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Albuquergue, which just celebrated its tricentennial, is
known for its dedication to the outdoors, with lots of
hiking/biking trails and park space. But Forbes also
recently named the city the nation’s best for business
costs.

POPULATION: 654,200
RADIO MARKET RANK: 70

DEMOGRAPHICS:*

TOTAL ALBUQUERQUE
75-MARKET  ARBITRON
POPULATION % METRO % INDEX

Age 18-24 13% 13% 105
Age 45-54 19% 20% 104
Post-graduate degree 9% 1% 125
White 83% 91% 110
Spanish/Hispanic origin 14% 40% 280
One or more children

in household 41% 43% 106
Own residence 69% 74% 107

Listened to audio
online (past 30 days) 15% 14% 91

Visited radio station site 5% 84

OWNER NO. OF STATIONS RATINGS SHARE**
Citadel 3AM, 5 FM (8) 30.2%
Clear Channel 1AM, 7 FM (8) 21.3%
Univision 5 FM 13.7%

FORMATS: 4 N/T, 4 Latin, 3 oldies, 2 AC, 2 country,
2 regional Mexican, 1 top 40, 1 adult top 40, 1 heritage,
1 adult hits, 1 classic country, 12 other

RATINGS LEADERS:**
AQH SHARE

STATION FORMAT 12-PLUS
KKOB-AM 9.7
KKSS-FM 4.9
KMGA-FM 4.7
KLVO-FM regional Mexican 4.5
KZRR-FM heritage rock 4.2

INTERESTING FACT:*

The top three watched sports on broadcastTV in the
past 12 months by Albuquerque residents were the
Super Bowl (52%), “Monday Night Football” (44%)
and the NFL playoffs (41%).

*Source: Scarborough Research 2006
**Source: Arbitron Fall 2005 Report
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IT USED TO BE SO EASY. Radio: AMor FM.

But today, with high definition, podcasting, online streaming,
hand-held devices and the word “digital” attached to so many
platforms, defining the radio medium has become an arduous
task. And with a technological roller coaster constantly reinvent-
ing the way consumers hear music, news and entertainment,
determining where radio is going is an even tougher call.

As part of our “Focus on the Future,” Billboard Radio
Monitor surveved group heads, programmers, ad buyers and
others to decipher radio’s meaning beyvond the boom box in the
kitchen or the LLCD in-dash screen in the car—and how we're
going to be listening to it down the road.

No matter how shiny and hip the new audio platforms, broad-
casters must hold content above all else, our pundits stressed.

FFor Clear Channel Radio CEO John Hogan, radio’s future
hinges on “connecting with listeners and continuing one-to-one
personal relationships,” regardless of how content is distributed.
“Technology has changed the playing field, but to make it work
for us, we have to program to both the listener and the device,”
IHogan says.

Dom Theodore, regional VP of programming for Clear
Channel/Detroit and PD of top 40 WKQI, adds, “The best
appliance ever created for dispensing music to date is the iPod,
but the best appliance for delivering companionship and fun

“Content will be pushed out in multiple ways that we maybe
haven’t even seen vet,” he says. Knight envisions “a new age
of customer scrvice and portable measurement that will shift
some programming norms.”

Another key to understanding radio’s future, sources note, is
understanding that consumers still have the ultimate say in
whether new technologics succeed, based on convenience, need
and pricing points.

“The consumer will let us know what they want. Just because
new technology comes along it doesn’t mean that it’s going to be
successful,” savs Armando Rivera, AP1)/MD of Clear Channel
adult top 40 WVAZ (V103) Chicago. “While new technology is
great, we need to get back to the basics: talent development and
great programming.”

Togan says, “It’s a fundamental change on our part to not
resist, fear or ignore the technological changes, but to embrace
and concentrate on how to make them work for us. Society and
technology will continue to change. Successful broadcasters will
be the ones that recognize that and prepare themselves to partic-
ipate in that change and to make change work for them.”

Tom Poleman, senior VP of programming for Clear
Channel/New York and PD of mainstream top 40 WHTZ
(7100), cautions that the industry needs to maintain perspective
amid so many potential platforms. “There are always carly

Y CHUCK TAYLOR & PAUL HEIN
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ILLUSTRATION BY DAVE

radios of all types sold cach year. Once all radios sold are 11D
receivers, it would take about cight to 10 years for 10070 digital
replacement. “But we don’t need 10000 replacement for 111D to be
viable. When vou reach 200 saturation of a device, you're really
made a significant impact.”

Ferrara says HD) radio sales will number in the hundreds of
thousands this vear and in the millions next year. He calls 2007
“the leap vear for 111D radio.”

In the business long enough to remember the listener migration
from AM to FM, Ferrara sees a parallel between then and now. In
the late *60s and carly *70s, listeners bought I'M converters so they
could receive new programming available only on I'AM. Yet many
in the industry thought FAM was doomed to fail. Owners handed
over their M1 airwaves to a new generation of programmers.
“And what happened? Those dope-smoking hippics got inventive
and they produced amazing radio,” Ferrara says. “And that’s
what's happening now. I'm seeing it all over again.”

Clear Channel’s Hogan says HD radio will reach the tipping
point when a confluence of factors occurs: widespread receiver
availability, attractive price points and compelling content. “We're
committed to however long it takes. 111D radio will enjoy a signif-
icantly faster level of consumer awareness and faster embrace by
electronics manufacturers [than satellite radio] because we have
the perfect promotional vehicle for it. We have radio.”

MBER

remains the radio. As the future unfolds and as technology
grows, our goal will be to enhance that experience. Music used
to be on top of the pyramid, but in the future, it’s going to be
the soundtrack that surrounds a wider content experience. The
difference between radio now and in the future will be that the
morning show is less about the new Rihanna song than it is
playing more phone scams.”

In addition, Theodore says, “we need to start thinking of radio
as audio entertainment. We're at a crossroads where the delivery
system is going to change, whether that means a cell phone, some
other wireless device or something that hasn’t even been
invented vet. The future of radio is going to be more about the
product than how it is delivered. Ultimately, this mcans that we
need to focus on keeping our brands in the forefront.”

John Shomby, director of programming and :
operations for Max Media and PD of country p _! Z::
WGH (the Eagle) Norfolk, Va., concurs. “We '
must keep our entertainment level high at all |

Listeners need to know they make a difference.” ‘

& rhere s muck more AT « www.BillboardRadioMonitor.com
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, o « . Copyright owners claim d 1 don’t think we® X I
times,” he savs. “That level refers to music, news, "platform convergence” is || 1¢sS an on’t think we’re going to stop talk-

compensating the music
creators and copyright

adopters of any technology, but right now, it’s way too carly to
think that the good old-fashioned way of transmitting our prod-
uct over the airwaves is going away anytime soon. I sce much
more of a gradual shift,” he says. “We, as broadcasters, always
have to be experimenting with ways that the product can be
received by the consumer, but anybody who sayvs they know
where we’ll be in five vears is delusional. We have to prepare for
all sorts of options and make educated guesses.”

HEAD OF THE CLASS: HD
Topping the list of technologies that will best propel radio into
the future is, not surprisingly, HD radio. In fact, broadcasters
are so invested in going digital that—guess who the top advertis-
er on radio in 2006 will be? It may well be radio itself.
Collectively, the broadcasters that comprise
| the HD Digital Radio Alliance have committed
11 S$200 million worth of advertising to creating
HD awareness. “This is the future of the busi-

information, contesting, everything. Most of all, turning radio and satellite ing about it for a long, long time,” alliance pres-
we have to give the listener opportunities to feel [ broadcasts into download ident/CEQ Peter Ferrara says. “This is a learn-
that they have some control over what we do. services—without * ing curve for us. We've never been in the busi-

{| ness of consumer adoption of a technology or
i

Greater Media VP of programming develop- holders fairly. Visit { devices. We have to understand collectively that
ment Buzz Knight says that over the next sever- | BillboardRadioMonitor.com ' we're in the early stages of an adoption curve.
al vears programmers will be creatively chal- on Wednesday, May 3, ‘; Qur job is to accelerate adoption.”
lenged to break new ground in formats and pro- Loy (I UBCEwsEon this "J There are close to 700 million analog radios in
gramming to feed new distribution channels. icensigRRt e the United States, he says, with 70 million new

While HDD units are now available in high-end automobiles,
the challenge, Hogan says, is getting them into mid-priced mod-
els, not expected to occur until model year 2008.

Emmis Communications radio division president Rick
Cummings believes the industry has “a long way to go” before
that tipping point occurs. “It will require receivers that are tech-
nically better than they are today and sell for less than $200.”

Knight agrees and says, “We have to get the prices down and
make it less of a luxury item and more an everyday thing in cars.
We could be producing the greatest content in the world but if
no one can hear it, then it doesn’t matter.”

Calling HD a 12-vear science project, iBiquity Digital direc-
tor of broadcast marketing Don Kelly says preliminary research
results suggest roughly 35% of Americans are aware of 11D
radio. (The figure may be higher in top 20 markets, where sta-
tions are running heavy HD spot schedules.) “We're secing the
tip of the iceberg,” Kelly said at the Navigating Radio’s Digital
Platform conference April 14 in New York. Within five years,
“there could be as many as eight stations on every signal in
America. New content will compel receiver sales.”

In addition, iBiquity has plans to develop an HD chip for inte-
gration into MP3 players and cell phones. The trend will be
“smaller and cheaper,” Kelly said.

Theodore notes that HD’s improved audio quality and multi-
ple channels will be further complemented by multistream data
capabilities like weather, stock quotes and sports scores.

To date, 767 U.S. stations are broadcasting digitally and there
are 218 HID2 multicast broadcasts.

APRIL 28, 2006




W
FOCUS ON
THE FUTURE

SPECIAL ISSUE

PODCASTING: FROM ‘HOW MANY' TO ‘WHO’
Podcasting was a term known only to hyper-geeks as recently
as a year-and-a-half ago. Today it is a source of myriad of pro-
gramming, from random amateur rants and recordings to
repurposed morning show bits and extra hours of syndicated
programming to a new way for cstablished brands to offer
another platform to build consumer loyalty.

“This is where satellite can’t compete—on the very local
level,” Rivera says. “We can offer very specific podcasts for
groups, familics and the like that will hit home locally, thus giv-
ing consumers an up-close, personal experience.”

Among the industry’s most aggressive podcasters is ESPN
Radio, which offers five different products, both audio and
video, via iTunes.

“We've seen explosive growth in the last eight
months,” ESPNradio.com GM Mark Horine said at
the Navigating Radio’s Digital Platform conference.
“We only see it getting stronger.”

To date, all podcast audience measurement has been
browser-based. To bring greater accountability to the medi-
um, a new company called Podbridge has developed a plug-in
that consumers would download when they sign up for pod-

casts. By asking basic listener-profile questions during the sign-
up process, Podbridge aims to move audience measurement
from “how many” to “who.”

INTERNET RADIO: SUDDEN GROWTH SPURT
In the last year, the use of Internet radio has spiked noticeably.
According to Arbitron and Edison Media Research, the monthly
audience for Internet radio among listeners 12-plus jun 19,
from 37 million to 52 million. The weekly Internet radio audience
jumped 50% to 30 million, after growing only 8% a year for the
preceding three years.

“This is onc of the biggest year-over-year increases ever,” savs
Bill Rose, Arbitron senior VP of marketing and business devel-
opment. “At this stage of the game, to see that kind of growth is
noteworthy.”

According to Arbitron’s most recent figures, Yahoo remains the
largest Internet radio destination with 2.6 million weekly listencrs.
America Online Radio is No. 2 with 1.9 million, with Clear
Channel’s collective stations trailing with 880,000 listeners—just
cdging out MSN, but growing more rapidly than its competitors.

While 30 million weekly listencers certainly is a milestone for
Internet radio, it is still only 12% of the overall population.
Analysts say it would need to reach 20% penetration to be con-
sidered a necessary clement of any media or promotional plan.

“In the last year, there’s been a lot of activity revolving around
things like podcasting, satellite radio, downloading from iTunes
and so on,” Rose says. “That activity raised all boats digitally, In
essence what we’re sceing is a bunch of pent-up demand that’s
just caught up.”

MOBILE: FROM EUROPE WITH LOVE
Radio listening on hand-held devices such as mobile phones
remains the great unknown, at least in the United States.

Theodore says the platform could wipe out the relevance of
geography: “You can listen to any radio station in America in
digital stereo on any cell phone,” he says. “We'll have the oppor-
tunity to marry our product to cell-phone technology. It’s a plat-
form that will work very well for radio.”

Shomby adds, “This is the medium of the future. Already in
Europe and in other regions, audio content is free and it’s an
ideal platform to market products. Imagine conducting a music
test via a cell phone. The youngest generation is learning to use
nothing but cell phones for everything, even to the point that
watches may become obsolcte to themn.”

Continued on page 6
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Continued from page 5

FINANCIAL FORECAST: THE KNOTHOLE THEORY
Defining radio’s future from a financial perspective will require
some substantial repositioning in the eves of Wall
Street and, to a degree, the mainstream press.

Ferrara compares the current view of radio by
Wall Street and the press to watching a parade
through a knothole in the fence. “They’re seeing
onc part of our business at a moment in time
when it’s not at its shining best,” he says. “But
that doesn’t mean that what came before won’t
happen again or happen even bigger and in more
exciting ways.”

Cummings has declared 2006 a year of reckon-
ing for radio. “A lot of people in associated indus-
tries as well as our own will finally come to grips
with what the truth is,” he says. “That will lead
advertising agencies who jumped too far, too fast
into alternative advertising to realize that they lost
some of their key accounts and some advertisers to real-
ize that they didn’t sell more hamburgers, cars or services.
The radio industry has finally demonstrated that we are moving
aggressively to migrate our content to new platforms and toward
electronic audicnce measurement and electronic invoicing. We
have a bright future, but not without more pain first.”

More attractive radio revenue growth rates will require “the
innovation, commitment, discipline, investment and passion that
great broadcasters are known for,” Hogan says.

AD BUYERS: BIGGER PIE, SMALLER SLICES
From the ad buying side of the business, the increasing number of
audio platforms will offer advertisers new and novel ways to reach
more narrowly defined niches with their products, a clear benefit.
But with that comes the challenge of further fragmentation.
“The pie may be getting bigger but the slices are getting
smaller. That’s where the world of ad spending is going over the
next several vears,” says Marybeth Papuga, senior VP/director
of local broadcast for Mediavest.
She agrees with Clear Channel’s Theodore that as more
platforms reach consumers, the term “radio” will be sup-
planted by “audio.”
“Just as we refer to video now
instead of just television, the
notion of AM and I'M no
longer singularly defines
radio,” Papuga says.
Further, she says, as
Web sites and hand-
held devices integrate
video into their audio
products, these distinc-
tions will, in time, become
less differentiated.
“There needs to come a
time where industries bucket

these technologies,” she says.
Matt  Feinberg,  senior
VP/director of radio and interactive broadcast for Zenith
Media, concurs that the Internet is blurring the edges between
radio, audio, print and other traditional user benchmarks.
“Web sites have a print element, a video element and radio
streaming, which, for buyers and people on all sides of market-
ing, offers a great opportunity,” he says.
Feinberg surmises that while AM/I°M and satellite radio will
continue to represent the core definition of radio, other audio alter-

natives are certainly becoming mainstays for consumers. “In-office
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listening has been revolutionized by online listening, whether users
are streaming terrestrial stations or cyber stations,” he says.

And consumers do differentiate between the two. “Radio s a

comfortable place for people to find out information
or listen to music. But it is no longer cutting edge
or about hipness or breaking new music.
Cousin Brucie and the DJs of the *50s and "60s
that made radio an outlet for discovery are
being rapidly replaced by blogs and MySpace.”
Feinberg stresses that any business that con-
tinues to think of itself as a radio company faces
a struggle. “The future of radio lies in the abili-
ty to sce bevond radio. They face an uphill bat-
tle on Wall Street, which is forcing them to focus
on the bottom line, but at some point, they’re
going to have to commit financially and
emotionally to rethinking the model,
to change the infrastructure.”
E. Mlorris Communications
VP/director of media services
Deborah Gray-Young sees portability
as the most momentous imminent shift. Where AM
and FM still cornered the commuter audience as recent-
Iy as a year ago, she says that portable Sirius and XM
plavers—with time-shifting storage capability—
along with the growth of Wi-Fi Internet
access and the potential of mobile
phone audio, represent “another tidal
shift [that] could be before us.”

She also agreces that the more useful
the Internct becomes, the less a one-
trick pony AM/FM radio may become.

Another major issue for advertisers is, of course,
audience measurement. The radio industry of the future
simply must bring the era of the Arbitron diary to a close, they

STACKING UP
RADIO’S DELIVERY
SYSTEMS

TERRESTRIAL RADIO
Weekly audience: 227.2 million
Analog radios in circulation: 700 million

HD RADIO

Awareness level: 35%
Stations broadcasting in HD: 767
Stations broadcasting side channels: 218

SATELLITE RADIO
Total subscribers: 10.5 million
Awareness level: 61%

INTERNET RADIO

Weekly audience: 30 million

PODCASTING
Total audience: 27 million
(have ever listened)

SOURCE: Arbitron, Edison Media Research, HD Digital Radio
Alliance, iBiguity, Sirius, XM

say. They also acknowledge
the challenges in making

such a dramatic transition to
passive listening measurement,
whether it is Arbitron’s Portable People
Meter or one of its would-be competitors.

“The wholc issue is a monster. I feel
for them,” Gray-Young says.

Feinberg adds that while agencies have
been quick to offer their PPM support, he understands
broadcasters’ hesitation.

“Broadcasters are hesitating to commit to the PPM as a stall
tactic, as they scramble to try and figure out how they are going
to make it work for them. Overall the radio industry will benefit,
though some individual stations will slip—but broadcasters are
trying to balance the fact that they are expected to see an ‘X’ per-

cent increase in revenues, balanced against the increased

costs of a new Arbitron system.”
Papuga notes that a new measurement sys-
tem is “something that the industry
reallv needs to do. When advertisers
look to divvy up their funds, the audio
component isn’t really demonstrating
the value that it does gencrate. You're
only as good as the people that fill in

those diaries.”

All of those surveved in the ad buy-
ing community agree that technology is
changing so rapidly that staying a step
ahead is becoming nearly impossible.
“There are going to be successes and
failures along the way,” Papuga says.

“But we're all aware that six months from now
we could be talking about something that we’re not
even considering today.”

REALITY CHECK

Injecting a dose of reality into radio future shock talk, the HD
Digital Radio Alliance’s Ferrara maintains that the “face of ter-
restrial radio isn’t really changing all that much in relation to all
the other audio sources. People have always had access to other
ways to listen to music and entertainment. Actual radio listemng
hasn’t really changed that much and we don’t anticipate that it
will, simply because radio delivers the local listening experience
and no other audio source will provide that. Radio will always be
the 800-pound gorilla of audio entertainment sources.”

“Perceptually, radio is a mess but in reality far from it,”
Emmis Communications’ Cummings says. “There is a giant gap
between what is real and what is perceived by Wall Street and
consumers about a medium as old as radio. They view us as the
railroad. The difterence between the railroad and us is we under-
stand what we need to do and we're starting to do it.”

A January 2006 study by Arbitron and F.dison Media Research
confirmed that time spent listening to radio has not eroded on top
of all these choices, Cummings says. “For 80 vears, we've been
the guys who know how to make audio content that people care
about. I don’t think that’s going to change.” Cummings isn’t buy-
ing the doomsday scenario that wireless Wi-Fi will kill radio
before HD radio reaches critical mass. “But if we stop investing
in great content, that will be a problem,” he says.

Taking all the changes in stride, Clear Channel’s Poleman
says he’s “really glad to be in radio right now. It’s very experi-
mental; it’s certainly not the boring, stuffy business that people
make us out to be sometimes. I'm glad I'm here. Ill be a fun

wave to ride.” .

Additional reporting by -Intony Bruno in Los Angeles.
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BY PHYLLIS STARK

AS THE RADIO INDUSTRY PREPARES for the
expected eventual adoption of Arbitron’s Portable People Meter
and the phasing out in many markets of the +1-vear-old paper-
ratings diary, broadcasters are gearing up for ways their standard

operating procedures will ¢volve as a result.

The new technology will bring with it key changes in radio
programming and promotions. As part of our “IFocus on the
Future,” Billboard Radio Monitor asked some radio execs for
their thoughts on how life inside of radio stations is likely to dif-
fer as a result of the PPM. Many say they’re eagerly anticipating

a change, whether it’s to the PPM or some other next-
generation, audience-measurement service.

Talk radio consultant Valerie Geller is among those looking
forward to the new technology and says, “With the PPM, we
won’t have to beat up our talent to say the call letters over and
over until we are blue. That’s going to be the best thing about
the PPM.”

Doug Hamand, OM of Clear Channel’s four-station cluster
in Tampa, Fla,, and PD of AC WMTX (Mix 100.7), is also a
proponent of the change.

“I'strongly believe we need a different measuring method,” he
says. ““T’he way we are compiling results now with today’s tech-
nology is just ridiculous. I can’t wait to sec extra quarter-hours
go to stations that deserve it from people who [would] never
write them down.

“Forinstance . . . an AC [that] has worked so hard to be the ‘at-
work station” will finally start to see some payoft,” 1 lamand savs.
“Most people are not able to choose the stations they listen to at
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work, but are being exposed to those stations. Their PPM will now
give [them| credit. It’s going to be a lot better way of measuring
stations’ impact, and we’ll see a lot more quarter-hours as well.”

One adjustment Hamand anticipates is that Thursday’s
importance as a contest and diary kickoff day could change,
depending on when PP participants are asked to start and stop
wearing the device. “If it’s staggered,” he notes, “then every day
is important. If it’s traditional, then Mondays and Thursdays
will still be the biggies.”

Geller agrees. “Thursdays will just be Thursdays again. How
nice,” she says. “Maybe [we can]
have a contest when it’s apropos,
fits or maybe just when someone
gets a good 1dea for one.”

With the PPM, Regent
Communications VP of pro-
gramming Bob Moody says,
“there will no longer be an
advantage to hiding spot breaks
on the dark side of the moon—
from 45 to :59—since listening
is roughly the same in each
quarter-hour. Some people will
go back to three or four breaks
per hour.”

But Moody thinks the biggest
change will be “an adjustment
to programming with even more
cmphasis on cume growth as
time spent listening levels drop.
The person who listens at work
and just draws a line in the diary
Radio from 9 am. until 5> p.m. won’t
be there anvmore,” he says.

executives
say Arbitron’s
new PPM will
have them
dancing to a
different tune.

“Every time that person goes to
a meeting, to the copy machine,
to the bathroom or gets a cup of
coffee, listening will stop until
they return. Not to mention
lunch. There will be many

LR

fewer ‘heavy users.

IMPACT ON STATION MARKETING
Gail Austin, OM for Clear Channel/Jacksonville, FFla., antici
pates some variables as the industry moves toward the switch.

“T'he PPM should expose what we've termed ‘phantom
cume,’ ” she says. “Many programmers feel as if they ecither ben-
cfit or suffer from it. External mass marketing, although still
necessary, may be substituted in some cases for more highly
focused, core-target marketing as stations concentrate on the
best plan for their ROI Certainly all marketing [and | promotion
practices will be under scrutiny, beginning with pre-book,
momentum-building campaigns [and on] to day-to-day contest-
ing, street presence in terms of volume, exclusivity, dominance
|and]| relevance, and programming.

“The PPM will give us the opportunity to understand more
clearly exactly how listencrs usc our stations,” Austin savs. *“And
with that understanding we will create new ways of improving
our stations and marketing those improyements to the listener.”

“As with any new technology like clectronic measurement,

there will be winners and losers,” savs Frank Bell, VP of pro-
gramming for Kevmarket Communications. “Certain stations
which have survived for vears by being co-branded with their TV
partners may no longer benefit in the ratings from that halo effect.

“Certain highly compensated personalities, who flourished
because fans inflated their reported listening in diaries, will be
faced with a more realistic estimate of their value in the market,”
Bell continues. “Program directors will become ever more
obsessive and control-oriented as everything on the air is placed
under a minute-by-minute microscope. General managers will
rcach for their Tums as advertisers negotiate make goods
because their commercial which ran fourth in the stopset had
24%0 fewer listeners than the other guy’s spot which ran first.

“On the bright side,” Bell adds, “sales managers and rep
firms might learn to sell cume instead of quarter-hour.”

Bell fears that “new music on terrestrial radio could become
an endangered species. “Why play a song for cight weeks that

n

makes 28% of vour audience leave the station®” he asks.

@

On the positive end, Bell says, “The move to clectronic meas-
urement also represents a new frontier for the programmers,
rescarchers, consultants and marketers who develop a whole
new bag of tricks to stimulate ‘real’ as opposed to ‘reported’ lis-
tening to their stations.”

Country consultant Keith Hill has a few concerns, but he also
sces the new methodology’s upside. “I fear a couple of things
about PPM,” he says. “While we will like the correct attribution,
I believe it will show higher cumes for stations. That’s good.
Lower TSL—that’s bad. It will show folks use more stations
than they report in diaries. It will show less lovalty with tune-
outs more often. God forbid we look at the data and see how the
audience drops at spotsets.

“That is onc of the key things that I think will change,” Hill
continues. “The day of the stopscts will be gone. Instead, we will
program with a more balanced clock, meaning we will stop more
frequently, but for just one or two spots.

“And it Arbitron keeps the same PPM respondents for as long
as they say they will, we will adjust our contests and marketing
to be less focused and intense during spring and fall for 12 weeks
at a time,” Hill adds. “Instead, we will simply program our sta-
tions in a more even manner, with a less intense level of promo-
tions at one time, to be replaced with constant promotions and
marketing at a more consistent level.”

Hill also thinks stations will identify themselves on the air about
half as often as they do now. “The reason we have been identify-
ing our stations every three to five minutes is because of the
unaided recall game,” he says. “Now, with PPM, if they are listen-
ing, they need not actually know what the station name is. We will
still want them to know our call letters or product name for the
purpose of marryving product attributes to our name. But the
extreme assault of the name of the stations can be moderated.”

Regardless of how or when the PP rolls forward, there
are some things about radio programming that are unlikely to
ever change.

Clear Channel’s Austin says, “Some of the marketing tradi-
tions of [the] past that support ratings growth still hold up in
regard to cume, TSL, AQIT and tune-in levels. They will be, as
they always have been, eritical.”

And Geller notes, “Even with the PPM, it’s still going to
be relevant content, content, content and personality that
gets audiences.” L
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BY KEN TUCKER

THE HORSE IS IN THE STABLE, but will radio let it run?

Hundreds of high-definition side channels are now in place, and
other distribution options, including cell phones, are on the
upswing. Is radio finally ready to open the starting gates when it
comes to kid-oriented programming? The medium has long pro-
fessed an interest in attracting vounger audiences, but has never
scemed willing to pony up when it came to taking the kids for a ride.

The omnipresent Radio Disney, which boasts 54 (mostly AM)
affiliates and coverage that includes satcasters and Web stream-
ing, is no doubt a powerful force. But beyond its reach, kid-
targeted programming has not been on radio’s radar.

CBS Radio dircctor of digital programming Dave Robbins,
whose company is a HD Digital Radio Alliance member, says
CBS does not have any plans for kid-targeted HD side channels.
Likewise, Greater Media VP of program development Buzz
Knight says nothing along the lines of kids programming is in
the works at his company, but calls it an “interesting idea.”
(Greater Media is also an alliance member.) While “gay radio,”
“disco” and “xtreme hip-hop” are among Clear Channel’s
announced HD offerings, kids programming does not appear to
be on the agenda there either.

Here's something to keep in mind in this rapidly changing
world: Arbitron’s Portable People Meter, which is being tested in
Houston, measures listening among 6- to 11-vear-olds. That’s
good news for an industry that heretofore has had little quantita-
tive data with which to entice such traditional kids advertisers as
toy manufacturers and cercal companies. Merrill Lynch estimates
that the kids TV ad market is nearly 81 billion annually.

Radio Disney’s target audience is 6- to 14-vear-olds, and
because listening to it has evolved into a family activity, advertis-
ers are far from limited to [Fisher-Price products and breakfast
cereals. Longtime supporters include the Home Depot, GM
OnStar, Kohl’s and Build-a-Bear Workshop (Billboard Radio
Monitor, April 7).

Focusing on kids, in addition to the potential financial bene-
fits, might also help train them to be radio users carlier in life.

“The age we're targeting is right about that time when music
becomes important, right as you’re defining who you are, try-
ing out new roles, and vou are able to learn through songs you
sing and participate in with friends,” Radio Disney PID Robin
Jones recently told Billboard Radio Monitor. “As traditional
radio [thumbs]| its nosc at kids, I'm happy that we’re able to
provide music that’s happy and relevant.”

Meanwhile, spurred in part by left-field hits like the Disney
Channel’s “High School Musical” soundtrack and Jack
Johnson’s “Curious George™ project from Brushfire/ UMRG,
among others, kids music sales are on the rise. According to
Nielsen SoundScan, kids album sales vear to date are at 5.5 mil-
lion units, up 103% from the same period last year.

WHAT ARE THEY LISTENING TO?

To investigate the concept further, Billboard Radio Monitor talked

to various radio professionals—who also happen to be parents—

about the need for and the viability of kid-centric programming.
Clear Channel VP of country/regional VP of programming/

director of Nashville operations Clay Hunnicutt says that his two
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children, ages 6 and 8, actually spend a great deal of time listen-
ing to two stations he oversees—country WSIX (the Big 98) and
top 40 sister WRVW (107.7 the River). Aside from the occasion-
al “hell, veah,” the Big 98 is family-friendly. “Obviously, that’s
not as suggestive as ‘shake vour booty’ or ‘put it on me,’ ”
Hunnicutt points out.

He has to be a little more vigilant when it comes to the River.
“We try to daypart those suggestive records of 50 Cent and
things Ivrically that push the limits,” he says.

For that reason, Hunnicutt seces HD multicasting as a possible
outlet for kid programming. “More and more families are look-
ing for that ‘safe harbor’ where kids can listen without [parents]
worrying about suggestive lyrics. You will see more and more of
that on side channels.”

XM, they don’t really utilize the radio in any way at all. Their
cntertainment comes more from the TiVo-ed kids programs
and DV Ds.

“Videogames are the far greater competitor than CDs and
tapes to young listeners,” Anthony points out. “Many popular
contemporary songs are finding their way into videogames.”

While Hunnicutt sees iPods and the Internet as competi-
tors, he docs not believe radio has given up on the vounger
demos. “We need to do a better job of finding them and find-
ing a way for them to tell us what they are listening to and for
how long,” he says.

“I still think there’s a lot of youth out there listening to the
radio,” he says. “I don’t kid myself into thinking that they lis-
ten to it the way I listened to it. I think everybody’s moving too

Likewise, Greater Mecdia country WKILB Boston APD/MD
Ginny Rogers, who has an 8-year-old son and a 14-ycar-old
daughter, savs both listen to WKLB-—which is a good thing,
since Rogers’ husband is PID Mike Brophey. But she says that
they listen to other stations as well, including Radio Disney and
blucgrass on XM (her son) and pop/rock, country and
Christian pop (her daughter).

“Granted, my kids are still fairly young, but they spend far,
far more time watching DVDs than listening to radio,” XM
Satellite Radio country Highway 16 MDD Jon Anthony says of
his 7- and 3-vear-old boys. “Aside from the kids channels on

rapidly for that.”

Rescarcher Larry Rosin, co-founder and president of Edison
Media Research, is a firm believer that radio could do a better job
providing more kid-friendly programming. “Oh, God, yes,” he
says, “I have argued this for years to anyone who will listen.
Kudos to Disney for teaching kids the radio habit.” Rosin has a
13-vear-old son and 7-year-old daughter.

“My daughter is a big fan of Radio Disney-——and the Disney
Channel,” he says. “She is exposed to a lot of music through
both the TV channel and when we can get it in on the radio,
Radio Disney.”
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Asked whether radio has forever lost younger listeners to
other delivery systems, Rosin savs, “Yes and no. I still see that
both [of my] kids need the radio or some source to know what

kids. Edison docs significantly less than 1% of its research
among those under 18. T have asked other researchers, and they
say the same thing.”

WKILB’s Rogers says that buying a music CD is also becom-
ing antiquated. “Even my 8-vear-old loves downloading music
and making his own custom CDs,” she says. “Then we down-
load his new faves onto his [iPod] shuffle. Radio is still viable to
the younger set, but as a means to find their favorite music first,
before they buy it on iTunes or another source.”

Sirius Satellite Radio director of country programming Scott
Lindy, who has twin 5-year-old daughters, agrees that there’s
hope. “I wouldn’t say radio has [given in to] CDs, tapes, iPods,
etc., but rather that the right formula to make that style of pro-
gramming successful and sustainable has not been explored to a
great degree outside of Radio Disney.

“When I listen to Radio Disney and Kid Stuff on Sirius, it is
some very different-sounding radio, which makes me think there
is more opportunity,” he savs. To be successful, kids-oriented
radio programming would nced to tic in with TV, Lindy
believes, “due to the nature of the time spent viewing TV by
most American kids under 12.”

to download in the first place. But, there is limited targeting of

attention span,” XM’s Anthony says. “Channels like XM Kids
and Radio Disney are almost the only options available to them
right now.”

“Any format that breaks new ground and sets a higher stan-
dard for what people will be attracted to can have a positive
financial impact,” Lindy points out. “Kids programming is no
different—it all comes down to your model and how you make it
work for vour purposes.

“Getting kids to even be interested in the radio is a huge task,”
Lindy says. “Marketing would have to be extremely well-integrated
into their lives, with parents approving of your techniques.”

Rosin believes that with some attention, radio can capture
younger listeners. “You reap what you sow,” he says. “Target
them and get them.”

“The HD channels are perfect for kid-friendly programming,
but the ratings aren’t there,” Rogers says. “If the PPM proves a
viable ratings tool for this age group, then the advertisers will come.

FOCUS ON
THE FUTURE

SPECIAL ISSUE

“Anything is possible if you find the right combination of
products—children’s programming that’s compelling to the
newest generation of smart kids,” she says. “Radio Disney is just
like the top 40 radio we grew up with. Old is new again.”

Whether radio could find success with kids programming is a
“harder question,” Rosin says. “MTV and Nickelodeon print
money, but evervone savs that there is no local dollar for radio.”

But perhaps children’s programming could fall under the
loss-leader category—use it to draw a crowd to a brand and hope
they buy in. It’s a foreign concept for radio, but HD) side chan-
nels provide the opportunity for lower-cost programming. “It’s
a very valuable segment of our program offering,” Anthony says
of XM Kids, “not so much for any advertiser interest, but rather
|as] another viable and entertaining option for parents who want
a safe and rewarding listening experience for their kids.” o

Additional reporting by Chuck Taylor in Nem York.

'More and more
families are looking

without parents
Wworrying about
suggestive lyrics.
You will see more
and more of that on

side channels.’
-CLAY HUNNICUTT

for that “safe harbor”
where kids can listen

*
I_

THE BIG "WHAT IF?’
So could kids programming work?

