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Ain’t no doubt
about it.

You've heard it before, and we'll say it
again: throughout the world of rock and
roll, there’s never been anything quite
like this.

In celebration of “Botpga%of Hell"’s first
birthday, let’s look at the record to see
why 1978 belongs to Meat Loaf, and why
Meat Loaf seems to be growing bigger
and bigger as the weeks go by:
* Double-platinum-plus album sales.
e Gold single, “Two Out of Three Ain’t

Bad”

e Over 1.5 million albums soldinthe f
last 90 days.

« Shipping at an average of 25,000
albums per day.

¢ Additional 1.5 million albums sold
internationally.

* Total worldwide sales racing to sur-
pass four million.

...and sooninto 1979.

The spectacularjourney that took off
with ‘I\_/g/o%aOuT of Three Ain't Bad” now
continues with the new Meat Loaf single,

“You Took the Words Right Out of My
Mouth!" It's olreodv a classic on hundreds
of play lists all over the country.

And in response to your continued sup-
port, we're shipping it in anticipation of
yet another Top-40 smash.

Loal

AT QLT OF HELL
N

[ & si'

“Bat Out of Hell”

The double-platinum inaugural Meat Loaf album,
with songs by Jim Steinman.
Featuring the new single*YouTook the Words
Right Out of My Mouth
On Epic/Cleveland International
Records and Tapes.

@)

P-duced by Todd Rundgren. Manage ment: David Sonenberg.
= Claveland Intersational Records i a division of the Cleveland Entertainment Company.
“Epic; & aretrademarks of CBS Inc. © 1978 CBS Inc. P.O. Bcx 783, Wi Ioughby, Dhio 44094, 216961 0998/533 Madison Avenue, New York, NY 10022, 212-935-8630
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EDITORIAL The Loading Zone

The trend of late to ship more and more product
may be satisfying some egos, but the practice
seems to be putting a strain on the manufacturer-
retail partnership. Although the ongoing industry
philosophy of insuring sales by shipping large quan-
tities is valid, there is a point at which “loading”
becomes a burden for all involved.

Retailers have commented recently they are will-
ing to work with the labels, and even “bend” under
pressure on specific projects. But they also said
when stacks of over-shipped releases sit in their
warehouses, they feel no push to return payment.

Labels, on the other hand, are pushing for heavier
quantities to go out for greater industry exposure

and a variety of other reasons. Unfortunately, this
does not always produce the desired results.

The psychological implications of this situation
are not consistently working in the manufacturers’
favor. For example as a store manager looks around
to see huge numbers of a specific album, he loses
sight of the fact that the LP may be selling well. Con-
sequently, in some cases, reports to the trades are
missed.

Some albums have enough industry anticipation
that they demand large shipments, but fast and
furious re-order patterns can generate more excite-
mentin the business than massive initial shipments.

EWS HIGHLIGHT

e Injunction listed in CBS, Jet Suit against Promo Records and

Morris Levy (page 7).

e Annual DJ Week celebration draws crowd of more than 4,000 to

Nashville (page 7).

e Higher list prices for domestic LPs expected to make imports

more competitive (page 7).

e ASCAP, BMI, SESAC hold annual awards presentations in

Nashville (pages 52 and 58).

¢ |talian critics vote awards for best LPs of the year (page 71).

* Bob Seger’s “We've Got Tonite” and lan Mathews’ “Shake It” are
leading Singles Picks of the week (page 22).

e Steve Martin’'s “A Wild And Crazy Guy’” and Ted Nugent’s
“Weekend Warrior” are leading Album Picks of the week (page

20).

e Cash Box debuts Disco section (page 44).

TOP POP DEBUTS

SINGLES 57

YOU DON'T BRING ME FLOWERS — Barbra Streisand/Neil Diamond — Columbia

ALBUMS 21

52nd STREET — Billy Joel — Columbia

POP SINGLE

HOT CHILD IN
THE CITY
Nick Gilder — Chrysalis

R&B SINGLE

ONE NATION UNDER
A GROOVE
Funkadelic — WB

COUNTRY SINGLE

LET’S TAKE THE LONG WAY
AROUND THE WORLD
Ronnie Milsap — RCA

JAZZ

CHILDREN OF SANCHEZ
Chuck Mangione — A&M

NUMBER

POP ALBUM

GREASE
Various Artists — RSO

R&B ALBUM

ONE NATION UNDER
A GROOVE
Funkadelic — WB

COUNTRY ALBUM

I'VE ALWAYS BEEN CRAZY
Waylon Jennings

GOSPEL

FROM THE HEART
Shirley Caesar — Hob

Funkadellc



BOX TOPTOOSNGLES

10/21 Chart

HOT CHILD IN THE CITY

NICK GILDER (Chrysalis CHS 2226)

KISS YOU ALL OVER

EXILE (Warner/Curb WBS 8589)

MAC ARTHUR PARK

DONNA SUMMER (Casablanca NB 939)

YOU NEEDED ME

ANNE MURRAY (Capitol 4574)
WHENEVER | CALL YOU
“FRIEND”

KENNY LOGGINS (Columbia 3-10794}

REMINISCING

LITTLE RIVER BAND (Harvest P-4605)

BEAST OF BURDEN

ROLLING STONES (RS 19309}

RIGHT DOWN THE LINE

GERRY RAFFERTY (United Artists X-1233-Y)

WHO ARE YOU

WHO (MCA 40948}
YOU NEVER DONE IT
LIKE THAT

CAPTAIN & TENNILLE (A&M 2063)

BACK IN THE U.S.A.

LINDA RONSTADT (Asylum-E-45519-A)

) HOW MUCH | FEEL

AMBROSIA (Warner Bros. WBS 8640)

DOUBLE VISION

FOREIGNER (Atlantic 3514)
READY TO TAKE A
CHANCE AGAIN

BARRY MANILOW (Arista AS 0357)

BOOGIE OOGIE OOGIE

TASTE OF HONEY (Capitof 4565)

LOVE IS IN THE AIR
JOHN PAUL YOUNG
{Scotti Bros./Atlantic SB 402)

TALKING IN YOUR
SLEEP

CRYSTAL GAYLE
(United Artists UA-X1214-Y)

I JUST WANNA STOP

GINO VANNELLI (A&M 2072)

GET OFF
FOXY (Dash/TK 5046)

| LOVE THE NIGHT LIFE
(DISCO ROUND

AUCIA BRIDGES (Palydor PD 14483)
SHARING THE NIGHT
TOGETHER

DR. HOOK (Capitol P-4621)

IT°S A LAUGH
DARYL HALL & JOHN OATES
(RCA PB 11371)

SHE’S ALWAYS A
WOMAN

BILLY JOEL (Columbia 3-10788)

SWEET LIFE
PAUL DAVIS (Bang B-738)
JOSIE
STEELY DAN (ABC AB 12404)
DON’T LOOK BACK
BOSTON (Epic 8-50590)

BLUE COLLAR MAN
(LONG N|GHTSS)r
YX (A&M 2087)

