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e knows that only a small number of his constituents are
listening, but 903 Music West Coast ficld marketing
specialist Ray Randall is podcasting anyway, hoping
momentum will build.

Web site 903musicandme.com is a project that Randall started
to help promote 903 Music, a company founded by countr
music artist Neal McCoy as an alternative to major record labels.
But Randall also sees podeasting as a way to communicate with
his region’s programmers and as a means for them to communi
cate with cach other.

For the uninitiated, online encyclopedia Wikipedia describes
podeasting as “a way of publishing sound files to the Internet,
allowing users to subscribe to a feed and receive new audio files
automaticatly.”

“This technique,” the site continues, “has enabled many pro-
ducers to create self-published, syndicated radio shows.”

o
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PLANTING THE SEED

Randall has worked both sides of the tence (mostlv on the radio
programming side, but also in record promotion) since 1978. le
became nterested in podeasting during a recent stint at MSN,
where he programmed 55 online radio stations.

“Back in November, when I was working at Microsoft, pod-
casting came up in some conversations,” Randall recalls. “So |
went scarching for it and found Adam Currv’s Web site.” Man:
consider Curry, a former MTV V], to be the father of podcast-
ing, though former partner Dave Winer disputes that claim.

Enthralled, Randall quickly schooled himself in the medium
and developed two podeasts that he produces weckly for
Americana music Web site americanaroots.com.

When he joined fledgling 903 Music in March, Randalt con
vinced VP of promotion Bill Mayne that podeasting would be a

good way to position the label as a trendsetter.

“*1 don’t know too much about it, but go ahead,”” Randall

recalls Mayne saying.

For a small, privately held label, cost control is important.
“I think I pay 15 bucks a month for the site, and I've got prett:
good bandwidth,” Randall savs. The 903musicandme.com site
also includes information about McCoy, the label and current
industry news.

The podcasts rvpically run 15-18 minutes, though Randall
hopes to get the show down to 1) minutes or less.

There have been seven podcasts so far. Tis most recent offer
ing includes a commentary on new “American Idol” winner
Carrie Underwood and her country leanings, his take on the
Sony-BMG merger and an aircheck of the morning show at
Infinity’s KMLE (Camel Country 108) Phoenix, which Randall
gathered when he was recently in the market.

Randall recorded the morning show on his iRiver, a device
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similar to an iPod that includes an FM tuner. On the same trip,
he recorded crosstown Clear Channel country KNIX’s Tim &
Wiily, who he’ll feature on his next show.

In some ways, the podcasts are an extension of a weekly
newsletter Randall did when he worked for Nashville-based
Asylum Records in the mid- to late *90s. “I’d write my own col-
umn, Randall’s Random Thoughts,” he says. “I wanted to bring
[that] back, but I wanted to bring it back for the year 2005.”

Also on his most recent podcast, Randall included an endorse-
ment of McCoy’s|current single, “Billy’s Got His Beer Goggles
On,” from Infinify’s country KUPL Portland, Ore., MD Rick
“Bubba” Taylor, in Taylor’s own words.

By means of a dedicated voice-mail line and cutting-edge
technology, Randhll can add voice-mail audio to his podcasts.
Seattle-area company K7 has developed a system that allows
users to have voice mails e-mailed to them as a WAV file, which
can be opened onja computer.

“Podcasting’s all about the audio, just like radio,” Randall says.

One of the attractions of podcasting is that users can down-
load what they want to hear, then listen when they want to. They
can even program their computer to seek out their favorite
shows, or types of shows, and let it go find them.

Randall, who has also been a consultant, says programmers
would do well-to consider how they can integrate podcasting into
their stations. “I [told] my radio stations, ‘Stay on the cutting
edge. Let’s make pure we’re doing instant messaging in the con-
trol room, let’s stay on top of all this [new technology].

“This to me miakes sense, because you could take a morning
show or any show and edit it down to a podcast,” he continues.

Randall also sas there are applications for syndicated shows
whose content miizht be available only at certain times of the day
or week. “If I worked for someone like [Premiere Radio country
overnight host] Blair Garner, I'd be doing a podcast tomorrow,”
he says. Randall points out that podcasts allow for time shifting,
meaning that Garner might find a whole new audience.

KEEPING THEIR ATTENTION
The podcasts potentially give Randall a way to rise above his
counterparts at other labels and cut through the clutter. “The
white noise out there for record people is just amazing,” he says.

As a former PD, Randall knows what he needs to do if he
hopes to get programmers to listen. “What it can’t be is just a
five-minute commercial for Neal McCoy,” he says. “It needs to
be an interactive entertainment entity which just happens to be
brought to you bylsomeone who works for 903 Music.” The pod-
casts contain current airplay, video and artist information mixed
in with topical content

Programmers are always interested in hearing other stations, and
by putting airchecks on his podcasts, Randall hopes they’ll listen.

Getting the aifchecks is easy to do, according to Randall,

since he travels frequently and he has the means to capture
them with his iRiver.

“When I go to Portland tomorrow, I can just tune it to both
|country] radio stations, hit the button and record an hour of
each station,” he explains. “I’ll bring it back, throw it on my
computer—I've got Cool Edit—and edit it.”

Some of Randall’s previous shows have included an old Charlie
Tuna aircheck and a “soundseeing” tour Randall recorded while
sitting at the Nashville airport. Soundseeing might be best-
described as an audio travelogue where hosts describe what they
see while walking around or watching an event.

Although his ultimate goal, as with any successful promotion
person, is to get his music heard and played, Randall has other
ideas for his podcasts. “My whole idea is to foster a communica-
tions community specifically in my West Coast region, but also
within the whole country,” he says.

Eventually, he hopes to interview programmers and include
their stories in the podcast.

While Randall isn’t producing the show on a regular schedule—
he is, of course, still calling and e-mailing his stations—he hopes to
get to a point where he can post one every day. “Hopefully it gets
to the subscription level or passion level where people say, ‘Hey, 1
want to hear what Ray had to say today,”” he says.

One obstacle that Randall faces is music licensing. As Infinity
talk WCKG Chicago afternoon host Steve Dahl recently found

out, podcasting isn’t covered under current streaming agree-
ments with performing rights organizations. For Dahl, it meant
pulling his podcasts only weeks after they were made available,

and for Randall, it means he can’t take advantage of his extensive
McCoy record collection.

“I can play Neal’s current music, but I can’t play the Warner
Bros. or Atlantic stuff,” he says.

Even though he knows the rate of return is low right now,
Randall e-mails his stations when a new podcast is available. He
also encourages his stations to get an “aggregator,” software that
allows users to download new shows when they are available.
“Whenever a new show is loaded it will update via their soft-
ware,” he explains.

While he says some programmers are interested when he tells
them about the podcasts, Randall knows most do not actually lis-
ten. “It’s like podcasting in general,” he says. “The early
adopters are all over it, but 80%-90% of the rest of them are say-

| really cool way to share information, because I can make it enter-

‘PODCASTING’'S ALL ABOUT THE AUDIO,
JUST LIKE RADIO!

ing, ‘What the hell is this?’ ”

Despite his station’s proximity to Silicon Valley, Randy
“Bubba” Black—PD of Citadel country KATM Modesto,
Calif —admits he was unaware of podcasting until Randall intro-
duced him to it.

Although he thinks podcasting is currently a medium for
“techno heads, not country radio folk,” Black sees possibilities.
“Radio morning shows should grab onto this now, as some have,
for the commuter who loses vour station, or for those that just
want to hear the best of” a particular morning show, he says.

Infinity country KMPS Seattle MD/afternoon driver
Tony Thomas, a tech guy himself, has heard one of Randall’s
podcasts. “It was very well-done, with lots of info about radio
and what’s up in the industry,” he says. “He plugged what
was going on with the Neal McCoy single, but in a just-the-
facts way.

“The one-to-one casual nature of podcasts makes for com-
pelling listening when it’s done from the heart, and Ray does
a great job from what I’ve listened to,” Thomas continues.
“He’s a passionate evangelist for radio, music and the evolving
online world.”

Realizing the challenges he faces, Randall doesn’t rely solely
on the medium to communicate with his stations. “It’s there, and
as I do it, maybe the word gets out,” he says. “I just think it’s a

—-RAY RANDALL

taining. [Instead of] me calling you and saying, ‘I’'m at 27 on
Billboard, I've got this going on, so-and-so added it,’ I can give
you some of that . . . then say, ‘Let’s look at some industry news,
then an interview.””

Podcasting is still in its infancy, but Randall wanted to be the
one to introduce the concept to his radio stations. “First one in
wins,” he says, quoting a philosophy propagated by marketing
gurus Al Reis and Jack Trout.

There are three reasons the concept works for Randall. “I can
build a reputation [as someone who knows] what I'm talking
about, I'm the first one to do it, and it’s a cool way to integrate
into the guys’ lives I work with,” he says.

There’s another reason why Randall does the podcasts—he
gets to keep his hand in programming. “My wife kids me,
‘Here’s your little radio fix,”” he says. But to him, it’s also “a cre-
ative outlet that hopefully serves a better purpose than just Ray

blathering on about things.”

FIRST WITH BREAKING NEWS!

NEWS

X
abe

~RADIO)

TRUSTED. CREDIBLE. COMPLETE.

Year After Year, Month After Month, Story After Story,
We Give Your Station The Compelitive Edge

June 6 - Exclusive Audio of Michael Jackson on his relationships with children
June 2, 2005 - Runaway Bride Turns Herself Into Authorities

April 28, 2005 - Space Shuttle Return Delayed

April 2, 2005 - Pope John Paul Il Passes Away

ODC RADIO NETWORKS

Affiliate Information 212-735-1700

- www.BillboardRadioMonitor.com 5



Y PAUL HEINE PHOTOGRAPH BY ROB GRABOWSKI / RETNA LTD|

aced with declining audience share and rising new-media
competition, radio is investing in a range of alternate deliv-
ery systems to connect its brands with listeners and adver-
tisers. In addition to a renewed commitment to online
streaming (Billboard Radio Monitor, April 15), the industry is:

+ cxperimenting with podcasts and subscription-based
downloads;

+ talking to wireless providers about offering content on
cell phones;

» testing and launching high-definition radio multicasting
services.

“Anyone who thinks radio is only tall towers in big fields is
thinking much too narrowly,” Clear Channel Radio presi-
dent/CEO John Hogan recently told Billboard Radio Monitor.
“Any radio company that defines itself by a single delivery
method is doomed.”

Infinity president of programming Rob Barnett echoes that
sentiment. “With listeners demanding more choice and control,
we as an industry have to find ways to give them that and allow
these brands not just to be push but to be pull as well,” he says.

As consumers follow content to new delivery vehicles like the
Internet and mobile devices, radio is extending its brands to
those outlets. Leading the charge are Clear Channel and Infinity,
which appear to be in a race for the image of most tech-savvy
radio company. In addition to streaming initiatives and podcast
plans, each has introduced new-media innovations.

‘DIGITAL CARRIER PIGEONS"

While his official title is senior VP of engineering, Clear Channel’s
Jeff Littlejohn functions more like VP of shipping and receiving.
Generating content isn’t his gig; getting it out there is. “We need
to be agnostic about whether it’s delivered over AM and FM or
over cell phones or iPods or digital carrier pigeons,” he says.

And while those tall towers in big fields remain Clear
Channel’s main delivery vehicle, Littlejohn is not only investi-
gating new shipping means but also looking at how the company
“can tweak content to adapt it to a particular medium.”

Infinity’s Barnett sees opportuniries ahead. “The smart play
ers will figure out ways to extend their brands to monetize future
delivery systems and to give people access to more music, more

talk, more sports,” he says. Now that Infinity’s venerable news/
talk brands have taken the streaming plunge, its stations are
“coming up with a host of opportunities to expand the amount of
information that’s offered.” That experience has encouraged
accelerated development of other ways of delivering content.

Clear Channel-owned Premiere Radio Networks began selling
Web-based subscriptions to some of its syndicated shows in
2001. By becoming a paid subscriber to the Rush Limbaugh Web
site, “dittoheads™ could access live and on-demand streams of
the show and watch the conservative talker in action on the
“ditto-cam,” an in-studio camera. In 2002, Premiere electroni-
catly stripped commercials from the show to avoid costly talent
fees and offer a subscriber benefit—after all, subscribers were
paying to listen.

The subscription model evolved about a year ago, when Pre-
miere began selling MP3 downloads of “Coast to Coast AM”
and the Glen Beck, Phil Hendrie, Jim Rome and Bob & Tom
shows, generally for $6.95 per month or $54.95 per year.

