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“MY CAREER AS A MIX ENGINEER

BEGAN WHILE | WAS STUDYING AUDIO PRODUCTION AT TREBAS.
MY TRAINING HELPED LAY THE FOUNDATION FOR MY CAREER.””
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has engineered, M o ‘ .y 0///////////

saeet???

mixed, and or ﬁ‘& e,
produced

Bryan Adams,
Aerosmith, Cher,
The Cranberries,
AC/DC, Kiss,
Megadeth, Moist,
Anne Murray,
Barbra Streisand,
Van Halen, Yes,
and many more.
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TREBAS TRAINING CAN PUT YOU ON THE RIGHT TRACK

neaizee SouNd Future
Job Search Assistance Music Business

Government Loans
*B.A.(Hon) Degree in .
Sound Technology Sound DESlgn

*B.A.{Hon) Degree in

Enterprise Management  ALIAIO/ Production
Audilo or Production or Musl.ca g:i;.;:;pll)ﬁllzz‘:;gegg:: Film & TEIEVEion

at Trebas Institute, on a competitive basis

New Media

ast 4 51 St. Jean St.
0, ( ario  Montreal, Quebec
da M5A 2A8 Canada H2Y 2R5

2666 (416) 966-3066  (514) 845-4141
direct.ca  trebasto@total.net trebasmtl@total.net

PARTNERS IN EDUCATION WITH THE LIVERPOOL INSTITUTE FOR PERFORMING ARTS
FOR A HIGHER DEGREE OF SUCCESS
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lﬁ an aTlZ?Za/e Style. Confidence. Excellence.

7;8 essence of an outstanding performance. It happens
when Fete. his daughter Sheila E.. and sons Peter Michael
and Juan get together.

The sound emanating from beneath these eight gifted

) hands? Toca Congas. Timbales. Bells. and a varied array of
‘ other meticulously-crafted hand percussion instruments.
Why let the Escovedos have all the fun? Visit your local

percussion shop and lay into some Toca instruments. It
will de wonders for your sound. |

' not to mention your attitude. ‘ u h ﬁ b.l

SUFERIOR SQUND. HANDS DOWN
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Vancouver’s Matthew Good Band overcame inner-band turbulence late 9 feeDBack
summer to release The Audio Of Being this October, which some are calling the band’s X
best recording yet. Dave Genn. Rich “Rock™ Priske and lan Browne of the band, along 10 Diy
with producer Warne Livesy. spoke to CN about how they birthed this record. 13 CHanges
19 Music ontine

20 roap TesT

38 Leany 63 HOT year
16 markerpLace
by Rod Christic 77 c1assifiens
Nine siblings who sing. dance. and play imstruments form the core of Leahy. ore of 18 SHOWCase
Canada’s most successful tradivronal groups that is keeping their style of music alive and
well. Their second release, Lakefield. named after their hometawn, cements their status

as a sohd recording and touring act that will be around tor a long time to come col“mns

Seie 44 SI.nan 25 QUiTar - Rick Washbrook

26 KeyBoarns - Tom Brisiin

by Krista Lamb 21 BASS - Orin Isaacs

Chris Murphy walks €A through how Sloan opted for a different approach when 28 DErCUSSiON - Bruce Aitken
readying its Preuy Together album., including a more collaborative songwriting process 29 WOODWINDS - Alex Dean
than the band usually takes. and the adoption of digital recording techniques. 30 Brass - Chase Sanborn

31 DigiTAL MUSIC - Paul Lau

32 VOCALS - Todd Kerns

58 WHTIND - Amin Bhatia

99 recorning - Stone Temple Pilots
60 Live SounDd - Karen Kane
BUSiINESS - Chris Taylor

49 percussion 2001

by Julian Mainprize
CM brings you advice from some of the world’s
top drummers, including David Garibaldi. JefY
Burrows of The Tea Party. Bryan Adams™ Mickey
Curry, Rick Gratton.

and Peruvian percussion

master Alex Acuna.
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of guitarists on the cutting edge—sr

just plain over the edge. And now

iF's the axe of choice for fhe new

generation of heavy rock plagers.

t

EDITOR
EFF MACKAY
10k i

EDITORIAL ASSISTANT
RYAN MCLAUGHLIN
rmela

CONTRIBUTING WRITERS
AMIN BHATIA. ROD CHRISTIE. ALEX DEAN, VINCE DITRICH
ORIN ISAACS, KAREN KANE. JIM KELLY, TODD KERNS
KRISTA LAMB, PAUL LAU, JULIAN MAINPRIZE, JEFF SALEM
CHASE SANBORN. CHRIS TAYLOR. RICK WASHBROCK

CONTRIBUTING PHOTOGRAPHERS
JAY BLAKESBURG. LOUIE PALU, CRAIG SAMUEL

ART DIRECTOR
CHRIS TINKLER
kler:

PRODUCTION MANAGER
LYNN DAVIS
Jaiv noi

CONSUMER SERVICES DIRECTOR
MAUREEN JACK
ack

CONSUMER SERVICES COORDINATOR
LINDA BERETTA

PUBLISHER
IM NORRIS

BUSINESS SERVICES REPRESENTATIVES
SHAWN CLA

RYAN DAV

BUSINESS SERVICES COORDINATOR
AMANDA HARE

BUSINESS MANAGER
LIZ BLACK

COMPUTER SERVICES COORDINATOR
KELLY EMBLETON
bleto r

FREE PRODUCT INFO
For more information on products advertised in Canadian
Musician, please use the reader service card located opposite

page 16
Musicra d N Wi y
A
"
ada 1 $24 4 $1
L]
M week ack
M M Mi
M5C 2N:
WwOrk W
ke a
M
X X
ANRAEMN
e YW