ALIVE AGAIN

CHICAGO (Columbia 3-10845)
ONE NATION UNDER A
GROOVE

FUNKADELIC (Warner Bros. WBS 8618)

| WILL STILL LOVE YOU

STONEBOLT (Parachute RR 512)

PRISONER OF YOUR

LOVE

PLAYER (RSO 908)
DON’T WANT TO LIVE
WITHOUT IT

45

46
47

48
49
50

51
52
53
54
55
56
57

58

59
60
61
62

64

10/21 Chart

STRAIGHT ON

HEART (Portrait 6-70020)
THEMES FROM THE
WIZARD OF 0Z

MECO (Millennium MN 620}

TIME PASSAGES

AL STEWART (Arista AS 0362)
HOPELESSLY DEVOTED
TO YOU

OLIVIA NEWTON-JOHN (RSO RS 903)
EVERYBODY NEEDS
LOVE

STEPHEN BISHOP (ABC AB 12406)

CHANGE OF HEART

ERIC CARMEN (Arista AS 0354)
EASE ON DOWN THE
ROAD

DIANA ROSS/MICHAEL JACKSON

(MCA 40947)
STRANGE WAY

FIREFALL (Atlantic 3518)

DANCE (DISCO HEAT)

LVESTER (Fantasy 827)

TOOK THE LAST TRAIN

DAVID GATES (Elektra 45500)

SUMMER NIGHTS
JOHN TRAVOLTA/OLIVIA NEWTON-JOHN
(RSO 906)

THREE TIMES A LADY

COMMODORES (Motown M-1433-F)
“LIKE A SUNDAY IN
SALEM” (THE AMOS &
ANDY SONG

GENE COTTON {Ariola 7723)
OUR LOVE) DON’T
HROW IT ALL AWAY

ANDY GIBB (RSO RS 911)
ALMOST LIKE BEING IN
LOVE

MICHAEL JOHNSON (EMI 8004)

GREASED LIGHTNIN’

JOHN TRAVOLTA (RSO 909)

RAINING IN MY HEART

LEQ SAYER (Warner Bros. 8682)
SEARCHING FOR A
THRILL

STARBUCK {United Artists UA-X1245-Y})

GOT TO HAVE LOVING

DON RAY (Polydor 14489)

HOLLYWOOD NIGHTS

BOB SEGER (Capitol P-4618)

SUBSTITUTE

CLOUT (Epic 8-50591)

FOREVER AUTUMN

JUSTIN HAYWARD (Columbia 3-10799)

DREADLOCK HOLIDAY

10cc (Polydor PD 14511)

YOU AND |

RICK JAMES (Gordy G-7156-G)
YOU DON'T BRING ME
FLOWERS

BARBRA & NEIL {(Columbia 3-10840)

THE POWER OF GOLD

DAN FOGELBERG/TIM WEISBERG

(Epic 8-50606)
FLYING HIGH

THE COMMODORES (Motown 1452-F)
I’'M EVERY WOMAN

CHAKA KHAN (Tattoo/WBS 8683)

HOT BLOODED

FOREIGNER {Atlantic 3488)

LONDON TOWN

WINGS (Capitol P-4625)

HOLD THE LINE

TOTO (Columbia 3-10830)

WAVELENGTH

VAN MORRISON (Warner Bros. 8661)

65 RUN FOR HOME

3 7

60

67

48

42

72

70

66
67
68
69
70
71

72
73
74

75

76
77

78

79
80
81
82
83
84
85
86

87
88
89
90
91
92

93

94
95

96
97
98

99
100

Weeks

On
10/21 Chan

ON THE SHELF

D&M (Polydor PD 14510)

PROMISES

ERIC CLAPTON (RSO 910}

NEW YORK GROOVE

ACE FREHLEY (Casablanca NB 941)

HOT SUMMER NIGHTS

WALTER EGAN (Columbia 3-10824)

INSTANT REPLAY

DAN HARTMAN (Blue Sky/CBS ZS8 2772)
HOW YOU GONNA SEE
ME NOW

ALICE COOPER (Warner Bros. WBS 8695)

THIS IS LOVE

PAUL ANKA (RCA JH 11395)

FUN TIME

JOE COCKER {Asylum E-45540)

Y.M.C.A.

VILLAGE PEOPLE (Casablanca NB 945)

SHAME
EVELYN “CHAMPAGNE" KING
(RCA PB 11122)

CAN YOU FOOL

GLEN CAMPBELL (Capitol P4638)

CuzIT’'sYyou
JAMES WALSH GYPSY BAND
(RCA JH-11403)

| WILL BEIN LOVE WITH
YOU

LIVINGSTON TAYLOR (Epic 8-50604)

COME TOGETHER

AEROSMITH (Columbia 3-10802)

AN EVERLASTING LOVE

ANDY GIBB (RSO RS 904)

SO YOUNG, SO BAD

STARZ (Capitol P-4637)

""CITY BOY (Mercury/Phonogram 73999)

THERE’LL NEVER BE

SWITCH (Gordy 7G-159-F)

NEW YORK CITY

\ZWOL (EM1 P-§005)
IN THE BUSH
MUSIQUE (Prelude PRL 71110)
MARTHA (YOURLOVERS
COME AND GO

GABRIQL (Epic 8-50594)

LE FREAK
CHIC (Atlantic 3519)
MY BEST FRIEND’S GIRL

CARS (Elektra 45537)

WE’VE GOT TONITE
BOB SEGER & THE SILVER BULLET BAND
(Capitol P-4653)

DO YOU FEEL ALRIGHT

KC & THE SUNSHINE BAND (TK 1030)

LOUIE, LOUIE

JOHN BELUSHI (MCA 40950}

GREASE

FRANKIE VALLI (RSO 897)

CHAMPAGNE JAM

ATLANTA RHYTHM SECTION
(Potydor PD 14504)

THEDREAMNEVERDIES

THE COOPER BROS. (Capricorn CPS 0308)
HOLDING ONéWHEN
LOVE IS GON

L T.D. (A&M 2057)

SOFT AND WET

PRINCE (Warner Bros. WBS 8619)

ALL1 WANNA DO

DOUCETTE (Mushroom 7036)

LISTEN TO HER HEART
TOM PETTY & THE HEARTBREAKERS
(Shelter/ABC SR 62011)

MISS YOU

ROLLING STONES (RS 19307)

