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EVEN THOUGH HE HAS THE ICONIC corner office,
Joel Hollander’s workspace at Infinity Broadcasting has none of
the usual trappings of most A-list media CEOs.

There is a desk littered with papers, a couch, a mostly bare
glass coffee table and a credenza or two.

Hollander does not display pictures of celebrities or politicians.
Instead, along with family photos, there is a framed 1970s rate card
from WHN-AM, the station that eventually became sports pow-
erhouse WFAN-AM in New York under Hollander’s leadership.

The décor is a radical departure from that of his predecessor,
John Sykes, whose office featured a drum set once owned by
Ringo Starr. You get the impression that Hollander, head of the
second-largest radio group in the nation, has better things to do
than decorate or impress.

“I'm here to work,” Hollander says.

That’s good, because he has a lot on his plate as he leads
Infinity into a future where technology is taking the oldest elec-
tronic medium to the on-demand world’s cutting edge.

Hollander, 49, named chairman/CEO of Infinity in January,
typifies the new generation of post-conselidation radio execu-
tives. Now that the easy profits have been harvested from creat-
ing giant radio companies, it is Hollander and his counterparts in
Big Radio who have to roll up their sleeves for the hard work of
making the business grow as competitors loonm.

“I’s nine years later and a different world,” Hollander says.
“You have to move the needle forward and invest in the company.”

Under Mel Karmazin, the group’s architect and the former
COO of parent company Viacom, Infinity evolved during the
consolidation landgrab into a portfolio distinguished by many of
the strongest radio brands in the nation’s largest markets—what
Karmazin characterized as “beachfront property.”

Its 180 stations across the top 50 markets also, to the glee of
Wiall Street-focused Karmazin, threw off an enormous amount
of cash, thanks to profit margins north of 45%, the best of any
Viacom division,

But what worked during the era of consolidation has piled up
troubles for succeeding execs. Listeners complained of homo-
genized formats; advertisers worried about getting their mes-
sages across in an overcommercialized medium.

The business has subsequently suffered, and Infinity is no
longer a shining star in Viacom’s asset constellation. Its dimming
may in fact be a factor in the move to split the parent company
in two. Not only does Hollander have to figure out new ways to
run the radio business, he has to do so amid increasing competi-
tion from satellite radio and other digital distribution platforms.

‘STARVED’' RADIO STATIONS
When Hollander joined Infinity as COO in June 2003, he found
a station group that in many respects was still operating as if it
were the *70s. Some stations were using outmoded technology
like music carts instead of digital hard drives. Some salespeople
lacked computers, and the group lacked inventory and sales
management tools that would allow it to track how a single
advertiser spent its radio budget across the group’s stations.
Sales were flat, and promotion and marketing of those famous
station brands were practically nonexistent.

“Starved” was the word Viacom execs and Hollander used to
describe the nation’s second-largest radio group in the post-
Karmazin era. Infinity, once a much-admired portfolio of top-
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notch stations, had to regroup. “The hardest part is when to
spend and what not to spend,” Hollander says. “We’ve set the
expectation that we are in a redeployment phase, and we’ve had
three quarters of small, sequential growth.”

Viacom and Infinity management have even begun to talk
about trimming and tightening Infinity’s roster by exiting
smaller markets and concentrating on building up holdings in
top-30 cities, where the group derives more than 70% of its rev-
enue and profits.

While it is looking to divest some stations, Infinity is also look-
ing to bulk up in areas where it has stations, including Atlanta
and Houston, and enter new markets like Miami.

“Infinity grew at an amazing pace, but when the radio boom
was over and the world changed, we realized we necded certain
systems in place to operate as a cohesive unit,” says Les Moonves,
co-president/COO of Viacom, to whom Hollander reports.
“Stations weren’t even allowed to buy bumper stickers. You need
to do the right thing; vou need to build your business. [Hollander]
is preparing Infinity for the future.”

A KARMAZIN PROTEGE

The man Moonves picked to lead Infinity made his biggest career
strides under Karmazin. After Karmazin bought WFAN-AM in
1991, he immediately elevated Hollander from sales manager to
GM. Hollander proceeded to build “the Fan” into one of the top-
10-billing stations in the nation with 24-hour sports and sports
talk, a new format that would land in nearly every major market.

Although his experience was at the station level, he had no
trouble making the transition in 1998 to heading up Viacom’s
radio network business, Westwood One. At the time, Westwood
One was a $200 million company needing new direction.
Hollander reconfigured the company’s radio networks and
orchestrated the acquisition of Metro Networks, turning
Westwood into a $550 million-plus operation by 2003.

Now Hollander is faced with a similar challenge at a company
four times the size of Westwood and with $2.2 billion in revenue
last year.

“The first day I came to Infinity, [ met with everyone and told

'HOLLANDER HAS GOTTEN INFINITY AWAY
FROM THAT SQUEEZE-EVERYTHING
MENTALITY. -RICH RUSSO

'HERE'S MUCH MORE AT » WWW.BillboardRadioMonitor.com

them, ‘We work for the radio stations; they don’t work for us,” ”
Hollander says. He also sct out to bring stability te an organiza-
tion where top management had turned over twice in about three
years and revenue was flat.

Right out of the gate, he increased the number of regional
executives who oversee portions of the group’s portfolio from
three to five. Because an inordinate amount of attention usually
goes to stations in the biggest-revenue-producing areas, two of
the five regional executives concentrate on the stations in mid-
sized markets.

Hollander made quick decisions in areas where he saw an
opportunity to boost sales. In November, he met Adam
Goldfein, who ran five top auto dealerships in Georgia. The next
day, he hired him to handle the automotive category for Infinity,
which typically represents 12%-16% of all radio sales.

SPENDING MONEY TO MAKE MONEY
Hollander invested in the stations, tripling Infinity’s capital
expenditures in 2004 to $38.2 million, still significantly less than
any other Viacom division except corporate, but a far cry from
the meager $14.1 million diet on which Karmazin had the group
in 2002 and 2003.

A lot of that money went toward new software to manage
Arbitron ratings data and sales inventory. Management can
now see instantly how advertisers are spending across the
sales group and better price inventory at stations according to
market conditions.

The lines of communication were also reopened among the
stations. Hollander set up an internal Web site, called IKE
(Infinity Knowledge Exchange), that serves as a resource for
training, sales presentations, industry news and budget issues. It
also allows stations to more easily share best practices. And he
established monthly meetings with his regional managers, exec-
utive marketing staff and corporate programmers.

“It takes a long time to build the team, but then you have to
trust them and let them go,” Hollander says of his manage-
ment style.

Hollander, who thought he would pursue a career in sports
medicine or communications, got his start in radio through his
roommate at Indiana State University, Olympic gymnast Kurt
Thomas. Thomas had a contact at a radio station in Daytona,
Fla., where Hollander ended up selling “spots for a dollar” and
even writing ad copy and producing. From Florida, he
returned to his native New York, holding sales positions at a
number of stations before landing at WHN-AM, then owned
by Emmis Communications.
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A steady and unassuming presence who has certainly enjoyed
success, Hollander has also endured the pain of loss. In January
1994, he and his wife Susan formed the CJ Foundation for
SIDS, honoring their 4!/2-month-old daughter, Carly Jenna,
who died of sudden infant death syndrome in April 1993.
Through the Hollanders’ efforts, the foundation has awarded
grants for SIDS research, support services and public- aware-
ness programs. Every April since the foundation’s birth,
WFAN-AM has held a radiothon hosted by its morning person-
ality, Don Imus. It raised more than $2.7 million last month,
benefiting the CJ Foundation for SIDS, Tomorrow’s Children’s
Fund and the Imus Ranch. Since its inception, the radiothon has
raised more than $30 million.

DRIVEN BY SUCCESS

As a manager, Hollander says he learned a lot about the business
from Karmazin, but their styles are markedly different. “Joel has
taken the good part of Mel [Karmazin], the quick-thinking

wom B

business guy, and combined it with his own passions. He
doesn’t make headlines every day, but he doesn’t have to,” says
Matt Feinberg, senior VP of national radio for Zenith Media.

Moonves describes Hollander as “passionate, competitive,
driven by success, but cool under pressure.”

Hollander had to use those traits last October, when Howard
Stern announced he would exit terrestrial radio for Sirius
Satellite Radio, leaving 27 of Infinity’s stations with a potentially
huge ratings and revenue hole—about $50 million annually—
that will not easily be filled. Still, Hollander was able to see
Stern’s departure as an opportunity. “[Stern] is only one person.
No one person is bigger than any single medium,” Hollander
says. “This opens up the door to try some other things.”

Hollander has created a new organization at Infinity that is
charged with taking risks with programming and marketing,
areas which now have president-level oversight under Rob
Barnett (programming) and David Goodman (marketing).

“The amount of new ideas on the 46th floor [Infinity’s head-
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quarters in the Viacom building in Times Square] is tenfold
what was going on in the last few years,” Barnett says, adding
that a culture of new thinking is encouraged. “Hollander is one
of the clearest decision-makers I've ever worked with. He has
great vision for Infinity to lead rather than follow by finding new
ways to get our content to our listeners.”

Infinity has been one of the first groups in the country to
embrace the “Jack” format, which features a more eclectic, iPod-
like playlist that defies corporate format definitions. Infinity has
launched Jack formats in such major markets as Los Angeles,
Dallas, Atlanta and just recently in Minneapolis, Seattle and
Buffalo, N.Y.

To bring excitement to brands, the company has sought out
celebrity DJs, such as former Monkee Mickey Dolenz on
oldies WCBS-FM New York, David Cassidy on oldies
WJMK-FM Chicago and David Lee Roth on classic rock
WZLX-FM Boston.

Continued on page 6

Joel Hollander
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Continued from page 5

“Hollander has gotten Infinity away from that squeeze-
everything mentality,” says Rich Russo, director of broadcast
services for JI. Media. “He has done a good job of balancing pro-
gramming with sales. For a while it was just sales.”

PADDLING A NEW STREAM

Looking forward, a new-media strategy is developing alongside
Infinity’s changing programming. After shunning webcasting
for years, Infinity began streaming its 11 leading news and
news/talk stations in March, including WCBS-AM and WINS-
AM New York, WBZ-AM Boston and KYW-AM Philadelphia.

‘VISUAL RADIO IS THE
TYPE OF THING WE
WANT TO INVEST IN
THE FUTURE SO THAT
THE RADIO BUSINESS
DOESN'T LANGUISH
IN THE PAST

—~JOEL HOLLANDER

“The stations wanted to stream for years,” Hollander says. “We
increase midday listening, ratings and revenue; it was a no-brainer.
We've already recouped our cost after 30 days.”

While the company blew up modern rock WHFS-FM
Washington, D.C,, ending a 30-year rock legacy to enter the bur-
geoning Spanish-language radio business as WLZL-FM in
January, it simultaneously launched an Internet radio station to
carry on WHFS’ rock tradition. At Stern’s flagship, WXRK (K-
Rock) New York, Infinity prepped for his exit by expanding and
broadening the playlist and launching K-Rock2, an Internet radio
station dubbed “an evil twin” that programs edgier music.

Just two wecks ago, Infinity announced that in 2006 it would
be the first U.S. broadcaster to deploy Visual Radio, a service
from HP and Nokia that allows listeners to tune in to a local FM
station via their mobile phones and receive interactive informa-
tion and graphics that are synchronized with the broadcast. The

first Infinity station to use Visual Radio will be rhythmic top 40
WBBM-FM Chicago. “Visual Radio is the type of thing we want
to invest in the future so that the radio business doesn’t languish
in the past,” Hollander says.

And in a new twist on a new medium, Infinity launched the
nation’s first podcasting radio station May 16 in San Francisco.
The content for the station, called KYOURADIO, is created by
listeners and broadcast on Infinity’s talk KYCY-AM and
streamed online.

At the same time Infinity is trying new programming con-
cepts, it has embarked on an aggressive marketing initiative.
During fourth-quarter 2004, Infinity spent $13 million on
eight radio starions in such markets as Dallas, Atlanta and
Philadelphia. Within months, six of the eight stations were
showing double-digit ratings gains. Hollander says he will use
that same strategy for another eight or nine stations in the
second quarter.

“If we’re not communicating the value of our product every
day, who will?” Goodman asks. “It has never been more com-
petitive in the media space. Many of these stations haven’t
been marketed for a long time. There is no such thing as
immaculate reception.”

PRINT BRANDING CAMPAIGN

Perhaps the boldest marketing move Infinity has made under
Hollander is the launch of a $2 million print branding campaign
targeting national advertisers (see story, this page). Although
other TV, print and cable companies regularly advertise, it is
hard to remember the last time any radio group spent dollars to
promote its brand to advertisers. Hollander says the campaign’s
theme, “How Far Will You Go,” typifies the culture he’s trying
to nurture inside Infinity.

“This branding campaign is really important. We’re showing
some of the success stories, and that spawns other clients. We
were only planning on running it for six weeks, but now we’re
continuing through the second quarter,” Hollander says.
“We’re not going to be on the defensive anymore. We move
product. Period.”

The proof was in Infinity’s first quarter, which posted a 2%
revenue gain following a flat 2004. “We’re not going to throw a
touchdown pass and win the game tomorrow, but that’s OK.”
Hollander says. “We want to operate stations long term.”

“We're gerting things done,” says Brian Ongaro, executive VP
for Infinity’s western region. “There’s an immediacy here that
wasn’t there before. We make decisions, and we take risks. We’re
more innovative. There’s a sense to put money back in program-

ming and the stations. It’s a new day at Infinity.” sce

Katy Bachman is a senior editor at Billboard Radio Monitor sister
publication Mediaweek.

MARKETING
GROUP STRIVES
FOR SALES

SOLUTIONS

INFINITY SOLUTIONS & BEYOND is trying to take
the company where no radio giant has gone before. The
dedicated marketing group {showcased in Infinity’s “How
Far Will You Go” print branding campaign) serves as a
boutique agency for national advertisers.

ISB creates customized marketing campaigns for
advertisers that previously avoided radio or found it an
execution nightmare. “People want to use radio; they just
don’t know how,” says David Goodman, president of
marketing. “We take the challenge of dealing with 100
stations off the table””

Created three years ago, ISB still drives a small portion
of infinity’s total $2.2 billion in revenue. But Infinity chair-
man/CEO Joel Hollander sees great promise in the mar-
keting group, which he estimates will do $90 million in
business this year. “We believe ISB can grow quickly,’
Hollander says. “In three to four years, it could generate
upwards of $200 million.”

Stressing its function as marketing rather than sales,
the 30-person ISB group is run by executive VP Rich
Lobel, who has an extensive agency background. (The
group reports to Goodman.) He added an automotive
expert to his team last week. “It takes guts to put a lot of
money into radio,” Lobel says. “Selling MTV is easy. But
in radio, no one is banging on your door”

Still, ISB's client list has grown to include many of the
largest national advertisers, including Procter & Gamble
(Oid Spice), Visa, Starbucks, OnStar and DaimierChrysler.

“"We've found Infinity Solutions to be good to work
with,” says Patrick McNew, executive VP/local media net-
work director of operations at ad agency PHD USA.
“They've come to us with some solid, out-of-the-box
thinking, like our recently executed discover-
yourride.com program for the Chrysler Group.”

That program ran in the summer, when moving
inventory is typically a tough proposition for auto-
makers. ISB created a program using live reads on 125
infinity stations by personalities who urged listeners to
visit discoveryourride.com, where they could check out
new modeils. “The Solutions group is aggressive,
McNew adds, “but in a good way, and the execution has
been up to standards” —KATY BACHMAN

The John Tesh Radio Show is proud to welcome our newest daily affiliate:
KEGL/FM “Sunny 97.1”-Dallas

the john tes
radio sho
Music and intelligence for your Life

Daily Show: 160+ Affiliates
Wekend Show: 160+ Affiliates
Intelligence Minutes: 70+ Affiliates

AC’'s answer for Compelling Daily Family Programming
“I'm so pleased to welcome John Tesh to the Sunny team. Our listeners already know him
well as a television personality and a musical performer and now his ‘John Tesh Radio Show’
will provide a powerfully entertaining blend of Sunny music, information and advice for
Metroplex nighttime audience.” ~John Roberts, VP/Programming & Operations
Clear Channel Radio/Dallas

For more info, please contact:
Scott Meyers - The TeshMedia Group « Toll-Free 888-548-8637 - email: Scott@Meyers.net
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TRUSTED. CREDIBLE. COMPLETE.

Year After Year, Month After Month, Story After Story,
We Give Your Station The Competitive Edge

April 28, 2005 - Space Shuttle Retum Delayed
April 2, 2005 - Pope John Paul Il Passes Away
March 1, 2005 - Secretary of State Rice Accuses Syria of Terror Aftack
March 1, 2005 - Kobe Bryant Civil Lawsuit Settlement
February 25, 2005 - Lawsuit Against Michael Jackson in Emergency Room Death
January 13, 2005 - Michael Jackson Exclusive Testimony
December 22, 2004 - Mosul Suicide Bomber Attack
December 17, 2004 - Crystal Gathedral Standoff Ends
December 13, 2004 - Peterson Jury Foreman Interview
November 30, 2004 - Tom Ridge Resigns
November 23, 2004 - Dan Rather Steps Down

abcrADID NETWORKS
america listens to abc Affiliate Information 212-735-1700




— COMMENTARY BY DAVE PAULUS

“

THE PHONE RINGS. It’s a gentleman named Paul from
Billboard Radio Monitor. He tells me they’re going to dedicate an
entire issue of the magazine 1o radio GMs and asks if I'm inter-
ested in writing something.

I resist the temptation to play the “busy card” and agree, fig-
uring that while I really don’t have the time to do anything
impressive, how many times does a slug like me get to write an
article for a national trade magazine—one that I actually read!

Then he tells me they’d like it to be 1,000 words or so . . . and
they’d like it in 48 hours.

All of a sudden, it becomes the homework project I’ve been
dreading. I sit at the computer and stare blankly at the screen. 1
put a favorite CD on and try to relax. Sall nothing. “Crap, what
have I gotten myself into?” Finally, I start typing some nonsense
about Federal Communications Commission indecency com-
plaints, high-definition radio, 30s versus 60s, blah, blah, blah.

Dave Paulus

I start counting words. I’'m at about 300 when it hits me:
“God, this is bad. This has all the makings of a disaster.” You
know, like one of those articles vou start reading on the treadmill
that’s so boring that the next thing vou know you'’re staring
glassy-eyed at a “Marlock” rerun?

Then, it happens. I hear Bruce.

You know who I’'m talking about, right?

Bruuuuce.

The Boss.

Bruce Springsteen.

He’s singing a song called “My City of Ruins.” As always, my
thoughts return to the very first time I heard that song.

It was September 2001, about a week after the terrorist attacks.
It was that incredible time we all remember. The time where you
looked out in the dark and were unsure of what awaited you.

We were simulcasting the telethon the TV networks were run-
ning to benefit the victims® families. [ walked into my home,
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turned on the TV und the radio station, and I heard Bruce sing
“My City of Ruins.” He sang it alone that night, and finally, the
gravity of what had happened in New York and Washington,

D.C,, overwhelmed me. I had been so busy running my stations
that I hadn’t had time to grieve myself.

That song brought me to tears.

Music. It changes your life. When it’s done right, there is
nothing more powerful. I had never been more proud to be part
of this industry, and I promised myself that I would never forget
how it felt.

But, naturally, I did forget.

Had any of those moments lately?

Let’s talk about what we can do to inject some much-needed
pride back into our industry, with a few of Bruce’s songs as
inspiration:

BRILLIANT DISGUISE

Remember back in fifth grade when you’d be on the playground
and the two coolest kids would pick teams for kickball? Right
now, radio is the fat kid with the glasses who always got picked
last. We fooled oursclves throughout the late *90s and early *00s
into believing we were the cool kids, but we never were. It was
just a “brilliant disguise.”

As they say in rehab, the first step is admitting you have a
problem. Let’s admit most broadcasting companies overpaid for
stations, that the industry is struggling, then tell Wall Street the
truth and “fix our house.”

57 CHANNELS (AND NOTHING ON)
For years, we've taken the same songs, plaved them over and
over again, and added a ton of units to boot. Then iPods walk
in, satellite radio walks in, and, lo and behold, the fat kid with
glasses is back.

Ask yourself seriously: If you weren’t in our business,
wouldn’t you like more variety?

Choice kills. We need to stop worrying so much about the rock
station down the dial and focus on the bigger picture.

PROVE IT ALL NIGHT

OK, this one is for the people who control our business. The
group heads and the presidents of radio broadcasting companies.
Please read this.

Stop saying “Radio needs to . . .” and instead say, “I commit
my company, who ¢lse will come along?”

We need a unified public relations effort, not mediocre spots
that run on our own air. We need an improved rating system to
play in the big leagues.

Think about each company, based on its profitability level, kick-
ing in $50,000 or $500,000 or $5 million and developing a cam-
paign in other media that positions radio as a hip medium that is
fun again. Then (by the way, this is kind of important) . . be hip!

To quote my friend Tom Asacker, “Radio needs to be real.” It
needs to be creative—have some attitude, some mojo. Stop try-
ing to be clever and funny and let the funny people be funny.
Stop copying others, be authentic, and stop selling out.

Radio is a commodity right now. It must change.

GMs ONLY
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WAITING ON A SUNNY DAY
GMs, general station managers, PDs: This one is for you. Look
outside your window right now (if you have one). Take your
staff, walk outside and, for God’s sake, enjoy the sunshine.

You know the reason people leave radio jobs. It’s not really
about money or perks or benefits. It’s because they feel a lack of
respect and appreciation. Take the people who work their asses
off for you every day to the ball game or the beach or the park,
grab a case of beer and some pizza, and tell them you appreciate
them. Tell them that they’re important to you, and while things
look tough right now, we’ve been “waiting on a sunny day,” and
it’s here and it’s time to enjoy it. Have some laughs . . . and don’t
just make it once a year at the holiday party.

ROSALITA
(Iadmit it, I can’t come up with any cute Springsteen tie-in here,
but the song just rocks its ass off and I wanted to include it!)

There’s an old business saying: “To know and not to do, is
not to know.”

We know how to repair our medium. We just don’t want to
do it. We are way behind the curve in the world of technology.
Regardless of where radio revenue is today, we must embrace
technologies like audio streaming and HD radio. And please,
please, for the love of all that is holy, we have to find a way to
make Personal People Meters happen now. Take a page out of
the Canadian broadcasters’ book; stop fighting about who pays
for what, come to an agreement with Arbitron that is fair and
make it happen for the good of both our businesses. They can’t
live without us, and we can’t live without them. Our current
audience-measuring device is an embarrassment that is laughed
at throughout the advertising community.