Norris-Whitney Communications Inc.
23 Hannover Dr.. #7, St Catharines, ON L2W 1A3 (905) 641-3471
FAX (905) 641-1648. mal f COM, WWw.Nor.com
US MAILING ADDRESS
240 Portage Rd #3 PO Box 670 PMB#7 Lewiston NY 14092



- SMALL SIZE. BIG PERFORMANCE:

21402-VLZ PRO

p l"l is one of the VLZ® PRO Series with ultra-high headroom XDR™ mic preamps.
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Creasion

Inspirasion

Motif 6 and 7
Great Feeling 61-Note and 76-Note FS Synth Action Keyboards

Motif 8
Newly Designed 88-Note Welghred Balanced Hammer Action Keyboard

M Yamaha, we believe that making music shouldn’t be work. So we
designed the Motif Music Production Synthesizers with two goals in
mind-inspiration and creation.

First, they were designed fo inspire. Their sounds were hand tailored
by top sound design professionals from around the world. So whether
it's an exacting replica of an acousfic piano for a Hollywood film score
or a cutting edge sound from the clubs of London, these sounds were
made by people with a passion for sonic perfection.

Next, we know that moments of inspiration need 1o be captured
immediately. So all the tools for a complete music production are right
at your fingertips. The features of the Integrated Sampling Sequencer,
the hands-on user interface and the built-in rhythm patterns, arpeggios
and mixing templates were all focused on one goal. Letfing you create
your music the way you want with the fewest technical obstacles.

So i you want to be on the leading edge of music production, check
out these websites for more info and then check out Mofif at @ Yomaha
dealer near you.

YAMAHA

DIGITAL MUSICAL INSTRUMENTS

Yamaha Canada Music Ltd., 135 Milner Avenue, Toronta, ON M1S 3R1, Tel: {416) 298-1311, FAX (416) 292-0732
or visit us al

www.yamaha.ca

©2001 Yamaha Corporation of America Yamaha is a regi of Yamaha C Al rights reserved,
All other products or services {{ are ol iheir respective owners

World Radio Hist{

DUCTION SYNTHESIZER
4 B o
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Synthesizer
—64 Note AWM2 Synthesizer with o Huge 85 MB Wave ROM”
~668 Great Sounds and 65 Killer Drum Kits

Integrated Sampling Sequencer (ISS)”
—200,000 Note, 16 Track Integrated Sompling Sequencer
—4 MB of On-Board Sampling Memory (expandable to 64 MB)
—Real Time Recording of Pattern Chains, Track Mutes and Song Scenes
~Automatically Syncs Loops of Different BPM
~Imports Akoi & A Series (D-ROMs with Progrom Parameters and
Wave & AIFF Somple Formats

Control Surface
~16 Track Buttons for Track Selection, Muting and Soloing
—4 Physical (16 Virtual) Knobs and Siiders for Hands-On Mixer
Style Control
—Templates for Control of Cubase, Logic, Cakewalk and Pro Tools

Storage
—Built-in SmartMedia, USB and Newly Designed SCSI Interface for
Convenient Dato Backup

Expansion
3 PLG Board Slots to Expand Polyphony, Effects and Synthesis Types
—AIEB2 and mtAN Slots to Expand Digital and Analog 1/0

When converted to 16-bit ligeor formot



Getting Vocal About Varying Techniques

Dear CM

As a musician/singer | really enjoy your columns on various instruments, especially the Vocal col
umns. It's interesting and informative to read how different artists use different Vocal techniques to
achieve their sound. There is one columnis however who | strongly disagree with. She’s written for the
column many times before and professes to teach the best technique for singing. | believe that vogal
students should be weary of anyone who states that their technique is the best. In my research both
through private lessons, reading books, ang viewing videos, I've come to learn that there are many dif-
ferent techniques. Some of them are at odds with each other. For example. one technique states that cne
should stick their stomach out when singing {called singing from the duaphragm) Another states that one |
should push their stomach in (called support). There are different physical rea both of these
technigues are sound, but | won't get into that

I believe that it's not so much anyone's “proper” technique that will make a good singer, but good
health. A singer using any technique will suffer if they lack sleep, lack healthy food. smoke too much
or don't keep their throat moisturized.

Perhaps CM could feature a Vocal columnist who is more open minded with regards to other
instead of one who claims to teach the best one.

Guitar Tabs
Wanted

Dear CM
it's great. The other day when | was reading your

ons that ;
uitar tabs tu '-.“rn*ar’azro7 would
of Canad uﬂ N “;I‘: every

techniques 1€0rge irom the Fas

Win

1A/, 1 [ 4 N {
we want f¢ ”y'\lw vartous (

y $
right answer

Not Enough —
Information

|
Dear CM.
| subscribe to your magazine and find it useful |
and informative, but since | also subscribe to other
music magazines that [ enjoy both from the U< and '
the States | have a couple of gripes. First af all, |
give the damn retail price of any equipment you're
reviewing. This always bugs me. The companies |
always put a suggested retail price on the merchan-
dise — show it. Secondly, how about putting this |
magazine out monthly? Seriously, after two months
when | receive this thing in the mail, | forget I've
even subscribed to it. You can't tell me there is a |
shortage of musicians, equipment reviews (longer
than one page) and other music news in this great |
country of ours for you guys to write about. | won't
buy that crap. Get this thing out monthly like other |
magazines. Well, I've vented some steam. but
after receiving your magazine this week | knew |
had to write in as these things have been bugging

Ed. You'll notice we ve been usmg a var/ety of Vocal co/ummsrs /a!e/y for speC///ca//y ma/ pom/

you as a vocd

LP ouce agans
ADDS 1O Irs RICH WISTORY
OF INNOVATION AWND QuALITY
WITH THE INTRODUCTION OF THE
'PO Accenrs” Sauranua SvperuAarveal
Limren Epirion Series oF congas 3 sowgos.

