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Bruce
Springsteen.

“Prove It All Nig

The single from the

forthcoming album
“Darkness on the Edge of Town.

On Columbia Records and Tape

Produced by Jon Landau and Bruce Springsteen.
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“Columbia;’ [} are trademarks of CBS inc. © 1978 CBS inc. @
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EDITORIAL
Beyond Country Limits

RCA Records’ decision to establish an
autonomous operation in Nashville is a step in the
right direction. Not only will it give the Nashville of-
fice greater freedom in signing, recording and
marketing artists of every musical genre, but it will
also help to dispel the myth that Nashville is “strictly
a country music city.”

The reasoning behind the announcement cer-
tainly makes sense.

Through the years RCA Nashville has proven that
it has the personnel and machinery to develop acts
and expand its audience beyond the traditional
boundaries of country music. And now the ex-
ecutives at RCA feel it is time to give Nashville the
flexibility to build upon its previous success.

Other labels with offices in Nashville, such as CBS
and Monument, have also been attempting to ex-

pand their operations to include more mainstream
pop acts. But what sets RCA apart is the magnitude
of its formal commitment in this area.

Joe Galante, recently appointed as director of
marketing for RCA Nashville, will head an expanded
promotion, merchandising and artists development
force. Additionally, in order to more efficiently seek
out pop and rock talent, RCA Nashville is es-
tablishing a west coast A&R office.

For years people in Nashville have stressed that
their city is not only a country music center, but a
music center in general. They point to the number of
pop acts coming to the city to record and the rock
artists, based in Nashville, who are making it.

It is nice to see New York and Los Angeles in-
dustry people acknowledge Nashville’s overall im-
portance to the music business.

EWS HIGHLIGHT

* RCA Nashville office expands operation to include pop, rock

acts.

* NARM requests record merchandisers to report pirated records

and tapes.

* RCA and Rocket finalize distribution deal.

* Growing number of TV stars begin pop recording careers.
* CBS kicks off summer catalog campaign.
* Postal rate hike could exceed 50 percent.
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Its Something You Look For / | J
Every Day Of Your Life.

And Richie Furays Got It.

DANCE A LITTLE LIGHT. On Asylum. )

(6E-115)
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A Very Special Single ave B {MCA-40902)

from

a lucker

Produced by Jerry Goldstein for Far Out Productions
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CASHBOX NEWS

RCA Nashville To Seek Qut
Pop, Rock Recording Artists

FURAY AT THE ROXY — Elektra/Asylum recording artist Richie Furayp/ayd three nights

atthe Roxy in Los Angeles recently in support of his new album, “Dance A Little Light.” Pic-
tured (I-r) are: Mel Posner, E/A chairman; Mark Hammerman, E/A artist develop-
ment/west coast director,; Joe Smith, E/A chairman; Furay; and Jerry Sharrell, E/A vice

president/artist development.

Cohen Asks NARM Members
For Aid In Anti-Piracy Fight

by Leo Sacks

NEW YORK — With the reactivation of its
“Shopping Report’ campaign last week,
the NARM board has mounted a new bid to
encourage record merchants to report il-
legally manufactured records and tapes.

The filing of the reports, which ask
merchandisers to outline the observance or
receipt of counterfeit or pirated merchan-
dise, has steadily declined over the last two
years, according to Joe Cohen, NARM's ex-
ecutive vice president.

Stating that an estimated 200-300 shop-
ping reports were filed with the Association
in 1976, he said that his office had received
only six reports of piracy this year.

“There’s enough evidence of illegal
product in the industry today to warrant a
significant response to the mailing,” he told
Cash Box. “We've put a lot of time, money
and effort into the enactment of anti-piracy
legislation, and it’s all going to go down the
drain unless we spend the same amount of
effort and time enforcing it.”

‘Key Contribution’

Cohen has included five reports in each
mailing to an estimated 500 NARM
merchandisers, emphasizing that the
reports are the “key contribution members
can make” in the crackdown against coun-
terfeit and pirated LPs.

(While both products involve the un-
authorized duplication of sound
recordings, a counterfeit album simulates
the jacket and label of the original LP, while
a pirated disc is reproduced on the dis-
tributor's own label in a different jacket.)

RIAA Legal Staft

After the reports are filed with NARM,
they are forwarded to the RIAA legal staff,
which works directly with federal and local
enforcement officials. Commenting on
NARM's reactivation of the reports, Jules
Yarnell, special counsel on piracy for the
RIAA, said that he “welcomed the move.
They will not only be of great help to my
staff, but will also enhance the effectiveness
of investigators. The people who work for
racks and distributors are uniquely
equipped to notice and identify pirated
product.”

Asked to account for the tremendous
decrease in reports of piracy in recent
years, Yarnell said, “Obviously, many of
NARM's members are under the impres-
sion that the problem has been licked when
we know that's a far cry from the truth.”

Merchandisers’ Guide

Stressing the need “to educate the in-
dustry about illegally manufactured
records,” Cohen said he plans to prepare a
guide that would advise merchandisers on
how to identify illegal product. Though
“counterfeits are harder to identify because

ash Box/May 27, 1978

they’re so much like the original,” he saia
that discrepancies in the times of songs, as
well as the inferiority of color separation in
jacket artwork, help to distinguish bogus

product. . .
“We're hoping that, through the shop-

ping reports and newsletters outlining
piracy convictions and fines, merchan-
disers will recognize the importance of
identifying the problem areas and their
contribution to this matter,” Cohen said.

NARM Advisory
Committee Set To
Meet In Chicago

NEW YORK — Retailer and rack jobber ad-
visory groups of the National Association of
Recording Merchandisers will meet in
Chicago on May 25 and 26. The Retailers
Advisory Committee, chaired by Richard
Bullock, head of Odyssey Records and
Tapes in Capitola, California, will convene
on the first day, while the Rack Jobbers
Committee, under the direction of Harold
Okinow, president of the Minneapolis-
based Lieberman Enterprises, will meet on

May 26.

Joseph Cohen, executive vice president
of NARM, said that the advisory commit-
tees. which last met in 1976, were being
reactivated so that the merchandising
groups could address themselves to
specific problems. He also said that the
meetings would be geared to formulating
projects in market research studies and
would not be limited to programming for
next year's convention.

One topic that the committees will
discuss, according to Cohen, is the reac-
(continued on page 35)
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by Ken Terry and Bob Campbell

NASHVILLE — Capitalizing on the strong
successes of its country division, RCA
Records is transforming its Nashville
operation into the equivalent of a national,
full-line record label that will function
autonomously in the areas of A&R, promo-
tion, merchandising, advertising and sales.
Although records by RCA Nashville's artists
will continue to be released and distributed
on the RCA label, this company-within-a-
company will sign its own acts in every
musical field that has proven commercial
sales potential.

In order to locate pop and rock talent,
RCA Nashville is establishing a west coast
A&R office. According to Jerry Bradley,
division vice president of Nashville opera-
tions for RCA, whoever heads that depart-
mentwillbe primarily seeking out rock acts,

RCA, Rocket Ink
Distribution Deal
For U.S., Canada

NEW YORK — RCA Records and the
Rocket Record Company have concluded
an exclusive agreement under which RCA
will manufacture, market and distribute
Rocket product in the United States and
Canada.

The announcement of the pact was made
by Robert Summer, president of RCA, and
John Reid, president of Rocket, who
represented the principal owners of the
company: Elton John, Bernie Taupin, and
Gus Dodgeon.