HOT SHOT

69
75
77
76

78

54
99

98

79

81

PABLO CRUISE (A&M 2076) 38 LINDISFARNE (Atco 7093) 71 KAREN YOUNG (West End WSS 1211) 100

ALPHA"E"'IZED TOP 100 SINGLES (INCLUDING PUBLISHERS AND L|CENSEES\
Greased (Edwin H. Morris — ASCAP) 48 London Town (ATV — BMI} . . 62  SoYoung (Maximum Warp/Rock Steady — ASCAP) 81
Hold The Line (Hudmar — ASCAP) .. . 83 Louie Louie (Fip — BMI) . 91 Straight On (Wilsongs/Know — ASCAP) . . .. 33
Holding On (Almo/McRouscod — ASCAP) . 95 Lave Is in {Edward B. Marks — BM)) . 16  Strange (Steven Stilis/Warner Tamberlane/El Suero —
Hollywood (Gear — ASCAP) ..... 52  MacArthur Park (Canopy — ASCAP) .. .. 3 BMI) ..., 40
Hopelessly {(Unichappeli/John Farrar/Ensngn — Martha (Bema/Terry Lauber — ASCAP) 86  Substitute (Touch Of Gold — BMI) . . 53

BMI J. Farrar) 36 Miss You (Colgems-EM! — ASCAP) o . .99  Summer Nights {Edwin H. Morris — ASCAP) 43
Hot Blooded (Somerset/EvansongszWB — ASCAP)61 My Best Friend's {Lido — BMI) . . 88 Sweet Life (Web IV — BMI) ... 24
Hot Child (Beechwood — BMI) . .. P 1 New York City (Mother Tongue — ASCAP) ...... 84 Talking In {Roger Cook/Chriswood — BMI} .. .. 17
Hot Shot (Scully — ASCAP) . . 100 New York Groove (April Blackwood/Russell Ballard — Themes From The (Leo Feist — ASCAP} ... ... 34
Hot Summer (Melody Delux/Swell Sounds/Seldak ASCAP) . . .. 68 The Dream {Oboe Mastro/Tamiami/Amn —

ASCAP) On The Shelf (ATV — BMII 3 . .. 66 Welbeck) . 94
How Much | (Rubicon — BMI) One Nation (Malbiz — BM1) 29  The Power Of (Hickory Grove — ASCAP) .....58
How You Gonna (Ezra /Jodrell — ASCAP/CandIewooo (Our Love) Don't Throw It All (Stigwood/Unichappell — There'll Never (Jobete — ASCAP) .. 83

Mountain — BMI) o BMIy ... ... 46  This Is Love {Camerica — ASCAP) .72
1 Just (Ross Vannelti} L - Prisioner Of (Touch Of Gold/Crowbeck/Stlgwood — Three Times A Lady (Jobete/Commodores —
| Love The (Lowery — BMt) .. .. BMI) . X 31 ASCAP) .. 44
| Wili Be (Morgan Creek/Songs Of Bander- Koppelman Promises (Narwhal — BMI). R . .. 67 Time (DJM/Frabjous/Approxmate) B 35

— ASCAP) .78 Raining in (House Of Bryant — BMI) K 49  Took The Last (Kippa Hula — ASCAP) . ... 42
I'm Every Woman (Nick-O- VaI — ASCAP) - . 60 Ready To (Ensign/Kamikazi — BMI) A .. 14  Wavelength (Essential — BMI} . : .. 64
Instant Replay {Silver Steed — BM!) . .. . .70 Reminiscing (Screen Gems-EMt{ — BMI) . . .. .. 6 We've Got Tonight (Gear — ASCAP) . 89
in The Bush (Division/Leeds/Phylmar — ASCAP) 85  Right Down (Hudson Zay — BMI) ... . 8 Whenever | Call (Milk Money — ASCAP/Rumanuan
It's A Laugh (Hot-Cha & Six Continents — BMI) ... 22 Run For {Crazy/Chappell — ASCAP) ......865 Pickieworks — BMI) | . . .. 5
1 Will Still Love You (W.B. — ASCAP) ... 30 Searching For (Brother Bill's — ASCAP) 50 Who Are You (Towser Tunes — BMI) ... 9
Josie (ABC/Dunhill — BMI} ... . . 25  Shame (Dunbar/Mill & Milis — BMD) . .. 75 Y.M.CA (Greenlight — ASCAP) RV 74
Kiss You (Chinnichap/Careers — BMl) AP Sharing (Music Mill/Alan Cartee You And 1 {Stone Diamond — BM#) X b o 5€
Le Freak (Chic — BMI). .. 87 ASCAP/BMI) 21 You Don't Bring (Stonebridge/Threesome —

Like A (United Artist — ASCAP) ... 45 She's Always {Joel Songs — BMI) . R 23 ASCAP) . o 57
Listen To (Skyhill — BM1) . ... 98 Soft {Princess — ASCAP) L . 96 You Needed (Chappeli/lronsme — BMI) . 4
You Never {Kiddio Music/Don Kirshner — BMI) 10

Alive Again (Make Me Smile — ASCAP}

Alll Wanna (Andorra — ASCAP) 97
Almost Like (United Artists — ASCAP) 47
An Everlasting (Unichappel! Music — BM!) 80
Back In The (Arc — BMI} . 11
Beast Of (Colgems/EMI — ASCAP) ] 7
Blue Collar (Almo/Styglan — ASCAP) 27
Boogie Oogie (Conducive/On Time —BM!} 15
Can You (Roya! Oak/Windstar — ASCAP) 76
Champagne (Low-Sal — BM!) . .....93
Change Of Heart (Camex — BMI) 38
Come Together (Maclen — BMI) 79
Cuz it's (Gyspy Family — BMI) 77
Dance {Disco Heat) (Jobete — ASCAP) 41
Do You Feel {Harrick — BMI) a0
Don't Look (Pure Songs — ASCAP) . .. .. 26
Don't Want {Irving/Pablo Cruise — BMI) y 32
Double Vision {Somerset/Evansongs/WB —

ASCAP) 13
Dreadlock (Man-Ken — BMI) 55
Ease On Down (Fox Fanfare — BMI) 39
Everybody Needs (Stephen Bishop — BMI) 37
57.05 (Zomba/City Boy/Chappel! — ASCAP) . ... 82
Flying {Jobete/Commodores — ASCAP) 59
Forever Autumn (Duchess — BMI) . 54
Fun Time (Marsaint BMI) 73
Get Off {Sherlyn/Lindseyanne — BMI} . .19
Got To Have (MTB — SESAC) 51
Grease (Stigwood/Unichappell — BMI) 92 .

GS = Exceptlonally heavy sales activity this week

“I = Exceptionally heavy radio activity this week




A POSITIVE NEW DIRECTION

PLANET P-l

DIRTY WORK®FIRE®*HAPPINESS® ANGRY EYES
HYPNOTIZED® ASI COME OFAGE®SECHOES OF LOVE

COME AND GET YOURLOVE ® LAY IT ON THE LINE ® EVERYBODY IS A STAR

PRODUCED BY RICHARD PERRY

’
THE FIRST SINGLE: Fr2e (P-45901)

: Elektra/Asylum Records O A Waﬁnev Communications Co.
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She’s more

than just the music. ..
. She’s the

lyric and the melody,

She’s the

player and the producer,
She’s the
love m her songs. ..
And she’s

only just begun!