When Premiere VP of interactive services Brian Glicklich
thinks about listeners, he imagines a pyramid. At the very top are
those for whom a three-hour-a-day relationship i1sn’t enough. On
the bottom are occasional listeners. “We’ve been finding alter-
nate mechanisms to bring the show to [the top of the listener
pyramid] in ways they tell us they want it,” he says.

Glicklich will not reveal specific usage figures, other than to
say subscriber counts have shown double-digit growth every vear
and that the model “has always been profitable.”

Once subscribers became accustomed to downloading, auto-
matic scheduled delivery via podcasting was the next natural
step. Media Center, a third-party software application, pro-
vides the backbone. “The big advantage,” Glicklich explains,
“is that if you’re, say, a subscriber to ‘Coast 1o Coast AM,’ an
overnight show, and you want to get up in the morning and just
grab your MP3 player on the way out the door, you can have
the full show already downloaded into it and ready to go with-
out ever having to do a thing.”

The podcasts began in mid-April, with Limbaugh’s June 3
launch getning the most attention. A total of eight Premiere
shows will be offered, including the Dr. Laura Schlessinger and
Rome programs.

In addition to podcasts, subscribers get extra content and
preferential e-mail access to the host. For example, Beck talks
exclusively to his Internet subscribers during spot breaks about
what’s coming up in the next segment. Unable to get to all the
material planned for his show, Limbaugh occasionally declares a
“fourth hour,” available only to Internet subscribers.

“This is a way to segment the program so that the people who
are the most interested and the most bound into the host, the
topic, the entertainment, the information, can get more and
more access into that world,” Glicklich says.

Because of the licensing fees involved with music downloads,
Premiere has no plans to offer podcasts of music programming.
A standard licensing agreement between content owners and
podcasters has yet to be written, so podcasters who want to
include copyrighted music need to negotiate directly with the
owners, which is why most of the action has been in the talk
realm. Even theme and bumper music is eliminated from Pre-
miere podcasts.

“With over-the-air broadcasting sometimes being tagged with
a label of not always being innovative, this is something that has
been going on for four years for us,” Glicklich says. “We’re really
proud to have been able to operate at the cutting edge of this
technology to serve the interests of our listeners best.”

Clear Channel stuck another toe in the podcast waters June 6
at its mainstream top ) WHTZ (Z100) New York. Fans of the
station’s popular “Phone Tap” pranks, which air at 7:20 am. and
9:20 a.m. during “The Z Morning Zoo,” can now listen to new
and past Phone Taps as a stream from the station’s Web site, a
download or a podcast. The podcasts, which include 15-second
commercials, require listeners to download special software.

Clear Channel senior VP of online music and radio Evan
Harrison says educating listeners and taking small steps are part
of the company’s podcast strategy. “I want to build the knowledge
base of what we’re doing first and start with premium content in
shorter segments,” he tells Billboard Radio Monitor. “Podcasting
has more confusion than any of the latest buzz fads. There has
been exponential amounts of press but limited available content.”

Infinity turned the podeast table around in May with the
launch of the first podcast radio station, KYCY (KYOU Radio)
San Francisco. Since then, close to 1,000 podcasts have been

& mHeEre's muck More AT « www. BillboardRadioMonitor.com

“Anyone who thinks radio is only tall towers in big fields i
thinking much too narrowly. Any radio company that define
itself by a single delivery method is doomed.” -JOHN HOGA
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Clear Channel senior VP of engineering Jeff Littlejohn

says radio needs to be agnostic about how it delivers

content to listeners.

uploaded to the experimental AM station, according to the com-
pany. Still in its infancy, KYCY is “breaking down barriers—it’s
out-there radio,” Barnett says. “It’s all kinds of music and talk
that you would normally not hear on commercial radio.”

Infinity will move even deeper into the fledgling medium in
July by offering free daily podcasts from its nine news stations,
with flagship WINS (1010 Wins) New York set to lead the way.

The podcasts, which will vary in length, will include local
and national news; sports, business and entertainment head-
lines; weather and traffic updates; and content developed
exclusively for download.

“We are increasingly living in an on-demand world, where lis-
teners want to receive our award-winning content via alternative
means,” Infinity chairman/CEO Joel Hollander said in a pre-
pared statement. “Podcasting, while relatively new, is being
adapted by more and more users every day and is a perfect com-
plement to our business model.”

Steve Dahl briefly offered podcasts of his afternoon drive show
on Infinity FM talker WCKG Chicago. The podcasts ended May
6 after Dahl discovered that podcasting is not covered under
Infinity’s agreements with ASCAP, BMI and SESAC.

INTERACTIVE RADIO VIA CELL PHONES
Portable MP3 players are not radio’s only new distribution chan-

nel. Broadcasters and cellular companies are hooking up. In the
past four years, FM tuners have been included in 20 Nokia cell-
phone models. “We’re putting FM radios into even more mobile
phones than ever before,” says Reidar Wasenius, marketing man-
ager of the company’s Multimedia Business Group. Comparing
the situation to Nokia’s fast ramp-up in the digital camera space,
Wasenius says the company will be “selling tens of millions of
FM radios in the next 12-18 months and becoming a significant
player in that field.”

At the National Assn. of Broadcasters show in April in Las
Vegas, Nokia and Infinity introduced the Visual Radio service,
which offers interactive content and services to mobile listeners.
Developed by Nokia and offered by HP, Visual Radio allows lis-
teners to tune in to local FM radio via their mobile phones while
receiving interactive information and graphics synchronized
with the broadcast. Text and graphics are delivered via the cel-
lular network onto the screen of the mobile handset.

Nokia expects capable phones to be available in the United
States by mid-2006.

The service is already available on Virgin Radio in the United
Kingdom, the SBS Radio-owned nationwide Kiss-FM station in
Finland and stations in Sweden and Germany.

Using special software, radio station personnel serve as editors
of the visual content, programming text and images, some pro-
vided from a Nokia-HP database, others from collaborations
with record companies and news services.

Images of songs “now playing” and air personalities are the
most common, so far. Detailed information synched with station
promotions, contests and commercials is also anticipated.
Stations could offer advertisers a visual component to their over-
the-air commercials as well as news, weather and traffic reports.

Nokia envisions consumers using the service this way: Walking
down the street tuned to his favorite FM station, a subscriber
hears a song he likes or an invitation to interact via a poll or con
test. Taking the phone out of his pocket, he turns on the Visual
Radio interface and interacts with the on-air content. “With one
click, you can vote, you can give feedback, and you can rate or even
purchase songs,” Wasenius says. “This potentially changes the
value chain of the music business” from merely promoting songs
to facilitating sales and providing sales figures to record labels.
“Then you switch off the interactive visual channel and continue
enjoying what radio is really good for: having your eyes and hands

Continued on page 8
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Continued from page 7

free. We don’t want to turn this into television, but we do want to
allow people to participate more easily, wherever they are.”

Rhythmic top 4) WBBM-FM (B96.3) Chicago is expected to
be Infinity’s first Visual Radio station. Barnett compares the
visual accompaniment to VH1’s “Pop-Up Video” program and
says it will give listeners “a multidimensional experience.”

Unlike Infinity, Clear Channel is focusing on audio content
with some additional text data for a cell-phone service it plans to
roll out before the end of the year. Here, too, the company
believes less is more. “You don’t get on your cell phone and lis-
ten to a one-hour program,” Littlejohn says. “You want some-
thing packaged and ready for a cell phone.” In other words,
under five minutes and unique. Longer shows edited down to
short vignettes. Rush Limbaugh boiling down his entire pro-
gram into a 90-second report.

Like Nokia, Clear Channel envisions a relatively quick ramp-
up because most consumers change cell phones every 18-24
months. “People want new technology on their cell phones,”
Littlejohn says. “If a new technology is made available on a cell
phone, it has got fairly good penetration within 24 months. But
it typically takes three to four years to get [new| technology into
new cars. The churn rate on handheld devices is much faster so
it’s a better opportunity to incubate something.”

According to a study by communications industry
consultancy Management Network Group, offering commer-
cial-free radio and music download services represents the great-
est new opportunities for wireless carriers, based on a combina-
tion of usage interest, likelihood to recommend and likelihood to
purchase. The company conducted an online survey of 1,000
“primary decision-makers or decision-influencers” ages 13-3+4
with an even demographic and geographic mix in March 2005.

XM Satellite Radio introduced the first “wearable” satellite
radio, the MyFi, in December. VP of corporate affairs Chance
Patterson says the MyFi caught the eves of cell-phone manufac
turers and service providers. Like its terrestrial competitors, XM
is talking to cell-phone manufacturers about incorporating its
service into their products. “It’s inevitable that this will happen,”
Patterson says. “We now have our technology down to a single
chip, which can be easily incorporated into devices as we look
ahead over the next year or so.”

Patterson says the MyFi, which records and thus permits
time-shifted listening, is selling swiftly, but he will not disclose
figures. The company has added 1.5 million subscribers since
October, 540,000 of which came in first-quarter 2003.

“The strength of our retail performance has been anchored by
portable products, so we know that consumers are buying these
products in big numbers,” Patterson says. “The success of
XM2Go alone tells us that making our service available on other
devices, like cell phones and MP3 plavers or the like, is clearly
something that will help drive our business and make it bigger.”

XM isn’t saving whether all or some of its programming
would be available via cell phones. “As we look at different mixes
of the lineup, we’ll evaluate it and decide what makes sense,
given the platform,” Patterson says.

The company views alternate delivery systems as marketing
tools 1o expose its original content (which comprises two out of
three of its roughly 150 channels) to potential subscribers.
Existing partnerships with rental car companies, airlines and
AOL are part of the strategy.

XM and Sirius Satellite Radio each offer subscribers online lis-
tening to most of their channels. Like XM, Sirius is investigating
making its service available on portable devices. “We are interested
in selling subscriptions,” Sirius CEO Mel Karmazin said during the
company’s May 25 conference call. “If there is a way to do that with
devices such as cell phones, PDAs |or] iPods, we’ll look into it.”
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MULTICASTING IN HIGH DEFINITION
The thinking among several leading radio groups is that the best

“The idea is to extend powerful brands and give fans of the
radio station an opportunity to get more content,” Barnett says.
use of the additional bandwidth enabled by high-definition digi- “We are working closely with all the broadcasters to make sure
tal broadcasts is not for terrestrial companies to battle each other that the deployment continues to move in a positive direction . . .
for, say, the renegade country position in a specific market. “It’s We are working to make sure there are a myriad of ways to extend
critical for radio’s survival that we not use [HD multicast chan- our most powerful brands.”
nels| to attack our competitors,” Littlejolin says. “We have to Infinity has launched similar brand extensions, including
provide content that is unique and compelling and not available modern rock K-Rock 2, a current-based, co-branded Internet
sister 10 the retooled WXRK New York.

Clear Channel has privately experimented with multicast

via analog or digital radio. You need to be a little bir more inven-
tive. Qur programming staffs are doing a lot of work to deter-
mine what those types of programs are.” channels in Detroit, Indianapolis and Cincinnati. Littlejohn says
On May 12, Infinity launched the nation’s first HD radio HD will permit “one or two” additional programming channels
muiticast channel by a commercial broadcaster on country for each FM station.
WUSN (US99) Chicago. The second channel, called
Chicago’s Future Country, aims for listeners younger than

US99’s 25-54 target demo.

“Some of these channels,” he says, “will need to be economi-
cal to produce, which may mean they need to be used in more
than one market.” L

IT AIN'T ABOUT
TECHNOLOGY

COMMENTARY BY RICK CUMMINGS,
PRESIDENT OF EMMISRADIO

FIRST AND FOREMOST, RADIO NEEDS TO DO WHAT IT HAS ALWAYS DONE—drive demand with information
and entertainment that people really want. Do that and we continue to stay important. We shouldn’t ignore where the
world is headed technologically. But with rare exception, technology rarely drives things; content does. As much as | love
my iPod, it's only this year’s version of the Walkman. And while we don’t enjoy the level playing field in technology that
we once had, as long as it doesn't overrun us, we'll be just fine.

Emmis does not feel compelled to be first with this stuff. That's why we aren’t yet offering, to any great degree, the
ability to buy music on our Web sites or communicate via text messaging. When we do, we want it to be the most logi-
cal offering for our audiences and us.

The technology companies are learning that duplicating the music of, say, rhythmic top 40 KPWR (Power 106) Los
Angeles does not make another Power 106—which is as much about Big Boy, Khool Aid, the mixers and the lifestyle of
the audience that it captures as it is about the playlist. The technology companies need our know-how to create a great
radio station, just as we would need technology know-how beyond the radio environment.