Tony King, Rocket's executive vice presi-
dent, will serve as the company's liaison
with RCA in relation to all promotion,
marketing, and public programs initiated
by RCA in support of future Rocket
releases.

Under terms of the agreement,
forthcoming albums from all Rocket artists,
including Kiki Dee, CIiff Richard, Colin
Blunstone, Lorna Wright, The Mori Sisters,
Blue, and Lulu, in addition to the existing
Rocket catalog, will be made available for
immediate distribution by RCA.

Commenting on the agreement, Reid
said. “Elton and | are most excited with our
new arrangement. RCA's marketing and
distribution strength provides us with a
fresh opportunity for the revitalization and
growth of our company.”

Rocket will move its base of operations
on June 1to New York City, where it will be
located at 489 Fifth Avenue. The company,
which will continue to maintain offices in
Los Angeles, ended its previous distribu-
tion agreement with MCA Records in
November, 1977.

MASON’S NEW ALBUM — Columbia Records recently held a listening session for Dave
Mason'’s forthcoming album, “Mariposa De Oro,” produced by Ron Nevison and Mason.
The label has already shipped the first single from the LP, called “Will You Still Love Me
Tomorrow.” Pictured at the gathering (I-r) are: Bruce Lundvall, president of the CBS
Records Division;, Mason,; Dick Asher, president of CBS Records International; and

Mason’s manager, Jason Cooper.

in addition to signing country acts with pop
crossover potential.

In a move to strengthen the sales and
merchandising force, Joe Galante has
been appointed director of marketing for
RCA Nashville. Reporting to him will be an
expanded country promotion force,
merchandising and artist development, as
well as key regional pop promotional per-
sonnel.

More Freedom

Bradley stressed that the Nashville
operation has always had autonomy in
signing, promoting and merchandising
country acts and that the new setup will
simply give the Nashville office more
freedom. He also said he could foresee no
conflict in.competing with the New York of-
fice.

‘We have always had the autonomy in
signing anybody country,” Bradley said.
“Now we can sign a pop act or any other
type of act. We have also always had
autonomy in the area of sales, promotion
and merchandising. What it boils down to
now is that | will have the responsibility for
signing whomever | want, and Joe will
merchandise the act. We will be starting out
fresh in the pop area. RCA in New York will
be doing their thing, and we will be doing
ours. Theoretically, an artist could walk into
their office and get turned down, and walk
into our office and get signed.”

Approximately 14 to 20 extra people will
be be hired to support the expansion of
RCA Nashville, according to Mel Ilberman,
division vice president of business affairs
and associated labels for RCA. llberman,
who was instrumental in the decision to ex-
pand RCA Nashville, pointed out that the
division “will be more autonomous than
most record companies.”

llberman added, “During the past few
years the unprecedented achievements of
our Nashville operation have convinced us
thatthe Nashville team is one of the most ef-
fective in our business. Platinum albums by

(continued on page 36)

Duos Hold Three
Of Top Five Spots
On Singles Chart

by Peter Hartz

LOS ANGELES — Male/female singing
duos occupy three of the top five spots on
this week's Cash Box Top 100 Singles
chart. Johnny Mathis has scored his first
gold single in almost 20 years with his
Columbia collaboration with Deniece
Williams on “Too Much, Too Little, Too
Late,” which is #2 bullet after 11 weeks on
the chart. The tune reached the #1 spot on
the Top 100 R&B Singles chart during the
week of April 15.

Other duos in the top five are RSO's
“You're The One That | Want,” featuring
Olivia Newton-John and John Travolta
which edged up to #3 bullet; and “The
Closer | Get To You,” by Roberta Flack and
Donny Hathaway on Atlantic, which is #5 af-
ter reaching #2 spot last week.

New Stones Single

The highest debuting single of the week
is “Miss You" by the Rolling Stones, which
entered the chart at .64 bullet. Among the
Top 40 stations adding the record are
WPRO, WKLO, wWBBQ, WSGA, WNOE,
WPEZ, WMET, 99X, 10Q, KING and KYA.
Additionally, 26 FM stations added “Miss
You.” Frankie Valli's “Grease” on RSO,
taken from the soundtrack of the upcoming
film, debuted close behind at #85 bullet.

The most active single is Gerry Rafferty's

“Baker Street” on UA, which leaped from
(continued on page 35)




Growing Number Of TV Stars
Start Pop Recording Careers

by Dale Kawashina
LOS ANGELES — Continuing a tradition
that began more than 20 years ago with
Rick Nelson, actors and actresses today
are utilizing the television medium to
launch recording careers.

In the past, such TV/recording acts as
the Monkees, Edd “Kookie” Byrnes,
Shelley Fabares and David Cassidy first ap-
peared in a TV series before beginning
recording careers, or attained TV and
recording success simultaneously.

More recently, Shaun Cassidy, John
Travoita and David Soul have effectively
achieved dual recording and TV success,
and have helped to spur the signing of
numerous television stars to recording
deals. Theseinclude Leif Garrett, Lawrence
Hilton-Jacobs, Mary Kay Place and Anson
Williams, who have also recently released
record product to varied successes. And in
the past few months Lynda Carter has
signed with Epic Records, Kristy and

CBS Kicks Off Its
Catalog Campaign

NEW YORK — CBS Records last week
kicked off its summer “Star Power” catalog
marketing campaign, featuring discounts
and extended dating on about 120 titles.

The program, according to CBS officials.
does not include any albums released after
May 1. Therefore, upcoming superstar
albums by Boston, Bob Dylan, Bruce
Springsteen, Barbra Streisand and other
artists will not be part of the program.

Tom McGuiness, director of sales for
CBS. said the first phase of the three-phase
campaign began May 15 and runs to May
26. The second phase runs June 5-23, and
the third phase July 3-14. Each phase will
feature 30 days extended dating, with adis-
count of six free per 100 LPs.

“Basically,” McGuiness explained. “the
idea of the promotion is not only sell-
through. but creating an atmosphere in the
stores and on radio around the ‘Star Power’
theme.”

Merchandising tools include dumps
capable of holding 250 discs, inflatable
rocket ships, and an assortment of posters,
murals and T-shirts. In addition, CBS will
support the campaign with heavy ad
allowances in June and July.

McGuiness compared this summer's
campaign with last fall's “Winning Season”
marketing program, which ran over four
phases, simulating the four quarters of a
football game.

UAS

Jimmy McNichol have inked with RCA, and
Andrew Stevens, from “The Oregon Trail”
series, has been signed to the War-
ner/Curb label.

Mark Meyerson, national vice president
of A&R at ABC, which is Lawrence Hilton-
Jacobs' label, offered the following ex-
planation of what has caused the large out-
break of TV stars expanding into recording.

“As our 30 and older generation who
grew up with rock 'n’ roll and television has
come of age,” said Meyerson, “there is
much greater receptivity for cross pollina-
tion between TV and music. Whether its
John Travolta in '‘Grease’ or Stephen
Bishop singing on the Natalie Cole special,
musical acts are extremely popular. I'm not
just talking about the Don Kirshner show or
‘The Midnight Special.” You now have
music on ‘Saturday Night Live’ and a
various assortment of music specials.”

Shaun Cassidy

Of all the current, TV/recording enter-
tainers. Shaun Cassidy has achieved the
largest recording success, having sold in
excess of five million albums domestically,
with several gold singles plus extensive
European sales. Interestingly, Cassidy is
the only artist who was signed to a record
contract prior to appearing on a television
series.