Produced by Charles Mims, Jr.,
Reggie Andrews,
and Patrice Rushen

L7

Babyfingers, lnc.

vvvvvvvvvv

HE- 160

PATRICE RUSHEN ON ELEKTRA RECORDS AND TAPES. I

1978 Elekira, Asylum Records €@ A Warner Communicabons Co




CASHBOX NEWS

CBS/Jet Injunction Lifted
In Suit Against Promo, Levy

COAST-TO-COAST — Atlantic recording

artist Peter Gabriel recently kicked oft his 1978

- ¢

North American tour with back-to-back shows at Los Angeles’ Roxy and New York's Bot-
tom Line. Shown backstage after his stint at the Bottom Line (I-r) are: Atlar:tic President
Jerry Greenberg; Gabriel, manager Tony Smith; and Michael Klentner, senior vice presi-

dent of Atlantic.

4,000 Converge On Nashville
For Annual Country DJ Week

by Bob Campbell

NASHVILLE — This bedrock community of
country music is celebrating this week.
With DJ Week and the 53rd Grand Ole Opry
Birthday Celebration reaching the halfway
mark, Nashville is swollen with the influx of
music industry figures absorbing the best
and brightest country music has to offer.

More than 4,000 country DJs, music ex-
ecutives, artists, songwriters, publishers,
producers and journalists from around the
world are swarming here and taking in the
glitter and fellowship of the countless par-
ties, receptions, meetings, and record
company showcases which are running
nearly around the clock.

All the hotels and motels are filled to
capacity, and constant activity bustles in
downtown Municipal Auditorium, The
Grand Ole Opry House, The Opryland
Hotel, The Hyatt-Regency and The
Sheraton Hotel. Chamber of Commerce
spokesmen have estimated more than $1
million will be brought into Nashville this
week because of country music week.

Record company heads from all major
labels have flown in, and most companies
have scheduled business conferences
sandwiched in between the other activities.

The Country Music Association Awards
Show, which normally kicks off DJ Week,
was held one week earlier this year
because of a conflict with the World Series
telecast. The awards show was televised
nationally on prime time by CBS-TV, and
the CMA voted RCA’s Dolly Parton its 1978

CBS To Start
Printing Bar Code
On LPs In 1979

NEW YORK — CBS Records will begin to
carry the printed bar coding system on
some of its album jackets early in 1979,
fulfilling a prediction made by Bruce
Lundvall, president of CBS Records Divi-
sion, at the 1978 NARM Convention.

CBS is currently in the process of
developing an effective method of bar
coding record albums, and the company
has taken the position that bar coding can
benefit manufacturers, as well as
wholesalers and retailers.

A number of other major manufacturers
have also applied for and/or received bar
coding numbers. At press time,
spokesman for Warner Brothers and
Elektra/Asylum could not be reached for
comment on the CBS move. Sal Uterano,
vice president of national sales for Atlantic
Records, said that Atlantic has not had re-
cent discussions regarding implementa-
tion of bar coding.

Cash Box/October 28, 1978

“Entertainer of the Year.” Johnny Cash
hosted the 90-minute special which also
named ABC’s Don Williams as its "Male
Vocalist of the Year” and United Artists’
Crystal Gayle as its “Female Vocalist of the
Year.”

The Nashville Songwriters Association,
Int. (NSAI) actually opened country music
week this year on Oct. 15when the associa-
tion held its 9th annual Awards show and
elected Hank Snow, Tom T. Hall, Joe
Allison and Don Wayne into the
Songwriters Hall of Fame here. Wesley
Rose of Acuff-Rose Publishing was awar-
ded the prestigious “President's Award” for
outstanding service to Nashville's
songwriters.

(contirued on page 66)

by Ken Terry

LOS ANGELES — A temporary injunction
obtained by CBS Inc. and Jet Records,
which would have blocked Promo Records
and its president, Morris Levy, from selling
any copies of Electric Light Orchestra’'s
“Out Of The Blue” LP, was lifted Friday (20)
in New Jersey State Superior Court.

The court granted the injunction two
days earlier in response to a suit filed by
CBS and Jet which seeks to prevent Promo
and Levy from selling more than 1 million
ELO LPs sold to Promo by United Artists
Records. The suitwill now continue through
regular channels.

The suit alleges that Promo, a New
Jersey-based cutout distributor,
purchased approximately 1.2 million units
of ELO’s “Out Of The Blue” recording, in-
cluding 865,519 albums, 32,816 cassettes
and 348,641 eight-track tapes, from United
Artists Music and Records Group (MRG)
after MRG had already contracted to sell its
entire inventory of that LP (along with its
stock of certain other records) to Jet
Records. It is also alleged that MRG and its
co-principals, Artie Mogull and Jerry
Rubenstein, had segregated these albums
from the product that they turned over to
Jet when that label switched its distribution
from MRG to CBS.

Sold For Less

Furthermore, the suit contends, MRG
sold these albums to Promo for much less
than the current wholesale price for full-line
LPs. Consequently, the suit states, Promo
can resell the albums to dealers at a much
lower price than Jet/CBS can, and the af-
fected retailers would naturally return
whatever they had bought from Jet for full
credit.

Finally, according to the suit,” a substan-
tial portion” of the records, cassettes and
tapes that MRG diverted from Jet and sold
to Promo are “warped or otherwise defec-
tive.” Putting these copies on the market
would result in “a loss of goodwill towards
Jet as manufacturer and ELO as the perfor-
mer.”

CBS and Jet base their statement about
the records’ allegedly defective condition
upon samplings of other “Out Of The Blue”
albums in warehouses around the country.
In addition, during the course of a separate
suit brought against MRG by Jet last July in
Los Angeles Superior Court, a witness for
the prosecution testified that he had sam-
pled ELO albums in a St. Louis warehouse
and had found 41% of them to be defective.
However, this finding was disputed by a
witness for the defense, and a temporary
restraining order which Jet had sought to
prevent MRG from selling any of its “Out Of
The Blue” albums was denied. The court
suggested that both parties produce more
evidence to support their arguments.

At this point in the California suit, both
sides agreed to enter into negotiations for
an out-of-court settlement. A “moratorium”
was deciared on sales of the ELO album; no
new court papers were to be filed; and
further investigation of the product’s condi-
tion was suspended.

On September 18, discussions between
the two sides broke down. The next day, ac-
cording to the CBS/Jet suit in New Jersey,
Promo signed a contract with MRG for the
sale of the ELO albums. Citing a portion of
that contract, the CBS/Jet suitcharges that
Levy bought the goods with full knowledge
of the allegations that had been made in

(continued on page 66)

Industry Move Toward $8.98 List Price On
Would BoostSales Of Imports

Domestic LPs

by Randy Lewis

LOS ANGELES — Now that the move has
begun toward more and more $8.98 list
albums, sales of import records will grow
faster than ever as the price difference bet-
ween domestic releases and foreign
product continues to shrink, says Rick
Lawler, general manager of Jem Records,
the nation’s largest importer.

“The closer the price of an import comes
to the price of an American record,” Lawler
said, “the more incentive there is (for the
consumer) to spend the small amount of
extra money it takes to buy an importto get
a higher quality piece of merchandise.”