“The census tells us that the universe of kids is getting bigger,”
Hunnicutt says. “You have to start growing them at some point.”

Like starting any new radio station, Hunnicutt says, “it’s just
managing the expectations. What do you want to do, who are you
trying to attract, and what are the expectations of what you're
trying to put on? That’s with any radio station, whether it’s tar-
geted at kids or adults.”

“Winning them over to radio at an carly age must start with tar-
geted, specific programming that will engage their naturally short
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AH, SPRING IS IN THE AIR. That means fun and
frolic in the sun, and for radio it also means another concert fes-
tival scason is gearing up. Can’t you sce it now? Birkenstocks,
belly shirts and barrels of vour listeners’ favorite beverages con-
verging on a venue you've secured with lots of liability insurance
for this vear’s N'TR blowout.

Many stations will offer multiple days of artist performances,
lifestvle exhibits, merchandise kiosks and food concessions. But
before vou get to 1>-Day there is a ton of planning and prepara-
tion, and mass quantities of aspirin to be swallowed.

‘TALK TO THE AGENT’

As a result of the Eliot Spitzer-ized “looking under the micro-
scope at everything” world we now live in, gone are the days
when vou could clearly draw a line from airplay to a band’s slot
on a station’s show.

Nowadays, call any record label about landing one of their hot
bands on vour station’s show, and you’ll get a response much like
this one from Warner Bros. VP of rock formats/ promotion Mike
Rittberg: “Go talk to the band’s agent.”

Rittberg savs Warner Bros. has been doing it that way for
vears. “Bands have to get paid full value for their time,” he says,
allowing that he’s more than glad to make the introductions to
the right parties so stations can sccure the bands.

Another label promotion exceutive adds, “We'll still handle
the standard details of mect-and-greets at these shows; that just
comes with the territory.”

Confirming the new world order on station shows, Tampa,
I'la.~based Clear Channel regional VP of programming Brad
[Hardin savs, “We have a guy who produces our shows for us and
lines up all the bands and works with the agents. We pay retail
for these bands: we're not getting any special breaks because
we’re a radio station.”

Zomba Label Group senior director of promotion Joanne
Grand has noticed an increase in the aggressiveness of radio
inquiring about her artists’ availability, particularly Three
Days Grace.

“QObviously it’s not a tit-for-tat situation; the stations have to
be a little more creative in their methods for getting artists to

play their shows,” she says. In “radio stations’ dcfense, these
shows are so hard to put together, and they’re so expensive.

“If 2 more-known band has done quite a bit for radio,” Grand
continues, “they deserve to not only continue to do shows for
radio, but they also deserve to make a living because most bands
aren’t making it off record sales anymore. They take a higher con-
sideration than a regular club date for the radio shows, though.”

She adds, “I am stll sceing the standard letters being
exchanged for station shows, or CID giveaways that specify that
these considerations are not in exchange for airplay.”

Clear Channel modern rock K'TBZ (the Buzz) louston is
presenting its 17th Buzzfest June 17. Vince Richards, Clear
Channel/ Houston director of rock programming, secs the cvent
as a “great win-win” for the station because of its ability to gen-
eratc strong N'TR. He says the show’s popularity and endurance
are driven by the station’s reputation and the band lineup (see
sidebar, page 11).

Some broadcasters, however, have gotten out of the festival
business. The only stations that seem to be involved with festi-
vals today are ones trying to increase their N'TR. Forced to pay
the going rate for bands, programmers and managers have to
decide whether the returns justify the energy and effort.

On the flip side, several rock stations don’t bother with the
hassle of putting their own shows together from scratch. Instead,
they hitch their wagons to an established multi-artist
extravaganza like Ozzfest and attempt to brand it as their own.
This usually involves buying and giving away blocks of tickets to
listeners, orchestrating meet-and-grects and arranging to blanket
the venue with station signage.

“People remember name shows and also remember ‘their’
radio station being a part of it,” one rock label promo exceutive
says. “There’s the same marketing bang potential as putting on
vour own show, but no real NTR clement, and for a lot of sta-
tions that’s OK.”

A PRODUCER’S POINT OF VIEW

Ray Steinman, president of Florida-based Bralco Group, a
national special event production and consulting company, has
worked with radio stations for several vears producing festivals.

“] feel like we're back to the old days of working hand-in-hand
with the program dircctors and promotion dircctors deciding on
talent and negotiating the deals so that everyone knows what
they’re getting into.”

One of Steinman’s toughest chores is negotiating with bands
and production vendors to keep ticket prices affordable.

“What makes it harder and harder each vear is that the mar-
gins are going down a bit, and the production costs keep going
up,” he says. “We're still trving to keep a reasonable ticket price
because we want a lot of people to come out.”

When working with stations for the first time, Steinman says
it’s like “sticker shock” for the radio executives.

“You go from selling airtime to sclling tickets; it’s much dif-
ferent than what they’re used to. There are a lot of upfront costs
radio isn’t used to.”

NEW IDEAS FOR ‘06

One challenge cited by programmers is finding new “oh, wow”
clements to entertain listeners and intrigue clients outside the
confines of the music. This hurdle applies whether station
shows are crammed into one day or arc multiple-day festivals
such as the granddaddies of them all: CBS Radio talk/modern
rock WIIFS Baitimore/Washington, 1.C.’s H1I'Stival; Clear
Channel active rock WXTB Tampa’s Livestock; CBS Radio
modern rock KROQ Los Angeles’ Weenie Roast; or Clear
Channel modern rock WWDC’s (DCI101) Washington, D.C.’s
Chili Cook-Off. Always trying to think outside the box,
Hardin’s staff at WXTB added several new clements to the sta-
tion’s April 28-29 Livestock.

Working with cvent sponsors Miller Lite and Jigermeister,
1ardin savs cach side of the Livestock soundboard will have an
arca where a winner and nine friends “will get to have ‘the best
scat in the house.” They’ll be clevated above the crowd. We've
never done anything like it before.”

Hardin will also videotape a lot of this year’s show. “I've
requested from the labels the opportunity to record songs and
interviews with the bands so we can have content to put on the
Web site for after the show,” he savs. “We've always just had
pictures on the Web site, but never the video. Our Web site’s
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'What makes it harder and harder each year is that the margins ar
oing down a bit, and the production costs keep going up. We'r
till trying to keep a reasonable ticket pric
f people to come out.’

e because we want alo

-RAY STEINMAN
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traffic is always top five within Clear Channel; there are a lot of
people going there, so it just makes sense to do it. We're always
trying to find new content to put up there, so this will be the per-
fect platform for that.”

Another new twist at Livestock 15 is adding entertainment
between bands from Malcolm Ryker and Mike Check, the hosts
of “Scratch N’ Sniff,” which airs on rock and modern-rock sta-
tions. “It’s not a mash-up show,” Hardin adds. “They mix some
of the rock stuff with some of the hip-hop stuff, but it really
doesn’t sound hip-hop. We’ve never done that before either at
Livestock. I think it will get a good reaction, but they could get
things thrown at them, too,” Hardin adds with a laugh.

Unique to Livestock over the vears is that the two- to three-
day event takes place in a camping setting. Unfortunately, this is
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the last year for Livestock in its Festival Park/Zephyrhills loca-
tion—the land is being sold to residential developers.

“I think next year we’ll bring it closer to Tampa/St.
Petersburg in a park,” Hardin says. “It will be a one-day show.
Attendance will probably increase, because there are certain
groups of people that are aware of the Livestock lure and don’t
want any part of it. Some people think it’s a bad thing.”

Greater Media rock WNIMR Philadelphia held its annual
Spring Break April 14 at the city’s Liacorus Center and, as it has
in the past, gave away all 6,000 seats to listeners to sce Switchfoot
and a re-formed Soul Asylum. WMMR marketing director Eric
Simon says the station also added a video clement this vear.

“We decided to drop some of the more conventional things,
such as decorations and beach balls, and reach out to a video

FESTIVAL SEASON

'SPRINGS LOOSE

monitor company just to get some interaction with the crowd
and give our listeners something to watch in between bands.”

In what could be equated to a mini South by Southwest set-
ting, Phoenix Media/Communications Group modern rock
WFNX Boston will hold its 2006 Best Music Poll May 18 on
Lansdowne Strect. Bands will be featured on an outdoor stage
and in clubs along the famous thoroughfare.

“We have a skate ramp on site with professional skaters,”
WFNX marketing director Danelle Sarvas explains. “We've
done a dunk tank in the past, too. The clients that are involved
are encouraged to be very interactive with the crowd. We trv to
format it more like a2 Warped tour or Lollapalooza where it’s an
experience not to be missed. It’s mostly about the music, but
you also want people walking away knowing they got some
really cool stuff, t00.”

Clear Channel’s Richards, whose event will include interac-
tive activities with Nintendo and Sony PlayStation, says he’s
looking into producing Instant Live CDs from Buzzfest band
performances in conjunction with promoter Live Nation.

Warner Bros.” Rittberg wonders why Detroit’s No. 1 employ-
ers aren’t more involved in station shows and festivals.

“I’'m surprised more car companies don’t take advantage of
taking some space to show off their cars and possibly do raffles
for car giveaways,” he says. “It could be that some ad agencies
are not aware of these shows. When stations sell these, they scem
to be selling them just to beer and liquor sponsors because
they’re the ones with the most money.”

The way Grand secs it, “what makes these shows great is
when they make them a lifestyle meeting of the masses, like a
Livestock. If you’re a regular, normal fan, you’re getting a great
return for your money with these shows and the caliber of bands
performing at them.” .

APRIL 28: WJBX Fort Myers, Fla.—Live X—Germain Arena—Mudvayne, Trapt,
Shinedown, Nonpoint

APRIL 29: KFMA Tucson, Ariz.—KFMA Day—Tucson Sports Park—the Cult, the Strokes,
AFl, Rise Against, Rock Kills Kid

APRIL 28-29: WXTB Tampa, Fla.—Livestock 15—Festival Park/Zephyrhills—Mudvayne
Trapt, Staind, Rob Zombie, Theory of a Dead Man, Saliva, Shinedown

’

APRIL 30: WJRR Orlando, Fla.—Earthday Birthday Luck 13—Tinker Field—Mudvayne, Rob
Zombie, Staind, Shinedown, Trapt, Nonpoint, Theory of a Deadman, Hinder, Evans Blue,
Lacuna Coil, Faktion

MAY 13: WEQX Manchester, Vt.—Tulip Fest—Washington Park—They Might Be
Giants, OK Go, Zox, the Churchills

MAY 18: WFNX Boston—2006 Best Music Poll—Lansdowne
Street—Yellowcard, the Charlatans UK, the Subways, OK
Go, Nada Surf, Elefant, Rock Kills Kid

MAY 20: WWDC Washington, D.C.—Chili Cook-Off—
Independence Avenue —Hoobastank, Bloodhound Gang, Blue
October, Better Than Ezra, Tonic, Smash-Up Derby

MAY 27: WBOS Boston—EarthFest—Hatch Shell —James Blunt,
Los Lonely Boys, Brandi Carlile, the Fray, the Alternate Routes
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MAY 27-28: WHFS Baltimore/Washington,
D.C.—HFStival—Merriweather Post
Pavilion—Matisyahu, Rise Against, Panic!
at the Disco, Jimmie's Chicken Shack, the
Misfits, Rock Kills Kid, OK Go, Counting
Crows, Dashboard Confessional, Coheed
and Cambria, Yellowcard, the Strokes,
Joan Jett, AFI, H.I.M., Flyleaf, Blue
October, People in Planes, the Fixx
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MAY 27: WRZX Indianapolis—May Day —
Verizon Wireless Music Center—Staind, Three Days Grace, Hurt, Flyleaf, Evans Blue

JUNE 9: XTRA San Diego—X-Fest Xll—Coors
Amphitheater—the Cult, Dashboard Confessional, Panic! at

the Disco, Echo & the Bunnymen, She Wants Revenge,
Hard-Fi, OK Go

JUNE 11: KJEE Santa Barbara, Calif.—Summer
Roundup—Santa Barbara Bowl—the Strokes, Franz
Ferdinand, Hard-Fi, Yellowcard, She Wants Revenge,
Panic! at the Disco

JUNE 17: KTBZ Houston—Cynthia Woods Mitchell Pavilion—Staind, Hoobastank,

Shinedown, Trapt, Three Days Grace, Candlebox, Blue October, Buckcherry, the Years,
Hinder, Evans Blue, People in Planes, Huck Johns, Bril
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n the midst of a spirited R&B/hip-hop battle in radio’s
largest market, Clear Channel’s WWPR (Power 105) New
York is reshuffling the deck. New PD Nate Bell arrived in
January, replacing Michael Saunders, who piloted the station
since its inception almost four vears ago until being dismissed
following an internal payola investigation. Bell, in turn, hired a
new MD, Nadine Santos, and a new 6 p.m-10 p.m. jock, DJ

- 4

recently serving as Clear Channel’s regional VP in St. Louis.
“Nate’s known as an aggressive PD,” Santos says. “Which is
something that we love about him. Our team from promo to
imaging to on-air jocks has got some incredible things planned.”

Bell says, “The fundamentals of a good radio station cross all
formats. The biggest thing to learn is how people use your prod-
uct and what they expect from it.”

ping him, because with Stern gone, those listeners will quickly
see that Star’s a better experience than they had before.”
Power’s revamping does not end with new DJs and high-level
hires. Clear Channel recently updated the station’s e-mail and
video-on-demand-savvy Web site to become a text-message con-
duit. Bell says the digital piece of the station’s marketing is an
important and effective way to reach his audience. Poleman agrees.

they expect from it.’

‘The fundamentals of a good radio station
cross all formats. The biggest thing to learn
is how people use your product and what

—-NATE BELL

Clue, nabbed from rival Emmis Communications’ WQHT
(Hot 97). More changes are expected.
While it has carved out a solid position as New York’s No. 2

WQHT, which continues to dominate the demo. WWPR had
the lead in morning drive with “The Star & Buc Wild Morning
Show.” The former WQHT morning show was second only to
Howard Stern among adults 18-34 in the fall 2005 Arbitron.
However, WWPR slipped to fourth place in morning drive
among 18-3+4s, while WQHT’s Miss Jones moved into second,
according to Phase 2 winter 2006 Arbitrends.

“Strategic” is the first word off Tom Poleman’s lips when
asked to describe WWPR’s new PD. “The moves he’s already
made with DJ Clue is indicative of what he’s going to be doing for
the radio station,” the senior VP of Clear Channel’s five-FM
New York cluster savs. “Since [\'P of urban programming] Doc
Wynter, [then-regional V'P of programming] Steve Smith, [exec-
utive VP of content development] Tom Owens and I were talk-
ing about making this move four years ago, we've taken a radio
signal that wasn’t doing well on the ratings or revenue side and
made it into a significant player in the New York market. Michael
Saunders did a fantastic job, and that’s not easy to follow.”

Fortunately, Bell is drawing on a vast radio career, most
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station in adults 18-34, WWPR still lives in the shadow of

DJ Clue, the established mix-tape DJ and former WQHT
jock and MTV “Direct Effect” host, is slated to add more of a
street element to the station. His compilation album “The
Professional: Part Three” will drop via Def Jam/Roc-a-Fella
Records this summer. The project, which features artists rang-
ing from Fabolous to Mario Winans, will help promote and
strengthen WWPR’s brand.

“It’s a bigger and better opportunity for me at Power,” Clue
says. “I never had a prime-time radio slot, so this will give me
more versatility. I'm going to take everything I've learned and
mix it up in a pot like a recipe for success.”

Star & Buc Wild’s addition to WWPR shook up the market in
January 2005. “Star’s the biggest guy in radio right now,” Bell
says. *And Stern’s out of the market.”

Poleman agrees, citing Star & Buc Wild as a great addition to
the team. And Santos is simply impressed by their dedicated
work ethic.

“Star’s one of the biggest names in radio, but I think he’s
about to carn that spot,” says Santos, who rejoined the station
from the executive assistant position in Atlantic Records presi-
dent Julie Greenwald’s office. (She originally was a program-
ming assistant for the station from 2003 to 2005.) “Their struc-
ture, their work ethic is hard to even describe. There’s no stop-

Nate Bell
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DJ Clue

“Text messaging is a big part of the equation,” Poleman says.
“Whatever the listeners are doing at a technological level, we
need to interweave into our branding. We just launched text
messaging at Power within the last few weeks. [Mainstream top
40 sister WHTZ] Z100’s been doing it since last summer, and
it’s going to continue to spread across to other radio stations in

Clear Channel’s New York cluster. We also have the ‘Stripped’
{online streaming video concert] series that we cross-promote,
showing artist performances on the Web.”

Bell plans to further establish WWPR as a city station with a
neighborhood feel.

“Our focus is going to be on the community where we live,
work and play,” Bell says. “We’ve got some really huge things
planned that are going to be impactful. The four-year
Birthday Bash party was huge for us last vear. And so was our
involvement in the Hip-Hop Action Network. The Hip-Hop
Summit is also coming back to New York City for the first
time in five vears.”

According to the fall 2005 Arbitron, WWPR shares 63% of its
listeners with WQHT, 30% with mainstream top 40 sibling
WHTZ and 29% with adult R&B WBLS.

The Clear Channel crew aims to expand its existing audience
and flourish within its formats.

“Our short-term goal is to be No. 1 in the R&B/hip-hop for-
mat,” Bell says. “Our long-term goals are to be No. 1 for persons
12-plus, No. 1 with adults 18-34 and top five with adults 25-54.”

Univision Radio has brought its Latin rhythmic La Kalle for-
mat to New York on WCAA/WZAA, hoping to capitalize on
reggaeton’s popularity and the city’s significant Latino popula-
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HIP-HOP HONCHOS
LOOK AHEAD

BILLBOARD RADIO MONITOR SPOKE TO the programmers of Emmis Communications WQHT (Hot 97) and
Clear Channel WWPR (Power 105) about where the R&B/hip-hop format is headed, 2006's hottest artists and station
marketing plans.

WWPR PD Nate Bell doesn’t see the format changing too much from 2005. “I'm excited about some of the newer
artists like Chris Brown, Ne-Yo, Cheri Dennis,” Bell says. “I think Jagged Edge will be big this year. | listened to the new
Avant album. It was phenomenal. | got a sneak listen to Lyfe Jennings’ album, so I'm excited about that. R&B’s remain-
ing strong. But on the other hand, hip-hop isn't going anywhere either. My favorite song right now is “Back Like That,”
by Ghostface Killah. | also like the T.I. song, good to see him get a chance in the North.”

Meanwhile, WQHT PD John Dimick is looking forward to a healthy summer in hip-hop. “There looks to be two camps
right now,” Dimick says. “The new young guys, like Papoose and Juelz, coming up striving to be relevant, and the vet-
erans of the format, like Mobb Deep, striving to remain relevant. And usually when that happens, you get pretty good
music. | think over the next three years we're going to be looking at a whole new batch of core artists.”

With Hot 97 entrenched as New York's heritage station and Power 105 boxing for the city’s crown, what does each
have in their 2006 marketing bag?

Bell remained quite secretive about his plans, but he did share that Power 105 will take a stronger grass-roots market-
ing approach. The station is expanding its community representation through events like the upcoming Hip-Hop Summit
and concerts like the station’s Birthday Bash.

Dimick is looking forward to Hot 97's staple and sometimes infamous concert, Summer Jam. The station is continuing its
promotional vacation giveaways (Puerto Rico is its current destination) and connecting fans to artists via VIP showcases.

Marketing plans aside, both programmers agree that neither the New York-based entertainment business nor the city
itself ever sleep. And their stations must reflect that.

“l like the entertainment business being here,” Bell says. “| like the artists’ and record labels’ participation in the radio
station because they're just listeners, too. They really get into it, calling up and responding to their favorite records and
the stations that they enjoy listening to on their personal time. | love my staff, all my marketing people and my airstaff.
| love my music director, Nadine Santos, who's been a huge asset since she returned.”

Dimick agrees, saying Hot 97 is routinely a madhouse, but his staff makes it purposeful.

“This station never stops,” he says. “It's crazy here all the time, and it's driven largely by the folks that work here.
People think there’s some mythical Hot 97, but really it's the people. From the mixers who make sure we know what's
hot in the clubs, to the jocks who are always out shaking hands and making fans. My music director, Ebro, works 24-7,
and our programming assistants are always looking for what's next.” —HILLARY CROSLEY
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THE FUTURE

SPECIAL ISSUE

tion. However, La Kalle’s introduction has not disturbed the
R&B/hip-hop market too much, despite the seemingly ready-
made audience.

“I don’t look at it as a major threat,” Poleman says. “Any radio
competitor you have to take seriously, but so far, I don’t see that
as anything we need to obsess over.”

Bell, however, is looking at the competition over his
other shoulder.

“La Kalle hasn’t been a major factor as of yet,” Bell says.
“But WBLS with the addition of Steve Harvey’s morning show
has greatly improved and is becoming more of a threat to
Power’s growth.”

As for WWPR’s plans to handle its competition from WQHT,
no one seems that worried.

“I can’t control Hot 97,” Bell says. “So I don’t worry about
what they’re doing. My focus is on Power and making it the best
radio station it can be.”

Santos agrees, saying she’s concentrating on her listeners. “As
long as I'm making them happy and playing what they want to
hear, it’s not something that I'm focusing on.”

Meanwhile, Poleman sees WWPR as a great asset to his suc-
cessful cluster.

“It’s a critical radio station, and it rounds out the portfolio of
stations,” Poleman says. “We have Z10(), [dance] WKTU, AC
[(WLTW] Lite FM and [classic rock WAXQ] Q104. It’s one of
those markets where it’s rare that vou have all of your stations so
well-defined. That part of the puzzle was missing before Power
was launched. So it’s great to have all the stations firing on all
cylinders.” LA

Tom Poleman
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THE FUTURE
SPECIAL ISSUE

r I ptercom Communications appears to be taking a lead-

g ership role in the radio industry with a new spin on

database marketing. In a company first, Entercom coor-

¥ dinated a marketing message across all its individual

station listener databases, and blended that e-mail message

with a coordinated set of on-air and online advertising mes-
sages to reinforce the campaign’s impact.

Using a station’s e-mail database isn’t new. What is, according
to Entercom director of marketing services Amy Van Hook, is
aggregating station databases into one large list, and then using
that million-person database in conjunction with Web site ban-
ner ads, Web site streaming and podcasts.

Listener e-mails were sent out with individual station brand
names and logos, but the messages were all coordinated at the
corporate level. So were Web site banner ads, streaming-audio
ad insertions and podcasts.

FOCUS ON L

")
o.‘

A D

advertiser opportunities.”

Forrester Research analyst Elana Anderson wrote last vear
that “marketing communications is moving away from mass
media toward an approach informed by deep audience knowl-
edge.” In a report, Anderson went on to say that “this shift
thrusts database marketing groups—Ilong relegated to back-
office work on direct mail and telemarketing—into the organiza-
tional spotlight. The quantitative methods that database market-
ing teams employ and the customer insight they have amassed
are exactly what firms need to integrate customer-contact strate-
gies across the lines of business, channels and media.”

In other words, the more information a radio group can com-
pile on its individual listeners, including what Goodman calls
“robust demographic/psychographic information,” the more
important it will be for advertisers to consider putting that com-
pany on the buy for a specific marketing campaign.

NKING LISTENER

“It’s a lot of work to coordinate something like this,” Van Hook
points out. *“This is new for us. We had to figure out the process.
We had to do a lot of thinking and planning to coordinate this
project because it was new for us and new for our stations.”

Van Hook gives much of the credit for coordinating and run-
ning the campaign to VP of national sales for the West Coast
Gerrvann Agovino and to regional VP Deborah Kane.

“For our first time out, if you will, it was verv smooth,” she
says, admitting, however, that Entercom had only a short time
period to make it happen. “From the time Wal-Mart signed, it
was a two-week turnaround on our end. It was insane.”

Entercom uses Liquid Compass to provide streaming audio
for its stations and to serve online ad-replacements in those
streams. Another firm, Mediaspan, provides Web site services to
Entercom, including banner advertising placement and rotation.

Van Hook says the two companies’ software programs allow
her to determine the proper mix of local or group-wide sets of
banner advertising and streaming-audio advertising.

“We scheduled all of that at corporate,” she says, “because
we have the toolset to do that. I just went into the server and
put in the ads, and they would show up on all of our Web sites.
Life would have been difficult if we hadn’t had the same ad
server or the same streaming platform to be able to execute
those types of elements.”

According to Billboard Radio Monitor’s informal research,
Entercom's campaign represents a new approach for a national
advertising effort by a radio company. CBS Radio doesn’t aggre-
gate its individual station databases, although it does so for its
streaming-audio audiences. ABC Radio doesn’t aggregate its lis-
tener databases either, and as far as Monitor can determine, nei-
ther does Clear Channel.

Calls and e-mails from Monitor, asking for comments from
other group owners on their own database-marketing prac-
tices, were either politely declined or simply not returned.

ABC Radio FM group VP of programming Tom Cuddy says
his group has “*no plans currently to do a ... division-wide e-
mail. Qur thinking has been that listeners are loyal to their local
radio station and not [to] a corporate entity.”

Cuddy believes the best impact a station’s message can have is
“for listeners to receive an e-mail from a set of call letters and
personalities they know and love, rather than a parent company’s
national headquarters.”

CBS Radio doesn’t aggregate individual station listener
databases, according to spokeswoman Karen Mateo.
However, she says, the group does have a single database
devoted to individuals who opt to listen to streaming-audio
content from its stations.

Based on an e-mail exchange with David Goodman, CBS
Radio’s president of marketing, his group appears to be working
at linking the information it has for streaming-audio listeners
with any information those same listeners might have provided
as the member of a specific station’s loyal-listener club.

Goodman says his group has started to use “technology
that allows scamless integration between listener-loyalty clubs
and streaming registration. Additionally, we can now receive
targeted listener information, such as listener habits, more
robust demographic/psychographic information of our lis-
teners, ability to directly communicate new services and

applications to our listener database, as well as more targeted

14 . www.BillboardRadioMonitor.com
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RADIO’'S NEW BATTLEGROUND

In a world where radio revenue is expected to grow only in the
mid-single digits over the next few years, the new competitive
battleground could be over the demographic profiles of a
company’s listenership.

Not so long ago, it was important for a cluster to show it had
amassed a *wall of men” or a “wall of women” in a local market.
Now, with slow revenue growth the norm, one vital key to
future revenue will be a group’s ability to tell advertisers and
marketers as much as they can about who is tuning in to which
station, and when and what they’re doing while they spend time
on a station’s Web site.

Entercom’s group-wide marketing campaign was part of Wal-
Mart’s participation with America’s Second Harvest-The
Nation’s Food Bank Network to help raise contributions to com-
bat hunger. In a campaign that ended last month, Wal-Mart and
Sam’s Club pledged to match the first $5 million raised through
an in-store promotion. Van Hook says she and her team are still
working up the “recap” on the campaign’s results.

Coordinating the campaign at the local level required at least
one person in each market. At the corporate level, Entercom,
among other things, produced the podcast and put it up on a spe-
cial Web page, making it easy for individual stations to link to it.

The podcast featured an interview with the CEO of America’s
Second Harvest, talking about hunger in America and advising
listeners on what they could do to help in their local area. No
spot ads were inserted in the podcast. Since donations were to be
made at Wal-Mart stores, the retail giant was mentioned in the
podcast, if only as the drop-off or donation location.

Van Hook thinks her group’s coordinated campaign for Wal-
Mart demonstrates that radio can take its natural abikity for fast
turnarounds and translate that from over-the-air to online mar-
keting. “It really was a great shot of confidence to know that we
could execute a campaign like this,” she says, “with so many dif-
ferent interactive components. You have to be nimble like that.
You have to be able to turn on a dime. We have been able to do
that with our on-air product. Now we have to show the world that

we can do that with our other, interactive components.”
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THE PHOTOS

Compiled by Susan Visakowitz
rvisakowitz@billboard.com

CHURCH FULL OF SINNERS

country KPLX (the Wolf) Dallas’ Chevy Thunder Days in downtown Fort

radio personality Bob Kingsley. (Photo: EMI/Capitol}
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HELPING OUT

With sales of the “WCCC Live at Planet of Sound” CD—a collection of exclusive ]
acoustic rock performances recorded at the Planet of Sound recording studio and THE VOIC
broadcast on Marlin Broadcasting active rock WCCC (the Rock) Hartford, Conn.—the
station raised money for two charities: Foodshare and the Rett Syndrome Research
Foundation. At a recent ceremony, the station presented a $10,000 check to
Foodshare. Pictured, from left, are Marlin VP/GM Boyd Amold, ROGO Distributors’
Steve Ogren, Foodshare president/CEO Gloria McAdam, Planet of Sound owner
Myles Mangino and WCCC MD/air talent Mike Karolyi. (Photo: WCCC) correspondent Hillary Crosley. (Photo: Clover Hope)

FORTIFIED DIET
Atlantic recording artist Jewel made a stop at Sandusky adult top 40
KLSY (Mix 92-5) Seattle-Tacoma, Wash., to talk about her forth-

Capitol Records Nashville artist Eric Church, right, performed at Susquehanna coming album, “Goodbye Alice in Wonderland,” and upcoming

appearance on daytime soap opera “The Young and the Restless.”

Worth, Texas. Other artists on the bill included Joe Nichols, Clay Walker and Jewel told the Mix crew that she leamed on the set that the secret
Jake Owen. Church, whose debut album, “Sinners Like Me,” is scheduled for to remaining on such a long-running melodrama is “booze and
release in July, is pictured here with festival attendee and country music pills!” Pictured, from left, are KLSY moming host Mitch Elliott, Jewel

and traffic reporter Amy Lynn. (Photo: KLSY)

Sultry R&B singer Shanice stopped by the Billboard Information Group head-
quarters in support of her new Playtyme album, “Every Woman Dreams,” and
promptly wowed the staff with her immensely powerful voice and consummate
performance skills. Pictured, from left, are Playtyme president Mike Kelly, BIG
R&B/hip-hop chart manager Raphael George, Shanice and BIG R&B/hip-hop

IT SEEMS PRETTY OBVIOUS that Jamie Foxx has
joined the ranks of superstar adult R&B artists, as the
actor/singer notches three cuts on the top 20 download
chart. Newcomer Chris Brown grabs two spots in the top
five, and Ne-Yo makes another impressive debut, hitting

NO. ARTIST DOWNLOADERS
{CUME)

PMORE MUSICAL DIVERSITY FOR ADULT R&B.

+ CHART COMMENTARY BY .JOE FLEISCHER

No. 9 with “When You’re Mad.” R. Kelly and Ying Yang
Twins manage to hold on to chart positions despite each
receiving only a handful spins at a format that seems to
be embracing more musical diversity and picking up a

loyal download audience. WEEK ENDING

X “"2 -

- NO. ARTIST DOWNLOADERS
SPIN RANK {CUME)

1 CHRIS BROWN RUN IT! 3920218 80 n AVANT 4 MINUTES 783899

{ 2 : NE-YO o - SO SEK o -3553854 ol S; '12— JAGGED EJGE o GOOD LUCK CHAHA 77733613

‘__37 CHRIS é;tOWN v- i) (EXCUSEiMHMSS)-Z‘tS&ME_' o 27 ;V 13 —YING YANG TWIE_ ET II 7_ 7_ 56@75

4 __JéMIE FO& - UNPREDICTABi . ._2842535 = 7 J 14 EFE JENNIVNGS o HYPOTI;IETICALE — 457876

5 RAY J ONE WISH 2815346 42 15 TREY SONGZ GOTTA GO 443439

6 MARY J. BLIGE BEWITHOUT YOU . 2631042 o 1 i | 16 HvEATHER HEADLEY o IN MY MINDii o 3865;)7
TT 7NELLY - — GRILLZ o 7— £582;6 - 86 B 7;!'1-7 éN?HONY HAMI].TON77 'EAI\{'T LE Gg o B . 54?43?

_8 | R. KELEY- - SLow W|N07 - 1130373 92 1 18 ) IfIRK FRANKLIN LOOKING FOR YO}.L = 344(E8

! 9 NE-YO - - WI'LEN YOL{RE MADi 368202 - 78 = |0 19 JAM!E FOXX - 7CAN ITAKE YQU HOME 324339

10 KEYSHIA COLE LOVE 812051 16 20 JAMIE FOXX DJ PLAY A LOVE SONG 298353
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SPIN RANK

FOR THE WEEK OF MAY 1

Artist
Title {Label}

MAINSTREAM TOP 40
Jupiter Rising
G

o (Chime)
Nelly Furtado
Promiscuous {Gefien)
Rihanna
Unfaithful {IDJMG)
RHYTHMIC TOP 40
Dem Franchize Boyz
Ridin Rims {Virgin)
LeToya
Torn {Capitol)
Rihanna
Unfaithful {(IDJMG)

ADULT CONTEMPORARY
The Fray
Over My Head (Cable Car} {Epic)

PAEHW HOP

Busta Rhymes Feat. will.i.am & Kelis
| Love My B===* {Interscope)
Mariah Carey Feat. Snoop Dogg
Say Somethin' {IDUMG}
GOSPEL

Norman Hutchins

Get Ready ForYour Miracle {JD1)
Vicki Yohe

Highest Praise (EMI Gospel)

CHNISTIAN

Ana Laura

Abide in Me {Reunion)
Bruce Carroll

Big Worid {OnThe Groove)
The Classic Crime

The Coldest Heart  (Tooth & Nail)
Curt Collins

Waiting On You {FSS)
The Longing

Heal This Land {Indelible)
Matt Redman

You Never Let Go (Sixsteps/EMICMG)
Newsboys

| Am Free (Inpop)

COUNTRY

Bobby Chitwood

Women Ain't So Hard To
Understand {Lofton Creek)
Charlie Alien

That WasThen, This Is Now (River Run}
David Joseph

I'm Coming Home {Regal)
Joe Patrick

'l Know When | GetThere {C05)
Joey Daniels

Crazier Than Usual {Big 3)
Karen Taylor-Good

God's Refrigerator {INsight)
Kate Russell

Powerful Stuff {Quarterback)
Rockie Lynne

Do We Still (Universal South)
Sammy Kershaw

Tennessee Girl {Category 5)
SheDaisy

InTerms Of Love {Lyric Street}

MODERN ROCK
AFl

Miss Murder {Interscope)
Cartel

Honestly (Epic)
Nonpoint

Alive And Kicking {Bieler Bros.}
The Subways

OhYeah {Reprise)
We Are Scientists

It's A Hit {Virgin)
ACTIVE ROCK

Black Stone Cherry

Lonely Days (Roadrunner/IDJMG)
Eighteen Visions

Tonightless (Epic}
Nonpoint

Alive And Kicking {Bieler Bros.)