By the end of next year, about two-thirds of our group will have converted to high definition, but we have yet to find
a streaming model that makes economic sense. We may someday have to absorb the expense, but we have some
mighty big brands with giant cumes. We ran the numbers on expected costs to stream, and it quickly got into the hun-
dreds of thousands of dollars just to pay the Recording Industry Assn. of America’s licensing fees. I'm hopeful the RIAA
will someday come to grips with this. | have a fascinating issue of Rolling Stone from 1973 in which the licensing pow-
ers were whining about how radio was playing albums in their entirety and consumers were taping them on cassette
decks and that would ruin the music industry. This way of thinking has never gone away.

I confess to having the same "technology panic attacks” our PDs and managers sometimes have. It manifests itself this
way: “Oh, my God, we've got to offer text messaging or we're going to die!” The truth is, we've got to continue to make a
more and more compelling product, or we're really going to die. Technology will not do us in—after all, we're the original
"wireless!” We have to continue to develop and market personalities our communities cannot live without. We have to con-
tinue to reftect our audiences and advertisers and local communities in ways no technology company will ever be able to do.

In 1960, Americans worked only a few miles, on average, from where they lived. They knew all their neighbors and
worked far fewer hours each week.

Today, both parents work and for longer hours. Their workplaces are often far from where they live.They not only don’t
know their neighbors, most have no idea what they're having for dinner by 4:30 in the afternoon. As a result, people
spend far more time in their cars, make far more “through the windshield” purchases, and live far more often in a "vir-
tual neighborhood” than in a traditional one.

And you know what? Radio is more important to them than ever before. Unlike all the great technological advancements,
radio still provides that virtual neighborhood for its audience and advertisers better than any other medium. From talk
shows with a particular political view to hip-hop culture to the school lunch menus in a small town, radio programming has
the ability to aggregate individuals into communities. Satellite can’t. iPods can’t.

This is why | tell our people at Emmis that they shouid not worry. it really is up to us. The more compelling and local
we make our content, the more we will thrive in a world of increasing technological choice. Because it ain’t about tech-
nology. It's about information and entertainment and community. oo

_
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BY BRAM TEITELMAN

y the late *70s, album-oriented rock was exploding.
Most rock stations had evolved from being free-form
to regularly plaving Boston, the Eagles, Fleetwood

Mac, Styx and Kansas. IFormer top 40 programmer
Rick Carroll provided a breath of fresh air in 1979, applying the
fast rotations and personality-driven content of top 40 to
KROQ) Los Angeles, cffectively setting the stage for the mod-
ern rock formar.

After leaving top 40 KEZY Los Angeles in 1978, Carroll,
who died in 1989 from AIDS complications at age 42, hatched
plans for what would become a new format while on the beach
in Hawaii.

“After he got back from Hawaii, he said, ‘I've got this idea:
I'm going to play new music that nobody ever heard, and I'm

L3R}

going to put personalities on the station,’ ” says retired inde-
pendent promoter Mike Jacobs, a longtime friend of Carroll’s.
“At the time,” Jacobs continues, “KRO() had eighr owners

that cach had a $100,000 stake in the station, with Ken Roberts

losing its license, and Carroll pitched Ken on letting him oper-
ate the station for six months at no charge.”

Jed the Fish, who still works at KRO(Q, predated Carroll at
the station, having signed on in 1978 after also promising 10 work
for free (for 90 days). Eventually, management came onboard,
paid him retroactivelv and named him night jock and MD: He
knew Carroll and recommended that he be hired. “I knew it was
the end of free-form, and I figured I'd rather work with someone
I knew,” Jed says.

Scott Mason has been with KRO(Q) as an engineer and week-
end air talent since 1979, when Carroll brought him on. Now
Intinity’s West Coast director of engineering, Mason remembers
the genesis of modern rock under Carroll’s direction. “The first
thing he had to do when he was at KRO(Q was develop a format
wheel, because it had been totally free-form,” he savs. “So he
developed a wheel, and pur music into categories, and started
making the jocks play some music out of categories. He started
spoon-feeding a format here, and that was based on this new
music that was around.”

Carroll’s rotarion predated Selector. “He would hand-write
the playlist, and it would be a big pie,” tormer KROQ_ jock and
current Sirius “First Wave” host Swedish Egil recalls. “There
would be these different lines, hand-wrirten in pencil somerimes.
You would have to go around, and the first line in the picce of a
pie would be for vour first hour. It was all in his head. Sometimes
he would ask me to pick up the playlist, and it wouldn’t be ready
yet, which would give me complete freedom to play whatever |
wanted.” (Mason remembers picking up playlists at Carroll’s
apartment from under a planter outside.)

“It didn’t feel like a switch so much as organization,” Jed says
of Carroll’s work at KRO(). “It was a compromise between free-
form radio and AOR. We all understood that we were never
going to be able to sell advertising with a free-form formar, but
we also understood there was absolutely no point in going AOR,
because there was no way we could compete with KMET or
KIL.OS. So we carved out a nichie in the marketplace.”

“Rick’s whole philosophy was to play new music in a top 40
format,” says Richard Blade, another former KROQ jock and
current “First Wave” host, who is also a weekender at adult top
40 KYSR (Star 98.7) Los Angeles. “It was, ‘We're going to play
all the rock songs that rock stations like KMET and KLOS
haven’t got the balls to play, and we're going to play them as they
should be, because people can’t listen 24 hours a day.’ Rick had
come from top 40, and he knew. Dusty Street, Freddy
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as the managing partner. The station had been on the verge of

Snakeskin, Jed the Fish and Rodney Bingenheimer were already
there, and the four of them had been given so much leeway by
Rick that there was a buzz in LA

“That very tight list and the philosophy Rick had of creating
his own hits mystified people in the beginning,” consultant Jeft
Pollack says, “because they were used to the progressive-rock
mentality being brought to modern. When Rick came in and
said, “These are the great songs, these are the ones I want to con-
centrate on,’ it was a big change in the format, and really smart.
He wound up making all those songs famous, and people heard
them and got familiar with them thanks to the repetition.”

KRO(’s evolution might not have worked had Carroll lacked
the knack for picking hits. “Rick had a great car for hearing a hit
song,” Egil says. “To hear the Go-Go's, Midnight Oil, INXS
and Oingo Boingo wasn't very difticult, because all of these
bands made poppy tunes, even though thev were completely
viewed as alternative music back then.”

Carroll went on gut, not rescarch. “My father used tosend me

stuft from the British labels,” Blade says, “and 1 remember he
sent me *“Talk Talk™ by Talk Talk, and it was a white-label.
When | was about 60 seconds in, Rick called the hotline and

asked what I was plaving. When I told him, he said, ‘Do me a
favor, write it in on Freddy’s show, write it in on Jed’s show, and
write it in on Dusty’s show, and can you leave vour record in the
studio?” We didn’t have enough carts at the time.”

Yet Carroll never straved from his vision of the station. “To
some people, Rick Carroll may have scemed absent-minded, but
he knew what was going on,” Egil says. “He knew what the sta-
tion sounded like and what he wanted to hear.”

JOCKS’ CHOICES

Carroll gave his staff a chance to play music they believed in by
leaving room for “jock choices™ at least once an hour. Jed says
the station’s evolution was gradual, “Once every quarter-hour
we could pick a song, and the rest of the fime he’d rotate AOR
songs and recurrents and very strong KRO(Q core songs. Our
universe at that rime included everything from the Who to
XTC. There was a category for ‘any Who,” ‘any Zeppelin® and
‘any Stones,” among other artists, so there were at least five
songs an hour that we were picking [during] his first few
months there. So he didn’t walk in and wipe away what was
going on. He had the same conimon sense that {current KROQ
PD] Kevin Weatherly had in 1992 10 not make any drastic pro-
gramming changes for the first few months.”

“There were so many examples of bands winding up on the
playlist as a result of the jocks,” Blade says, “like Jed with bands
like Oingo Boingo, Rodney with the Bangles, Dusty with
Siouxsic & the Banshees—where we would come across them
and just play them. Rick would hear these songs on the air, and
that would be his first tinic hearing them.”

Carroll 1ook chances with his airstaff as well. Blade, who was
on then-competitor KNAC, got a shift in 1982 while most of
the staft was on vacation in Hawaii. He had done production
for KROQ and was well-known around the station. Carroll
asked Blade to fill in for one of the ID)s but told him he had bad

news and worse news.

“The bad news was that they couldn’t pay me—which was
fine with me—but the worse news was that I would have 1o quit
KNAC and wouldn’t have a job when I got back,” Blade recalls.
“He wasn’t going to Hawaii, though, and I figured it would be a
chance for him to hear me on the air. So I quit KNAC and
started on the air.

“They were three-hour shifts then, and the guy who was fol-
lowing me was [then-Oingo Boingo frontman, now film com-
poser] Danny Elfman, and he was running late and couldn’t
nuake it,” Blade continues. “Following him was Elvira, but she
was recording a [TV] show and she couldn’t make it. At the end
of the nine-hour shift, the owner of the station called me in with
the GM and told me I was hired.”

Buoved by the music the jocks and Carroll were embracing,
the new format soon took off. “Any remnant of the AOR format
was purged once we discovered we had an exclusive tranchise for
all the new music that no one else had the guts to play,” Jed says.

“No one else wanted to play ‘Do You Really Want to Hurt M¢’
or ‘Hungry Like the Wolf’ There was a learning curve for the
top 40 stations, KISS-I'M in particular. For the longest time,
they were in denial that there could be any new wave hits. They
didn’t see it as a broad commercial trend. The delay in reaction
time is what gave KRO() a foothold in the market that no one
has been able to destrov. There was about an 18-month period
while they were figuring out they were going to have their ass
kicked by this tiny 6,000-watt station at the end of the dial. The
numbers came back, and they must have been flipping out.”

Egil, after various fill-in positions, jumped at overnights
because it offered freedom to choose even more of his plavlist. “I
got several choices an hour,” he recalls, “and sometimes | even
did entire hours of beat mixing. I did a show called ‘New
American Rock’ where we discovered bands like Jane’s
Addiction, Nirvana and Dinosaur Jr. These were modern bands
that weren’t punk or traditional rock and were alternative
enough that even KRO() at that time wasn’t big on [them|. It
was bigger on the British scene of Pet Shop Bovs and Depeche
Mode and Erasure—which was a little flufty tor some listeners.”

Carroll influenced another *80s cultural phenomenon as well,
Jacobs says. “The guys that had started MTV were good friends
of his. They used to payv him a retainer fee. Everv Wednesday
miorning, they would call and ask what records he added. It [was]
pretrv casy to correlate the KROQ_ playlist to the MTV plavlist.”

Pollack says Carroll’s sensibility gave KRO() the pacing, pro-
duction and excitement of a top 40 station. “He brought an
originality as well as a discipline, in terms of coming from a top
40 background,” he savs. “The whole ‘rock of the "80s’ thing is
what he originated, and it really was a station designed to focus
on the music of the here and now, other than dipping back.
Simultaneously, at the time at rock stations, the lists were tight-
ening and focusing in on new songs, but those songs were very
difterent from ‘rock of the '80s.” Modern did not sound at all like
rock radio, and that’s what made it sound so fresh. People would
discover it, because it was kind of a cool secret you would tell
vour friends about.”

—
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CARROLL'S LEGACY

Carroll left KRO(Q in 1985 to begin consulting stations, returned
in 1988 and stayed until his death the following vear. Through
the continued success of KROQ-—and the modern format—
Carroll’s legacy as a radio innovator endures. Jacobs, the execu-
tor of Carroll’s estate, established the Rick Carroll Memorial
Scholarship Find at California State University, where he grad-
uated with a dommunications degree. The school has a Radio
Innovator of the Year Award, with past recipients including
Howard Stern and Nielsen Broadeast Data Systems founder and
chairman Robért Uhlman.

While KROQ was undeniably successful under Carroll’s
regime, it has gotten even bigger since. Infinity bought the sta-
tion in 1986 for $45 million. Under Weatherly, KRO(Q has occa-
sionally topped the ratings in Los Angeles. “The station has got-
ten much morg popular and [is] listened to by more people,”
Mason says. “Nowadays, Kevin has a much more critical balance

to make the station still sound cool and hip, and .. . like an

underground, new-music station while remaining one of the top
stations in the city.”

Calling Weatherly “a Rick Carroll tor our day,” Blade says
the programmer has honored the KROQ legacy. “He’s etill
doing a great job today in relating to :he listener. There have
been some bumps along the way, but not under K.W.’s watch.”

