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When one of America’s funniest men

got serious

for amoment
millions 0
Americans sto lpped
sten

\0)"% ever%bod ywants
earit agam

It first happened on CBS Television’s The Red

Skelton Hour. The January 14th show.

Red recounted something he remembered
from his boyhood. A teacher explaining the
Pledge of Allegiance—words we've often said

without really thinking about their meaning.
Red Skelton, comedian, was Red Skelton,

citizen, reviewing the meaning of every word

of the Pledge of Allegiance to a group of kids.
The effect was electric.

Pf

Dubs of it found their way into the hands of
radio stations in different parts of the country.

And created a fantastic response. Calls to radio
stations. Calls to record stores.

So Red agreed to let it be released as a single.

Presenting something we've all heard before. But we've never heard it like this:

“THE PLEDGE
OFALLEGIANCE

as reviewed

RED SKEI'TON N

On Columbia Records
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A New Kind Of
Excitment

“Business 1s good, but there's
nothing really exciting around,” is the
way one large retailer summed up the
state of business to Cash Box. This
evaluation is a departure from a more
familiar quote along the retail trail.
Something like “Business stinks be-

cause there's nothing exciting around.”

Exciting product—a precise definition
of which is hard to come by=has tra
ditionally served as a bell-weather of
industry sales success. Inventory of
this sort 1s usually marked by instan-
taneous impact, the kind that brings
In a customer ready-and-able to part
with his dollar rather than the casual
or impulse buyer who may drop by the
record department to pass the time
away while his wife is trying on a cute
number in dresses. Unless overcome
by a hard-to-resist special on some al-
bum he's been meaning to buy for
sometime, our just-browsing friend is
likely to find that special LP more or
less easy to resist.

There is, then, a matter of substance
to a remark that business is fine de-
spite the lack of some big drawing
card. If the kind of disk(s) that comes
packaged with great across-the-board
appeal is lacking and business is bet-
ter than average, then there seems to

be less of the nothing-better-to-do cus
tomer flipping titles than the one in-
tent on making a specific purchase.
And perhaps the answer is that much
of today's recorded product has a
built-in excitement level of its own.
This is product created with imagina-
tton and raw talent that gets by with-
out surprise fanfare, but by the con-
scious feeling of disk buyers that
a visit to a record department will,
nevertheless, uncover a worthy addi-
tion to their libraries. It should be
noted that much of the good product-—
especially pop IS receiving wider
print coverage than ever before.
Newspapers and magazines are devot-
ing much more of their entertainment
sections to reviews and comments on
pop. So when a reader gets wind of
such a release—which may also be
trumpeted by actual airtime exposure
—the product becomes exciting in the
mind’s eye of the potential customer.

If the business can maintain good
levels of sales without riding on the
whim of a surprise hit, that's all' to the
good. Creating excitement about rec-
ords can be far more important than
the creation of a suprise hit record.
Someday business may be great—sans
the surprise record




1 BUILD ME UP, BUTTERCUP

Foundations-UNI 55101 1 3
2 EVERYDAY PEOPLE .
Sly & the Family Stone-Epic 10407
PROUD MARY _
Creedence Clearwater-Fantasy 619 9 1]
@ vou sHowep Me
Turtles-White Whale 292 5 6
@ 1His macic MOMENT
Jay & The Americans-United Artists 50475
® oy
fommy Roe-ABC 11164 15 25
7 TOUCH ME
Doors-Elektra 45646 3
INDIAN GIVER
1910 Fruitgum Co.-Buddah 91 12 15
BABY. BABY. DON'T CRY
Smokey Robinson & Miracles-Tamla 54178 {1 12
10 GAMES PEOPLE PLAY
Joe South-Capitol 2248 10 10
11 I'M LIVING IN SHAME
Diana Ross & Supremes-Motown 1139 8 8
@ 1races |
Classics IVsImperial 66352 16 20
13 CRIMSON & CLOVER _
Tommy James & Shondells-Roulette 7028 )
@ 1ve oF THE sEasoN
Zombies-Date 1628 20 36
. THIS GIRL'S IN LOVE WITH YOU
Dionne Warwick-Scepter 12241 19 23
16 I'VE GOTTA BE ME
Sammy Davis Jr.-Reprise 0779 14 14
17 HEAVEN ,
Rascals-Atlantic 2599 18 21
18 CAN | CHANGE MY MIND o
Tyrone Davis-Dakar 602
@ suT vou KNOW I LOVE You
First Edition-Repnse 0799 24 30
20 MY WHOLE WORLD ENDED
Dawvid Ruttin-Motown 1140 21 26
@ THE WEIGHT
Aretha Franklin-Atlantic 2603 32 55
22 CROSSROADS
Cream-Atco 6646 17 18
@ rrinGs o LiKE TO sAY
New Colony Six-Mercury 72858 29 34
@ RUNAWAY CHILD. RUNNING WILD
Temptations-Gordy 7084 31 42
25 RAMBLIN' GAMBLIN' MAN
Bob Seger-Capitol 2297 22 22
26 TAKE CARE OF YOUR
HOMEWORK
Johnnie Taylor-Stax 0023 28 31
@ VR SUN, MR MOON ‘
Paul Revere & Raiders-Columbia 44744 37 49
28 GOODNIGHT MY LOVE
Paul Ank 26 27
29 GIVE IT UP OR TURNIT A LOOSE
ames Bri {ing 6
30 THE WORST THAT COULD
HAPPEN -
31 TO SUSAN ON THE WEST
COAST WAITING
32 |1 GOT A LINE ON YOU

@ vou cave ME A MOUNTAIN

ay, £

| Grve it Awa

,A‘_,‘

66
67

ALPHABETIZED TOP 100 (INCLU

kar /BRC, B\
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SWEET CREAM LADIES,
FORWARD MARCH

Box Tops:Maia 12035
MAY |
Bill Deal & The Rhondels-Hentage 803
| STARTED A JOKE
} Bee Gees-Atco 6639
LOVIN' THINGS

Grassroots-Dunhill 4180
MENDOCINO
Sir Douglas, Quiritet-Smash 2191
GALVESTON

Glen Campbell-Capitol 2428

TRY A LITTLE TENDERNESS

3 Dog Night-Dunhill 4177
| DON'T KNOW WHY
Stevie Wonder-Tamla 54180
HOT SMOKE & SASSAFRASS

Bubble Puppy-International Artists 128

SNATCHING IT BACK

Atlaatic 2605

A LOVER'S QUESTION

Otis Redding-Atco 6654

| FORGOT TO BE YOUR LOVER
william Bell-Stax 0015
ROCK ME
Steppenwolf-Dunhill 4182

TEAR DROP CITY

Monkees-Colgems 191

GOOD LOVIN' AIN'T EASY
TO COME BY

Marvin Gaye & Tammi Terrell-Tamla 54179

SOUL SHAKE

Peggy Scott & Jo Jo Benson-SSSI 761

SOPHISTICATED CISSY

The Meters-Josie 1001

MAYBE TOMORROW

The Ivey's-Apple 1803
GLAD SHE'S A WOMAN

Bobby Goldsboro-United Artists 50497,

HELLO IT'S ME
Nazz-SGC 001
AM | THE SAME GIRL

Barbara Acklin-Brunswick 55399

THESE ARE NOT MY PEOPLE

Johnny Rivers-Imperial 66360

THERE'LL COME A TIME
Betty Everett-UNI 55100

BROTHER LOVE'S TRAVELLING
SALVATION SHOW

Nei! Diamond-UNi 55109

NO NOT MUCH

he Smoke Ring-Buddah 77

Tl
JOHNNY ONE TIME
Brenda Lee-Decca 32428
LONG GREEN
Fireballs-Atco 6651
BACK DOOR MAN
CLOUD NINE

Mongo Santamaria-Columbia 44740

WITCHI TAI TO

TR LR
AQUARIUS/LET THE SUNSHINE
IN MEDLEY

WILL YOU BE STAYING
AFTER SUNDAY

Peppermint Rainbow-Decca 324

WHEN HE TOUCHES ME
P & Herb-Date 1637

WHO'S MAKING LOVE

Young-Holt Unlimined-Brunswick 55400

Derek-Bang 566
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I'VE GOT TO HAVE YOUR LOVE
Eddie Floyd-Stax 0025
THE LETTER |
Arbors-Date 1638
DON'T FORGET ABOUT ME

Dusty Spnngfield-Atlantic 2606

ONLY STRONG SURVIVE

Jerry Butler-Mercury 72898

BLESSED IS THE RAIN

Brooklyn Bridge-Buddah 95

| DIDN'T KNOW WHAT TIME

IT WAS
Ray Charles-ABC/Tangerine 11193

SOUL EXPERIENCE

iron Butterfly-Atco 6647
GIMME GIMME GOOD LOVIN'

Crazy Elephant-Bell 763
SHOTGUN

Vanilla Fudge-Atco 6655
YOU'VE MADE ME SO VERY
HAPPY

Blood, Sweat & Tears-Columbia 44776

TIME WAS
Canned Heat-Liberty 56097
MY DECEIVING HEART

The Impressions-Curtom 1937

DIDN'T YOU KNOW

Gladys Knight & Pips-Soul 35059

THE WAY IT USED TO BE

Engelbert Humperdinck-Parrott 40036

TWENTY FIVE MILES
€dwin Starr-Gordy 7083

NO NOT MUCH
Vogues-Reprise 0803
KICK OUT THE JAMS

Mc5-Elektra 45648
HALLWAYS OF MY MIND

The Delis-Cadet 5636
DAY AFTER DAY
Shango-A&N 1014
I CAN HEAR MUSIC

Beach poys-Capitol 2432

DO YOUR THING

Watts 103rd Street Rhythm Band
Warner Bros./7 Arts 7250

GIVE IT AWAY

Chi-Lites-Brunswick 55398
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90 | LIKE WHAT YOUR DOING
Carla Thomas-Stax 24
91 | DON'T WANT TO CRY

Ruby Winters-Dlamondi255

GOODBYE COLUMBUS

Association-Warner Bros./7 Arts 7267

ANYTHING YOU CHOOSE

Spanky & Our Gang-Mercury 72890

SOMEBODY LOVES YOU

Delfonics-Philly Groove 154

GENTLE ON MY MIND

Dean Martin-Repnse 0812
ONLY YOU
FOOLISH FOOL

Dee Dee Warwick-Mercury 72880

NOTHING BUT A HEARTACHE

Flirtations-Deram 85036

GOD KNOWS | LOVE YOU
Nancy Sinatra-Reprise 0813
PLAYGIRL

Bobby Hatfield-Verve 10634 100

The Prophets-Kapp 962

89 | Letter, The (Eari 8 BMI
(Rurd, ’,‘

s ico, BMI)._

Maybe Tomorrom {Apple. AS
May =
Mendocing (South BMI

Mz Sun, Mr Moon (Boom, BM[)

)| My Decerving Heart {Camad, BM

17 | My Wnote Workd Ended (Jobete. BMI

DING PUBLISHERS AND LICENSEES)

; Wikd (Sobete, BMI) ... 24
e 5

et 53 | No Not Much (Beaver, ASCAP)
- Nothing But & Heartache (Feisted, BM
100ell A Onty The s’g&i Survive: (Parabut/ Double Diamond/
= 41 | Onty You (Wedwood, BMI)__
9 Playgr! {George Koester, BM
roud Mary (jondora. BMI
| Man (Gear, ASCAP).
P - Rock Me (Trousdale, BMI
1 Run Away Child, Run
8 hot Gun (Jobete, BM -
36 1 1 Back (Fame, BM{}
Semebody Loves You {Nicke! Shoe, BMI)
ot 68 | Sophisucat (Marsaint, BMI).._
b8 59 | Soul Expenienc
84 Soul Shake (She inpieton. B

n, Ten East. Itasca, BM)_—
Wl _

Sweet Cream Ladies, Forward March (Blackwood, BN}

Tear Drop City {Screen Gems/Columbia,
There'li Come A Time (Jalynne, BM% .
These Are Not My People {Lowery, BMI)

35 | The Way it Used To Be (Maribus, BMI)...
38 | Things ' Uike To Say {New Colony/T.M, BMI) —
27 | This Gul's In Love Wt{n You {Blue Seas/dac, ]

79 | This Magic Moment (Rumbasero/Progressive/
20 | Quintet/Tediow, BMI)
58,83 | Time Of The Season (M3instay, BMI).omo s
98 | Twnmé Was (Metric, BMI),.... ‘
To Susan On The West Coast Wailing (Peer IntlL BM
71 ] Touch Me (Nipper, ASCAP
96 | Traces (Low-Sal, BMI)

100 | Iry A Little Tenderness (Connelly & Roberts, ASCAP) ———

Twenty Five Miles te, BMI)
Weight. The (Dwar, -
46 | When He Touches Me (Painted Desert. BMI)

7 Will You Be
e 430 | Wrtchu Tai To {Love Truth, BMB =
94 Worst That (b%ﬂl Happen, The (Johnny Rivers. BMI)
50 | You Gave Me A Mountain (Mojave, BMI).

74 | You Made Me So Very Happy {Jobete, BMI]

49 1 You Showed Me (Tickson, BMJ).

