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CHICAGO RADIOINNOVATORS

COLUMNS & FEATURES:

Saga gives
new meaning to the phrase "demo hog,’
Or is the industry making all the right Radio One is bullish on black talk, and
multiplatform moves? Contrasting Bonneville bets on all-news FM.

viewpoints from two industry leaders.

Ethnically diverse, starstudded Las Vegas takes
. : its place as radio’s fastest-growing market.
Chicago offers free wireless Internet access through-

out its public library system and has just issued an are among radio’s new tech toys. Which one
RFP seeking private-sector partners to extend that

. ; will go the way of the Kerbango?
access to schools, parks and major public places.

POPULAT'ON 7698 300 in a whirlwind of meetings and phone calls—
9 I I
hile Boston’s WFENX but not without overcoming major hurdles.
RADIO MARKET RANK: 3 .
goes way beyond the 60-second spot.
Here is what's innovative in radio sales
- ¥
DEMOGRAPHICS: and marketing. who started his own
751,?:&&.'. :y&f&%?“ Internet station before he could drive, meet
POPULATION % METRO % INDEX some of radio’s most innovative practitioners.
Age 25-34 18% 19% 107
Age 35-44 20% 21% 104 EHE .
0, 0,
College graduate 14% 16% 13 RTS:
Never married 26% 28% 109 :
African-American 12% 17% 146 i
Asian 3% 3% 101
Hispanic origin 14% 16% 115 - . "
B e e 6% 22% ey www.BillboardRadioMonitor.com:
Listened to audio T Billboard Radio Monitor
Online (past 30 days) 15% 19% 124 I, - Halzla 7A 3+ Hhup//www.billboardradiomonitor.com
board Radso i -
NO. OF RADIO STATIONS: 46 g [ itor
'O It " i% _ S[ARCH
CHARTS @ WEWS « TALX « SATELLSTE « RADAO » PECPLE « PROMOTION « ANALYSS
RADIO OWNERSHIP: [ ousiness news | ronmaTEws | CrARTs | AEsovmcEs | CoMmMuMITY | CAREER | News ALEnTs ]

OWNER NO. OF STATIONS RATINGS SHARE**
Clear Channel 2AM, 5 FM (7) 20.9%
CBS 2 AM, 5 FM (7) 16.8%
Univision 4 FM 9.6%

MONDAY, JUNE 19 > FREE DAILY FORMAT-
SPECIFIC NEWSLETTERS DIRECT TO YOUR INBOX.
Click on NEWS ALERTS.

TUESDAY, JUNE 20 >  UPDATED CHARTS AND
PLAYLISTS FROM ACROSS THE STREET TO ACROSS
THE POND. Click on CHARTS.

WEDNESDAY, JUNE 21 > INTERACTAT
CHRISTIAN RADIO’S NEW ONLINE HOME. Visit
BRMChristian.com.

FORMATS: 7 N/T, 3 classic hits, 3 Latin, 3 adult hits,
2 R&B, 2 adult R&B, 2 regional Mexican, 2 country,
2 AC, 2 top 40, 2 adult top 40, 1 modern, 14 other

RATINGS LEADERS:**
AQH SHARE

STATION FORMAT 12-PLUS
WGCI-FM R&B/hip-hop

WGN-AM N/T

WOJO-FM regional Mexican

WBBM-AM N/T

WLS-AM N/T

INTERESTING FACT:*

The top three events attended/places visited in the
past 12 months by Chicago metro residents were the
zoo (44%), any professional sports event {43%) and
the Navy Pier (37%).

THURSDAY, JUNE 22 > DISCOVER
TOMORROW'S HITS TODAY WITH HITPREDICTOR.
Click on CHARTS.

FRIDAY, JUNE 23 > SIGN UP FOR COUNTRY
MONDAY MONITOR, THE DEFINITIVE DATA SOURCE
AND COMMENTARY. Click on NEWS ALERTS.

B8DS REAL TIME CHARTS RADIO-ACTIVE ™ CHARTS
Active Rock

Tampa's Oana Exits Track the lates! trends at

*Source: Scarborough Research 2006
**Source: Arbitron Winter 2006 Report
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WHO—AND WHAT—
ARE RADIO’S INNOVATORS?

At a time when the industry is rising up to face its greatest challenges and embracing its
biggest opportunities ever, Billboard Radio Monitor celebrates the people and companies
innovating new programming, deals, technology, operating strategies, revenue sources,
distribution platforms and more.

Our midyear snapshot is not intended as the definitive guide to all things innovative, but
it sure shakes a stick at some eye-opening strategies and products. In that same spirit, next

week’s issue is devoted entirely to the technology that is transporting radio into the digital
age: HD radio.

ILLUSTRATION BY STEVE PRICE / PLAN-B STUDIO
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A..;‘RBITRON
Better

Measurement
Better Radio

Arbitron is the only company that has completed

all the necessary testing. PPM™ is the only
electronic option that can deliver the ratings credibility
that the radio industry needs today. This cutting-edge
technology will improve accountability and increase our
return on investment of our advertising dollars.

Shannon Pedersen
Manager, Media Buying
Wendy’s International, Inc.

Better measurement. Better radio.

It's time for PPM.

www.arbitron.com
PPM™ is a service mark of A @
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IT'S TIME T

In 1998, Arbitron and Edison Media Rescarch released
their first Internet study, “Radio in the New Media
World.” Since then, the rise of the Internet, the spread
of broadband connectivity and other digital technolo-
gics have created a revolution in how we conduct busi-
ness and how we live our lives.

Unfortunately, the radio business has not kept step
with these changes.

Companies in other sectors have used emerging tech-
nologies to reinvent how they manage their business
and how consumers experience their brands.

This wave of change has forever transformed con-
sumer expectations. The Internet, TiVo and the il’0d
have created a culture of consumer control where pro-
gramming is on-demand and every form of media is
now portable. There is far less tolerance for media
brands that do not meet this expectation, and as radio
broadcasters well know, there are a growing number of
competitors waiting to step in and serve their necds.

Advertisers have adapted to this on-demand shift.
‘Traditional advertising models based on a mass-media
approach are being supplanted with highly targeted
one-to-one marketing models. Google’s skyrocketing
revenue growth is a prime example of this phenomenon
and its online focus.

How many more vears of flat to 1% revenue growth
must we endure to see the reality of a changing land-
scape? Despite major changes in the media landscape,
we view our current market revenue condition as purely
a “down cvcle” and not as a trend. Therefore, there is
no sense of urgency; we chose not to participate in the

shift toward a more engaging measurable business.

Consider radio’s approach to the Internet. I would
argue that not much has changed since that first
Arbitron/Edison study. Many broadcasters view their
Web sites as ancillary to their business and don’t allo-
cate the necessary resources, both human and capital, to
turn this platform into a thriving revenue source.

I believe that a major reason for this limitation lies in
how we view ourselves. We cannot continue to define
our business as simply broadcasting. This may have
been fine in the past, but today the experience of a radio
brand is not limited to the aural experience. It can also
be visual, interactive and personal.

Technology allows us to remove the barriers that
have separated traditional media. If you question the
value to this approach, all you have to do is look at
Major League Baseball’s MI.B.com, one of the best
examples of new-media thinking.

The league no longer limits itself to season tickets,
TV broadcasts and trading cards. As a baseball fan, you
can get everything you ever wanted and more on their
Web site: news, standings, on-demand videos, memo-
rabilia, fantasy leagues and a slew of other baseball-
centric content.

By looking at ourselves in a new way, we can begin to
redefine the value proposition we offer an advertiser.
We don’t have to be solely defined in terms of spots,
cost-per-point and value-added promotions. Now, we
can be visual, measurable and highly targeted.

If we are to experience the same transformative
change that has occurred in other industries, we must

| REIMVENT F‘%/?\DIO BY REY MENA

define oursclves by the real business we are in—the
relationship business. Right now our transmitters and
FCC licenses are a major financial assct; tomorrow it is
likely to be the community of consumers we attract and
the different ways we are able to reach them.

To achieve this, broadcasters must allocate the neces-
sary resources to turn their online efforts into a true
business instead of just a hobby. We have to start look-
ing at this space as a vehicle to engage our listeners in a
meaningful way and not as a dumping ground for bad
radio promotions we won’t put on air. We also have to
staff it like any other major position at the station. The
role of managing online cfforts cannot be relegated to a
part-time jock or promo person. Believe me, vour lis-
tencrs can casily pick up on whether you are serious
about vour online product.

The media world is changing, and radio broadcasters
ignore this at their peril. Innovation in our industry can
no longer be defined as a new format, the next great
syndicated talent or streaming a terrestrial signal.

Much has been written about radio’s demise.
However, if a final chapter is ever written on radio, it is
more likely to come by our own hands. If we do not see
the obvious signs and take the necessary measures to
reinvent radio, we are likely to sufter the same fate as
the railroad industry, which in the age of flight, forgot it
was in the transportation business.

Right now our relationships with audiences are ours
to lose, and I am hopeful we will learn from history.

Rey Mena (rmena@emmis.com) is VP of Emmis Interactive.
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IT'S THE '‘DELIVERY,” STUPID! ey oo mieovone

In many ways, the choice radio faces today closely
resembles the crossroads that TV confronted in the
carly "80s. As cable T'V lines were strung across the
country, trade publications predicted the demise of the
Big Three TV networks.

I remember how excited I was in 1982 when cable TV
finally arrived in our ncighborhood, and my family sud-
denly had access to a whopping 36 new channels. We
could turn the dial and have instant access to MTV,
FIBO, CNN and that weather radar channel that looked
more like the “blip” videogame than actual weather data.

Twenty-four years later, the Big Three still com-
mand large audiences, but we also have a thriving
fourth network, Fox, that didn’t even exist back then.
Instead of 36 channels there are now 360. And yet ter-
restrial TV still thrives.

Why?

It’s the delivery, stupid!

Sure, there are many cable-exclusive shows like “The

1 mare a1 - www.BillboardRadioMonitor.com

Sopranos” that do well. But “American Idol,” “Deal or
No Deal,” “Despcrate Housewives” and others com-
mand huge audiences and generate multimillions in
revenue. In fact, network programs are so popular there
are now cable channels exclusively dedicated to showing
reruns of network shows.

What does this have to do with radio?

As recently as 10 vears ago, analog radio was the only
mass-delivery system for audio entertainment. Today,
technological advances have brought the Internet, the
iPod, wireless broadband, cell phones, HID radio and
hundreds of other audio-delivery systems.

All these advances have one thing in common: They

zeros and ones— to move audio from one

rely on data
place to another. As our ability to move data faster and
without wires improves, we will sce even more new
technology that will bring almost everything to almost
everybody almost instantly.

But the mere existence of these technologies doesn’t

guarantee that people will use them. People will simply
choose the delivery system that provides the best . . .
delivery. This means that the entire radio industry must
focus on building difficult-to-duplicate content that can
be distributed on multiple digital platforms so that
radio can compete in the future.

The good news is that progressive audio content
developers are embracing this opportunity with HID
multicasting, offering new and innovative formats as
well as online initiatives with everything from music on
demand to podcasts of their favorite morning shows.

If radio continues to focus on creating and develop-
ing the very best “audio deliveries™ while becoming
more agnostic about the delivery system, our future will
outshine our past.

Donm Theodore (domtheodore a clearchannel.com) is a
regional 1'P of programming for Clear Channel and PD of
top 40 WK QI Detroit.

MENA: GARY GERSHOFF / RETNA LTD.; THEODORE: GARYAMALERBA /vRETNA LTD.
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RETAIL FROM THE RADIO

Listeners to hip-hop bas-
tions WQHT (Hot 97)
New York and KPWR
(Power 106) Los Angcles
have a new way to enjoy
music—at 99 cents a pop.
The two Emmis Com-
munications stations re-
cently introduced the first
radio-branded iTunes
music stores on their Web
sites. By July, Emmis
plans to open customized
online stores for the rest
of its 23-station chain.
The goal is “to curate
in a manner that is rele-
vant to our audience,
while giving the user all
the case of use and flexi-
bility of iTunes,” Emmis
Interactive VP Rev Mena
says. For example, iTunes
peddles repertoire from
540 hip-hop artists. The
WQHT and KPWR
stores offer artist catalog
from only the roughly

200 artists they play.
In-studio and station
festival performances are

on the drawing board,
along with exclusive artist
remixes of tracks.

While Emmis is the first
broadcaster to strike an
affiliate deal with Apple,
scores of stations owned by
Greater Media, Citadel
Communications,
Bonneville International,
ABC Radio, Clear Channel
Radio, Beasley Broad-
casting and others have
been selling Windows
Media downloads from
individually branded online
stores developed by New
York-based Music to Go.

The Windows Media-
based radio stores sell
100-1,000 songs per
week, according to
Music to Go president/
CEO Jeff Specter. About
10°0-15% of store visi-

\
KERBANGO

A VICTIM OF THE dot-com implosion,
the world’s first stand-alone internet radio
receiver was declared

. dead March 21, 2001.

\

Just nine months
earlier, 3Com had

paid $80 million
for the Kerbango

company.
The innovative idea

was reborn this year with the introduc-
tion of Internet radios from Acoustic
Energy and Roku Soundbridge.

—MIKE BOYLE

Mecna expects the Em-
mis i’ Tunes stores to pro-

tors make a purchase, he
says, with adult-targeted
rock, country and AC duce four times as many
outlets generating more sales as their Windows
sales than younger- Media equivalents, since
targeted stations, where Apple controls 80% of
visitors browse more and  the digital music market.
spend less. Specter says “The growth is going
the average purchase is to be in middle America,”
seven or eight songs.

The big win for the sta-

Specter says, “the con-
sumer who has heard
about it but doesn’t know

tions 1s not a payday from

tracks sold—the amount how to do it. Then, boom,

they carn per digital radio, their trusted source
for music, takes them by
the hand and shows them
how to do it.”

Mena says, “As an in-

download is 5%, accord-
ing to sources—but rather,
as Specter says, “the real
payoff for the radio sta-
tions is the [Web site] traf-  dustry, we’re great at
promoting music, which
ultimately leads to sales.
But there’s a big differ-
ence between being a

fic they’re getting.”
Building a stronger

bond with listeners,
imaging stations as tech-
savvy and incorporating  point-of-promotion and
frec music download a point-of-purchase.
cards into ad packages This will allow us to
are other benefits, pro- bridge that gap.”
—PAUL HEINE
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Whatever new lechnolagy innovations come

down the road, CBS Radio country WUSN (U5
719.6] Thicage will slways have the distinctior
af being the l's.com'reruals‘a‘.wn'c b~
icly launch » continu-

sly programmed HD

atlio multicast

WUSN-FM 995 P .
-2 bowed in May
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<oy

! dubbed “C

rrent-based fo vicage's
pe country. ”

Thirteen months Water, CBS has an a8ditional

58 HD-2 stations up running.
sther groups and stations have jeined the

company in this endeaver. —PHYLLIS STARK

PODCASTING, NPR-STYLE

NO BROADCASTER HAS BEEN MORE
aggressive about podcasting than National

} Public Radio. It launched its foray into this grow-
ing technology Aug. 31, 2005, and nine months
later claims 25 million downloads.

During April, according to NPR spokes-
woman Andi Sporkin, 6 million files had been
downloaded, “but that’s an escalating num-
ber that has been growing each month”

JUNE 16, 2006

In May, NPR added another 11 podcasts to
the growing menu of programs NPR con-
tributed itself. That contribution now stands at
52 separate programs. Sporkin says she
expects to announce several more NPR pod-
casts to the lineup in June.

Separate from those 52 podcasts are another

261 titles contributed by more than 80 NPR
member stations. —TONY SANDERS

Proneer
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Coldplay
Speed of Sound

RECORDABLE

RADIOS

ome of the most innovative radios on the

market are Sirius Satellite Radio’s S50

and XM Satellite Radio’s Inno and Helix

devices. All three allow subscribers to
record or “time shift” up to 50 hours of program-
ming. The XM units also enable users to “bookmark”
songs for later purchase online via the satcaster’s deal
with Napster.

There are, however, licensing issues related to
these devices, which center on the fact that these
radios can receive—and automatically compile, store
and play—hours of music. They are part of a “plat-
form convergence” that copyright owners say is turn-
ing radio and satellite broadcasts into download serv-
ices—without fairly compensating the music creators
and copyright holders. While XM and Sirius pay rov-
alties for performances of recorded music, they do
not pay royalties for what some call a distribution,
similar to a temporary download, to these devices.

A recently introduced Senate bill, the Perform Act,
would distinguish between the right to perform and
the right to distribute under copyright law. The bill
would not affect over-the-air broadcasting or prohibit a
consumer from making a personal copy of music, the
so—called and aforementioned time shifting. It would
only prohibit the disaggregation and creation of music
librarics unless rovalties are paid for that distribution.

Once these digital rights management issuces are
worked out, expect recordable options to be intro-
duced into HD radios with music purchasing opportu-
nities added later, iBiquity president/ CEO Bob
Struble predicts.

“The store/replay/electronic program guide
options arc very compelling value applications for the
consumer, and we’re working on them and believe
they will find their way into HDD radios,” he says.

Apart from technical obstacles, Struble savs the
bigger issue to resolve for adding a “buy” button
1$ a satisfactory business model.

“There’s no better place to make an impulse buy
than when you're in traffic,” he says. “It will become so
natural to just push a button and buy the song vou just
heard or tickets to the concert vou just heard about.”

—MIKE BOYLE, with additional reporting by
Susan Butler

1ERE © MUCH MORE 4T » WWW. BillboardRadioMonitor.com
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THEINNOVATORS
THE BATTLE FOR THE DASHBOARD

carly 80 vears after Paul Galvin married motion

unnamed automotive companies have committed to offering HD forecasts and traffic alerts, to name a few.

and radio in the Motorola, the first in-car AM receivers in some H) models during the next several vears. It has Marci Ryvicker, VP/senior media analyst for Wachovia

radio, the dashboard continues to be an enormous-  been a slow and steady, but mindful, process, and will result in Securities, notes that radio has lcarned how to hold onto its

Iy appealing target for innovative new technology. free radio with better sound and additional programming choices,  share as times change. “Competition has always existed and

As new audio alternatives burgeon at head-spinning pace, that along with many data options: radio has managed to stay ahead of the game,” she says. “In the

precious space continues to take on new import for radio. artist names and song end, new technology will provide new opportunity.”

While analog terrestrial is as commonplace as a steer- titles, local weather —CHUCK TAYL.OR

ing wheel, XM and Sirius have negotiated their
way into in-vehicle entertainment
centers, and automakers are eager
to include the wireless Web
ongce it arrives.

In the meantime,
the pressure is on
iBiquity Digital to
convince automak-
ers to offer and
install HD radios
in the near
future. So far,
BMW and eight
other as-yet-

= Songs
» Per

r ~

NOW PLAYING
Shakira, feat. Wyclef Jean
Hips Don’t Lie

WFNX: ALL SNAPPLE ALL THE TIME

Most passed. But Phillips says that after the WFNX
deal he began getting calls from stations and clients

While the concept has roots in publishing, Phoenix
Media Communications modern rock WFNX Boston’s
decision to sell all its airtime from Memorial Day week-
end through July 4 to Cadbury Schweppes’ Snapple
products stands tall as an innovative way to go beyond—
way bevond—the typical 60-second spot.
For a price tag estimated to be
around $2 million, Snapple bought
every minute of WFNX’s advertis-
ing time for the six-weck peri-
';‘ od, with nontraditional
” 1 recorded-audio collages, live
© DJ reads, bumpers and
’ sweepers all in support of

‘ y  “brandcasting” Snapple
N‘- vy beverages. It’s important

osTON

- -,“" \ qc'\.‘la“.x

Y-y

to note that the amount the
beverage company is fronting
also takes into consideration the cost
of street teams, a retail presence, text-
message campaigns and the staffing that is

allocated for free events and concerts that will happen
in conjunction with the buy. Those include a June {
Dashboard Confessional show, a June 23 Hawthorne
Heights concert, plus, for simply bringing three
Snapple bottle caps, listeners will get in to see

8 1uere's muck More AT « Www. BillboardRadioMonitor.com

Yellowcard June 28.

“We jumped at this commercial-free opportunity
from Snapple, and crafted it into a bold and innovative
radio-brandcasting experiment,” WENX GM Andy
Kingston said when the “Summer Free for All” was
announced last month.

The evolution of this single-sponsor idea was born
from a conversation between Jay Coleman, founder/
CEO of entertainment and marketing company EMCI,
and Beau Phillips, president of radio marketing
company Rainmaker Maker.

Phillips says, “Jay came to me and said, ‘What do you
think of doing commercial-free radio for the entire
summer bought out by one sponsor?””

Coleman and Phillips began investigating how to
make a meaningful presence without commercials or

[Tie

mere announcements like, “The next hour of music is
brought to you by . . .” In other words, how to connect
to the listener.

Phillips recalls that he and Coleman approached at least
a dozen owners whose stations weren't setting the world
on fire with ratings. “We told them, ‘In our opinion there’s
only two ways for vou to grow: You cither spend a ton of
money to market it—assuming you have a marketable
product—or you do something that’s newsworthy and cre-
ates talk in the market. And we have an idea to do that.”

wanting to do similar brandcasting initiatives, even
from some owners who initially nixed the idea.

Karen Agresti, of Boston-based ad agency Hill-
Holiday, calls it a “brilliant” marketing move for
Snapple because it received so much press from the
announcement. “It was also a smart move for 'FNX,”
she adds, “because ad buyers initially were saying,
‘WFNX who?’ Now they’ve had national exposure and
look like they’re the cool station in this market to the
buying community.”

Phoenix Media isn’t the only company thinking
about alternate ways to attract advertisers and better
serve their listeners.

“We know ceilings on ad-supported capacities will
continue,” Clear Channel Radio president/CEOQ John
Hogan recently told Billboard Radio Monitor. “Making
commercials part of a station’s fabric will be much
more important. We’ll employ lots of new, different,
more strategies.

“For example, a digital [HD side] channel aimed at
a 20- to 30-year-old male could be branded as WBUD
and have only one sponsor,” Hogan said. “We're bet-
ting on 60s becoming less important because advertis-

ers will demand it.” —MIKE BOYLE

JUNE 16, 2006

ILLUSTRATIONS BY COLIN HAYES




LESS IS MORE

“Once vou’re in the middle of the river, there’s no point in turning back.

:)i\/gehl:r:;\i:'l ;\‘e‘ needed to get to the other side, and that we were doing the ’ FU N KY M 0 N KEY 0 N FI LM

That’s how Clear Channel Radio president/ CEO John Hogan l USED TO BE YOU GOT “15 minutes of fame.” Now, at Clear Channel modern rock
KFNK (the Funky Monkey) Seattle, it's down to 15 seconds.
For three weeks in March, the signal-challenged station dangled a $5,000 reward in

describes 2005, the year the company put its Less Is More initiative into
effect, and when it took a financial hit because of it. “2005 was not fun,”

he savs. “We were challenged many, many times.” front of listeners to grab their quarterminute in the spotlight by creating a 15-second

But roughly 18 months after LLIM’s debut, Hogan says the outcome commercial. The assignment: film something about afternoon drive personality/MD
justifies the pain. “Having been through it, I wouldn’t want to do it Raizin and incorporate the Funky Monkey logo. KFNK promoted the contest on-air, on
again, but it was worth the effort. [Now] we’re excited about the future of its Web site and at MySpace.
radio,” he says. “I look at 2006 as the first of many financially successful “We thought it would be great if we got 20 people,” says Shellie Hart, OM of Clear
years that we’re going to have. Channel’s four Seattle FMs.

“We know quantitatively that more people are listening, and they’re Instead, fans uploaded shorts from cell phones, digital video cameras, still cameras
listening longer,” Hogan says. “We’ve had the financial success in 2006 to and pagers by the hundreds.The viral marketing campaign spread from KFNK's Seattle-
[back up] that anecdotal success.” During a period where many compa- Tacoma region to elicit numerous submissions from across Washington state.
nies were flat or posting down results, Clear Channel radio revenue was “We said we'd get the participants started with $50 for whatever you needed to buy,”
up 5% for the first quarter of 2006, growing from $773.6 million last Hart says. “And then we'd air the winning commercial for six weeks, April through the
year to $808.9 million. second week of May. We had it on MTV, MTV2, ESPN and

And LIM has affected more than just Clear Channel stations. Comedy Central” The promotion drew 50,982 extra Funky
Programming and sales cfforts at other companies have also been affected. Monkey Web site page views. Contest winners were initially

“There’s a whole wave of spot management issues,” a programmer from whittled down by the programming staff; listeners chose finai-

a competing company savs. “The Less Is More initiative has had an ists via the station Web site. And votes flew in by the thousands.
impact—first from a financial standpoint and then from a programming "It was the best research money we've ever spent,” Hart says.

standpoint. How are you going to construct the hour? We've had to rethink : —HILLARY CROSLEY
whether we're going to sell :30s or :15s.”

Hearst-Argyle/Baltimore national sales manager Stephen Hartmann

recently told Radio Monitor that the initiative has had an effect on national i B eeoee

spot buys in his market with an enormous surge in requests for :10 avails.
Greater Media senior VP Rick Feinblatt says LIM has not changed

how his company does business—“We’ve always been a low-inventory

provider, and we will continue to be”—but he does think it was a good

move for the business in general. “There was a need for the radio indus-
try to reduce the amount of inventory we were running,” he says, noting
that LLIM brought the issue to the forefront.

But Maribeth Papuga, senior VP/director of local broadcast for

MediaVest, savs that even though other companies say that they are cut-

ting inventory, “I don’t think any have done it to the extent that Clear

Channel managed.”
:{r:;n";::: {:Eat while other broadcasters “were very comfortable to E L E CT R 0 N I C DATA l N T E R C H A N G E

see the financial pain that we need[ed] to work through last year,” they’ll radio s _ nclutter the ad

eventually have to follow the same path. ® kel is g fo i i ; nea r {
“It’s not surprising that essentially the rest of the industry is strug- ' i | ns desig ive ady i witl g ‘ 'S A i accou

gling,” he continues. “It’s where we saw ourselves going if we didn’t sre confi using radi audig 2

change. It’s what we really worried about. If we continued to do the same wying process. The changes tak place o siready ge Vi d ele

things, we'd be irrelevant.” iple Y v e } in ange will give radi rtis 3oz
Papuga savs that only time will tell if others follow Clear Channel’s began ! as a U¢ rroduct - Tethot e ads rdcaster

lead or “simply take a historical approach and hope things go back to like airtline seats or hotel rooms—an innovation effeclive enits viver

the way they’ve always been.” —KEN TUCKER ing shert of rev iy. vhere i ran.
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97.1 JAMS
ATLANTA

What: .~ = 0

Where: Emmis modern rock

The Satellite Sisters

TARGETING A GENERATION that grew
up on ‘80s hip-hop, Cox Radio kicked it
old schoo! on WHOT Atlanta with Biggie,

WKQX (Q101) Chicago. How: Listeners browse
station library online (it's bigger than you think)
and submit themed playlists. Station airs the best

ones, along with a recorded intro by the submitter. ‘

FEMALE TALK

ith most talk radio targeting men, FM talk tailored to women

2Pac and Mary J. Blige. With an audience
heavy on Southern and East Coast trans-
plants, 971 Jams was an innovative for-
mat that contemporary programmers are
still a bit afraid to follow.

“The variety of hip old school and newer
R&B made it unique,” former WHOT PD Jay
Dixon says. “We were consistent.You could
hear Soul Il Soul, Jay-Z and Ray J in the
same hour.”

While the station lasted only four
years, it has been reborn on the HD side
channel for WALR (Kiss 104.1) Atlanta.
Styles Media KDAY/KDAI Los Angeles has

What: " l-podcast oo Where: CBS Radio
KYOU-AM San Francisco. How: Listeners upload
podcasts via Web site. Station airs the top submis-
sions. Online Podbank offers 4,952 listener pod-

casts for download.

is a largely empty lane in most markets. Its fate hinges com-

pletely on the strength of the programming. “It is a daily

choice among listeners in any given city as to who is serving

them best,” I'M talk pioneer Walt Sabo says, “and that can change in a day.”

CHUM Group CFUN Vancouver uses the slogan, “Life happens . .. We
talk about it.”
which debuted in fall 2001, as “relationship talk.”

Hubbard Broadcasting has blazed the trail of “conversation radio” for the last
three vears with W FMP (FAM107) Minneapolis-St. Paul.

Lincoln Financial Media WLNK (the Link) Charlotte, N.C., evolved from a
music-intensive AC into a full-tilt talker. Female talk “is still very risky,” WLNK
GM Rick Jackson says. “And this is an industry that likes tried and true.”

Anchored by the group’s syndicated duo Bob & Sheri in mornings, the Link

What: liusic Meeting. Where: Emmis R&B/hip-
hop WQHT (Hot 97) New York. How: Station
chooses three new songs. Listeners vote via
phone, texting and the Web for which one should
be added to the weekly playlist.

Program manager Stu Ferguson describes his AM’s format,

What: Video communities. Where: Online. How:
Vidiac.com provides tools for station Web sites to
enable visitors to upload homemade videos and
funky clips to create their own “Internet TV channel”
—HILLARY CROSLEY

tapped a similar vein, before reverting
back to a mainstream hip-hop stance.
—HILLARY CROSLEY

has developed a wider lineup of local personalities during the last four years.
Bonneville KUTR Salt Lake City turned on the mics last year as a full-

fledged conversation station. Its May 9, 2005, debut became the country’s
fourth entrant in the format backed by a major group.

Most of KUTR’s personality lineup is built from local-market professionals

Al ‘L" N E

While Bonneville International
WTOP Washington, D.C,, is the
only commercial all-news
radia station in the United

F y who are not broadcasters but have expertise in a wide variety of other fields.

information radio will wind up available on the Web as a pod

with a significant presence on cast, and it's coming to the ¢o
the FM band. phone.
The bottom Lline far informa- Trend to walch: Which majo

Svndication fills the rest of the clock, including ABC Radio’s “Satellite Sisters”
from 3 p.m to 6 p.m. weekdays and Saturdays.

The latest station to join the revolution is independently owned WVIE-AM
Baltimore, which debuted June 5. The station uses a healthy batch of syndicated

female talk in its lincup, including Premiere’s Dr. Laura Schlessinger, plus

tion-based radio is that there’s
more competition than ever
before. All-news radie is now —Tq

States on FM, itis a harbinger
of changes to come—namely,
that virtually every form of

broadraster
low Bonneville's |
','. Juﬂ ".‘G

will b= first to ipl

“Satellite Sisters,”

TRN’s Laura Ingraham and Tammy Bruce. Other syndicated talkers, including
are expected to be added to the schedule soon.

—TONY SANDERS

“ORMATS \

JAC

First there was Bob, then there
was Jack, then it was everyone clse
into the adult hits pool. But when
it comes to the country version of
the format, one station stands out:
Fmmis Communications WILHK
(Hank FM) Indianapolis.
Sporting the slogan, “He plays

_ . anything country,” the station
signed on March 25, 2005.
The argument could be made that Cumulus-owned
WSM M Nashville started swimming in the adult hits
waters six months earlicr, under then-PID John Se-

bastian, when it morphed into “the Wolf™ and put the

10 rhere » Muck more a1 « Www.BillboardRadioMonitor.com

K+ COUNTRY

Eagles, Bob Seger and other rock-country acts into the
mix. But Hank gets the nod as an innovator because it
was the first to adopt the “playing what we want” theme
and to cite the influence of a mythical greater power.
WILHK focuses musically on the new (2001-present),
the known (*89-"00) and the legends (pre-89), according
to OM David Edgar. “We probably play more currents
than a typical Jack station,” he says, citing the 20 songs
in that category. At roughly 1,200 titles, Hank’s library
“is much bigger than most country stations,” Edgar says.
Though Hank has not knocked off perennial leader

Cumulus-cum-Susquehanna country WEMS, 25-54
shares for the format have grown. In the winter 2005
Arbitron survey WIFMS scored a 10 share as the only

game in town. Two books later, WFMS and WLHK
combined for a 15.1 share. That figure stood at 12.9
after the winter report.

Hank is not alone in applying the variety concept to
other formats. There are Saga Communications rock
WHQG (the Hog) Milwaukee (see story, page 11), the
Amaturo Group’s female-targeted trimulcast KELT/
KMLT/KLIT (92.7 Jill I°'M) Los Angeles and
Entravision’s “Jose: Toca .o Que Quiero” (He Plays
What He Wants) in Sacramento and Modesto, Calif;
Albuquerque, N.M.; and Denver. Unknown at this
juncture is how far the influence of Bob and Jack will
spread and how successful it will be in other formats.

—KEN TUCKER

JUNE 16, 2006

EDGAR: JIM BARNETT / RETNA LTD.




