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SOLID RF. SERIOUS SOUND.
With the new 3000 Series wireless from A-T, you're
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. Gigging musicians want. certain things from their wireless systems.
Like the ability to maove on and beyond the stage with confidence.

Like true diversity protection from RF hits and dropouts. Like easy
setup and operation. Like great sound. The new 3000 Series wireless
delivers all these and more.

With 200 selectable UHF channels, True Diversity operation,
and advanced digital Tone Lock™ squelch, the 3000 Series offers
versatile, professional performance that you can count on night
after night. There's even a transmitter battery-life fuel gauge on the
receiver and a unique red alert light that warns of low battery
power, RF signal loss and input overload.

GO

If you're a guitarist, you'll appreciate the bocy-pack’s high-impedance
input that makes you sound wired.

Vocalists love the sound of the handheld transmitter featuring the
Artist Elite” A= 4100 cardioid dynamic element, robust metal
construction and slim ergonomic design.

Add to all this a very competitive price tag, and you've got everything
you want in a wireless. With the 3000 Series, when you're on
stage, youre GOOD TO GO

(yaudiotechnica.

Audio-Technica U.S., Inc. | 1221 Commerce Drive, Stow, OH 4422417320 382600 ;fax 330.686.0719 | E-mail: pro@atus.com | www.audio-technica.com
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David Baxter The Art & Business of Songs
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EHTIURIES

NELLY FURTADO by Rod Christie

Nelly returns with her sophomore album, Folkiore, which takes her
in new songwriting directions.

BILLY TALE \T by Karen Bliss

Toronto-based Billy Talent unleashed their self-titled debut record
earlier this year, already achieving gold-selling status.

J ESSE COOK by Chris Taylor-Munro

Jesse's fifth album, Nomad, sees him utilizing more vocals on his
songs instead of his customary instrumental tracks.

MUSIC EDUCATION by Kevin Young

CM brings its annual look at music education, offering you advice
on determining what types of education would work for you as a
musician.
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9 Feedback 69 Free Product
12 Indie Insider Information
14 Changes 76 Marketplace
19 Music Online 77 Classifieds
20 Road Test 78 Showcase
65 Hot Gear

DMMNLYRE

25 Guitar - Vivian Clement
26 Keyboards - Tom Brislin
27 Bass - Rich Priske

28 Percussion — Bruce Aitken
29 Woodwinds - Bill McBirnie
30 Brass - Chase Sanborn
31 Digital Music - Mike Turner
32 Vocals - Alec Watson

58 Writing - Tricky

59 Recording - Tim Crich

60 Live Sound - Fred Michael
62 Business - Chris Taylor
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An AKG Mic for
Every Musical Application
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K &
C 419 Headset mic for

Clpon wind vocaliss, singing
nstrument keyboard players
fic for Soxophone, drummers, guitarists
trumpet, trombone, & dancers
wba, and almost
all other
brass/wind
instruments.
SRa0 =
STATIONARY C416

recemer Al types of low profile miking
including accordion, piono, I
iwrm cabinets, guto-harp,

ommered dulcimer.
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Headset MicroMic. { \ \

DB-1 l l

Double bass oridge pickup
designed to fit every
standord double bass

c417
Minigture lovalier for
vacol use (speech or
singing

SR40 diversity
STATIONARY receiver

PR4O0 diversity
PORTABLE receiver
D 409

Dynomic MicroMic for

wind instruments,
drums & percussion.

inluding
WMS40 microtools
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B TV40 C 430

4 ;! Cymbals, drums & percussion
,‘J . N overhead MicroMic.
XLR connector guitarbug DETACHABLE mic WIRELESS mic
matching all dynamic Professional wirefess integrated, detachable mic  integrated for easy use of
microphones transmitter for all direct  with cable and lavalier clip  rechargeable batteries

connection to instruments

distributed exclusively in Canada by: Erikson Audio, a division of Jam Industries Ltd.
21000 Trans-Canada, Baie D'Urfe, GC H9X 4B7
tel: (514) 457-2555 o fax: (514) 457-0055
email: info@eriksonaudio.com www.akg.com
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Sibelius 3

THE PLACE FOR ALL THINGS PROJECT §

The fastest, smartest, easiest way to write music
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New Sibelius 3 looks better, sounds better and a
é Syproect  com

feels better than ever before. Work smarter with

the world’s best music notation software.
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» High-quality sounds built-in
* Auto page breaks

* Create CDs & MP3s of your music

* Focus on staves

* Live Flexi-time, editing and playback
* School feature set

... and much more —
( cakewalk

www.sibelius.com

» Control Maps for Major Software Sequencers |

he UR hips with tro maps f kewalk SONAR, Cubase SX,

t ' ic ogic, MOTU Digital Perf srmer igidesign Pro Tools
and Propelierhead’'s Reason. Make a few simple settings and you'lt have
control of your DAW in seconds!

» Full Featured Audio Interface

The UR-80 s USB audio interface features 2 XLR/TRS combo jacks with
phantom power, SPDIF digital I/0, up to 24Bit/96kHz processing and
ASI02, WDM and Core Audio compatible drivers Ldirol's USB drivers are
the most reliable in the industry delivering low latency and hassle tree
installation.

» Control Map Software Editor included Ly

The UR 80 ships with o powerful software editor that lets you assign
absolutely any MIDI message to any of the 43 knobs, sliders or buttons
on the control surface allowing you to totally c ustomize how you use
the UR 80's 102 assignable parameters for specialized control of your
favorite MIDI capable software or hardware.

» HQ- Hyper Canvas VST/DXi Software Synthesizer included

h hips with Edirol s acclaimed Hyper Canvas Synth
This high quahty plug-in software synthesizer is equipped with 256 L
stunning sounds and 9 drum kits, all General MIDI 2 (GM2) compatible.