HERITAGE ROCK

Black Stone Chemry

Lonely Days  {Roadrunner/IDJMG)
Eighteen Visions

Tonightless {Epic)

TRIPLE-A
Rickie Lee Jones
Circle InThe Sand (Rykodisc)

LATIN
Donato Tirado ¥ Los Cheddy's
E! Pasa Discos {Fonovisa)

Submit titles to silvio@billboard.com.
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BON JOVI ROCKS TOP
OF COUNTRY CHART

A rock group tops the Country chart for the first time since
Billboard began tracking country singles in 1944, as Bon
Jovi's duet with Jennifer Nettles makes 35 million audience
impressions and steps 2-1.
"Who Says You Can’t Go Home”
(Island/Mercury) also marks the first
time in almost 30 years that a non-
country lead act has reached No. 1
with its first attempt at the Country
chart since pop crooner Tom Jones
did so with “Say You’'ll Stay Until
Tomorrow” in 1977
Although the Country list has
seen its share of pop-to-country crossover No. 1s through
the years, it hasn’t happened for a rocker since the early days
of rock’n’roll with Jerry Lee Lewis and Elvis Presley during
the 1950s. Although Kenny Chesney’s 2004 duet with Uncle
Kracker topped the country list for five weeks, the single was
from Chesney’s album and he was the top-billed artist.
"Home" also marks the first No. 1 for Sugarland’s Nettles.
So far, two of Sugarland’s singles peaked at No. 2 and a third
rose to No. 7 Current track “Down in Mississippi {Up to No
Good)” {(Mercury) rises 30-28 in its seventh chart week.

TOOL LIVES ‘VICARIOUSLY’
AT MODERN, ACTIVE ROCK

Tool becomes the third act to debut in the Modern Rock top three in
the past seven weeks and just the second act to have two top five Active
Rock debuts as “Vicarious” (Zomba) enters each chart at No. 2.

At Modern, the debut of “Vicarious™ comes two weeks after Red
Hot Chili Peppers’ “Dani California” (Warner Bros.) entered the
chart at No. | (where it continues to reside). In the March 17 issue,
Pearl Jam’s “World Wide Suicide” (RMG) debuted at No. 3 and
went on to spend three weeks atop the chart. The track slips 2-3 this
week. Tool’s No. 2 entry matches the quartet’s previous chart peak
set in August 2001 with “Schism.”

At Active, “Vicarious” matches “Dani California” as the chart’s
highest debut since Metallica’s “St. Anger” opened at No. 1 in the
June 6, 2003, issue. With 1,715 detections, “Vicarious” comes with-
in 10 of the record for a debut title set by “St. Anger.” Tool also joins
Metallica as the only acts to have more than one Active Rock top five
debut as “Schism” opened at No. 5 in May 2001. Metallica has
scored three top five debuts, most recently with “St. Anger.”

A Major Accomplishment
For Fort Minor

Fort Minor’s “Where’d You Go” (Warner Bros.) earns the Most
Airplay Adds title for a fourth straight weck at Mainstream Top +)
and also grabs Greatest Gainer and Airpower honors as it jumps 22-
12. “Where’d You Go” becomes the first title in this decade to cap-
ture four consecutive Most Airplay Adds wins at the format.

JOHNSON'S NEW
CAREER BEST

Jack Johnson holds at No. 1 at Triple-A for a career high 11th
straight week with “Upside Down” (Universal Republic). Johnson’s
previous best reign atop the chart came in July-September 2005
when “Good People™ held court for 10 weeks.

Overall, Johnson’s five Triple-A No. 1s have amassed 33 weceks,
good for second on the all-time list behind U2 at the format.
Johnson is now four weeks ahead of Sheryl Crow in the race among
solo artists and more than doubles that of the next closest male artist,
Rob Thomas, who has 13 weeks at No. 1.

HILL'S LONG AC CLIMB

Faith Hill's “Like We Never Loved at All” (Wamer Bros.)
reaches the Adult Contemporary top 10 in its 30th chart week
with an 11-10 jump.The song’s climb up the chart is the third-
longest at the format during a single chart run, trailing Train’s
49-week chug with “Drops of Jupiter (Tell Me)” in June 2002
and Norah Jones’ “Don’t Know Why,” which entered the top
10 in its 31st week in March 2003.

Hamilton Tightens Gap

Anthony Hamilton’s Greatest Gainer surge at No. 2 on the Adult
R&B chart for “Can’t Let Go” (Zomba) puts him five detections shy
of the No. 1slot held by Mary J. Blige’s “Be Without You.” It is the
tightest race at the format since the I'eb. 2, 2005, 1ssue, when Jill
Scott’s “Whatever” won a tiebreaker for the top slot over Lalah
Hathaway’s “Forever, for Always, for Love” when each song tallied
882 detections.
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MAINSTREAM TOP 40

DANCE, DANCE
FALL OUT BOY

MOVE ALONG
THE ALL-AMERICAN REJECTS

EMINEM FEATURING NATE DOGG

I'M N LUV (WIT A STRIPPER)
T-PAIN FEATURING MIKE JONES

SAY SOMETHIN'

MARIAH CAREY FEATURING SNOOP DOGG

OVER MY HEAD (CABLE CAR)
THE FRAY

LEAN WIT IT, ROCK WIT IT
DEM FRANCHIZE BOYZ FEATURING LIL PEANUT & CHARLAY

GRiLLZ
NELLY FEATURING PAUL WAL ALl & GIPP

PUMP IT
THE BLACK EYED PEAS

RIDIN'
CHAMILLIONAIRE FEATURING KRAYZIE BONE

EVERTHE SAME
ROBTHOMAS
BREATHE (2 AM)
ANNA NALICK

GIRL
PAUL WALL

LET U GO
ASHLEY PARKER ANGEL

STUPID GIRLS
PINK

GONE GOING GONE
THE BLACK EYED PEAS FEATURING JACK JOHNSON

IF | WEREYOU
HOOBASTANK

=
z - N o
- E8  TITE NIELSEN 8DS CERTIFICATIONS / HITPREDICTOR STATUS
S EZ  apmisT IMPRINT / PROMOTION LABEL
- f—
1 0n NO. T 2w N
SEAN PAUL VP/ATLANTIC
sos .
_‘2 1 “”. RIHANNA SRP/DEF JAM/IDJMG
3 g4 UNWRITTEN N
NATASHA BEDINGFIELD EPIC
—
7 8 HIPS DON'T LIE
SHAKIRA FEATURING WYCLEF JEAN EPIC
g 3 BADDAY N
DANIEL POWTER WARNER BROS.
e S A
4 14 BE WITHOUTYOU N2
MARY J. BLIGE GEFFEN
T
5 WALK AWAY N
KELLY CLARKSON RCA/RMG
5 ] 5 YOU'RE BEAUTIFUL N2y
JAMES BLUNT CUSTARD/ATLANTIC
10 18 RIGHT HERE N2
= STAIND FLIP/ATLANTIC
9 17 EVERYTIME WETOUCH
CASCADA ROBBINS
i "' SAVIN' ME
- | NICKELBACK ROADRUNNER/IDJMG
o FHESEYOU 0O LAY AT
FORT MINOR FEATURING HOLLY BROOK MACHINE SHOP/WARNER BROS.

BEEP
THE PUSSYCAT DOLLS FEATURING WILL.LAM A&M/INTERSCOPE
CHECK ON IT n3
BEYONCE FEATURING SLIMTHUG COLUMBIA
WS NEW BOOTY :
BUBBA SPARXXX FEATURING WNGYANGMWU’ARK NEW SOUTHPURPLE RIBBONVIRGIN
WHMAT'S LEET OF Mt AmSQWER

NICK LACHEY JIVEIZOMBA
YO (EXCUSE ME MISS) N
CHRIS BROWN JIVE/ZOMBA

N

FUELED BY RAMEN/ISLANDADJMG

o
DOGHOUSEANTERSCOPE

DIRTY LITTLE SECRET N
THE ALLLAMERICAN REJECTS DOGHOUSEANTERSCOPE
THE REALTHING

BO BICE RCA/RMG
SO SICK P ¢
NE-YO DEF JAMADUMG
WHEN YOU'RE MAD

NE-YO DEF JAMADJMG
FORYOU | WILL (CONFIDENCE)

TEDDY GEIGER CREDJCOLUMBIA
ROMPE

DADDY YANKEE EL CARTELJINTERSCOPE
SHAKE THAT

SHADY/AFTERMATH/INTERSCOPE

N

KONVICT MUZIK/JIVE/ZZOMBA

ISLANDIDIMG

EPIC

SO SO DEFVIRGIN

N

DERRTY/FO' REEL/UNIVERSAL MOTOWN

ARMANTERSCOPE

UNIVERSAL MOTOWN

MELISMA/ATLANTIC

Ny

COLUMBIA

SWISHAHOUSE/ASYLUM/ATLANTIC

BLACKGROUND/UNIVERSAL MOTOWN

LAFACE/ZOMBA

A&M/INTERSCOPE

ISLAND/IDJMG
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AUDIENC TITLE
MILLIONS s&w‘
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 RECURRENTS

d A TIONS
ARTIST / IMPRINT ZPROMOTION LABEL < £\ W
- ——

RUN [T! ( \ \ .3
69629 | i __CHRIS BROWN (JIVEIZOMBA} 37 2867 2946
y— —— ——
STICKWITU P
54.800 _ THE PUSSYCAT DOLLS{A&M/INTERSCOPE} A B 2304
| GIRL NEXT DOOR = .
] dgren | 4. _ SAVING JANE (TOUCAN COVE/UNIVERSAL REPUBKIE) N B 238
|
i GOLD DIGGER .3
a2 ; hd _ KANYE WEST FEAT. JAMIE FOXX (ROC A-FELLADEF JAMIDJMG) N B 1909
' SUGAR, WE'RE GOIN' DOWN 2 |
araay |y s 'FALL OUT BOY {FUELED BY RAMENASLAND/IDJMG) N7 1846 1964
—— t.- TME e —— —
| BECAUSE OF YOU 3
41443 | & ARTIST / LABEL KELLY CLARKSON {RCARMG) N D 168s
| WHERE'D YOU GO 15 MY HUMPS 2 |
732‘609 I 8 Fort Minor Feat. Hotly Brook THE BLACK EYED PEAS (A&M/INTERSCOPE) _ K2 1567 1633
? 7 {Machine Shop/Warner Bros.) PHOTOGRAPH .3
reeesg CVR:CZK\?VF::‘Q/&K\‘;VV:;'FV\’VAGE%%%G NICKELBACK (ROADRUNNER/IDJMG) = 1506 1702
24883 | 1 | WKSZ, WKXJ, WLAN, WNCI, WWST FEEL GOOD INC N2 1164 1324
- Total slations with six or more detections: 112 SORILLAZ {PARLOPHONEMIAGIN) - -
. . YOU AND ME o4
2047 9 Total detactions by daypart: P Er\QUSENGERPEN) N4 1159 1289
(!)(:) (E)(!)(') YEAH! *6
20183 15 A s o USHER FEAT. LIL JON & LUDACRIS (LAFACE/ZZOMBA} N ‘ e
T 18% 18% 29% 28% DON'T CHA 2 | e
25392 10 THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES (ARMINTERSCOPE) * M 191
i . e B S THERE IT GO! {THE WHISTLE SONG) .
23 I 3 g'lg:":“omm Feat. Krayzie Bone ® JUELZ SANTANA (DIPLOMATS/DEF JAM/IDJMG) N * =2
e | — b S = el 2 —
{Universal Motown) 1,2 STEP .4
20473 | KELZ, KKDM, KSLZ, KWYE, KZCH, CIARA FEAT MISSY ELLIOTT (SHO'NUFFMUSICUNELAFACEZZOMBA} N 1058 1082
E— WDKF, WEZB, WFKS, WHBQ, WKFS,
2 . g g . DON'T FORGET ABOUT US 2
3298 2914 12144 17 ;NKIGS, WKQI, WKST, WZ:F' ST . MARIAH CAREY {ISLAND/IDJMG} - B T
e e I otal stations with six or mere detections: 45
BEVERLY HILLS o
3268 2970 17026 18 Total detections by daypart: WEEZER {GEFFEN) N2 897 920
e — .
) WE BELONG TOGETHER ® : 4
16613 | 20 @ (D MARIAH CAREY (ISLANDADJMG) N 861 883
4 ‘(*“ ! P w3 *7 2 1260 EIAKE T OFF —
e3
_22.526 ‘ 12 % 1% 18% 3% 3% MARIAH CAREY (ISLAND/IDIMG) N d 890
e SCARS o3
14.894 1 22 UNFAITHFUL 15 PAPA ROACH (EL TONAL/GEFFEN) N 5 S5
To— Rihanna
BEHIND THESE HAZEL EYES o
16. i 8
6022 -‘4. Lsgvvge:d#/:&xci)(wve, KZCH, KELLY CLARKSON {RCA/RMG) N L._ ?36
WABB, WAPE, WFHN, WIHT, Wi0Q,
iz 26 ' WKC, WKSE, WQEN, WWCK, WZEE
14.449 | . Tetal stations with six or more detections: 30
- | Tota! delections by daypart:
wo (8 | @ O
o, ‘ " 103 37 2 12-4e
12.
%5 |- 5% 2% 1% 28% 27%
—
17597 | 16
i : GIRL 13
13.604 | . Paul Wall
—- KDWB, KHFI, KHKS, KKRZ, KQCH, s
9.893 | 29 KRQQ, KZCH, WDKF, WPST, WQEN, WHERE'D YOU GO
- , WRHT, WTWR, XT20 Fort Minor Feat. Holly Brook (Madhine ShopMWamer Bros.)
{ e § N | WIHB +52, XT20 +49, KZZP +45, KELZ 437, KKPN +34
11.638 l.'!J Iou: ;mmr:s m;h :ll o more detectiens: 45 WKSZ 430, WZNR +28, WHY] 427, WGTZ +23, WFBC 22
— otal detectiens by daypart: "
6.786 | 36 g BAD D
Nibest | @ @ @ @ Daniel Powter (Warner Bros.)
9614 | 30 i = el o WNKS 469, KSLZ +52, WIHB +49, WOCG +36, WGTZ +34
Raded]l 5% 1%  18% 3%  34% " :DlNDm:(icn Tzs‘,\:s;mi +28, WTWR 426, KBKS +26
9.023 31 s LIE
— — S A b Shakira Feat. Wyclef Jean (Epic)
4"—, ROUGH LANDING, HOLLY 11 WEZB +40, WDCG +37, SiH1 +36, KHKS 435, WWHT 434
10.198 | Yellowcard KWYE 430, KKRZ +28, KHTT 426, WZNR +26, WAKS +23
— - — (Capitol} RIDIN
8654 | 32 KDND, KSMB, WEZB, WHHY, WiOG, e
& . WJBQ, WLAN, WNCI, WNOK, WRHT, Chamillionaire Feat. Krayzie Bone (Universal Motown)
p— WZEE KZCH +41, WXKB +40, KSLZ +33, KHTT 427 KELZ +26
3873 | - Totsl stations with six or mere detectioss: 14 WIHB 421, WWHT +18, KHTS +17WNOU +17 KKMG +16
e — AAPERATLIRE
l Total detections by daypart: TEMPERATURE
5.363 ! “ Sean Paul (vp/Atiantic)
_ = @ @ @ @ CD WKFS +35, WNKS +33, KKMG 430, WCIL +29, KBKS +28
7368 ! 34 7 e e S = WNCI +27 WZKF +27 WNOK +22, WAPE 421, KRBE +20
o % 3% 7% 29% 61%
6.789 | 35
1 f—
3.048 ’t..
2580 |\ = | _
R 119 mainstream top 40 stations are electronically monitored by Nielsen Broadcast Data
18 Systems 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved.
838 ‘__‘ J See legend to charts on lead page of charts section for rules and symbol explanations.

BDS CERTIFICATIONS MARCH 2006

The following are singles Nielsen Broadcast Data Sys-
tems recently recognized for certified airplay of 100,000
or more spins. The detection totals account for all spins
on Nielsen Broadcast Data Systems’ monitored panel of
more than 1,200 radio stations in 128 markets across the

United States and Canada, as well as airplay on monitored
satellite stations and radio networks. The totals cover the
period from a title’s release through March 31.

LIST CONTINUES ON PAGE 22.
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ARTIST NAME

Shania Twain
Michelle Branch

SONGTITLE

YOU'RE STILL THE ONE
ALL YOU WANTED
BECAUSE OF YOU Kelly Clarkson

19 SOMETHIN’ Mark Wills

SOMETHING ABOUT THE WAY YOU LOOK TONIGHT  Elton John

DESERT ROSE Sting Feat. Cheb Mami

BE WITHOUT YOU Mary J. Blige

SO SICK Ne-Yo

GRILLZ Nelly Feat. Paul Wall, All & Gipp
RIGHT HERE Staind

THAT'S WHAT | LOVE ABOUT SUNDAY Craig Morgan

DAYS GO BY Keith Urban

SO COLD Breaking Benjamin

NOTHING ON BUT THE RADIO Gary Allan

ROCK THE BOAT Aaliyah

STILL FLY Big Tymers

OVERNIGHT CELEBRITY Twista

COLD HARD BITCH Jet

ALL CHARTS ARE FOR WEEK ENDING APRIL 23, 2006

CERTIFICATION
800,000
400,000

LABEL

MERCURY/IDJMG
MAVERICK/WARNER BROS.
RCA/RMG

MERCURY
ROCKET/A&M/INTERSCOPE
A&M/INTERSCOPE

GEFFEN

DEF JAM/IDJMG

DERRTY/FO’ REEL/UNIVERSAL MOTOWN
FLIP/ATLANTIC

BROKEN BOW

CAPITOL NASHVILLE

HOLLYWOOD

MCA NASHVILLE

BLACKGROUND

CASH MONEY/UNIVERSAL MOTOWN
ATLANTIC

ELEKTRA/ATLANTIC

300,000

200,000

APRIL 28, 2006
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MAINSTREAM|TOP 40

AIRPOWER

WHERE'D
YOU GO 3906/1177
Fort Minor Feat. Holly Brook

(Machine Shop/Warner Bros.)

AIRPLAY LEADER
{1st Station to 150 Plays)

SIRIUS Hits 1 m}c
PD" Kid Kelly -
Date: 04/16/06 - g\

Also: KSMB, Lafayette,

LA;

WKSS Hartford, CT

Chart Move: 22-12

Total Stations ) ‘l‘l?
Total detections by daypart

® O OO

1%  18% 18% 29% 28%

Heavx KELZ, KHKS, 1
KSMB, KZZP, WBLI, WHTZ, WHYI, WIHB,
wioQ, WKCI WKKFE, WKSS, WKST, WXKB,
WZNR, XT20

Medium ckey, kBks, 64
KDND, KDW8, KHFI, KHTS KIIS, KJYO,
KKDM, KKMG, KKOB, KKPN, KKRZ, KLAL,
KQCH, KRQQ, KSLZ, KXXM, KZCH, KZHT,
SIH1, WABB, WAEV, WAEZ, WAKS, WAKZ,
WAPE, WERD, WEZB, WFKS, WFLY, WFLZ,
WGTZ, WHKE WIHT, WJBQ, WKFS, WKGS,
WKQL, 'WKSC, WKSE, WKSZ, WLDI, WLKT,
WNKS, WNOU, WNTQ, WPRO, WPST,
WQEN, WRHT, WRVQ, WRVW, WSNX,
WTWR, WVSR, WWCK, WXLK, WXSS,
WXXL, WXXX, WYOY, WZAT, WZKF

Light 37
lylag Adds 15
PW, KWYE, WAEB, WCIL, WDCG,
WFBC WFMFE WGTZ, WIOG, WKSZ,
WKXJ, WLAN, WNCE, wwsT

MS. NEW

BOOTY 3298/384
Bubba Sparxxx Feat. Ying
Yang Twins & Mr. ColliPark
(New South/Purple
Rlbboanrgm)

AIRPLAY LEADER
(1st Station to 150 Plays)

WXSS Milwaukee, Wi

MD: JaJo Martinez @

Date: 03/19/06

Also: WSNX, Grand

WABB, Mobile, AL; KZZP, Phoenix, AZ;

WWHT Syracuse, NY

Chart Move: 20-15

PD: Brian Kelly
Rapids, MI; WIHB, Charleston, SC;
Total Stations 116

QO QQQ

v

% 10%  15% 3% 29%

Heavy KELZ, KHTT, 1
KQCH, KWYE, WABB, WFKS, WFLZ, WIHB,
WKFS, WKGS, WSNX, XT20

Medium KHFI, KHKS, 48
KHTS, KIiS, KJYO, KKDM KKMG, KKRZ,
KLAL, KRQQ, KSLZ, KSMB, KSPW,

KXXM, KZCH, KZZP, SIH1, WAKS, WAKZ,
WCIL, WDKF, WERQ, WEZB, WFBC, WFHN,
WIOG, WIOQ, WJJS, WKKF, WKOI WKSC,
WKSE, WKST, WLDI, WLKT, WNK
WNOU WPXY, WQEN, WRHT, wnvw

R, WWWQ, WXLK, WXSS, WXXX,

WYOQY, WZKF

nght 56
Iaw 4

WA E, WBHT, WGTZ WRVQ

WHAT'S LEFT

OF ME 1 3268/298

Nick Lachey

(Jive;Zomba)
AIRPLAY LEADER

WHTZ New York, NY

PD: Tom Poleman

MOD: Paul Bryant

Chart Move: 18-16
Total Stations 119

NECRONORO
Heavy siH1, xT20 2
Medium koND, KDwB, 71
KJYO, KKDM, KKOB, KKPN, KLAL KRBE
WABB, WAEB, WAEV, WAEZ, WAKS
WAKZ, WAPE, WBHT, WBLI, WCGQ, WCIL,
WDJX, WERO, WEZB, WFHN, WFLY, WFLZ,
WIXX, WJBQ, WK, WKFS, WKGS, WKKF,
WKSE, WKSS, Wi XJ WLAN WLDI WNCI,
WNKS, WNOU, WNTQ, WPRO, WPST,

R, WVKS, WVSR, WWCK, WWST,

WWWQ, WXKS, WXLK, WXXL, WZAT,
WZEE, WZKF, WZYP

(1st Station to 150 Plays)
Date: 03/05/06
0% 21%  17% 2% 30%
KSMB, KSPW, KXXM, KZCH,
WHBQ, WHKF, WHTZ, WIHB, WIHT, WioQ,
WPXY, WQEN, WRHT, WRVQ, WSTR,
WTW

Light 46
Airplay Ad 2
kadh kG

| AIRPOWER BOUND

MOVE

ALONG f1r 2947/294
The All-American Rejects
(Doghouse/Interscope)

Chart Move: 25-19

Total Stations 116
DRV} @
‘T 6% 17%  28%

Heavy kQCH, WEZB, WKCI, XT20 4

Medium ckey, KBKS, 56
KDND, KDWB, KHFI, KHKS, KJYO, KKDM,
KKOB, KKPN, KKRZ, KLAL, KMXV, KRBE,
KRQQ, KSMB, KWYE, KXXM, KZZP, SIHT,
WABB;, WAEV, WBLI, WCIL, WDCG, WERD,
WFLY, WGTZ, WHTZ, WIHB, WIHT, WIXX,
WJBQ, WKRZ, WKSE, WKST, WKSZ,
WKXJ, WNCI, WNOK, WNTQ, WPST,
WPXY, WRHT, WRVQ, WSTR, WSTW,
WTWR, WVKS, WWCK, WWST, WXKB,
WXXL, WZEE, WZNR, WZYP

Light ) 56
LT 3

THE REAL

THING 2883/215

Bo Bice

(RCA/RMG)

Chart Move: 23-21

Total Stations 112

®®®@@

11% 21% 16% 19%

Heav% SIH1, WAEV,
WBHT, WKCI, WKRZ, WLAN, WPRO,
WQEN, WRVW, WZEE, XT20

Medium ckeY, Kkbm, 42
KKOB, KKPN, KLAL, KRUF, KWYE, WAEB,

WAEZ, WAPE, WDCG, WDJX, WERO,
WEZB; WFLY, WFME, WGTZ, WHKF, WIOG,
WJBQ, WKSE, WKXJ, WLDI, WNCI, WNKS,
WNOK, WNTQ, WPST, WPXY, WRHT,
WRVQ, WSSX, wsm WSTW, WVKS,
WVSR, WWWQ, W.

XK'S, WXLK, WXXL,
WYOY, WZNR
Light 59
Airg Adds 3
KBKS, KRQQ, WWST
WHEN YOU'RE
MAD 2719/279
Ne-Yo

{Def Jam/IDJMG)
Chart Move: 27-23
Total Statlons ' 114

O 000D

9% 18% 16% 2I%  30%

Heavy whyi, wuJs, 5
WKKE WKSS, WWHT

Medium KDwB, KHTS, 4
KHTT, KIS, KJYO KKDM, KKMG, KKRZ,
KRQQ, KSLZ, KZCH, KZHT, KZZP. SIH1,
WABB, WAEV, WAEZ WAKS, WBLI, WCIL,
WDJX, WDKF, WEZB, WFHN, WFKS, WELY,
WELZ, WHKE WIHT, WIOQ, WJBQ, WKFS,
WKSC, WKSE, wxsr WKSZ, WLDI WLKT,
WNOU, WRHT, WRVQ, WVSR, WXKS,
WXXL, WXXX, wsz XT20

Light 62

Adds 3
KGS, WNTQ

WDG

FORYOU [ WILL
(CONFIDENCE)
Teddy Geiger
(Cred./Columbia)
Chart Move: 24-24

Total Stations 116

QOO QQ

2675/1

MN%  20% 16% 21%
Heavy SiH1, WEZB, WFLY, WKCI 4

Medium kBKs, KbwB, 48
KJYO, KKDM, KKOB, KKPN, KLAL, KMXV,
KQCH, KRBE KRUF, KSMB, WAEV WAEZ,
WAPE, WBHT, WCGQ, WDJ RO,
WFLZ, wmao WHKF, wmz wma WIHT,
WIOG, WJBQ, WKRZ, WKSE, Wi

WKXJ, WLAN, WNCI, WPRO, WPST ‘WPXY,
WQEN, WRHT, WRVQ, WSSX, WSTR,
WSTW, WVSR, WXKS, WYOY, WZEE,
WZNR, XT20

Light 64
c\vwg_!_ay Adds 1

ROMPE
Daddy Yankee
(El Cartel/Interscope}

Chart Move: 30-25
Total Statlons o 110

O 0000

8% 12% 18% 34% 30%

HeavszHrr KIS,
WAKS, WIHB, WKGS, WKKF, XT20

Medium kpwB, KELZ, 31
KHFI, KKMG, KLAL, KOCH, KRQQ, KSMB,
KWYE, KXXM, KZHT, KZZP SIH1, WABB,
WAKZ. WBLI, WFKS, WFLZ, WHKF, WHTZ,
WHYI, WIOQ, WJJS, WKCI, WKSC, WKSS,
WSNX, WXKS, WXSS, WXXX, WZKF

2421/306

Light 72

K rgW CG WDJ())( WKXJ, WRHT,

SAY SOMETHIN'  2201/397
Mariah Carey Feat. Snoop
Dogg

(Island/IDIMG)
Chart Move: 33-28
Total Stations 114

ONCHONON0O)

9°/o 16% 15% 27% 33%
Heavy kkoB, kzzp 2

Medium KBKS, KHTS, 33
KHTT, KIS, KSMB, KWYE, KZCH KZHT,
SIH1, WABB, WAK'S, WAKZ, WERO,
WFHN, WFKS, WHTZ, WHYi, WIOG,
WJBQ, WJJS, WKKF, WKSC, WKSZ, WLKT,
WRVQ, WSNX, WTWR, WWCK, WXXL,
WXXX, WZAT, WZKF, XT20

nght 79

rg 7
KRBE, W LI WEZB WHKF, WKSE, WQEN,

OVER MY HEAD

(CABLE CAR) 2161/309

The Fray

(Epic)

Chart Move: 32-29

Total Stations 85
CIO ®

62, 2% 1% ;? %

Heavy KKOB, WFLY, WNKS, WSSX 4

Medium KkpN, KLAL, 34
KQCH, KSMB, KWYE, SIH1, WAEB
WCGQ, WERD, WGTZ, WHBQ, WI

WIHB, WIOG, WIXX, WJBQ, WKRZ WNCI
WNTQ, WPRO WPST, WQEN, wnvo
WRVW, WSTR, WSTW, WWCK, WXIK,
WXXX, WYOY, WZAT, WZNR, WZYP. XT20

Light a7
Kngla%VE WAKZ WFLZ, WKFS, WKSBE,
WTWR, Wi

LEAN WIT IT,

ROCKWIT IT 2060/39

Dem Franchize Boyz Feat. Lil
Peanut & Charlay
(So So Def/Virgin)
Chart Move: 31-30

'I_'otal Stations 109

@@@@@

11% 14% 35% 31%

Heavy KQCH, WDKF, 6
WFKS, WIHB, WWHT, WZKF

Medium keLZ, KHTS, 25
KIS, KKMG, KSPW, KWYE, KZZP. WABB,
WAKS, WAKZ, WFBC, WFHN, WJJS,
WKFS, WKGS, WKSC WKST, WLKT,

WNKS, WNOU RHT, WRVW, WSNX,
WXKB, XT20

Light 78
Airplay Add 1
W\III;!JSBY S

RIDIN' 1303/521

Chamillionaire Feat. Krayzie
Bone
{Universal Motown)

| Chart Move: Debut 33

Total Stations

®®@@CD

4% 11% 18% 35% 31%

Heavy KHFI, kHKs, 5
KHTT, K2ZP, WXKB

Medium kbwas, KELZ, 16
KHTS, KIIS, KJYO, KKMG, KKRZ, KSLZ,
KSPW, KZCH, WABB, WIHB, WNOU,
WSNX, WWHT, WXSS

l_[ AN B W |
RadioMenitor =</ |

POP-] BY 1\.