ON AUG. 16, 2005, longtime active rock WLZR
{Lazer) Milwaukee became "Everything That Rocks”
WHQG (the Hog). In the 10 months since the evolu-
tion {notice we did not say “format flip”), the Saga
Communications station has gone from a 4.3 12-plus
in the spring 2005 Arbitron (its last full survey as
Lazer) to a third place 7.5 in winter 2006 while also
claiming the No. 1 position in 25-54 adults.

"We didn't set out to do a ‘format’—we put together
elements to build a radio station the best way we
knew how and challenge ourselves to do different
things,” says PD Keith Hastings, who returned last
summer for his second tour of duty at the station.

“I've had people ask me if this is a new format,’ he
continues, “and my answer is: ‘| don't care/ What |
care about is that we put a radio station on the air that
hits the target, that's No. 1 25-54 adults and doesn’t
damage the other stations in my cluster and helps
maximize their efforts””

Hastings says the station took elements from clas-
sic rock, active rock, top 40 and Jack, too, but to him,
“this is a rock station.”

But how did this evolution occur? What was the need?

"We were pushed with Clear Channel coming into
the market with classic rock WQBW [the Brew],” Saga
executive VP/group PD Steve Goldstein says. “It was
a very narrow attack between our classic rock WKLH
and Lazer. Over time Lazer had a disconnect between
its morning audience, with [morning show] ‘Bob &
Brian’ being the No. 1 show in the market and

appealing more 35-44, and
: the music on Lazer remain-
]nzg ing 18-34-focused”

EM Goldstein says there were
two missions. The first was to
take the Brew down. (lts 12-
plus ratings have tumbled
from a 6.8 last spring to 3.7
in winter 2006.) The second was to make WHQG
more demographically compatible with “Bob &
Brian!” “The innovation came out of necessity, as so
many innovations do,” he says.

To date, 27 stations have licensed Saga's
“Everything That Rocks” slogan.

The station plays only a handful of currents because,
as Hastings sees it, “the quality of available new music
isn’t there, and it's difficult to force a lot of new music on
such a broad target as we have!” But on the flip side, he
adds, “There’s a tremendous amount of music we all left
on the shelf while we were playing the active rock game!”

Keeping the station sounding fresh is not some-
thing that will be accomplished with the music.
Instead, Hastings says the Hog is highlighting its
almost 20-year heritage morning show and not posi-
tioning the station as the “music of your life.” “This is
not designed as a nostalgic radio station.” Case in
point: The station gave away Xboxes last Christmas.
"l wouldn't call that a classic rock prize,’ Hastings says.

“The station has personality, real stationality, is play-
ful and the production elements are fun,” Goldstein
says. “We took a page from the Jack playbook and
decided we didn’t have to be an angry rock station. The
music is broader and wider, the library is durable and
it's all well-managed by Keith!” —MIKE BOYLE

THE HOG

' BLACK TALK

One year and one failed morning show after Radio One KKBT (the Beat) Los Angeles
lost Steve Harvey, the heritage station was recast as “Rhythm & Talk” in May. Targeting
older listeners, the Beat’s new anchors are two of svndication’s hottest personalities:
Tom Jovner in mornings (starting June 19) and Michael Baisden in afternoons.

“When we were able to secure Baisden, the rest seemed a natural fit,” KKBT
PD Tom Calococci says. “The best option with the L.A. landscape the way it is, was
to mature up the station and add Tom Joyner. We want to cover the whole south-
land with great music and content.”

That combo is no stranger in New York, where Inner City adult R&B WBLS l
recently added Harvey to a lineup that includes “The Wendy Williams "
Experience” in afternoons. Both programs are more talk than music. Baisden
airs opposite Williams on Emmis rival adult R&B WRKS (98.7 Kiss-I"'M).

“The talk clement is a hole that’s been there forever,” Syndication One network q
PD Lec Michacels says of Radio One, which has launched a black talk network. “I think

it’s going to be sensational. We’ll have 60-80 stations by the year’send.” —HILLARY CROSLEY j | y !i

Gather ‘round.

This isn’t your 1
grandfather’s |
fireside chat.

Gone are the days of the static wooden box ‘
in the living room. Today’s radio is

interactive, visually invigorating, and
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Make your audio visual, strengthen
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Long before the gleaming glare of light bulbs, Las Vegas was humbly founded as a
stopover along the pioneer trails to the Wild West before the turn of the 19th century.

The stakes were raised in the late 1920s when the territory experienced its first boom
as a gateway for workers of the massive Hoover Dam, which took six years to build.

But that, of course, was all a mere firecracker to the megaton blast of growth that
would ensue as Sin City became synonymous with gambling, showgirls and a tawdry
glamour that the city trademarked as its own in the middle part of the last century.

By 1991, Las Vegas was a confident, midsize city with sustaining business that
enlivened many an industry. With a metro population of 661,700, Arbitron ranked the
radio market at No. 6().

Then, boom-—again. During the past 15 vears, with its ideal climate, ready access to
the rest of the world, low unemployment rate and comparatively low
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Marty Basch, VP/GM/market manager of CBS Radio/Las Vegas, who has lived in
the city for 42 years and worked in radio for 18, notes, “On top of a thriving local com-
munity, we have access to some of the best entertainment, fine dining and premiere
shopping in the country on a daily basis, 24 hours a day, seven days a week. As a result,
we have the ability to ofter all this to our listeners. We have all the amenities of a top 10
market, and our economy still allows for a fabulous lifestyle.”

With Celine Dion’s four-vear concert residency changing the face of entertainment
in Las Vegas this decade—and seducing the likes of Elton John, Barry Manilow, Toni
Braxton to similar long-term gigs—the city’s radio has become as A-list-worthy as New
York, Los Angeles and Miami. According to the Chamber of Commerce, Vegas is the
most popular tourist destination in the world. Meanwhile, the surrounding county wel-

comes more than 5,000 new residents every month.

cost of living, the destination has become the fastest-growing city in the It also boasts a local profile that makes advertisers drool. More than
United States. Today, Vegas earns a gold star as a broadcast innovator: IT 509 of its residents earn $30,(X) or more annually, with 33% bringing in
During the past 15 vears, it has risen faster than any other radio market $75,000-plus. Fthnic diversity rivals its larger coastal brethren, with 12%
in the nation-—almost doubling its market ranking to Arbitron’s current R black, 140 Hispanic and 3% Asian, according to Scarborough Rescarch.
No. 32, with a population of 1,438,600. 1991: #60 Newman says, “Everyone says their market is unique, but I believe we

Among the 27 monitored signals in Las Vegas, CBS Radio commands 2006: #32 truly are. There’s a lot of neon and noise that Las Vegas radio has to cut
six stations, Clear Channel four and Univision, Entravision and Beasley through, but the key is balance. I used to hear people say all the time that
two cach. The market also still holds its share of independent owners, locals don’t go to the Strip, so don’t take your listeners to the Strip. But

including I.otus, Kemp, Riviera and Summit American.

Brandy Newman, VP/market manager for Clear Channel/Las Vegas, is a veteran of
the city who has seen the region grow exponentially over the vears: “I have seen so
many changes in the last 14 years I've worked in radio. The number of people in our
market and amazing changes in the cthnic population are obviously the most notable
changes, and that’s allowed us as broadcasters to offer many different formats to fit our
listener’s appetites.

“Coming up through sales I have seen drastic revenue growth in the market and the
way radio is sold, from sclling spots and dots to selling on-air, online and on-site oppor-
tunitics to our advertisers,” Newman adds.

HERE 5 MUCH MORE AT « WwW, BillboardRadioMonitor.com

with amazing shows, excellent restaurants and the hottest nightclubs,
there’s a big appeal to some of these Strip properties, and that doesn’t exclude locals.”
On a personal note, Newman says, “Las Vegas has been such a wonderful experience
for me. I have moved from market 60 to 32—and still growing—without leaving the
market. I started as a promotions assistant driving the station vehicle and hanging bal-
loons and after a few moves, 12 years later, I'm VP for the same station I started with.
The best part is there are many stories like mine in this market.”
Basch adds, “Vegas radio will continue to thrive for many years. Besides, where else
can you see Elvis daily? And did I tell you he lives across the street from me?”
—CHUCK TAYLOR

ILLUSTRATION BY STEVE PRICE / PLAN-B STUDIO
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Necessity was the mother of invention for radio’s most innovative
deal to date in 2006.

CBS Radio needed a turnkey morning show in seven of its largest
markets. David Lee Roth was misfiring horribly.

Inching closer to the cash flow-positive promised land, XM
Satellite Radio wanted to monetize its investment and brand its 170-
channel platform—without breaking the bank.

Banished since 2002, Opie & Anthony had unfinished business on
terrestrial radio. They were pining for more listeners.

The groundbreaking deal that would deliver on all three counts
came together in a whirlwind of meetings and phone calls this
spring—but not without maneuvering around some major hurdles.

Conversations began in fall 2004, shortly after Howard Stern’s
bombshell announcement that he was jumping ship to Sirius
Satellite Radio. That’s when agent Bob Eatman rang Joel Hollander
to pitch O&A as the “heir apparent” to Stern’s entire Infinity
Broadcasting throne. But the decisive chairman/CEQ wanted to
pursue a different direction, one that could open advertising doors

shut by Stern, and the conversation bore no fruit.

Earlicr that year, Eatman spent roughly four months negotiating a
deal that put the radio exiles on XM while allowing him to syndicate
them to terrestrial radio—but only with XM’s blessing.

After it became painfully obvious that Roth Radio was not a viable
long-term option, Hollander was more receptive. An initial meeting
at CBS Radio’s New York headquarters identified the obstacles.

For CBS, it was protecting FCC licenses and limiting the amount
of on-air satellite radio shilling. Hollander wouldn’t do a deal with-
out having control over CBS content.

Conceding control and exclusivity were the XM roadblocks. How
different would the show be? Would a terrestrial-friendly O&A satisfy
subscribers who paid for unshackled radio? And would sharing the duo
that fuels one of its best-performing channels cannibalize subscriptions?

For the hosts, the concerns were compromising the comfort and
freedom they enjoved at XM, extending their show from four hours
to nearly six and doing a Jekyll-to-11vde change-up midway through.

Ultimately, no one could pass on the upsides. For XM, the pro-
motional muscle of CBS, extending its brand beyond its subscriber
base—and the cash. For CBS, the return of a show many had pegged
as Stern’s ultimate successor—before that messy affair in St.
Patrick’s Cathedral. For O&A, greater fame, fortune and the pursuit
of a wider audience.

JUNE 16, 2006
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“The whole deal to get them on CBS stations went down very

quickly,” Eatman says. “But it seemed like it took forever to get it
done. It was a 24-hour-a-day process.”

Anthony Cumia and Greg “Opie” Hughes did not sign on the
dotted line until a day or two before they came home to CBS.

The deal is a hybrid employment contract (Hughes and Cumia
are XM emplovees) and syndication deal (CBS has a license to air
their show).

CBS pays XM in cash and on-air promotions. “There is no other
deal like this,” Eatman says. The hosts and XM financially benefit with
each new terrestrial affiliate. “This is XA s property,” Eatman says.
“They participate in the upside.” O&A also earn ratings bonuses but
do not receive a stipend from XM adding new subscribers.

Eatman is allowed to syndicate the show to non-CBS stations but
only after giving CBS appropriate consideration. “If I had an offer
to go up against Adam Carolla [on CBS talk KSLX]in LL.A., we'd
do that,” Eatman says. “We’d absolutely put them anyplace that’s
appropriate, provided we [first] give CBS consideration.”

The deal breaks ground in multiple ways. It is the first satellite-to-
commercial terrestrial radio content deal ever. *“This is a model for the
future because it allows companies to share escalating costs of produc-
tion and exhibit the programming simuitaneously,” Eatman says.

CBS Radio president of programming Rob Barnett says he knew
the deal wouldn’t be a cinch to accomplish. “Our first thought was
that this could be an intensely complicated deal for our two companies
to consider, let alone close,” he says. “But we knew that if the powers
that be could bring us to completion, this was the kind of noise we
wanted to drop at this unique moment . . . in the life cycle of the
Howard Stern saga. This was the best way to make the biggest impact
for the CBS markets.”

For XM, executive VP of programming Eric Logan says, “It was
branding first and [then] raising the profile of O&A in markets where
they had huge successes and reconnecting them with disenfranchised
fans who may not be aware that they even went to satellite radio. We
still have the ability to hold on to a significant portion of exclusive con-
tent. Qur subscribers now are getting fresh O&A content from 6 a.m.
*tl, some days, 11:45.”

It came down to getting both companies “to think in a completely
different and innovative way about how value was going to be
returned in ways that we hadn’t once contemplated,” Logan says.

In the end, all three parties won. PAUL HEINE

TEAM-OWNED

RADIO

THE TRADITIONAL RELATIONSHIP between
a professional sports team and its flagship
broadcaster is changing. But it is still too
early to tell if team-owned radio will be the
wave of the future.

Industry observers say the big deal to
watch will be the baseball rights negotiations
between CBS Radio's all-news WCBS New
York and the Yankees. That pact is set to
expire this year.

In the meantime, some team own-

ers have decided to become
station owners as well.

Washington Redskins foot-

ball team owner Daniel

Snyder has formed Red

Zebra Broadcasting to buy
stations and form his own O&O

sports network. Dallas Cowboys
owner Jerry Jones is said to be pursuing a
similar relationship for his football team.

The St. Louis Cardinals have ended their
60-plus-year relationship with CBS Radio
news/talk KMOX St. Louis and entered into
a 50% joint-ownership of CH Holdings’
KTRS there.

And Los Angeles Angels owner Arte Moreno
announced his intention to buy Spanish talk
KMXE Los Angeles to have it serve as the flag-
ship Spanish-language station for the team.

However, some of the traditional broad-
cast-rights deals are still getting done.
And others are seeing the broad-
casters walk away from the table.

GM-turned-consultant  Jim
Tazsarek says there is plenty of
room left in the traditional rights
deal for stations to make a profit:
"It's really a matter of how you cost
it out. You can’t look at it as an accounting
line item. If that were the way to look at it,
then why do you pay lots of money to big
morning teams?

"Sports is the finest cume-builder for morn-
ing drive ever invented,” Tazsarek says, noting
that fans tune in from virtually every format. “I
get all those people to sample my station when
they get up and listen in the morning. And
there's no way to measure the value of that.

"So, is the deal a bad deal when | have to
do revenue share? | don’t know, but | sure
know that when that team goes away, I'm
just another talk station” —TONY SANDERS
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n the online radio space, Clear Channel has been
an innovator in the area of streaming, Web site
development, video on demand, podcasting and
such unique Web programs as “New!,”
“Stripped,” “Sneak Peak” and “In Concert.”

One of the key exccutives behind these efforts is
Gerrit Meier, scnior VP/GM of the company’s
Online Music & Radio division. He joined Clear
Channel early last vear after working in various digi-
tal strategy positions at EMI and BMG.

Among his first priorities was revamping and
better standardizing the Web sites for the compa-
nv's more than 1,200 radio stations. Until that
time, he says, those sites had been “pretty much an
afterthought.”

That was indicative of the radio industry’s overall
feeling about the Internet at the time, Meier says.
“Radio did not look at online as a natural extension of
their brand.”

Once the sites were relaunched, the next priority
was to get the stations streaming. Today, nearly 550

HERE 5 MUCH MORE AT » WWW. BillboardRadioMonitor.com

Clear Channel stations are streaming their primary
signals, and more than 10{) HID-2 signals are also
being repurposed online. The company also has more
than 160 stations offering podcasts.

A big part of the process for the staff of the online
unit was re-educating Clear Channel’s radio pro-
grammers about the scope of their jobs.

“We started changing the way radio is being pro-
grammed and telling PDs, ‘You're not just PD of a
radio station over the airwaves, you're PD of a brand,
independent of platform.” ™

Some PDDs, he savs, “took it and ran with it.” Others
were “a little more focused on their on-air audience
[and wondered], ‘What can online do for them?’”

But now, Meier says, with the help of his divi-
sion, “our PDs are [utilizing] a lot of great, on-
demand content, which is complementary to what
they’re putting on air.”

That on-demand content includes several success-
ful online shows and features. “Stripped” features
exclusive, in-studio performances by top stars.
“New!” is the company’s developing artist program
designed to give online exposure to selected signed
and unsigned acts. “Sneak Peak” is an exclusive
album listening feature available a few days before a
CD hits stores. “In Concert” showcases video footage
of various artists performing. The company also has
close to 5,0}) videos in its vault available for viewing
on demand by its Web site visitors.

Clear Channel’s Online Music & Radio division has
developed good relationships with labels, which has
helped it land quality content. “Record labels still
want to develop artists, but they have less opportunity
to do s0,” Meier says. He believes the Clear Channel
online programming provides those additional oppor-

W

tunitics. “This is all about positioning great content in
front of fans.”

Meier believes an enhanced Web product is cru-
cial for keeping radio stations relevant. Today, he
says, millions of people are going to other sites for
news, weather and traffic information, things that
were once radio’s clear domain. “What we’re show-
ing our PDs is that [their] listeners have better
opportunities [elsewhere]| to get what they want
when they want it, so the programming has to be
there” on radio sites as well.

But, he emphasizes, “We're not building a one-
size-fits-all approach. We believe the strength we
have is the local brands, and our success is built on
those brands.”

Looking ahcad, Meier says such things as an
online music store, downloads, ringtones, concert
tickets and non-music content could be the next step
for his division.

“Across the board,” he says, “we will not stop
—PHYLLIS STARK

evolving.”

ABRAMS

It began with a Labor Day
weckend 2000 bonfire in
Lee Abrams’ driveway. As
Abrams and his newly
hired XM Satellite Radio
programmers tossed
crusty old radio T-shirts
and faded Burkhart/
Abrams memos into the
flames, the troops were
handed marching orders
inscribed on dog tags:
“Liberate radio.”

Six vears and 6.5 mil-
lion subscribers later, XM
pumps out a unique
sound in radio. Channels
are musically deeper and

LEE

uncluttered. Imaging and
production have more in
common with the
Firesign Theater comedy
troupe than FM. The
programming model is
closer to cable T'V than
radio, with a lengthy
menu of original specials
used as prime-time listen-
ing magnets rather than
ghettoized to low-listen-
ing dayparts. XM was
first to offer six decades of
era channels, and to slice
format categories into the
narrowest of shards.
Today, some HID

radio side channels

sound eerily similar.

The mandate was to
“rewrite the playbook for
programming as listeners
would be paying for the
service, so it had to be sig-
nificantly different,” savs
Abrams, VP/chief creative
officer. Today, Abrams
savs he works to “con-
stantly reinforce the
vision” and “inspire the
staff to operate at an
uncompromised high cre-
ative standard that creates
fans, not simply listeners.”
PAUL HEINE

JEFF LITTLEJOHN

WHILE MUCH HAS BEEN MADE of Clear Channel's format lab, what
has neglected to grab headlines is who will facilitate the distribution of this
new content to the masses.

It's an old story, really—programming gets the glory, sales gets the
money and engineers make it all happen.

Jeff Littlejohn is Clear Channel’s executive VP for distribution develop-
ment. He and his team find homes for what the company’s programmers
dream up. Generating content isn't his gig; get-
ting it out there is.

And while those tall towers in big fields are
still part of his purview—he previously served
as the company’s senior VP of engineering—
Littlejohn is also charged with identifying and
investigating new distribution methods for the
massive amount of programming the
company generates. His goal is to make radio
available to listeners in every form that they
want to consume it.

From Clear Channel’s aggressive efforts in
the high-definition arena to distribution deals
with such cell-phone content companies as
mSpot and Motorola’s iRadio, Littlejohn is
leading the charge. And he has the frequent
flier miles to prove it.

Working from his home base in Cincinnati, Littlejohn travels the country
and the world in pursuit of matching content with technology. One week
he's in Tokyo to meet with equipment manufacturers, the next he's in
Detroit to confer with automakers. After that, it's on to company headquar-
ters in San Antonio to update his bosses and then to New York to check
what's cooking in the format lab.

In short, Littlejohn has a one-of-a-kind job. Or does he? Asked whether
there are people in similar positions at other broadcast companies,
Littlejohn pauses, not wanting to sound boastful. “Clear Channel tends to
be a leader in those areas,” he says.

—KENTUCKER, with additional reporting by Paul Heine

MEIER: GARY GERSHOFF / RETNA LTD.; ABRAMS: COLIN HAYES; LITTLEJOHN: ROB GRABOWSKI / RETNA LTD.




-WALTER SABO

WALTER SABO’'S INFLUENCE as a programming consultant is exten-
sive, especially in emerging forms of talk radio now showing up on FM.
Most recently, Sabo was brought in to collaborate on the development
of Bonneville’s cooperative venture with The
Washington Post for news WTWP Washington,
D.C. But as early as 1990, Sabo was influential
in the development of FM talk on Miliennium
Radioc WKXW (New Jersey 101.5) Trenton/

ANSTANDIG: COLIN HAYES; MULTIMEDIA PERSONALITIES: DAVE CURD.

Atlantic City, N.J.

Programmers experimenting with “conver-
sation radio” targeted to women cite Sabo as

an inspiration.

But he says, "All | have done is taken what |
know about successful music programming

and applied it to talk.

WKXW “"is not a talk station,” he says. "It's a top 40 station that doesn't
play songs. It has reverb. It has playlists of topics that are tight as a drum.”

As for WTWP (Washington Post Radio), Bonneville VP of news and pro-
gramming Jim Farley says Sabo provided the "inspiration””

Sabo Media also consults Sirius Satellite Radio’s music, news and

talk channels.

"Here's the challenge,” Sabo says. “If you want to start a new format,
you've got 40 or 50 radio stations, a thousand cable channels and a hun-
dred magazines to compete with, so you'd better do something out of the
box to make it bigger than life”

When he addressed
18,000 attendees at the
1998 Audio Engineering
Society Conference in
San Francisco, Daniel
Anstandig was already a
pioncer in the burgeoning
concept of Internet radio,
as founder/GM of
Cleveland’s Radio DAER,
which boasted a cume of
1.2 million and sold
advertising in six markets.
All that—and he did
his homework, too. At the
time, Anstandig was 15.
Now, on the eve of his
23rd birthday, the VP of
adult formats for McVay

Media, whose viewpoint
continues to cast an inno-
vative eve on the way the
business is done, is
almost an old hand in the
broadcast business.
Foremost, Anstandig

JUNE 16, 2006

puts a hand up to dooms-
day forecasts for the radio
industry: “I don’t believe
that radio will die a mis-
erable traumatic death at
the hands of iPods and
Internet radio,” he says.
“Many broadcasters are
distracted and mystified
by the complexity of new
technology, and they for-
get that we're still in con-
tent competition. If the
programming was boring
on terrestrial radio, it’s
going to be just as boring
on Internet radio. People
will gravitate to entertain-
ment that personally
engages them.

“The challenge for
radio right now is not
finding a way to re-
create the same pro-
gramming on a new
device. The challenge is

—TONY SANDERS

DANIEL
ANSTANDIG

finding a way to create
better programming—
and also making it acces-
sible on a new device.”

Anstandig spends
about 30 weeks per vear
on the road consulting
and ends up engaging
some pretty unusual
folks on his back-and-
forth flights.

“Recently, I found
myself sitting next to the
director of new business
development for a toilet
paper company,” he says.
“He shared with me that
the brand usage for toilet
paper is only 89% in
America. The net take-
away for me was, ‘Hmm,
radio has 94°0 usage. If
toilet paper has 89%
usage, hey, we're doing
pretty well.” ™

—CHUCK TAYLOR

hile many prominent radio personali-

ties have carved out secondary careers

in other mediums, a recent (lood of

stars from films, TV, books and music
have adopted radio as their next career frontier.

Industry observers say it is good for the medium
to have well-known celebrities swelling radio’s
ranks, and just as good for radio personalities to
branch out. But, they caution, celebrity will never
be as much of a draw as real radio talent.

Explaining his company’s recent hiring of actress
Whoopi Goldberg to host a syndicated morning
show, Clear Channel Radio president/CEO John
Hogan says that in today’s competitive environment,
“star power isn’t what you nced. It’s entertainment
power . . . We didn’t hire her for her name, we hired
her because she can connect with an audience . . .
Star power is a marketing gimmick. You’ve got to give
[listencrs] a reason to come back.”

Among the pioncers in the multigenre game is the
self-described “king of all media,” Howard Stern,
who has, over the vears, expanded his radio franchise
into film, TV and literary endeavors. “American Idol”
host Ryan Seacrest is challenging Stern’s “king”
crown with his work in daily and svndicated radio,
plus cable TV and even fashion.

His “AI” colleague, musician/producer Randy
Jackson, hosts a syndicated radio show for
Westwood One. Musician/TV personality/multi-
platinum artist John "Tesh has long hosted a syndi-
cated radio show as well.

Actor/comedian Steve Harvey has a successful

syndicated radio career. Glenn Beck and Jim Cramer
are among the talk personalities who are stars of radio
and TV. Air America’s Al Franken has long made a
living dividing time between TV and book projects.

More recent radio converts include Oprah Winfrey,
who has a new deal with XM Satellite Radio and
recently launched a radio division for her company,
Harpo; and rock icon Bob Dylan, now hosting a
weekly show on XM.

Even Opie & Anthony’s unique deal to work in ter-
restrial and satellite radio via CBBS and XM is further
evidence that talented people need not be confined to
one type of bullhorn (see story, page 13).

Edison Media Research VP of music and pro-
gramming Scan Ross notes that hiring celebrity tal-
ent has *“been a big part of the satellite radio game
plan . .. And, as the Whoopi Goldberg hiring sug-
gests, it’s encouraging terrestrial broadcasters to
raise the bar, too.”

“Talented people are key,” talk radio consultant
Valerie Geller says, “but radio is just one medium
that people use. Many talented communicators can
adapt to many mediums.”

Ross injects a cautionary note into Radio Monitor’s
trend spotting. “The danger . . . is that broadcasters
view fame as a substitute for sounding good on the
radio,” he savs. “The assumption has been that any
celebrity 1s somehow more compelling than a mere DJ.”

While Ross says celebrity personalities do “further
develop radio into a national medium,” they also
“distract stations from developing new talent.”

—PHYLLIS STARK

THERE'S MUCH MORE AT » WWW. BillboardRadioMonitor.com 15
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Compiled by Susan Visakowitz

PAYBACK IS A
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She Wants Revenge, whose single “These Things” has cracked the top .
25 on the Modem Rock chart, plans its revenge on Doug Daniels,
Northshire Communications modem rock WEQX Albany, N.Y., moming
personality/promotion director, at a recent gig in WEQX-land. Daniels,
center, is flanked by SWR’s Justin, left, and the mischievous-looking

Adam. (Photo: WEQX)

TWO-ARMED BANDIT

was tall enough to hug the “Hee Haw Honeys.” (Photo: Eric Jamison)

Q \RUATION

QUEEN OF CONFIDENCE

ABC News Radio correspondent Jennifer Goldberg spoke to singer/actress/activist Queen Latifah after she
announced the inaugural National Women's Confidence Day on Capitol Hill June 7. Women’s Confidence Day

Ty

GOIN’ DOWN

VAL
e

Grand Ole Opry star Little Jimmy Dickens was among the celebs on hand when Gaylord
Programming and Bally Gaming introduced the Hee Haw slot machine at a recent soiree at the
MGM Grand in Las Vegas. While Dickens wasn’t of the appropriate stature to play the machine, he

Hip-Hog and 828

¥
'

.

-
5

New king of rap Yung Joc, who holds the top spot on

Billboard Radio Monitor's R&B/Hip-Hop and Rap charts,

endeavors to raise awareness for and celebrate the impact of confidence in women’s lives. (Photo: ABC News)

shows some serious love to Radio One R&B/hip-hop
WENZ Cleveland’s Kim Johnson. (Photo: Luis Duran)

HELLO CLEVELAND; SO LONG, MODERN ROCK _

. CHART COMMENTARY BY JOE FLEISCHER )

GOSH, I'M REALLY GOING TO MISS the modern rock
format. Just thinking back to all the incredible music that
started in this bold, groundbreaking community makes me
kind of misty. But that was before MySpace, PureVolume,
chat rooms, instant messaging, YouTube, you name it. Music
discovery is clearly happening someplace else now. Taste-
making is not what modern rock does. Period. But it clearly
could be playing what kids are downloading from the
Internet and sharing with each other. And not to pick on

Cleveland (because all the modern rock markets look pretty

similar in terms of the disconnect between spins and down-

NO. ARTIST

1 PANIC! AT THE DISCO
2 THE ALL-AMERICAN REJECTS
3 NICKELBACK

4 THE RED HOT CHILi PEPPERS
5 PANIC! AT THE DISCO

6 BUCKCHERRY

7 FORT MINOR

e —
8 PANIC! AT THE DISCO

9 TAKING BACK SUNDAY

10 HAWTHORNE HEIGHTS

16

DOWNLOADERS

(CUME)

JWRITE SINS NOT TRAGEDIES 28124
MOVE ALONG 27936
SAVIN' ME 18498
DANI CALIFORNIA 17743
LYING IS THE MOST FUN A GIRL CAN HAVE... 16799
CRAZY BITCH - 15666
WHERE'D YOU GO 15478
THE ONTY DIFFERENCE BETWEEN... 15478
MAKEDAMNSURE 13024
SAYING SORRY 11136

HERE'S MUCH MORE AT » WWW, BillboardRadioMonitor.com

loads), but let's look at a couple of interesting numbers: 1)
Eight of the top 15 most-downloaded songs received no
spins last week in the market; and, 2) Only eight of the top 20
most-spun records are among the top 20 in downloading. |
guess Modern Rock is going to cede ownership of the Emo
Nation (Taking Back Sunday, Hawthorne Heights, etc.) to top
40 just like it did with Fall Out Boy and the All-American
Rejects. And judging from the striking similarities of the top
downloads and the top-spun records at top 40, it sure seems
like top 40 is glad for the gesture. | guess if radio’s No. 1
media market can do without modern rock, so can |.

WEEK ENDING
JUNE 4, 2006

NO. ARTIST DOWNLOADERS
{CUME)

- 1n BLUE OCTOBER HATE ME 7927

o 34 | 12 JACK JOHNSON UPSIDE DOWN 7361

B - - I giiKOR’N ) COMING UNI?ONE 7172
772 ‘i 14 ) 710YEARS WASTELAND 6984

37 | 15 SHINEDOWN | DARE YOU 6229

- [ 16 EVANS BLUE - COLD (BUT I'M STILL HERE) 4307

732 . | 717 o THREE DAYS GRACE ANIMAL | HAVE BECOME 4718

1n 1 18 ANGELS & AIRWAVES THE ADVENTURE 4718

i . Bl 19 AFl MISS MURDER 4530

- 7 20 JACK’'S MANNEQUIN THE MIXED TAPE 4341

SPIN RANK

43

AIRPLA

FOR THE WEEK OF JUNE 19
Artist

Title {Label)
MAINSTREAM TOP 40

Bo Bice

U Make Me Better {(RMG)

Sean Paui Feat. Keyshia Cole
When You Gonna (Give It UpTo Me)

(Atlantic)
Stacie Omico
I'm Not Missing You {Virgin)
ADULT TOP 48
Corinne Bailey Rae
PutYour Records On {Capitol)
Landon Pigg
Can't Let Go {(RMG)
Leigh Nash
My Idea Of Heaven {Nettwerk)
Rock Kitls Kid
Paralyzed {Reprise)

ADULT CONTEMPORARY
Donald Fagen

What | Do {Reprise}
Il Divo Feat. Toni Braxton

TheTime Of Our Lives {Cotlumbia)
Leigh Nash

My Idea Of Heaven {Nettwerk)
Los Lonely Boys

Diamonds {Epic)
Natalie Grant

The Real Me {Warner Bros.)
REM/MIP-HOP

Luther Vandross

Shine {RMG)
Lyfe Jennings

S.EX. {SUM}
ADULT R&B

Luther Vandross

Shine (RMG})
GOSPEL

Darwin Hobbs

| Give You Praise (EMI Gospel}
George Huff

You Know Me {Word-Curb)
Karen Clark Sheard

You Showed Me {Word-Curb}
Myron Butler & Levi

Redeemed (EMI Gospel}

New Direction

| Came To Jesus {GospoCentric)

CHRISTIAN

Beckah Shae

No, No {Shamrock)

Fair

Carelessness {Tooth & Nail)

Jaime Jamgochian

Hear My Worship {Centricity)

Jim Murphy

Save The World {AMG)

Jonah33

Desensitized (Ardent/SRE)

Matt Papa

You Are Good {Spin 360)

The Myriad

Stretched Over {Fioodgate)

Natasha Bedingfield

Unwritten {Epic)

COUNTRY

Blue County

Firecrackers And Ferris Wheels
{Asylum-Curb)

Lee Roy Pamell
Daddies And Daughters
{Universal South)

Lisa Dames

Just Another Day {Howling)
Michael Anthony

Fly WithThe Eagle {Rocket Man)
PovertyNeck Hillbillies

Mr. Right Now (Rust)

Rushlow Harris

That's SoYou (Show Dog Nashville)
Shooter Jennings

GoneTo Carolina {Universal South)

Taylor Swift

Tim McGraw (Big Machine)
Tracy Byrd

Cheapest Motel {Blind Mule)
MODERN ROCK

Boy Kill Boy

Suzie {IDIMG)
Crossfade

Invincibie {Cotumbia)
Godsmack

Shine Down  {Universal Republic)

Head Automatica

Graduation Day {Reprise)
The Living End
What's OnYour Radio? (EastWest)

Say Anything

Alive With The Glory Of Love (RMG)
Stone Sour

Through Glass (Roadrunner/IDJMG}
Under The Influence Of Giants
Mama's Room {IDJMG
Underoath

Writing OnThe Walis (EMR}
ACTIVE ROCK

Crossfade

Invincible {Columbia)
Stone Sour

Through Glass {Roadrunner/iDJMG)
Underoath
Writing OnThe Walls {EMR)

HERITAGE ROCK
Crossfade
invincible

Stone Sour
Through Glass {Roadrunner/iDJMG})

TEUMLE-A
Eliot Mormis
Balancing The World
{Universal Motown)

(Columbia)

The Forecast
And We All Return To Our Roots
{Victory)
Johnny Cash
God's Gonna CutYou Down
{Lost Highway)

Landon Pigg

Can't Let Go (RMG)
Toby Lightman

Holding Me Down {Atlantic)

Under The Influence Of Giants
Mama's Room (IDJMG)

Submit titles to silvio@billboard.com.
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AGUILERA RETURNS
IN FINE FORM

Christina Aguilera makes a heady return to the Mainstream

Top 40 chart as “"Ain’t No Other Man” (RMG) debuts at No. 21.
Aguilera’s first solo appearance in
more than two years is the highest
debut by a female solo artist at the
format since Alanis Morissette's
“Thank U” entered at No. 19 in
October 1998.