We must stop the vicious cycle with ad agencies. You know the |

one I’'m speaking about, where the shop calls up and says, “We
nced you to reduce clutter on your stations or we’re going to have
to go to another medium. However, we’d like vou to reduce it
with another account and continue to do our ‘What’s the funki-
est thing you ever did with an (insert fast-food company here)
egg omelet?’ trivia contest on your morning show. By the way, if

: . |
you don’t make the CPP (cost per rating point), someone else

will and you’re off the buy, and eventually you’ll lose your job
and your kids won’t go 1o college and you’ll be broke and your
marriage will end and you’ll be living in a van down by the river
(in deference to Chris Farley).”

Rise up and say no.

Guys, let’s stop worrying about recruiting new talent to our
industry in sales and programming for a while and worry about
keeping the talent we already have.

Take the time to read, and take the time to lead. Managers
send their people to training conferences; leaders take their
people to leadership conferences. When you signed up to be a
leader in a building, vou signed up to make the people who sur-
round you better, not just to make revenue and ratings goals.
Shake up the status quo and make the people who surround
you stronger and better people, not just stronger and better
radio people.

Let’s find more “Springsteen 2001” moments. Let’s take the
damn bar off our shoulder and swing at the pitch. If we strike
out, so be it, but let’s stop taking called third strikes. Let’s start
defining radio’s moment and stop letting the moment define us.
Let’s stop thinking outside the box and start breaking the box
with a damn hammer.

Well, it’s 2:45 a.m_, and | haven’t even counted the words.

“Come on up to the rising!” °ie

Dave Paulus is president/GM of Saga Communications’
WNOR, WAFX and WJ0OI Norfolk, Va. He can be e-mailed at
teigm@aol.com.
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' and this was our first book!”
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radio station is only as good as the people who work

there, and most GMs will sav that ot the many hats

they wear, emplovee recruitment is one of the most

important. Fortunately for radio, it appears there
are morce jobs available and more people looking for them,
despite consolidation and financial issues.

Some media recruitment Web sites and broadcast schools
confirm that more opportunities are becoming available. The site
mediarecruiter.com specializes in sales and marketing positions.
“Year to date, we're up 19% in terms of number of jobs posted
from this vear to last,” president Jim Birschbach says. “So first
quarter alone, it scems like the business is growing nicely.
There’s a cautious attitude, so 1 don’t think evervbodv’s hiring,
but we can be very encouraged that there’s more opportunity. |
also think that because of the competitive nature of the business
and the economics of the business, we're looking to hire more
local salespeople to focus on local sales where we can control and
have a greater impact to drive the top line.”

Renee Falcone is director of Connecticut School of Broad-
casting’s home office in Farmington, Conn. “Since we’re a
school and we deal with all the facets of the industry, we’re see-
ing lots of jobs, especially behind the scenes, in editing, freelance
work and voicecover work,” she savs.

Dan Rohn, founder of media recruitment site journalism-
jobs.com, says that while some professionals left radio because of
consolidation, things are looking up. “We're getting new people
from journalism and broadeast schools doing radio, and I think
it’s making a comeback,” he says. “The satellite markets are def-
initely growing. There's still consolidation going on with terres-
trial, but if vou’re coming out of school and vou want a job, there
are jobs out there.”

A RECRUITER'S BIGGEST CHALLENGE

There was a wide range of answers on which positions were
hardest to fill. “I think program directors are still a critical com-
ponent to your overall strategy,” Citadel/Grand Rapids, Mich.,
GM Matt Hanlon says. “You need good strategic leaders in the
programming positions.”

Greater Media senior VP/Detroit regional GM Tom Bender
says morning shows are the hardest to put together. “You don’t
recruit them, you don't fill them, vou have to create them,” he
says. “That’s the only way it works long term. 1 have moved peo-
ple in from out of town and stole them from other stations, and
the real bottom line is that you have to find and allow people to
grow into being great morning shows.”

Bender, who has just upgraded to an entirely digital facility,
adds that qualified engineers are hard to come by, as are qualified
salespeople. “On the sales side, the hardest thing there is to find
1s a sales strategist, someone who can see further down the road
and view things not just as a series of deals, but through the
whole marketplace,” he says.

Jacobs Media GM Paul Jacobs agrees that sales staff are hard
to recruit, singling out sales managers. “PDs are much more
high-profile, you read about them in trades and can measure their
success by checking Billboard Radio Manitor and looking at the
ratings,” he savs. “Sales managers 11y under the radar. You can
call up media buyers and find out who they like, and that doesn’t
necessarily mean they're good; they might give it away: It's realls
hard to identify people, and we wind up doing a lot of recveling.”

Robn says consolidation has made on-air one of the most in-
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demand positions on journalismjobs.com. “Since the dot-com
meltdown, there’s been a lot of layoffs and production cost-
cutting,” he says. “There’s been a lot of streamlining in the
mdustry, and it’s still tough to get on-air talent because of having
to do more with less. Radio’s a very competitive market.”
Falcone agrees that finding an on-air position can be difficult.
“It’s not that they’re all that hard to come by, but vou never know
what a station is looking for, so it’s a matter of matching the right tal-
ent 1o the right station,” she savs. “It’s also up to whether the per-
son is willing to relocate, and if the station will pay for relocation.”

LOCATION, LOCATION, LOCATION

Speaking of relocation, geography is important as well. It’s a given
thar larger cities will have a deeper talent pool, but smaller markets
can sometimes use size—or lack of it—to their advantage. Hanlon,
who went from being VP of national sales at Katz Radio Group in
New York to GMof Citadel/Grand Rapids, pitches potential
team members on the marker size and standard of living.

“When I made the move from the world’s biggest market to a
middle marker, the cost of living became 40% less than it was
when I worked in New York, and the standard of living is fan-
tastic,” Hanlon savs. “When [ lived in New Jersey, 1 had an
hour-and-a-half commute, and now it’s 11 minutes. 1 have five
kids, so that’s important.

“l think i’s important for people to have a murual goal,”
Hanlon continues. “We usually start the process by asking people
what they want and what’s important to them. An individual with
a family and a five-year plan might be more inclined to work in a
muarket this size than a single guy who still wants to do the night
scene. So, long before you get to the inevitable comp conversa-
tion, you have to figure out whether it’s a good fit for both sides.”

Instead of moving talent to a market, sometimes it’s easier to
find talent in the market—not to mention thar a local is likely to
be familiar to the marker’s listeners. “It’s the easiest thing to do,
but that doesn’t make it right,” Jacobs savs. “There are some
markets that just keep recycling the same people. If you read
Seth Godin's book *Purple Cow,” the infusion of new ideas and
new tactics, as opposed to doing the same thing over and over
again, can really provide maximum impact. I'm a fan of going
outside whenever possible, because the infusion of new ideas can
really catapult an organization forward.”

“The business continues to change,” Birschbach adds. “Some
stations are trying to find new blood to bring into the organiza-
tion, so they're looking for people who don’t necessarily have the
traditional track résumé. They might be looking for people
bringing new energy, ideas and enthusiasm to help take their
organization to the next level.”

THE NON-COMPETE

Of course, non-compete clauses can make it impracrical to poach
talent from a market, anyway. Opinions differ on the importance
on non-competes and who should have them. Birschbach
believes that the higher the position, the more important non-
competes become.

However, Bender does nor believe there should be non
compete clauses for anvone other than on-air talent. “I think on-
air talent is a unique situation,” he says. “When you are spend-
ing 8300,000 or 81 million on an ad campaign, then a non
compete makes sense. What thar allows you to do is organize
your business should someone leave and give you a head start on

moving forward, as opposed to being pummeled by someone
using your own promotional equity back at vou.”

“You have to protect your operation,” FHanlon says. “I didn"t
implement the non-compete laws, and I'm not interested in
climinating them. They occasionally protect the company. You
may have an individual that may want to make a carcer change,
but if that aliernately affects 75 other individuals and their fam-
ilies, that could be dangerous.”

Jacobs is split on the issue. *I can see why management would
want them, because you clearly want to protect your assets,” he
savs. “No matter how vou fecl, one of the best assets a radio st
tion has is its people. On the other hand, thev really cause a lot
of stress, and there are legal questions as to how valid they are. If
1 was running a station, I'd want them to protect mysclf, but the
liberal in me asks how fair they are, so I'm torn.”

WANTED

YA EE
PROGRAM DIRECTOR

ENERAL SALES
o MANAGER

AFTERNOON JOCK
PROMOTIONS DIRECTOR
MuSIC DIRECTOR

The best-case scenario is having a solid statf with little
turnover, but that’s nearly impossible. Birschbach estimates that
between advertising and time, it costs $2,000-$3,500 to recruit a
person, not counting what he calls “opportunity costs.” Those
can be everything “from moving to training to loss of advertising
dollars to relationship impact with customers in the market,” he
says. “One of the challenges we all have is not only trving to grow
our own folks, but also trying to make sure we're doing a good
job with retention and keeping people, so we don’t lose them and
run into opportunity costs.”

Hanlon says his biggest turnover is in sales. “You're always
going to be churning 10% of your sales force,” he says. “We try
to isolate ourselves from that by a comprehensive interview
process with [general station managers and departments of sales|
and myself, and we do spend a lot of time on that. In that regard,
recruitment is quite expensive, but at the risk of muking an
investment in something that won’t work, it’s really not. Is it
worth our time to spend seven working hours with a candidate?
It’s a lot of moncy, time and resources we've invested in that indi-
vidual, but it’s worth it.”” oo
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hether he is Chicago’s unpredictable #1 rated

morning show or one of the highest rated segments

on the Fox News Channel (as a regular on Fox and
Friends for 6 years) Erich "Mancow" Muller’s national
syndication is one of the hottest national launches in radio since
the fairness doctrine was overturned - changing radio forever.
Mancow looks poised to change radio once again.

Say’s Muller, "We have cracked the FM code, and we are
doing a show that is a pop-culture explosion every morning
and is all over the place. It is the fastest paced show in radio, and
I think it is the future”.

Indeed, Erich "Mancow" Muller's Fall ratings in America's
third largest market (Chicago) expose his top market status as a
ratings titan. In the Fall Book, in a head to head analysis
Mancow’s Morning Madhouse pulled a 11.7 share for men 18-
34 in Chicago, while Howard Stern's male 18-34 number was
only a 6.2 share — beating Stern by an astounding 88% in that
key demo (Ranking Mancow #1). For the male 18-49 demo,
Mancow was also ranked #1 with a 7.1 share versus Stern's 3rd
place ranking. Finally, in men 25-54, Mancow pulled a massive
5.9 share in Chicago's brutally competitive morning drive.
"Mancow’s massive numbers in Chicago and other markets are
but a sampling of what TRN-FM soon will be able to reveal with
Mancow’s Morning Madhouse nationwide. This show is simply
brilliant; there is no other way to put it," says, Mark Masters
CEO of TRN-FM the company that syndicates Mancow. "So the
Mancow show does well in major markets. But will it play in
Peoria"?

The answer is a resounding "YES," according to Gabe
Reynolds, PD of Mancow affiliate WWCT/Rock 96.5 in Peoria
where Mancow’s show just pulled a 9.3 share (male 18-34) a 6.8
share (male 18-49) and a 5.4 share (male 25-54). "We brought
Mancow to town this past May and Peoria is still talking about it.
With Mancow’s Morning Madhouse listeners and the
competition stand up and take notice.”

Peoria is not alone, In Knoxville at WNFZ in the Fall Book
Mancow’s Morning Madhouse pulled a 17.3 share for 18-34
men, an 11.3 share for men 18-49 and an amazing 10.5 share for
men 25-54. At KAZR, Des Moines, Mancow’s show pulled an
incredible 18.2 share for men 18-34, an 11.8 share for men 18-49
and an 8.2 share for men 25-54. Steve Goldstein, Saga
Executive VP says, "Cow is the man and has delivered for us in
Des Moines for years."

I

Mancow: Ratings with Revenue

Besides his undefeated top five market ratings, Mancow’s
Morning Madhouse has been able to attract a vast array of
national brand advertisers. Joe Hubbard, National Sales
Manager for Emmis’ WKQX FM reacted to news in June 2004
that Pioneer Electronics had bought within the show "I am very
pleased that a national account such as Pioneer has recognized
the obvious difference between the Howard Stern Show and
Mancow’s Morning Madhouse. They will now join such clients
as Nissan, Car X, Comp USA, and Comecast, that have begun
marketing on Mancow’s Morning Madhouse since the
beginning of 2004. These clients have not received any negative
feedback and have only reaped the benefits of finally reaching
the elusive male 18-34 demographic they could not reach
anywhere else.” In addition to the above, over 20 other national
brand advertisers have found Mancow’s program to be a highly
attractive environment for their message. Subway, Blockbuster,
Pepsi, Pontiac, Fox and Volvo to name a few — have discovered
the power of Mancow. "The range of content, emotion and sheer
entertainment covered in a single show is amazing and frankly
refreshing," says TRN-FM’s Masters.

In a typical two day period, Mancow’s guests have included
former Clinton master-mind Dick Morris, television's Dr.
Phil, "Star Trek Enterprise's" Scott Bacula, rocker Marilyn
Manson and powerhouse producer Jerry Bruckheimer, to name
a few. His topics in a single show can cover areas as light as the
hottest music, movies and pop culture to hard-hitting topics such
as terrorism, personal freedoms and exposing the dangers of the
occult.

Clear Channel in the Post Stern Era:
The Tale of Six Cities

Indeed, without a star of Mancow’s magnitude to stop the
audience exodus, after Howard Stern was removed from six
Clear Channel’s stations last spring, a shocking tale of woe has
been visited upon those stations since Stern’s departure. On
average, male 18-34 audience has declined around two thirds
in morning drive across those signals, and male 25-54
numbers is even worse (see graph). "Even with CC’s best
efforts to replace Stern with their best bets, the morning drive
ratings of those former Stern stations looks like they have been
hit by the Ebola Virus," said one top market PD. Is this what is
in store for existing Stern affiliates after January 1st? General
Managers, PDs and consultants who have analyzed the top
markets agree that there is only one franchise player that has

FM-TALK'S TOP PICK

“Mancow” Muller

consnstently beaten Stern in the top ten markets and is capable of
being the antidote — both in ratings and revenues — to the
viral audience meltdown that may follow Stern’s departure,
that antidote — Mancow.

"Let’s be frank — the reality is that a listener’s loyalty does not
exist because of the call letters or dial position; it exists only
because of the bond between the talent and the listener. When
that talent is no longer there, those who don’t want to pay
hundreds of dollars on hardware and then $120 or more a year
to listen to Stern on Sirius are going to be out there sampling
for a new morning radio station.”

"On the one hand, you have Mancow, who hosts a show with
a proven track record in multiple markets, both big (San
Francisco, Chicago) and small, and has many years of success.
On the other hand,
you have an
untested new
show, no matter

A Tale of Six Cities |

Clear Channel in the Post-Howard era
(Mon 25-64, M-F Gam-10am) ‘
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question, "Who

would you bet on?" Because if you are in a big market and you
bet wrong (develop new talent or use untested small market
syndication in a top market) then you are now faced with
competing against Mancow in your market (he will be there
because your competitor will take him if you don’t). "The result
may well be this; Mancow may be like a ratings explosion for
the morning drive nation wide. If he is, station management
who bet against Mancow will be gone in three to five books;
says one top market FM talk executive, "...because a PD who
sends Mancow across the street has just financed their
competitors growth."

Say’s Muller," Nothing conjures imagination like radio,
and we really like breaking down those walls. No other show on
radio does it the way we do. We create entire universes where
people go mentally. That’s really fun”". B

TR FM

Now Invading America

866-876-5077

www.talkradionetwork-FM.com
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HUFFING HANNITY
ABC Radio’s Sean Hannity and his guest, nationally
syndicated columnist and author Arianna Huffington,

$ ot
GOLDIELOCKS
Capitad Records’ Jamie C Neal hvped her daughter Aliyah Good as the “next yceng act” at tha WFMS Countny
Music Expo. Aliyah was prcmpdy signed and will hit airnaves soon with her naw single, “Just Kidding” O’'Neal

and cffspring pose with comntrg WFMS Indianapolis PD Bob Richards. (Photo: Capitol Records Na=hville)

hooked up for a talk-fest recently. Huffington swung
by to chat about her new blogging endeavor, the
Huffington Post. (Photo: ABC Radio Network)

WO\ - 4
DA}S/ 'L
BROTHERLY LOVE OF CITY
Gospel WDAS-AM Philadzlphia celebrated the Mational Cay of
Prayer in Philly’s Love Pa‘k witn a day of prayer speakers, h.g1
fives and touchdown dar ces. Zhilly mayor John F. Street poses
with WDAS moming personalicy the Rev. Lcuise Williams
Bishop. (Photo: WDAS)

FANTASIA FANTASY
Top 40 WXSS Milwaukee’s JoJo was able to take out third-season “Amesican Idcl” victor/J Records
artist Fantasia with a brutal punch to the armpit. From left: WXSS OM B-ian Kelly, Fantasia, WXSS
assistant PD/MD JodJo and J Records’ Mike Bergin. {Photo: WXSS)

,l_'"
i

EW. DOOKIE

Green Day'’s first major-label album, may we remind you, was “ Jookie.”
Active rock WXTB Tampa, Fla., easily managed to find some bataroom
humor in it. The station let lucky listeners like these race for Green Day
tickets while wearing diapers filled with chocolate pudding, Tootsie
Rolls and Baby Ruth bars. {Photo: WXTB)

WE'LL MAKE YOU FAMOUS

Billboard Radio Monitor wants to put you in pictures! Please send shots of
your events to radioletters @billboard.com.

RAGS TO RICHES
Brothers and s stars singing together will never get old. Lyric Street Records duo Racsdale knows
this. Country V/DSY Pittsburgh knows it too. From left: Joshua Ragsdale; WDSY VP»GM Don
Oylear; Shi-Anne Ragsdale; and WDSY OM Ke‘th Clark and MD Stonev Richards. Phcto: Lyric Strzet)
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FOR THE WEEK OF MAY 30
Artist

Title {Label}
MAINSTREAM TOP 40

Cherry Monroe

Satellites (UMRG)
Coldplay

Speed Of Sound (Capitol)

RHYTHMIC TOP 40
Amerie Feat. Tl

Touch (SUM}
Baby Bash

Who Wit Me {UMRG)
Fat Joe Feat. Nelly

Get It Poppin {Atlantic)
The Game

Dreams {Interscope)
Toni Braxton

Please {UMRG)

ADULT TOP 40
Cherry Monroe
Satellites

(UMRG)

R&B/HIP-HOP
Amerie Feat. T.l.
TJouch

Bobby Valentino

(SUM)

Tell Me (IDIMG)
Czar*Nok

Pimp Tight {Capitol)
The Game

Dreams {Interscope)
Leela James

Music {Warner Bros.)
Paul Walt

Sittin Sidewayz {Attantic)

ADULT R&B
Bobby Valentino

Tetl Me (IDIMG)
Kenny Lattimore & Chante Moore
Tonight (2 Step) {Zomba)
Leela James
Music

(Warner Bros.}

GOSPEL

Kim Burrell

Have faith {Epic/SUM)
The Willlam Murphy Project

Let It Rise (Epic/SUM)

CHRISTIAN
Seven Places
Fall In Line

(BEC)

COUNTRY
Andy Gnggs
This | Gotta See
Charlie Robison
Photograph
Ooug Stone
World Goes Round
Kerry Harvick
That's What Your Love Does

{Lyric Street)
Kim McLean With Oolly Parton
Angeils & Eagles (Hippie Chick Twang)
Shelly Falrchild
Kiss Me

(RCA)

{Duaitone)

(Lofton Creek)

{Columbia)

MODERN ROCK
Cherry Monroe

Satellites {UMRG)
Incubus
Make A Move (Epic)

ACTIVE ROCK
incubus
Make A Move

(Epic)

HERITAGE ROCK
incubus
Make A Move

{Epic)

TRIPLE-A
Harper

Big Brown Land {Blind Pig)
Little Barrie
Free Salute {Artemis)

Popa Chubby
Keep OnThe Sunny Side (Blind Pig)
Spotti de And His E b

Youngest Child {High Wire)
West indian Ginl
What Are You Afraid Of (Virgin)

LATIN
Brazeros Musical Oe Durango
Romantico Incurable
Cuisillos
Cosecha De Mujeres
Edgardo Monserrat
Hasta Que Me Digas Mi Nombre
{Fonovisa}

(Disa)

(Balboa)

Luis Fonsi
Nada Es Para Siempre
{Universal Latino)

Submit titles to sitvio@billboard.com.
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Modern Day Drifter

Debuting at 7 © on Billboard’s Gountry Albums chart

i Named 2005 ACM | DGANIST & Be Here
TRICE DS
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[ lthough the top-of-mind issues for a GM in

\ Washington, D.C., will differ from those of a newly

’ installed GM in Chicago or a longtime GM in

‘ Charlorte, N.C., Billhourd Radio Aloniter found that r

| they shared a number of concerns.

¥A
Trimming costs in a slow-growth world came up as a key L . A
issuc. So did the renewed prospect of group-station sales and
spinofts, which has some GMs wondering if their group is next.
And alongside Clear Channel’s “less Is More” initiative to

reduce advertising clutter, a new issue has emerged: how 10

—

counter advertisers’ assumptions that all stations have long been

guilty of overloading on spots. But he thinks the jury is still out on this issue.

Some GMs also ponder what the real cost would be to enter, And then there’s the music. “Where are all the rock stars?”

and thrive in, a 30-second-ad model. Oxley laments. “Urban and country have some star power, but

As one major-marker GM puts it: “What happens when a how many current rock acts can pack a major auditorium? U2,

major advertiser, like Home Depot, decides to go with all 30s for and who else? Dave Matthews, but who after that®”

radio—and demands a 40% discount from the 60-second rate?
THE VIEW FROM BALTIMORE

Ed Kiernan is GM for Hearst-Argyle’s N/T WBAL and rock
WIYY (98 Rock) Baltimore. A top-of-mind issue for him is com-

How do we handle that?”

THE VIEW FROM WASHINGTON, D.C.

Two issues that come immediately to mind for Bonneville VP/GM

batting the notion of Less 1s More.
Joel Oxley are cost containment and coping with new competition.