69 | Take Care Ol Your Homework (East/Memphes, BMI) ———
oo g}
S

Who's Making Love (East Memphis, BMI)...————camuy
glzymg Atter Sunday (Screen Gems/Columbid EL
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THE ORIGINAL SMASH VERSION...
THAT BROKE IN THE NORTHWEST
-« AND BREAKING EVERYWHERE !
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Cattle Call, What Is Life Without Love, Anytime, Just a Little Lovin’ (Will Go a Long, Long Way), Texarkana Baby, Bouquet of Roses,
Make the World Go Away, | Want to Go with You, After Loving You, I'll Hold You in My Heart, What’s He Doing in My World,
Somebody Like Me, The Tip of My Fingers, Cattle Call, Anytime, I'll Hold You in My Heart, | Want to Go with You, The Last Word in
Lonesome Is Me, What's He Doin’ in My World, Just a Little Lovin’ (Will Go a Long, Long Way), | Really Don’'t Want to Know, You
Don’t Know Me, That's How Much | Love You, They Don’t Make Love Like They Used To, Tennessee Stud, Turn the World Around,
Cattle Call, What Is Life Without Love, Anytime, Just a Little Lovin’ (Will Go a Long, Long Way), Texarkana Baby, Bouquet of Roses,
Make the World Go Away, | Want to Go with You, After Loving You, I'll Hold You in My Heart, What's He Doing in My World,
Somebody Like Me, The Tip of My Fingers, Cattle Call, Anytime, I'll Hold You in My Heart, | Want tc Go with You, The Last Word in
Lonesome Is Me, What’s He Doin’ in My World, Just a Little Lovin’ (Will Go a Long, Long Way), | Really Don’t Want to Know, You
Don’t Know Me, That's How Much | Love You, They Don’t Make Love Like They Used To, Tennessee Stud, Turn the World Around,
Cattle Call, What Is Life Without Love, Anytime, Just a Little Lovin’ (Will Go a Long, Long Way), Texarkana Baby, Bouquet of Roses,
Make the World Go Away, | Want to Go with You, After Loving You, I'll Hold You in My Heart, What’s He Doing in My World,
Somebody Like Me, The Tip of My Fingers, Cattle Call, Anytime, I'll Hold You in My Heart, | Want to Go with You, The Last Word in
Lonesome Is Me, What’s He Doin’ in My World, Just a Little Lovin’ (Will Go a Long, Long Way}), | Really Don’t Want toc Know, You
Don't Know Me, That's How Much | Love You, They Don’t Make Love Like They Used To, Tennessee Stud, Turn the World Around,
Cattle Call, What Is Life Without Love, Anytime, Just a Little Lovin’ (Will Go a Long, Long Way), Texarkana Baby, Bouquet of Roses,

Make the World Go Away, | Want to Go with You, After Loving You, I'll Hold You in My Heart, What's He Doing in My World, |

Somebody Like Me, The Tip of My Fingers, Cattle Call, Anytime, I'll Hold You in My Heart, | Want to Go with You, The Last Word in
Lonesome Is Me, What’s He Doin’ in My World, Just a Little Lovin’ (Will Go a Long, Long Way), | Really Don’t Want to Know, You
Don’t Know Me, That's How Much | Love You, They Don’t Make Love Like They Used To, Tennessee Stud, Turn the World Around,
Cattle Call, What Is Life Without Love, Anytime, Just a Little Lovin’ (Will Go a Long, Long Way), Texarkana Baby, Bouquet of Roses,
Make the World Go Away, | Want to Go with You, After Loving You, J'll Hold You in My Heart, What's He Doing in My World,
Somebody Like Me, The Tip of My Fingers, Cattle Call, Anytime, I'll Hold You in My Heart, | Want to Go with You, The Last Word in

Lonesome Is Me, What’s He Doin’ in My World, Just a Little Lovin' (Will Go a Long, Long Way), | Really Don’t Want to Know, You !

Don't Know Me, That's How Much | Love You, They Don’t Make Love Like They Used To, Tennessee Stud, Turn the World Around,
Cattle Call, What Is Life Without Love, Anytime, Just a Little Lovin' (Will Go a Long, Long Way), Texarkana Baby, Bouquet of Roses,
Make the World Go Away, | Want to Go with You, After Loving You, I'll Hold You in My Heart, What's He Doing in My World,
Somebody Like Me, The Tip of My Fingers, Cattle Call, Anytime, I'll Hold You in My Heart, | Want to Go with You, The Last Word in
Lonesome Is Me, What’s He Doin’ in My World, Just a Little Lovin’ (Will Go a Long, Long Way), | Really Don’t Want to Know, You
Don’t Know Me, That's How Much | Love You, They Don’t Make Love Like They Used To, Tennessee Stud, Turn the World Around,
Cattle Call, What Is Life Without Love, Anytime, Just a Little Lovin’ (Will Go a Long, Long Way), Texarkana Baby, Bouquet of Roses,
Make the World Go Away, | Want to Go with You, After Loving You, I'll Hold You in My Heart, What's He Doing in My World,
Somebody Like Me, The Tip of My Fingers, Cattle Call, Anytime, I'll Hold You in My Heart, | Want to Go with You, The Last Word in
Lonesome !s Me, What's He Doin' in My World, Just a Little Lovin’ (Will Go a Long, Long Way), | Really Don’t Want to Know, You
Don't Know Me, That's How Much | Love You, They Don't Make Love Like They Used To, Tennessee Stud, Turn the World Around,
Cattle Call, What Is Life Without Love, Anytime, Just a Little Lovin’ (Will Go a Long, Long Way), Texarkana Baby, Bouquet of Roses,
Make the World Go Away, | Want to Go with You, After Loving You, I'll Hold You in My Heart, What's He Doing in My World
Somebody Like Me, The Tip of My Fingers, Cattle Call, Anytime, I'll Hold You in My Heart, | Want to Go with You, The Last Word ir
Lonesome Is Me, What’s He Doin' in My World, Just a Little Lovin’ (Will Go a Long, Long Way), | Really Don’t Want to Know, Yot
Don't Know Me, That's How Much | Love You, They Don't Make Love Like They Used To, Tennessee Stud, Turn the World Around
Cattle Call, What Is Life Without Love, Anytime, Just a Little Lovin’ (Will Go a Long, Long Way), Texarkana Baby, Bouquet of Roses
Make the World Go Away, | Want to Go with You, After Loving You, I'll Hold You in My Heart, What’s He Doing in My World
Somebody Like Me, The Tip of My Fingers, Cattle Call, Anytime, I'll Hold You in My Heart, | Want to Go with You, The Last Word ir
Lonesome Is Me, What's He Doin’ in My World, Just a Little Lovin’ (Will Go a Long, Long Way), | Really Don’t Want to Know, Yol
Don’t Know Me, That's How Much | Love You, They Don't Make Love Like They Used To, Tennessee Stud, Turn the World Around
Cattle Call, What!s Life Without Love, Anytime, Just a Little Lovin® (Will Go a Long, Long Way), Texarkana Baby, Bouquet of Roses
Make the World Go Away, | Want to Go with You, After Loving You, I'll Hold You in My Heart, What’s He Doing in My Worlc
Somebody Like Me, The Tip of My Fingers, Cattle Call, Anytime, I'll Hold You in My Heart, | Want to Go with You, The Last Word it
Lonesome Is Me, What’s He Doin’ in My World, Just a Little Lovin’ (Will Go a Long, Long Way), | Really Don't Want to Know, Yo

Don't Know Me, That’'s How Much | Love You, They Don’t Make Love Like They Used To, Tennessee Stud, Turn the World Arounc,
Cattle Call, What Is Life Without Love, Anytime, Just a Little Lovin’ (Will Go a Long, Long Way), Texarkana Baby, Bouquet of Roses

Make the World Go Away, | Want to Go with You, After Loving You, I'll Hold You in My Heart, What's He Doing in My Worlc

Somebody Like Me, The Tip of My Fingers, Cattle Cali, Anytime, I'll Hold You in My Heart, | Want to Go with You, The Last Word i

Lonesome Is Me, What's He Doin' in My World, Just a Little Lovin’ (Will Go a Long, Long Way), | Really Don’t Want to Know, Yo

Don't Know Me, That's How Much | Love You, They Don’t Make Love Like They Used To, Tennessee Stud, Turn the World Arount

Cattle Call, What Is Life Without Love, Anytime, Just a Little Lovin’ (Will Go a Long, Long Way), Texarkana Baby, Bouquet of Rose

Make the World Go Away, | Want to Go with You, After Loving You, I'll Hold You in My Heart, What’s He Doing in My Worl

Eddy Arnold always sings
the same kind of songs.

Hits.

Eddy’s new single:
“Please Don’t Go” C/W “Heaven Below.”
74-0120 -'
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Switched On Bach’
ights Up LP Chart

EW YORK — Columbia Records
asterworks series, which usually con-
tbutes pop chart best-sellers via
iginal cast product, is presently res-
onsible for the label's top-selling al-
m. It's “*Switched On Bach,” which
oves into the Top 25 this week in the
unber 22 spot. The label claims
les of 200,000.

The secret of Bach going pop lies in
e use of the Moog electronic syn-
esizer which performs familiar
ach repertoire, including the Braden-
irg Concerto No. 3 in G Major. The
t was conceived and developed by
mposer-performer Walter Carlos,
|| th the assistance of Benjamin Folk-
an.

l\;- The package received strong expos-
| e recently when Carlos was a guest
' the NBC network show, “Today.”
. addition, many major newspapers
" d magazine have reported on the
' ckage.

11 San Remo Songs
Subpublishers
. See Int'l Section

umbia’s Blood. Sweat and Tears,
of America's hottest contemporary
ups, has blazed its way to the top
the pop charts with their album,
ood, Sweat and Tears.”’ In addition
- luiginal blues compositions. the LP
{t'f| ures arrangements of works by
" turn-of-the-century composer Erik

€. “You've Made Me So Very Hap-
a single, taken from the album,
150 moving up the pop charts.

drporating the talents and person-
&s of nine young musicians, a hand-
) horns and a powerful rhythm sec-
»the group weds jazz and rock.

ently seen on The Ed Sullivan
. Blood, Sweat and Tears are cur-
|y appearing at colleges and con-
halls throughout the country and
.perform at the Fillmore East on

U1l and 12th
Index
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RCA Plans Midyear Entry Into Cassette Field
But Supports A Major Focus On Stereo 8 Line

NEW YORK — RCA Records plans to
enter the pre-recorded cassette field
later this year.

The label, through Norman Racusin,
vp and general manager. stated that
consumer interest in pre-recorded cas-
settes has developed to a point which
Justifies an initial marketing effort.
However, Racusin also made it clear
that the label intends to ‘‘focus a major
effort in recorded tape on Stereo 8.”
Along with the cassette announcement
was Racusin’'s report that sales of
Stereo 8 cartridges during the first two
months of 1969 are running almost 80%
ahead of the comparable 1968 period.

RCA said it would make its best-
selling recordings available in the cas-
sette format beginning around mid-
year. “'Because manufacturing costs
are comparable.’”” Racusin said.
‘these will be marketed at the same
prices as their Stereo 8 counterparts

In a further defense of the Stereo 8
cartridge. which RCA first introduced
32 years ago. Racusin noted that
‘‘Stereo 8 has filled a need for the
consumer on the move and has there-

by resulted in a significant increase
in the market base for recorded mu-
sic purchases. It is today a large,
profitable segment of the industry’s
total marketing mix. Because it is
growing at a rapid rate which we ex-
pect to continue for some years to
come, “RCA Records will continue to
tocus a major effort in recorded tape on
Stereo 8.’

While in RCA’s view the ‘‘simplicity
and safety of the 8-track system for
automotive use. as well as its demon-
strable superiority in sound quality
remained unchanged.

Racusin explained that ‘“‘it appears,
however, that there is a viable de-
mand for recorded music in both sys-
tems from consumers with different
standards and uses in mind. Qur mar-
keting plan will be designed to exploit
this opportunity.

RCA'’s impending entry into the cas-
sette area could have received some
impetus from its New York outlet,
Bruno-New York. The distributorship
recently began handling the Ampex
tape lines, and it's understood that

Gortikov To NARM Confab:
Stagnate & Future May Not Be Yours

HOLLYWOOD — The growth of the
rack-jobber to “‘Super'’ status in the
industry is no reason for this segment
of the business to remain stagnated and
content with a holding action.

This view of the wholesalers who con-
trol 90% of the retail outlets and con-
tribute 65% to industry sales was made
by Stan Gortikov. president of Capitol
Records. during his keynote address at
last Friday’s (28) opening session of
the NARM Convention.

Noting that the Billion Dollar Era,
the theme of the confab, was. more
meaningfully, a profit-after-taxes 45
million dollar era, Gortikov said that
‘many of you are from the gone age
of mono, and it’s time for the Stereo
Breed.”

“Face it.”” Gortikov explained. ‘‘It’s
time for many of you to move over.
Step aside. Bring on fresh. young. new

NARM Award‘s Finalists
On Page }0

thinkers who can take what you've
launched so well and make it better
the Billion Dollar Era should be-
long to such si ~cessors and I urge you
to eagerly hana over the reins.”
Gortikov stated that the ‘‘Super”
rack jobber concept puts an emphasis
on ‘‘bigness.'’ ‘‘But bigness alone,’’ he
added,” does not a good rack jobber
make. And bigness. along with its
compensations, carries some threats
and perils, too.”’ i
Returning to the theme of youth and
new thinking, Gortikov said that
“bright, aggressive, motivated young
guys — like all of you once were -

. will feast on your smugness .
and this ‘New Breed' competition will
serve to scare you and sharpen you
anew .’

A Dozen
Gortikov outlined a dozen areas
where wholesaler interests can be tful-
1 filled “‘if you are daring and innovative
enough’’: 1. data processing; 2. sys-

{Con't on Page 10)

Pocketdisc: Report On Marketing Test;

20-Week Sales Goal |
NEW YORK A 20-week goal of
100,000 in sales of Pocketdisc product
in the northwest market was reached
in 13 weeks. This is one of the dis-
closures of summary report on the
consumer test of the 4” disk that be-
gan in the Seattle area on Sept. 27.
“Unlike the 45's and LP’s which had
to fight their way in, Pocketdiscs were
accepted overnight by the teenage
buying public,”’ the report states. *‘As
long as the selection of hits remained
fresh and complete,’”” the report con-
tinues, ‘‘the demand continued.” *“The
present consumer survey indicates
that Pocketdiscs were not a curiosity
buy, that the new purchase represents
the six 4-inch record . . . bought.
Price. convenience and size are noted
as key advantages. " Their (consumer)
preference for making their pur:
chases through vending machines
rather than from a clerk was made‘
most obvious.'' the report says. .
Consolidated Distributors of Seattle
agreed to undertake the marketing
introduction. Seventeen record com-

1 panies (22 as of Jan. 15) made their

repertoire available on a simuitaneous
release basis and on Sept. 27, the first
shipments of Pocketdiscs _reached
dealer floors. According to Fred Hy
man, president of Americom. produ-
cers of the Pocketdisc, Detroit has
been earmarked for the next market
ing test sometime in the spring

Mechanics of Test
Ninety-seven. dealers representing

s Reached In 13

a BPI of approximately .05 or %%
of national sales were selected in the
Seattle-Tacoma area. They covered a
wide spectrum of potential outlets:

Grocery Chain Stores...................... 12

Record Stores...................... 15
Department Stores.......................... 7
Discount Stores. ..... . 8P
Drug Stores ............................... 19
Variety Chains o KD
TS e o= A ANy 6

97

Of these 97 outlets. 47 received vend-
(Con't on Page 42)

Hugh Dalias Joins
Hit Tunes As Prexy

HOLLYWOQOD Hugh Dallas has
joined Hit Tunes, Inc., a subsid of
Consolidated Franchise Corp., as pres-
ident and vice-president of the parent
company.

Hit Tunes markets a vending ma-
chine which dispenses standard 45 rpm
disks in a variety of models. The ma-
chines, recently shown at the Midwest
Franchise and Opportunity Show in
Chicago, will be ieased to major food
drug. etc. chains, and distribution cen-
ters. First shipments are presently

with over 5000 being currently installed
in locations.

