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From 2000 to 2005, the percentage of persons aged 25-34
living in the Vegas metro stayed at 20%, while persons
aged 35-44 dropped one percentage point. Meanwhile,
persons aged 45-54 jumped from 14% to 20%.*

POPULATION: 1,438,600
RADIO MARKET RANK: 32

DEMOGRAPHICS:*

TOTAL LAS VEGAS
75-MARKET  ARBITRON
POPULATION % METRO % INDEX

Age 25-34 18% 20% m
Age 35-44 20% 21% 105
College graduate 14% 10% 75
Male 48% 50% 104
African-American 12% 8% 67
Asian 3% 4% 133
Hispanic origin 14% 21% 150
Live in apartment 15% 18% 126

Listened to audio
online (past 30 days) 15% 16% 105

NO. OF RADIO STATIONS: 26

RADIO OWNERSHIP:

OWNER NO. OF STATIONS RATINGS SHARE**
CBS 2 AM, 4 FM (6) 20.7%
Clear Channel 4 FM 19.8%
Univision 2 FM 9.8%

FORMATS: 5 Latin, 4 AC, 4 N/T, 4 regional Mexican,
2 top 40, 2 country, 2 modern, 2 classic rock, 1 active,
6 other

RATINGS LEADERS:**
AQH SHARE

STATION FORMAT 12-PLUS
KSNE-FM AC 6.8
KISF-FM regional Mexican 6.1
KWID-FM Latin 4.9
KXNT-AM N/T 4.9
KVEG-FM top 40 4.8

INTERESTING FACT:*

The top five items the average Las Vegas household
plans to buy in the next 12 months are furniture
(21%), computer (15%), digital camera (15%), mattress
(11%) and high-definition TV (9%).

*Source: Scarborough Research 2006
**Source: Arbitron Winter 2006 Report
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~ BYTONY SANDERS

WHILE WE MAY JUST BE CROSSING the halfway
mark of 2000, in the world of automnobile manufacturing these are
ancient times.

Already, Detroit is working on designs for its 2009 and 2010
model years. The automakers are also evaluating how much con-
sumer demand there is—and how much there will be—for 11D
radios as standard equipment in cars.

That’s where traditional radio comes in: Building awareness
and demand for FID radio will take several years of marketing
and promotional exposure before potential car buvers will walk
into dealerships and tell sales staff, “I want my HI.”

Ultimately, consumer demand is the most important factor to
get F1D radio into the dashboards of America’s cars, especially as
standard equipment.

No one really knows when auto buvers will start to ask for HD
radio as an option, let alone demand it as standard equipment.
But when that happens, look out, XM and Sirius. Every year,
U.S. car manufacturers build about 17 million cars. The vear HID
radio becomes standard equipment in all those vehicles is the vear
that the technology becomes a real competitor to satellite radio.

Needless to say, the decisions made today in the executive
offices at Daimler-Chrysler, Ford and General Motors will
affect how competitive HID radio will be in 2010—the vear
Wall Street analysts have pegged for satellite radio to reach the
40 million subscriber level.

OUR MAN IN DETROIT

Jeff NMcGannon has plenty of experience dealing with
Detroit’s car manufacturers and talking about radios. As VP of
original equipment manufacturer business development for
iBiquity Digital, he heads up its automotive sector. Before
joining iBiquity, he was with Panasonic’s automotive division.

McGannon, who opened the 1) radio office for iBiquity in
Detroit in 2000, says he started talking to all the car makers at
about the same time. “We had our design kickoff meeting for the
HID radio program in November 2002 at BVMW.”

Now, Detroit’s Big Three are at various stages of putting FI1)
radios into cars. *“They’re all in pretty deep deciding how the
HD radio should be rolled out, which vehicles, which radio,”
McGannon says.

McGannon says that discussions are now happening internally
“at the group vice president level,” but he declines to share time-
lines for anv formal announcements.

“The feedback we’ve been getting from the auto guys is
‘We're ready,’ ™ he says. “They know it’s not an ‘if’ but that
it'sa ‘when””

And the big question now is just “when” is. “[Detroit’s]
biggest issue has been focusing on consumer demand,” he says.
“When will consumers really know about 1) radio? When are
they going to go into dealerships and end up walking out the
door because they can’t get it in their GM, but they can get it in
their Lexus or their BMW?”

SLOW PATH TO GLORY

It took the better part of a decade in the 1970s for FM to evolve
from standard equipment in about 20% of Detroit’s new cars
to become standard in the vast majority of autos built every
vear in the United States.
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With any luck, HID radio will follow a quicker, shorter path to
become the new standard equipment installed by U.S. car manu-
facturers. There’s no telling when that final step will take place,
but the longest part of the journey for this new technology is over.
Eight automotive companies have committed to offer HD) radio
receivers in about 49 models during the next several vears.

Still, only one manufacturer actually has started putting those
radios onto the assembly line.

Right now, BMW offers HID radio in its most expensive mod-
cls, the Series 5, 6 and 7 cars. BMW product spokesman Bill
Scully savs that within the next 12 months, BNMIW’s Series 3
models could have 11 radios available as an option.
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BMW sells about 190,000 of its Series 3, 5, 6 and 7 cars every
year, he says. That’s a small fraction of the roughly 17 million
cars built every vear in the United States, but it’s a start.

BRACING FOR DEMAND: EZ HD
It’s likely that consumer demand for HID radio will grow signif-
icantly before Detroit makes it standard equipment. To solve
that problem, McGannon describes the “short-to-market solu-
tion”: adapters that can turn a standard radio into an HI) unit.
Among these are short-range I'M transmitters that can pick up
the 11D2 multicast signals and send those to an unused FM fre-
quency. “We've developed some products that would literally
plug into an existing car and start playing that would use the
existing radio as the controls for that [HD radio].”

A working name for some of these products, he says, is EZ
HD Radio.

Ultimately, iBiquity wants to be “the base version of a radio in

a car,” McGannon says, and he thinks that will happen by 2010.
“As we speak today, we have nince vehicle brands and 49 different
models that are going to launch over the next two or three vears,”
he says. “Those are the ones that we know about now. That
doesn’t include GM, doesn’t include Chrysler, and it docsn’t
include Ford. We think, at least in all the premium level radios,
that you’re going to have HID radio as the base for those vehicles.”

WALL STREET’'S VIEW
While McGannon points to 2010 as a key vear for widespread
availability of 111) radio in most higher-end cars, Bear Stearns
media analyst Victor Miller sees another crucial piece of the puz-
zle falling into place sooner—the widespread availability of
portable and tabletop HD) radios.

“Christmas 2007 is the big time in my mind,” he says. That’s
when Miller savs he hopes to sce “more name plates”™ on various
HI radio models and at a price that will be below $200.

To build demand for HI) radios by Christmas 2007, there is
still a lot of work traditional radio needs to do during the next 18
months. “The first thing vou have to do is put the building
blocks into place,” Miller says. “You had about 600 stations on
the air at the end of 2005. We've got about 800 or so now with
1,200 by the end of 2006. I think they want to do about 2,000 by
the end of 2007 and about 3,000 by the end of 2008.”

That kind of buildup, along with a concerted on-air advertis-
ing campaign, are two cructal factors that will expand consumer
awareness and demand. ““The real key is to drag in the Fords, the
Chryslers and the GMs at the nonluxury level,” Miller says. “I
think that’s going to have to happen just from a standpoint of
consumer demand.”

Miller says 2007 will be a “a big vear directionally” for HID
radio. That’s when the question becomes “If HID does start to
roll out, does it have a negative impact on satellite radio?”

THE BEAT ON THE STREET

Forget 2010. Forget 2007. "Fhere are even more positive reports
from Detroit right now including a recent event held in June with
the Detroit Radio Advertising Group. President/COO Bill
Burton says that Ford’s broadcast media manager, Mark Kaline,
spoke at a recent DRAG meeting, “And I have to tell vou that, in
our workshop this morning, which had 100-plus people, Mark was
the most positive automotive exccutive thus far on HID radio.”

Ford has not announced its timeline for making HID radios
available for any of its cars. But some of Burton’s positive com-
ments suggest that silence may soon be broken.

Burton sounds upbeat about Ford’s own views on HI) Radio,
but he cautioned that this good news has to be tempered with the
realization that “this still isn’t going to happen overnight.” The
typical timeline “from product design to launch,” Burton says,
“can feel like a lifetime.”

Still, there’s reason to feel good about what’s going on in the
Motor City right now.

“It was like both of us were speaking the same language,”
Burton says of the DRAG session. “Satellite radio is probably
a blessing in disguise, one that has caused the radio industry to
wake up and to improve their product.” As he sees it, *““T'hat
means 111 radio is definitely going to be a major positive force
in the future.” .




C$DMDS allows us to

scoop the competition

by getting music first! 2/

Sean “Rabbi” Tyszler,
MD, WMMR Philadelphia

€¢] love DMDS! I can log
on, start downloading,
and come back to the
music later to truly
listen with both ears
instead of paying half
attention. It helps me
help the PD and our
music shows when they

can't find a CD. 7

--Shelia Taylor,
MD, WEND Charlotte

$This is great technology.
As competitive as radio
is, you can have access
to the newest music
first by downloading it
directly into your system.
It's user-friendly and the

quality is excellent! 7

--Anne Verebely,
GM, WJLZ Norfolk

€$] love the DMDS service - efficiency, high quality,

and convenience all-in-one!’’
--Jayn, APD, KLLC San Francisco

| LOVE
DMDS!

Radio professionals have fallen in love with the quality, convenience,
and competitive edge they get with digital music downloads from DMDS.

Sign up for free DMDS downloads now. It's how music moves from now on.

866.992.9902 or
www.musicrypt.com

- I

S MUSICRYPT

How music moves from now on.

€ DMDS makes it easy to

locate and organize our
current music. The high
quality digital wav files
give us the best audio
quality available. I can't
wait for the day when all
the labels use DMDS to
get me music! 2

--Matt DuBiel,
PD, WKIE Chicago

$$DMDS is great to use. The
sound quality is excellent.
Finding and downloading
new music is easy, and it

beats waiting for the mail
to be delivered!’’

--Mary Knight,
MD, WXLO Boston

$$With DMDS I no longer
have piles of CDs on my
desk and I can access my
music quickly and easily
anytime, anywhere I need it

--Tom Steele, Mornings,
WEBC Greenville




Buzz Knight

PROGRAMMERS ON THE LEADING EDGE OF
HD radio have a new way to view their market. In addition to
their own assembly of stations and the competition’s cluster,
there is now a growing horde of HI) side channels—as many as
400 are expected nationwide by the end of July. Deciding what
these new HD?2 outlets will contain is largely based on filling
market holes, brand extensions, cluster strategies and, for HD
Digital Radio Alliance members, a spirit of cooperation never
before seen in the radio business.

Welcome to radio’s new competitive matrix.

Even before the formation of the alliance brought warring
radio factions together to smoke the peace pipe, Greater
Media’s Detroit stations—active rock WRIF, classic rock
WCSX and AC WMGC—fired up their HD2 channels.
Market manager Tom Bender says format decisions were made
locally. “We started with a blank sheet of paper. It was an exten-
sion of two things: basic cluster strategy and standing back and
taking a look at the existing audience research that we had done
with the main stations.”

Bender confesses that the slam-dunk no-brainer decision was
to do a “deep tracks” format for WCSX’s side channel. “Because
of past experiences doing A-to-Z wecekends on the main channel
where vou air out the library, we knew it could get a huge
response and generate a good TSL,” Bender explains.

“For WRII"s HI)2 channel,” he continues, “we decided that
we could break every rule we made for the main WRIF. The

only rules we had for RIFF2 were to know the target and know
that vou are laser-focusing in on 18- to 24-vear-olds who are
active, basically rock-based clubgoers, music freaks, and do what
they’re going to respond to.”

Once the alliance started earlier this year, Greater Media VP of
program development Buzz Knight felt like his company had a
head of stcam because Detroit had taken the lead. “That helped
us to put our HD) efforts elsewhere in the company,” he savs.

As for the company’s overall format selection strategy, Knight
says it wanted to complement its strengths and also find under-
served market positions. “A lot of it was also decided on the indi-
vidual strengths of the operation and how to be able to best put it
together. There was no one easy master plan and no one model.”

Entercom Communications’ strategic goal is to add variety
and diversity to its markets by launching products that were not
available. “Our goal was not to weaken any competitors in the
market either,” senior VP of programming Pat Paxton savs. “We
wanted to give consumers more choice as far as format options,
which is what I believe will drive the sale of HD radios.”

LEAVE THE MOTHER SHIP ALONE
WRIF OM Doug Podell savs that when he, API/MD Mark
Pennington, Bender and consultant Fred Jacobs first sat down at
the HD2 drawing table, repositioning the mother ship was
exactly what they did not want to do.

“We wanted to take a look at the entity itself separately and

PROGRAMMING STRATEGIES FOR RADIO’S NEW DIGITAL PLATFORM BY MIKE BOYLE

FUELING AUDIENCE DEMAND

WITH ONLY 100,000 HD RADIO RECEIVERS currently in the U.S. marketplace,
broadcasters are focusing on introducing the HD concept to listeners and building aware-
ness and excitement.

Greater Media VP of program development Buzz Knight says that feedback from the HD
Digital Radio Alliance will be key in deciding on the best creative angles for promoting the
medium: “"We're talking to each other every day and defining it as we learn more. It's def-
initely to be continued.”

However, leave it to Clear Channel Indianapolis’ Marty Bender, OM at heritage rock
WFBQ, modern rock WRZX and sports WNDE-AM, to offer a unigue way to promote the
HD2 technology.

"For WFBQ's [deep classic rock] side channel, Q2, we have a link on the main ‘FBQ Web
site, we're streaming it and it continues to be commercial-free,” Bender explains. “And
on the main 'FBQ we do a noon ‘deeper tracks’ feature. In recent weeks we have played
even deeper cuts, and the listeners that could identify the songs and artists have been
given HD radios as prizes. This obviously demonstrates Clear Channel’'s commitment to
the technology.”

Regarding the Q2 side channel, Bender says there are no rules in the station’s Selector
music scheduling program. “There are moments when it's really obscure, and then there
are moments when it sounds like we know what we're doing.”

While it's too soon to gauge audience reaction to HD2, there are some encouraging
signs, such as e-mails Greater Media has received.

6 RE 5 MUCH MORE AT » WWW. BillboardRadioMonitor.com

"We can also get a feel for reaction because we stream RIFF2 commercial-free right
now and can track the hits,” WRIF Detroit OM Doug Podell says. "We've received some
inquiries for commercials and promotions from some of the bands we're playing, and we
think that’s very encouraging and a step in the right direction for everybody.”

