother-in-law caught him getting
serviced by his wife’s best friend in the parking lot of the hospi-
tal where the wife had just delivered a baby. “There’s no guy line
that will ever get you out of that,” Terry notes.

But it’s not always fun and games. Recently, a disturbed young
man called to say he was repeatedly cutting himself after getting
into arguments with his parents. The hosts gave the caller help
line numbers and asked him to call the next day and regularly
after that to let them know how he was doing.

You won’t hear serious political discourse on the Lex & Terry
show. But you might hear an Amber Fry interview, slyly edited,
National Lampoon-style, so that Scott Peterson’s former girl-
friend is heard calling a 900-number sex line.

The week wraps up with Drunk Bitch Fridays. As the name
implies, a woman gets loaded, “in the zone,” as Lex puts it, and
joins the hosts in the studie, dispensing slurry advice.

Welpton says they’ve found “that middle ground of keeping
the show compelling and exciting but not endangering any of our
affiliates, our parent company or themselves with the [Federal
Communications Commission].” But he acknowledges that the
show had to change somewhat after last year’s stepped-up inde-
cency enforcement.

“The show is still Lex & Terry being themselves, being irrev-
erent,” Welpton says, even though they had to change the way
they talk about certain things. There’s still sex talk, Lex says, but
“it’s less descriptive.” Terry adds, “We were never giving people
techniques on how to make love to their chick or anything; we
were just telling them how to get to that point.”

“Or telling them why it doesn’t happen anymore,” Lex
chimes in.

THINK OF THEIR SALTY ADVICE SHOW FOR GUYS A

Terry, invited him to Jacksonville and hired him.

The plan was for Lex to co-host mornings only until he could
find Terry a partner, but that never happened. Something clicked.

“They decided they were too good together to split up, and
that’s the magic story,” says Peter Welpton, director of syndica-
tion for the Lex & Terry Morning Radio Network.

A Cinderella story it isn’t. Throwing rock KTXQ (Q102)
Dallas a life vest, WFYV owner SFX moved Lex & Terry to
Dallas around 1996, syndicating them back to Jacksonville. The
move was short-lived—KTXQ was sold and blown up, and Lex
& Terry packed their bags and headed back to Jacksonville.
Thart’s when they took syndication into their own hands.

Unprecedented radio consolidation followed. WFYV changed
hands more times than Michael Jackson changes lawyers. There
were ups and downs. “The affiliate list grew in a very odd way,”
Welpton recalls. “When you start these things, you pick up what-
ever stations you can. Every syndicated show goes through this.
Some of the stations are in really bad shape, some are great sta-
tions. You win with some, you lose with some. But right off the
bat, they had some success against well-established local and syn-
dicated shows in some markets in the surrounding area. Other
people began to notice, and the effort grew from there.”

After WFYV owner AMFM made a big multimarket swap,
Lex & Terry ended up with current station owner Cox, which
syndicates the show to 26 mostly Southeastern markets.

Another roadblock came when Clear Channel Radio wanted
to use syndicated programs from CC-owned Premiere Radio
Networks over other networks and syndicators. Lex & Terry lost
a couple of stations as a result.

» www._BillboardRadioMonitor.com

WZTA, down more than two shares from what Paul & Ron had.
And on WHPT, Lex & Terry managed only a 2.4 in men 18-49
in the summer.

But it’s a different story along the Lex & Terry corridor. Here
is the show’s share in men 18-49 for the latest surveys available
in some of their stronger markets: WFYV (17.5), WTKX (21.2);
WRUF Gainesville, Fla. (16.9); WCHZ Augusta, Ga. (13.5);
WFXH Savannah, Ga. (9.2); and KRTQ Tulsa, Okla. (6.7).

What drives their ratings? Unabashed advice for guys on any-
thing and everything on their listeners’ minds.

Terry: “We’re Dr. Phil with balls.”

Lex: “Even he sugarcoats and hesitates to say what really
needs to be said at times. We don’t.”

Terry: “You know when you ask your best friend for advice
and you really want them to tell you the truth but they don’t
because you’re their best friend? We actually don’t mind. We’ll
tell them the exact truth.”

Lex: “Yeah, we're not afraid to tell them that whatever they’re
calling about is probably their fault.”

‘'SAGE ADVICE’

Welpton calls the program a “universally themed, call-in
talk/advice show for guys . .. They’re not about parody songs
and character voices. It’s a listener-interactive show. People lis-
ten, call in and tell the guys about their personal or professional
life and ask for advice. In an almost big-brotherly way, the guys
have been extremely successful at giving people down-to-earth,
sage, realistic advice. People ask me all the time, ‘Do these guys
have psychology degrees? Are they trained in this?® The answer

‘DR. PHIL WITH BALLS

Lex & Terry’s contract with Cox is up for renewal in
September, and their agent believes their value has increased.
“The market value goes up based upon the legitimate demand
for the show,” Paul Anderson says. “Howard Stern leaving the
terrestrial airwaves is one component of that marketplace.

“With Howard Stern’s departure [to satellite radio], there cer-
tainly lies opportunity for shows already proven in syndication,”
Anderson continues. “This show is proven in syndication and
operates in the rock realm. The bench isn’t very deep.”

DeMers Programming president Alex DeMers agrees, espe-
cially when it comes to replacing Stern in medium markets and
on stations not owned by Stern syndicator Infinity. “I think that
Lex & Terry are poised to grab some markets,” he says.
“Looking at the syndicated shows out there, I think Lex & Terry
fill some of the spice that Howard has. ’'m sure it’s something
that people are considering.”

Anderson says that Welpton has heard from current Stern
affiliates interested in picking up the show. “There’s a good
chance that as these companies examine all their options, Lex &
Terry will land on a very short list and will end up replacing
Stern on some stations.”

Stern’s exit “will be a benefit to us,” Welpton says. “Active
rock is where we’re most comfortable,” Lex adds. “Culturally,
it’s where we fit. But we’re not adverse to other formats.”

When they add a new market, Terry says the show first con-
nects with a younger audience, but eventually, “the older demos
really come along and drive the show with their phone calls.”

To which Lex adds, “For what we do, you need people who've
had enough time to wreck their lives.” sce
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SEX AND RELATIONSHIP advice talk show “Loveline”
has existed in one form or another for about as long as the mod-
ern rock format has been around. The show, now syndicated by
Westwood One, began as a three-hour Sunday-night community
service program on modern KROQ Los Angeles in 1983. KROQ_
jocks Jim “the Poorman” Trenton and Swedish Egil “were talk-
ing and realized they spent so much time talking about relation.
ships that they might as well make a show of it,” “Loveline” co-
host Dr. Drew Pinsky says.

The two quickly realized they were in over their heads after
the show started. “As quickly as the phone lines filled up, these
guys were dog paddling, in terms of the kind of material they
were talking about,” Pinsky says. “They really didn’t have a clear
vision of the show at that point, but they knew they were into
material they couldn’t handle, and they were having trouble
making it a community service show.”

Enter Dr. Drew, then in his third year of medical school. He was |

living behind the radio station and was introduced to Trenton and
Egil through a mutual friend.

“He told me they wanted me to come on and do a segment called
‘Ask a Surgeon,” where I came in and just used big words as a joke.
I refused, but was finally persuaded to meet with the Poorman at a
mutual friend’s house. He showed up for the meeting two hours
late, sat down and fell asleep. My friend persuaded me to stay, and
when he finally woke up, he went to the bathroom of this guy’s
house and began taking a shower. So my friend basically pushed me
into the bathroom door, and through the opaque glass of the
shower, Poorman is saying, ‘You’ll be great, just show up.

“So I agreed to do it, and I’m still bewildered, and I'm lis-
tening to the station over the weekend [and hear] that they’re
promoting that a ‘real doctor’ is going to come on the radio and
talk about sexually transmitted diseases. I was wondering what
Id gotten myself into.”

EPIPHANY
Once he went to the studio, Pinsky says he had an epiphany.

“I was 24 years old at the time, and we were living the conse-
quences of the sexual revolution,” he recalls. “Nobody had given
any thought of the effect this was going to have on young people.
[ knew how my peers were behaving, and I knew what they didn’t
know. I had this body of information that was so simple. We were
still using the term ‘VD’ for venereal diseases, and the term
‘AIDS’ hadn’t even been invented yet—we had still been calling it
GRID, for Gay Related Intestinal Disease syndrome.

“I remember the first couple of times I was on, saying, ‘I know
you’re upset about herpes, but you’ve got to see what’s coming,
and you’ve got to understand the biological consequences of the
choices you’re making.’ That was my original naive idea: I'm a
voung person, I know what you guys are doing, I've got this sim-
ple information that nobody’s telling you and it’s time somebody
sat down and told you. I had another idea that you could talk to
your doctor about these things.”

The program continued as a weekly show until 1991, when
Pinsky discovered that it was getting a 28 share.

“I called Trip Reeb, the then-GM, and told him that I
thought we were sharing an asset that had some value,” he says.
“He said, ‘You’re right. If I had any balls, I’d put this show on
five nights a week. As a matter of fact, that’s what I'm going to
do.” So they tried it out for six weeks, and it seemed to work.”
During that six-week interval, Pinsky found out his wife was
pregnant, with triplets. At her urging, he asked for a contract. “I
was still practicing, but that’s where I started making radio a



part of my hife,” he says.

“Loveline” went through several incarnations. At one point,
an attorney was on the show. After Poorman exited radio, Pinsky
eventually wound up hosting the show with former MTV
V]J/radio personality Riki Rachtman. By then, “Loveline” was
simulcast to San Diego, Seattle and San Francisco.

When MTV decided to put on a TV version of “Loveline” in
the mid-"90s, Rachtman held out for more money, and they pro-
ceeded without him. When asked to provide a possible replace-
ment, Pinsky thought of Adam Carolla, a recurring character on
KROQ’s Kevin & Bean morning show.

Carolla’s entry into radio was also nonconventional. A con-
tractor by trade, he was also a boxing instructor, and he met
Jimmy Kimmel, then the sports person on Kevin & Bean’s show,
while training him to box another character on the show.
Kimmel and Carolla hit it oft (and would later create “The Man
Show” and “Crank Yankers”), and Kimmel asked him to create
a character for the show. Carolla’s creation, Mr. Birchum, can
still be heard and seen on “Crank Yankers.”

“He had been on the show once as Mr. Birchum, and I don’t
know why I had the thought to get in touch with him, but I did,”
Pinsky says. “They screen-tested us for about 15 minutes, told us
to come back several days later, threw us in makeup and said,
‘Start working out your relationship, you film in an hour.’
Because the pilot went so well, the radio people wanted to bring
him on the show. For a while, it was myself, Riki and Adam, then
it just became me and Adam.”

Pinsky prefers radio to TV. “Radio is such a nich, honest
medium,” he says. “It’s the ultimate communication medium.
We always had ambivalence about TV, because they have to dis-
tort it, twist it and make it “T'V. All you have to do on radio is

Adam Carolia, left, and Dr, Drew Pinsky
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‘I was 24 years old at the time, and we were living the consequences
of the sexual revolution. Nobody had given any thought of the effect
this was going to have on young people’ -DR. DREW PINSKY|

have interesting people ask interesting questions. After 20-plus

years of doing this, I'm still excited to go in there every night.”
But it wasn’t until well into the show’s run that Pinsky

decided he had found his true calling as a relationship and sex

advice guru. “About two vears into the MTV show, I turned to
my manager and said, ‘Maybe this is what I'm meant to do, to
use media to try to give information.” Ever since then, and that
was about 1997, I've tried to make a go of it.”

STILL STRONG AFTER 20-PLUS YEARS
There are several reasons why “Loveline” has kept Pinsky’s
interest after so long.

“Things change in medicine, so I always have new informa-
tion all the time,” he says. “Another thing is that you can take the
same question and have 20 people ask it, and because it’s a per-
son on the other end having an intense experience with it, you’ll
be compelled on each question. Just to connect with people that
are struggling and having a powerful experience, that’s really the
fundamental basis of the show. You’re a counseling model and
educator, but you’re drawn into the experience of that caller.
That compels me—a human being on the other end who is in
need and having something important happen to them.

“You add on to that Adam’s compulsion to do different things
every time. He has a disdain for comedians that repeat things, so
everything has to be new. So it’s always new and rich and inter-
esting. I’'m so grateful for this.”

While the show’s affiliates have grown, their callers remain the
same. “I was so intrigued with the idea that we would be able to
talk to people around the country about these issues when we first
started gaining affiliates,” Pinsky says. “But every caller sounds
like a stoner on the beach. We don’t even tell you where they’re
calling from. The young people and these issues are ubiquitous.”

“Loveline” has evolved since its humble beginnings. “Our
content originally was much more about basic biological
issues,” Pinsky says. “We’ve moved more toward the interper-
sonal and why people make the choices they make and the

craziness of relationships.”

His rapport with Carolla has improved as well. “We’re tighter,
and he has convinced me to participate in the comedy more,”
Pinsky says. “I used to very resistant to that. Now I'll kind of goof
around with him a little. I’'m not sure if that’s the right thing or
not, but I’'m more willing to do a little bit of that. I think it adds to
the show. It’s kind of tough to be the straight guy and also keep
supporting something he needs, which is comedy. [You have to]
keep things moving forward and also get serious about very impor-
tant material. That’s my job, and that’s the tightrope I walk on.