Dallas, who recently left his post as
national sales and promotion manager
of Tower Records, will continue to
headquarter in Hollywood.

being made in the greater Chicago area,

]' cassettes have accounted for as mugh
as 25% of the Ampex tape sales by
Bruno-New York.

Previously, RCA has expressed con-
cern that the cassette system—marked
by the ease in which blank cassettes
can be used to copy recorded material
off the air—could cut deeply into sales
of legitimate pre-recorded product of
all types.

RCA’s cassette move leaves, only
Columbia Records among the key lab-
els not represented in this area. As of
presstime, Columbia had no comment
to make on the RCA developmernt.

Musicals Lead Race
Of Oscar Nominees

NEW YORK — The movie musical
leads the parade of nominees for this
year's Oscar awards. “Oliver!,” the
Columbia Pictures adaptation of
Lionel Bart’s stage work, is the lead-
ing film nominee with 11 possible Os-
cars. ‘Funny Girl,"" another Columbia
| film version of a stage vehicle, is up for
the second most Oscars, eight. Tied
with ""Lion in Winter” is 20th Cen-
tury Fox' '‘Star!,” the bio of Ger-
trude Lawrence. They are in third
place with seven nominations each.
Among the films with more than one
nomination is ‘‘Finian’s Rainbow,’’
a Warner Bros./Seven Arts production
with nominations in two categories.

The leading two musicals, “Oliv-
er!” and “Funny Girl,”” are among
the five nominees for Best Picture
of the Year. In addition, Barbra
Streisand made the Oscar race for
Best Actress for her work in *“Funny
Girl,”" her lirst role in a film. Ron
Moody of “Oliver!”” was nominated
for Best Actor

Best Songs

Among the five nominees for Best
Song are: ‘‘Chitty Chitty Bang Bang’’
| by Bob & Dick Sherman; ‘‘For Love
ol Ivy" by Quincy Jones and Bob

! Russell; “Funny Girl” -by Jule Styne

and Bob Merrill; ““‘Star!” by Jimmy

Van Heusen and Sammy Cahn; and
“The Windmills of Your Mind"” by

Michael Legrand and Alan and Mari-
lyn Bergman (from ‘“The Thomas
rown Affair'’)

For Best Original Score (not a mu-
sical), there are: ‘‘The Fox'' by Lalo
Schifrin; *“The Lion in Winter’' by
John Barry; “"Planet of the Apes't by
Jerry Goldsmith; ‘“The Shoes of the
Fisherman' by Alex North; and ‘‘The
Thomas Crown Affair’ by Michel Le-
grand. i
' List as Best Score of Musical (orig-
inal or adaptation) are;: ‘“Finian's
Rainbow’* by Ray Heindorf; ‘‘Funny
Girl”" by Walter Scharf; “Oliver! = by
John Green; ‘'‘Star!’ by Lennie Hay-
! ton; and ‘“The Young Girls of Roch-
[l’ort," an original musical with mu-
sic by Michel Legrand and lyries by
Jacques Demy, with adaptation by
Legrand,

iind Dot/Crewe Deal

NEW YORK — By mutual agreement,

{ a contract between Dot Records and

Bob Crewe’s productions on the Dy-
novoice label has been terminated.
Crewe said his pressing schedule of
activities. including an upcoming
Broadway show, indie disk production
and film and TV assignments. neces
sitated the amicable separation. The
Dot-Crewe deal was made in July,
1967 with Randy Wood. then presid-
ent of Dot. The following year Crewe
made his debut in the film area by
collaborating with Charles Fox on the
score for ‘‘Barbarella,”” a Paramount
| release.

[ :
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| Canada Radio Prepares
l For Content Ruling
See Int'l Section
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‘ AGAIN AND AGAIN AND AGAIN....
, THE VENTURES HAVE A HIT RECORD

“HAWAN FIVE-0"%
THE VENTURES
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~ ~Any way you look atit this is a single packed with sales powert PRODUCED BY JOE SARACéNO
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Hurok Records Seen As Spin-0ff
From TIC’s Hurok Co. Purchase

NEW YORK — Hurok Records will be
1 spin-off of the purchase of Hurok
Joncerts, Inc. by Transcontinental In-
sesting Corp.

The acquisition, for an undisclosed
sum and/or stock transaction, was an-
qounced last week by Hurok,
he 80-year-old impresario, and Bob
Jifton, president of TIC. It's a further
eisure-time expansion of TIC, which
\itarted its music business activities
jvith the purchase of a network of
vholesalers and indie produetion firms.
According to Hurok, the develop-
nent of the disk arm will be to concen-

rate on pop acts, although the classic-
il area, his forte,-will also be repres-
:nted.

Lifton said that '‘this is a most ex-
iting step in the expansion of our com-
vany. It brings into our entertainment
{ omplex the world's most important
oncert and management organization,
ieaded by the greatest impresario in
istory.

loss Is Sole Owner
)f Gospel Company

EW YORK — Murray Ross has be-

>me sole owner of Gospel Premium*

Ibums through a purchase of the re-
iaining 50% of the company from
‘lorence Greenberg, president of
cepter Records. Terms of the agree-
ient call for the distribution of GPA
y Scepter's Hob gospel unit for the
2xt five years.

Ross and Mrs. Greenberg started
PA last year, with sales topping
50,000 in 1968. There are four gos-
2l albums in the line, including a
! !?ept entry, “‘Great Moments in Gos
a

|'| Cited as a key to GPA’s [irst success-
il I year has been its extensive promo-

 on campaigns and incentive programs.

:,\ or distributor salesmen, tor example,
ere is a continual incentive prograim.
» launch a new album into orbit a
secial 30-day sales motivation pro-
i am has been set up with color tele-
sion sets and AM/FM radios as the

D prizes.
. For the dealer, there is a cooperat-
e advertising program. Reverend C.
o Franklin (Aretha’s lather) has been
gned for local GPA radio spots. Speci-
. ad mats have been prepared. as well
| s glant posters and counter brochures.
|| In addition to operating GPA, Ross
I president of Idea Planning Assoc-
lES, an advertising and marketing
© nsultant agency with strong commit-
ents in both music and non-entertain-
I ent areas. Idea Planning's accounts
| clude Scepter Records, International
~ pe Cartridge Corp. MGM's tape di-
sion and Playtape Corp. At Scepter,
)$S assists in distributor incentive
ograms, public relations, singles

sing and LP merchandising pro-
' ams, Ross serves as marketing con-
lting to MGM tape, ITCC, Playtape,
*Vlon and Penney’s.

Ross (right) with secretary

1 Box—March 8, 1969

Hurok Stay On

Hurok, 80, who will continue as pres-
ident and chief executive officer of the
new Transcontinental subsidiary, noted
that “‘for years I have been interested
in expanding my activities by work-
ing with a company with the financial,
merchandising and managerial talents
to assist me in realizing my ideal of
bringing the talents of my artists and
companies belore an even broader
audience. 1 am pleased finally to have
found a company that can help me
fulfill these aims.’

Plans are now being formulated,
Hurok disclosed, for entry into the or-
ganized audience concert field, and
expanding the company's television
packaging and theater production, as

(Con’t on Page 46) ,

Numbers & Inflation Bring Teen
Spending To Record $20 Billion

NEW YORK — Making available re-
search results for 1968, the Rand Youth
Poll announced that last year's teen-
age spending patterns mushroomed
to a record 20-billion dollars. The sharp
increase was attributed to a rapid rise
in the number of teenagers and infla-
tionary pressures.

Latest survey in the 18-year old Rand
Youth Poll showed ‘16 through 19 year
olds exhibiting an unusual spending
power with records and related mu-
sical products holding a firm place in
the overall outlay.

Report figures were grouped into four
age/sex groups: boys. age 16-19; girls,
16-19; boys 13-15 and girls 13-15. In
both age brackets. the girls outpaced
male spending on records and each
of the groups reported savings listing :
radios prominently among the objects
for which money was being put away.

King's March James Brown Month
Is Label’s Strongest Drive Ever

NEW YORK =- King Records has al-
located the largest promotional and
merchandising budget in its history for
a special ‘‘March Is James Brown
Month Ot Soul' campaign.

Col. Jim Wilson, Starday-King
Vice President of Marketing, said that
the national program will extend
through the month of March and is
designed to further ‘‘accentuate the
all-market appeal and wide spread
valeability”” of James Brown recorded
product at the consumer level. )

Special deejay kits which include an
exclusive ‘‘not-for-sale-radio program-
ming only”” EP album along with
James Brown spot intros and bio ma-
terial have gone forward to radio sta-
tions.

A deluxe packaged Brown album,
“Say It Loud. I'm Black And I'm
Proud,”’ featuring the title song along
with other James Brown chartsellers

hits such as *‘Lickin’ Stick’* and ‘*Good-
Bye My Love’ has been prepared for
immediate release to coincide with the
‘“Month of Soul’’ campaign.

In addition to the current top-writing
chart hit single. ““Give It Up Or Turnit
A Loose,”" a new instrumental single
‘Soul Pride” featuring James Brown
playing and conducting his band has
just-been shipped to radio stations and
all King distributors.

Additionally, attractive James Brown
calendar posters, cut-out floor displays,
complete album and singles cataloges
and other point-oi-sale dealer aids are
available at all King distributors.

Network TV appearances during
March, including the Hollywood Pa-
lace Show and Johnny Carson's To-
night Show, plus an intensified ad cam-
paign will add further impetus to re-
cognition of the month-long drive.

Atlantic Pacts Penn & English Group

NEW YORK — Hit songwriter and |
producer Dan Penn has been signed
by Atlantic Record to record as a
singer. Also just signed to the label
is a new English group, the Yes,
whom Atlantic president Ahmet Erte-
gun discovered on his recent trip to
London. ;

Penn’s first Atlantic single, ‘‘Nice
Place To Visit,” has just been released.
He produced the record with Spooner
Oldham in Memphis.

Among the songs written by Penn
over the past few years with Oldham,
are: “I'm Your Puppet’” (James &
Bobby Purify), “It Tears Me Up”
(Percy Sledge). “Cry Like A Baby’
(The Box Tops); ‘‘Sweet Inspiration”’
(The Sweet Inspirations); and with
Chips Moman — "‘Do Right Woman,
Do Right Man” (Aretha Franklin);
“Feed The Flame' (Ted Taylor); and
“Dark End Of The Street”’ (James
Carr, Clarence Carter, Percy Sledge).

As a producer Dan Penn has been
A & R director on the Box Tops’
singles “‘The Letter”’ (a three million
seller); ‘‘Neon Rainbow', “Cry Like
A Baby’” (one million seller), ““Choo
Choo Train” and Met Her In
Church.”

Portnoy To Empire State

NEW YORK — Ed Portnoy. the vet
music man, has joined Empire State
Record Sales. Inc. as !nresident. He
is associated with Mel Albert. secret-
ary-treasurer. who has been with
the New York distrib since its incep-$
the New York distrib since its incep-
tion almost two years ago

Portnoy is the founder and owner of
Record Shack One-Stop in New York,
established in 1947. Portnoy has also
been involved in disk manufacturing
and promotion. Both Portnoy and Al-
bert plan to be on hand at this week’s
NARM wholesaling convention in Hol-
lywood !

Empire State is located at 10-29 46th
Road. Long Island City

“Yes,”

| company's 20th year in operation.

Penn was a writer with Rick Hall at
Fame Recording Studios in Muscle
Shoals. Alabama for four years prior
to moving to Memphis to work for
American Group Productions Studios.
He recently started his own production
and publishing firm with Spooner Old-
ham and is also doing independent
productions for many record labels

Atlantic's other new pactee, the
will have their first album re-
leased simultaneously in Great Britain |
and the U.S. shortly.

Request Ties With
RCA Come To End
NEW YORK — After two years ol a live
year arrangement, Request Records,
spectializing in international product, is
no longer being distributed by RCA
Records. Indicative of the amicable
parting, an RCA memo to Request dis-
tribs notes that Request has agreed to
work with any distribs who wish to
continue handling the line

So far, according to Hans Lengsfelder,
owner ol Request, the following out-
lets have come to such an agreement:
Eastco, Boston; Fidelity Northwest,
Seattle; Hamburg, Pittsburgh: Morris,
Syracuse: Radio-TV, Honolulu; Re-
cord Distributing, Houston; Taylor
Electric, Milwaukee; Sea Coast, Hia-
leah, Fla. In addition, Request has
appointed two previous distributors. Al-
pha in New York. and A&L in Phila-
delphia. Lengstelder further noted that
many large rack jobbers who handled !
Request as Camden distributors have
already given notice that they will
buy directly from Request.

At the recent MIDEM meet, Lengs-
felder rounded out his global distribu-
tion set-up and negotiated the estab-
lishment of music publishing firms in
other countries. He'll announce further
distribution ties at this week's NARM .
convention in Hollywood. 1969 is the |

Of the $15.65 that older boys spent
weekly, an average of .75 was paid
for records; older girls disbursed $1.10
of a weekly $16.85 spending for re-
cords. In the younger age groups, boys
bought an average of $4.85 worth of
products, 40 going toward records and
the girls spent 75 on records from
their weekly $4.95.

The Rand Poll attributed the surge
and current importance of the teen-
age market to the following: !

1 The astonishing numerical growth
of the total teen population from 17
million in the mid-1950's to 28 mil-
lion in 1968. . . projected to 30 mil-
lion in 1970. This segment of the po-
pulation is increasing at the rate of
one million each year.

2 Unprecedented annual expansion
of purchasing power. Opportunities for
part-time teen employment have been
greatly augmented by the rapid growth
of food franchise stands which are
largely staffed by teens.

3 The growing feeling by many
companies that aiming advertising and
promotion at young people results in
long term and life-long customers

4 Adult concentration on striving to
look young through diet, dress, cos-
metics. sports. automobile ownership
and the like places unusual emphasis
on youth appeal.

Ames ‘Answer’ _Alb'u-m
Passes Million Sales

NEW YORK Ed Ames has been
awarded a gold album for passing
million-dollar sales with his “*Who Will
ﬁgswer & Other Songs of Our Times”

The album was released following
Ames' widely publicized single written
by Spanish composer L.E. Aute with
lyrics by Sheila Davis dealing with
nuclear war, apathy, religious discon-
tent and the underlying confusion of
today’s generation. Matching the title
song, the LP includes related material
such as ‘‘Blowin’ in the Wind,”
‘‘There’s a Kind of Hush (All Over the
World) " and *‘I Wanna Be Free."

Superscope Forms Div.
For Own Tape Product

SUN VALLEY, CALIF — Superscope
Inc., national distributor of Sony pro-
ducts, has formed a new recording
division to produce and market reel-
to-reel. 8-track cartridge and cassette
tapes under its own Superscope label.
The division's president Joseph Tush-
insky last week announced that John
Wagner was named executive A&R
producer for the division to gather
material and masters and to super-
vise programming of all material for
the firm.