Paxton adds, “All in all, | think the overall HD2 rollout is progressing well; it's a work in
progress. You've got all the major groups involved and supporting this. Anytime there’s
new technology there’s a process where people need to become familiar with it and learn
about it. Once we get all the formats on and once the consumers see the benefits of hav-
ing an HD receiver—where they not only get to hear their favorite station with greater
clarity and higher fidelity, but they’re going to be able to get all of these extra channels
that aren’t currently available—that’s when you’ll start seeing these receivers sell.”

Bender concurs: “When people get turned on to RIFF2, they seem to flip for it. We're
streaming it, as we are all of our Detroit HD2 channels, so at this point that's helping to
spread the word quicker until more HD hardware gets into the market.”

There are, however, industry observers that remain unconvinced that the HD rollout is
working. Banc of America Securities analyst Jonathan Jacoby says the consumer is very
confused at this point. ”| think we're years away from seeing if it's going to catch on and
offer any competition to satellite radio,” he notes. “Music is a commodity. The only thing
that is going to help terrestrial radio is local content.” —MIKE BOYLE

Additional reporting by Paul Heine in New York and Katy Bachman in Washington, D.C.
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make it the best it could possibly be for the audience we felt was
out there,” Podell explains. “For RIFF2, that was a younger,
more active and more technically aware audience—and that’s
vounger males. It’s far more adventurous than WRIF would ever
be. The amount of local, independent and hip-hop music in the
mix alone will keep it away from WRIF.”

Knight says, “We thought a lot about the consequences of
repositioning our mother ships in Detroit with WCSX and in
Philadelphia with classic rock WMGK, but the way our
company has embraced this technology gives us a liberating feel-
ing on how we approach it, because we know full well that the
technology is going to take a while to catch on and there’s going
to be aspects of it that we won’t be able to feel and results we
won’t immediately understand ecither.”

“We heard the criticism that brand extension is a stupid thing
to try on the radio,” Bender adds. “I just don’t necessarily belicve
that. With RIFT'2, the product is distinctly different [from] the
mother ship. But what is similar is that it covers the Detroit rock

Radio

SPECIAL ISSUE

scene—just in a different way to a different audience.”

Greater Media has done a 11D2 rollout in Boston, Detroit
and Philadelphia, except for Philly rock station WMMR,
which is working out a transmitter issuc that Knight says will
take approximately 30 days to resolve. Next up, 45-90 days
out, will be the company’s New Jersey propertics. Greater
Media president/ CEO Peter Smyth “has given us tremendous
opportunities to grow this technology, and we’ll be able to bet-
ter service all of our markets,” Knight savs. “We’re using
aspects of the main brand and not being too afraid to do that
in such a way that it makes a side channel more than just voice-
tracking. We’re putting a lot of thought into this and building
it as a product.”

Entercom’s Paxton says the company is about 45-60 days
away from rolling out its 11ID2 channels. “We’re producing them
now. Every day the engincering and programming pcople are
working together to make sure we get it right. We prefer to take

Doug Podell

a little more time rather than rush into it and dcbut a product
that’s less than great.” .

‘WE WANTED TO GIVE CONSUMERS MORE CHOICE AS FAR
AS FORMAT OPTIONS, WHICH IS WHAT | BELIEVE WILL DRIVE
THE SALE OF HD RADIOS.' -PAT PAXTON

PETER FERRARA:

Peter Ferrara

THE HENRY KISSINGER OF HD

MORE THAN 800 RADIO STATIONS are currently broadcasting primary signais in HD digital, reaching 75% of the U.S.
population, according to iBiquity Digital, the broadcaster-owned company that developed and licenses the technology. By
year's end, that figure is expected to swell to 1,200 stations and 90% of the population. In addition to the hundreds of multi-
cast side channels already running, it is hoped that the top 100 markets will be saturated with new channels by May 2007.

To accelerate consumer acceptance of the technology and avert a digital-radio Wild West, several leading radio groups
formed the HD Digital Radio Alliance last December. Peter Ferrara, a former senior VP at Clear Channel, was named
Alliance president/CEO—think of him as the Henry Kissinger of HD. To prevent companies from stepping on each other
as they launch what amounts to scores of brand-new radio stations, otherwise fierce competitors have worked together
on a “unified direction” to fairly and equitably coordinate local market “format allocations.”

To join the coalition, radio companies were required to agree to its goals and mission; commit ad inventory to market-
ing HD radio; and make a monetary contribution.

While the alliance has grown to include 11 companies, including nine of the top 15, conspicuously absent are minority
broadcasters Radio One, Univision Radio, Spanish Broadcasting System and Entravision.

Commenting on the alliance’s format-selection process, Greater Media VP of program development Buzz Knight says
the collaborative process was a pleasant one. “We were all thrown together and had to check our egos at the door. The
beautiful part was that everybody did, and we got to work knowing there was no model to follow. Moving forward, it's an
asset to have minds such as we did from all the different companies working together toward one goal.”

Entercom senior VP of programming Pat Paxton adds, “Everybody involved with the HD Alliance has done a great
job of not getting in anybody else’s space. There may have been one or two occasions when | spoke up because, as
part of the process, we were able to question other companies’ choices if we felt it was too close to what we were doing
on the primary signals.”

indeed, Billboard Radio Monitor has heard of occasions where alliance stations changed format plans due to concerns
voiced by competing members.

However, Ferrara gives high marks for the HD2 format selection process running “smoothly,” but also stresses that it's
been the people involved in the process who have made it work. “I'm dealing with the higher level programming people at
these groups, and they really know that this is the future of the business, and that if they're really going to offer a compelling
value proposition to the consumer this has to be great, not good,” he says.

From its research, Ferrara says the alliance learned that the underiying hot-button HD issues among consumers center on
content, new choices and it all being free. “As much as everybody talks about listeners bitching and moaning about com-
mercials, they understand that's the price they pay to get great free, local content, and they’re fine with that. They’d rather
tolerate a few commercials than pay $12.95 a month for content on their radio.”

Speaking of money, Ferrara acknowledges that the day wili come when “we will have to monetize this, but right now
it's an open canvas for the programmers to paint.” —MIKE BOYLE

M - www.BillboardRadioMonitor.com 7
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Multi-Station Design

With one library and many stations, GSelector
helps you create multicast stations by cloning
your terrestrial station in seconds. Then, the
patented demand-based software provides
tools to reshape your new channels in minutes.
GSelector is HD ready.

channel Picker

Smart technology

GSelector’s easy-to-use
demand sliders help you
make improvements faster.
GSelector automatically
adjusts your library so that
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Spread Your Wings!

Welcome to the world’s first demand-based goal-driven music scheduling system: GSelector. Now there’s a
brand new software program designed for the diverse ways radio is delivered. Create new HD stations
faster, have more control over your many satellite channels or make better Internet or terrestrial radio.
GSelector will change the way you work. It’s time to spread your wings and fly into the future with GSelector.
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Time Station Status
3/1/2006 11:49.53 PM RATE88.4 Replaced Just Stop' with Heart In A Cage’
3/2/2006 10.53:56 AM RATS8.4 Replaced ‘Wasteland' with The Denial Twist’
3/3/2006 1233.32 AM RATS88.4 Replaced Heart In A Cage’ with ‘Hate Me'
3/3/2006 3:03:33 AM RATS88.4 Replaced ‘Dance, Dance' with 'Heart in A Cage'

song Conflict Resolution

More control of your music

GSelector’s exclusive, cross-station protection
guarantees the same songs will never again play
simultaneously on any of your stations. GSelector
finds, repairs and tells you what it did to
resolve conflicts on each station. Its
Audio Analyzer identifies song
tempo, runtime, intro posts,
BPM, mood and energy,
automatically.

music scheduling |
reinvente

===

www.gselector.com 27

& Copyright 2006, RCS, inc  All Rights Reserved. RCS, RCS Sound Software
Setactor and thelr logos are registered trademarks, and GSelector, its logo and music scheduting renvented are frademarks. of RCS, Inc.GSslector's demand-based, goal-driven scheduling system is protected by US Patent 6,910,220,



THE EGG has hatched.

A year ago, with HDD radio units just rolling off the assembly

line, proponents of the new technology faced a classic conun-
drum: How do vou convince retailers to stock an item that con-
sumers have barely heard of—much less are asking for?

“It’s the proverbial chicken and egg,” HD Digital Radio
Alliance president/CEO Peter Ferrara says. “Nobody wanted to
take an inventory risk, not knowing if there was consumer demand.
Up until January of this vear, virtually all retailers said that it
looked like a cool product, but they weren’t ready to stock it.”

HD radio developer iBiquity Digital

everything to do with timing, strategy and price points.”

Once the alliance formed in December, Perrara says the plan
of action was launched. In January, he met with retailers at the
Consumer Electronics Show in Las Vegas to explain that the
nation’s major radio groups were committed to HD radio.

“With the alliance, they realized, *OK, you guys are serious
about this.” They saw the prestigious lineup of players and real-
ized that they should take a serious look at the technology,” he
says. “By the late winter or carly spring, we began to see a fun-
damental change in their perspective.”

" CHUCK TAYLOR

of the technology while allowing visitors to purchase car units and
the tabletop Boston Acoustics Recepter radio (8299 with a 825
rebate). The company also created a landing page in Spanish—
which it, in turn, offered to the HID Alliance for its own use.

“We may have sparked customer interest via our Web site or
with one of the millions of catalogs we send out,” Mathews
notes. “We have tracked the rollout of radio stations converting
to HD radio from the beginning, so we’re a great resource for
customers who want to know what stations in their arca are
broadcasting in HD. We also get calls from consumers who are

did its part to scll the concept of the new
box—with digital AM and FM and the
ability to receive new HD2 channels—
but it was the formation of the alliance | S sy s
last December, which includes such
broadcast hecavy hitters as Clear |

Channel, CBS Radio, Cumulus, Bonne-
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As a result, brick-and-mortar and |

online retailers are falling in line to not
only scll HD) radios, but to assist in the
all-important effort to cducate con-
sumers about the benefits.

In return, the HD Alliance is devoting
$200 million to promoting the technology
on-air, including prominent mentions of
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outlets that stock the product.
To date, catalog and online clectron-

ics leader Crutchfield has signed on, as
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well as a number of regional high-end
specialty outlets. Last month, Radio Shack became the first
national chain to commit to sell HID receivers.

The goal is that by midyear 2007, clectronic giants Circuit
City and Best Buy will be onboard, and that by the holiday sea-
son of that vear, such mass merchandisers as Wal-Mart, Costco
and Target will line their shelves with HD product.

PYRAMID STRATEGY

It’s all part of a methodical pyramid strategy that introduces
more retailers to the marketplace as the price point of radios con-
tinues to diminish. At launch, desktop units were at the $499
threshold and have already dropped to $299. By ycar-end 2007,
it is hoped that radios will reach the $99 range.

“Most retailers have made a ton of money with previous digi-
tal transitions, be it albums to CDs, digital cell phones, digital
cameras, HI) television and DVDs to replace VCRs,” iBiquity
Digital president/CEQO Bob Struble says. “This is another op-
portunity to sell value-added products in the digital arena. It has

tees. No wonger HD Radic technology s heating up.
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HD Radic Table Radios & Sheif Systems

o3fay

HD Radio listening isn't just fot the ear  Upgrading youl car sterso? Make sure
see thase home solutions

HD Radic-Ready Car Stereos

Car Stereos wi Buitt-in HD Racflo Tuners R (D Riacw

We've done 3 lot of research
50 that you can get the details
on this technology:

w Learn aH about #t i this heipful
HD Radio article

= Chech out the terms you need to
know in our HD Radio glossary

= Get questions answered: read
our FAQ on HD Radio

the new one offers HD Radio reception

HD Rado In Dash DVD Players

- = ___ |

We were one of the first
retailers to offer HD Radio

First onboard was Charlottesville, Va.-based Crutchfield,
which has a longstanding reputation as a champion of burgeon-
ing technologics. The company’s Web site is packed with tuto-
rials, advice, reviews and detailed information about the video
and audio products it sells.

“Our customers reward us for educating them about benefi-
cial, new technologies,” says Carl Mathews, Crutchfield senior
director of merchandising for mobile electronics. “In-band-on-
channel, or IBOC as it was being called at the time—and now
HD radio—had been a discussion topic for years prior to the
actual launch. Our interest stems from the belief that HID radio
fits the bill as a technology that will have mass appeal and
almost certainly appeal to carly adopters. We know a large seg-
ment of our customers are early adopters of new technology, so
HD radio is a natural for us.”

TUTORIAL AND MORE
Crutchficld.com features a full page explaining the whats and whys

The look online: Tweeter.com and Crutchfield.com are prominently
featuring information about HD radio on their Web sites.

somewhat knowledgeable about the technology and just need
somc help with the hardware.”

Ferrara, not surprisingly, praises Crutchficld’s forward think-
ing: “They are certainly known for their audio expertise and for
providing great consumer information and forging relationships
with their customers. Their attention underscores an amazing
partnership,” he says.

NEXT PYRAMID TIER
From there the alliance’s mission was to build relationships
with regional, high-end electronics merchandisers. Canton,
Mass.~based Tweeter, which operates 153 stores nationwide,
was next to commit.

“Generally, our customers are early adopters of audio and
video technologics, so HI) radio was a great fit; it offers a

10 ruere s MucH More a1« WwW. BillboardRadioMonitor.com
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tremendous number of advantages, including free local content,
CD-quality sound and multicasting,” says the company’s
Jonathan Magasanik, VP/general merchandising manager.

Since introducing HD in March in stores and online at tweeter
.com, he says that while “at first, customers had not heard of
HD, over time as the information available increased more and
more, they began to know about it before they came into the
store. The reaction has been incredibly positive, especially when
they hear the sound.”

"T'weeter also has a detailed tutorial about HD radio on its
Web site—and features the Boston Acoustics unit ($299) on its
home page with the tag, “The signal is crystal clear. And so is
where to buy it.” The company also offers HD units for the car.

NO RANDOM CHOICE
By April, other regional retailers signed on, including Ken
Cranes in Los Angeles and ABC Warchouse and Mickey Shorr
in Detroit—the latter two by no mecans a random choice.
Ferrara savs, “Of course, we deliberately targeted Detroit to
influence automakers.”

Meanwhile, the HD Alliance kept its end of the bargain. For
example, 12 member radio stations are airing custom-made

Mickey Shorr commercials in Detroit to let consumers know
that 1D radios are available at the retailer.