Oxley oversees all-news WTOP, government talk WFED,
adult top 40 simuleast WW VZ/WWZ7 and classical WGMS
Washington, D.C. His most recent major expense was putting

As Kicrnan sees it, not every station or group increased spot-
loads to excess. “But vou don't hear that,” he says. “That’s the
image I want to change.” He adds that advertisers and agencies
do nor consider the fact that some stations or groups did not
WFED on the air as a terrestrial news/talk outlet targeting gov overindulge by increasing spotloads heavily.
ernment workers. It had previously been an Internet-onlv station. \nother concern tor Kiernan is the onslaughr of the “Jack™

To offset the expense of maintaining another signal, the sta- tformat. “With no personalities, no news, I wonder what's hap-

rion has obtained the broadeast rights to Washington Nationals pening to that station’s communiry service role,” he savs.

baseball games. Oxley would not reveal details of the deal, but Speaking on the condition of anonymity, another major

the team’s winning ways (so far) are helpful in attracting more market GM characterizes the Jack formart this wav: “Isn’t this

| listeners, and theretore more advertisers. really a *dressed-up’ oldies or a classic hits format® That’s all it
On the issue of budget maintenance, Oxlev says, “It gets is. What abourt those starions that switched to Jack, and were
harder 1o figure out if there’s more that I can trim from my going after younger listeners before? Now thev’re going after the
budget, but you do what vou can.” At some point, he says, cost 35-54s like the rest of the world.”
cutting can aftect the ability 10 generate revenue, cither by
THE VIEW FROM CHICAGO

WGN's Tom Langmyer has been in the GM chair at Tribune’s
Chicago N/T outlet since March, arriving there after more
than 13 years at Infinity N/T KMOX St. Louis He became

tencers building up from iPods, satellite {radio] and ccll phones?” | GM of KMOX in 2002, rising to that position from the P1)

overworking too tew sales managers or by not having a real pro-

motion budget available.
As for coping with the competition, Oxlev asks, “Is it just a lot

of press coverage, or is there some real competition for my lis

ANOTHER TOPIC OF CONVERSATION: WLNK (THE LINK)

JEFFERSON-PILOT'S WLNK (THE LINK) CHARLOTTE, N.C., offers an interesting wrinkle in the ccnversation-
talk format. In overnights and on weekends, it's a music-intensive AC. But in prime dayparts it's a conversation-based
talk station that plays a couple of songs amid the chatter. GM Rick Jackson says the Link started out as “the most boring
station in America” in 1992 and has been a work-in-progress ever since.

The objective, he says, is to evolve into a “conversation station” from what was once an AC station.

Music has not disappeared from the talk-based weekday shows, but the average number of songs per hour ranges
from one to four.

Anchored by the group’s syndicated duo Bob & Sheri in mornings, the Link has developed a wider lineup of
local personalities during the last four years. Jackson says a requirement has been to remain profitable through-
out the transition.

“Our broadcast cash flow has never dropped below 30%," he says. “We believe the format should be doing 45%-50%,
even in a market the size of Charlotte. It will. But, as we grow it, 've got to invest in it, and growing and pioneering a for-
mat without syndicated help is an expensive process.

The personality lineup covers Mondays through Fridays 6 a.m.-7 p.m.

The second time slot Jackson reworked was afternoon drive. in 2001, he brought on Matt & Ramona for 3 talk-based
program that includes about four songs per hour.

Following Bob & Sheri’s 6 a.m.-10 a.m. show is Pam Stone, who started in the 10 a.m.-noon slot in 2003. Six months
later, Jackson added Craig Shoemaker to run noon-3 p.m.

The Link has been “as it is right now, with our daytime lineup, for two years,” Jackson says.

Another reason for the sfower transition out of AC, he says, is that conversation radio “is still very risky. It's not tried
and true. And this is an industry that likes tried and true/” —TONY SANDERS
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chair he inherited in 1992. |

Right now, the biggest issue for Langmver is to get 10 know all

of his station’s staff—and to instill a new sense of leadership for
Tribune’s flagship station. “Managers manage detail and leaders

lead,” he savs, suggesting that the way he will lead is to deter-
mine “all of the strengths of all of our people. What their dreams

are and how they can grow.” To do that, he savs he plans on
meeting all staffers in one-on-one meetings.

Also top of mind for Langmyver is ensuring WGN has plent
of local personality. “Are we doing all we can to truly be Chicago’s

s

hometow n stations™ he savs. Langmyer would nor give details as
to his future plans to make that happen, other than to hint that
there is a lot more “communiry involvement™ that can be done.

THE VIEW FROM CHARLOTTE, N.C. |
Rick Jackson is another PD-turned-GM with plenty of issues on
his mind. He has run Jefferson-Pilot’s Charlotte, N.C., opera-
tions since 1992. Before that, he spent 12 vears at Jefferson-Pilot

country KYGO Denver, where he was morning man/PD.

Aside from N/T WBT-AM-FM, Jackson has overseen the
birth and steady growth of WLNK (the Link), an FM that is fund-
ing its own transition from AC to “the Conversation Starion.”

One big issue for Jackson is the focus on “transactional busi-

ness” that relies on delivering cost-per-point and ratings num-

bers to agencies and media buyers. Ratings are important,
Jackson admits, but the more he can focus on sclling the benefits
of his talk-show personalities—and of proving his station’s
worth by delivering results for advertisers—the better.

“If you'd asked me this a vear ago, [ would have said we've

become too dependent on numbers,” he savs. “But I don't feel so
strident now. We've made some nice progress on rhat, and I don't

mind telling you that one of the reasons is we’re selling stations
tataren’t transactional. Pretty simply, we're not music-intensive,
s2 we have a lot more to sell and we have a lot more to talk about.”

Thar kind of success comes more readily with a talk format,

Jackson notes. “When vou have a talk station, anv talk station.
o 2 bl £

including sports stations, you have a huge advantage in providing

real value to those customers who can really measure results.”
In the case of sports programming, WBT has just re-signed to
a multivear deal with the NFL's Carolina Panthers. Jackson

would not ofter details or provide an explanation for the football

teamy’s return, other than to say, “Let’s just say that it comes down

to relarionships™ and learning new lessons from past experience.

\nother concern of Jackson’s is the competition he sees from

satellite radio. He echoes the sentiments expressed by Saga
chairman/CEO Ed Christian: “I don’t know why in the hell
radio would provide [satcasters] with free material. It’s not that
important that we get Bob & Sheri distributed through a ner-
work like that. Bob & Sheri aren’t going to make anvthing off of ‘

it, so they don’t have any interest in it.

*“Again, when you work with an outside partner, there are onl;

two reasons to do it: \re we going to make money, or are we
going to make ratings? Satellite radio doesn’t supply either one

for us. In the meantime, we give them these great products and
help perpetuate their advance on us. T don’t understand wh |

we'd want to do that.” eoee |

“
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TOP-OF-MIND
IN BALTIMORE:
COMMENTARY BY
WBALWIYY GM
_EDKIERNAN

HEARST-ARGYLE RADIO GM EdKiernan has run
the radio group’s Baltimore combo for the last 14
years. Before that, he worked at CBS Radio for more
than a decade in roles including VP/GM for all-news
WCBS New York. (Another claim to Kiernan fame: He
hired current CBS Radio News chief Harvey Nagler as
news director for WCBS.) Here are some of his
thoughts on the key issues he faces as a GM:

“LESS IS MORE”: Here’s what | wish Clear Channel
Radio CEO John Hogan had said: “Clear Channel
believes its radio station audience declines are caused
by the excess inventory we added to the stations in
the late '90s. Therefore, to raise listener levels, we are
cutting back inventory. We hope our listeners enjoy
the experience” Instead, Clear Channel said, “It's an

SPORTS industry problem.” No, it was Clear Channel’s problem

... but now it is an industry problem.They have suc-

RIGHTS ceeded in besmirching an entire industry and put
radio on the defensive in 2005.

MAJOR LEAGUE BASEBALL: All games are available
on the Internet ($9.99 per month), TV and XM Satellite
Radio. MLB has not dealt with the radio rights holders
in a proactive way. We hear about these things after
the fact. The future is cloudy for the commercial radio
rights holder and MLB.

ARBITRON: Response rates drop, drop, drop. Arbitron
rates go up, up, up. This is dumb, dumb, dumb.

JACK: | pray that someday | will compete with a bland,
colorless radio station that has no personality, plays a lot
of songs | don't like, has no traffic, weather or news and
no connection to the community . . . Oh, thanks, Jack!

90s/45s/15s: Great creative is great creative. It's not
how long the spot is, it's how you make it impactful.

HOWARD STERN GOES TO SIRIUS: For $12.99 a
month, you can hear Howard Stern talk about living in
a spacious, elegant apartment overlooking Central
Park with an incredibly beautiful woman, spending
the weekends in the Hamptons, being driven around
by chauffeurs and attending the finest restaurants and
opening nights.

SALES CHALLENGE: Convincing clients to under-
stand the value of buying a radio station for its
ability to produce results (sales) instead of a cost-
per-point transaction.

NATIONAL SALES: The recent public criticism by Cumu-

lus and others about their “frustration with national
sales”—why can't that be done in private? ece

THERE'S MUCH MORE AT » WWW. BillboardRadioMonitor.com 15




SMALL-MARKET
GMs EXPLAIN
WHY SIZE
DOESN'T MATTER

BY CHUCK TAYLOR
PHOTOGRAPH BY STEVEN BLOCH

hile executives in radio’s major markets often
procure the lion’s share of high-wattage recog-
nition, there’s a whole universe of independent

small-market GMs who also illuminate the
broadcasting stratosphere, albeit with a little less flash.

The vast majority wouldn’t have it any other way. While sta-
tion managers in New York, Los Angeles and Chicago—even
Lexington, Ky. (Arbitron market No. 100)—may reach a more
sizable audience, heartland honchos proudly serve their listeners
with a personal touch they say makes them participants in the
community instead of observers.

Small-market GMs also point to their ability 10 make deci-
sions simply with a discussion in the hallway or a handshake in
town, as opposed to scrutiny in the boardroom before local
regional and/or national corporate taskmasters. They also have
fewer concerns about outside competitors. But life in the
(sometimes) slower lane also has its share of challenges.
Convincing national advertisers to come onboard tops the list.
In addition, wearing a small-market GM hat usually also
requires programming, sales and engineering stripes. Finding
and maintaining decent talent is tough, as is retaining a level
playing field when you, often a family-owned company, are
competing with the resources of crosstown Clear Channel.
Cumulus or Citadel outlets.

Most indie small-market GMs focus on the bright side.

“I'look at this as the last bastion of the radio I got into 30-plus
years ago,” says Gary Grossman, GM/president of full-service
KIHR-AM Hood River, Ore., which won a Marconi Award as
small-market station of the vear in 2004.

“It’s still fun in small markets; it’s radio as I've grown up with
it. There’s just as much stress, certainly, but it’s different,”
Grossman says. “With the quality of life and being involved in
my community, this is still the best decision for me.”

A HAND IN EVERYTHING
Likewise, Bill Flack, who serves as GM/PD/sales manager for
country WBRV/WLLG-AM (the Moose) Boonville, N.Y.
says, “When I worked for a group, it was all about making num-
bers. Working there for five years took off about 10 years of my
life. Here, I have a hand in everything, and I know exactly
what’s going on around me. We’re never going to get rich, but
we’re not in it for that.”

BIA Financial Network estimates there are nearly 7,400 radio
stations in markets below No. 100; they are owned by about
3,500 operators. So without a doubt, small-market GMs repre

16 www.BillboardRadioMonitor.com

sent critical mass in the broadcasting industry.

On the whole, they acknowledge the balancing act of freedom
versus resources, but none Billbeard Radio Moniter spoke to
thought that the bad outweighed the good.

In fact, when trying to differentiate the advantages versus the
disadvantages of managing small-market radio outlets, ir: almost
all cases, GMs find a positive side to variables that are inevitably
downers—making it impossible to document a neat list of pros
and cons.

To begin with, one recent study noted that some small-market
GMs act as their own PDs and spend more than 75% of their
day on such administrative functions as accounting and collec-
tions, purchasing, payroll and human resources.

THE SCALE IS SMALLER

Grossman acknowledges the necessity of having a hand ir al
areas to run a smooth ship at KIHR-AM, but he sees it as a pari
of the deal that is neither negative nor positive.

“The scale is smaller, so we cover a lot more details in terms
of involvement in programming and other areas that large
merket GMs are not involved in directly,” he says. “What
remains universal is that we are setting the vision for an
organization. It is the same set of skills that you apply i a

mgjor market.”

KIHR-AM is owned by Columbia Gorge Broadcasters.
wlich also owns classic rock KMSW, oldies KACI-FM, naws
KACI-AM and top 40 KCFM. The group’s stations have been




on the air in the Hood River/White Salmon region of Oregon
since 1951.

In addition to its news coverage, which has received awards
from the Oregon Assn. of Broadcasters and the state’s AP
Broadcasters Assn., KIHR-AM serves the region with coverage
of local high school football, basketball, baseball and softball.

“There is so much community interaction,” he says. “Small-
market broadcasters still find an awful lot of tame to support
community endeavors. There are fewer and fewer stations pro-
viding that kind of visibility. How could this be a bad thing?”

Grossman adds that his GM role in a smaller company allows
quick turnaround regarding the allocation of funds.

“I think the biggest difference between indie ownership
versus large corporate ownership is the ability to make deci-
sions. I can elect to spend more money and move it around in
ways that I couldn’t with my one-time employer Clear
Channel,” he says. “If I want to put more money into promo-
tion, it takes the stroke of a pen. Being out of the corporate eye
is a good place to be.”

“ Mk

BOTH SIDES OF THE COIN

Bob Coker, GM of oldies KTQM/KWKA-AM Clovis, NM,,
owned by Curry County Broadcasting, has seen both sides of the
coin. Before working im the town—population 32,667—he was
with ABC News in Mew York and Mutual Broadcasting in
Washington, D.C.

Coker illustrates a prime example of the community reach of
small-market radio: On May 13, the federal government’s Base
Realignment and Closure Commission recanmended that the
Cannon Air Force Base—which employs onz in five workers in
the county—be closed.

“This morning we had a town hall meeting with the governor
of the state and a community rally in support of the base staying
open,” he says. “We were able to take our mdrning show to the
town library and broadcast all morning long. The town hall
meeting was aired live an our station.”

Coker explains that in a town of that size, “we all have the same
concerns, hopes and fears. By virtue of being closer to the people,
we know many of our listeners and our advertising clients. We all

Dittman regrets that his stations persistently serve as a training
ground for on-air talent who move on to larger markets as soon
as they mature.

“I think we’ve spawned more talent than any other station,”
he laments. “We take them in as babies and make men and ladies
out of them.”

Case in point: Among those who began their careers at WABB
is Scott Shannon, PD/morning co-host of adult top +) WPL]
New York and one of radio’s foremost programmers.

Leonard Wheeler, GM of the six-station, family-owned Mel
Wheeler Inc. radio group in Roanoke, Va., stands by the talent
that is groomed in local markets.

“I believe we have strong talent in all levels of management
that could do well in larger markets,” he says. In fact, “it’s a mis-
conception that everybody is on a path to move to a larger mar-
ket as soon as they can. We have a number on our air staff that
have chosen to stay in Roanoke.” In this highly competitive mar-
ket, Wheeler stations have been known to hire programming and
air talent away from local Clear Channel stations. Wheeler owns

‘WE'RE IN BETTER SHAPE HERE THAN
THE BIG GUYS, BECAUSE THERE IS
NOTHING CANNED ABOUT OUR FORMAL.
WE'RE THE REALTHING, AND THE

AUDIENCE KNOWS IT’

-BILL FLACK

live and work here. This is our home, so we kmow what our own
problems are. As a result the listener gets a bester product.”

But there are also handicaps to being lower-profile. The
Moose’s Flack says that working in an unrated Arbitron market
creates its share of headaches—foremost the battle to attract
advertisers from outside of town.

“We’re not close to a metro anywhere. Tc get regional and
national business, we havz to work hard. Reps simply don’t want
to talk to us,” he says. “I came from a larger market and we could
always pull up Arbitron ratings, but here, there aren’t enough
diaries coming into the whole area.”

Staffing is equally modest. In addition to Flack,
WBRV/WLLG-AM has four full-time employees: two salespeo-
ple, a news director and a morning man who 1as been with the
station for 41 years. There is also a part-time afternoon drive DJ.

Programming includes such nostalgic features as an old-time
country jamboree every afternoon (featuring a classic hymn),
farm reports, Sunday cturch services, obituaries (there is no
local newspaper; announcements are sponsored by the local
funeral home), birthdays and anniversaries. At night, the station
airs Jones Radio’s True Country format.

“We’ll play requests for Nelly sitting on ber back porch,”
Flack says.

ANOTHER POINT OF VIEW

Bernie Dittman, president/GM of the Dimman Group in
Mobile, Ala., which has owned WABB-AM-FM since 1948,
points out that unlike so many big-city statioas, his program-
ming is all live.

“If the listener wants t¢ find out about what's going on in the
community or if they have a question about semething they’ve
heard, they can call us up and we give them information.”

But like the other GMs, he admits that it’s a balancing act.

top 0 WXLK (K92), AC WSLQ, country WSLC, R&B
WVBE-AM-FM and news/talk WFIR-AM.

In the challenges column, Wheeler admits that “companies on
the scale of Clear Channel or Cumulus have a vast amount of
resources and a network of talent that we don’t have. No ques-
tion, I think that small markets are sometimes a tougher place to
be. Revenue is divided by the viable number of signals in the
market, so we’re making a living on much less revenue per sig-
nal. As a company, we don’t have a particularly impressive bot-
tom line. But we view the station as more than an investment.”

There is one element that all of the GMs agree has no down
side. While much of the industry is preoccupied with the threat
of outside technologies, community stations rely on their local
focus to hold onto their audience.

“I’m probably the last person to be affected by satellite radio
and iPods,” Flack says. “We’re in better shape here than the big
guys, because there is nothing canned about our format. We'’re
the real thing, and the audience knows it.”

Grossman adds, “There is no question that technology is forc-
ing us to be better at what we were always supposed to be good
at—community involvement and information, things that are
simply not as present on your iPod or satellite radio. But I rec-
ognize that there is certainly an attractiveness to hearing formats
that you can’t get in this market. So we have to maintain a first-
quality product that brings people back to us on a regular basis.”

No matter the often complicated routine of a small-market
GM, those surveyed heartily agree that it’s worth every minute.

“There are times when I turn around and ask why I'm doing
this, when problems all hit at once and a plan goes out the win-
dow,” Flack says. “But then we go into the community and see
how people gather around to get their hands on anything that has
our logo on it. I'm very blessed to be doing what I do. Sometimes
I have to pinch myself.” L
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HAT IS A GM TO DO7
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lear Channel’s Spanish-language initiative is up and

running. Infinity’s partnership with Spanish
Broadcasting System is in place. Such entrenched
Spanish-language broadcasters as Entravision,

Univision and LBI Media operate hundreds of stations.

No question, the number of Spanish stations in the United
States is on the rise. In 1995 there were 427; in 1999, the figure
stood at 536.

The latest number is 687, up from 656 a year ago, according to
the M Street Journal.

If the steady growth continues, Spanish stations will soon trait
only country, news/talk and oldies among popular formats.

That kind of expansion makes it clear, if it wasn’t already, that

{}

1™
-

Kim Bryant

Spanish-language formats and stations, whether they’re called
“La Preciosa,” “El Sol” or “Mega,” are here for the long run.

With Spanish radio proliferating by “flips” of stations on
previously non-Spanish frequencies, it is understandable that
some broadcast professionals would wonder: How might this
affect my job?

Of course it would be more than beneficial to speak the lan-
guage, to hold on to your job and succeed in your new format. If
you don’t, however, the same skills that have guided your career
so far can continue to serve you and your station well. The good
news for smart GMs, and broadcasters in general, is that sensi-
tivity, people skills, and the ability to learn and adapt to new sit-
uations may be as important as speaking Spanish.

|
|

T

UNDERSTANDING WITHOUT FLUENCY

Clear Channel Bay Area regional VP Kim Bryant is an 18-year
broadcast veteran who oversees two La Preciosa (regional Mexican
oldies) stations, KSJO San Jose, Calif./San Francisco and KPRC-
FM Monterey, Calif., plus R&B/hip-hop KMEL, which features
morning man Chuy Gomez. She has spent 14 years involved in
Spanish-language broadcasting. A previous employee of En-
travision and Excel Communications, Bryant helped launch KPRC
and CC’s seven-station La Preciosa network.

Just because a GM doesn’t speak Spanish, or doesn’t speak it
well, doesn’t necessarily mean it’s a problem.
“I'm not fluent,” Bryant says, “but I’ve been doing this long

enough that I can listen to the radio station and I understand

what is being said and what’s going on, or be involved with a

conversation and answer back in English.” |

More important than speaking the language is understanding
the culture. “I think any GM that gets into it and doesn’t speak
che language, that shouldn’t stop them,” she says. “It’s about

anderstanding the culture and the music, just like you would
need to do if all of a sudden you went from a [top 40] station to
a country format.”

American General Media’s Albuquerque and Santa Fe, N.M.,
market manager Scott Hutton has overseen that cluster for

almost five years. Among his charges are heritage regional
Mexican KLVO (Radio Lobo), Spanish oldies KZNM (106.7
Radio Sol) and regional Mexican KQBA (Que Buena), which
serves Santa Fe.

“You don’t have to be from the culture to understand it,
appreciate it and service it,” Hutton says. “But make sure you
understand the people you're talking to, or else programming,
promotional and public service issues will backfire.”

Hutton admits his Spanish needs some work. “I am taking
classes to remedy the situation,” he says. “I understand most of
the language, but could use more practice.”

There’s a silver lining though. “I’ve found that radio principles
apply across many formats, including Spanish, so speaking the
language isn’t mandatory,” he says. “It’s very important that you
have a trusted inner circle of management that speaks the language

and understands the culture to maximize your opportunities.”

Meanwhile, Clear Channel/Houston regional VP Mark
Kopelman, who also serves as GM for hurban top 40 KLOL
(Mega 101), says he barely speaks Spanish. “It has not been a
hindrance whatsoever,” he says. “One hundred percent of my
staff speaks English, so communication is not a problem.” On
the other hand, Kopelman says 75% of his programming and
sales staff speaks fluent Spanish.

Before KLLOL flipped from mainstream rock in November,
Kopelman did not have any experience with Spanish. That
doesn’t mean he can’t manage Mega, he says.

“I am not a rocker, yet we have two rock stations,” he points
ut. “I am not in the target of our AC and [adult top 40] proper-
ties, and I am able to manage them effectively. Radio is radio, and
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the challenges that we face with Mega every day are no different
than the ones we face for any other format.”

Among those challenges, he savs, are “developing, managing,
nurturing talent, growing revenues, finding new sources to grow
the stations and interacting with the communities we serve.”

While listeners have welcomed Mega’s hurban format in
Houston, Kopelman sayvs advertisers are still trving to figure
it out. “Thev tend to want to put Mega into a box,” he says.
“Is it a Spanish format®> A general-market format? In reality,
it is both.

“QOur listeners are second-, third- and fourth-generation

Latinos between the ages of 18 [and] 34,” he cantinues. “They feel
very close 1o their heritage and roots, and may have ¢ven learned
Spanish as [their] first lasnguage. However, they live very American
lifestyles and speak fluent un-accented English, as well as perfect
Spanish in the accent ¢f their families. Ther are not one or the
other; they are both, a1d the buying community is doing their
clients a disservice if they try and box Mega irto one or the other.”