Ir DOesSW'T GET AWNY
SMOOTHER THAN THIS,

Pembroke, ON

“Ed. Done. We'll add Manufacturer's Suggested
Retail Price (MSRP) to any product reviews that we

some varying opinions on what that price actually is
in the past, and have hesitated to use it, but we agree
with you. You should know what the product is worth
when reading an in-depth review about it,

www.canadianmusician.com

www. |pmu5|c com * www.santana.com

Dlsmbuud in Canada br Coast Musac
21000 TransCanada Hwy. Baie d'Urfe, PQ HOX 4B7 (514) 457-2555 Fax: 514-457-0055 www.coastmusic.ca

canadian musiciano



emember all those lessons in high school on how to get a job and how to make a resume?

Remember not paving much attention beeause vou wanted to rock on and yvou were think-
ing “To hell with the system?™ Well, it's time to shape up or ship out! Being a musician in
today’s industry takes some suave and know-how to fand jobs.

Luckily there is a new book recently released from Berklee Press entided How to Get a Job in
the Music and Recording Industry that will fill you in on evervthing vou skipped out on in school,
plus some.

Authored by Keith Hatschek, the book offers a ton of highly informative topics, including
what jobs are out there, why these jobs aren’t advertised and how o effectively schmooze (ak.a.
network). Tt also includes a good bunch of resources and interviews with industry professionals
to give you some real-lite applications along with the practical know-how discussed in the book.

“So much of the emphasis in music and recording schools is on mastering an instrument or
the technologices, that little, it any time is spent on preparing for the inevitable, and often dreaded,
scarch for employment,” explained Hatschek. “Using the methods in this book someone with
the necessary determination can develop a suceesstul plan to get started in the business.”

So who is Hatschek to claim that he's an expert on the subject? Well, as his mini-hiography,
also included in the book, explains he has been involved with music since the ate "60s. He
started first as a musician, then as a student, eventually graduating to a studio engineer and
owner, and has for the past six vears tiught carcer development classes at San Francisco
State University.

How to Get a Job in the Music and Recording Industry adds itsclf to Berklee's large collection off
literature regarding the music industry at farge. For a full listing of books published by Berklee

Press click on their Web site at www.berkleepress.com.

Alternat

MUSIC BUSINESS

How to Get a
Job in the Music
and Recording
Industry

Keith Hatschek

| by Tim Sweeney

IVE

Marketing and thinking

“Sparking” CD Sales and Buzz About Your Music

Il\ always interesting when Tam giving work
shops around the country and artists come
to me and tell me about their “new™ market-
ing ideas. The funny part is that when they tell
me their “new™ idea, ics usually something |
have been preaching and using on my develop-
ing artists for the last I8 years.

Since 1 ran across an example of this recently,
I thought I would share with yvou a philosophy
I have been teaching indie and major labels
artists for vears. | eall it “Alternative "Think-
ing.” Here's how it works.

Most artists” careers become limited or stag-
nate because they rely too heavily on the com-
mercial or college radio stations to play their
music and the press to write about them to gain
exposure. The problem for the artists starts
when the radio and press cither do not have a
current interest or no longer have any future
interest in them. Without *Alternative Think-
ing” most artists usually get dropped from their
labels and/or get discouraged from putting out
more CDs and plaving shows.

Here's an example of where vou can use
“Alternative “Thinking”™ to solve the problem

canadian musician

of commercial radio stations not being inter-
ested in plaving vour CI).

First, identify the station in the market that
vou believe should be playing vour €. Sec-
ond, after you have sent in vour CD and they
rejected vou, listen to that station faithfully and
review their Web site to find out when and
where they will be having their *free events”
(i.c. Those events where they are at the mall,
the beach or a park, ete., and they are handing
out free concert tickets, ‘I-shirts, station junk,
ete.). Third, show up with backpacks full of free
sample CDs or tapes (with your contact and
Web site info on them and when and where vou
are plaving next) and hand them out to every-
one there. “Tell the people it is an “advance”
sample of vour new CD and the station will
probably be playing it in the next month.
Right now. vou are there to hand out these
free sample copies to let people know about
when the C1 is coming out or where vou will
be playing next.

Now let’s stop and think for a minute! You
want radio airplay to capture the attention of
that station’s fanatical fans because they huy

CDs, go to shows and spread the word of
mouth about a new artist, right? Since the sta-
tion won't play your songs but they are “kind
enough” to gather the fanatical fans for vou at an
event, why not take advantage of their generos-
itv. Go meet the fans directly, that you wanted
the station’s airplay to put you in touch with in
the first place! After all, don’t fanatical fans want
to “meet the artists” and “bond™ with them?

Think “Alternatively™ and you will see that
vou are selling more CDs with a bigger buzz
around town.