Bob Fraser, a merchandiser with ABC Warehouse, also
acknowledges the win-win: “HD radio is one of the hottest
entertainment trends around. That’s why we wanted to expand
our reach to the HD audience.”

A month later, New York/New Jersey retailers Harvey and
Electronics Expo joined the movement, applying aggressive pro-
motional campaigns to spread the word. Harvey took out adver-
tising in such consumer publications as New York magazine and
local AM radio, while Electronics Expo utilized print, online and
direct-mail advertising as well as highlighting HD radio at store
openings and in on-air contests.

“We are using many marketing methods to get HD radios into
the hands of customers because they know that we are a company
that is always onc step ahead of new technologics,” Electronics
Expo president/ CEO Leon Temiz says. “HD digital radio is in
high demand, and we are meeting the needs of our customers.”

RETAIL COUP
In mid-May, HD radio scored what is perhaps its biggest coup
to date when Radio Shack agreed to stock the Boston Acoustics

- Radio
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unit in its 6,000 stores nationwide. Rollout has begun in Dallas
for the company’s pilot launch with additional stores signed on
in New York, Los Angeles, Chicago, Philadelphia, 1ouston
and Washington, D.C. The company will back its commitment
with in-store, online and point-of-purchase educational sup-
port and ads on HD Alliance stations directing customers to
shop at Radio Shack.

Ferrara says that adoption of the technology was a natural for
the company, given that its name includes the word “radio.”
Radio Shack executive VP of merchandising and marketing Jim
Hamilton adds, “Radio Shack has been a destination point for
generations of customers looking to fulfill their home and
portable radio needs, and HD digital radio technology is clearly
the most significant advancement in terrestrial radio broadcast-
ing since the introduction of FM stereo more than 50 years ago.
This is exactly the type of cutting-edge technology our cus-
tomers have come to love and expect from their neighborhood
Radio Shack.”

Included in every retailer’s strategy is intensive employee
training, courtesy of the 1D Alliance. All the companies in-
volved in selling HD radios are educating staffers about the tech-
nology’s benefits.

For example, “Our sales reps are trained through an exten-
sive program developed by Tweeter in conjunction with the
HD Radio Alliance,” Magasanik says. “It includes both in-store
hands-on training and Internet-based c-learning.”

The alliance has a dedicated Web site, hdradiouniversity.com,
targeted to rewail personnel with training courses and tests that
reward “students” with associate, bachelor and graduate degrees
along with incentives like T-shirts and baseball caps.

NEXT UP

With more than 500 storefronts nationwide now committed to
HD radio vet only 100,000 units in the market, there remains a
lot of work ahcad to reach critical mass on the retail level. But
Ferrara and iBiquity Digital’s Struble believe that HD radio’s
progress is on course.

“The next level of the pyramid comes when radios get
cheaper,” Struble says. “We’re continuing discussions, but we
understand that the next big rollout will have to wait until prices
come down a bit.”

His hope is that within the next six to 12 months, Best Buy
and Circuit City will hop aboard. By the end of 2007, the bull’s-
eye will be to score the likes of Wal-Mart, Target, Kmart, Costco
and Sam’s Club.

Ferrara says, “When you realize that six months ago, you
couldn’t find an HD) radio in a retail store, it’s pretty exciting
where we are today. We’re already halfway down the pyramid, so
we now have a significant business on our hands.”

No retailer was willing to share unit sales, but many remarked
that they are impressed with early feedback.

Crutchfield’s Mathews notes, “Sales are growing nicely this
year—and like so many of the categories of products we scll—
future sales will depend greatly on pricing, feature content and
the variety of new product introductions.”

Ferrara adds, “From this point on, HD will become the de
facto replacement technology for every radio. You wouldn’t walk
into Best Buy and ask for a black-and-white TV. The same is
going to be true for HD radio.” ote
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'WHEN YOU REALIZE THAT SIX MONTHS AGO, YOU COULDN'T FIND AN HD RADIO |
A RETAIL STORE, IT'S PRETTY EXCITING WHERE WE ARE TODAY.’

—PETER FERRAR
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hether HD radio can successfully bring the

cool factor back to terrestrial radio in the face of

increasing cannibalization by new-media

upstarts will largely be determined by success
of this holiday sales scason.

To date, HID radio has been little more that a footnote on the
digital music landscape, overshadowed by satellite radio, pod-
casting and Internet strecaming.

But the industry is prepping a major holiday sales push for a
range of new HD devices expected to hit the market in the com-
ing months.

Currently, only about 100,000 HI) radio receivers have been
shipped. According to Pat Walsh, CFO of iBiquity Digital—the
primary provider of HI) radio technology—that figure is
expected to jump to 500,000 before the end of the year.

GO0 FACTOR:

IT HEATS UP?

BY ANTONY BRUNO

Laura Behrens, Gartner G2 senior analyst for media industry
rescarch, says this coming fourth quarter is critical to the success
of the format.

“They can’t let the fourth quarter pass this year, or the rollout
of the entire technology is delayed substantially,” she says. “It’s
another year that podcasting and all other alternative forms of
audio delivery then get to continue chipping away at local radio.”

A successful scason will depend on three advancements, she
savs variety, features and price.

Right now there are about a dozen models of tabletop and car
sterco HID units available. New units from Polk Audio, JVC and
Radiosophy are just some of the devices expected to join Boston
Acoustics’ Recepter in the tabletop category.

While many first-gencration HID radios could not receive the
multiple side channels characteristic of HID broadcasts, all sec-

ond-generation models will. Additionally, some even feature an
auto-rewind button that can replay the last 45 seconds of audio.

Features and models aside, the primary barrier delaying HID
radio adoption remains price. According to a recent Arbitron
study, 35% of consumers say they would buy an HD) radio if it
was only $50. That figure dropped to 21% for a price of $100,
9% for $200 and 3% for $300.

Yet 1D radios only just recently began selling for less than
$500. Although Boston Acoustics recently dropped the price of
its Recepter tabletop model to $300 in I'ebruary and newcomer
Radiosophy is introducing a $250 model this summer, anything
costing more than $100 remains a market impediment,

According to Boston Acoustics senior VP of sales and market-
ing Phil Cohn, component costs are very expensive, and will
remain that way until production ramps up to a mass scale.

BUMPY START:

THIS IS NOT AN EASY REVIEW TO WRITE. | wanted Boston Acoustics’ Recepter
to be a great HD radio, expanding my listening horizon to include all the HD and roughly
a dozen HD2 signals available in the Washington, D.C., metro area.

I could not wait to hear AM signals in HD, let alone all those new FM HD2 channels.

Unfortunately, that did not happen. | have tried this twice now, with two separate Boston
Acoustics units, Each time my efforts to tune in more than a few of the HD2 signals have
been stymied, either by a bad antenna or by an inconvenient setup.

When the first radio arrived, | was filled with expectation, the same as any consumer
might be after plunking down $300 for a new, state-of-the-art product. Here was a new
opportunity to listen to radio and to discover new stations, new musical genres, without
having to pay a subscription fee.

12 . & » www.BillboardRadioMonitor.com

TEST DRIVING BOSTON ACOUSTICS’ RECEPTER 3

What a disappointment. The Recepter came equipped with a short, single wire mas-
querading as an FM antenna. In that configuration, from my home in northwest D.C,, |
could pick up only two HD2 signals in the area, and those were from the most powerful
FMs on the air.

If | were a typical consumer, that might have been it: Pack up the unit, send it back to
Boston Acoustics and ask for my money back. After spending $300 and getting virtually no
perceived benefits, satellite radio would have started to look pretty good.

But I'm not a typical consumer. | tried fixing the probiem by plugging a rabbit-ear
antenna into the Recepter.

Reception improved somewhat, but not a lot, and certainly not enough to justify the
added expense and the inconvenience of an ungainly antenna. With the rabbit ears plugged
in, | no longer had a tabletop radio that would fit into a corner of my kitchen counter.

I placed a few calls to the folks at iBiquity Digital, telling them my concerns. Soon enough,
a new Boston Acoustics radio arrived; this time with a dipole antenna and a one-page notice
titled "Recepter Radio HD Improving Reception.”

Dipole antennas need to be straightened out to their full length to function properly.
The antenna packaged with the Recepter stretched out to be about five feet long. That's
not very convenient in a tabletop radio.

Still, | was committed to see if this would work. Eventually, it did, but only after | stretched
the antenna out completely across my dining room table. Folding it up again to tuck it in
behind the radio on my kitchen counter top again reduced reception dramatically.

Ultimately, the Recepter did manage to pick up AM and FM HD2 signals, but only in a
configuration acceptable to a DX-ing fanatic, rather than a typical consumer.

Mine was not the only bad experience with the Recepter radio. Colleagues and local-
market engineers also reported reception problems.

And finally, to see if my listening location was the issue, | went to the NAB’s down-
town headquarters to test drive the Recepter the association has in the lobby. Again, |
had problems. There, in the heart of downtown Washington, D.C., with a dipole antenna
plugged into the back of the Recepter, | could pick up only a few of the many available
HD2 signals. —TONY SANDERS
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Radiosophy’s MultiStream

A Gartner G2 forecast says HID radio penetration in the
United States will not surpass more than 1% by the end of the
vear, a figure Behrens says is likely “overly optimistic.”

Whether the tipping point occurs this year or the next, few
doubt the inevitability of a complete 111D takeover of terrestrial
radio in the future. It may take time, as cach new generation of
HI) devices evolve and penetrate deeper into consumer con-
sciousness. But the goal is for 1D radio to be as scamless and
accepted as regular radio is today.

“Lventually everyone will just buy a digital radio and it’ll just
be a radio,” iBiquity Digital’s Walsh savs. “Nobody thinks about
getting a digital ccll phone anymore.” ome
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It may be some time before that happens. 1Biquity Digital says Ferrara will support via a media roadshow next month.

it has licensed its HID radio technology to 40 manufacturers, but “We're already rolling out new stations as fast as we possibly |
few are putting devices into the market. Most are waiting for the can regardless of whether these new receivers are on the market
other manufacturers to work out the early cngineering and design or not,” says Jeff Littlejohn, executive VP of distribution and |
problems before jumping into the game themselves. development for Clear Channel Radio. The company is convert-
ing a station every other day to the 1113 format—about 240 total

so far, and projected to reach 350 by the ¢nd of the year.

“There are no standards. We had to create everything from
scratch,” Radiosophy founder Bill Billings says. “So that’s why I
guess there aren’t that many people out there.” “For quite a while this has been a chicken-and-cgg scenario,
Helping drive demand, however, is the explosion of radio sta- and we as broadcasters decided that we would convert radio sta-
tions ahead of there being receivers available.”

Distribution is picking up as well. In mid-May, Radio Shack

tions converting to HD broadcasts.

Currently, only 7% of the country’s 13,(X)0 radio stations
broadcast in 111, and until recently only a handful have included became the largest retail chain to begin selling HID radios with a
D2 channels. But the number of radio stations broadcasting
HD radio is forecasted to reach 1,200 by the end of the year.

The HID Digital Radio Alliance-—an organization consisting
of the nation’s largest radio broadcasters—is conducting a $200
million “Got Milk?”-style awareness campaign for HID radio on

pilot program in its Dallas-area stores. The company has begun
expanding the availability of HD receivers throughout its 5,000
stores nationwide.

But while other high-end speciality stores like Tweeter also
carry HD) devices, market leaders Best Buy and Circuit City are

members’ respective stations, which president/CEO Peter holding off until the price drops lower.

‘We're already rolling
out new stations as
fast as we possibl

can regardless of
whether these ne
receivers are on theg

market or not.

—JEFF LITTLEJOH

Polk Audio’s I-Sonic
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D2 channels have cropped up from coast to coast and

a growing number are also streamed on the Web, but

until more people listen—despite the time put into

them by dedicated programmers—they are little
more than well-programmed jukeboxes.

“It’s literally a one-man show. It’s all me,” Beasley country
WKIS (Kiss Country) Miami PD Bob Barnett says about
Gretchen 99.9. The station’s ¢dgier side channel is named for,
and has elements voiced by, country star Gretchen Wilson. It
launched in August 2005.

Beasley is one of only a few commercial broadcasters that have
HID3 stations running, although programming is limited. WKIS
T3 carries weather from the National Oceanic & Atmospheric
Administration, which is important in hurricane-prone Florida,
while rhythmic top 40 WPOW (Power), which is also in Miami,
has sports talk sister WQANM on its third band.

“Onc of the challenges we’re facing on the product development
side right now is that without the ability to generate revenucs, the
operating budgets for these HID stations will be none to minimal for
the time being,” Barnett says. “The financial resources are limited,

but there’s an overabundance of creative resources. It's a labor of
love for programmers looking to create exciting new radio stations
before the sales pressures eventually arrive.”

Barnett puts in quite a bit of time on his HD2 channel. “I
probably spend a total of 10-12 hours a week on Gretchen 99.9
now that it’s up and running,” he says, noting that he devotes
time to music scheduling, dubbing music and updating imaging.

“When we first launched, it was very time-consuming, and
I’'m sure that when we start enhancing the station further it’ll
take even more time, but it’s still manageable without impacting
my responsibilities on Kiss Country,” he says. “It’s actually a
fun, creative outlet for me.”

Joel Grey, Bonneville International VP of programming and
PD for adult hits KPKX (the Peak) Phocnix, has an *80s HD2
channel. And while he’s the P1) for both outlets, Grey says the
Peak’s APD/afternoon driver Steve Douglas “is very involved
and runs the station on a daily basis. We built the clocks
together, and he puts together the music log every day. He is the
Peak *80s Channel. And he still has *80s hair.”

In Dallas, CBS Radio VP of Jack programming/KJKK (Jack

FM) PD Kurt Johnson handles an all-request side channel,
which flies in the face of the “playing what we want” Jack
mantra. “On the New Jack HD2, we play what you want,” a
message on the station Web site says. “E-mail me at request@
jackontheweb.com and if vou have that ever popular HID radio,
your song will be played. Ah, the wonders of technology ... "
Station staffers handle requests, and Johnson says 10-15 hours
per weck are spent on music scheduling. “People request, well,
all kinds of things,” he says. “Anything you can imagine from the
past 40 years.”

But Tim Jones, who programs Clear Channel country KBQI
(Big I) and adult R&B KSYU (Hot) Albuquerque, N.M., says he
does not spend nearly the same amount of time on HD2 as he
does his main stations. “It’s still in the early stages, so mainly it’s
like a Jack—music and imaging,” he says. “Music is usually
scheduled weeks out versus daily.”