Since most retailers are selling $8.98 list
LPsin the $6-$7 range (Cash Box, Oct. 21),
the increase puts those "selected”

STREETSCENE — arner/Curb artist Frankie Valli pertormed at the “Los Angeles Street

American releases in head-to-head com-
petition, price-wise, with imported albums,
Lawler said.

He said the current boom in the import
business began about two years ago, when
the American industry started the move
from a standard $6.98 list to the $7.98 list.

At that time, he said, sates began to pick
up because the price of imports was much
closer to that of a $7.98 domestic album.
“Things were becoming more competitive
for us and if we had been able to hold our
prices during the time the industry has
gone from $6.98 to $7.98 to $8.98, now we
would really be in great shape,” Lawler
said.

“However that has not been thecase,” he
said. “We have had an increase which was

) .\-—-—

Scene” festival to a crowd ot 25,000 people and was later greeted backstage by L.A. Mayor
Tom Bradley. Shown after Valii’s performance are (I-r): Robin Rothman, product manager,
Warner Bros. Records; Teddy Cohen, Warner Bros. artist relations; Bradley; Valli; Tom
Bonetti, Warner/Curb; Denis Pregnolato, Anonymous Management; and Hal Ray of the

William Morris Agency.

wwWWeamericanradiohistornv.com

not of our own making. We don't make our
prices, they are subject to the prices we are
charged by European manufacturers and
also by international currency exchange
rates. As most people know, that has been
very unfavorable to the American dollar in
the last six months or so.”
Dollar Devaluation

Because the dollar has continued to slide
in value in relation to foreign currencies,
Lawler said it has cost Jem more to buy
records in recent months and they had to
increase their prices a few months back.

But since a domestic $8.98 list LP is sold
to dealers for $4.50-%5, imports, generally
selling for $5-$5.25 on what they classify as
an $8.98 album, are back into competition.

Tower Records’ Hollywood store carries
alarge number of import records and store
manager Bob Delanoy says a list price in-
crease on American releases will make im-
ports more competitive.

But he also said price is only one of

{continued on page 66)

Cash Box Debuts
Disco Section

Cash Box debuts this week a new
regular section devoted to disco music.
Features of the section include a
national Top 30 playlist chart, selected
programmers’ picks, disco radio
highlights, product reviews and Disco
Breaks, a weekly column which
highlights newsworthy developments,
upcoming releases and items relevant
to the disco industry. The section

debuts on page 44.
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Farrell Forms Two
Publishing Firms

LOS ANGELES — Wes Farrell, a 20-year
veteran of the music publishing field, has
formed two new, Los Angeles-based music
firms. Wescraft Music Company (BMI) and
Bullhorn Music Company (ASCAP). The
formation of these two publishing com-
panies marks Farrell's re-entrance into
music publishing since he sold his music
organization in June 1977.

In recent weeks, Farrell stated that he
has staffed his new companies with a“*com-
plete staff of writers that have the gifted
abilities to compose for all phases of the
music industry.”

To date. Westcraft and Bullhorn have ac-
quired approximately 100 songs for
records, motion pictures, television and
commercials. Among the represented
composers are Leslie Bricusse. Bob
Merrill, Bradford Craig and himself.

The companies will be able to supply “ar-
tists and producers with a great variety of
material,” Farrell stated. The firms are also
negotiating for various important catalogs,
he added.

"We shall build a powerful company.”
asserted Farrell. “I believe that within this
new venture, we will accomplish the
building of a new company that will im-
mediately embrace the interests of the en-
tire music industry.”

Kirshner And CBS
Are Partners In
Publishing Firm

NEW YORK — CBS Records group and
Kirshner Entertainment Company have
jointly formed a partnership, Kirshner/CBS
Music Publishing, which encompasses the
present Kirshner catalog and its staff on
writers as well as all future activities of Don
Kirshner Music (BMI) and Kirshner Songs
{ASCAP). The enterprise, which is the first
music publishing partnership in which CBS
has been involved, will be managed by the
Kirshner Music operation under the direc-
tion of Herb Moelis, executive vice presi-
dent of Kirshner Entertainment Company,
working in conjunction with Rick Smith.
vice president and general manager of
April Blackwood, the music publishing arm
of CBS Records.

Walter Yetnikoff, president of the
CBS/Records Group, commented, “This
new agreement with Don Kirshner is the
most important move we have made in the
music publishing field and is amajor part of
our long-term plans for growth. Don
Kirshner's extraordinary record of success
in all possibilities that this collaboration will
enable us to carry out.”

Kirshner's two music publishing opera-
tions include over 600 compositions, in-
cluding Kansas' “Dust In The Wind.” Back
catalog hits include the Archies’ “Sugar,
Sugar” and Frankie Avalon's "“Venus.”
Kirshner has also worked with such top

(continued on page 66)

MINNIE LUNCHEON — Minnie Riperton, recently signed to an exclusive re

=\ =
i b %
cording con-

tract with Capitol Records, was welcomed to the label at a special luncheon at the Capitol
Records Tower in Hollywood. Her debutalbum for the labelis due early next year. Pictured
at the luncheon are standing, (I-r): Ken Fritz, Riperton's manager, and Rupert Perry,
Capitol's vice president of A&R; and (seated) Don Zimmermann, Capitol president and
chiefoperating officer, Riperton; and Bhaskar Menon, chairman and chiefexecutive of EM/

Music-worldwide operations.

Licensing Process For Plus
Profit ltems Grows Complex

by Charles Paikert

NEW YORK — An essential aspect of much
plus profit merchandise, and the one most
closely connected with the record industry,
is the reproduction of a recording artist's
name and likeness on a product. Before
that process can take place, though, an im-
portant legal document must be validated:
the artist's license agreement.

In the agreement, the artist gives permis-
sion to a third party to exploit the artist's
name and likeness on tangible goods for
profit.

This legal agreement, however, is far
from a simple giveaway at a 10-15% royalty
rate. In the past five years, in fact, artist's
license agreements have become, ac-
cording to Dell Furano, president of Win-
terland Productions, ‘“‘extremely
sophisticated and complex. The deals are
becoming more and more innovative.”

The most important aspect of the agree-
ment is still, of course, the amount of
royalties that the artist will receive, and how
that price is determined. Percentages
range from 10% to 25%, and the percen-
tage is usually derived from the average
wholesale price of the item.

Licensing Period

The length of the licensing period is also
an essential element of the agreement, as
are the specific markets in which the
merchandiser may sell the product. Also,
the artist's quality control over the
manufactured products has become an in-
creasingly crucial area of license agree-
ments. Lee Freidman, president of
Boutwell. Inc., a Los Angeles firm that han-
dles merchandising of Kiss products,
stresses that every Kiss product “must be
approved by myself and Bill Aucoin, Kiss’
manager.”