"Man” earns Most Airplay Adds
honors for a second consecutive
week and scores the Greatest
Gainer title with an increase of

1,801 spins. That's the third-largest single-week gain for a
female solo artist this decade, trailing Janet Jackson'’s 2,353-
spin improvement with "All for You” in the March 2, 2001,
issue and Madonna’s 2,085-detection jump with “Die
Another Day” in the Oct. 4, 2002, issue.

GNARLS BARKLEY FAST-
TRACKED AT TRIPLE-A

Gnarls Barkley’s “Crazy” (1.ava) roars 7-1 at "Iriple-A, landing in
the pole position in just three weeks. It's the fastest chimb to the top
since Coldplay’s “Speed of Sound” also reached No. 1 in its third
chart week in May 2005,

The six-position jump to No. 1 is the longest at Triple-A since
U2’s “Vertigo™ leapt 8-1 in October 2004. “Crazy™ is also making
inroads at other formats, moving 25-18 at Adult Top 40 with
Greatest Gainer, Most Airplay Adds and Airpower stripes. In addi-
tion, the track enters the Mainstream Top 40 chart at No. 40.

Elsewhere at Triple-A, Paul Simon hits the list for the first time
in more than three vears as “Outrageous™ (Warner Bros.) debuts at
No. 20. Simon last charted with “Father and Daughter,” which
peaked at No. 5 in February 2003.

Lil Jon Makes It In A ‘Snap’

Lil Jon carns his sccond No. 1 as a lead artist at Rhvthmic Top 40 as
“Snmap Yo Iingers” (TVT), featuring E—-H) and Scan Paul of the
Youngbloodz, jumps 2-1. The track’s 14-wecek journey matches Lil
Jon’s previous trip to the top with “Tovers & Friends” in February 2003.

2 B g

BY ANTHONY COLOMBO, RAPHAEL GEORGE, WADE JESSEN AND GARY TRUST

www.BillboardRadioMonitor.com

DEATH CAB RIDES
AGAIN AT ADULT TOP 40

Death Cab for Cutie re-enters the Adult Top 40 chart ar No. 34
with “Soul Meets Body™ (Atlantic), besting its previous high of No.
36 that it established in Iebruary in a brief five-week chart run.
“Soul” spent 10) weeks at No. | at Triple-A and hit No. 5 at Modern
Rock this past winter. Its prior appearance on the Adult Top 40 chart
was a byproduct of its success at those formats since Atlantic had yet
to work 1t bevond the rock genre until recently.

Llsewhere, two bands carn their first chart hits at Adult Top 40 as
Snow Patrol’s “Chasing Cars” (Interscope) motors onto the list at
No. 36 and Augustana’s “Boston” (Epic) enters at No. 38.

Chesney’s Chart-Toppers
Are Mostly Multiweek

Up 2.4 million audience impressions in its 12th chart week, Kenny
Chesney’s “Summertime” (BNA) spends a second week atop the
Country chart. The seasonal song is Chesney’s 10th No. 1, and his
cighth title to spend more than one week at the summit. So far,
Chesney’s longest No. 1 streak has been seven weeks, achieved by a
pair of songs: “There Goes My Life” (2003) and “When the Sun
Goes Down” (2004).

Also noteworthy on the Country list is Toby Keith’s 32nd top 10
hit. “A Little Too Late™ makes a timely move from 11-8 and takes the
chart’s biggest gain with an improvement of 2.8 million listener impres-
sions. Another title moving along nicely is Brooks & Dunn’s “Building
Bridges” (Arista Nashville), which takes a second consecutive Most
Airplay Adds crown. The song posted at least six first-time spins at 30
stations last issue, and nearly matches that total this week with an addi-
tional 28 monitored signals hitting the Airplay Adds threshold.

RICHIE TAKES 10 YEARS
TO ‘CALL BACK

Lionel Richie takes a bow for the first time in almost 10
years at Adult R&B as "I Call It Love” (IDJMG) debuts at No.
29 with 233 spins. The song’s detection count is the highest
total for a debut since Stevie Wonder collected 418 plays
with a No. 13 entry for “So What the Fuss” in the March 18,
2005, issue. Richie last spent time on the Adult R&B chart in
September 1996, peaking at No. 29 with “Ordinary Gir.”
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TITLE
ARTIST

HIPS DON'T LIE
SHAKIRA FEATURING WYCLEF JEAN

WHERE'D YOU GO
FORT MINOR FEATURING HOLLY BROOK

RIDIN’

CHAMILLIONAIRE FEATURING KRAYZIE BONE

TEMPERATURE
SEAN PAUL

S0s
RIHANNA

BAD DAY
DANIEL POWTER

WHAT'S LEFT OF ME
NICK LACHEY

PROMISCUOUS
NELLY FURTADO FEATURING TIMBALAND

UNFAITHFUL
RIHANNA

MOVE ALONG
THE ALL-AMERICAN REJECTS

SAVIN' ME
NICKELBACK

OVER MY HEAD (CABLE CAR)
THE FRAY

ME & U
CASSIE

UNWRITTEN
NATASHA BEDINGFIELD

WALK AWAY
KELLY CLARKSON

SO WHAT
FIELD MOB FEATURING CIARA

| WRITE SINS NOT TRAGEDIES
PANIC! AT THE DISCO

BUTTONS

THE PUSSYCAT DOLLS FEATURING SNOOP DOGG

MS. NEW BOOTY

BUBBA SPARXXX FEATURING YING YANG TWINS & MR. COLLIPARK

RIGHT HERE
STAIND

r

NIELSEN BDS CERTIFICATIONS / HITPREDICTOR STATUS
IMPRINT / PROMOTION LABEL

MO. 1 11 WKS) =y
EPIC

MACHINE SHOP/WARNER BROS.
13
UNIVERSAL MOTOWN
N
VP/ATLANTIC

I
SRP/DEF JAM/IDIMG
N ﬁ

WARNER BROS.
JIVEZOMBA
MOSLEY/GEFFEN
SRP/DEF JAM/IDUMG

1
DOGHOUSEANTERSCOPE
[+ ¢
ROADRUNNER/IDJIMG

n

EPIC

NEXT SELECTION/BAD BOY/ATLANTIC
ISR 4

EPIC

18 4

RCA/RMG
DTP/GEFFEN
DECAYDANCE/FUELED BY RAMENALAVA

A&M/INTERSCOPE

N

NEW SOUTHPURPLE RBBONATRGIN
~,

FLIP/ATLANTIC

ARNT NO OTHER MAN  GREATEST GAINERTWCST AMLAY ADDS 1

CHRISTINA AGUILERA RCARMG
DOING TOO MUCH

PAULA DEANDA FEATURING BABY BASH ARISTARMG
BREATHE (2 AM) IR + 4
ANNA NALICK COLUMBIA
GIMME THAT

CHRIS BROWN FEATURING LiL* WAYNE JIVE/ZZOMBA
CROWDED

JEANNIE ORTEGA FEATURING PAPOOSE HOLLYWOOD
SINGLE

NATASHA BEDINGFIELD EPIC
LET U GO

ASHLEY PARKER ANGEL BLACKGROUND/UNIVERSAL MOTOWN
GIRL

PAUL WALL SWISHAHOUSE/ASYLUM/ATLANTIC
FORYOU | WILL (CONFIDENCE)

TEDDY GEIGER CRED./COLUMBIA
WHO SAYS YOU CAN'T GO HOME %
BON JOVI ISLAND/IDIMG
THE REALTHING

BO BICE RCA/RMG

BLACK HORSE & THE CHERRY TREE

KTTUNSTALL

RELENTLESSVIRGIN

A LITTLE LESS SIXTEEN CANDLES, A UITTLE MORETOUCH ME o

FALL QUT BOY
SNAP YO FINGERS

LIL JON FEATURING E-40 & SEAN PAUL OF THE YOUNGBLODDZ

SAY |

CHRISTINA MILIAN FEATURING YOUNG JEEZY

GIVE IT UPTO ME
SEAN PAUL

DANI CALIFORNIA
RED HOT CHILI PEPPERS

ROMPE

DADDY YANKEE

IT'S GOIN' DOWN
YUNG JOC

CRAZY
GNARLS BARKLEY

FUELED BY RAMEN ISLAND/IDUMG

BME/TVT

ISLANDADIMG

VP/ATLANTIC

WARNER BROS.

EL CARTEL/INTERSCOPE

BLOCK/BAD BOY SOUTH/ATLANTIC

DOWNTOWN/LAVA
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7560 | .,
7574 M.
2.206 |

4.833

4313

%

-

6.000

Systems.

TITLE NEW
ARTIST / LABEL STANIONS
AIN'T NO OTHER MAN 53
Christina Aguilera

(RCA/RMG)

KHKS, KJYO, KKMG. KKOB, KKPN, KLAL,
KOCH, KRUF, KSMB, KWYE, KXXM,
SiH1, WABB, WAEV, WAPE, WBLI, WCIL,
WOCG, WDJX, WFBC, WFHN, WFKS,
WELY, WHKF WIOG, WIXX, WKC!, WKFS,
WKSZ. WKXJ, WLAN, WLDI, WNCI,
WNKS, WNOU, WNTQ, WPRO, WPST,
WQEN, WRHT, WRVW, WSNX, WSSX,
WSTR, WSTW, WWCK, WAWWQ, WXLK,
WXXX, WYOY, WZEE, WZKF, XT20

Total stations with six or more detectives:
Total detectians by daypart:

101

=0 P *iz
6% Zl% 18% 28% 27%
STARS ARE BLIND 31
Paris Hilton

{Warner Bros.)

KBKS, KDND, KHTS, KJYO, KKMG,
KMXYV, KRBE, KSLZ, KSMB, KZZF, SIH1,
WAEV, WCIL, WEZB, WFHN, WFKS,
WHHY, WHOT, WHYL, WIOQ, WNCI,
WNKS, WPST, WPXY, WSTR, WTWR,
WXKB, WXXX, WZAT, WZNR, WZYP

Total stations with six or more detections: 38
Total detections by daypart:

OODODD

" »-3 *»? e 124

12% 16% 2% 28% 2%
SO WHAT - 14
Field Mob Featuring Clara

(DTP/Geffen)

KOCH, KRBE, KRUF, KWYE, WAPE,
WBHT, WFMF, WHHY, WHOT, WNTQ,
WPST, WWCK, WWWO, WZYP

Total stations with six o1 mere detections: 101
Total detections by daypart:

=0 "3 7 px*3 -6
9% 18% 17% 28% 28%
crRAZY i
Gnarls Barkley
{Downtown/Lava)

KHKS, KHTT, WFLY, WFLZ, WHTZ,
WIXX, WJJS, WKFS, WKQI, WKSS,
WPRO, WRHT, WWHT, WWWO

Total stations with six o mere detectioes: 44

oyceloto

-1
5% 15% 15% fﬂ‘/o 33%

I WRITE SINS NOT TRAGEDIES 13
Panic! At The Disco
{Decaydance/Fueled By Ramen/Lava)
KZHT, KZZP, WAEV, WCIL, WDKF, WFBC,
WIOG, WRVW, WSSX, WTWR, WVKS,
WWST, WZypP

Total stations with six or more detections: 97

Total detections by daypen:

OOODD

wa P =11
6% 16% 18% 34% 27%

_%. ARTIST/ IMPRINT m R? FCTIOII:”S
4 BEWITHOUTYOU /' Y A o
. MaARYJ.  BLIGE ‘*__‘H‘_
2 5}’5&‘93'23@“ . 2278
3 c"v%%'é&'!;\'f SLIMTHUG (COLUMBIASUM) "~ §Emen 2157
4 EHRTSI:;OWN UIVEZOMBA) B 20 1840
5 ?ﬁ[’gﬁ%gﬁv ﬁ‘f)ELED BY RAMEN/ISLANDAIDIJMG) N E 1797
- !2\:‘:3': EL%?J??JJJ’;[TJ;RD/ATLANTICD w2 & R 2932
7 ?;EHLHLTE;FCEE(@:TS (DOGHOUSENNTERSCOPE) | 1564 1689
L ?ﬂfﬁﬂi?ﬁfﬁﬁ%y gmgnnsmnonmme) N7 11416 1483
L &%@ﬂ?ﬁﬁr JAMIE FOXX (ROC-A-FELLADEF JAMADJMG) $7 1336 1am2
a0 g:squ Eﬂe?%ggm COVE/UNIVERSAL REPUBLIC} * B 1355
|

_"_ zgv%l?(;(ﬁ JAM/IDIMG) . — _Nz . 11
_:_ ESQE’&I?IGTNATE DOGG (SHADY/AFTERMATHINTERSCOPE) -~ | 1092 1318
:_ ?:éit‘gsllgn DOLLS {A&M/INTERSCOPE) NZ ; i g26¢
4 ?Hcé'&scycﬁr DOLLS FEAT BUSTA RHYMES (A&MINTERSCOPE) . g, 173
_._‘_ ?'.'4}' s&'(\:’:(PEsYED PEAS {A&M/INTERSCOPE) 82 . 1220
. zgl:\ETFEAI LIL JON & LUDACRIS (LAFACE/ZOMBA] KO 9w 978
. %7 %03 om
18 ::::ﬁ)ggfgf (Z’(.i)ADRUNNER/lDJMGi B4 80 934
B 5 Ole? taereeng . _ N s
20 SCARs x? DR

PAPA ROACH {EL TONAL/GEFFEN)

GREATEST
GAINERS

| INCREASEIN
DETECTIONS
+1801 fr AIN'T NO OTHER MAN
Christina Aguilera (RCARMG)
WXKS +51, WIOQ +43, WKKF +41, WIHB +40, WXKB +35
WRVO +34, KWYE +34, WZEE +33, WKSZ +33, WHBO +32
+727 T ' :

Panic! AtThe Disco (Decaydance/Fueled By Ramen/Lava)
KZHT 435, WIOQ +34, KHKS +31, WSSX +27 WXKB +24
WVKS +23, KZZP +23, KELZ +20, KBKS +13, WFLZ +19

+696 Mé

Cassie (Next Selectlon/Bad Boy/Atlantic)

KZZP +63, KZHT +47, KKRZ +32, KHF! +26, KHTS +25
WILKT +24, WFKS +23 WGTZ +22, WHHY +22, WFBC +21

+692 BUTTIG
The Pussycat Dolls Feat. Snoop Dogg (A&Minterscope)
KZHT +57, WIHB +51, WDKF +30, WLKT +28, WRVW +20
WDCG +19, WGTZ +19, WVKS +18, WZKF +17 XT20 +16
‘ +665 STARS ARE BLIND

Pans Hilton (Warner Bros.}
WXKS +38, WAEV +38, KIS +33, KZHT +33, KMXV +29
WWWO +23, WIHT +21, KSMB +20, KRBE +19, WFHN 418

119 mainstream top 40 stations are electronically monitored by Nielsen 8roadcast Data
Systems 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved.
See legend to charts on lead page of charts section for rules and symbol explanations.

BDS CERTIFICATIONS MAY 2006

The following are singles Nielsen Broadcast Data Sys-
tems recently recognized for certified airplay of 100,000
or more spins. The detection totais account for all spins
on Nielsen Broadcast Data Systems’ monitored panel of
more than 1,200 radio stations in 128 markets across the

United States and Canada, as well as airplay on monitored
satellite stations and radio networks. The totals cover the
period from a title's release through May 31.

LIST CONTINUES ON PAGE 22.
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SONGTITLE

TRULY MADLY DEEPLY
COMPLICATED

HERE WITHOUT YOU
IFYOU COULD ONLY SEE

IN DA CLUB

SUPERMAN {(IT'S NOT EASY)

LIVE LIKE YOU WERE DYING
PHOTOGRAPH

CcoLD

MY FRONT PORCH LOOKING IN

I WANNATALK ABOUT ME

SHIMMER

TEMPERATURE

UNWRITTEN

ARTIST NAME

Savage Garden
Avril Lavigne

3 Doors Down
Tonic

50 Cent

Five For Fightin
Tim McGraw
Nickelback
Crossfade
Lonestar

Toby Keith

Fuel

Sean Paul
Natasha Bedingfield

ALL CHARTS ARE FOR WEEK ENDING JUNE 11, 2006

CERTIFICATION
800,000

LABEL

COLUMBIA

ARISTA/RMG

UNIVERSAL REPUBLIC
POLYDOR/A&M/NTERSCOPE
SHADY/AFTERMATH/INTERSCOPE
AWARE/COLUMBIA

CURB

ROADRUNNER/IDJMG
FG/COLUMBIA

BNA

DREAMWORKS NASHVILLE
550 MUSIC/EPIC
VP/ATLANTIC

EPIC

700,000

600,000

400,000

300,000

200,000
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KHTS

San Diego

106.1
244!

Long Island
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WBLI
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BUTTONS 3182/692
The Pussycat Dolls Feat.
Snoop Dogg
{A&M/Interscope)

{1st Station to 150 Plays}

WZNR Norfolk, VA

PD: Jay Michasls

MD: Chris Bates

Date: 05/21/06

Also: WAKS, Cleveland,
OH; WKGS Rochester, NY

Chart Move: 21-18
T_o_tai Stations 114

AIRPLAY LEADER

Total detections by daypart

Qe 9OQQ

% 7% 1% 29% 30%

Heavy KHKS, KZHT, 6
WIHB, WKFS, WKGS, WLKT
Medium kBks, KDND, 61

KHTS, KHTT, KIS, KJYO, KKMG, KKOB,
KKPN, KRQQ, KRUF, KSLZ, KSMB, KWYE,
KXXM, KZCH, KZZP, SiH1, WABB, WAKS,
WAKZ, WBHT, WCIL, WDCG, WDJX, WOKF,
WEZB, WFHN, WFKS, WFLZ, WFMF,
WGTZ, WHBQ, WHKF, WHTZ, WHYI, WIHT,
WJBQ, WJJS, WKCI, WKQI, WKST, WKSZ,
WKXJ, WLDI, WNOU, WNTQ, WPRO,
WQEN, WRHT, WRVQ, WRVW, WSNX,
WSSX, WWHT, WXXL, WXXX, WZEE,
WZKF, WZNR, XT20

Light 47

Airplay Adds 7
KQCH, WAEB, WERO, WSTW, WTWR,
WVKS, WXKS

AINT NO

OTHER MAN fr 2590/1801
Christina Aguilera
(RCA/RMG)

Chart Move: Debut 21

NVCHONONO;

=1

G% Z‘I% 1s°/. 8% 27%
Heavy wiHB, wioQ, wxks 3

Medium ckey, kowe, 4
KNS, KKDM, KKOB, KKPN, KKRZ, KQCH,
KSLZ, KSMB, KSPW, KWYE, KXXM,
KZCH, KZHT, WABB, WAKS, WBLI, WCIL,
WDCG, WOJX, WERO, WEZB, WGTZ,
WHBQ, WHTZ, WHY1, WIHT, WJBQ, WJJS,
WKKF, WKRZ, WKSC, WKSZ, WLKT,
WNTQ, WRVQ, WVKS, WWST, WXKB
WXLK, WXXX, WYOY, WZEE, WZNR, XT20

Light 62

Airplay Adds 53
KHKS, KJYO, KKMG, KKOB, KKPN, KLAL,
KQCH, KRUF, KSMB, KWYE, KXXM, SIH1,
WABB, WAEV, WAPE, WBLI, WCIL, WDCG,
WDJX, WFBC, WFHN, WFKS, WFLY, WHKF
WIOG, WIXX, WKCI, WKFS, WKSZ, WKXJ,
WLAN, WLDI, WNCI, WNKS, WNOU,
WNTQ, WPRO, WPST, WQEN, WRHT,
WRVW, WSNX, WSSX, WSTR, WSTW,
WWCK, WWWQ, WXLK, WXXX, WYOY,
WZEE, WZKF. XT20

AIRPOWER BOUND

'i'otai Statfons_ i 1M1

DOING TOO

MUCH 2544/442
Paula DeAnda Feat. Baby
Bash

(Arista/RMG)

Chart Move: 24-22
Total Statlons 12

VICRCRCXC,

=

‘I‘I% ‘IB% 17% 25% 30%
Heavy KELZ, KHKS, WJJS, XT20 4

Medium xpwB, KHFI, 46
KHTT, KIIS, KJYO, KKOM, KKMG, KKOB,
KKRZ, KQCH, KSLZ, KZCH, KZHT, KZZF,
SIH1, WABB, WAEV, WAEZ, WAKS, WAKZ,
WOKF, WEZB, WFHN, WFKS, WHBQ,
WHYI, WIHB, WIHT, WI0Q, WJBQ, WKCI,
WKFS, WKGS, WKQI, WKSS, WKST,
WKSZ, WLODI, WLKT, WNOU, WSNX,
WVSR, WWHT, WXXX, WZEE, WZKF

Light 62

Airplay Adds
KRBE, WHHY, WHOT, WNTQ, WRVW,
WSSX, WWCK, WZAT, WZYP

BREATHE
(2AM) 1

Anna Nalick
{Columbia)

Chart Move: 22-23

2417/34

Total Stations 113

Q0O 0 QQ

Heavy KLAL, KMXV, 1
KRUF, SIH1, WFBC, WKXJ, WKZL, WLDI,
WRVW, WXLK, WYOY

Medium KOND, KkOB, 27
KKPN, WAEV, WCGQ, WERO, WGTZ,
WHKF, WHOT, WKRZ, WKSE, WLAN,
WNCI, WNOK, WNTQ, WPRO, WPST,
WPXY, WQEN, WRHT, WSTR, WWST,
WWWQ, WXKS, WZAT, WZEE, WZYP

Light 75
Airplay Add 2
wat WL o

GIMME THAT 2055/316

Chris Brown Feat. Lil' Wayne
(Jive/Zomba)

Chart Move: 28-24
Total Stations

@@@@@

T

B“/n ‘IG% ‘IG% 2% 31%

Heavx WAKS, WAKZ, 1
WDKF, WKFS, WKGS, WKKF, WKQI, WKST,
WSNX, WWHT, WZKF

Medium KBKS, KDWB, 1
KHTS, KZCH, KZHT, KZZP, WABB, WFKS,
WHYI, WIHB, WI0Q, WJJS, WKSZ, WLKT,
XT20

Ughtt .~ .M

Airplay Adds

KKOB, KWYE, KXXM, WDCG, WEMF
WHBQ, WHKF, WJBQ, WLDI, WNOU,
WXXX

CROWDED 1864/98
Jeannie Ortega Feat. Papoose
(Hoilywood)

Chart Move: 27-25

Total Stations 98
TN ¢
VINCHONONO,
. L =1 o b
7% 16% 15% 25% 38%
Heavy wkGs, wLkT 2

Medium kpwB, KKMG, 3
KLAL, KWYE, KZHT, SIH1, WAEV, WAEZ,
WEZB, WFHN, WFKS, WHKF, WHTZ, WHY1,
WIHB, WIHT, WIOQ, WJBQ, WJJS, WKKF
WKXJ, WNKS, WNOU, WPRO, WRHT,
WSNX, WVSR, WWHT, WXSS, WXXL,
WZEE, WZKF XT20

Light 63
Airplay Adds 2
WDCG, WRVW

SINGLE 1860/88
Natasha Bedingfield

(Epic)

Chart Move: 26-26

Total Stations 98

ONCHONONC

i3

% 18% 15% 2% 38%
Heavy siH1, wRva 2
Medium KDND, KKDM, 31

KRUF, KSMB, KWYE, KZHT, WAEV, WDJX,
WERQ, WFHN, WFLY, WFME WGTZ WHKF,
WIHB, WJBQ, WKGS, WKRZ, WKSE,
WKSZ, WKXJ, WLDI, WNOK, WNT(]
WPST, WQEN, WRHT, WSTW, WVKS,
WWHT, XT20

Light 65
Airplay Adds 1
KzzP

LET U GO 1794/148

Ashley Parker Angel
(Blackground/Universal
Motown}

Chart Move: 29-27

Total Stations 103

QYO0

N% 16% 15% 2% 34%

Heavy kacH, SiH1, 6
WEZB, WHTZ, WKCI, WXKS
Medium kexs, KDND, 24

KOWB, KKDM, KMXV, KRUF, KSMB,
WAEZ, WAKS, WAKZ, WCGQ, WDJX,
WERO, WFLY, WHBQ, WIOQ, WKRZ,
WKXJ, WLDI, WPST, WVSR, WXXL, WZNR,
XT20

Light 73

Airplay Adds 3
WBHT, WNCI, WPRO

BLACK HORSE

& THE CHERRY

TREE 1322/202
KT Tunstall
{Relentless/Virgin)

Chart Move: 36-32
Total Stations

@@@@@

10% 24% ‘IB% 15% 34%
Heavy wxzL 1

Medium KKoB, KKPN, 23
SIH1, WAEB, WAEV, WAEZ, WCGQ, WFLY,
WIXX, WJBQ, WKXJ, WPRO, WPST, WRHT,
WSSX, WSTR, WSTW, WVSR, WXKS,
WXLK, WYOY, WZEE, XT20

nght ﬂ
rgla y Adds

KJYO, KKDM, WHHY, WHKF

SNAP YO

FINGERS 1206/313

Lil Jon Feat. E-40 & Sean Paul
Of The YoungBloodZ

(BME/TVT)

Chart Move: 40-34

Total Stations 87
VECROBONY;
5% 1% 14%  38% 3%
Heavy wsnx 1
Medium KHFi, Kiis, 19

KJYO, KKMG, KKOB, KSLZ, KSPW,
KXXM, KZCH, KZZP, WDKF, WIHB, WJJS,
WKFS, WKGS, WKSC, WNOU, WZKF, XT20

Light 67
Airplay Adds 9
KKRZ, KLAL, WAEV, WFKS, WHHY, WIHB,

WLKT, WNKS, WXSS

GIVE IT UP
TO ME
Sean Paul
(VP/Atlantic)

Chart Move: Debut 36

1015/357

Total Stations

@@@@@

6“/« 19% 17% 27% 31%
Heavy weLI, WKGS, WWHT 3
Medium KELZ, KHTS,

1
SIH1, WDKF, WFHN, WHTZ, WHYI, WIHB,
WIOO, WJIJS, WKCI, WKKF, WK SS, WXKS,
XL

nght 3
Alrplay Adds 1
KDWB, KJYO, KRQQ, KZZP, WIHB, WKCI,

WKSZ, WSNX, WZEE, XT20

DAN!

CALIFORNIA 928/106
Red Hot Chili Peppers
(Warner Bros.)

Chart Move: Debut 37
Total Stations 44

@@@CD@

19% 17% 22% 35%
Heavy SIH1 1

Medium KkoB, WAEV, 18
WAEZ, WEZB, WFLY, WHKF, WIXX, WJBQ,
WKRZ, WKSE, WPRO, WPXY, WSSX,
WSTW, WVSR, WWHT, WYOY, XT20

Light &
Alrpla Adds

6
KKPN, WABB, WAEB, WBLI, WKSZ, WRHT

TS GOIN' DOWN  902/301
Yung Joc

(Block/Bad Boy
South/Atlantic)

Chart Move: Debut 39

Total Stations 78
Q20009
5% 8% 16% 3%
Heavy WwHT, WzkF 2

Medium KKMG, KQCH, 10
WABB, WIHB, WJJS, WKFS, WKGS, WKST,
WSNX, WXSS

Light 66
Airplay Adds

10
KHFI, KHTS, KJYOQ, KWYE, KXXM, WI0Q,
WKSC, WKSZ, WPXY, WRHT

CRAZY 878/313

Gnarls Barkley

{Downtown/Lava)

Chart Move: Debut 40

fotal Stations __ Eﬁj
B 16%  16% 3% 1%

Heavy 0

Medium kHTs, KKOB, 14

KSMB, KZHT, SiH1, WAEZ, WERO, WEZB,
WKSE, WKST, WNKS, WVSR, WWHT, XT20

Light 52
Airplay Adds 14

Y
KHKS, KHTT, WFLY, WFLZ, WHTZ, WIXX,
WJJS, WKFS, WKQI, WKSS, WPRO, WRHT,
WWHT, WwwQ

CHART BOUND

DOITTOIT 797/386
Cherish Feat. Sean Paul Of
The YoungBloodZ
{Sho'nuff/Capitol)

Total Stations

@@@(D(D

G% 15% 17% 31% 31%
Heavy kzHT wKGs 2
Medium KKMG, KS

12, 10
KZCH, WIHB, WIOO WKKF, WKST, WSNX,
WXSS, WZKF

Light 46
Airplay Adds n
CKEY, KELZ, KSMB, WDKF, WFHN, WFKS,

WIHB, WJJS, WLDI, WLKT, WNOU

* STARS
ARE BLIND
Paris Hilton
{Warner Bros.)