“We’ve also gotten better at the way we screen calls. We’ve
come up with new games and ways to amuse ourselves. I think
our celebrity profile has gone up as well.”

Pinsky believes that syndication has improved “Loveline.” “It
has really made us go back and focus on the product, and not rest
on our heels,” he says. “I’'m interested in building markets, too. I
think the product is such a quality product. I think it does some-
thing good, it’s entertaining, and I’'m interested in building the
[audience] we can reach with jt.”

Beyond the show’s public service, Pinsky says there are other
advantages to carrying “Loveline.” “When the radio gets turned
off at night, when it’s turned on again in the morning, you know
it’s going to be on your station,” he says. “People that don’t nor-
mally listen to the station turn the radio off at night before they set
the alarm and wake up the next morning with that station on.”

The majority of the stations that carry “Loveline” are rock or
modern rock outlets, because of the show’s rock sensibility. “I
believe we would do well at any station if we were properly pro-
moted, but we tend to do best on rock-type stations,” Pinsky
says. “But the culture we try to maintain on behalf of the rock

stations is that same culture.”

To that end, “Loveline” isn’t aging with the people who have
grown up listening to it. KROQ senior VP of programming
Kevin Weatherly “is really keeping his eye on the ball on that
issue,” Pinsky says. “He is hell-bent on that not happening. He
doesn’t like us talking to older people on the air. He wants us to
stay connected with young people.”

Like many in the broadcasting industry, last year’s indecency
flap affected “Loveline.” “We're bewildered, at least I am,” Pinsky
says. “We understand we use the public airwaves. Please tell us
what the laws and regulations are, and we’ll follow them. But, of
course, you don’t get any regulations. We're trying to find our way
and want to be good citizens. The purpose of the show is to do
good and to disceurage people from the behaviors that [broadcast-
ers like] Howard [Stern] encourage by looking at them honestly.”

“Loveline” has had a handful of competitors through the
years, including “Love Phones,” but it has outlasted all of them.

“The people that have tried to compete don’t understand the
show,” Pinsky says. “You really have to understand what this is
and what it isn’t. ‘Love Phones,’ for example, was about glorify-
ing sexuality and having dirty talk. That’s not what this show is
about. That might be what you think it’s about if you hear the
headlines, but it’s not. It’s a very narrow and specific kind of
show, and it requires a certain kind of ability from both players.
Adam and I have really carefully developed that.”

While “Loveline” is a successful show and Pinsky a known com-
modity who alsa makes TV appearances, he still finds it important
to practice medicine. “If I don’t practice, I don’t know what I'm
talking about,” he says. “Doctors that don’t practice get left behind

so quickly. I practice on average four days a week.” soe

JANUARY 21, 2005 R i1 « www.BillboardRadioMonitor.com 11




BY TONY SANDERS

SHOW N
1E VIONEY

THE ECONOMICS OF SYNDICATION

artered syndicated programming costs a station

virtually nothing, other than the typical requirement to

give up several minutes of each hour’s total advertising

spot inventory to the program provider. That means a

participating station makes no cash outlay in exchange for filling

a broadcast day with professionally produced programming.

After giving up something like four minutes out of each hour, an
affiliate can sell the remaining inventory to local advertisers.

A station must weigh the benefits of airing syndicated pro-

gramming against the loss of an image of localism. If the situa-

tion is considered strictly in terms of money, according to some

major-market PDs, it’s almost impossible to justify paying local
talent rather than using that money in other ways and filling air-
time with syndicated fare. Yet these same PDs point out that a
local image is best conveyed by airing local talent.

Premiere Radio Networks president Kraig Kitchin tells
Billboard Radio Monitor there’s plenty of opportunity for a
major-market station to use syndicated programming and
maintain a local image. His immediate example is ABC Radio’s
New York talk station. “WABC New York has Rush
Limbaugh, Sean Hannity, Laura Ingraham and George Noory
[on “Coast to Coast”]. That’s 14 of their 24 hours that are
taken up with syndicated program-
ming, and they are still seen as a rele-
vant place for news and information.”

Kitchin says even stations with
schedules completely filled with syndi-
cated programming can be “extremely”
local. “I believe any syndicated radio
program is on the air for 40 minutes of
any hour. Depending on the radio sta-
tion’s economics, there might be as
many as 10 to 12 commercial minutes
in addition to that. Which leaves eight
to 10 minutes an hour of local news,
traffic and weather. I believe that some-
body could devote one-sixth of every
hour to making sure that they make the
best impression at being local and that
they could have that impact.”

Kitchin adds that broadcasters can
mike “a lot more money” with syndicated
programming, “because the property
that’s being syndicated by our network
has been time-tested against audiences
and revenue generation in other mar-
kets.” He says it is “more efficient” for
stations to use market-tested and time-
tested programming rather than “to go
through five or six different circum-
stances before they hit the right mark.”

HIDDEN DANGERS?

Randall Bloomquist, OM of ABC Radio’s
news/talk WMAL Washington, D.C.
tells Monitor that the decision to replace
the syndicated Dr. Laura Schlessinger
show with a local talker was based on a
feeling that his station was becoming
“oversyndicated” and that he needed to
“localize” the station: “If you’re going to
be D.C’s talk station, then you have to do
that.” Bloomquist’s solution was to bring

in out-of-towner Michael Graham as a new local personality.

“We just had too much syndicated programming from 9 a.m.
to 6 p.m., and that stifled the local conversation,” he says. After
removing Schlessinger from the lineup, WMAL temporarily put
on Sam Donaldson’s syndicated show from 9 a.m. to 10 am.,
then Graham debuted from 10 a.m. to 11:45 a.m., followed by
Paul Harvey. Eventually, Donaldson’s show was phased out and
Graham inherited that hour as well.

WMAL'’s weekday local lineup starts at 5 a.m. with Andy
Parks and Fred Grandy, followed by Graham. Syndicated
powerhouses Limbaugh and Hannity air from noon until 6 pm.
Then longtime WMAL personality Chris Core takes the mic
and leads the conversation with listeners from 6 p.m. to 9 pm.

From 9 p.m. on, WMAL airs syndicated programming.

Cost comparisons don’t really work, Bloomquist says, when
weighing the cash paid out for a local personality’s salary against
the cashless transaction of bartered syndicated programming.
Ultimately, the decision comes down to how he feels he can best
maintain the talk image for WMAL.

That tactic has also spread to WMAL?’s weekend schedule.
Some of the station’s weekend hours can command as much as
$200,000 annually in fees for brokered programming.

In the midst of this programming, three hours are set aside on
Sunday afternoons as what Bloomquist calls a “talk image incu-
bator” to develop WMAL'’s other talk personalities. One hour is
used to nurture new talker Tony Penny. The remaining two
hours are slated for WMAL’s “pet liberal,” Jerry Klein, who also
produces Core’s show.

“If you tried to defend [the weekend talk shows] on revenue,
you couldn’t do it,” Bloomquist notes. “That’s an argument that
programming is never going to win.”

SYNDICATION’S BALANCE BEAM

Limbaugh’s syndicated show started out like most other pro-
grams, distributed on a barter basis. But the laws of supply and
demand helped change that dynamic; back in the 19905, EFM
Media Management decided that affiliates could afford to pay a
quarterly fee to carry Limbaugh, in addition to giving up those
minutes of inventory. Depending on the size of the market, that
quarterly payment could be as low as $900 (in the smallest mar-
kets) to as much as $250,000.

Infinity’s N/T KMOX St. Louis airs Limbaugh during the
week, but much of its other weekday schedule contains local,
in-house talent.

PD Steve Moore tells Monitor, “One of the things that’s
great about being KMOX is that people understand what the
radio station standard is. The station bills well and does real
well [in the ratings]. I think the sales staff knows that if we put
the best product out there, they’ll still have plenty of opportu-
nities to sell and make money.”

KMOX’s weekend lineup includes lifestyle programming
much like WMALs, but in St. Louis, those shows aren’t bro-
kered hours. Instead, they’re staffed by station employees. Moore
prefers it that way because “when you hire hosts, even if they’re
weekend hosts, you can work with them on the quality of their
product. If something’s not working, you can make changes.”

While most of KMOX’s weekend programming is hosted by
station personalities, Moore did opt for one syndicated program

“The Kim Komando Show”—instead of trying to fill that slot
with a local-market computer expert. “That was a category that
we wanted to put in, and [it] was a little more difficult to find




somebody that could do an entertaining show on computers. Kim
really fit the bill. She brought an appeal that we didn’t have.”

Moore gives up some local inventory in exchange for taking
the show. “I guess if there had been somebody that was promi.
nent locally, we would have looked at that,” he says. “But it
wasn’t a consideration for me. It was more about the appeal of
the show and giving the listeners something they would want. It
was really about putting on good programming.”

THE LOCAL-SYNDI BLEND IN GEORGIA

Chip Lyness has owned oldies/talk WDDK Greensboro, Ga.,
since 1990 and started his station as a live and local oldies FM.
Now “Dock 1039” is a blend of oldies and talk. In 1995, Lyness
added Limbaugh to the mix. A few years later, he added Cox
Radio’s syndicated talker, Neal Boortz.

“If there was a textbook written about how to program a radio
station, we've torn that up and thrown it away,” Lyness tells
Monitor. “This is probably the smallest market in the country.
We’re the only radio station in Greene County, and we’re the
only FM in several nearby counties.”

Greensboro is about 60 miles from Atlanta, and Lyness says
the market includes people who are “extremely affluent” and
“people who aren’t so aftfluent.” WDDXK tries to offer “a little bit
for a lot of different folk.”

Lyness adds, “The only way we can be successful is to be local.
That means we broadcast the high-school football games, we’re
live from the downtown square, and we provide local news.”

Oldies music is something he finds works well with his listen-
ers, but so do Limbaugh and Boortz.

“You couldn’t really hear Rush or Neal here. We only added
them because our listeners asked us to,” he says, “and when I
first put Rush on, people said I was crazy. “This isn’t an AM sta-
tion,’ they would say. Well, if we weren’t making money with
Rush and Neal, they wouldn’t be on the station.”

Lyness says his guiding principle, whether dealing with a local
or a syndicated program, is “our listeners have to want it, and we
have to make money at it. Otherwise, it doesn’t work.” .

Briarpatch Radio’s contract, below, with “The Rush Limbaugh Show"”
includes the typical affiliate costs: spot time and a quarterly fee.

BILLBOARD
RADIO MONITOR

SYNDICATION Iij

WW1'S NORM PATTIZ:
SYNDICATION THEN AND NOW

NORM PATTIZ ISTHE MAN behind Westwood One, from its start as a “garage-
based” business to its expansion intd a multimillion-dallar network and syndication
powerhouse that is now partially owned by Viacom.

Pattiz is also a member of the U.S. Broadcasting Board of Governors, which over-
sees U.S. international broadcasting. In that capacity, ne's in charge of radio and TV
going to the Middle East, so he speds time briefing zhe authorizing and appropri-
ations committees in both houses cf Congress. Billbcard Radio Monitor caught up
with Pattiz to ask him about the current state of radio syndication.

“As somebody who started in the syndication busi-
ness and has been in it for 35 years, I'm still not aware
of any gun on my hip that forces any radio station to
carry anything that we do. Ultimately it's the quality of
the program that has to be good enough to get a pro-
gram director—or, in more cases, group program
directors—to say that thay’'ll carry it," he says. “There's
more syndicated programming out there.There’s more
group ownership. it's a tougher job all the way around,
but | see that as a net positive for the industry. It's not
like the old days, when stations were looking for
‘fillers” Nobody’s lookin3 for fillers anymore.

“With group ownership, if somekody at a group-owned station has a particularly
successful morning show, it's more likely that the rest of the group is going to take
advantage of that. So, with consclidation, instead of having a really successful
morning show on one of your radio stations and a bunch of moderately successful
shows, groups are much more like y to try and leverage the success of their most
important talent on all of their stations.

“It used to be, somebody had a good program &nd then tried to move it into
national syndication. Now, with groap ownership, these's a middle step. A good pro-
gram winds up getting expanded through the group, and then it goes into national
syndication. That's where the program has to be gocod enough to get other groups
interested and to get over the objections of some of those other groups, who may
very well be competing with the onginal group in sone of those markets.”