Wagner is a veteran radio and tele-
vision producer who started his broad-
cast career at KLO—Ogden and KMJ—
Fresno. During his following ten-year
affiliation with the Mutual Network
and KHJ—Hollywood, '‘The Jack Wag-
ner Show’ received two national
awards as ‘‘best radio program of
popular music.””

In 1962. Wagner joined Capitol Re-
cords as a producer and host of the
“*Silver Platter Service’’ which offered
promotional interviews connected to
new LP product. During the last 15
years, he has worked in television as
actor, announcer, emcee and panelist.
He has also been an independent pro-
ducer of audio-visual sales promo pre-
sentations and stereo system demon-
stration tapes.

Behrens To Direct Marketing

Along with this appointment, Bob
Behrens was named director of mar-
keting for the Superscope division. He
was formerly special projects writer
with the firm. :

Behrens, who joined Superscope in
1967, had earlier served as editorial
services manager and copy chief for
the Capitol Record Club. He was also
project manager for Capitol's Virtuoso

| Concert Society




List Of NARM Alwards Finalists

|. BEST SELLING HIT SINGLE RECORD !

Harper Valley P.T.A.—Jeannie C. Riley
—Plantation |

Hey Jude-—Beatles—Apple

Honey—Bobby Goldsboro—United
Artists |

Love Is Blue--Paul Mauriat—Philips

This Guy's In Love With You—Herb |
Alpert—A&M

II. BEST SELLING ALBUM
Are You Experienced?—Jimi Hendrix
Experience—Reprise I
Blooming Hits—Paul Mauriat—Philips
Disraeli Gears—Cream—Atlantic
Feliciano—Jose Feliciano—RCA
Rascal's Greatest Hits—Rascals—At |
lantic ,
The Beatles—Beatles—Apple |
The Graduate—Movie Soundtrack=—
Columbia l
Wichita Lineman—Glen Campbell—
Capito! '

IIl. BEST SELLING MOVIE SOUND- ‘
TRACK
Camelot—Warner Brothers/Seven Arts
Dr. Zhivago—MGM
Funny Girl-—Columbia
Sound Of Music—RCA
The Good, The Bad, and The Ugly-
United Artists
The Graduate—Columbia
[

BEST SELLING MALE VOCALIST
Glen Campbell—Capito!
Engelbert Humperdinck--Parrot
Dean Martin—Reprise

Elvis Presley—RCA

Andy Williams—Columbia

V.

V. BEST SELLING FEMALE VOCALIST

Petula Clark—Warner Brothers/Seven |

Arts
Aretha Franklin—Atlantic
Barbra Streisand—Columbia
Dionne Warwick—Scepter
Nancy Wilson--Capitol

BEST SELLING MALE COUNTRY
AND WESTERN ARTIST

Eddy Arnold—RCA

Glen Campbell—Capitol

Johnny Cash—Columbia

Merle Haggard—Capitol

Charlie Pride—RCA

Vi

BEST SELLING FEMALE COUNTRY
AND WESTERN ARTIST

Lynn Anderson—Chart

Bobbie Gentry—Capitol

Loretta Lynn—Decca

Jeannie C. Riley—Plantation

Tammy Wynette—Epic

VII.

BEST SELLING MALE RHYTHM &
BLUES ARTIST

James Brown—King

Wilson Pickette—Atlantic

Otis Redding—Atco

VL.

March Ushers In 18th Monty Month

NEW YORK London Regords has
unveiled its 18th annual ‘‘March Is}
Mantovani Month’' promotion. The an
nual push on the noted British maes- |
tro’s vast album catalog is the lon-
gest-running consecutive annual cam
paign for a single recording artist in
the history of the record business, ac- |
cording to Herb Goldfarb, London’s
national sales and distribution manag-

er

‘he drive is hjghlighted by the re-
lease of a new Mantovani LP. “The
Mantovani Scene’’ in addition to the
deluxe repackaging of two of the con-
ductor’s most notable sellers over the |
years, “Continental Encores”’ and
“American Waltzes.”

The push on behalf of the product |
of Mantovani, who, two season’s ago |
won the coveted “arlist of the year'
award of the National Association of
Record Merchandisers (NARM), in-
corporates an all-out effort on the part
of all London home office and region

al sales and promo execs and Fepre
sentatives.

On the merchandising front, there'll
be a host of special items employed, in-
cluding order pads, slicks, free samples
at all levels of retailers and good mu-
sic oriented stations, in-store and win-
dow displays and special mailings. The
drive will continue for the full month
of March

The new Mantovani LP. being re-
leased in conjunction with the drive,
contains treatments of such recent
p(’)lp hits- as *‘Those Were the Days,
“Theme from Chitty Chitty Bang
Bang,” “Both Sides Now'' and ‘‘By
the Time I Get to Phoenix.”’

Mantovani recently concluded his 13th
annual cross-country tour of the United
States, and has already been signed
for another extensive tour of the coun-
try commencing next September. The
Tour, like its predecessors, will run
through the first week of December

A GENERAL ASSEMBLY of notables and diplomats who
tevenson attended a reception

clated with the late Adlai E. S
tions Correspondents Asso n Cl

brances by noted figures who knew him best. CT

lumbia Records, which issued the set
recording to

Bacall, both of whom
roduced the album; Davis;
\lso present at the receptiori were Ral

Special Political Affairs, and Arthur Sc

in **Adlai.” An illustrated booklet by Schl

. } is shown presenting
. United Nations Secretary General

William Attwood, editor in chief, Cowles Commimi
rticipated in th
) \ Robert H. Estabrook
nited Nations Correspondents Association (behind

were closely asso-
| at the United Na
S 4 ub following the release of *‘Adlai

record album containing excerpts from speeches by Stevenson with remems-

live J. Davis, president of Co-
the documentary
) Left to right are:
ation, and actress Lauren
e recording: Arnold Michaelis, who
First Vice President
Davis); and U Thant.

' Phant.

h Bunche, Undersecretary General for
lesinger, Jr., both of whom are heard |
esinger is also includéd in the package.

Gortikov Keynote To NARM Confab

(Con't from Page 7)

tems improvement: 3. telecommunica-
tions: 4. vending: 5. tape marketing:
6. use of the cube (productive space
going to waste;) 7. incentives to em-
ployees, customers. consumers or sup--
pliers; 8. air transport; 9. radio utili-
zation; 10. promotion; 11. better pros-
pects for blacks:; 12. returns reduction
(Gortikov called for two task forces,
one for NARM and one for the RIAA,
to meet independently to evolve a set
of objections and methodology for cut-
ting returns); Like the industry it-
self. Gortikov said, NARM has ‘‘un-
tapped potential.
sibilities.” NARM should spring from
being convention specialists to becom-
ing experts in R&D — research and
development. NARM could be the ex-
perimental and study department of
each of your companies. NARM could
penetrate problems and challenges none
of you can afford to probe as individ-

unexploited pos- |

3
uals. NARM might well become a°
grand laboratory for you all. You might |
start by identifying vour key problems |

. . assigning them priorities . . . hir
ing experts from other industries ang |
management firms . . 4

Earlier Gortikov also indicated the
need for a closer dialog between whole
saler and customer, and called for
NARM midyear meeting for this fo
rum.

1100 Autend Confab {

1

f

More than 1100 tradesters—a recong
turnout—are at this week's confab a|
the Century Plaza Hotel. Indicative of
the present and future aspects of the |
business were speech-making by Dr
Peter Goldmark, who is associated
with CBS' new EVR audio-visual sy
stem; a tape cartridge panel discus '
sion; and exhibitors of tapes

Komisar To Decca
Marketing Section

NEW YORK — Harold Komisar has
Joined Decca Records as staff assistant
in marketing. Aecording to Tony Mar-
tell, director of marketing, Komisar
will be located at Decca's national sales
oflflice here, reporting directly to Mar-
tell.

Komisar, a graduate of the Univer-
sity of Connecticut. started in the re-
cord business as sales representative
for Roskin Distributors in 1959, cover-
ing Southern Connecticut. In 1964, he

. was promoted to district sales manag-

er, southeast region, for Columbia Re-
cords, headquartering in Atlanta, Geor-
gia. From there, he was promoted in
1966 to director of album promotion in
New York, and in 1968, he was made
product manager of original cast and
soundtrack albums, where he re-
mained until his new appointment with
Decca Records.

Harold Komisar

Stogel Firm To Coast

HOLLYWOOD Leonard Stogel has
moved his personal management firm
from New York to Beverly Hills, Cali-
fornia

Stogel’s office handles personal man-
agement for the Cowsills and Boyce
and Hart, among other musical clients.

In making the move Stogel has set
up Jerry Rubinstein, Schweiger, Segal
& Rubinstein as business managers;
Lee Colton of Schwartzman, Greenberg
and Fimberg as legal consultants; and
Freeman, Gordon & Best as public re-
lations consultants.

Testa Exits Community

NEW YORK — Vinny Testa has left I

his position as vice president of Sha-
dow Morton’s Community Productions/
Records. He said he is” presently ne-
gotiating indie Froduct with a number
of labels and will announce future plans
soon.

At Community since its inception a
year ago, Testa produced two albums,
A&M's “Strange Night Voyage' by the
Merchants of Dream (co-produced by
Shadow Morton) and **A Mouth in the
Clougis" by the Group Image for Com-
munity Records. He also set-up na-

. and ‘“‘And Then Along Comes

tional distribution for the Community
label.

Malverne Celebrates
Its 23rd Anniversary

e

|
5 1

NEW YORK — Malverne Distribufors
which handles distribution in New York
for Atlantic/ Atco, Stax/Volt, Epic/Okeb
Musicor. Prestige and other labels, and
is the oldest independent distributor
in NY . is currently celebrating its 23nd
anniversary.

Malverne was formed by Al Hirsch
in Brooklyn on January 1, 1946. Hirsch
who had been general sales manager
for the Vim appliance store chain
was persuaded to go into disk disti
bution by the Braun Brothers, Davil
and Jules, producers of the Delux
labels. With the assistance of his W
brothers-in-law, who let him use e
back of their retail record store o
Fulton Street in Manhattan as a ware
house, Hirsch soon built up a thriving
business, obtaining distribution for tbe
Mercury, Bell. Keynote and Clef I
bels. Then Bill Shocket, whose fathe
was a record retailing pioneer, joinel
with Hirsch, and business increasd
steadily to the point at which Malvem
was obliged to move to a 2-story build
ing on 49th Street in Manhattan, A
that time the firm was distributing
such lines as ABC, Command, Camér
Parkway, Kapp. Verve and Libeny

In 1961, Malverne moved to sill &
larger quarters and added MGM
Elektra and Vee-Jay for distribution
In ‘64, Hirsch and Shocket sold ot
to MGM with the intention of reliring
After a year, they found that the
couldn’t stay away from the business §
They bought out Portem Distributos
from Gladys Pear, renamed the fim
Malverne. and soon afterward acquil
Atlantic and Musicor for distributiot
After two years they moved to largel
quarters at 35-35 35th Street, Losg
Island City. their present address. J®
Grippo became sales manager andé §
sales force comprised of Jack Bra &
Harvey Maybrown and Jerry Benins |
was formed. Later, Aron Turner joined §
the sales force and Rick Willard ¥
hired to do promotion. When Wil
went to work for Atlantic, his post ¥&
filled by veteran promo man Ma
Matthews.

Association’s 6th Gold Disk

BEVERLY HILLS — The Recond I
dustry Association of America (R
has awarded the Association a 8°ld,".:
cord for the group’s ‘‘Greatest H’”
album having reached the mil
dollar mark in sales. This is the st
RIAA gold record for the Assoﬂ‘f““'
Certification by the RIAA of
Association’'s Greatest Hits” s
only eight weeks following the w
release. The set is currently
Cash Box's Top 100 Albums d"m,'
Previous gold records earned
the Warner Bros -Seven Arts band #*
““Cherish,” “Windy.” and ‘‘Never *%
Love.” all singles. and ‘‘Insight

B

Association,"’ both albums.
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//‘\\\,' CashBox Radio Active
A survey of key radio stations in all important markets throughout the country to de_termine by percentage of thosg
reporting which releases are being added to station play lists this week for the first time and also the degree of con
ETTA JAMES centration combining previous reports. Percentage figures on left indicate how many of the stations reporting thi
week have added the following titles to their play list for the first time. Percentage figures on right include total fro
left plus the percentage title received in prior week or weeks.
ALMOST PERSUADED - . ‘ e =
% OFSTATIONS STATIONS TO HAVE
ADDINGTITLESTO TITLE ARTIST LABEL TITLES T
PROG. SCHED. el
CADET 5630 THIS WEEK TODATE
LEAPY LEE 48% Galveston — Glen Campbell — Capitol 97%
46% Rock Me — Steppenwolf — Dunhill 91%
/7"5',4[[ /-/APP[N/NG 41% Blessed |s the Rain — Brooklyn Bridge — Buddah 71%
40% ' Move In A Little Closer Baby — Mama Cass — Dunhill 40%
39% Il Try Something New — Diana Ross & Supremes &
Temptations — Motown 39%
CADET 5635
35% Only the Strong Survive — Jerry Butler — Mercufy 74%
34% Aquarius/Let the Sunshine In Medley — Fifth Dimension —
Soul City 34%
THE DELLS ] i ) ]
33% Time Was — Canned Heat — Liberty 33%
HALLWAYS or 30% . Snatching it Back — Clarence Carter — Atlantic 65%
MY MIND 29% | Can Hear Music — Beach Boys — Capitol 29%
27% Goodbye Columbus — Association — Wamer Bros./7 Arts 49%
CADET 5636 24% . The Letter — Arbofs — Date 24%
23% Didn’'t You Know — Gladys Knight & Pips — Soul 23%
21% Long Green — Fireballs — Atco 61%
LITTLE MILTON 20% Feelings — Cherry People — Heritage 20%
18% No Not Much — Vogues — Reprise 18%
w]‘s m‘l’ EMERIES 16% Don't Forget About Me — Dusty Springfield — Philips 48%
15% Los Cosas — Rene & Rene — White Whale 15%
13% The Chokin’ Kind — Joe Simon — Sound Stage 7 13%
CHECKER 1212 12% Brother Love's Travelling Salvation Show — Neil Diamond —
UNI 12%
11% These Are Not My People — Johnny Rivers — Imperial 47%
BILLY STEWART 10% Twenty Five Miles — Edwin Starr — Gordy 42%
10% The Way It Used To Be — Englebert Humperdinck — Parrot 58%
‘ LESS THAN 10% BUT MORE THAN 5% TOTAL % TO DATE
CHESS 1922 |
LUV Let Us V. r Wedding Cake —
Bovcé & Bobb;) t&zm opr\rg(r’uy 30% Connie Francis 7% | You've Made Me So Very Happy 1
’ — Blood, Sweat & Tears — bl \
Playg rophets o 5749, | Only You — Bobby Columbia )@
i Hatfield — Verve 31%
Give It Away hi-L e Arg3 Yog ReadyC— Chgmbers
i , | God Only Knows — Nancy rothers — Columbia
RECORDS ‘ °| " Sinatra — Reprise 16%

12 l‘
Cash Box—March 8,15
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Feelin' Glad , ~ ABCS-655 *John Bishop TRCS-1508 Johnny Pate and ABCS-649
Impressions Bishop's Whirl Orchestra Set a Pattern

The albums with rack power.
The artists. The musie, : i
The packaging. All loaded with

sell power. Stock The Rackables.