Nola Leone, vice president of War-
ner/Curb Records, asserted that Cassidy
was not another case of a TV star branching
out into music.

“llook at Shaun as arecording artistwho

{continued on page 55)

Postal Rate Hike
Could Exceed 50%

by Joanne Ostrow
WASHINGTON, D.C. — The Postal Rate
Commission has recommended an in-
crease of more than 53 percent over the
current full rate for special fourth-class
mailings of records and tapes.

If the proposal is approved as expected
by the Postal Service board of governors,
the full rate for the first pound of records or
tapes will go to 59 cents. The phased rate
will be 36 cents.

The phased rates (spread over a 16-year
period for non-profit users, eight years for
commercial users) are arrived at after ap-
plying government subsidies which vary
according to class of mail. These subsidies
are gradually being cut out and the RIAA,
for one, has long opposed the cutback. The
trade organization has argued on Capito!

Hill that an increased and permanent sub-
(continued on page 52)
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GOLDEN IME —_Capito/ recording group Maze Featur;ng_Frankie Beverly rect/y was

presented with a gold record for its album “Golden Time Of Day” following a concert at
Capitol Center in Washington, D.C. Pictured standing (I-r) are: Ron Hughbanks, district
manager; Robin Duhe, Maze member; Larkin Arnold, vice president and general manager
of Capitol's soul division; Beverly; Jack Wellmon, R&B promotion manager;, “Bug”
Williams, Roame Lowry, Wayne Thomas and Ahaguna G. Sun, Maze members. Shown
kneeling (I-r) are: Paul Bishow, customer service representative; Sam Porter, Maze mem-
ber; Dan Lyons, territory manager, and Jody Wenig of Associated Booking.

/™ fal
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MILLENNIUM INKS LORI — Lori Lieber-
man has signed a recording contract with
Millennium Records. Pictured at the sign-
ing are (I-r): Jimmy lenner, president of the
label; Lieberman; and Allen Lewinter,
national album promotion director for the
label.

RCA Promo Men
Now Reporting To
Branch Managers

NEW YORK — In an effort to strengthen its
field operations and encourage a more
flexible approach to promotion, RCA
Records has given all its local branch sales
managers responsibility for the pop field
promotion representatives in their respec-
tive areas.

Concurrent with the announcement of
thisorganizationalchange, Mike Becce was
named director of promotion/sales field
relations. In this newly-created post, he will
function as a liaison at the national and field
levels between the sales and promotion ac-
tivities.

Becce comes to his new post from the
position of director, national singles
promotion and administration. He joined
RCA Records in March of 1975 as manager
of national singles promotion, after having
served as national promotion director for
Polydor. Inc. since 1973.

Commenting on the new field structure,
Ray Anderson, division vice president of
promotion for RCA, said, “The realignment
allows my regional promotion managers
more time to put together creative
promotional marketing plans tailored for
their particular region and also ties in with
national projects. The end result is to im-
prove our national sales effort.”

According to Richard Carter, division
vice president of field marketing for RCA,
“The change in promotion procedures
assures us of better sales performance in
every serviced market. It eliminates
fragmentation of efforts, builds confidence
in dealers and allows sales managers far
more latitude in dealing with local breakout
singles and LPs whose promotion is now
under their direction. On a national scale,
the new organization affords more flex-
ibility to the regional promotion force, who
can now move rapidly to build and spread
local opportunities into cross-country hits.”

Teamsters Return
To Work As CBS

Strike Is Settled

PITMAN, N.J. — The six-week strike by
teamsters against the CBS pressing plant
here is over. Production was expected to
return to normal by Monday (May 22), ac-
cording to a CBS spokesman.

Production workers had walked out in a
dispute over wages and mandatory Sunday
hours (Cash Box, April 29). CBS declined
comment on the settlement. However,
Chris Sickles, the federal mediator in the
dispute, noted that under new three-year
contract, Pitman plant workers would be
limited to one mandatory Sunday per
month. She said the new pactcalls for wage
hikes in each of the three years.

CBS accounts, informed of the potential
of the strike before it occurred, were able to
stock up their inventories. However, some
eastern retailers who normally receive
direct shipments from Pitman reported
delays of over a week at the height of the
strike.

Atlantic To Buy
Big Tree Records

NEW YORK — Atlantic Records has con-
cluded an agreement in principle to
purchase Big Tree Records'’ interest in the
distribution deal between the two labels.
Under the new agreement, Big Tree
becomes a division of Atlantic Records
(Cash Box, May 20).

In addition, Doug Morris, former presi-
dent of Big Tree, has been named presi-
dent of Atco Records and Custom Labels.
In his new position, Morris will coordinate
the activities of the various Atlantic-
affiliated labels, including Atco, Big Tree,
(continued on page 35)

Throughout the years, Johnny Cash has ex-
tended the boundaries of country music
with recordings and performances which
cross virtually all lines of social demarca-
tion. He fills the biggest arenas in America,
the most elegant theatres in Europe,
racetracks in Australia, the showrooms in
Nevada and prison yards from San Quentin
in California to Stockholm, Sweden.

Since he first recorded “Cry Cry Cry” for
Sun Records in 1955, Cash has amassed a
seemingly endless string of hits, including
the classic “Folsom Prison Blues” that has
served as his vocal signature. Other hits in-
clude “A Boy Named Sue,” "Whatls Truth,”
“Sunday Mornin’ Comin’ Down,” “Man In
Black,” “Olney,” “Any Old Wind That
Blows,” “Ragged Old Flag,” “The Lady
Came From Baltimore,” “One Piece At A
Time” and “That Old Time Feeling.”

Cash’s new single “There Ain’'t No Good
Chain Gang” debuted this week at #22 on
the Cash Box country chart. This Cash
single is included on the newly-released
Columbia album, “I Would Like To See You
Again,” which also features guest vocalist
Waylon Jennings. Produced in Nashville by
Larry Butler, the LP once again showcases
the grit and honesty that have made Cash
famous.
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Linda Clifford

You might think that, after she won the ti-
tle of Miss New York State at age 18, Linda
Clifford’s transition to show business was a
relatively easy process.

It wasn'’t, even though Clifford’s singing
career began as a child, when she did tours
in the Catskills resort area and made ap-
pearances on TV kid shows like "Star Time"
and “The Merry Mailman.”

In fact, after winning the beauty contest,
Clifford returned to the Catskills “Borscht
Belt” circuit until she met a Miami-based
group that she soon joined.

Clifford journeyed with the band to
Miami, where she began her prolonged,
dues-paying period as a traveling nightclub
singer. “I never missed a night's work,” Clif-
ford recalls. "We would play in lounges,
hotels, motels in places as far away as
Anchorage, Alaska. It was really ex-
hausting, but at least | carried on one show
business tradition: The show must go on!”

Clifford also had a chance to perfect her
craft. “l learned all kinds of material,
because after all, the people we were per-
forming for wanted to hear familiar tunes,”
Clifford states. “I enjoy watching people
dance, so we had a lot of up-tempo tunes
that would help me later on. But | think that
what I'm really best at is torchy ballads.”

After a number of grueling years on the
road, Clifford and her band decided to
move to Chicago, ""because it was the only
place I'd never been before.” Following a
series of recordings for a number of small
regional labels, Clifford finally landed a
contract with Curtis Mayfield's Curtom
Records company, which is based in
Chicago.