Pattiz concludes, “Syndication has very successfully adjusted to the new
dynamics of the business, and redio stations are still in the position that they
have always been in:They control access to their airwaves. So I'm constantly sur-
prised by program directors who say there’s too much syndication. All they have
to do is say no—and plenty of them do.” —TONY SANDERS
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FOR THE WEEK OF JAN. 24
Artist
Title {Label)

MAINSTREAM TOP 40
Howie Day
Collide {Epic)
Mariah Carey
{IDIMG)

It's Like That

Papa Roach

Scars {Geffen)
Story Of The Year

Sidewatks

{Reprise)

RHYTHMIC TOP 40
Baby

Shyne On

Red Caté

All Night Long

{UMRG)
(Capitol)

ADULT TOP 40
Velvet Revolver

Fall To Pieces (RMG)

ADULT CONTEMPORARY
Michael Buble
Home

Five For Fighting
if God Made You
MercyMe

Home Sick

(Reprise)
{Columbia)
{Curb)

R&B/HIP-HOP

The Alchemist Feat. Prodigy, Illa
Ghee & Nina Sky

Hold You Down {Koch)
Mariah Carey

It's Like That {IDIMG)

ADULT R&B
Rahsaan Patterson

Forever Yours (Artistry}

COUNTRY
Carmen Rasmussen
(R3)

ghes
Soldier For the Lonely {(MCA Nashville}
Julie Roberts
Wake Up Older
Rebecca Lynn Howard
That's Why | Hate Pontiacs
{Arista Nashville)

(Mercury)

MODERN ROCK
The Chemical Brothers Feat. Q-Tip
Galvanize {Astralwerks/EMC)
Chevelle

The Clincher (Epic)
Queens Of The Stone Age
Little Sister

Snow Patrol

Chocolate

Strata

Never There

({Interscope)
(Interscope)
(Wind-up)

ACTIVE ROCK
Future Leaders Of The World
Everyday {Epic)
Queens Of The Stone Age
Little Sister

Strata

NeverThere

esta
What A Shame

{Interscope)
(Wind-up)
(Sanctuary)

HERITAGE ROCK
Future Leaders Of The World
Everyday {Epic)
Queens Of The Stone Age
Little Sister

Strata

NeverThere

Tesla

What A Shame

{Interscope)
{Wind-up}
(Sanctuary)

TRIPLE-A

Jahn Fo en\yv
Wicked Old Witch
Snow Patrol
Chocolate {Interscope)
Stephen Kellogg & The Sixers

You've Change: (UMRG}
Tim Booth

Wave Hello {Koch}

{Geffen)}

LATIN
David De Maria
Precisamente Ahora {Warner Latina)}
Gerardo Fermandez
(Balboa)

Alma De Nina

Juanes

Volverte A Ver {Surco/Universal Latino)
Kumbia Kings

Na Na Na, Dulce Nina {EMI Latin)
Luis Miguel
Sabes Una Cosa
Miguel Bose
Ella Dijo No

(Warner Latina)}

(Warner Latina)

CHRISTIAN
Alten Asbury Feat. Russ Taff

We Will Stand (Doxology)
Amanda Omartian & Debi Selby
Worthy IsThe Lamb (Integrity)
Bebo Norman
Nothing Without You (Essential)
Brian Littrell
In Christ Alone
Chica

Then You Came (FY1)
Chris Tomlin

Holy IsThe Lord
Grand Prize

It's Not Over
Project 86

A Shadow On Me
Rachael Lampa
No Other One

(Reunion)

{Sparrow)
{A'Postrophe)
(Tooth & Nail)

{Word-Curb)
(inpop)

Tree63
Maker Of All Things

Submit titles to silvio@biliboard.com.




DELILAH IS STANDING IN WHAT WILL BE the
living room of the 100-year-old Seattle farmhouse that she has
been renovating for three years.

“It’s finally coming together,” she says. “I’m smearing paint
on the walls, trying to pick out the color I want.”

To the listeners of her syndicated nighttime show, “Delilah
After Dark,” which is heard on a robust 200 AC stations nation-
wide from 7 p.m. to midnight, Delilah’s labor of love is no secret.
Her more than 8 million listeners know as much about her life,
her seven kids (four adopted), her feelings and her opinions as
they would a sister or a best girlfriend.

And that is exactly the idea. It took the 44-year-old
broadcaster years to convince anyone that syndicated radio could
work at night on the AC format, but in 1996, once given the
chance, Delilah’s blend of soft rock music, listener phone calls,
storytelling and empathetic interaction caught fire. Within two
years, she boasted presence in all 50 states.

A PREMIERE OPPORTUNITY

Last May, Delilah left Jones Radio for Clear Channel’s
Premiere Radio Networks. Her goal now: “I plan to take over
the world with sappy love songs,” she says with a free, raucous
laugh. “We’ve got about 86% coverage of the U.S. now; once
we're at 1009, we’ll take over Canada, Mexico, Australia, New
Zealand and England. There will be no escape from Bette
Midter’s ‘Wind Beneath My Wings.’”

\"/

MEET THE AC
PERSONALITY
WITH A TWIST

BY CHUCKTAYLOR

Delilah’s sense of humeor is evident throughout a recent conver-
sation. She laughs with abandon, shouts out to make a point and
tells anecdotes with a panache that you wouldn’t usually associate
with an AC personality. Understand: This is no ceremonious soc-
cer mom. She’s having the time of her life, and why shouldn’t she?

“Delilah After Dark” is No. 1 with women 18-49 in eight mar-
kets: hometown Seattle; Tampa and Orlande, Fla.; Minneapolis;
Pittsburgh; Las Vegas; Nashville; and Hartford, Conn., drawing
ratings as high as a 20 share.

She works with a staff she refers to as best friends, one of whom
she has known for 15 years; they cook potluck for each other, they
hang out together, and they work hard with one another.

“Pm dang happy,” she enthuses. “I’ve been doing this show
for 20 years, but in the last six months I feel like I've just begun.
We can’t wait to get on the air, and we sit and talk about shows
for hours after we're done. It feels new and exciting again, like
it’s the first time. It’s like I'm 17 going to my first prom.”

Explaining what sort of relationship Delilah feels with her
longtime legion of listeners is a question that brings her pause.
“Wow, that’s about a four-hour answer,” she muses.

“The thing with my show and my listeners is that they know
they can trust me,” she says. “If they’re going to call and share
something that’s very intimate, they know I’m not going to
mock them—I may joke with them but I don’t make fun of
them. If I'm going to share any insights, they know I’'m not
going to beat them up or come across as if I know better. I'm
not going to try to hurt them.”

SINGING THE PRAISES OF MUSIC

Music is a key element of the show, which Delilah draws on to
illustrate the stories that she shares from and with listeners.
Josh Groban, Whitney Houston, Celine Dion, Shania Twain
and Martina McBride are staple artists—certainly familiar
ground for AC stations.

“Music is huge,” she stresses. “Music touches your heart like
nothing else can, whether it’s classical or rock’n’roll or soft rock,
like I play. When you hear a song that speaks to your heart and
whatever it is that you'’re going through at a particular time, it
tugs at you like nothing else. I don’t know anything that so stim-
ulates our senses—not food, colors, paintings, artwork—that can
completely take you someplace like music can.

“So my job is to take your story and then sift it through my
brain and pick out the song that will just go straight to your
soul,” she says.

It’s for that rcason that Delilah has never been interested in
taking her show to a talk format. She adds, “Also, to be a good
talk show host, you’ve got to be really smart, well-educated and
well-read. And I am none of those things,” she says with a laugh.
“Last night I read [David Shannon’s] ‘David Gets in Trouble’ to
my boys, and I have to act it out for them. As I'm doing this, 'm
thinking, ‘“This is definitely not The Wall Street Journal or The
New York Times.”” More laughter.

THE BUSINESS OF PERSONALITY
Make no mistake, however. Delitah knows her business.

“Everybody I met with for years said, ‘If you want to do syn-
dicated radio, do a talk show or a morning radio show,” and I said,
‘I don’t want to do a talk show, I’'m not that smart. I don’t want to
do a morning show, I don’t want to get up
that early.” Besides, good morning shows
are about entertaining, they’re not about
interacting. People aren’t calling a morning
show; they’re going to work, they’re getting
the kids to school, they’re living their life.”

Delilah gave up on her native Seattle
and moved east, where she figured she
stood a better chance.

“My plan was to move to New York, be
there two years, kick butt, convince a syn-
dicator that it worked,” she says. “But two
years turned into seven years. I got fired
four times, moving, moving, moving . ..
and everybody I met with had this pre-
conceived notion of what would and
wouldn’t work.

“Back then, most stations couldn’t sell
the late-night hours, and I told them, ‘You
guys are throwing away five hours a night.’
They said, ‘Nobody listens to AC at night,
they watch TV I told them, ‘They will if
you have compelling programming.’* This
would be where Delilah shouts out to make
her point.

A RADIO STAR
Finally, of course, she was given her chance
and within her first year, Delilah signed on

the rwo of them really have grown up together,” she explains.

*

14 tueres vuck vore a7 « www.BillboardRadioMonitor.com

BILLBOARD
RADIO MONITOR
SYNDICATION ISSUE

N\ -

with 12 stations. The show was then sold to syndicator Broadcast
Programming—subsequently bought by Jones—which made her a
radio star, with some 200 outlets nightly.

“I just knew it would work,” she says, now comfortably based
back in Seattle. “The thing is, whether you live in Pennsylvania
or Florida or California or New York, you go through the same
things: heartache, childbirth, kids graduating, losing jobs, losing
relationships, waking up one day and your hair is gray or falling |
out. We all go through the same human experiences. That’s why
I knew the show would work in whatever market.”

Delilah has used her subsequent notoriety as a way to return
her good fortune. She launched a foundation called PointHope
in 1992, which focuses on facilitating adoptions of special-needs
kids and improving the lives of those in Seattle. She has also |
written a book, “Love Someone Today,” and issued a series of
compilation CDs, called “Love Someone.”

It’s all part of the bond that Delilah has formed with her lis-
teners after so many years.

“I started this show when my oldest son was 18 days old, and

“The show is kind of like a child to me, watching it mature and
develop, nurturing it, the same connection you feel in wanting
your child to succeed and reach his or her full potential. This
show has the same feeling for me.”

She adds, “I'm an artist, and I love to paint, sculpt, to do tiles,
fo write, write songs and poems. But for me radio is the biggest
canvas where I can be creative, compassionate and sincere, and
bawdy and goofy. I can cry and be myself and be larger than life.

It’s a great medium with theater of the mind and an intimacy you
just don’t have anywhere else.” soe
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BY ANTHONY COLOMBO, WADE JESSEN, PATRICK MCGOWAN AND MINAL PATEL

ROCK NO. 1s EXPAND IN 2004, WHILE
R&B CHART-TOPPERS TAKE A STEP BACK

Comparing the number of different No. Is at each format for 2004
against 2003 and 2000 reveals some interesting trends. MAINSTREAM TOP 40

The quantity of chart-topping songs at the rock formats has
SongsShawliag. ah increased drastically since 2000, when just seven songs topped the YERR mmm
. o i modern list, spending an average of 7.6 weeks at No. 1. In 2003 there TOTAL ND. 1s “n
RECURRENT RULE: were 15 No. Is; in 2004, 18 songs spent time at the top. And during AVG. WKS. AT NO. 1 “““

both years, time in the spotlight was relatively brief: No song spent
more than seven weeks at the pinnacle. ADULT TOP 40

At active rock there were nine chart-toppers in 2000. By 2003 the YEAR mmm
total had risen to 15, aithough it did slip to 13 for 2004. TOTAL NO. 1s n““

Since 2000, the number of songs to hit No. | on the R&B/hip- :
CUATC RN 65 | 87 | 87

hop chart during a given year has varied from nine to 18. In 2004, as
in 2000, 12 songs reached the pole position, spending an. average of ADULT CONTEMPORARY

four wecks hre ' 0 2004 | 2008 | 2000
That is down significantly from 2003, when the list had 18 chart- | 1
topping titles averaging three weeks at No. 1. .
Interestingly, that was the same year 50 Cent’s “In Da Club” tal- AVG.WKS.AT NO. 1 “
lied 10 weeks at No. 1, which was the second-longest reign on that RHYTHMIC TOP 40

chart in Billboard Radio Mouitor history. g

The top of the aduit R&B chart has seen just as much variance, Ve mmm
ranging from seven chart-toppers in 2000 to 14 in 2003. At the start TOTAL NO. 1s “n
of the new millennium, there was less passing of the baton, as tracks AVG.WKS. AT NO. 1 ““m

that arrived at the top stayed longer. In 2000, a No. | track lingered,
on average, for just under two months. By 2003, the average run at R&B / HIP-HOP

No. 1 at adult R&B was cut in half. 3. 2004 | 2003 | 2000
12

ﬁ At mainstream top 40 the number of chart-toppers has stayed TOTAL NO. 1s 12 18

rather steady: from 13 in 2000 to 15 in 2003 to 12 last year. At i
b AVG. WKS. AT NO. 1 | 4.3 m --E-
rhythmic top 40, only 12 songs reached the summit in 2000. That

N Nielsen BDS certification

AIRPOWER:

— total increased to 17 in 2003, even though 50 Cent’s “In Da Club” ADULT R&B
4 held down the top spot for nine weeks. Seven No. 1s spent a solitary YEAR mmm
week at the top, which helped lower the average. TOTAL NO. 1s 9 14 7
The number of chart-toppers at AC grew to 10 last year compared -
with seven in 2000. Five years ago, Savage Garden’s “I Knew I AVG.WKS. AT NO. 1 5.7
Loved You” and Faith Hill’s “Breathe” each spent 17 weeks on top. MODERN ROCK
" . sy« e v
fGREATEST GAINER: In 2004, Five for Fighting’s “100 Years” was the only track to oY 2004 m
A+ AIRPLAY ADDS spend more than 10 weeks on top. — p ““
The total of chart-toppers increased at adult top 40 as well, from OTAL NO. 1s : v
six in 2000 and 2003 to eight last year. Maroon5 scored two No. s, AVG.WKS. AT NO. 1 ““ 76
each of which stayed on top for 13 weeks. That is five weeks shy of ACTIVE ROCK
2003’s longest-running hit, Matchbox Twenty’s “Unwell,” which
+ WOSTE AIRPLST R0ES: - FFRETI did well enough to be No. | for 18 weeks. \(1. 2004 | 2003 | 2000