BC RECORDS

ABC RECORDS, INC.
ey NEW YORK/BEVERLY HILLS

The Versatile 55-66 'ABCS:666

Nectarine Machine
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Vital Statistics

DETAILED INFORMATION ABOUT TITLES ON THE CASH BOX TOP 100 THIS WEEK

#5

THIS MAGIC MOMENT (2:50)

Jay & The Americans-United Artists 50475

729 7th Ave, NYC

PROD. Jata 1619 Bway, NYC. ‘

PUB: Rumbalero-Progressive:Quintet BM

1619 Bway, NYC.

WRITERS: D. Pornus-M. Shuman ARR: Tornmy Kaye
[ FLIP: Since | Don't Have You

°New To The Top 100
#1

BUILD ME UP, BUTTERCUP (2:56)
Foundations-UN1 55101

8255 Sunset Blvd. L A. Calif.

PROD: Tony Macaulay c/o UNI_
PUB; January BMI 25 W 56 St NYC.
WRITER: M. DeAbo FLIP: New Direction

#2

EVERYDAY PEOPLE (2:18)

Sty & The Family Stone-Epic 10407

’){ West 52 Street, NYC

PROD. Sly Stone for Stone Flower

700 Urbano St. San Francisco, Calif.

PUB: Daly City 8M|

¢/ Martin Machet 1501 Bway, NYC. i
WRITER: S. Stewart FLIP: Siiig A Simple Song

#6
DIZZY (2:55)
Tommy Roe-ABC 11164
1330 Ave of The Americas N.Y.C
PROD: Steve Barnc/0ABC f
449 S Beverly Or. Beverly Hitls Calif.
PUB. Low-Twi Music-BM
P. 0. Box 9687 Atlanta, Ga
l WRITERS: T. Roe & F. Weller
ARR: Jimmie Haskell
FLIP: The You | Need

"3

PROUD MARY (3:07)

Creedence Clearwater-Fantasy 619
1281 30th St., Oakland, Calif

PROD: Jon Fogerty (Fantasy;

PUB: Jon Dora-BM| .

1281 30th St;, Oakland, Calif.

WRITER: J.C. Fogerty ARR: Jon Fogerty
FLIP: Born On The Bayou

#7

TOUCH ME (3:09)

Doors-Elektra 45646

1855 Bway, NYC.

PROD: Paul Rothchild c/o Elektra
PUB: Nipper ASCAP (same address)
WRITERS: Doors ARR: Paul Harris
FLIP: Wild Child

#8

#4 INDIAN GIVER (2:30)
YOU SHOWED ME (3:05) | 1910 Fruitgum Co.-Buddah 91
Turtles-White Whale 292 1650 Broadway, NYC

8961 Sunset Bivd. L.A. Caiif ) | PROD: Kasnetz-Katz Assoc

PROD: Chip Douglas. 8833 Sunset Bivd.[LA, Call 200 W. 57th St., NYC. )

PUB: Tickson BMI PUB: Kaskat Music & Kahoona lTunes-BM|
999 N. Sepulveda Blvd. EF Secunda, Calif 200 W, 57th St., NYC

WRITERS: James McGuinn-Gene Clark

i WRITERS: B. Gentry-R. Cordel-B. Bloom
FEIP: Buzz Saw

FLIP: Pow Wow

' RIGHT HERE!

FOR THE BEST IN
ONE-ST OP RECORD SERVICE

NOW CELEBRATING OUR 23rd & GREATEST YEAR SERVICING j

DEALERS IN THE 50 UNITED STATES AND THROUGHOUT THE WORLD

TrFis WISE DEALER 1S THE ONE WHO REALIZES THAT HE CANNOT
— WHO UNDERSTANDS THAT HE DOES

HIMSELF AND HIS BUSINESS AN IRREPARABLE DISSERVICE IN
SETTLING FOR A SUPPLY SERVICE, WHEN A
SERVICE IS AVAILABLE.

LET OUR LARGE ORGANIZATION AND VAST EXPERIENCE HELP YOU
TO MAKE EXTRA SALES, MORE CUSTOMERS & GREATER PROFITS
WITH OUR RELIABLE, EFFICIENT, SERVICE AND OUR UNBEATABLE
FILL OF YOUR ORDERS. )

— TRY US AND CONVINCE YOURSELF —

WE GUARANTEE:

* MOST COMPLETE FILL OF YOUR ORDERS (WE INVITE YOU TO
TRY US ON THE ITEMS THAT YOUR PRESENT SUPPLIERS HAVE
BEEN UNABLE TO FILL).

® RELIABLE, EFFICIENT, SAME DAY SERVICE

e COMPETITIVE PRICES, SPECIALS ETC.

¢ CUSTOM TAILORED COOPERATION TO SUIT YOUR PARTICULAR
BUSINESS NEEDS.

WE CARRY THE MOST COMPLETE STOCK OF “OLDIE” 45's IN THE
COUNTRY. WRITE FOR OUR NEW GIANT “OLDIES" CATALOG LIST.
ING 5000 BEST SELLING “GOLDEN OLDIES.” THERE'S BIG BUSINESS

IN 45 RPM OLDIES. LET US HELP YOU TO GET YOUR PROPER SHARE
OF IT

* COMPLETE INVENTORY OF STEREO-8 TAPE CARTRIDGES, CASSETTES
— PLAYTAPES.
GEY YOUR_SHARE OF THIS FAST ING, * ; N
WRITE! WIRE! PHONE! FOR DETAILS.
MAKE THIS MOST IMPORTANT xc())VE TO IMPROVE YOUR BUSINESS
w!

TOWN HALL

RECORD ONE-STOP, INC.
“FIRST wITH THE NEWIES— MOST WITH THE OLDIES *
9131 BEDELL LANE 212-BR2-9702 BROOKLYN 36, N.Y.
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#9

BABY, BABY DON'T CRY (3:29) L
Smokey Robinson & Miracles—Tamla 54178
2457 Woodward Ave., Detroit, Mich

PROD: Smokey-Moore-Johnson c/o Tamla
PUB: Jobete BMI (same address)

WRITERS: Cleveland-Johnson-Robinson

FLIP: Your Mother’s Only Daughter

#10 o

GAMES THAT PEOPLE PLAY (3:34)

Joe Soutf:Capitol 2248

1750 N. vine, LA. Calif.

PROD: Joe South c/o Lowery

PUB: Lowery BMI P.0. Bx. 9687. Atlanta, Ga
WRITER: Joe South

FLIP: Mirror Of Your Mind

#11

'M LIVIN' IN SHAME (2:57)
Supremes-Motown 1139 .

2457 Woodward Ave, Detroit, Michi

PROD: The Clan (Motown)

PUB: Jobete-BMI

2457 Woodward Ave, Detroit, Mich.
WRITERS: P. Sawyer-R.D. Taylor & The €lan
ARR. Paul Riser

FLIP: i'm So Glad | Got Somebody

#12

TRACES-Classics IV-lmperial 66352

6920 Sunset Blvd. L.A. Calif.

PROD. Buddy Buse for Bill Lowery

P.0. Box 9687 N. Atlanta, Ga.

PUB: Low Sal BMI c/0 Bill Lowery

WRITERS: B. Bute-J. Cobb-E. Gordy

ARR: Emory Gordy FLIP: Mary Row Your Boat

#13

CRIMSON & CLOVER (3:23)

Tommy James & Shondells-Roulette 7028
17 west 60 St., NYC

PROD: Tommy James (same address)
PUB: Big 7 Music BMI {(same address)
WRITERS: T. James-P. Lucia

FLIP: Some Kind Of Love

#14
TIME OF THE SEASONS (3:32)
Zombies—Date 1628

51 West 52 Street, NYC. g
PROD. Rod Argent-Chris White c/o Date
PUB: Mainstay BMI ¢/o Al Gallico

101 West 55 Street, NYC,

WRITER: R. Argent FLIP: Friends Of Mine

#15

THIS GIRL'S IN LOVE WITH YOU (4:13)
Dionne Warwick-Scepter 12241

254 West 54 Street, NYC

PROD: Burt Bacharach-Hal David

c/o Fred E_Ahtert Jr. 15 E 48 St., NYC
PUB: Blue Seas ASCAP & Jac ASCAP
WRITERS: Bacharach-David

ARR: Don Sebesky

FLIP: Dream Sweet Dreamer:

#16

T'VE GOTTA BE ME (2:53)

Sammy Davis Jr. Reprise 0779

4000 Warner Bivd. Burbank, Calif.

PROD: Jimmy Bowen 6363 Sunset Bivd. L.A. Cal
PUB: Damita ASCAP 40 W 55 St. NYC,

WRITER: walter Marks ARR: Richard Weiss

FLIP: Bein® Natural Bein' Me

#17

HEAVEN (3:22) Rascals—Atlantic 2599
1841 Bway, NYC.

PROD: The Rascals in coop. with Arif Mar8in
€/0 Slacsar 444 Madison Ave., NYC

PUB: Slacsar BMI (same address)

WRITER: F. Cavahere ARR: Arif Mardin
FLIP- Baby I'm Blue

#18

CAN | CHANGE MY MIND (2:48)
Tyrone Davis-Dakar 602

¢/o Cotillion 1841 Bway, NYC.

PROD: willie Henderson ¢/o Cotillio
PUB: Dakar BMI 2202 Spruce St.. Phil;
WRITERS: Barry Despenza-Carl Wolfolk
ARR: W, Henderson

FLIP: A Woman Needs To Be Lovec

#19

BUT YOU KNOW | LOVE YOU (3:01)
First Edition-Reprise 0799

4000 Warner Blvd. Burbank, Cal
PROD: Jimmy Bowen c/o Amos Prox
6383 Sunset Bivd ;'w C I

PU First Edsf
gl?'l;‘l'ER Mike Settle ARR: Glen D. Hardin
#20
MY WHOLE WORLD ENDED (3:15)
David Rutfin—Motown 1140
2457 Woodward Ave., Detroit, Mich.
ofic/o Mc
B e BMI (same address;
RS! Fugua-Bristo)-Sawyer. )
ve Got To Find Myself A d NewiBaby

#21

THE WEIGHT (2:52)

Aretha Franklin-Atlantic 2603
1841 Broadway. NYC.

PROD; Jerry Wexler-Tom Do
PUB: Dwart ASCAP 640 5th Ave, NYC
WRITER; Jaime Robertson ARR: Arif Marden,
FLIP: Tracks Of My Tears

‘0 Atlanti

H22
CROSSROADS (4.16)
gf.e.“.m Alco 6646

Broadwavy NY O

vMI:1619 Broadway, N.Y.C
MNSON

me

F

¥

FLIP; Passing The Ti

"23

THINGS I'D LIKE TO SAY (2:19)

New Colony Six-Mercury 72858

35 E. Wacker Drive, Chicago, IIf

PUB: New Colony/T M. Music BMiic/g,Peter H. Wright
LA o IC

<
o

Ri
d Give YourLove To Me

#24
RUN AWAY CHILD, RUNNING WILD (4:30)
Temptations-Gordy 7084
2457 Woodward Ave, Detroit, Mich
fiel Gordhy
PUB: Jobete BMI (same addres
W"'w"f‘s “"‘A‘“ B. Strong
> iNe

e

#25

RAMBLIN' GAMBLIN' MAN (2:20)

Bob Seger-Capitol 2297

1750 N. Vine, LA. Calif.

PROD: Wayne Shuler c/o Capitol

PUB: Gear ASCAP

28175 Frankhn Road, S. Field, Michigan
WRITER: B. Seger FLIP: Tales of Lucy Blue

#26

TAKE CARE OF YOUR HOMEWORK (2:35)
Johnny Taylor-Stax 0023

926 £. McLemore Av. Memphis, Tenn

PROD: Don Davis c/o Stax

PUB: East Memphis BMI c/o Stax

WRITERS: H. Banks-D. Davis-R. Jackson-T. Kelly
ARR: D. Davis FLIP: Hold On This Time

#27

MR. SUN, MR. MOON (2:29) y—

Paul Revere & Raiders—Columbia 44744 1
51 West 52 Street, NYC

PROD: Mark Lindsey

9125 Sunset Bivd., LA., Calif.

PUB; Boone BM1 Box 200 Des Moines, lowa
WRITER: M. Lindsey ARR: M. Lindsey

FLIP: Without You

H28

GOODNIGHT MY LOVE (3:11)

Paul Anka-RCA 0103

155 East 24 Street, NYC,

PROD: Don Costa B961 Sunset Bivd. L.A, Calif.
PUB: Quintet BMI 241 W 72 Street, NYC
Norna BM| 1619 Bway, NYC.

Treo BMI 1619 Bway, NYC.

WRITERS: Motola-Marascalg:ARR: DonCosta
FLIP. This Crazy World

#29

GIVE IT UP OR TURNIT A LOOSE (2:45)
James Brown-King 6213

1540 Brewster, Cinn,, Ohio

PROD. James Brown & Sons

850-7th Ave., N.Y.C.

PUB: James Brown & Sons-BMI!

{same address

WRITER: C. Bobbitt

FLIP: I'tl Lose My Mind

430 1
THE WORST THAT COULD HAPPEN (2:58)
Brooklyn Bridge-Buddah 75

1650 Bway, NYC

PROD: Wes Farrell 39 W 55 St: NYGC

PUB: Johnny Rivers BMI

9255 Sunset Bivd. L.A. Calif,

WRITER: Jim Webb FLIP: Your Kite, My Kite

#31

TO SUSAN ON THE WEST COAST WAITING (3:13)
Donovan-Epic 10434

51 West 52 Street, NYC.

PROD: Micki Most 101 Dean St., London, Eng.

PUB, Peer Int'l, BMI 1619 Bway, NYC.