LABOR OF LOVE
Working on multicast channels has to be a labor of love for pro
grammers because, for the most part, they know no one is tun-

“There are no rules to this or boilerplates. We're creating
something new on the fly and that allows us to change and adjust
as opportunities present themselves." -BOB BARNETT,

PDs PUT LOCAL SPIN ON FORMAT LAB OFFERINGS

CLEAR CHANNEL'S FORMAT LAB has produced a number of new concepts for local programmers to install as
HD2 stations and to tweak for their own markets.

In Dayton, Ohio, adult top 40 WMMX (Mix 107.7) has a Christian AC/rock HD2 muiticast channel known as Mix 107.7
HD2, Passion Radio.

Mix PD Jeff Stevens says he became intrigued with the idea of adding a Christian channel because of the success of
Educational Media Foundation’s Christian WOKL (K-Love), which carries syndicated programming. "They are
constantly showing up in our in-house research and Arbitron diaries,” he says of WOKL. In addition, his station’'s expe-
rience with songs from such Christian acts as MercyMe, Steven Curtis Chapman and Jeremy Camp convinced him
there was a connection.

“"We figured that there is an audience out there that we could reach with a local touch that wanted contemporary
Christian music,” he says.

While it was designed in the format lab, Stevens says he keeps it fresh and local. “l keep an eye on what's hot in the
format and make sure that we are constantly adding in great new product and moving around rotations so it doesn’t get
stale,” he says. In addition, the station recently publicized a local appearance by Christian group the David Crowder Band.

Though the station doesn‘t have any air personalities of its own, Stevens says Mix hosts appear on the HD2 channel. "They
aren't ‘jocking’ it, but they are definitely thanking people for listening and talking about some of the artists that they enjoy or
that they could hear coming up soon,” he explains. "It's a great tool to cross-promote both stations back and forth.”

Meanwhile, heritage rock WKLS (96 Rock) Atlanta is using “The Vinyl Vineyard,” a gold-based triple-A product of the
format lab, on its HD2 channel and as a stream on its Web site.

"We were blown away with the vibe and the music,” OM/PD Buzz Casey says of the decision to put the format on HD2
in Atlanta. "We also felt that it was a very hip extension to a mainstream rocker like WKLS."

In an interesting twist, WKLS airs three hours of “Vinyl Vineyard” on Sunday nights. “This way we can give listeners
that don‘t have an HD radio a taste of what's happening on our side channel,” Casey says.

The station runs jockless for now. —KEN TUCKER
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ing in. “Besides our chief engineer, I'm not even sure anvone else
in the building spends any substantial time listening,” Beasley’s
Barnett says.

Programming his HD2 channel requires a “different mind-
set,” he says. “It’s a dramatic attitude shift, and you have to allow
for somewhat of an undisciplined, wide-vision approach to pro-
gramming this kind of entertainment source.”

Despite the time he puts in, Barnett is not using all his
resources—yet. “We have a lot of big ideas for when it grows
up,” he says, “but right now it’s just an infant, and we’re saving
and planning for its future.”

While Gretchen 99.9 does not feature any live davparts,
“we’re looking at a number of options for future application,”
Barnett says. “There are no rules to this or boilerplates. We're
creating something new on the fly and that allows us to change
and adjust as opportunities present themselves.”

Elsewhere, Grey says several hours per week are spent writing
and producing imaging for the *80s channel. Ann Dewig, one of
three station voices on the Peak, is the only one on the *80s station.
“Her delivery is very different” for the two stations, Grey says.

At Greater Media adult hits WBEN (IBen FM) Philadelphia,
PD Mike Sommers voices Club Ben, the rhythmic AC/dance
HI2 station. “We update the liners every couple of weeks,” he
says. “[They are] very distinct from the main channel to fit the
type of music we play on Club Ben.”

Likewise, CBS Radio’s Johnson says that his HD1 and HD2
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stations are imaged separately. “Ricky Stylus, our ace imaging
director, runs free with HID2,” he says. “It’s his creative lab, and
he has a blast with it. Ricky probably spends 10 hours a week on
imaging 11132.”

Greater Media active rock WRIF Detroit APD/MID Mark
Pennington is another example of someone who is actively
involved in the station’s 11D2 rock hybrid channel. He serves as
RIFF2’s PD) and says he splits his time equally between the two
stations. When it comes to production, “we have taken a very
nontraditional production stance with RIFF2” Pennington says.
“We have multiple ‘nonradio’-type voices versus one big, boom-
ing voice guy.”

RUNNING JOCKLESS DOESN'T HURT

How involved over-the-air jocks are with sister 12 outlets
varies from station to station, but most are not, at least for now.
Other than a relatively small handful of stations—RIFI*2 and
KRock2, a companion to WENY (Free I'M) New York—most
HD?2 stations do not include much interaction from main chan-
nel jocks. But the programmers Billboard Radio Monitor talked
to believe that will come.

“The Kiss Country jocks are 100% focused on Kiss
Country,” Barnett says. “While I try to keep them informed of
what’s happening with Gretchen 99.9, I've been reluctant to
involve them in the process because I don’t want them to be dis-
tracted from job No. 1: Kiss Country.”

While Barnett appreciates his team’s abilities, he knows on
which side his bread is buttered. “I have a lot of very bright, tal-
ented people around me here, and I hope to utilize their ideas
and abilities in the future, but there’s too much at stake for them
to take their eve off the ball right now,” he says. “The time will
come to cvolve this new station further. When that time comes,
we’ll maximize their talents.”

But in Phoenix, the Peak’s jocks drop in on the '80s channel
every now and then, Grey says. “They are more like the old MTV
jocks. They just pull up a stool and do a quick break once in a while.
It is not back-announcing or front-announcing. It is just them talk-
ing about whatever they want. [It] could be about a promotion or

something they are doing on their show on the Peak HID1.”

Predictably, and like its big brother, Jack 11132 has no jocks,
but Johnson says that from promotions to imaging, the HDI
staff is involved with the HD2 station.

At Clear Channel top 40 WHTZ (Z2100) New York the new
music HD2 channel does use jocks. When new artists stop by
Z100, DJs interview them and then produce 15- to 20-minute
profiles that run on HD2.

STREAM ON

One key to exposing audiences to the HI) multicast channcls is
strecaming them on the Web. It is something many, but not all,
stations do.

Gretchen, for example, is available on the WKIS Web site,
although Barnett says, “We’re about to launch a Gretchen 99.9-
specific site.”

In Phocnix, Bonneville’s '80s station is also streamed on the
Peak Web site. “We have four streams,” Grey says, “44K and
128K for both the Peak and for the *80s channcl. We promote
our '80s channel on HD) and on the stream with ‘live’ liners and
produced promos on the Peak main channel.”

Meanwhile, Clear Channel country WMZ(Q Washington,
D.C., has a classic country HIJ2 channel and accompanying
Web stream. The station is marketed “mostly through our Web
site,” PI) George King says. “It is difficult to market something
that isn’t readily available to the masses, but we definitely need
to begin the education of 111). We promote WMZQ as being in
HD and [tell listeners], “To find out more about HI and its ben-
efits, including multiple channels, go to our Web site.” ”

RIFF2 also streams for similar reasons. “We feel it is very
important to have a Web stream where people can sample the
product,” Pennington says. “If the programming is compelling
enough, I fecl people will drop the cash to buy the HID radio.”

WHERE DO THEY LIVE?

Whether HID2 stations reside on the same audio system as their
o:er-the-air counterparts varies from outlet to outlet. In Dallas,
Johnson says each is on a separate system,
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In Albuquerque, Jones says Clear Channel has a “central
server that houses all of our tunes.” Grey has a similar situation
in Phoenix. “Matter of fact, once in a while one of my Peak jocks
will sce an ’80s song that is designated for the '80s channel 1{D2,
and we don’t play it on the Peak 111D1, and they ask me if they |
can play it,” he says.

“Gretchen 99.9 is its own radio station,” Barnett says. “If one
goes down, the other still operates. The musical databases are
completely separate on different drives.”

Greater Media’s Sommers says, “We have a different hard drive
for Club Ben, but it also shares the drive of the main channel.” }

NOT AVAILABLE IN READY-TO-WEAR

While Clear Channel stations—and down the road, other outlets
that choose to purchase that company’s programming—have
access to off-the-shelf programming, many broadcasters Radio
Monitor talked to are sowing their own HID2 crops. “It’s all
home-grown and market-specific,” Beasley’s Barnett says of his
company’s offerings.

RIFF2’s Pennington is on the same page. “We thought it was
very important to put out a very unique Detroit-based product,” |
he says. “We play 25% local Detroit music.” In addition, the sta-
tion has created multiple, locally produced shows like “Detroit
Local 101,” a local music show; “Loading Zone,” a gaming
show; and the “MySpace™ music show.

Bonneville’s Grey has a similar take. “Each market is totally
different and able to do what they think is best for their mar-
ket,” he says.

And CBS Radio’s Johnson says his Jack HD2 channel is also one
of a kind. “We created it from scratch,” he says, noting that the same
is true of smooth jazz sister KOAD's traditional jazz-side channel.
“We're developing fresh, custom brands to program on HDD2.”

For his part, Barnett is excited about what is ahead. But he
warns that radio may only get one chance. “If the industry fum-
bles this opportunity, we may not get a do-over from con-
sumers,” he says. “T'echnology is changing by the day, and the
‘next big thing’ may be ready to leave us holding a bunch of ‘
pretty cool radio stations no one will ever hear.” ore

Bob Barnett
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hen audio casscttes were introduced, many

consumers were reluctant to surrender their

cight-track cartridges. When cable TV was

introduced, some pundits said no one would
pay to get a few extra channels.

Now with the introduction of 1D radio, some industry
observers are tentative about the new technology’s chances for
success. In plain terms, if D doesn’t create demand for addi-
tional programming choices and lower receiver prices, radio may
have a tough time finding its place in the digital arena.

Fred Jacobs

Consumers alrcady have an embarrassment of entertainment
riches to choose from. Products sell when they fulfill a specific
consumer need. But thus far HI) radio hasn’t been able to pin-
point exactly why it is an essential improvement over current
AM/T'M radios, some industry insiders say.

“F'he pitch is that this is a technologically better radio,” says
rescarcher Mark Ramsey, president of hear2.0) audio entertain-
ment company and author of “I'resh Air: Marketing Gurus on
Radio.” “Where’s the evidence that audio quality is a meaning-
ful benefit? Most people don’t have a problem with the audio
quality of their radios. "The vast majority of vour audience isn’t
comprised of audiophiles.”

Tommy Hadges, president of Pollack Media Group, says that
even the frequently chanted “just make more radios available”
mantra doesn’t cut to the core of the issuc.

“Just because the units are on the shelves doesn’t mean peo-
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ple will automatically buy them,” Hadges says. “You need to
give them a compelling reason to buy, and in this case, radio
necds to provide a clear message as to why HID radio is a ‘must-
have.” Providing this message is the one thing they need to do to
make 111) more successful.”

Jacobs Media president Fred Jacobs is more optimistic. “I11)
radio has a good chance of succeeding, but the only thing to
make this work is great programming,” he says.

H1)’s critics use Howard Stern to bolster their argument.
Many loyal Stern fans purchased Sirius satellite radios because
they couldn’t hear him anywhere else. So far HD has yet to offer
a similar hook.

The fate of HD hinges on the industry’s ability to entice con-
sumers with new, must-hear programming. And that may be
accomplished by luring talent not currently heard on the radio or
by creating new music or talk formats so gripping that con-
sumers become addicted.

open-minded to H1) radio,” Jacobs says. “In our recent technology
poll [25,000-plus online respondents across 79 rock-formatted sta-
tions), radio listeners express a willingness to buy HID radios—
once they understand the details of this new medium.”

Perhaps consumer demand will follow, once the industry
adequately sells 11I)’s benefits to its audience. But Iadges
isn’t convinced.

“A free service is nice, but it isn’t the kind of benefit that would
drive someone to the store to buy a new receiver,” he adds. “People
just don’t say, ‘I'm going to pay $200 to get something free.””

Ramsey comically adds, “What’s the right price for an
anvil? Well, if you don’t need an anvil then zero is too much.
If I, as a consumer, don’t have a problem with radio, I don’t
need 1D radio.”

For HD) to succeed, it needs to create real demand and lower
the price.

At the end of the day, who really needs a $300 anvil?

‘A FREE SERVICE IS NICE, BUT IT ISN'T
THE KIND OF BENEFIT THAT WOULD
DRIVE SOMEONE TO THE STORE TO BUY
-TOMMY HADGES

A NEW RECEIVER.’

“If you look up and down the rosters of proposed 111D2 chan-
nels in most markets there are simply too many conventional
radio formats,” Jacobs says. “Why aren’t there more HD2 sta-
tions geared toward audience groups that aren’t currently
served, like teens and those over 50?7

Hadges suggests that satellite radio might have already caten
HID’s consumer base. Millions of tech-fanatic radio enthusiasts
have already purchased satellite receivers, many of which now
sell for well under 8100, providing them with hundreds of
unique niche choices and such marquee programming as Stern,
Martha Stewart and NFI. games for $13 per month.

“Radio can only sell three things about HD): better quality,
more variety and the fact that it is free,” Hadges adds. “’I'rouble
1s, with the exception of ‘free,’ satellite trumps here. We may
applaud the HD rollout for putting a format aimed at children on
in a market, but XM has had two channels for children since
their launch.”

When consumers sec side-by-side retail displays for satellite
and HD radio at their neighborhood Radio Shack store, Hadges
says, “The two satellite services have their programming lineups
posted in the display right next to their units. But when the con-
sumer looks at the HID unit, they have this rather vague promise
of more variety.”

Ultimately, in order to offer something new in audio enter-
tainment, HID has to create a discomfort within its target con-
sumer, Ramsey says. “You’ve got to thrill people out of the box,”
he adds. “Sirius manufactured some dissatisfaction within ter-
restrial radio when they stole Howard Stern away.”

The lowest-priced HID receiver on the market is $299. "That’s a
large chunk of change for equipment that hasn’t defined a tangible
audience demand. “QOur research indicates that consumers are

Mark Ramsey




hile consumer awareness of HID radio technol-

ogy remains low, the industry group HD

Digital Radio Alliance is working hard to

change all that. Its biggest weapon is a $200
million 2006 marketing campaign harnessing the power of the
airwaves of its radio group members.

The campaign kicked oft carlier this year on alliance member
stations in 28 markets. Through the end of April, about $48 million
worth of radio inventory had already been utilized in such markets
as Atlanta, Boston, Chicago, Dallas, Detroit, Miami and Scattle.

On Aug. 1, it will extend to a total of 50 markets. By Sept. 1,
the alliance campaign is aiming to be in 65 markets, with all top
100 markets scheduled to be onboard by next year, according to
Peter Ferrara, president/CEO of the HD) Digital Radio Alliance.
The market rollout order was determined by market size and
deployment of HD radio in those cities.