Tim

Tim Sweeney & Associates is a 19-year-old
company bent on building and fueling the careers of
new artisis. If you want more “Alternative Thoughts”
about how fto sell more CDs and creale more
attention for your music, check out a copy of Tim's
book The Living Room Sessions. You can also
contact him directly at (909) 303-9506 or visit him
on the Web at www.isamusic.com
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Superb Mastering
Prepress & Printing

No hidden exiras
Professional Graphics
Believable delivery dates
Cd, Cd-rom & Audio Cass
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MUSICAL INSTRUMENTS
WITH A FREE AD IN
ONTARIO'S LARGEST
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Getting Financial Aid

nvone in the professional world of music
knows the pressures and pitfalls of their
chosen carcer. It isn't casy finding money for
instruments, recording, travel and the many
other expenses that come with being a musi
cian. T'his is the reason we here at GV have

| decided to go back and re-examine the phe-

nomenon known as Government Grants.
The key to securing a grant is to know what
it is vou arce looking for. and like most things
that deal with the government, this isn't always
easy. Basically grant applications are hroken

down into geographical location and area of

cligibility. By geographical Tocation we mean
if you live in Vancouver, dontapply for a grant
from the Nova Scotia Arts Council, turn to vour
provincial government for help as most have a
council or foundation for this type of thing.
Optionally vou can turn 1o the Feds; The
Canada Council for the Arts administers grants
on a national level,

So vou've figured out where you live and
who vou should he asking for money. now
comes the somewhat daunting task of decid-
ing which grant you wish to apply for. There
are all different kinds of grants for all different
kinds of things. There are grants for popular
music, classical music, commissioned music,
and many others. See the contact information
included with this article for Web pages and
telephone numbers that will get you pointed
in the right direction of finding out what grants
are offered and to whom they are offered to.

This brings us to another very important
part of the process, are you eligible? You have
to imagine that if the government is giving out
grants and Canadian Musician is RE-visiting the
topic, others may have heard about this. Because
grants are a popular thing, there are specific
requirements that cach type of grant is looking
tor, such as a certain age group, a particular
musical style, ete. It is important that vou take
aseat and really consider what itis you are looking
to do, be focused and approach it like anything
clse in husiness: be prepared and be clear. Tt
helps 1o formulate a business plan of sorts, this
will help twofold by keeping straight what vou
are looking for as well as showing others that
VOu are serious.

\n important thing once vou are completely
setand ready to apply is to be certain that vou
are not forgetting anything. Carefully go over
all arcas of the application forms and grant
requirements to make sure vou have included
everything. Asafe betis ifvou “feel™ like it should
be included, send it. A good practice as well is

to give a call 1o the person who is in charge of

the grant you are applving for. They are trained
to answer questions as well as give guidance on
the whole process and they can also make sure
vou haven't overlooked anything.

There are a good number of musical success
stories, and many, if not all of them made it with
the assistance of others, so it is important o he
able to ask for help when vou need it And
remember; suceess 1s one part talent and two
parts persistence, so if it doesn't go vour way
the first time = tryv, and try again. Good luck!

Where The Money Is

Alberta Foundation for the Arts
901 Standard Life Centre

10405 Jasper Avenuc

Edmonton, AB T3] 4R7

(780) 427-9968, FAX (780) 422-9132
www.cd.gov.ab.ca/affta

British Columbia Arts Council
Sth Floor 800 Johnson St.

Victoria, BC VBRW N3

(250) 356-1718, FAX (250) 387-4099
www.becartscouncil.gov.be.ca

The Canada Council/

Conseil des Arts du Canada

350 Albert St., PO Box 1047
Orttawa, ON K1P 5VE

(800) 263-5588, FAX (613) 566-4390
www.canadacouncil.ca

Conseil des arts et des

lettres du Québec

500 Place D’Armes, 15* Floor
Montréal, PQ H2Y 2W2

(514) 864-2001, FAX (514) 864-4160
www.calg.gouv.ge.ca

Manitoba Arts Council

525 - 93 Lombard Avenue
Winnipeg, MB R3B 3Bt

(204) 945-2237, FAX (204) 945-5925
www.artscouncil.mb.ca

New Brunswick Arts
Development Branch

PO Box 6000

Fredericton, NB E3B 5H1
(506)453-2555, FAX (506) 453-2416
www.gnb.ca/culture/Arts
Newfoundland and Labrador
Arts Council

PO Box 98

St. John's, NF ALC 5115

(709) 726-2212, FAX (709) 726-0619
www.nlac.nf.ca

Northwest Territories Arts Council
PO Box 1320

Yellowknife, NWT X1A 219

(867) 920-6370, FAX (867) 873-0205
boris_atamanenko@cce.learnnet.nt.ca
Nova Scotia Arts Council
302-1660 Holiis St.

Halitax, NS B3) 1V7

(902) 422-1123, FAX (902) 422-1445
www.novascotiaartscouncil.ns.ca
Ontario Arts Council

151 Bloor St. W, 5th Floor
Toronto, ON M3S 1T6

(416) 961-1660, FAX (416) 961-7796
WWW.arts.on.ca

Prince Edward Island Arts Council
F15 Richmond St.

Charlottetown, PEI CtA 1H7
(902) 368-4410, FAX (902) 368-4418
artscouncil@pei.aibn.com
Saskatchewan Arts Board

2135 Broad St.

Regina, SK S4P 3V7

(306) 787-4056, (306) 787-4199
www.artsboard.sk.ca

Yukon Arts Branch

Box 2703

Whitehorse, YK YIA 2C6

(867) 667-8589, FAX (867) 393-6456
www.artsyukon.com




Guess Who’s Inducted into the
Canadian Music Industry Hall of Fame?