The number of unique No. 1 songs on the country chart has TOTAL RIO. 1s “““
varied little during the past few years. In 2000 and in 2003, the for- AVG. WKS. AT NO. 1 “““

mat yielded 19 chart-toppers, compared with 21 in 2004. Country
tracks rarely exceed four weeks at No. 1, a feat that was accom- COUNTRY

TIES: * INITIAL IMPACT: plished only once in 2000 and twice in 2094. The number of titles YEAR mmm
that stayed at No. 1 longer than four weeks increased to four in 2003, TOTAL NO. 1s ““

led by Alan Jackson & Jimmy Buffett’s “It’s Five O’Clock
Somewhere,” which logged eight weeks at the summit. AVG. WKS. AT.NO. 1 “
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TITLE DETECTIONS
ARTIST / IMPRINT £ PROMO\'IO_IV-LABR ™w N L!V _
MaRooNs (GETONEARG) N B s
gvlr{ 2§¥€;A?Sm.,,«rmmlo : - . =
AVRIL LAVIGNE (RCARMG) A
 BLACK EVED PEAS (ABMINTERSCORE) s
&FE& LIL JON & LUDACRIS (LAFACE/ZOMBA) B ne dazs WY
g‘:\J\IGEELHEILI\éSEN (WIND-UP) B | Bdl
EOV(EDXGF»E«LICL)Y?JL)ACKGROUND/UMRG) N2 g - 1642__
HOOBASTANK (SLANDIDIMG) all
L’:Lsolégg(EOCTONE/JIRMG) %S ﬂl_._lzo?_
?;ZIISTI'I';J(ZV;ILIAN (SLAND/IDJMG) N2 _10_62 1o -
SMV\gl?(':\‘H.ngTL(L\éE INK/COLUMBIA) N3 = 1082 120.7__
YE";’S}I‘CVA%?MPSON (COLUMBIA) N2 _19_5_7_. i .
AGHLEE SIMPSON (GEFFE all |
RGeS Ome) all
gLEﬂYKVA/;_!r {LAFACE/ZOMBA} e 69 __ss.o_
:J/IISX;(YYAFESID;\BBA (NEXT PLATEAU/UNIVERSAL/UMRG} 2 e 882¥
;r: gz‘r\w? (léldgpygnenmmnmenscom NS l e
! 38%532{.( {ROADRUNNER/IDJMG) N N % .
L Ig/?’:\'Ly#LCE)';‘EA‘[ SPRAGGAZ BENZ (ATLANTIC) N2 o 891__
THE WAY YOU MOVE nd 675 771

OUTKAST FEAT. SLEEPY BROWN (LAFACE/ZOMBA)

BOULEVARD OF BROKEN DREAMS

Green Day (Reprise)
WXXL +51, WKSS +36, KZHT +36, WRVW +36, WXKS +31
WEZB +27 KRQQ +26, WZEE +26, KZZU +24, KHTS +24

MOCKINGBIRD

Eminem (Shady/Aftermath/interscope)
WQEN +37, WKKF 433, WYOK +32, KZHT +30, WAKS +29
WWHT 28, WHKF 425, KZZU +25, KDWB +25, KZCH +24.

ARTIST IMPRINT / PROMOTION LABEL w MILLIONS  RANK |
iy [
LET ME LOVE YOU NO. 1 {TWK} R - e—
MARIO 3RD STREET/WRMG 8365 7676 59.002 1 e L] | ||
) DON'T WANTTO BE N ) -
GAVIN DEGRAW JRMG |8 &= | 50'62_3_ | b l
1, 2 STEP 3 | - 1 PE————
CIARA FEATURING MISSY ELLIOTT SHO'NUFF-MUSICLINE/LAFACE/ZOMBA oy St _ 53'0647_ - 2 .\ -
OVER AND OVER N2 |
NELLY FEATURING TIM MCGRAW DERRTY-FO' REEL/CURB/UMRG ReL _45'896 ¥ _
BEAUTIFUL SOUL { g |
JESSE MCCARTNEY HOLLYWOOD e | 206 i - |
—vs B il u NEW
féﬂfgfn.?:cfur\' GONE RCA/RF\% 4745 41666 | 6 ARTIST / LABEL STATIONS
SOLDIER N S CAUGHT UP 3
DESTINY'S CHILD FEATURING T.t. & LIL WAYNE COLUMBIA - 4866 31415 | ¥ Usher
§= 5 4 ~ml | ({LaFace/Zomba}
DROP IT LIKE {T'S HOT N2y X EIZIK
SNOOP DOGG FEATURING PHARRELL DOGGYSTYLE/GEFFEN IR 30576 e EiDT e o e iy
TRUE o WCIL, WDCG, WDJX, WELY, WFMF,
RYAN CABRERA E.V.LA/ATLANTIC S 59.887 , WGTZ, WHHY, WHOT, WIOG, wKal,
- e i WKSE, WKSS, WNOU, WRVQ, WVKS,
BREAKAWAY N2 gy 5668 31516 | 1 WWWQ, WXKS, WXLK, WXXL, WYOY,
KELLY CLARKSON WALT DISNEY/HOLLYWQOD Babatngd WZEE
BOULEVARD OF BROKEN DREAMS  GREATEST GAINER* o Total stafions wilk six or more delections: 69
GREEN DAY - REPRISE 4368 33581 31989 10 y
* e Tatal d by daypart:
LOVERS AND FRIENDS |
LIL JON & THE EAST SIDE BOYZ FEATURING USHER & LUDACRIS BMETVT R | 3684 29'975_ | __1_“__ @ @ @ @ (D
NOBODY'S HOME ’r | | 610 103 *7 rn 126
AVRIL LAVIGNE RCARMG B 24910 (e % 1% 17% 21%  30%
MY BOO N2y 4887 S Se—— =
USHER AND ALICIA KEYS LAFACE/ZOMBA [, : 30.078 .__1_3____ OBSESSION (NO ES AMOR) 28
NUMB/ENCORE Frankie J Feat. Baby Bash
JAVZILINKIN PARK ROC-A-FELLA/DEF JAM/WARNER BROS. 3665  33.056 | 9 {Columbia)
— % =m — T KDWB, KELZ, KFMD, KHF), KHTS,
t?s?ﬁvys‘:::?:ATH COLUMBI:; '.| 4021 23271 | 16 KHTT, KJYO, KKMG, KKQB, KLAL,
N e KSLZ, KSPW, KZHT, KZZU, WFBC,
RICH GIRL ) | Wi——— WFLY, WHBQ. WHKF, WIHT, WJJS,
GWE] 3081 2662 23.115 17 WKKF, WKST, WSTW, WWHT, WXKB,
GWEN STEFANI FEATURING EVE INTERSCOPE o N R s
mmmm m RMATH/INTERSCO’E 2883 1952 20.503 19 Totat stations with six of more delections: 36
DARE YOU TO MOVE N "’- . TR Total detections by daypart:
SWITCHFOOT COLUMBIA ] Iu. 18.655. RENN @ @ @ @ (D
) JUST WANNA LIVE ‘[ e - -
11495 31 &1 %3 1 12 12-68
g‘;%’;:ﬁf;m DA"“G“T’E';: E=S ; 5% 16% 15% 21% 37%
JOHN MAYER AWARE/COLUMBIA 2702 16.966 {121 ; -
WONDERFUL 8 o =l D MOCKINGBIRD ° 24
e
JA RULE FEATURING R. KELLY & ASHANT! THE INC./DEF JAMADIMG I 2756 . 13'539_ *_"2.8_ (;‘,:;;'A"e,ma,,,,.me,smpe,
ENCORE ‘ _,-.7 20623 | 18 KDWB, KKDM, KLAL, KRBE, KRQQ,
. KZHT, WAEB, WBLI, WCGQ, WDCG,
EMINEM FEATURING DR, DRE & 50 CENT SHADY/AFTERMATH/INTERSSOPE | 4 1 srtelin e Dy ey
BROKEN .2 1 2752 13.953 | 26 WKXJ, WLDI, WNCI, WNOU, WPRO,
SEETHER FEATURING AMY LEE WIND-UP | (S . - WRHT, WRVW, WWCK, WXXX
SUNDAY MORNING i Tatal stations with six or more detections: 79
b hlz 13.953 25
MAROONS OCTONE//RMG B . Total detections by daypart:
LET'S GO N
TRICK DADDY FEATURING LIL JON & TWISTA SLIP-N-SLIDE/ATLANTIC 2654 ! 12'332_ H%_s_ @ @ CD
GOODIES 23 2!".. j 610 103 7 =T 1280
CIARA FEATURING PETEY PABLO SHO'NUFF-MUSICLINE/LAFACE/ZOMBA B . 13.823 10% 1% 17% 29% 26%
LA LA | - - .
ASHLEE SIMPSON GEFFEN (B | 1267 ey ONLY U 23
BABY IT'S YOU o Ashant
JOJO FEATURING BOW WOW DA FAMILY/BLACKGROUND/UMRG 2930 L 15.020 '} 23 {The Inc./Det Jam/IDJMG)
e — KCHZ, KKDM, KKMG, KKOB, KLAL,
WELCOMETO MY LIFE T 3088 12778 30 KRUF, KZCH, WCGQ, WFLZ, WHHY,
SIMPLE PLAN LAVA | ) - . WHKE, WHY(, WKSS, WKZL, WNKS,
o WNOK, WQZQ, WSSX, WXXX, WYOY,
iﬁzgﬁg&z EPIC 1495 14.239 | 24 WZEE, WZKF, WZYP
S e L a .
LADY o ] Total stations with six or more detections: 61
LENNY KRAVITZ VIRGIN b 184.7 L B 10.640 | 34 Tatal detections by daypart:
pur A BN AR e SO ODD
USHER * 5 LAFacEZOMBA ) 1216 |
lsco 'NFERNO Q e — T _| -0 10-3 »1 12 1268
Eo CENT SHADY/AFTERMATHINTERSCOPE [ 200 PSS 8% 1% 15% 6% 3%
JUST LOSE IT N i i ——
EMINEM SHADY/AFTERMATH/INTERSCOPE 2280 9.458" [gER GET RIGHT 15
ONLY U —— e Jennifer Lopez
1058 i
ASHANTI THE INC/DEF JAM/IDIMG B @ i ‘KE:F‘I:,)KHT& KHTT, KIZS, KJYO, KKDM,
1 : ! KRQQ, WAEV, WBHY, WCGQ, WDCG,
:JIZERT GO e OP’; 1639 6.056 - WPST, WQZQ, WSNX. WXSS
GET BACK B T y Total stations wilh six or more delections: 82
LUDACRIS . OTP/DEF JAM SOUTHADJMG L 259 8.385 __3._8_‘ Total delections by daypart:
N DEY SAY
975 10.561 35 @ @ (D
NELLY DERRTY/FO’ REELUUMRG
BALLA_BABV i L - w 8-10 16-3 »1 -2 12-68
ChiNGY — 1936 7392 | - 5% 16% 16% 26% 36%

LET ME LOVE YOU

Mario (3rd Street/J/RMG)
KHTT +44, KRUF +41, WRVQ 439, WKCI +36, WXSS$ +33
KKMG +32, WQZQ +31, WRVW +30, WXKB +29, KZCH +28

LOVERS AND FRIENDS
Lil Jon & The East Side Boyz

Feat. Usher & Ludacris 8BMETVT)
WNKS 458, WAPE +36, WKGS +30, WAKZ +29, KZHT 426
KZCH +23, WKKF +22, WHBQ +21, WZKF +19, WAKS +18

CAUGHT uP

Usher (LaFace/Zomba)
WRVQ +33, WKSC +28, WCIL +25, WNKS +24, WVKS 423
WLKT 421, KMXV +18, KIZS +18, KCHZ +18, WGTZ +18

175 mainstream top 40 stations are electronically monitored by Nielsen Broadcast Data
S=stems 24 hours a day, 7 days a week. © 2005 VNU Business Media, Inc. All rights reserved.
Ste legend to charts on lead page of charts section for rules and symbol explanations.

Albany, N.Y,

Albuguerque, N.M,
Altentown, Pa.
Atlanta

Austin, Texas
Baton Rouge, La.
Birmingham, Ala,
Boston

Buffalo, N.Y.
Burlington, Vt.
Carbondate, I,
Charleston, S.C.
Charlotte, N.C,
Chattanooga, Tenn.
Chicago

Cincinnati
Cleveland
Colorado Springs, Colo.

Cotumbis, S.C.
Columbus, Ga.
Columbus, Ohio
Dallas

Dayton, Ohio

Denver
Des Moines,lowa
Detroit

Flint, Mich,
Ft. Myers, Fla.
Fresno, Calif.

Grand Rapids, Mich.

Green Bay, Wis.
Greensboro, N.C.
Greenville, S.C.
Harrisburg, Pa.
Hartford, Conn.
Houston
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Huntsville, Ala.
Indianapolis
Jackson, Miss,
Jacksonvilte, Fla,

Kansas City

Knoxville, Tenni,
Lafayette, La.
Lancaster, Pa.
Lexington, Ky.
Little Rock, Ark.
Long island, N.Y.
Los Angeles
Louisville, Ky.

Madison, Wis.
Memphis
Miami

WZYP

Milwaukee
Minneapolis
Mobile, Ata.

Montgomery, Ala.
Nashville

New Bedford, Mass.
New Bern, N.C.