According to Nielsen Monitor-Plus, which tracks national
radio advertising, New York stations committed $830,520 worth
of inventory to the campaign in I"ebruary, March and April. Los
Angeles stations made the second-biggest financial commitment,
$606,176 in the same time period, followed by San Francisco
with $561,689.

Formed late last year, the alliance comprises 12 radio groups,
including ABC Radio, Bonneville, CBS Radio, Citadel, Clear
Channel, Cumulus, Emmis, Entercom and Greater Media.
Committing ad inventory to the marketing campaign is a require-
ment for alliance membership, as is a cash donation to the alliance.

In February, the group launched the Web site hdradio.com
aimed at helping consumers understand the technology and its ben-
cfits, along with info on where to buy a receiver. Most of the radio
spots airing on member stations tag the Web site to drive consumers
there to find additional information. The group also launched an
informational industry site, hdradioalliance.com, that can be
accessed by member and non-member stations and groups.

PHASES AND STAGES

Perrara says the initial marketing campaign aims to “simply intro-
duce the technology and what the benetits are to consumers, what
things it offers that they can’t get with their regular radio and just

sclling through the idea that there is something new out there.”

Ads promoting those various clements of the message are,
Ferrara says, “running concurrently, and we’re mixing and
matching them, depending on the market.”

In addition, Ferrara says, “As we have developed partnerships
with retailers and manufacturers, we are focusing on them and
where to buy” HD radios.

Electronics retailers, obviously, have a stake in the game. In
partnering with alliance stations to promote HD) radio, they are
using alliance-gencrated advertising for their e-mail blasts and
Web sites, a benefit the alliance members return by tagging those
retailers in their spots.

|

Discover the SECRET STATIDNS. .

between knows frequencies all you need is 8 aew HD Radio.

Tune it in! BUY NOW, BUY RIGHT!

1t's all FREE. it's all LOCAL and it's oil HERE.

Digital
@ Ragc’iio

The HD Digital Radio Alliance has committed $200 million to
spread the news.

HD PROMOTION IN MOTION

BEASLEY COUNTRY WKIS (Kiss Country) Miami is taking its HD radio marketing message to the streets—simulta-
neously promoting HD technology, the station’s HD broadcasts and its HD2 side channel Gretchen 99.9. The station is
named for, and some elements are voiced by, country star Gretchen Wilson.

The Miami outlet has a dedicated Gretchen 99.9 listening kiosk with a display tent, audio listening stations and other
on-site tools to showcase the station at Kiss Country events and appearances.

'Radio
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HD RADIO MARKETING
CAMPAIGN TOUT
BENEFITS

BY PHYM_

ON THE MESSAGE

The radio spots, which are also available to non-alliance mem-
bers, arc all 15 or 30 seconds. Some were created by Clear
Channel Radio’s creative services group, others by Dick Orkin’s
Radio Ranch. They promote HD radio and the new HD2 mul-
ticast channels, as well as the retailers and manufacturers of HD
radio receivers.

Ferrara says of the campaign: “We’ve had a lot of fun with it.
Some of the ads have been straightforward and some have been
fun and cutting edge, and what we’ve referred to as ‘tribal’ in the
sensc that it’s promoting that we’re this cool station out there
hidden between frequencies and the only way you can get it is to
buy this 11D radio.”

To further hone its message, the alliance recently completed
an extensive consumer rescarch study to determine what
potential users see as the main bencefits of HD. Ferrara says
the goal was to discover what the “hot buttons are for the
consumer, or the drivers to make them say, ‘This is some-
thing 1 want.””

What it discovered was that the additional content
offered by HD2 side channels, along with the fact that 11D
radio is free and, often, locally programmed, are key bene-
fits. While Ferrara says he was not surprised by these
results, they did “punctuate how important our messaging
needs to be to the consumer.”

Thus, some of the HID radio ads will be revised to further
stress those key “drivers.” IFortunately for the alliance, however,
most of the existing ads already focused on these elements. “Call
it dumb luck,” Ferrara says with a chuckle.

MEASURING THE IMPACT
While it’s hard to know the real impact of the campaign just yet,
Ferrara is optimistic that it is making a difference.

While the evidence is largely anccdotal, Ierrara claims con-
sumer awareness has risen significantly in the 28 initial markets
featuring the campaign. In addition, he says, while “the manu-
facturers and retailers keep their numbers pretty close to the
vest, evervbody we've talked to is delighted with how many
radios they’re selling so far.”

Unlike most other donated inventory, Ferrara says the HD
spots are not buried in undesirable dayparts on its member sta-
tions. Part of the deal in joining the alliance is a commitment to
I'his isn’t vour ‘run-of-

[Ga

running the spots across the board.
station, put it on the air if you can please’ inventory,” he says.
“This is hard, committed, daypart inventory.”

And while the alliance does not track advertising on non-
member stations, Ferrara says it has received “a number of
inquiries” from stations in smaller markets that “liked the creative”
and wanted to use it to promote their own HID efforts as well.

“Qur biggest exposure was showcasing the station at our annual Kiss Country Chili Cook-Off festival, which included
Gretchen Wilson herself,” WKIS HD1 and HD2 PD Bob Barnett says.

Barnett estimates that 35,000 were exposed to the technology at the Jan. 29 event between the HD2 station being played
between acts and the listening kiosk. “We're spreading the news wherever we can to whomever is willing to listen,” he says.

“While this is ramping up, we take every logical opportunity to expose consumers to the technology and the station,”
Barnett adds. “The goal right now is [to] build awareness through sampling and encourage consumers to purchase HD-
ready radios. We've utilized HD radio giveaways, targeted e-mail blasts to country-friendly consumers, heavy on-air sup-
port on Kiss Country, listening capabilities via the WKIS.com Web site, and we’re beginning to investigate cross-
promotional opportunities with advertisers that make sense.” —KEN TUCKER
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IFor now, there are no plans to extend the campaign to other
media such as TV or print, something Ferrara says was an “carly
strategic decision. Would it be good to have T'V? Yes, but it’s not
necessary. We reach a couple hundred million people a week [on
the radio].

“We're selling HD radios on the radio to people who are lis-

tening to radio,” he adds. “As a marketer, you can’t get more
*

laser-focused than that.”
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HIGHWAY 16 VISITED

Rising country artist Trent Willmon, left, visited the XM Satellite Radio studios
for an appearance on "Highway 16 Driver’s Ed,” hosted by Jon Anthony, right.
The first single from Willmon's new album, “On Again Tonight,” has spent 21

weeks on the country charts. {Photo: Sony BMG)

BROADCAST FLAG

Clear Channel)

Clear Channel top 40 WHTZ (Z100) New York's “Z Morning Zoo”
personality Carolina Bermudez, left, took part in the city’'s
recent Puerto Rican Day Parade, riding atop the Z100 float with
singing sensations Jeannie Ortega—who simultaneously
showed off her pride and her midriff—and Lucas Prata. {Photo:

BRAND EXTEND ON HD, BEFORE IT'S TOO LA'Ie'E

_CHART COMMENTARY_BY JOE FLEISCHER B e

| PROMISED MYSELF | WOULDN'T PICK ON
modern rock again this week, but since we're dis-
cussing the opportunities provided by the possibility
someone someday might actually discover what a HD
radio is and buy one, | couldn’t resist. So far the pitch
from radio to its customers on HD adoption’s merits
has been better sound (no one cares—witness MP3 as
the consumer standard for audio compression) and,
sorta, music choice. Aha! The second reason seems
like a good one! After all, that's the real pull of XM and
Sirius. Let’s face it, XM sounds way better than Sirius
and the latter definitely has all the mo'. Now, being a
dork, | have both and can say that each has some
warts, but I'd be loath to part with either. Also, | have
absolutely stopped listening to commercial radio since
| | got satellite. Why? Variety and choice. But neither has

Which brings me to modern rock and the concept of
brand extension. If your modern rock station is still liv-
ing on Miller ads and Nirvana golds, you've got two
niche demos that you are not currently serving and
could plausibly entice to your HD signals: emo/hard-
core kids (Hawthorne Heights, the All-American
Rejects, Armor for Sleep, etc.) and older, more main-
stream listeners who would be psyched if you played
Nickelback, Lifehouse and the like, even in overnights,
every once in awhile. So while your terrestrial modern
rocker caters to beer ad-targeted passives and careens
toward its inevitable flip to reggaeton, adult R&B or
whatever makes more sense for the corporation, you
could be transitioning semi- to fully disenfranchised
listeners to their age/demo-appropriate HD signal. This
is called brand extension, and it probably represents

WEEK ENDING
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FOR THE WEEK OF JUNE 26
Artist
Title {Label)

IXIFIIXINSTREAM TOP 40

Miss Murder {Interscope)
Aly & AJ

Chemicals React {Hollywood)
Eamon

Bring Him Home {Zomba)
Jessica Simpson

Public Affair {Epic)
RHYTHMIL TOP 40

Daz Feat. Rick Ross

On Some Real {Virgin}

DJ Kay Slay & Greg Street Feat.
Bun-B, Papoose & Shaq

You Can't Stop The Reign (Koch)
Eamon

Bring Him Home {Zomba)
Shareefa Feat. Ludacris

| Need A Boss {Def Con 1)
ADULT TOP 40

Jewel

Good Day (Atlantic)
R&B/HIP-HOP

Cham

Ghetto Story {Atlantic)
Chapter 4

Foot Wit U {RMG)
Ciara

Get Up {Zomba}

DJ Kay Slay & Greg Street Feat.
Bun-B, Papoose & Shaq

You Can't Stop The Reign {Koch)
Jagged Edge

Stunnas {SUM}
Rihanna

Unfaithful (IDJIMG)
Shareefa Feat. Ludacris

| Need A Boss {Def Con II)

Styles P Feat. Rashad
Favorite One

Three 6 Mafia

Side 2 Side {SUM)
Yung Joc

I Know You See it

{Interscope)

{Atlantic)

GOSPEL
Emest J. Lee & Spirit Of David

Don t Quit {Juana}
Kierra "KiKi" Sheard

Why Me? {EMi Gospel)
CHRISTIAN

Desperation Band

Who You Are {Integrity)
Echoing Angels

You Alone {INO}
Edison Glass

In Such A State {Credential}
Falling Into Place

Shadows {PT)
Forever Changed

Alt | Need {Floodgate)
Rebecca St. James

God Help Me {Forefront)

Robbie Seay Band
Halielujah, God Is Near {Sparrow)
Salvador

Shine (Word-Curb)
COUNTRY

Blaine Larsen

Rockin’ You Tonight {BNA)
Jason Aldean

Amarillo Sky {BBR)
Julie Roberts

Girl Next Door {Mercury)

MODERN ROCK
Avenged Sevenfold
Seize The Day
Crossfade
Invincible
Disturbed

Land Of Confusion
Helmet

Gone {Warcon)
Hinder

Lips Of An Ange! {Unlversal Republic)
Muse

Knights Of Cydonia (Warner Bros.)
Revelation Theory

{Warner Bros.)
{Columbia)
{Reprise)

.
{
»
\
anlAIRPLA

Selfish And Cold {On)
. . . . e
really figured out that it needs an emo/hardcore chan-  your best shot at keeping someone tuned into some- Vit o The Walls (EMR)
nel (z7e music of choice for kids, folks) and XM just thing you program having to do with modern rock. ACTIVE ROOK
| now realized that dropping the Liquid Metal station That's if the industry can bridge the sizable hardware (Q:;;’;%”,zeso‘;"y’"h'“ @siner Bros.)
was essentially abandoning any hope of appealing to chasm presented by pricey, dumpy HD radios that .,.","if.ii?,;g (Columbia)
. L d 3 . 7 . N . Disturb
kids. And with the price of entry-level satellite radios can’t easily be thrown in a pocket or a book bag. Hint: héfl.é’bfcmusion {Reprise)
. . . . . . elmet
steadily dropping (especially on eBay), more and more  Pricing had better compete with the iPod Shuffle and Gone o {Warcon)
. , . ; . L . evelation Theory
kids tell me that they’re at least aware of satellite radio. 1GB Nano or this whole exercise is pointless. Sl end {On)
Writing On The Walls {EMR)
HE R"AGSE ROCK
Avenged Sevenfold
NO. ARTIST DOWNLOADERS DOWNLOADERS Se|ze' de Day {Warner Bros.)
C
(CUME)  SPIN RANK {(CUME) PR (Columbia)
Disturbed )
1 PANIC! AT THE DISCO IWRITE SINS NOT TRAGEDIES 1,996,575 28 | 11 NICKELBACK FAR AWAY 702,003 177 Lana Of Confusian {Reprise)
R — W,
2 THE ALL-AMERICAN REJECTS  DIRTY LITTLE SECRET 1,851,036 122 | 12 BLUE OCTOBER HATE ME 646,401 5 Soncam 1 Theory §izrcon)
| Selfish And Cold {On)
3 THE ALL-AMERICAN REJECTS ~ MOVE ALONG 1,713,695 65 13 BUCKCHERRY CRAZY BITCH 606,748 14 T
4 RED HOT CHILI PEPPERS DANI CALIFORNIA 1,421,067 1 | 14 10YEARS WASTELAND | 565,102 20 z;:mg:f?:eMe —
— - - T T . i . — usan Tedeschi
5  PANIC! AT THE DISCO THE ONLY DIFFERENCE BETWEEN... 1,289,257 21 15 THE FRAY HOW TO SAVE A LIFE 547,824 46 LovingYou Is Swesterhan Ever
B - - — erve
6  TAKING BACK SUNDAY MAKEDAMNSURE 1,244,291 n 16 JACK JOHNSON UPSIDE DOWN 532,760 a4 R:L%ﬁi%:" {Lost Highway)
—_ T ——% Walter Trout Feat. John Mayall
7 FORT MINOR WHERE'D YOU GO 1,107,385 58 17 MOTION CITY SOUNDTRACK  EVERYTHING IS ALRIGHT 503,519 156 Highway Song (Ruf)
_ - [ >
8  NICKELBACK SAVIN ME 961,847 31 | 18 GNARLS BARKLEY CRAZY 459,215 8 g
S | _ _ iego Torres
Abriendo Caminos {Sony BMG Norte}
9  HAWTHORNE HEIGHTS SAYING SORRY 928,402 40 19  ANGELS & AIRWAVES THE ADVENTURE 458,772 6 Tego Calderon o
= — - — Los Mate tlantic;
10 LIFEHOUSE YOU AND ME 796,148 161 20  HEAD AUTOMATICA BEATING HEART BABY 426,430 167 Submit titles to silvio@billboard.com.
18 3 s more a1 » Www.BillboardRadioMonitor.com JUNE 23, 200
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IT’S DEJAVU ALL OVER
AGAIN FOR BEYONCE & JAY-Z

Beyoncé rakes in major honors as she hooks up for a third
time with beau Jay-Z on “Déja Vu" (SUM). She scores
Greatest Gainer, Airpower and Most Airplay Adds at
R&B/Hip-Hop, while taking the chart’s best bow at No. 20.
"DéjaVu” steps onto the list with
1,474 detections, which is the best
spin total for a debut at the format
since B2K & P Diddy (as he was
then known) danced their way
onto the R&B/Hip-Hop chart with
an equal 1,474 detections for
“"Bump, Bump, Bump” in the Nov.
22,2002, issue.The No. 20 entry for
"Déja Vu” is also the highest bow
on that chart since Michael Jackson's “You Rock My World”
also debuted at No. 20 in September 2001.