WRITER: D. Leitch FLIP: Atlantis

#32

| GOT A LINE ON YOU (2:37)

Spirit-Ode 7115 |
6922 Holtywood Blvd., Hollywood, Catit |
PROD: Lou Adler (Ode) b
PUB: Hollenbeck-BMI

2423 Benedict Canyon, Beverly Hills, Calif.

WRITER: Randy California

FLIP: She Smiles

#33

YOU GAVE ME A MOUNTAIN (3:45)

Frankie Laine-ABC 11174

1330 Ave. of the Americas, N Y.C.

PROD: Jimmy Bowen 1l
6565 Sunset Blvd., Los Angeles, Calif.

PUB: Mojave-BM|

713 18th Ave. So., Nashwilie, Tenn,

WRITER: M. Robbins ARR: Jimmie Haskell

FLIP: The Secret Of Happiness

#34

SWEET CREAM LADIES, FORWARD MARCH (2:13)

Box Tops-Mala 12035

1776 Broadway, NYC.

PROD. Chips Moman-Tommy Cogbill

827 Thomas St. Memphis, Tenn

PUB: Blackwood BMI 1650 Bway, NYC.

WRITERS: B, Weinstein-John Stroll

FLIP: | See Only Sunshine ‘

#35

MAY | (2:15%

Bill Deal & The Rhondels Heritage 803

c/0 MGM 1350 Ave of the Americas, NYC,

PROD:; Jerry Ross 1855 Bway, NYC

PUB: Rhinelander BMI 130 W 57 St. NYC.

WRITER: M. Williams

FLIP: Day By Day My Love Grows Stronger

#36

| STARTED A JOKE (3:04) Bee Gees-Atco 6639 |
1841 Broadway, NYC ]
PROD: Robert Stigwood

67 Brook Sfreet, n, England.

PUB: Casserole BMI c/0 Walter Hofer

22] West 57 Street, NYC |
WRITERS; Barry Robin-Maurice Gibb

FLIP: Kilburn Towers

#37

LOVIN' THINGS (2:40)

Grass Roots-Dunhill 4180

449 S. Beverly Drive, Beverly Hills, Califs

PROD: Steve éam c/o Dunhil

PUB: Gallico BMI 101 W 55 Street. NYC.
WRITERS: Schroeck-Loring ARR: Jimmie Haskell
FLIP: You And Love Are The Same

#38

MENDOCINO (2:40)

Sir Douglas Quintet-Smash 2191

110W. 57 St. NYC.

PROD; Amigos de Musica c/jo Smash

PUE: Southern Love Music-BMI c/o Smash J
NRITER: Douglas Sahm

FLIP: TWanna Be Your Momma Again

#39
GALVESTON (2:35)
Glen Campbeli-Capitol 2428
%’Fl;fo)%NAYidrlee H'woo?, (é‘;m. .
Al c/o 1ol g
PUB: Ja-Ma P 2552pW 5th St. LA. Calit.
WRITER: Jim: Webb FLIP: Al de Lory
FLIP; How Come Everytime | ftch | Wind
Up Scratching You

#40

TRY A LITTLE TENDERNESS (3:59)
3 Dog Night-Dunhill 4177

449 S Beverly Drive, Bev. Hills, Calif.
PROD. Gabriel Mekier c/o Dunhill
PUB: Connelly Robbins ASCAP

c/0 Harry Fox 460 Park Ave, NYC.
WRITERS: Campbell-Woods-Connelly
FUIP: Bét No One Ever Hurt This Bad

Cash Box—Marchi8, 19
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I. The Sound Of Soul On Atlantic & Cotillion

J Double Dynamite!

. SAM & DAVE
“Born Again”

ATLANTIC 2608

Produced by David Porter and Isaac Hayes

Cotillion’s New Hit Group!

C & THE SHELLS

“You Are
The Circus”

COTILLION 44024

Produced by Jerry Williams, Jr.

Oofillion




Vital Statistics

DETAILED INFORMATION ABOUT TITLES ON THE CASH BOX TOP 100 THIS WEEK

*New To The Top 100

#41

| DONT KNOW WHY (2:40)

Stevie Wonder-Tamla 54180

2457 Woodward Ave Detroit, Mich.

PROD: B, Hunter-S. Wonder c/o Tamla
PUB: Jobete BMI (same address)
WRITERS: Hunter-Hardaway-Wonder-Risef
FLIP: My Cherie Amour

#42

HOT SMOKE & SASAFRASS (2:30)
Bubble Puppy—International Antists 128
P.0. Box 14130, Houston, Texas

PROD; Ray Rush c/o Int'l Artists

PUB: Tapier BMI (same address)
WRITERS: Cox-Prince FLIP: Lonely

#a3

SNATCHIN’ IT BACK (2:39) _

Clarence Carter-Atlantic 2605

1841 Broadway, NYC.

Rick Hall P.O. Bx 2238 Muscle Shoals, Ala.

PUB: Fame BMI c/o Rick Halt

WRITERS: Clarence Carter-George Jackson

ARR: Rick Hall & Staff

FLIP: Making Love (At The Dark EndIQf The Street)

Ha4

A LOVER'S QUESTION (2:37)

Otis Redding-Atco 6654

1841 Broadway, NYC.

PROD: Steve Cropper c/o Stax

926 £ McLemore St. Memphis, Tenn
PUB: Progressive BMI 1619 Bway, NYC.
Eden BM! 1697 Bway, NYC,

WRITERS: Brook Benton-Jimmy Williams
FLIP: You Made A Man Qut Of Me

#45

1 FORGOT TO BE YOUR LOVER (2:19)

Willlam Bell-Stax 0025

926 E. McLemore Ave. Memphis, Tenn

PROD: B. T. Jones c/o Stax

PUB: East Memphis BMI ¢/0 Stax

WRITERS: W. Bell-B. T, Jones ARR: B. T. Jones
FLIP: Ring The Curtain Down

#46

ROCK ME (3:40)

Steppenwolt-Dunhill 4182

449p g?eeverly Drive, Bev. Hills, Galif

PROD: Gabriel Mekler

1826 Laurel-Canyon Blvd, H'wood, Calif.

PUB; Truesdale!BM) 449 S, Bav. Bir. Bev. Hilis, Cal.
WRITER: Uohn Kay FLIP! Jupfier Child

#47

TEAR DROP CITY (2:.01)

Monkees-Colgems 5000

1133 Ave of the Amerlcas, NYC.

PROD: Boyce-Hart:c/o Colgems ;
PUB: Screen Gems/Collimbia BMI 711 5th Av. NYC.
WRITERS: Boyce:Hart ARR: Boyce-Hart

FLIP: A Man Without A Dream

48

GOOD LOVIN' AIN'T EASY TO COME BY (2:27)
Marvin Gaye & Tammi Terrell-.Tamla 54179
2457 Woodward Ave., Detroit, Mich

PROD: Ashtord-Simpson ¢/0 Tamla

PUB: Jobete BMI (same address)

WRITERSS AshfordsSimpson

FLIP: Satisfied Feeling

H49
SOUL SHAKE (2:24)
Poi Scott & Jo Jo Benson-$SSI 761
3106 Betmont Blvd,, Nashville, Tenn,
PROD: Shelby Singleton
same address)
B: Shelby Singleton Miisic-BMI

same addriss)

RITERS: M. Smith & M
FLIP: We Were Made For Each Other

#50
SOPHISTICATED CISSY (2:50)
Metors-Josie 1001
1790 Bway, NY
PROD: Marshall Sehorn
1211 St. Phillips St. New Orleans, L.

Aarsaint BMI c/0 Marshall Sehorn
WRITERS: Neville: Porter-Modeliste-Nocentelli
FLIP: Sehorns Farms

#51
M,A!VABF '!"A'OMQRROV‘I_V (2:50) ivoys—Capitol 1803

PUB; App
Knu
WRI P D

52

GLAD SHE'S A WOMAN (2:45)

Bobb’ Goldsboro—United Artists 50497
7.2}?m!' NYC

tcheli Silberberg

Of Jsboro
C. Tenn

P

62
WRI
FUIP: Lg

N53
HELLO IT'S ME (2:50)
qﬂ-ﬁscc 001

PROD n

54

AM 1 THE SAME GIRL (2:56

Barbara Acklin-Brunswick 55399
ELM -

Aol -2

455
THESE ARE NOT MY PEOPLE (3:15)
Johnny Rivers-Imperfal 66360

16

#56

THERELL COME A TIME (2:35)
Betty Everett-UN| 55100

8255 Sunset Blvd. L.A. Calif.
PROD: Archie Lee Hill Prod.
PUB Jalynne-BMI|

2203 Spruce St Phila. Pa.
WRITER: F. Smith & E. Record
ARR: Tom Tom

#57 -
BROTHERS LOVE'S TRAVELLING SALVATION SHOW
(3:08

Neil l))iamond-UNl 55109

8355 Sunset Bivd , LA, Calif i

PROD: Tommy Cogbill-Chips Moman c/o Armada

PUB: Stone Bridge BMI c/o Pryor-Braun-Cashman
Sherman, 437 Madison Ave., NYC.

WRITER: Neil Diamond

FLIP: A Modern Day Version Of Love

#58

NO NOT MUCH (3.03)

The Smoke Ring—Buddah 77

1650 Bway,, NYC

PROD: Rivertown, Nashville Tenn.
PUB: Beaver ASCAP 1650 Bway., NYC.
WRITERS: R. Allen-A Stillman

ARR: Lee-Reynolds-Wood-Phitips

FLIP: How'd You Get To Be So Wonderful

#59

JOHNNY ONE TIME (3:10)

Brenda Lee-Decca 32428

445 Park Ave, NYC

PROD: Mike Berniker c/o Decca

PUB. Hill & Range B8MI 1619 Bway, NYC.
Blue Crest BMI P O. Box 162 Madison, Tenn.
WRITERS: A.L. Owens-Dallas Frazier

ARR: Marty Manning

FLIP: | Must Have Been Out Of My Mind

#60

LONG GREEN (2:48)

Fireballs-Atco 6651

1841 Broadway, NYC.

PROD: Norman Petty Bx 926 Clovis, New Mex.
PUB: Burdette BMI Bx 1326 Seattle, Wash
WRITER: Lynn Easton FLIP: Light In The Window

#61

BACK DOOR MAN (2:02)

Derek-Bang 566

1650 Broadway, NYC.

PROD: Cymbal-Tobin

9000 Sunset Blvd, L.A. Calif.

PUB: Cymto BM! ¢/o Cymbal-Tobin
WRITERS: Cymbal-Tobin FLIP: Sell Your Soufl

H62

CLOUD NINE (2:42)

Mongo Santamaria Columbia 44740

51 West 52 Street, NYC

PROD: David Rubinson c/o Columbia

PUB; Jobete BMi 2457 Woodward Ave. Det. Mich.
WRITERS: N_J. Whitfield-B. Strong

ARR: Marty Sheller FLIP: Son of a Preacher Man.

#63

WITCHI-TAI-TO (2:55)

Everything s Evetzlhing-Vanguarq Apostolic 35082
71 W.23rd St., N.Y.C.

PROD: Danny Weiss:For 10th St. Productions;

53 E. 10th St.,, N.Y.C.

PUB: Lovetruth-BMt

WRITER: Jim:Pepper

FLIP: OOOH!Baby

H64

AQUARIUS/LET THE SUNSHINE IN MEDLEY (3:50)
Sth Dimension-Soul City 772

6920 Sunset Blvd., L.A., Cali. )

PROD: Bones Howe 8833 Sunset Blvd., L 4.. Galif
PUB: United Artists ASCAP

6920 Sunset Blvd., L.A., Calif,

WRITERS: James Rado-Jerome Rogni-Galt MeDermot
ARR: Bob Alcibar-Bill Holman-Bones Howe

FLIP: Don'tcha Hear Me Callin’ To Ya

#65
WILL YOU BE STAYING AFTER SUNDAY (2:22)
Peppermint Rainbow-Decca 32410

445 Park Ave., NYC

PROD; Paut Leka for Heather Prod.

PUB: Screen Gems/Columbia BMI

711 5th Ave_, NYC.

WRITERS: A Kasha-J. Higschhorn

ARR: P. Leka FLIP: And: il Be There

#66

WHEN HE TOUCHES ME (_'2:58)
2?3-?-“'?-&1 ljerb-D@lec163.

PROD: Billy Shernil-David Kapralik ¢/o Date
PUB; Painted Desert BM{ 666 5th Ave, NYC.
:_VLPIT"‘* "% \a-"'.a ARR: B. Sherrilt

#67

WHO'S MAKING LOVE (2:44)

Young-Holt Unlimhed-Brunswick 55400

445 Park Ave, NYC.

PROD: Carl Davis-Eugene Record c/o Brunswick
PUB. East Memphis BMI

926 £. McLemore St. Memphis, Tenn.
WRITER anks-B. Crutcher-R. Davis:R. Jackson
ARR: Sonny Sanders FLIP: Just Ain't NG Love

468

TVE GOT TO HAVE YOUR LOVE (2:45)
Eddie Floyd-Stax 25

926 E. McLemore St. M emphrs, Tenn

Me: afm

S. Cropper E. |
You

#69 _
THE LETTER (3:15)
Arbors-Date 1638
treet, |
w&Bunon for Deman

P

LLAY
DON'T FORGET ABOUT ME (2:49)
Dusty _Sﬁr:’iu‘ﬁeia-k_tynﬁc 2606

TRay

|

#71

ONLY STRONG SURVIVE (2:35)

Jerry Butler-Mercury 72898

35 £ Wacker Drive, Chicago, Ill.

PROD: Gamble Hutf 250 S. Broad St. Phila, Pa.
PUB: Parabut BM! 1501 Bway, NYC.
Double Diamond BMI c/o0 Gamble Huff
Downstairs BMI 5412 Osage Ave, Phila, Pa
WRITERS: Gamble-Huff.Butler

ARR: Bobby Martin-Thom Bell

FLIP: Just Because | Really Love You

#H72°

BLESSED 1S THE RAIN (3:09)

Brooklyn Bridge-Buddah 95

1650 Bway.. NYC

©PROD: Wes Farrell, 39 W. 55 St., NYC.

PUB: Pocket Full Of Tunes BMI c/o Wes Farrell
WRITER: Tony Romeno FLIP: Welcome Me Love

#73

! DIODN'T KNOW WHAT TIME IT WAS (3:09)
Ray Charles-ABC/Tangerine 11193

1330 Ave of the Americas, NYC.

PUB: Chappell ASCAP 609 5th Ave NYC
WRITERS. R. Rodgers-L. Hart

FLIP: I'l Be Your Servant

#74

SOUL EXPERIENCE (2:50)

Iron Butterfly-Atco 6647

1841 Broadway, NYC.

PROD: him Hilton c/0 Atco [

PUB: Cotillion BMI 1841 Bway, NYE.