New Haven, Conn.
New Orleans

New York
Oklahoma City
Orlando, Fla.
Philadelphia
Phoenix
Pittsburgh
Ponttand, Maine
Portland, Ore.

WXSS
KDWB
WABB
AAALSLS
WHHY
wQza
WRVW
WFHN
WERQ
WRHT
WKCI
WEZB
WHTZ

Providence, R.I.
Raeigh, N.C.
Rizhmond, Va.
Rganoke, Va.

Rachester, N.Y.

Sacramento, Calif,
Saginaw, Mich.
St..Louis

Sext Lake City

San Antonio, Texas

San Diegg
Savannah, Ga.

Seattle

Stweveport, La.
Spokane, Wash.
Springfield, Mo.

Syracuse, N.Y.

Tampa, Fla.
Toledo, Ohio
Trenton,
Tucson, Ariz.
Tulsa, Okla.

Washington, D.C.
West Palm Beach, Fla.
Wichita, Kan.
Wilkes-Barre, Pa.

Wilmington, Del.
Youngstown, Ohio
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MAINSTREAM

WHTZ

New York

Sr. VP/Pgmg: Tom Poleman
APD: Sharon Dastur
MD: Paul Bryant

TOP 40

POWER PLAYLISTS
o

KIS
Los Angeles
PD. John Ivey

APD/MD: Julie Pilat
Clear Channe! 818-559-2252

adioMonitor

\4
POWERED BY 1\ Nielsen

WKSC
Chicago
PO: Rod Phillips

MO: Jeff “Smash” Murray
Clear Channel 312-255- 5100

Broadcast Data
Systems

wioa
Philadelphia
OM/PD: Todd Shannon

APD/MD: Manan McAdam
Clear Channel 610-667-8100

WXKS

Boston

VP/Pgmg. Jack McCartney
APD/MD: Kid David Corey
Ciear Channel 781-396-1430

Kize

KHKS

Dallas

PD: Patrick Davis
APD/MD: Fernando Ventura
Clear Channel 214-866-8000

Clear Channel 201-209-6200 ™ W w ™ W ™ (W ™w W ™ W
1 Jay-Z/unkin Park Numb/Encore 9 1 Ciara Featuring Missy Elliot 1, 2 Step 7% 84 1 Ciara Featuning Missy Elliot 1,2 Step 103 106 1 50 Cent Disco Inferng 105 9 1 Keily Clarksan Since U Been Gone 9N 9 1 Suoap Dogg Featuring Pharrel Drop ki 109 105
2 Ryan Cabrera True 89 2 Mario Let Me Love You 7% 8 2 Desfiny's Child Featuning T. Soldier 98 100 2 Mario Let Me Love You 03 104 2 Nelly Featuring Tim McGraw Over And Ove 83 85 2 Mario Let Me Love You 108 108
3 Kelly Clarkson Since U Been Gone 89 B 3 Gwen Stetam What You Waning For? 8 3 Kelly Clarkson Since U Been Gone 8 102 3 Ciara Featunng Missy Elliot 1,2 Step 101 13 3 Gavin DeGraw | Don't Want To Be % % 3 Ciara Featuring Miissy Elliot 1, 2 Step 107 107
4§ Green Day Boulevard Of Broken Dreams 88 91 4 Usher And Alicia Keys My Boo Al i 4 Jesse McCarney Beautitul Soul 7% 8 4 Eminem Featuring Dr. Dre & 5 Encors. % B 4 Green Day Boulevard Of Broken Oreams 63 32 4 Kelly Clarkson Breakaway 105 106
5 Jesse McCartney Beautrful Soul 9 % 5 Lil Jon & The East Side Boyz Lovers And 70 62 5 Mario Let Me Love You 59 5 Eminem Moclungbied B 9 5 Eminem Featuring Or Dre & 5 Encore 63 51 § Gavin DeGraw | Don't Want To Be 103 106
6 Mario Let Me Love You 75 61 6 Gwen Stetani Featuring Eve Rich Girl 8 43 6 Gavin DeGraw | Don't Want To Be nes 6 Jay-Z/linkin Park Numby/Encore 8 n 6 John Mayer Daughtters 62 0 6 Ryan Cabrera Dn The Way Down 55 53
7 Ciara Featuning Missy Elliot 1, 2 Step 60 70 7 Snoop Dogg Featuring Phamel Drop tLi 57 &2 7 Lodacris Get Back 64 4 7 Kelly Clarkson Breakaway 8 B 7 Marnio Lst Me Love You 5% 68 7 Destiny's Child Featuring T. Soldier 2 4
8 Awril Lavigne Nobody's Home 5 57 8 Daddy Yankee Gasolina 51 49 8 Ryan Cabrera True 6 % 8 Ll Jon & The East Side Boyz Lovers And 55 56 8 Rysn Cabrera True 4 3 8 Kelly Clarkson Since U Been Gone )
9 The Killers Somebody Told Me 51 54 9 Jay-ZAinkin Park NumbyEncore 48 9 Gwen Stetani Featuring Eve Rich Girl 58 49 9 Gavin DeGraw } Don't Want To Be 8 8 9 Jesse McCartey Beautitul Soul 47 63 9 Jay-ZAinkin Park NumtyEncore 8 37
10 Usher Caught Up 0 35 10 Nelly Featuring Tim McGraw Over And OveAS 4 10 Snoop Dogg Featuring Pharel Dropht i 56 61 10 Ja Rule Featunng R Kelly & Wondertul 4% 43 10 Enunem Mockinghird a2 19 10 Switchioot Dare You To Move 94 9
11 Gwen Stefani Featuning Eve Rich Girl “ n 11 Kelly Clarkson Since U Been Gone LA 11 Eminem Featuning Du Dre & 5 Encore 5 28 11 Nelly Featunng Tim McGraw Cver And Ove 45 45 11 Ciara Featuring Missy Elliod 1,2 Step 42 4 11 Nelty Featuring Tim McGraw Over And Ove 46 a9
12 Gavin DeGraw | Don't Want To Be 4 4 12 Destiny’s Child Featuring T. Soklier 43 45 12 Switchiool Dare You To Move 8 4 12 Nelly N Dey Say LCi 1 12 Awnl Lavigne Nobody's Home a3 12 Maroon5 She Will Be Loved 45
13 Maroon5 Sunday Morming 41 5 13 Gavin DeGraw | Don't Want To Be a4 8 13 Lit Jon & The East Side Boyz Lovers And 52 38 13 Usher Caugtt Up 43 3 13 Black Eyed Peas Let's Get it Started 40 16 13 Usher And Alicia Keys My Boo 43 43
14 Eminem Featuring Or. Dre & 5 Encore B B 14 Jenniter Lopez Get Right 0 49 14 Trick Daddy Featunng Lil Jo Let's Go 52 S 14 N.DRE featunng Daddy Yan Oye MiCan 42 45 14 Destiny's Child Lose My Breath 3 14 Ryan Cabrera True a 37
15 Destiny's Child Featuning T. Sokdier 3 B 15 Ryan Cabrera True ko) 15 Usher Caught Up a4 19 15 Destiny's Child Featuring T. Soidier 4§ 4 15 Snoop Dogg Featuring Pharrel Droph Ui 37 28 15 Gwen Stefani Featuring Eve Rich Girl a4
16 Usher And Alicia Keys My Boo 1) 16 MaroonS She Will Be Loved u B 16 Nelly Featuning Tem McGraw Over And Ove 44 46 16 JoJo Featuring Bow Wow Baby itsYou 40 40 16 Kelly Clarkson Breakaway 7 u 16 Jesse McCartney Beautifu! Soul 0 20
17 Manah Carey Its Like That k<BV} 17 JoJo Featuring Bow Wow Baby 'sYou 34 43 17 Eminem Mockingbird 43 4 17 Ryan Cabrera On The Way Oown 1 <] 17 Destiny's Child Featuring T. Soldier % 18 17 Ul Jon & The East Side Boyz Lovers And 39 38
18 Eminem Like Toy Soidiers BB 18 Usher Caught Up 2% 18 Jay-Zniin Park NumtvEncore %8 5 18 Mase What You Wam 3% 37 18 Lenny Kravitz La » B 18 Awril Lavigne My Happy Ending N 5
19 Nelly Featunng Tem McGraw Over And Gve 32 55 19 N.ORE Featunny Daddy Yan Gye MiCan 32 45 19 Usher And Alicia Keys My Boo 3% & 19 Eminem Like Toy Solders B2 19 Gwen Stefani Featuring Eve Rich Girl 2 3 19 Daddy Yankee Gasolina 2 15
) Seether Featuring Amy Lee Broken 85 2) Frankle J Featuring Baby Bas Obsession 31 10 2 Jenaiter Lopez Get Right 3 n 20 Gwen Stefani Featuring Eve Rich Girt kil 20 Seether Featuring Amy Lee Broken B % 20 Trick Daddy Featunng Lit Jo Let's Go % 2
21 Ashlee Simpson La La 3B 9 21 Destiny's Child Lose My Breath 31 42 21 50 Cem Disco Inferno » 1 21 Switchioat Dare You To Move ) | 21 Goo Goo Dolls Grve A Litie Bt 0 21 Maroon This Love 4 20
2 Frankie JFeaturing Baby Bas Dbsession 27 10 22 Kelly Clarkson Breakaway 2 3 2 JaRule Feaunng R Kelly & Wonderf! 33 54 2 Ryan Cabrera True 7 8 2 Jeaniter Lopez Get Right % U 2 Usher Featuring Ll Jon & Lu Yeah! %N
23 Lil Jon & The East Side Boyz Lovers And 26 28 23 Mariah Carey It's Like That 3 3 23 John Mayer Daughters k72 | 23 The Game Featunng S0 Cemt HowWe Do 27 17 23 Maroon$ Sunday Morniny a2z 23 Eminem Featuring Dt Dre & 5 Encore 2 A
24 Switchioot Dare You To Move 20 24 The Game Featuring 50 Cent HowWe Do 23 12 24 Simple Plan Welcome To My Life a3 24 Simple Plan Welcome To My Life a0 24 Good Charlotte | Just Wanna Live 2 8 24 Jenniter Lopez Get Right ax
25 Nelly N Dey Say AU 2 Ludacris Get Back an % Green Day Boulevard Of Broken Dreams 26 21 % Awsil Lavigne My Happy Ending p < 25 The Killers Somebody Toid Me 2 16 25 Natalie Goin Crazy 20
% JoJo Featunng Bow Wow Baby fsYou 24 25 2 Nina Sky Featuring Jabba Move Ya Body 19 18 2% Kelly Clarkson Breakaway % 2 2% Frankie J Featuring Baby Bas Obsession 24 14 2 Jet Look What You've Done 03 2 Destiny's Child Lose My Breath 21 8
27 Jenniter Lopez Get Right 24 55 21 Jesse McCartney Beautitul Sou) 18 1 21 The Game Featunng 50 CentHowWe Do 22 0 27 Daddy Yankee Gasolina 2 4 27 Ryan Cabrera On The Way Down 19 19 2 Black Eyed Peas Let's Get It Started . <}
28 Destiny's Child Lose My Breath 23 V28 28 Nelly N Dey Say 18 10 28 Ashanti Dniy U 18 13 28 Destiny's Child Lose My Breath 2 48 2 Beyonce Featring Jay-Z Crazy in Love 18 14 28 Christina Milian Dip t Low 917
23 Sample Plan Welcome To My Life 24 23 Black Eyer Peas Let's Get It Started 18 17 29 Ashiee Simpson La La 18 15 2 JoJo Leave (Get Out) il 1) 23 Justin Tamberlake Rock Your Body 18 18 23 JoJo Leave (Get Out) 18 16
30 Eminem Mockingbird 21 30 Black Eyed Peas Hey Mama 71 3 Terror Squad Lean Back 17 18 30 Ice Cube You Can Do it 219 30 Ja Rule Featuring A Kelly & Wonderful 18 19 30 Black Eyed Peas Hey Mama 18 17
31 Kelly Clarkson Breakaway 2% 31 Lif Rip Featuring Lea Sunshine 7”7 2a 3 Eminem Uke Toy Soldiers 16 0 31 Ashant Onky U . i 31 Lil Jon & The East Side Boyz Lovers And 18 21 31 Ashlee Simpson Pieces 0f Me 18 19
2 Awril Lavigne My Happy Ending 22 X Houston Featuring Chingy, Na | Lka Tha 17 2 2 Avril Lavigne My Happy Ending 16 18 2 Louchie Lou & Michie One Rich Girt 19 13 X Snoop Dogy Signs 170 2 Dutkast Hey Ya! 1510
33 Good Charlotte | Just Wanna Live 0B 33 Chnstina Milian Dip ft Low 16 16 B JKwon Tipsy 15 15 I Alicia Keys Karma 192 1 JoJo Leave {Get Out) 17 9 3 Linkin Park Numb 15 13
3 Lenny Kravitz Lady 18 12 34 Beyonce Naughty Girl 15 10 34 Twista Featuring Faith Evans Hope w5 3 Fat Joe Featunng Ashanti What's Luv? 18 16 34 Usher Featuring Lil Jon & Lu Yeah! 79 34 Ciara Featuring Petey Pablo Goodies 15 16
% Jet Look What You've Done 7 n 35 Maroon5 This Love 13 9 35 Lil Jon & The East Side Boyz Get Low 14 15 3 Jagged Edge Let's Get Mamed 18 16 % Black Eyed Peas Where Is The Love? 16 13 3 Beyonce Naughty Girt 15 16
3% John Mayer Daughters 16 16 3% JoJo Leave |Get Out) 1310 3 Kevin Lyttle Featuring Sprag Tum Me Dn 13 12 36 Uinkin Park Breakmg The Habit n2» 3% Outiast Hey Ya! 15 18 3% JoJo Featunng Bow Wow Baby ltsYou 15 44
37 Undsay Lohan Rumors 16 21 37 S0 CentInDa Club 1312 37 Chingy Featuning Ludacns & Hokdaeln 13 15 37 Jesse McCartney Beautitul Sou! 15 8 37 Jay-Z Featunng Beyonce Know 3 Bonnie 14 6 31 Green Day Bouievard Of Broken Dreams 14 1
38 Swrichipot Meant To Live 15 13 38 Ciara Featuring Petey Pablo Goodies 1B 13 38 Ciara Featuring Petey Pablo Goodies 12 8 38 Jenniter Lopez Get Right 1519 38 Jay-Zinkin Park Numb/Encore w12 38 Nina Sky Featuring Jabba Move YaBody 14 20
39 Tamo Metro & Devonte Everyone FallsIn - 14 12 39 J-Kwaon Tipsy 13 16 39 Ryan Cahma”gn The Way Down 12 13 39 Ludacns Get Back 15 19 38 Awril Lavigne My Happy Ending 14 14 3 Hoobastank The Reason 13 9