Total Stations

OCHO CQ (D
12% ‘IG"/- 22%
Heavy 0

Medium Kiis, KMXV,
KRQQ, KZHT, WAEV, WIHT, WWwaQ,
WXKS

Light 80

Airplay Adds 31
KBKS, KDND, KHTS, KJYO, KKMG,
KMXV, KRBE, KSLZ, KSMB, KZZE, SIH1,
WAEV, WCIL, WEZB, WFHN, WFKS, WHHY,
WHOT, WHYI, WIOQ, WNCI, WNKS, WPST,
WPXY, WSTR, WTWR, WXKB, WXXX,
WZAT, WZNR, WZYP

771/665

| DARE YOU 771/82
Shinedown

(Atlantic)

Total Stations 38

Q QDO Q
5% 19% 17% 28% 35%
Heavy 0
Medium KLAL, WFMF 12

WHKF, WIXX, WKRZ, WKXJ, WQEN,
WRVQ, WSSX, WSTW, WXLK, WYOY

Light 26
Airplay Adds 1
KKOB

GALLERY 674/61

Mario Vazquez
(Arista/RMG)

Total Stations 46

@@@@@

4% 1 6% 14% 1 9%

Heavy why 1
Medium KHTT, WFHN, 5
WJBQ, WXKB, WXKS

Light 40
Airplay Adds 3

KKPN, KQCH, WHTZ

HATE ME

Blue October
{Universal Motown)
Total Statlons - 753'

@@@@@

4% ‘I'I% ‘I‘I% 18%
Heavy wixx 1

660/73

Medium KHFI, KHKS, WEZB 3
Light 49
Airplay Adds

KQCH, WAEZ, WIHB, WKSS, WKZL
HAPPY 526/110
Saving Jane

(Toucan Cove/Universal
Republic)

Total Stations

@@@@@

4% 14% ‘IZ% ‘IB"/- 51%

Heavy 0
Medium KRUF, SIH1, WpJX, WNCI 4
Light 36
Airplay Adds [

KDND, KMXV, WCIL, WLKT, WRVQ,
WSNX, WZEE, XT20

HIGH 450/29
James Blunt
(Custard/Atlantic)

Total Stations 38

O OO0 QO

% 2% 13% N% 4%

Heavy 0
Medium stH1, WFLY, WSTR 3
Light 35
Airplay Adds 4
KKPN, WAEB, WDCG, WERO
HANGING ON 414/105
Cheyenne Kimball

(Epic)

Total Stations 29

O 0000

-

5% M% 15% 2% 4%%
Heavy 0
Medium siH1, wocg, 5
WIOG, WRHT, XT20
Light 24
Airplay Adds

A
KMXV, WERO, WFHN, WFLY, WNKS,
WXXL

WHO KNEW
Pink
(LaFace/Zomba)
Total Stations

O@@@@

% 15% 70%

313/12

Heavy 0
Medium 0
Light 34
Airplay Adds 5
WKXJ, WSSX, WYOY, WZKF, XT20

* SEXY LOVE 301/99
Ne-Yo

(Def Jam/IDJMG)

Total Stations

@@@@@

2% 17% 15% 31% 36%
Heavy 0
Medium KKMG, WDKF, WFHN, 4
wJJs
Light 21

Airplay Adds
WHBQ, WJBQ, WJJS, WKFS, WKSS,
WWH

WHY YOU WANNA 296/5
Tl
(Grand Hustle/Atlantic)

Total Statlons

@@@@@

4% 7% ‘IG"/- 39% 3‘%
Heavy 0
Medium KzZHT, WIHB, WJJS, WKGS 4
Light 34

MHTIONS Heayy 55+ ﬂedlum —-ﬁid Light = Under 25 See l'eg-d 1o charts on lead * of charts section for rules and explanations. W ACTIHTY IIEPOIITS NOW AVAILABLE AT m“hnardnadmmmtmm

* BOSSY 265/112
Kelis Feat. Too $hort
{Jive/Zomba)
Total Stations 30
o 8% 1% 4% 2%
Heavy kHTT 1
Medium wags, WiHB 2
Light 27

lay Adds
Km?;, mXHB, WJJS, WKSC, WNOU

AND SHE SAID... 264/36

Lucas Prata
{Ultra)

Total Statlons

@@@@@

12% ‘IG% ZZ% 27% 2#%

Heavy wrHN 1
Medium wBL|, WHTZ, WPST, wPxY4
Light 6

WALK OVER ME 260/6
Dirtie Blonde
{Cred./Jive/Zomba)

Total?ﬁations ) 23

@J@@@

13“/- 22"/- ‘l%

Heavy 0
Medium waes 1
Light 22
Airplay Adds 3
KSMB, WABB, WHKF

* CHASING

CARS 249/153
Snow Patrol

(Polydor/A&M/Interscope)
Total Stations

@*:@@C

8% Q% 15% 2% 3%
Heavy 0
Medium wpxy, wzee 2
Light 23

r[) Adds 10

WEZB, WFLY, WHBQ, WJBQ, WKCI,

WPRO WSNX, WSTW, WZNR

* WHAT HURTS
THE MOST
Rascal Flatts
{Lyric Street/Hollywood)

Total Stations

190/35

@@@@(D

13% Z‘I% ‘IB% 23% 27%
Heavy siH1, wxss 2
Medium 0
Light 3

* | LOVE MY B****173/52
Busta Rhymes Feat. will.i.am
& Kelis
(Aftermath/Interscope}

Total Stations

@@@@@

0% 2% 15% 51% 32%

Heavy 0
Medium KxmG 1
Light 28
Airplay Adds

KHTS, KJYO, WDKF, WFLZ, WKGS

* ENOUGH CRYIN 163/26
Mary J. Blige Feat. Brook-lyn
(Matriarch/Geffen}

Total Stations 1
Q QP QC
9% 2% 18% 29% 8%
Heavy 0
Medium wJJs, wkss 2
Light 19
AiTIayAdds 1
WZKF

e
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Bl = |- = =7
£ of 3 hof RECURRENTS
5 wme  TITLE NIELSEN BDS CERTIFICATION / HITPREDICTOR STATUS “l’gCTIONS AUDIENCE TITLE . N &EIH:TIONS
S £ ammisT IMPRINT / PROMOTION LABEL W MILLONS  RANK ARTIST / (MPRINT #PROMOTION LABEL w
— comm—— S — p— o N — g
CAD DY B0, 1 1127W%S s YOU AND ME -4
T 1 38 panied rowTeR waRNER BROS, 2807 2894 15564 1 1 LIFEHOUSE (GEFFEN) . N° N 1239
SAVIN' ME i . ‘ ', RIGHT HERE { - -
Ld = : 2 NICKELBACK ROADRUNNER/IDJMG Ilu :5?5: 13'7“1 _:- i STAIND (FLIPATLANTIC) 3:2 B 1241
! BLACK HORSE & THE CHERRY TREE \ PHOTOGRAPH b Yy
4 e U .4
z 20 (rTuNsTALL RELENTLESSVIRGIN | o 2466 14.706 | 7] 3} NICKELBACK (ROADRUNNER/IDIMG) > : 1089 1084
. UNWRITTEN 122 fy RS . SUGAR, WE'RE GOIN' DOWN -2
| 2‘ “'__ NATASHA BEDINGFIELD EPC L 72605 ) \ & .‘ FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG) g L GEH
WALK AWAY 1 ! i ' BECAUSE OF YOU 3
5» 23 (1Y CLARKSON RCARMG | 2K fosdo ‘.‘_ ) d KELLY CLARKSON (RCA/RMG) B w 753 793
\ OVER MY HEAD (CABLE CAR) . s - ‘ BETTER DAYS ;
| 6 8 ey eric JRNRGN SZISS 1163 RN S/ SRS 61| 500 GOD DOLLS (WARNER BROS) _ N e
7 10 STAY WITHYOU o B ) 1918 9.415 8 CRAZY 14 ‘ BOULEVARD OF BROKEN DREAMS 6 743 764
. " GooGoopoLLs WARNER BROS. i_ | ==l Gnarls Barkley 2 GREEN DAY (REPRISE) =
T EVER THE SAME 1 fr - (Powalown ave) LOVE AND MEMORIES |
8 & 1868 9.581 7 KALZ, KBBY, KDMX, KFBZ, KIMN, KiOl, N 709 812
\ | :{JOBTHOMASO MELISMA/ATLANTIC s = iy (Bl T s ( O.AR. (EVERFINE/LAVA) -
PSIDE DOWN " ! WMJC, WPLJ, WXLO TALK :
L) 8 i -8 1619 8.201 10 ‘ ‘ N 654 773
A JACK JOHNSON = —= BRUSHFIREAUNIVERSAL REPUBLIC 2 i Tota etations with siklor more datections:. #EC0 ‘ 9 COLDPLAY (CAPITOL) ‘
q FORYOU I WILL NFIDEN - : b BREATHE (2 AM) 2
L 10 88 ooy GEiGER cRED.COLUMBIA |t 1579 5.763/ /. Isldeisiopsipiaparty aﬁ ANNA NALICK (COLUMBIA) kY B 566
- DANI CALIFORNIA - @ @ @ @ . WAKE ME UP WHEN SEPTEMBER ENDS -2
L _'. REO HOT CHILI PEPPERS WARNER BROS. | 1?? 8;047 w 5 T O NS | GREEN DAY (REPRISE) ) . i 7 e
: WHO SAYS YOU CAN'T GO HOME 3 fr Tl 8% 19% 18% 26% 30% i LONELY NO MORE -3
o] 2 o0 0w ISLANDADIMG | 1571_ Y54 21| 12 eTomas (MELISMA/ATLANTIC) " ek
| ! THE REAL THING °r e P - COLLIDE .2
{ 8 12 goaice RCARMG | «1‘”47 6540 | Il“v‘eEFErIEi?thig " " HOWIE DAY (EPIC) ¥ BE 620
( YOU'RE BEAUTIFUL S {Aware/Columbia) | 1DON'T WANT TO BE -3
1240 \\Mes BLUNT cusTARD/ATLANTIC | 1525 7445 N KUDD, WAYV, WJLK, WMMX, WOMX, | GAVIN DEGRAW (JIRMG) B 823 o
| 15 B HGH .| 1275 6008 15 N oy 15 THISLOVE 6 609
JAMES BLUNT CUSTARD/ATLANTIC | - Tetal stations with six or mare detections: 44 MAROONS (OCTONE/J/RMG) o 620
- - —— —_ iy 1;—— e —— =L = I
1 WHAT'S LEFT OF ME 018 atal detections by daypart: SINCE U BEEN GONE -4
L0168 ek Lackey svezovsa [RULN 906 48% = @ @ @ @ L'®  KELLY CLARKSON (RCARMG) R N 613
sos : vims] ] HOLIDAY .3
- 7 2 Ganna SRP/DEF JAM/IDIMG i 48494 o2 i = ) o8 & J' GREEN DAY (REPRISE) u 05 5%
®+4+ 25 4 CRAZY ARPOWSHGREATEST GARER MIOST AMPLAY ADOS B% 16% 16% 24% 36% 48 SHEWILL BE LOVED x5 D
K GNARLS BARKLEY DowNTOwNLAvA 853 485 5074 16 = = . MAROONS OCTONEJ/RMG)
" 4g 7 HIPS DON'T LIE 1 | ! o Wi I 18 ONE 7 YOU'LL THINK OF ME 83 | 585 586
SHAKIRA FEATURING WYCLEF JEAN - 7o R aslt- | Mary J. Blige And U2 = KEITH URBAN ICAPITOL NASHVILLEVEMC) ,
THE IDOLE AR E i aigarchiGEHED) . BEHIND THESE HAZEL EYES £
FIVE FOR FIGHTING AWARECOLUMBIA 822 668 3307 20 ALZ KARCRLLY. KLTC SR 1200 L1y CLARKSON (RCARMG) N s
‘BJETIT%:THAN J—_— Ro— v 798 3072 22 Total statians with six or move detsctions: 11
N : .
MOVE ALONG e (™ - = Total detections hy daypart:
THE ALL-AMERICAN REJECTS DOGHOUSEANTERSCOPE | o ‘ @ @ @ @ CD
:LA TEo “'III'(EBE UNIVERSAL MOTOWN | su 2,503 || N D A W :
EOC R ERSAL -4 i
A:TERGLOW Y | s ——— %% 18% 1% 2% 36% GREATEST
INXS BURNETT/EPIC i 672 1562 | 24 D GAINERS U
WHERE'DYOU GO b B ] | r— CHASING CARS 7
10 m 1435 | 256 Snow Patrol
FNOOR; :1::(:: EEEA::T.;J:gGLHOc:.;v BROOK MACHINE SHOP/WARNER BROS. Y e T &y dom\&ZM snmf'mx)w A
: KLZR, KRUZ, SIPL, WAYV, WINK,
MAT KEARNEY AWARE/COLUMBIA el j'f13 2 WKDD, WTSS ,
é\RLEI;':\II:‘J%SP%IE'?r up —— 1S an 0.565 B Total stations with six or more detections: 14 +368 CHAA
P Total detections by daypart: Gnarls Barkley (Downtown/Lava)
AGAIN AND AGAIN 598 0981 | 82 KIMN +24, WPLJ +24, KZZO +22, KLZR +19, KUDD +18
JEWEL ATLANTIC S| S P ® @ @ @ CD KMYI +16, KPEK +16, WWMX +15, KPLZ +15, WINK +15
DIAMONDS ) o Biszo! P Pt 7 ru e +227 DA ’ AN
LOS LONELY BOYS OR/EPIC | LS - 6% 12% 10% 28% M% Red Hot Chili Peppers (Warner Bros.)
WHAT HURTS THE MOST [ - ¢ | 190 1258 | 27 1 = KYSR 427 KVUU 426, KAMX +18, WTIC +18, KUDD +13
RASCAL FLATTS LYRIC STREET/HOLLYWOOD B . AIN'T NO OTHER MAN 7 PVRVSTRKYIS s HWROX10)WRISL: P KIZR (68
1S IT ANY WONDER? 20 0728 39 Christina Aguilera +168
KEANE INTERSCOPE 0“7 - i (RCAIRMG) f The All-American Rejects {Doghouseinterscope}
ALWAYS ON YOUR SIDE |- KQKQ, KSTZ, KVUU, WBMX, WINK, KVUU +22, WPLJ +16, WZPL +15, WDVD +15, KLLY +12
SHERYL CROW & STING ARM/INTERSCOPE oY 339 1.208 " 28 WWMX, WXLO WJLK +11, SIPL +10, KLZR +9, WCDA 49, KRSK +3
T T —.—1 & ;2-3 -~ w-—o-gao ! : Total mlin's with 5ix or mare detections: 8 +158 BLACK HORSE & THE CHERRY
SMASH MOUTH BEAUTIFUL BOMB | _— Tatal detactions by deypart: TREE
SOUL MEETS BODY - - @ @ @ @ ('D KT Tunstall (RelentlessVirgln)
DEATH CAB FOR CUTIE ATLANTIC S| : i KYSR +30, WNNK 421, WZPL +13, WWWM +16, KAMX +13
BE WITHOUT YOU -, ‘?.‘ 1 — G Sy L2 e L KALZ +12, KEZR +10, KSRZ +10, WWMX +8, WBNS +7
MARY J. BLIGE  GEFFEN —-—4..; Sl ioss] 8% 15% 11% 3% 3% +154
CHASING CARS 2o | % 0.762 Five For Fighting (aware/Columbia)
SNOW PATROL POLYDOR/A&M/INTERSCOPE - KUDD +29, WOMX +17, WJLK +16, WZPL +15, WWMX +11
P RERE Tou = & S—— A s WTIC 48, WVRV +8, KSTP +7, KSRZ +6, WINK +5
HOOBASTANK . ISLANDAIDIMG L ) R
BOSTON .y m
AUGUSTANA erc JEEadlll 1685 0607 | &
EVERYTHING CHANGES o5 N 91 0.751 . |
STAIND FLIP/ATLANTIC . 76 adult top 40 stations are electronically monitored by Nielsen Broadcast Data
YOU ARE HERE T 104 0.186 Systems 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved.
NEEDTOBREATHE LAvA k ‘_ See legend to charts on lead page of charts section for rules and symbol explanations.

LIST CONTINUED FROM PAGE 18. SONG TITLE ARTIST NAME LABEL CERTIFICATION
BAD DAY Daniel Powter WARNER BROS.

BDS CERTIFICATIONS MAY 2006 BREATHE (2 AM) Anna Nalick COLUMBIA

The following are singles Nielsen Broadcast Data Sys- MR. MOM Lonestar BNA
I'M SPRUNG T-Pain KONVICT MUZIK/JIVEZZOMBA 200,000

tems recently recognized for certified airplay of 100,000 N o Toby Keith R TR I T 4
or more spins. The detection totals account for all spins BOTHER Stanesonr ROADRUNNERIDJMG

on Nielsen Broadcast Data Sytems’ monitored panel of MAKING MEMORIES OF US Keith Urban CAPITOL NASHVILLE

HIPS DON'T LIE Shakira Feat. Wyclef Jean EPIC

SAVIN’ ME Nickelback ROADRUNNER/IDJMG

more than 1,200 radio stations in 128 markets across the
United Statgs and Canada., as well as airplay on monitored . Chamillionaire Feat. Krayzie Bone UNIVERSAL MOTOWN
satellite stations and radio networks. The totals cover the EVER THE SAME Rob Thomas MELISMA/ATLANTIC 100,000

period from a title’s release through May 31. WHAT HURTS THE MOST Rascal Flatts LYRIC STREET
OVER MY HEAD (CABLE CAR) The Fray EPIC

LIST CONTINUES ON PAGE 25. WHAT YOU KNOW Tk GRAND HUSTLE/ATLANTIC

22 THERE'S MucH MORE AT « WWW. BillboardRadioMonitor.com ALL CHARTS ARE FOR WEEK ENDING JUNE 11, 2006 JUNE 16, 2006
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Los Angeles

PD: Charese Fruge
APD/MD: Deanne Saffren

KYSR

Clear Channel 818-553-2252

VP/Pgmg: Tom Cuddy

PD: Sa:nll Shannon
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ADULT TOP 40 ROTATIONS Heavy = 30+ Medium = 15-29 Light = Under 15
See Chart and Features Legend on National Airplay page for rules and explanations. SONG ACTIVITY REPORTS NOW AVAILABLE AT www.BillboardRadioMonitor.com.

AIRPOWER

CRAZY
Gnarls Barkley
(Downtown Lava)

AIRPLAY LEADER
{1st Station to 150 Plays)

KLLC San Francisco, CA

853/368

PD: Chris Mays A'

MD: Jayn m
Date: 06/04/06 @97.3
Chart Move: 25-18

Total Stations 47

Total detections by daypart

8% 19%

Heavy kHMX, KLZR, 10
KMYI, KPEK, KUDD, KYSR, KZZO, WBMX,
WDVD, WPTE

Medium KALC, KIMN, 17
KLLC, KLLY, KMXB, KPLZ, KQKQ, KRUZ,
KZ2U, SIPL, WBNS, WCDA, WINK, WPLJ,
WVRV, WWMX, WZPL

Al[glax Adds

BY, KDMX, KFBZ, KIMN, KIOI,
KPLZ, KRSK, KStl, WINK, WKDD, WMJC,
WPLJ, WXLO

THE RIDDLE 822/154

Five For Fighting
(Aware/Columbia)

"~ AIRPLAY LEADER
(1st Station to 150 Plays}

KIOI San Francisco, CA
PD: James Baker

MD: Darren McPeake

Date: 06/11/06

Also: KIMN Denver, CO

Chart Move: 21-20
TotaI—Stations 50

O 000 Q

B"/n 16% 15% ZA% 36%

Heavy kimN, kioi, 5
KLZR, KPEK, WTIC

Medium kesy, KLTG, 25
KMXB, KPLZ, KRUZ, KSTP, KSTZ, KUDD,
KYKY, KYSR, SIPL, WCDA, WINK, WJLK,
WLNK, WMJC, WNNK, WOMX, WPLJ,
WTSS, WVRV, WWWM, WXMA, WZPL,
XF26

Light 20
Airplay Ad

ds
KUDD, WAYV WJILK, WMMX, WOMX,
WRVE, WWMX, WZPL

o %0 Ne

AIRPOWER BOUND

MOVE ALONG 751/168
The All-American Rejects
(Doghouse/Interscope)

Chart Move: 23-22

?otal Stations 36

OMCIONONO

8% 17% 15% Zﬂ% 32%

Heavy KLLY, KLZR, 10
KMXB, KQKQ, KVUU, KZPT, KZZU, WCDA,
WPTE, WZPL

Medium KkALz, kB8Y, 1
KDMX, KEZR, KPEK, KRSK, KSI, KIS,
KYKY, SIPL, WDVD, WINK, WKDD, WKRQ,
WPLJ, WVRV, XF26

Light 9
Ai A 4
Nrplay Adde.  re,

HATE ME 610/66
Blue October

(Universal Motown)
Chart Move: 24-23
Total Stations

@@@@@

7n 18% 17% 26% 33%

Heavy kamx, kaka, 5
KUDD, K2ZO, WKRQ

Medium KALC, KALZ,

KDMX, KHMX, KLLC, KLLY, KLTG, KMXB,
KPEK, KSII, KSTZ, KYSR, KZZU, WCDA,
WPTE, WVRV, WZPL, XF26

Light 1

WHERE'D YOU GO 440/79
Fort Minor Feat. Holly Brook
{Machine Shop/Warner Bros.)

Chart Move: 28-25

Total Stations

@@@@@

[

14% 16% 34% 31%
Heavy WVRV, WZPL 2

Medium kBBY, KLLY, 1
KMXB, KQKQ, KRUZ, KSII, KYKY, KYSR,
KZ20, KZZU, SIPL, WBMX, WCDA, WKRQ,
WQAL, WTIC

Light 7
Kvgg K lc\)(w:Ns 3
NOTHING LEFT

TO LOSE 429/62
Mat Keamey

(Aware/Columbia)
Chart Move: 27-26

Total Stations 33

@@@@@

10‘/- 11% ZB% 40%
Heavy 0

Medium KALC, kBBY, 1
KCDA, KEZR, KFBZ, KLLC, KLTG, KMXB,
KUDD, KZZO, SIPL, WCDA, WMJC, WPTE,
WTMX, WVRV

Light 17

? Adds 3
Q, KZZO, WTIC

ALL MESSED UP
Breaking Point
(Wind-up)

Chart Move: 26-27
Total Stations

@@@@@

5 fo 12% 12% 22% 48‘/-
Heavy kvuu 1
Medium KCDA, KEZR

KFBZ, KLTG, KPLZ, KSil, KYIS, KZ2U,
WAYV, WCDA, WMC , XF26

411/0

Light 14
DIAMONDS 329/75
Los Lonely Boys

(Or/Epic)

Chart Move: 32-29

Total Stations 26

@@@C)@

11% 12% B“fo AS‘/-
Heavy 0

Medium kALC. KFBZ,
KLTG KSII, KUDD, WCDA, WINK, WTSS,
WVRV

nght 17
Airﬂlay Adds

KZZU, WAYV, WTSS, WXLO, WXMA
WHAT HURTS

THE MOST v 305/115

Rascal Flatts
{Lyric Street/Hollywood)

Chart Move: 39-30
Total Stations

@@@@@

7% 16% 14% 23°/. 39%
Heavy kLY 1

Medium kimN, KPLZ,

KYKY, WKRQ, WKTI, WMYX, WOMX,
WQAL, WRAX

Li ght 15

relay Adds 6
KYKY, WAYV, wxno WKTI, WQLH, WTIC

IS IT ANY WONDER? 305/65
Keane
{Interscope)

Chart Move: 33-31

Total Stations

SECEONORO)

% 12% 10% 31% N%

Heavy 0

Medium kALC, KEZR, 12
KLLC, KMXP, KPEK, KPLZ, KUDD, SIPL,
WBMX, WMJC, WPTE, WVRV

Light 18
Airplay Adds 2
KQKQ, WJLK

STORY OF MY LIFE 248/25
Smash Mouth
(Beautiful Bomb)

Chart Move: 35-33

Total Stations 21

QO @ Q Q

4% 1% NM% 1% %%
Heavy 0
Medium KEzR, KFBZ, 5
KIOI, KMXB, KYKY
Light 16
Airplay Adds 3

KAMX, KCDA, KSIt

SOUL MEETS BODY 234/22
Death Cab For Cutie
(Atlantic)

Chart Move: Re-Entry 34
Total Stations 17

Total Stations 14
8% 12% 1;‘,% 3,239 3%
Heavy 0
Medium kaLc, kaka, 6

KUDD, KZZU, WTMX, WVRV

Light B 8
Airplay Add 2
e aal

FAR AWAY 143/0
Nickelback

(Roadrunner/IDJMG)
Total Statio ns

@@@@@

11% 21% 15% 27% 27%
Heavy kHmX, kzzU
Medium kcpa, KDMX
Light

=W NN

Airplay Add
wibp Y "AE

* ONE
Mary J. Blige And U2
(Matriarch/Geffen)

Total Stations

139/76

Q QPO Q
% 1% 12% 21% 42%

Heavy kupp 1

Medium KALC, KLLC,
KRUZ, KYSR, WCDA, WMJC

Light 10

Airplay Add o 1
wagy oy Adas

@@@@@

1 4% 14% 27% I%

Heavy 0
Medium wcpa, wkra 2
nght 19

fa
[g MX KLLY KLTG, SIPL, WMC ,

CHASING CARS

Snow Patrol
(Polydor/A&M/Interscope)

Chart Move: Debut 36
Total ‘Stations

212/116

SANTA MONICA
Theory Of A Deadman
(604/Roadrunner/IDIMG)

Total Stations 1
@ Q
2% &

133/19

Q Q9

@ @ @ @ @ % 1% 1% 9%
2% 0% zs% 44% Heavy 0
Heavy KHMX, WOAL 2 Medium KALZ, KYSR 2
Medium Kamx, KLTG, KRUZ WTsS 4 Light 9
Light 12 @Zizrglav Adds 1
rglav Adds 7
KRUZ, SIPL, WAYV, WINK, WKDD,
* AIN'T NO
OTHER MAN 126/102
BOSTON 2084 Christina Aguilera
Augustana (RCA/RMG)
s Total Stations 13
Chart Move: Debut 38 @ é @ ED 67
Total Stations 18 X 1] ]
: - 8% 15% 1% 33% 33%
@ @ @ - e Heavy 0
7% 14% 14% 5% 0% Medium kvuu, wmx,wkra 3
Heavy kzzu 1 nght 10
Medium kLLc, kPLZ, 5 Ai Iay Adds
KRUZ, KUDD, KYSR KQKQ, KSTZ, KVUU, WBMX, WINK,
Light 12 WWMX, WXLO
Airplay Adds 4
KLLY, KLZR, KZZO, WJLK BEAUTIFUL WRECK 104/8
Shawn Mullins
EVERYTHING (Vanguard)
(S:EAI;'IGES 152791 Total Stations 8
ain
(Flip/Atlantic) @ @ @ @ e
Chart Move: Debut 39 o 1w =
R — Heavy 0
Total Stations Medium KSTR WCDA, WTSS 3
@ @ @ @ CD Light 5

14% 12% 28% 39%

Heavy KHMX, KMXB 2
Medium kmy|, KPEK 2
Light 13

rela y Adds
KBBY, KLTG, KSII, WCDA, WJLK, WPTE

CHART BOUND

HOWTO SAVE
A LIFE

The Fray

{Epic)

168/56

NOT READY TO

MAKE NICE 103/18

Dixie Chicks

(Columbia)

ﬂta! §t§§ns 1
VCHOBORO
17% 22% 18% 2% 19%

Heavy xupp 1

Medium KSRz, kvis

Light 8

4

| THE RIDDLE

DULT|CONTEMPORARY

AC ROTATIONS Heavy = 21+ Medium = 14-20 Light = Under 14

|
AIRPOWER

NO SONGS QUALIFIED
FOR AIRPOWER
THIS WEEK

AIRPOWER BOUND

259/52
Five For Fighting
{Aware/Columbia)

Chart Move: 21-19

Total Stations :38
Total detections by daypart

ONCHONONO;

7% 13% 13% 8"/- 60“/.
Heavy 0
Medium wmcn 1
nght 37

Ai Iay Adds 6
WEZE WFPG, WLHT, WMAS, WRAL, WTVR

CRAZY IN LOVE
Nicol Sponberg
{Curb)

Chart Move: 20-20
Total Stations

@@@CD@

236/15

4% 10% 12% 10% 64%
Heavy wRVR
Medium WLHT, wyJB
nght 32
Air lay Adds 3
KWAV, WEZF, WMYI
WHAT HURTS
THE MOST 234/74

Rascal Flatts

(Lyric Street/Hollywood)
Chart Move: 23-21

Total Stations 31

@@@@@

11% 15% 14% 9%

Heavy 0
Medium kviL, KLy, 5
WDEF, WLTJ, WRVR

Light 26
Airplay Adds

KKCW, KKMJ, KSSK, KTDY, KXLY, WJBR,
WTFM, WTVR

LOVE WILL
COME BACK
Chicago

(Rhino)

Chart Move: 24-23
Total Stations

@@@@@

198/40

5% 13% 15% 8% 1%
Heavy 0
Medium WALK, WHUD, WRVR 3
Light 25
BLACK HORSE & THE
CHERRY TREE 192/60
KT Tunstall

{Relentless/Virgin)
Chart Move: 26-24
Total Stations 17

@@@@@

14% 19% 18% 10%

Heavy KGBY, WLHT, WMTX 3
Medium wity 1
Light 13
Airplay Adds 3

WALK, WMGN, WRAL

WALK AWAY 164/13
Kelly Clarkson

(RCA/RMG)

Chart Move: 25-25

Total Stations_ N

ONCIONONO

15% 26% 21% 9% 29%
Heavy KkvLY, WALK, WMTX 3
Medium xkGBY,wLTW,WwMGC,WimGs 4
Light 4
JESUS, TAKE
THE WHEEL 125/23

Carrie Underwood
{Arista/Arista Nashville/RMG)

Chart Move: 27-27
Total Stations —17_

Q Q9000

1% 2% 1% 0% 31%

Heavy 0
Medium WAHR, WMAG,WTFM 3
Light 14

UPSIDE DOWN
Jack Johnson
{Brushfire/Universal Republic)

Chart Move: 30-28
Total §ations 7

S OOQOD

11% 22% 23‘/. Q% 34
Heavy

Medium KGeY, kvLy,
WLHT, WMAS, WMGN

Light

Airplay Adds
VLG WALK S

90/25

l‘
NN ao®

OVER MY HEAD
{(CABLE CAR)
The Fray

(Epic)

Chart Move: 28-29
Total Stations

@@@CD@

90/9

16% 21% 17% 17% 30%
Heavy kviy, wLHT
Medium wmcn 1
Light
SAVIN' ME 62/24
Nickelback

(Roadrunner/iDJMG)
Chart Move: 33-30
Total Statlons

@@@@@

13% 24% 18% 13% 32°I-
Heavy wmTtx 1
Medium wmas 1
Light 2
Airplay Adds 1
WMGS

EVERYTIME
WETOUCH
Cascada
(Robbins)

Chart Move: 32-31
Total §tation? i 10

Q0000

8% 1M1% 8% 3% S50%
Heavy 0
Medium 0
Light 10

24 THere's Much More AT « WWW. BillboardRadioMonitor.com
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ADULT CONTEMPORARY

N o
NIELSEN BDS CERTIFICATION / HITPREDICTOR STATUS
IMPRINT / PROMOTION LABEL

TITLE
ARTIST

BAD DAY NO. 1 (7 WKS) 158
DANIEL POWTER WARNER BROS.
YOU'RE BEAUTIFUL n2
JAMES BLUNT CUSTARD/ATLANTIC
BECAUSE OF YOU 15
KELLY CLARKSON RCA/RMG
YOU AND ME N
LIFEHOUSE GEFFEN
UNWRITTEN 12y
NATASHA BEDINGFIELD EPIC
SAVE THE LAST DANCE FOR ME

MICHAEL BUBLE 143/REPRISE
EVER THE SAME 1
ROB THOMAS MELISMA/ATLANTIC
MAKING MEMORIES OF US S
KEITH URBAN CAPITOL (NASHVILLEYEMC
LIKE WE NEVER LOVED AT ALL N
FAITH HILL WARNER-CURB/WARNER BROS.
LONELY NO MORE 33y
ROBTHOMAS MELISMA/ATLANTIC
WHEN DID YOU FALL {IN LOVE WITH ME) h
CHRIS RICE INO/COLUMBIA
WOMAT'S LEFT OF ME GREATEST GANER"

NICK LACHEY JIVEZOMBA
PROBABLY WOULDN'T BE THIS WAY 8
LEANN RIMES CURB

ALWAYS ON YOUR SIDE

SHERYL CROW & STING A&M/INTERSCOPE
WHO SAYS YOU CAN'T GO HOME N
BON JOVI ISLANDIDJMG

SOME HEARTS
CARRIE UNDERWOOO

DO | MAKEYOU PROUD

ARISTA/ARISTA NASHVILLE/RMG

TAYLOR HICKS JIRMG
THE REAL THING A
BO BICE RCA/RMG
THE RIDDLE

FIVE FOR FIGHTING AWARE/COLUMBIA
CRAZY IN LOVE

NICOL SPONBERG CURB

WHAT MURTE THE MOST MOST AMIPLAY ADDS 1
RASCAL FLATTS LYRIC STREET/HOLLYWOOD

SO LONG SELF

MERCYME INO/COLUMBIA
LOVE WILL COME BACK

CHICAGO RHINO
BLACK HORSE & THE CHERRY TREE

KTTUNSTALL RELENTLESS/VIRGIN
WALK AWAY N
KELLY CLARKSON RCA/RMG

GET OUT OF MY MIND
HOOTIE & THE BLOWFISH SNEAKY LONGNVANGUARD

JESUS, TAKE THE WHEEL N
CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLERMG

UPSIDE DOWN

JACK JOHNSON BRUSHFIRE/UNIVERSAL REPUBLIC

OVER MY HEAD {CABLE CAR) 1
THE FRAY EPIC
SAVIN® ME N
NICKELBACK ROADRUNNERNDIMG
EVERYTIME WETOUCH N
CASCADA ROBBINS
FEELS LIKE LOVE

CHANTAL CHAMANDY NINE MUSE
COLOUR EVERYWHERE

DIAN DIAZ STRIP CITY
PROUD

HEATHER SMALL 2929/HEAR/LION'S GATE
CAB

TRAIN COLUMBIA
NOT READY TO MAKE NICE

DIXIE CHICKS COLUMBIA

STAY WITHYOU
GOO GOO DOLLS

LAY ME DOWN
JADE PLUG

WARNER BROS.