According to Clifford, the break came
just in time. “l was on the verge of giving it
up,” she says. “Night after night, it just
wasn't funanymore. But that first album tur-
ned things around. It changed my life.”

Clifford’s debut album, “Linda,” caused
a mild stirring on the national R&B charts,
aided by the disco-oriented single, “From
Now On,” and an AOR cut, Rod Stewart's
“Tonight's The Night.”

For her second album, “If My Friends
Could See Me Now,” Clifford once again
worked with former Motown producer Gil
Askey. This time around, however, Curtis
Mayfield also dropped by to help produce a
couple of songs. ‘“He’'s very, very
professional,” comments Clifford. “He
knows what he wants in the studio, and he
always manages to get it.”

Currently, Linda Clifford is making the ti-
tle of her new album seem more and more
appropriate. While the title cut is a certified
disco smash across the country, the album
is bulleting toward the Top Ten on the Cash
Box R&B chart. In addition, there are up-
coming appearances scheduled for the
“Dinah Shore!” Show and ‘“Midnight
Special,” as well as an appearance at New
York's Felt Forum, on a bill headlined by
soul superstar Tyrone Davis.

“I'm still in shock,” Clifford gasps. But
more and more people are listening and
dancing to her music, and when she steps
on stage in Madison Square Garden, her
friends will be seeing her — now.

Flack Gets Gold Award

NEW YORK — “The Closer | Get To You,”
the latest single by Atlantic recording artist
Roberta Flack (with Donny Hathaway), has
been certified gold by the RIAA.

Dixie Dregs

The Dixie Dregs? Another southern
boogie band, right?

Wrong. The Dixie Dregs are an in-
strumental quintet that does hail from the
south and itcan boogie — butitcan also do
a lot more. The group's second Capricorn
album, “What If,” displays its musical skills
in a variety of styles that include jazz, rock,
country and classical influences. Call it
“good-time” fusion.

“We're a weird southern band,” explains
designated group spokesman Steve
Morse. “I'm afraid that not being easily
classified has worked against us, it makes it
harder to get our music on the radio. ‘Good-
time fusion’ fits, although I'm worried about
the word ‘fusion.””’

Morse and bass player Andy West had a
band called Dixie Grit, which evolved into
the Dixie Dregs while most of the members
were enrolled at the University of Miami
during the mid-'70s. They have been play-
ing together full-time since 1975. Now, on
the strength of its two LPs and its well-
received live performances, the group is
working towards a career breakthrough
that the band members (also including
drummer Rod Morgenstein, violinist Allen
Sloan and keyboardist Mark Parrish) and
Capricorn Records believe is due.

“It'll take the more conservative radio
stations, their acceptance of our unique
brand of music, to take us to the top,” says
Morse. “The music is there, but the big sta-
tions have real tight playlists and we're hav-
ing trouble getting a chance to be heard.

‘But | see a lot more happening with our
second LP and I'm really encouraged by the
support we get from Capricorn.” adds
Morse. “The label has really been great to
us. Phil {(Walden, Capricorn president)
showed us a lot by making a real commit-
ment to us, and | understand they're plan-
ning to put some serious bucks behind us.
But even on just a personal level, we like to
hang out at ‘Lake Capricorn’ or the Macon
offices — you can relate to anybody in the
company.”

The group is currently on tour in Texas
and the southeast, planning a possible
European tour and fine-tuning its act to
reach that elusive goal of stardom.

“We won'’t sell out or compromise our
musical integrity,” insists Morse. “But we
don’t mind keeping our tunes short enough
so people can absorb them. We can even
see using special effects, which most jazz-
rock bands won't touch.”

Another unusual thing about the Dixie
Dregs is the group’s road manager, Twiggs
Lyndon, a legendary figure from the Allman
Brothers entourage. Lyndon has built a six-
bunk sleeper truck for the band when
they’re on the road with a hole in the front
for the band members to crawl in and out
of. "He freaks out everybody,” says Morse.

With its manager’'s Allman Brothers
association and its label based in Georgia,
is the group limited by its regional ties?

“Not at all,” says Morse. “It works for us
to be an unusual southern band. We're like
a snowball rolling downhill now — we're
growing.”

‘Jack & Jill’ Is Gold

NEW YORK — “Jack & Jill,” the debut
single by Arista recording group Raydio,
has been certified gold by the RIAA. The
record is Arista’s first gold R&B single.

Producers Series:

Producer/Engineer Kolotkin
Has Impressive Background

by Leo Sacks

NEW YORK — Capturing the best an artist
has to offer in the studio has always been
the objective of veteran producer and
engineer Glen Kolotkin, who recently
formed his own independent production
company. His list of credits is impressive,
including work with such artists as Jimi
Hendrix, the Rolling Stones, Al Kooper and
Mike Bloomfield, The Chambers Brothers,
Janis Joplin and Santana. He currently co-
produces Beserkley Records artists
Jonathan Richman and the Modern Lovers,
GregKihn, The Rubinoos and Earth Quake.

Kolotkin’s interest in music arose from
his desire to record the many doo-wop
groups that could be heard in his home
town of Farmingdale, Long Island, inthe lat-
ter part of the '50s. “Everyone had singing
groups in those days because no one knew
how to play aninstrument,” he recalled in a
recent telephone interview from his home
in Marin County, California. Anxious to cap-
ture the sounds on record, he purchased a
second-hand Wilcox Gay Disc Cutting
Machine for $10 and began recording his
friends in the basement of his home. Pretty
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Glen Kolotkln
soon the word spread that he could make
records. “Discs were hard to get atthetime,
and I'd ride my bike for miles searching out
various electronic stores. I'd charge for the
price of arecord, and with overhead costs a
session usually ran about two bucks,” he
laughs.

Kolotkin spent several years in the early
'60s as a member of the armed forces. He
served in Germany, transmitting military
signals at aradio relay station. But he found
time on the weekends to program records
(continued on page 52}

Record Companies Profiled
In Fortune And Forbes 500s

by Randy Lewis

LOS ANGELES — Six public corporations
with divisions doing business in the record
industry are ranked among the top 500 U.S.
company’'s in both Fortune and Forbes
magazines’ annual lists.

They include RCA, CBS, ABC, WCI, MCA
and 20th Century-Fox. Columbia Pictures
Industries, which was ranked among the
May 8, 1978 Fortune’s “500 Largest U.S. In-
dustrial Corporations,” did not appear in
the May 15, 1978 Forbes’ “Roster of the
U.S.'s Biggest Corporations.”

Listed according to 1977 sales figures,
RCA was first among the six in both
magazines, followed in order, by CBS,
ABC, WCl and MCA. 20th Century-Fox and

ABC Reaffirms
Its Support For
Record Division

NEW YORK — The board of directors of
ABC Inc. reaffirmed its commitment to
revitalizing ABC Records during last week’s
annual stockholders meeting here.

Chairman Leonard Goldenson noted in
his opening remarks that a top priority for
1978 was the “continued improvement” of
the corporation’s non-broadcasting ac-
tivities, specifically the record division,
which has lost money for the last three
years. Goldenson cited a number of steps
taken to improve ABC Records' operation,
including the shutting down of the branch
system with its high fixed costs, and the
“strengthening of the marketing and
creative functions.”

Taking it a step further, ABC Inc. presi-
dent Elton Rule pointed to the trimming of
the artist roster, the deletion of many
catalog titles, and the improvements in
promotion, planning and budgeting. While
Rule added that the record company in
1978 would show “a markedly reduced loss
inrelation to last year,” he asserted that the
parent firm was determined to turn ABC
Records into a money-maker in 1979.