Wave's Paul Gigliotti, Ben Dunk, Wave's Dave Thomson, SOCAN's Irene Zeltway

he Society of Composers, Authors and Music Publishers of
Canada (SOCAN) has presented Dave Thomson and
Ben Dunk with a Number 1 plaque in recognition of their song
“California™ performed by the Niagara Falls duo, Wave.
This award represents the first SOCAN Number [ plaque for
Thomson (guitarist for the band), and the second for Dunk who

www.canadianmusician.com

Ir has recently been announced that The Guess Who will be
inducted into the Canadian Music Industry Hall of Fame, repre-
senting the first artists to receive the honour that is more conimonly
given to senior music industry exccutives.

The induction will take place during Canadian Music Week, which
runs from February 27 to March 3, 2002, Fhe band is also scheduled
to play at the Canadian Music Industry Awards on February 28 when
they receive the award.

“T’he Guess Who have been trailblazers for Canada,” told Neill
Dixon, president of Canadian Music Wecek. Adding, “They've justly
carned their reputation as Canada’s greatest band. They truly are
rock icons. Their popularity today, almost 40 vears after they origi-
nally formed as Chad Allen and The Reflections in Winnipeg in 1962,
is as deserved as it is remarkable.”

The band’s carcer has spanned five decades, spawning such hits as
“American Woman”, “Undun” and “These Fves”. They were the
first Canadian rock band to become famous across North America,
and after a long-time hiatus while members built successful solo
careers. they are back in full swing currently touring the continent.

Canadian Music Week will be taking place at the Westin Harbour
Castle Hotel in Toronto. It includes two conferences, five awards
shows and a music festival featuring over 230 bands in 25 venues. For
more information, visit www.cmw.net.

4 .
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nd SOCAN's Brad van der Zanden.

, BMG Music Publishing Canada’s Robert Ott a
was previously honoured for co-writing Adam Gregory’s hit,
“Horseshoes™. The song “California” reached Number T on Much
Music’s Video Countdown on August 10, 2001 and is the band’s
first single oft their debut album.
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New Western Prairies CD Manufacturer

etting up shop in Edmonton, AB,

privately-owned MEHco Inc. has
brought the Western Prairie Provinees an
in-house, state-of-the-art CD reproduction
and tulfiliment facility to fill the increasing
demand for customized CD) products, serv-
ices and duplication in mid-western Canada.

MEHco President, Susan A. Munro,
announced that the business will be focusing
on the lnuls ()f music, vulu) and hi-tech

business in Alberta, Manitoba, Saskatch-
ewan and beyond. Additionally, it will also
work at enhancing the competitiveness of
Western-based
developers, multimedia and advertising
agencies, Internet and Web service provid-  Ine., 173235-105 Ave,
ers, as well as audio, film and video producers.

Munro also stated that she sees MEHco
Inc. being built on three fundamentals: a
no-nonsense. u)mlmtant to hclp meet

the customers’ needs, the ability to provide
the highest quality reproduction services in
the world and also being creative, innova-
tive and reliable.

IFor more information, contact: MEllco
F.dmonton, AB 'T'5S
1112 (780) 488-4673, FAN (780) 953-4757,
susan.munro@mchco-inc.com, www.mehco-
mc.com.

software and  gaming

Attomik Finds Support Over Seas

s a legendary Toronto-based indie band, Drop Kick Me

Jesus pummeled the country with their music, but even
aloyal fan base and collection of solid songs wasn’t enough to
take them to the level they wanted o be at. Digging deep, the
band decided to change their musical focus and set their sites
not on Canada, but on the Old World, Europe.

The theory worked; Attomik has been signed to German
label Distel Media and their album is being distributed by Sony
Music Distribution throughout Germany, Austria and Swit-
rerland. “I want to get my music to as many people as [ can
around the world. "T'o do that  had to change the plan a litdde
bit. We started thinking ‘what kind of bands are successtul?’
We looked at AC/DC, Metallica, OQasis, Moist, Blur and the
list was endless. [t became pretty evident that you need a one-
word name, something that is palatable to many languages. |
started writing songs that were a little more single oriented
as opposed to album oriented, we hooked up with Dale Penner
[Holly McNarland, Econoline Crush, Matthew Good Band
and Nickleback] and we started producing a record,” explained
Nick Lombardi, the band’s lead vocalistand rhythm guitarist.

Shedding some light on why the band felt the need to take
a bit of an unconventional route (at least geography-wise) to
become a success, Lombardi said, “I’ll be honest, Canada has
some of the bestartists in the world. Some of the best artists in
every genre, music, arts, theatre, sculpture, you name it we've
gotit because of our diverse culture. We also have a very good
support system here as far as fans and the government. The
only pr()l)lcm is the industry isn’ta very trend egtting industry,
itisn'taleading industrv —1t’s a f()ll()mng industry.”

“bnfortunately most of the major labels in Canada make
the majority of their business and profit off distributing
international acts. The people here are great, but the industry
is a little bit I)chm(l so we basically said “T'hat’s no pr()l)lem

EDMONTON
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We can do the Canadian thing forever, but let’s get something in other
markets that would in turn help us here.” Signing over the stuff in Ger-
many can’t hurt me anyway — it can only make my life better here and
there. I don’t want to slag the Canadian music industry, but T think that
there is definitely room for an evolution in it. There is definitely room
for risk taking, which they're really not doing.”

Further clarifying this point, he continued, “Canadian labels want
vou to be a hit before they'll sign vou, they want you to sell 100,000
records betore they’ll give you a chance. So we took matters into our
own hands and said ‘Let’s go across the pond and see what we can get.””