SO BEAUTIFUL

DARREN HAYES COLUMBIA
ANTI HERO

RIN WITH LISA LOEB MVP

TIONS AUDIEN!
2 w MILLIONS
1721 1622 16.685 1
e e [—
15.446 2
- | —
14.305 | 8 r
u N \
13.275 | 4
12154 | &
—p— TITLE T NEW
9.285 | 7 ARTIST / LABEL STATIONS
i WHAT HURTS THE MOST 8
10.008 ‘ . Rascal Flatts
{Lyric Street/Hollywood}
6.185 10 KKCW, KKMJ, KSSK, KTDY, KXLY,
- L WJBR, WTFM, WTVR
7077 8 Tatal statiors with six or mere detections: 19
e — Total detections by daypart:
7019 | 9§
= | O M
3‘360 ‘ s -3 7 12 124
- — 1% 16% 14% 9% 50%
4132 12 ——— .
— WHAT'S LEFT OF ME 7
2271 | 18 Nick Lachey
— {Jive/Zombs}
KSSK, KTSM, KUDL, WGSY, WLTW,
3.364 5 WMGF, WMTX
| ——
5.059 11 Total stations with six or more detections: 41
. - Total detections by daypart:
=3 OOODQD
-
3 499 [ ‘ - 3 kol 2 124
5 “a-al 10% 18% 15% 14% 43%
1956 21 : -
. THE RIDDLE 6
Five For Fighting
1178 | - {Aware Columbia}
WEZF, WFPG, WLHT, WMAS, WRAL,
0.702 = 30 WTVR
e e Y Total stations with six or mere detections: 25
1.483 22 Total detections by daypart:
e p—
e & | DO DO D
—— —H— - Pt 7 -2 2%
0964 26 % 13% 13% 8% 60%
e
2458 | 18 DO | MAKE YOU PROUD 5
—-" Taylor Hicks
3.490 {J/RMG)
_J—- KQIS, WDEF, WGSY, WLTJ, WMXC
0.322 36 Total stations with six o mere detections: 26
I Total detections by daypart:
0.735 | 29
- OOODD
0.458 33 o = =1 s 126
—— 16% 24% 17% 1% 33%
CRAZY IN LOVE 3
Nicol Sponberg

{Curb)
KWAV, WEZF, WMY!|

Total stations with six or mere detections: 20
Total detections by daypart:

DODOO

=T i =l 13-4e

L1
% 10% 12% 10% 64%

RECURRENTS

TITLE

AﬂTlST/lMPmNT@;_QIgum L W W
Eofsf EIOENr:LY BOYS (ORZEPIC) N4 | 708 653
zgrfu BUBLE {143/REPRISE) ) \ - - _2d SiE
Es::zﬂflt(:iﬁ:“gzumam B » - : w7607 Sip 1
ESLEYA 5&"&'&@ [WALT DISNEY/HOLLYWOOD) N4 | 583 576
snemumimeicoi  ~ [

DRIFT AWAY
UNCLE KRACKER FEAT. DOBIE GRAY (LAVA)

KETH URBAN (CAPITOL INASHVILLEVENC) .
DIOG (ARISTARMG) B ol D
SHERVL CROW (ASYINTERSCOPE) R
gggrﬂ(ﬂrsqrgmc) il n—-——.o —
PR N
oo e [ e
ILE!?QZENYVEI)OUMZ(?I?(EAECA NASHVILLE/UNIVERSAL/UMRG} 7 [a4s %
DT = S -
O e o w2 44
BTT‘f:YriBLéXTWENW {ATLANTIC) - x7 ‘QS 4
_;’;‘ENAANLEA?FMLI(?PYEELLE BRANCH (ARISTA/RMG) xS | a2 438
A = -
T xR o
.II)OAHL:JGNZI\.(EE:‘?AWARE/COLUMBIA) x2 L i

GREATEST
GAINERS

INCREASE IN
OETECTIONS

WHAT'S LEFT OF ME

Nick Lachey (Jive/Zomba)

WMTX +1, WGSY +17WMJX +9, KUDL +8, KQIS 7
WLTW +7, WHOM +5, KTSM +5, WMGF +5, KMGA +6
EVER THE SAME

Rob Thomas {Melisma/Atlantic)

WGSY +18, KSFI +17WMGS +13, WLMG +10, KESZ +9
WYJB +8, KKCW +7 KSSK +7 WRRM +5, WMXC +5

BAD DAY
Daniel Powter (Warner Bros.}
‘ WBEB +9, KRWM +9, WHUD +5, WOOD +5, KESZ +6

+166

+129

+99

KRBB +5, KKCW +4, WSLQ +4, KMXZ +4, WCRZ +3
WHAT HURTS THE MOST

| Rascal Flatts (Lyric StreevHollywood}
WDEF +11, KKMJ +7 KTDY +7 WJBR +ZWLTJ +6
KKCW +6, WTFM +6, WLHT +4, WYJB +3, WTVR +3
BLACK HORSE & THE CHERRY

TREE

KT Tunstall (Relentless/Virgin)

KGBY +15, WLTW +9, WMGN +3, WRAL +3, WLTJ +6
WALK +6, WTCB +4, WLHT +3, WOOD +3, WTVR +3

+74

X 0.046
- — e — o {—
: 29 0.141 [ 8
B —

21 0.022 | -

82 adult contemporary stations are electronically monitored by Nielsen Broadcast Data
Systems 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved.
See legend to charts on lead page of charts section for rules and symbol explanations.

LIST CONTINUED FROM PAGE 22.

BDS CERTIFICATIONS MAY 2006

The following are singles Nielsen Broadcast Data Sys-
tems recently recognized for certified airplay of 100,000
or more spins. The detection totals account for all spins

on Nielsen Broadcast Data Sytems’ monitored panel of
more than 1,200 radio stations in 128 markets across the
United States and Canada, as well as airplay on monitored
satellite stations and radio networks. The totals cover the
period from a title's release through May 31.

JUNE 16, 2006

SONGTITLE

LOVE

NOBODY BUT ME
EVERYTIME WETOUCH
SHAKE THAT

TALK

SHAKE

BELIEVE

SKIN (SARABETH)

STAY WITH ME {BRASS BED)
BILLY’S GOT HIS BEER GOGGLES ON
ROMPE

HOMEWRECKER

GOOD RIDE COWBOY
SEXUAL (LI DA DI}

ARTIST NAME
Keyshia Cole

Blake Sheiton

Cascada

Eminem Feat. Nate Dogg
Coldplay

Ying Yang Twins Feat. Pitbul!
Brooks & Dunn

Rascal Flatts

Josh Gracin

Neal McCoy

Daddy Yankee

Gretchen Wilson

Garth Brooks

Amber

ALL CHARTS ARE FOR WEEK ENDING JUNE 11, 2006

LABEL

A&M/INTERSCOPE
WARNER BROS. NASHVILLE
ROBBINS
AFTERMATH/SHADY/INTERSCOPE
CAPITOL

COLLIPARK/TVT

ARISTA NASHVILLE

LYRIC STREET

LYRIC STREET

903 MUSIC

EL CARTEL/INTERSCOPE
EPIC NASHVILLE/COLUMBIA
PEARL/LYRIC STREET
TOMMY BQOY

CERTIFICATION

100,000

THERE'S MUCH MORE AT « WWW.BillboardRadioMonitor.com 25
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RadioMonitor

RHYTHMIC TOP 40

RECURRENTS

= -

£ o= N r

L §S TITE NIELSEN BDS CERTIFICATION / HITPREDICTOR STATUS TIONS AUDIE! TITLE -
5 =2 3 ARTIST IMPRINT / PROMOTION LABEL - w MILLIONS ARTIST / IMPRINT £ PROMOTION LABEL

2 14 SNAP YO PFINGERS NO. 1 {1 W 3 33.72 BE WITHOUT YOU
LIL JON FEATURING E-40 & SEAN PAUL OFTHE YOUNGBLOODZ BmeTvT 4558 4323 DL MARY J. BLIGE (GEFFEN INTERSCOPE) _
IT'S GOIN' DOWN Y GRILLZ '
| i__ 10 NG Joc BLOCK/BAD BOY SOUTH/ATLANTIC 4165 S2E803 NELLY FEAT PAULWALL, AN GIPP (DERRTY/FO" REELA
| ME&U | RUN IT!
3 B CASSIE NEXT SELECTION/BAD BOY/ATLANTIC 32387 || 3 CHRIS BROWN (JIVEZOMBA)
SO WHAT % I'M N LUV (WIT A STRIPPER} . i
W_1‘ 4 CELD MOB FEATURING CIARA DTP/GEFFEN/INTERSCOPE 31‘1‘71 | T-PAIN FEAT. MIKE JONES (KONVICT MUZIKAJIVE/ZOMBA} & | e : =B
RIDIN' N YO (EXCUSE ME MISS) .
s 2 CHAMILLIONAIRE FEATURING KRAYZIE BONE UNIVERSAL MOTOWN 1601 CHRIS BROWN (JIVE/ZZOMBA) N e e
— —_— me e TR
GIMME THAT ROMPE .
__7_ S CHRIS BROWN FEATURING LIL' WAYNE JIVEZZOMBA b7z O 3 DADDY YANKEE (EL CARTELANTERSCOPE) B t - ‘ 7
0w 8 oommw GREATEST GAINER % i SEXY LOVE 22 SO SICK §2 . o
CHERISH FEATURING SEAN PAUL OF THE YOUNGBLOODZ SHO'NUFF/CAPITOL 2340 . Ne-Ya NE-YO (DEF JAM/IDIMG) :
HIPS DON'T LIE N : i b e/ IDSNG) TURN IT UP . )
6 13 20745 | 9 KBDS, KCHZ, KDGS, KDON, KIKI, KISV, 3 N 577
. SHAKIRA FEATURING WYCLEF JEAN EPIC/SUM 3 ien Pt (e R AR CHAMILLIONAIRE FEAT. LIL’ FLIP (UNIVERSAL MOTOWN) J
9 15 DOING TOO MUCH 19.824 ' [ WBTT, WIBT, WKHT, WKPO, WPOW, GOLD DIGGER N3 . 541
1 PAULA DEANDA FEATURING BABY BASH ARISTARMG : WRDW, WRED, WWKL, WWKX. XHTO, KANYE WEST FEAT. JAMIE FOXX (ROC-A FELLAYDEF JAMADJMG} ) ;
14 § PROMISCUOUS 19660 | M AU . CHECK ON IT N3 575
Py NELLY FURTADO FEATURING TIMBALAND MOSLEY/GEFFEN/INTERSCOPE s Total statisns with six of more detectivas: 30 _ BEYONCE FEAT. SLIMTHUG {COLUMBIA/SUM) L
13 " U AND DAT Tota) detections by deypart: DON‘T FORGET ABOUT US %2 i 415
. E40FEATURING TPAIN & KANDI GIRL SICK WID' [T/BME/WARNER BROS. @ @ @ @ @ MARIAH CAREY {(ISLAND.IDJMG)

— [ M- A
8 15 WHAT YOU KNOW N FRESH AZIMIZ N - 449
T GRAND HUSTLE/ATLANTIC B B w e BOW WOW FEAT. J-KWON & JERMAINE DUPRI (COLUMBIA/SUM) -

1 2 TEMPERATURE 2 fy 8% 8% 1% 2% 3% SOUL SURVIVOR %2 aae 393
SEAN PAUL VP/ATLANTIC - YOUNG JEEZY FEAT AKON {CORPORATE THUGZ/DEF JAMADJMG)
7 § UNFAITHFUL CRAZY n STAY FLY x| s 352
RIHANNA SRP/DEF JAM/IDIMG Gnarls Barkley THREE 6 MAFIA (HYPNOTIZE MINDS/COLUMBIA} il
3 {Downtown/Lava} r~
LEAN WIT IT, ROCK WIT IT N MY HUMPS °2
12 20 ey FRANCHIZE BOYZ FEATURING LIL PEANUT & CHARLAY SO SO DEFAVIRGIN :EBZ' 3?“{@5"253331 mrg; THE BLACK EYED PEAS (A&M/INTERSCOPE) ) N 5
9 9 BOSSY WRDW UNPREDICTABLE N ., 379
KELIS FEATURING TOO SHORT JIVEZZOMBA Total Sgtions with six of more detactions: @8 JAMIE FOXX FEAT. LUDACRIS (J/RMG) -
WHY YOU WANNA o i . YEAH! 6 '3
8 & GRAND HUSTLE/ATLANTIC feizlictictossly dupar USHER FEAT. LIL JON & LUDACRIS {LAFACE/ZOMBA) K6 1318 338
6 9 GETTIN' SOME @ @ @ @ @ ITHINK THEY LIKE ME
e SHAWNNA DTP/DEF JAM/IDIMG e w37 Tu e DEM FRANCHIZE BOYZ (SO SO DEFVIRGIN)
15 26 MS.NEWBOOTY N ™ 21% 1% 2%6% 25% SHAKE
. BUBBA SPARXXX FEATURINGYINGYANGTWANS & MR. COLLIPARK NEW SOUTHPURPLE RBBONAIRGIN YING YANG TWINS FEAT. PITBULL (COLLIPARK/TVT)
22 7 HEATITUP LORD GIVE MEA SIGN 11 WE BELONG TOGETHER
BUBBA SPARXXX NEW SOUTH/PURPLE RIBBONNVIRGIN DX MARIAH CAREY (ISLANDADJMG)
20 @ GIRL h g {Columbia/SUM)
PAUL WALL SWISHAHOUSE/ASYLUM/ATLANTIC KBBT. KBDS, KIKI, KKSS, KZFM. WAJZ, ~
™ . | LOVE MY Beeee WKPO, WRCL, WRED, WWKX, XMOR N
e _"E‘ 8 pUsTA RHYMES FEATURING WILL.LAM & KELIS AFTERMATH/INTERSCOPE Total stations with six of mora detections: 18 / 2N
; 1 BEST FRIEND o Total detections by dayport:
) 50 CENT & OLIVIA G-UNIT/INTERSCOPE @ @ @ @ @
24 7 ENOUGH CRYIN
=1 MARY J. BLIGE FEATURING BROOK-LYN MATRIARCH/GEFFEN/INTERSCOPE SR b il B
4 WHERE'DYOU GO e 8% 1% 14% 2% 45% ”
i FORT MINOR FEATURING HOLLY BROOK MACHINE SHOPWARNER BROS. . e i
@ 2 GIVE IT UPTO ME GIVE IT UPTO ME 8
SEAN PAUL VP/ATLANTIC Sean Paul
29 HUSTLIN® ‘Qf;(f'ﬁ'ﬁ?’ KOHT, KOKS, KRKA, DOITTO T
S RICK ROSS - ) SLIP-N-SLIDE/DEF JAMIDJMG KSEQ, WBTT, XMOR Cherish Feat. Sean Paul Of The YoungBloodZ (ShonufiCapitol)
‘ SOS N T . KTTB +33, WMPW 431, KKFR 431, KXBT +29, KKWD +26
B 8 e SRP/DEF JAMIDIMG R i i sver mane doinctivge KDHT 426, KBOS +25, WBBM +24, KSEQ 422, KPHW 420
4 BUMPIN MY MUSIC [sletectios by drvpart: PROMISCUOQUS
RAY CASH FEATURING SCARFACE 'GHET-Q-VISION/COLUMBIA/SUM (\D @ @ @ Nelly Furtado Feat. Timbaland (Mosiey/Geflenr
KUBE +38, KBBT +34, XMOR +28, KKFR +28, KDDB +27
3 3, Iggx c A,,,Tg{ B =] I 2T WRVZ 427 KVEG +22, WBBM +22, WIBT +21, WHZT +21
-—— L 10% 20% 20% 24% 21% IT'S GOIN' DOWN
23 15 WHEN YOU'RE MAD
"] NE-YO DEF JAMADIMG i ¥ S b & Yung Joc (Block/Bad Boy South/Atlantic)
BB TELL ME WHENTO GO L'-OVRE MY B KKWD +43, KPWR +38, KXJM 428, KUUU +27 KKFR 426
st
B .0 F ATURING KEAK DA SNEAK SICK WID' IT/BMEAVARNER BROS. LT ‘:‘;‘x::la_rmﬁg KISV 2 KB 227 KBOSE# 2
32 4 WHAT YOU GONNA DO {Aftermath/interscope} g L
NATALIE FEATURING BUN-B LATIUM/UNIVERSAL MOTOWN KKFR, KLUC, KOHT, KUUU, KVEG, Rihanna (SRP/Def Jam/IDJMG)
) 31 WIBT WIBT +54, WBBM +33, KBOS +25, WAJZ +24, KZFM +22
30 | 13| BLOWTHE WHISTLE b - KPRR +19, KSFM +18, WBTT +18, KKWD +16, WRVZ +16
| TOO SHORT $HORTAIVE/ZOMBA Total stations with six or more detections: 46 U AND DA
@ = |9 DAT GIRL Total detections by daypart: E40 T-P:'l & i Gid s WBMEWamer Bros.)
Feat. in & Kandi (Sick Wid' mer
-_— PDTZ:EAY A LOVE SONG UNADTHORIZEDASYLUMATLARTIC @ @ @ @ @ KOKS +48, KBMB +43, KIKI +25, KUUU +24, KDHT +22
WEBM 420, XMOR +15, XHTO +15, WWKX +14, KDGS +13
3?__ 8 JAMIE FOXX FEATURING TWISTA JRMG g B>’ 2y v 8§
BT S=xy wove HOST AWPLAY ADES e 1% 2% 2%
! NEW v DEF JAM/IDIMG PRl
33}/ 17 LOVE N
it | KEYSHIA COLE A&M/INTERSCOPE
39 L) BOJANGLES
L L PITBULL OIAZ BROTHERS/TVT 64 rhythmic top 40 stations are electronically monitored by Nielsen Broadcast Data
@ NEW FEELS SO GOOD o Systems 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved.
IS REMY MA FEATURING NE-YO SRC/UNIVERSAL MOTOWN See legend to charts on lead page of charts section for rules and symbol explanations.

RHYTHMIC TOP 40 PANEL — 64 STATIONS

Albany, N.Y. Colorado Springs, Colo. KIBT Honolulu KDDB  Madison, Wis. WKPO  Oxnard, Calif. Salt Lake City
Albuquerque, N.M. Corpus Christi, Texas KZFM KIKI  McAllen, Texas KBFM San Antonio, Texas
Atlanta Denver KQKS KPHW  Memphis WMPW  Philadelphia San Diego
Austin, Texas El Paso, Texas KPRR Houston KPTY  Miami WPOW  Phoenix
XHTO Johnson City,Tenn. WXIS  Minneapolis KTTB Portland, Maine. San Francisco

Bakersfield, Calif. Flint, Mich. WRCL Kansas City KCHZ  Monterey, Calif. KDON  Portland, Ore. Seattle

Fresno, Calif. KBOS Knoxville, Tenn. WKHT  New York WKTU  Providence, R.I. Tampa, Fla.
Boston KSEQ Lafayette, La. KRKA  Norfolk, Va. WNVZ  Riverside, Calif. Tucson, Ariz.
Charleston, W.Va. Ft. Myers, Fla. WBTT Las Vegas KLUC Oklahoma City KKWD Tulsa, Okla.
Charlotte, N.C. Greenville, S.C. WHZT KVEG Orlando, Fla. WPYO  Sacramento, Calif. Wichita, Kan.
Chicago Harrisburg, Pa. WWKL Los Angeles KPWR
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roadcast Dalk _ . 8 : d —

12% 17% 1B"/n 23% 30%
Heavy KBDS, WBTT, WKHT, WwkX 4

Medium kB8T KBOS, 3
KCAQ, KCHZ, KDDB, KDON, KIBT, KISV,
KKSS, KOHT, KPHW, KPRR, KPTY, KRKA,
KSEQ, KSFM, KTBT, KTTB, KUUU, KVEG,
KVYB, KWIE, KXJM, WIJMN, WKPO,
WMPW, WNVZ, WRCL, WRED, WRVZ,
WXIS, XMOR

Light 24
Airplay Add 1
ity A

| LOVE MY B**** 1221/102

Busta Rhymes Feat. will.i.am
& Kelis
{Aftermath/Interscope)

Chart Move: 25-22
Total Statlons 5_5

@@@@@

19% E% 30%
Heavy 0

Medium kBDs, kBMB, 2
KDDB, KDON, KIBT, KISV, KLUC, KPTY,
KPWR, KQKS, KSFM, KTBT, KTTB, KUUU,
KVYB, KWIE, WBTT, WIJMN, WKHT, WKPO,
WLLD, WRDW, WRED, WRVZ, WWKX,
WXIS, XMOR

Light 28
Airplay Adds 6
KKFR, KLUC, KOHT, KUUU, KVEG, WIBT
WHERE'D

YOU GO 1r 1036/61

Fort Minor Feat. Holly Brook
(Machine Shop/Warner Bros.)

Chart Move: 26-25
Total Stations 33

ONCHCRONO

11% 2% 18% 20% 27%
Heavy kCHz, WBBM, WRDW, WWKL4
Medium kBFMm, KDGS, 14

KGGI, KISV, KLUC, KSFM, KZFM, WAJZ,
WHZT, WIBT, WKPO, WNVZ, WXIS, XHTO

Light 15
lay Adds

KOHT, KIBT, KISV, KKFR, KSFM, KTTB

GIVE IT UP

TO ME r 922/281

Sean Paul

(VP/Atlantic)
Chart Move: 34-26
Total Stations

@@@@@

0% 2% 2% 4% 1%
Heavy KBBT WBBM, WIMN 3

Medium kBOS, KDDB, 1
KDGS, KDON, KIBT, KIKI, KLUC, KSEQ,
xerg WAJZ, WRDW, WRED, WWKX,
XHTG

Light 2
lay Adds

irp 8
KISV, KLUC, KOHT, KQKS, KRKA, KSEQ,
WBTT, XMOR

BUMPIN

MY MUSIC 854/50
Ray Cash Feat. Scarface
(Ghet-O-Vision/Columbia/
SUM)

Chart Move: 31-29

Heavy 0

Medium kBDS, KBMB,
KSFM, KTTB, KVEG, KYLD, KZFM, WKHT,
WRCL, WRDW, WWKX, WXIS

Light 36

Airplay Adds
KCAQ, KIBT, KPHW, WIJMN, WNVZ

DAT GIRL tr
Potzee
{(Unauthorized/Asylum/
Atlantic)

Chart Move: 38-35
Total Stations

@@@@@

‘W 1% 2% %% B%
Heavy KkTBT, kuUU 2

Medium kBDS, KEMB,
KDGS, KIBT, KSEQ, KTTB, WRED, WXIS

645/23

Light 30
SEXY LOVE ¥  576/323
Ne-Yo

(Def Jam/IDJMG)

Chart Move: Debut 37

Total Stations 39

Q0000

18% 17% 2% 35%
Heavy WJIMN 1

Medium kcHz, KDDB,
KSEQ, KXJM, WAJZ, WRCL, WWKX

Light 31
Airplay Adds 2
KBDS, KCHZ, KDGS, KDON, KIKI, KISV,

KRKA, KSEQ, KSFM, KZFM, WAJZ, WBTT,
WIBT, WKHT, WKPO, WPOW, WRDW,
WRED, WWKL, WWKX, XHTO, XMOR

FEELS SO
GOOD 1r
Remy Ma Feat. Ne-Yo
(SRC/Universal Motown)

| Chart Move: Debut 40
Total Stations 34

G)@@@

487/28

2% 1% 47%
Heavy 0
Medium KgDs, KVEG, 5
WAJZ, WNVZ, WXIS
Light 29
Airplay Add 1
kaa oY o

‘ CHART BOUND
CRAZY v 470/291
Gnaris Barkley
(Downtown/Lava}

I Jotal Stations '35

O 0000

T 2% 2% %% 5%
’ Heavy 0
Medium kBms, KLUC,
KSFM, KYLD, WLLD, WRDW, XHTO
’ Light 28

Ajrplay Adds 1
KBDS, KBFM, KDHT, KDON, KKFR, KLUC,
‘ KXBT, WAJZ, WBBM, WRCL, WRDW

@@@@CD

22% 18% 22‘/- 32%
Heavy 0
Medium KBDS, KBOS,

SUPERMAN f1r
Brown Boy
{Low Profile/AME)

284/51

Total Stations

@@@@C‘)

5% 11% 21% 57%

8
KCAQ, KDGS, KTTB, KUUU, WKHT, WXIS — S Heavy 0
ngm 17 Total Stations Medium 0
g? 3 \f\g’(»’an KXJM 4 @ @ @ @ @ I-lghlt Add Zg.
a s
2% 2% W% 4% 2% KZ;E WIMN, WRDW
—_— Heavy KPRR, XHTO 2
MIGHTY "O" v 403/87 Medium k80s, ksEa 2 * GROWN
OutKast Light 7
AND SEXY 135/89
(LaFace/Zomba) A|rplay 'Adds 1 -
o s - TR Chamillionaire
otal Stations {Universal Motown)
VCHONONO, ALL MY LIFE 282/16 Total Stations ¥
7% 12% 15% 22% 43% MC Magic
Heavy 0 (NastyBoy/B-Dub) @ @ @ @ @
Medium KBDS, KRKA, 5 = - W 16% 1% 2% 2%
WMPW, WWKL, WXIS Total Stations 19 Heavy 0
Light 29 @ @ @ @ @ Medium KPTY, KSEQ 2
Airplay Add A
KBIE?, fgos, KP‘?Y, KTTB, WAJZ, WRVZ 11% 20% 13% B% Lnghlt Add 2%
Heavy kisv 1 KBDS, ?(XAQ, xsseo, KVYB
GO' HEAD v 371/74 )l:l:{egium KCAQ, KGGI, KZFM,
Ali & Gipp Light 14 * BACK LIKE THAT 130728
(Derrty/Universal MOtOW")» - Airplay Adds 1| Ghostface Killah Feat. Ne-Yo
Total Stations KoVe (Def Jam/IDJMG)
Total Stations 19
@ @ @ @ @ BUTTONS +¥r 247/24 - .
5% 12% 1”" 29% 7% The Pussycat Dolls Feat. _@ @ Q,,) Q“) Q
::?:;Ym KDGS, KZFM, XHTZ 3 Snoop Dogg et e S
ediu ! ¥ Heavy 0
R (A&M/Interscope)
Light 36 -3 . s S — Medium wJMN, WNVZ 2
,.Ha y Adds 4 Total Stations 18 Light 17
KBFM, KBOS, KCAQ, WKPO = i
VECHONONO. Airplay Adds 1
D = 5 T ue KVE!
VANS 363/30 y ™% 12%  15% 2% 43%0 I
eavy
Wolfpac o Medium Keem, wreD, wwkl 3 * MACHUCANDO 130/3
{Up All Nite/Jive/Zomba) Light 15 Daddy Yankee
Total Stations 29 Airplay Adds 2 | (EI Cartel/Interscope)
@ @ @ @ @ Ly Total Stations 16
o 2% Z% 7% HATABLOCKAS  195/37 @ @ @ @ @
;ead\{v o g Acafool % %% 1% 2%
m KBMB, KBOS, . ]
KCﬁQ,I:(’DONK, KISV, KSEQ, KYLD, WPOW (First String) Heavy 0
Light 21 = - — Medium kvys, wPOw 2
9 L Total Stations 5 Light 14
Airplay Adds 1 -
s @ QP QQ
M% 2% 20% 20% 28% * ENTOURAGE tr 115/39
HOLLA AT ME 345/ Heavy wiLLD 1 Omarion
DJ Khaled Feat. Lil Wayne, Medium WkHT, WPYO 2 (T.U.G./Epic/SUM)
Paul Wall, Fat Joe, Rick Ross :'_tht — i Total Stations 14
& Pitbull irplay s —
WRVZ
(Terror Squad/Koch) @ @ @ @.. @
= 10% 15% 21% 2%% 26%
Total Stations 40 * AIN'T NO Heavy 0
@ @ @ @ @ OTHER MAN 174/130 Medium KvYB, KXJM 2
5 1% 2%  30%  31% Christina Aguilera Light 12
Heavy weTT 1 (RCA/RMG) Airplay Adds 2
. P - KCAQ, KXJM
Medium kpTY 1 Total Stations 19
Light 38 % ™
J VICHONONO; * MARGARITA 111712
- - 1 e e |
CROWDED 340/37 " 8% 20% 2% 26% 24% , S!eepy_Brown Feat. Pharrell &
Jeannie Ortega Feat. Papoose eavy 0 | Big Boi
Medium kcHz, weeM, WRCL 3 (Purple Ribbon/Virgin)
(Hollywood) Light % 2 _

Total Stations 13

QOO QQ

MN% 18% 19% 21% 32%

Airplay Adds 6
KCHZ, KLUC, WNVZ, WRCL, WWKL, XHTO

|
||

1Total Stations 15

Q QOO Q

N% 5% 10% 2% 51%

AIRPOWER Total Stations 49 SHOULDER LEAN 467/164 Heavy waBm, wiBT wRow 3 * MUSCLE CARS 155/49 Heavy :
@ @ @ @ @ Young Dro Feat.T.I. Medium xuuu, kzFm 2 E-40 Feat. Keak Da Sneak & Medlum WXIS
NO SONGS QUALIFIED % X 85 12 (Grand Hustle/Atlantic) Ligt === 8 Turf Talk I;\I—ghlt— — —1‘;
g b & Airplay Add 4 : o irpla 5
FOR AIRPOWER Heavy 0 Total Stations KEMB, KDON, WAJZ, WPOW {Sick Wid' IVBME/ KBMB, WNVZ, WRVZ
i Warner Bros.)
Medium KBBT, KBDS, 1 @ @ @ @ @
THIS WEEK , s B
— KKSS! KPIV KIS, KX, K2, WiPo, E ¥ = = 3 LORD GIVE ME Total Stations 5 * KICK PUSH 106/18
AIRPOWER BOUND nghi ) : & Heavy 0 A SIGN 292/85 @ @ @ @ @ Lupe Fiasco .
= Medium KBBT, KFTY, DMX ‘9;, 2;3 1;% E‘-:/u é‘.‘-/u {1st & 15th/Atlantic)
Airplay Adds 3 WBTS, WBTT, WKHT, WMPW, WPOW ) [ 3 ‘ -
WHY YOU KDGS KTBLWAIS (Columbia/SUM) | Heavy | Total Stations 19
¢ Light 2 Total Stati 22 Medium kBMmB, KBOS, KSEQ 4 @ @ @ @ @
WANNA 1785/13 ota ations edium kBMmE, h 4
T moNA dem | ehleews | O O QDO | | REEE
(Grand Hustle/Atlantic) Leoik  ESs = o : Sy )
(Capitol) PULLIN' ME irplay Adds 4
Chart Move: 18-17 Heavy wpvo 1 REMB Medium k118 1
e —— Chart Move: 33-30 BACK ¢r 413/108 Medium Kems 1 Light 18
otal Stations 29 Total Stations Chingy Feat. Tyrese Light 20 * GIRLS 143/26 Airplay Adds 1
e e EEL @ @ ® O @ (Slot-A-Lot/Capitol) Airplay Adds 1 Beenie Man Feat. Akon
@ @ @ @ ® Total Stations S e KZFM'A%VA»%‘Z' (Shocking Vibes/Virgin})
B & ota atio WKPO, WRCL, WRED, WWKX, XMOI - % POURIN' UP 105/13

Pimp C Feat. Bun B & Mike
Jones

(J Prince/Rap-A-Lot 4 Life/
Asylum)

| Total Stations

8
Q0000

6% 18% 19%

Heavy kpTY 1
Medium 0
nght )
Alr?lay Adds 1
| LOVEYOU 100/11

Cheri Dennis
(Bad Boy/Atlantic)

Total Stations 20

ONCRONORO

4 10% 26% 37% B%
Heavy
Medium k118 1
Light 19
* STARS
ARE BLIND 99/87
Paris Hilton

{Warner Bros.)