40 Shabba Ranks Twice My Age 3 n 40 Kelis Milkshake 05 4 Beyonce Naughty Girl 2z 40 112Dance With Me 14 14 % 50 Cent In Da Ciub (LAY S 40 Eminem Just Lose It 13 2
A+ Eminem Mockingbrd 21 A+ Mariah Carey ii's ke That a3 A+ The Game Featuring S0 CentHowWe 0o 2 0 A+ No Airplay Adds This Week A+ Snoop Dogg Sgns. 7o A+ Natalie Gon Crazy 290
Aq  Undsay Lohan Over 9 0 A+ Jesse McCartney Beautrful Soul 18 1 As+ Emmem Uke Toy Soldrers 16 0 A+ Ushes Caught Up 70 A+ OGreen Day Boutevard Of Broken Dreams 14 1
A+ 50 Cent Disco Infermo 8 1 A+ Twista Featurmg Farth Evans Hope " 5 [ |
KRBE wKal WIHT HO WDRQ 93 DRQ WSTR WFLZ
Houston Detroit —_l Washington, DC Detroit e Atlanta - Tampa
PD: Tracy Austin OM: Dom Dommo' Theodore VP/0ps: Jeff Wyatt PO: Alex Tear PO: Dan Bowen 0M/PD: Je” Kapugi
APD/MD: Leslie Basenberg-Whittle APD/MD: B MD: Albie Dee APD: Jay Towevs APD/MD: Michael Chase APD/MD: K.
Susquehanna 713-266-1000 Clear Channel 248-324-5800 Clear Channel 301-468-9429 MD:; Keith Cur Jefferson Pilot 404-261-2970 Clear Channel 813-839-9393
™ W ™ W ™ W ABC/Disney 3|3~87| 9300 ™ W W W ™w W
1 Green Day Boulevard Of Broken Dreams 83 61 1 Ciara Featunng Missy Elliot 1, 2 Step 0 1 Maro Lt Me Love You 8 1 Mario Let Me Love You 8 B 1 Nelly Featuning Tem McGraw Over And Ove 72 58 1 Nelly Featuring Tim McGraw Over And Ove 77 75
2 Kelly Clarkson Since U Been Gone 8 67 2 Destiny's Child Featuring T. Soidier 8 B 2 Ciara Featuring Missy Effiot 1,2 Step 8 0 2 Jesse McCartney Beautiful Sout 8 R 2 Gavin DeGraw | Don't Wart To Be 66 69 2 Trick Daddy Featunng Lil Jo Lets Go 7% 80
3 Jesse MeCarmey Beautiful Soul N0 3 Mario Let Mg Love You 8 % 3 Nelly Featuring Tom McGraw Over And Jve 80 92 3 Nelly Featuring Tem McGraw Over And Ove 82 91 3 John Mayer Daughters 65 70 3 Gavin DeGraw [ Don't Want To Be 7575
4 Gavin DeGraw | Don't Wam To Be 978 4 Eminem Mockingbird 2 8 4 Eminem Featuring De. Ore & 5 Encore BN 4 Lil Jon & The East Side Boyz Lovers And 81 92 4 Ryan Cabrera On The Way Down 60 B5 4 Snoop Dogg Featwring Pharret Droph i 73 64
5 Ryan Cabrera True B 0 5 Lil Jon & The East Side Boyz Lovers And 79 81 5 Jay-Z/Linkin Park NumtvEncore 9% 5 Eminem Mockr B6 64 5 Kelly Clarkson Breakaway 58 57 5 Kelly Clarkson Breakaway (-1 <]
6 Destiny's Child Featuning T, Soldier 51 4 6 Snoop Dogg Featuring Pharrel Drop It 74 79 6 Gavin DeGraw | Don't Want To Be B 9N 6 Snoop Dogy Fuanmllg Pharrel Drop i 64 99 6 Switchioot Dare You To Move 5 % 6 Ciara Featuring Missy Elliod 1,2 Step 63 48
7 Nelly Featuring Tem McGraw Over And Ove 54 66 7 The Game Featuring 50 Cent HowWe Do 54 43 7 Destiny's Child Featuning T. Soidier 66 66 7 Gavin DeGraw | Don't Want To Be 51 7 Fmger Eleven One Thing 5% 58 7 Jay-Z/inkin Park Numb/Encore 6 4
8 JoJo Featunng Bow Wow Baby ltsYou 53 62 8 50 Cemt Disco Inferno 54 48 8 Usher And Alicla Keys My Boo 58 42 8 Destiny’s Child Featuning T. Soldier 54 59 8 Black Eyed Peas Lets Get It Started % 67 8 Eminem Just Lose It R B
9 Swhichloot Dare You To Move 9 7N 9 Ja Rule Featuring R Kelly & Wondertul 50 47 9 Snoop Dogg eatuning Phamel Drop it~ 58 68 9 Kelly Clarkson Since U Been Gone 5 % 9 Destinys Child Lose My Breath 0 48 9 Mano Let Me Love You 58 45
10 Yellowcard Only One 48 4 10 Ashanti Only U 41 82 10 Jesse McCartney Beautiful Soul 5 5 10 Chingy Balla Baby 58 & 10 Lenny Kravitz Lady 48 46 10 Destiny’s Child Lose My Breath 51 54
11 Ciara Featunng Missy Eliot 1, 2 Step 47 39 1 Lidacris Get Back u 5 11 Usher Caught Up 49 43 11 Ciara Featuning Missy Elliot 1,2 Step 53 6 11 Kelly Clarkson Since U Been Gone 49 4% 11 Seether Featuring Amy Lee Broken a7
12 Awril Lavigne Nobody's Home 4% 52 12 Chingy Balla Baby “u 49 12 Eminem Mockmgtird 8N 12 Ja Rule Festuring R Kelly & Wondertul 51 57 12 U2 Vertigo 8 4 12 Green Day Boulevard Of Broken Dreams 41 43
13 Gwen Stetani Featuring Eve Rich Girl 4 3 13 Jay-ZAinkin Park NumitvEncore a4 B 13 Simple Plan Weicome To My Life 3 5 13 Awril Lavigne Nobody's Home 51 58 13 Maroon5 Sunday Moming 8 49 13 Awil 's Home k)
14 Ashiee Sa Lala a4 14 Mase Featuring P. Diddy Breathe. Stretc 41 43 14 Ryan Cabrera True x 14 Ashanti Dniy U % 47 14 Avril Lavigne Nobody's Home 8 5 14 Maroon5 She Will Be Loved B 3
15 Mario Let Me Love You a3 15 JoJo Featuring Bow Wow Baby fts You 37 51 15 Ja Rule Featuring R. Kelly & Wonderhd 36 38 15 The Game Featunng 50 Cent How We 0o 45 12 15 Seether Featunng Amy Lee Bioken 47 4 15 Ryan Cabrera True 38 2
16 Maroon5 She Will Be Loved 8B 2 16 Destiny's Child Lose My Breath BB 16 John Mayes Daughters *» 5 16 50 Cent Disco Inferno 43 48 16 Awnil Lavigne My Happy Ending 47 48 16 Ciara Featuning Petey Pablo Goodies 3B
17 Usher And Alicia Keys My Boo ¥ 4 17 Eminem Like Toy Soldiers » X 17 Awril Lavigne Nobody's Home M A 17 Eminem Featmnng Dr Ore & 5 Encore a9 17 Green Day Boulevard Of Broken Dreams 4! 32 17 Bowding For Soup 1985 3N N
18 Christina Milian Dip i Low 1] 18 Trick Daddy Featuring Lil Jo Let's Go N Hu 18 Kelly Clarkson Since U Been Gone I} 18 Jenniter Lopez Get Right xF N 18 Jesse McCartey Beautiful Soul kT ] 18 Finger Eleven One Thing 0 0
19 Black Eyed Peas Hey Mama B 5 13 Nelly Featuring Tim McGraw Over And Ove 23 42 19 Trick Daddy Featuring Uit Jo Let's Go B 19 Ryan Cabrera True % B 19 Ryan Cabrera Trug ¥ B 19 Destiny’s Child Featuring T. Soidier B
2 Lenny Kraviuz Lady % 5 2 Eminem Featuring Dy, Dre & § Encore 2 4 20 Green Day Boulevard Of Broken Drears 33 20 20 Green Day Boulevard Of Broken Drearis 36 45 20 Bowding For Soup 1985 ] 2 Usher Featuring Lil Jon & Lu Yeah! 28 3
21 Good Charlotte | Just Wanna Live 5 U 21 Jenndler Lopez Get Right 2B 2 21 The Killers Somebody Tokd Me ki) 21 Nelly N Dey Say < 2t Good Charette | Just Wanna Live 78 21 Usher And Alicia Keys My Boo 2B
22 Eminem Just Lose it 523 22 Usher And Alicia Keys My Boo 5% 2 N.DRE Featuing Daddy Yan OyeMiCan 23 41 22 Gwen Stetani Featuring Eve Rich Girl R 2 22 Jenniter Lopez Get Right % 17 2 NORE Featuring Daddy Yen Oye MiCan 27 42
23 JoJdo Leave (Get Duth 3% 23 LUoyd Banks Featuring Avant Karma %5 X 23 Lil Jon & The East Side Boyz LoversAnd 28 23 23 Ludacns Get Back p il 23 Duran Duran What Happens Tomorrow 34 23 Switchivot Dare Tou To Move % 15
24 Destinys Child Lose My Breath 3% 24 Nelly N Dey Say % 24 Beyonce Featuring Sean Paul BabyBoy 25 25 24 Jay-ZAinkin Park NumivEncore B 24 3 Doors Down Let Me Go 24 18 24 Good Charlotte | Just Wanna Live -l
2 Natalie Goin Crazy 20 2% Awnl Lavigne My Happy Ending a2 n 25 Kevin Lyntle Featuring Sprag Tum Me On 22 21 25 Mase Featuring P. Diddy Breathe, Stretc 26 27 2% Goo Goo Dolls Give A Little B 2419 % Kelly Clarkson Since U Been Gone 21 4
2 Usher Featuring Lil Jon & Lu Yeah! 73 <] 2 Eminem Just Lose It 2 26 Mariah Carey It's Lke That R % Kelly Clarkson Breakaway n & % Hoobastank Disappear n>s 26 Jesse McCartney Beautiful Soul 2 17
2 Jay-ZAinkin Park Numb/Encore iR A] 27 Maroon5 She Will Be Loved . ] 27 Frankie J Featuning Baby Bas Obsesskn 20 0 27 Destiny’s Child Lose My Breath 2 4 21 Maroan5 She Will Be Loved n % 27 Ashanti Dnly U 190 |
28 Keane Somewhere Only We Know 20 ” 28 Usher Caugtt Up 18 3 28 Usher Featuring Lil Jon & Lu Yeah! 19 19 28 Good Charlotte | Just Wanna Live 7 2 28 Keane Somewhere Dnly We Know a2z 28 Ul Jon & The East Side Boyz Lovers And 18 2
23 Maroon Sunday Morming 2 18 2 T Bring £m Dut 17 7 23 Good Charlotie | Just Wanna Live 19 2 23 Ciara Featuring Petey Pabio Goodies 16 18 23 Jodo Leave (Get Dut) 2 A 2B Simple Plan Perfect 16 15
30 Jennifer Lopez Get Right 9w n 30 Alicia Keys Karma 9 30 Lif Aip Featunng Lea Sunshinie 17 4 30 Maroon5 Sunday Moming 16 20 3 Jessica Simpson With You 19 17 30 Eminem Mockingberd 15 5
31 Snoop Dogg Featuning Phamrel Orop ki 19 24 31 Gavin DeGraw | Don't Want To Be 1 10 31 JoJo Featunng Bow Wow Baby I'sYos 17 12 31 Ashlee Simgson Preces 0f Me 15 13 31 Usher Featuring Lil Jon & Lu Yeah! 19 2 3t Yellowcard Ocean Avenue 15 1
X JaRule Featuring R Kelly & Wonderful 18 18 32 Usher Featuring Lil Jon & Lu Yeah! 11 X Houston Festuring Chingy, Na | Lke Tha 717 19 X J-Kwon Tipsy 15 15 X Dutkast Featuring Sleepy Bro The Way Yo 18 19 X Lenny Kraviuz Lady 15 1
3 John Mayer Daughters 18 19 B Kelly Clarkson Since U Been Gone 01 33 Jessica Simpson With You 6 11 33 Usher Featunng Lil Jon & Lu Yeah! 15 15 33 OutKast Hey Yal 17 16 33 Hogbastank The Reason 15 13
34 Bowling For Soup Aimost 78 34 Awril Lavigne Nobody's Home 10 8 34 Jay-Z Uit Off Your Shoulder 16 15 34 Black Eyed Peas Lat's Get It Started 15 15 34 Ne Doubt it's My Life 7 34 Trapt Headstrong 15 14
35 Chingy Balla Baby " 35 Ashlee Simpson La La 0 n ¥ Teror Squad Lean Back 16 17 35 Eminem Lke Toy Soldiers 15 19 3 Ashlee Smpson Pieces 0f Me 17 19 35 Ashlee Simpsen La La 15 15
36 NDRE Featuring Daddy Yan Ove MiCan 17 23 3% Maroon5 Sunday Morning 9 8 3 Sean Paul Get Busy 16 17 36 Nina Sky Featunng Jabba Move Ya Body 14 21 3% Brtney Spears Toxic 16 19 3 Snoop Dogg Signs 14 0
37 Black Eyed Peas Let's Get It Started 15 15 37 Guerilla Black Featuring Mar Youre The 9 8 37 JoJdo Leave (Get Outh 16 18 37 Ryan Cabrera On The Way Down 13 1" 37 Linkin Park Numb 15 16 37 Maroon5 Sunday Morning 14 12
38 Simple Plan Welcome To My Life 15 47 38 Good Charlotte | Just Wanna Live 948 38 Eminem Like Toy Soldiers 16 26 38 Christina Mifian Dip t Low 13 15 38 Bowling For Soup Almost 4 0 38 Emunem Featuring Or. Ore & 5 Encore (ER. ]
39 Lil Jon& The East Side Boyz Lovers And 14 13 39 50 Cent Candy Shop 8§ 0 39 Destiny's Child Lose My Breath 16 0 39 Trick Daddy Featuring Lit Jo Let's Go 1319 3 Maroon’ This Love 14 24 39 U2 Verugo 13 13
40 U2 Verngo 13N 40 Petey Pablo Freek-A-Leek T 40 Marooad Sunday Moming 15 14 4 Terror Squad Lean Back 13 2 4 Justin Tanberiake Rock Your Body 13 16 40 Evanescence Featuring Paul MBring Me T 12 10