Ten East BMI 7715 Sunset Blvd. L.A. Cal,
Itasca BMI Union Bank Plaza 15233 Ventura Blvd,
Sherman Oaks, Calif.

WRITERS. Ingle-Bushy-Brann-Dorman
FLIP: In The Erowd

#75 .

GIMMIE, GIMMIE GOOD LOVIN' (2:00)

Crazy Elephant-Bell 763

1776 Bway, NYC.

PROD J Levine-A Resnick for Kasenetz Katz 200
W.57St NYC.

PUB. Peanut Butter BMI 1650 Bway, NYC.

Kahoona BMI 200 W_57 Street, NYC

WRITERS: J. Levine-R. Cordell

ARR: Joey Levine FLIP: Hips & Lips

#76

SHOT GUN (2:27)

Vanilla Fudge-Atco 6655

1841 Broadway, NYC

PROD: Vanilla Fudge c/o Atco

PUB: Jobete BMI 2457 Woodward Ave. Det. Mich,
WRITER: Autry De Walt FLIP: Good Good Lovin'

#H77

YOU'VE MADE ME S0 VERY HAPPY (3:26)

Blood Sweat & Tears-Columbia 44776

51 West 52 Street, NYC

PROD: James W Guercio c/o0 Columbia

PUB: Jobete BMi 2457 Woodward Ave., Det., Mich

WRITERS: B Gordy Jr.-B. Holloway-P. Holloway-
F. Wilson.FLIP: Blues - Part II
H#78°

TIME WAS (2:35)

Canned Heat-Liberty 56097

6920 Sunset Bivd. L.A. Calif. )

PROD. Skip Taylor-Canned Heat c7o Capitol

PUB: Metric BMI c/o Liberty

WRITERS: Wilson-Hite Jr.-Vestine:Taytor-De 13 Parra
FLIP. Low Down

#79

MY DECEIVING HEART (2:46)

The Impressions-Curtom 1937

C/0 Buddah 1650 Bway, NYC.

PROD: Curtis Mayfield 79 Monroe St. Ch. Il
PUB: Camad BM! c/o Curtis Mayfield
WRITER: C. Mayfield

FLIP: You Want Somebody Eise

#80°

DION'T YOU KNOW (3:15)

Glad;s Knight & Pips-Soul 35057
2457 Woodward Ave Detroit, Mich.
PROD: Ashford-Simpson ¢/6 Soul
PUB: Jobete BM] (same address)
WRITERS: Ashford-Simpson

FLIP: Keep An Eye

#81

THE WAY IT USED TO BE (3:09)
Engelbert Humperdinck-Parrot 40036
529 W 25 Street, NYC.

PROD: Peter Sullivan for Gordon Mills
London England.

PUB: Maribus BMI.c/o Walter Hofer
221 W 57 Street, NYC.

WRITERS, Cassano-Conti-Argenio
{English'lyrics) Cook-Greenway

ARR: Mike Vickers FIAP: A Good Thing Going

482

TWENTY FIVE MILES (2:59)
Edwin Starr-Gordy 7083

2357 Woodward Ave, Detroit, Mich
PROD: Bristol-Fugua c/o Gordy
PUB: Jobete BMI (same address)
WRITERS: Bristol-Fuqua-Starr
FLIP: Love Is My Destination

#83

NO NOT MUCH (2:45)

Vogues-Reprise 1803

4000 Warner Bivd. Burbank, Caljf,

PROD: Dick Glasser 6760 Hillpk Dr. L.A_ Cal
PUB: Viva ASCAP 165

way; NYC,
letERS: Stillman-Alien ARR: EmigFreeman
FLIPY Woman Helping Man

HB4

KICK OUT THE JAMS (2:37)

Mc5-Elektra 45648

1855 Broadway, NYC.

PROD: Jac Holzman-Bruce Botnick c/o Elektra
PUB: Paradox BMI (sarhe address)

WRITERS: Mc5 FLIP: Motor City Is Burning

H8S

HALLWAYS OF MY MIND (3:05)

The Dells-Cadet 5636

320 E 215t Street, Chicago. Jit.

PROD: Bobby Miiler c/o (

PUB: Chevis BMI ¢/0 Cadet

WRUTER: B. Miller ARR: Chas. Stepney
FLIP: 1 Can't Do:Enough

#86

DAY AFTER DAY (2:20)

Shango-A&M 1014

1414 N La Brea. Hollywood, Calif.
PRQD: Jerry Riopelle c/0 A&M

PUB: Goombay-lrving BMI c/0 A&M
WRITERS: Margo Lin-Riopelle-Reynolds
FLIP: Mescolito

#87°

| CAN HEAR MUSIC (2:38)

Beach Boys-Capitol 2432

1750 N Vine, L A. Calif

PROD: Carl Witson c/o Capitol'

PUB: Trio BMI 1619 Bway, NYC.
WRITER: Jeff Barry FLIP: All t Want To Do

#88

0O YOUR THING (2:50) _

Watts 103 Street Rhythm Band-WB/7 Arts 7250
4000 Warner Bivd. Burbank, Calif.

PROD: Chas. Wright-Fred Smith

4219 Normal St. LA. Calf.

PUB. Wright-Gerstel BMI ¢c/o Chas. Wright
Tamerlane BMI 6290 Sunset Blvd. L.A, Cal
WRITERS: Chas. Wright & Associates.

FLIP: A Dance, A Kiss And A Song

#89°

GIVE IT AWAY (2:45)

Chi:Lites-Brunswick 55398

445 Park Ave NYC

PROD: Carl Davis-Eugene Record c/0 Brunswick
PUB: Dakar BMI 2203 Spruce St. Phila, Pa.

BRC BM! 445 Park Ave NYC

WRITERS: C. Davis-E. Record .

ARR: Sonny Sanders FLIP: What Do | Wish For

#90

1| LIKE WHAT YOU'RE DOING (2:50)
Carla Thomas-Stax 24

926 E McLemore St Memphis, Tenn,
PRQOD: Don Davis (same address)

PUB. East Memphis BMI (same address)
WRITERS. Betty Crutcher.-Homer Banks-R. Jackss
FLIP: Strung Out

#91

| OON'T WANT TO CRY (3:09) 1
Ruby Winters—Diamond 255 1
1650 Bwa;.. NYC

PROD: Pa Pa Don

3520 Menendez Dr., Pensacola, Fla.

PUB: Ludix BMI 10 E. 44 St., NYC.

Betalbin BMI

c/0 Allen Klein Tower 53, 159 W, 53 SL., NYC.
WRITERS: L. Dixon-C. Jackson

ARR. Don Tweedy FLIF: Just Like A Yo Yo

#92

GOODBYE COLUMBUS (2:21)
Association-Warner Bros/7 Arts 7267

4000 Warner Blvd Burbank, Calif.

PRQOD. John Boylan c/o0 Warner Bros.

PUB Ensign BMI 1501 Bway, NYC.

WRITER: Jim Yester FLIP: The Time It Is Today

#93

ANYTHING YOU CHOOSE (2:55)
Spanky & Our Gang-Mercury 72890
35 E Wacker Drive, Chicago, IlI.
PROD; Scharf/Dorough 265 W 20 St, NYC.
PUB; Takxa ASCAP ¢/0 Scharf/Dorough
WRITER: Scharf ARR: Scharf-Dorough
FLIP: Mecca Flat Blues

#94

SOMEBODY LOVES YOU (3:05)
Delfonics-Philly Groove 154

c/o Bell Records 1776 Bway, NYC.

PROD; Stan & Bell 285 S 52nd St. Phila, Pa.
PUB: Nickel Shoe BMI c/o Stan & Belt
WRITERS: T. Beli-W, Hart ARR: Thom Bell
FLIP: Ready Or Not Here | Corne

#95

GENTLE ON MY MIND (2:17)
Dean Martin-Reprise 0812

4000 Warner Blvd. Burbank, Catif
PROD: Jimmy Bowen for Amos
6363 Sunset Blvd H'wood, Calif.
PUB: Glaser BMi 801 16th Av S, Nashville, Tenn
WRITER: Johr Hartford ARR: Ermie Freeman
FLIP: That’s When | See The Blues

(In Your Pretty Brown Eyes)

e S S

#96
ONLY YOU (2:47)
Bobby Hatfield-Verve 10634
1350 Ave of the Amenicas, NYC. 1
PROD: Dick Glasser 6760 Hillpk Dr. LA. Cal.
PUB: Tro-Hollis BMI 10 Columbus Circle, NY&:
WRITERS: B. Ram-A. Rand ARR: Emie Freeman
FLIP: The Wonder Of You

7e
FOOLISH FOOL (3:19)
Dee Dee Warwick — Mercury 72880
35 E. Wacker Dr, Chicago, Il
PROD. Ed Townsend c/o Chappeli
PUB: Chagpeu ASCAP 609 5th Ave., NYC.
WRITER: t. Townsend ARR: Rene Hall
FLIP; Thank God

#98°

NOTHING BUT A HEARTACHE (2:40)
Flirtatlons-Deram 85036

€/0 London 539 W 25 SL. NYC,

PROD: Wayne Bickerton c/o Decca House
9 Albert Embankment London SEI London,
PUB: Felsted BMI c/0 London

WRITERS; Bickerton-Waddington

ARR: Johnny Harris FLIP: How Can You Tell

GOD KNOWS | LOVE YOU (3:07)
Nancy Sinatra-Reprise 0813

4000 Warner Bivd. Burbank, Calif.
PROD: Billy Strange for Boots Records
9000 Sunset Bivd. L.A. Calif. I
PUB: Metric BMI 6920 Sunset Blvd, LA Cak
WRITERS: Deloney Bramiett-Mac Davis
ARR: Billy Stran%e

FLIP: Just Bein’ Plain Oid Me

#100°

PLAY GIRL (2:06)

Thee Prophets-Kapp 962
136 East 57 Street, NYC.
PROD: Carl Bonafede-Don Belloc-Lon Douglés
Chicago, Ill

PUB: 4 Star BMI 9220 Sunset Bivd LA Cal
WRITERS: Linda & Keith Colley

FLIP: Patricia Ann

e = =
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Boyce & Hart:

Getting Out The Teen Vote

HOLLYWOOD — Tommy Boyce and
Bobby Hart have come a long way
with the purely glandular aids and
pocketbooks of their teenie-bopper
fans. And almost as if in appreciation
for these past-rendered services
Boyce and Hart's latest album for
A&M Records. '‘It's All Happening on
the Inside,”” has a song called
“L.UV.” or “Let Us Vote,” ealling
for 18-year-old voting rights. The Es-
tablishment is even picking up — be-
cause ‘‘hip”’ Joey Bishop is using the
record cut regularly to promote the
vote on his TV show.

But with the release of their new
album (which they produced them-
selves), the boys have ventured onto
grounds far afield from early teenie-
weenie realms. Gone is the icing on

the cake of “‘Last Train to Clarksville” |

written for those inevitable classic
downers, The Monkees; gone too are
the Early Evergreens of the early
'60°s: ‘‘Hurt So Bad." ‘‘Lazy Elsie
Molly,” and ‘‘Peaches and Cream.”
Boyce and Hart are now into country,
and even into a song by those per-
petuai rock revolutionaries, The Roll-
ing Stones, with ‘‘Jumping Jack
Flash,”" and even ‘“Soul” sounds by
Holland-Dozier-Holland ('‘Standing in
the Shadows of Love"')

But they are pleased at this change
in recorded material. Tommy admits,
“It’s been unbelievable. You used to
have Presley. Frankie Avalon, Little
Richard. Pat Boone. Fabian. guys
like that; if you were a good-looking
guy and a certain age. you could be
a smash. Things are a lot more open
now; the audience grooves their
heads have been opened up more to
different kinds of music."’

Adds Bobby, '‘We try to communi-
cate to the older people as much as
we do to the kids. Older people are
surprised to see young people, like
me and Tommy, with long hair, smile
at them.”

Accidental Encounter

Boyce and Iart first began to smile
at one another when they met by acci-

Unsurpassed in Quality at any Price

100-8x10 $89.00
Speciall Color Process
0 10 $175.00
Duplicate Colo:
Slides &
{ransparencies
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dent early in 1960 when each happened
to be at the same music publisher's
office at the same time. They struck
up a conversation, learned that nearly
all of their interests were the same,
and decided to write a song or two
together. That was only the beginning.

It was not until Summer, 1964, that
Boyce and Hart became a working
partnership. Until that time they
worked together on weekends, tried
to pursue careers as solo performers
and just did what they could to make
ends meet.

In the four years they have been
together, Boyce and Hart have written
over 300 songs which have sold 42
million records.

‘Come A Little Bit Closer’’ was
their first big hit. Wriften for Jay and
the Americans, it became the No. 1
song in the country six weeks after
it was released. Boyce and Hart were
out to blow minds. and such recording
“‘names’’ as Dean Martin, Little An-
thony, Tommy Sands and Chubby
Checker all rushed to record their
material. Boyce and Hart were asked
to write the theme song for Dick
Clark’s “Where The Action Is” TV
show which led to their writing themes
for two other network series: NBC's
‘Days of Our Lives” and ABC’s
‘‘Swinging Country.” ‘‘Paul Revere
and the Raiders.” ‘‘Herman’s Her-
mits,”’ *“The Animals.”” *‘The Ventures”
and Gary Lewis all wanted Boyce and
Hart material and then along came
“The Monkees." That was Fall, 1966.