=EDIROL=

Just Add tmagination
www.edirol.com

Distributed in Canada by Thinkware Canada. 109 Woodbine Downs Blvd. Unit 12, Etobicoke, ON, MIW 6Y1 G =i
Tel: 416-798-4293. Fax: 416-798-1755. www.thinkware | daim Iihfoimation@thinkware com powePEd by ThinkWare
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What’s On Your Mind?

Address your letters to:  FEEDBACK c¢/0 Canadian Musician,
23 Hannover Dr., #7, St. Catharires, ON L2W 1A3
Fax: (905) 641-1648 « info@ncr.com,
www.canadianmusician.com to write electronically

Jealous Of Nickelback?

Dear CM,

And the battle begins. Ryan J Noth hit the nail on the head. And for you to say “refreshing to hear exactly how Chad Kroeger
writes his songs™ tells me that you haven't been keeping up with the issues we feel display a el lack of culture and thought. EEFPYEHESS
Since my last letter was published in your May/June 2003 issue, | have received nothing but positive e-mail ... except of course y
for your one letter from Chris Gunter ... who really doesn’t understand much of the industry himself and doesn’t seem to be too
involved with his own group “StarStar”. Everyone that | received e-mail from was basically stating “about time someone spoke
up!” People are sick of the attitude in today’s music "business.”

The Nickelback article totally proved mine and a lot of others’ views that today’s "artists” ard record labels are not giving
the public anything of reaf value and instead are dumping on us with more mindless “sounds like/clone band"” garbage. Knowing
what works at radio or what worked in radio for the last record, everything they write is for pleasing the masses. They might
as well be called "factory line” songwriters. Yes this is the music “business” but again | point to bands like Rush, who did
it their way and are still successful. Why? Because they are themselves and not what some record exec told them to do! WHAT
IS SO WRONG WITH A BAND BEING THEMSELVES? Not some sellout, heard it again piece of pelished crud! Is it too much
to ask for intelligent music from an artist that really respects the art? When we all first learned to piay music it was inspiration
and a heartfelt love for something that was uniquely us. If radio would take a chance on new artists who are themselves they s
would probably be very surprised. Can we not think and learn to hear new ideas and accept that as a society? As for Nickelback,
The Long Road might as well be the last album [sound-wise]. If this “songwriting" is so good, then why do | have to be subjected to it 5-10 times a day or
more on radio!? Again ... why can’t radio support local talent one or two times a day? Are we “independents” that bad in our songwriting? | really don't think
so. Is it that a corporate record label might not be getting a piece of the pie when an indie band could have a hit song? Seems very contro'ling to me.

lan Graham
www.eyerhyme.com

PS — I have quite enjoyed this debate and received lots of interesting views. On a good note: Merry Christmas to you and your staff. You do rave a great
magazine and | look forward to future issues! May Santa bring you an iPod ... the best purchase | made all year!

“Ed. I'm glad you're enjoying this debate lan, and thank you for the holiday wishes. You're right aboul the fact that independent songwriters are not bad in
any way. And there's nothing wrong with a band being “themselves” as you put it. You can certainly understand that you're trying to change a System that has
been in place for decades. It's not going to change easily. You mention the success Rush has achieved without radio support. You 're right — they 've done things
their way. If Rush suddenly wrote a song that sounded like Nickelback, their fans would be up in arms about it. Rush still sounds like you expect Rush to sound.
Nickelback still sounds like Nickelback has since day one. They've stuck to what they do as weli, whether you enjoy their music or not. It just so happens that
their style of music is listened to by a lot of people. Why do you have to listen to Nickelback 5 to 10 times a day? It's simple — their music is requested by radio
listeners. True, radio stations could possibly play more independent music. Just like television stations could air more independently-produced shows. Or movie
theatres could screen more independently-produced films. Do you watch independently-produced television or movies lan? Maybe you do, maybe you don't. It's
the same with music. People listen to what they like. People request what they like. Approach radio stations that play indie music and slart there. There are pleniy
of radio stations that have indie-based shows. College radio is also an obvious choice to get started. Sounds like you re trying to squeeze a square puzzle piece
into a round hole. You can't change how they work, so you either work with them or you don't. Find a way to get your music heard. Don't be angry with another
band for getting mainstream airplay instead of you.

Better To Give Than To Receive

Dear CM,

The opening remark by Bob Baker in his article, “How to Win Friends and Influence People in the Music Business” states: “people who say it's better to
give than to receive are flat out lying.”

The phrase, “it is more blessed to give than to receive” is actually attributed to Jesus Christ, (Acts 20:35) so your readers can decide for themselves,
who is telling the truth. I'll give Bob and the editors of CM the benefit of the doubt, and assume they didn’t know whom they were calling a liar. However, Bob's
article goes on to encourage aspiring musicians to become master manipulators by doing things with one motive ... to see what they can get in return.

In my opinion, Mr. Baker, who is portrayed by your magazine as a music marketing expert, does your readers a great disservice with his, “use people any way you
can to succeed” philosophy. While stepping on others, is certainly one way to the top, there are more credible ways to succeed and far better measures of success.

I'm enough of a realist to know that music is a business, and that hard work is the most likely route to success. In any business, one expects to “make
deals” that help to pay the bills. While | would agree it is perfectly legitimate to agree up-front ic “swap” services, there is certainly nothing wrong with being
the kind of person who isn't always standing there after doing someone a “favour™ with your hand out.

“Music is a gift,” the best musicians realize very early on, that sharing that gift is a respensibility. Any musician who has ever done a benefit show, or
anyone who has done an act of kindness to help the less fortunate, will know that giving (without thought of what you will get back) is something that brings
far more personal fulfillment than knowing you just used someone to “score”.