Artists are also demanding detailed ac-
countability from merchandisers, ac-
cording to Elliot Hoffman, a prominent
record industry attorney and supervisor of

e\
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Pictured are (I-r): Joe Dash, vice president, business development, CBS Records; Rick
Smith; Walter Yetnikoff; Don Kirshner; and Herb Moelss.
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Star/Rights Co., an artist licensing com-
pany. “We want access to the manufac-
turer’s books and records,” Hoffman says.
“In fact, we will not sign an agreement until
we have first investigated the particular
company. Then we want to make sure the
product will be well handled, properly dis-
tributed, and completely accounted for.”
Guarantees

Another aspect of the artist license
agreement that is the subject of increasing
controversy is the guarantee demanded by
the artist from the manufacturer. Jim
Bickhart, A&R supervisor for Warners
Special Products, a division of the corpora-
tion that handles licensing for various ar-
tists, asserts that guarantees “may be the
bane of license agreements now. Artists are
trying to take advantage of them, but very
often the manutfacturers are getting hurt.”

Winterland's Furano, though feels that
the guarantee situation is beginning to level

fcontinued on page 67)

SaIUteran
Uterano Named

Vice President Of
Sales For Atlantic

NEW YORK — Sal Uterano has been
named vice president of sales for Atlantic
Records.

Uterano, who was previously director of
national sales, will continue working with
national accounts, and will also assume
direct responsibility for the Atlantic
regional sales force. In addition, Uterano
will integrate a working relationship with all
WEA's sales managers as part of Atlantic's
participation in WEA field force sales

meetings.
Uterano joined Atlantic in 1967 as a field
salesman covering eastern and

midwestern markets. In 1969, he was
named assistant sales manager, and in
1971, he became national sales manager
for albums.

WWW americanradiohistorv com

Construction Begins
On New CBS Plant

NEW YORK — In a ceremony planned by
the Carroll County Chamber of Commerce
and CBS Records, Samuel Burger, senior
vice president of manufacturing operations
for CBS. broke ground for the company's
new record and tape facility in Carrollton,
Georgia. The Carrollton plant, expected to
eventually employ some 300 people, is said
to be the largest such installation in the
world. According to a local spokesperson
for the project, more than 500 persons will
be employed during the peak construction
periods. fcontinued on page 67}

In a year when soundtrack albums have es-
tablished an overwhelming market value in
the industry, it appears that MCA Records’,
“Original Motion Picture Soundtrack, The
Wiz,"” will make a big commercial impact as
we head into the Christmas sales period.

Based on the Tony award-winning
Broadway musical score by Charlie Smalls,
the 26-song double-record set has been
embellished by veteran composer/ar-
ranger Quincy Jones, who adapted, super-
vised, produced and collaborated with
Warner Brothers recording artists Nickolas
Ashford and Valerie Simpson on original
material for “The Wiz.”

The Universal/Motown film, “The Wiz,” is
based on the 1900 novel by L. Frank Baum,
“The Wonderful Wizard of Oz,” but director
Sidney Lumet, producer Rob Cohen,
scriptwriter Joel Schumacher, and a cast of
other industry notables brought together
an all-star cast including Diana Ross,
Michael Jackson, Nipsey Russell, Ted
Ross, Mabel King, Richard Pryor, Lena
Horne, to transform one of America’s
classic fables into an urban fantasy.

The soundtrack, which shipped platinum
and was #94 with a builet on the Cash Box
Album chart last week, seems destined to
break wide open on the eve of the film's
release, while the album’s first single, “Ease
On Down The Road,” featuring Diana Ross
and Michael Jackson continues to climb up
the singles charts, last week reaching #40.
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Herbie Mann and his current touring band (the very Latin,

very funky Family of Mann) have never sounded hotter than this.
"Sunbelt" is the newest statement of everything that Herbie
Mann has stood for through the years.

Exotic rhythms. Scul. Brilliant musicianship

that you can dance to.

And the always pioneering spirit that we've

come to expect from a Herbie Mann album.



New Faces To Watch

Angelo

“l enjoy performing more than anything,”
says recording artist-songwriter Angelo.
“I'm waiting for the day when | can play to
my audience instead of having to win them
over — and by the time | win them over and
get warmed up, the show is over.”

Judging by Angelo’s first two albums on
Fantasy, that day is not far off. Angelois an
excellent singer, a fine songwriter and a
shrewd judge of songs to cover. His most
recent LP, “Midnight Prowler,” includes
two Billy Joel songs and one each by J.D.
Souther and John Fogerty as well as four
written by Angelo and his lyricist. Anne
Newton.

On his recent mini-tour Angelo opened
for the David Bromberg Band. “It was hard
to go on stage with no advance billing, with
no name on the marquee,” Angelo notes.

Even when his name is on the marquee
it's a short one. Soon after Angelo moved
from the east coast to Los Angeles in the
early '70s to crack the music business, he
signed with Sergio Mendes as a singer and
spent the next few years touring with
Mendes and his group. It was Mendes who
suggested that Angelo drop his last name.

“Hooking up with Sergio Mendes was a
great thing for me atthat time,” remembers
Angelo. “We toured all over the U.S. and
Japan. | was pretty green then and it was a
great learning experience.”

In 1971 Angelo put out a single on Atlan-
tic called “"Hey, Look At The Sun.” The song
was later covered by Mendes and Jose
Feliciano.

Angelo’s current label, Fantasy, was in-
terested in him soon after he won the best
vocalist award at the 1971 Pacific Coast
Collegiate Jazz Festival, but Angelo threw
in with Mendes instead. In 1975 Fantasy
finally did sign him, after a deal with Bell
Records that yielded no product. Angelo
has now released two LPs for Fantasy, and
third is on the drawing board for early next
year.

When he first arrived on the west coast,
Angelo was more a jazz musician. His early
jazz influences show through on his self-
titled debut album andinthe players he has
chosen to support him on his albums, such
as Lee Ritenour and Randy Brecker. “In my
early career | was a jazz drummer,” says
Angelo, “it wasn’t until | came to California
that | got into pop.”

Now Angelo’s music is closer in style to
that of his brother, Bobby Arvon, another
pop artist. Another brother, Pat, is part of
Angelo’s current band.

Pat isn't the only family member who
works professionally with Angelo. His
mother-in-law, Anne Newton, is his current
lyricist.

“| love writing songs, writing good
material,” says Angelo, “but | hate to for-
mulate lyrics — it drives me crazy. I've
worked with a lot of different lyricists, but

right now I'd have to say Anne’s the best.

“We first wrote together as a fun thing,
but | really liked her lyrics and we hit it off
just great personally. So now when | want to
work on new songs | go to Chicago where
she lives and work with her there.

“I've also been writing some with Danny
Seraphine, Chicago’'s drummer,” adds
Angelo.

Angelo has paid his dues and appears on
the verge of a break in his career. An edited
version of “I've Loved These Days"” is going
to be his next single, and many observers
believe it could make Angelo Fantasy’s
biggest pop act since Credence Clearwater
Revival.
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Peter C. Johnson

It's not often that a newly signed
recording artist is trusted by his or her
record company to self-produce their
debut album. And it's absolutely unheard of
for acompany to allow a newly signed artist
to actually record their debut album, com-
pletely alone in a small apartment.