While Carroll is credited with starting modern rock, there are
several other formats he might have foreseen. “The wtole
world,” Blade says, “myself included, felt that as great as the
music was that we were playing at the time, it was disposablz. 1
honestly believed that once the [Duran Duran]| ‘Rio’ album was
done in 1983, it would never be played again. | remember Rict in
'86 or "87 looking at me and saying, “This is a format. In the *¢0s,
there’s going to be "80s stations coming up, we should do "80s sta-
tions across the country.”

“I told him that he was a smart guy but he was crazy. Who
would want to hear ‘Blue Monday’ again? Who would have
thought U2 would be the greatest band 11 the world 20 years azo?

The guy knew. Even when evervone around him said it was fluff,
he knew that this would be a viable format.”

“Apparently they think they've invented a new format with
Jack,” Jacobs adds. “On KRO(), vou would hear Rolling Stones
into Prince into the Cure into Billy Idol back into the Beatles.”

Infinity president of programming Rob Barnett had a
short-lived career as a jock at KROQ. “Rick and I started a
relationship a few moons ago where we traded audio drop-ins
on carts on a monthly basis, from East Coast to West Coast,”
Barnett says. “We flipped crazy audio back and torth and got
to know each other as programmers back in the day. There’s
no question that he built ideas into that radio station that
have stood the test of time—by combining formats, bv com-
bining methodologics, by combining philosophies, but ulti-
mately making a radio station that stands as vibrant to its
audience as it did more than 20 years ago when he pro-
grammed it. He was a leader, a visionary and a man who often

refused to wear socks.” .

REMEMBERING RICK

Rick Carroll was a colorful character. Here are some
memories from those who worked with him:

“One of the things that drove [then-GM] Pat Welsh crazy
was all the drugs at KROQ. He'd call a staff meeting and
we'd show up with a case of beer. He hated that we
were high 24 hours a day at the station. He thought that
by hiring Rick Carroll he was moving us into a more pro-
fessional arena. But Rick was just like us. But he was
one of those unique people that, regardless of how
under the influence he was, he could keep his ideas and
communications straight.”

—Jed the Fish, KROQ personality

“After leaving KROQ, Rick decided to extend the success
as a program director into the wild and wonderful world
of radio consultancy. His first meeting with our then-GM
began with him taking both feet, throwing them up on
the desk—revealing no socks—and telling us how he was
going to change our radio station’s future. He left, and the
general manager said, ‘There's no way I'm paying a guy
who won’t wear socks!’ ”

—Rob Bamett, Infinity president of programming

“Roland West, who used to work at KROQ, came on my
shift and brought on a record and asked if he could play
it on my shift, since 1 had more opportunity to play what
I wanted. It was my last song, so { said ‘no problem’ and
ptayed the song—'Dear God’ by XTC. By 9 a.m. that next
morning, the phone was ringing nonstop with people
asking who it was. That was when ‘Blasphemous
Rumours’ by Depeche Mode was so controversial to
play, and kids questioning religion was just something
you weren't supposed to do, which is why kids caught on
to it. That's what made the song so popular. That kind of
freedom is what made KROQ KROQ!”

—Swedish Egil, Sirius

"l remember the first day | was here, | played B-52's’
‘Rock Lobster’ as one of my first songs on the air. it was
a test-pressing of the record. | remember thinking to
myself, ‘This is crazy. What is this music?’ We ail know
what happened there.”

—Scott Mason, Infinity West Coast director of engineering
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IN THE FRONTIER DAYS of broadcasting, it was all a radio
station could do to harvest enough programming for a day’s worth
of information and an evening’s roster of entertainment.

But with the advent of TV in the 1950s, radio had to rethink its
imodus operandi in order to compete with a new box in the living
froom that not only had sound, but pictures. TV did a pretty good
job of distracting the founding medium’s audience, while turning
the more photogenic of radio’s stars into TV celebrities.

Fortunately, radio rose to the challenge by creating music for-
imats that differentiated stations’ target and overall personality—
and easily filled the days and nights with content. Who needed
radio dramas, anyway?

Broadcasters also got the break of a lifetime in the carly 1960s
with the advent of the transistor radio. No longer was listening a
group activity; it became personalized and mobile. By 1965, 12 mil-
lion transistor radios were sold cach year, bringing the household
average of radios from one to five.

Logically, as radio stations grew more sophisticated in their quest
to entice listeners—but perhaps more important, to corral advertis-
ers—owners needed a means 1o quantify their popularity against
competitors on the dial.

The concept of a viable ratings service was a burgeoning ideal for
the industry by the 1960s, with four companies attempting to make

cadway: Nielsen, Hooper, Pulse and Sindlinger. Nielsen retreated
o focus on TV in 1962. Another company named American
esearch Bureau—or ARB (hint, hint}—had existed since 1949, but
nly for measuring TV audiences.

Arbitron’s Portable
People Meter

Not surprisingly, the federal government had already sniffed out
n new business to regulate, but the National Assn. of Broadcasters
quickly formed the Broadcast Rating Council, a sort of self-policing
outfit for the growing ratings industry. The key to making the busi-
ness a success: accountability.

By 1964, ARB, which changed its name to Arbitron, began con-
ducting diary surveys for radio in five markets. It added 10 markets
in 1965. The radio-only Arbitron diary service launched in 1966,
with 28 markets surveyed.

BREAKTHROUGH INNOVATION
[With that, Arbitron heralded a breakthrough for the radio industry
that every broadcaster now knows on a first-name basis. By 1970,
Arbitron was surveying 150 markets and had become a dominant
force in the industry. Today, stations, advertising agencies, media
buyers and advertisers continue to live and breathe by the quarterly
ratings this one company generates in nearly 300 U.S. markets.
What remains an obstacle for the service and the industry it repre-

sents is that some ) years later, Arbitron still relies on pen-and-pencil
user diaries 1o collect listener information. It obviously appears anti-
quated in an era where so much data is available to marketers via faster
electronic methodologies that are less intrusive and easier to use.

The company is in the process of establishing its next generation
of ratings collection with the long-awaited digital Portable People
Meter. Other innovations in the works promise to embrace a radi-
cally evolving media environment that includes the Internet, satel-
lite radio and even videogames.

“It’s 40 years later, and it almost feels like we’re back to the begin-
ning,” acknowledges Pierre Bouvard, Arbitron PPM and interna-
tional president. “Clearly, radio is not going to be only about AM
and FM transmitters anymore. Radio is now a content provider that
uses multiple distribution platforms.”

PROGRAMMING’'S CHALLENGE

Arbitron’s current challenge is no different than the one that the
radio and record industries faced when Billboard, wanting to reflect
trends in current popular music, launched its format-specific charts.
Along with the long-lived Hot 100), which was designed to showcase
the nation’s most popular radio hits and jukebox play (and later, sin-
gles sales), the magazine relied upon radio stations to send weekly
reports reflecting their most-played songs and new adds.

Through time, Billboard realized that there was need for a system
that prevented improprieties from affecting the integrity of the Hot
100 and other charts.

The answer came via Broadcast Data Systems, the first company
to ¢lectronically monitor radio station airplay at any given time.
BDS, a sister company to Billboard Radio Monitor, provided a gen-
uine reading of the music programming that stations aired, making
the nation’s airplay charts more scientifically accurate. The system
was based on computerized listening technology used by the
defense industry.

Billboard acquired a majority interest in 1988. In 1993, Airplay
Monstor was launched, offering BDS-powered station playlists and
computerized airplay charts for top 40, country, rock and R&B, along
with a number of niche charts within each genre. BDS is now also
affiliated with ratings powerhouse Nielsen, a division of Billboard
Radio Monitor parent company VNU.

“BDS established itself at a time when the technology met a real
market need,” Nielsen Music president Rob Sisco says. “The music
industry was trving to come 1o grips with what was actually being
played on radio, as opposed to what a programmer offered as, shall
we say, anecdotal evidence. In short order, our technology revolu-
tionized the record promotion business.”

Like Arbitron before it, BDS’ innovation provided the solution to
a modern-day dilemma the entertainment industry faced. While
Arbitron was able to provide data to stations and advertisers revealing
who was listening and when, BDS offered a bird’s-eye view for record
labels and the music industry at large to gauge what songs were pop-
ular across the country—with no room for error or tampering.

Today, Nielsen BDS and its European-based sister, Nielsen
Music Control, monitor airplay at 1,400 US. radio stations in 100
markets, as well as in 15 European countries, Canada and Mexico,
detecting more than 100 million songs per vear.

But the company also recognizes that business is no longer just
about AM and FM radio, and it has reacted with requisite haste.

ARBITRON: THE NEXT STEP

But first, let us return to Arbitron’s look ahead. Foremost in the
company’s plan to keep the cutting edge razor-sharp is implement-
ing the PPM.

“Electronic measurement is so crucial to radio’s future,” Bouvard
savs. “If radio wants to play with big, national advertisers, we're
going to have to update audience measurement.”

Arbitron is moving ahead with PPM testing and ongoing discus-
sions with clients. “There’s a checklist that the industry has given us,
and we’re doing everything they have asked us to do,” he stresses. He
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says they are ready to roll out the top 25 markets once the system is
accredited by the Media Ratings Council, today’s version of the
Broadcast Rating Council.

Among the advantages of the new system are ratings periods
measured monthly instead of quarterly, and of course, access tg
information that is more timely, detailed and accurate.

“The major benefit for advertisers is that they’re going to get their|
data faster, which allows them to make adjustments with their media
buys,” Bouvard says. “Programmers will want more granular data,

@
Nielsen
Broadcast Data
Systems

and for the first time, they’ll
have just as reliable informa-|
tion looking at overnights as
data analyzed over the period
of a month.”

He notes that it is doubtfull
that PPMs will replace paper
diaries in all markets, at least]
until a new pricing model
presents itself.

“Wouldn’t it be great if we had one panel that covered TV, radio
and cable, and split the costs to make it affordable to smaller mar-
kets?” Bouvard asks.

Arbitron VP of product management and client services Brad
Feldaus acknowledges that technology is evolving so rapidly, it’s
tough to keep up—so the company has to choose where to make
changes with prudence.

“You have to have a crystal ball, and a good one, to keep up with
what’s down the road,” he says. Arbitron’s responsibility, on the
heels of so much change, “is to walk the line between ‘yes, we havel
to adopt,’ and protecting our stable currency,” Feldaus says.

One area that Arbitron has been researching for three vears ig
bringing cell phones into its sample. Internet surveys are also being
considered, as is tracking satellite radio listening.

“Certainly we want to continue to innovate, but we need to do it
in [a] controlled fashion and make sure we don’t overreact and take
things too far,” Feldaus says.

BDS: PLAN FOR THE FUTURE
The BDS plan for the future also takes into consideration just how
rapidly the playing field is changing.

“The bottom line is, in order to keep up in the world today and
remain relevant with all the new technology we’re virtually assaulted
with every week, your base has to be technological,” Sisco says. “If we;
had started out doing things manually, I think we would have long ago
choked on the weight of that infrastructure.”

BDS has already tapped into tracking music play not only on terres-
trial radio stations but music video providers, satellite radio, cable musid
and Internet streaming broadcasts on outlets like Yahoo and AOL.

Its clients at record companies, radio stations, publishing firms,
performance rights organizations, music retailers, indie promot-
ers, film and TV, and artist management generate more than
10,000 reports daily from Nielsen BDS’ Encore, bdsradio.com,
bdsexpress.com and BDS RealTime.

For the future, Sisco says customers are demanding not just the
tracking of music, but analysis of what it all means collectively.

“They want a comprehensive overview of what’s going on in the
marketplace,” he says. “What that means is that we have to continue to
innovate technologically . . . That needs to be our mission.”

BDS will continue to grow in its relationship with Nielsen, which|
Sisco says “has put us on a global platform.” The company is also
looking to its Insight product to help unravel the cause and effect
that comes from monitored airplay and subsequent sales, via its col-
laboration with sister company SoundScan. Insight is updated every|
Wednesday, showing three-week sales trends, BDS spins, audience
dayparts and video information.

“That’s where all of us in this business have to be heading,” he
says: “Delivering to our clients truly actionable information,
with insight.” oo
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APPOINTMENT

RADIO STATIONS ARE ENDLESSLY LOOKING
for better ways to bond with their core listeners and increase TSL.
One service about to hit the market may help with those tasks.

E-Quest Alert is a new product from Columbus, Ohio-based
RadioTraks, best-known for providing online polling and music
testing services for its affiliate radio stations via its EZ Trak product.

With the E-QQuest system, listeners can sign up on the affiliate
station’s Web site to receive alerts via e-mail or text message letting
them know wheh their favorite songs are scheduled to play that day.