i A+ Eminem Mockingbird g0 A+ Usher Caught Up 18 3 A+ Mariah Carey It's Like That 21 3 A+ Mo Alrgley Adds This Week A+ Bowling For Soup Almost 4 0 A+ Ashant! Oy U 19 0
A+ Kelly Clarkson Since U Been Gone [ | A+ Frankie J Featwring Bahy Bas Obsession 20 0 A+ Tin McGraw Live Like You Were Dying 70 A+ U Jon & The East Side Boyz Lovers And 18 2 ‘
A+ 50 Cent Candy Shop 8 0 | A+ Ashice Simpson La La 8 1 A4+ Eminem Mockingbird 15 5
L e - "
KDWB W WHYI KBKS WAKS WBLI KSLZ ' |
Minneapolis 7 Miami Q Seattle Cleveland Long Island E St. Louis @
PD: Rob Morris DM/PD: Rob Roberts PD: Mike Preston PD: Dan Mason PD: J.J. Rice DM: Mike Wheelgr
MO: Derek Moran APD: Donnie Michaels APD/MD: Marcus D. APD/MD: K. APD: Al Levine PD: Boomer
Clear Channel 952-417-3000 MD: Michael Yo Infinity 206-805-1061 Clear Channel 216 520- 2600 MD: LJ. MO: Taylor J,
™ W Clear Channel 954-862-2000 ™ W ™ W ™ oW Cox 631-669-9254 ™ W Clear Channcl 314-333-8000 ™ W
1 Jesse McCartney Beautiful Soul B M 1 Jesse McCartney Beautiful Soul 14 81 1 Mario Lat Me Love You 9 & 1 Mario Let Me Love You % W 1 Kelly Clarkson Breakaway % 1 Ciara Feamnng Mlssv Eltiot 1,2 Step B 9%
2 Gavin DeGraw | Dor't Want To Be 7 78 2 Gavin DeGraw | Don't Want To Be 104 102 2 Ciara Featuring Missy Efliot 1, 2 Step 88 84 2 Ciara Featuring Missy Elliot 1, 2 Step % B 2 Nelly Featuring Tam Mcliraw Over And Ove 79 % 2 Mario Let Me Love You 0 0
3 Ciara Featuring Missy Elliot 1,2 Step 75 B2 3 Mario Let Me Love You 104 105 3 Green Day Boulevard Of Broken Oreans 82 71 3 Ll Jon & The East Side Boyz Lovers And 93 75 3 Ciara Featuning Petey Pablo Goodies U B 3 Kelly Clarkson Since U Been Gone 88 80
4 Jay-Z/inkin Park NumbvEncore 7»1 75 4 Frankie J Featuring Baby Bas Obsession 108 81 4 Nelly Featunng Yam McGraw Over Ard Ove m 1) 4 Gavin DeGraw | Don't Want To Be B 4 Gavin DeGraw | Don't Want To Be %6 % 4 Nelly Featuring Tm McGraw Over And Ove 87 84
5 Ryan Cabrera True 7% S Ciara Featuring Missy Elliot 1,2 Step 103 104 § Ryan Cabrera True 70 S Eminem Featunng Dr. Dre & § Encore B B § Alicia Keys If | An't Got You 64 &4 5 Eminem Featuring Or. Dre & 5 Encore % %
6 Nefly Featuring Tam McGraw Over And Ove 5] 80 6 Ryan Cabrera True 102 12 6 Gavin DeGraw | Don't Want To Be 75 L. i] 6 Destiny's Child Featuring T. Soldier BB 6 Mario Let Me Love You 58 49 6 Destinys Child Featuring T. Soldier 85 %
7 Snoop Dogg Featuring Pharrel Dropti 55 58 7 Jay-Zinkin Park NumbvEncore 102 102 7 Kelly Clarkson Since U Been Gone 69 M 7 Eminem Mockingbed 75 % 7 Rupee Tempted To Touch 8 % 7 Ashlee Simpson La La 8 8
8 Mano Let Me Love You 2 % 8 Ciara Featuning Petey Pablo Goodies Q3 3 8 Usher And Alicia Keys My Boo 43 B9 8 Snoop Dogy Featunng Pharrel Drop Ll 68 98 8 Green Day Boulevard Of Broken Dreams 51 58 8 Lil Jon & The East Side Boyz Lovers And S0 46
9 Green Day Boulevard Of Broken Dreams 51 47 9 Kewin Lyttle Featuring Sprag Tum Me On 43 42 9 The Killers Somebody Told Me 7 5 9 Jesse McCartey Beautiful Soul 0 3 9 Jesse McCartey Beautful Sou! 0 4% 9 Gwen Stefani Featuning Eve Rich Gir! 5 48
10 Kelly Clarkson Since \) Been Gone 51 52 10 Green Day Boulevard Of Broken Dreams 42 21 10 Usher Caught Up “u 4 10 Chingy Balla Baby 5% 9 10 Finger Eleven One Thing 47 69 10 Jay-ZAinkin Park NumbyEncore 0 B
11 Simple Plan Welcome To My Life 49 5 11 Awril Lavigne Nobody's Home a2 2 11 Lil Jon & The East Side Boyz Lovers and 44 &3 11 Kelly Clarkson Since U Been Gone 54 % 11 NORE featnng Dudw YanOye MiCan 46 45 11 Jesse McCartney Beautiful Soul 49 45
12 Lil Joo & The East Side Boyz LoversAnd 46 46 12 Ryan Cabrera On The Way Down 2 B 12 Avril Lavigne Nobody's Home a2 48 12 Nelly N Dey Say 254 12 Ryan Cabrera True 4 4 12 50 Cent Dtsco Inferno 41 43
13 Destiny's Child Featuring T. Soidier 4 46 13 Switchioot Meant To Live a2 4 13 Jesse McCartney Beautitul Soul 2 & 13 Frankie J Featuning Baby Bas Obsession 43 32 13 Usher And Alicia Keys My Boo 2 B 13 Alicia Keys Karma 46 43
14 Usher And Alicia Keys My Boo 3B 3 14 Kelly Clarkson Breakaway 9 4 14 Good Charlotte | Just Wanna Live 42 5 14 Ashanti Only U 4 B 14 Maroou$ She Will Be Loved 42 51 14 Eminem Mockingbird 44 38
15 JoJo Featuring Bow Wow Baby ltsYou 35 36 15 Eminem Mockingbird a4 % 15 Destiny's Child Featuring T. Soldier a2 5 15 Jay-Z/unkin Park NumtvEncore 4 38 15 Ciara Featunng Missy Elliot 1, 2 Step a5 15 Snoop Dogg Featuring Pharrel Drop ItLi 44 58
16 Trick Daddy Featuring Lil Jo Let's Go 3 3® 16 Snoop Dogg Featuring Phamel Drop i i~ 41 41 16 Gwen Stefani Featunng Eve Rich Girl 0 3N 16 Tnck Daddy Featuring Lil Jo Let's Go LR 16 Black Eyed Peas Let's Get ht Started I < 16 Nelly N Dey Say 3 3
17 Ja Rule Featuring R. Kelly & Wonderful BB 17 Llenny Kraviz Lady 4 42 17 Ashanti Only U o 1) 17 Ja Rule Featuring R Kelly & Wondertu! kR 17 Kelly Clarkson Since U Been Gone 74 17 Usher Featuring Lil Jon & Lu Yeaht 73
| 18 Awnil Lavigne Nobody's Home R U 18 Destiny's Child Lose My Breath H g 18 Destiny’s Child Lose My Breath xR 18 Nelly Featuring Tim McGraw Over And Ove 37 58 18 Destitty's Child Lose My Breath 31 % 18 Trick Daddy Featuring Lil Jo Lets Go 3 4
19 Destiny’s Child Lose My Breath x R 19 Kelly Clarkson Since U Been Gone a8 19 Yellowcard Only One k<] 13 Ryan Cabrera lrue » 8 19 Destiny's Child Featuring T, Soldier 3 5 19 Usher And Alicia Keys My Boo % 3
2 Gwen Stefani Featuring Eve Rich Girl 3N 28 2 Switchfoot Dare You To Move 41 % 20 Nelly N Dey Say 3 2 S0 Cent Disco Infernc ki 20 Usher Featuring Lil Jon & Lu Yeah! R ®» ) Lil Jon & The East Side Boyz Get Low 3 %
21 Ludacns Get Back B2 21 Destiny's Child Featunng T. Soldier L) 21 Kelly Clarkson Breakaway - 21 Green Day Boulevard Of Broken Dreams 34 22 21 Maroon5 This Love AN 21 Ciara Featunng Petey Pablo Goodies BB
22 Kelly Clarkson Breakaway 23 31 2 Usher Caught Up o0 2 2 Jay-Z/unkin Park NumbvEncore a5 22 Usher And Alicia Keys My Boo 82 B 2 Kevin Lytile Featuring Sprag TumMe Dn - 30 38 2 Chingy Balla Baby B3I
23 Jenniter Lopez Get Right 2 19 23 Jenniter Lopez Get Right » & 23 Snoap Dogyg Featunng Pharrel Drop kL 27 34 23 J-Kwon Tigsy A B 23 Jenniler Loper Get Right 0 B 23 Eminem Just Lose it »
24 John Mayer Daughters B % 24 Nelly Featuring Tim McGraw Over And Ove 38 90 24 Eminem Like Toy Soldiers -1 24 Petey Pablo Freek-A:Leek a3 24 Nina Sky Featuring Jabba Move Ya Body 23 3% 24 Ludacris Get Back . -]
& Seether Featuring Amy Lee Broken 7 u 25 Usher And Alicia Keys My Boo x 7 25 Simple Plan Welcome To My Life 2 3 %5 Ludacns Get Back B 5 %5 JoJo Leave {Get Out) 73 25 Ashant Only U 5 2
26 Eminem Mackingbird A0 2% John Mayer Daughters uz % MaroonS Sunday Morming 19 12 2 Jenniter Lopez Get Right % A % Nickelback Someday AR 2% Omarion 0 5 2
27 Alicia Keys Karma 5% 27 Snoop Dogg Signs ) 21 Ashlee Simpson La La 19 16 21 JoJo Featuring Bow Wow Baby ltsYou 26 26 Z1 Hoobastank The Reason B n 27 Usher Caught Up r- i
28 Nelly N Dey Say 21 28 Lil Jon & The East Side Boyz Lovers And 30 21 28 Jennifer Lopez Ger Right 17 16 28 Ciara Featunng Petey Pablo Goodies % B 2 Nelly N Dey Say a2 28 Gavin DeGraw | Don't Want To Be 5 3B
23 Good Charlote | Just Wanna Live a % 29 Trick Daddy Featunng ludacr Sugar {Gim 27 18 2 Switchfoot Dare You To Mave ”a 23 Switchioot Meant To Live a9 2 Eminem Mockingbird x4 2 Murphy Lee Featunng Jazze P Luv Me Bab 24 9
30 Eminem Featuring Dr. Dre & 5Encore a8 30 Alicia Keys Karma % X 3 Black Eyed Peas Let's Get It Started 16 15 3 Terror Squad Lean Back amn A Wayne Wonder [l Letting Go 19 2 30 Jennifer Lopez Get Right 32
31 Nina Sky Featuring Jabba Move Ya Body 21 23 31 Gwen Stetani Featunng Eve Rich Girl % 2 31 Snoop Dogg Signis 15 0 31 Mareon5 Sunday Morming 223 31 Lil Jon & The East Side Boyz Lovers And 19 20 31 Nelly Work h (Reinvention} 2 8
2 OuKast Hey Yal 2 19 X Rupee If) Can't 520 3 Christina Milian Dip It Low 15 19 R Destiny's Child Lose My Breath iy} 32 John Mayer Daughters 2 X Trapt Headstrong 25
3B Maroons Sunday Moming 20 19 3 JaRule Featuning R Kelly & Wonderdul 23 18 3 Yellowcard Ocean Avenue 1314 33 Seether Featuring Anty Lee Broken 2 4 33 Ashiee Simpson Pieces 0f Me 18 3 33 Kelly Clarkson Breakaway ax0
| 34 Kevin Lytde Featuring Sprag TumMe On 20 22 34 Maroon5 Sunday Moming a 34 Beyonce Naughty Gl 13 12 34 Usher Caught Up 8 %5 34 Evanescence Featunng Paul M Bring Me T |7 16 34 Chingy Featuring Janet Jacks DontWorr 21 22
3 50 Cem Disco Inferna 19 3 % Tyler Hiton When It Comes 18 13 35 Maroon5 This Love 13 14 3 Twista Featuring Feith Evans Hope 17 0 35 Hilary Duff So Yesterday 17 35 Jodo Leave (Get Out) 18 3
3% Lenny Kraviz Lady 1’17 3% Ashlee Simpson La La 15 9 3 Switchioot Meart To Live 1315 3% Alicia Keys Karma 7mn 3% Jessica Simpson With You 17 19 35 Lil Jon & The East Sde Boyz WhatUGon 18 20
37 Black Eyed Peas Hey Mama 16 23 37 Good Charotte | Just Wanna Live 1410 37 Hoobastank The Reason 13 16 37 Good Charlotte | Just Wanna Live 7 n 37 Brimey Spears Toxc 6 2 37 Awril Lavigne Nebody's Home 2
38 Ryan Cabrera On The Way Down % 5 38 Jessica S ith You " 15 38 3 Doors Down Let Me Go 12 6 38 Lindsay Lohan Over % 17 38 Beyonce Naughty Girl 15 18 38 Ryan Cabrera On The Way Down 15 1
39 Ice Cube You Can Do i 15 17 39 Milky Just The Way You Are 1“7 39 John Mayer Daughters 12 10 39 Bowling For Soup Aimost 6 19 39 Chnstina Milian Dip it Low 15 18 39 Green Day Boulevard Of Broken Dreams 15 12
| 40 Usher Caught Up B 40 No Douht t's My Life 1313 | 30 Lenny Kravitz Lady 12 12 40 John Mayer Daughters 15 16 40 Lasgo Alone B2 40 Trick Daddy Featuning Ludacs Sugar (Gm 13 10
e - = i — — I — .
A+ Eminem Mockmgbird 50 A+ Snoop Dgﬁns 20 A+ Snoop Dogg Signs 15 0 A+ Twista M Faﬁv Evans Hope no A+ Envinen Moclongbrrd x4 A+ Good Charlotte | Just Wanna Live 0 4
A+ Nelly N Dey Say 241 A+ Ashant u 8 0 A+ Jet Look What You've Done 6 0 A+ Gwen Stefani Featuring Eve Rich GM 12 0 A+ MaroonS Sunday Morning 9 2
A+ 50 Cent Disco Inferno 19 3 A+ Mariah Carey it's Like That 8 0.
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MAINSTREAM|