Regarding the recent sale of ABC
Records and Tapes to Lieberman Enter-
prises (Cash Box, May 13 and 20), Golden-
son said ABC Inc. felt it “could employ its
resources and assets more productively in
other areas.”

Columbia Pictures Industries, sixth and
seventh respectively in Fortune, did not
rank among “The Forbes Sales 500.”
RCA
With sales of $5.88 billion in 1977, RCA
was ranked 30 out of 500 in Fortune, up one
position from its rating of 31 last year. RCA
also moved up one notch in Forbes’ sales
ranking from 41 in 1976 to 40 in 1977.
Ranked according to profit, RCA’s figure of
$247 million placed it 40 in Fortune and 56
in Forbes, compared to all other U.S. public
corporations. Assets of $4.35 billion earned
RCA a ranking of 32 in Fortune and 102 in
Forbes. While RCA does not provide a
breakdown of its record division’s sales, the
figure for the corporation as a whole rose
10% from the previous year’s $5.33 billion.
CcBS
CBS’ 1977 sales of $2.77 billion made it
91 in Fortune, up 11 points from last year’s
102 position. CBS placed 125 in Forbes in
1977, compared to 139 in 1976. A profit of
$182 million in 1977 landed CBS in the 57
position in Fortune, 83 in Forbes. Assets of
$1.5 billion for CBS in 1977 were ranked
130 by Fortune, 381 by Forbes. A divisional
breakdown for the CBS Records Group
(continued on page 50}

Polygram Distrib.
Creates Marketing
DevelopmentDept.

NEW YORK — Harry Palmer and Bill Mul-
hern have been appointed co-managers of
the newly-created marketing development
department at Polygram Distribution Inc.

Palmer will serve as liaison for the
Phonogram Inc. group of labels as
marketing coordinator. Prior to joining
Polygram, he was the promotion director
for Sam Goody in New York.

Mulhern will be in charge of the
Casablanca family of labels. He had
previously served as director of merchan-
dising for RCA Records.

Commenting on the announcement, Jon
Peisinger, Polygram's vice president of
marketing development, said, “The
tremendous growth of Polygram has
necessitated the creation of these positions
and we are pleased to welcome both Harry
and Bill.”

Cash Box/May 27,1978



-y
4
n.
e
-
-
D
S
Q.
<
S
\\
>
V
"
o
<
"
\\
QD
P
L\
w
(2

I
oh-.‘ PeHy and He ﬂcmfﬁ?eske:s ;

, A AN
Ve Gonne (2ot 11 (ATR
@’ Yo' 1o, .o p .

ABC DELIVERS

SHELTER



Inventor William Lear Dies At Age 75;
Pioneered Auto Radio, 8-Track Tape

LOS ANGELES — William Lear, the self-
made businessman and inventor who
developed the 8-track stereo tape system
and pioneered automobile radio and
private jet aircraft, died of leukemia May 14
in a Reno hospital. He was 75.

Lear made his first practical invention, a
battery charger, when he was 13. Ten years
later, in 1926, Lear and Robert Galvin
developed the automobile radio. Unable to
finance the manufacturing of the radio,
Lear aided Galvin in forming Motorola Co.
Later, Lear sold his interest in the firm and
returned to his workshop.

Inventions

In the late 1920s, Lear developed the first
standard radio frequency amplifier, which
helped simplify and standardize radio
manufacturing. The money paid to Lear by
the Radio Corp. of America for his radio

= - — < .

RITENOUR SIGNS — Guitarist Lee
Ritenour recently signed with Elektra/Asy-
lum Records and will soon begin a national
tour to support his new album “The Cap-
tain's Journey.”" Pictured (I-r) are: E/A
chairman Joe Smith,; Ritenour; and Don
Mizell, E/A Jazz/Fusion Division general
manager.

Oriolo Appointed
General Manager,
Intersong Music

NEW YORK — Don Oriolo has been named
vice president and general manager of In-
tersong Music-U.S.A.

Oriolo replaces Ron Solleveld, who was
named management representative for In-
tersong International and general manager
of the London office of Intersong Inter-
national.

Irwin Robinson, president of Intersong
Music. commented, “Don is a multi-faceted
talent with a varied and successful
publishing background. It will be a pleasure
to work with him.”

Oriolo joined Intersong after heading
April-Blackwood Music’s production com-
pany. Previously, he worked at Free Flow
Production and 20th Century Music.

S. Goody Pares Loss
In 1978 First Quarter

NEW YORK — Sam Goody Inc., the New
York-based retail chain, posted a net loss
of $110,845 for the first quarter of 1978.
This compares with a netloss of $233,872in
the first quarter of 1977. As previously
reported, Goody's sales for the quarter
rose 13% from $11.7 miltion in 1977 to
$13.2 million.

George Levy, president of Sam Goody,
further noted that the proposed merger of
the chain into the American Can Co. was
currently in the “final stages of negotiation”
(Cash Box, May 20).

Bar-Kays,ConFunkShun
LPs Get Gold Awards

LOS ANGELES — “Flying High On Your
Love,” the Bar-Kay’'s LP on the Mercury
label and “Secrets,” the Con Funk Shun
album on the same label were recently cer-
titied gold by the RIAA.
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plans provided him with the necessary
capital to follow through with a wide range
of inventions.

In 1934, Lear formed Lear Avia Corp. in
Dayton and began the manufacturing of ad-
vanced radio receivers and transmitters
and other navigational devices for use in
private aircraft. Following World War |,
Lear developed a miniature autopilot which
allowed jets to navigate by following radio
beams in low visibility conditions.

In addition to the corporate Lear Jet he
developed, Lear devised the 8-track
stereophonic tape system for automobiles.
In 1967, Lear sold the Lear Jet Industries for
$28.5 million. At the time of his death, the
inventor was working on a turbo-powered
aircraft made entirely of plastic.

Lear is survived by his wife, Moya, seven
children and 11 grandchildren.

NARAS Re-elects
Denny At Annual
L.A. Board Meet

LOS ANGELES — Bill Denny was re-
elected national president of the Recording
Academy (NARAS) at the annual meeting of
the academy's 25-member board at the
Biltmore Hotel here May 14,

In other election results Allan Steckler
was voted first vice president, Jay Lowy was
re-elected secretary/treasurer and Mike
Melvoin was elected vice president
representing Los Angeles.

The three-day session also focused on a
re-evaluation of the Grammy Awards
categories, the future of the Grammy
Awards telecasts and budgetary matters.

A committee was formed to evaluate the
current set of awards categories and to
make future recommendations to the
trustees to bring the awards categories into
line with changing musical styles. Bill Ivey
and Dan Morgenstern will co-chair the
committee, which will review suggestions
for a separate series of rock categories and
the creation of a jazz/rock category.

The trustees also voted to add a new
award category for the best repackaging
atbum and agreed to present certificates to
musicians and background singers who
perform on the record of the year.

In other action, the trustees met with
Pierre Cossette. executive producer of the
Grammy Awards show, who presented
ideas to generate greater public interest in
the program. The trustees agreed to
designate San Francisco as the chapter city
to be saluted in the 1979 program.