Total _Stations

@@@@@

17% 17% 21% 23% Z‘I%

Heavy 0
Medium Kixi 1
Light 18
Airplay Adds 3

KDDB, KIKI, WWKL

* PEANUT BUTTER

& JELLY 92/49
Cadillac Don & J-Money
{Southern Boy)

Total Stations

@@@Q)@

13% 15“/- 20% E% 27%
Heavy 0
Medium KPHW, XHTZ 2
Light 3
Airplay Adds 1
KIKI
SNITCH 80/0
Obie Trice Feat. Akon
{Shady/Interscope)

Total Stations

@@@@CD

18% 15% 21% 24% 21"/.
Heavy xuuu 1
Medium 0
Light 7

* EVERYTIME THA BEAT
DROP 78/25
Monica
(J/RMG)

JUNE 16, 2006

ALL CHARTS ARE FOR WEEK ENDING JUNE 11, 2006
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i 5 had ! RECURRENTS
] Qg TITLE NIELSEN BDS CERTIFICATION / HITPREDICTOR STATUS TIONS AUDIENCE TITLE DETECTIONS
] S 28 amsT IMPRINT / PROMOTION LABEL w MILLIONS  RANK : ' | ARTIST/ IMPRINT /PROMOTION LABEL ™ w
’ IT'S GOIN' DOWN MO. 1 I5WKS) | . LEANWITIT, ROCK WIT IT
" T 5 vuneJoc BLOCK/BAD BOY SOUTHATLANTIC 5135 5065 62230 1 || B Py = TL v FRANCHZE BOYZ FEATURING UL PEANUT & CHARLAY 150 50 DERNIPGIN) e 1421
t 2 4 12 Lrgg\'r}l\ e CAPIT‘OhL RS 2 35\»\1’:'}%32; (‘ngFENIINTERSCOPE)_ - _N 3 228 1218
.‘ 1 5 18 SNAPYO FINGERS & 45847 | 3 1. - = i LOOKING FOR YOU e Ld081 12
- LIL JON FEATURING E-40 & SEAN PAUL OF THE YOUNGBLOODZ BME/TVT 5 Pl (1 L. KIRK FRANKLIN (FOYO SOULIGOSPO CENTRICZOMBAI
SO WHAT MS. NEW BOOTY
1 3 a761 | 5 4 N #e In
FIELD MOB FEATURING CIARA DTP/GEFFENANTERSCOPE BUBBA SPARXXX (NEW SOUTH/PURPLE RIBBONVIRGIN)
e - — - - -
= ENOUGH CRYIN 3 ‘& LOVE
\ 5 M ARy J. BLIGE FEATURING BROOK-LYN MATRIARCH/GEFFEN/NTERSCOPE 43.863 | | !] | KEYSHIA COLE (ARM/INTERSCOPE} N . 783
\ DJ PLAY A LOVE SONG o Fie = e TEMPERATURE .2
i 8 M MIE FOXX FEATURING TWISTA JRMG 40.609 | AlA1ST/EARCLNNS STATHIRS 8 SEAN PAUL (VP ATLANTIC) N . 954
r.1 WHY YOU WANNA o SAY & 19 UNPREDICTABLE
@1y BN GRAND HUSTLE/ATLANTIC { | Smscs Method Man Feat. Lauryn Hill JAMIE FOXX FEAT LUDACRIS (J/RMG) N 9
e = = . 1 == {Def Jam/IDIMG)
| ;.‘T 7 14 RIDIN L e 3325 39.332 | 7 KBLR, KDAY, KHTE, KiPR, KJMM, YOIEXCUSEIMEIMISS) N 621 701
o) CHAMILLIONAIRE FEATURING KRAYZIE BONE UNIVERSAL MOTOWN = & | € AR A CHRIS BRDWN (JIVEIZOMBA)
/ GIMME THAT o { o] WJMI, WPEG, WPRW, WPWX, WRJH SO SICK .2
\¢ 419 L ‘_ CHRIS BROWN FEATURING LIL' WAYNE JvEZOMBA | b A S 36.339 i ¥ __ WVEE, WWHV, WWPR, WWWZ WE-YO (DEF JAM/IDJMG) — N a0 503
r HUSTLIN® e Total statians with six o1 mora detections: 25 GRILLZ
10" ! 2959 28388 | M g . 82 BN 589
o - RICK ROSS SLIP-N-SLIDE/DEF JAM/IDJMG ‘i = | 1™ Tl detecia by it NELLY FEAT. PAULWALL, ALI & GIPP (DERRTY/FO' REELUNIVERSAL MOTOWN) | )
b 4 1_'“ 9 (?rgnllgg g-:gumwe SEAN PAUL OF THE YOUNGBLDODZ SHO'NUFF/CAPITOL .-_"’. g 2630 25.612 818 @ @ @ @ @ Ir’:/'xm IF.Eli\TI WET ﬁ)ﬁgsﬂ :Egsm:_r MUZIK/JIVEIZOMBA} L. S5E
l WHAT YOU KNOW e ! n =y o e . TOUCH IT . I8
_-ll_; 8 8 GRAND HUSTLE/ATLANTIC | 4 S fa6s ._.',,' 9% 2% 20% 19% 31% o STARHYMES|(ARTEAMATHANTERS GORE) all -
-~ 15 7 SHOULDER LEAN =" 21.613 15 TRU LOVE e 422 520
- YOUNG DRO FEATURING Tl GRAND HUSTLE/ATLANTIC -~ o U AND DAT 16 :?'::“NE.;I:—:E (vct:"l(LO:I)IE
T ] WHEN YOU'RE MAD €-40 Feat. T-Pain & Kandi Girl 5
!. =. 172 13 NE-YO DEF JAM/IDJMG 31133 | 10 {Sick Wid' WBME/MWarner Bros.) DEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN) ,h - -
-,_ ETTIN' — - i KHTE, KKDA, WEAS, WENZ, WFXA,
. 13 118 SGHAWNElA SABIE oTPEF Jammoumc TR 2710 22.466 | 14 WGZB, WHTD, WHXT, WJLB, WKKY, 15 ?J’FI&L(&;SVE i 386 358
- - — = [r— WMBX, WOWI, WQUE, WRJH, WWHY, - e
Fa) BOSSY =d WXBT CHECK ON IT P
17 |8 o oen 20118 | 16 16 13 367 467
e B <EUs FEATURINGITOOSHORT JIVEZOMBA I - e Total stations with six or more dutections: 49 BEVONCE FEAT. SLIMTHUG (COLUMRIASUM), —
[y 1 GOLD DIGGER
3 16 8 2\,2'::? s MAGIC JOHNSON/GEFFENINTERSCOPE Lt | 2177 17145 | 18 Total detections by daypart: 7 e wr-:lsr FEAT. JAMIE FOXX (ROC A-FELLATDEF JAMIDJMG} 13 328 316
' | LOVE My Beoes | @ @ @ @ (D SOUL SURVIVOR 2
| 19 B GUSTARHYMES FEATURING WILLIAM & KELIS AFTERMATHINTERSCOPE ! 1662 13.442 |1 e ._.‘m YOUNG JEEZY FEAT.AKON (CORPORATE THUGZIDEF JAMIDIMG) ** _—
- DON'T FORGET ABOUT US &
® v 2 4 HeLY REXT SELECTION/BAD BOYIATLAN'}I% 1702 1303 16.050 19 7% 19% i 24% 3% 18 MARIAH CAREY (IS1 ANDIDIMG) K2 BN 300
—— —— S - S50 = -
18 J GOOD LUCK CHARM C . 1826 1741 1 17 SEXY LOVE & 14 B STAY FLY 1 309 349
= JAGGED EDGE COLUMBIA/SUM = 3 R Yo | THREE 6 MAFIA (HYPNOTIZE MINDS/COLUMBIA/SUM) o~
—_— b —f - _—— -—
R MIGHTY "O" °r - {Def JamNDJMG)
! 8 8 rast LAFACEZZOMBA 1045 13881 23 KIPR, KPRS, WAMD, WBTJ, WEMX,
(7] '2a [ RIOIN Rivs B f 1256 857 ’ » WaSL WU, WUBT WWWZ
! DEM FRANCHIZE BOYZ SO SO DEFVIRGIN . - ! 0 b :
b 2ot P— HOLLA AT ME ——" {— Total stations with six or more detections: 45
28 B ED FEATURING LILWAYNE, PAULWALL FAT JOE, RCK FOSS & PTBULL  TERROR SCUADKOCH 1284 15.105 120 Total detections by daypart:
| 2 O0RE . | LOVE SONG ¢ — =] GREATEST
L% 8 MISSEZ FEATURING PIMP C. FO’ REEUGEFFEN/INTERSCOPE - 108 6.025 LSS ® @ @ @ (D ! GAINERS
-_——- M ' LOVENOU ~ e  — P wa P p 124
i ! 28 7 CeniDEnNiS BAD BOY/ATLANTIC - | '1?68 ) 8.841 | 30 N% 8% 16% 20% 3% INCREASE IN
3 |2 PULLIN' ME BACK fr I oib = “_"'. | . DETECTIONS
: : CHINGY FEATURING TYRFSF SLOT-A-LOT/CAPITOL - ) LORD GIVE ME A SIGN 14
a7 il U AND DAT I _69; s | 34 Eoumbia +715 ¥ TORN
E-40 FEATURING T-PAIN & KANDI GIRL SICK WID" IT/BMEWARNER BROS. | A2 KiPR: KRR, WBHU, WBLK, WHXT, LeToya (Capitdh
. 25 1 HUSTLER MUSIK — 13,851 (0 WIKS, WJKS, WITT, WIWZ, WOW!, WMIB +55, WZHT +44, WGZB +43, WWPR +42, KHTE 439
v LIL WAYNE CASH MONEY/UNIVERSAL MOTOWN S ] é L WPEG, WPRW, WVEE, WWPR WIZF +35, WBTP +35, WHRK 431, WCKX +29, WJBT +27
- I 5 HUEAI IST lRJP - . T55 1004 2645 BN Total stations with six o more detections: 25 +399 ‘ b+ T '
_— S RARRRX NEW SOUTH/PURPLE RIBEON/VIRGIN [, : =" Total detections by daypast: Cassie (Next Selection/Bad Boy/Atlantic)
26 14 BACK LIKETHAT E —— =l WJMH +41, KNDA +26, WBTP +20, WENZ +20, WFXE +20
i GHOSTFACE KILLAH FEATURING NE-YO DEF JAM/IDJMG : 13.279 | @ @ @ @ (D WIZF 413, WEUP +18, WPRW +16, WCDX +16.WGZB +16
v || 1 37 12-50 7
3 g FEELS S0 GOOD vl . (IR +351 o 4 _
. REMY MA FEATURING NE-YO SRC/UNIVERSAL MOTOWN 2 | ——— " | ™ 16% 18% 18% 42% Kelis Feat. Too $hort (Jive/Zomba)
; 19 POPPIN' MY COLLAR = WOW! +31, WIWZ +30, WEUP +25, WIXE +24, WKKV +22
<] THREE 6 MAFIA HYPNOTIZE MINDS/COLUMBIA/SUM 2l 950 6.662 | 36 MIGHTY "o E e WJIHM 421, KHTE +17 WJMH +15, WHHH +14, KBTT +14
' =Bl SEXY LOVE ?r 3 : = OutKast +348 SHOULDEF '
P NE-YO DEF JAM/IDIMG 518 g2y | {LaFace/Zomba) | Young Dro Feat. Tl (Grand Hustle/Atlantic)
THE ONE YOU NEED b [ . T KHTE, KIMM, V:I(gl’.WEUE WIKS, KBTT +45, WXBT +38, WOBT 434, KBLR +23, KHTE +22
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:‘ | 40 2 KICK PUSH o 5.252 . T2
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R & B|/ HIP-HOP

POWER PLAYLISTS

WJHM
Orlando
PD: Stevie DeMann

APD: Keith Memoly
MD: Dawn Campbell

WHTD
Detroit, Ml
OM: Skip Dillard

PD: Charles “Spudd” Spence
Radio Dne 313-259-2000

102"
WJAMZ

CBS Radio 407-919-1000 ™w W ™ W ™w W
1 Field Mob Featring Ciar So What nn 1 LeToya Torn % 80 1 CassieMe&U 66 61
2 Chris Brown Featuring Li Gimme That na 2 Yung Joc t's Goin' Down % B 2 Maxy J. Blige Featuring Enouqh&y 60 5%
3 Chamillionaire Featuring Fidin’ 62 8 3 Chamilkionaire Featunng Ridi” B0 3 Chamillionaire Featurng Ricn’ 5 5
4 Lil Jon Featuring E-40 & Snap Yo i % 4 4 T Why You Wanna () 4 Chris Brown Featuring Li Gimime That 57 61
5 T1What You Know % 64 5 Shawnna Gettn' Some 66 64 5 Feld Mob Feamnng Ciar So What 54 4
6 Yung Joc it's Gon™ Down 5 67 6 Rashad Featuning T1. & Tel EmW 65 61 6 Yung Joc I's Gow’ Down 2 2
7 Gearis Barkley 51 B 7 Chns Brown Featuring Li Gimme That 8 64 7 LeToya Torm 7 %
8 Mary J. Blige Be Without You 83 8 Rick Ross Hustin' 51 49 8 Lil Jon Featuring E-40 & Snap Yo Fi 5 49
9 Cassie Me & U a4 3 9 Feld Mab Featuring Ciar So What 45 42 9 Gaarls Barkley “razy 45 82
10 T1.Why You Wanna N B 10 Lil Jon Featuring E-40 & Snap Yo R 4% 43 10 Tony Matterhomn Dutty Wine 4 58
11 Keyshia Cole Love 3 % 11 Ne-Yo When You're Mad 2 2 11 Kelis Featuring Too $hor Bossy 2 4
12 0J Khaled Featuning Lil Hodla AtM k<l ] 12 Mary J Blige Featuring Encugh Cry 1< 12 Cham Ghetto Story <]
13 Jamie Foxx Featuring Twi DJ Play A 2B 13 Cherish Featuring Sean P Do It To | a0 13 Busta Rhymes Featuring w | Love My N5
14 Kelis Featuning Too Shor 31 10 14 E-40 Featuring Keak Da S Ted Me Wh 7% 14 Avamt 4 Mautes 3 0
15 Heather Headley In My Mind 0 % 15 Bubba Spanox Featwring Ms NewBo 27 20 15 Mary J. Blige Be Without You 378
16 LeToya Tom o < 16 Young Dro Featuning T). Shoukder L % 15 16 TL Why You Wanna ¥ 2
17 Mary J. Blige Featuring Enouoh Cry 8 % 17 T1. Whet You Know % B 17 Chensh Featuring Sean P Do i To | ¥ 31
18 T.OK. Footpnnts axn 18 Jamie Foxx Featuring Twi DJ Play A 5 19 18 Jamie Foxx Featuring Twi 0J Play A 317
19 E-40 Featuring T-Pain & U And Dat axn 19 Lil Wayne Hustler Musik 528 19 Sean Paui Give It Up To Me 85 2
20 Dre Featuring Rick Ross Chevy Ridin a5 2 Avant4 M 55 20 Omarion Entourage nx
21 Sean Paul Temperature % 4 21 DutKast Mighty “D” 24 19 21 Neily Furtado Featuring Promiscuou 2 A
2 Shawnna Gettn’ Some 5 U 22 Busta Rhymes FeanmngwlLoveMy 2420 22 Paula DeAnda Featwring B Doing Too 315
B Jagged Edge Good Luck Cham 8B 23 Dem Franchize Boyz Adn’ Rims u 2 A Faith Evans Tru Love 3 R
24 Cherish Featuring Sean P Dot To | Bn 24 Dem Franchize Boyz Featu Lean Wit 1 B 15 24 T1 What You Know A%
25 Dem Franchize Boyz Featu Lean Wit| y< 25 Kelis Featuring Too Shor Bassy B2 25 Ne-Yo Sexy Love 28 15
2% LL Cool J Featurng Lybe Freere 2% 2% Sean Paul Temperature B> % Rochell The One Yo a2
27 Kirk Frankhin Lagwing For You 19 2 21 Three 6 Mafia Poppay’ My Collar 17 14 21 DMX Lard Gve Me A Sign 2 18
28 Rabin Thicke Featuring P Wanna Love 19 28 28 Tone Tone Luv Da Way She Doln It ”n 2 28 Shawnna Getn' Some 2 2
29 Christina Milian Featun Say | 19 8 29 Bow Wow Featuring Ciara Lke You 16 15 23 Sean Pau! Temperatre 2 8
30 Rihanna Unfahful 7o 30 Keyshia Cole Love 14 10 3 Renty Ma Ne-Yo Feeis Sa Go 18 5
3 Alicia Keys Unbreakable 17 19 31 Rabin Thicke Featuring P Wanna Love 14 12 31 Mariah Carey Featuring S Say Someth 18 16
2 Lit Wayne Featuring Bird 'm A D Bo 16 32 Mariah Carey Don't Forget About Us 12 6 32 Dem Franchize Boyz Ridin’ Rims 17 15
33 Young Dro Featwing T.. Shoulder L 14 2B 33 Ne-Yo So Sick 170 33 Kanye West Featuning Twi Impossibie 172
34 Ne-Yo So Sick 13 13 3 CassieMe& U i 2 34 Remy Ma Concetted s Somethin 16 B
35 Keyshia Cole | Shou'd Have Chested 12 12 % Jamie Foxx 0 10 35 Lyfe Jennings SEX 15 9
3% Beyonce Featuring Stim T Chock On | 12 16 3% Forhidden Froot SoH Got Da Work on B DuKast Moy “0° 15 13
37 Juvenile Featuring Soulj Slow Mobo n 4 37 Young Jeezy Trap Star 10 13 37 Lil Wayne Hustler Musk "M
38 Lyte Jennings Must Be Nice n7z 38 K-Doe In My Hoed 013 38 Ne-Yo So Sick 12 6
39 Mariah Carey Shake h Off 1nn k] BevmlceFenxmgShmTEheckml 9 39 MisseZ Featuring Pimg C. Love Song 12 1
0 Jamie Foxx Featuring Lud Unpredicta n 12 40 0J Khaled Featuring Lil Holta At 9 W 40 D Evil More Punnany 1mn 8
[ A+ Rihanna Unfaithful g 0 I l A+ Cassie M & w2 | A+ RemyMaFeaturingNe-YoFoelsSoGa 18 6
A+ Beyonce Woman Like Me 0 A EA]Fam'quPam& U And Dat 8 4 1 A+ Young Dro Featuring T). Shoukder L 0 5
- | L A+ Sleepy Brown Featuring P Margaita B
L

WZMX
Hartford
PD: DJ Buck

MD: David Simpson
CBS Radio 860-677-6700

.

WENZ

Cleveland :

PD: Kim Johnson
APD/MD Talus Knight
Radio Qne 216-579-1111

WQUE

New Orleans

PD/MD. Uptown Angela
Ciear Channel 504-679-7300

WQO0K

Raleigh

OM: Cy Young
MD: Shawn Alexander
Radio One 919-848-9736

™ W ™w W ™ W
1 Yung Jac It's Gon’ Down 8% 70 1 Yung Joc It's Gom' Down L 1 Yung Joc ft's Gon’ Gown n
2 Lil Jon Featuring E-40 & Snap Yo Fi ] 2 TI \‘"ny'VouWanns ne 2 Rick Ross Hustin® n e
3 TLWhat You Know 8 75 3 Field Mob Featuring Ciar So What n 3 Leloya Torn 54
4 LeToya Tom % 6 4 ChumlllmalreFemm Ridw” 66 52 4 Mary J. Blige Featuring Enough Cry 6 0
5 Chamitlionaire Featuring Ridin’ nn 5 U!enﬁFea:wingSeanPDo tTol 65 58 5 Avanm 4 Minutes 61 61
6 Ne-Yo When You're Mad 6 74 6 Jamie Foxx Featuring Twi DJ Play A B o 6 Ne-Yo Vihen You're Mad 5 o
7 Avam 4 Minutes 6 & 7 LeToya Torn e 10 7 TLWhy You Wanna 80 34
8 Chns Brown Featuring Li Gimme That a u 8 Lil Jon Featuring E-40 & Snap Yo R 58 57 8 Young Dro Featuring T.. Shouider L 46 43
9 Rick Ross Hustin’ 2 9 9 Kelis Featuring Too Shor Bossy 51 39 9 Chris Brown Featunng Li Gimme That &£ 4
10 KehsFeamrmngonansv ¥ 10 Mary J. Blige Featunng Enough Cry 49 45 10 Lil Jon Featuring E-40 & Snap Yo Fi L 2
1 Owkast Mighty “ 3719 11 Busta Rhymes Featuring w | Love My -] 11 T). What You know 41 Bl
12 Mary J. Bleunnnn Enough Cry 372 12 Rick Ross Hustin’ nxn 12 ChenshFeanmngSeanPDnhTol 0B
13 Shawnna Geton” Some <] 13 Dem Franchize Boyz Aidi’ Aims. nxy 13 Chamillionaire Featuring Ridin® 39 40
14 Field Mob Featuring Ciar So What 3% 3 14 TLWhat You Know X 3 14 Field Mob Featuring Ciar So What 3 B
15 Theee 6 Mafia Poopen” My Cokar U R 15 MisseZ Featuring Pimp C. Love Song -] 15 MisseZ Featuring Pimp C. Love Song kI 1
16 Jamie Foxx Featuring Twi DJ Play A n A 16 Ratchet King Featwring L Do The Rat 32X 16 Christina Milian Featuri Say | K-l 1
7 ChenshFea‘un»g SeanPDoltTol 31 3 17 Young Dro Featuring T1. Shoulder L aa 17 Kelis Featuring Too Shor Bossy U B
18 Dem Franchize Boyz Featu Lean Wit A A 18 Ne-Yo Sexy Love % 18 Jamie Foxx Featuring Twi DJ Play A U Hu
19 Dem Franchize Boyz Ridin’ Rims 3B 2B 19 Chen Dennis | Love You 5 4 19 Three 6 Mafia Ponpn My Colar U X
20 Young Dro Featuring T). Shauder L aa 20 Mary J Blige Be Wthout You 5 3 20 DJ Khaled Featuring Lil Holla AtM 23
21 Beyonce Featuring Slim T Check On ) 5 18 21 Baby Boy The Way | Lve 5 U 21 Megan Rochell Featuring The One Yo R ®
2 T1 Why You Wanna 85 2 Ne-Yo Wren You're Mad 5 41 22 Chingy Featuring Tyrese Pulls” Me a2
23 Nelly Featuring Paul Wal Grilz U5 23 Theee 6 Mafia Poopsin’ My Collar B 12 23 Chen Dennis [ Love You 0B
24 CassieMe & U 2 2 24 Robin Thicke Featring P Wanna Love BB 24 Ray Cash Featuring Scar Bumpn My k<]
2 Three 6 Mafia Featuring Stay Fy 2 19 2 Skeepy Brown Featuring P Meryarta 2z u 5 Lupe Fiasco Kick Push 18 18
2% DAL Lafty Taffy 220 2% Cassie Me &U BT 2% Dutkast Mttty "0~ 16 13
21 Bubba Spancxx Featuring Ms.NewBo 2 5 21 OutKast Mighty 0" z2n 77 Busta Rhymes Featring w | Love My 16 15
28 Juvenile Rooeo 2 18 28 Lil Wayne Hustler Musik 2% 28 P.Batters Keep t Mown’ 15 1
23 Purple Ribbon All-Stars Kryptonte 220 29 Jamie Foxx Featuring Lud Unpredicta 2 18 29 CAB Life Hola When You See Us 1“1
] West Fe. Jum God Digge 19 A 30 Dem Franchize Boyz Featu Lean Wit | 2 17 3 Dem Franchize Boyz Rude’ Rums 412
n Cash Featuring Scarf Bumpin My 1815 3 T-Pain Swdw lue 2019 31 Jagged Edge Good Luck Charm n 2
32 Mary J. Blige Be Without You 1§18 32 D4l Betcha Can't Do It Like Me 19 13 R Shawnna Getun” Some 75
3 Busta Featuning w | Love My 8B 2 33 Heather Headley in "\ Mnd 19 14 3 Yung Joc Featuring Brand | Know You 6 2
34 MisseZ Featuring Pimp C. Love S 6 15 34 Pimp C Featuring Bun B & Pounn’ Up 18 19 34 T-Pain Featuring Mike Jo 'm N Liv 6 4
% Dem Franchize Boyz Featu | Think Th 6 % 35 Jagged Edge Gaod Luck Charm 17 19 35 Bubba Spancx Featuring Ms New Bo 6 7
3% E-40 Featuning T-Pain& U And Dat n 3 3% Dem Franchize Boyz Featu | Think Th 16 19 3% John Legend Ordmary Pesple § 2
37 Jamie Fooox Featuring Lud Unpredicta n 9 37 Chwis Brown Yo (Excuse Me Miss) % 2 37 The Game Featuring 50 Ce How We Do 5 2
38 Cheri Dennis | Love You 1 16 38 Ne-Yo So Sick 15 15 38 Purple Ribbon All-Stars Kryptonite 5 3
39 Chrs Brown Yo {Excuse Me Miss) 10 7 39 DAL Laffy Taffy 15 16 39 Nelly Featuring Paul Wal Grilz 5 4
40 Keyshia Cole Love 0 n % Three 6 Mafia Featunng Stay Fly 5 17 40 Dem Franchize Boyz Featu | Think Th 5 4
At CassieMe &U 2 2 A+ Baby & Lit Wayne Sturtin’ Uke My 120 A+ Yung Joc Featwring Brand | Know You 6 2
| A+ E4DFoaturing T-Pain & U And Dat n 3 ( A E-40 Festuring T-Pain & U And Dat 1n 1 |
Av Woman Like Ma 100
L . i i :
WHRK WPEG v WBTP
Memphis Chariotte Tampa
PD: Devin Steel OM: Terry Avery PD: Ron “Jomama™ Shepard
Clear Channel 901-623-4300 MD: Deon Cole MD: Stu Robinson

CBS Radio 704-333-0131

™ W ™ W
1 Yung Joc Its Gon’ Dowwn o 8 1 Field Mob Featuring Ciar So What 8 8
2 Young Dro Featuring TI. Shouider L L4 2 Yung Joc It's Gom' Down M xR
3 Rick Ross Hustin® 9 8 3 Lil Jon Featuring E-40 & Snap Yo Fi 2 %
4 Ul Jon Featuring E-40 & Snap Yo Fi 9 R 4 Young Dro Featuring TL Shoulder L nn
5 LeToya Torm 85 54 § TI.Why You Wanna nmn
6 Project Pat Featuring D. Good Googl n % 6 LeToya Torm [
7 Jamie Foxx Featuring Twi DJ Play A 3 6% 7 Jagged Edge Good Luck Charm 80 66
B Shawnna Gettin' Some M4 8 Bohagon Featwring Diamon Wz Up 5 50
9 Anthony Hamilton Can't Let Go 64 7% 9 Kelis Featuring Too Shor Bossy 45 48
10 Feld Mob Featuring Ciar So What 61 45 10 Cherish Featuring Sean P Dot To | 0 42
11 Ying Yang Twins Featsrin Bedroom Bo 60 11 Rick Ross "usSn 3 4@
12 Chris Brown Featwing Li Gimme That 5% 41 12 Mary J. Blige Featuring Enough Cry )
13 Cherish Featucing Sean PDo it To | 52 38 13 SIumdaFemngLudaclNeedAB xR
14 Jagged Edge Good Luck Charm R M 14 Chris Brown Featuring Li Gimme That 39
15 Mary J. Blige Featuring Enough Cry 50 4 15 Cassie Me & 1) n n
16 Ne-Yo When You're Mad 49 2 16 Sammie You Shouid Be My Girt 2 3
17 Faith Evans Tru Love 4 &4 17 Bubba Spanoa Heat It Up 3 31
18 Avam 4 Mirites 4 3B 18 Ne-Yo When You're Mad 2 2
19 TL What You Know ® N 19 Jamie Foxx Featuring Twi 0. Play A 831
20 T-Pain Featunng Mike Jo 'm N Luv 3 & 2) Busta Featuning w | Love My 8 %
21 Kinfolk Kia Shine Respect My Frash 3B 50 21 Robin Thicke Featuring P Wanna Love % 13
2 T Why Yo Wanna 07 2 Young Leek Featuring Bla Jiggte It 5 2
2 Kelis Featuring Too Shor Bossy A 19 23 Ne-Yo Sexy Love 24 1
24 Lil Wayne Hustler Musk 2B U 24 West Featunng Twi impossibie N )
% Lyfe Jennings SEX 7716 25 MisseZ Featuring P Love Song B2
2% Mariah Carey Fly Like A Bird 529 2% E-a0 Featuring T-Pain & U And Dat 21 10
21 MisseZ Featuring Pimp C. Love % 2 Z1 Avam 4 Mmutes 2020
28 Dem Franchize Boyz Featu Lean Wil 19 23 28 Shawnna Getn' Some 2 0
23 The Notorious B1.G. Big Poppa/Wam 14 6 29 Dem Franchize Boyz Ridi’ Rims. 19 1%
30 Young Jeezy Featuring Ak Soul Survt BN 30 Tyra Stk In Love 18 17
31 88all & MJG Riin High 13 12 31 OutKast Mghty “0” 17 10
2 Dmﬁmchaeﬂo!zﬂm’ﬂnls 12 3 2 Thwee 6 Mafia Poppn’ My Cokar 17 6
3 DutKast Mghty “0' 29 B Joe Featuring Pt Where You At 15 10
34 Kinfolk KGa Shine Stuntgiassses At 12 12 34 Bubba ing Ms NewBo 15 15
35 Bubba Spano Heat It Up 12 12 35 Chwis Brown Yo {Excuse Me Miss) 15 16
3% Dru Hill Beauty 10 3 36 Chamillionaire Festuring Ridin’ 15 18
37 Tela Featuring Eigtthall Sho Nuff 0 6 kid Mary J.Blige Be Wmou You BN
38 R Kelly When A Woman's Fed Up 10 6 38 Busta Riymes Touch 13 16
39 Aaliyah One In A Millon 10 8 3 Dem Franchize Boyz Feam Lean Wit | 1319
40 Madaveli Had Mary 0 9 40 Nelly Featuring Paul Wal Grilz B2
A+ Busta Rhymes Foomcingw [ LoveMy 6 2 ] At Method Man Featuring Lau Say 02 |
A+ DMX Lord Gve Me A Sian 7 i
A+ Lyfe Jennings SEX. 6 0

32 THERE's MUCH MDRE AT » WWW, BillboardRadioMonitor.com
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Clear Channel 813-832-1000

Field Mot Featuring Ciar So What
Yung Joc It's Gon’ Down

Looking For You
Maxy J. Blige Featwring Enough Cry
LeToya Tomn

Mary J Blige Be Without You

Ne-Yo When You're Mad

Chris Brown Yo (Excuse Me Miss}
Anthony Hamitton Can't Let Go

Cheri Dennis | Love You
Chamillionaire Featuring idin”
Heather Headley in Mv Mind

Jamie Foxx Featuring Lud Unpredicta
Lil Wayme Hustier Vlu5|k

TIL Why You Wanna

Avam Featuring Ll Way You Know W
Cassie Me & U

Jagged Edge Good Luck Charm
OutKast Ms Jackson

Busta Rhymes Touch it

Jamie Foxx Featuring Twi DJ Play A
Ul Jon Featuring E-40 & Snap Yo A
Mariah Carey Shake it Off

swv

Mario Winans Featsring E | Don't Wa
Avant 4 Minutes

Juvenile Featuring Soulj Slow Motio
Outast Maney "0

Marques Houston Naked

Beyonce Me, Mvse!f And |

Trey Songz Featuning Twi Gatta Make
Mariah Carey Ry Like A Brd

Chris Brown Featuring Li Gimme That
Jay-2 Featuring Big Jaz Jigga What
Jay-Z Hard Knack Life {Ghetio Anthe
Sean Pavl Temperature

Ginuwine I'm In Love

LL Cool J Loungin
Monu:lBeﬁerwWal(OuO'Mle

ALL CHARTS ARE FOR WEEK ENDING JUNE 11, 2006
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@ p =5 TmME NIELSEN BDS CERTIFICATIONS TIONS AUDIENCE
& ] ;% ARTIST IMPRINT / PROMDTION LABEL w MHLIONS  RANK

» — — S | —
1T'S GOIN' DOWM MO 13,

PR L BLOCK/BAD BOY SOUTH/ATLANTIC 9621 9170 95.103 1
|, 2 31 SNAPYOFINGERS 79567 2
ﬁ LIL JON FEAT. £-40 & SEAN PAUL OF THE YOUNGBLOODZ BME/TVT ==l
r SO WHAT |
i
Lo _3 :5 FIELD MOB FEATURING CIARA DTP/GEFFEN/INTERSCOPE 72932 3

; RIDIN' M

A 4 1 AMILLIONAIRE FEATURING KRAYZIE BONE UNIVERSAL MOTOWN MRICES ,

. WHAT YOU KNOW 3
g 5 :. T GRAND HUSTLE/ATLANTIC 46‘38% LS
I WHY YOU WANNA
- ‘i_ ,_.L T GRAND HUSTLE/ATLANTIC “'622_ bl
1 GETTIN' SOME

A ’_'._ SHAWNNA OTP/DEF JAM/IDIMG 2 _: 3
Y HUSTLIN'
|
A | 9 12 ook Ross SLIPN-SLIDE/DEF JAM/IDJMG 33787
1 9 U AND DAT GREATEIT GAINEAR
e £-40 FEATURING T-PAIN & KANDI GIRL  SICK WID' IT/BME/WARNER BROS. 28966 9

\ LEAN WIT IT, ROCK WIT IT 1. [— {

: ] el __.i_ DEM FRANCHIZE BOYZ FEAT. LIL PEANUT & CHARLAY SO SO DEFVIRGIN |+ 28.275 F 10 '
' SHOULDER LEAN

1) 1 8 (GUNG DRO FEATURINGTI. GRAND HUSTLE/ATLANTIC o2t 1 l
f I 13 7 |LOVE MY B##es 21.432 .‘ i
Wod 2 " BUSTA RHYMES FEAT WILL.LAM & KELIS AFTERMATH/NTERSCOPE ==

TEMPERATURE T
i SEAN PAUL VP/ATLANTIC 23.627 j_ﬁj
HEAT IT UP
8 BUBBA SPARXXX NEW SOUTH/PURPLE RIBBON/VIRGIN gerEz L'J
MS. NEW BOOTY N
f“ BUBBA SPARXXX FEAT. YING YANG TWINS & MR. COLLIPARK NEW SOUTHPURPLE RIBBONAVIRGIN 16.338 18 '
MIGHTY ~O" WER
4 ouTkAST o LAFACEZOMBA 1840 1411 15117 18
v ot
RIDIN' RIMS
8 DEm FRANCHIZE BOYZ SO SO DEF/VIRGIN FEE=S b 28
HOLLA AT ME
,E— DU KHALEC FEAT LK. WAYNE, PAUL WALL, FAT JOE, FICK ROSS & PITBLAL msoumom - 17.732 4 .
12 BUMPIN MY MUSIC si205, (N
'€ RAY CASH FEATURING SCARFACE GHET-0-VISION/COLUMBIA/SUM ‘
PULLIN' ME BACK
3 CHINGY FEATURINGWR@SE SLOT-A-LOT/CAPITOL 10.952
GIRL
17 PAUL WALL SWISHAHOUSE/ASYLUM/ATLANTIC 8'6857 .
FEELS SO GOOD
__4" REMY MA FEATURING NE-YO SRCAUNIVERSAL MOTOWN 16119 '
BEST FRIEND i
__'9__ 50 CENT & OLIVIA G-UNIT/INTERSCOPE 42 . !_
GIVE IT UPTO ME
:_ SEAN PAUL VP/ATLANTIC 20.358 |
HUSTLER MUSIK :
16 [\ wavne CASH MONEY/UNIVERSAL MOTOWN 18.014 | 19
BLOW THE WHISTLE i
12 150 SHORT SHORT/JIVE/ZZOMBA 12.388 | 22
19 TELL MEWHENTO GO 9749 | 26
E-40 FEATURING KEAK DA SNEAK SICK WID' IT/BME/WARNER BROS. Y ]
WHERE'D YOU GO
L _5. FORT MINOR FEAT. HOLLY BROOK MACHINE SHOP/WARNER BROS. 8.842 | !_
BACK LIKE THAT
15 GHOSTFACE KILLAH FEATURING NE-YO DEF JAMNIDIMG 15.009 el
5 GO'HEAD 2169 B
ALl & GIPP DERRTY/UNIVERSAL MOTOWN |
KICK PUSH
3 | UPE FlasCo 1ST & 1STH/ATLANTIC g1905, ) a
2 'MPOSSIBLE 6631 | 33
L€ KANYEWEST FEATTWISTA KEYSHACOLE&BJ  ROC-AFELLADEF JAMIDIMG kil |
g DATGIRL 3181 N
POTZEE UNAUTHORIZED/ASYLUM/ATLANTIC = 4
WHY WE THUGS
8 \cecuse LENCH MOBNVIRGIN . 3
LORD GIVE ME A SIOf MOST ARPLAY ADDS
NEW Jeeih COLUMBIA/SUM 4591 37
3g 3 POURIN'UP 3601 B
A -~ PIMP C FEAT. BUN B & MIKE JONES  J PRINCE/RAP-A-LOT 4 LIFE/ASYLUM .
37 § BOJANGLES ss0s B
PITBULL DIAZ BROTHERS/TVT =
CHEVY RIDIN' HIGH \
~ 32 W0 o e ATURING RICK ROSS JIVEZOMBA S030) 39
CALI IZ ACTIVE
36 4 1A DOGG POUND FEATURING SNOOP DOGG DOGGYSTYLE/KOCH =L |
I 40 2 GOOD GOOGLY MOOGLY 2779 | [ 3
A—‘ .. PROJECT PAT FEAT.0.J PAUL & JUICY J. OF THREE 8 MARA HYPNOTIZE MINDS/COLUMBIASUM | —

85 R&B/hip-hop & 64 rhythmic top 40 stations are electroni-
cally monitored by Nielsen Broadcast Data Systems 24
hours a day, 7 days a week. © 2006 VNU Business Media,
Inc. All rights reserved. See fegend to charts on lead page
of charts section for rules and symbol explanations.