Nielsen
‘Broadcast Déta l
Systems

Light 1/
Aﬂ)laly Adds 15

DM, KSLZ, KWYE, KZCH, WOKF,
WEZB, WFKS, WHBQ, WKFS, WKGS,
WKQI, WKST, WZKF, XT20

BREATHE
(2AM) fr
Anna Nalick
{Columbia)

Chart Move: 40-35
Total Statlons

@@@@@

19% 1% 2%
Heavy WKZL, WNCI, WRVW 3
Medium KKoB, KRBE

) , 13
KRUF, WAEV, WCGQ, WERD, WFBC, WHKF,
WLAN, WLDI, WPXY, WRHT, WXLK

1107/148

Light - 33
ve;rglav Adds 1
GIRL 1078/321
Paul Wall

{Swishahouse/Asylum/
Atlantic)

Chart Move: Debut 36

Total Station; 51
Q0090
5% 14% 18% 4%

Heavy kzHT wkGs 2

Medium KHTT KIS, 12
KKMG, KZZP, WiHB, WIDQ, WJJS, WKFS,
WKQI, WKST, WWCK, WXSS

Light 37
Airplay Adds 13
KDWB, KHFI, KHKS, KKRZ, KacH, KRCICI

KZCH, WDKF WPST WOEN
WTWR, XT20

LET U GO

Ashley Parker Angel
(Blackground/Universal
Motown)

Chart Move: Debut 37
Total Stations

@@@@(D

13% 14% 25% 4%
Heavy 0
Medium KkBKs, KDND, 14
KDWB, KMXV, KRUF, SIH1, WAKS, WAKZ,
WHTZ, WPST, WXXL, WXXX, WZNR, XT20

nght 54

lay Adds 2
2 g A

999/125

' CHART BOUND

WHO SAYS YOU

CAN'T GO HOME 793/31
Bon Jovi

(Island/IDJMG})

SO WHAT
Field Mob Feat. Ciara
(DTP/Geffen)

Total Stations )

@@@CD(D

W 5% 2% 3%
Heavy 0
Medium kBks, KDWB, 9
KKSMG KKRZ, KZHT, WIOQ, WJJS, WKST,

nght . 36

712/189

rP Adds 10
KHFI, KHTS, WABB, WIHB, WIOG, WJBQ,
WKGS, WKSS, WNOU, WXXL

UNFAITHFUL
Rihanna
(SRP/Def Jam/IDJMG)

Total Stations 42

@@@@(D

5% 23% 17% 28% 27'/-
Heavy waLi 1
Medium KKRz, KZHT, 9
WKFS WKGS, WKKF, WKQI, WKSS, WKST,
nght 32
Aimplay Adds
KDWB, KHTT, KKRZ, KWYE, KZCH, WABB,

WAPE, WFHN, WIHT, WiOQ, WKC!, WKSE,
WQEN, WWCK, WZEE

685/331

LOVE
Keyshia Cole
{A&M/Interscope)

650/73

* CROWDED 430/130
Jeannie Ortega Feat. Papoose
{Hollywood)

Total Stations

@@@@@

2% 14% 17% 29% 39%
Heavy 0
Medium kkmg, kzze, 5
WHYI, WIHT, WSNX
Light 36

Ie\y Adds
WE 8 WIOQ, WS, WKGS, WNOLU,

WRHT, WXKB. WXXX. WZKF

| LIKETHE WAY
BodyRockers
{Universa! Republic}

Total Statlons

@@@CDCD

405/29

G"/o 13% 13°/- 29%
Heavy wssx ‘l
Medium kkoB, siH1, 5
WIHB, WNKS, WXS$S
Light 29

rﬁla
KKP] CGCI WHBCI WPST, WXXX

* SAY | 404/140
Christina Milian Feat. Young
Jeezy

{Island/IDJMG}

Total Stations

Total Stations

®®®®@

G% 17‘?-: 15% 23% 39%
Heavy 0
Medium ksLz, kzi

KZHT, 9
K_ZrZP WFHN, WJJS, WKSC, WXKB, WZKF,
X

Light B 29
lay Adds 6

KLAL, KXXM, WAEZ, WLKT, WVSR, WYOY

ME & U 583/147

Cassie

{Next Selection/Bad

Boy/Atlantic})

Total Stations 32

e W b e
1% 19% 18% 28% 28%
Heavy wkas, wwHT 2

Medium kpws, KHTS,
KIS, KZHT, WFHN, WHTZ, WHY), WKSS

nght 22

KHF’-'PKK Z, KROCI WIHB, WKST, WLDI

TALK
Coldplay
(Capitol)

550/82

Total Statlons

@@@CDCD

‘T 24% %  a0%
Heavy [/}
Medium SiH1, WFLY,

WHOT, WJBQ, WKSZ, WKZL, WPST,
WSTR, WSTW, WWCK, WZAT

nght 30
wak i oK -
FRESH AZIMIZ 785/79

Bow Wow Feat. J-Kwon &
Jermaine Dupri
{Columbia)

Total Stations 61

N CRONONO)
% 1%  16% 26% 34%
Heavy kzcH, wkFs, wkST WWHT 4
Medium KDwB, KKMG, 10
KZZP, WDKF, WFHN, WFKS, WIHB, WJJS,

WSNX, WZKF

Light 47

Total Stations

@@@@CD

8% 21% 16% 18% 7%
Heavy 0

Medium KKOB, SIH1,
WDJX, WGTZ, WJBQ, WSSX, WWCK

Light a1
i 1

Qaslg(lay Adds

* WHAT YOU

KNOW 457/192

TIL

(Grand Hustle/Atlantic)

Total Stations 43

NV CRCRONO
% 7% 15% A% 4%
Heavy wksT 1

Medium KkMG, Kzzp,
WFKS, WKGS, WXSS

Light 37

rP Adds
KHFI, KSPW, SIH1, WAKZ, WFLZ, W10Q

@(9@@@

5% 15% 16% 30% 34%
Heavy 0
Medium KHTS, KZHT,
WJJS, WKKF, WKST, WWHT

Light 29

Airpla Adds
KDWB, KIS, KKMG, SIH1, WABB, WIOQ

BLACK HORSE &

THE CHERRY TREE 386/8
KT Tunstall
{Relentless/Virgin)

Total Stations :

@@@@@

10% 22% 14% 14% 40%
Heavy 0

Medium siH1, WAEV,
WAEZ, WFLY, WIXX, WSTW, WVSR

Light 19

A LITTLE LESS
SIXTEEN CANDLES,
A LITTLE MORE
TOUCH ME v

Fall Out Boy

(Fueled By
Ramen/Island/IDIJMG)

Total Stations

@@@CDCD

385/22

6% 9% 15“/- B% 40%
Heavy 0
Medium west
Light 31

rgla y Add
wza WABB wcco WIHB, WPRO,

* GIMMETHAT  355/152
Chris Brown Feat. Lil' Wayne
(Jive/Zomba)

Total Stations

@@@@@

13% 19% 29"/- 27“1-

Heavy WKST, WWHT 2
Medium KzHT, WAKS, WKGS, 4
WXKS

Light 14

1r_?lax Adds 9
KHTT, WAKZ, WFHN, WIOQ, WKGS, WKKF,
WKQI, WVKS, WZKF

APRIL 28, 2006

ALL CHARTS ARE FOR WEEK ENDING APRIL 23, 2006
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ADULT TOP 40

ioMonitor

N Nielsen

Broadcast Deta
Systems

i =
g ;-E 1 & RECURRENTS
5 58 TITLE NIELSEN 8DS CERTIFICATION / HITPREDICTOR STATUS AUGIEN! TITLE 'DETECTIGNS
S EZ  apmsT IMPRINT / PROMOTION LABEL MILLIONS ARTIST / IMPRINT / PROMOTION LABEL ™ w
—— - . - R - — — — — —
e P DAY L] YOU AND ME os I
' 13! oanieLpowTeR WARNER BROS. wie 8  LIFEHOUSE (GEFFEN) N4 218 12nm
. UNWRITTEN Ny . BETTER DAYS >
E_ ] ._ NATASHA BEDINGFIELD EPIC 13576 2 GOO GOO DOLLS (WARNER BROS.) /8 s ns2
’ o e — = <L M. . Lom—
3 a3 YOU'REBEAUTIFUL n2 11248 © SUGAR, WE'RE GOIN' DOWN 82 965 1018
b | JAMES BLUNT CUSTARD/ATLANTIC = __FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJNRY),
WALK AWAY N | BOULEVARD OF BROKEN DREAM
5 S *6
S & 'J_. KELLY CLARKSON RCARMG | EHGZD | ._ _ GREEN DAY (REPRISE) - o =~
EVERTHE SAME 1 LONELY NO MORE o
3 28 [ ogTHomas MELISMA/ATLANTIC n34 | 4 ROBTHOMAS (MELISMA/ATLANTIC) N3 703 730
i N i
WHO SAYS YOU CAN'T GO HOME N | 47 NEW,
6_ ‘_7__ 15 gon sovi ISLAND/IDJD\% 1:"321 5 ”ms”‘ABEH STATIONS gngILE"I))EY {EPIC) . 690
. OVER MY HEAD (CABLE CAR} -[ STAY WITH YOU r 16 YOU'LLTHINK OF ME
6 25 S 3
LL® ¢ THE FRAY EPIC . 9366 _. | Goo Goo Dolls KEITH URBAN (CAPITOL (NASHVILLEYEMC) » - z2s
SAVIN' ME (Warner Bros.) HIS LOVE
0 1 8148 | N KDMX, KFBZ, KPEK, KQKQ, KRUZ THIS LOV N6 660 621
NICKELBACK ‘ . ’ 4 ' .
o BlfAecLK ::‘ORSE e ROADRUNNER/IDJMG i | KSRZ, KYIS. KZZU, WAYV, WLNK, WMC MAROONS {OCTONE/J/RMG) N
g @ 8893 | 8 , WNNK, WPTE, WQLH, WRVE, WXMA HOLIDAY 82 g4z 662
! . — ::;L;N::;;E RELENTLESSN'“?\"; — | fr— Total stations with six or more detections: 55 GREENDAY(RERRISE). oo —
- i " 1 DON'T WANT TO BE .
8 36 sranp FLIP/ATLANTIC 8566 |8 fslideischsnshyidarpart _ GAVIN DEGRAW (JRMG) 13 630 em
TALK !
: 5 DODOO sncanie 2 :
‘1 -} -2‘ COLDPLAY CAPITOL S w_'_ " -3 7 2 12-4a ANNA NALICK (COLUMBIA) — o o 5
PHOTOGRAPH N3 | 8% 18% 16% 26% 33% WAKE ME UP WHEN SEPTEMBER ENDS ol
_" 3 36 |ickeLsACK ROADRUNNERIDJMG e I !_ GREEN DAY (REPRISE) - N2 | 630 S48
. UPSIDE DOWN | - o BEVERLY HILLS
113 7405 | HATE ME 1 N2 603
L § -_7 JACK JOHSNSON o BRUSHFIRE/UNIVERSAL REPUBLIC g . 2 OGhET WEEZER (GEFFEN} o ste
ALWAYS ON YOUR SIDE | {Universal Motown) BEHIND THESE HAZEL EYES o
1B M SeRv cROW & STING ABMINTERSCOPE g i 15 KALC, KALZ, KLLY, KLTG, KMXP, KPEK, KELLY CLARKSON (RCA/RMG) 13 592 634
— — —_—
BECAUSE OF YOU N3 gy ‘ RCACUC I DOAKZZE WV CD2 SINCE U BEEN GONE .
_13_ l 'f KELLY CLARKSON RCA/RMG 6.356 ‘ 14 Total statians with six or moe detections: 13 KELLY CLARKSON (RCA/RMG) N4 579 558
AGAIN AND AGAIN Total detections by daypart: CAB 2
89 Jewe ATLANTIC 3577 18 TRAIN (COLUMBIA} K S 785
SUUWIHYOU | ARPOMINGREATEST GANERWIOST AIRPLAY ADDS 1 SHEWILL BE LOVED ’
Or+ 21 3 GooGOO DOLLS WARNER BROS. 4785 16 D R R MAROONS (OCTONEW RMG) 'y NS 8 be2
FORYOU 1 WILL (CONFIDENCE)  AIRPOWER — 4% 6% 10% 28% 53% GIVE A LITTLE BIT Y -
TEDDY GEIGER CREDJCOLUMBIA [ _ GOO GOO DOLLS (WARNER BROS.) i
IF | WEREYOU FOR YOU I WILL THE REASON -6
HOOBASTANK ISLAND/IDIMG 24m | 28 {CONFIDENCE) 6 HOOBASTANK (ISLAND/IDIMG) o sl oE
LOVE AND MEMORIES Teddy Geiger FEEL GOOD INC .
OAR. EVERFINE/LAVA 3344 | 19 ) (Cred./Columbia) GORILLAZ (PARLOPHONENVIRGIN) N2 47 513
DIRTY LITTLE SECRET N [ KZPT, KZZU, WLNK, WPLJ, WQAL, e—
THE ALL-AMERICAN REJECTS DOGHOUSE/INTERSCOPE 3.098 21 o !
MAKING MEMORIES OF US N = [‘——" Total stations with six or more detections: 47
KEITH URBAN CAPITOL {NASHVILLE)EMC ?'288 ! 20 ! Total detections by daypart:
sezenon " | 00000
INXS BURNETT/EPIC 1557 | 28
THE-REACTHINE — .,\-.1. 60 »3 px3 2 12-4e
SOBIGE, ACARMG 2538 | 22 9% 18% 15% 25% 33% 1
e
GIRL NEXT DOOR 1736 28 - — ¥ ol
SAVING JANE TOUCAN COVE/UNIVERSAL REPUBLIC Lol SInVE MYSELF TO YOU bl
| > - rain
Juicy "
1922 | {Columbia)
BETTERTHAN EZRA ARTEMIS/V2 ,_:. KALC, KLTG, KLZR, KPEK, WKRQ, WMC
gl‘H)ENNA — JAM/IDJM§ 2059 | 24 Total stations with six or mota detections: 7 STAY WITH YOU
SANCe DANCE o  — Total detections by daypart: Goo Goo Dolls (warner Bros.}
FALL OUT BOY FUELED BY RAMEN/ISLAND/IDJMG 1428 30 KRUZ +TEWNNK w18, KYKY 14, K113 $14 KPER A0,
A5 KRUZ +172 WNNK +15, KYKY +14, KYIS +14, KPEK +13
AN M
:‘\I'ET‘C\SF%(?TNETONIGHT COLUMBIA 0779 ] = e RGeS SAVIN'WE
o T — ] 3% 1% 14% 28% 55% Nickelback (Roadrunner/IDJMG)
SOME HEARTS ¥ WBNS +24, KALC +19, KZPT +16, WZPL +16, WOMX +14
CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/RMG Ll 1378 | 81 Y —— e ———— WPLJ +12, KVUU +11, WLNK +11, KRUZ +10, WMJC +10
. ——— DANI CALIFORNIA 5 THe WALK AWAY
;\RLL MESSED UP 343 0714 | = Red Hot Chili Pappers T
EAKING POINT WIND-UP Ll (Warner Bros.) Kelly Clarkson (RCA/RMG)
STUPID GIRLS 430 1.973 iy KRSK, SIPL, WKRQ, WMC , WTMX KRSK 428, KZZO +27 WKRQ +26, WMYX 122, KZZU +19
PINK LAFACE/ZOMBA . - 'H Total statians with six or more datactions: 12 ;vgg “fs)' KFBIZ G125V T W;NK g
HIGH 259 0977 87 Total detections by daypart: ¥ U WILL (CONFIDENCE)
JAMES BLUNT CUSTARD/ATLANTIC B Teddy Geiger (Cred./Columbla)
JUST FEEL BETTER “_—'I : @ @ @ @ @ KZPT 433, WPLJ 420, KFBZ +13, WLNK +13, WINK +12
SANTANA FEATURING STEVEN TYLER ARISTARMG ; 354 1 =20 ! 26 S ws 31 Tm ue KBZR'+10/VIKRADIWOAL SOWISS SUKEED S,
WHAT'S LEFT OF ME B . [ , % NM% 15% 35% 35% HATE ME
NICK LACHEY JIVE/ZOMBA " | Blue October (Universal Motown}
ATMOST HONEST Lyt o | WCDA +19, KOKQ +17 KALZ +14, KALC +12, KUDD +12
i K
e —— . 373 1077 38 [ LTG +11, KLLY +8, KPEK +8, KHMX 7 WKRQ 47
SCAR 258 0.654 } -
MISSY HIGGINS REPRISE/WARNER BROS.
> —— . ]u—q
BE WITHOUTYOU N
249 1092 | 38
“[::zliciiﬁiomm e “oaas |
122 0.848 | 40
RED HOT CHILI PEPPERS WARNER BROS. —_ - 75 adult top 40 stations are electronically monitored by Nielsen Broadcast Data
STICKWITU N2 ‘ 1.026 ] 35 Systems 24 hours a day, 7 days a week. © 2006 VNU Business Media, inc. All rights reserved.
THE PUSSYCAT DOLLS A&MINTERSCOPE . [l | See legend to charts on lead page of charts section for rules and symbal explanations.
SONGTITLE ARTIST NAME LABEL CERTIFICATION

LIST CONTINUED FROM PAGE 18.

BDS CERTIFICATIONS MARCH 2006

The following are singles Nielsen Broadcast Data Sys-
tems recently recognized for certified airplay of 100,000
or more spins. The detection totals account for all spins
on Nielsen Broadcast Data Sytems’ monitored panel of
more than 1,200 radio stations in 128 markets across the
United States and Canada, as well as airplay on monitored
satellite stations and radio networks. The totals cover the

period from a title’s release through March 31.

UNWRITTEN

I'M N LUV (WIT A STRIPPER)
YO (EXCUSE ME MISS)
TEMPERATURE

WHEN | GET WHERE I'M GOING
WASTELAND

LEAN WIT IT, ROCK WIT IT

IF IT'S LOVIN' THAT YOU WANT
DOA

WHO YOU’D BE TODAY

YOUR MAN

HONKY TONK BADONKADONK
HELP SOMEBODY

CuULo

TO WHERE YOU ARE

STAYS IN MEXICO

ONE MORE TIME

SUNRISE

Natasha Bedingfield
T-Pain

Chris Brown

Sean Paul

Brad Paisiey Feat. Dolly Parton

10 Years

Dem Franchize Boyz Feat. Lil Peanut & Chartay

Rihanna
Foo Fighters
Kenny Chesney
Josh Turner

Trace Adkins

Van Zant

Pitbull Feat. Lil Jon
Josh Groban
Toby Keith
Daft Punk
Simply Red

EPIC

KONVICT MUZIKAIVE/ZZOMBA

JIVE/ZZOMBA
VP/ATLANTIC
ARISTA NASHVI

LLE

UNIVERSAL REPUBLIC

SO SO DEFAVIRGIN

SRP/DEF JAM/IDJMG
ROSWELL/RCA/RMG

BNA

MCA NASHVILLE
CAPITOL NASHVILLE
COLUMBIA NASVILLE
DIAZ BROTHTERS/TVT

143/REPRISE
DREAMWORKS
VIRGIN

NASHVILLE

SIMPLYRED.COM/RED INK

100,000

B TR T LA S

“
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STAY WITHYOU ¥ 1018/346
Goo Goo Dolls
{Warner Bros.)

LEADER
Chart Move: 21-17

Total detections by daypart

ECHONONO

% 13% 16% %% 33%
Heavx KLZR, KMXB, 5
KUDD, KZPT, WTMX

Medium KALC, KCDA, 2,
KHMX, KIMN, KLLC, KPLZ, KRUZ, KSTP,
KSTZ, KVUU, KYKY, KZZU, SIPL, WCDA,
WDVD, WINK, WJLK, WKTI, WMJC,
WMYX, WNNK, WPLJ, WPTE, WQAL,
WTSS, WVRV, WXMA, WZPL

Light 30

Ai Adds 16
KDI x FBZ, KPEK, KOKQ, KRUZ, KSRZ,

WPTE, WALH, WRVE, WXMA

ADULTITOP 40 /| =

AIRPOWER

" NO AIRPLAY

Total Stations —_ 63

KY!S, KZZU, WAYV, WLNK, WMC , WNNK,

FOR YOU { WILL
{CONFIDENCE)
Teddy Geiger
{Cred./Columbia)

993/166

(1st Station to 150 Plays}
KLSY Seattle, WA

PO Lisa Adams

Date- 02/26/06 / 9-?2‘-5

Chart Move: 17-18

Total Stations 52
ONCNONONO
%% 18% 15% 25% I3%

Heavy KFBz, KLLY, 10
KLZR, KMXB, KPEK, KRUZ, KUDD, KZPT,
KZZO, WCDA

Medium kaLc, KaLZ, 23
KCDA, KEZR, KiOl, KLTG, KPLZ, KQKQ,
KSTP, KYIS, SIPL, WAYV, WINK, WJLK,
WKDD, WKRQ, WNNK, WPLJ, WPTE,
WTIC, WTMX, WTSS, WVRV

Light 19

Airplay Adds 6
KZI;? K&U, WLNK, WPLJ, WQAL, WXLO

AIRPOWER BOUND

IFIWEREYOU Yr 842/64
Hoobastank
(Island/IDJMG)

Chart Move: 18-19

@@@@@

16% 13% 26% 38"/-
Heavy KLTG, KLZR, KMXB, KPEK 4

Medium KALc, KALZ,

KCDA, KEZR, KFBZ, KHMX, KMXP, KPLZ,
KRUZ, KSII, KUDD, KYKY, SIPL, WAYV,
WCDA, WKDD, WKRQ, WLNK, WNNK,
WOMX, WPTE, WTMX, WTSS, WVRV,
WWWM, WXMA, WZPL

Light 2
Airplay Add 1
wilk oY Fees

AIRPLAY LEADER

Total St: Stations } 56

AFTERGLOW fr
INXS
{Burnett/Epic)
Chart Move: 24-23

Total Stations

@@@@(’)

7% 13% 15% 26% 39%
Heavy KuDD, KZPT, KZZO.WCDA 4

Medium KALC, KCDA, 1
KEZR, KFBZ, KLLY, KPEK, KRUZ, KYKY,
SIPL, WKDD, WKRQ, WMBZ, WMC ,
WMJC, WRMF, WTMX, WVRV, WXMA

621/49

Light o o
Airplay Add 2
KB, K220

THE REALTHING ¥ 611/143
Bo Bice

(RCA/RMG)

Chart Move: 27-24

Total Statlons

@(9@@@

10% 1 8% 1 5% 22% 34%

Heavy KFBz, KIMN,
KSTP, WBMX, WKDD, WKRQ, WQAL,

Medium kamx, KRUZ, n
KURB, KVUU, WAYV, WBNS, WJLK,
WMMX, WRMF, WTIC, WXMA

Light 14

Ua Adds 4
Z, SIPL, WINK, WJLK

JUICY 532/57

Better Than Ezra

(Artemis/V2)

Chart Move: 26-26

Total Stations_ - 28

DO 0000

9% 1% 15% 28% 34%
Heavy KkALC, KMXB, 6
KQKQ, K220, KzZU, WZPL
Medium KALZ, KCDA, 10

KFBZ, KLTG, KUDD, WCDA, WPTE,
WTMX, WVRV, WXMA

Light - 12
Airplay Add 1
W;(ﬁAav 3

SOS 506/48
Rihanna

(SRP/Def Jam/IDIMG)

Chart Move: 28-27
Total Stations

@@@@@

19% 18'/n 24% 27"‘/-

Heav KBBY, KSli,
KSTZ, WBMX, WKRQ, WOAL, WZPL

Medium KLLY, kakQ, 9
KVUU, KYKY WINK, WKDD, WTIC, WVRV,
WWM

nght 5

Airplay Adds 1

WINK

WE ARE

ONE TONIGHT 408/6

Switchfoot

{Columbia)

Chart Move: 31-29

f-l'otal Stations :Zi
% 14% 1;"% Z:l;Q 0%

Heavy kzet 1

Medium KEZzR, KLZR, 12
KMXB, KPEK, KSTZ, KUDD, KY1S, KZZO,
SIPL, WCDA, WPTE, WVRV

Light 15
ALL MESSED UP 375/32
Breaking Point

{(Wind-up)

Chart Move: 34-31

Total Stations ) 23

ONICIORORG)

5% 1% 13% u% 4%
Heavy kLsY, wMC 2
Medium KALZ, KCDA,

1
KFBZ, KLTG, KPLZ, KSII, KVUU, KZZU,
WAYV, WCDA

Light 1
Airplay Adds 1
WRVE T

HIGH 334/75

James Blunt
(Custard/Atiantic)

Chart Move: 36- 33
Total Statlons

VNCEC)RC

8'/n 20% 14% Z!‘/o

ﬁzengi

R?'ldloMonltor

ADULT TOP 40 ROTATIONS Heavy = 30+ Medium = 15-29 Light = Under 15

Heavy kmx8, kuDD, k22O 3

Medium KALC, KCDA,
KLLY, KLZR, KPEK, KPLZ, KRUZ, WVRV

Light 17
Airplay Adds 4
KLLY, KZZU, WBMX, WKRQ

WHAT'S LEFT OF ME 323/47
Nick Lachey

(Jive/Zomba)

Chart Move: 35-35

Total Statu;ns B 20

@@@@@

13% 13% 26% 35%
Heavy WKRQ 1
Medium kFBz, KLZR,

KVUU, WKDD, WMC , WNNK, WQAL,
WTIC, WWWM

Light 1
Airplay Adds 1
WMC

SCAR 267/9
Missy Higgins

(Reprise/Warner Bros.)
Chart Move: 37-37
Total Stations

@@@@@

% 8% 1M% 30% 49%
Heavy 0

Medium KFBz, KLLC, 8
KLTG, KPEK, KQKQ, KSTZ, WTSS, WVRV

Light 14

Airplay Ad i
figlev Adds

BEWITHOUTYOU 262/13
Mary J. Blige
(Geffen)

Chart Move: 39-38

Total Stations 11

0% 19%
Heavy ksi, waal 2
Medium KIMN, KIOl, 7
KLLY, KVUU, WKDD, WKRQ, WTIC
Light 2
1

Ai Ad
Ksléelay ds

DANI CALIFORNIA 226/104
Red Hot Chili Peppers
(Warner Bros.)

Chart Move: Debut 39

Total Stations 23

QO Q

4% 1% 15% 35% 35%
Heavy 0
Medium kaLc, KLLC, 6
KQKQ, WCDA, WKRQ, WZPL
Light 17

rgla y Adds
KRSK, SIPL, WKRQ, WMC , WTMX

CHART BOUND

HIPS DON'T LIE 202/78
Shakira Feat. Wyclef Jean
(Epic)

Total Stations 12
@ CHONONO,
15% 14% 27% 3%
Heavy WKRQ 1
Medium KkRsK, ksil, 6
KVUU, WBMX, WCDA, WTIC
Light 5
4

rﬁ Adds
KIMN, KID!, KRSK, WCDA

POWERAE P N nieisen
Broadcast Data....
Systems

CHECK ON IT 198/34
Beyonce Feat. Slim Thug
{Columbia)

Total Stations 10

T % 1% 3% 32%
Heavy wBMX, wQAL, WzZPL 3
Medium wKDD, WKRQ, WTIC 3
Light 4
Airplay Adds 2
AR s

NOTHING LEFT
TO LOSE

Mat Keamey
(Aware/Columbia)

Total Stations 20

ONICHONONO)

182/14

6% 5% 9"/- 32% 48%
Heavy 0
Medium kcpa, kLLC, 5
SIPL, WTMX, WVRV
Light 15
Airplay Add 1
WC%)A i =
* HATE ME 180/144
Blue October
{Universal Motown)
'I—’ptal_gtations _:i
Q QQQQ

4% 6% 10% 28% 53%
Heavy 0
Medium KALZ, KHMX, 5
KQKQ, WCDA, WKRQ
Light B i 12
Airplay Adds

KALC, KALZ, KLLY, KLTG, KMXP, KPEK,
KQKQ, KSIl, KUDD, KZZU, WCDA

WALK OVER ME 125/6

Dirtie Blonde
(Cred./Jive/Zomba)

Total Stations B 15
3% Z°/,u 1";6 1;:/0 76%
Heavy 0
Medium kF8z, WKDD 2
Light 13
Airplay Adds 1

Ksil

* MOVE ALONG  124/30
The All-American Rejects
{Doghouse/Interscope)

Total Statloqs

@@@@@

ADULT|CONTEMPORARY

AC ROTATIONS Heavy = 21+ Medium = 14-20 Light = Under 14
‘See Chart and Features Legend on National Airplay page for rules and explanstions SONG ACTIVITY REPORTS NOW AVAILABLE AT www BillboardRadioMonitor.com.

AIRPOWER

NO SONGS QUALIFIED
FOR AIRPOWER
 THIS WEEK

AIRPOWER BOUND
GET OUT OF

MY MIND 208/8
Hootie & The Blowfish
{Sneaky Long/Vanguard)
Chart Move: 17-17

Total St:a_tigns_ 27
Total detections by daypart

Q Q@Y QQ

% 1% 13% % 65%
Heavy 0
Medium wHUD, WLTJ, WRVR 3
Light 24
Airplay Adds 1
KUDL
WHAT'S LEFT OF ME 139/57
Nick Lachey
{Jive/Zomba)

Chart Move: 22-20
Total Stations 25

@@@CDCD

3% 9% 8"/- 4%

Heavy O
Medium 0
Light 25

la 6
? OF w.st WLHT, WMAS, WTFM

WALK AWAY
Kelly Clarkson
(RCA/RMG)
Chart Move: 26-22
Total Stations ) 6
16% 28% 24% ;& 2;;6
Heavy kvLy, wmMTX
Medium kGBY, WALK
Light

Alrelay Adds

92/39

= NNN

JESUS, TAKE
THE WHEEL
Carrie Underwood
(Arista/Arista Nashville/RMG)

Chart Move: 25-23

84/20

W 2% 6% 2% % 1Bt Sigtions 15
Heavy kaka 1 ! @ @ @ @ @
Medium KuDD, KZZU, WKRQ 3 24% 21% ;%
Light . 4 Heavy 0
AirEIay Adds 1 | Medium kaBx 1
KRS| .

Light n
Airplay Adds 1
* GIVE MYSELF | warg "

TOYOU 80/56
Train

{Columbia)

Total Statlons i —7

O 0000

3% % 14‘/- 28% 55%
Heavy 0
Medium 0
Light 12
Airplay Adds
KALC, KITG KLZR, KPEK, WKRQ, WMC

CRAZY IN LOVE 79/15
Nicol Sponberg

(Curb)

Chart Move: 24-24

Total Stations 15
Q0000
4% 5% 9%

Heavy 0

Medium 0

Light 15

Alrplay Adds 1

WLEV

THE REAL THING 59/20
Bo Bice

(RCA/RMG)
Chart Move: 28-26
Total Stations

Q000
12% 17% 12"/-
Heavy

Medium wMGS, WRAL
Light

Airplay Adds

WHUD

mmoﬁetm

-

THIS IS HOW

A HEART BREAKS  46/4
Rob Thomas
{Melisma/Atlantic)

Chart Move: 27-27

Total Statlons

@@@@@

2% % W% %

Heavy 0
Medium wMGc, wMGs 2
Light 3
EVERYTIME

WE TOUCH 35/9
Cascada

{Robbins)

Chart Move: 34-28
Total Stations

@@@@@

3% ll% ll% 31% 43%
Heavy
Medium wruD
L|ght

Airplay Adds
WHUD

- W -0

HUNG UP
Madonna
(Warner Bros.)

Chart Move: Debut 29
Total Statlons

@@@@@

24% 29% 18“/- 6% 2
Heavy

Medium

Light

Airplay Adds

wo'goy

34/14

- b OO

NOT READY TO

MAKE NICE 29/3
Dixie Chicks

{Columbia)

Chart Move: 35-32

Total Stations 4

O OO0

0% 17%  18% 10% 48%
Heavy
Medium kviy 1
Light

LOVE IS A MANY
SPLENDORED THING 29/0

Barry Manilow
(Arista/RMG)

Chart Move: 32-33
i)taligltations ;
Pon

Q QPQQ
3% 3% 0% D% 3%
Heavy 0
Medium 0
Light 7
Airplay Adds 1
kKM

24 THere's much MoRe AT » WWW.BillboardRadioMonitor.com
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DANIEL POWTER

TRYING TO LOVEYOU
TRISHAYEARWOOD

= 8
02 -» o 3
5 Timie NIELSEN BDS CERTIFICATIDN / HITPREDICTOR STATUS EL TIONS AUDIENGE
£&  amnist IMPRINT/ PROMOTION LABEL W MILLIONS
YOURE NO. 1(7wWEN | 3
37 james BLUNT custampaTLANTIC 1770 1732 m 1
BAD DAY :

WARNER BROS. {756 JF s
2

17
BECAUSE OF YOU :
§3 |
_: KELLY CLARKSON RCA/RMG 16.996 | =
YOU AND ME 15
b LIFEHOUSE GEFFEN 13.662 (S
- T P—
SAVE THE LAST DANCE FOR ME {
s MICHAEL BUBLE 143/REPRISE 10'411 | .
‘47 MAKING MEMORIES OF US N 6.498 | 10
L KEITH URBAN CAPITOL {(NASHVILLEVEMC - U
g UMTEWTTEN GREIATERY SAINSTWORT AINPLAY ADDS 35 fr 205 7
v NATASHA BEDINGFIELD EPIC 4
LONELY NO MORE N
.: ROB THOMAS MELISMA/ATLANTIC 9.345 I 6
PROBABLY WOULDN'T BE THIS WAY S
:. LEANN RIMES CURB s 1._‘ A
3p LIKE WE NEVER LOVED AT ALL N 6851 | @
FAITH HILL WARNER-CURB/WARNER BROS. . |
EVERTHE SAME i
' ROB THOMAS MELISMA/ATLANTIC ails 8
32 "M FEELINGYOU °r 3.586 | 12
SANTANA FEATURING MICHELLE BRANCH & THE WRECKERS ARISTA/RMG ’
- — l\—
SOME HEARTS
_:. CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/RMG aBss - ?
ALWAYS ON YOUR SIDE ‘ :
0 SHERYL CROW & STING A&M/INTERSCOPE S ‘ 2
—— T —
WHEN DID YOU FALL {IN LOVE WITH ME) |
n 2197 | 17
CHRIS RICE INOICOLUMBI; - o
PHOTOGRAPH S
23 3509 | 18
NICKELBACK ROADRUNNER/IDJMG 1
GET OUT OF MY MIND :
4 !‘ HQOTIE & THE BLOWFISH SNEAKY LONG/VANGUARD P02 | 2
. WHO SAYSYOU CAN'T GO HOME 154
w BON JOVi ISLANDIDJMG By -._
- o 1
B cAB 0.683 | 28
TRAIN COLUMBIA -
WHAT'S LEFT OF ME
2 5 0.259 | 30
—_— NICK LACHEY JIVEZOMBA "
. FEEL
21 ||% 0.285 | 28
CHICAGO RHINO " I
WALK AWAY N
’ _ KELLY CLARKSON RCARMG LB 9_
JESUS, TAKE THE WHEEL . 0.4%6 | 27
CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/RMG . [
CRAZY IN LOVE ‘
NICOL SPONBERG CURB i0.129 i .
COLOUR EVERYWHERE ‘
DIAN DIAZ STRIP CITY L °_‘E’74 40
THE REAL THING {
BO BICE RCA/RMG L7 b ,.
THIS IS HOW A HEART BREAKS N 0.628 | 26
ROBTHOMAS MELISMA/ATLANTIC = 5
EVERYTIME WE TOUCH
CASCADA ROBBINS 1f33 L 8
HUNG UP
MADONNA WARNER BROS. jre pign : .
STICKWITU N2 0202 | 38
THE PUSSYCAT DOLLS A&M/INTERSCOPE . . 1
JUST FEEL BETTER 0142 36
SANTANA FEATURING STEVENTYLER ARISTA/RMG - I
NOT READY TO MAKE NICE
DIXIE CHICKS COLUMBIA ) ?’125__ bl
LOVE IS A MANY SPLENDORED THING 0037 | =
BARRY MANILOW ARISTA/RMG " —
ORDINARY PEOPLE J 0029 | -
JOHN LEGEND G.0.0.D/COLUMBIA _‘ 4
LAY ME DOWN -
JADE PLUG = _l
SO BEAUTIFUL
DARREN HAYES COLUMBIA oIS il -
OVER MY HEAD (CABLE CAR) 0073
THE FRAY EPIC [ v
SO LONG SELF 0.056 | &
MERCYME INO/COLUMBIA 3 e
FEELS LIKE LOVE *
CHANTAL CHAMANDY NINE MUSE h

MCA NASHVILLE

Systems.

TITLE NEW
ARTIST / LABEL STATIONS
UNWRITTEN r 2
Natasha Bedingfield

{Epic)

KISC, KKCW, KUDL, WGSY, WLMG,
WMGF, WRRM, WSUY, WVAF

Total statiens with six or mere detections: 57
Total detections by daypart:

SO D

(=1 "3 37 n 120
12% 20% 15% 19% 34%
WHAT'S LEFT OF ME 6
Nick Lachey
{Jive/Zomba)
KQ!S, KSOF, WJXB, WLHT, WMAS,
WTFM

Total stations with six er mere detections: 14
Total detections by daypart:

DO OO

=1 3 T 124
3% %% % TI%

ALWAYS ON YOUR SIDE 8

Sheryl Crow & Sting

{A&M/Interscope)

KISC, KKMJ, KTDY
Total statiens with six or mose detections: 35
Total detections by deypart:

OO0 D

-n Ll 37 2 12-8e

M% 20% 18% 13% 37%

WHO SAYS YOU CAN'T GO
HOME r 3
Bon Jovi
{island/IDJMG}
WALK, WOOD, WYJB
Total stalians with six o more detections: 13
Total detectiors by daypart:
- wa 7 =7 74
M% 26% 21% 8% 34%
BAD DAY 2
Daniel Powter
{Warner Bros.}
WLQT. WYXB
Total stations with six 6 more detections: 82
Total detections by daypart:

QOOQAQ

-0 "3
16% 21% 18% 16% 29%

RECURRENTS
TITLE 'DETECTIONS
ARTIST / IMPRINT/PROMOTION LABEL ™w w
— . N e— Vo
BREATHE (2 AM) .
'ANNA NALICK {COLUMBIA) - I _Es e
HEAVEN > sk
LOS LONELY BOYS (OREPIC} i N oo
HOME S
MICHAEL BUBLE (14%REPRISE) x: A _m 62
DRIFT AWAY o5
UNCLE KRACKER FEAT. DOBIE GRAY (LAVA) - >0
BREAKAWAY o4
KELLY CLARKSON (WALT DISNEY/HOLLYWOQQD) K | 878 i
SHE WILL BE LOVED 5
MAROONS (OCTONE/J.RMG) - a 32
WE BELONG TOGETHER n6 | esq 615

'MARIAH CAREY (ISLAND/IDJMG)

AIN'T NO MOUNTAIN HIGH ENOUGH
MICHAEL MCDONALD (UNIVERSAL MOTOWN}

YOU'LLTHINK OF ME
KEITH URBAN (CAPITOL {NASHVILLEVEMC)

LIVE LIKE YOU WERE DYING
i TIM MCGRAW (CURB})

THE GAME OF LOVE N5

L) ==1]

‘.-‘ SANTANA FEAT. MICHELLE BRANCH {ARISTA/RMG) - '9 387
15 UNWELL o7
LY MATCHBOX TWENTY {(ATLANTIC}) N 492 497
‘.2 BIGYELLOWTAXI s I oo
S COUNTING CROWS FEAT VANESSA CARLTON (GEFFENANTERSCOPE}
THE FIRST CUT IS THE DEEPEST o
. j SHERYL CROW (A&MIINTERSCOPE) N | 483 523
DAUGHTERS ] P

JOHN MAYER (AWARE/COLUMBIA)

CALLING ALL ANGELS
TRAIN (COLUMBIA}

EVIA FV
4

N4 448 466

S5 BONNIE RAITT (CAPITOL)

‘e EVERY BREATH YOU TAKE
| THE POLICE (A& M'UME}_

4 ‘] | HOPE YOU DANCE N7
At LEE ANN WOMACK (MCA NASHVILLE/UNIVERSAL/UMRG)

BREATHE .9
" | FAITH HILL {(WARNER BROS.) . 445 :f’i
o SOMETHINGTO TALK ABOUT xs I a0

I 380

— S

433 413

e

. | ) f..