T.A.T. Will Syndicate
‘Popclips’ TV Program
LOS ANGELES — Popclips Enterprises has
entered an agreement with T.A.T. Com-
munications for syndication of “Popclips,”
a TV entry featuring filmclips of pop tunes,
produced by Pacific Arts and created by
Michael Nesmith, The program, slated to
debut this fall, is designed to air five days a
week for 30 minutes in the afternoon.

Martin LP Platinum

LOS ANGELES — “Let's Get Small,” Steve
Martin's debut LP on the Warner Bros.
label, recently was certified platinum by the
RIAA.

Tull LP Gets Platinum

LOS ANGELES — “M.U. — The Best Of
Jethro Tull” LP on Chrysalis Records has
been certified platinum by the RIAA.

Buffett LP Platinum

LOS ANGELES — Jimmy Buffeit's new
ABC album, “Son Of A Son Of A Sailor,” has
been certified platinum by the RIAA.

Executives On The Move

Knesz Applegate Ursery

Ladd And Livingston Promoted — Alan Ladd, Jr. and Alan W. Livingston have been
promoted to corporate senior vice presidents of Twentieth Century-Fox Fitm Corporation.
Both men were previously corporate vice presidents. Ladd is president, Twentieth
Century-Fox Pictures, and a member of the Fox board of directors. Livingston is president,
Entertainment Group, which includes the television division, record and music companies
and film processing. Ladd had been a corporate vice president since 1973 and Livingston
since 1976.

RCA Names Knesz — Margo Knesz has been appointed director, national singles promo-
tion for RCA Records. Prior to joining RCA, she was director, national secondary promo-
tion for Atlantic Records for five years. Previously, she had been assistant to the director of
national promotion for Stereo Dimension Records and manager of promotion services for
Epic Records.

Casablanca Selects Applegate — Casablanca Record and FilmWorks has announced the
selection of Bobby Applegate as the label's national album promotion director. He comes
to the label after tenure as vice president of artist relations and promotion for Ariola
Records. He has also done national album promotion for Island Records and ABC
Records. He also brings his assistant Nina Carlin, previously of Ariola Records.

Bartlett Named — Ariola Records has announced the appointment of Bill Bartlett as
national director of AOR promotion. He most recently held the position of southern AOR
regional promotion director for Ariola. He began his radio career in 1972 with the creation
of WIVY-FM in Jacksonville,

Ursery Promoted — Bob Ursery has been named national promotion director/black music
atFantasy/Prestige/Milestone/Stax Records. He has been with Fantasy since 1974, first as
midwest promotion director, and more recently at the company's Berkeley headquarters.
Midiri Named At CRI — CBS Records International has announced the appointment of
Phil Midiri as director, marketing administration, CBS Records International. He joined
CBS in 1976 where he has most recently served as director of accounting, CBS Records

Bartlett

Midiri

Pritchitt Baunach
CRI Names Pritchitt — CBS Records International Creative Operations has announced
the appointment of Steve Pritchitt as director, product management, CBS Records Inter-
national. He comes to CBS Records International New York from Paris, France where he
most recently served as director of merchandising and European artist development for
CBS Records International's European operations.
Fine Named At Arista — Arista Records has announced the appointment of Dennis Fine as
president, publicity and press services for the label. He was named Arista's director of
national publicity in August 1976. Prior to joining Arista, he was head of the music division
of Solters and Roskin Public Relations.
Baunach Appointed — Larry Baunach, formerly VP of ABC Records, Nashville, has been
appointed vice president for special projects for the Jim Halsey Company. He will now
headquarter in Los Angeles at 9046 Sunset Blvd., west coast base for the Halsey manage-
ment firm.
London Announces New Staff — London Records has announced the personnel in the
newly structured London promotion department. Bob Paiva will head a five-member staff,
which includes Billy Smith, as national AOR coordinator. In addition to his new post, Smith
will also continue as national disco coordinator and artist relations director. Also reporting
to Paiva are John Boulos, New York local promotion manager, Jo Ann Jelley, national
singles coordinator, and Ann Marie Colbert, secretary of the department.
Steele Promoted At Capitol — Tracy Steele, previously Capitol's coordinator of A& R com-
ponents and special projects, has been promoted to director of A&R administration. She
joined Capitol Recordsin New York as a secretary in December 1970. In 1973, after moving
to Los Angeles, she was named coordinator of independent labels and began working out
of the Capitol Tower in Hollywood. She received her promotion to coordinator of A&R com-
ponents and special projects in December 1976.
Changes At E/A — Mark Hammerman has been added to Elektra/Asylum Records artist
development department, in the new post of west coast director. Hammerman's back-
§ = F

Fine

hapned S, 0Nt
Steele Hammerman Sokolow

ground is in artist management, having worked recently with the Roy Silver Organization,
and Tetragrammaton Records. Sherry Goldsher has been appointed national artist
development coordinator.

Casablanca Taps Sokolow — Casablanca Record and FilmWorks has announced the ap: |
pointment of Mel Sokolow as executive vice president of Casablanca FilmWorks. Prior to
joining Casablanca, he was president of his own literary agency, Mel Sokolow andJ

Associates, and served as executive vice president and co-publisher of Warner's Paper-
{continued on page 55)
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LeslieMayExpandBusiness
Under New Pickwick Deal

by Ken Terry

NEW YORK — Seymour “Cy" Leslie, chair-
man of the Leslie Group, inc. and founder
and former chairman of Pickwick Inter-
national, has been named as consultant to
the latter company. At the same time. he
has renegotiated terms of his contract with
Pickwick, which was drawn up when the

Cy Leslle
company was acquired by American Can
last year.
Under the new contract, which expires in

1981. Leslie remains chairman of
Pickwick's management executive com-
mittee, but has more freedom to pursue
outside business interests. Until next Oc-
tober, he can enter any “non-competitive”
business. (“Competitive' businesses would
include retailing, rack jobbing or distribu-
tion of records or manufacture of economy-
priced records.) Starting in October, he can
begin investigating “"competitive” business
opportunities, and he may set up a “com-
petitive” enterprise after January 1, 1979.
In a recent interview at his new Manhat-
tan offices, Leslie said that he was in-
terested in book publishing. video software
and “non-competitive” record manufactur-
ing. Although he wouldn't be any more
specific, he noted that the publishing and
video fields offer “creative and marketing
aspects that parallel the record business.”
Leslie also left the door open for his en-
trance into record retailing. While he didn’t
say he was actively contemplating such a

Music Concerts
To Be Held At
Belmont Track

NEW YORK — The New York Racing
Association, in conjunction with promoters
Al Teller and Richard Flanzer, has in-
troduced a program of 14 summer concerts
called “The Sunset Series” at the site of the
Belmont Park racetrack in Elmont, New
York.

Belmont officials have refurbished the
grounds adjacent to the grandstand area.
where the first of a projected 20 shows will
commence with the Atlanta Rhythm Sec-
tion on May 27 and continue through July.
In addition, there will be concerts during the
Labor Day weekend. Sept. 2-4.

The price of the concerts, included in the
standard $2 admission fee to the track,
makes them one of the city’s better summer
bargains, according to Flanzer. He said that
Belmont officials hope to use the concerts
to orient the “youth market” to the track.