And get something they did. On top of their success in Germany,
Austria and Switzerland, Lombardi said the band is looking at moving
into the markets of India, France, Ttaly and the Netherlands. “Foreign
markets are great because you can actually sustain a living in those mar-
kets withoutanybody in Canada knowing who the hell vou are - I larem
Scarem is pr()()f()fthat We would have never heard of the Moffets had
they not l)ccn su.{ncd n (xcrnmn\ hrst




Scholarships
for .
Percussionists

’I‘hc Percussive Arts Society (PAS) has announced two new PASIC scholarships in
memory of Cloyd Duft and Steve Ertleson.

Duft, who died in March of 2000, was timpanist for the Cleveland Orchestra from
1942 until his retirement in 1981, Largely regarded as one of the finest timpanists of the
20" Century, Duff was known for his beautiful tone and his tlawless musicianship, thised
to his election to the Percussive Arts Society Hall of Fame in 1977,

Steve Frtleson was originally a drummer who worked with Juliet Prowse, Pearl Bailey,
Leslic Uggams and Perry Comao. In 1982 he began his carcer in the business side of the
industry and spent the next two decades working for Paiste Cymbals, Drum Workshop,
Yamaha Corporation, Remo and Fvans/D’Addario. Sadly Ettleson was hitand killed by a
carin May 2001,

Commenting on the scholarships, PAS President Jim Campbell said, \\'ith these new
scholarships P \S will be able to provide more to our tuture percussionists.”

Campbellalso wished to thank the founding members of the Cloyd Duft PASIC Scivol-
arship Fund = Mrs. Cloyd Duft, Peart Corporation and Adams Musical Instruments, as
well as the many friends of Steve Etteson around the world that funded the Steve Ettleson |
PASIC Scholarship Fund.

Toapply for PASIC and other available scholarships a student must submitan applica- |
tion form with the required information and materials by June cach vear. For applicanions
or additional information, contact: Percussive Arts Society, 701 NV Ferris Ave., Lawton,
OK 733507 (380) 335-1455, FAX (3801 353- 1456, percarts@pas.org, www.pas.org.

NXNE
Showcase
Deadline

hat's right, it’s already that time of vear

again - time to get vour applications in
for North By Northeast (NXNE) 2002 set
to hit Toronto June 6-8, 2002, Largely
known as Canada’s leading new music show-
case event, submissions are being accepted
between November 1, 2001 and January 18,
2002. Also, the fun doesn’t stop with just
playing to the masses of people at the NXNE
Festival. By submitting an application ftor
the showease, all Canadian submissions will
also be considered eligible for the Fdge
102 2002 New Rock Scarch Showcase as
well as the Galaxie Rising Star Award,
which features a cash prize of $3,000.

Plus it vouare selected to play the NXNE |
Showease vou'll immediately be in the
running for the prestigious title of Best
Canadian Unsigned Band. This is an oppor-
tunity that brings with it a prize pack that
includes free studio time from umbrella
Sound as well as national distribution of your
CD by Universal Music and TTAMV.

To get vour official showease application
form set vour browsers to www.nxne.com
or contact NXNE IHeadquarters at 189 |
Church St., Lower Level, Toronto, ON |
MSB IYT (416) 863-NXNE, FAX (416) |
863-0828, third@nxne.com.
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Anytime, Anywhere.
pts it.
hat's why he plays The chfop,

it? )
The Laptop. Get it to go.
e
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Junos Up
For
Grabs

he Juno Awards are coming and it vou

are a Canadian recording artist w ‘ho has
released a record in the past vear vou could be
placing once on vour mantel. To see if
vou qualify get in touch with the Canadian
Academy of Recording Arts and Sciences
(CARAS)as they are currently soliciting Juno
submissions from Canadian artists, hurry
though, the cut off date is November 14, 2001,
Some quick facts to prove thatawards don't
just go te the platinum albuny sellers, of the
37 categories, 29 have absolutely no sales
qualifications. Also, artists don’t have to have

| national distribution to be cligible and a

recording doesn’t have to meet Cancon regu-
vou just have to be Canadian.

Not anly that, vou can submit your own
work; it you are an artist, songwriter, pro-
ducer, recording engineer or video director
vou can make a submission and skip on wait-
ing for semeone else to notice you.

All submission forms are downloadable
from the CARAS Web site, www.juno-
awards.ca, or give their offices a call at (888)
+40-JUNO and get the forms mailed or
FAXed tovou.

oolest, most portable snare you can get.
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And The Jeff Beck LNadjiwan Gets Nod
Fender Strat Goes To...

|
he Fabulous Jett Beck CM Fender Givea \ From Nammys
way winner has been announced much to
{ the happiness of 39-year-old | C anadian Aboriginal musician
o Kemptville, ON - resident, Mare Nadjiwan was recently
= Stephen Hibberd. A long time | nominated in the category of Best Pop/
musician, Hibberd plays both | Rock Recording for his album . fzake at
guitar and drums and recently | this year’s Native American Music
released an acoustic CD called Tules | Awards, also known as the Namimnys.
Sfrom the Trail with his brother under the \ The album, Nadjiwan’s third, was
name Radiation Ranch. e won the con- | released in May of 2000 by 1eading §
test after a mid-September ballot draw. | North Music and was also nominated
Entering after reading about the con- | at the 2000 Canadian Aboriginal Music Awards. For those unfamil-
testin Caunadian Mausician, Hibberd is now | jar with 31-year-old Nadjiwan, he was born in Lynn Lake, MB and
the proud owner of a Signature model grew up in Thunder Bay, ON. Picking up guitar when he was 16, he
Jeft Beek Fender Stratocaster complete | played ina band called Small House Stories before going to Fanshawe
with hard-shell case (a $2,399 value). Hibberd was one of thou- | College’s Music Industry Arts program. In 1994 he began recording
sands of entries that were received by the magazine after a full- | and performing under the name Nadjiwan and has since moved to
page advertisement featuring the contest ran in the May/June, | Toronto to further his musical career.
and July/Auguse 2001 issues of CAL “Now all you guys need to do The awards were held October 20 in Albuquerque, NM, and the

is hosta contest so [ can geta new amp,” said Hibberd jokingly. | results of the awards ceremony were not yet available at time of press.