SELLING IN ENGLISH?
The abilirv to speak Spanish is not necessiry for a sales staff
either, Bryant savs—that is, “unless you’ve got people going out

Kim Bryant and
KMEL DJ

GMs ONLY
SPECIAL

ISSUE

MULTIFACETED, MULTILINGUAL

A recent Arbitron study, “Hispanic Radio Today,” counts six
distinct Spanish-language formats: regional Mexican, Spanish
contemporary, Spanish news/talk, Spanish tropical, Spanish
variety and Tejano. “That’s really just the beginning,” Bryant
says. “It breaks up after that.”

Brvant’s programmers are “veterans of the business,” she
says. “Thev’ve done Spanish-language radio before. They speak
Spanish, they’re educated, and they can ‘transread’ and translate
from Spanish to English and English to Spanish. Of course, the
DJs are bilingual or just speak Spanish.”

‘I THINK ANY GM THAT
GETS INTO IT AND
DOESN'T SPEAK THE

Chuy Gomez
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LANGUAGE, THAT

HOULDN'T STOP THEM!
—KIM BRYANT

TOP 10
RADIO ADVERTISERS
ALL FORMATS

PARENT TOTAL DOLLARS SPENT
Walt Disney $27806,811
Verizon Communications $22,961,699
National Amusements $20,577,426
SBC Communications $19,163,628
General Electric $18,856,202
Time Warner $18,697,219
News Corp. $18,667,651
Toyota Motor $16,693,253
Home Depot $15,195,797
General Motors $14,623,544

TOP 10
RADIO ADVERTISERS
SPANISH FORMATS

PARENT TOTAL DOLLARS SPENT
Univision Communications $5,402,503
U.S. Government $2,387,833
General Electric $1,966,410
McDonald's $1,917,201
Walt Disney $1,863,291
Ford Motor $1,784,670
Sears $1,662,813
Autozone $1,591,536
Toyota Motor $1,441,484
Verizon Communications $1,405,605

SOURCE: Nielsen Monitor-Pius
PERIOD: Jan. 1-March 31, 2005

to a local mom-and-po9 business that is owned by someone that
is Spanish [speaking] and their English isn’t good.”

But that’s not where most of the business is anyway. “It’s not
the little taqueria on the corner that is buying advertising on
these Spanish-languag= radio stations. It’s the general market.”

On the other hand, & is important for larger businesses to tar
get their ads appropriately to the Spanish nurket.

“The majority of the business is coming from the auto
dealer that realizes that 33% of the market ir. their neighborhood
is Hispanic,” she says. “They realize that if tLey don’t start reach-
ing out to the Spanish-.anguage community, chey’re missing out.”

Hutton says his sales staff has faced the same challenges they
would face with any new station, with a singular exception:
Effective Spanish-language advertising is key.

“The first challenge is educating advertisers on how to effec-
tively market their business to Spanish-speaking customers,” he
savs. “You don’t just plop down an English-language spot on
Spanish radio. In fact, creative is the biggest hurdie facing our
advertisers’ successes dn a local level. The clients and account
executives who grasp the challenge flourisa. Those who don’t
have a long learning curve ahead.”

What is he doing? “We are initiating brac ding campaigns and
awareness seminars to our client base to help them solve the cre-
ative message challengzs that many businesses face,” he says.

Common sense rules apply when it comes to air staff, Bryant
says. “You would never put a Puerto Rican DJ from New York
on vour country formzt in Dallas,” she says

“If vou have a regional Mexican station, [’'m not going to put
someone on there that is from Cuba,” Bryant -ontinues. “I’m going
to put someone on thare that’s from Mexizo. I’'m going to put
someone on there that’s familiar with the regional Mexican music.”

Keep in mind that ¢ Spanish” is a broad t=rm used to describe
a variety of distinctive radio formats. “A bt of pcople look at
Spanish-language rad-o as a format, not a language,” she savs.
“Thev’re categorizing it as one, but really there’s many verv dif-
ferent genres and segments and pieces to it.

On the other hand, Kopelman says finding air talent for

Mega in Houston has been a challenge. “There are no stations
[using] the hybrid Spanish-English presentation like Mega,”
he says. “There are some great Latino talents around the coun-
try, but they are not working in this format, since it is so new.
So we are finding, and in some cases, building, our own stars.”

That means sometimes discovering talent that live the lifestyle
and speak the language, but do not have any professional experi-
ence. “They may play it at home and dance to it at clubs, but on-
air they have no experience,” he says.

But authenticity and the ability to connect viscerally with the
listener may count for more than smooth professionalism at this
stage, Kopelman says.

“We have to find people who walk the walk and talk the
talk,” he continues. “Our listeners know the performers from
the pretenders.” The result is that Mega has a younger, less
experienced air staff than most stations in a market like
Houston would have.

Having a Spanish-language station has opened up new oppor-
tunities, Bryant says.

“It’s made this building really represent the entire Bay Area,”
she says. Whereas before, buyers would turn to other outlets to
reach the Spanish audience, that’s no longer true.

“Now they don’t have to,” she savs. “They can pick up the
phone, and if they’re trying to reach the Hispanic community, if
they’re trying to recach women 25-54, if they’re trying to reach
young kids 18-34, we've got [rhythmic top 40 KYLD] Wild,
we've got [talk] KNEW, we've got every single kind of format
that fits the Bay Area,” Bryant says. “Having the Spanish ele-
ment has enhanced that and really made us well-rounded.”

Kopelman has a similar take. “It makes us different, and it
makes us, as a cluster and company, reflect the population we
serve,” he savs. “Houston has a huge, growing Latino popula-
tion. To serve them, we must reflect them, not only in the num-
bers of Latinos we hire for positions, but in the format and music
and programming we present.” .
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CAPITOL COPS TOP THREE
SLOTS AT COUNTRY

For only the third ime since Nielsen Broadcast Data Systems
launched the monitored airplay era in January 1990, one label occupies
the top three positions on the Country chart. Capitol’s Nashville team
hits the trifecta as Keith Urban’s “Making Memories of Us” spends a
second week atop the chart, followed by Trace Adkins’ “Songs About
Me” (6-2) and Dierks Bentley’s “Lot of
Leavin® Left to Do” (5-3).

MCA Nasbhville held the top three
in the April 11, 1992, issue of
Billboard (prior to the launch of
Billboard  Radio  Maoniter), with
Wynonna Judd’s “She Is His Only
Need,” Reba McEntire’s “Is There Life Qut There” and Vince
Gill’s “Take Your Memory With You.”

Arista Nashville claimed the top three in the July 25, 2003, issue
of Monitor with Brooks & Dunn’s “Red Dirt Road,” Alan
Jackson & Jimmy Buffett’s “It’s Five O’Clock Somewhere” and
Brad Paisley’s “Celebrity.”

CAREY’'S TRIUMPHANT
RETURN TO NO. 1

Mariah Carey is back on top of the charts as "We Belong
Together” (IDJMG) rises to No. 1 at Rhythmic Top 40. The
track is Carey’s sixth Rhythmic Top 40 No. 1, which extends
her lead as the female artist with the most chart-toppers at
the format. She is now tied with Nelly at third place for most
overall No. 1s. Only Usher (with eight) and 50 Cent (seven)
have led the chart on more occasions.

"Together” marks Carey’s first Rhythmic Top 40 No. 1
since “Honey"” spent three weeks on top in fall 1997 The
track pulls in 5,176 detections, an all-time high for a
female-led song on the chart. Only 50 Cent’s “Candy Shop,’
with 5,520 spins in the April 1 issue, has accumulated more
weekly detections.

At Mainstream Top 40, "Together” earns Greatest Gainer
honors and jumps 13-6. It is Carey’s first top 10 on that list
since “"Honey” peaked at No. 7 in 1997 "Together” is also
the Greatest Gainer at R&B/Hip-Hop, where it is No. 2 and
a mere 71 spins away from No. 1, currently occupied by
labelmate Bobby Valentino’s “Slow Down” This marks
the first time Island Def Jam has claimed the top two slots
at R&B/Hip-Hop since the March 30, 2001, issue, when
Musiq’'s "Love” and Ja Rule’s "Put It on Me” held the No.
1 and No. 2 spots, respectively.

RICOROS NASHVILIL

e

www.BillboardRadioMonitor.com

Coldplay ‘Speeds’ To
Triple-A Chart Record

Coldplay becomes the first act to reach the 500-spin plateau twice
at Triple-A as “Speed of Sound” (Capitol) spends its third week
atof the chart. “Speed” is only the seventh song to reach the 500-
spin mark and the first since R.E.M.’s “Bad Day” in the Oct. 17.
2003, issue. Coldplay’s 532 spins is the most for any title since
Sarah McLachlan’s “Building a Mystery” garnered 566 spins in
the Sept. 12, 1997, issue. Coldplay first hit the 500-spin mark in
Feb-uary 2003 with “Clocks.”

ALBUM FALL OUT
DRIVES AIRPLAY

Fall Out Boy’'s “Sugar, We're Going Down” (IDJMG) enters
the Modem Rock chart at No. 40, two weeks after the band’s
“Frem Under the Cork Tree” debuted at No. 9 on The
Billboard 200. The album has moved nearly 100,000 units
since its release, according to Nielsen SoundScan, and its
success seems to be driving airplay rather than the other
way around, as is usually the case.

This week’s tally of 303 Modem Rock detections marks an
incrzase of 50% during the last three weeks. Of the 30 sta-
tions where “Sugar” was detected this week, five have the
track in their top 20, including the band’s hometown station
WK2X Chicago.

Indies Making Mark
On Rock Lists

A pair of independently distributed labels land their first Bilboard
Radwo Monitor chart hits this week. At Active Rock, Larkio
Records scores as Intangible debuts at No. 36 with “Those
Around You.” Lead singer Justin Wright is the son of *70s artist
Gary Wright of “Dream Weaver” fame. The elder Wright s the
labePs founder and CEQ.

On the Heritage Rock list, Canadian label Athelas appears for
the first time as Sound and Fury’s “Troptripical” enters at N . 30.
‘The track has received more than 600 spins at KTUX Shreveport,
La., since January. It is the only station on the panel to have p ayed
the record.
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Bg ARTIST IMPRINT / PROMOTION LABEL

1 1 g HOLLABACK GIRL NO. 1 {3WKS) o

. GWEN STEFANI INTERSCOPE
LET ME GO N @
3 DOORS DOWN REPUBLIC/UNIVE RSAL/UMRG
BEHIND THESE HAZEL EYES °r
KELLY CLARKSON RCA/RMG
SINCE U BEEN GONE N2 ¢y
KELLY CLARKSON RCA/RMG
SWITCH
WILL SMITH OVERBROOK/INTERSCOPE
WE BELONG TOGETHER GREATEST GAINER"
MARIAH CAREY ISLANDADJIMG

SUGAR (GIMME SOME) N
TRICK DADDY FEATURING LUDACRIS, LIL' KIM & CEE-LO  SLIR-N-SLIDE/ATLANTIC

DON'T PHUNK WITH MY HEART

THE BLACK EYED PEAS A&MANTERSCOPE
INCOMPLETE
BACKSTREET BOYS JIVE/ZOMBA
MR. BRIGHTSIDE N
THE KILLERS ISLAND/IDIMG
OH &
CIARA FEATURING LUDACRIS SHO'NUFFMUSICLINE/LAFACE/ZOMBA
LONELY NO MORE N
ROBTHOMAS MELISMA/ATLANTIC
KARMA N
ALICIA KEYS JRMG
BOULEVARD OF BROKEN DREAMS N3 ¢y
GREELV DAY REPRISE
SCARS AIRPOWER N
PAPA ROACH ELTONAL/GEFFEN
LONELY N
AKON SRC/UNIVERSAL/UMRG
HATE IT OR LOVE IT N
THE GAME FEATURING 50 CENT AFTERMATH/G-UNITANTERSCOPE
CAUGHT UP N2
USHER LAFACE/ZOMBA
COLLIDE N %
HOWIE DAY EPIC
DISCO INFERNO 82
50 CENT SHADY/AFTERMATH/INTERSCOPE
OBSESSION (NO ES AMOR) S
FRANKIE J FEATURING BABY BASH COLUMBIA
DON'T CHA
THE PUSSYCAT DOLLS FEATURING BUSTA RHYMES A&M/INTERSCOPE
CHARIOT b
GAVIN DEGRAW JRMG
SHE'S NO YOU
JESSE MCCARTNEY HOLLYWOOD

RICH GIRL N
'GWEN STEFANI FEATURING EVE

JUST A LIL BIT MOST AIRPLAY ADDS

v 50 CENT SHAOY/AFTERMATH/INTERSCOPE
GOIN' CRAZY S
NATALIE LATIUM/UNIVERSAL/UMRG
CANDY SHOP N2

50 CENT FEATURING OLIVIA SHADY/AFTERMATH/INTERSCOPE

BABY I'M BACK
BABY BASH FEATURING AKON LATIUM/UNIVERSAL/UMRG

UNTITLED (HOW CANTHIS HAPPEN TO ME?) &
SIMPLE PLAN LAVA

YOU AND ME

LIFEHOUSE GEFFEN
coLD N dr
C_ROSSFADE FG/COLUMBIA
GIRL

DESTINY'S CHILD COLUMBIA
HOLIDAY

GREEN DAY REPRISE
FALLTO PIECES

AVRIL l__AVIGNE RCA/RMG
OKAY

NIVEA FEATUEING LIL JON &VOUNGBLOOD; JIVE/ZOMBA

GIRLFIGHT
BROOKE VALENTINE FEATURING LIL JON & BIG BO! SUBLIMINAL/VIRGIN

SOME CUT N
TRILLVILLE FEATURING CUTTY BME/WARNER BROS.

THESE WORDS

NATAS_HA BEDINGFIELD EPIC
HOW WE DO N2
THE GAME FEATURING 50 CENT AFTERMATH/G-UNIT/INTERSCOPE

INTERSCOPE _ |

RadioMonitor
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AUDIENCE
MULIONS  RANK

9246 8952 65.180 1
o MOST AIRPLAY ADDS
42.57° 3
43.887 2
36.712 6
L TITLE NEW
5584 4268 38.082 5 ARTIST/LABE. STATIONS
T JUSTA LLBIT & 2
26.621 12 50 Cent
3 ) (Shady/Aftesmath/interscope}
33.523 E/ KELZ. KHFI, KJYO, KKDM, KLAL, KRBE,
= S KSPW, KWYE, WDJX, WERO, WFLZ,
26.192 | n WFMF, WIOG, WKSE, WKXJ, WLKT,
WS WNKS, WNOK, WPRO, WPXY, WQEN,
" B WQZQ, WRHT, WRVW, WXKS, WXLK
25.073 || 13 Total stations with six or more detections: 72
29.364 9 Total delections by daypat:

e  DOODD

28.385 | 10 P "3 P = 126

Sl 8% 15% 16% 34% 28%

24.657 14

T N HOLIDAY & 26
22212 | V7 E ooy
—— e (Reprise)
21051 19 KOWB, KHK3, KHTS, KKMG, KKOB,

— S — KRQQ, KXX A, WAEV, WAKZ, WCGQ,

WDKF, WER©G, WGTZ, WHOT, WIOG,

29834 || 8 WKRZ, WKSE, WKST, WKXJ, WLD!,

T . WNOU, WSEX, WSTW, WWWQ, WXLK,
21842 18 WYQY

— o= Total stations with six or more delections: 67
18.547 21 Total detections hy daypart:
e m | DOOD O

— = e 19 w3 » ru -6

% 13% 16% 34% 33%

ENERGY 24
Natalie Feat Baby Bash
{Latium/Uni=ersal/UMRG)

KELZ, KHTS KHTT, KKMG, KKOB,
KLAL, KRBE KSMB, KWYE, KZCH,
KZHT, KZZP, KZZU, WAKS, WAKZ,
WOKF, WHKZ WJBQ, WKKF, WLKT,

10.956 30 WQzZQ, WXFS, WXLK. WXXX
Total stations vath six or more detections: 32
14522 27 Total detections by daypan:

s | QODOQ

FPSRER -1 -3 7 7-12 1-4a

2521 1691

15137 | 26 6% 13% 14% 23% 45%
—
16.943 24 THESE WORDS 16
e Natasha Becingfield
20818 || 20 Epic)
> SR KHTS, KRUFNABB, WBHT, WFKS, WIOG,
- | WJJS, WKGE, WKRZ, WKSS, WKZL.
1_19 1092 29 WLAN, WPRO, WPST WRHT, WZNR
- Total stations wath six o more detections: 58
“‘F | 8.746 1 \“.33'_ Total deleclions by daypart:
wm  OOOOOD
I | P " =7 ru vt
8014 || 35 5% 18% 15% 25% 37%
RN
6.450 || 88 GIRLFIGHT "
Brooke Valertine Feat. Lil Jon & Blg Boi
4.228 [ {Subliminal//irgin}
1 - KDWB, KKD#, KKMG, KLAL, KRUF,
8 WFLZ, WFMS WHBQ, WIOG, WKSC,
1 8.171 .?‘ 34 WZEE
6.656 I 39 Total stations with six or more detections: 57
. - Total detections by davpart:
m=gRorcrelofo
.. >
' -0 »? -1 4o
7 3.538 -
.L__“;. U 4 5% 13% 16% 30% 36%

1280 9.234 | 31

RECURRENTS
TITLE DETECTIONS
ARTIST 'IMPHINTI:ROMOT!ON PP S B - TVL w
élAf{AngT'.’MlSiS}iEiLLﬂTtSHO'NUFFMUSLCMmMB__, ._L_Na 330_ xk
GAVIN DEGRAWIARME) - A R
MARIG GRD STREET/AMG) .
?&Es‘;gnzgkﬂir?gﬁnouvwoom E JZ?J_ B
l!g:E':‘(l FEAT. LIL JON & LUDACRIS (LAFACE/ZOMBA) NS sd (352
ES&ECABRERA(E.VL.A ATLANTIC) = i e
3;/LELSFAE§1?T$AV526RAW(DERRTY»FO’ REEL/CURB/UMRG) 1098 1164
gll?ﬁ?\?éf\]s'.PETEVPABLO(SHO’NUFFMUSICUNE/LAFACE/ZOMBA) 13 1096 221
oo Bl
EERLEchﬁAV:QSYON (WALT DISNEY/HOLLYWOOD) alll _1304
o s v
o N
R A s S oo
AT e 7 R
L’:Eogggfocmnw/me) 58 ,__Zii___?f__
T BLAEx EVED PEAS (AMMINTERSCOPE) * N 7
:ggeigf&'\:lsqnmmme) 5 | ee3 71_
SWTCHEOGT TRED INKICOLUMBIA) N N e
WITH YOU N2 614

JESSICA SIMPSON (COLUMBIA)

WE BELONG TOGETHER
Mariah Carey (island/IDJMG)

W OH

Kelly Clarkson (RCARMG)

¥ JUSTALIL BIT

50 Cent (Shady/Aftermath/Interscope)

SWITCH
Will Smith (Overbrook/interscope)

KELZ +56, KZZP +55, KHKS +44, KDND 43, WHKF +36
WNKS +35, WGTZ +34, KOCH +32. KKRZ +28, WIXX +28

Ciara Feat. Ludacris (Sho'nuff-MuslcLine/LaFace/Zomba)
WSNX +49, WYOK +48, KHFI +45, WNKS +44, KIS +41
WBLI 434, WKQ) +33, WFKS +33, KHKS +33, WKSC +30

¥r BEHIND THESE HAZEL EYES
KHTT +48, WIHT +39, KKDM +38, WRVW 434, WHY1 +32

WKKF +30, WLKT +29, KWYE +29, KSPW +29, WKZL +26

WKSC +43, KQCH +36, KELZ +36, WLKT +35, WKKF +33
WAKZ +33, WDKF +29, WXXX +26, KIS +24, WWHT +23

WPXY +46, KELZ +33, WKXJ +32, WAPE 431, WYOK +29
WOQEN +28, WYOY +28, WXSS +27 KKDM +24, WXLK +24

115 mainstream top 40 stations are electronically monitored by Nielsen Broadcast Data

Systems 24 hours a day, 7 days a week. © 2005 VNU Business Media, Inc. All rights reserved.

See legend to charts on lead page of charts section for rules and symbol explanations.

A bany, N.Y, Columbia, S.C.
Columbus, Ga.
Columbus, Ohio
Dallas

Dayton, Ohio

A buguarque, N.M.
Alentownn, Pa,
Azlanta

Astin, Texas
Baton Rouge, La.
Birmingham, Ala.
Boston

B.sffalo- N.Y.
B.wlington, V1,
Carboncale, il
Cnarleston, S.C
Crarlotte, N.C.
Chattarooga, Tenn.
Chicago

Cincinnati
Clevelard
Colorado Springs, Colo.

Des Moines, lowa
Detroit

Flint, Mich.

Ft. Myers, Fla.
Fresno, Calif.

Green Bay, Wis.
Greensboro, N.C.
Greenville, S.C.
Harrisburg, Pa.
Hartford, Conn.
Houston
Huntsville, Ala.
Indianapolis
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Grand Rapids, Mich.

Jackson, Ms.
Jacksonvillg Fla.

Kansas City

Knexville, Tenn.
Lafayette, La.
Lancaster, Fa.
t.ex ngton, Ky.
Littl2 Rock, &rk.
Long Islang N.Y.
Los Angeleg
Louisville, Fay,

Madison, Ws.
Memphis
Miami
Milwaukee
Minneapoliz

WYOY
WAPE
WFKS
KCHZ
KMXV
WWST
KSMB
WLAN
WLKT
KLAL
WBLI
KIS
wDJUX
WZKF
WZEE
WHBQ
WHY}

Moblle, Ala.

Montgomery Ala.
Nashville

New Bedford Mass.
New Bern, NLC.

New Haven, €onn.
New Orleans
New York
Norfolk, Va.
Oklahoma Ciry
Omaha, Neb.
Orlando, Fla.
Philadelphia
Phoenix
Pittsburgh
Portland, Maine
Portland, Ore:

ALL CHARTS ARE FOR WEEK ENDING MAY 22, 2005

Providence, R.l.
Raleigh, N.C.
Richmond, Va.
Roanoke, Va.

Rochester, N.Y.

Sacramento, Calif.
Sagiraw, Mich.

St. Louis

Salt Lake City

San Antonio, Texas

San Diego
Savannah, Ga.

Seattle

Shrevepon, La.
Spokane, Wash.
Springfield, Mo.

Syracuse, N.Y.

Tampa, Fla,
Toledo, Ohio
Trenton, N.J.
Tucson, Ariz.
Tuisa, Okla.

Washington, D.C.
West Palm Beach, Fla.
Wichita, Kan.
Wilkes-Barre, Pa.