After several jmonths of beta testing at four stations, E-Quest is
being made avablable nationally this month on a format-exclusive
basis in each market. An updated version with more bells and whis-
tles is due in th¢ next two months.

The premiselis simple. Listeners log onto the station’s Web site,
jprovide some basic data, then choose songs from a list of those get-
ting airplay at the station. Affiliate stations make their own song
lists and can in¢lude as many or as few records as they choose.

They can indlude gold titles, but most opt to list only their cur-
frents and recurrents. Beta station country WSM-FM (the Wolf)
[Nashville’s list ¢ontains 47 songs from 41 artists.

Affiliates can lalso choose how many songs they’ll let listeners sign
up for, but RadioTraks recommends a low number so listeners aren’t
pverwhelmed. WSM-FM lets listeners choose eight songs.

“More current-intensive stations would want to set it even
lower so people wouldn’t bombard themselves with text messages
without realizirig what they were doing,” RadioTraks president/
ICEO Hal Fish says.

The alerts appear to come from the station and can contain such
station messages as offers to sign up for its “loyal listener” club.

Users can choose to receive e-mails either just before the daypart
in which each song airs or daily at 5 a.m. and 10 p.m. Text messages
arrive about 10 minutes before each song is scheduled to play. Users
of the text-messaging services for cell phones are charged their car-
rier’s normal messaging fees.

The object isto increase TSL by encouraging listeners to tune in
at the specified rimes.

“Stations say they’re competing all the time against iPods and
[ videogames],” Fish says. “This gives radio stations a tool where they
can reach out to their listeners at any time and make an appointment
for listening, and brings them back to the radio station.”

The service encourages feedback, and Fish says listener com-
ments have been “overwhelmingly positive.”

From the station side, the process is as simple as it is for the lis-
teners. When the PD or MD enters music in the Selector, Power
Gold or Music/Master scheduling systems with which E-Quest is
;compatil)le, the|data can be sent to RadioTraks at the same time.

“I’s pretty user-friendly,” WSM-FM director of program-
ming John Sebastian says. “It really only takes a few minutes a
week. We input [our music scheduling] into their system and
we're done.”

The other stations involved in the beta test are country WMIL
Milwaukee, active rock WBZX (the Blitz 99.7) Columbus and top
40 KLLAL (AliLe 107.7) Little Rock, Ark. The national rollout
began this morith and the company says 16 stations are using the
service so far.

FOLLOWING THE MONEY

[E-Quest is being offered to stations for free, with the costs absorbed
by advertisers. It is also available without advertising for a $99 per
month fee for stations.

RadioTraks gathers demographic and music-preference data on
the listeners an{l their chosen songs. That info can then be shared
twith record labels—for a fee.

The demographic info collected from each listener by
RadioTraks indudes name, e-mail address, age, gender, city, ZIP

Fish is counting on “the frequency with which we touch listen-

code and when he or she listens.
ers” to be a draw for labels and other advertisers. But he says
RadioTraks is being “very prudent” with advertising. Ads appear on
the e-mail alerts and the log-in page but not on text messages.
He says the company doesn’t sell the e-mail addresses it gathers, but
it will send out record labels’ messages for them—again, for a fee.
Down the road, the service might sell labels a “buy” button next
to each song with a link to a site where listeners can purchase it.

MAKING THE WEB WORK FOR RADIO

Fish doubles as PD of WBZX. He started RadioTraks in 2000 as a
way to explore “ideas for services that I thought would be good for
the radio and record industries.” Its first product, EZ Trak, recently
signed up its 100th station.

The company’s slogan is “making the Web work for radio.”

While WSM-FM has not rolled out a full-scale promotional
campaign for E-Quest during its beta run, Sebastian is pleased
with the service he calls “innovative” and with its ability to com-
municate his station’s message directly to a potentially large num-
ber of listeners.

“Everybody in radio seems to—from time to time—be thinking
of ways we can make things easier on the listeners and give them
reasons to listen more often,” Sebastian says. “This seemed like
the perfect thing to do that . . . It’s really a service for the listen-
ers, literally.”

Beyond that, he says, “it’s —
good from our standpoint of |
trying to get better ratings
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from labels and artists, an é-mail showed up from Mercury Records|

promoting the country group Sugarland.

The system’s only apparent potential downside is that it might
tend to demystify radio, particularly for listeners of stations with|
request shows. When listeners are tipped off about when songs
will air, they’re likely to realize that most stations’ so-called
“request shows” are as tightly scheduled as the rest of the pro-
gramming day.

The e-mail alerts include a disclaimer noting that all times given|
for songs are approximate and may be affected by other factors
including “out of control DJs.”

COMPETITION ON THE HORIZON
E-Quest has some competition in Boston’s FM411, which provides
users with e-mail, instant-message or text-message alerts when theiri
favorite songs are scheduled to play on certain stations
(BillhoardRadioMonitor.com, May 19). FM411 is a division off
Natick, Mass.-based Mother USA and, for now at least, is being
used only in the Boston area. Rollout in other regions is scheduled
to start this month. '

On its Web site, FM+411 boldly promises to “shake up the indus-
try, shift power back to the local market and put it in the hands of
the audience.”

Instead of signing up via each station’s Web site, users of FM411|
log in at the company’s site, getfm+11.com, where a blog is also avail-
able. Like E-Quest, the site is advertiser-supported.
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because it almost forces listen- QR =gt o Wl e

ers to make [listening] appoint-

ments” when they know their

chosen songs will air.
Sebastian thinks E-Quest
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is “just really scratching the
surface of what its potential |
15.”” And while it is not nearly
as scientific a process as call-
out or even online music test-
ing, he says music data
gleaned from the E-Quest ‘
system could have some
research purposes. ]
With enough bulk data from
affiliate stations, Fish says, the
company will be able to give

labels “a real nice visual of how
their records are doing across
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requested alerts and sort those
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because the service is “Pl

by demo.

WBZX (the Blitz 99.7) Columbus, Ohio’s Web site uses RadioTraks’ E-Quest Alert to

notify listeners of when their favorite songs will air on the station.

intensive,” Fish says, “it tends
to be an early indicator of things that could be happening with [new]
songs . . . It’s almost like pre-research for [labels).”

“I don’t know how actionable it is as scientific research,” he adds.
“But it is interesting.”

TAKING IT FOR A TEST DRIVE
In Billboard Radio Moniter's monthlong monitoring of the beta sys-
tem as used by WSM-FM, there were few glitches. The expected e-
mail alerts came nearly every day. (A few skipped days were, in fact,
the system’s only apparent problem. Fish cites e-mail “firewalls and
filtering systems” for such vagaries.)

At the end of each week, an alert came asking the user to update
her chosen list of songs. And a few weeks after checking “yes” in the
box asking if the user would like to get information and special offers

FM411 gives users a choice of being alerted when brand-new
music from their favorite artists or an interview with those artists is
scheduled to air. Users can also opt for recommendations from|
FM+11 of other acts they might like based on their stated preferences.|

The difference between the services, Fish says, is that FM411 ig
“driving it from the listener’s side, where [E-Quest] is strictly a radio|
service.” In addition to e-mail and text messaging, FM411 users have|
a choice of being alerted by instant message, something that will also
be available in version two of E-Quest.

Other enhancements in E-Quest’s upcoming version will include|
a sign-in page that looks less sparse and “more like a regular Web site
portal,” Fish says. “There will be music news and information on|
there” and a place where the individual station can add local infor-

mation. This, he says, “makes it more of a destination site.” ¢ ©
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vervthing old is new again: Consider podcasting.
Podcasting isn’t really new. In 1993, Internet pioneer
Carl Malamud developed “Geek of the Week”—the
first weekly radio program delivered 1o subscribers over
the Internet. He is also widely acknowledged as creating, in
1994, the first 24-hour streaming radio station.

Malamud founded Internet Multicasting Services as a non-
profit research company during the early stages of the
Internet’s explosive growth. Through IMS, Malamud started
Internet Talk Radio, the name he gave the first online station.
IMS was also responsible for delivering the first congressional
hearings over the Web, and for providing free Internet access to
the Securities and Exchange Commission’s and U.S. Patent
Office’s databases.

Malamud says he was inspired to develop online radio by the
experiments done in the early 1990s by the Internet Enginecring
Task Force to develop a structure for the Internet as a commu-
nications medium. And Malamud, who is now a senior fellow at
the Washington D.C.-based think-tank Center for American
Progress, was right there in the thick of it.

“I was at an IETF meeting in 1992 and, having watched that
crew do their thing at a couple of meetings, it occurred to me that
onc could just as easily produce a radio program for the Internet
and send out announcements,” he says.

That “thing” the IETT was doing was experimenting with
real-time streaming of audio over the Net. The first sizable
streaming audiocast took place during a March 1992 IETF
meeting. It involved 20 participants on three continents and
spanned 16 time zones.

Within two years, Malamud had corralled enough state-of-
the-art gear, and convinced the heads of companies like Sun
Microsystems and MCI to provide high-speed Internet access
and computing *iron,” to launch Internet Talk Radio and start
streaming four channels of content 24/7.

The success of the IETF’s audiocast inspired Malamud to
take things further. “It just occurred to me that there was
enough critical mass and enough people on the Net that there
might be some interest in a radio program called ‘Gecek of the
Week.”” He was right.

“We went on the air April 1, 1993, with ‘Geek of the Weck,
which was sort of like what you would call a podcast today.

“People got e-mail telling them a new program was available,
like [Really Simple Syndication] feeds today, and then down-
loaded the file to their computer and listened to it.

“There were people, in fact, who wrote scripts that took
those e-mail messages and automatically fetched the file, put it
in a special place and then let the person know when the file
made it in. So that’s no different than RSS automatically going
out and grabbing the podcast and putting it on your iPod.”

'YOU'RE GOING TO SEE A LOT MORE
EOPLE PRODUCING PROGRAMMING

P

(Podcasts are automatically retrieved using free software and
loaded into the audio player of the user’s choice.)

In fairly short order, Malamud’s endeavor and the “Geek of the
Week” program generated some news of its own. The niost promi-
nent was a front-page story in The New York Times. “Based on the
reaction, the New York Times story and stuff like that, we said,

9

‘Whar the hell. Let’s add some additional programming.

IMS IN THE HOUSE

That additional programming came from several important
Washington, I).C.-based sources with international impor-
tance. IMS began recording and webcasting the weekly lunch-
con speakers at the National Press Club and streaming the
audio portion of the proceedings in Congress. Malamud also
added some cultural programming, by creating joint produc-
tions with the Kennedy Center.

“We got the National Press Club to let us use one of their
broadcast booths [NPR and C-SPAN used the other booths] and
we started doing the Narional Press Club luncheon addresses. By
December | 1993}, we were sending those out live using stream-
ing. For | Vice President] Al Gore’s speech in December, the club
let us get questions in from the Net.”

The move to 24-hour programming came in January 1994.
‘This included full-time coverage of congressional proceedings.
“We spent the last half of 1993 convincing the Senate
TV/Radio Gallery that we were really press until we got our
credentials,” Malamud says.

Another carly content provider for Malamud’s station was the
then-fledgling World Radio Network. WRN, founded in 1992
and headquartered in London, now has a channel on Sirius

BECAUSE GETTING IT ON THE AIR IS NO

LONGER AN ISSUE!

« www.BillboardRadioMonitor.com

-CARL MALAMUD

JA
VAN WHO F
NTERNET RADIO
ON THE MAP

BY TONY SANDERS PHOTOGRAPH BY MITCHELL LAYTON / RETNA LTD,

Satellite Radio along with its significant Internet presence.
“There were some kids in a syndication service that
syndicated public news programs from diffcrent countries,
Norwegian news and Scandinavian news, all in English. They
were also streaming it out to the Net, a little bit later, but they
weren't quite set up yet. [WRN’s Web site marks its own venture

onto the Internet as mid-199+4.] So we just said, ‘We'll grab it off

the satellite for you and pop it back out to the Net.’ So that was
one channel and it was 24 hours a day, and then we went to
Congress, and then added a lot of our own programming. It was
quite a bit of programming by the time we were done.”

BEHIND THE SCENES

Aside from the broadcast booth at the National Press Club,
Malamud says Internet Tatk Radio had studios very close to
Capitol Hill. “Qur studio was a room above a Chinese restaurant
right on the Hill, at Fourth and Pennsylvania [Avenue]. We had
a T1 (line| from there back to the National Press Club and then
from there we had very, very fast lines out to the Net and we basi-
cally built our own streaming stuff.”