How can independent musicians, consider themselves to have any integrity when accusing the record industry of using and throwing them away. if they
tell themselves it's okay to do the same thing to others?

As a music professional and a regular advertiser in CM, 1 believe that in today's troubled music industry, people who are willing to earr their place in this
business, (without using or abusing others) are the breath of fresh air needed to turn the tide. When greed is our primary motivation, we sell ourse ves far short
of true success!

David Daw,
Co-owner, Summit Sound Inc.

www.canadianmusician.com canadian musiciann
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lucing our new
-Shoulder 12 Fret Traditional Dreadnaught.
# Featuring a 178" Finger Board.

Jean Larrivée Guitars Ltd. Canada
Jean Larrivée Guitars U.S.A. Inc.
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by Bill Adams

S() vou want to be a rock star. Well okay, not necessarily a rock star but you'd like to make a couple of bucks on vour music. The popular
misconception about making music is that it takes money to make money. Promotional campaigns have to be launched in order to improve
vour visibility. If you plan on launching a tour, it’d be nice to have people come out to the shows so vou have to let the public know. For most
independent musicians, the looming overhead implied by establishing one’s name in the marketplace is intimidating to say the least. Fear not!
There are ways around not being independently wealthy while still getting vour name out there.

Given that this is the 21st century, at this point it’s almost a given that your band has a Web site. But how many people outside of the maost
devout fans have actually seen it? The trick to getting more people to visit your site is getting it where people will see it. T'o that end, it's
necessary to get links established on other sites that will send potential concertgoers to your site. Many music fan sites (among them being The
Ultimate Band List at www.ubl.com) will allow you to add a link to yvour group’s Web site for free and will give vou a small amount of space on
their site. As well, sites like www.MuSceks.com offer free artist hosting and will carry your MP3s for download. There, you will get space to set
up pictures, a bio and a couple of downloadable tunes to show the world. Registration is free, and in some cases yvou can even make a few dollars
if vour tunes get downloaded enough. In that same vein, it may be worth it to vou to check out www.primetones.com. Prime Tones is a service
that takes audio submissions from artists and sets them up for download in MP3 format, MIDI ring tones, and MP3 ring tones. Prime “T'ones
gives artists the opportunity to get their music heard on a very populist medium: cell phones. Users are afforded the opportunity 1o download
entire songs (for a nominal fee) or use them as ringers on their cell phones, which could be a handy promotional tool. Again, registering with
Prime Tones is free, and artists do get paid royalties for their work.

Of course, when you're trying to promote your music, it never hurts to be proactive with the press. The online music community is quite
expansive and there is no shortage of online magazines hungry for content. Don’t just sit around waiting for the media to come to vou. Send out
e-mails to different e-zines and try to get yourself an interview. “Anywhere you can get your name in print is good,” says Mike Lukacs. Lukaes
is the bass plaver in the Canadian indie hardcore band The Legendary Klopeks who just finished their first tour of the UK that he booked
himselt. “We have done tonnes of interviews with Internet sites ... one was even in Russian. 1t’s just one more way of getting your name out
there.”

Invariably, most magazines and c-zines will ask for a press kit to see what your band is all about and if you fit into their typical content. For
most up-and-coming bands, press kits are an expensive undertaking even when cutting corners. Even if you get a journalism student to write
vour bio for free, the expense of sending out the accompanying CD with your kit can grow quickly if you don’t carefully select which media
outlets are right for your music.

Planning a tour is another daunting task that could, in theory, blow your postage budget as well as run up your phone bill. Getting a
suceession of dates to perform in a logical progression so as not to burn excess amounts of gas is a potentially hair-tearing affair that most bands
dread. For unsigned bands, all their money is made on the road, so extra expenditures cut into the bottom line. A cheaper way can again be found
online. A site to cheek out is www.musicmating.com, an online directory for musicians that’s designed to help set up a tour. Registration for the
service is free and oftfers a network of contacts ranging from fellow musicians to venues. Contacting the venues directly does cost a bit of money
through MusicMating, but it is minimal (that portion of the site operates on credits and 100 credits cost $25) and, if it gets you a few shows,
it pays for itself.

While every musician knows the value of networking with other artists to secure shows, just talking with musicians from yvour hometown
isn’t necessarily going to get you any shows outside of your immediate area. One online community that houses a lot of musicians is the one
found at www.bmezine.com. The magazine itself is primarily about body modification, but the community that the site hosts boasts a higher
than average concentration of musicians. The shows that Mike Lukacs booked when he was setting up The Legendary Klopeks' UK tour were
done mostly using contacts he made at bmezine.com. “We worked out a cooperative agreement with some of the bands we met on there,” says
Lukacs of organizing the tour. “We set it up so that when we went there, we'd open for [those bands] and when they come here, they can open
up tor us.” Gig-swapping in this fashion is not uncommon and could be a decent source of revenue and exposure if you have a large enough
contact list.

\fter you've got vour tour set, advertising it to people is the next logical step. Obviously, the venue usually does a small amount of promaotion,
but if you already have some fans, the best way to cheaply keep people informed is through an e-newsletter. Many artists on all levels currently
employ e-newsletters to keep people informed of their movements. When you go out on tour make sure people know you have a mailing list and,
if they like what they've heard, to sign up to receive updates. Regularly maintained e-newsletters are a great help for keeping vour band on the
public’s mind even if you're not currently doing anything band related.

Any pertinent news about your band’s touring schedule, releases, and any other interesting information about the band can be transmitted
quickly, casily, and cheaply to your fans via an e-newsletter. The other benefit with them is that, normally, if people think they're getting
advance information about their favorite band, they’ll tell others and that word-of-mouth promotion is worth its weight in gold.