In addition, “Déja Vu” sets a chart mark with the highest
Airplay Adds total this decade as 65 stations played the song
six or more times this week. Meanwhile, Beyoncé inks the
week’s fattest gain and Most Airplay Adds with entries at
Mainstream Top 40 (No. 31) and Rhythmic Top 40 (No. 27).
With 923 spins on the latter chart, the song collects the most
detections at Rhythmic for a debut since “Lose Control” by
Missy Elliott Featuring Ciara entered with 925 plays in the
May 6, 2005, issue.

TUNSTALL CONTINUES
NEW ARTIST NO. 1 STREAK

The warm welcome new artists have been receiving at Adult Top 40
in recent months provides a record-breaking chart feat. KT
Tunstall ascends to No. 1 with “Black Horse & the Cherry Tree”
(Virgin), marking the first time that three straight artists have taken
their debut singles to the format's top spot. Tunstall succeeds
Daniel Powter, whose “Bad 1ay” (Warner Bros.) enjoved a 12-
wecek run at No. 1, and James Blunt, who spent five wecks atop the
Adult Top 40 chart with “You’re Beautiful” (Atlantic).

For Virgin Records, Tunstall’s ride with “Black Florse” is the
label’s first foray to No. 1 in the chart’s history. Its prior best was a

No. 2 ranking for Lenny Kravitz’s “Again” in the spring of 2001.

Elsewhere at Adult Top 40, Red Hot Chili Peppers crack the
chart’s top 10 for the first time as “Dani California” riscs 11-10. The
group’s previous peak was No. 11, which it reached with “Scar
Tissue™ in 1999 and “Otherside™ in 2000

A ‘VICARIOUS’
THRILL FORTOOL

Tool earns the second Active Rock No. 1 of its career as “Vicarious”
(Zomba) climbs 2-1. The quartet previously held the pole position
for nine weeks starting in July 2001 with “Schism.” “Vicarious”
spent its first eight chart weeks at No. 2 or No. 3, equaling the num-
ber of wecks “Schism” sat in those positions prior to reaching No.
1. Staind’s “So Far Away” from 2003 is the only other title since
“Schism” to hold the chart’s second or third spots for eight wecks
before finally breaking through to No. 1.

Haris’ ‘Wings’ Fly To No. 1

Mark Harris celebrates his first Billboard No. 1 with “I'ind Your
Wings” (INO), which gains 100,000 audi¢nce impressions and hops
3-1 on the Christian Adult Contemporary chart. That title also bul-
lets at No. 4 on the pan-genre Christian Songs list. Harris inter-
rupts a five-week run atop the Christian AC scorecard by Casting
Crowns’ “Praise You in This Storm” (PLG), which logs a sixth
week at No. 1 on Christian Songs. Previously, Harris’ highest-
charted title was “For the I'irst Time,” which peaked at No. 5 on
both charts in October 2005.

On the Country chart, Rodney Atkins logs his second top 10
with “If Youre Going Through Hell (Before the Devil Even
Knows)” (Curb), which rises 12-8. Atkins previously competed in
the top 10 with “Honesty (Write Me a List),” which peaked at No.
4 in December 2003.

PETTY SAYS ‘GRACE’
AT HERITAGE

Tom Petty makes his first Heritage Rock chart appearance in
more than three years as "Saving Grace” (Wamer Bros.)
debuts at No. 23 and cops Greatest Gainer honors. Most of
Petty’s career pre-dates the 1997 debut of the Heritage chart,
but he has made the top five with four of his five visits to the
list. Petty peaked at No. 2 in March 1999 with "Free Gid
Now"” and matched that in October 2002 with “The Last DJ.”
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RIHANNA SRP/DEF JAM/IDIMG ‘5564 40'55_2 A 5 STLASELSSE mmns FALL OUT BOY (FUELED BY RAMENISLAND/IDJMG) N J1e91 1ese
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n — =i - olumbia)
SOSs N | CKEY, KBKS, KDND, KDWB, KELZ, KHFI, GOLD DIGGER .3
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g [ WBLI, WEZB, WFHN, WFKS, WGTZ, v :
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NATASHA BEDINGFIELD EPIC ) 23‘272_ W EEAEZ ':(3‘{;”& E:;mwxg NICKELBACK (ROADRUNNER/DJMG) - S I8
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DANI CALIFORNIA b Systems 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved.
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Cleveland Hartford, Conn. WKSS Memphis WHBQ Portland, Maine Springfield, Mo.

Albuquerque, N.M. Colorado Springs, Colo. Houston KRBE Miami WHYi Portiand, Ore. Syracuse, N.Y.

Allentown, Pa. Columbia, S.C. Huntsville, Ala. W2YP Milwaukee WXSS Providence, R.l.

Atlanta Columbus, Ga. Indianapolis Minneapolis KDWB Raleigh, N.C. Tampa, Fla.
Columbus, Ohio Jackson, Miss. Mobile, Ala. WABB Richmond, Va. Toledo, Ohio

Austin, Texas Corpus Christi, Texas Jacksonville, Fla. Montgomery, Ala. WHHY Roanoke, Va.

Baton Rouge, La. Dallas Nashville WRVW Trenton, N.J.

Birmingham, Ala. Dayton, Ohio Johnson City, Tenn. New Bedford, Mass. WFHN Rochester, N.Y. TJucson, Ariz.

Boston Kansas City New Bern, N.C. WERO Tulsa, Okla.

Buffalo, N.Y. Des Moines, lowa Knoxville, Tenn. WRHT  Sacramento, Calif. Washington, D.C.
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Detroit Lafayette, La. New Haven, Conn. St Louis Wichita, Kan.
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¥ APak alt Lake City Wilkes-Barre, Pa.
Carbondale, Iil. Ft. Myers, Fla. Lexington, Ky. New York San Antonio, Téw

Charteston, S.C. Fresno, Calif. p Norfolk, Va.

Grand Rapids, Mich. CitleRock: A Oklahoma City San Diego
Charleston, W. Va. Green Bay, Wis. Long Island, N.Y. Omaha, Neb. Savannagh Ga.
Charlotte, N.C. Los Angeles Orlando, Fia. Siri
Chattanooga, Tenn. Greensboro, N.C. Louisviile, Ky. Philadeiphia xlhr/;us 20 ON 20
Chicago Greenville, S.C. Phoenix

Wilmington, Del.
Youngstown, Ohio
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1 Shakira Featuring Wyclef Hips Don't 2 % 1 Chamillionaire Featuring Ridin’ 101 168 1 Cassie Me&U 39 & 1 Fort Minor Featuring Hol Where'd Yo 108 104 1 Shakira Featuring Wyclef H 104 107 1 Nelly Furtado Featuring Promescuou %5 89
2 Fort Minor Featuring Hol Where'd Yo o 2 Rihanna Unfathful L 1) 2 Chamillionaire Featiring Ridin® 8% % 2 Shakira Featuring Wyclef Hips Dont 108 106 2 Panic| At The Disco | Write 18 % 2 Rihanna Unfaithfu % XN
3 Nelly Furtado Featunng Promiscuou B 49 3 Fort Minor Featuring Hol Where'd Yo 9 101 3 Fort Minor Featunng Hol Where'd Yo 8 8 3 Ashiey Parker Angel Let U Go 102 8 3 Fort Minor Featuring Hol Where'd Vn 102 106 3 Chamillionaire Featuring R 9 X2
4 Nick Lachey Whats Left Of Me 64 4 CassieMe&U 9 % 4 Rihanna Unfathiu % 8 4 Rikanna Unfatha B8 4 Nick Lachey What's Left Of Me 2 % 4 Fort Minor Featuring Hol Where'd Yo 6 &
5 CassieMe& U %8 58 5 Nelly Furtado Featuring Promiscuoi B8 54 5 Shakira Featuring Wyclef Hips Don't 8 2 5 Nelly Furtado Featuring Promiscuou 69 6! 5 Cascada Everyome We Touch nxy 5 Feld Moh Featuring Ciar So What 0 KN
6 The Fray Over My Head ICable Car} 51 41 6 Shokira Featuring Il Hips Dont % % 6 Daniel Powter Bad Day 58 61 6 Christina Aguilera Ant No Other M 6 & 6 Chamillionaire Ridin* % 13 6 Shakira Femmg Wycls‘ Hlas Don't g
7 Chamillionaire Featuring Rid 5 5 7 Field Mob Featuning Ciar So What 64 60 7 Cascada Everyme We Touch 51 S0 7 The Fray Over My Head {Cable Car} 3 4 7 Akon Belly Dancer {Banarnza} 64 64 7 Nick lm:hey 60 8
8 Padic! At The Disco | Wree Snns No % 53 8 Sean Paul Temperature 3 67 8 Sean Paul Temperature 51 60 8 Nick Lachey What's Left Of Me 5 3 8 Daniel Powter Bad Day 64 102 8 CassieMe&U % 54
9 Ashley Parker Angel Let U Go %5 % 9 The Pussycat Dolls Festu Butions 51 50 9 Panic! At The Oisco | Write Sms No 8 8 9 Mario Vazquez Gallery 5 2 9 The All-American Rejects Move [ 9 Cascada Eveatime We Touch 3 %6
10 Sean Paul Featwing Keys When You G -] 10 Paris Hilton Stars Are B.ind % & 10 Nelly Fustado Featuring Promiscuou “a M 10 Paris Hitton Stars Are Bind 49 &% 10 Nelly Furtado Featring Promiscuou 0 6 10 Panic! At The Disco | Write Sins No 2 5
11 Christina Aguilera Ain't No Other M 49 11 Christina Aguilera An't No Other M 45 4 11 Nick Lachey What's Left 0f Me 4 n 11 Beyonce Featring Jay-Z Deja Vu 48 0 11 Paula DeAnda Featuring B Doing Too 54 64 11 Sean Paul Temperature 5 47
12 Lucas Prata And She Sad... % &Q 12 Paula DeAnda Festiring B Dong Too 45 49 12 The All-American Rejects Along 8 9 12 The All-American Rejects 42 54 12 Rihanna Unfaithid 94 % 12 Cherish Featuring Sean P Do it To | 48 %
13 Nickelback Savin' Me 45 48 13 Rihanna SOS 45 55 13 Shakira Featuring Alejan La Tortura a3 13 Chris Daughtry V/arked Dead Or Alve 0 2 13 Blue October Hate Me 03B 13 Christina Aguilera An't No Other M 49 64
14 Paris Hilton Stars Are Bnd Q 2 14 Natasha Bedingficld Unwrtten 3 4 14 Ying Yang Twins Featwrin Shake B 14 Staind Rigne Here 9 % 14 Staind Right Here I 14 Natasha Bedingfield Umaritten 47 &5
15 Rihanna Unfanttul 42 58 15 Beyonce Featwing Jay-Z Deja Vu 2 0 15 Rihanna SOS ¥ 48 15 Sean Paul Featuring Keys When You G 3 15 The Pussycat Dolls Feat Buttons 37 8 15 Chris Brown Featuring Li Gimme That 4 8
16 Feld Mob Featuring Ciar So What ¥ R 16 Mary J. Blige B2 Witnout You Q0 16 Beyonce Featuring Jay-Z Deja Vi 3]0’ 16 Daniel Powter Bad Day n & 16 Natasha Bedinghield Umwrtten 81 A 16 Jeannie Drtega Featuring Crowded 45 31
17 The All-Amencan Rejects Move Along » B 17 Panic! At The Disco | Write Sins No k] 17 Natasha Bedingfield Umwritten K I <) 17 Sean Paul Temperature » 7 17 Sean Paul Temperature K\ .] 17 Rihanna SOS 45 &7
18 The Pussycat Dolis Feat Buttons ¥k 34 18 Lil Jon Featuring E-90 & Snap Yo Fi nx 18 Lil Jon Featuring E-40 & Snap Yo A Y<lvil 18 R R 8 18 Beyonce Featuring Jay-Z Deja Vu 380 18 The All-American Rejects Move Along 4 L
19 Chris Brown Featuring Li Gimme That % 18 19 Daniel Powter Bad Day n M 19 Bubba Spanux Featuring Ms.NewBo 23 22 19 Anna Nalick Breathe {2 AM) 3 U 19 Cassie Me & U p I 19 Ashiey Parker Angel Let U Go 8 3
2 VIWVBﬂgJWI"SmeShakE X 2) Chris Brown Run It! B2 20 Chris Brown Run k! 2B 28 Panic! At The Disco | Wrte Sins No 2 31 28 The Fray Over My Head {Cabie Car} 7 X 2 Daniei Powter Bad Day 4 4
21 Jeannie Ortega Featuring Crowded 2% 21 Kelis Featuring Too Shor Bassy < 21 The Pussycat Dolls Featu Buttons 2B 21 KT Tonstall Black Horse & The Cherr B4 21 Gnarts Barkley Crazy % 6 21 Sean Paul Featuring Kevs When You G a 2
22 Daniel Powter Bad Day n % 22 Kamye West Jam Gold Digge 24 X 22 Kanye West Featuring Jam Goid Digge 219 22 Nickelback Savin' Me 1 %0 2 Yung Joc it's Goin® Down 2 -3 Jay-Z Deja Vu 30
23 Gearls Barkley Crazy 2315 23 Chwis Brown Featuring Li Grome That 2 13 2 Feld Mob Featuring Ciar So What 19 2 2Z3 Natasha Bedingfield Unwritten % A 23 Rihanna SOS 2« 23 The Pussycat Dolls Featu Buttons 5 18
24 Sean Paul Temperature 2 R 24 The Black Eyed Peas My Humps 2z 24 Kelis Featuring Too $hor Bossy 1810 24 Field Mob Featuring Ciar So What % X 24 Frankie J That Gid a0 24 Kelty Clarkson Wa'k Away 24 u
25 Mario Varquez Gallery 9 25 Paul Wall Gt n % 25 Mary J. Blige Be Without You 18 18 25 CassieMe & U - 25 Christina Aguilera Aint No Other M 19 « 2% Paula DeAnda Fednrmg B Downg Too B M4
2% Paula DeAnda Featuring B Doing Too 7 n 2% Gnarls Barldes Crazy 2119 2 Ne-Yo So Sick ” 17 % The Pussycat Dolls Featu Buttons 24 12 % Fall Out Boy Dance, Dance 19 21 2 Chris Brown Run it! 2 10
21 Natasha Bedingfield Urnwriten %55 21 Frankie J That Gid 9 0 27 The Black Eyed Peas My Humps 17 18 27 Jennifer Lopez Get Ripitt 24 21 27 Lil Jon Featwing E-30 & Snap Yo i 172 2] Gnarls Barldey Crazy 19 2
28 Fall Onn Dance, Dance X AU 28 Bubba Femturing Ms. NewBo 19 29 28 The Pussycat Dolls Featu Don't Cha 172 28 Kanye West Featuring Jam Goid Oigge B2 28 Kelly Clarkson Betwnd These Hazel E 15 12 28 Christna Milian Feamn Say | 19 &
29 Rihanna SOS % 23 Sean Paul We Be Burnin’ 72 2 Beyonce Featuring Jay-Z Crazy in Lo 72 23 Kelly Clarkson Since U Been Gone 2 n 23 Kelis Featuring Too Shor Bossy 15 12 2 Yung Joc Its Gon' Down 18 19
3 Boyonce Feawring Jay-Z Dejs u 24 0 30 Ray J One Wish 16 18 3 Beyonce Featuring Siim T Check Onl 11z 30 Bon Jovi Who Says YouCan't GoHome 19 13 30 Fall Out Boy Sugar, We're Goin' Dow 15 13 30 Eminem Featuring Nate Do Shake That 17 9
31 Staind Reght Here pL o] 31 Gorillaz Feel Good inc 1% 18 31 Yung Joc It's Go:n' Down B 6 N Sean Paul We Be Burmn’ 19 18 31 Cheis Brown Run lt! u 7 31 MaryJ. Blige Be Without You 1B 6
32 Papa Roach Scars 25 3 50 Cent Just A Lil Bt 1% 17 32 Juelz Santana There It Gol {The Whi 16 18 2 Cascada Everybme We Touch 18 18 3 The All-American Rejects Dty Litt 139 R Sean Paul We Be Bumn’ 15 8
33 Anna Nalick Breathe (2 AM) 2 18 3 Yung Joc It's Gon® Down 12 3 33 Christina Agurlera At No Other M 16 25 33 Chamillionaire Featuring fidn’ 18 % 33 The Killers Mr. Bngrsioe 1310 3 Crosstade Co! 15 11
34 Cascada Everybme We Touch 2 B 34 Nick Lachey What's Left 0f Me 2 10 34 Fall Out Boy Dance, Dance 6 % 34 Usher Featuring Lil Jon Yeah 17 13 34 Nelly Featuring Paul Wal Gnilz 13 12 34 The AH-Amencan Rejects Dty Litt 15 19
35 Madhouse Like A Prayer 1823 3 Beyonce Featuring Slim T Check On | 2”2 3 Cherish Featwring Sean P Dot To | 1“0 3 Natasha Bedingfield These Words 1% 12 ¥ Ying Yang Twins Featurin Shake 13 14 3 Daddy Yankee Rompe 13 3
3% Ketly Clarkson Wak Away 7 3% Shakirs Featuring Alejan La Tortura 2?22 3% The All-American Rejocts Dty Lat “ 2 3 Kevin Lytfle Featuring S Tumn Me On % 17 3% Kelly Clarkson Siice U Been Gone 13 15 3% Fall Owt Boy Dsnce, Dance 0 8
37 Christina Milian Featuri Say | 7 4 37 T-Pain'm Sprung niu 37 Kelly Clarkson Since U Been Gone 13 16 37 Beyonce Featuring Stim T Check On | 16 2 37 Cherish Featring Sean P Dot To | 12 0 37 Pans Hilton Stars Ara Bind 015
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ROTATIONS Heavy = 55+ Medium = 25-54 Light = Under 25 See legend to charts on lead page of charts section for rules and explanations. SONG ACTIVITY REPORTS NOW AVAILABLE AT www.BillboardRadioMonitor.com.