INCREASE IN
DETECTIONS

+669

U AND DAT

E-40 Feat. T-Pain & Kandi Girl

{Sick Wid' IVBME/Warner Bros.)

KQKS +48, KBMB +43, KBFB +26, KIK! 425, KUUU +24
WRJH 423, WEMX +23, KDHT 422, WMBX +21, WBBM 420
+512 SHOULDER LEAN

I | Young Dro Feat. T.l. (Grand Hustle/Atiantic)

KBTT +45, WXBT +38, WQBT +34, WBTS 425, KBLR +23
KHTE +22, WPOW 420, SiHJ +20, WRCL +20, WZHT +19

IT'S GOIWN DOWN
Yung Joc (Block/Bad Boy South/Atlantic)

KKWD +43, KPWR +38, WOHT +38, KXUM +28, KUUU +27
KKFR 426, WJMN +23, WMPW 422, KISV +22, KIBT 422
MIGHTY "O*

QutKast (LaFace/Zomba)

WPHI +30, WRJH 425, WPGC +19, WENZ +18, WMPW 417
WGZB +17 WWKL +17 WUBT +15, WBTP +15, KTTB +15

PULLIN' ME BACK

Chingy Feat. Tyrese (Siot-A-Lot/Capitol)
WRJH +31, KDGS +29, WWWZ 425, KXJM +21, WAMO +18
WQBT +15, KKDA +14, WOWI +14, KIPR +13, WGCI +13

+451

+429

+370

JUNE 16, 2006




AIRPOWER

ME & U 1r
Cassie
(Next Selection/Bad Boy/'Atlantic)

AIRPLAY LEADER
{1st Station to 150 Plays)

WDKX Rochester, NY

1702/399

PD: Andre Marcel
MD: Tarik Spence
Date: 03/19/06

Chart Move: 22-19

Total detections by daypart

®®®CD®

21% 20% 24% Z7“/n

Heavy SIHJ, WEDR, 6
WMBX, WPHH, WQSL, WZMX
Medium KJMM, KNDA, 23

KRRQ, WAMO, WBLX, WBTF, WBTJ,
WCKX, WDHT, WDKX, WEAS, WEUP, WIZF,
WJHM, WJIKS, WIMH, WMIB, WPEG,
WPRW, WQHT, WWW2Z, WZFX, XCTY

Light 49

Airplay Adds 10
KNDA, WBHJ, WBTP, WENZ, WFXE,
WGZB, WHTD, WIMH, WIWZ, WXBT

| LOVE MY B**** 1736/67
Busta Rhymes Feat. will.i.am
& Kelis
{Aftermath/Interscope)

Chart Move: 19-18
Total Stations -

@@@@@

19% 19"/. 25% 29'/.
Heavy KXHT, WJUC 2

Medium KBLR, KBXX, 31
KDAY, KHTE, KNDA, KRRQ, SIHJ, WAMO,
WBFA, WBTF, WBTJ, WCDX, WEAS,
WEMX, WFXE, WHXT, WIMH, WJMI,
WJIWZ, WKYS, WOWI, WPEG, WPHH,
WPHI, WQBT, WQSL, WQUE, WRJH,
WWHY, WZMX, XCTY

Total Stations 78

AIRPOWER BOUND

Light 49
Alrpla\x Adds 2
WHHH, WHRK

MIGHTY "O" ¥ 1437/342
OutKast
(LaFace/Zomba)

Chart Move: 28-21

@@@@CD

19% 20% 31%
Heavy SIHJ, WJMH, WPGC 3

Medium WBTJ, WCKX, 20
WDHT, WEMX, WENZ, WERQ, WFXE,
WGZB, WHHH, WHTA, WJMI, WKYS,
WPHI, WPWX, WQSL, WRJH, WVEE,
WWHV, WWWZ, XCTY

Total Stations 75

Light 52
Air IEX Adds 13
KHTE, KIMM, WBTP, WEUP, WIKS, WILD,

WJBT, WKKV, WMIB, WOWI, WPHI,
WWPR, WXBT

RIDIN' RIMS ¢ 1375/119
Dem Franchize Boyz
(So So Def/Virgin)

Chart Move: 24-22

i‘otaI‘Stations 76

@@Q—)@@

w
6% 15% 19%
Heavy KNDA, KXHT, WRJH 3

Medium KHTE, KRRQ,

WBFA, WBLX, WBTF, WEMX, WENZ,
WEXA, WFXE, WHHH, WIMH, WIMI,
WJUC, WIWZ, WQUE

Light 58
Airplay Adds 1
WJILB

LOVE SONG fr  1149/91

MisseZ Feat. Pimp C.
(Fo' Reel/Geffen/Interscope)

Chart Move: 30-24
Total Stations 58

R & B}/ HIP-HOP

@@@@@

P bS]
7% 19% 17°/- Z!‘/n 35%
Heavy KNDA, KRRQ 2

Medium KATZ, KHTE, 18
WBFA, WBLK, WBTF, WEAS, WEUP, WFXA,
WEXE, WJMI, WJUC, WPRW, WQBT,
WQOK, WQUE, WRJH, WWWZ, WZFX

Light 38
Airplay Adds 2
WIZF, WOWI

1 LOVEYOU fr 1143/75

Cheri Dennis
(Bad Boy/Atlantic)

Chart Move: 29-25

Total Stations 69
© QOO
10% 28% 17% 20% 29%
Heavy kHTE 1
Medium KMEL, WBFA, 19

WBLK, WBTF, WBTP, WEAS, WFXE, WKYS,
WOW!, WPHH, WQOK, WQUE, WRJH,
WUBT, WWHV, WWPR, WZFX, WZHT,
XCTY

Light 49
i A

v/\\&l;?_rlay dds 1

PULLIN' ME

BACK tr 1070/262

Chingy Feat. Tyrese
{Slot-A-Lot/Capitol)

Chart Move: 36-26
Total Stations 64

OO0 OO

10% 21% zo% 24% 26%
Heavy KHTE, KKDA, KXHT 3

Medium kATZ, KBFB, 1
KBXX, KDAY, SIHJ, WBTF, WBTJ, WEAS,
WEMX, WHHH, WPRW, WQOK, WQSL,
WRJH, WWWZ

Light 46
Airplay Adds n
KIPR, KNDA, WAMO, WBLK, WGCI, WHXT,

WJIMI, WITT, WOWI, WPWX, WZFX

U AND DAT 1012/316
E-40 Feat.T-Pain & Kandi Girl
(Sick Wid' I/BME/Warner Bros.)

Chart Move: 37-27
Total Stations 70

@@@@@

19% 20% 24% 31%
Heavy KDAY, KMEL, KXHT 3
Medium kBFg, KNDA, 13

KRRQ, SIHJ, WCKX, WEMX, WHHH,
WHTA, WIHM, WIWZ, WQSL, WRJH,
XCTY

Light 54

Airplay Adds

KHTE, KKDA, WEAS, WENZ, WFXA,
WGZB, WHTD, WHXT, WJLB, WKKYV,
WMBX, WOWI, WQUE, WRJH, WWHY,
WXBT

FEELS SO GOOD f1r 892/64

Remy Ma Feat. Ne-Yo

{SRC/Universal Motown)

Chart Move: 35-31

Total Stations 56

VCHOCEONO)
W 1% 1% 2%

Heavy wJMH, wwpPR

Medium weTJ, wJBT,
WJUC, WIWZ, WMIB, WWWZ

Light
Ai?lay Adds
WZFX, WZMX

SEXY LOVE 1
Ne-Yo

(Def Jam/IDJMG)
Chart Move: Debut 33

Total Stations 64

838/320

Bilboardfly w -
ioMon

Porn‘n “, 3N Nielsen be!r/ {

= > 4
1M1% 23% 16% 2% 31%
Heavy 0
Medium SsiHJ, WEMX,

WERQ, WJKS, WOW!, WQUE, WUSL,

WZHT, WZMX

Light 55

? Adds 14
KIPR, KPRS, WAMO, WBTJ, WEMX, WEUP,
WIKS, WMBX, WMIB, WPWX, WQSL,
WRUJH, WUBT, WWWZ

KICK PUSH fr 673/52
Lupe Fiasco
{1st & 15th/Atlantic)

Chart Move: 40-37
Total Stations

@@@@@

19% 19% ZZ% 32%
Heavy WIMH 1
Medium KBLR, KIPR,

KMEL, WEMX, WFXE, WHTA, WHXT,
WJIMI, WMBX, XCTY

nght 46
Airplay Adds 2
WBHJ, WPHH

Broadcast
Bystems

IMPOSSIBLE ¥  659/75
Kanye West Feat. Twista,
Keyshia Cole & BJ
(Roc-A-Fella/Def Jam/IDJMG)

Chart Move: Debut 39
Total Stations 49

@@@@@

8% 19% 1 8% 22%

Heavy waGci, wPwx, WRJH 3
Medium weDx, wHXT WM, wiuc 4
Light 42
Airpla s Adds 4

KHTE, WEAS, WKYS, WXBT

SEX. fr

Lyfe Jennings
(Columbia/SUM)
Chart Move: Debut 40

656/224

Total Stations 34
UICHONONO,
IS:A- 20% 16% 2& 3;:6
Heavy wuuc, wow!, WzHT 3
Medium WHRK, WIKS, 6
WMBX, WQBT, WUSL, WVEE

Light 25

AlTr:?Ia! 9
RS, WBTP WFXE WGCI, WJLB,
WKKV, WPEG, WWWi

CHART BOUND

MARGARITA 591/82
Sleepy Brown Feat. Pharrell &
Big Boi

(Purple Ribbon/Virgin)

Total Stations 59

@@@@@

8% 19% 37%
Heavy 0
Medium wprw 1
Light 58
Krrpla Adds

y 9
KKDA, WBFA, WBTJ, WEMX, WIKS, WKYS,
WOWI, WWHV, WZMX

YOU SHOULD BE

MY GIRL vr 556/40
Sammie

(Rowdy/Universal Motown)
Total Stations 45

@@@@@

18% 21% 21% 1%
Heavy 0

Medium KIPR, KIMM, 8
WFXA, WJIMI, WJTT, WPEG, WQBT, WRJH

Light 37

Airplay Adds
WAMO, WBLX, WEUP, WJKS, WQUE

POURIN' UP 511/3
Pimp C Feat. Bun B & Mike
Jones

{J Prince/

Rap-A-Lot 4 Life/Asylum)

Total Stations 40

@@@@@

7% 13% 20% 19%

Heavy kNDA 1
Medium KRRQ. KXHT, WBFA, WBH) 4
Light 35

GOOD GOOGLY
MOOGLY 507/29
Project Pat Feat. D.J. Paul &
Juicy J. Of Three 6 Mafia
{Hypnotize Minds/
Columbia/SUM)

Total Stations

4—
Q0000

Heavy WHRK 1

Medium KiPR, WFXE,
WITT, WIWZ, WRIH, WAWZ

Light 37
Airplay Adds 3
KJMM, WEAS, WJKS

GO’ HEAD tr 416/41
Ali & Gipp

{Derrty/Universal Motown)

Total Stations ) 50

O 0000

4% 12% 19% E% 35
Heavy wowz
Medium wemx
Light

Ail#lay Adds
WJTT, WQBT, WWHV

w/&d T

WANNA LOVE

YOU GIRL 402/58
Robin Thicke Feat. Pharrell
(Overbrook/StarTrak/Interscope)

MR. METOO 348/72
Clipse Feat. Pharrell Williams
{Re-Up Gang/Star Trak/Zomba)

Total Stations 57
O 0000
% 12% 15% 37% 32%
Heavy 0
Medium wpwx 1
Light 56

rE Adds 12
TE, KIPR, KJMM, KMJJ, KRRQ, WBLK,
WHXT WJKS, WMIB, WPRW, WRUH,
WZFX

* SAY tr 342/210
Method Man Feat. Lauryn Hill
{Def Jam/IDJMG)

Total Stations

@@@@@

9% ZZ% 20% 19% 31%

Heavy
Medium KxHT 1
Light 45

rglag Adds 1
KBLA, KDAY, KHTE, KIPR, KJIMM, KRRQ,
KVSP, WHXT, WJBT, WJKS, WJMI, WPEG,
WPRW, WPWX, WRJH, WVEE, WWHV,
WWPR, WWWZ

D-GIRL (DOPEGIRL) 339/52
Brooke Valentine Feat. Pimp C
{Subliminal/Virgin)

fdtal Stations 61

QOO QQ

s

% 9% 17% 3N% 3%
Heavy 0
Medium 0
Light 61
Airplay Adds 10
KATZ, WDKX, WEUP, WJBT, WJKS, WKKV,
WQUE, WRJH, WWHY, WWWZ
GIVE IT UP
TO ME 334/41
Sean Paul
(VP/Atlantic)

Total Stations

Total Stations

@@@@@

3
Heavy 0
Medium wiLs wJuC, WwPEG, WPGC 4
Light 43
Airplay Adds

KRRQ, WBFA, WERQ, WEUP, WRJH

* LORD GIVE ME

A SIGN 3657181
DMX

{Columbia/SUM}

Total Stations 44

PECEXKY)

@@@G)—(D

11% Z!% 17% 18% 30%

Heavy wpHH, WWPR 2
Medium wasL, wzmx 2
Light 1
Airplay Add 1
Arglay hads

CRAZY 320/69
Gnaris Barkley
{Downtown/Lava)

Total Stations

@@@@@

12% 19% 21% 26% ZZ%

Heavy wunm, wzmx 2
7% 16% 13% 13% qzo/., Medium wpHH, xcTY 2
Heavy wmex 1 Light _317
Medium 0 Airplay Adds 3
Light 43 KBXX, KMEL, WVEE
r"‘pla y Adds 14
KIPR, KRRQ, WBHJ, WBLK, WHXT, WIKS, * GOOD LOOKIN

WJIKS, WJTT, WIWZ, WOWI, WPEG,
WPRW, WVEE, WWPR

* PROMISCUOQUS 357/150
Nelly Furtado Feat. Timbaland
(Mosley/Geffen/Interscope)

Total Stations

@@@@@

12% 21% 20% 21% 26%

Heavy sity, xcTy 2
Medium wmBX, WPHH, WOHT WZMX 4
Light 27

IS\Y Adds
st CKX, WDHT, WPHH, WQSL

ouT 303/162
Mila J Feat. Marques Houston
(T.U.G./Universal Motown)

Total Stations 31

ONICHONONO,

7°/ 22°/- 16% 17°/- 38"/-

Heavy 0
Medium wemx, wiuc 2
Light - 29

lay Adds 6
KBLR, KMJJ, WBLK, WBLX, WEUP, WIM}

| REFUSE 292/0
Urban Mystic
{Sobe/Warner Bros.)

?o_tal_ §tations— 39

OECHONONO,

10“/- 20% 15% 20"‘/- 36%

Heavy 0
Medium wumi 1
Light 38
* | KNOW YOU

SEEIT 275/64

Yung Joc Feat. Brandy 'Ms.
B.' Hambrick

{Block/Bad Boy South/AtIantic)

Total Stations

@@@@@

2% 14% 22°/- 46% 16%

Heavy

Medium xxpa 1
Light 59
Airplay Adds 7
KIPR, WBTE WFXA, WHTA, WJMI, WQOK,

WRJH

PEANUT BUTTER

& JELLY 269/25
Cadillac Don & J-Money
{Southern Boy)

Total Stations - 27
19% ZZ% Z7“/n 23:/-
Heavy WBHJ 1
Medium kiPR, WEUR, WIWZ 3
Light 23
Alrplay Adds 2
WIKS, WZFX
STUDIO LUV 269/23
T-Pain
{(Konvict Muzik/Jive/Zomba)
Total Stations 30

O 0000

5% 17% 15%

Heavy 0

Medium 0

Light 30

A|rplay Adds 2
WBTP, X

* GRILL 'EM 265/94

JR Writer

(Koch)

Total Stations 47
Q@ QQQQ
6% 1% 15% 26% 43%

Heavy knDA 1

Medium

Light 46
T?Iay Adds 5

KRRQ, WJUC WPHH, WWWZ

| NEED A BOSS 262/10
Shareefa Feat. Ludacris
(DTP/Def Con I/IDJMG)

Total Stations _ a8
OICHOCRONO;
% 1% 2% 3% 2%
Heavy 0
Medium wreG, wusL 2
Light a6
rgla y Adds '3
KPRS, WFXE, WPWX

JUNE 16, 2006

ALL CHARTS ARE FOR WEEK ENDING JUNE 11, 2006
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g 23 33 | RECURRENTS
§ E5 TImE NIELSEN BOS CERTIFICATION ] TIONS AUOIENCE TITLE OETECTIONS
3 B3 amnst IMPRINT / PROMOTION LABEL w MILLIONS ~ RAMK ARTIST/ IMPRINT £ PROMOTION LABEL ™ w
CAN'T LET GO MO, 1 7 WKSy | CAN'T STOP LOVING YOU .
o DLANE E _ ANTHONY HAMILTON SO SO DEFZOMBA 16.091 1 T e {UNIVERSAL MOTOWN) K R 507
Fa Y FIND MYSELF IN YOU .m' 5  THINK ABOUT YOU .
L 2 22 g MCKNIGHT UNIVERSAL MOTOWN 13'§°4 3 NRPLAY“ 2 LUTHER VANDROSS (J/RMG) K 4853 492
1 FLY LIKE A BIRD {AM NOT MY HAIR o
ad ’ _'” MARIAH CAREY ISLAND/IDIMG e .'_ 3 D ARE (UNIVERSAL MOTOWN) e i h_ﬂ =E3
1 BE WITHOUTYOU n UNBREAKABLE 5
B 3 .! MARY J BLIGE GEFFEN/INTERSCOPE "'_735 5 - ALICIA KEYS (J/RMG) _ a &
- JUST CAME HERETO CHILL SO SICK 2
4 22 oY BROTHERS FEATURING RONALD ISLEY DEF SOUL CLASSICS/DEF JAMADUMG 2'9‘0 | h ! 5 NEVO (0EF JAM/DIMG) b B 425
&% § g OOHWEE ns19 | 6 RS/ AseL sTATIONS N MAGIC 31 452
" TEENAMARE CASH MONEY CLASSICS/UNIVERSAL MOTOWN Sl | ) ] CHARLIE WILSON {JIVEZOMBA} i had
5 1| REFUSE l SHINE 20 >  WE BELONG TOGETHER 6
= o __._L URBAN MYSTIC SOBE/WARNER BROS. . AaIG “__'_ Luther Vandross L MARIAH CAREY 1SLAND.IDJMG) & g Ses
- IN MY MIND W/RMG) I WANNA BE LOVED -
Rl 7 B TheR HEADLEY RCA/RMG 8.372 | 8 KDKS, KSOU, SIHS, WAGH, WAKB, 8 ERIC BENET 1FRIDAY REPRISE/WARNER BROS.) n — e
A e LOOKING FORYOU =1 — T e i ik ", Lovecaus ) -
o & L | 9 3 3 g g e
C 939 FRANKLIN FOYO SOULUGOSPO CENTRICZZOMBA = 10}5 10802 | 7 WSOL, WSRB, WUHT, WWDM, WYLD 8 e {KEMISTRY ‘UNIVERSAL MOTOWN) - K . e
" 0 1g PRETTY BABY o B 2327 | W Total stations with six ar mare detections: 35 B GOTTA'GO/GOTIA LEAVE (TIRED) n 298 281
=] ERIC BENET FRIDAY/REPRISEAWARNER BROS. = o ) ' VIVIAN GREEN (COLUMBIA'SUM)
— -— |- —— — —— Tatal detections by daypart: — : ——
nlon 12 I'M GONNA BE = 685 6.318 n FOREVER, FOR ALWAYS, FOR LOVE 5 281 292
W DONELL JONES LAFACE/ZOMBA - 12 @ @ @ @ @ LALAH HATHAWAY {GRPVERVE,
e - - _— - — — —
NO WORDS b e w31 Tm ne CHARLIE LAST NAME: WILSON "
wh ‘4 8 CHARLIEWILSON JIVEZZOMBA : ?33 4793 TEB 10% 30% 22% 8% 29% 12 CLARLIE WILSON (JIVEZOMBA) K- =
i . = FREE YOURSELF
B 12 MBj GOD'S GIFT - eea 5243 14 = = 13 N2 292
—_— . JEFF MAJORS FEATURING KELLY PRICE MUSIC ONEEPI/SUM = > 3 1 CALL IT LOVE - — :;NTASIA (EJ RMG) B
A UNPREDICTABLE N - Lionel Richie U LoV .
B 13 3B L Foxx FEATURING LUDACRIS JrvG S| | 681 5009 | 48 {island/IDIMG) _.._‘ FAITHLEVANSICARITOL _ ol -
TANE CARE OF U ARPTWER KOKY, WAGH, WAKB, WBAV, WBLS, MUST BE NICE .
@ % M suanice masaHPLAYTYME 516 500 3414 20 e AN UB TV AZ R L2 LYFE JENNINGS (COLUMBIA'SUM) bl
Srtel ARNPAMERGREATEST GAINBR*/MOST AIRPLAY ADDS 5 . a P SEXUAL HEALING o
@+ 32 2 LUTHER VANDROSS JRMG 484 214 5.524 13 Total stations with six er more detactions: 17 16 MARVIN GAYE (COLUMBIA/SUM) n2 219 223
e r » ME TIME D — - Total detections by daypart: 47 TRUTHIS N 1
4 B HEATHER HEADLEY AcamrmG o 363 3.408 | J @ @ @ @ @ _ FANTASIA (JAMG) b . 1%
Y | BLAST OFF Pie [ - WHERE WOULD | BE (THE QUESTION) 5
24 |8 1€ iSiEv BROTHERS FEATURING R KELLY DEF SOUL CLASSICSTDRF JAMIDIMG [t 320 3.168 |24 2.6‘;6 2‘;:/0 1;’% 1’;/” s 18 KINDREDTHE FAMILY SOUL (EPICIHIDDEN BEACH) K B 17
1) 19 10 ENOUGH CRYIN == 183 6.930 n 19 LET ME LOVE YOU 15 207 209
! = MARY J. BLIGE FEATURING BROOK-LYN MATRIARCH/GEFFEN/INTERSCOPE I j ! — - MARIO (3RO STREET.JRMG) i
N ] 45 THE CHOSEN ONE <« . a120 I i 4 20 IFIAINTGOTYOU xs BN o4
bal! JAHEIM DIVINE MILUWARNER BROS. ' 2 | s ALICIA KEYS (JRMG)
— ~r- NESTERT S e [ — (Cagltol) T s —_— — e
K KNEK, WKSP, WKUS, WKX1, WPHR,
1120 1 gy maRy MY BLOCK/COLUMBIASUM o 380 4152 | 17 WUHT, WXST
= you — s Total stations with si detections: 19
] 23 - ] V o ] 353 3630 u 8la: stations with six or mere deleclions:
4 RAHEEM DEVAUGHN JIVE/ZOMBA 1 o 4| it sy L
4 MINUTES = \
Dl = -8 90000
53 AVANT MAGIC JOHNSON/GEFFENANTERSCOPE |
F n , 8 TORN 3] I ;2—8— I o 22 - "3 37 2 24 GREATEST
b : LETOYA acH £209) 1B% 20% 9% 24% 3% GAINERS
LOVE ;e
| n |20 N o BT 1402 35 s
L. O KEYSHIACOLE ASMANTERSCOPE [l %20 MC DR ME TIME 1 I:Ecr!;zcx;lsg u"s‘
26 |8 THEANSWERISVES ‘ - [ 1561 32 Heather Headley
Ball - JAVIER CAPITOL P i (RCA/RMG)
"~ 55 13 WOMAN FIRST 1748 | W ity ] +270 SHINI
__ L KINDREDTHE FAMILY SOUL EPIC/HIODEN BEACH - Tetal sulmlAs with six o more detactions: 38 | Luther Vandross (JRMG)
f 25 20 INTOYOU 2076 | 20 Total detections by daypert: WDZZ +23, WHQT +18, WIMX +16, WYLD +16, WAKB +15
T Kkem UNIVERSAL MOTOWN ; i @ @ @ @ WBAV +14, WUMZ +11, WBLS +11, WSRB +11, WMGL +10
=i 1 CALL IT LOVE 3172 28 +175 C
el LIONEL RICHIE ISLAND/IDIMG ——— | L g Lionel Richie (Island/IDJMG)
" 35 7 WEARY 2 = % 2% 13% 25% 31% WAKB +16, WTLZ +14, WSRB +13, WAGH +13, WBLS +13
| AMEL LARRIEUX BLISSLIFE LU, . - s 1 WHUR +10, WVAZ +3, WWDM +8, KOKY +7 WBAV +6
31| 34 | g DJPLAY A LOVE SONG 1327 I'M GONNA BE 3 +109 )
ed ) JAMIE FOXX FEATURING TWISTA JRMG | Doneli Jones LeToya (Capitol)
< WANNA SEE YOU SMILE (LaFace/Zomba) WXST +18, WVBE +10, WKUS +9, WPHR 48, WKXI +7
L) 33 BOR o0 OWENS D-TOWN 0.964 | 40 KRNB, WJMR, WZAK KNEK +7 WKSP +7 WTLZ 46, WQQK +4, KJLH +4
'< ¢ TWISTED O pe—— Tetal stations with six or mere detections: 46 +1o7 ' N
4 | .
29 |8 o, \TANA FEATURING ANTHONY HAMILTON ARISTARMG 0.816) |y Total dotections by daypart: Donell Jones (LaFace/Zomba)
= - Ip— WJIMR +19, KRNB +18, KOKY +12, WWIN +9, KNEK +7
CHARACTER
. oNT ERFTTOL 1390 36 WVBE +7, KOXL +7, WJBW 46, WYLD +6, WZAK +5
— - — -1 w3 37 2 124 +1-06 BLAST
i LAY DOWN 265 1501 | 34 20% 19% 13% 18% 31%
FLOETRY ERVINGWONDER/GEFFEN/INTERSCOPE o The Isley Brothers Feat. R. Kelly (Def Soul ClassicsDef JamUMG)
! — — —— ——{— WJIBW +14, WRNB +12,WKUS +10, WJMZ +9, WVBE +7
.~ 36 16 YO (EXCUSE ME MISS) 5 147 2107 | 27 WXST +6, WPHR +5,WTLZ +4, KVMA 43, WDZZ +3
L L. CHRISBROWN JIVEZZOMBA v ol -
p ] WHEN YOU'RE MAD
e & _3 ~ NE-YO DEF JAM/IDUMG < = 3.457 /(N
I IT'S ALRIGHT
S 4 m VICKIE WINANS VERITY/ZOMBA & | 1'597 33
| YOU DO IT FOR ME 39 0973 | 39 — >
M - WA ALGEBRA N ONIVE RS AL MOTOW — SR 65 adult R&B stations are electronically monitored by Nielsen Broadcast Oata
38 8§ THE FACT IS (I NEED YOU) 80 2077 | 28 Systems 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved.
l 4 B JILL SCOTT HIODEN BEACH/EPIC/SUM s 2 | See legend to charts on lead page of charts section for rules and symbol explanations.
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ADULT R

& B

SKiss

WBLS
New York

MD. Stacy Anderson
Inner City 212-447-1000

POWER PLAYLISTS
R

POMERERN &Y
!