Wilmington, Del.
Youngstown, Ohio
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@ KIS

Los Angeles

WHTZ

New York

WKSC

Chicago

wioa

Philadelphia

KRBE

Houston

St. VP/Pgmg: Tom Poleman
APD: Sharon Dastur
MD: Paul Bryant

PD: John Ivey
APD/MD: Julie Pilat
Clear Channel 818-559-2252

PD: Rod Phillips
MD: Jeft “Smash” Murray
Clear Channel 312-540-2000

VP/Pgmg: Jack McCartney
APD/MD: Kid David Corey
Clear Channel 781-396-1430

OM/PD: Todd Shannon
APD/MD: Marian McAdam
Clear Channel 610-667-8100

PD: Tracy Austin
APD/MD: Leslie Basenberg-Whittle
Susquehanna 713-266-1000

Clear Channel 201-209-6200 ™w W ™w W ™w W ™ W ™ w ™ LW
1 Gwen Stefan Hollaback Girl 91 1 Akon Lonely 0 92 1 Gwen Stetani Hollahack Girl 102 18 1 Gwen Stefani Hollaback Girl BN 1 Mariah Carey \We Belong Together 17 106 1 Gwen Stefant Hollaback Gid 84 84
2 Kelly Clarkson Since U Been Gone 8B 49 2 Baby Bash Featunng Akon Baby I'm B 9 B 2 The Game Featnng 50 Ce Hate it Or 100 % 2 Kelly Clarkson Behind These Hazel E 89 R 2 Gwen Stetani Hollaback Girl 116 109 2 Kelly Clarkson Since U Been Gone B 80
3 Kelly Clarkson Behind These Hazel E 82 % 3 Gwen Stetani Hollaback Gl 9% 101 3 Trick Daddy Featunng Lu Sugar (Gim 8 9 3 Will Smith Switch 84 8 3 Kelly Clarkson Since U Been Gone 13 13 3 Frankie J Featuring Baby Obsession B 80
4 Rob Thomas Lonety No More n 8 4 Ciara Featuring Ludacns Oh 87 % 4 Ciara Featuring Ludacris Dh L) 4 Rob Thomas Lonely No More 81 81 4 Will Smith Switch 14 4 Ciara Featuring Missy E1 1, 2 Step % 80
5 3Doors Down Let Me Go 69 55 5 Kelly Clarkson Since L) Been Gone n 5 Akon Lonety 0 0 5 Howie Day Collide 67 8 5 The Pussycat Dolls Featu Don't Cha 10 112 5 Alicta Keys Karma 68 51
6 Akon Lonety 69 90 & Frankie J Featuring Baby Dbsession 2 % 6 Baby Bash Featuring Akon Baby I'm B 2 N & The Black Eyed Peas Don't Phunk Wit 62 50 6 The Black Eyed Peas Don't Phunk Wit 89 4 6 Howie Day Coliide 64 6
1 DHT. Listen To Your Heart 67 53 1 Manah Carey We Belong Together 60 35 7 3Doors Down Let Me Go % 62 7 Gavin DeGraw Chariot 59 49 1 Papa Roach Scars 0 59 7 Raob Thomas Lonely No More 51 152
8 The Black Eyed Peas Don't Phunk Wit B0 74 8 Will Smith Swiich 57 45 8 Rob Thomas Lonely No More 60 68 8 Backstreet Boys lncomplete 58 52 8 The Killers Mr. Brightside nn 8 Backstreet Boys Incomplete 50 4%
9 Backstreet Boys Incomplete 5 5 9 Ketly Clarkson Behind These Hazel £ S 61 8 Will Smith Switch S7 @8 9 Mariah Carey We Belong Together % N 9 The Killers Somebody Told Me 68 6 9 Mariah Carey \We Belong Together a9 3
10 The Killers Mr. Brightside a7 0 10 The Black Eyed Peas Don't Phunk Wit % 59 10 50 Cemt Just A Ll Bit 5 w0 10 Mashonda Back 0f Da Club 8 R 10 Destiny's Child Girl 6 4 10 Kelly Clarkson Behind These Hazel E 48 48
11 Will Smith Switch 4% 4 11 Daddy Yankee Like You % Y 11 Fat Joe Featuring Nelly Get tt Popp a4 % 1 50 Cemt Disco Inferno 2 33 11 Alicta Keys Karma 9] 5] 1 Manah Carey Its Lke That 47
12 50 Cent Featunng Olivia Candy Shop 20 %5 12 50 Cent Just A Ll B 8 23 12 Daddy Yankee Gasolina 46 12 Papa Roach Scars a 12 Baby Bash Featuring Akon Baby 'm B L 12 The Black Eyed Peas Don't Phunk Wit 45 39
13 Manah Carey We Belong Together 6N B 13 80 Cenmt Disca Inferno % 45 13 Mario Let Me Love You 45 40 13 3 Doors Down Let Me Go 4 35 13 3 Doors Down Let Me Go 5 3 13 Akon Lonefy a9
14 Papa Roach Scars 40 38 14 50 Cent Featuring Dlivia Candy Shop 4 % 14 Mariah Carey We Belong Together 45 4 14 Kelly Clarkson Since U Been Gone kil 14 Akon Lonely “@ 3 14 3 Doors Down Let Me Go 4 33
15 Narcotic Thrust | Like It ¥ 59 15 Natalie Goin' Crazy 4 49 15 Frankie J Featuring Baby Dbsession 4 50 15 The Killers Semebody Told Me » % 15 Ciara Featuring Ludacris Oh “u g 15 Will Smith Swich 3n
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27 Stereo Fuse Everything 31 U 21 Simple Plan Unititied {How Can This 19 16 21 Manah Carey We Belong Together %5 19 21 Green Day Holiday % 6 27 Ryan Cabrera True 5 %0 27 Avril Lavigne My Happy Ending % 18
28 Green Day Boulevard Of Broken Dream 30 2 28 Litehouse You And Me 19 17 28 Ciara Featuring Missy E1 1, 2 Stey %549 28 Ciara Featuring Ludacnis Oh 5 5 28 Natasha Bedingfield These Words 24 6 28 Akon Lonety 523
2 Nickelback How You Remind Me -] 23 50 Cent Featunng Olivia Candy Shop 18 17 23 50 Cent Featuning Olivia Candy Saop a3 2 Ciara Featuring Missy B 1,2 Step 5% 23 John Mayer Daugltters z 8 29 Ciara Featuring Missy El 1, 2 Step 5 1
30 Papa Roach Scars B % 30 Avnl Lavigne Fall To Preces B8 19 30 Jesse McCartney She’s No You 2 1 3 Usher Featuring Lil Jon Yeah! B A 3 Ll Jon & The East Side Get Low 213 3 Green Day Boulevard m Broken Dream 5B
31 Ciara Featuring Ludacns Dh an 3 Mano Let Me Love You 18 50 3 Natasha Bedingfield These Wor s 17 13 31 Gavin DeGraw | Don't Want To Be 2% 31 The Game Featuring 50 Ce Hate tt Or 22 N Jessica Simpson With 12
R Uncle Kracker Featuring Onft Away 42 32 Tyler Hilton How Love Should Be 17 1 32 The Pussycat Qolls Feats Don't Cha »” ¥ 32 Jay-ZLinkin Park NumivEncore % 32 Ciara Featuning Petey Pa Goodies zxn 32 Mano Let Me Love Vou u 2
33 The Pussycat Dolls Featu Don't Cha B2 3 The Click Five Just a Girl % 4 33 Juvenile Back That Thang Up 12 12 3 Howle Day Collide 2 14 1 Nelly Featunng Tam McGr Over And O an 3 Hoobastank The Reason A2
34 Jesse McCartney She's No You D19 34 Simpie Plan Welcome To My Life 1% 16 3 J-Kwon Tipsy 12 4 34 Nelly Featuring Tem McGr Over And O 2 18 34 Destiny's Child Lose My Breath 20m3T). 34 Ryan Cabrera True 20
35 3 Doors Down When I'm Gone 18 9 35 Jesse McCartney Beautrful Soul 16 16 3% Ushes Confessions Part Il 1M 8 3 Ciara Featuring Petey Pa Goodies 16 20 35 Hoobastank The Reason 21 19 35 Frankie J Featuring Baby Cbsession 24 3
3% S0 Cent Just A LiBrt 17 0 3% MaroonS This Love 15 4 % Fabolous Featuring P. 0i Trade it 2 n a9 3% 50 CentInDa Club 14 10 3% 50 Cent Disco Inferno 2 xR % Trick Daddy Featunng Lu Sugar {Gim 24 3%
37 Lehouse You And Me i A 37 Ciara Featuring Petey Pa Goodies 15 15 37 Chingy Balla Baby nn 37 Usher Bum 14 12 37 Seether Featuning Amy Le Bioken 22 37 Usher Caught Up B 19
38 Crossfade Cold 16 0 38 Usher Featuring Lil Jon Yeah! 15 17 3B Twista Overnight Celebeity "z 38 Frankie J How To Deal 13 4 38 Snoop Dogg Featuring Pha Drop it i 19 16 B Jodo Leave (Get Out) B2
39 50 Cem Featuring Divia Candy Shop % 2 38 Green Day Holiday 1213 39 Missy “Misdemeanos~ Elfi Worb ft 10 8 3 Destinys Child Lose My Breath 13 13 39 The Black Eyed Peas Let's Get it St 19 2 3 Trick Daddy Featunng Li Lets Go BB
20 Awvril Lavigne Fall To Pieces %o 40 Linkin Park Numb I T) a0 Nelly, P. Diddy & Murphy Shake #a T 10 8 40 Maroon5 She Will Be Loved 13 18 4) Outiast Hey Yal 19 2 40 Ryan Cabrera On The Way Down 3%
[

A+ 50Cem Just A Ui Bit 17 0 1 A+ Um&mﬂnmdacﬂs()h % 5 A+ Howie Day Colide 8 12 | A% Frankie J How To Oeat 13 4 A+ No Airptay Adds This Week [ | A+ Green Day Holiday S 0

A+ Crosstade Cold 1 0 | A+ The Click Five Just a Gid 6 4
| A+ Avril Lavigne Fal To Pleces 1“4 0 |

MAY 27, 2005 SEE LEGEND TO CHARTS ON LEAD PAGE OF CHARTS SECTION FOR RULES AND EXPLANATIONS © < FOR WEEK ENDING MAY 22, 2005 THERE'S MUcH MoRE AT » WWW.BillboardRadioMonitor.com 23




MAINSTREAM|TOP 40

AIRPOWER

SCARS 1
Papa Roach
(El Tonal/Geffen)

AIRPLAY LEADER
{1st Station to 150 Plays}

WIXX Green Bay, Wi
PO: David Burns
Date: 02/27/05

Chart Move: 19-15

Total Stations 112:

Heavy KHFI, KkoB, 16
KRUF, KZHT, KZZU, WFLY, WIHT, WIOG,
WI0Q, WKCI, WKSS, WLKT, WNOU,
WNTQ, WRHT, WZNR

Medium keks, KDND,

KHTS, KIZS, KJYO, KKDM, KKMG, KKRZ,
KLAL, KMXV, KRBE, KRQQ, KSMB, KSPW,
KWYE, KXXM, KZZP, WABE, WAEV,
WAPE, WBHT, WCGQ, WFBC, WFLZ,
WFMF, WGTZ, WHBQ, WHKE WHTZ,
WIXX, WJBQ, WKRZ, WKSC, WKST,
WKXJ, WLAN, WLDI, WNOK, WPRO,
WPST, WPXY, WQEN, WQZQ, WRVW,
WSSX, WSTR, WSTW, WVKS, WXKS,
WXLK, WXXL, WYOY

3711/265

Light a3
Airplay Add 1
WYrgKay 3

AIRPOWER BOUND

COLLIDE 1r
Howie Day

(Epic)

Chart Move: 21-19

3407/180

Total Stations 113
Heavy KBKS, KHFI, 16
KKOB, KRBE, WFLY, WHHY, WKCI, WKSE,
WLAN, WNTQ, WRHT, WRVQ, WRVW,
WSTW, Wwwa, WXKS

Medium konp, kizs, 4
KKMG, KLAL, KMXV, KRUF, KSMB, KSPW,
KWYE, KZHT, KZZU, WAEB, WAEV, WAKS
WAKZ, WBHT, WCGQ, WDJX, WDKF
WFBC, WEMF, WGTZ, WHBQ, WHYI, WIHT,
WIOG, WJBQ, WKSS, WKXJ, WKZL, WLDI
WNCI, WNKS, WNOK, WNOU, WPRO,
WPST, WQEN, WQZQ, WSTR, WXLK.
WXXX, WYOY, WZAT, WZEE, WZKF, WZNR,
wzZyYp

Light 49

Airplay Adds 3
WHKF, WKFS, WKKF

DON'T CHA 2936/464
The Pussycat Dolls Feat.
Busta Rhymes

(A&M/Interscope)

Chart Move: 27-22

Total Stations 110
Heavy KcHz, kizs, 6
KJYO, WABB, WCIL, WIOQ

Medium kOND, kDW8, 50

KHFI, KHTT, KIIS, KKDM, KKOB, KKRZ,
KLAL, KMXV, KQCH, KRQQ. KSMB,
KWYE, KXXM, KZCH, KZHT, KZZP, KZ2U,
WCGQ, WDJX, WEZB, WFHN, WFKS,
WFLY, WHBQ, WHKF, WHTZ, WHYI, WJBQ,
WJJS, WKRZ, WKSE, WKZL, WLAN, WLDI,
WLKT, WPXY, WQEN, WQZQ, WRHT,
WRVQ, WVKS, WWCK, WXSS, WXXX,
WYOK, WYQY, WZEE, WZNR

Light 54
Airplay Add! 2
KELE whkaz °

CHARIOT v 2686/157
Gavin DeGraw

(J/RMG)

Chart Move: 25-23

Total Stations 112

Heavy kizs, kzzu,
WKRZ, WRVQ, WXKS

Medium Keks, KOND,

KHTS, KJYO, KKDM, KLAL, KMXV,
KRUF, WAEV, WAKZ, WBHT. WCGQ,
WCIL, WDCG, WERO, WEZB, WFBC,
WFLY, WFME WGTZ, WHBQ, WJBQ,
WKCI, WKSE, WKSS, WKXJ, WLKT,
WNCI, WNKS, WNOU, WNTQ, WPRO,
WPST, WQEN, WQZQ, WRHT, WRVW,
WSSX, WSTR, WSTW, WWWQ. WXKB,
WXSS, WYOY, WZEE, WZNR

Light 61
Airplay Add
figpley Adde

gu.i

SHE'S NO YOU
Jesse McCartney
{Hollywood)
Chart Move: 26-24

Total Stations 114

Heavy KCHZ, WXSS, WYOK, WZNR 4

2571/91

Medium kDND, KHTS, 3
KIZS, KJYO, KKDM, KKOB, KMXV, KSMB,
KWYE, KZHT, KZZP, KZZU, WABB, WAER,
WAEV, WAKZ, WFLY, WFLZ, WFME WGTZ,
WHBQ, WHHY, WHOT, WHY1, WIOG
WJBQ, WKXJ, WNC), WNKS, WNOU),
WPST, WPXY, WQEN, WRHT, WRVQ,
WSTR, WVKS, WWCK, WXKS, WXXL,
W2AT, WZKF, WZYP

Light - 67

?) Adds 6
S, KQCH, KRUF, KSPW, WHKF, WIOQ

JUST A LIL BIT ¢r 2521/830
50 Cent
{Shady/Aftermath/Interscope)

Chart Move: 32-26

Total Stations 102

Heav\X/ KZZP, WAKZ
WDKF, WHKF, WJJS, WKFS, WKGS, WKKF,
WKQI, WKST. WSNX, WWHT, WZKF, WZNR

Medium kDpwa, KELZ, 1
KHTS, KIS, KQCH, KSLZ, KZCH, KZHT,
WABB, WAKS, WEZB, WHTZ, WKSC,
WKSS, WLDI, WLKT, WXSS, WXXX

Light 70
I|_'£)Ia y Adds 2
KHFI, KJYO, KKDM, KLAL, KRBE,

KSPW KWYE WDJX, WERQ, WFLZ,
WFMF, WIOG, WKSE, WKXJ, WLKT,
WNKS, WNOK, WPRO, WPXY, WQEN,
WAQ2ZQ, WRHT, WRVW, WXKS, WXLK

BABY I'M BACK 2290/336
Baby Bash Feat. Akon
(Latium/Universal/UMRG)

Chart Move: 29-29

Total Stations 107

Heavy kHTS, Kus, 10
KZZP, WOKF. WFHN, WHKF, WKKF, WKSC
WRVQ, WWHT

Medium kpwe, KHFI, 29
KHKS, KHTT, KJYO, KKMG, KRBE, KSLZ,
KWYE, KXXM, KZZU, WAKZ, WCIL,
WGTZ, WHBQ, WHTZ, WHY(, WIHT. WioQ,
WJJS, WKGS, WKQI, WKST, WLKT, WNKS,
WSNX, WXKS, WXSS, WXXX

Light 68
Airplay Adds

Yy
KDND, KRQQ, WCGQ, WGTZ, WJBQ,
WKSS, wQza

UNTITLED

{HOW CANTHIS HAPPEN
TO ME?) ¥ 2055/286
Simple Plan

(Lava)

Chart Move: 30-30

Total Stations ] 97
Heavy KHTT, wixx 2

Medium kDND, KDWE, 35
KHTS, KJYO, KLAL, KRBE, KRQQ, KRUF,
KZHT, KZZU, WDJX, WFLY, WHBQ, WHOT,
WHTZ, WIOG, WIOQ, WKRZ, WKSS,
WKXJ, WLAN, WLKT, WNOU, WPRO,
WPST, WQZQ, WRVW, WSSX, WSTW,
WVKS, WWCK, WWST, WXXL, WYOK|
WZEE

Light 60
lay Adds

7
WAEB, WIHT, WKCI, WKST, WPXY, WQEN,
WSTR

YOU AND ME v 1911/326

Lifehouse

{Geffen)

Chart Move: 33-31

?o;al Stations 102
Heavy KKRZ, WIXX, 5

WKSE, WNOU, WSSX

Medium kKoe, KLAL, 28
KRQQ, KRUF. KZHT, KZZU, WAEB, WAEV,
WCGQ, WFLY, WHBQ, WHHY, WHOT,
WJBQ, WKRZ, WKSS, WKXJ, WKZL, WLDI,
WNOK, WPRO, WPST, WRVQ, WSTR,
WWWQ, WYOY, WZAT, WZYP

Light 69

:pla y Adds
HTS, KKMG, WBHT, WPXY, WXXX

1884/160

COLD 1

Crossfade

(FG/Columbia)

Chart Move: 31-32

Total Stations 61
Heavy waev, waks, 1

WEZB, WFBC, WIOG, WKRZ, WKXJ,
WNOK, WXLK, WXXL, WYOY

Medium kHFi, kizs, 18
KLAL, KRUF, KSMB, KZZU, WBHT, WDJX,
WDKF, WGTZ, WJBQ, WLDI, WNCI, WRHT,
WSSX, WSTW, WXXX, WZNR

Light 32

Airplay Adds
KQCH, WFHN, WIHT, WKSC, WRVW

RadioMonitor

Ld
POWERED BY I\ Nielsen

HOLIDAY 1r 1404/518

Green Day

(Reprise)

Chart Move: Debut 34

Total §t37ioﬁ§ ] 82
Heavy wznr 1

Medium keks, KDND, 16

KIZS, KJYO, KKRZ, KWYE, KZHT, KZZU,
WEZB, WFLZ, WHBQ, WKCI, WKSE,
WKSS, WKZL, WSSX

nght 65

y Adds
KD B HKS, KHTS, KKMG, KKOB,
KRQQ, KXXM, WAEV, WAKZ, WCGQ,
WDKF, WERQ, WGTZ, WHOT, WIOG,
WKRZ, WKSE, WKST, WKXJ, WLDI,
WNOU, WSNX, WSTW, WWWQ, WXLK,
WYQY

FALLTO PIECES 1 1392/193

Avril Lavigne

(RCA/RMG)

Chart Move: 38-35
Tot_al__Statuons ) gi_
Heavy 0

Medium kBks, KDND, 9

KIZS, KRBE, KWYE, KZZU, WAEV, WDJX,

WGTZ, WHBQ, WIXX, WJBQ, WKRZ,

WNOU, WQEN, WQ2Q, WYOK, WZAT,
ZNR

Light 73

rgla A 7
Ky 0, KkMG, wxx.; WLDI, WNCI, WPXY,

OKAY 1334/119
Nivea Feat. Lil Jon &
YoungBloodZ

(Jive/Zomba)
Chart Move: 37-36

Total St Stations 7_5.
Heavy KkzcH, wkFs, 6

WKKF, WKQI, WKST, WWHT

Medium kHks, KHTS, 15
KHTT, KMXV, KSMB, KXXM, KZZF. WAKS,
WAKZ, WFKS, WHKF, WJJS, WKZL,
WSNX, WXSS

Light 54
Qgpzlay Adds 1
GIRLFIGHT 1306/224
Brooke Valentine Feat. Lil Jon
& Big Boi

(Subliminal/Virgin)
Chart Move: 40-37

:_l'gt_a_l Stations ) _7{
Heavy wkFs, wkas 2

Medium kcHz, kHTS, 18
KSLZ, KSPW, KZCH, KZZP, WAKS, WAKZ,
WDKF, WHKF, WIHT, WJJS, WKKE 'WKQlI,
WSNX, WWHT, WXSS, WZKF

Light 58
Airplay Adds
KD

11
B, KKDM, KKMG, KLAL, KRUF WFLZ,
WFMF, WHBQ, WIOG, WKSC, WZEE

Broadcast Qala
Systems

GRIND WITH ME 1032/195

Pretty Ricky

(Atlantic)

Total Stations 54
Heavy WKFs, WSNX, WZKF 3

Medium kHTs, KkMG, 2
WAKS, WHKE, WIOG, WJJS, WKGS, WKKF.
WKQI, WKSC. WWHT, WXKB

Light 39

Airplay Adds 6
KJYO, KKDM, KSPW, KZCH, WFME, WQZQ

LISTEN TO
YOUR HEART 1 780/199
DHT

(Robbins)
:Tétal §tafions_ _65
Heavy WFHN, WHTZ, wiOG 3

Medium kkmG, ksme, 9
KZHT, WBLY, WCGQ, WCIL, WKSE, WPXY,
wwwa

Light 56

rg Adds "
KZHT, WABB, WELY, WFLZ, WHBQ, WHYI,
WJBQ, WRHT, WWCK, WXXX, WZNR

BE MY ESCAPE v 747/35
Relient K

{Gotee/Capitol)

@I aatiogj B 61
Heavy

Medium waEev, weze,

WKRZ, WKXJ, WNOU, WRHT, WSSX,
WXXX, WZEE

Light 52
Alrplay Adds 1

SLOW DOWN 663/64
Bobby Valentino
(DTP/Def Jam/IDJMG)

]_'ota-l Stations 60
Heavy wwHT 1

Medium kzcH, wrHn, 10
WHKF, WJJS, WKFS, WKGS, WKKE, WKQlI,
WSNX, WXSS

Light 49
Airplay Adds
WDKF

WAIT (THE WHISPER

SONG) 642/22
Ying Yang Twins
{ColliPark/TVT)