Columbia-Screen Gems purchased
the rights to a TV series called ‘“The
Monkees’’ and asked all of their con-
tract song writers to look-over the
initial script and decide whether or
not they would like to become involved
in the project. Boyce and Hart were
the only ones to offer their services.
The rest is known history

Boyce & Hart

Boyce and Hart were * The Monkees’"
at the outset. They wrote such hits
for them as *“Last Train to Clarks-
ville.” *“Monkees’ Theme.” **Vallarie
'l Wanna Be Free" and a host of
others. They became one of the hottest
songwriting duos in the business. But
something was missing They still
wanted to perform

In Spring. 1967. Boyce and Hart
joined A&M. Once again. they repeated
their earlier success story. Their first
two singles. **Goodbye Baby™ and °'I
Wonder What She's Doin’ Tonight,
followed by two hit albums, ‘“*Test
I I Wonder What She’s

Doin" Tonight."” which in turn were
followed by the hit single, *“Ali
1 now i Happening'

nside and outside for Boyce and Hart

_Producer's Profile

JEFF BARRY

Most people in the music industry
know who Jeff Barry is and what he’s
done, but few people know what Jeff
Barry is planning to do, not because
he's secretive, but because he shys away
from publicity

Barry's past record includes co-author-
ing such hits as “Tell Laura | Love Her,"”
“Teenage Sonata,” “I Can Hear Music”
(just revived by the Beach Boys), “May-
be | Know,” “Do Wah Diddy Diddy,”
“What A Guy,” “Chapel Of Love,” and
other hits for such groups as the Ronet-
tes, the Crystals, the Raindrops, the
Dixie Cups, the Shangri-las, the Jelly-
beans, the Monkees, and most recent-
ly, the Archies, many of which he also
produced. Last year, he formed his own
label, Steed, through Dot Records and
R:_as scored with several hits by Andy

im

But rather than dwell on the past,
Jeff Barry preferred to tell Cash Box
about his newest project, one he did
want publicized, an industry-supported
school for producers and songwriters.
“i'd like to see a school where people
with innate talent can learn the funda-
mentals of the music business. Two
months in an almost formal school
could save many promising talents from
the five-year knocking around period
most of us went through, and perhaps
keep some possible hitmakers from
winding up as dentists

Label's spent a good deal of money
on deals with producers who have had
one hit, and in many cases it turns out
that the drummer on the date was actu-
ally responsible for the editing or special
effects that made the disk. When a label
signs someone out of their own school,
they would know exactly what they were
getting. It would be a more-than-worth-
while investment.”

Barry envisions a vast cooperative of
record companies, music publishers, in-
die producers and recording studios, all
contributing time and money to create
a minor league pool of new talent to feed
an industry with an insatiable appetite
for creative personnel. “For the song-
writing end, we'd set up ASCAP ang
BMI publishing companies, and material
written by the students while in school
would be published and exploited, with
any profits going back into the school
fund. We'd have seminars and work
shops in writing, and also in on the legal
aspects of the business. We'd teach them
the techniques of producing their own
demos, and possibly even finished
product.

“For potential producers, we'd have
field trips to cooperating recording stu-
dios, talks from successful producers
and possibly we'd set up a non-profit in-:
die clearing house for any material that
has commercial possibilities. Of course,
producers should also have a knowl
edge of songwriting.

“Instead of just having a placement
service, we might hold a talent draft
with the label's sending scouts to the
classes and gathering reports on po-
tential heavies.” Well, Jeff realizes that
all his ideas may not see fruition, but he
is committed to the overall concept of a
school for producers, and would like to
hear from other industry people. “There's
no one style of producing or songwriting
or engineering, and I'd like to see every-
body represented, even if they only teach
one hour a month.” Jeff can be reached
in care of the Steed office in New York
at 1650 Broadway.

Aside from the producers school,
Barry is involved with several other im-
portant projects, including a move into
the movie field

“It's still a challenge to turn out hi
records,” Barry told us, "but to me
there's more of a challenge in making
movies. | was on the set recently as
musical director and | was awed by what
was going on. | know that if the movie
people came into my studio, they'd feel
the same way, but the idea of making
movies thrills me. Right now I'm in the
process of learning enough to work on
my first movie (with Harvey Kurtzman,
formerly of Mad Magazines, and current-
ly writing the Little Annie strip for Play-

bog) ! ,
arry feels that the key to making
movies, and anything for that matter, 15
to be able to think commercial. “When
i was in college studying industrial en
gineering, the record business was the
furthest thing from my mind. | was
planning to design a hit refrigerator.”

Also in the works for Barry is a com-
plete commercial house for TV, spots,
which will shoot the ad and provide the
music as well. Barry is currently in the
process of assembling a staff. He's also
involved n a film and disk project with
Don Kirshner for a newly formed group
named Tommorrow, and has just com:
pleted cutting an album with the lliusion
and a single with the Playhouse, both for
Steed.

et

-

BUOYANT BROWN JUG JUBILEE: Warner Bros.-Seven Arts Reco
hosted a party at the Brown Jug in New York for the Pentangle,
label’s disk acts. The party-goers included (1. to r.): Lou Dennis,
eastein sales manager; Pentangle Bert Jansch; Stuart Love, New

re(:enll.‘"
r%sne of 1he
Arts

York prom? §

man; Paul Tanne. eastern operations manager; and Terry Cox of the Pentang:
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Sunset: More Of Its Own Dates;

Names Lee Young A&R Director

LOS ANGELES Liberty/United
Artists’ economy-priced Sunset label,
which had its most successful year
in 1968, has decided to put a substan-
tially increased effort into producing
its own product in 1969. Howard Al-
perin, general sales manager of Sun-
set, made the announcement last
week, adding that the label will con-
tinue to draw upon product of other
Liberty/UA labels as in the past

Veteran producer Lee Young has
joined the label as A&R director,
and will be charged with responsi-
bility for producing new material
as well as with the task of select-
ing material for LP's using the al-
ready released product Young,
who was Nat Cole's music director
for more than nine years, was for-
merely A&R director for Vee-Jay
records

UA Inks 5-Year
Deal w/ JATA

NEW YORK - United Artists Records
has inked a five year artist. publishing
and production deal with JATA, the en-
tertainment unit operated by Jay & the
Americans. UA’s hot disk team

According to Mike Lipton, vp and
general manager of UA, the deal is one
of the largest in the history of the com-
pany. It calls for the team to handle
production of its own disks and pro-
duce a new group, Kings Kounty Kar-
nival, and other acts. A co-publishing
arrangement between Unart, UA’s
publishing unit, and JATA is also part
of the arrangement. Jay & the Amer-
icans, on UA since 1962, are currently
making a bi% splash on the Top 100
with “This Magic Moment here
new LP is *‘Sands of Time

Al Bennett, president of Liberty/UA
Records. personally supervised the
terms of the agreement. Negotiations
on the contract were handled by Sidney
Shemel. chief counsel for UA Records
and attorney Harvey Michelman of
Michelman & Michelman, represent
ing JATA. Michelman also serves as
ggr’}uf'xnistrator and house counsel for

Ros Settigg US Dates

NEW YORK Edmundo Ros, the
London label’s Latin-styled maestro
is arranging personal appearances
here with Joe Glaser of Associated
Booking. Dates will include concerts
and/or a booking at a Las Vegas Ho-
tel for June. On March 29, Ros leaves
for a 5-week tour of Japan, starting in
Tokyo. His latest LP is “‘Silk 'n’ La-
tin.”” He’s also represented with a sin-
gle. “*Hare Krishna,” from the musical

Hair.”
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Sunset’s January release consisted
of eight albums including such artists
as Vikki Carr. Del Reeves, The Johnny
Man Singers. Nelson Riddle. Eddie
Harris, Ferrante & Teicher. Johnny

Darrell. and the Jubilee Four.
1969 plans call for a release at
least every six weeks, Alperin

stated. In addition. Sunset will cop-
ceive and develop advertising pro-
grams in the same manner as other
Liberty/UA labels.

Alperin also revealed that an ex |
tensive budget had been made avail-
able to Sunset for production of new
products. In addition to more of the
Chipmunks, new product will include
a dozen more of the Talespinner
children's records. Sunset also is
seeking additional masters in to
day’s sound. Alperin said.

Musicor/ Dynamo Retain
Indies In Promo Drive

NEW YORK — Musicor and Dynamo "
Records have initiated a major push®
on new product that has gotten under
way with the labels’ announcement
that they will retain a nationwide net
of independent promoters to suppor
current product

Among the key indies hired to ac
celerate interest in Musicor and Dy
namo product are: Bill Spitalsky for
the greater New York area; Howard
Bedno in Chicago. Milwaukee and
Indiana; Joe Galkin in several major
southern markets; and Steve Shulman
for the Philadelphia, eastern Pa. and
southern New Jersey region.

Central releases being concentrated
on include ‘‘One Eye Open’' by Mask:
man & the Agents and the Diplomals®
“Accept Me.” George Jones’ new sin:
gle “I'll Share My World With You"
15 to get c&w attention as well as lis
new LP, “My Country..” The pro-
motion force is also to work on “Ro
manceable & Danceable,”” Hugo Win:

New Distributor

Dynamo has just named a new dis
tributor in the New York area. Dome
Distributors of Long Island City will
be handling the label

Thunder Joins Calla

NEW YORK Nat McCalla has just
signed Johnny Thunder to his Calla la:
bel. The deal brings Thunder from
Diamond with his first release sched
led immediatel )
Thunder. waose biggest hit was
Loop the Loop' several years a?&
debuts with Calla in a single cali¢
“I'm Alive.” The side was conceived
and composed by Tommy James who
produced the side with Teddy Vann,

GOLDEN YEAR:
coast A&R
dent of A&
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1968 was, indeed, a golden year for Jerry Fuller. %<
roducer for Columbia Records
for the label (r.), stand before the five gold reco
ed by lf‘uﬂer in '68. The gold disks include four million-selling
duced singles by Columbia’s Gary Puckett and the Union Gap -
Young Girl,” ‘‘Lady Willpower,"”
the last three lids.) The fifth million-seller produced by Fuller is

He and Jack Gold, V€€ boc,
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single. “‘Little Green Apples,” by O.C. Smith
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Columbia Expands R&B Promo Force

NEW YORK — To offer complete |

national promotion for R&B product,
Carl Proctor, Columbia’s national R&B
promotion manager. has been organiz-
ing a staff of field promotion men to
work with this product.

Added to the staff are Fred Ware,
who will be regional R&B promotion
manager, southern region. and Harr%'
Coombs, who will be regional Ré&

romotion manager for the east coast.
q‘wo field men, Granville White and
Lou Wills, will remain in their present
positions as regional R&B promotion
manager for the midwest and regional
R&B promotion manager for the west
coast, respectively.

Tangerine Gets Robins

NEW YORK In its first contract
of 1969, Tangerine Records has signed
Jimmy Robins to the label. Announce-
ment of the agreement with the blues
singer, organist and composer was
made by Joe Adams, vp of the com-

pan

Flyrst product from Robins will be a
single, “Lonely Street’’ with ““Once in
a Lifetime.”” Release is scheduled for
this week, with distribution to be
handled by ABC Records

Jesse James To Do
2 Singles For Merc

NEW YORK Indie producer Jesse
James has agreed to produce two acts
for Mercury. James. whose past cre-
dits are topped by recent hits such as
“The Horse” and ‘‘Boogaloo Down
Broadway." will be working with Bob-
by Newton for the Mercury label and
with Benny & Tina on the Blue Rock

subsid.

Having worked with Blue Rock be
fore (“Yes I Am' by the Brothers of
Love). James' first product with the
acts will be ‘Do the Whip it on Me”
with Newton, and "“This Love Is Real”
by the duo.

Peacock Awarded

CHICAGO The US District Court
for the Northern District of Illinois-
Eastern Division has awarded a total
of $350,000 to Peacock Records in its
six-year-old legal dispute with Checker
Records over contract violation regard-
ing the Original Five Blind Boys also
known as the Jackson Harmoneers.

The case. after originally being set
tled was followed b{') a counter-suit
that was just ruled on by the Honorable
Judge Joseph S. Perry. Chess reports
that it will appeal the decision
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| and one-stops and major rack-jobbers

Each of these men will be responsi-
ble to Mr. Proctor for obtaining maxi-
mum airplay for Columbia’s R&B
releases in his region. The regional
R&B promotion managers will also be
responsible for arranging personal ap-
pearances of artists to promote their
product.

Messrs. Ware, Coombs, White and
Wills will also be arranging newspaper
advertisements, window displays and
other special promotions for local
dealers. They will be visiting radio
stations and providing disk jockeys and
other station personnel with new Co-
lumbia R&B releases. and will also be
arranging newspaper advertisements,
window displays and other special
promotions for local dealers. They
will be maintaining liaison not only
with radio-station personnel, but also
with record dealers. trade-publication
personnel, artists and their managers,

Ware is new to the Columbia staff.
Prior to joining Columbia, he was
promotion manager, southern region,
for ABC Paramount. and previously,
he was promotion manager for Liberty
Records

Coombs is also a newcomer to Co-
lumbia. He was manager of the Ram-
sey Lewis office in Chicago and pre:
viously did promotion for Schwartz
Brothers in Washington, D.C

In addition to the duties of his pre-
sent position as regional R&B promo-
tion manager for the midwest, Gran-
ville White will have the added re-
sponsibilities of breaking in_the new
field people and coordinating R&B
artist promotion tours nationally.

Wills, who has been a promotion
staffer for some time, will remain in
his present position as regional R&B
promotion manager for the west coast.

Stitt Signed By Stax

MEMPHIS Famed saxophonist
Sonny Stitt has been signed by Stax/
Volt Records. executive vice president
Al Bell announced last week.

Veteran jazzman Stitt, adept at both
tenor and alto horns as well as the
“varitone’’ (an electrified sax), will be
moving into the pop field with his first
Stax release. ‘‘Private Number,”’ b/w
‘*Heads Or Tails.”” An album is set to |
follow the single I
_ Bell said that Stitt “‘will be moving
into the contemporary field as a Stax
artist. We're aiming for the best of |
several styles — pop, jazz, rhythm and |

!

blues and easy listening.”

Stitt placed prominent!ly in both the
"‘alto sax” and ‘'tenor sax’’ categories
in “'Playboy’’ Magazine's annual jazz
& pop poll in the February issue.
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THERE'LL COME A TIME
Betty Everett (UNt 55100)

EVERYDAY PEOPLE
Sy & the Family Stone (Epic 10407)

BUILD ME UP BUTTERCUP
Foundations (UNt 55101)

2,

GIVE IT UP ORTURNIT A LOOSE

James Brown (King 6213)

SOPHISTICATED CISSY
The Meters (Josie 1001)

BABY, BABY DON'T CRY

Smokey Robinson & Miracles
(Tamia 54178B)

THE WEIGHT

Aretha Frankiin (Atlantic 2603)

FOOLISH FOOL

Dee Dee Warwick (Mercury 72880)

MY WHOLE WORLD ENDED
David Rutfin (Motown 1140)

I'M LIVIN' IN SHAME

Diana Ross & Supremes (Motown 1139)

TAKE CARE OF YOUR
HOMEWORK
Johnny Taylor (Stax 0023)

RUNAWAY CHILD,
RUNNING WILD
Temptations (Gordy 7084)

GIVE IT AWAY
Chi-Lites (Brunswick 55398)

CAN | CHANGE MY MIND
Tyrone Davis (Dakar 602)

SOULSHAKE

P Scott & Jo Jo Benson
(SSS761)

SWITCH IT ON
=

24
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CEIVING HEART

I'M JUST AN AVERAGE GUY

Ti Masquerac AGPO '}

CLOUD NINE

N

GOOD LOVIN' AIN'T EASY
TO COME BY

GRITS AIN'T GROCERIES

TWENTY FIVE MILES

(<

AM | THE SAME GIRL
DO YOUR THING
b4 Band
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