" GREATEST
GAINERS

- -

e

| N

UNWRITTEN

Natasha Bedingfield (Epic)

il WLMG +14, WMTX +13, WRRM +11, KISC +11, WGSY +1
KKCW +9, WSPA +7 WMGF +7 WTCB +5, KUDL +6

1 PROBABLY WOULDN'T BE THIS
WAY

| LeAnn Rimes (Curb)
KSSK +8, WGSY +8, WMAG +1WLQT +5, KXLY +4
WMGF +4, WTVR 44, WMY! +4, WRRM +3, WMXC +3

EVERTHE SAME

Rob Thomas (Melisma/Atlantic)

WWDE +10, WMXS +7 WMGN +7 WMGF +7 KVLY 46
WOBM +6, KKCW 465, WMTX 44, KMGA 43, KSSK +3
LIKE WE NEVER LOVED AT ALL

Faith Hill (warmer-CurbWarner Bros.}
WFPG 49, KXLY +8, WOBM 48, KRBB +5, WWLI +5
WTVR +4, WRVR +3, WJBR +3, WRRM +3, WJXB +3

WHAT'S LEFT OF ME

Nick Lachey (Jive/Zomba)
WMAS +12, KSOF +9, KQIS +6, WTFM +6, WJXB +4
| ' WLTJ +4,WYJB +3, WNIC +3, KISC +3, WDEF +2

82 adult contemparary stations are electronically monitored by Nielsen Broadcast Data
Systems 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved.
See legend to charts on lead page of charts section for rules and symbol expfanations.

Albany, N.Y.
Albuquerque, N.M.
Allentown, Pa.
Atlantic City, N.J.
Augusta, Ga.
Austin, Texas
Birmingham, Ala,
Boston

Burlington, Vt.
Charleston, S.C.
Charleston, W. Va.
Chattanooga, Tenn.
Chicago

Cincinnati

Clevetand
Columbia, S.C.
Columbus, Ga.
Columbus, Chio
Dallas

Dayton, Chio
Denver

Detroit

El Paso, Texas

Flint, Mich,

Fresno, Calif.

Grand Rapids, Mich.
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Greensboro, N.C.
Greenville, S.C.

WMAG
WMY1
WSPA

WARM
WRCH

KSSK
WAHR
WYXB
WTFM

KUDL
WJIXB

Kals

KTDY

Harrisburg, Pa.
Hartford, Conn.
Honolultu
Huntsville, Ala.
Indianapolis
Johnson City, Tenn.
Kansas City
Knoxville, Tenn.
Lafayette, La.

Long Island, N.Y.
Los Angeles
Madison, Wis.
McAllen, Texas
Memphis

Mobile, Ala.
Monmouth/Ocean, N.J.
Monterey, Calif.
Montgomery, Ala.
New Orleans
New York

Norfolk, Va.
Orlando, Fla.
Philadelphia

WALK
KOST
WMGN
KvVLY
WRVR
WMXC
WOBM
KWAV
WMXS

ALL CHARTS ARE FOR WEEK ENDING APRIL 23, 2006

Phoenix
Pittsburgh

Salt Lake City

REE
Portland, Maine Spokane, Wash.
Portland, Ore.
Poughkeepsie, N.Y.
Providence, R.l.
Raleigh, N.C.
Richmond, Va.
Roanoke, Va.
Sacramento, Calif.

Springfield, Mass.
Springfieid, Mo.
Tampa, Fla.
Toledo, Ohio
Tucson, Ariz.
Washington, D.C.
Wichita, Kan.
Wilkes Barre, Pa.

St. Louis Wilmington, Del.
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N Nielsen

POWERED 8Y
ADULT|CONTEMPORARY A
Systems
WLTW 067  KOST WLIT osiwire  WBEB WNIC WASH = gy
New York Litefin Los Angeles = Chicago o Philadelphia Detroit Washington, 0C
VP/AC Pgmg: Jim Ryan PD/MD: Stella Schwartz OM: Darren Davis PO/MO: Chris Conley PO. Don Gosseln OM: Bill Hess
APD: Bridget Sullivan Clear Channel 818-559-2252 APD: Eric Richeke WEAZ Radio 610-667-8400 APD/MD: Therasa Lucas Clear Channel 301-984-3710
MC- Morgan Prue Clear Channel 312-540-2000 Clear Channel 248-324-5800
Clgar Channel 212 603-4600 ™ W ™ W ™ W ™ W ™ W ™ W
1 Daniel Powtes Bad Day 55 1 Rob Thomas Ever The Same 19 18 1 Melissa Etheridge | Run For Lfe % 15 1 Namshaia&?dﬂu"wmm % B 1 Lidehouse You And Me 18 17 1 DH.T. Usten To Your Heart 18 15
2 Clarkson Because Of You AN 2 Mariah Carey We Belong Together 19 18 2 Kelly Clarkson Because Of You 16 16 2 Kelly Clarkson Because Of You -3¢ 2 James Bht You're Beausful v 2 James Bilunt You're Beautful 18 2
3 Rob Ever The Same 2B 3 e Undenwood Some Hearts 18 6 3 Lifehouse You And Me 1% 17 3 Damel Powter Bad Day A% 3 Thelma Houston Don't Leave Me This 14 13 3 Los Lonely Boys Heaven 7 12
4 Faith Hill Like We Never Loved At A 238 4 James Bt You're Beautiful 18 18 4 Diana Ross Upside Down 1% 17 4 James Blunt You're Beautrful B 2B 4 Daniel Powter Bad Day 13 4 Tim McGraw Live Like You Were Dying 15 12
5 James Blumt You're Beautiful il <] 5 Kelly Clarkson Because Of You 18 18 5 James Blumt You're Beautful 16 18 5 Keith Urban You'll Think 0f Me 2 18 5 0Jays love Tran 14 13 5 Rob Thomas Lonety No More B 13
6 Michael Buble Save The Last Dance F 18 17 | 6 Lifehouse You And Me 18 18 6 Taste Of Honey .e Oogle Oogie 15 13 & Howie Day She A n & Kelly Clarkson Behind These Hazel E B3N & Michael Buble Save The Last Dance F 15 14
7 Mlchael Buble Hnme 18 19 7 Michael Buble Save The Last Dance F B9 7 Oanie! Powter Bad 15 17 7 Savage Garden Truly Madly Deeply 0 8 7 B-52s Love Shack 131 7 Goo Goo Dotis Grve A Little Brt 1 12
8 Melissa un For Life 7 8 Daniel Powter Bad Day 17 18 8 Four Seasons December 1963(0h,Wha 15 17 8 Lae Ano Womack | fou Dance 0 8 8 Van Mosison Brown Eyed G 31 8 Kelly Clarkson Because 0f You "7
9 Nickelback Ph raph 16 10 9 DHI. lsten To Your Heaﬂ 05 9 Chic Le Fraak 14 13 9 Celina Dion Because You Loved Me 10 9 9 Kelly Clarkson Breakawa 2Zn 9 Daniel Powter Bad Day 13 12
10 Natasha Unwnitten 15 14 10 Michael Buble Home 9 9 10 Bee Gees You Shouid Be Dancing | ) 10 LeAnn Rimes How Do | Live 09 10 KC. &ThsSmsthBaJBooq»eSho 1213 10 Melissa For Lifa 2 h
11 Camie Underwood Some Hearts 12 | 11 Shania Twain From This Moment On 8 3 11 Shammon Let The Musu:Plav 131 11 Lonestar I'm Already There 10 10 11 Michael Buble Home n s 1 Keith Ushan You'll Think Of Me 1 12
12 Cascada Everytime We Touch 12 18 | 12 Kelly Clarkson Breakaway 8 5 12 Donna Summer Heaven Knows 313 12 U2 Sull Haven't Found What im L 010 12 LeAnn Rimes Probably Wouldn't Be Th o 12 Jon Secada Window To My Heart n 3
13 Sl-fyl me & Sting Alwavs On Your 1 9 13 Madoana Vogue 8 5 13 KC.&The Sunshme Eand Get Down T 13 " 13 Savage Garden | Knew | Loved You 1010 13 Bamy White Can't Get Enough Of You n s 13 Emotions Best Of My Love 9 5
1 Who Says You Can'tGoHome 10 7 14 Secret gl 15 14 Gloria Gaynor | Will JIT 14 Bilty Joel She’s Got A Way 9 5 14 Kelly Clarkson Because Of You nun 14 Faith Hill Breathe 9 5
15 ane.sBlun GoodbyeMvLovel 10 7 15 Firetall You Are The Woman 8 5 15 ABBA Dancing Dueen 129 15 Santana Featuring Rob Th 9 6 15 Freda Band 0f Gokd nn 15 Sophie B Hawkins As | Lay Me Down 9" ]
16 Andy Gibb | Just Want To Be Your Ev 10 8 % mm.hanm'Sonw 8 5 16 Diana I'm 1.1} 12 41 16 Alicia 9 7 16 Michael le Save The Last Dance F 10 7 16 Uncle Kracker Fesuwing Drift Away 9 8
17 Litehouse You And Me 0wy 17 Selena Dreaming Of You 8 5 17 Barry White Can't Get h Of You 121 17 Marc You Sang To Me 9 2 17 DH.T. Listen To Your Heart 10 7 17 matchbox Urnwell 9 8
18 Seal Love's Dane 0 9 18 Enrique lglesias Hero 8 & ® &The Cet 12 18 18 Stewart Have | Toid You Lately 9 8 18 Donna Summer Hot Stuff 0 7 18 Celine Dion That's The Way It Is 9 0
19 Howie Day Cokde 10 9 19 Nicki French Total Eclipse 0f The H 8 7 19 Pink Get The Party Started n 7 19 Elkon John Something About The Way 5 8 19 Faith Hill ke We Never Loved At A 10 8 19 Alicia Falkn’ 8 3
20 Camie Inside Your Heaven 0w 20 Celine Dion Because You Loved Me 8 8 2 Madonna Hung Up n w0 20 Bill Medley & Jcnmlerw(l‘ve Had} 9 8 20 Rick James Super Freak 09 20 George MichaelEkon Joh Don't Let 8 5
— - - - 1 - —
A+ No Airplay Adds This Week i A+ No Airplay Adds This Week ] A+ No Airpiay Adds This Wesk i : A+ No Airplay Adds This Week A+ No Airplay Adds This Week A+ No Awplay Adds This Week 1
{ |
1 i A ik i |
WMJX  aagic  KVIL “E2 WMGF e KESZ 9ookez  WMGC A KEZK ——
Boston 1 N Dallas ) Orlando kA Phoenix R Detroit St. Louis
EE———— b —
VP/Pgmg: Don Kelley PD. Nikk: Nite PD: Ken Payne Dir/Pgmg: Smokey Rivers OM: Jim Harper PD: Mark Edwards
APD- Candy O'Terry APD: Michael Prendergast APD: Brenda Matthews PD: Kevin Gossett PD. Lon Bennett APD: Bob London
MD: Mark Laurence CBS Radio 214-691-1037 MD: Miles Chrisinger APD: Scott Brady APO/MD: Jon Ray CBS Radio 314-531-0000
Greater Media 617-822-9600 ™ W ™ W Clear Channel 407-916-7790 ™ W Clear Channel 480-966-6236 ™ W Greater Media 248-414-5600 ™ W ™ W
1 James Blumt You're Beautful % % 1 Kelly Clarkson Because Of You 2119 1 James Blum You're Beautrful 2119 1 Daniel Powter Bad Day a2 U Damel Powter Bad Day 19 17 1 Keith Urban You'll Think Of Me un
2 Litehouse You And Me % % 2 James Blunt You're Beautiful az 2 Michael Buble Save The Last Dance F a2 2 Michae! Buble Save The Last Dance F -] 2 Thomas This Is How A Heart Brea B 6 2 Daniel Bad Day 1413
3 Ketly Clarkson Because 0f You A% 3 Danie! Powter Bad Day 219 3 Damiel Powtzt Bad Day 19 21 3 James Blum You're Beautful 19 3 3 Na'asha Bedi Wl Umwritten 1B 17 3 Kelly Clarkson Because 0f You " 14
4 Anna Nalick Breathe {2 AM) 22 4 Natasha Bedingheld U a2 4 Urban M 1819 4 Keith Urban Malang Memories Of Us 18 21 4 Kely Clarkson Recause 0f You 18 17 4 lames Bluat You're Beauhl " "
5 Rob Thomas Lonely No More 202 5 Lifehouse You And Me 2 5 Kelly Clarkson Hecause Ot You 72 S Kelly Clarkson Because Of You 19 $ DML Lsten To Your Heart % 17 5 Rob Thomas Lonely No More 1315
6 Daqiel Powter Bad Day 220 & Hoobastank The Reason 19 16 & Lifehouse You And Me % 2 6 Lifehouss ®» And Me 1 27 & Kelly Clarkson Behind These HazelE 15 14 & Litehouse You And Me 2 u
7 Natasha Bedngfield Unwrmen 16 16 7 DH.T. Listen To Your Heart 18 15 7 Rob Thomas Ever The Same 13 8 7 Sheryl Crow & Sting Aways On Your 15 10 7 Lifehouse You And Me 15 17 7 Hoobastank The Reason n 7
8 DH.T. Listen To Your Heart 1313 8 Keith Urban You'll Thik Of Me 14 9 B LeAnn Rimes Probably Woulin't Be Th 3 9 8 Chris Ricy ¥iwn Did You Fall (in Lo 15 12 8 JSames Biunt You're Beautful " 19 8 Five For Fighting 100 Years i 9
9 Michael Buble Save The Last Oance F 123 9 Uncle Kracker Fon.inghﬂnﬂ Away nmn 9 Faith Hill Like We Never Loved AtA 13 12 9 Anna Nolick Breathe | 2 AM] 14 7 9 Rob Thomas Lonely No More 12 16 9 Santana Feanmug Michet I'm Feeln 10 9
10 Five For ing 100 Years n ? 10 Rob Thomas Lonely No Mare 12 8 10 Jim Brickman Featwing W Beautiful 1313 i0 Festring Michel I'm Feein 4 10 J'lm!thMMargT 9 5 10 Goo Goo Dalts Give A Little Bit 10 10
11 Nelly Tim McGr Over And D s 11 Santana Featuring Alex B Why Don' 29 N Los Bays Heaven 127 11 Faith Hill Breathe 139 11 Ehon Jobn | Guess That's Why They 8 4 n Kelg Cladkson Breakaway 10 1
12 Jordan Knight e Is Your Heart T nn 12 Santana Featuring Michel The Game 0 12 10 12 Faith Hill Breathe 0 4 12 EnruﬂelgleswsHem 13 10 12 Jom\eyFanhfw 8 4 12 MIeSave'I'huus(DanceF W0 12
13 Danyl Hall John Oates Ooh Ctwd n 13 The Calling Wnerever You Wil Go 121 13 Natasha Bedingfield Unwritten g 2 13 Van Momison Brown Eyed Girl B3N 13 Maroon5 She Wi Be Loved 8 5 13 George Michael Father Figure 9 4
14 Patrick Swam( in She’s Like 10 7 14 Los Lonely Boys Heaven 12 12 14 The Commodores Lady {You ru;\gborvtljeU 9l 5 14 Jobn Your BN 14 The Comours Do You Love Me 8 6 14 Richard Marx Right Here Watti a5
15 Lither Vandross Aways And Forever 10 7 15 Joha Mayer No Such Th n s 15 Bonnie Rait Something To Talk 9 8 15 Faith Hill This Kiss BN 15 Eurythmics Sweet Dreams 8 8 15 Martina McBride This One’s For 9 6
16 The Police Every Breath You Take 108 16 Tracy Chapman Give Me Dne Reason n s 16 Uncle Kracker Featurng Drft Away 9 6 16 Goo Goo Dolls ns 13 12 16 Maroon5 Sunday M 8 6 16 Los Lonely Heaven 9 |7
17 Peter Gabnel In Your Eves {Theme F 0 8 17 MercyMe | Can Dnly lmagwne n 7 17 Chicago You're The Insjwation 9 4 17 Mamovﬁ She Will Be Loved 12 10 17 The Police Everv Breath You Take 8 7 17 LeAnn R;mes 'robably Woukin't Be Th 9 9
18 Richard Marx Right Here Wating 0 9 18 Lonestar 'm Aeady There n 8 18 Santana Featuring Michel The Game 0 8 4 18 Lee Ann Womack | Hope You Dance ) 18 Andy Gibb | Just Want To Be Your Ev 8 7 18 Tum McGraw Live Like You Were Dying 9 12
19 Benmry Mardones Into The Night' 10 10 19 matchbox twenty Unwell 8 19 Edwin McCain |l Be 8 5 19 Faith Hill The Way You Love Me 32,012, 19 \MIECMavbe I'm Amazed 8 17 19 EMmMcCalnlCmﬁdeAskForMo 8 6
20 Extrere More Than Words N 20 Dido Thank You nw 20 Sophie B. Hawkins As | Lay Me Down 8 & 20 Sarah McLachlan | Will Remember You 73 20 Kid Rock Featuring Shery 8 8 20 Camie Underwood Hearts 8 &
A+ No Aiplay Adds This Week i» No Airplay Adds This Week | A+ Natasha Bedingfield Urwritten 9 2 | " A+ No Airplay Adds This Woek 1 A+ NoAirplay Adds This Week ! A+ No Airplay Adds This Week 'I
I b i
i L ' N _ d |
KRWM . .,  KOSI mEw  WDOK WALK 3 KSFI WRAL
Seattle o Denver ™ Cleveland e Long Island (% Salt Lake City Comtimaiois Sof Hits Raleigh
PD: Gary Nolan PD: Dave Dillon PD: Scott Miller PO: Rob Miller OM: Alan Hague OM: Joe Wade Formicola
MD: Laura Dane APD: Steve Hamilton MO: Ted Kowalski Clear Channel 631-475-5200 APD' Bob Nelson MD: Jim Kelly
Sandusky 425-373-5545 Entercom 303-967-2700 CBS Radio 216-696-0123 Bonneville 801-575-7601 WRAL, Inc ms 890-6101
™ W ™ W ™ W ™ W ™ W ™ W
1 Asna Nalick Breathe (2 AM} B2 1 James Blunt You're Beautitul 3B 1 Litehouse You And Me 213 1 Natasha Bedingfield Urwritten 2 N 1 Mariah Carey We Belong Together 2 2 1 Maroon’ She Wil Be Loved 21 19
2 Rob ely No More 2 2 Daniel Powter Bad Day 0 N 2 Faith Hill Lke We Never Loved AtA n 2 Faith Hill Like We Never Loved AtA % % 2 Daniel Powter Bad Day 2 2 James Blunt You're Beautiul a2
3 Kelly Clarkson Because Of You 22 3 Utehouse You And Me 282 3 Kelly Clarkson Because Of You 10 8 3 Nickelback Pt raph A5 3 Keith Urban Making Memeries 0f Us 22 3 Nickelback Photograph 2 2
4 James Blunt You're Beautful 28 l 4 Kelly Clarkson Because Of You % 3 4 Rob Thomas Lonely No More W0 9 4 Damel Powser Bad Day A5 4 Ketly Clarkson Because 0f You 22 4 Kelly Clarkson Because 0f You 02
§ Michael Buble Home 18 18 5 Rob Lonely e s 77 S Los Lonely Boys Heaven 0 9 5 Michael Buble Save The Last Dance F 32 5 James Blunt You're Beautful 21 2] 5 Daniel Powter Bad D: 19 2
6 Five For 100 Years 1912 6 Los Lonely Boys Heaven 19 15 6 Daniel Powter Bad Day 0 n 6 James Blunt You're Beautful 2% 6 LeAnn Rimes Probably Wouldn't Be Th 22 6 DHTlstsﬂToVoufHean 9 2
7 Lifehousa You And Me 1415 7 The Reason 15 13 7 Kelly Clarkson Breakaway 9 7 7 Kelly Clarkson Because Of You 25 7 Michacl Buble Save The Last Dance F 1313 1 Lifehouse You And Me Y.l
8 Daniel Powter Bad 12 8 8 Tim McGraw Live Uke You Were Dying 15 8 Counting Crows Acciderrally In Love 9 8 8 Came Underwood e Hearts 16 16 8 Seal Kiss From A Rose 9 |8 8 Crow & Sting Aways Dn Your 1413
9 MaroonS She Will Be Luvsd 12 10 9 Kelly Clarkson Breakaway 15 14 9 Train Cab g 19 9 Rnh Thomas Ever The Same 16 19 9 Ryan Shupe & The RubberB Dream Big 8 4 9 Goo Goo Dolls Grve A Little Bt w3
10 Keith Urban Making Memories Of Us. 12 10 10 Keith Urban Making Memories Of Us 15 14 10 Hoobastank The Reason 9 9 10 Sheryl Crow & Sting Always On Your 15 17 10 Tim McGraw Live Like You Were Dying 8 b 10 Bo Bice The Real Thing “ 13
11 Howie Day Colkde n 7 11 Rob Thomas Evef e Same 1412 11 John Daughters 9 10 11 Kelly Clarkson Walk Away “wn 11 D H.Y. listen To Your Heart 8 6 1 Carrie Underwood Some Hearts 1313
12 Seal 's Onvine n 9 12 Maroon5 This “ 13 12 Santana Alex B Why Don't 8 6 12 Chicago Love Wil Come Back 13 12 Brian McKnigit Back At One 8 7 12 Rob Thomas Lonety No More 12 15
13 DT Listen To Your Heart 1n 12 | 13 Michael Mch\aH An't No Mountain % 13 13 Goo Goo Dolts Give A Little Bit 8 6 13 Keith Urban Making Memones Of Us 2 u 13 Dand Foster Love Theme From SLEJ 8 7 13 Bedi Id Unwritten 9 8
14 Sheryl Crow The First Cut Is The De 109 14 Jesse Beautful Soul 13 12 14 Maroon5 This Love 8 7 14 Litehouse You And n s 14 Phil Collins You'll Be In My Heart 8 7 14 Faith Hill Like We Never Loved AtA 8 8
15 matchbox twesty 0 9 15 John Mayer Daughlers 13 13 15 Howie Day Cotide 8 8 15 Carrie Underwood Inside Your Heaven 10 8 15 Paﬂ Sometimes Love Just Am 8 7 15 The Fray Over MvHead (Cable Car} 8 8
16 lAAMRInastbawaoulm‘l BeTh UM} 16 ilern Baautifil 12 12 16 James Blut You're Boauthul g n 16 Los Lonely Boys Heaven 09 16 Keith Urban You'l Thok Of Me. 7 4 16 foukdn't Be Th 8 8
17 Train Calng All Angels 10 12 17 Crow Soak Up The Sun 1213 17 No Doutn It's 7 8 17 Howie Day Colkde 10 10 17 All-4-One | Can Love You Lke That 7 4 17 Hootie & The BI Let Her Cry 74
18 Michael B SaveTheLasl Dance F 0 13 1 Jones Dan't Why 12 13 18 Rob Thomas Ever The Same 7 9 18 Barry White You're The First, The L 9 6 18 i Lavper Time After Time iyl 8] 18 Rob Thomas Ever The Same 7 I5)
19 Dasyl Hall Jom Oates 'l Be Arou 9 7 13 Uncle Kracker Featuring Orfft Away n s 19 Uncle Kracker Featuring Away 6 2 19 Goo Goo Dolks Gve A Little Brt ] 13 The Climax Blues Band | Love You 1 5 19 Wilson Phillips Release Me @ 6
20 Martina McBride in My Daughter’s Ey 9 8 2 Sarah McLachlan Fatlen nn 20 Train Caling Al Angels 6 3 20 Bon Jovi Who Says You Can't Go Home 8 0 20 Luther Vandross Dance With My Fathe 75 2) U2 Sweetest 76
—— — . — — . e s ST = = — —— N - v N— T -
A+ No Airplay Adds This Week ‘ No Airplay Adds This Week J A+ NoRirplay Adds This Week ] '; A+ Bon Jovi Who Says You CantGoHome 8 0 I | A No Airplay Adds This Week 1 Ae No Airplay Adds This Week }
| |
L ! | 2 A i ol l_ ! L
WSHH WRCH WHUD WMTX Il WWLI LiteRog KuDL s
Pittsburgh Hartford bim Poughkeepsie e s e Tampa LA Providence -J05 Kansas City -\/
PD: Ron Antll PD: Allan Camp PD: Steve Petrone OM/PD: Doug Hamand PO: Tony Bristol OM: Thom McGinty
Renda 412-875-9500 MD: Joe Hann MD: Tom Furci MD: Kristy Knight Citadel 401-433-4200 PD: Dan Hurst
CBS Radio 860-677-6700 Pamal §45-838-6000 Clear Channel 813-839-9393 Entercom 913-677-8998
™ W ™ W ™ W ™w W ™w W ™w W
= —4
1 James Bt You're Beautful 17 16 1 Keith Urban Makng Memories Of Us 16 15 1 Danéel Powter Bad 1<l 1 Nickelback Pho(ﬁraph a4 B 1 Daniel Powter Bad Day 18 16 1 Counting Crows Featuring Big Yellow 2 9
2 Rob Thomas Lonely No More "o 2 Daniel Powter Bad Dl‘ 3 8 | 2 mmswbmmmnameF % ] DanlevawmrB 9 0 2 James Blunt You're Beautiful 6 4 2 Maroon5 She Will Be Loved 12| |3
3 Michael Buble Save The Last Dance F B 3 Tim McGraw Lve Like You Were Oying 13 10 3 James Bt You're Beautitul A5 3 Utehouse You B 3 3 Michael Buble Save The Last Dance F 16 15 3 Michael Buble Save The Last Dance F 12 12
4 Anna Nalick Breathe (2 AM) 77 4 Rob Thomas Lonely No More 1312 4 Faith Hill | ke We Never Loved AtA BB 4 Gavin DoGraw | Dotﬂ WontTo Be 3 B 4 Kelly Clarkson Because 0f You 15 1 4 Train Caling AX Angels ]
5 Los Lonely Heaven 12 12 5 Lilehouse You And Me 217 5 Kelly Clarkson Because Of You 22 5 Finger Eleven One Thing 3B B 5 Anna Nalick Breathe (2 AM} 1412 5 Rob Thomas Lonety No More n 9
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5 Litehouse You And Me 28 X 5 %Heweﬂ 16 13 5 James Blunt You're Beautful ax 5 Daniel Powter Bad D: 7 n 5 Uiehouse You 12 15 5 Litehouse You And Me 1 13
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niem 1 QwsE ) SO SICK ’ X .2
14 CHAMILLIONAIRE FEATURING KRAYZIE BONE UNIVERSAL MOTOWN 38.414 “__1 It NE-YO (DEF JAMADJMG) ) N 1468 1845
LEAN WIT IT, ROCK WIT IT N | GRILLZ *2
B e FRANCHIZE BOYZ FEATURING LIL PEANUT & CHARLAY SO SO DEFVIRGIN 31‘@ I 4 | NELLY FEAT PAULWALL Al1& GIPP {DERRTY.FO' ngmms&um;k I 1382
] GIRL FRESH AZIMIZ .
| 10 oo WALL SWISHAHOUSE/ASYLUM/ATLANTIC 25:811 p | BOW WOW FEAT. J-KWON & JERMAINE DUPRI (COLUMBIA/SUM) \_ e o582
‘29 TEMPERATURE [ ¢ CHECK ON IT 3
19 SEAN PAUL VP/ATLANTIC 28309 I | BEYONCE FEAT. SLIM THUG (COLUMBIA/SUM) K7 Imst 1360
GREATEST S o
WHAT YOU AROW RUN IT! %)
8 1 GRAND HUSTLE/ATLANTIC 3523 3026 23863 6 CHRIS BROWN [JIVEIZOMBA} K¥ e78 1020
| —— e
MS. NEW BOOTY N M b e TURN IT UP .

: BUBBA SPARXX FEATURINGYING YANG TWINS & MR, COLLIPARK NEW SOUTHPURPLE RBBONVIRGIN BR52 ||y 5 s/ LABE} ~"-e .3 STATIOiS CHAMILLIONAIRE FEAT. LIL' FLIP (UNIVERSAL MOTOWN) N SN A
12 TELL ME WHEN TO GO 16.474 | 10 HEAT IT UP 23 BRING OUT THE FREAK IN YOU N 645 673
€-40 FEATURING KEAK DA SNEAK SICK WID' IT/BME/WARNER BROS. = | Bubba Sparxxx LiL ROB (UPSTAIRS) |

t— LOVE e ¥ (New South/Purple Ribbon/Virgin} UNPREDICTABLE N {
KEYSHIA COLE A&M/INTERSCOPE Tt ] Kfr?g&‘.?mf'xfg\?‘i&’ga’ _JAMIE FOXX FEAT. LUDACRIS (J/RMG) 620 800
BE WITHOUT YOU Ny 20135 | 7 KOHT, KPHW, KSEQ, KXJM, WAJZ, GOLD DIGGER N3 | 581 618
MARY J. BLIGE - B GEFFEN/INTERSCOPE i WIBT, WKHT, WKPO, WMPW, WRCL, KANYE WEST FEAT. JAMIE FOXX (ROC-A-FELLA/DEF JAMADJMG)
SO WHAT 16416 | M1 e g 1oR . ONE WISH x2 ssall 620
FIELD MOB FEATURING CIARA DTP/GEFFENANTERSCOPE s = . Tote! stations with six or more delectisss: 26 RAY J (KNOCKOUT/SANCTUARY) -
SNAP YO FINGERS 14.945 . Total detections by daypart: DON'T FORGET ABOUT US n2 510 606
3L JON FEATURING E-40 & SEAN PAUL OF THE YOUNGBLOODZ BME/TVT : | ® Q_) @ MARIAH CAREY {ISLAND/DIMG) L L
BEST FRIEND r ITHINK THEY LIKE ME o
50 CENT & OLIVIA G-UNITANTERSCOPE 16918 B . B N i e 3 DEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN) & s S
YO (EXCUSE ME MISS) N 15548 AR 6% 9% 18% 2I% 4% KRYPTONITE (I'M ON IT) x MR 4ss
CHRIS BROWN B JIVEZOMBA i I o - 1Fs | It PURPLE RIBBON ALL-STARS (PURPLE RIBBONVIRGIN)
WHEN YOU'RE MAD v ‘ GIMME THAT % n STAY FLY .
NE-YO DEF JAMIDIMG - 2| 2128 13.850 | 17 Chris Brown Feat. LI Wayna 14 THREE 6 MAFIA (HYPNOTIZE MINDS/COLUMBIA) N s 230
_ _ o . Jive/Zomba)
sos Nt e ¢ STICKWITU 2
IUANNA SRP/DEF JAMADIMG | | 2137 14146 - e . Y A5 T\ie PUSSYCAT DOLLS (ABMINTERSCOPE) N7 48 593
HIPS DON'T LIE 4 t' | XHTO SOUL SURVIVOR 2
E+AKIRA FEATURING WYCLEF JEAN B EPIC/SUM | 1798 15.339 || 13 T S\ tiars i six ol moraliciectincs) 16 (0UNG JEEZY FEAT AKON (CORPORATE THUGZ/DEF smoma’ 459 459
I'M N LUV (WIT A STRIPPER) N £y | detections b { THERE IT GO! (THE WHISTLE SONG) 0
TPAIN FEATURING MIKE JONES KONVICT MUZIKJIVEZZOMBA E Ze 14;161 | 15 g i Cteetivns Hdaypart: ?‘ JUELZ SANTANA (DIPLOMATS DEF JAM/IDJMG) N . 59
OOiME TOO mUCH o @ I'M SPRUNG g
PAULA DEANDA FEATURING BABY BASH AmsTammG 1783 1456 10957 20 3 oake B T4 P 18 ToAIN (KONVICT MUZIK/JIVE/ZOMBA} R .
WEARU AP OWER 10% 18% 19% 20% 33% MY HUMPS 02
CASSIE NEXT SELECTION/BAD BOV/ATLANTIC 1708 1370 13.303 18 19 THE BLACK EYED PEAS (ABMINTERSCOPE) N2 482 507
POPPIN' MY COLLAR e 1 | DO ITTO IT J8 B LAFFY TAFFY .
THREE 6 MAFIA HYPNOTIZE MINDS/COLUMBIA/SUM | - - __1627 ‘8‘669 ) 22 | CheﬁshTFm. Seanlniul ong :__ DAL {DEEMONEY/ASYLUM/ATLANTIC) ! M _475_
ROMPE Y : YoungBloodZ
DADDY YANKEE EL CARTELINTERSCOPE ~N | 1819_ 1615 | 19 {Sho’nuff/Capitof}
1 KBBT, KBDS, KBFM, KCHZ, KPHW,
SAY I | | R enaEr MILCHZ KRV
CHRISTINA MILIAN FEATURING YOUNG JEEZY ISLAND/IDIMG : "69__ 7123 | 28 i\(ﬂvgéwpow,wneo, U 2
GIMME THAT 5 i o 4 \
CHRIS BROWN FEATURING LIL* WAYNE JIVEZZOMBA | 787 Total stations with six or more detections: 26
WHAT | NEED "_'-?‘ «— . Total detections by daypart: GREATEST
RAY J KNOCKOUT/SANCTUARY | 1046 @ @ @ @ @ GAINERS
SAY SOMETHIN’ | 825 CUUEE R R e INCREASE IN
MARIAH CAREY FEATURING SNOOP DOGG ISLANDAIDIMG | L= 8% 14% 18% 2% 33% chEASEIN
BLOW THE WHISTLE A 866
TOO SHORT SHORTAIVEZZOMBA — * = TR T m&————_l-
IT'S GOIN' DOWN ! s ™ +497 WHAT YOU KNGW
YUNG Joc BLOCK/BAD BOY SOUTH/ATLANTIC — e {Grand Hustle/Atlantic} | T.l. (Grand Hustle/Atlantic)
GITIT | g9 KSFM, KXBT, WKHT, WKPO, WRCL, WPYO +42, WHZT +41, KWIE +39, KSEQ +31, KZFM +26
YING YANG TWINS FEATURING BUN-B COLLIPARK/TVT s | WRED, XMOR KVYB +26, KSFM +25, KLUC 425, KPRR +23, WXIS +21
DIME PIECE Total statiens with six o more detections: 21 +479 %
NICK CANNON FEATURING 12ZY CAN-I-BALLUUNIVERSAL MOTOWN Total dotections by daypart: Chris Brown Feat. Lil' Wayne (Jive/Zomba)
U AND DAT . WKPO +34, KSEQ +33, WXIS +30, KXJM +24_ KDGS +23
E-40 FEATURING T-PAIN & KANDI GIRL SICK WID' IT/BMEWARNER BROS. - @ @ @ @ @ AR 19, XD 19, KCH2 I BIKBDS 4 17IKTB i 7
GETTIN' SOME . -8 »-3 37 2 1-4s +338 Nis
SHAWNNA DTP/DEF JAM/IDIMG A % 13% 19% 31% 28% Cassie {Next Selection/Bad Boy/Atlantic)
ZINGY { KGGI +40, XMOR +36, KLUC +35, XHTO +30, KBDS +25
AK'SENT FEATURING BEENIE MAN CAPITOL SNITCH 7 N 'fUBE +22. KVEGE1BIKDGSH16/KPAW +15 WRED535
DO ITTO IT . Obie Trice Feat. Akon +332 . .
CHERISH FEATURING SEAN PAUL OF THE YOUNGBLOODZ SHO'NUFF/CAPITOL (s#:vnxsezrs\wp% e :mg I\Sl!loveLfSa;é S(ls%rla ;gxéﬁgﬂir;/mcog)
KPTY, WAJZ, WBTT, WIBT, ] +51, +28, +28, +27, +
SHAKE THAT WRDW, WRED WIBT +20, KDON 18, WJMN +17, KBDS +13, KLUC +12
EMINEM FEATURING NATE DOGG SHADY/AFTERMATHANTERSCOPE ey A G P +328 * N
- otal 5 with six or more 3 )
Eggsv::munmmoo $HORT LAFACE/ZOME,{ Tetal detections by daypart: Paula DeAnda Feat. Baby Bash {Arista’/RMG}
KLUC +33, WPOW +36, WRVZ +30, KBDS +24, KDDB +20
HOLLA AT ME @ @ @ @ @ KIBT +18, WWKX +18, WBTT +15, KBBT +15, KYLD +13
DU KHALED FEATURING LILWAYNE, PAUL WALL, FAT JOE & PITBULL  TERROR SQUADKOCH = e 5 O =
DJ PLAY A LOVE SONG
JAMIE FOXX FEATURING TWISTA JRMG ! 3% 1% 12% 41% 3%
FOREVER GIRL y
Q. AMEY BLACKGROUND/UNIVERSAL MOTOWN | i 92 SE77 A
HUSTLIN' i | 344 2843 | -
o—id RICK ROSS SLIP-N-SLIDE/DEF JAMIDIMG  SESRERRL Y 64 rhythmic top 40 stations are electronically monitored by Nielsen 8roadcast Data
1 WHY YOU WANNA b1 g (A ' Systems 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved.
hd T, GRAND HUSTLE/ATLANTIC 1‘1 4314 ?'582 “e.-:i See legend to charts on lead page of charts section for rules and symbol explanations.
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KDDB WKPO
KIKI KBFM
KPHW WMPW
KPTY WPOW
WXIS KTTB
KCHZ KDON
WL GRE WKTU
KRKA WNVZ
KLUC KKWD
KVEG WPYO

Albany, N.Y.
Albuquerque, N.M.
Atlanta

Austin, Texas

Colorado Springs, Colo, KIBT
Corpus Christi, Texas KZFM
Denver KQKS
El Paso, Texas KPRR
XHTO
WRCL
KBOS
KSEQ
WBTT
WHZT
WWKL

Madison, Wis.
McAlien, Texas
Memphis
Miami
Minneapolis
Monterey, Calif.
New York
Norfolk, Va.
Oklahoma City
Oriando, Fla.