Yet that's exactly what happened when
A&M Records signed Peter C. Johnson, a
dropout seminarian from Harvard who had
settled into the Cambridge folk scene.
Johnson, who is now 32, began playing
guitar 12 years ago “after | first heard Bob
Dylan on the car radio.”

After graduating from Trinity College,
Johnson attended Harvard Divinity
graduate school from 1968 to 1969. At the
same time, he says, "l was playing in a bar
down the street at Harvard Square.”
Johnson ended this conflict by choosing a
career in music, and formed his first band.
The Manic-Depressives.

The band lasted for three years and
became staples on the early-seventies
Boston club circuit, where they forged
friendships with other local musicians, in-
cluding Bonnie Raitt and Andy Pratt. The
Manic-Depressives also went on the road,
but, as Johnson relates, “it was a sleazy
scene, with sleazy booking agents and lots
of stages as big as desks.”

Besides, Johnson adds, “we really were
manic-depressives, so naturally the band
broke up.” After the split, Johnson says, he
“was sick of imitating other people,” and
went out and bought himself a four-track
recorder. The reason? “It provided an en-
vironment which | wanted to see what |
could create in.”

Johnson is quick to add, however, that I
am not a technician. In fact, Andy Pratt had
to show me how to use the machine. What
I’'m basically doing is exploring with my own
two ears, and trying to get my mood across.
I's more of a conceptualist notion, rather
than a flashy display of electronics.”

For the next two and a half years,
Johnson perfected both his knowledge of
electronic equipment and his songwriting
style. He then emerged with a show in
Boston clubs which he called ‘‘Half
Man/Hatlf Tape,” in which he accompanied
his singing with tapes of himself playing.

“The reaction was one of love or hate,”
Johnson says, “with a certain amount of
bewilderment thrown in. | don’t know how
many people really understood that what |
was doing was presenting myself in multi-
ples.”

Fortunately, representatives from A&M
Records were among the people who did
understand what Johnson was doing, and
last year they signed Johnson to a contract.
In a most unusual move, A&M agreed to let
Johnson record the album in his apart-
ment, and the company also provided $40,-
000 worth of equipment to aid Johnson'’s ef-
forts.

Johnson again secluded himself, adding
layer upon layer of sound to his album with
occasional help from artists like Bonnie
Raitt and Nils Lofgren. He emerged with an
extremely personal album that combines
rock, folk, and even elements of Caribbean
rhythm. In addition, there is an oddball
remake of Perry Como’s “Catch A Falling
Star.”

While Johnson remains convinced that
“performance has taken a backseat to
sound,” he does plan to assemble a touring
band after the completion of his second
album. Meanwhile, it's back to his Cam-
bridge home — where the studio is.

Producers Series

Weber Heads Up One-Man
Direct-To-Disc C ampaign

by Peter Hartz

LOS ANGELES — An avid collector with
more than-110 direct-to-disc recordings in
his library, producer Jeffrey Weber has
launched a one-man campaign to heighten
the market penetration and general
awareness of this no-tape recording
process.

"I believe in the capacities of direct-to-
discrecording,” says Weber. “Quite simply,
it gets the listener as close to the music as
possible. The price is no longer outrageous
in comparison with regular pressings and
the quality is much better. | think the future
is very bright for direct-to-disc.”

Direct-to-disc could also be called “live
in the studio” because all musicians are
present and everything played is cut direc-
tly onto a master lacquer. The process of-
fers no chance for remixing, editing or
overdubbing.

During the last four years, Weber has
worked on 13 direct-to-discs, serving in
various capacities and working for com-
panies such as Discwasher Recordings,
Sheffield Lab, JVC and Nautilus
Recordings. Most recently, in conjunction
with Discwasher, Weber has produced in
the last eight months “Intensive Care” by
jazz veterans Ray Brown, Paul Smith and
Louis Bellson, “Note Smoking" with Bellson
and the Big Band Explosion, and “Nostalgia
Suite” by Roger Kellaway and the Cello

Managers Series

Jeffrey Weber

Quintet.

Weber describes “Intensive Care” as an
album for jazz aficiandos “as well as for
folks who hate jazz.” “Note Smoking” is an
adventure in the contemporary big band
sound while “Nostalgia Suite,” Kellaway's
first recording in five years, is “a journey
into current jazz melodies while using the
theme “of yesterday.”

No Fooling
"l exist on the creativity of the musician,”

says Weber. "My job is to create a musical
(continued on page 67)

Steckler Worked In Textiles
Before Becoming Manager

NEW YORK — Richard Steckler spent 22
years of his life as an executive in the textile
business. Today, Steckler is teamed with
veteran music man Don Arden, president of
Jet Records, as the co-principal of a for-
midable new management firm, British-
American Management Company.
Steckler began his career in the music
business two years ago, he says, because |
had gone as far as far as| could in the textile
business.” He had met many people in the
entertainment industry on the Los Angeles
social circuit, and decided to switch careers
when he heard of an opening at BNB, a
large Los Angeles management firm.

After a year at BNB, Steckler formed a

partnership with Allan Bernard, and early
this year, the two men began to manage
Epic recording artists Heatwave. The group
toured heavily this spring and summer, and
Steckler was forced to try out his newly
learned managerial skills.

But the learning process didn’t take very
long, Steckler claimed, because of key
similarities in the textile and music
businesses. “They're not that different.”
Steckler stated. “The basic concepts of
marketing and managerial expertise are
essentially the same. You havetoknow how
to deal with business people, banks, and at-
torneys on a day-to-day basis.

“Just change the names of the
products,” Steckler continued, “and the
same kind of business situations apply to
both fields. Contracts, for example, are so
criticalty important in both areas. Once
you're experienced at reading and un-
derstanding them, you're way ahead of the
game.”

While in England this summer, Steckler
became re-acquainted with Arden, whom
he had originally met in September, 1977.
The two men discovered that their manage-
ment theories meshed incredibly well, and,
in September, they announced the forma-
tion of British-American Management.

Initially, Steckier said, the company will

display a strong multi-media thrust.
"Stigwood proved it can be done suc-
cessfully,” Steckler said, “and with a highly
visual group like Heatwave, we feel we have
a strong basis to move into movie and TV
tie-ins.”

Also, Steckler emplasized that, while
British-American will work closely with Jet
Records, the new company has no plans to
absorb management responsibilities for all
Jetacts. “The most we want is six,” Steckler
said. “In fact, once you get over three active
acts, it's very hard to control the situation.
So we feel very strongly about taking a
selective approach with our roster.”
Besides Heatwave, British-American has
signed Les McCann, Trickster, and
Magnum.

Steckler additionally stressed that
British-American will concentrate on
“much more of an international outlook
than most other management companies.”
He cited a recent Heatwave tour where the
group gave performances in Hong Kong,
Manila, and Bangkok, Thailand.