Total Stations 55
Heavy 0
Medium kJvo, kzzp 8

WFKS, WJJS, wKal, WSNX WXSS,
WYOK

L_lght 47

Airplay Adds
KKMG, KRUF, WAKS, WHTZ, WKSC

THESE WORDS 12107460
Natasha Bedingfield

({Epic)

Chart Move: Debut 39

Total Stations 74
Heavy 0

Medium kcHz, kizs, 18
KKMG, KKRZ, KRUF, KWYE, KZCH, KZHT,
KZZU, WAEV, WFKS, WKXJ, WNKS,
WRVQ, WXXL, WYOK, WZAT, WZKF

Light 56

:p Adds 16
HTS, KRUF, WABB, WBHT, WFKS, WIOG,
WJJS WKGS, WKRZ, WKSS, WKZL,
WLAN, WPRO, WPST,. WRHT, WZNR'

CHART BOUND

HOWTO DEAL  1050/142
Frankie J

(Columbia)

iotal Stations ) ]T_
Heavy 0

Medium kEeLZ, kHTS, 1
KWYE, KZZP, KZZU, WABB, WHKF, WHTZ,
WHYI, WJJS, WYOK

Light 61

Airplay Adds 7
KKOB, KKRZ, KQCH, WAEV, WKST, WPST,
WSNX

HOW LOVE
SHOULD BE
Tyler Hilton
{Maverick/Reprise)
Total Stations 47
Fieavy 0

Medium kbnp, kzzu,
WAEB, WKXJ, WNOU, WQEN, WXXL

632/189

Light 40
_|;pla y Adds 8
HTS, KRUF, WFLY, WIOG, WNCI, WSNX,

WSSX WXXX

GET IT POPPIN®  593/180
Fat Joe Feat. Nelly
({Terror Squad/Atlantic)

Total Stations 41
Heavy wzkr 1

Medium ksLz, kzcH, 6
WKGS, WKSC, WSNX

Light 35

Airplay Adds 4
KZZU, WKKF, WKQI, WNOU

| Heavy 0
Medium wkas, wkai, 5
WKST, WSNX, WZNR
nght 16

—~

LOSE CONTROL 477/174
Missy Elliott Feat. Ciara & Fat

Man Scoop

(The Gold Mind/Atlantic)
Total Stations 33
Heavy 0
Medium kHTs, KspPw, 5
KZCH, WAKS, WHYI

nght 47

lay Adds 6
B, WFHN WFLZ, WHY), WVKS, WZKF

BREATHE (2 A.M.) 463/51
Anna Nalick

(Columbia)

Total Stations 50
Heavy 0
Medium kzzu, wagv, 6
WFLY, WIXX, WKXJ, WSSX

nght 44
Airplay Adds 3

KDND, KRUF, WKXJ

ENERGY 448/309
Natalie Feat. Baby Bash
(Latium/Universal/UMRG)

| Total Stations a3

Medium KCHzZ, KWYE, KZZU,WKGS 4
Light 39

g)lay Adds 24
KHTS, KHTT, KKMG, KKOB, KLAL,
KRBE KSME, KWYE, KZCH, KZHT, KZZP
KZZU, WAKS, WAKZ, WDKF, WHKF, WJBQ,
WKKF, WLKT, WQZQ, WXKS, WXLK.
WXXX

ASS LIKE THAT 344/42

Eminem

(Shady/Aftermath/Interscope)

i)ta_l S_tations__ 21

Airplay Ad
e

| CAN'T BEHAVE  312/39

Courtney Jaye
(Istand/IDJMGJ

?o'sa! Stations _36_
Heavy 0
Medium kHTS, kzHT 2
Light - 28
Airpla K!ZAdds G
KHTT, KZZU, WRHT, WZNR

SATURDAY NIGHT 306/17
Aaron Carter
(Paradise/Trans Continental)

:_I'Eal Stations 21

Heavy 0
Medium waev, wrva 2
nght 19
Alrplay Adds 1

BACK OF DA CLUB 271/73
Mashonda
(Full Surface/J/RMG)

Total Stations 23

Heavy wkas 1

Medium wrHN, wxks 2

Light 20
Airplay Adds 3T

WCIL, WHKF

ONE WORD 264/30

Kelly Osbourne

(Sanctuary}

Total Stations 44

Heavy 0

Medium KzHT, WFHN 2

Light 42

SPEED OF SOUND 253/67

Coldplay

(Capitol)

Total Stations 20
HeavT = = o
Medium wGTz, wPRO, WSTR 3
Light 17
Airplay Adds o

KZHT, WIXX, WSTW, WXXX

% BEVERLY HILLS 244/160

Weezer

(Geffen)

Total Stations 35

Heav-y )

Medium wixx, wznr 2

Light 33
Wla yAdds 8

KKMG, KRQQ, WAEV, WHBQ,
WCIZO WRHT, WSTW

GASOLINA 232/55
Daddy Yankee

(El Cartel/VI)
T—()tal_Stationg [
Heavy wkas
Medium wksc
Light -
Airplay Adds
wiks Y

| W

w
= (W =

SITTING, WAITING,
WISHING 213/58
Jack Johnson

{Jack Johnson/Brushfire/lUMRG)

Total Stations 22
Heavy 0
Medium wixx 1
Light 21
relay Adds T2
WNOU

ALMOST PERFECT 181/59

Ingram Hill

{Hollywood)

Total Stations 19

Tﬂvr - 0

Medium wHea 1

Light 18

Erplay Adds I

WLAN, WNCI, WPRO, WRVQ, WSTW,
WYOY

* PON DE REPLAY 167/88

Rihanna

{SRP/Def Jam/IDJMG)

Jotal Stations 19
mavy 0
Medium wFHN, wioQ, wSNX 3
Light 16
Airplay Adds 4

KHS, WFHN, WHTZ, wiOQ

U DON'T KNOW ME 117/9
Tl
{Grand Hustle/Atlantic)

Total Stations 16
Heavy 0
Medium wuJs, wwHT 2
Light 14
WHAT'S UP 109/9
Xscape

{Rock City)

Total Stations 18
Heavy 0
Medium wiHT wioa 2
Light 16
Airplay Adds T
WHKF

—
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N RECURRENTS
TITLE NIELSEN BDS CERTIFICATION / HITPREDICTOR STATUS TIONS AUOENCE TITLE DETECTIONS
ARTIST IMPRINT / PROMOTION LABEL W MILLIONS  RANK ARTIST / IMPRINT //PROMOTION LABEL ™ W
LONELY NO MORE NO. 1 (4 WKS) N = | DON'TWANTTO BE 2
ROBTHOMAS MELISMaATLANTIC 3314 3274 18m4 1 GAVIN DEGRAW W/RMG) ¢ N et
SINCE U BEEN GONE N2 BREAKAWAY *3
KELLY CLARKSON RCA/RMG Uage ) & KELLY CLARKSON (WALT DISNEY/HOLLYWOQD) &= ] 1?8
BOULEVARD OF BROKEN DREAMS N3 SHE WILL BE LOVED .3
GREEN DAY REPRISE 15.79€ (NS MAROONS (OCTONE/J/RMG) N 523?____ ]1?5.
YOU AND ME ONE THING *3
LIFEHOUSE GEFFEN 121565 ! __‘_. FINGER ELEVEN (WIND-UP) L 0032 1“191
LET ME GO N = THE REASON o5
3 DOORS DOWN REPUBLIC/UNIVERSAL/UMRG 12.075 08 HOOBASTANK (ISLAND/IDJMG) - _94_1_ szz
T TITLE NEW
BREATHE (2 A.M.) T ! THIS LOVE o
ANNA NALICK COLUMBIA [CES " 6__ - -y ) b MAROONS {OCTONE/J/RMG) - 91:_ ES.
COLLIDE N WORD PLAY 20 LADY o
HOWIE DAY EPIC 8.1037) 18 Jason Mraz LENNY KRAVITZ (VIRGIN) 8 | 887 8_34
- (Atlantic)
AMERICAN BABY HEAVEN o3
7751 10 KBBY, KCDA KMXP, KMYl, KPEK, N - 7J 824
DAVE MATTHEWS BAND RCARMG e KOKG. KOMS3, KRSK. KSII. KSTP, <VIS, LOS LONELY BOYS (OR/EPIC) = |
SUNDAY MORNING : 816 8 KZPT, WAYV, WINK, WMBZ, WMJC, DAUGHTERS I 791 768
MAROONS OCTONE/J/RMG - s WRMF, WWZZ, WXMA, WZPL JOHN MAYER (AWARE/COLUMBIA) I
GIVE A LITTLE BIT N 8.682 7 Total statfons wath six or more detections: 25 SOMEBODY TOLD ME N 592 640
GOO GOO DOLLS WARNER BROS. o0 I Total detections by daypat: THE KILLERS (ISLAND/IDJMG) |
LOOK WHAT YOU'VE 'DONE N HERE WITHOUT YOU -6
JET ELEKTRA/ATLANTIC 7071 S @ @ @ @ @ 3 DOORS DOWN (REPUBLIC/UNIVERSAL/UMRG) N o1 535
. - -3 7 12 124
MR. BRIGHTSIDE N 7658 1 - R Wi ok S N2 | 577 594
E KILLERS ISLAND/IDJMG [ 8% 13% 13% 21% 3%% RYAN CABRERA (E.V.L. NTIC) pi="—=
CHARIOT = MY HAPPY ENDING N2 20 60
GAVIN DEGRAW JAMG 5.04< 1SS FALLTO FIECES s AVRIL LAVIGNE (RCA/RMG) JlL sl z
SPEED OF SOUND 11 Avril Lavigne SOMEDAY o5
COLDPLAY CAPITOL 6.69E | 13 {RCA/RMG) NICKELBACK (ROADRUNNER/IDJMG) a0
. - KBBY, KCDA. KFBZ, KMXB, WAEZ, .
S;)METIMES S CRLy T SHET SN LR INTERSCOPE 4.62¢ 7 CDA WORHAEIRRATISH gvA"r:':Ar\[J)AOF':Al; XL(I)E';: :I(XI\IJD OR CHAD KROEGER (ARISTARMG) N4 551 562
RICH GIRL S Total stations vith six or more detections 29 IT'S MY LIFE 2 Ul
GWEN STEFANI FEATURING EVE INTERSCOPE 6402 | Total detection: by daypart: NO DOUBT (INTERSCOPE) N° B =37
ALWMOST AIRPOWER @ @ @ @ DRIFT AWAY .5
BOWLING FOR SOUP SIVERTONEUIVEZOMBA 971 906 4726 16 NS NN UNCLE KRACKER FEAT. DOBIE GRAY (LAVA} 2 _.5_01 -t 2l
WHAT HAPPENS TOMORROW THE FIRST CUT IS THE DEEPEST .4
B e i 1303 3628 | 21 8% 14% 13% 29% 36% SHERYL CROW (A&M/INTERSCOPE) a0
SITTING, WAITING, WISHING AIRPOWER [ = BRING ME TO LIFE o5 §
SRS JACK JOHNSONBRUSHEIREUMRG 953 952 et FORELE 9 EVANESCENCE FEAT. PAUL MCCOY (WIND-UP) R® D oS
BETTER NOW AIRPOWER I’:ﬁ:f:,',mm" HOW YOU REMIND ME N9 41 488
COLLECTIVE SOUL e 952 841 Sl a2 e et T (B NICKELBACK {ROADRUNNER/IDJMG)
BEAUTIFUL SOUL g I B 2012 | WCDA, WNKK, WRFY
JESSE MCCARTNEY HOLLYWOOD '\ [ L Total stations writh six or more detections 17
;\E#::‘HLV:\JEEZRA SONGIATE 854 3.034 23 Total detection- by daypart:
INCOMPLETE g 4 @ @
BACKSTREET BOYS JIVE/ZOMBA 568 2.082 1 26_. $o10 183 F=] -1 1260
- 0 0, 10
;YT;:%ABRERA EV.LA, ATLIA\N‘E{: 7ali 3.028 2:"_ Ty
ALMOST PERFECT - HOLIDAY 1 7
INGRAM HILL HOLLYWOOD Sl 183 3 27_ Greembuy o
LIVE LIKE YOU WERE DYING N2 {Raprise)
TIM MCGRAW CURB 650 3469 22 KLZR, KMY., KPLZ, KRSK, WKRC.
- WMJC, WPE
24 % S , WORD PLAY
JEM ATO/RCARMG 623 1575 ! 28_ Total stations with six or more detection:: 16 Jason Mraz (Atlantic)
FALLTO PIECES 31 1033 3 Total detectiors by daypart: KQMB +22, KRSK +20, WXMA +17, KBBY +16, KZPT +16
AVRIL LAVIGNE RCARMG 6 03 @ @ @ @ @ WMJC +16, WMBZ +14, KPEK 414, KMY] 413, WZPL 412
| FALLTO PIECES
BEHIND THESE HAZEL EVES 317 3.032 24 610 w3 e 12 124 < ¥
KELLY CLARKSON RCARMG I Avril Lavigne (RCARMG)
BEAUTIFUL LOVE 4% 15% 14% 33% 34% KPEK 421, KCDA 418, KMXE +14, WXMA +12, WAEZ +12
THE AFTERS INOEPIC 406 0.863 37 - KRSK +11, WVSR +11, WRFY 49, KKPN +7 KFBZ +7
LEFT OUTSIDE ALONE 2“ - -3- SPEED OF SOUND 1 6 r HOLIDAY
ANASTACIA DAYLIGHT/COLUMBIA 36 0.805 | | 38 Coldr'-v Green Day (Reprise
e —— {Capitol) WKRQ +16, WPTE +16. KALZ +14, KPLZ +14, KMY1 +12
ﬂg:NDM.;AL?V GREATEST GAINER/MOST AIRPLAY ﬁ?&r?nc P . de= o KIMN, KSRZ, KYKY, WMYX, WSHE, T TN e A oA
— T ey ; ¥  BEHIND THESE HAZEL EYES
(‘:\AIR-QZEJ IL.EEASFS ORDINARY RSTANT e VANE AR 344 1.195 31 Total stations with six or more detections: 70 Kelly Clarkson (RCARMG)

- — = — ! S Total detectioes by daypast: WMBZ +19, KLZR +18, WTSS +14, KOKQ +13, WVRV 413
EVERYBODY'S CHANGING 292 063 | 40 WNNK +12,WTIC +1, KYKY +10, WPLJ +7 KLSY +6
KEANE INTERSCOPE iy @ @ @ Q) r SPEED OF SOUND
HOLIDAY - g 133 1105 | 32 P ey > Fr Sy = Coldplay (Capiton
GREEN DAY REPRISE _ 8% 19% 16% 23% 34% KKPN +14, WXMA 413, WMYX 413, KAMX 49, WTSS +9
BEAUTIFUL 284 0.607 _ WWMX 49, KYKY 49, WJLK +7 KYIS +7 KIMN +7
AVION CONSOLE/RED INK/COLUMBIA palE
CAN'T BEHAVE
COURTNEY JAYE ISLAND/IDJMG fe0 0e2 ) __3_97
FOREVER ¥ "

VERTICAL HORIZON HYBRID §2s } Ui il

NOBODY'S HOME N @ 211 1341 30 —

AVRIL LAVIGNE RCARMG [ _ . 79 adult top 40 stations are electronically monitored by Nielsen Broadcast Data

STATUE Systems 24 hours a day, 7 days a week. © 2005 VNU Business Media, Inc. Ali rights reserved.
170 0.623 . See legend to charts on lead page of charts section for rules and symbal explanations.
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\d
POWERED BY I\ Nielsen

ADULT|TOP 40 -
POWER PLAYLISTS

WPLJ KYSR WTMX WBMX Kiol KHMX ,
New York Los Angeles @ Chicago ‘ Boston M San Francisco m Houston Al1955