Processing the audio used a blend of state-of-the-art software
and hardware, along with professional mixing boards: “We ran
everything through standard processing of gating and compress-
ing and normalizing the sound so we made sure it was all prop-
erly processed. We ran it into first a 16-track Mackie board and
then [graduated to a] 32-track Mackie board. We used
DigiDesign Pro Tools. In 1993 it wasn’t the fanciest thing in the
world, but it worked. And then we ran it into the input of some
Sun Microsystems computers. That’s what did the digitizing in
real time of our sound.

“So we had Sun 2s that looked like pizza boxes. What we had
was a stack of four pizza boxes: one was the House, one was the
Senate, one was World Radio Network and one was whatever
other programming we felt like throwing in.

“We tried to do pro-level processing . . . We were using DAT
recorders to do our recording and were pretty careful about get-
ting good sound mixes off of live events. We tried to do it right.”

Doing it right in 1993 meant spending about $30,000—and
getting the really expensive gear and Internet connectivity
donated. Malamud says he *“probably spent another $30,000
the next vear to beef up the life support and to add the 32-track
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board. We had tremendous leverage because we were getting
contributions fram companies like Sun.”

Going from th¢ Capitol Hill studio to the Internet required the
good graces of, and good relationships with, some major corpora-
tions. “We paid fpr the T line over to the National Press Club.
That was our owrl infrastructure.” But high-spezd access from the
top floor of a Capitol Hill restaurant out to the Internet was anoth-
er thing entirely, especially in 1993. Malamud managed to get
“what is now M to donate a 10 million-bit-per-second fiber link
into the UUNet National Backbone. That was a 10MB link and
was actually the fastest link in D.C,, for a time.” He declines to
even consider a cost estimate for that sort of state-of-the-art con-
nectivity, other than to say that “we never could have afforded it.”

Malamud teamed with the Kennedy Center on developing an
Internet presence for its young artists program. Part of that
series included lectures by jazz legend Billy Taylor, who joined
the Kennedy Center in 1994 as an artistic adviser.

“Billy Taylor was the biggest series we did, and that we were
most proud of,” Malamud says. “He did a regular series of lec-
tures about musid for kids. We took those and recorded them and
did additional research and put the whole thing up as a whole
Web thing. A lot|of what we were doing on these types of pro-
ductions was just trying to understand what the Web was like as

a medium. And we knew it wasn’t radio in the traditional sense.®

IMS also forged a variety of syndication deals with various
independent producers, and did a number of original produc-
tions. In 1993, Malamud was able to convince Harper’s
Magazine’s Harper Audio to let IMS distribute portions of its
literate audio collection on the Internet. “That’s probably the
program I’'m proudest of,” he says. “We got to add people like
TS. Eliot to the Internet.”

Other programming milestones for IMS and Internet Talk
Radio include streaming the first congressional hearings on the
Internet and a live broadcast from the 50th anniversary of the
United Nations.

By 1996, Malamud felt it was time to move on to other things.
“We pretty much closed down as an active broadcaster by the
end of 1996. I went to the Media Lab as a visiting professor, then
on to Keio University in Japan in the same job. In 1998, I found-
ed Invisible Worlds, which ran for a few years as a dotcom.”

Malamud says that one of the first decisions he had to make
with Internet Talk Radio was whether to incorporate as a com-
mercial or noncommercial property. He opted for the latter
route, and it’s easy to see why, since he seems happiest in an aca-
demic or think-tank environment, as he is now.

While Internet Talk Radio was an important milestone in
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streaming audio, Malamud feels the more important aspect is the
ability for listeners to hear the programs on their own schedule.
“We archived everything we did because not everyone can hear
everything live, and these [programs] are most useful not when
they’re streamed but when they’re streamed to disk and you can
pull them back out anytime you want.”

Which leads back to podcasting and its pioneers Adam Curry
and David Winer.

“The thing that Adam and Dave have done with the podcast-
ing thing, which I think is totally brilliant, is encouraging lots of
small producers to come online,” Malamud says. “If you look at
the Web, it’s kind of bifurcated. There’s the big boys like Google
and Amazon and folks like that, and then there’s tons and tons
and tons of little sites. I think that’s how radio is going to change.
You’re going to see a lot more people producing programming
because getting it on the air is no longer an issue.”

Distribution is another matter. “Getting [a podcast] distrib-
uted with the big boys is always going to be hard,” he says. “If
you have to have an audience of 5,000 or 50,000 or whatever the
number is to get an Infinity or a Sirius interested, if you can’t
reach that and you’re happy with a smaller audience, all you have
to do is post your stuff and send out a news feed. I think you’ll
see a lot of that.” oce




THE PHOTOS

BEDEVILED ROACHES

Launch Radio Networks altemative format manager Don Kaye panicked
when he realized he had not met his bushy facial hair quotient required for
all photos with Papa Roach. The band stopped by the Launch studios to
promote its tour and latest album, “Getting Away With Murder.” Pictured,
from left, are guitarist Jerry Horton, Kaye and drummer Dave Buckner.
(Photo: Launch Radio Networks)

‘RUMORS’ MILL

Whil2 a few warious, unconfirmed beefs with a nunber of other rap acts float about,
Univarsal artist Maino, left, behaved timself while hanging with XM Satellite Radio’s
Raw.'the Rhyme PD Leo G., center, and DJ Xclusiwe, MD of XM’s the City. (Photo: XM}
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Artist
Title {Label)
MAINSTREAM TOP 40
The Click

JustThe Glrl {tava)
Missy Elliott Feat, Ciara & Fat Man
Scoop
tose Control {Atlantic)
Rihanna
Pon De Replay {IDIMG)

RHYTHMIC TOP 40
Czar*Nok

Pimp Tight (Capitol)
Joe Budden

Gangsta Party {(IDIMG)
Paul Walt

Sittin Sidewayz {Atlantic)

Tank
Love Them Girls (Part 2)

(UMRG)

TREKKED OUT

Courtry KFKF Kansas City PD Dale Carter left, and Arista artist Brad
Paisley were caught in a dor< storm in K.C. sometime in May. They were
treatad for geek injuries at the nerd hospital nearby. Apparently, the
two are huge Star Trek fans. *Ha,” we sco™, as we tum on “The OC”

SQUARED OFF

At a recent Kenny Chesney show, Epic artist Gretchen Wilson, left, and
country WPCV Lakeland, Fla., moming host Sara Michaels both busted
out their little black dresses backstage. (Photo: Sara Michaels)

HOPE FOR THE FUTURE

For some reason, this photo makes us feel fresh and young. Virgin songstress Hope Partlow recently
visited mainstream top 40 WDCG Raleigh, N.C., to perform her new single, "Wt o We Are.” From left:
Virgin's Jo Hodge, WDCG PD Rick Schmidt, Partlow and WDCG MD/night jcck Brody. (Photo: WDCG)

WE'LL MAKE YOU FAMOUS

Billboard Radio Monitor wants to put you in pictures! Please send shots of your events <o “adicletters@billboard.com.

STAR SEARCH

With a brief name like Jim Ladd, the legendary
classic rock [KLOS Los Angeles host was easily able
to fit it on a star. More than 1,800 fans attended
the unveiling ceremony at the Hollywood Walk of
Fame, which included speeches by celebrities and
such artists as Jackson Browne, George Thorogood
and John Dansmore. (Photo: ABC Radio)

- www.BillboardRadioMonitor.com

ADULT TOP 40
Omnisoul
Waiting (Save Your tife) (Wind-up}
Simple Plan

Untitled {(How Can This Happen

To Me) (Attantic)

R&B/HIP-HOP
Boo
Feels So Good

(RMG)
Faith Evans
Mesmerized {Capitol)
Jermaine Dupri
Gotta Getcha {Virgin)
PSC Feat. Tl
Set it Off {Atlantic)
R. Kelly Feat. The Game
glnayas Only (Zomba)
| Ain't Heard OfThat  (interscope)

ADULY R&B

Faith Evans

Mesmerized (Capitol)
rleena Johnson

Classic Love Song {Zomba)

GOSPEL
Cross Movement

Hey, Y’ {CMR)
Flame Feat Da Truth
L.AD.LE.S ({CMR)

The Jackson Sisters
When God Is InThe Building (Malaco)

CHRISTIAN
Cross Movement

Hey Y’all {CMR)
Flame Feat. Da Truth

LAD.LES {CMR)
Haste The Day

tong Way Down (Solid State)
Michaet Olson
Give My Life Away

{Rocketown)

COUNTRY

Cilnt Black

Rainbow InThe Rain (Equity)
Drew Womack

Fastest WayTo Texas {Smith)

Je"rm Steele

She Must Be So Happy (Lofton Creek)
Joey Martin

Red (Giantslayer/Quarterback)
The Rider

Let's Get DownTo ht {V-Tone)
Robert Earl Keen
What | Realty Mean {Koch)

MODERN ROCK
The Chemical Brothers

The Boxer {EMC)
Dope
Always {Artemis)
Green Da{‘l
Wake Me Up When September Ends
(Reprise}

Kanser Chiefs

od (UMRG)

gF n McCauley

Dle or You {(Wind-up)

Cltv Of Blinding Lights {interscope)

SCTIVE ROCK
(Artemis)
an McCauley
Dle orYou {Wind-up)
City Of Biinding Lights (Interscope)
HERITAGE ROCK
Alwa
n McCauley
DiegForYou {Wind-up}
Clty Of Blinding tights (interscope)

TRIPLE-A
Bruce Springsteen

{Artemis}

AllThe Way Home {Columbia)
he Duke

Show You The Way (Spitfire)

Maia Sharp

Red Dress {Koch)

er s Ghost
AII Know (Hybrid)
Tori Amos

Sweet The Stin (Epic)
Willie Nelson Feat. Toots Hibbert
I'm A Worried Man (Lost Highway)
World Leader Pretend

Bang Theory (Warner 8ros.)

LATIN

Con]unto Azabache

BesosY Copas (Garmex)
Los Zuitanes Del Norte

Sabado Sexual (Garmex)

Voces Del Rancho
Corrido De Los Perez  (EMI Latin}

Submit titles to silvio@billboard.com.
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STEFANI SETS
MAINSTREAM TOP 40
SPIN RECORD

Gwen Stefani’s “Hollaback Girl” (Interscope) spends a fifth
week on top of the Mainstream Top 40 chart and reaches an all-time
weekly high at the format with 9,582 detections.

“Hollaback” surpasses the 9,481 spins collected by Avril
Lavigne’s “Complicated” in the Aug.
16, 2002, issue. While Lavigne earned
her mark with a panel comprising 127
stations, Stefani achieves her feat with
a notably smaller panel size of 115.

“Hollaback™ earns 66 million audi-
ence impressions. The track is more
than 12 million impressions ahead of
Mariah Carey’s “We Belong
Together” (IDJMG), which sits at No.
2 on the audience and detections charts.
Stefani’s 66 million mark trails the audience chart’s record holder,
“How You Remind Me” by Nickelback, which amassed 76.7 mil-
lion impressions in November 2001 with a panel of 128 stations.

Keith And Hill Roar
Into Country Top 10

Toby Keith and Faith Hill have the fastest-climbing songs
of their careers as “As Good As | Once Was” (DreamWorks)
and “Mississippi Girl” (Warner Bros.) jump into the top 10
of the Country chart in their fifth and fourth weeks, respec-
tively. “Good” rises 12-7, and “Mississippi” sails 13-9.

Keith's previous best was a six-week jaunt into the top 10 with
“Courtesy of the Red, White and Blue (The Angry American)” in
2002, while Hill's “This Kiss” breached the top 10 barrier in five
weeks in March 1998. Both tracks eventually hit No. 1.

This is the first time since the chart was switched to
Nielsen Broadcast Data Systems’ monitored airplay
rankings in January 1990 that two songs that have spent
five weeks or less on the chart have simultaneously
entered the top 10. Though some may be inclined to point
to this chart’s recent flip to audience data as the catalyst
for this quick-climbing duo, both tracks also reach the top
10 of the detections-based chart (“Good” moves 12-8,
and “Mississippi” climbs 13-10).

Keith and Hill are the first artists to reach the top 10 in
such short order since Keith Urban’s “Days Go By” rang
the bell in five weeks last July.

o

www.BillboardRadioMonitor.com

Kem Continues
No. 1 Ride

Kem hangs on to the No. 1 spot at Adult R&B for a fifth
week with “l Can’t Stop Loving You” (Motown).

The track re-bullets and gains 94 spins for a one-week
total of 1,413. The added spins extends Kem’s mark as the
male artist with the most one-week detections at the for-
mat. Prince’s “Call My Name” held the prior record, eaming
1,303 detections last September.

Kem is still a ways off from Fantasia, who set the all-time
record in April with 1,558 spins for “Truth Is.”