Honolulu Oxnard, Calif. Salt Lake City

San Antonio, Texas
Philadelphia San Diego
Phoenix
Portland, Maine.
Portland, Ore.
Providence, R..

Riverside, Calif.

Houston

Johnson City, Tenn.
Kansas City
Knoxville, Tenn.
Lafayette, La.

Las Vegas

San Francisco
Seattle
Tampa, Fla.
Tucson, Ariz.
Tulsa, Okla.
Wichita, Kan.

Bakersfield, Calif. Flint, Mich.
Fresno, Calif.
Boston
Charleston, W.Va.
Charlotte, N.C.

Chicago

Ft. Myers, Fla.
Greenville, S.C.
Harrisburg, Pa.

Sacramento, Calif.

Los Angeles
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ROTATIONS Heavy = 55+ Medium =25-54 Light = Under 25 See legend to charts on lead page of charts sectton for rules and explanations SONG ACTIVITY REPORTS NOW AVAILABLE AT www.BillboardRadioMonitor.com.
WHAT | NEED ¢ 104771 Heavy 0 HUSTLIN’ 441/97 COMPLETE 1 379/8 WHAT YOU
RIFTER Medium st kisv, 6 Rick Ross i GONNA DO 196/52
Ray J WRED, WRVZ, WXIS, XHTO ’ ] Mila J )
DOING TOO (Knockout/Sanctuary) Light 42 (Slip-N-Slide/Def Jam/IDJMG) (T.U.G./Universal Motown) Natalie Feat. Bun-B
MUCH tr 1783/328 Chart Move: 25-24 KADi{;gk:(VD}ﬁrdg/SEG oM 4 Chart Move: Debut 39 Total Stations 29 {Latium/Universal Motown)
:’:l{'i ?;:/lr:f foat BubyEcs Total Statlons ) . . Total Stations 26 \’w/‘ @ @ (D @ Total Statlons 14
rista = - o 5 T
AIRPLAY LEADER U @ @ @ @ DOITTOITfr  559/233 O @ @ b ] &  15% % 19%  4%% @ @ @ @ @
{15t Station to 100 Plays) W% 2% 1% 18%  39% Cherish Feat. Sean Paul Of T 15% 1% 2% 3% Heavy 0 e N M % %
L H 1 Medium kbGs, KWIE 2 Heavy 0
KZFM Corpus Christi, TX Heavy KSFM, wxis 2 The YoungBloodZ eavy WLLD 8 )
; ' : \ : Medi nght 27 Medium KkBOs, KPTY, KSEQ, KVEG 4
PD: Ed Ocanas Medium KBDS, KBMB, 15 {Sho'nuff/Capitol} edium KDHT, KXBT, - — .
MD. Arlene Cordell KDDB, KDHT, KVEG, KXBT, KXJM, KZFM, WBTT, WIMN, WKHT, WMPW, WWKX KBF K c’)\NddS 2 Light 10
Date: 02/05/06 WETT: WIBTWKHTIWRVZ, WPYO, WRED, Chart Move: Debut 33 Light 3 18 Aimplay Adds 3
i i Airplay Adds 2 KKSS, KVEG, KXBT
Chart Move. 22-12_ Light 32 Total Stations 41 KPT“YJ,W\)IVKX GALLERY 1 348/27
Total Stations 49 Alrplay Adds - A @ @ @ @ @ Mario Vazquez GET FREAKY 189/59
Total detections by daypart 8% 14% 18% 3% WHY YOU {Arista/RMG) Play-N-Skillz Feat. Pitbull
OENCINO) @ @ SAY SOMETHIN' ¢ 935/110 Heavy 0 WANNA ¢r 434/120 Total Stations (Ga/Latium)
Medium kcHz, KoGs, Ti, -

IZ% 23% 18%

Heavx KBDS, KCAQ, 12
KDON, KKWD, KSEQ, KTBT, KXJM, KYLD,
KZFM, WPOW, WRDW, WXIS

Medium KBFMm, KBMB, 1
KBOS, KDDB, KDGS, KIBT, KISV, KLUC,
KPRR, KSFM, KVEG, KVYB, WBTT, WKPO,
WLLD, WRED, WRVZ, XMOR

Light - 19
Airplay Adds 4
KKSS, KLUC, KUBE, WWKX

ME & U 1708/338
Cassie

(Next Selection/Bad Boy/Atlantic)

AIRPLAY LEADER
{1st Station to 100 Plays})

KCAQ Oxnard, CA

PD: Big Bear @
Dote: 02/05/06 IS
Chart Move: 23-19

Total Stations 45

VNCHONONO

12% 21% 19% ZZ% 26%

Heavx KBDS, KBOS, 13
KDON, KGGI, KPHW, KSEQ, KVEG, KWIE,
KYLD, WBTT, WJMN, XHTZ, XMOR

Medium kBMB, KcAQ, 17
KDDB, KDGS, KIKI, KISV, KLUC, KPWR,
KUBE, KUUU, KVYB, KXJM, WKPO,
WRED, WWKX, WXIS, XHTO

Light ] 15
Airplay Adds 2
KLUC, wPOW

AIRPOWER BOUND

SAY | ¢ 1333/173
Christina Milian Feat. Young
Jeezy

(island/IDJMG)
Chart Move: 24-22
Total Stations 58

© 0QOO0

13% 19% 15% 22% 30%
Heavy wpyo 1
Medium KkBDS, KBMB,

2
KCAQ, KCHZ, KDDB, KDGS KIBT, KIKI,
KKSS, KPRR, KPTY, KTTB, KUUU, KVYB

WAJZ, WBT'[ WKHT, WKPO, WLLD,
WNVZ, WRED, WRVZ, WWKL, WWKX,
WXIS, XHTO, XMOR

Airplay Adds 2
KRKA, KVYB

GIMME THAT ¢ 1266/479
Chris Brown Feat. Lil' Wayne
(Jive/Zomba)

Chart Move: 31-23
Total Stations

@@@@“@

10% 18% 19% zw. 33'/.
Heavy KUBE, KVEG, WIMN, WwWKX 4

Medium kgps, KBOS, 2
KCAQ, KDDB, KDGS, KDON, KIBT, KIKI,
KISV, KRKA, KSEQ, KXJM, KYLD, KZFM,
WAJZ, WBBM, WBTT, WKHT, WKPO,
WRCL, WXIS

Light 30
Airp

n
KCHZ K GI KSEQ KTBT, KTTB, KVYB,
KWIE, WHZT, WKPO, WMPW, XHTO

Mariah Carey Feat. Snoop Dogg
(Island/IDJMG)

Chart Move: 29-25
Total Stations

@@@@@

ln 20% 15% 20% 35‘/-
Heavy wxis 1

Medium KBDS, KBFM,

KCAQ, KCHZ, KDDB, KDGS, KISV, KRKA,
KVYB, KXJM, KZFM, WIBT, WKHT, WRCL,
WRDW, WRED, WWKL, WWKX

nght 27
r?la Add 4
KTBT, KWIE, KYLD, WNVZ

IT'S GOIN' DOWN 780/182
Yung Joc
{Block/Bad Boy South/Atlantic)

Chart Move: 33-27
Total Statlons ) 50

@@@@@

16% Is% 0% 28"/-
Heavy KBBT, KVEG, WKHT 3
Medium kBOS, KPRR,
WBTT, WKPO, WLLD, WMPW, WPYO,
WXIS
Light 39
Airplay Adds 3
KPWR, WJMN, XMOR

U AND DAT 680/118
E-40 Feat. T-Pain & Kandi Girl

(Sick Wid' lVBME/Warner Bros.)
Chart Move: 34-30

Total Stations

@@@@@

10% 21% 19% 23% 25%
Heavy kBMB, KDON, KYLD, XHTZ 4

Medium kgos, kBT,
KSEQ, KSFM, KUBE, KWIE, WBTT

Light 19
Airplay Adds 2
KPHW, KVYB

GETTIN' SOME 660/223
Shawnna

(DTP/Def Jam/IDJMG)

Chart Move: 37-31
Total Stations

@@@@@

o

‘ll% 14% 18% 2%9% 28'/-
Heavy kpry, wnvz 2

Medium KkBeT, kkss,
KVEG, WBBM, WKPO, WRCL, WXIS

Light 36
Airplay Adds 3
KUBE, KVYB, WIBT

ZINGY 600/48
AK'Sent Feat. Beenie Man
(Capitol)

Chart Move: 35-32

Total Stations as.
N ECONONO)
7%

6% 9% 15% 23%

KDON, KUBE, KVEG, KYLD, WKHT,
WMPW, WRCL

Light 32
Airplay Adds "

KBBT, KBDS, KBFM, KCHZ, KPHW, KVYB,
WPOW, WRED, XHTO, XHTZ, XMDR

BOSSY tr 537/122
Kelis Feat. Too $hort
{LaFace/Zomba)

Chart Move: 40-35

Total Stations 29

Q QOO Q

10% 17% 18% 21% 34%

Heavy KVEG, KZFM, XHTZ 3
Medium kBfMm, KDON, 5
KYLD, WIBT, XMOR

Light 21
Airplay Adds 2
WXIS, XHTO

HOLLA AT ME 510/89
DJ Khaled Feat. Lil Wayne,
Paul Wall, Fat Joe & Pitbull
({Terror Squad/Koch)

Chart Move: 39-36
Total Statlons

@@@@@

G% M% 19% 31% 32%
Heavy wetT 1

Medium kBmB, KPTY,
WLLD, WPYO, WRED, WXIS

Light - 27
Airplay Adds 3
KKWD, KYLD, XMOR

DJ PLAY A

LOVE SONG ¢  477/109

Jamie Foxx Feat. Twista
(J/RMG)

Chart Move: Debut 37
Total Statlol;s—

@@@@@

6% 13% M% ZG% 41%

Heavy 0
Medium kBmB, KIBT, 6
WNVZ, WRCL, WXIS, XHTO

Light 32
Airplay Adds 6
KDGS, KDON, KOHT, KPRR, KSFM, XHTZ

FOREVER GIRL 476/55
Q. Amey
{Blackground/Universal Motown})

Chart Move: 38-38
Total Stations

@@@@@

15% 15% 20"/- 42%

Heavy WBBM 1
Medium KLuc, KXJm, WRCL WXis 4
Light 19
Airplay Adds 2
KOHT, WKPO

{Grand Hustle/Atlantic)
Chart Move: Debut 40

Total Stations 45
Qe QQQ
%% 13% 19% 3% 8%
Heavy 0

Medium KPTY, KRKA,
KSEQ, KUUU, KYLD, WRCL, XHTZ
Light 38

Airplay Adds
KSFM, KXBT, WKHT, WKPO, WRCL, WRED,
XMOR

‘ CHART BOUND

JIGGLE IT 397/49
Young Leek Feat. Black Starr
(Def Jam/IDIJMG)

Total Stations

@@@@@

7‘/- 10‘/- 17‘/- 27‘/- 38%

Heavy kkwp 1
Medium KPRR, KUUU,WNVZ WROW 4
Light 24
Airplay Adds 2
WKPO, WRDW

* HEAT IT UP 392/275

Bubba Sparxxx
{New South/

Purple Ribbon/Virgin)
Total Stations

@@@@@

18%27%40%

Heavy 0
Medium kBMB, KBOS, KSEQ 3
Light 44
Alrplay Adds 23
KBBT, KBDS, KBMB, KCAQ, KDDB, KDGS,

KDON, KIKI, KISV, KKWD, KOHT, KPHW,
KSEQ, KXJM, WAJZ, WIBT, WKHT, WKPO,
WMPW, WRCL, WRED, WXIS, XMOR

ENOUGH CRYIN 1 386/99
Mary J. Blige Feat. Brook-lyn
(Matriarch/Geffen/Interscope)

Total Stations

@@@@@

10% 21% 18% 20% 30%

Heavy kveG 1
Medium Kgos, KRKA WKPO,WWKX 4
Light 25
Airplay Adds 5

KGGI, KSEQ, WKHT, WRED, WXIS

WHY WETHUGS  384/34
Ice Cube
{Lench Mob)

Total Stations 33

OECHONONO)

9% 9% 13% 25% B%
Heavy kuuu 1
Medium kBMB, XMOR 2
Light 30
Airplay Adds 4

KCAQ, KTTB, KVEG, WPOW

@@@CDCD

9% 13% 15% ZZ% 41%

Total Stations

@@@@@

Hea‘{v 0 14% 19% &% Z‘I‘/u 24%
Medium KCHz, WWKL, XHTO 3

" Heavy KPRR 1
Light 26 N
Airolay Adds 3 Medium kBFM 1
KCX‘(’],K FM, XMOR Light
WHAT'S HAPPENIN' 311/14 WALK AWAY 160/24
Juvenile Kelly Clarkson
(UTP/Atlantic) {(RCA/RMG)

fotii gatio;s —_—— __29
Q)

2 Q9 Q Q
6% 10% 13% 28% 43%
Heavy 0
Medium kpTY, KUUU 2
Light 27
Airplay Adds 1

KVEG

UNWRITTEN 301/26
Natasha Bedingfield
(Epic/SUM)

Total Stations 10

3% 2% 18% 1% 2%
Heavy wRow, wwkL 2
Medium kBfM, KkWD, wBeM 3
Light 5
Airplay Adds 1
XH% =Y

DAT GIRL 1 283/35
Potzee
(Unauthorized/AsyIum/Atlantic)

Total Statlons

®®@®®

5% 12% 15% 37‘/- 31%

Heavy 0
Medium Kiki, KTBT, WRVZ 3
Light 30
Airplay Add 1
2 S

BUMPIN MY MUSIC 266/21
Ray Cash Feat. Scarface
{Ghet-O- V|S|on/Cqumb|a/SUM)

Total Statuons

@@@@@

B% ZS%B% 35%

Heavy 0
Medium KIBT, KPRR, KUUU 3
Light 31
Airpla y Adds 2}
WMPW

LOVE SONG vr 207/6
MisseZ Feat. Pimp C.
(Fo' ReaI/Geffen/Interscope)

Total Statlons

@@@@@

1

4% 18% 2% 43%
Heavy kTBT 1
Medium 0
Light 17

1

Airplay Adds
sy Y

Total St Stations

®®@®@

b

19% 20‘/-21%28%

Heavy WWKL 1
Medium KBFM, WRDW 2
Light 4
* CHEVY RIDIN’

HIGH 151/23
Dre Feat. Ric Ross
{Jive/Zomba)

Total Stations 15

@@@@@

e

6% 11% 2% 49%

Heavy 0
Medium wLLD 1
Light 14
* HELL YEAH 140/39
San Quinn

(Rider/Done Deal)

Total Stations 17

@@@@(D

20% 18"/- 25%28%

Heavy KBMB 1
Medium kyLD 1
Light 15

* | LOVE MY B**** 139/33
Busta Rhymes Feat. will.i.am
& Kelis
(Aftermath/Interscope)

Total Stations 30

QO OO

7% 6% A% &% 5%
Heavy
Medium kpwr 1
Light 29
Airplay Adds i
KDDB
* SNITCH 135/89
Obie Trice Feat. Akon
(Shady/Interscope)
Total Statlo? -Zl
@ (9 @ @ M

3%

Heavy 0
Medium 0
Light 27
Airplay Adds 7

7
KPTY, WAJZ, WBTT, WIBT, WRCL, WRDW,
WRED

APRIL 28, 2006

ALL CHARTS ARE FOR WEEK ENDING APRIL 23, 2006
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2 i g5 TmME NIELSEN 8DS CERTIFICATION / HITPREDICTOR STATUS
E 3 25 asnsT IMPRINT / PROMOTION LABEL
— -
g 1 1 YEHAT YOou jovoss NO, 1 awes)
R T GRAND HUSTLEfATLANTIC
v g g ITE308 DOWN GAMIR
YUNG JOC BLOCK/BAD BOY SOUTH/ATLANTIC
5 9 LEANWITIT, ROCKWIT IT 3
—_— | o 4 DEM FRANCHIZE BOYZ FEATURING LIL PEANUT & CHARLAY SO SO DEFVIRGIN
' 3 42 POPPIN' MY COLLAR
i1 THREE 6 MAFIA HYPNOTIZE MINDS/COLUMBIA/SUM
4 16 MS.NEW BOOTY 0
AL BUBBA SPARXXX FEATURING YING YANG TWINS & MR. COLLIPARK NEW SOUTH/PURPLE RIBBONAVIRGIN
" 0 1w GETTIN' SOME
- " SHAWNNA DTP/DEF JAM/IDUMG
.~ ; 15 TEMPERATURE 2y
: ) _ T SEANPAUL VPIATLANTIC
" 12 1 4 MINUTES
n AVANT MAGIC JOHNSON/GEFFEN/INTERSCOPE
| 15 LOVE
KEYSHIA COLE A&M/INTERSCOPE
fie - - >
| 5 g4 BEWITHOUTYOU :
R - - MARY J. BLIGE GEFFEN INTERSCOPE
g 4 YO (EXCUSE ME MISS) 1w
el R CHRIS BROWN JIVE/ZZOMBA
\ 1 29 ToucHIir
- | e BUSTA RHYMES AFTERMATH/INTERSCOPE
', 13 g WHENYOU'RE MAD
r i NE YO DEF JAM/IDJMG
AdrONeE
& . u n ::u.n-o FITOERY 1
JON FEATURING E-40 & SEAN PAUL OF THE YOUNGBLOODZ BMETVT
) 19 5 TORN
- 4 LETOYA CAPITOL
! 15 8 SAVI
* e CHRISTINA MILIAN FEATURING YOUNG JEEZY ISLAND/IDJMG
Y 21 7 RIDIN'
I i s : CHAMILLIONAIRL FEATURING KRAYZIE BONE UNIVERSAL MOTOWN
", 20 4 ENOUGH CRYIN
s » MARY J. BLIGE FEATURING BROOK-LYN MATRIARCH/GEFFEN/INTERSCOPE
@ 1 28 2 TEYTOUWANNA o
| GRAND HUSYLEATLANTIC
- ISR
| 3p 4 DJPLAY A LOVE SONG
A { a2 JAMIE FOXX FEATURING TWISTA JIRMG
- GOOD LUCK CHARM
‘;.i! | .. _ JAGGED EDGE COLUMBIA/SUM
. 23 | g HUSTLER MUSIK
i-" LIL WAYNE CASH MONEY/UNIVERSAL MOTOWN
" 95 4 HUSTLIN'
|8 | Sencd RICK ROSS SLIP-N-SLIDE/DEF JAM/IDJIMG
"2 4"‘. 27 4 SOWHAT thg
. ‘ : 4 FIELD MOB FEATURING CIARA OTP/GEFFEN/INTERSCOPE

LOOKING FORYOU
KIRK FRANKLIN

GIMME THAT
CHRIS BROWN FEATURING LIL' WAYNE

I'M N LUV (WIT A STRIPPER)
T-PAIN FEATURING MIKE JONES

BEST FRIEND
50 CENT & OLIVIA

TELL ME WHENTO GO
E-40 FEATURING KEAK DA SNEAK

BACK LIKE THAT
GHOSTFACE KILLAH FEATURING NE-YO

GIRL
PAUL WALL

DO ITTOIT

IN MY MIND
HEATHER HEADLEY

CAN'T LET GO
ANTHONY HAMILTON

THE ONE YOU NEED

FLY LIKE A BIRD
MARIAH CAREY

WHAT | NEED
RAY J

HOLLA AT ME

WHAT'S HAPPENIN'
JUVENILE

CHERISH FEATURING SEAN PAUL OF THE YOUNGBLOODZ

MEGAN ROCHELL FEATURING FABOLOUS

DJ KHALED FEATURING LIL WAYNE, PAUL WALL, FAT JOE & PITBULL

FO YO SOUL/GOSPO CENTRIC.ZOMBA
JIVE/ZOMBA

KONVICT MUZIKIJIVEIZO’MBA
G-UNITANTERSCOPE

SICK WID’ IT/BME/WARNER BROS.
DEF JAM/IDUMG
SWISHAHOUSE/ASYLUM/ATLANTIC
SHO'NUFF/CAPITOL
RCA/RMG

SO SO DEF/ZOMBA

DEF JAM/IDJIMG
ISLAND/IDIMG
KNOCKOUT/SANCTUARY
TERROR SQUADKOCH

UTP/ATLANTIC

WOST ANMFLAY ADTIS

DETECTIONS

™

5263

3413

—

———a

P :

1859

. :

Llabal’

Thne
Sl

Ui}i‘.ff

w

6228

2889

3709

3398
3334
-;680
2976
2466
3007
3070
2900

2563

2187

2058

1793

1914

1619

1688

1365
1287
f 1458
1542
1414
1378

1454

AUDIENCE
MILLIONS  RANK
70.144 1
29.891 _i.
39.012 ‘ 3
27234 | 10
' 29.0:;2 7

7
(N
28778 | 8
|omemie
33.227 | 4
Ly

28.506

9
26872 | N
6

29.385
a7 | "
42.863 .i
24449 13
19.603 19
21.142 ‘ 15
- g &
26161 | 12
17453 | 21
20.016‘:— 1;-
20.710 16
1571 | 25
19.775 :
v13.006 i“l
}3.883 ' 26
1875 ' 29
3 -
18.951 20
- v
16415 24
: 8l
10.825 = 32
L e
16.513J
10.926 ! 3
16524 | 22
-+
7598 = 35
7951 34
8859 33
10.975 @
3z [
6.115 | @8
4932 || -
1-*
5,262 18
7493 | 36
R
6.091 | 39
6158 -

MOST AIRPLAY ADDS

:
TME S—— NEW
ARTIST / LABEL STATIONS
RIDIN' RIMS °r 13

Dem Franchize Boyz

{So So Def/Virgin)

KBTT, KNDA, WBLK, WCKX, WFXA,
WHXT, WIKS, WJUC, WPWX, WQHT,
WVEE, WWHV, WZFX

Total stations with six or more detections: 43
Total detections by daypart:

OO

3

7% 12% 17% 32% 33%
HUSTUN® Y
Rick Ross

{Slip-N-Stide/Def Jam/IDIMG}
KMEL, KPRS, SIHJ, WEAS, WGZB,
WHHH, WIKS, WIZE WJUC, WPHI,
wasL, wueT

Total stations with six or mose datections: 66

Total detections by daypart:

(=1 -3 31 12 126

8% 13% 2% 31% 21%

GIMME THAT r
Chris Brown Feat. L' Wayne
(Jive'Zomba)

KBFB, KBTT, KBXX, KKBT, KKDA,
KNDA, KXHT, WJUC, WPGC, WPWX,
WQOK, WZMX

Total stations with six or mere detections: 69

Total detections by daypart:

L 3 1 P12 12-%a

9% 20% 21% 28% 21%
JIGGLE IT 10
Young Leek Feat. Black Starr
{Def Jam/iDIMG}

KJMM, KNDA, KRRQ, KVSF, WEUP,
WJITT, WOWI, WPEG, WQSL, WRJH

Total stations with six or more detections: 21
Total detections by daypari:

OODDD

- w3 » 2 124a

6% 10% 17% 34% 33%

WHY YOU WANNA r [:]
Uik

{Grand Hustle/Atlantic)

KNDA, WAMO, WBFA, WBHJ, WGZB,
WJITT, WIWZ, WUBT, WXBT

Total stations with six or more detectisns: 74

Total detections by daypari:
F=] x1 1246

-n -3
8% 20% 21% 25% 26%

; RECURRENTS
o  TITLE DETECTIONS
| _F__ ARTIST / IMPRINT / Pﬁ_ulilou LABEL B L w
; ﬁ?_v%'%(ss JAMADIMG) - 152 NN 1540
_:_ EAIEAF:FR Eg;SEQE# EUDACRIS (JRMG) il B
_l_ ggvf)cm'((:EoFr:;: SLIMTHUG (COLUMBIA/SUM) 3 ,293 sl
_._ NGE?LIYLFEIEF PAULWALL, ALl & GIPP [DERRTY/FO REELAINIVERSAL MOTOWN) K2 ,f_ 1o
€ ?&25& (UTP/ATLANTIC) - ~ _,_6_53, _._519
"_. :g\is;oxzplsmﬂxwom & JERMAINE DUPRI (COLUMBIA/SUM) B _us_
R ey sLANDo M) ¥ . =
. ID::TF:(AL’;PE{;EUBT)EY_ZN({SEO SO DEFVIRGIN) r‘ il -
Pomirrse, 0 «HE e
_‘L ffzﬂ%ﬁ& (SONG BOOK/ATLANTIC) - _“ 6%
o ggnrfsg:zowm_ (JIVE/ZOMBA) j— N . =
-_3_ Egiﬁlms:cmuwgmcwmg)_ o o w2 4 - — o
i 3&‘55 JsElEjZRY\QE\z?EKON (CORPORATE THUGZ/DEF JAMADIMG) Nz e ad
f::;z ZLI\VAAFIA (HYPNOTIZE MINDS/COLUMBIA/SUM) k. i
I8 L riE AlsBon ALLTARS (uReLe sBoNvRGr) ¢ 984 383
i SA?J%EV\?E?’?SA? JAMIE FOXX (ROC-A-FELLA/DEF JAMADIMG) W __36_1_ -
2 E?LF(’E)VE;'I\‘/‘I(’;ZVEY/ASYLUM/ATLANTIC)— ol e
18 52(\5 \X/?)\IAJ/ FEAT. CIARA {COLUMBIA/SUM) “2414_1_._;343_
19 3"@(;5‘8 ﬁlzzv (CORPORATE THUGZ/DEF JAMADJMG) _N g6 g
.;_ gﬂ::ﬁ%ﬂf& 4 LIFE/ASYLUM) N . B2

GREATEST
GAINERS

IMCREASE IN
DETECTIONS

ITS GO DOWN
Yung Joc (Block/Bad Boy South/Atlantic)
WEXA +31, WRJH +27, WPRW 425, WIKS +25, WXBT +24
WJHM +24, KRRQ +21, KBLR +20, WBTF +19, WBTJ +18
WHY YOU WANNA
T.). {Grand Hustle/Atlantic)
WJIWZ +39, WMBX +32, KHTE +22, WRJH +20, WBTJ +20
WIZF +18, WDHT +17 WBFA +17WJMI +16,WQSL +16
fr DJPLAY A LOVE SONG
Jamie Foxx Feat. Twista (J/RMG)
KBFB +46, WVEE +38, WJUC +35, KATZ +35, WHRK +34
WZHT 425, KXHT +24, WBHJ +21, WZFX +17 KRRQ +15

+524

+494 o

+416

Chamillionaire Feat.

Krayzie Bone (Universal Motown)

WHRK +32, WGZB +29, WUMH +23, WEDR +23, WZMX +21
WIKS +21, WKKV +17WRJH +15, WPGC +15, WEUP +14

H349| 1 sian v e
Lil Jon Feat. E-40 & Sean Paul Of
The YoungBloodZ (BME/TVT)

WZHT 467 WAMO 422, WZFX +18, WFXA +17, WRJH +16
WPRW +16, WBTF +15, WHTD +15, WQOK +15, WKYS +15

85 R&B/hip-hop stations are electronically monitored by Nielsen 8roadcast Data
Systems 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved.
See legend to charts on lead page of charts section for rules and symbol explanations.
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America’s Only Hip Hop Soap Opera Is
Jumpin’ Off All Over America!

“What's Poppin” — stories of everyday people just trying to live. The stories include
betrayal, single parenting, love, greed, tragedy, comedy, and best of all Hip Hop. Urban
PDs at WGCI-FM, Chicago; KPRS-FM, Kansas City; WQUE-FM, New Orleans; and WAMO-FM,
Pittsburgh are among the many stations on board. Get this exclusive for your market NOW!

“What’s Poppin” is produced by BABYSITTERS PRODUCTIONS, the folks who bring you
® “The Cla’ence Update”, “On the Phone with Tirone,” "Moments in Black History,” and
“It's Your World.”

Call AURN Affiliate Relations at 1-800-456-4211, ext. 4098 to get this exclusive
Affion Crockett as "Rayshawn Phillips” for your market. Or e-mail us at... AffiliateRelations@aurn.com

ALL CHARTS ARE FOR WEEK ENDING APRIL 23, 2006
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- SEPTEMBER 6-8

B

REGISTER
BY JUNE 8

\\Q._\  — i -
g -

Join Billboard for the premier event to
network, share knowledge, make deals and
discover new talent with the key industry
players in the R&B Hip Hop community!

WAk AVES

-SVUPERSTAR INTERYIEWS
-COCKFTAIL PARTIES
- LIYE ARTIST SHOWCASES
/ - iNPUSTRY EXPERT ROUNDTABLE PDISCUSSIONS
- PROYOCATIVE CONFERENCE SESSIONS
~-THE STAR STUDPPED AWARYDS SHOW

artist, A&R reps, label execs,
managers, producers, songwriters, media execs,
publishing rights organizations, filmmakers, radio
programmers, Internet companies, DJs, booking
agents, touring companies, distributors & more!