R T B A
Jazz i.d. Performers Announced

he Canada Council for the Arts, organizers of Jazz i.d. a “My congratulations to the winners! These young artists and

nationwide competition of yvoung Canadian jazz musicians,  groups represent the new generation of jazz musicians in Canada,”
recently announced five winners who will perform their work at - said Council Chairman Jean-1ouis Roux. “This collaboration with
Jazz Expo = Canadian International Jazz Convention. the Canadian International Jazz Convention will, I am convinced,
The winners are David Braid Sextet, Bryn Roberts Group,  prove to be fruitful and extremely positive for these young musi-
Tom Danicels Trio, The Donny Kennedy Quintet and the  cians as well as for the jazz industry in Canada.”

Quinsin Nachoff Quartet. "T'he artists were chosen from among Musical excerpts of the winners’ compositions can he heard at

61 submissions through a process of peer evaluation comprised of - www.canadacouncil.ca/jazzid, and were performed live at the Jazz

jazz musicians and members of the Canadian jazz community. i.d. Showcase which took place Friday, Nov. 2, 2001 at 7:30 p.m. in
] & Y y

the Queen Flizabeth Theatre, Exhibition Place.

Recording Arts Canada §

Music, Audio, Recording & Multimedia |
Education for the 21st Century l
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Experienced,
practical advice for
the international
music business.

Christopher N. Taylor, B.A., LL.B.

(Author of articie in this issue of Canadian Musican)

* AUDIO ENGINEERING l
* INTERACTIVE MULTIMEDIA ’
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’ . Christopher N. Taylor, B.A., LL.B.
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. § [ | - Blair Holder, LL.B.

Email: bholder @ sandersontaylor.com

Diploma Programs '
H 179 John Street, Suite 404
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Raradian Musician

Then . . . you can’t do without
Canadian Musician Magazine!
In each issue you will get to
HEAR from the world’s Best Musicians
PRACTICE with some of Canada’s
most AMAZING players
SEE the hottest new Canadian indie acts
CHECK out the latest equipment
available on the market
PLUS the news you need to be
‘ a successful musician
Music Online, Do-It-Yourself
and so so much more!

Musician woparh

Caﬂuﬂly Bomﬂ""“”’ "

a

N =y
omn 4R Oubscribe Today!
~=r—9 & WBnq (et your FREE TSHIRT

: ‘ 2 years (12 copies) for only
Wi G S ‘? » J J
@ . \

- e ” A

WYL

e 2 That is 50% off the newsstand price

e — D S CUEED W G G S E—— E— E— — — G S S—— — G S—

| Name Nam¢ :
I \ddress [ Address I
| Cin Cin :
| Prov/State Code Prov/State Cade |
I’l‘cl G w ['Tel ¢ ) I
| Pavmenteaclosed: J Cheque J Monev Order J Visa J Mastercard O Amex :
| Card # Fxpiry date |
| Cardholder * I'-Shirt— Black only, one size :

g Mail Paymenss to: Canadian Musician, 23 Hannover Dr, #7, St Catharines, ON L2W A3 Prices shown in Canadian Funds g



Events

Jazz Expo: Canadian International
Jazz Convention
Toronto, ON, November 2-4, 2001
(866) 566-JAZZ, (416) 531-2024,
WWW.jazzexpo.ca

7™ Annual Northeast Regional
Folk Alliance Conference
Lake Harmony, PA, November 9-11, 2001
(215) 546-7766, FAX (215) 732-7023,
info@nefolk.org, www.nefolk.org

Percussion Arts Society International
Convention (PASIC)
Dallas, TX, November 14-17, 2001
(580) 353-1455, FAX (580) 353-14586,
percarts@pas.org, www.pasic.org

Midwest International
Band & Orchestra Clinic
Chicago, IL, December 18-22, 2001
(847) 729-4629, FAX (847) 729-4635,
midwestc@wwa.com, www.midwestclinic.com

International Association of Jazz
Educators 29" Annual Conference
Long Beach, CA, January 9-12, 2002

(785) 776-8744, FAX (785) 776-6190,
info@iaje.org, www.iaje.org

r-—_——--——_-1

FREE:

PRODUCT INFORMATION
Want more /\j"f‘z/
information b

on products

advertised in

[
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this magazine?

Have no fear the
answer is here.

Simply fill out the readers service reply card
in this magazine and mail, fax, e-mail, or call
our toll free line.