PLANT ‘SHINES’ ON
HERITAGE CHART

Robert Plant scores his first solo Heritage Rock No. 1, and second
overall, as “Shine It All Around” (Sanctuary) edges out last week’s
leader, Audioslave’s “Be Yourself” (Interscope), by only two spins.

That is the closest margin between the top two songs on the chart
since the Dec. 11, 1998, issue, when the Black Crowes’ “Kickin’
My Heart Around” and Jonny Lang’s “Still Rainin’ " tied for the
pole position. The Crowes got the nod for detecting on more stations.

Plant’s other chart-topper was also a photo finish. “Shining in the
Light,” with former Led Zeppelin partner Jimmy Page, nipped
the Kenny Wayne Shepherd Band’s “Somehow, Somewhere,
Someway” by one spin in the Aug. 7, 1998, issue.

THOMAS TOUCHES
MAINSTREAM TOP 10

Rob Thomas earns his first solo top 10 at Mainstream Top 40 as
“Lonely No More” (Atlantic) advances 11-9. The track also makes
significant strides at Adult Contemporary, where it jumps 7-3 as the
Greatest Gainer, and remains at No. 1 on the Adult Top 40 chart for
a sixth week. Follow-up single “This Is How a Heart Breaks™ hits the
Adult Top 40 list at No. 34 as the Greatest Gainer and Most Airplay
Adds champ. The track is receiving major TV exposure as the theme
to the ongoing NBA playoffs.
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5 TITLE NIELSEN BDS CERTIFICATIONS / HITPREDICTOR STATUS g
| 128] ARTIST IMPRINT / PROMOTION LABEL MILLIONS  RANE
HOLLABACK GIRL NO. 1 (5 WKS) N : .
GWEN STEFANI INTE 9582 9459 66.034 1

S5 cinileien ..u.&m Y

50 CENT SHADY/AFTERMATHANTERSCOPE

AFTERMATH/G-UNITANTERSCOPE
UNTITLED (HOW CANTHIS HAPPEN TO ME?)

adioMonitor

L
3\ Nielsen

e s sasw 2

7294 |I By 52.626 l

KELLY CLARKSON RCA/RMG_ 3
SWITCH I :
6496 39.687 -
 WILLSMITH OVERBROOK/NTERSCOPE
LET ME GO N 2
3 DOORS DOWN REPUBLIC/UNIVERSALUMRG [l 33352 1
e - i e TITLE NEW
DON'T PHUNK WITH MY HEART 5918 . 44838 4 E ARTIST / LABEL STATIONS
THE BLACK EYED PEAS A&M/INTERSCOPE ; |
N : PON DE REPLAY 26
CIARA FE ATURING LUDACRIS SHO'NUFF-MUSICLINE/LAFACEZZOMBA Il 38.223 |1 Rihanns
N N GON 2 | (SRP/Def Jam/IDIMG)
fsiu.s (E:L:xansEoEN g Rc’;mﬁ 4826 33892 8 KHKS, KHTS, KKMG, KKRZ, KRQQ,
. i —— KWYE, KZCH, K2ZU, WABB, WAKZ,
LONELY NO MORE N 4649 26641 1 WCGO, WERQ, WHKF, WHY, WKSC,
ROBTHOMAS MELISMA/ATLANTIC . s WKSE, WNOU, WPRO, WPST, WRVW,
INCOMPLETE °r = WSTW, WXSS, WXXL, WXXX, WZKF,
BACKSTREET BOYS JvEzoMBA R i3 _28'213 | - WIZNR
SUGAR (GIMME SOME) e I 23.271 | 15; Total siations wilh six or more detections: 45
TRICK DADDY FEATURING LUDACRIS, LIL' KIM & CEE-LO _ SLIP-N-SLIDE/ATLANTIC RSk : i : Tolal dtections by daypart:
SCARS N
PAPA ROACH ELTONAL/GEFFEN  [IRA 23‘585_] 13.-1 @ @ @ @ CD
MR. BRIGHTSIDE N = -
THE KILLERS ISLAND/IDIMG [ 26688 | S 5% 15% 18% 35% 2%
JUST A LIL BIT 3823 26.260 ‘7;

s GET IT POPPIN' 21
Fat Joe Feat. Nelly

v, J {Terror Squad/Atlantic)

DON'T CHA 5 . KCHZ, KHTS, KLAL, KQCH, KSMB,
THE PUSSYCAT DOLLS FEATURING BUSTA RHYMES AXM/INTERSCOPE _— 0.913 74 WDJX, WDKF, WFLZ, WIOG, WJBQ,
DEO "mo ) — P'——:f WKFS, WLKT, WQZQ, WRHT, WRVW,
50 CENT SHADY/AFTERM ATHINTERSCOPE [ 21878 | 16 AREK XSS, IO N O

C HENRR - - | WYOY
(G::III\NRI;:)JRAW J/RJ‘% J— 15.403 | 24 | Total stations with six or mote detections: 57
= - T Total detections by dayparl:
BOULEVARD OF BROKEN DREAMS N4 fr
GREEN DAY REPRISE [T 17‘125: ) 2 @ @ @ @ CD
'ASL?CTAMKQS J?.Rhﬁ; 3023 18262 }9 : $-10 10-3 »? -1 17 60
BABY I'M BACK — % 4% 13% 17% 32% 34%
BABY BASH FEATURING AKON LATIUM/UNIVERSALUMRG [l _23'4_3i E R

¥ ) I ] LISTEN TOYOUR HEART ¢y 18
CAUGHT UP uracezovms TS 15.398 25 DH.T
— {Robbins)

HATE IT OR LOVEIT N 17023 | 22 KBKS, KMXV, KRUF, WAEV, WAKZ,

WAPE, WHHY, WIHT, WLDI, WNKS,
WPST, WQEN, WQZQ, WXKS, WXLK,

| g
SIMPLE PLAN LAVA 13.972 1275 WXSS, WZEE, WZYP
OBSESSION (NO ES AMOR) N2 15935 | 23 Total stalions with six or more detections: 57
FRANKIE J FEATURING BABY BASH COLUMBIA . R ToLetatn el fap e
LONELY 4
19.095 18
o BROYCI2YOX0)
YOU AND ME 11.232 Bk 610 103 7 P71 128
LIFEHOUSE GEFFEN S % 20% 17% 28% 28%
coLp N i
9.027 35
CROSSFADE FGACOLUMBIA | ! SPEED OF SOUND i
THESE WORDS 2520 | IR Coldptay
NATASHA BEDINGFIELD EPIC y I (Capitol)
HOLIDAY | KMXV, KZZU, WCGQ, WFLY, WHHY,
GREEN DAY REPRISE 10.825 I 3 WHOT, WJBQ, WKC), WKRZ, WKSS,
RICH GIRL W ™ t ” = WNCI, WNOK. WQZQ, WRHT, WXXL
GWEN STEFANI FEATURING EVE INTERSCOPE - i - Total siations with six or more detections: 34
GIRLFIGHT 8.924 37 = Total detections hy daypart:
BROOKE VALENTINE FEATURING LIL JON & BIG BO) SUBLIMINALVIRGIN . - @ @ @ @
GOIN' CRAZY s i :
NATALIE LATIUM/UNIVERSAL/UMRG 10'82_6_4 £2 N 1923 =z
FALLTO PIECES r 5.42 % 20% 14% 13% 46%
AVRIL LAVIGNE ACARMG -420 [ ]
SHE'S NO YOU 5966 Il - JUSTA LIL BIT fr 1
JESSE MCCARTNEY HOLLYWOOD | g 50 Cent
CANDY SHOP N2 e | 2 {Shady/Aftermath/Interscope)
50 CENT FEATURING OLIVIA SHADY/AFTERMATH/INTERSCOPE L KKOB, KKRZ, KMXV, I;RUF, WAPE,
LISTEN TO YOUR HEART TR WBLI, WFBC, WIHT, WRVQ, WW(CK,
DH.T. ROBBINS 14508 | 26 LA
[ B a=— Total stations with six of more delections: 102
HOW TO DEAL 10453 TR i 1 -
FRANKIE J COLUMBIA | D * Total detections by daypart:
GRIND WITH ME ] :
PRETTY RICKY ATLANTIC 32 39 @ @ @ @ @
OKAY P e et SO 6-10 -3 (=1 -1 12-88
NIVEA FEATURING LIL JON & YOUNGBLOODZ JIVEZOMBA 9.000 | 36 10% 14% 16% 32% 28%

TITLE ' - aﬂ!cnous
ARTIST / IMPRINT I-PR(NVOTTDNAIEE. [ it LW

1,2 STEP
CIARA FEAT. M

1 DON'T WAﬁtT'o
GAVIN DEGRAW (3 Cl)

LET ME LOVE YOU
MARIQ (3RD STREET/J/RMG)

BEAUTIFUL SOUL

N3 2477 2622

JOTT (SHO' NUFFMUSKZLINEWACHOM@A!

'Nz 2003 1969

n4 1738 1853

= m—————

.
JESSE MCCARTNEY (HOLLYWOOD) 8 1528 L)
YEAH! *5

USHER FEAT. LIL JON & LUDACRIS (LAFACE/ZOMBA) N Rk U

OVER AND OVER .3
| NELLY FEAT TIM MCGRAW {DERRTY.FO' REELICURBIUMRG) - (MIOBTR = 995

SHE WILL BE LOVED
| MAROONS (OCTONE/J/RMG)

SOMEBQDY TOLD ME

N4 1022 9N

THE KILLERS (ISLANDADJMG) N 822 853_
GOODIES -t

CIARA FEAT. PETEY PABLO {SHO'NUFF-MUSICLINEAAFACEZZOMBA) K %1 927
TRUE ol

RYAN CABRERA (E.V.L.A/ATLANTIC)
LOSE MY BREATH

DESTINY'S CHILD (COLUMBIA)

ON THE WAY DOWN

RYAN CABRERA (E.V.L.AJATLANTIC}
THIS LOVE N5
MAROONS (OCTONE/J/RMG)

BREAKAWAY

KELLY CLARKSON (WALT DISNEY/HOLLYWOOD)
MY HAPPY ENDING

AVRIL LAVIGNE (RCA/RMG)

THE REASON

HOOBASTANK {ISLAND/IDIMG)

LET'S GET IT STARTED

THE BLACK EYED PEAS {A&M/INTERSCOPE)
LEAVE (GET OUT)

JOJO (DA FAMILY/BLACKGROUND/UMRG)
DARE YOU TO MOVE

SWITCHFOOT (COLUMBIA}

MEANT TO LIVE

SWITCHFOOT (RED INK/COLUMBIA)

WE BELONG TOGETHER

Mariah Carey (island/iDIMG)

WKGS +51, WEKS +43, WFLZ +40, WLKT +38, KXXM +36

WSNX +34, WKSE +31, WQEN +30, WDKF +29, WKQI +26
1t BEHIND THESE HAZEL EYES

Kelly Clarkson (RCARMG)

WAKS +45, WIOQ +44, WHOT +36, WLDI +28, WNC! +25

KDND +24, WSTW +24, WYOY 423, KMXV +22, KQCH +21

PON DE REPLAY

Rihanna (SRP/Def Jam/IDJMG)

WKGS +43, WHY! +31, WKKF +25, KRQQ +25, WKSC +25

WXXX 424, WZNR 424, KIS +22, WEZB +22, KHTS +22
% OH

Ciara Feat. Ludacris

{Sho'nuff-MusicLine/LaFace/Zomba)

WLKT +41, KXXM +36, KZZU +35, KHFI +33, KWYE +31

WHOT +31, WZNR +25, WHHY +24, WFHN +20, WPXY 420
fr LISTENTO YOUR HEART

D.H.T. (Robbins)

WBLI +25, WFL2 +24, KWYE +23, KMXV +23, WZEE +21

WXSS +21, WPXY +20, WHBQ +17, KRUF +17 WXKS +17

115 mainstream top 40 stations are electronically monitored by Nielsen Broadcast Data
Systems 24 hours a day, 7 days a week. © 2005 VNU Business Media, Inc. All rights reserved.
See legend to charts on lead page of charts section for rules and symbol explanations.

Albany, N.Y. Columbia, S.C.
Columbus, Ga.
Albuquerque, N.M. Columbus, Ohio
Allentown, Pa. Dallas

LUETNE] Dayton, Ohio

Austin, Texas Des Moines, lowa
Baton Rouge, La. Detroit
Birmingham, Ala. Flint, Mich.
Boston Ft. Myers, Fla.
Buffalo, N.Y. Fresno, Calif.
Burlington, Vt.
Carbondale, lil.
Charleston, S.C.
Chariotte, N.C.
Chattanooga, Tenn.
Chicago

Cincinnati

Cleveland

Colorado Springs, Colo.