“THE BiLLBOARY CONEERENCE iS ONE OF THE MOST NECESSARY >
CONFERENCES #OR MUSIC EXECVTIVES, ARTISTS AND ANMONE -
WHO S i\ AN1 WAY RELATEY TO THE MUSIC BUSINESS.” ’

-~ . | 13 e www.BillboardEvents.com
@@“ Q) * Karl Vontz * 415.738.0745
Z A~ * Margaret O‘Shea * 646.654.4698

G O * Renaissance Waverly » 800.468.3571
RESERVE BY AUG 11 FOR DISCOUNTED RATE OF $149

.
> |
N

7 WWW BiLLBOARDEVENTS .COM!
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WJHM

Orlando

PD: Stevie DeMann
APD: Keith Memoly
MD: Dawn Campbell

/ HIP-HOP
POWER PLAYLISTS

<>

WPHI
Philadelphia
OM: Helen Little

PD. Colby Colb
MD: Sarah D'Connor

WILD

Boston

PD: Reggie Beas
MOD: Chubby Chubb
Radio One 617-472-9447

CBS Radio 407-919-1000 ™w W Radio One 610-276-1100 ™ W ™ W
1 T1.What You Know 80 78 1 T1 What You Know R 8 1 Anthonry Hamilton Can't Let Go 24 2
2 Yung Joc !t's Goin' Down n s 2 Bubba Spanoc Featuring Ms.NewBo 88 84 2 Heather Headley In My Mind 32
3 Twista Feamnuq Mariah So Lonely 3 6t 3 Dem Franchize Boyz Featu Lean Wit | 85 8% 3 Marv.L Blige Be Without You 1”19
4 Kl!vshu 6 &7 4 Busta Rhymes Touch it < <] 4 The Isley Brothers Featu Just Came 16 16
5 Beyonce Fcnmng Slim T Check On | 85 61 5 Ne-Yo So Sick nm® 5 Charie Wilson Magic 16 17
6 Busta Rhymes Touch it 5 6 Chris Brown Yo {Excuse Me Miss) nn 6 Mary J. Blige Featuring Enough Cry 1% 18
7 Christina Milian Featuri Say | 1 1] 7 Sean Paul Temperature 7 n 7 Bubba Spanoo Featuring Ms New Bo 15 13
8 Kirk Franklin Looking For You S0 5% 8 Shawnna Getn' Some 54 2 8 Busta Rhymes Touch it 15 13
9 Paul Wall Gt LY <} 9 Remy Ma Concerted (There's Somethin 5 5 9 T1.What You Know 15 14
10 Mary J. Blige Featuring Enough Cry 46 48 10 Chris Brown Featuring Li Gimme That 4 5 10 Keyshia Cole Love 15 15
11 LL Cool J Featwing Lyfe Freeze & 0 11 50 Cent & Oiivia Best Fri 2 au 11 Kirk Frankiin Lookng For You 15 18
12 Sean Paul Temgerature N B 12 Christina Milian Featuni Say | 41 3 12 Sean Paul Temperature 14 13
13 Chamillionaire Featuring Ridin" 3N 13 LeToya Torn k) 13 Mariah Carey Don't Forget About Us 14 13
14 T-Pain Featuring Mike Jo I'm N Luv I 14 Ne-Yo When You're Mad NN 14 Keyshia Cole | Shoukd Have Cheated 4 14
15 Dem Franchize Boyz Featu Lean Wit| 35 a5 15 TI. Why You Wanna 3 2 15 Avant 4 Minutes 13 8
16 Ne-Yo When You're Mad I 1) 16 Mary J. Blige Featuring Enough Cry k<] 16 Vivian Green Gotta Go Gotta Leave { nn
17 Shawmna Getin' Some -} 17 Beyonce Featuring Slim T Check On | B B 17 T-Pain Featuring Mike Jo I'm N Luv 1312
18 Cheis Brown Yo {Excuse Me Miss) 83> 18 Jamie Foxx Featunng Lud Unpredicta B X 18 LeToya Tom 8
19 Mary J. Blige Be Vvithowt You 373 19 Keyshia Cole Love 3 19 Twista Featuring Trey So Gal Tonit 12zn
20 Jamie Fox Featuring Lud Unpredicta axn 20 Avam 4 Manutes *» 3 20 Ne-Yo When You'rs Mad 12 12
21 Lil Wayne Featuring Bird 'm A D Bo % 21 21 Nelty Featuring Paul Wal Griiz R 21 Chris Brown Yo (Excuse Me Miss) 2 1B
2 il Jon Featring E-90& Snap Yo Fi -] 22 Lil Jon Featuring E-20& Snap Yo Fi 32X 2 Kem | Can't Stop Loving You 12 u
23 Rick Ross Husthn' % R 23 Juelz Samana There it Got {The Whi B % 2 Eric Benet | Wanna Be Loved 12 14
24 Heather Headiey In My Mind . ) 24 Dem Franchize Boyz Featu | Think Th 218 24 Ne-Yo So Sick 12 16
25 Ray.J Whnat | Need 21 25 Mary J. Biige Be Without You . .1 25 Charlie Wilson Chare Last Name- W nse
2% Lyle Jennings Must Be Nice 2B 2 Young Leek Featuring Bla Jiggle t 18BN 26 Jageed Edge Goud Luck Charm nn
21 Missy Elliost Featuring Lose Contr 19 18 21 Yung Joc It's Gon Down 1”1 21 Dem Franchize Boyz Featw Lean Wi | 1 12
28 Cheis Brown Rua ft! 17 16 28 Young Jeezy Featuring Ak Soul Surd 17 1 28 Jamie Foxx Featuning Ld Unpredicta 1M u
23 Young Jeezy Featunng Ak Soul Sum 17 16 23 Twista Featuring Trey So Gir Tont 17 15 2 Lil Jon Featuring E-40 & Saap Yo Fi 10 8
30 TOK Footornts 171 30 Ghostface Killah Featuri Back Lke 171 30 Faith Evans Tru Love 0 9
31 Nelly Featuring Paul Wal Gnilz 1 n 31 Bow Wow Featuring Ciara Lke You 7”2 31 Bow Wow Featuring J-Kwon Fresh Azm 10 11
2 vaWw:FeaunngCnnljst 1Hn 32 David Banner Play 1% 17 R Chris Brown Featuring Li Gimme That 10 12
B West Feativing Jam Goid Digge 13 12 3 Chris Brown Run It 15 16 B Beenic Man Hmm Hmm 9 6
u MVnSoSvck 13 18 34 Ray.J One Wish 15 16 3 Ray J One Wish 9 7
% Alicia szs Unbreakable 132 ¥ Kanye West Featuring Jam Gold Digge 15 19 % Chnstina Mitian Featori Say | 9 9
3% OJ Khaled Featuring L|I HoNa AM 12N 3% Lyle Jeanings Must Be Nice 14 9 3% Trina Featuring Kelty Ro Here We Go 9 10
37 Mariah Carey Shake It 12 13 37 Mariah Carey Don't Forget About Us 1412 37 Three 6 Mafia Poppin’ My Coltar I n
38 Three 6 Mafia opptnMyC lar 0 16 38 Keyshia Cole | Should Have Cheated 14 1 38 Trey Sonqz Gotta Go 91
39 Lif" Aip 'm A Balla {Fep MyChip g ¥ 33 Bobby Valentino Slow Dovn 14 14 39 Yung Joc t's Gon’ Down 8 7
40 Keyshia Cole | Shouid Have Cheated 9 10 40 Trina Featunng Kelty Ro Here We Go 13 1% 40 Mariah Carey Fly Lke A Bird 8 7
A lJlanlmABala(FﬁpMyChp 9 2 A+ Yung Joc s Goin’ Down 171 A+ No Airplay Adds This Week
Ae Smitty il Hart 8 2 | A+ Rick Ross Husthy 8 3
A+ E-%0 Featuring Keak Da S Tel Me Wh 8 4 A+ Lupe Fasco Kick, Push 8 4 |
3 )
WZMX P4 WENZ - WBTP
Hartford Cleveland - Tampa
PD: DJ Buck PD: Kim Johnson PD: Ron “Jomama~ Shepard
MD: David Simpson MD: Eddie Bauer MD Stu Robinson
CBS Radio 860-677-6700 Radio One 216-579-1111 Clear Channel 813-832-1000
™ W ™ W ™ W
1 Busta Rhymes Touch it 68 57 1 T1.What You Know 83 84 1 TI. What You Know 6 50
2 Chamillionaire Featuring Riden’ 84 8 2 Dem Franchize Boyz Featu Lean Wit] 80 8 2 Anthony Hamilton Can't Let Go 6 62
3 Cheri Dennis | Love You S8 64 3 Bubba Spanxxx Festuring Ms NewBo 79 69 3 Avarm 4 Minutes R 2
4 T1 What You Know 5% 46 | 4 Three 6 Mafia Poppin’ My Collar nB 4 MMvJ Blige Be Without You 62 5
5 Ne-Yo When You're Mad 5 4 S Busta Riymes Touch ht BT 5 Jamie Foxx Featuring Lud Unpredicta 5 5
6 Keyshia Cole Love 51 56 6 Chris Brown Yo (Excuse Me Mess} M 6 Keyshia Cole Love -]
7 Moy ). Blige Be Without You S0 S0 7 Mary J. Blige Be Without You 58t 7 Chris Brown anExcuse Me Miss) 48 X
8 Sean Paul Temperature 485 3 8 Yung Joc lt's Gow' Down M 4 8 Busta Rhymes Touch 4 31
9 Jagged Edge Good Luck Charm 43 4 9 Lil Jon Featwing E-90 & Snap Yo R 39 % 9 Field Mob Featuring Cial So What N 8
10 Cassie Me & 0 X2 10 Shawnna Geton’ Some K 10 Bubba Spancx Featuring Ms.NewBo 30 50
n RunyMaConcenedm)eresSmm 0 % 11 E-40 Featuring Keak Da S Tell Me Wh » 19 11 Dem Franchize Boyz Featu Lean Wit | B 5%
12 Daddy Yankee Romoe ¥ B 12 LeToya Tom % B 12 Nelly Featuring Paul Wal Gnllz an
13 Christina Milian Featuri Say | 3% &6 13 Chwis Brown Featuring Li Gimme That k<. 13 Alicia Keys Unbreakable -
19 Brown Featuring Li Gimme That 20 14 Sean Paul Temperature K] 14 Juvenile Rodeo X %0
15 Cham Ghetto Story k. 15 Chastina Milian Featuci Say | k14 15 Theee 6 Matia Poppn® My Collar < J)
16 LeToya Tom 31 3 16 Chamillionaire Featuring Ridn’ 23 16 Mary J. Blige Featuring Enough Cry 2%
17 Beyonce Featuring Slim T Chack On | 2 X 17 Ne Yo So Sick % A 17 Lil Wayne lHuster Musik 2IN2Y
18 Rick Ross Hustin' 2 X 18 Keyshia Cole Love %5 % 18 Mario Let Me Love You 212
19 Faith Evans Tru Love BB 19 Ne-Yo When You're Mad 2.0 19 LeToya Tom 2 12
20 Mary J. Blige Featuring Enough Cry % % 20 T-Pain Feauwing Mike Jo fm N Liv 2 2 20 Twista Overmight Celebrty 19 8
21 Yung Joc It's Gowt' Down 4 16 21 Twista Featuring Trey So Girl Tonit 2 M 21 Kanye West Through The Wire 19 10
22 Jamte Foxx Featuring bud Unpredicta 85 2 Jamie Foxx Featuring Lud Unpredicta 2x» 22 Jagged Edge Good Luck Charm 19 10
23 Phar-city Feat Trey Son Gotta Have 4 3 23 MaryJ. Blige Featuring Enough Cry 22 23 Beyonce Featuring Slim T Check On | 19 3
24 Elephant Man Wille Bounce 22 24 Nelly Featuring Paul Wal Gz 220 24 Kirk Frankiin Looking For You 18 2
5 Mobb DeeE Put Em In Their Place 19 19 5 Avam 4 Minutes x5 25 Marques Houston Naked 18 19
26 Shawnna Gietbn’ Some 18 18 2% Juvenile Rodeo 19 16 2% TL Rubber Band Man 6 8
Z] Beenie Man Hmm Hmm 18 2 21 BoyzN Da Hood Dem Boyz 19 18 21 Amthony Hamiiton Charlene 16 8
28 Cam'Ron Featring L W Touch kO 1”8 28 B.G Featuring Mannie Fr Move Aroun 19 19 28 ludacris & Field Mob Fea Georga 16 12
23 Lil Jon Featuring E-40 & Snap Yo Fi 16 15 23 Beyonce Featuring Slim T Check On | 19 2 23 Ne-Yo So Sick % 17
30 Juelz Samana Clockwork 15 4 30 TLWhy You Wenna 18 30 Ne-Yo When You're Mad 5 2
31 Bubba S Featring Ms.NewBo 15 16 31 Three 6 Mafia Featuring Stay Fly 1815 31 Avant Featuring Lil' Way You Know W 13N
3 Manah Mine Agan 15 44 R Kamye West Featuring Jam Goid Digge 18 17 R Fantasia Free Yowrselt 1312
3 Feld Mob Featuring Ciar So What 13 8 B DAL Lty Taffe 18 2 3 Shanice Take Care Of U 3”2
34 Chwis Brown Rua ftl 12 8 3 ﬁeldMthemnngCluSDWhat 16 1 3 Beyonce Me, Myse! And | 126
% Ne-Yo So Sick zn ¥ Purple Ribbon All-Stars Kryptonie 15 2 35 Trey Songz Featunng Twi Gotta Make 217
3% Paul Wall Gl 1mns 3% Ll Wayne Hustier Musik 14 3 3% Methrone Things That Lovers Do 12 15
37 Sean Paul We Be Burnin’ n % 37 Destinys Child Cater 2U 14N 37 Rick Ross Hustln' 12 4
38 Juelz Satana There It Gol (The Wh 0 7 38 Dem Franchize Boyz Ridin’ Rims 139 38 R Kelly Skew Wind n 3
k) C’llsBmanulExcuseMeMlss) 9 12 33 Dem Franchize Boyz Featu | Think Th 13 12 3 The Notorious BIG Fea Mo Money M 1 6
40 Megan Rochell Featuring The One Yo 8 2 L) MaﬂahCMtva'lFovqe!anUs 12 12 0 Luke & 0 My Tum n9
| A+ is Brown Featring Li Gunme Thet 20 At ﬁeldMthemnnngSo\M'I 6 1 A+ Ray.J What | Need 8 2
A Juelz Samtana Clockwork 15 4 A+ Lil Wayne Hustler Musik "3 A+ LL Cool J Featuring Lyl Freeze 8 3
LM Paul Wall Girl 13 ) A+ Megan Rochell Featuring The One Yo 8 4
New Orleans @ Raleigh - Charlotte E
PD/MD: Uptown Angela DM: Cy Young OM: Terry Avery
Clear Channel 504-679-7300 MO: Shawn Alexander MD: Deon Cole

aBBSUHEHNQEEESQU@BQBE

t 24

T1. What You Know

Three 6 Mafia Poppin’ My Coliar

Baby Boy The Way ! Live

LaToya Tom

Avamt 4 Minutes

Cheistina Milian Featuri Say |

Jagged Edge Good Luck Charm
Cherish Featuring Sean P Dot To |

Ratchet King Featuring L Do The Rat

Lil Wayne rustier Musik

Yuag Joc It's Goin' Down

Mary J. Blige Be Without You

Field Mob Featuring Ciar So What

Heather Headley in My Mind

B.G. Featuring Mannie Fr Move Aroun

Jaheim The Chosen One

S0 Cent & Dlivia Best Friend

Ne-Yo When You're Mad

Dem Franchize Boyz Featy Lean Wl

Jamie Foxx Featuring Twi D.J Play A

Sean Paul Temoerature

Romeo Feat. Richboyz U Can't Shing

Mary J. Blige Featuning Enough Cry

KLC. Mystikal, Calicoe & Holla At M

Chris Brown Featuring Li Gimme Th:

DJ Khaled Featuring Lil Holla At M

Jeezy 'v\y Hood
Yl Lv
Three 6 Maﬁa Featuring Stay Fly
D4L Betcha Cant Do it ke Me
Chris Bm&cuse N:e hﬂslsjiv
T-Pain Mike Jo fm
MisseZ Featuring Pimp C. Love Song
Dem Franchize Boyz Rudin’ Rims
Avamt Featuring Lil' Way You Know W
Partners-N-Crime Buotie Bubbie
Kanye West Featuring Ada Heard ‘Em
DAL (affy Taffy
Kanye West Featuring Jam Gold Digge

Partners-N-Crime Bubbie Bubble
Shawnna Gettin’ Some

APRIL 28, 2006

w
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n 3
5 4
61 S
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18 -1
] K}
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n %
12 *
3 kA
12 3
17 n
n L]
i s
1 A
A

Radio One 919-848-9736

TI. What You Know
Dem Franchize Boyz Festu Laan Wit |
Three 6 Mafia Poppin® My Colar
Ne-Yo So Sick
Mary J. Blige Be Without You
Chris Brown Yo {Excuse Me Miss)
Yong Joc Its Gan' Down

Spanoo Featring Ms. New Bo
Lil Wayne Hustles Musik
Avant 4 Minutes
Sean Paul Temperature
Chnstina Milian Featun Say |
T-Pain Featuring Mike Jo 'm N Luv
S0 Cem & Diivia Best Friend
Keyshia Cole Love
Ray JWhat | Need
Jaheim The Chasen One
Lil Jon Featuring E-40 & Snap Yo Fi
T1 Why You Waona
Ne-Yo When You're Mad
Field Mob Featuring Ciar So What
MavyJ Blige Featuring Enough Cry

Busta Rhymes Touch It

Mariah Carey Fy Like A Bird
Neily Featuring Paul Wal Gritz
Jamie Foxx Featuring Lud Unpredicta
Jamie Foxx Featuring Twi DJ Play A
Beyonce Featring Slim T Check On |
Cheri Dennis | Love You
Chensh Featuring Sean PDo it To |
Megan Rochell Featuring The Dne Yo
Don2ll Jones I'm Gonna Be

LLCooIDJogmno

Juelz Santana Oh Yes {aka ‘Postman’

lh:anah Carey Oon't Forget About Us
Toya Torm

MoNIDoep Put Em In Thex Place

a?s&mﬁmuu&rmﬂm
oya Tor
Mobb Deep Put £m In Thei Place

H
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wrnw | wosscaswdBERK
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CBS Radio 704-333-0131

TI What You Know

Dem Franchize Boyz Featu Lean Wit |

Yung Joc It's Goin' Down

Mary J. Blige Be Without You

Chais Brown Yo (Excuse Me Miss)

Ne-Yo So Sick

Theee 6 Martia Poppn’ My Collar

Field Mob Featunng Ciar So What

Tyra Stll In Love

Shawnna Gettn' Some

Nick Cannon Featuring kz Dime Piece

LeToya Tom

Avant 4 Nanutes

Rick Ross Husthn'

Jagged Edge Good Luck Charm

Keyshia Cole Love

Sean Paul Temperature

T1. Wit You Wanna

Lil Jon Featuring E-90 & Snap Yo Fi

Beyonce Featuring Siem T Check On |

Megan Rochell Featwing The One Yo
Busta Rhymes Touch It

Bubba Spanoox Featurmq Ms. New Bo

Ne-Yo When You're Mad

T-Pain Blow YaMind

Ray Cash
Young Jeezy My H
T-Pain Featuring Mike Jo I'm N Luv
Cherish Featuring Sean P Do it To |
Like & @My Turn

Nelly Featunng Paul Wal Grilz

Cheri Dennis | Love You

Mariah Carey Don't Forget About Us
Chis Brown Li Gwnme That
DJ Khaled Featuring Lil Holla At M
Jamie Foxox Featuring Twi DJ Play A
Dem Franchize Boyz Ridin’ Rims.

Mila J Complete

vml.eekrmmgsumn
Eddic Owens

RERRNNSELLRBYRRELSALBIARR 3
BREREBCYBBRNGGZENESRNRLREERALINRSE §

TILE
ARTIST

SNAP YO FINGERS

TS QO DOWN
YUNG JOC

SO WHAT
FIELD MOB FEATURING CIARA

TELL MEWHENTO GO

E-40 FEATURING KEAK DA SNEAK

dioMonitor

N Nielsen

NIELSEN BDS CERTIFICATIONS

LIL JON FEAT. E-40 & SEAN PAUL OF THE YOUNGBLOODZ

LA
BLOCK/BAD BOY SOUTH/ATLANTIC

SICK WID' IT/BME/WARNER BROS.

Broadcast Data
Systems

N
AUDIE

MPRINT / PROMOTION LABEL MILLIDNS

- e

e
r VOU St g :‘Is x 8254 94,007 1
- = r—

LEAN WIT IT, ROCK WIT IT N 70450 @ 2
DEM FRANCHIZE BOYZ FEAT. LIL PEANUT & CHARLAY SO SO DEFVIRGIN T‘—
RIDIN'
CHAMILLIONAIRE FEATURING KRAYZIE BONE UNIVERSAL MOTOWN 55 867 5
TEMPERATURE v 61536 | 8
SEAN PAUL VP/ATLANTIC | :
MS. NEW BOOTY N 56,175 4
BUBBA SPARIOOC FEAT. YING YANG TWINS & MR COLLIPARK  NEW SOUTHPURPLE RIBBONVIRGIN - -
GIRL | !
PAUL WALL SWISHAHOUSE/ASYLUM/ATLANTIC ) a2 7 :
POPPIN' MY COLLAR

i THREE 6 MAFIA HYPNOTIZE MINDS/COLUMBIA/SUM 35.903 l_ '

BME/TVT

4193

DTP/GEFFENINTERSCOPE

BEST FRIEND
50 CENT & OLIVIA G-UNITANTERSCOPE 33.461 J‘L
GETTIN' SOME
SHAWNNA DTP/DEF JAM/IDUMG 34‘758“ ®
TOUCH IT
25 46.038 6
BUSTA RHYMES AFTERMATH/INTERSCOPE - =
WHY YOU WANNA
3 Tl GRAND HUSTLE/ATLANTIC - 24£9_2 l ‘
28 GRILLZ K2 22.085 16
NELLY FEAT. PAUL WALL, ALl & GIPP DERRTY/FO' REEL/UNIVERSAL MOTOWN v' i
HUSTLIN' |
5 RICK ROSS SLIP-N-SLIDE/DEF JAM/IDIJMG #eN20 ! ki
FRESH AZIMIZ ’
24 BOW WOW FEATURING J-KWON & JERMAINE DUPRI COLUMBIA/SUM 13'6:32‘ .
mETUER AT WEN
®  LiLwAYNE CASH MONEY/UNIVERSAL moTown 1767 1748 14391 19
ROMPE !
%) DADDY YANKEE EL CARTEL/INTERSCOPE 12'696‘| - ‘
g HOLLA AT ME 10950 23
DJ KHALED FEAT. LIL WAYNE, PAUL WALL, FAT JOE & PITBULL TERROR SQUADXKOCH -
g BACK LIKE THAT 16721 18
GHOSTFACE KILLAH FEATURING NE-YO DEF JAM/IDJMG . |
g DIME PIECE 5.046 35
NICK CANNON FEATURING 12ZY CAN-I-BALL/UNIVERSAL MOTOWN B - b|
BLOW THE WHISTLE
5 TOO SHORT $SHORT/JIVE/ZZOMBA 7022 : .
WHAT'S HAPPENIN' i
Gl ~ JUVENILE UTP/ATLANTIC 7874 . '
GITIT 6.195 |
YING YANG TWINS FEATURING BUN-B COLLIPARK/TVT : 4
Py
BUMPIN MY MUSIC 6327 29
_ RAY CASH FEATURING SCARFACE GHET-O-VISION/COLUMBIA/SUM . 1 : :
U AND DAT 2901 | 24
E-40 FEATURING T-PAIN & KANDI GIRL  SICK WID’ (T/BME/WARNER BROS. i
MOVE AROUND 5654 | 81
B.G. FEATURING MANNIE FRESH CHOPPA CITY/KOCH — '_
CONCEITED (THERE'S SOMETHING ABOUT REMY) 13953 20
REMY MA SRC/UNIVERSAL MOTOWN
o f—
RIDIN' RIMS
5430 | 32
DEM FRANCHIZE BOYZ SO SO DEFVIRGIN ! ‘
JIGGLE IT 4259 | -
YOUNG LEEK FEATURING BLACK STARR DEF JAM/IDUJMG : _4
BEDROOM BOOM 5160 34
YING YANG TWINS FEATURING AVANT COLLIPARK/TVT : =i
ZINGY 2171 I =
AK'SENT FEATURING BEENIE MAN CAPITOL 1
CHEVY RIDIN' HIGH 2087
| Vi MBA — L :
[
ICE CUBE LENCH MOB 3.6530 -
SHAKE THAT 5394 | 33
EMINEM FEATURING NATE DOGG SHADY/AFTERMATHANTERSCOPE : I
GO AHEAD
GUCCI MANE FEATURING MAC BRE-Z LAFLARE/BIG CAT 4.463 | ‘.-
e T Loy A0S 574 261 2820 -
BUBBA SPARXXX NEW SOUTH/PURPLE RIBBON/VIRGIN h

SHOULDER LEAN
YOUNG DRO FEATURING Tl

85 R&B/hip-hop & 64 rhythmic top 40 stations are electroni-
cally monitored by Nielsen Broadcast Data Systems 24
hours a day, 7 days a week. © 2006 VNU Business Media,
Inc. Al rights reserved. See legend to charts on lead page
of charts section for rules and symbol explanations.

ALL CHARTS ARE FOR WEEK ENDING APRIL. 23, 2006

INCREASE IN
DETECTIONS

+706

+664

+614

+5632

+498

GRAND HUSTLE/ATLANTIC

IT'S GOIN'
Yung Joc (Block/Bad Boy South/Atiantic)

WLLD +35, WFXA 431, KBBT +28, WRJH +27 WPRW 425
WIKS +25, WXBT +24, WJHM +24, KRRQ +21, KBLR +20

SNAP YO FINGERS

Lil Jon Feat. E-40 & Sean Paul Of
The YoungBloodZ (BME/TVT)

WZHT 467 WNVZ +41, KIBT +40, KDGS +32, KUUU +26
KPHW 425, WAMO +22, KBDS +19, WZFX +18, KKSS +17
WHY YOU WANNA

T.1. (Grand Hustie Attantic)

WJIWZ 439, WMBX +32, WRCL +25, KHTE +22, WKHT +21
WRUH +20, WBTJ +20, WIZF +18, WOHT +17 WKPO +17

WHAT YOU KNOW

T.1. (Grand Hustle/Atlantic)
WPYO +42, WHZT +41, KWIE +39, KSEQ 431, KBXX +27
WQHT 426, KZFM +26, KVYB +26, KSFM 425, KLUC 425

SO WHAT

Field Mob Feat. Ciara (DTP/Geffen/interscope)
KKWD +51, WLLD +28, KGGI +28, WBTS 427 WPYO +26
KKBT 422, WIBT 420, WCDX +19, KDON +18, WJMN +17

DOWN
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PD: Jerry Smokin' B

Total Statlons 84

QOO0 OQ

Jagged Edge

Field Mob Feat. Ciara
{DTP/Geffen/Interscope)

_\r-}‘ —— 7 )

RE“:dloMonltor

. PquR-.l 1\ Nielsen
| BroaccasLANea.

waBT

@@@@@

WEFXE, WGCI, WMBX, WPHI

MisseZ Feat. Pimp C.

ROTATIONS Heavy = 45+ Medium = 25-44 Light = Under 25 See legend to charts on lead page of charts section for rules and explanations. SONG ACTIVITY REPORTS NOW AVAILABLE AT www.BillboardRadioMonitor.com.

Heavy KkaTZ, 12 Hea 1 H 0
AIRPOWER KB?TVKY(DA WB':EFSVEUP VHHH, WHRK, Meedvlru;AT(zMJJ KRRQ, 21 PEVESMEERGSIOR. TR L Mf:;i:llm SIHJ 1
v“\,/le‘;r.WJuc WRJH, WVEE 1 W(DHT SWJN\QV%%:VV%)Z(BWVBEIW o Mariah Carey Young Dro Feat.T.l. Light o
£ KX, WE J i
SNAP YO WEDR, WIS, WIZE WM, W, TT, WKYS, WMIB, WPHI, IWQBT, WQSL, WWHV, (Island/IDJMG) {Grand Hustle/Atlantic) B Airplay Adds =
FINGERS tr 2407/349 WEX. WOBT.WOUE Wz, WZEX: mm LIRS 60 Chart Move: Re-Entry 36 Total | Stations 49 K, KNDA, KRRQ. KVSP WEUP WJTT
E:::":eat‘ ;40 :‘Zsea" e} Light — Airplay Adds 12 Total Stations 51 @ @ @ D @
e YoungBloo KBFB, KBTT, KBXX, KKBT, KKDA, KNDA, e
(BMETVT) ¢ Kxgelfxnﬁevgfnx WGCI, WPWX, WZET KXHT WJUC, WPGC. WPWX, WooK, @ @ @ @ @ B W % 2% HYPOTHETICALLY 281/16
‘oo 2%  15% 6% 3% Heavy KxHT WHTA WUWZ WRIH 4 Lyfe Jennings Feat. Fantasia
AIRPLAY LEADER Medium KBFB, WBHJ, WEUP 3 Columbia/SUM
(1st Station to 150 Plays} GOOD LUCK TELL ME WHEN Heavy KHTE, wJuC 2 Light a2 {Columbia )
WHTA Atlanta, GA CHARM 1r 1607/149 T0 GO 1195/1M wﬁgfvv%;,%ﬁk:l!\'v%h WKKY, wmgs, Total Stations 27

rgla y Adds
KBLR, KMEL, WFXE, WHXT, WMBX,
WPRW

JIGGLEIT 309/79

MD: Ramans DeBreaux om. 1079 Columbis/SUM E-40 Feat. Keak Da Sneak e o CHEVY RIDIN' HIGH 501/23 d C) @ C) C)
by {Columbia/SUM) {Sick Wid' lvBME/Warner Bros.) A—?r-sla s - Dre Feat. Ric Ross T = o o e
sa: TGl Chart Move: 24-21 Chart Move: 34-29 WAMO, \‘/(vae, WMIB (Jive/Zomba) Heavy Y
Chart Move: 14-14 Atiey . — o
T — 3T IEKATOEERONE . _ e Total Stations 80 S— Total Stations 68 wag"\',"va","\f,S'é‘E"’Jat 5
otal Stations @ @ @ @ @ H T ME 754/8 P ~ U
= - (') ght 22
Total detections by daypart 0] by r 3 : @ @ @ @ @ DJ Khaled Feat. Lil Wayne, o1 @ Qu) ol ﬁ
0% 25% % (8% S0 1% 19% 2% 3% . S %% 19% 3% 3%
) @ @ @ @ Heavy KKDA, WGC, 5 Paul Wall, Fat Joe & Pitbull H 0 * | LOVE MY B**** 277/82
b= =] WMBX, WPHH, WQUE Heavy KKBT, KMEL, KNDA, SIHJ 4 {Terror Squad/Koch) eavy o
% W% 1% %% 206% Medium KATZ KBTT. 2 Medium KBLR, KiMM, 12 Medium KNDA, WRJH 2 Busta Rhymes Feat. will..am
Hea \TZ, KBFB, 15 c : KRRQ, KXHT, WCKX, WDHT, WENZ, - a40- . q
KHTE, NXHT WEH, WEUP WGZB, WHHH, S A WHHH, WHTD, WQSL, WRJH, XCTY Chart Move: 40-38 Light 66 & Kelis
WHIAMNNIWZIWOWINW QBT WRH, WJUC, WPEG, WPRW, WPWX, WUSL, Light 64 Total Stations 74 Airplay Adds 1 (Aftermath/Interscope)
WWHV, WZHT WVEE, WWHV, WZHT, WzMX — = WJLB
Medium KR SH o 28 Light PR — OO O0DOQO Total Stations
WDHT, WEAS, WEMX, WENZ, WFXA, Adds 2 ‘W 1% 2% % 3% HMM HMM 481/29 @ @ @ @ @
WHRK, WHTD, WHXT, WIZF, WJBT, WJHM, .(B.!E' wizF y ’ iy .
W#W’Wé“ﬁ'f‘%ﬁ%%’f'm BACK LIKETHAT 1184/28 Heavy KNDA, KXHT. WEDR 3 Beenie Man W 1% 3% 19%
s ' ' ’ : Medium wowz 1 : ; ai
ngﬁ 41 HUSTLER MUSIK 1584742 Ghostface Killah Feat. Ne-Yo Light % {Shocking Vibes/Virgin) :‘eav.y (2)
\l/\viarﬁlav Adds 1 Lil Wayne (Def Jam/IDJMG) oy Adds Total Stations 59 & e:;um KNDA, WERQ )
. i
(Cash Money/Universal Motown} Chart Move: 31-30 WF E. WHXT wn<s WVEE, WZFX @ @ @ @ @ Fsipla' Y -
Chart Move: 23-22 Total Stations “% 21% 25% 32% KNDA, SIHJ, WFXE, WGZB
i @ RIDIN' RIMS fr  681/152 Heav 0
WANNA v 1859/494 Total Stations 75 ONCIO) @ o s Boye v ool =B
Tl W% 2% 2% 2% 2% el Medium wera 1 4
(Grand Hustle/Atlantio @ @ @ @ @ MSiS, ware, wag {So So Def/Virgin) Light 58 Da Muzicianz Feat. Mr. ColliPark
s = B% 21% Zﬂ% 23‘/- 29"/- W.JBT, WUMH, WPHH, WUSL WWPR Chart Move: Debut 40 AII'P|8V Adds 2 (TVT)
AlRPLAY LEADER Heavy KkpA, KNDA, Medium KHTE. KNDA, 6 —— . R N
{1st Station to 150 Plays) ij% w%?:{,v‘\//vavm,VWJBIWJMH, SIHJ, WBTF, WMIB, WQBT Total Statlons Total Stations 41
‘PI:\E/RQSBammme'MD Medium K’BFB KBXX 18 nghlt Add 53* @ @ @ @ @ FREEZE tr 406/94 @ @ @ @ @
: Victor Starr y 9 2 . = Ex] > - e
MD: Neke Howse 2 Quams VENTC WA, WH, WATTD, WaM, B e w1 W% LL Cool J Feat. Lyfe Jennings T 0% 1% 3% 3%
Date: 04/16/06 WIWZ, WERWIWQBT, WAOKWAUE Heavy KXHT 1 (Def Jam/IDJMG) Heavy
47 " "
Chart Move: 28-19 :'gh:a ad 5 DOITTOIT 973/126 Medium KHTE, wawz 2 Total Stations Medium wrJH 1
e irplay s . : .
Total Stations WENZ, WaHT Cherish Feat. Sean Paul Of L'th 72 @ @ @ @ @ L'th 40
The Yc BloodZ Airplay Adds 13 Airplay Adds 1
@ @ @ (D @ e Youngbloo Th KNDA, WBLK, WCKX, WEXA, WHXT, B% 5% 2% 2% WEMX
W 0% 2% 2%  26% WS TOVE/ES (Sho'nuff/Capitol) Wv‘vﬁm%é:xw"w" WAHTWVEE. Heavy WPGC 1
H f g Rick Ross Chart Move: 37-32 Medium KJMM, WEXE, 5 | REFUSE 251/5
Wg:gmfaﬁiavzl(ms}( WZHT ({Slip-N-Slide/Def Jam/IDJMG) == WJHM, WJTT, WMBX :
o - P Total Stations 71 CHART BOUND Light - Urban Mystic
SRR Rt | Chen Mowe 2835 OICHNENONO @ Aigpiy Adds 3 || | (SToeerner STy
EMX, WFXE, WGC), WHHH, WIZF, WUBT, — -
vvwz.;mlvv#vvg)z(w&s:(v\yv%v;mee% ! Total Statlons 82 % 1% 19% 7% 0% Ltovs YO_U 665/50 KBTT, KJMM, WBTP Total Stations 27
b ’ 3 f ! —— eri Dennis
WWHVY, WWWZ, XCTY
Light 51 @ CRORY @ Hloavy waue ! (Bad Boy/Atlantic) * TOUCH IT UECIONORO)
tight o 1% 2% N% 2% edium KaTZ, WBTF : 0% 21% 1%  16%  41%
Airplay Adds B = W, WOBT, Total Stations 62 OR NOT 324/121
KNDA, WAMO, WBFA, WBHJ, WGZB, Heavv KNDA, KXHT. VSRS , . Heavy 0
WJTT, WIJWZ, WUBT, WXBT WEDR, WFXE, WHTA, WRJH, WZHT Light 60 @ @ @ (D @ Cam’Ron Feat. Lil' Wayne Medium Wels 1
v'\ani(quvv?:m:nv%(}iwwuamwz WMlax14 Airplay Adds 6 W% 19% 8% 2% 3% ipBmatic Man/AsyIum/AtIant:c) Light 26
¢ d i d J KBXX, KMEL, KXHT, WBLX, WHRK, WIKS 0
AIRPOWER BOUND o WA, Heavy wzmx 1 Total Stations KPRglav Adds 2
RIDIN' 2035/416 o a’ IN MY MIND 966/65 W Wra Weri erv @ CHONO) @
s .
Chamillionaire Feat. Krayzie Bone KMEL, KDRS. SIHJ, WEAS, WGZB, WHHH, Heather Headley Light 55 %o oA N W% % WHY WETHUGS  249/39
. WIKS, WIZF, WJUC, WPHI, WQSL, WUBT (RCA/RMG) Airplay Adds 2 Heavv Ice Cube
{Universal Motown} WAMO, WHTD, WJBT, WPRW Medium wasT
Chart Move: 21-17 Chart Move: 35-33 h (Lench Mob)
art Move: SO WHAT 1 1544/166 Light 61
Total Stations LOVE SONG 1r 635/77 Total Stations 32