Vsl

KHHT

Los Angeles

PD: Mike Marino
APD: Ron Shapiro
MD: Oamon Knight

™ww ™ W Clear Channel 818-559-2252 w
1 No-Yo When YouTs Mad 015 1 Marish Carey Ry Like A Bird 28 1 lh;.lw Be Without You 2
2 Ralwoni Doveinm 1ou wIs 2 MM-‘#FINWMvuthm 2 2 Ne-Yo So Sick =
3 Mariah Carey Fy Uke A Bird 19 18 3 LeToya Torn 2020 3 Mariah Carey We Balong Tt 2
4 Brian Culbertson Sensuslity 1920 4 Ilmlvl‘rwm a2 4 Marish Carey Don't Forget ot
S Mary J. Blige Featuring Enough Cry 18 12 5 Wilson No Words 19 16 5 Mario Let Me Love You .4
6 Toona Manie Ooh Wee 18 15 6 Eric Benet Pretty Baby 19 21 6 Marvin Gaye Lets Geth On JLIRE]
7 Amwcmmso 18 19 7 Hamikon Can't Let Go ] 7 MM&TNSWMWB 19
8 Brian ight Find Myself In You 17 18 8 Kirk Framidin Looking For You <] 8 lhnanoaBab{ Bnu
S Mary Mary Yestorday 18 11 9 The Brothers Fest Just Came 18 % 9 Alicia 11 At Got You 13 16
0 Trey Gotta Go 6 17 ° m ige Be Without You 7a 10 lsley Betwesn The Sheets 12 u
11 Jill Scot The Fact Is {I Need You) " n Me Tme 14 16 11 George Climton Atomic Dog 2 u
12 Charfie Wilson No Words " 13 12 Lionel Richie | Call it Love 30 12 Ronnee & Debra Laws Very Special 12U
15 The Brothers Feetu Just Came 8 1 15 Loreren Owens Wanna See You Smile 13 15 15 R Kelly Step in The Name Of Love 12 12
16 MaryJ. Be Without You 6 4 16 Jilk Scost The Fact Is {| Need You) 3w % MMLKSW 12 12
17 Shawice Take Care OfU 6 5 17 Jaheim The Chosen One 13 16 17 Avant Read Your 12 12
18 Anita Baker Swoet Love 51 18 Listher Vandross Shine 71 6.0 100 Love You 1213
19 Faith Evans Again 5 4 19 Jamie Foxx ing Lud nu 18 Zapp Computer Love 2 13
2 ileToyaTom § 4 [ 20 Ne-Yo When You're Mod o’ 20 Manhettans Kiss And Say Goodbye s
A+ NoNipleyAddsTHsWesk | | A+ UonolRicheiColktlove B 0 | | Af TwheyBrdwsfosmintCane 7 1
A+ Luther Vndross Shine n”nt
WVAZ 4 WHUR T KMJQ
Chicago Washington, DC ! [ Houston
OM: Elroy Smith PD: David A. Dickinson PD: Sam Choice

APD/MD: Armando Rivera
Clear Channel 312-540-2000

MD: Traci LaTrelle
Howard Univ. 202-806-3500

Radio Ona 713-623-2108

w W ™ w ™ 1w
1 Hamilton Can't Let Go 8 2 1 Toena Marie Ooh Wee %57 1 Anthony Hamikion CantletGo B2 1
2 Kem| \Sl& You 2 % 2 Eric Besst Pretty Baby A X 2 J‘m%ﬁoﬂsﬂl nn
3 Marish Carey Fy Like A Bird 2 A 3 Mlm%&w&v a2zn 3 Mary J. Blige Ba Wi You 22
4 The Brothers Feats Just Came 2 % 4 Brian McKnight Find InYou 22 4 Brian McKaight Find Myself In You an
5 Think You % % 5 Marish Carey Ry Lke A Bind 19 B S The lsley Brothers Featu Just Came nxs
6 Kindred The Family Soul Where Would 43 13 6 Amel Lasriewx 15 10 6 H"lenMxVild 8D
7 Kirk Frankdin You k] 7 Donell Jones 'm Gonna Be 3B 7 Marish Carsy Py Like A Bird 15 14
8 Smokie Norkul | 2 8 8 Mary Mary Yostorday 21 8 Chario Wilson 31
9 Jamie Foxx Can | Take You Home 92 9 Urban Mystic | Refuse 1213 9 Teena Marie Ooh Wee Zn
10 Ace Watking So Loved | 10 Lionel Richie | Call it Love n1 10 Jasmie Fuxx Featuring Ld Unpredicta 1213
n Adams Victory 1% 18 1 Van Hust Character 1m9 11 Donell Jones I'm Gonna Be nnu
12 J. Blige Be Without You 6 & 12 Hesther Headley Me Ts 1m0 12 Chatie Wilson Chariia Last Name: W wn
13 mmzw&m 16 48 13 mu-mmmmoﬂ 1n 13 Kirk Frankiin Looking For You 0u
14 Luther Vandross Shis 15 14 14 Jaheim The Chasen One n 3 14 Avant4 Minutes 0 12
o WS R o OV & Ry H
17 Mary J. Blige Ain't Really Love 10 18 17 Avant4 Minutes 9 1 17 Eric Benet Pretty Baby s n
18 Lionel Rickse | Call it 9 0 18 Mel'sa Morgen High Mointenance 73 Staple Singers Lat's Do k Agai 8 5
19 Forever, For Aeys, 70 19 Lusher Vandroes Shine 7 4 19 Maze Foat. Frankie Bever Happy Feel 73
2 Trey Songz Gotta Go 71 20 Smokey Robinson Quiet Siorm 77 2 Smokie Norka | Need You Now 7 4
Ad Jackson Urah The End OfTH w3 | A+ Lionel Richie | Cal R1ow n Av NoAlsploy Adds This Weelt
A+ Uione! Richie | Call it Love L L A Shim 74
WDAS .y  WMMJ WHIT . c»
Philadelphia Washington, DC Miami ot e d
VP/GM/PD: Joe Tamburro OM: Kathy Brown PO: Phil Michaels-Trusba
OM: Thea Mitchem MD: Mike Chasa APD: Karen Vaughn
APO/MD: Jo Ann Gamble Radio One 301-306-1111 MD: Ken James
Clear Channet 610-617-8500 ww ™ w Cox 954-584-7117 ™ W
1 miBﬁchWﬂanw an i 1 Teona Marie Ooh Wee a0 1 The ksley Brothers Feat Just Came » AN
2 Hothaway AN 2 Brisn McKnight Find Mysel in You a5 2 Anthony Hamilon Can't ]
3 Lusher Vandross Dance With My Fathe 220 3 Marish Carey Ry Like A Bird % " 3 bric Benet | Wanna Be Loved 372
4 Framidin Looki 20220 4 The isiey Brothers Festu Just Came <N ] 4 lhmﬂcwmmlhu 2 n
S Teena Marie Sttt In 2 2 5 mwmxmso 2% § Kirk ) Looking For You B
6 Eric Benst Baby 16 18 6 Donell 'm Gonna Be 12 10 6 Masish Carey Fly Like A Bird 2
7 Hami%on Can't Let Go 1510 7 Urban Mystic | Refuse 12 1 7 Lither Vandross Shine % 7
8 Xam Love Calls 152 8 Jolf Majors Foatwing Ke God's Git na 8 Teena Marie Ooh Wee 22
9 Hosthor Hoadley in My “ 13 9 Hesthor Headley Me Time 10 10 9 CoCe Winans r -
10 Alicie Keys If| Aint GotYou "2 10 Mery J. Blige Be Without You ] 10 Brian McKn Mysel in You 519 |
n Mind Bk Decisions 1310 n Headley in My Mind 0w 11 Earth, Wind & Fire Feats To You B
12 Marish Ry Uke A 1313 12 Tina Tuner What's Love Got To Do W 9 5 12 Heathor Hoadley in My Mind a2z
13 Kem | Cant Loving You 12 4 13 Lionol Richie | Call  Love 9 8 13 mm.’mmmm 9 6
14 Cherlie Wilson No Words 171 14 Jahein The Chosen One 9 10 W K-Gi It You Think You're Lon 8 4 |
15 Toena Marie Ooh Wee 7B 15 The Brothers Featu Blast OF 8 8 15 Josse Powell You 73
16 Kindred The Family Sowd Where Woud 11 8 1% Aventd 8 10 16 Joe | Wanna Know 7 4
17 Isley Brothors Botween The Sheets 1m s 17 Tomptations Treat Her Like A Lady [ 17 Erykah Badu Ty 76
18 Yolands Adams This Too Shall Pass nu 18 Maze Foat. Frankie Bever Before | L 76 3] MDU%PMM 8 3
19 Harold Melvin W/Sharon P Hope That 05 13 Marvin Gaye Sexual Healing 7 8 19 Brian Love 6 3
20 Jaheim The Chosen One 8 8 20 Luther Vandross Shine 79 20 Awr 7 Baby I'm For Resl 6§ 3
I’M Lionol Richie | Cafl & Love §0 ] ‘ A+ No Airplay Adds This Wook A+ No Aiploy Adds This Week l
|
WMXD . WDMK _ e KJH Al
Detroit Y Detroit e Los Angeles — <
PO: Jamillah Muhsmmad PD: Skip Dillard PD/MO: Aundrae Russel
Ctaar Channel 313-965-2000 APD/MD: Lady BG TAXI 310-330-2200
Redio One 313-259-2000
™ W ™ W ™ W
. 4 !
1 The Soul Stars 0 58 1 Brisn McKnight Find Myse In You K.} 1 Kem into You » B
2 JMoss We Must 8 8 2 Masish Carey Ry Like A Bird k) 2 Masish Carey iy Like A Bird 3% |
3 Closer 5 61 3 Amthony Hamilton Can't Let Go B 3 Teena Marie Ooh Wee 3 n
4 Lsher Vandross Think About You 5 3 4 Joit Majors Festwring Ke God's Gift %28 4 Rahoam DeVaugha You 0N |
=ty et g 2% 3 Toomm e Carios B 18 8 My Wiy ooy %
7 K.nFtldVﬂllWay(BlckhMmlhl % 7 Hesther In My Mind 14 14 7 &mmu'ﬁﬁndmlnhu 3R
8 Brisn McKnight Find Myself in -] 8 Urban Myssic | 14 18 8 Jill Scont The Fact Is (I Need You) B X |
9 Marish Carey Fly Like A Bird 19 9 Jamie Foro Featuring Lod Unpradicta 139 9 Donel Jones I'm Gonna Be nn
10 Eric Bonet Pretty Baby "W 10 Lither Vendross Shine 1310 10 Anthony Hamilton Can't Let Go -
11 Luther Vandross Shine 135 11 Eric Banet Pretty Baby 1315 n %mmwm B9
12 Yolanda Adams The Battie Is The Lor 131 12 Mery J. Blige Be Without You 12 18 12 Van haracter B2
13 Teona Marie Ooh Wee 1nse 13 Kem Into You nn 13 UlbllMPcle <N -]
" Wishing On A Star 01 14 Kirk Franidin Looking For You w13 14 Shanice Take Care 0f U 18 2
15 James Fire And Desira 9 7 15 The Brothers Featu Blast Off 9 13 15 Esic Benet Pretty Baby 18 6
% Isiey Brothers Came [ 1) 16 Dianne Better Days 75 16 Owitsha He ls 1515
17 Mary Mary Yesterday I 17 Maze Feat, Franiie Bever Before | L 11 17 Ne-Yo When You're Mad 1527
18 Tuumlavvm“ 8 0 18 Micheel Jackson PYT. (Pretty Youn 7 8 18 Heather Headley Me Time "wn
19 Yoona Marie Dear 70 1 Anpllml‘fr‘w 6 3 13 Hesther Hoadley in My Mind B35
a Marie 170 2 Froddie Jackson You Are My Lady 6 3 2 teToya Tom 128
A Lutver Vandeass B3 A+ No Alrpley Adds This Week T [ A+ NeveSmyiow a0
A+ Mayss Wishing On A S ® r Ay '-’S-%- © L:
KBLX R WRNB WYLD
San Francisco b Y Philadelphia New Orleans w98
PD: Kevin Brown OM: Helen Little PO/MD: AJ Applebarry
MD. Kimmie Taylor MD: Mo'Shay Laren Claar Channel 504-679-7300
Inner City 415-284-1029 Radio One 610-276-1100
™ 1w ™ W ™ W
.
1 Brian McKnight Find Mysek In You B2 1 Hamilon Can't Let Go 2 7 1 Brian McKnight Find MyseX In You “ Q
2 Hamshon Can't Lat Go a2 2 mm 2B X 2 Vivian Green Cursed Q2
3 Urban | Refusa 1918 3 m% Brothers Foot Just Came % A 3 Anthorry Haméon Can't Lat Go Q2 &5
4 Heather Me Time 1813 4 Brian Find Myself In You %51 4 The Brothers Fostu Just Came 2 %
5 Ma Mvmvgzv 1714 § Mary J. Blige Be Without You %5 2] § Urban Mystic | Refuse L
6 Eric Pretty B: . 17 14 6 Manah Coroy mkﬂrd 15 1 6 MaryJ. Ba Without You B M
7 Marish Carey Fy Like A Bird mnn 7 Usban Mystic | 15 ¥ 7 Manah Carey Ry Like A Bird k-]
8 The Brothers Festu Blast OF 16 1 8 Toena Marie Joh Wee 151 8 Donell Jones I'm Gonna Be 0 4
9 Teena Ooh Wee %18 9 Donell Jones I'm Gonna Be "1 9 K'lkallHilanolmemF?rVw B XN
10 Luther Vandross Shine " e 10 Hesther Hoadley in My Mind 14 2 10 Raheem DeVoughn aa
11 Mary J. Blige Be Without You JUIN] 11 Esic Benet Pretty Baby 13 4 11 Kindrod The Family Soul Woman First 7%
12 Kem Into You " 15 12 Roewry lﬂh.Dm 31 12 Charlie Wilson No Words %5 1
13 Raheom DeVaughn You wan 13 Charlie Ma& 31 13 Esic Banet Pretty Baby B 19
14 Donel Jones 'm Gonna Be 1213 | 14 The Isiey Brothers Blast O 10 14 Skamice Take Care Of U 19
15 Chavlie Wilson No Words nng 15 K'lkﬁ'.ldml.oohwm 1213 15 Jeft Majors Festuring Ke God's Gilt B %5
1 Babyface Grown & Sexy 109 16 Kindrod The Family Woman First 03 16 Mary Yestorday 213
17 Punfy Me 89 17 Babylace Whip Appeal 8 17 Heather Headley Me Time . ]
» drod The Femily Soul Whers Would 8 9 18 Next Too Close [] 18 Heather Hoadiey In My Mind w7
19 Asicia Unbreakable 8 12 19 Jodeci Forever My Lady 17 19 Luther Vandross Think About You 1719
20 LaToya London State Of My Heart 7 4 2 Suiace Heppy 7 Vandross %0
A+ Mo Aleploy Adds This Week T Ia Eric Sonet Pratty Baby B4 A+ Hosther Hoadiey Mo Time 25
| [ | A% The iniey Broers Feots Blest 8% ] Av Lutsor Vondvoss »e

Il !

=\
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: |
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TAKE CARE OF U 516/16
Shanice
({Imajah/Playtyme)
AIRPLAY LEADER
{1st Station to 100 Plays)

WAKB Augusta, GA
PD: Ron Thomas

Date: D4/16/06 Ma Cs-
96.9 M

Chart Move: 15-15

Total Stations 58

Total detections by daypart

OODD QO

> -2 » e -

0% 17% 10% 26% %%
Heavy KMJM, KNEK, WPHR 3
Medium KJLH, KIMS, 14

KMJK, KOKY, KOXL, WAGH, WAKB,
WBAV, WCFB, WIMX, WJMR, WKJS,
WKXI, WYLD

Light 41
evim‘lay Adds 1
SHINE 484/270
| Luther Vandross
(J/RMG)
NO AIRPLAY
LEADER
Chart Move: 32-16
Total Stations 43

[OICHONONO
10% 330% 2% 8% 29%

Heavy wHaT wimz 2

Medium KkBLX, KMJK,

KMJM, WAKB, WBAV, WBLS, WOMK,
WDZZ, WIMX, WKJS, WKUS, WMXD,
WPHR, WTLC, WVAZ, WWIN, WXST,
WYLD

Light ] 23
Airplay Adds 20
KDKS, KSOC, SIHS, WAGH, WAKB, WBAV,

WBLS, WDZZ, WFUN, WHUR, WIMX,
WLVH, WLXC, WMGL, WMXD, WSOL,
WSRB, WUHT, WWDM, WYLD

AIRPOWER BOUND

ME TIME 461/98
Heather Headley

{RCA/RMG)

Chart Move: 21-17

Total Stations 49
HONCHONONO,

woz% % =% I
Heavy wisw 1

Medium KBLX, KJLH,

KQXL, SIHS, WAKB, WBLS, WJMZ,
WKUS, WKXI, WMGL, WROU, WTLZ,
WVBE, WYLD

Light 34

Airplay Adds 4
WTLZ, WWDM, WYLD, XS62

BLAST OFF 426/106
The Isley Brothers Feat. R. Kelly
(Def Soul Classics/

Def Jam/IDJMG})

Chart Move: 24-18

Total Stations 58
W 1% % 2% 2%

Heavy wusw

Medium KBLX, KNEK,

SIHS, WJIMZ, WKUS, WKXI, WRNB,
WROU, WSRB, WTLZ, WVBE
Light

Airplay Adds

WIMX, WRNB

TORN

LeToya

(Capitol)

Chart Move: 31-24
mamn s 56

337/109

Heavy kMJK, waak, WvBE

Medium KJLH, KOKY, 9
SIHS, WBLS, WDLT WDZZ, WKUS, WTLZ,
WXST

Light B a4
Airplay Adds 7
KNEK, WKSP, WKUS, WKXI, WPHR, WUHT,

WXST

% | CALLIT LOVE 233/175
Lionel Richie
{Island/IDJMG)

Chart Move: Debut 29
Total Stations 28

0% 29%

ONCNoNo)

Heavy

Medium SIHS, WAGH,
WAKB, WBLS, WSRB, WTLZ

Light -

Airelay Adds
KOKY, WAGH, WAKB, WBAV, WBLS,
WDAS, WHUR, WTLZ, WVAZ, WWDM,
WXST

:lﬁ oo

WEARY 218/59
Amel Larrieux

{Blisslife}

Chart Move: 35-30

Total Stations 38
Heavy wvBE 1
Medium KNEK, SIHS, WAKB, WHUR 4
Light 33
DJ PLAY A LOVE

SONG 216/16

Jamie Foxx Feat. Twista
(J/RMG)

Chart Move: 34-31
fﬁ)t—al Stations ]

26
QO QQQ

Heavy 0

Medium KMJK, KRNB, 8
SIHS, WKXI, WSRS, WTLZ, WVBE, XS62

Light 18

WANNA SEE
YOU SMILE
Lorenzo Owens
(D-Town)

Chart Move: 33-32
Total Stations

Q@ QPR
™ 15% 13% 23% 4&3%
Heavy koky 1

Medium kaxL, SiHS,
WAGH, WBLS, WIMX, WIMR, WKX1

Light 13

2177

21

WHENYOU'RE MAD 106/15
Ne-Yo
{Def Jam/IDJMG)

Chart Move: 37-37

Total Stations 18
W % S 1% X%

Heavy 0
Medium KJLH, WRKS, WTL2 3
Light 15
IT'S ALRIGHT 91/72
Vickie Winans

(Verity/Zomba)

Chart Move: Debut 38

Total Stations 87

YOU DO IT FOR ME 87/48
Algebra
(Kedar/Universal Motown)

Chart Move: Debut 39
Total S_tatiofls

VICONO)
Th 2% 3% 18%
Heavy

Medium KJLH, SIHS, WAKB
Light

ﬁrpltly—Adds
KNEK, WAKB

v Bwe Oy

THE FACT IS
(I NEED YOU)
Jill Scott

{Hidden Beach/Epic/SUM)

Chart Move: 38-40
Total Stations

N

Heavy kJLH, WVBE
Medium weLs, WRKS
Light

82/2

N [cI

CHART BOUND

HIGH MAINTENANCE 77/26
Meli'sa Morgan
{Lu Ann/Orpheus)

iqtai Stations 14
Heavy 0
Medium 0
Light 14
Airplay Add 1
winx ¥ 9

STEPPIN' INTO LOVE 7071
Kool & The Gang

(KTFA)

Total Stations 8
T 2% 0% 1% %
Heavy 0
Medium wake 1
Light 7
Airplay Adds 1
KNEK

% UNTIL THE END

OF TIME 64/43
Freddie Jackson

{Orpheus)

mal_St_atﬁ)ns 9
™ 2% 2% W W%
Heavy 0
Medium waks, wkxi 2
Light - 7
Airplay Adds 3

WAKB, WKUS, WVAZ

JUNE 16, 2006 SEE LEGEND T0 CHARTS ON LEAD PAGE OF CHARTS SECTION FOR RULES AND EXPLANATIONS ® * FOR WEEK ENDING JUNE 11, 2006
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. 5 1 WHEN THE STARS GO BLUE - _.1.30'713 w0 3
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= < : SIE;:SLBEE:TOL’E‘YA . CAPITOL ; _32’484 =2 ;
TS Tomkem T W ooo sk 28817 2300 st 10
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) - 79_ _:_ Js(;gﬁl(';lll‘lgz-erRs e UNIVERSAL SOU}?H ..J—‘>31-4129 sea7 1,.._
; ¥ l .YXSOYN ALDEAN BROKEN BOW .'_‘.7.1'?8,979 1323 VL
..... u oz IFYOU'RE GONGTHROUGH HELL BEFORETHE DEVILEVEN KhOWS) £ x;_“" e 3 1 2
'.] l & h :’LEC?Q?FPLATTYS — LYRIC STREET :-‘l‘-' 19.632 2 13
53 LIFE AIN'T ALWAYS BEAUTIFUL % T
:_ GARY ALLAN MCA NASHVILLE & 19.130 303_8 L
ﬁ LF‘GAIO(;TIVT(%léAN BROKEN BOW 8023 l-:A
oz on vom: - w8
B can umovevou ] s
“E_ ?:Cvgl-;gig:l:.rvou CAPITOL 2236 ’.‘.; }
. DOWN IN MISSISSIPPI (UPTO NO GOOD) B |:—
‘_: ! #EEA\AYREE.(I:-I’(‘EERSPIECES MAVERICK/WARNER BROS /WRN 2058 ._'_
8 B commniaron MERCURY ens
18 NE oven - w3 2
1 ‘E_ E:E-'OEHSEESATE:’?RES oFoLp MEXIcNg:A NASHVILLE 1765 i
3 BRAND NEW GIRLFRIEND o Rk
__.__ .‘)’(\:I)cs):rlﬁl:nlvsonu GO WITH ME MCA NASHVILLE _1‘589 ;;:_
‘-‘_ .TC‘)\S‘LOG':I:;:EINSTATE OF MIND LYRIC STREET ~_1_6_23 ‘1
5 FEELS JUST LIKE IT SHOULD & w2 28
e ;&m%mmﬁ;cnmﬁga%ﬁm;%ﬁzm 8066 5773 1222 31
A Tewroivon o cowmen MELY| 715 w0 |

INCREASE N
AUDIENCE

" GREATEST |
GAINERS

+2.777 |

+2.462 |

+2.339 |

A LITTLETOO LATE

Toby Keith (Show Dog Nashville)
WXTU +0.306, WKHX +0.304, WYCD +0.206, KNIX +0.192, KNCt 40.165
WDSY 40,153, KFKF 40,146, WIVK +0.136, WCTK +0.129, KYGO 40,123

SUMMERTIM

Kenny Chesney (BNA)

KSON +0.229, WFMS 40,222, WKKT +0.195, WUSN 40,182, KNIX +0.172
WGAR +0.158, KPLX +0.130, WKSJ +0.112, WYGY +0.109, WSM 40,097

THE S

Brad Paisley (Arista Nashville)
KTYS +0.235, KAJA +0.224, KFRG +0.224, WGH 40.216, WYRK +0.165
WRNS +0.161, WIVK +0.125, KNCI +0.124, WYCD +0.119, WQYK +0,106

TITLE
ARTIST / LABEL

NEW
STATIONS

BUILDING BRIDGES Yy 28
Brooks & Dunn With Sheryl Crow &
Vines Gill

{Arista Nashville)

KAJA, KFDI, KFRG, KKCS, KPLX,
KSSN, KTOM, KWNR, KXKS, WAMZ,
WBAM, WBEE, WBUL, WCOS, WCTO,
WESC, WIVK, WJCL, WKIS, WKKO,
WMIL, WPCV, WA XK, WAYK, WSOC,
WSSL, WWYZ, WXTU

Tetal stations with six o mose otsctions: 87
Totat detections by daypart:

v)cielolo

» 12 128
M% 2% 16% 25% 2%
8TH OF NOVEMBER 23
Big & Rich

{Werner Bros./WRN)

KBQI, KFKE KFTX, KKCS, KMLE, KSSN,
KUZZ, KXKC, WAMZ, WCOS, WCTO,
WDSY, WGAR, WIVK, WKDF, WLWI,
WLXX, WQBE, WOXK, WRNS, WWGR,
WXBQ, WYPY

Total stations with six e more detections: 58
Total detections by Saypart:

OOODD

e "3 Ex] 12 12-8e

12% 15% 14% 26% 33%

SUNSHINE AND SUMMERTIME 16
Faith HIN

{Warner Bros/WRN)

KATM, KBEQ, KDRK, KFTX, KNCI,
KTTS, KUZZ, KXKC, KXKS, WGNA,
WKHX, WKIS, WKLB, WNKT, WUSJ,
WYCD

Total stalions with six or more detections: 18

Total detactioas by daypart:
OTDOO O

X -3 12 128

8% 23% 16% 29% 24%

FEELS JUST UKE IT SHOULD ¢y 15
Pat Green

{BNA})

KHAY, KKCS, KNCI, KRMD, WBEE, WiL ,
WIVK, WKCQ, WKKO, WKKT, WLXX,
WHNKT, WSSL, WUSJ, WWYZ

Total stations with six ar mora detections: 86
Total detections hy daypart:

Cae)

-0 3 k2 batd 12-6e
MN% 17% 15% 29% 28%
BRAND NEW GIRLFRIEND 13
Steve Holy
{Curb}

KHAY, KUZZ, KXKS, KZLA, WAMZ,
WCOS, WFLS, WGGY, WJCL, WLXX,
WOKO, WUBE, WXBM

Total stations with six or mere detections; 98
Total detectiens by daypart:

7% 13% 21% 30%
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OUNTRY

- o UlilENCE
TITLE  NIELSEN BDS CERTIFICATION / HITPREDICTOR STATUS MILLIONS) DETECTIONS
ARTIST IMPRINT / PROMOTION LABEL w W RANK
FINDIN' A GOOD MAN e
DANIELLE PECK BIGMACHINE - 6984 1262 29
e —
SWING ——
TRACE ADKINS CAPITOL - 5407 1018 83
—— O
8TH OF NOVEMBER i
BIG & RICH WARNER BROSWRN 5387 878 73:'
NEW STRINGS o
MIRANDA LAMBERT EPIC/ICOLUMBIA S %
THAT GIRL IS A COWBOY
GARTH BROOKS PEARLAYRIC STREET 5327 1000 A
AIN'T WHAT IT USED TO BE -
MEGAN MULLINS BROKEN BOW 4.696 1022 32
1 DON'T KNOW WHAT SHE SAID g i M =
BLAINE LARSEN GIANTSLAYERBNA ' 3976 858 | 37
COALMINE ¢or R '
SARA EVANS Ly 4034 704 | 40"
GOD ONLY CRIES - 2831 55 P
DIAMOND RIO ARISTA NASHVILLE .
S Jla 5
THAT'S HOWTHEY DO IT IN DIXIE
HANKWLLANS 8 WTH GRETCHEN WILSON.BG & RCH BVANZANT  ASYLUMCURE | 2.986 703 | 39
GOOD MAN Sy o
A
EMERSON DRIVE MIDAS | 2.197' 494 M
SUNSHINE AND SUMMERTIME -
FAITH HILL WARNER BROSWRN ot 0777 31 | 45
CALIFORNIA GIRLS P -.‘[Iw ol -

GRETCHEN WILSON
INTERMS OF LOVE

COLUMBIA

SHEDAISY LYRIC STREET
EVERYBODY KNOWS

DIXIE CHICKS COLUMBIA
KILL ME NOW

RIO GRAND ASYLUM-CURB
CALL ME CRAZY

THE LOSTTRAILERS BNA
UNBROKEN GROUND

GARY NICHOLS MERCURY
LOVEYOU

JACK INGRAM BIG MACHINE
NOTHIN'’ BUT A LOVE THANG

DARRYL WORLEY 903 MUSIC
GET OUTTA MY WAY

CAROLINA RAIN EQUITY

THIS TIME AROUND
CROSS CANADIAN RAGWEED

DO WE STILL

ROCKIE LYNNE

TENNESSEE GIRL

SAMMY KERSHAW

LIVETO LOVE ANOTHER DAY
KEITH URBAN

BEFORE HE CHEATS
CARRIE UNDERWOOD

UNIVERSAL SOUTH

UNIVERSAL SOUTH

CATEGORY 5

CAPITOL

ARISTA/ARISTA NASHVILLE

222

ad
NE lz'éhA(ﬂllg'\‘EEIST - msnmo%ﬁig;snmcx UZ0S GRS 57
Q A e e LYRIC sTHEg 0685 [ L _s:j
.(J)E':FEBETEE‘;OND CRIEE nca R P OSBE 203 (NSES
Do o s wod [ 0w w @

INCREASE IN |
AUDIENCE

" GREATEST

GAINERS
CONTINUED

Phil Vassar (Arista Nashvilic}

explanations.

131 country stations are electronical-|
ly monitored by Nielsen Broadcast

Data Systems 24 hours a day, 7 days
a week. © 2006 VNU Business
Media, Inc. All rights reserved. See
legend to charts on lead page of

charts section for rules and symbol

KMPS +0.265, KTEX +0.183, KIM 40,166, KPLX 40,125, KILT +0.100
KSKS +0.098, WCKT 40.088, WSOC 40,085, WXTU +0.072, WKHX +0.071

+2.293 fr BUILDING RRIDGES
Brooks & Dunn With Sheryl Crow & Vince Gill (Arista Nashville)
KAJA +0.205, WXTU +0.134, WMIL +0.181, WAMZ 0,155, KPLX +0.144
KMPS 40.113, KFRG +0.098, WBEE +0.083, WQXK +0.083, KTTS +0.081

+1.979 | LAST 0Ar OF MY LFE

Albany, N.Y,

cou

Colorado Springs, Colo. Gainesville, Fia.

Lexington, Ky.

RY PANEL — 131 STATIONS

Oklahoma City, Okla. Salt La

ke City

Albuguergue, N.M.

Allentown, Pa.
Atlanta

Augusta, Ga.
Austin, Texas
Bakersfield, Calif.

Baton Rouge, La.
Boston

Buffalo, N.Y.
Burlington, Vt.
Charleston, S.C.
Charleston, W.Va.
Charlotte, N.C.

Chattanooga, Tenn.
Chicago
Cincinnati

Cleveland

36 THERE'S MuCH MoRE AT » WWW. Billbo

Columbia, S.C.
Columbus, Ga,

Columbus, Ohio

Corpus Christi, Texas

Dallas

Denver

Des Moines, lowa
Detroit

El Paso, Texas
Flint, Mich.

Ft. Myers, Fla.

Frederick, Md.
Fredericksburg, Va.
Fresno, Calif.

RadioMonitor.com

Grand Rapids, Mich.

Green Bay, Wis.
Greenville, S.C.

Harrisburg, Pa.

Hartford, Conn.
Houston
Indianapolis
Jackson, Miss.

Jacksonville, Fla.
Johnson City, Tenn.
Kansas City

Knoxville, Tenn.
Lafayette, La.

Lakeland, Fla.
Las Vegas

Little Rock, Ark.
Los Angeles
Louisville, Ky.
Madison, Wis.
McAllen, Texas
Memphis

Miami

Milwaukee |
Minneapolis, Minn,
Mobile, Ala.
Modesto, Calif.
Monterey, Calif.
Montgomery, Ala.

Muskegon, Mich.
Nashville

New Bern, N.C.
Norfolk, Va.

ALL CHARTS ARE FOR WEEK ENDING JUNE 11, 2006

Omaha, Neb.
Oxnard, Calif.
Pensacola, Fia.
Philadelphia
Phoenix

Pittsburgh

Portiand, Maine
Portland, Ore.

Portsmouth, N.H.
Providence, R.I.
Raleigh, N.C.
Riverside, Calif.
Roanoke, Va.
Rochester, N.Y.
Sacramento, Calif.
Saginaw, Mich,
St. Louis

San Antonio, Texas
San Diego

San Jose, Calif.
Savannah, Ga.
Seattle
Shreveport, La.

Spokane
Springfield, Mo.
Syracuse, N.Y.
Tampa, Ffa:
Toledo, Ohio
Tucson, Ariz.
Tulsa, Okla.

West Palm Beach, Fia.

Wichita, Kan.
Wilkes-Barre, Pa.
Wilmington, Del.
York, Pa.
Youngstown, Ohio
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