Bill Adams is Research Assistan! for Canadian Musician.
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Stand By Your Van

Il sounds almost cliché, but the fact is that the most affordable way for small bands to get out
on the road is in a van. With that in mind, it's a good idea to make sure that yvour vehicle
can withstand the rigours of the road and to prepare it accordingly. Here are some things you
should do before vou leave home to make sure that your ride is as smooth as possible:

* ilave your oil changed = depending on the length of the drive, you may need o change your
oil while on tour as well as before. Ol should be changed every 5,000 km, or cvery three
months.

* Check tire inflation - tire pressure should be checked regularly. They should also be
rotated every second oil change.

¢ Check your lights = make sure vour signal, brake, emergeney and headlights are
working properly.

* Giet a tune up — an engine tune up can make yvour vehicle more efficient and
end up saving vou money.

* Prepare tor the worst — pack a roadside emergeney kit including flares,
blankets, water, candles and matches. Some stores sell their own pre-
packaged safety kits. Bringing along extra gas, oil, wiper fluid and engine
coolant as well as jumper cables, a spare tire and a jack would all be
sound ideas. As well, investing in an automobile club membership can
also save vou money and frustration in the long run.

(2]

By the time vour road wrip is over, your vehicle will have gone through a
lot of wear and tear. It wouldn't be a bad idea to do the same maintenance
checks on vour vehicle that you did hefore vou left.

CANADIAN
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Former Headstones Launch

“The Music Division”

#1 IN SOUND CLARITY
Guitar Player

30 BASS GEAR BARGAIN
Russ Player

BIG FULL SOUND
VIOLIN LIKE LEAD TONES
Guitar One

A FAVORITE OF MANY
TONE CONNOISSEURS
Bass Player

HALL OF FAME
Guitar Pluyer

reed from their prior obligations, former Headstones bandmates Trent Carr and Tim

White are happy to announce the official launch of their newest musical venture: The
Music Division. What started out as a prosperous side project has now turned into a full-time
production business this year with The Music Division composing music for Pontiac, Wampole
Vitamins and The Movie Network. The Music Division offers a fresh approach to both the
creative and production process to a full spectrum of clients to meet any musical and sound
design needs.

“We have always talked about getting involved in another venture that would allow us to
express our wide range of musical influences as well as the real rock ‘n’ roll we were bringing
with the Headstones,” says Carr. “T'his company will provide the challenges for us to do
exactly that.”

The Music Division is open to collaborating with clients on ideas or assuming full creative
control; whatever the given project may require. For more information, visit:
www.themusicdivision.com.

Your sound
shouldn’t be
one of them.

#1 Phone-in
quote:

“It sounds
like someone
took a blanket
off my amp.”

Don’t you wish
you could
say that!

m canadian musician
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Now distributed by MOL Marketing 1-800-992-7845

We 've been waiting on You!

615-868-6976 Contact Your Local Dealer www.georgels.com




Guitar Workshop
Plus Adds
Extra Session

oing even further to fill the void in music education, Guitar

Workshop Plus ...
announce the addition of a second session to the 2004 summer
schedule. Session one will run from July 18-23 and the new session two
will run from July 25 to July 30 at Appleby College in Oakville, ON.

. - . . . ~ . . |
Designed for aspiring musicians of all ages including teenagers,

adult hobbyists, students pursuing musical careers, semi-professional
and professional musicians, the program offers a unique setting for
musical growth. As well, this program allows for group development
as entire bands sometimes attend.
In addition to a farge faculty roster, the list of artists who continue
to work with the administration include Rik Emmett,
Summers (The Police), Yngwie Malmsteen and Scott Henderson.
Courses are oftered tor all levels of play in a multitude of styles
including blues, jazz, rock, acoustic and classical. The bass, drum,
and keyboard courses cover many styles and afford students with
many rhythm section and ensemble performance opportunities.
For more information contact: Guitar Workshop Plus, PO Box
21207, Meadowvale Postal Outlet, Mississauga, ON LSN 6A2 (905) 785-
7087, into@guitarworkshopplus.com, www.guitarworkshopplus.com.
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Keelaghan
Wins
USA
Songwriting
Contest Second
Year In A Row

uno award-winning folk musician, James Keelaghan, recently

won first place in the USA Songwriting competition folk category

for his song “Message T'o The Future”™. The competition is the
world’s leading international songwriting contest and this is the
second year in a row Keelaghan has taken first place. “I'm pleased,
again, to have the honour of winning the folk category of the
competition,” Keelaghan remarked. ““Message To The Future’is
a song of hope; hope that there will be a future in which there are
people that will still understand love and family and justice.”
“Message To The Future” is on Keelaghan's fifth solo album, Road,
which was reieased in Canada on Jericho Beach Music and in the

| US on Hightone Records.

The USA Songwriting Contest received over 32,000 entries

| thisyearand offers over $50,000 US in cash and prizes. The contest
| offers prizes tor the top songs in 15 genres as well as an overall

grand prize and two runners up.
For more information, visit: www.songwriting.net.
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Changing the playing field”

Exclusive Canadian Distributor:
S.F. Marketing Inc., 6161 Cypihot,
St. Laurent, Quebec, Canada H4S 1R3
Tel: 514.856.1919 « Fax: 514.356.1920
Email: info@sfm.ca * Website: www.sfm.ca

Several left handed
electro-accoustic models available

No hassle limited lifetime warranty

Wide selection of all solid wood

|
Model: TW15-N-NS
Al solid wood construction
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lan Thornley Signs to 604
Records

F()rmcr Big Wreck frontman and Toronto-based rock musician lan ‘Thornley has just inked
a deal to release his debut solo record through 604/Universal. Thornley was quoted recently
as saying that he’s “thrilled to be back in the recording studio and [has] found a perfect fit both
from an artistic and business standpoint with 604 Records.”