ONCHOBONO)

W 2% 2% 2% 5% Chart Move: 27-24 W 1% % o GeaI N Imersco‘)e) B 2% % 2%
p & . — Heavy wJuc, wasT 2 Total Stations CLOCKWORK ¢  317/97 Heavy Y
KHeTaEYDYX'F(i'BI',FgI'H'TXW)I("XE,WHRK,WJMH, Total Stations w&?(iléanépai'L'éRmm — 12 @ @ @ @ @ Juelz Santana Medium kHTE
MBI aSE R DB X @ @ @ @ @ WPGC, WQUE, WVEE, WXBT, WZFX {Diptomats/Def Jam/IDJMG}) Light £k

Medium KATZ, KJMM, 28 " ‘T 5% 15% 2% »% \i
o o o Light 35 Y " Aisplay Adds

wg#j:Q%%(;(’wgzx\{vx%{vxﬁs\{vam H::v Kzr:ZL s]:lj% B% % Aig oy Adds i Heavy weHJ 1 Total Stations 57 WBTF, WFXA, WWHY, WWWZ
Wﬁ“&‘v‘&”&?z wﬁiuvs,;wufnzsvxv#w,;wz WJMHYWMBX WPEG, WRJH, WZHT wn[g Medium KNDA, WFXE 2 @ @ @ @ @
WRGCHWWHV WV AREEX Medium KHTE. KKBT, 21 Light 52 % 13%  16% 3% 0% * RIDE AND
Light 43 KKDA, KMJJ, KXHT, WAMO, WBFA,
Raplay A WaLX WO eAs e L ipuzile AR A 3 Heawy wowx 1 | SWERVE 233/39

WEXE, WHXT, WPRW, i K, i
WE[g\aVyERO WSFXA WGZB, WKYS, wcF)vav\I/oue, WWHY, WWW2Z YOU NEED ¢ 801/215 Medium WpHH 1 Blak Jak Feat. Project Pat
WPWX q N )

;lghlt i 45 :Vl;egf]e;n R::(l:)r‘n;.vlllg)eat Fabolous THE CHOSEN Lsght — 5: (Vintage Sound)

i ef Jam
DJ PLAY A KB:(l))( 3v¥:ox WENZ, WIKS, WIZF o it ONE ¥r 555/50 K[PR KJXAM KV%{KAWXEMX' ML WO Total Statlons I 2
r g t : WJUC, WPRW, W,

LOVE SONG fr 1725/438 CHor s e REDE Jaheim OE) @ O Q
Jamie Foxx Feat. Twista GIMME THAT ¢r 1441/333 Total Stations 71 (Divine Mill/Warner Bros. ) % 20% 16% 24% 34%

(J/RMG) Chris Brown Feat. Lil' Wayne @ @ @ @ Q) Total Stations ™ o R Heavy wHTA 1
(Jive/Zomba) o oung teexghaat: blac o Medium wuwz, WRJH 2
Chart Move: 30-20 H”"" % """0 @ @ @ @ @ (Def Jam/IDJMG) Light 4
Total Stations 78 Chart Move: 33-26 MZZVIzm AMOLDIK 0% 2%  10% 8% 3% Total Stations _ 4¢ Aimlay Adds 3
@ @ @ @ @ Total Stations 82 WERQ, WJUC, WOW!, WPEG, WPHH, Heavy KNDA, WJuC 2 \D @ KXHT
@ ® @ Q) pUBT Medium WJTT WOOK WOUE WRH 4 @ @ @
% 2% 1% 1% 30% o o & W W Light 63 Light 27 e % ol 3%
% 0% 2% 0% 2% lay Adds : = —
Ka)’& ?(JMM KMEL, WBTP, WEAS, vAVIETs'aY Adds 1
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ADULTR & B

¥ & = -}
<a = "
‘ s §5 TITLE NIELSEN 8DS CERTIFICATION ”;cnous AUDIENCE
S BZ ST IMPRINT / PROMOTION LABEL w MILLIONS RANK
BE WYTHOUT YOU WO. 1 4nS »n
1T 1 23 ARy ) BLIGE GEFFEN/NTERSCOPE 1789 1829 16780 1
CAMT LET @0 SREATENT GAMGT
221 ANTHONY HAMILTON sosoDerzomea 1784 1636 16349 2
JUST CAME HERETO CHILL
ol 3 _'5 THE ISLEY BROTHERS FEATURING RONALD ISLEY DEF SOUUDEF JAM/IDIMG ] 15.952 | 3 _
. IN MY MIND
114 30 1409 13772 4
A4 % HEATHER HEADLEY RCARMG | " |
£ FIND MYSELF INYOU 7 !
i I 5 115 grian MCKNIGHT UNIVERSAL MOTOWN | 2 | Ry | 12452 «__.‘_
.~ & 32 LOOKING FORYOU | 1287 1866 6
o KIRK FRANKLIN FOYO SOUL/GOSPO CENTRICZZOMBA | &
Q| | B ' sm sl @
b - T E CASH MONEY/UNIVERSAL MoTown iy 57 Il
¥ UNPREDICTABLE N - ’
7 18 \MIE FOXX FEATURING LUDACRIS JRMG | 'J 1078 81538 I _’_.
FLY LIKE A BIRD =

J 10 7 ARIAH CAREY SLANDIDIMG i 171 9:619 [N

- —— —1'- — - o —
| REFUSE -

f10 15 e | 672 5168 | 14
D - URBAN MYSTIC SOBE/WARNER BROS. R 5
Bl 12 M MAGic | 686 7001 | 10
[ . CHARLIE WILSON JIVEZOMBA g =
! i SO SICK 12

g NE-YO DEF JAM/DIJMG 809 6597 .
b. — — >~ o - —

b PRETTY BABY -, ’

C MW e BeNET FRIDAY/REPRISE/WARNER BROS. E 726 5.709 SN
[ — iy iy
Ty GOD'S GIFT |

© 13 112 err MAJORS FEATURING KELLY PRICE MUSIC ONE/EPIC/SUM | 638 5:507 (.
| SR ) | T, . |

UNBREAKABL
12 33 N 714 4720 | 15
' ALICIA KEYS JRMG . <
LOVE
16 13 y 512 4019 | 17
1= ) KEYSHIA COLE A&M/INTERSCOPE S i)
: INTO YOU
Shl 17 (18 . 443 3430 | 19
i KEM UNIVERSAL MOTOWN e . pll
FIRST LOVE ;
L 2018 oeLe SKYBLAZE/COLUMBIA/SUM . 08 1780 2F
— e — — | ————— | —
LAY DOWN
AT ERVINGWONDER/GEFFEN/INTERSCOPE | 358 1313_4‘ -
YOu AP OWES
) 28 7 RAHEEM DEVAUGHN Javerzompa 294 274 4295 16
ol I'M GONNA BE [
21 8 oNELL JONES LAFACE/ZZOMBA 2. 1877 |28
Sl — e == |
TAKE CARE OF U :
: 25 & SHANICE IMAJAH/PLAYTYME | ) | 227 2.203 |{iS
) I = oy
r..Y CHARACTER ~
24 6 . 257 1.363 | 29
Lol S LB vanHONT CAPITOL - - I
WOMAN FIRST
2 6 T 274 2494 23
; KINDRED THE FAMILY SOUL EPICHIDDEN BEACH b ity
YO (EXCUSE ME MISS) %
27 9 180 3.613 18
‘" CHRIS BROWN JIVE/ZOMBA Jlo = . . :
{ YESTERDAY
28 | 4 166 2.752 | 22
e — :-A:?; ;n;gs"ALL o MY BLOCK/COLUMBIA/SUM (1] . b s
(27033 LT (6 ANDA ADAMS ELEKTRA/ATLANTIC 166 1001 | 32
© .. . THE CHOSEN ONE (Epe ([~
31 8 128 2875 | 21
L4~ JAHEIM DIVINE MILL/WARNER BROS. !
" 29 11 BEAUTIFUL, LOVED & BLESSED 157 0.402 | =
S . TAMAR FEATURING PRINCE UNIVERSAL REPUBLIC ’ . 3
TWISTED —
| 342 o, NTANA FEATURING ANTHONY HAMILTON ARISTA/RMG il 1019 | 38
- -— S— . w I F—
BLACK SWEAT 1
26 9 paince UNIVERSAL REPUBLIC 186 4642 | %
o NG WGHOS WOGT ANRLXT ALY
CHARLIE WILSON Jvezomea 124 15 0.928 35
d S : rpuilig
GOTTA GO
30 17 1gev sonaz SONG BOOK/ATLANTIC 148 2.901 /| H
— o o — ——
| WEEKEND LOVE |
32 18 ke VIRGIN : = 0.619 |1
P - — oa— . a—
ENOUGH CRYIN
7 3 : " 76 1324 30

4 z:)n; ;. ::xse FEATURING BROOK-LYN MATRIARCH/GEFFEN/INTERSCOPE | 15 — '
L B T sTsout SHANACHIE W 0400 18
— [ tm— (- - - — —nn

WANNA SEE YOU SMILE p -
36 3 |ORENZO OWENS prown TRANN 82 0.187 =
=l )| —_—— | m—
TORN
b LETOYA CAPITOL b o [
— - - ~ —_— | —
) MY EVERYTHIN 1
m n IMPERIAL 1 9 bl -
bt | - S ]
THROWBACK DAYS |
el MEL WAITERS MALACO g =2

N Nielsen

BrowsiEsi, Dmm

:
- =
}
. — - 1
: -
MOST AIRPLAY ADDS 2
—
=3 —
I o
4
| o
me NEW
ARTIST / LABEL STATIONS 6
r
NO WORDS 7 7
Charlie Wilson —
{Jive/Zomba) |
KNEK, KOKY, WBLS, WDLT, WJMZ, 8
WKXI, WLXC e

Total slations with six o mere detections: 8 ‘1 |
Total detections by daypart: _#
a2

LOOPQR

n
15% 18% 12% 23% 32% =T
TWISTED & = 9
Santana Feat. Anthony Hamliton
{Arista/RMG)
KNEK, KQXL, WLXC, WUHT, WWIN
Total stations with six or more detections: 12
Total detections by daypart: 1
QODDD | e
-n »-3 37 12 12-%a ‘-l
5 17% 17% 14% 46% 17
—
WEARY [ 18
Amel Larrieux —
{Blisslife) 19
KNEK, KOKY, WKXI, WLXC, WUHT
Total statiens with six o more detections: 5 ;b

Total detections by daypart:

&

4%

D

103 7 12 12-6

16% 9% 25% 46%

FLY LIKE A BIRD

4
Mariah Carey
{Island/IDJMG}
WLVH, WANC, WQQK, WRNB
Total slations with six o more detections: 51

Total detections by daypart:

ONCRCROXO,

" "»3 37 12 126
8% 23% 16% 23% 30%
I'M GONNA BE 4
Donell Jones
{LaFace/Zomba)
KJMS, WBHK, WIMX, WKXI
Total statinos with six or more detections: 21
Total detections by daypart:
-1 w3 37 - 12-6e
8% 18% 1% 19% 44%

RECURRENTS
TITLE \ DETECTIDNS
ARTIST/ IMPRINT fPROMOTION LABEL ™ W
| CAN'T STOP LOVING YOU I 677 727

KEM {UNIVERSAL MOTOWN)
THINK ABOUT YOU

e Ap——

LUTHER VANDROSS (WRMG) - -
IWANNA BE LOVED .

_ERIC BENET (FRIDAY/REPRISEIWARNER BROS.) s & R %5
| AM NOT MY HAIR z
INDIA ARIE (UNIVERSAL MOTOWN) " . e
GOTTA GO GOTTA LEAVE (TIRED) x IR

VIVIAN GREEN {COI LIMBIA/SUM) .
THU LOVE 1 382

FAITH EVANS {CAPITOL}) ‘_'i
A o R =
O SN
TR
R T
U o d B
e ~ B -
mﬂ.ivnglswjiowov/urq|vsnsu MOTOWN) R -
SEXUAL HEALING 2 209 212

MARVIN GAYE {COLUMBIA/SUM)
OUTSTANDING

GAP BAND (TOTAL EXPERIENCE/EPIC/SUM) > . ..
PANTASIA LIEMG) il
T g KE
kgn\/f EK(E:QILSLTSRY/UNWE RSAL MOTOWN) N - Zi_
STEP IN THE NAME OF LOVE X 194

R. KELLY (JIVE/ZZOMBA}

GREATEST
GAINERS

INCREASE IN
DETECTIONS

CAN'T LET GO
Anthony Hamilton (So So Def/Zomba)

+148

WYLD +8, WMMJ 48, WIBW +7 WFLM 47, WAGH +6

+127 -
Urban Mystic (Sobe/Warner Bros.)

WSOL +14, WBHK +13, WKJS +10, WKUS +7, WQQK +6
WLXC +5, WZAK +5, WWIN +5 WWDM +5, KBLX 45

+110 .

Teena Marie (Cash Money/Universal Motown})

] WLXC +26, KOKY +11, WAGH +8, WUMZ +6, WFXC +6
WSOL +6, KNEK +5, WMMJ 45, WXST +5, WIMX +4

+109

Charlie Wilson (JiveiZomba)
WDLT +17 KNEK +13, WJMZ +7, WKXI 47, KOKY 46
WBLS 48, WLXC +6, KBLX 45, WWDM +5, KVMA +4

+93 N

Heather Headley (RCARMG)

WVKL +14, WAGH +8, WYLD +7 WPHR +7 WXST 47
WONC 47 WLXC +6, WFUN +6, WMXD +6, WIMX +5

63 adult R&B stations are electronically monitored by Nielsen Broadcast Data
Systems 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc. Al rights reserved.
See legend to charts on lead page of charts section for rules and symbol explanations.
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WILVH +47 WMXD +26, WSOL +12, WQQK +12, WOMG +8



ADULT

WRKS

R

& B

POWER PLAYLISTS

987

WBLS

RédioMonftor:

PONBAEN BY x Nielsen
Broasos

toms

KHHT

New York OKiS& New York Los Angeles
PD’ Toya Beasiey P0: Vinny Brown P0' Mike Manno
MD: Julie Gustines tacy Andersol APD: Ron Shapiro
Emmis 212-242-3870 Inner City 212-447-1000 MD: Damon Knight
woiw ™ W Clear Channel 818-559-2252 ™ W STERDAY TORN 3
"1 Jaheim The Chiosen Ona By 1 Mariah Carey Hy Lie A Brg 23 |1 My Blige BoWhouou 2% AIRPOWER YE ZieEe e

2 Rahoem You B M 2 Brian McKnight Find Mysolf In R 2 Merish Corey DontForgetAboutts 27 30 Mary Mary LeToya

jEmdiien,, 22| (iR g8 | (NSRS 22 - :

5 JameFoocosa oy =3 5 nmmu-"mcav;'\mso iz 5 Nt SoSck —a . ::" 2 YOU 294/20 (My Block/Columbia/SUM} (Capitol)

7 r'ys«%mw B % 7 mmmw'ﬁxm 1% 15 7 Alicia Keys If | Aint Mv&. 15 }4 Raheem DeVaughn Chart Move: 28-26 Chart Move: Debut 38

8 Anbory CanLet Go a% 8 5 Scolt The Fect s | Need You) 1 15 8 Marish Carey Shake It OF "l ) e B = TR

3 T ey Orriers Fovu asz 8 mwmw L g ""‘""lm:.'f;,fég’nﬁ&"“ L il (Jive/Zomba) Total Stations 38 Total Stations 4

od - i 13 w o la S . — — — —_— - - =

11 Eric Bonet Pretty Baby N n 11 Moy 4 Big Foobrng Enugn Gy 13 7 11 Goorge Clinton Atomec Dog 21 AIRPLAY LEADER

Yo So Sick Jomio Foxx Feoturing fwi DJ 2 1 12 AlGroen ogether 1 "

fEneeen  §P| | EERDOueR by prpwugie, 24 L I Q2P0 Q¢2e8

5 Sl 1 PEmmmem §E 0 BRSO F WELSNerw s S

17 Shonice Take Cara OfU 5 0 ¥ STt ot non 17 Tomptati ns A LG Heavy waks 1 Heavy kmuk 1

18 Houthor Hoadley in My Mind 50 18 Santana Fosturing Twistad 9 1 18 Areta Frsidin nw MOD: Stacy Anderson - Medium KNEK. KaxL, WSRB,WTL.Z 4 Medium siHs, wbZz, waaK 3

19 Usher Confessions Part 5 2 19 Ne-YoSoSick 9 19 Rose Royce Ooh Boy n Date: 12/18/05 . .

2 IndiaAsie Purify M 55 2 The isley Broshers Foats Blast Off 8 8 Ronnée & Debra Laws Very Speciel 1nn Light 33 Light ) 0
[Ae Noipeyamiawe | | A Witsan o Words ] 1" A Mo Arplay Adds This Woek | Chart Move: 23-20 Airplay Adds 3 Airplay Adds 1
| | | & Chori Dennis [ Lov You ] | | Total Stations 28 WHUR, WMMJ, WUHT WOBK

WVAZ 147 WDAS A WHUR WULY  Total detections by davpart THISTOO SHALL MY EVERYTHING  67/0

Chicago ,& Philadelphia  CVIMAS Washington, D¢ [2] ] VCHONONO, PASS B L

OM: Elrgy Smith VP/GM/PD; Joe Tamby P0: David A, Dicki .

APOMO! Amando River B Thea Mnerom " MO: Tract LiTrolla i) ) )l e Yolanda Adams (Imperial)

Clear Channel 312-540-2000 APD/MD: Jo Ann Gamble Howard Unrv. 202-806-3500 Heavy wrks 1 Elektra/Atl q

™ w Claar Channel 610-617-8500 w W ™ Medium KJLH, KNEK (Elektra/Atlantic) Chart Move: Debut 39
Hamékon Can't Let Go ’ ige Ba Without Brothers ‘ KQXL, WBAV, WBLS, WMMJ, WTLZ, . 33- YT

jSmEmme 3 jmesesna 53 (mmmmew 330 Wedio T Torstations &

3 Srvkio ored | Undrsan 22 i b -““r?ﬂmﬂghm a 3 Tooma bl Gontiee " 1 Light 17 Total Stations 39 QOO0 0O

3 thy s B B Wit You ®32 i AL B 3 My e B Weak o 0 Aimplay Adds 2 RDCHONONO) A W W ow

3 1o ki Lookug o You ] 7 mc-qa‘uuén 15 18 5 Mearo Coce P Lo 4 B 13 15 KVMA, WWOM ¥ w ¥ W 2% W% 1% 5% 5T%

8 The lsley Brothers Foobs JusiCome 23 21 8 Yolands Adesns This Too Shall Pass 12 8 Kem nto You 213 7% 1w % e A% Heavy waks 1

P e 25 | JiEERIWWRe B0 ¢ R 8 edh

i R U L B PR E M AIRPOWER BOUND  [EMA 2l ‘

3 “ﬂ...c.wm ) 13 Fantasia Free Yoursel 24 1 m\n-v-m;:u s Medium knex wpas 2 ight 4

14 Jomie Foxx Can | Take You Home i 2 14 Lusther Vandroes Think About You 21 14 Urban Mystic | g7 . Light 36

15 Dors BrocksYur 52 15 i Banet PreyBaby no 15 Krad T Farly Sow Whors W 9§ I'M GONNABE  290/m el

xt"u"w  Famiy Sl Whera o 10 2 17 oy Brotirs Mvﬂpsmﬂs B s 17 Charte Wisom Magc 13 Donell Jones f(\sglayAdds ! THROWBACK 26
| dESipE . 11| | IETEEaw §]| | BETRE, f§| @ (oFoonZomb) v

Mala
ks conbutid LR, bl e e 3 Chart Move: 21-21 THE CHOSEN ONE  142/14 Lha C“:) Dot
" o — — . art 5 ut 40

‘ ‘-l l | 75 Total Stations 34 Jaheim - ove: T¢

WMXD KJLH @ @ @ @ @ {Divine Mill/Warner Bros.} Total Stations 8
s X > ~-" -3 .
Detroit OIEI o kngetes  AJRM E = = chanMove: 3128 Q90000
ao “E’:‘"‘"?‘?K@'&w %g‘:éugggMI Heavy 0 Total Stations 16 0% 26% 18% 21% 5%
cer thenne Medium KMJK, KNEK, 12 @ @ @ @ @ Heavy Y
™w W ™ W | ™ W sv%%‘, SIHs,wvec\leW)i(lngéWDL‘r,WFxc, T = o =7 N Medium Koky, wkxt 2
} - - { ] WTLZ,

1 Jolf Majors Festring Ke God's Giit ] 1 Kem Find Your Way (Back in My Uikl B W 1 McKinight Find Mysell 2% . ! ! 1% 2% 9% 21% 2% H

2 vmmw o » 2 } G Wi g i 7 Tooer B fous e Came 2 31 Light 22 Hea ‘ 1 Light e

3 J. Blige Ba Without You an 3 Krk Frankin For You % 3 Tosna Marie Ooh Wee 2® . — 3 eavy WRKS

& The isiey Brothers Foats Just B2 | 4 Mary J. Biige Bg You ] 4 Asthoory Hamilton Can't Lat Go N A Alu:leyAdds 4 Medi

5 Charbie WilsonMagc 3z 5 Luther Vawmsuss Think About You o' S Chris Brown Yo {Excuse Me Miss} 3z KJMS, WBHK, WIMX, WKXI edium KOKY, SiHS, CHART BOUN

6 Hoothor Headiey in My Mind ] & Anthosy Hamsion Can Lat Go 2% & InciaArie| AmNotMy Har » 7 WAGH, WKXI, WTLZ, X562 BOUND

7 Babytace Grown & Sexy "0 7 Yolanda Adams The Battie Is The Lor B 2 7 Kem Into You 0 B Light 9

jEseeuTe 3R DERETERLTCORD | S 32 TAKECAREOFU zass + WEARY —

Al HEH el LRl | : o :

12 i Mgt Fod s n You 21 1 m%@'&;am 1 12 Pty Loy Down 7 u Sh‘"f'ce TWISTED 132/41 A"_‘el .Lameux

EETEew 4y GESEDMGS M) EEeieihees g8 (mesienne e e st

16 Anthony Hamilton Can' Lat Go 10 1 16 Brian McKaight Find Mysel In You 215 % mmrﬂ;ﬁqr«m a Chart Move: 25-22 Hamilton Total Stations 13

fEbmem (1) | PESSRERLL, 1T ESREEL. i Garsuw. s (aristaRvo)

19 mx:gmovwm 15 | 19 India.Arie | Am Not My Har ) 19 M;%lwwm "8 Total Stations 33 @ @ e @

20 Charfie Wilson Charlie Last Name: W 11 Vandross Give Mo The Reason 9 2 2 Von racter 1310 (‘9 @ @ @ Chart Move: 34-30 '& 16% 9‘% 2;.'/- “é“

A RS 3 —1 i a5 g E 1 ['t mf“ﬁ g—g-; " I;I. 7% W% Total Stations 18 Heavy 0

| ™ 7 Medium 0
- oy wnc T OO0 QO M
WMMJ | WHQT T WDMK Medium KBLX, KMJM, 5 b =1 o p o~ Light 13
Washington, D¢ 2 Miami == Detroit k KNEK, WKUS. Widd Fe TR M % Airplay Adds
) | ‘ M Light 27 Heavy 0 KNEK, KOKY, WKX1, WLXC, WUHT

OM: Kathy B PO: Phil Michasls-Trueba PD: Skip Dill =i ——— :
MD: Mike Chase. | [ aee: Karen Vaughn APO_II‘:?): I.la;;ﬂﬂG Aia)lay Adds 4 Medium koxt. siHs 2
Radio One 301-306-1111 o | ‘ Mo: Kan James - Radio Ona 313-259-2000 it KVMA, WBAV, WBHK, WDZZ Light 16 THE BLESSING OF

. = - 5 ' Aimplay Adds ABRAHAM 53/26

1 Hoathor Headloy In My Mind 5 2 1 Thelsiey BroborsFosm JustCome 30 34 1 Anthony Hamition Car Let Go A% x
. s Gt bbby il KNEK, KOXL, WLXC, WUHT, WWIN

3 Bram Mot sk, 1 7 | 3 MMWW ] 3 Mo oy iy W %5 CHARACTER 262/5 Donald Lawrence Presents

1A Cantlat Go 2 | & EsicBenet| Wanna Ba Loved B 3 3 Jolk Majors Foousring Ke God's Git %2 Van Hunt AP

5 Teona Marie Och Wee [T | s %a«wumm n % 5 The Isley Brothers Feat Just Came %% NO WORDS 24/109 The Tri-City Singers

6 Kirk Frankdin Looking For You 15 11 & Kik Lookng Fc o N & Toena Marie Ooh Wee 7u {Capitol) 1

7 Mary J. Blige Be Without You 15 18 7 er-a%m WhereWoud 28 3 7 Mariah Carey Ry Lie A Bird 7% S {EMI Gospel)
| 8 Kemloto You W | 8 Hanwiiton Can't Let Go %5 8 Brisn McKnigit Find Myself in You oW Charlie Wilson = .

9 Marish Carey Rl Lika A Bird "2 9. Enth, Wind & Fire Foats To You 22 9 Urhan Mystic | Refuse me Chart Move: 24-23 . Total Stations 38

0 u-my-m B Rr | 10 Hoather Headley In My Mind 22 0 KGrk Looking For You 1w AR S {Jive/Zomba) OES R .

U Delmieteotmicun B8 || 0 RS 23 | plemme e 99 Total Stations 47 O OO0 O

13 Wb s e " B 1&. P Mysal I You ot 13 leia eys niruskaio s @ @ @ @ (D Chart Move: Debut ZEZ B S o A T

15 n.,.,w?:";n“"” LR |18 &a‘c:m 8 1 15 Abicia Myers | Wars To Thark You 75 = § ¥OW = Total Stations 33 % &% 0% 2% &%

1 Van Hut Churactor g1 | . Never GonalstYouGo 6 4 16 Mazo Feat Frankie Bover Before | L 15 1%  18% 13%  16% 3% — Heavy 0

17 Marvia Gaye Sexssl Hesling 56 17 Lishor Vandross Going In Crrcles 6 4 17 Kindred The Fasmily Soul Stars 8 2 | @ (‘9 @ @ CD )

gmmﬁm’memv g ! [ | Emw Love : s :mnamo&mmnm : H Heavy 0 e = H - Medium 0

2 Grogory Abbot Shake You Down 6§ 2 | | 20 JessePowell You 6 5 2 Toai Bracton You're Makin' Me High 51 Medium KJLH, KNEK, 10 15% 18% 12% 23% 32% Light 38

. =" e ~ = B KOKY, KQXL, SIHS, WIMX, WJBW, WKUS, Hea 0 g
A Van ot rarocir ] r» Arplay A i Week T T e o ey Adds Tis Woek “‘ WPHR, WVBE vy
As Mory Mary Yosterdary 8 . I Light 37 I:il;a:;um KNEK, WOLT 33 IWILL BLESS
5 i Airplay Adds 1 - - THE LORD 45/6
WRNB 107.9 KBLX itk WYLD o, wiis Y Airplay Adds 7 LS
Philadelphia San Francisco 32X New Orleans 98 I yron L-age
OM: Helen Linle PO: Kevin Brown PD/MO: AJ Appleberry YO (EXCUSE (Gospo Centric/Zomba)
MO: Mo'Shay Laren MO: Kimmie Taylor Clear Channel 504-679-7300 ?otal Stations 25
Radio Dne 610-276-1100 - Inner City 415-284-1029 . . ME MISS) 219/39 ENOUGH CRYIN 85/9 Total .
fy Hoahar Hoadi i My i 0% 3 My 4 Blge 8o Wit You 1 ; Aoy Hamiton Con L2 Go oz Chris Brown Mary J. Blige Feat. Brook-lyn G_) @ Q”) @ @

3T o o %a 3 Charbie Wilson Mags 18 17 3 muql:u-s' ot Cone 44 3 (Jive/Zomba) {Matriarch/Geffen/Interscope} B/ X% % ™ 2%

: “'%ms" oo Cods Gt 73 o e s Dot g " LS % Mawy L8890 B0 ontos Q4 Chart Move: 27-25 Heavy 0
| § Toomm ot Catriea e 15 15 |8 M Corey y s A B u § Vo GomCured L bt Ve - Chart Move: 3735 Medium 0

}mwu‘xﬁ"“"”“"' "a 8 s-cs:hw [} 8 muﬂwmm 7 Total Stations _ 47 Total Stations 0 Light 25
| 3 Urban Myssc | Refuse W 3 Urbon Myt 27 9 Goapole First Love ) %% — ——
| 10 Alcis Keys Unbroakablo " 10 Shanic Taks Care 0fU 1 | 10 KomFndYour Way(BackinMylie) % 2 ) ® ONONO) NOMC) ®d O 0)

fEeEneEhtwen 1H| | BEEN.. Ril (IRl 2R % X £ E & A AR

gmm%wm 0 13 1 ama'wwm&sw 109 | 13 Smokie Norl | Undersand ] 0% 12% T% 6% 16% M%  U%  13% 9% 2%

14 KGadred Th Femily SoulWomanFiest~ § 11 | 14 Gospele FrstLove 03 14 Luther Vandross Think About You an Heavy KJLH, WVBE 2 H 0

Gl U 1] | Do, §P| | §ERSeRRSST 22| LENS —

PEESERDET fp) | IESewmemn, 1) | IESERRae BEL | lge A i

1 Pkt oo 74 1 e et oo B coved 8 19 Donell Jones [m Gonna B 9w Light . ¥ Light 37

2 Alicia Myors | Want To Thank You 15 20 The lsley Brothers Festu Just Cama 815 2 Vivian Groon Gota GoGoua Leove{ 13 9 Airplay Adds 2

S—— N B MZ, WSRB

A+ Miarish Carmy Fiy Like A Bind 70 A+ Tho laoy Brothers Festn Glest OFf i o

[~ 3]

TR

ke
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1\ Nielsen
Broadcast Dsta
Sy=wms.

COUNTRY

:" i
8 r £l 35 8 r
TITLE  NIELSEN BOS CERTIFICATION / HITPREDICTOR STATUS DETECTY! : i & | §; TITLE  NIELSEN BDS CERTIFICATION / HITPREDICTOR STATUS
ARTIST IMPRINT / PROMOTION LABEL ™w = &  ARTIST IMPRINT / PROMOTION LABEL £
1 o ON AGAIN TONIGHT
Ml SAVBYOU CANTGOHOME B8 tvge N gy 14 4.797
| e T AEN Ve N SLaNOMERCURY 35013 36369 4918 2 v bl . TRENTWILLMON coLumBIA [
' WHAT HURTS THE MOST 14.487 ] 36.704 4973 1 . @ 3 9 z&ﬁ :vfl\gv: RCA duid
RASCAL FLATTS LYRIC STREET N ) : e 1L o ol ! l.
WHY o 9 SO0 45681 890
RS ONATEEAN BROKEN.BL 29.000 4524 8 JOSH GRACIN LYRIC STREET =51
I | NEVER MIND ME :
WHEREVER YOU ARE i 26489 4020 | 4 Sl 344 R WARNER BROSWAN [k 4403 632 | 37
JACK INGRAM BIG MACHINE ! o— b
B Tl AIN'T WHAT IT USEDTO BE
THE LUCKY ONE ) I 3% 8 2.925 722 34
FAITH HILL WARNER BROSWRN || 25:676 391 | s S B VEGAN MULLINS BROKEN BOW e
T—tt o TITLE NEW THAT GIRL IS A COWBOY
gli;:gsLeEE:ggvA S_eNibonl cAPng{ ikl 24.937 3759 7 | ARTIST/ LABEL STATIONS 3 GARTH BROOKS PEARLLYRIC STREET . ol . ._‘
' SOMETHING'S GOTTA GIVE or QPN s0s BB ALITTLETOO LATE ¢ 45 B (Ml THE LAST OF A DYING BREED - 3341 s | @8
LEANN RIMES ASYLUM-CURB | ! - Toby Kelth . — o—
BELIEVE : {Show Dog Nashvitle} 40 . FINDIN' A GOOD MAN 2472 643 '
o s ey 24996 3835 6 KASE, KBQI, KEEY, KIIM, KILT, KMDL, . DANIELLE PECK BIG MACHINE
BROOKS & DUNN ARISTA NASHVILLE it LEUEN l KMLE, KMPS, KOUL, KRMD, KRST, — oon T o 3 i ?.ad
KRYS, KSON, KTST, KTYS, KUBL, :
m:r 5&;’:\5 STARSIGOIBIUE cu‘nt{a 23.445 9P By 3339 ,J’ 9 _ KUPL, KUZZ, KW.JJ, KWNR, KXKC, 38 10 BLAINE LARSEN GIANTSLAYER/BNA 2450 % R0 36 :
: — p— KXKT, KZLA, WBBS, WCAT, WCTO, F |
TONIGHT | WANNA CRY NNEILSENMULTIPLE gy 28086 3119 | 11 WGNA, WKCN, WKHX, WKIS, WOGK, g%eg%ng GIRCERIEND cure G| 2818 489 !
KEITH URBAN CAPITOL | S WOKQ, WPCV, WPOR, WQBE, WRNS, = | — ..._1
= = v WSLC, WSSL, WUBE, WUSY, WWVQM LEAVE THE PIECES
GET DRUNK AND BE SOMEBODY o ; ; : ‘ . PUSE| 2403 577 | 39
TOBY KEITH SHOW DOG NASHVILLE 29.840 3159 | 10 :Vt‘:’V“Z'.jWXB_(l:. YVYGY. W;/TYH_ - THE WRECKERS - M;VERIIC“D:NI;ARN:R BROS.WRN ! & '
Ti—t] ~ otal stations with six er more detectiens: THAT'S HOWTHEY DO IT 1X1 .
THE SEASHORES OF OLD MEXICO ¢ 7 : ‘ 2.025 572 40
GEORGE STRAIT " MCA NASHVILLE (A i B 241 0 ® Total detections by daypart: :’g:_u::::;:‘f’o“n:m“xz““m WC;“ o f— |
mLs\L é)s;:: OF MY LIFE A NASHWL‘EIE 17.924 2952 —I_L @ @ @ @ (D \_'_J OIXIE CHICKS COLUMBIA 2.258 ‘—_2#70 i '
e — — i [ 1) ®w-3 37 12 1262 i
SATISFIED [
SIZE MATTERS {SOMEDAY) o 1.763 33 | 48
SoERicots UNVERSANSGUT 19.281 ) 3_1174 . 12 8% 2% 15% 2%% 26% :lsEH‘;.vE\/SnTns:q:ZEs COLUMBIA i ’
NOBODY BUT ME o AT T S e B