AIRPOWER

AIN'T NO OTHER

MAN 1 3811/1221
Christina Aguilera
(RCA/RMG)

AIRPLAY LEADER
(1st Station to 150 Plays)

WIHB Charleston,SC
PD Kobe
Date: 06/18/06 Q_‘!

Chart Move: 21-16

Total Stations 119

Total detections by daypart

ORCIO) CD CD

7°/n 21% 18%

Heavy KwYE, KzcH 8
WIHB, WKKFE, WXKB, WXKS, WZNR, XT20

Medium cKEy, KBKS, 74
KDND, KDWB, KHFI, KHTS, KHTT, KIIS,
KKDM, KKMG, KKOB, KKPN, KQCH,
KRQQ, KRUF, KSLZ, KSMB, KSPW, KXXM,
KZHT, KZZP, SIH1, WABB, WAEV, WAKS,
WAKZ, WAPE, WBHT, WBLI, WCGQ, WCIL,
WDCG, WDJX, WERO, WEZB, WFHN,
WFKS, WFLY, WGTZ, WHBQ, WHKE WHTZ,
WHYI, WIHT, WI0Q, WIXX, WJBQ, WJJS,
WKCI, WKFS, WKQI, WKRZ, WKSS, WKSZ,
WKXJ, WLDI, WLKT, WNKS, WNTQ,
WPRO, WPXY, WRHT, WRVQ, WRVW,
WSSX, WVKS, WWST, WWWQ, WXLK,
WXSS, WXXX, WYOY, WZEE, WZKF

nght 37
|$Iax Adds 7
EB, WAEZ, WCGQ, WFME,
WHHY WHOT, WKGS, WKSE, WKZL,
WNOK, WPXY, WVSR, WWHT, WXXL,
WZAT, WZYP

AIRPOWER BOUND

DOING TOO
MUCH 2651/107
Paula DeAnda Feat. Baby Bash
(Arista/RMG)

Chart Move: 22-21
Total Stations 313_

QO OQQ
10% 18% 17% 25% 30%

Heavy KELZ, KKOB, 5
KZHT, WJJS, XT20

Medium KDWB, KHFI, 4
KHKS, KHTT, KIS, KKDM, KKMG, KLAL,
KQCH, KSLZ, KWYE, KXXM, KZCH, KZZP,
SIH1, WABB, WAEV, WAEZ, WAKS, WAKZ,
WDKF, WFHN, WFKS, WGTZ, WHBQ,
WHTZ, WHY!, WIHB, WIHT, WJBQ, WKCI,
WKFS, WKGS, WKQI, WKSS, WKST,
WKSZ, WLDI, WLKT, WNOU, WNTQ,
WSNX, WWHT, WXSS, WXXX, WZKF

Light 62

A'ml\a,J 6
KDND, WCIL, WDJX WFBC, WKRZ, WTWR

GIMME THAT 2345/290
Chris Brown Feat. Lil' Wayne
(Jive/Zomba)

Chart Move: 24-24

Total Statlons 104
Q0000
10% 15% 16% 30%

Heavy kzHT, waks, 1
WAKZ, WDKE WKFS, WKGS, WKKF, WKQI,
WSNX, WWHT, WZKF

Medium kBks, KDWB, 4
KHTS, KHTT, KJYO, KKMG, KRQQ, KZCH,
K2Z2P, SIH1, WABB, WFLZ, WHBQ, WHTZ,
WHYI, WIHB, WI0Q, WJJS, WKSS, WKST,
WKSZ, WLDI, WLKT, XT20

Light 69

Airplay Adds
KELZ KHFI, SIH1, WIHT, WRVQ, WXXL,
W2ZN

CROWDED 2053/189
Jeannie Ortega Feat. Papoose
(Hollywood)

Chart Move: 25-25

Total Stations m

Q99O Q

10% 15% 15% 24% 36%

Heavy KzHT, WEZB, WKGS, WLKT 4

Medium KDWB, KKMG, 30
KUAL, KWYE, SIH1, WAEV, WAEZ, WAKS,
WAKZ, WFHN, WFKS, WHKF, WHTZ, WHYI,
WIHB, WIHT, WI0Q, WJBQ, WJJS, WKKE
WKXJ, WNKS, WPRO, WRHT, WSNX,
WVSR, WWHT, WXXL, WZEE, XT20

Light 77
rﬁla y Adds 4
WCIL, WOJX, WWST

LET U GO
Ashley Parker Angel
{Blackground/Universal Motown)

Chart Move: 27-26

2051/257

Total Stations 103

ONCIONONO

=

1 1 % 1 7% 1 G"/u 22% 33%

Heavy kBks, KQCH,
SIH1, WEZB, WHTZ, WKCI, WXKS, XT20

Medium KOND, KDWB,

KJYO, KKDM, KKOB, KRUF, KSMB, WAEZ,
WAKS, WAKZ, WCGQ, WDJX, WERO,
WFLY, WHBQ, WIOQ, WKRZ, WKSE,
WKXJ, WLDI, WPRO, WPST, WRHT, WVSR,
WXXL, WZNR

Light 69

{gla y Adds 3
WIHT, WRVQ

SINGLE 1919/59

Natasha Bedingfield

(Epic}

Chart Move: 26-27

Total Stations 12

OO0 ODO0
11% 19% 15% Z‘I% 5%

Heavy siH1 1

Medium KOND, KKDM, 31

KMXV, KRUF, KSMB, KWYE, KZHT, WAEV,
WAKS, WDJX, WERO, WFHN, WFLY,
WGTZ, WHKF, WJBQ, WKRZ, WKSE,
WKSZ, WKXJ, WLKT, WNCI, WNOK,
WPRO, WPST, WRHT, WRVQ, WSTW,
WWHT, WZEE, XT20

Light 80

CRAZY 1625/747

Gnarls Barkley

{Downtown/Lava)

Chart Move: 40-28

Total Statioﬁ;- 99
5% 15% 31% 31%

Heavy 0

Medium KHKS, KHTS, 23

KKMG, KKOB, KKRZ, KZHT, KZZP, StH1,
WAEZ, WEZB, WFLZ, WHTZ, WKQI, WKSE,
WKST, WNTQ, WRHT, WSNX, WSSX,
WVSR, WWHT, WWWQ, XT20

nght 76

Alrplay Adds 31
CKEY, KOWB, KHFI, KKDM, KKMG, KLAL,
KQCH, KRBE, KXXM, WAKS, WAKZ, WCIL,
WDCG, WDJX, WOKE WFKS, WHHY,
WHKF, WIHB, WIOQ, WKCI, WLDI, WNOK,
WNOU, WNTQ, WQEN, WRVW, WSSX,
WSTR, WXXL, WZNR

BLACK HORSE & THE

CHERRY TREE 1499/177
KT Tunstall
(Relentless/Virgin)

Chart Move: 32-29

Total é_tations 69
Q QO QQ
9% 5% 17% 1% 3%
Heavy wkzL 1
Medium KkPN, SIH1, 26

WAEB, WAEV, WBHT, WCGQ, WEZB, WFLY,

WHKF, WIXX, WJBQ, WKRZ, WKSZ, WKXJ,

WPRO, WPST, WRHT, WSSX, WSTR,
WSTW, WVSR, WXKS, WXLK, WYOY,
WZEE, XT20

Light 42
Airplay Adds

y
CKEY, KDWB, KWYE, WABB, WFHN,
WSNX, WXXL, WZNR

SNAP YO

FINGERS 1495/289
Lit Jon Feat. E-40 & Sean Paul
OfThe YoungBloodZ
{(BME/TVT)

Chart Move: 34-30

Total é—t_a‘t_lon—s' 83

O 0000
6% 10% 15% 34% 3%

Heavy kzzp wDKF, 6
WKFS, WNOU, WSNX, WZKF

Medium KHFI, KIS, n
KJYO, KKMG, KSLZ, KZCH, WJJS, WKGS,
WWHT, WXSS, XT20

Light 66
Afrplay Adds 2
KKOM, WXXL

DEJAVU 1490/1490
Beyonce Feat. Jay-Z
{Columbia)

Chart Move: Debut 31

Total St—at_lons 100

O 00D QO

6% A% 5% 0% 1%
Heavy kzcH, wkGs 2

Medium KBKS, KHKS, 23
KHTS, KHTT, KIIS, KKPN, KKRZ, KSLZ,
WAKS, WBLI, WIOG, WI0Q, WJJS, WKKE
WKRZ, WKSC, WKSS, WKST, WSNX,
WXKS, WZKF, WZNR, XT20

Light 75

Airplay Adds 69
CKEY, KBKS, KDND, KDWB, KELZ, KHFI,
KHKS, KHTS, KHTT, KIIS, KJYO, KKOM,
KKMG, KKOB, KKPN, KKRZ, KQCH, KRBE,
KRQQ, KSLZ, KSMB, KXXM, KZCH, KZHT,
KZZP, WABB, WAKS, WAKZ, WAPE, WBHT,
WBLI, WEZB, WFHN, WFKS, WGTZ,
WHBQ, WHHY, WHKF, WHTZ, WHYI,
WIOG, WIOQ, WIXX, WJBQ, W.JJS, WKFS,
WKGS, WKKF, WKQI, WKRZ, WKSC,
WKSE, WKSS, WKST, WNKS, WNOU,
WQEN, WRVW, WSNX, WSSX, WTWR,
WVKS, WWHT, WXKS, WXXL, WXXX,
WZKE WZNR, XT20

STARS ARE BLIND 1460/689
Paris Hilton

(Warner Bros.)