604 Records is the Vancouver-based label headed by Nickelback frontman Chad Kroeger
and is the current home of Canadian rock heavies Theory of a Deadman. Kroeger's relationship
with Thornley dates back to the early days of Nickelback, when Big Wreck took them out as the
opening band on a Canadian tour. A fast bond was created between the two musicians, which
lead to Thornley playing on Nickelback’s multi-platinum juggernaut Sifver Side Up. When Big
Wreek disbanded, Kroeger’s was one of the first phone calls Thornley received. “lan has always
been an artist [ have adimired,” said Kroeger on the announcement of the signing. “[He] is truly
one of the premiere musicians in this country.”

Thornley is currently recording with producer Gavin Brown (Billy Talent, 3 Days Grace)
tor his upcoming release set to drop in the spring of 2004 with a cross-Canada tour to follow.

fter 15 years, five records, and thousands of shows around the world,

Canadian music icons The Watchmen have decided to part ways and
pursue other interests. In a recently issued statement, the band made clear
that the decision to dishand was a difficult one for all of the band members
but “in the end it was decided that it would be best for all of us to move on to
new artistic endeavours and challenges.” After a brief tour last December to
say their good-byes however, now The Watchmen are no more.

Vocalist Danny Greaves, guitarist Joey Serlin, bassist Peter Loewen, and
drummer Sammy Kohn organized The Watchmen in 1988 in Winnipeg,
MB in the wake of the grunge phenomenon and in 1992 released McLaren
Furnace Roons, followed by 1993°s In The Trees, and Brand New Day in 1996.
Though all of these records did well domestically (total Canadian sales
exceeded 300,000 copies), it was their fourth offering, Silent Radar (1999),
that broke the band on an international level and earned the band a solid
following in both Furope and Australia on the strength of the hit single “Stereo”.

Then it happened. The news that Sammy Kohn was going to be leaving the band shocked many fans and suddenly thrust the future
of The Watchmen into question. As if to prove that a whole is better than the sum of its parts, the three remaining members chose to
leave the drum seat vacant when they re-entered the studio. ‘The result was Slomotion; a decidedly gigantic sonic departure for a band
that had, until 2001, stuck largely to conventional rock dynamics. The band completely re-thought the conventional methods of rock
recording and used the then modern digital recording studio in a completely new way. Songs like the lead-off single “Absolutely Anytime”,
“Phone Call”, and “Holiday (Slow 1t Down)” found The Watchmen using the digital medium as a surrogate for Kohn’s drums; looping
beats (some of which were provided by DJ Tain) and samples to create percussion and in doing so also creating a completely fresh sound
for the band. And yet, it’s impossible to say that The Watchmen hadn’t remained true to their roots. True, the guitar-driven style of
their previous records had been largely abandoned in favour of multi-textured and atmospheric soundscapes, but many of the band’s
signature elements remained intact. The songs did not suffer trom the shifc in approach; the melodic power and impressive lyricism of
the tunes and, if anything pushing those original elements further into the spotlight.

Now, two years later, the three remaining Watchmen have gone their separate ways to pursue other avenues. The rumours of the
band’s difficultics proving more true than their fans had feared, on Dec. 31 The Watchmen played their final show in Buffalo, NY. For
the band, it was to be their “proper rock goodbye” to their fans. It remains to be seen if they’ll ever resurface, but for the time being,
The Watchmen will be missed.
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Now Recordin

KSM&

Studio Microphones.

Presenting a line of incredibly versatile condenser vocal and
instrument microphones from Shure. Ranging from the multi-patterned
KSM44 and KSM141 to the budget-minded KSM27 and KSM109,

all six models feature low self noise, high input SPL capability

and outstanding low frequency reproduction.

KSM Studio Microphones.
Don’t just Record. Capture.
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International Association for
Jazz Education Conference
New York, NY
January 21-24, 2004
(785) 776-8744, FAX (785) 776-6190

info@iaje.org, www.iaje.org

Midem: 38' Annual
Music Market
Cannes, France
January 25-29, 2004
+33(0) 14190 4445,

FAX +33 (0) 1 4190 4450
marie.beachaud@reedmidem.com,
www.midem.com

Winterfolk
Toronto, ON
January 30- February 1, 2004
www.winterfolk.com

East Coast Music Awards
St. John’s, NF
February 12-15, 2004
(902) 892-9040, FAX (902) 892-9041
ecma@ecma.ca, www.ecma.ca

Mobile Beat DJ Show
Las Vegas, NV
February 17-19, 2004
(585) 385-9920, FAX (585) 385-3637
webmaster@mobilebeat.com,
www.mobilebeat.com/djshows.asp

16* Annual International Folk

Alliance Conference
San Diego, CA
February 26-29, 2004
(301) 588-8185, FAX (301) 588-8186
fa@folk.org, www.folk.org

Canadian Music Week 2004
Toronto, ON
March 3-6, 2004
(905) 858-4747, FAX (905) 858-4848

info@cmw.net, www.cmw.net

South by Southwest
(SXSW) 2004
Austin, TX
March 17-21, 2004
(512)467-7979, FAX (512)451-0754

SXSW@SXSVV.C()I]], WWW.SXSW.COmM

AsPrAudio Symposium 2004
Montreal, PQ
March 18-20, 2004
(514) 878-9875, FAX (514) 878-9876
(847)424-4163, FAX (847) 424-5185
info@aspraudio.org, www.aspraudio.org
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Music Teachers National
Association Conference
Kansas City, MO
March 27-31, 2004
(513)421-1420, FAX (513)421-2503
mtnanet@mtna.org, www.mtna.org

Music and Sound Expo
Minneapolis, MN
April 16-18, 2004
(760) 438-8001, FAX (760) 438-7327
musicandsoundexpo@namm.com,
www.musicandsoundexpo.com