= oy [ THE mMix] !
VP/Pgmg: Tom Cuddy PD: Angela Perelli o - DM/PD. Mary Etlen Kachske APD/MD: Mike Mullaney VP/Pgmg: Michael Martin 400 Now PD: Buddy Scott
PD: Scott Shannon APO/MD: Deanne Safiren Bonneville 312-946-1019 Infinity 617-779-2000 PD: Casey Keatin APD/MD: Rick 0'Bryan
MD: Tony Mascaro Clear Channe) 818-559-2252 APD/MD: James gakor Clear Channel 713-212-8000
ABC/Disnev 212-613-8900 ™ W ™ w ™ W ™ iw Clear Channe| 415-538-1013 ™ w ™w W
1 Clarkson Since U Been Gone N B 1 Rob Thomas Lonely No More 3y 1 The Killers M1. Bnghtside Q48 1 Howie Day Collide B X 1 Rob Thomas Lonely No More M R 1 Rob Thomas Lonely No More % 4
2 U2 Vertigo 3B 2 Green Day Boulevard Of Broken Dream 33 39 2 Collective Soul Better Now 2 4 2 Green Day Boulevard Of B-oken Dream 37 34 2 Kelty Clarkson Breakaway 5 52 2 Kelly Clarkson Since U Been Gone 46 M
3 Green Day Boulevard Of Broken Dream 39 37 3 Gavin DeGraw | Don't Want To Be 32 8 3 Lifehouse You And Me axn 3 Kelly Clarkson Since U Been Gone 37 a2 3 Green Day Boulevard 0f Broken Dream 53 3 3 Maroon5 Sunday Morning 45 M
4 3 Doors Down Let Me Go 7B 4 Kelty Clarkson Since U Been Gone ki /] 4 Gwen Stetani Featunng E Rich Girl 41 @ 4 Lonely No Mare. » B 4 Gavin DeGraw | Don't Want To Be 2 X 4 Howne Day Collide 4 4
5 Gavin DeGraw | Don't Want To Be 7B 5 The Killers Somebody Toid Me n B 5 Coldplay Speed Of Sound 4 4 S Gavin DeGraw | Don't Wast To Be % ¥ S Maroon5 This Love 5 51 5 3 Doors Down Let Me Go 4 M
6 Rob Thomas Lonely No More 7 » 6 Keily Clarkson Breakaway 38 6 Anna Nalick Breathe (2AM ) 0 3 6 Gwen Stefani Featuring E dich Gir! n 6 Sarah McLachtan Fallen 51 5 6 Gavin DeGraw | Don't Want To Be 2 2
7 Bowling For Soup Almost % 2 7 Goo Goo Doils Give A Little Bit n B 7 Rob Thomas Lonety No More ¥ 4 7 The Black Eyed Peas Let's Get K St 528 7 Maroon5 She Will Be Loved 51 82 7 Maroon5 She Will Be Loved » 14
8 Ldehouse You And Me 3% 37 8 U2 Vertigo 2B 8 3 Doors Down Let Me Go 22 8 The Kitlers Mr. Brightside 24 1% 8 Gwen Stetani g E Rich Girl 15 8 Jet Look What You've Done a4
9 Goo Goo Dolls Give A Littie Bit B Y 9 Gwen Stefani Featunng E Rich Grl Q2 9 MaroonS Sunday Morni "2 9 The Killers Somebody Toidt Me 2 27 9 Anna Nalick Breathe (ZAM) 8% 9 Gwen Stetani Featuring E Rich Girl iyl
10 The Killers Mr. Brightside % 25 10 Finger Eleven Dne Thing 18 19 10 Green Day Boulevard Of Broken Dream 28 23 10 3 Doors Down Let Me Go BB 10 Leany Kravitz Lacy A% 10 The Killers Mr. Brghtside 3B
11 The Killers Someboﬂv Tolt Me % X 1t Howie Oay Colide 18 2 11 Kelly Clarkson Since U Been Gone B9 11 Jack Johnson Sittng, Wamng, Wish 2 % 11 3 Doors Down Here Without You i 11 Dave Martthews Band Amencan Baby x5 %
12 Gavm DeGraw Chat %5 2 12 Jet Are You Gonna Be My Girl 16 15 12 Maroon5 She Will Be Loved 52 12 Anna Nafick Breathe (2 A"A 2% 12 Evanescence Featunng Pa BringMe T~ 28 15 12 Coldplay Speed Of Sound -3
13 Dave Matthews Band American Baby %5 2 13 Nickelback How You Remind Me 15 16 13 Kelly Clarkson Breakaway 5B 13 Kelly Clarkson Behind These Hazel E 2 19 13 Samtana Featunng Alex B Why Don't B % 13 Anna Nalick Breathe (2 AM ) B
" Ke"y Clarkson Betund These Hazet E 16 14 Bowding For 1985 517 14 Jack Johnson Sttiing, Warting, Wish 2 17 14 Cnln}plav Speed Of Sound 20 g 14 Finger Eleven One Thing -] 14 Utehouse You And Me B>
15 Anna Nalick Breathe (2 AM ) % 5 15 Depeche Mode Personal Jesus JLN ) 15 Carbon Leaf A Lfe Less Ordinary 22 15 U2 Sometimes You Can't Make It Dn Y 2 % 15 Nickelback How You Remind Me 2 % 15 Coilective Soul Setter Now 21
16 Je( Look What You've Done 2 18 16 Maroon5 Sunday Morming 1415 16 Better Than Ezra A Lifenme 2 n 6 Tim McGraw Live Like You Were Dying 2 18 16 Kelty Clarkson Since U Been Gone 7 @ 16 Audiosiave Be Yourself 220
17 &cmed 0Ot Sound 2 19 17 Soh Ceil Tainted Love 13 8 17 Ben Foids Landed 2y 17 Dave Matthews Band American Baby 917 17 matchbox twenty Unwell % 18 17 Green Day Holiday 18 10
3 Live Like You Were Dyng 21 % 18 Hoobastank The Reason K | | 18 Bowdwng For Soup Almost 2 19 18 Los Lonely Boys Heaven "H o 18 Ryan Cabrera On The Way Down 19 12 18 Snow Patrol Run 7 11
19 Avnl Lavigne My Happy Ending 6 3 19 Uncle Kracker Featuring Drift Away 13 15 19 Low Millions Statue 2120 19 Gavin DeGraw Chariot 915 19 Howe Day Collide 72 13 Kelly Clarkson Breakaway nz
2) U2 Sometimes You Can't Make k On Y 16 12 20 New Drder Blue Monday 129 20 Goo Goo Dolts Give A Little Bit 21 B 2 Gwen Sietan Hollaback G rl 1% 18 2 Justin Tinberlake Rock Your Body 6 10 2} Papa Roach Scars 16 12
21 No Doubt It's My Lile 14 8 21 Avril Lavigne Complicated n”n 21 Caesars Jerk It Out N u 21 Maroon5 Sunday Morning 1 e 4 21 John Mayer Your Body Is A Wonderlan % 12 21 John Mayer Daughters 15 1
22 Josh Kelley Amazing R 22 3 Doors Down Here Without You 2 1 22 Jet Look What You've Done 2 19 2 Jer Are You Gonna Be My f3ir n 7 2 Sheryl Crow Soak Up The Sun % 12 22 Lenny Kravitz Lat?ﬁ 15 15
23 Duran Duran Whal Happens Tomorrow 12 21 23 No Doubrt It's My Life 12 15 23 U2 Sometimes You Can't Make t On Y a2 Z3 Goo Goo Dolls Give A Litle-Ba 8 23 Awril Lavigne Complicated % 12 23 Ryan Cabrera On The Way Down 15 16
| 2 Calting Wherever You Will Go 39 | 24 Maroord This Love 1215 24 John Mayer Daughters 19 15 24 Utehouse You And Me n 8 24 Vanessa Cariton A Thousand Miles 16 12 24 Dido Thank You 17 n
Z Finger Eleven One Thi 31 & Marooh She Wil Be Loved 12 15 25 Billy Idol Cherie 92 25 Maroon5 This Love 10 7 2 Goo Goo Dolls lns 16 12 & Uncle Kracker featuring Orift Away 14 12
r. 3 Jasm Mraz The Reme (I Wnﬂ'l Wnn 13 12 % Lenny Kraviz Lady 12 18 2% Gavin DeGraw Chariot 17 16 2% Beyonce Naughty Girl 10 8 2 Uncle Krackes Featuring Drift Away % 13 2 Nicketback How You Remind Me 14 13
n Feall'l 13 12 21 No Doubn Hella Good n u 21 Dave Matthews Band American Batfy IS 18 21 The Black Eyed Peas Hey Mama 9 6 27 Pink Get The Party Started 16 13 14 Traln Drops Of Jupiter (Tell Me) 14 13
2 Shewyl The hrst Cul Is The De 12 8 3 Truln Drops Of Jupfier (Tell Me) 0 7 28 Ingram Hill Almost Pertect 10 28 Hoobastank The Reason 9 8 28 Hoobastank The Reason 16 13 p:} Heaven 14 n
-] Lm Heaven 12 8 2 Jobn r Jack & Diane 0 7 29 Lenny Kraviz Lady I3 10 23 JoJo Leave (Get Out) 8 6 23 Coldplay Speed Of Sound 6 2 A ﬁnqer Eleven One Thing 13 15
30 Counting Crows Featunng Big Yeflow 12 10 0 The Killers Mr. Brightside 0 8 30 Awnl Lavigne My Happy Ending 132 30 Usher Featuring Lit Jon Yesh! 8 6 30 Dido White Flag 6 5 30 Switchtoot Dare You To Move 1415
A+ No Rirplay Adds This Week A+ No Airptay Adds This Week A+ No Airplay Adds This Week A+ No Anplay Adds This Week A+ 3Doors Down Let Me Go 1ma | A+ Colfective Soul Better Now 01 ]
|
- . - |
. K F
WDVD %sWOAD) WW2Z KIC Alice STP KMXP_ i KVKY
Detroit LA Washington, DC San Francisco 973 Minneapolis Phoenix Ugﬁg St. Louis ™
PD: Ron Harrell PD: Sammy Simpson —_— PD: John Peaka @ & PD; Lewghton Peck i PD: Ron Price i D PD: Kevin Robinson
ABC/Disney 313-871-3030 APD/MD: Sean Seilers APD/MD: ; APD/MD: Jill Roen MO: Trent Edwards MO: Jen Myers
Bonneville 202-895-5000 Infinity 415-765-4000 Hubbard 651-642-4141 Clear Channel 602-279-5577 Infinity 3¥4-531-0000
™ W ™ W ™ w ™ Iw ™ 1w ™ W
1 Kelly Clarkson Since U Been Gone 47 46 1 Gavin DeGraw Chariot 42 1 The Killers Somebody Told Me a7 4 1 Rob Thomas Lonely No More 4 3 1 Boulevard Of Broken Dream 49 46 1 Kelly Clarkson Since U Been Gone 5 B
2 Lehouse You And Me 46 4 2 Jet Look What You've Done 2 4 2 MaroonS Sunday Morning 46 4 2 LUtehouse You And Me 3735 Z Breakaway 45 45 2 Anna Nalick Breathe (2AM) 43 24
3 Green Day Boulevard Of Broken Dream 46 46 3 Kelty Clarkson Since U Been Gone 0B 3 The Black Eyed Let's Get t St 46 45 3 Det Lepparii No Matter What g5 35 3 Rob Lonel Nu More 43 “ 3 Green Day Boulevard Of Broken Dream 42 27
4 Gavin raw | Don't Want To Be 45 45 4 3 Doors Down Let Me Go 43 4 Green Boulevard Of Broken Dream 46 46 4 Howie Day Collde 3B 4 3 Doors Down Let 7 <] 4 Rob Thomas Lonely No More a B
5 3 Doors Down Let Me Go 4 46 5 The Killers Mr. Brightside 3 ¥ 5 Jet Look What You've Done 0 ¥ S Green Day Boulevard Of Broken Dream 31 27 5 Gavin DeGraw | Oon‘l Wanl ToBe k<] 5 Ryan Cabrera True % 2
6 Maroon Sunday Momin 4 4 6 Litehouse You And Me 3 2 6 Nelly Featunng Tim McGr Over And D B ¥ 6 Kelly Clas Since U Been Gone % 5 6 The Killers Somebody Told Me Y 6 Gwen Stetant Featunng E Rich Girl 5B
7 Rob Thomas Lonety No More 4 4% 7 Carbon Leat A Life Less Ordinary 3 » 7 Rob Lonely No More B B 7 Marooab Sunday Morning A% 1 Finger Eleven Dne Thing "2 7 Ltehouse You And Me 21 16
8 The Killers Mr. Brightside % 7 8 Maroon5 Sunday Maornin K 8 Keane Somewhere Dnly We Know 3B 8 Gavin DeGraw | Don’t Wavr ToBe v 0 8 Maroon5 Harder To Breathe 5 % B Jesse McCa Beautful Soul 19 18
| 9 Anna Nahick Breathe (2 AM} % 5 9 Rob Thomas Lonety No 3% 4 9 Gwen Stefani Featurning E Rich Gid % 37 9 3 Doors Down Let My 19 3 9 Maroon5 She Will Be Loved 2 3] 9 Awril Lavigna Nobody's Home 18 11
| 10 Dave Matthews Band Amencan Baby % 7 10 Oave Matthews Band Amencar\ Baby u 3 10 The Killers Mr. Brightside %23 10 Maroon5 She Will Be Luved 15 11 10 Collective Soul Better Now 2% 19 10 Oave Matthews Band American Baby 18 16
11 Def Leppard No Matter What 5B 11 Jack Johnson Snnrg Waiting, Wish B 11 Ketty Clarkson Since U Been Gone 35 47 11 Hoobastank The Reason ‘15 11 Duran Duran What Happens Tomonow 23 19 11 Kelty Clarkson Behind These Hazel E 77
12 Coldplay Speed Of Sound % A 12 U2 Sometimes You Can't Make tOnY X 12 Gawin DeGraw | Don't Want To Be 32 12 Goo Goo Dolls Grve A Litde Bit 14 16 12 Dave Matthews Band American Baby 32 12 Maroon5 This Love 71
13 Gwen Stetam Feanmng E Rich Gl 249 13 Keane Everybody's Changwtl] X 13 Dave Matthews Band American Baby 0 H 13 Maroon5 This Love 13 1 13 Courtney Jaye Cant Behave 2 a0 13 Los Lonely Boys Heaven 15 15
19 3.“ Cabrera True 3 14 Anna Nalick Breathe (2 o) L) 14 Duran Duran What Happens Tomovmw B X 14 Ryan Cabrera True 13 16 14 The Killers Mr. Brightside 2 18 14 The Black Eyed Peas Lets Get It St 12 9
15 U2 Vertigo 9 17 15 Duran Duran What Happens Tonmnow 0 D 1§ Jack Johnson Stting, Waiting, Wish B3 15 Samana Featuring Alex B Why Don't 13 16 15 Hoobastank The Reason 2D 2 15 Lenny Kraviz La 1413
16 l?mwfhe First Cul Is The De 1816 16 Better Than Ezra A Lifetme % M 16 Anna Nalick Breathe (2AM ] 70 16 r Eleven Dne Thing 12 0 %6 Nickelback Feeln’ Way Too Damn Goo 19 10 | 16 Coldplay Speed Of Sound 13 4
17 Asmee Simpson Pieces 0f Me 1B 16 17 Marc Broussand Home 5 2 17 3 Doors Down Let Me Go 1R 17 Kelly Clarkson Breakaway 2 n 17 Swatchtoot Meant To Live 17 17 Hoobastank The Reasort 13 13
18 OuKast Hey Yat B 7 18 Complll1 ed Of Sound 5 18 Coldplay Speed Of Sound % % 18 Cnldpl:chpeed 0f Sound 2 n 18 matchbox twenty Unwell 1919 18 Gavin DeGraw Chariot 13 13
19 Hoobastank The Reason 18 17 13 ill Amost Perfect % 19 Benm n Ezra A Lifetme B 19 Beautiful Soul 100 19 matchbox twenty Bright Lights 19 19 19 Nelly Feamn Tim McGr Over Ang O 1315
| 2 Ryan Cabrera On The Way Down 8 17 2 an Millions Eleanor 24 % 2 219 2) Anna Nalick Breathe {2 AM.) 10 0 20 Linkin Park Breaking The Habit 1919 2 Howe D C lde 2 8
21 Goo Goo Dolis Give A Litde Bit 1819 21 The Waltflawers The Beautiul Side & a2 Ou\ﬁ(ds Featunng Sleepy The Way Yo 2 1 21 John Mayer [laughters 10 8 21 Goo Goo Dolls Grve A Little Bit 1919 21 Counting Crows Accidertally In Love 12 10
2 Awil My Happy Ending 17 1 2 Vertical Horizon Forever 2 21 a2 Hey Yal 2 18 22 Goo Goo Dolls Side 10 9 2 Maroons This Love 18 2 22 Jobn Mayer Daugtiters 12 10
23 Maroons She Wil Be Loved 715 Z3 Aquabung Brighter Than Sunshine 18 19 23 Litehouse You And Me 20 18 23 Twm McGraw Live Like You Were Dyng 0 14 3 nting Crows Accidentally In Love 19 2 23 Goo Goo Dols Give A Litie Bt 12 10
24 Finger Eleven One Thing 1716 24 Green Day Hobiday 7 8 24 Beyonce Featunng Jay-Z Crazy In Lo 2 19 24 Tonic You Wamed More 5 24 3Doors Here Without You 17 18 24 Y2 Verngo 1210
25 Maroons Ths Love 171 25 Keane Somewhere Only We Know 17 9 25 Gwen Stetani Holiaback Girl 19 15 2 Third Eye Blind Semi-Charmed Life 9 7 5 Caldplay Speed 01 Sound 16 14 25 The Killers Mr. Brightside 12 10
.3 Mg For 78 2 The Killers Somebody Told Me 17 10 % Gavin DeGraw Chaniot 19 18 2 U2 Beautul Dav 9 8 v-3 py Ending % 2 % Jaye Can't Behave 7 nr
Z1 Lenny Kravitz 17 18 27 Low Millions Statue 17 13 21 Lenny Kravitz Lady 19 19 z Seemev Fea'uru 9 10 2 Jel Look\ at Von ve Done 15 11 21 Bowling For Aimost m 7
| 28 Los Lonely Bm Heaven 179 28 Ben Folds Landed 15 6 28 Mary J. Blige Family Affair 18 18 a AII I anna Du 8 3 28 311 Love Song 152 2 Gawvin DeGraw | Don't Wart To Be L
23 matchbox twenty Unwell % 16 3 Jem2d 13 9 2 Fi Eleven One Thing 17 16 y] C {5 23 Jet Are You Gonra Be My Girl 4 17 29 Bowling For Soup 1985 n
| 30 Joha Mayer Daughters 57| 30 Nickelback Someday 12 6 0 U2 Sometimes You Cant Make It Dn Y™ ma 0 Kelly Clavksoﬂ MISS Independent 8 6 30 LAehouse You And Me 13 6 3 Kelly Clarkson Breakaway "z
r + No Airplay Adda This Week 1 1 A+ Jason Meaz Word Play 8§ 0 A+ No Airplay Adds This Week A+ Jason Mmz Word Play 10 A+ Jason Mraz Word Play 10 0 A+ Coldplay Speed Of Sound 13 4
L | A+ Collective Setter Now S
, - J
WVRV WMYX KMYI WWMX - WOAL KPLZ
St. Louis ¢ Milwaukee San Diego Baltimore Q Cleveland Seattle @
PD: Marty Linck OM: Brian Kelly PD: Duncan Payton Infinity 410-825-5400 OM: Allan Fee OM: Rob Dunlop
MO: Jilt Devine PD: Tom Gjerdrum APD/MD: Mel McKay MD: Rebecca Wilde PD: Kent Philhi-
Bonneville 314-231-3699 APD: Mark Richards Clear Channel 858-292-2000 Infinity 216-696-0123 MD: Alisa Hashimoto
™ W Entercom 414-628-1250 ™w W ™w W ™w W ™ W Fisher 206-404-4000 ™w W
1 Dave Matthews Band American Baby 52 4 1 Rab Thomas Lonely No More 51 50 1 Rob Thomas Lonety No More I B 1 Rob Thomas Lonety No More 38 8 1 Rob Thomas Lonely No More a2 0 1 Finger Eleven One [hll‘l%ﬁ 5 8
2 Gawin DeGraw Chariot 5t 54 2 Green Day Boulevard Of Broken Dream 46 47 2 Green Day Boulevard Of Broken Dream 33 38 2 Nelly Featunng Tim McGr Over And D N »B 2 Kelly Clarkson Since U Been Gone a2 82 2 Rob Thomas Lone%‘No lore “u 8
3 Rob Thomas Lonely No Mote 47 51 3 Lifehouse You M 45 46 3 3 Doors Down Let Me Go BB 3 Green Day Boulevard Of Braken Dream 39 32 3 Green Day Boulevard Ot Broken Dream 36 40 3 3 Doors Down Let “u 8
4 Litehouse You And Me 47 4 Kelly Clarkson Breakaway 49 A 4 Maroon5 Sunday Morning 37 % 4 John Mayer Daughters BB 4 Tim McGraw Live Like You Were Dying o 4 Green Day Boulevard Of Broken Dream 43 44
S The Killers Mr. Brightside 4 &5 5 Kelly Clarkson Since U Been Gone 40 45 S Kelly Clarkson Since U Been Gone 373 5 Kelly Clarkson Breakaway 3B B 5 Goo Goo Dolls Give A Little Bit 3 B § Howie Day Coflide 8B
6 Caesars Jerk It Out 45 485 6 Eieven One Thing 523 6 Anna Nalick Breathe {2 AM.) 37X 6 The Black Eyed Peas Let's Get It St ¥ » 6 Dave Matthews Band American Baby N3 6 Gavin DeGraw | Dor't Want To Be 2 28
7 Anna Nalick Breathe (2 AM} 5 45 7 Santana Featuring Alex B Why Don't %5 2B 7 Howie Day Colide <] 1 Jesse McCartney Beautful Soul % % 7 Maroon5 She Will Be Loved 8 4 7 Ltehouse You And Me B3
8 3 Doors Down Let Me Go 45 46 [} Love 5 28 8 Jet Look What You've Done R 16 8 Tim McGraw Live Like You Were Dying 2B 8 Litehouse You And Me . . ] 8 Jesse McCartney Beautifut Soul 3B 5
9 Jet Look What You've Done 4 M 9 Sarah McLachian Fallen A 2 9 Liehouse And Me 2 18 9 Dave Matthews Band Amerizan Baby 3N 2 9 The Black Eyed Peas Let's Get ht St 3 3 9 Goo Goo Dolls Give A Little Bt 5 %
10 Green Day Boulevard Of Broken Oream 40 14 10 Dave Matthews Band American Baby A n 10 Goo Goo Dolls Give A Lntle B 2 3 10 Train Calling All Angels 0 2 10 Anna Nalick Breathe (2 AM) % 7 10 Jet Look What You've Dane 2 %
11 Jason Mraz Word Play %% 11 Gavin DeGraw Chanot B2 1 Alicia Keys If | Ain't Got You 0 B 11 Maroon5 This Love 319 11 Kelly Clarkson Breakaway 2l 11 Maroon5 She Will Be Loved 2%
12 Better Than Ezva A Litebme 5B 12 Awril Lavigne My Happy Ending ey 12 Norah Jones Come Away With Me a5 12 Los Lonely Boys Heaven o ) 12 3 Doors Down Let Me Go 37 12 U2 Sometimes You Can't Make k On Y 318
13 Duran Duran What Happens Tomorrow 5 5 13 U2 Sometmes You Cant Make ht On Y 2 15 13 Kelly Clarkson Breakaway Y] 13 Lilebouse You And Me 2 18 13 Gawin DeGraw | Don't Want To Be 2053 13 Anna Nalick Breathe (2 AM) B -2
14 C“ﬁ"" Specd 0t Sound 2B 14 Maroon5 She Will Be Loved 20 14 John Mayer Oau%hlels % 14 3 Doors Down Here Without You 7 1 14 U2 Vertigo 2 14 Kelly Clarkson Since U Been Gone pARYA]
| 56 We Believe A B 15 Ryan Cabrera On The Way Down 21 15 The Killers Somebody Toid Me % % 15 Mo Doub It's My Life 27 16 15 Alicia Keys If | Ain't Got You 21 2 15 Kelly Clarkson Breakaway 21
16 U2 Sometimes You Can't Make it On Y 5 16 Howre Day Colide 2 18 16 Sarah McLachlan Fallen % 28 16 Goo Goo Dolis Give A Little Ba 27 18 16 Maroon5 Sunday Morning 18 % 16 Dave Matthews Band American Baby a2
17 Maroon5 Sunday Morming 2 85 17 Maroon5 Sunday Moraing 19 12 17 Hoobastank The Reason % B 17 Sheryl Crow The Frrst Cut Is The De % 13 17 Nickelback Someday 7 - 17 Jem24 2019
18 Hoobastank The Reason 18 16 18 3 Doors Oown Let Me Go 19 18 18 Switchfoot Dare You To Move - 18 finger Eleven Dne Thing % 15 18 The Killers Mr. Brghtside 17 18 Collective Soul Better Now 22
19 Bowling For Almost 18 2 19 Gavin DeGraw | Don't Want To Be 9 2 19 Maroonh This {ove Y- 19 Backstreet Boys Incomplete 5 1 19 Coldplay Speed Of Sound 17 18 19 Jack Johnsoa Sttting, Waiting, Wish 9 2
2 Joss Stone Right To Be Wrong 17 2) Avril Lavigne Nobody's Home 18 16 2) Chrstina Aguilera Beautitul nxs 2 Nickelback Someday 5 19 20 Jet Look What You've Done 17 2n 2 Caldplay Speed Of &)u 18 19
21 Michael Tolcher Mission Responsible 17 2 21 Ryan Cabrera True 18 2 21 Evanescence My Immortal a7 21 Lenny Kraviz Lady 52 21 Maroon This Love 16 13 a No Matter What 7 2
2 Keane Somewhere Dnly We Know 16 15 22 Callectrve Soul Better Now 15 15 2 Gwen Stefani Featuring E Rich Girl 20 2 22 Evanescence My Immortal 24 15 22 Bachstreet Boys Incompiete % 15 2 S Dare You To Move 16 19
23 Swachioot This Is Your Lie 16 18 2Z Anna Malick Breathe (2 AM) 15 2 23 Nickelback How You Remind Me 19 18 23 Howie Day Colide 2 15 2Z Sheryl Crow The First Cut Is The De 1 )] 2 Green Day Hohday 1" 0
24 Keane Everybody's Changing 16 18 24 Daniet Powter Bad Day 1412 24 No Doulnt Hella Good 19 18 24 Coldplay Speed Of Sound 2415 24 ¥eane Everybody's Changing 15 1 24 Swrtchtoot This Is Your Life 12 18
2 Awil Lavigne Fall To Pieces 16 19 25 3 Doors Down Awa Fvom The Sun "2 2% Los Lonely Boys Heaven 19 18 2% Hoobastank The Reason 2 07 2 Coldplay Clocks 14 9 2% Gavin DeGraw Chariot 1B 1
2% Pat McGee Band Beautful Ways 15 16 2 Coldplay Speed Of 130 2 The Black Eyed Peas Let's Get It St 919 2 Kelly Clarkson Since U Been Gone 4 7 % Lenny Kraviz Lady 14 16 2 Tim McGraw Live Like You Were Dying 35
21 Kelty Clarkson Since U Been Gone 15 18 21 Kelly Clarkson Miss |ndzpendem 2 12 21 Joha Mayer Your Body Is A Wonderlan 919 27 Gawin DeGraw | Don't Want To Be 2 2 27 Train Caling All Angets 1417 27 The Killers Mr. Brightside 2 17
28 Green DI%HDMa 1\ 12 28 Bowling For Almo: nw | 28 Duran Duran What Happens Tomorrow 1920 28 MaroonS She Will 8e Loved 23 14 B S Crow Soak Up The Sun 13 10 28 Sheryl Crow Soak Up The Sun " 8
3 he Will Be Loved 1“3 23 Counting Crows / ccxﬂemal In Love 0 7 29 Dave Matthews Band American Bal 19 20 23 3 Doors Down Let Me Go a2 15 23 No Doubt K's My Lie 12t 29 Vanessa Carfton A Thousand Miles M8
30 U2 Al Because 0f You 14 14 0 Mtche"e Branch Goodbye To You b 30 Evanescence Featunng Pa Bring Me 18 18 30 Kid Rock Featunng Shery Piciure 2 n 30 Los Lonely Boys Heaven 12 2 30 Los Lonely Boys Heaven n 9
| Ae Kelly Clarkson Bifind These Hazel € B0 ! A+ Coldplay Speed Of Sound 1o A+ Jason Meaz Word Play 1% 1 A+ No Auplay Adds This Week A+ No Airplay Adds This Week | A+ Def No Matter What \ija L
! A+ Pat Band Must Have Beenlove 13 0 A+ Green Day Holiday 2 0 A+ Green Holday 10
A+ Collective Soul Bener Now 0 i »n |
WTIC WOMX » WMVX . WBNS WA KALC A%e WZPT
Hartford Orlando ﬂé{/ﬂﬂ_l_. Cleveland 1 ]ﬂﬁ Columbus, OH L’ Denver Pittsburgh
DM: Steve Salhany PO: Jeff Cushman MD: Jay Hudsol & PD: Jeff Ballentine PD: Charese Fruge gl VP/Pgmg: Keith Clark
APD/MD: Jeanine Jersey MOD: Laura Francis Clear Channel le 520-2600 Radio Dhio 614-460-3850 APD/MD: Rich Stevens APD: Jonny Hartwell
Infinity 860-677-6700 Infinity 407-919-1000 Entercom 303-967-2700 MD: Scott Alexander
W W ™ LW ™ W ™w W ™ W Infinity 412-920-3400 ™ W
1 Green Day Boulevard Of Broken Dream 35 37 1 Finges Eleven One Thin 40 39 1 Maroons Sunday Maorning 1B 18 1 Lenay Kravitz Lady % 5 1 T)w: Killers Mr. Brightside 64 0 1 Rob Thomas Lonety No More 45 g
2 Gwen Swefani ing E Rich Girl - ] 2 Green Day Boulevard OF Broken Dream 39 37 2 Goo Goo Dolls Give A Lttle Brt 16 18 2 Green Day Bowlevard Of Broken Oream 51 54 2 Rob Thomas Lonely No More 64 N 2 Green Day Boutevard Of Broken Dream 43 43
3 Kelly Clarkson Since U Been Gone x A 3 Rob Thomas Lonely No More: 3B 4 3 Green Day Bouievard Of Broken Dream 18 18 3 Goo Goo Dalls Give A Little Bit 81 55 3 Amla Nalick Breathe (2 AM ) 69 3 Tim McGraw Live ke You Were Oying » 2
4 Rob Lonety No More n n 4 Dave Matthews Band American Baby H % 4 Kelly CIar{son Breakaway % 19 4 Ryan Cabwera On The Way Diwn 1 <] 4 Maroon5 Sunday Morning 60 68 4 Kelly Clarkson Since U Been Gone 7
5 The Black Eyed Peas Let’s Get It St k. 5 Anna Nalick Breathe (2 AM) B A 5 Kelly Clarkson Since U Been Gone 16 19 5 Gwen Stetanl Featuring E Rich Girl 0 N 5 3Doors Down Let Me Go 44 49 S Howie Day Colide a
6 Anna Nafick Breathe (2 AM) 2% 6 Litehouse You And Me 3z 6 matchbox twenty Disease 15 14 6 Kelly Clarkson Breakaway 0 30 6 Howie Day Colide & N 6 Kraviz Lady un
7 Gavin DeGraw | Don't Want To Be N R 1 Duran Duran What Happens Tomorrow 31 26 T 3 Doors Gown Here Without You 15 15 7 3Doors Down Let Me Go 3 2 7 LUtehouse You And Me 379 7 Goo Goo Dolls Give A Little Bit 24 8
B U2 Vemigo 327 8 U2 Sometimes You Can't Make t On Y B 2 8 Counting Crows Acciderally In Love 15 15 8 Anna Nalick Breathe (2 AM.| 3B 8 Anastacia Left Dutside Alone 7% 8 Utehouse You And Me 2318
9 Dave Matthews Band American Baby B B 9 3 Doors Down Let Me Go B 3 9 valmg For Soup 1985 15 16 9 Gavin DeGraw 1 Dont Want To Be 3 3 9 Dave Matthews Band American Baby ¥ & 9 Jesse McCartney Beautiful Soul 2 19
10 Howie Day Collide 5 3B 10 Caitective Soul Better Now 5 2 0 U2 Vertigo 15 17 10 Howe Day Collide 3 2 10 Keily Clarkson Since U Been Gone » n 10 John Mayer Daughters a2 2
1t U2 Sometimes Yw Can't Make  On Y 8 11 Los Lonely Boys Heaven 2 14 11 Rob Thomas Lonely No More 15 21 11 Bowling For Soup 1985 z 3 " McCartney Beautrful Soul H 48 11 Al Lavigne My Happy Ending 21 18
12 3 Doors Down Let Me Go BB 12 John Mayer Daughters 1B " 12 Maroon5 Harder To Breathe 1413 12 Kelly Clarkson Since U Been Gone B R 12 Gwen Stetani Featunng E Rich Girl R4S 12 Anna Nalick Breathe {2 AM} 2 13
13 Jet LookWhaanu ve Done 2 M 13 | Crow The First Cut Is The De 18 1 13 Uncle Kracker Fﬂamnng Drift Away 14 16 13 Ldehouse You And Me 7 13 Duran Duran What Happens Tomorrow A 63 13 Maroon5 She Will Be Loved 2 1B
14 Lifehouse You And Me n» 14 Goo Goo Dolls Give A Little Bit 18 16 14 matchbox lwemg 12 12 14 Rot: Thomas Lonety No More % 2 14 Switchioot Meant To Live B & 14 Finger Eleven One Thing . . 1]
15 Lenmy Kravitz La 21 15 Howie Day Coliide 1820 15 Dave Matthews al’v‘g Amencan Baby ) 15 John Mayer Daughters 55 15 Jack Johnson Sthing, Waring, Wish B 48 15 Los Boys Heaven . )
16 Maroons Sunday Morning 2 B8 16 Coldplay Speed Of Sound 17 1 16 Blondie Heart Of Glass B w3 16 Hoobastank The Reason 55 16 Green Day Boulevard Of Broken Dream Bn 16 Jet Look What You've Done 19 n
17 Kelly Clarkson Breakaway 2 17 17 Maroond This Love 17 16 17 Todd Rundgren Ban%The Orum Al Day B 4 17 Jet Ase You Gonna Be My Gir 25 17 Hoobastank The Reason 3 u 17 Dave Matthews Band American Baby 19 14
1B Boys Incomple!e 20 17 18 Kelly Clarkson Breakaway 1”2 18 Simple Minds Don't You (Forget Abou 8 5 18 Maroon5 She Will Be Laved ax 18 Better Than Ezra A Litetime I 18 Swrtchtoot Dare You To Move 1919
| 19 Cokﬂ%boeed Ot Sou 19 17 19 Tin McGraw Live Like You Were Dying 16 2 19 Spin Doctors Two ces 8.5 19 Maroon5 This Love 18 18 19 Gavin DeGraw | Donl Want To Be 3 20 19 U2 Sometsmes You Can't Make it On Y 17 15
2 Tim McGraw Live Like Vou WereDymg 19 18 20 Dido White Hag 13 6 2 Bon Jovi It's My Lite 8 7 20 No Doubt s My Life 16 13 2 Better Than Exa Lo ) 20 Switciioot Mean To Live 1718
21 Nelly Featunng Tim McGr Over And O 18 17 21 Gawin BeGraw Chariot 13 16 21 U2 Sometimes You Can't Make K On Y 8 8 21 Liz Phair Why Can't 17 15 13 21 Los Lonely Boys Heaven » X 21 U2 Vertigo 72
22 Kelly Ciarkson Behind These Hazel E 16 5 2 Nickelback Someday 1210 22 Jet Look What You've Done 8 8 22 Awiil Lavigne My Happy Endusg 14 16 2 Lenny Kraviz Lady 28 M 2 3N Love Song w2
23 Goo Goo Dolts Give A Litte Bit 16 15 Z3 Train Callng All Angels 21 Z3 Anna Nalick Breathe (2 AM | 8 8 3 J Eat World The Middle 13 1 23 31 Love Son BB 23 Gavin DeGraw Chariot 18 10
24 Dwran Duran What Happens Tomorrow 16 16 24 Hoobastank The Reason 12 12 24 J. Geils Band Centerfold 3 24 Dido Thank You 13 13 24 Bowling For ZB 40 24 Duran Duran What Happens Tomorrow W9
2 The Killers Mr. Brghtside n e 25 Michette Branch All You Warted n 7 Z When In Rome The Promise BT 2 Dido White Flag 13 15 % Goo Goo Dolls Grve A Lmie Bit 2713 Z 3 Doors Down LetMe Go 1418
2% Gavin DeGraw Chariot n 1 % Fve For Superman (I's No 10 3 % Kan Foatioose 7 4 % Utehouse Har\gm%ByA Morent 12 n % Finger Eleven One Thing 2 2% Hoobastank The Reason “w 2
27 The Killers Somebody Told Me 10 4 27 Simple Minds Uon't You (Forget Abou 10 5 nn Bon ovi unaway 7 4 21 John Mayer Your Body Is A Wonderlan 12 12 21 Jason Mraz Word Play 27 a Z1 Backstreet Bays Incomplete 1n 13
28 Maroorb This Love 10 9 28 Vanessa Cartton A Thousand Miles 10 8 28 Los Lonely Boys Heaven 7 5 28 Alanis Morissette You Leam na 3 Coh:glay Speed 0f Sound 274 28 Sugar When It's Over 10 4
23 John Mayer Daughters 10 15 -] Crows Featuring Big Yellow 10 1 23 Chumbawamba Tumhunlkﬂng 75 2 Tonic It You Could Only See s 7 2 Scether Featuring Amy Le Broken % 1 29 Bowling For Soup Almost 0 7
30 Dido Whtte Flag 9 5 3 Betier Ezra A Ufetime 0 1 30 Barenaked Ladies Pinch 75 3 3 Doors Down Here Without ou n 1w 3 The Killers Somel Toid Me 5 B 30 Maroon5 This Love 9 5
A+ Keify Clarkson Befund These Hazel E B 5 || As NoAuplay Adds Tis Week A+ No Aimplay Adds This Week A+ No Airpiay Adds This Week A+ Madelsine Peyroux Don't War Too Lo 151 A+ NoRirplay Adds This Week
A+ Courtney Jaye Can't Behawe: 6 0 A+ U2 Sometmes You Can't Make it On Y 80
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| Medium Ko, kkew 20 HOLIDAY WE BELONG | BLESSTHE
5 , 282/149
AIRPOWER e s Wk, WLk wRH 2 Grean Day TOGETHER 12173 AIRPOWER | BROKEN ROAD  175/6
WKSZ, WMMX, WNNK. WQAL, WTIC, [ ! T ] T
ALMOST 971/65 WWMX, WWWM o {Reprise) ariah Ca M\/G NO SONGS QUALIFIED (Lyric StrestHoll "
. i c 00
Vil Pk Atcp ‘ I IL\Ighlt Adds 3 | St it Bobut l(ls_land/lDJ ) —= FOR AIRPOWER | Trorshestno g
s e - ; . 28-
{Silvertone/Jive/Zomba) : KSTE KURB Whic | Total Stations 23 Total Stations 7 THIS WEEK | Chart)Move. 28-26
AIRPLAY LEADER Heavy o N £, Vinie - — | Total Stations 25
{1stStation,io}tS0]RlayE) ALMOST Medium KaLz, KHMX, PR ezanunn i Heavy wrvr 1
WZPL indianapots. I | PERFECT 62617 | | K KOKO WKRG ez W, Light il | AIRPOWER BOUND _ JREhRIeS .
MD: Dave Decker e Ingram Hill Light _& SCARS tr 12/9 ,;\ DON'T! w0 || :Iig hltay Adds 1
Date: 01/30/05 7 " : .
" | {Hollywood) ?'Emﬁigfz KRSK, WKRQ, WMJC, Papa Roach I Shania Twain l wrar
Chart Move: 21-17 | Chart Move: 26-25 WPTE " (Mercury/IDJMG)
M = [ - {ElTonal/Geffen)
Total Stations 48 | Total Stations 36 Total Stations 7 I Chart Move: 18-19 | BIGGEST PART OF ME
Heavy KALZ KFBZ, 1 Heavy KLSY.WAEZ, 5 CAN'T BEHAVE  247/57 —ota’ L = R - {2004 REMIX) 141/49
KLSY, KLZR, KAKQ, WINK, WMBZ, WPLJ, [ Y orewzrs Heavy wrTe 1 Total Stations 48
WPTE, WXMA, WZPL WMBZ WPTE. Courtney Jaye 4 = : — | Ambrosia
el 14 | Medium kaLc, kaiz, 14 (Island/IDIMG) Medium KkaLz, KHMX, KOKQ 3 | Heavy wrvR 1 [
slan . - |
KA KD K A woon T B Light s [ Medumcrowwo 2 || (Warmer Bros)
w KT, W | WXMA art Move: 40- Lig t ‘ Chart Move: 37-31
WVRY, WVSR : | e —— [ pahh R
Light 23 | | et L Total Stations 20 THE BEAUTIFUL SIDEOF [ AiplayAdds ' Total Stations 67
[ FALLTO PIECES Heavy 0 SOMEWHERE 105/12 | | | | Heavy 0
ALL 478/162 Medium KLLY, KMXP 5 |
SITTING, WAITING, | | AR Laians RORT Esrz, o The Wallflowers | HEAR ME (TEARS Medlum 0
WISHING 1 953/1 ‘ (RCNR*’ME) Light 15 {interscope) B inTowing) 7 Light 67
Jack Johnson | Airplay Adds 3 Total Stations 1 | Jim Brickman Feat. Michael
{Jack Johnson/Brushﬁre/UMRG) l Chart Move: 33-28 IAMX. KSTZ. WNC Heavy 0 | ;m:t Brickman Feat. Michae i BROKEN WINGS  141/15
. | Bolton | - g
i i 3 ] Rick Springfield Feat.
AIRPLAY LEADER | Total Stations @ Woelians RFY 78S, WWZZ Windham Hill/RCA Victor) _
{1st Station to 150 Plays) Heavy KPEK, KRSK 2 FOREVER 232/108 Light 8 { | Richard Page
WWZZ Washington,0C || Mediumkazkcon o 14 Vertical Horizon ' Chart Move: 22-20 ’ (Gomer/Red Ink)
T | ‘ %zgﬁtﬁ.'@wb. WKRQ WVRY, {Hybrid) SWITCH 102/31 Total Stations 65 | | Ghart Move: 34-32
MD: Sean Sellers WX . . 0 | N
Date: G275 == Light 24 Chart Move: Debut 38 TH Sl Sy | Total Stations 24
= Medium WbDEF 1 A =0
Move: | 9 Total Stations 21 {Overbrook/Interscope) . | Heavy 0
Chgrt bltper 20-19 Kege ag DA, KFBZ KMXB, WAEZ, WCDA. T : = | Light 6 i
Total Stations 61 | WQLH, WRFY, WVSR | Heavy 0 Total Stations 5 Airplay Adds 3 | Medium 0
Hza\a, KAEK:)SV 6 ‘ [ Medium KLTG KSTZ WNNK WW2Z 4 Heavy wkra,wzeL 2 WF’I"F(,S‘WMYLWSHH | Light 24
:/L'zr;symxe KRSK, WW2Z | BEHIND THESE Lighlt - 17 | :/_le:ium g | ——t
]
KEZh, KLLC, KLTG, KPEK. KPLZ, KQKQ, I HAZEL EYES ¥  444/127 KE;E Rz, KPEX, KSil, KURS, KZPT, g THIS SIDE OF BRIDGE OVER u
KAMB; KSII KISIKZZOMNAEZ WAYY, - | Kelly Clarkson WCDA, WNNK, WRFY PARADISE 266/7 | WATER 139/6
WHMBZ WG, WNRK, WRPY WTMX RMG) BROKEN WINGS  100/0 Bryan Adams B, A
DG Wty R (RCA/RM : A
WVSR.WXMA. WZPL STATUE 218/48 Alter Bridge {Mercury/IDJMG) {Reunion)
Light 28 | Chart Move: 32-29 LI (Wind-up)
g T T Y 2 Low Millions c P . Chart Move: 20-21 | Chart Move: 32-33
5 M M i = .
BETTER NOW 952/111 I Heavy KakQ, WKRQ, WPTE 3 U ARgeraivERIC) l ;'otal Bitjone 13— Total Stations 35 Total Stations 24
Collective Soul Medium KLSY, KLZR, 12 I Chart Move: Debut 40 | M(:advizm - 1 Heavy 0 Heavy 0
(€D anag,zﬁazﬁévxgﬂ%v,‘ngx‘ WKSZ, Total Stations 19 Light 18 Medium KVLY, WHUD, WTCB 3 Medium 0
~ AIRPLAY LEADER Light 12 Heavy 0 Light 32 | | Light 2
i 4 Medi , KCOA, 6 lay Add 2 Airplay Adds 1
e Slaflon 10 150 Plays) WM z ﬁ:d\(r’wss,wvnv 4 l W:F‘/.I\'IJVT"»‘A;,AVbZng,wwzz | BRIGHTER THAN KIS? a’¥ = | ks oY
et o Light 13 | | SUNSHINE 87/8 ,
MO SeeniSellecs @ | BEAUTIFUL LOVE 429/23 pinlagleds s 4 Aqualung BREATHE (2 A.M.) 258/39 | BEAUTIFUL SOUL  123/1
Datez02/16/6% . The Afters {Red Ink/Columbia) Anna Nalick Jesse McCartney
Ehar_t_Mov_e.iZi-Z(E | l {INO/Epic) CHART BOUND Total Stations 9 {Columbia} | (Hollywood)
%°E'SA“°_“S — i 5: || Chart Move: 29-30 ! Heavy 0 Chart Move: 23-22 | Chart Move: 35-35
K:h?g K'wx\;\/‘;ﬁi‘ l ’ Total Stations 32 MISSION I N_led""m KCDAIWWEZ _ZI Total Stations 27 | Total Stations 12
Medium KALC, KALZ, 28 | | Heavy KRsk 1 RESPONSIBLE 207/4 Ll'ght Heavy kviy, wUIT 2 i Heavy wMGS 1
K kP KRk kan Rtz Koo | | Medium KaLz, kcoa. 1 Michael Tolcher ﬁg;ﬂ"%,,’\dds 2 Medium WMGN, WMTX 2 | Medium WALK, WBEB, WLEV,WNIC 4
A o T Lo 2 | | viget -
WMBZ, WMC , i ; g a =4
:/i:':twawwvsn, WWWM 7 | Light 19 l Total Stations 20 * MUST HAVE ?K Ae(\’A(/‘AsHR s 4 Q:;&Iay Adds 1
iplay Adds 3 | | AiplayAdds ! Heavy 0 BEEN LOVE 82/31
lX/Kv WVRV mreG‘?wV'?v%me' 5 | Pat McGee Band OOH CHILD 224/57 1 COULD 117101
LEFT OUTSIDE Light 15 (Kirtland) Daryl Hall John Oates Kimberley Locke
AIRPOWER BOUND ALONE 1¥ 382/20 Total Stations 12 {U-Watch/dk-e) || (curb)
A LIFETIME 896/42 Anlytaple | HOLLABACK GIRL 173/11 Heavy 0 Chart Move: 30-24 | Chart Move: Debut 36
Better Than Ezra (Daylight/Columbia) Gwen Stefani Slelieia, Wik Total Stations 33 I | Total Stations 18
i 1 | J-Ry
{Song/Artemis) Chart Move: 30-31 fl_nt_egcgpe) | ;I.gh:a Adds 1 Heavy 0 I Heavy 0
Chart Move: 22.22 | Total Stations 32 Total Stations 9 Gt Medium wHUD 1 Medium WRvR 1
AL AT | Heavy kaLc, wiss 2 Heavy wkra, wzrL 2 | Light 32 Light 17
Total Stations 48 ‘ . Medium KLLC 1 VA 9 | Adds 9
Heavy KaLC, KMxB, 6 M}ig,l WRDD WK 3 Light 6 COLD v e/ xngg|:xu %st WLQT, WMGS, WMJX, m§€ WERZ, WHUD, WLHT, WRVR,
KRSK, WAEZ, WMBZ, WTSS ‘ Light 25 =9 r— 3 Crossfade WRVF, WSPA, WTPI | I WSHH, WTCB, WTFM, WTPI
MESD AEI rc 2 o R i |
KOG KGISTE k20 o WK l 3o . warv [ s I NEWYORK | EvEens ormmoEN
“WREY Wi VR, DREAMS 109/2
WPTE, WRFY, WTMX, WVRV, WVSR, NO MATTER Heavy kmxs 1 CITY GIRL 190/11 ‘
WWZZ, WXMA, WZPL | WORD PLAY 352/240 WHAT 143/33 | Medium 0 John Waite Green Day
Light S ] Jason Mraz | Light 4 | (No Brakes) | (Reprise)
Airplay Adds 2 ‘ 4 Def Leppard |
KYIS, WJLK {Atlantic) | (Island/IDJMG) | Chart Move: 25-25 | Chart Move: 33-37
| c_'"f" Movew Total Stations 13 * LAID — Total Stations 27 I | Total Stations 8
INCOMPLETE fr 686/120 Total Stations 32 Hipey KT 1 | Better Than Ezra Heavy wavR 1 Heavy KGBY, KvLy 2
Backstreet Boys l l Heavy 0 Medium KLz WOVD, WMMX, WRFY 4 (Elektra/Rhino) Medium wrcs 1 | Medium wmGs 1
: Medi . Trntal Qtati 5 i Light 5
{Jive/Zomba) KPSK 'EQ'SBKQ%%KK%Y’T WMBZ, L..ght 8 Total Stations 2 Light 25 || ig
Chart Move: 28-23 I WMJC, WVRV, WXMA Airplay Adds 1 Heavy xaLc, kMxB 2 |
Total Stats 23 Light 22 Kb Medium 0 !
otal Stations K | Airplay Adds 20 Light 0 |
Heavy KALZ, KLZR, 6 E? KA, KNIXP, KMYI, KPEK, KQKQ, i
WAEZ, WKDD, WTSS, WVSR KOMB. KRSk, KSll KSTP kYIS, KZPT. |
! WAYV, WINK, WMBZ, WM.C, WRMF,
WWZZ, WXMA, WZPL
| | . . ,
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AUDIENCE
MILLIONS  RANK