Chart Move: Debut 32

Total Statlons 112

ONCHONO) CD

7% 19% 15% 28% 30%
Heavy 0

Medium KHTS, KIS, 22
KRBE, KRQQ, KZHT, KZZP, SIH1, WAEV,
WCIL, WEZB, WFHN, WHTZ, WIHB, WIHT,
WNTQ, WSTR, WWWQ, WXKS, WXXX,
WZKF, WZNR, XT20

N

Light 90
Airplay Adds 25
cxg? KPXTT KKDM, KKOB, KKRZ, KWYE,

WABB, WFBC, WFLY, WHBQ, WIHB, WKCI,
WKSC, WKSS, WLDI, WNTQ, WRHT,
WRVQ, WSTW, WVKS, WWCK, WXXL,
WYOQY, WZKF, XT20

IT'S GOIN' DOWN 1297/395
Yung Joc
{Block/Bad Boy South/Atlantic)

Chart Move: 39-34
Total Statlons )

VICIONO (D

5% 9% 15% 36% 35%
Heavy KQCH, WWHT, WZKF 3

Medium KDWB, KHTT,
KKMG, WABB, WDKF, WIHB, WJJS, WKFS,
WKGS, WKQI, WKST, WSNX, WXSS, XT20

nght 50

Airplay Adds 15
KOWB, KIIS, KKDM, KKRZ, KSLZ, KSMB,
KZZP, WEZB, WHBQ, WHTZ, WKKF, WRVW,
WTWR, WVKS, WXXX

WHEN YOU GONNA (GIVE
IT UPTO ME) 1296/281

Sean Paul Feat. Keyshia Cole

{VP/Atlantic)

Chart Move: 36-35
Total Stations 66

€> OO QOO

18% 16% 26% 32%

Heavy WBLI, WKGS, WWHT 3

Medium KELZ, KHTS, 19
KRQQ, SIH1, WAKS, WDKF, WFHN, WHTZ,
WHYI, WIHB, WIHT, WIOQ, WJJS, WKCI,
WKKE, WKSS, WKST, WXKS, XT20

Light 44

Airplay Adds 16
CKEY, KBKS, KHTT, KKDM, KKMG, KXXM,
KZCH, WABB, WAEZ, WAKZ, WBHT,
WGTZ, WLDI, WNOU, WVSR, WXKB

DOITTOIT 1268/471
Cherish Feat. Sean Paul Of
The YoungBloodZ
{Sho'nuff/Capitol)

Chart Move: Debut 36
Total Stations __ -

@@@@@

5% 17% 15% 31% 31%
Heavy kzHT wKGs 2

Medium KHTS, KKMG,

KKRZ, KSLZ, KZCH, WAKS, WDKF, WFKS,
WHYI, WIHB, WIOQ, WJJS, WKFS, WKKE,
WKST, WSNX, WXSS

Light 46

Airplay Adds

KDWB, KHFI, KHKS, KHTS, KKDM, KKPN,
KSPW, KZZP, WAKS, WHTZ, WJBQ, WKSC,
WKSZ, WRHT, WXKB, WXXX, WZEE, XT20

DANI CALIFORNIA 1084/156
Red Hot Chili Peppers
(Warner Bros.)

Chart Move: 37-40
Total Stations

GD CONO) (D

]

18% 15% 3% 36%
Heavy 0

Medium KDND, KKOB, 24
SIH1, WAEB, WAEV, WAEZ, WBHT, WEZB,
WFLY, WHKE, WIXX, WJBQ, WKRZ, WKSE,
WKSZ, WNCI, WNKS, WPXY, WSSX,
WSTW, WVSR, WWHT, WYOY, XT20

Light 36

Alrpla.y Adds
CKEY, KKMG, KLAL, WCGQ, WGTZ,
WNOK

~ CHART BOUND

GALLERY 889/215
Mario Vazquez

{Arista/RMG)
Total Statlons

UECIONO, CD

5% 15% 15% 25% QO%
Heavy wxks 1

Medium KHTT, KKMG, 12
KWYE, KZHT, WFHN, WFKS, WHTZ WHYL,
WJBQ, WRVQ, WXKB, WZNi

Light 54
Aijrplay Add 2
w; s,%a s

| DARE YOU 827/56
Shinedown

(Atlantic)

Total Stations

@@@@@

1% 17% 2% 3%
Heavy WYOY 1
Medium KkLAL, WFLY,

13
WFMF, WHKF, WIXX, WKRZ, WPST, WPXY,
WQEN, WRVQ, WSSX, WSTW, WXLK

Light - 26
Airplay Adds 2
SIH1, XT20

HATE ME 767/107

Blue October
{Universal Motown)

Total Stations

OO0 00 (D

‘% 14% 14% 18% 51%
Heavy wixx 1

Medium KHFI, KHKS, 8
KQCH, KXXM, WEZB, WFLY, WSSX, XT20

glght 43
Airplay Adds 1
WKCI

HAPPY 565/39
Saving Jane
(Toucan Cove/Universal Republic)

Total Statlons a2

ONCHCRUONRG

4 o 14‘/- 12% 18% 52%

Heavy 0
Medium wpxy, WZee 2
Light 23
Awplay Adds 4

KBKS, KKMG WAEV, WCGQ

AND SHE SAID... 280/16
Lucas Prata

Heavy 0

Medium SiH1, WDUX, WGTZ, WNCI 4 (Ultra)

Light 38 Total Stations - n
lay Adds 4 N

WAEV, WAEZ, WPST, WVSR

Q0P QQ

10% 21% 18% 2% %%

HANGING ON 490/76 Heavy waLi 1
Cheyenne Kimball wpesﬁlixg!wwvzggiwm. 5
{Epic) Light 5
Total Stations Ai[glay Adds 1
OCEOCNO @ -

W 1% 1% 2% 46 JESUS, TAKE
Heavy 0 THE WHEEL 269/1
Medium SiH1, WDCG, WKRZ, XT20 4 Cariie Underwodd
Ligit 80 (Arista/Arista Nashville/RMG)

rglay Adds 3 =
WIXX, WLAN, WXXX Total Stations
SEXY LOVE 417/116 @ @ @ @ @
Ne-Yo W 2% 18% 1% 2%

Heavy wnok, wyoy 2

Eef ASHVIBBIG) o Medium wFBC, WKZL, WXLK 3
Total Stations 31 Light 3

';:/n 1;;9 1;}/0 2;’;:/- 4‘3;‘/0 * INVISIBLE 223/88
Heavy 0 Ashlee Simpson
Medium KkMG, KRQQ, 5 (Geffen)
e T t l Statlons
Light 26 oty

r¢la y Add
KZHT, SIH1, WABB WCIL, WRHT, XT20

BOSSY
Kelis Feat. Too $hort
(Jive/Zomba)

Total Stations

GD () ) CD C)

412/147

1B°/- %
Heavy KHTT 1
Medium KHTS, WABB, WNKS 3
Light 33
Ai&)lay Adds 7
KSLZ, WKKF, WNKS, WSNX, WWHT, WZKF,
XT20
SHAKE 387/19
Ying Yang Twins Feat, Pitbull
{ColliPark/TVT)

Total Stations

VECIONO) CD

8% 18% 15"/« 33% Zﬁ%

Heavy waks 1
Medium wAKz, WHTZ Wi, wxsc 4
Light 43

) C9 Q) D Q)

16% 5%
Heavy 0
Medium wian 1
Light 22

rgla y Adds
KHTS, WAKZ, WCGQ, WVKS, WXKB,
WZEE

| LOVE MY B**** 212/39
Busta Rhymes Feat. will.i.am
& Kelis
{Aftermath/Interscope}

Total Statlons 35

OCHNNC,

3% 3% 15% 44% 34%
Heavy 0
Medium KKMG, WWHT 2
Light 33
Airplay Adds 3

WFHN, WIHB, WNOU

* U AND DAT 205/57
E-40 Feat. T-Pain & Kandi Girl
(Sick wid' ItlBME/Reprise)

Total Stations

WHO KNEW vr 362/49
Pink

(LaFace/Zomba}

Total Stations 41

GD (9 CRONO)

6% 16%89%

Heavy 0
Medium 0
Light a1

Airplay Adds 7
WAKS, WHHY, WHOT, WJJS, WKSE, WLKT,
WNC!

CHASING CARS 309/60
Snow Patrol
(Polydor/A&M/Interscope)

Total Statlons- 25

ONCHCRONO)

7% 20% 14% 'IB“/n 41%

@@@@@'

4 10% 16%38‘/-32%

Heavy kzzp 1
Medium KKMG, KKRZ 2
Light 21
Ai Add 1
gt

WHAT HURTS

THE MOST 196/6

Rascal Flatts
(Lyric Street/Hollywood)

Total Stations i '

b L] q 5 =1
18%  25% 'I;“/n 1%  27%
Heavy siH1, wxss
Medium

Light

Airplay Adds
wier

- N oN

-
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g gE 1N o RECURRENTS
L oW 2 TITLE NIELSEN 8DS CERTIFICATION / HITPREDICTOR STATUS ELTIDNS AUDIENCE ! : TITLE DETECTIONS
‘ 3 £ ammisT IMPRINT / PROMOTION LABEL w MILLIONS  RANK ,\ " ARTIST/ IMPRINT {PROMOTION LABEL ™ w
BLACK HORSE & THE CHERRY TRES NO. 111 WKI YOU'RE BEAUTIFUL .
321 TTunsTALL RELENTLESSVIRGIN 2721 2636 14735 1 ' JAMES BLUNT {CUSTARD/ATLANTIC) K2 1285 1416
SAVIN' ME N YOU AND ME .
B _f | NICKELBACK ROADRUNNER/IDIMG e ] 4 | LIFEHOUSE {GEFFEN) N4 18 1245
BAD DAY N2 " RIGHT HERE ’ ’
2 3 DANIEL POWTER WARNER BROS. gRIecd g 3 STAIND (FLIP. ATLANTIC) N2 m28 1225
. i ) SO
UNWRITTEN 12 oy PHOTOGRAPH ..
. 4 28 | ATASHA BEDINGFIELD EPIC _13'890 | 2 NICKELBACK {ROADRUNNER/IDJMG}) N4 982 1066
OVER MY HEAD (CABLE CAR) N ‘ SUGAR, WE'RE GOIN' DOWN 2
6 i B T rrav EPIC _"_'0_91 J 6 | FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG) N vl &
WALK AWAY Nty ‘ i yew BOULEVARD OF BROKEN DREAMS :
_5‘ :_ KELLY Cl ARKSON RCA/RMG 11'151 5 T/ CABEL r— SIATIOHS ’ GREEN DAY (REPRISE) N6 | 752 748 |
STAY WITH YOU r CRAZY 15 BETTER DAYS q I |
- 4 | L'- GOO GOO DOLLS WARNER BROS. 8sn || 8 Gnarls Barkley | (00 GOODOLLS (WARNERBROS.) a _lv 256 ;
‘ EVER THE SAME N . o niow il acs) | BREATHE (2 AM) [ -
8 32 9700 | 7 KAMX, KEZR, KSTZ, KZPT, WAYV, N2 | 670 642
! ROB STHOMAS MELISMA/ATLANTIC i o R R TR ] ANNA NALICK (COLUMBIA} -
UPSIDE DOWN | ! WOQAL, WRQX, WTIC, WTMX, WXMA, BECAUSE OF YOU *3
9_ 21 0cK JOHNSON BRUSHFIRE/UNIVERSAL REPUBLIC | _7'_7_30 ] 1 XF26 KELLY CLARKSON (RCA/RMG) B » 639 =
DANI CALIFORNIA Total stations with six or mare detectisns: 55 LOVE AND MEMORIES
n 9 8477 8 N 835 709
RED HOT CHILI PEPPERS WARNER BROS. : | it T O.A.R. (EVERFINE LAVA)
THE REAL THING r . THIS LOVE o
13 ..? BO BICE RCARMG 6.415 N8 @ @ @ @ (D MAROONS (OCTONE/J RMG) w6 620 o
FORYOU | WILL (CONFIDENCE) | = - . LONELY NO MORE °3
10 18 1eo0y GeiGER CRED./COLUMBIA ) 6.631 = 3 19% 17% 25% 30% | ROBTHOMAS (MELISMA/ATLANTIC) N s &3
HIGH ~  SINCE U BEEN GONE o4
15 0 | \vES BLUNT CUSTARD/ATLANTIC GNlaH WAITING ON THE WORLD TO KELLY CLARKSON (RCA'RMG) _ ’f i =
WHO SAYS YOU CAN'T GO HOME [0 1 ¢ | CHANGE 8 i1 DON'TWANTTO BE .3
U | B onov ISLANDDIMG (e8] | e ayer GAVIN DEGRAW (JRMG) - 612 o<l
CRAZY GREATEST GAINERWIOST AIRPLAY ADDS {Columbia) ~  COLLIDE .
5 GNARLS BARKLEY DOWNTOWN/LAVA 6.693 12 AR i, HOWIE DAY (EPIC) N2 e08 624
- ———{— WKRQ, WMJC, Wi - — T———
10 WHAT'S LEFT OF ME 5619 | 16 ¢ 0" J' i q . HOLIDAY 23 601
NICK LACHEY JIVE/ZOMBA a Total stations with six ar more detections: 8 '9%  GREEN DAY (REPRISE) 612
sos Y Total delections by daypart: l TALK ‘ )
RIHANNA SRP/DEF JAM/IDIMG 4'151 | 8 @ @ @ @ (D ) COLDPLAY {CAPITOL) 8 597 665
HIPS DON'T LIE n | I WAKE ME UP WHEN SEPTEMBER ENDS 2
SHAKIRA FEATURING WYCLEF JEAN EPIC 4206 W o > Il GREEN DAY {REPRISE/ N 588 641
- 14% 33% 23% 15% 15% < ]
THE RIDDLE 4085 19 BEHIND THESE HAZEL EYES N3 584 574
FIVE FOR FIGHTING AWARE/COLUMBIA - - i | KELLY CLARKSON (RCA:RMG) 3 J
MOVE ALONG AMPOTTER IS {T ANY WONDER? 7 ‘ SHE WILL BE LOVED x5 Dl P
THE ALLAMERICAN REJECTS DOGHOUSE/INTERSCOPE 3.666 20 Keane ©%  MAROONS (OCTONE/JRMG)
JucY - - ' (Interscope) st e -
3567 21 KFBZ, KSTZ, KURB, WAYV, WDVD,
BETTERTHAN EZRA ARTEMISNV2 jo < 4 WMMX, XF26
HATE ME 2627 | 22 Total stations with six or more detections: 25
BLUE OCTOBER UNIVERSAL MOTOWN )
= Total detections by daypart:
NOTHING LEFTTO LOSE 1120 | 27
MAT KEARNEY AWARE/COLUMBIA | @ @ @ @ (D
WHERE'D YOU GO 1525 24 »3 17%
FORT MINOR FEATURING HOLLY BROOK MACHINE SHOP/WARNER BROS. o 6% 13% 14% 27% 40%
IS IT ANY WONDER? = v | -
ALLMESSEDIUD | f— DANI CALIFORNIA 6
Red Hot Chili Pe,
BREAKING POINT WIND UP 0.548 FS (me:, Bm's_, i
WHAT HURTS THE MOST N | B2 M G XD CRAZY
RASCAL F