Dallas Guitar Show and
MusicFest 2004
Dallas, TX
April 17-18, 2004
(972) 260-4201
dallas@guitarshow.com,www.guitarshow.com

Cape Breton Drum Festival
Cape Breton, NS
May 1-2, 2004
(902)727-2337
bruce@cbdrumfest.com,
www.chbdrumfest.com

North By Northeast
{NXNE) 2004
Toronto, ON
June 10-12, 2004
(416) 863-6963, FAX (416) 863-0828
inquire@nxne.com, www.nxne.com

National Association of
Pastoral Musicians
Convention
Philadelphia, PA
July 6-9, 2004
npmsing@npm.org, www.npm.org

27* Annual Vancouver Folk
Music Festival
Vancouver, BC
July 16-18, 2004
(800) 985-8363, FAX (604) 602-9790
info@thefestival.bc.ca,
www.thefestival.bc.ca

Beaches International
Jazz Festival
Toronto, ON
July 16-25, 2004
(416) 698-2152, FAX (416) 698-2064
beachesjazz@rogers.com,
www.beachesjazz.com

Hillside Festival 2004
Guelph, ON
July 23-25,2004
hillside@hillside.on.ca, www.hillside.on.ca

KoSA 2004 Drum &
Percussion Workshop
Castleton, VT
July 26-August 1, 2004
(800) 541-8401, www.kosamusic.com

The Guitar Workshop Plus
Program
Oakville, ON
July 25-30, 2004
(905) 785-7087
info@guitarworkshopplus.com,
www.guitarworkshopplus.com

Atlantis Music Conference
2004
Atlanta, GA
July 28-31, 2004
(770) 499-8600, FAX (770) 499-8650
atlantis@atlantismusic.com,
www.atlantismusic.com

Eaglewood Folk Festival
Pefferlaw, ON
August 27-29, 2004
(705)437-1634, FAX (705) 437-3693
eaglewd@ils.net, www.eaglewoodfolk.com

The College Music Society
Annual Meeting
San Francisco, CA
November 4-7, 2004
(406) 721-9616, FAX (406) 721-9419
cms@music.org, www.music.org

Percussive Arts Society
International Convention
Nashville, TN
November 10-13, 2004
(580) 353-1455, FAX (580) 353-1456
percarts@pas.org, www.pasic.org

CINARS 2004
Montreal, PQ
November 16-20, 2004
(514) 842-5866, FAX (514) 843-3168
arts@cinars.org, www.cinars.org



Getting To Know

ost of us, if not all, have heard of Google and probably use it quite often for our Internet searches.
Google is the fastest growing search engine with over 200 million searches a day and over 3
billion sites searched. It's no wonder it has become known as the ‘ultimate online searching machine.’
When visiting www.google.com or www.google.ca, you can easily be deceived by what Google really
has to offer users. It is not just a search box and search button on the homepage. Google offers so much
more than search results; it offers many services, features, tools and more, which | intend to shed more
light on in this article.

First Things First

What exactly is a Google? "Googol” is the mathematical term for a 1 followed by 100 zeros. A googol
is a very large number. There isn’t a googol of anything in the universe. Google's use of the term, googol,
reflects its mission to organize the immense amount of information available on the Web.

Fantastic Features

In addition to searching and finding answers to your inquiries, Google also offers many useful features.
Here is a short list of features and descriptions. For all the Google features and information, visit
www.google.com/help/features.html.

« Calculator — built in calculator to solve math probtems involving basic arithmetic, more complicated
math, units of measure and conversions.

« Cached Link — you can see the Web page as it looked when Google indexed it. The cached conient is
the content Google uses to judge whether the page is a relevant match for your query.

« File Types — allows you to search for non-HTML file formats including POF documents and others.
« PhoneBook — allows you to look up American (www.google.com) and Canadian (www.google.ca)
street addresses and phone number information.

» Who Links to You? — enables you to find a/l the pages that point to a specific URL using the query,
link:siteURL, in the Google search box.

 Web Page Translation — allows English speakers access to a variety of non-English Web pages. This
feature is currently available for pages published in Italian, French, Spanish, German, and Portuguese.
If your search has non-English results, there will be a link to a version of that page translated into
English.

» Google Preferences — enables you to save certain search preferences, including the number of results
to show per page, the interface language, and whether or not to use SafeSearch filtering.

« SafeSearch Filtering — screens for sites that contain pornography and explicit sexual content and
eliminates them from search results.

Aside from all of the features, Google also offers many services and tools. Again, listed here are only a
few of the Google Services & Tools. For a complete list, visit www.google.com/options/index.htrl.

« Froogle — froogle.google.com - find products for sale from across the Web.

* Google Catalogs — catalogs.google.com — search and browse mail order catalogs online.

« Google Image Search — images.google.com — comprehensive image search with 425 million images.

* Google News — news.google.com - seatch and browse 4,500 continuously Lpdated news sources.

« Google Browser Buttons — www.google.com/options/buttons.html — access Gocgle's search technology
by adding their buttons to your browser's personal toolbar.

Get Listed Already!

Submitting your site to Google is fairly easy. Google adds and updates new sites to their index eact: time
they crawl the Web, and invite you to submit your URL online al www.google.ca/addurl.html. Google
does not add all submitted URLs to their index, and cannot make any predictions or guarantees about
when or if they will appear.

So there you have it, hopefully a few more useful resources for you and more ways to maximize your
google.com visits.

Watch for Getting to Know Google — Part 2 in the next issue of CM.

Kelly Embleton is Computer Scivices Coordinator for Norvis-Whitney Communications.

www.canadianmusician.com
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.. 1f you are searching for a site that contains a
huge list of song lyrics, visit Lyrics Directory at
www.lyricsdir.com. The Lyric Directory collection
is alphabetized by first name, which makes it easy
to find the lyrics you are looking for.