Green Bay, Wis.
Greensboro, N.C.
Greenville, S.C.
Harrisburg, Pa.
Hartford, Conn.
Houston
Huntsville, Ala.
Indianapolis

18 rtHerE's Muck More a1 « www.BillboardRadioMonitor.com

Grand Rapids, Mich.

MAINSTREAM TOP 40 PANEL — 115 STATIONS

Jackson, Miss. WYOY Mobile, Ala.
Jacksonville, Fla. WAPE-

WFKS Montgomery, Ala.
Kansas City KCHZ Nashville
KMXV
WWST New Bedford, Mass.
New Bern, N.C.

Knoxville, Tenn.
Lafayette, La. KSMB
Lancaster, Pa. WLAN
Lexington, Ky, WLKT
Little Rock, Ark. KLAL.
Long Island, N.Y. WBLE
Los Angeles KIS
Louisville, Ky.

New Haven, Conn.
New Orleans
New York
Norfolk, Va.
Okiahoma City
Omaha, Neb.
Orlando, Fla.
Madison, Wis. Philadeiphia
Memphis Phoenix

Miami Pittsburgh
Milwaukee Portland, Maine
Minneapolis Portland, Ore.

ALL CHARTS ARE FOR WEEK ENDING JUNE S, 2005

Providence, R.I.
Raleigh, N.C.
Richmond, Va.
Roanoke, Va.

Syracuse, N.Y.

Tampa, Fla.
Toledo, Ohio
Trenton, N.J.
Tucson, Ariz.
Tulsa, Okla.

Rochester, N.Y.

Sacramento, Calif.
Saginaw, Mich.

St. Louis

Salt Lake City

San Antonio, Texas

Washington, D.C.
West Palm Beach, Fia.
Wichita, Kan.
Wilkes-Barre, Pa.

San Diego

Wilmington, Del.
Savannah, Ga.

Youngstown, Ohio

Seattle
Shrevepont, La.
Spokane, Wash.
Springfield, Mo.
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WHTZ

New York

Sr. VP/Pgmg: Tom Polehan
APD: Sharon Dastur
MD: Paul Bryant

21003

KIS

Los Angeles

PD: John Ivey
APD/MD: Julie Pilat
Clear Channel 818-559-2252

WKSC
Chicago
PD: Rod Phillips

MD: Jeff “Smash” Murray
Clear Channel 312-540-2000

WXKS

27,
Boston %

VP/Pgmg: Jack McCartney
APO/MD: Kid David Corey
Clear Channel 781-396-1430

wI0Q

Philadelphia

OM/PD: Todd Shannon
APD/MD: Marian McAdam
Clear Channel 610-667-8100

0

oo I

PD: Tracy Austin
APD/MD: Leslie Basenberg-Whittle
Susquehanna .713-266- 1000

Clear Channel 201-2095200 ™ W ™ LW ™ (W ™w W ™ W
= = m— - - {
1 The Black Eyed Peas Dorft Phunk Wit €0 10 1 The Black Eyed Peas DonY Phunk Wit 100 80 1 Gwen Stetani Hollaback Girl 100 100 1 Gwen Stefani Hollaback Girl 1 Gwen Stefani Hollaback Girl ns n? 1 Gwen Stetani Hoilaback Girl <)
2 DMT. Usten Yo Your Heart 83 85 2 Maniah Carey We Belong Togemer % 2 2 Kelly Clarkson Behind These Hazet E % M 2 The Black Eyed Peas Don't Phunk Wit 2 Manah Carey We Belong Together 15 15 2 3 Doors Down Let Me Go 81 53
3 Kelly Clarkson Behind These Hazel E 89 8 3 Ciara Featuning Ludacris O % 9 3 Backstreet Boys Incomplete 9% 8% 3 Kelly Clarkson Behind These Hazel E 8 3 The Killess Mr. B 3 112 86 3 Kelly Clarkson Smce U Been Gone 1]
4 Gwen Stefani Hoflaback Cirl 89 % 4 Gwen Stefani Hollaback Gl| 9 x 4 The Killers Somebody Told Me 2 & 4 Wili Smith Swich % 4 Kelly Ciarkson Since U Been Gone 10 12 4 Natalie Goin' Crazy n®
5 Mariah Carey We Belong|Together 69 58 5 Baby Bash Featuring Akon Baby 'm B B & 5 Bash Featuring Akon Baby I'm B 7 68 5 Gavin DeGraw Charot n 5 Papa Roach Scars 1] § Akon Lonely %
6 The Killers Mr. Brightside. 62 69 & 50 Cent Disca Inferno % 0 6 50 Cent Just A Lil Bit 67 45 & 3 Doors Down Let Me Go 66 6 The Black Eyed Peas Don't Phunk Wi 8 u3 6 Alicia Keys Karma s’
7 Will Smrth Switch 8 61 7 Will Smith Switch 5 52 1 Kelly Clarkson Since U Been Gone 6 8 7 Manah Carey We Belong Together 54 7 The Killers Somebody Told Me < 7 Ciara Featunng Missy El 1, 2 Step % 0
8 Backstreet Boys Incomplete % 2B 8 Daddy Yankee Uke You 53 82 8 The Black Eyed Peas Don't Phunk Wit 60 49 8 Mashonda Back 0f Da Club 51 B Will Snuth Switch 2 8 Maniah Carey We Belong Together o 55
9 Akon Lonely 2 9 9 S0Cem Just AUIBit ) 9 1 Doors Down Let Me Go 60 B8 9 Backstreet Boys Incompiete 4 9 Bash Featunng Akon Baby 'm B 81 64 9 The Black Eyed Peas Don't Phunk Wit 61 48
10 3 Doors Down iet Me Go 51 2 10 The Pussycat Dolls Featu Don't Cha S 4% 0 Trick Daddy Featuring Lu Sugar (Gim 0 64 10 Papa Roach Scars 46 10 Kelly Clarkson Behind These Hazel E "B 10 Keity Clarkson Behind These Hazel € S8 48
11 Papa Roach Scars 4 0 11 The Game Featuring 50 Ce Hate k Or 51 49 11 Frankie J Featuning Baby Obsession 58 54 11 Ciara Featuring Ludacns Oh 43 11 The Pussycat Doils Featy Don't Cha 60 78 11 Backstreet Boys Incomplete 8 51
12 50 Cent Just A Lil Bit % B 12 Rihanna Pon de Replay o 28 12 Rob Thomas Lonely No More 5 % 12 50 Cent Just A Lil Bt L) 12 Rihanna Pon de Replay % 47 12 Will Smith Switch 45 3
13 Ciara Featuring Ludocris O “4 3 13 Gwen Stetani Cool 45 20 13 Will Smith Switch 5% & 13 Howie Day Collde 4 13 Simgple Plan Unntied (How Can This 5 % 13 Howie Day Coilde 4 5
14 Mary J. Blige Os MVP B 5 14 Kelly Clarkson Since L Been Gone 43 44 Madah Carey We Belong Together % a9 14 flob Thomas Lonely No More Ll 14 Alicia Keys Karma % 53 14 The Killers Mr. Brghtside a4 46
15 Rihanna Pon de Replay 3B AU 15 Kelly Clarkson Behind These Hazel E 42 A0 50 Cont Featuring Otivia Candy Shop %4 51 15 Kelly Clarkson Since U Been Gone k] 15 Missy Elliont Feamrmg Lose Conty 43 4 15 Ciara Featuring Ludacsis Oh » 4
16 Daddy Yankee Like You % 15 16 Natalie Goin® Crazy Q My Ciara Featunng Ludacns Oh 5 % 16 The Killers Mr. Brightside B 16 Destiny's Chil % a7 16 Frankie J How To Deal I ]
17 Rob Thomas Lonety No Mpre » 4 17 Franide J Fosturing Baby Obsession aQ 4 Akon Lonely 52 52 17 50 Cemnt Disco Inferno k<] 17 Amanda Polu Al\q BN 17 Usher Caught Up ]
18 50 Cent Featuring Dlivia Shop 1 46 18 Frankie J How To Deal N B 18 Mario Let Me Love You 50 S0 18 Baby Bash Festuring Akon Baby 'm B AN 18 Gavin DeGraw | Don't Want To Be n B 18 Rob Thomas Lonely No More |
19 Green Day Holidas 27 19 Akon Lonely » 58 19 Daddy Yankee Gasolina 4% 44 19 The Pussycat Dolls Featu Don't Cha -] 19 Jay-ZAinkin Park Numb/Encore 38 19 Frankie J Featuring Baby Obsession k)
2) The Pussycat Dolls Festm Jon't Cha xr 20 Backstroet Boys (ncomplete k< ] 20 The Kiflers Mr Brghtside % 9 20 Rihanna Pon de Replay 5 2 Xscape What's Up Az 20 Awil Lavigne Fall To Pieces k<l 1)
| 21 The Killers Somebody Tolks Me 3 21 Usher Featuning Lil Jon Yeah! b 21 Fat Joe Featunng Neily Get i Popp B 21 Akon Lonely -] 21 Ciara Featunng Ludacris Oh p- 21 Simple Plan Urtitied {How Can This 2 2
22 Baby Bash Featuring Akes Baby I'm B 3 2 NB Ridaz Featuring Angel Notice Me BB 22 NORE Featuring Daddy Oye Mi Can k<] 2 You And Me 2 22 Preay Ricky Gnnd With Me % 16 2 Destiny's Child Lose My Breath 38
2 T1 Bring Em Dut 5 23 Jay-ZMinkin Park Numbt/Encore % 18 23 Usher Featuring Lil Jon Yeah! 2 3 23 Crosstade Cold 2 23 Natalie Featuring Baby B Energy 24 10 23 Papa Roach Scars 31
24 Simple Plan Untitied (Howi Can This -] 24 Snoop Dogg Featiming Pha Drop 1t Li 7 24 50 Cant Disco Infermo %5 24 Destiny's Child Lose My Braath 2 24 Backstreet Boys Incompiete B2 24 The Pussycat Dolls Featu Don't Cha - |
2 Frankie J How To Dea! 2 25 Nina Sky Featunng Jabba Move Ya Bo 2 18 2 Rihanna Pon de Replay 5 0 & Swnple Plan Untitied {How Can This 2 25 Brooke Valentine Featun G B2 & Ciara Featuning Petey Pa Goodies B2
2% Alicia Keys Karma 228 2% NDARE Featuring Daddy Ove Mi Can 215 % Jesse Beauttul Sout n 19 % Green Day Hoiday 20 2% Ryan Cabrena True 3 25 Gwen Stetani Featuring E Rich Girl 76
21 Kevin Lyae Featuring S Tum Me On 19 16 27 The Game Featuring 50 Ce How We Do 19 18 21 Pretty Ricky Grind With Me 2 28 T DML Usten To Your Heart 2 3 2] The Game Featuring S0 Ce Hate it Dr 2 48 27 Manah Carey Its Like That %
28 Gavin DeGraw Chanot 19 17 2 50 Cem Featunng Ofiwa Candy Shop 19 ¥ 2 Groen Doy Boulevard Of Broken Dream 21 21 28 50 Cent in Da Club . I} 28 S0 Cent Disco Inferno 2R | 28 Green Day Holiday 528
2 Kelly Clarkson Since U Been Gone 19 S8 23 Green Day Boulevard Of Broken Oream 15 8 23 Gwen Stetani Featinng E Rich Girl 2 n 29 Usher Featuring Lil Jon Yeah! 19 19 2B Jesse McCartney Beautiful Soul 19 13 2 S0 Cem Just A Lil Bit 2 1B
30 50 Cent Disco Inferno 18 16 30 Missy Elliott Featuring Lose Contr 15 1 3 The Pussycat Dolls Featu Don't Cha 20 7 30 J-Kwon Tipsy 19 1§ 30 3 Doors Down Let Me Go 9 %5 | 30 Baby Bash Featuning Akon Baby im B 2t 19
31 Ciara Featunng Mlssy E12Sep 18 2% 31 Daddy Yankee Gasolina 110 31 Kelly Oshourne One Word 19 6 31 The Killers Somebody Tokd Me 19 2 3 Frankie J How To Deal 17 9 31 Natalie Featuning Baby B Energy 21 2t
32 Nivea Featuring Lil 18 % X Ciars Festuring Missy Bl 1,2 Step o0 2 Destiny's Child Girl "z xr BevoruhamnmleZCvuvlnLq_ B "7 2 Crosstade Cold 2-utineey] | 3 Gavin DeGraw { Don't Want To Be 0
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