At press time, the list of entertainers
scheduled to perform included Jimmy Buf-
fet on May 28, Sergio Mendes & Brasil '88
(May 29), the Willie Colon Orchestra,
featuring Hector LaVoe, Bobby Rodriguez,
and Celia Cruz (June 3), Roberta Flack
(June 4), Bo & Generation I (June 10}, The
Trammps, Andrea True Connection, and
Crown Heights Affair (June 11}, the Climax
Blues Band (June 18), Tavares (June 25),
Kenny Loggins (July 2), The Fania All-Stars
(July 4), Dave Mason {(July 9), Glen
Campbell (July 16), and the Average White
Band (July 23).
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move, he noted that record manufacturing
and retail sales are the biggest growth
areas in the industry.

Leslie, a graduate of Syracuse University
and the Harvard Business School, recalled
that he started Pickwick 25 years ago with
only $4400. In 1977, Pickwick’s revenues
were estimated at $375 million; and, with
the company expected to acquire the Sam
Goody retail chain soon, this year's sales
could reach $500 million, Leslie said.

Beginning as a manufacturer of
economy-priced records, Pickwick even-
tually grew into the largest record retailer,
jobber and independent distributor in the
U.S. While he headed the company, Leslie
said, he engineered 20 acquisitions or
mergers, including an historic tie-in with
the Helicher Bros.’ distribution operation. “|
wanted to take Pickwick into the broad
spectrum of the music business,” recalls
Leslie. “So | merged with Daniel Helicher
and Daniel Gittelman, two of the out-
standing merchants in the industry.”

Leslie noted that Pickwick has an un-
usually good record for a New York Stock
Exchange company. Except for a quarter
when Pickwick was changing over toa LIFO
accounting system and one subsequent
quarter, he stated, the company has never
had a quarter or afiscal year thatcompared
unfavorably to the prior-year period.

In addition, he pointed out. Pickwick was
a pioneer in the budget-priced field. In
1968. he said, Pickwick became the first
label to license masters from another
record company for economy-priced
reissues. Previously, he pointed out. the
major labels had avoided such deals
because they feared that the budget
reissues would compete with current
product by the same artists. He convinced
them that it was a totally different market by
comparing his proposal to the sale of
paperback rights by hardcover book
publishers.

Leslie said that he foresees no potential
conflict with Pickwick, regardiess of where
his business interests take him. "l don't
plan to allow any conflict to occur,” he
stated.

He added that, rather than seeing the
new arrangement as the end of an era, he
views his new opportunities as "‘a
renaissance."”

How does he feel about the direction of
Pickwick under its new management?
“Pickwick is doing a tremendous job,” he
replied. "It acquired one of the most ex-
citing bases in the music industry. It has a
great executive in Chuck Smith and great
resources in American Can, and it should
continue to move forward.”

Ember Label Back
With Janus Pact

LOS ANGELES — Ember Records, a divi-
sion of the Ember Group of companies, has
been re-activated as the result of a distribu-
tion deal with Janus/GRT Records. The
label has signed Nikki Richards and Kenny
Williams as its first artists.

The label’s initial release will be “Dance”
by 17-year-old Richards with his own com-
position, “If | Could Tell The World,” as the
B side.

The re-activation of the Ember label
comes after a four-year absence. The Em-
ber Group of companies includes concert
promotion management, film and video
distribution, sports concessions and a
group of music publishing companies.

Announcing the distribution deal, Ember
president Jeffrey Kruger said, “l wanted to
find a company that was excited about the
product and that | thought would support it
with deeds and not words. | also wanted a
company which | thought would respond to
us and that wasn't already overloaded with
a huge artist roster.”

East Coastings/Points West

EAST COASTINGS — JUSTIN CASE ANYONE FORGOT — CBS Records has putoutan
18-minute videotape titled “The Name Of The Game is P&L (Profit and Loss).” The tape,
dealing with potential anti-trust situations that CBS employees may face, is presented in
the form of a game show and utilizes professional actors. The idea for the tape originated
with a talk given by Mickey Hyman, associate general counsel for CBS, Inc., to a group of
black rock bigwigs. Response was great, so Michael Pollack, senior attorney for the
records section of the CBS law department, was given the task of expanding Hyman's
remarks. Pollack hit on five realistic situations, one of which includes a controversial low-
baller in a fictional city with the fictional name “Randys.” Ah, that'll bring back memories for
discount watchers. So far, a slew of other record companies, including ABC, Warner
Brothers, Arista and MCA, have all re-
quested copies of the “game show.” In ad-
dition, the film has won a certificate of ex-
cellence at the recent U.S. Industrial Film
Festival in Chicago.

TONY TIME — Musicals, making an 11th
hour comeback on Broadway, will be well

betelevised June 4 on CBS-TV. The current
musical sensation on Broadway is "Ain't
Misbehavin’,” based on songs written or
made famous by Fats Waller. The show
opened to unusually enthusiastic reviews,
and a cast album produced by Tom
Shepard is slated for RCA. The other
nominees for best musical on Broadway in-
clude “Dancin’,” “On The Twentieth Cen-
tury,” and ““Runaways.” Nominees for
musical score include “The Act,” “Work-
ing,” “Runaways” and “On The Twentieth
Century.” For best actor in a musical, John Collum, Eddie Bracken, Barry Nelson, and
Gilbert Price will compete for top honors. Actresses in a musical vying for the Tony include
Madeline Kahn, Eartha Kitt, Liza Minnelli, and Frances Sternhagen. Finally, Elizabeth
Swados of “Runaways” fame scored a coup by getting nominated for best director of a
musical, along with Bob Fosse, Richard Maltby, Jr. and Harold Prince.

NAMES IN THE NEWS — Chicago, Stephen Stills, the Bee Gees and Ted Nugent all lay-
ing down tracks at Miami's Criteria studios . . . Mick Abrahms, former guitarist with Jethro
Tull and Blodwyn Pig, plans to make a comeback in England after a two-year lay-off . . .
Johnny Mathis expected to go in the studio with Deniece Willlams this summer to record a
full duet album, following their “Too Much ..."
guitarist for ZZ Top, presented Muddy Waters with a custom-made guitar . .. Already?
Yes, it's been 10 years for sweet Melanie, who'll be celebrating the landmark at a June 3
Carnegie Hall concert . .. The next night, Ella Fitzgerald will be at Avery Fisher Hall . ..
Three Ounces Of Love, Detroit group discovered by the Commodores, will open some
shows for Walter Orange and company this summer . . . Paula DeMarta joins Alive Enter-
prises . . . Dusty Springfield will sing the theme for MGM's “Corvette Summer” . . . Harvey
Brooks signed to manage Axis Sound Studios in Atlanta. Axis, formerly the digs of Myron
LeFevre, is now operated by Big Peach . . . Linda McCartney has a photo exhibition at the
Bayard Gallery in Soho . . . Fotomaker helped out the eminently worthwhile Special Olym-
pics by playing a benefitin Cobo Hall, Detroit . . . Nomination for a new wave name of the
month — Stinky Toys, a French group.

THE ROCK PRESS — Firstin a continuing series on the plans and goals of prominentcon-
sumer periodicals covering the music world . . . Rick Bard, publisher of Crawdaddy,
emphasizes, “we're not fad conscious.” Rather, Bard says, the magazine is aiming to iden-
tify with their career-conscious readership, whom studies have identified as having a me-
dian age of 27. Musically, Bard says, “we’re concerned with the effect of music on the in-
dividual, what kind of personal effect the artist's life and music have on them.” Overall,
Bard describes Crawdaddy's marketing thrust as one geared to a “mature entertainment
audience.”