.. Peavey Electronics Corporation has proudly
introduced a newly designed Web site located at
www.peavey.com. The new site features less
“clicks™ between the homepage and its product,
artist and rews content, allowing consumers easier
access to information and shopping than previously
available.

.. Artistopia is an ultimate artist and musician
resource. Artistopia is dedicated to providing
artists/musicians with all the necessary productivity
tools to professionalize their approach to the music
industry. Artistopia membership programs are
designed to offer artists a fair and uniform approach
to shift their music careers into a higher gear. For
complete Artistopia information, visit their site at
www.icubator.com/artistopia.

. Great White Noise, online at www.great
whitenoise.ca, is a Canadian site exposing
independent music. Great White Noise features
artists, news, links, reviews, forums and much more.

. Craviotto Percussion has announced that
information on Craviotto Percussion company
history, Craviotto Percussion handcrafted solid
drumshetls along with a virtual factory tour can now
be seen on the Craviotto Percussion Web site:
www.craviottopercussion.com.

.. It you are looking for sheet music, songbooks,
artist biographies, anthologies or greatest hits
collections then visit Music Books Plus at
www.musicbooksplus.com/sheetmusic.  Music
Books Plus has a vast selection of over 600 titles
including: Best of Metallica, Ben Folds, Nickelback,
Radiohead, Audioslave, Linkin Park, Paul
McCartney and more.

. A great online resource for guitar tabs is
Guitaretab.com. This site features over 35,000
tabs, as well as links, forums, lessons and more.
Check it out at www.qguitaretab.com.
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by Chris Taylor-Munro

0 you're toying with the idea of plunging into

the world of home-based recording using some
sort of software or software/hardware combination?
| too have recently gone through the daunting task
of figuring out what platform to use (Mac or PC)
and what music production software would be best
suited for my/your musical needs. This wili depend
on several factors of course, but rest assured the
options available today are incredibly powerful and
more than capable of commercial quality results
and Steinberg’s latest version of Cubase SX 2.0 is
an excellent choice.

Let's get the system requirements sussed out
S0 you know where your gear stands and what
upgrades, if any, you need to make before heading
out to your nearest dealer. Minimum requirements
for "PCers” demand Intel Pentium HII/AMD Athlon
800 MHz (1.4 GHz recommended) and 384 MB of
RAM (512 MB and up is recommended). The “more
the better” definitely applies if you're recording a
lot of audio. One minute of audio (stereo) track burns
up 10 MB of hard-disk space or more. Windows
2000 or XP should be installed if you haven't already
made the jump to this millennium. As for hardware
you can use the Win MME DirectSound standard
soundcard but do yourself a favour and get an ASIO
2.0 Multichannet soundcard (with MIDI if you don’t
already have an interface!) to fully enjoy your music.
MAC users can get away with a G4 867 MHz (dual
1.25 MHz or faster recommended) with 384 MB of
RAM (512 MB recommended) running 0S X,
Version 10.2. Any OS X compatible soundcard will
do, but as with the PC platform an ASIO
Multichannel card is best. Both systems require a
USB port and recommend dual monitors, but | am
using a single 17" flatscreen monitor and it's plenty
to get you off and running. Which brings me to my
first point regarding Cubase SX.

Navigating through the myriad of windows even
with just one screen is very easy. Cubase SX allows
you to “hide” your mixers, effects windows,
compressors and so on without getting lost in a
virtual world and then call up any particular window,
position it, move it around all the while being able
to see your project. Once you're happy with your
screen preferences you can save them as a template
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or use the preset templates. Keeping
track of what you have open is
important for working efficiently and
| don't foresee having to spend extra
dough on a second monitor any time
soon. Bonus!

As with any new software program
one would expect the learning curve
to be steep. | would not consider
myself an expert on musical software
to say the least {those of you who
know me are laughing out loud I'm sure
of it). But within one hour of installing
Cubase SX | managed to record eight
separate tracks of audio from my Yamaha Motif
(previously recorded parts) into the project window
and began cutting, pasting, applying effects, EQing
instruments and immediately enjoying the flexibility
this program has to offer. This is an awesome
accomplishment for someone of my current
technical abilities and compliments the user
friendliness of Cubase SX indeed.

Getting into the wackload of features Cubase
SX offers will take serious time and becoming
proficient even longer, but some of the so-called
“pro” features include the ability to mixin 5.1 Dolby
digital surround sound using a graphical “joystick”
with an onboard video window. You can transfer your
project to systems running different software using
OMF files on both PC and MAC essentially
eliminating the compatibility factor of not being
able to work with other studios or individual
COMpOSers.

Cubase is also one of the first programs able to
apply effects in real-time to your audio and MIDI
tracks upon input, thereby giving the player an exact
representation of what you're recording as cpposed
to applying the effect afterward and hoping you've
played your part with the accuracy and desired
result. The same goes for any EQ settings.

The VST instruments (synthesizers and other
sound sources) that are included with Cubase SX
consist of a Waldorf 64 voice polyphonic synth (the
A1), a LM-7 drum module with a decent acoustic
kit, quintessential 909 voices, various percussion
voices and a synth bass plug-in. Enough ta get you
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started, but you'll soon be on the hunt for as many
VST plug-ins as you can get your hands on.

Support for Cubase is accessible directly from
your working screen providing you have an Internet
browser and are online. Troubleshooting, Frequently
Asked Questions (FAQs), bug reports, updates as
well as contact numbers for a real live human being
ensure you can concentrate on your creative
endeavours not chasing down technical gremlins.
That said be sure to read the manual . .. it does help.
Should you want to expedite the learning process
Steinberg Canada offers tutorials and even in-class
lessons (SXED) at their headquarters in Toronto.