AIRPOWER

RICH GIRL 3081/419
Gwen Stefani Feat. Eve
({Interscope)

AIRPLAY LEADER
(1st Station to 150 Plays)
WKGS Rochester, NY
PD: Erick Anderson
MD: Nick DiTucci
Date: 12/12/04

Chart Move: 25-17

Total Stations 14
Heavy kHFI, KIS, 5
KZHT, WKSC, WKSS

Medium keks, kcHz, 54

KDND, KDWB, KFMD, KHKS, KHTS, KIZS,
KKDM, KKMG, KKRZ, KLAL, KMXV, KRBE,
KSLZ, KSPW, KWYE, KXXM, KZCH, KZZP,
KZZU, WABB, WBHT, WDJX, WDRQ,
WFHN, WFKS, WFLY, WHBQ, WHTZ, WHY),
WIOG, WIOQ, WIXX, WJBQ, WJJS,
WKGS, WKKF, WKRZ, WKXJ, WKZL. WLKT,
WNKS, WNOK, WNOU, WPRO, WPXY,
WRHT, WRVQ, WWCK, WWWaQ, WXKS,
WXXX, WYOK

ng ht 55

rg WAKS WDKF WKST, WLDI, WNCI,
WNOU WNTQ

MOCKINGBIRD 1 2883/931
Eminem
(Shady/Aftermath/Interscope)

AIRPLAY LEADER

(1st Station to 150 Plays)

WKFS Cincinnati, OH
PD: Tommy BoDean
MD: Carson
Date: 11/28/04
Also: WKZL Greensboro, NC
Chart Move: 32-18
:fo_tal Stations
Heavy kemp, waks, 14
WDKF, WDRQ, WIOG, WIOQ, WKFS, WKKE
WKQI, WKST, WSNX, WWWQ, WXKB
Medium kpwe, KHTT, 31
KJYO, KSLZ, KSMB, KSPW, KZCH, KZHT,
KZZP, KZZU, WABB, WAKZ, WEZB, WFBC,
WHKF, WHYI, WIHT, WJBQ, WKGS, WKSC,
WKZL, WLAN, WLKT, WNKS, WQEN,

WWHT, WWST, WXKS, WXLK, WYOY,
WZKF

Light 64
Airplay Adds
KDWB, KKDM, KLAL, KRBE, KRQQ, KZHT,

WAEB, WBLI, WCGQ, WDCG, WFLZ,
WHBQ, WHTZ, WJJS, WKRZ, WKXJ,
WLDI, WNCI, WNOU, WPRO, WRHT,

WRVW, WWCK, WXXX

1 JUST

WANNA LIVE
Good Charlotte
{Daylight/Epic)
Chart Move: 27-20

2797/262

109

Total Stations 111

Medium kexs, KDND, 50
KHTT, KIZS, KJYO, KKDM, KKMG, KKOB,
KLAL, KMXV, KRBE, KRQQ, KRUF, KSMB,
KSPW, KWYE, KZHT, KZZU, WABB, WAEV,
WBHT, WDCG, WEZB, WFBC, WFKS,
WFLZ, WGTZ, WHBQ, WJBQ, WKRZ,
WKSE, WKSS, WKXJ, WKZL, WLAN,
WLKT, WNC], WNOK, WNTQ, WPRO,
WPST, WRHT, WRVQ, WSSX, WSTR,
WSTW, WVKS, WXXL, WXXX, WZEE

Heavy wcaa, wixx, wnou, waza 4

Light 57
i Add

Kl\slt'glay dds 1

DAUGHTERS % 2731/29

John Mayer

(Aware/Columbia)

Chart Move: 24-21

Total Stations 110

Heavy kHFI, KRUF
WAEV, WFBC, WHOT, WSSX, WSTR,
WXKS

Medium kpwe, kizs,

KKDM, KKOB, KZHT, KZZU, WAEB, WAPE,
WBHT, WCGQ, WDCG, WERQ, WFLY,
WFMF, WGTZ, WHBQ, WHHY, WHYI, WIHT,
WIOG, WIXX, WJBQ, WKCI, WKRZ, WKSC,
WKSS, WKX.J, WKZL, WNCI, WNOK,
WNOU, WNTQ, WPRO, WPST, WPXY,
WGEN, WRHT, WRVQ, WRVW, WSTW,
WWCK, WWWQ, WXKB, WXXX, WZAT,
WZEE, WZYP

Light 55

Airplay Add ]
W:(rszav dds 1

AIRPOWER BOUND

| SUNDAY

MORNING
Maroon5
(Octone/J/RMG)

2306/154

Chart Move: 31-25
‘ :Lotal _Sta?on_s_ ]

3
Heavy KHFI, KZHT, wixx 3
Medium konD, Kizs, 33
KJYO, KKDM, KKOB, KLAL, KZZP, KZZU,
WAEV, WFBC, WGTZ, WHBQ, WHTZ,
WJBQ, WKCI, WKRZ, WKSS, WKZL,
WNOK, WNOU, WPRO, WPST, WQEN,
WRHT, WRVQ, WSSX, WSTR, WSTW,
WWHT, WWST, WWWQ, WXSS, WXXX

Light 7

Airplay Add q
KROQ, K52, WKST Whvw

LA LA 2214/49

Ashlee Simpson

(Geffen)

Chart Move: 30-28

Total Statlons . 105

Heavy KSLZ, WRHT, WAV 3

Medium kpNp, Kizs, 35

KKDM, KKRZ, KMXV, KRBE, KZCH, KZZP,
KZ2U, WABB, WAEV, WCGQ, WDJX,
WERO, WEZB, WFBC, WFKS, WFLY, WFMF,
WHTZ, WJBQ, WKRZ, WKSE, WKXJ,
WLAN, WLKT, WNKS, WNOK, WPRO,
WQZQ, WSSX, WSTW, WXSS, WX XX,
WZEE

Light 70
Airplay Adds 3
WEBHT, WEHN, WIHT

GET RIGHT 2008/513
Jennifer Lopez

{Epic)

Chart Move: 36-31

Total Stations 89
Heavy wkcl 1

Medium Kpwa, KFMD, 6
KIIS, KKOM, KRUF, KSPW, KWYE, KZCH,
KZHT, KZZU, WABB, WAKS, WBLI, WCIL,
WDRQ, WEZB, WFBC, WFHN, WFLY, WHYI,
WIOG, WJJS, WKFS, WKKF, WKQI, WKSC,
WNOU, WQZQ, WRVQ, WSSX, WSTR,
WWHT, WXKS, WXXX, WZEE, WZKF

Light 52

rPIa rXr Adds 15
KHF S, KHTT, KIZS, KJYO, KKDM,
KRQQ, WAEV, WBHT, WCGQ, WDCG,
WPST, WQzQ, WSNX, WXSS

LADY ¢ 1999/152
Lenny Kravitz

{Virgin)

Chart Move: 34-32

Total Stations 106

Heavy kzHT wRrva, wssx 3

Medium KDND, KHFI,

KIZS, KJYO, KKDM, KKMG, KKOB, KLAL,
KMXV, KRBE, KRQQ, KRUF, KZZU, WAEB,
WAEV, WAPE, WCGQ, WDCG, WEZB,
WEBC, WFLY, WGTZ, WHBQ, WHYI, WIXX,
WKRZ, WKXJ, WPRO, WRHT, WSTR,
WSTW, WXKS, WXXX, WZEE

Light 69
irplay Add 1

NP

CAUGHT UP 1798/582

Usher

{LaFace/Zomba)

Chart Move: 40-33

Total Stations 93

Heavy wksT 1

Medium KBkS, KFMD, 32

KIS, KMXV, KSLZ, KSPW, KWYE, KZCH,
WABB, WAKZ, WCIL, WOKF, WEZB, WFHN,
WHKEF, WHTZ, WHYI, WIHT, WiOQ, WJJS,
WKFS, WKGS, WKKF, WKSC, WLKT,
WNKS, WPXY, WRVQ, WWHT, WXXX,
WYOK, WZKF

Light 60

Airplay Adds 31
KCHZ, KOND, KELZ, KHTS, KIZS, KKDM,
KKMG, KLAL, KSMB, WCGQ, WCIL,
WDCG, WDJX, WFLY, WFMF, WGTZ,
WHHY, WHOT, WI0G, WKQI, WKSE,
WKSS, WNOU, WRVQ, WVKS, Wwvwa,
WXKS, WXLK, WXXL, WYQY, WZEE

DISCO
INFERNO 1
50 Cent
(Shady/Aftermath/Interscope)

Chart Move: 38-34

1702/391

,)’UWERE'D BY I\ Nielsen

Tota_l Stations 92
Heavy WHKF, wi0Q, wSNX, WwWHT 4
Medium keLz, KFMD, 25

KHTT, KJYO, KKMG, KSLZ, KSPW, KXXM,
KZCH, KZZP, KZZU, WABB WAKS, WCIL,
WDKF, WORQ, WJJS, WKFS WKKF, WKQlI,
WKSC, WKST, WKZL, WYOK, WZKF

Light . 83

Alrplavv Adds
KDWB, WHTZ, WKSE, WLKT, WZAT

ONLY U
Ashanti
{The Inc./Def Jam/IDJMG)

Chart Move: Debut 36

1552/494

| _fotal_Stationfs 92

Heavy ksPw, W<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>