1-877-RING-NWC

Use the web: go to www.linkpath.com

L---------_-
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DJ Expo West - The Club Show
San Francisco, CA, January 29-31, 2002
(516) 767-2500, FAX (516) 767-9335,
www.djtimes.com

East Coast Music
Awards and Conference
Saint John, NB, January 31-February 3, 2002
(902) 892-9040, FAX (902) 892-9041,
ecma@ecma.ca,
www.ecma.ca

14* Annual International

Folk Alliance Conference
Jacksonville, FL, February 21-24, 2002
(301) 588-8185, FAX (301) 588-8186,

fa@folk.org, www.folk.org

Canadian Music Week 2002
Toronto, ON, March 7-10, 2002
(416) 695-9236, FAX (416) 695-9239,
info@cmw.net,
www.cmw.net

South by Southwest (SXSW) 2002
Austin, TX, March 8-17, 2002
(512) 467-7979, FAX (512) 451-0754,
SXSW@SXSW.com,
WWW.SXSW.COmM

25™ Annual Dallas Guitar Show
and Music Fest 2002
Dallas, TX, March 23-24, 2002
(972) 260-4201, FAX (972) 243-5193,
www.guitarshow.com

31+ Annual Juno Awards
St. John’s, NF, April 14, 2002
(888) 440-JUNO, www juno-awards.ca

Missouri Southern International
Piano Competition
Joplin, MO, April 22-27, 2002
(417) 625-9755, FAX (417) 625-9798,
msipc@mail.mssc.edu,
www.mssc.edu/msipc

Atlantic Band Festival
Halifax, NS, April 25-27, 2002
(902) 886-3060,
info@bandfest.net,
www.bandfest.net

North by Northeast Music Festival and
Conference (NXNE)

Toronto, ON, June 6-8, 2002
(416) 863-6963, FAX (416) 863-0828,
inquire@nxne.com,
WWW.NXNE.com

There is a reason why discerning musicians

use this ACOUSTICUBE II Amplifier.

Don Ross

Tommy Emmanuel
John Stowell

David Gillis
Peppino D’Agostino
Bob Brozman

Jan Akkerman
Martin Taylor

Uli Bogerhausen
Peter Finger
Morning & Jim Nichols
and many others...

Exclusive Canadian distribution:

The reason is that it's made by AER.
The finest in acoustic instrument amplification.

WES-CAN MUSIC SUPPLIES LID.
8456-129a Street, Unit 17,
Surrey, British Columbia V3W 1A2

Tel.1-800-661-9960

Fax.1-800-600-6646

Email.salem@direct.ca




one of the main reasons Web snes are
designed. Whether you are attracting visitors
to a personal page or business page. the bottom
line 1s that the site should somehow benefit the
visitors who access it.
There are two main methods of getting to know
your visitors
1) Stgn up for a service. purchase software. or
install scripts that gather information and
demographics about your visitors and your site.
Most of these types of services provide you with
daily. monthly and annual information such as:
» Where visitors are coming from.
« The number of visitors your site receives.
« Which pages are visited most often
« Which pages visitors entening and exiting on.
» What your visitors are looking for.
* The type of browsers your visitors are using
« Whether or not visitors have JavaScript
enabled on their browsers
« Which operating systems your visitors have

Get To Know
Visitors |

L Ly
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Most services charge a monthly fee. some are
free and some allow a free trial period. For seivices
check out Super Stats (www.superstats.com:. Site
Stats (www Sitestats.com). Right Stats (www.
nghtstats.com). For software check out WebTrends
(www.Webtrends.com) and for scripts visit
HotScripts (www.hotscripts.com).

2) Gather information about your visitors directly
from your site
Here are some easy methods of gathering irfarma-
tion about your visitors directly from your site by
allowing visitors to providing you with the informa-
tion they want.
« Ask your visitors which pages they en-oyed
the most.
= Add a "Rate Our Site" script to your site.
* [nclude a form or e-mail address where you
ask your visitors what information they are
interested in on your site.
* Provide an online form or e-mail aaciress
where visitors can submit general com-
ments about your site.

Audience

Ancther suggestion | have 1s to create a page on
your site called "Getting To Know You." This page
would contain the information gathering methods
suggested above

What can you do with this information about your
visitors?

Froinall the information that you have gathered
about your visitors and audience. you can:

« Send them information. newsletters. flyers
efc.. via mail or e-mail about your products
and services according to their interests

« |f you would like to advertise information
products and services on your site. put it
an the high traffic pages or the page visi-
tors enjoy the most.

* You can modify and improve your Web site
design and content according to the rating
of your site. general comments and browser
information.

Gett.ng to know your audience will benefit you

and your visitors!
Kelly Fmbleton is Computer Seivices Coordinator

and much more.

FESOUTTEs

.. Canehdian.com is Canada's Entertainment Source and one of Canada’s larges! ...

Web sites dedicated to music; and specifically Canadian music. The site incluces
artist promotion. music. album reviews, a MP3 cirectory. message boards. a radio
quide. industry links. music events, music trivia and much more. The site features
a must see Canadian Music Artist Directory that provides an atphabetical artist

directory, Canadian artist profiles, atbum reviews by artists and more. Check out all ...

this information at www.canehdian.com.

.. IT'you are interested in learning HTML or just looking for a certain piece of .¢

HTML code for a Web site. then visit HTML Goodies. HTML Goodies provides
online tutorials on HTML topics such as backgrounds, images, frames, forms
and more. This site also has information for Web masters on tips, reference
pieces. discussions. style sheets, Java scripting. Java applets and CG script-

ing. If you prefer. you can view all the goodies on this site through the Master ...

List. Drop by HTMLGoodies.com at www.htmlgoodies.com.
.. Indiecentre.com 1s an independent label information site chock full of vilal
DIY information on getting your music to the masses. Visit www.indiecentre.com

to find company histings, articles and information on starting a label. recording, ...

mastering. manufacturing. printing. sates/promotion. touring, supplies and more.

.. Music Books Plus has recently faunched the Music Books Plus Affiliate
Program. Become a Music Books Plus affiliate and earn 15 per cent on every
purchase your visitors make, on every item they carry. Joining is easy and free!
Affilates receive detailed reports. free affiliate newsletters. promotional tips
and more. Sign up today at www.musicbooksplus.com/affiliate
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