In summary, Cubase SX is a great tool for
musicians, not just audio engineers because it is
so user friendly with its graphical based
applications. ! have only scratched the surface of
its capabilities, but am confident hobbyists and
professional composers alike will be impressed
with the ease of editing, mixing and the included
plug-ins SX has to offer.

Thanks to Ray Williams and Wes Orlik of Steinberg
Canada for their assistance with this review.

The manufacturer's suggested retail price for
Steinberg’s Cubase SX 2.0 is $1,179.

For more product information, contact:
Steinberg Canada, 12 Upjohn Rd., Toronto, ON M3B
2V9 (416) 789-7100, FAX (416) 783-1667,
info@ca.steinberg.net, www.steinbergcanada.com.

Toronto-based musician Chris Taylor-Munro is a
freelance writer.



One Cable, MIDI and AUDIO

We're changing the way you create music

U VTS P UT P ——— © 28 Channel Digltal Mixing

R O » DAW remote control with motorized faders
© 24-bit/96 kHz Multi-channel mLAN 1/0

o Powerful DSP Processing

@ Low Latency Macintosh and Windows Drivers
o Comprehensive Software Support

=3 S _SMT @ ) Fwindows© __ v
The TOTAL INTEGRATION between software
and hardware you have always wanted

Get ready to throw out all your Audio and MIDI cables
One {EEE1394 (Firewire) cable. a DAW and 01X is all you
need to control. process and mix your audio and midi
prcjects with speedy and pristine 24 bit 96kHz quality
via Yamaha's widely supported mLAN communication
technology

Comprehensive software support means that it's truly
plug and play w:th most of the popular DAW software
out there on both the Mac and Windows platforms.
Another plus is that you won’'t have to do any surgery
on your Mac or PC because there's no PCl card to
install - laptop computers featuring a Firewire port are

just fine with 01X and mLAN.The best part is that all
this power and convenience will come at a ridiculously
low price!*

* Price 10 be Gelermined / GIX shipping in leter Summer 2003 / SPACItICAIONs And ADPES- ANCE TubJeCt 10 ChaNge WIthout notice Al trademarks end ewistered Ira.emarks are property of thelr respective owners
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by Nathan Chamberland

h, the Tascam US-122. What a great invention

for travelling laptop-based recording

enthusiasts! This little machine is perfect for going

out and getting live samples, or even recording a

new song step-by-step. Actually, the possibilities
are seemingly endless.

Built road-tough in a heavy steel shell, the US-
122 is made for the road. About the size of an
Electro Harmonix guitar stomp-box. It has a good,
healthy weight. | would have no fear of dropping
this once or twice, which is a good thing because
| probably would.

Basically, this is a pro sound card that doesn't
need to go ina PG slot of your computer (if you are
using a laptop this is good news). The device uses
a USB interface. Just plug and play. What we have
here is two switchable microphone or line preamps.
Each controlled separately of course. Kind of like a
little 2-channel mixer. You can choose between
traditional XLR inputs {phantom power on-board)
and regular Va inch inputs for guitars and the like.
The unit boasts 16 channels of MIDi as well. So
you can now download MIDI-based SysEx
information to upgrade software on some of your
effects devices, or use it for sequencing. For those
of you who absolutely NEED to hear what you are
doing, there happens to be a fully adjustable zero-
latency monitoring feature already on board. Plug
your monitors right into it! There is also headphone
monitoring in case you are wondering.

The unit is self-powered via USB, so no need
for extra tangled power cords. This feature is perfect
if you are going on-location with your laptop to a
place that has no power.

Since this is equally Mac and PC compatible,
there should be no worries for what platform you

canadian musician

use. And as for recording software, this little guy
comes complete with ASIO, WDM, GSIF and Apple
Core Audio (OS X) drivers.

But what about more professional applications
you say? Like adding outboard compressors or
gates? No problem! There are analog inserts on
every channel. Just plug your outboard effects in
the channel insert and away you go!

Ifindeed you don’t have any recording software,
the US-122 comes complete with two programs:
Tascam's GigaStudio 24 sampling workstation
software and a special version of Steinberg's
Cubasis recording/sequencing software. If you have
a computer, you're ready to go. | must say, the
GigaStudio software was complicated to use at first
but once you geta hold of it, it all comes very easy.
I do like the look of the program. So, with a computer
that is USB-equipped, some hard drive space, and
at least 256 MB of RAM, you can record anything
you like. Layer the tracks one-by-one or two-by-
two until you have created your masterpiece. Really,
unless you are trying to record a whole band on
separate tracks at once, this will prove to be as
useful as any professional soundcard. The Digital/
Analog and Analog/Digital conversion rate is a
whopping 24 bits. The sampling frequencies are
44.1 kHz and 48 kHz, software selectable. | do wish
the sampling rate was more like 96 kHz but who's
complaining, it's through your USB port!

[ think Tascam has really thought of everything
here. Tascam has come a long way in the home
recording field since their cassette-based Porta-
studios. | remember owning a Porta-5 and then went
on to the esteemed Porta-7. | really can't say that
I'am all that surprised at how great this interface is.
I would expect nothing less from Tascam in their

recording products, always on the cutting edge for
recording enthusiasts on a budget.

I do, however, make several references to laptop
recording here but this will work just as well with
your desktop computer. Just grab a pair of decent
sounding speakers and a couple of condenser
microphones and you're off to the races! There is
nothing more you need to get started. It is all right
here. It's just that simple.

With all of my being and with my professional
name behind it, | futly recommend the Tascam US-
122 1o all musicians or aspiring engineers starting
an interest in home recording. This is a great product
at a great price. Who knows? Maybe a project you
end up accomplishing with the Tascam US-122
could end up on radio stations across the country.
| personally have heard of many such si