THANK GOD FOR DISCO — Atthe New York screening press conference for “Thank God
It's Friday.” co-producers Neil Bogart and Rob Cohen said they sought a “PG"” rating for
the film so that it could be “viewed by 20 "

million peopie who couldn’t see ‘Saturday
Night Fever.' " The ad campaign, they said,
was being aimed at the 12-24 age group. A
million copies of the soundtrack have
already shipped, and Casablanca presi-
dent Bogart hopes to sell between three
and five million units. The movie itself is
based on the experiences of several people

Stephen Bishop is currently in the final mix-
ing stage ot his second album for the label,
which will be released in June. Pictured (I-r)
are: Dee Robb, co-producer; Bishop and
Joe Robb.

at a crowded Los Angeles disco, and the
comic implications of their tangled
relationships and ambitions. Donna
Summer plays an aspiring singer trying to
gain the attention of disco DJ Bobby Speed
(played by Ray Vitte) as Speed anxiously
awaits for the Commodores’ equipment to
~rrive so the group can perform.

charles paikert

since he took over the hosting reigns on
“American Bandstand,” Dick Clark will step
down from the host’s podium on Saturday,
May 27 when discoqueen Donna Summer
hosts a special edition of the show. The
show will be a tribute to disco and the movie
“Thank God It's Friday,” which stars Sum-
mer and will feature Brooklyn Dreams as
quests.

POINTS WEST — A SPECTOR APPEARS — The elusive, reclusive Phil Spector, or the
“Howard Hughes of rock,” surprised more than a few people here lastweek when he called
a press conference, then showed up for it, then announced he will be the host of a new syn-
dicated TV show set to air June 9. Held in the appropriately supernatural setting of
Hollywood's Magic Castle, the conference was the first time the legendary rock producer
has made such an appearance in years. He talked aboutthe show, called “Win the Jamm,”
and fielded reporters’ questions, although in his well-known eccentric, rambling manner.
Of the program, Spector said, “Some people might call it a ‘Gong Show’ for music, butitis
more than that. It will help develop talent and encourage talentto come forth and perform.”
The premise for the show, which will be seen in Los Angeles over RKO station KHJ, is sort
of a “battle of the bands” format, where several bands will perform one song, then at the
end, the studio and viewing audiences will cast their votes as to which group they think is
best. Host Spector will be joined on the show week to week by guest panelists which willin-
clude a record company executive, most likely from that company’s A&R department, a
music critic, a guest recording artist and a disc jockey. While it will be the audience who will

{continued on page 50)
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represented on the Tony Awards, whichwill |

single smash ... Billy Gibbons, lead |
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Mercury Supports
New Release With
Major Campaign

CHICAGO — Mercury Records willlaunch a
major marketing and advertising campaign
in support of seven new LPs shipping May
24.

The major thrust, according to Harry
Losk, vice president of national sales, is on
Con Funk Shun’s new album, “Loveshine.”
The campaign will be geared to the group’s
upcoming summer tour, which begins June
1 and will see the band performing in large
indoor and outdoor venues across the
country.

Local Ad Buys

The key part of the Con Funk Shun cam-
paign involves local ad buys in support of
the tour. “The group's last album, ‘Secrets,
just went gold,” Losk noted, “and we're try-
ing to follow up heavy on that.” No single off
‘Loveshine” has yet been selected, Losk
added.

The second key release in Mercury’s
May push is Larry Gatlin’'s “Oh! Brother’
Losk said the campaign for that LP will in-
clude heavy spot buys in the south. Gatlin’s
single is titled “Night Time Magic.”

Other Releases

Other Mercury releases slated for ship-
ment include Hamilton Bohannon's “Sum-
mertime Groove,” Graham Parker’'s “The
Parkerilla,” Gary Apple's “The First One’s
Free.” Gary Toms' “Let’s Do It Again,” and
Charles Earland’s “Perceptions.”

The entire seven-LP release carries a
five percentcash discount through June 30.

Laser Used To
Reproduce Sound

NEW YORK — The North American Philips
Corporation has developed a “compact
disc” system which utilizes a laser beam to
reproduce recorded sound.

The system features a four-inch disc that
stores sound digitally by means of a pulse-
coded modulation encoding system. The
sound is then played back optically through
a diode laser mounted in the pick-up arm.

Although the system is not presently
compatible with any other system, Philips
plans to launch a marketing campaign to
gain consumer and manufacturer accep-
tance by the early 1980s, a spokesman
said.

E/A Releases Zevon
12-Inch Picture Disc

LOS ANGELES — Elektra/Asylum Records
has released a full-color 12-inch picture
disc single of Warren Zevon's "“Were-
wolves Of London” portraying a werewolf's
head. The label has also created a silver
bullet with “Ah-OOh!” printed on the side as
another Zevon promotion item.

ELLIMAN PARTY — RSO Records hosted a party recently to celebrate Yvonne Elliman’s
gold single, “If | Can’t Have You.” Pictured (I-r)are: Elliman; producer Freddie Perren; RSO

recording artist Andy Gibb and RSO president Al Coury.

New Album,Tour And Record
Company Keep Melanie Busy

by Joey Berlin

LOS ANGELES — Melanie Safka is the kind
of recording artist who is difficult to
categorize. Her career has included a
novelty hit “Brand New Key,” a gospel-
flavored hit “Lay Down (Candles In The

‘Rain),” and her current single “Knock On

Wood.” is a rocker in what Melanie
describes as her new “jazz-rock” album,
“Phonogenic: Not Just Another Pretty
Face.”

“I've never felt like | have only one space,
and | know that makes things difficult for
the people who are trying to shape my im-
age,” notes Melanie, who has recorded 24
albums for a number of different labels.
She is now happily pacted with Midsong In-
ternational Records.

“Midsong is doing a really good job for
me."” says the singer/songwriter. “I've had a
lot of bad luck with record companiesin the
last couple of years. In fact, I've been con-
sistently putting out albums that have been
consistently not selling. This is the first
company that's really doing something
about getting my records into stores and
doing the business part of getting the
record sold. They're doing full-page ads in
the New York Times, which may not sell a
lot of records, but it's great for my ego.”

Tour Plans

Melanie is now on an extensive tour of
concert halls in the U.S. Frequent trips to
Europe, where her career first blossomed,
and Australia, have limited her U.S. tours.
Until recently in her career, Melanie did not
work with a band.

“The first time | toured with a band was
almost two years ago and we did showcase
theatres like the Bottom Line and the
Troubadour,” remembers Melanie. “But af-
ter working with the players on my last
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GALE SIGNS — Arlyn Gale has signed with ABC Records and will release his first album
for the label in August. Gale is managed by Bruce Springsteen’s former manager Mike Ap-
pel. Pictured (I-r) seated are: Gale; Steve Diener, ABC Records president, and Appel.
Shown standing (I-r) are: Howard Siegel, attorney for Laurel Canyon Ltd.; Richard Green,
vice president of business affairs, ABC; Jere Hausfater, attorney, ABC, David Fidlon, CPA
for Laurel Canyon Ltd., Mark Meyerson, vice president of A&R, ABC and Steve Duboff,

director of A&R, ABC.
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Richard Tee and David Sanborn}, I'm able
to communicate with musicians as | never
could before. They gave me a new con-
fidence.”

On the tour, Melanie will be using some
of the musicians from “Phonogenic,” most
notably the Brecker Brothers.

Melanie is wary of the press, and warns
people not to read too much into her new
album. “Ittook three months of my life and it
doesn’'t mean that it's the kind of music I'll
be doing the rest of my life. | wrote 