BREAKAWAY NO. 1 (13WKS N3 AIN'T NO M HIGH ENOUGH - .
KELLY CLABKSON ‘ w;xn’msuevmouvwog 18.024 1 MICHAEL MCDONALD (MOTOWN/UMRG) | ooss
HEAVEN 83 ' DRIFT AWAY. ] " ..: B 1
LOS LONELY BOYS OREPIC 13.272 | 4 UNCLE KRACKER FEAT.DDBIE GRAY (LAVAN KY 7s2 = aa

= L — | SR -
HOME THE FIRST CUT IS THE DEEPEST .4
MICHAEL BUBLE 143/REPRISE 13.463 i 3 SHERYL CROW (A&M/INTERSCOPE) ¥ - _7‘7**73‘—‘6
DAUGHTERS N UNWELL 6
JOHN MAYER AWARE/COLUMBIA 13.563 . 2 | MATCHBOX TWENTY (ATLANTIC) N -_31 § 61_5__
GIVE A LITTLE BIT N | WHITE FLAG N3 | g2y 646
GOO GOO DOLLS WARNER BROS. | it8) ~_7_ | DIDO (ARISTA/RMG) 3 -
LIVE LIKE YOU WERE DYING N2 I5 CALLING ALL ANGELS o4
T TACERAW CU% 9.653 | 8 ARTIST{ ,LiB,E,l, — STATIONS | TRAIN (COLUMBIA) N w_oﬂ 631)~ :
LONELY NO MORE N . OOH CHILD 9 THIS ONE'S FOR THE GIRLS o2
ROBTHOMAS MELISMA/ATLANTIC 1253 1§ 6 Daryl Hall John Oates MARTINA MCBRIDE (RCA NASHVILLE) N e 454 .
SHE WILL BE LOVED 83 {U-Watch/dk-e) BIG YELLOW TAXI .3
MAROONS OCT