“These countries are into Western music
very heavily now,” Steckler declared, “and
the management of the future is simply go-
ing to have to know how to deal most effec-
tively within a global framework. Not only
are touring dollars going to be made on an
increasing scale, but | believe you'll see the
group’s records move well also, and a
manager is going to have to be prepared to
deal with every aspect of that scene.”

Asked to sum up his management
philosophy, Steckler concluded, “| think it's
very simple. We want to expand the artist's
market in every way possible. If that means
network TV in some cases, or Asian tours,
or movie deals, then we have to be able to
handle it, so any of our groups can get the
kind of exposure that will serve to enhance
and preserve their careers. We believe that
the record business isn’t saturated yet, by
any means, and that creative tactics on a
manager’'s part can still help to open up
markets for his artist.”
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Howard Rosen

CasablancaNames

Rosen Promo VP

LOS ANGELES — Howard Rosen has been
promoted to vice president of promotion at
Casablanca Records and FilmWorks, ac-
cording to Bruce Bird, executive vice presi-
dent of the company.

Rosen, previously national promotion
director, takes the position vacated when
Bird was promoted to his current post.
Rosen has been with Casablanca for the
past 12 years and with Bird helped create
promotions for artists including Kiss,
Donna Summer, Parliament, Village Peo-
ple, Meco, Santa Esmeralda and Stonebolt.

In his new position, Rosen will oversee
daily operations of the label's promotion
department, as well as supervising duties
of all regional promotion people. He will
report directly to Bird.

Powell Appointed
To A&M VP Post

LOS ANGELES — Ken Powell has been ap-
pointed vice president of business affairs at
A&M Records. Powell will negotiate for the
acquisition of talent and will be responsible
for the administration of contracts.

Powell joined A&M in 1977 as director of
business affairs after three years of law
practice in the entertainment field with the
firm of Mitchell, Silberberg & Knupp.

Announcing the appointment, Gil
Friesen, president, A&M Records, said,
“Ken Powell is an extraordinary asset to our
label. His expertise and knowledge and
spirit have been an inspiration to us all. His
new position will allow him an even greater
opportunity to grow and expand within our
organization.”

Levy Appointed
Vice President
Of MCA Music

NEW YORK — Leeds Levy has been ap-
pointed as vice president and executive
assistant to president Sal Chianta of MCA
Music. Based in New York, Levy will assist
Chianta in all segments of the company's
actlvities and will work closely with John
McKellen, vice president of administration,
Mark Koren, vice president of creative ac-
tivittes, Jerry Crutchfield, vice president
Nashville, and Warren Brown, vice presi-
dent, Los Angeles. Additionally, Levy willbe
directly involved with MCA's newly
augmented creative staff.
Previously With Rocket

Levy previously worked in a similar
capacity for Elton John's Rocket publishing
group and was a membership represen-
tative for ASCAP.

Dash Appointed
VP Of Business
Development,CBS

NEW YORK — Joseph F. Dash has been
appointed to the position of vice president
of business development for CBS Records.
In his new position, Dash will be responsi-
ble for the long-range business planning of
CBS Records Division, including acquisi-
tion and diversification ventures and other
special projects, and will constantly review
the operating requirements of the division.
He will report directly to Bruce Lundvall.

Prior to this position, Dash, who joined
CBS in 1969 as director of planning, held
the position of director of business
development for CBS Records.
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Eiegutives On The Move

Brooks Somersteln Alderman Ganls
Brooks Promoted At 20th — Donny Brooks has been promoted to national R&B promotion
director at 20th Century-Fox Records. Prior to this he headed 20ih's midwest regional
promotion, and was responsible for nine states.

Sldoti to 20th — The appointment of Rick Sidoti as national sales manager has been an-
nounced by 20th Century-Fox Records. Most recently, he was responsible for establishing
national independent distribution for Venture Records, where he served as national sales
and promotion director. Prior to this capacity, Sidoti was 20th's national singles sales
manager.

Somersteln To Tomato — Tomato Music Company has announced the appointment of
Marion Somerstein as the national director of publicity and artist relations. For the past two
years she was the east coast director of publicity at ABC, and prior to that was the national
publicist for Atlantic Records.

Kimmelman Reslgns — Barry E. Kimmelman has resigned as executive vice president of
Screen Gems-EMI Music Inc. and Colgems-EMI Music Inc. He was formerly vice president,
administration and business development at Capitol Industries-EMI, Inc.

Alderman To Inflnlty — Infinity Records has announced the appointment of Mark Alder-
man as west coast secondary promotion manager. He was most recently singles chart
editor of Cash Box Magazine. Previously, he was on the staff of WPOP in Hartford, Connec-
ticut.

Ganis Added At Infinity — Infinity Records has announced the appointment of Andrea
Ganis as east coast secondary promotion director. She will be based in New York and was
most recently national secondary promotion manager for Polydor Records.

LiIbow Named At Atlantic — Judy Libow has been promoted to associate director of
national pop album promotion for Atlantic Records. She first joined Atlantic Records in
1975 as assistant college promotion manager, and she was promoted to national college
promotion manager in January of 1977. Later that year, in September, she was again
promoted to national FM promotion coordinator.

Libow

Rosenmayer Sarno

20th Adds Lider — 20th Century-Fox Records has announceu the appointment of Dorothy
Lider as national credit manager. Before coming to 20th, she was with ABC Records as
west coast regional credit manager. Prior to her ABC affiliation, she was national credit
manager of United Artists for 15 years.

Chrysalis Ups Rosenmayer And Sarno — Chrysalis Records has announced the promo-
tion of Jan Rosenmayer and Lydia Sarno to artist development coordinators. Rosenmayer,
who has served for the last year as artist development assistant, will be responsible for
ticket buys, tour itineraries and progress reports and coordinating of social functions.
Sarno will be in charge of coordinating video, television and photographic projects. Prior
to joining Chrysalis Records, she worked at Magna Artists.

McLean To MCA — The west coast office of MCA Music has announced the appointment
of Dude McLean as director, writer/artist development. He comes to MCA Music from
Dawnbreaker Music.

Mushroom Taps Cope — Mushroom Records has announced the appointment of Mark
Cope as national sales and marketing coordinator. He comes to Mushroom from Pick wick
Distributing where he was advertising and marketing coordinator, a continuation of his
position that began at M.S. Distributing nearly two years ago

Kay To 20th — The appointment of Mike Kay to 20th's field staff as the southwest regional
sales representative was announced. Before joining 20th, he was marketing coordinator
for H.W. Daily in Houston, Texas for 1z years. Prior to his affiliation with H.W. Daily, he was
a college rep for A&M in Austin, Texas for 1'% years.

Linnum Added At 20th — 20th Century-Fox Records has announced the appointment of
Rod Linnum as regional promotion director for the label. Rod will be responsible for
Michigan, northern Ohio and western New York, reporting to Barry Goldberg directly.
Before coming to 20th, he was affiliated with Handleman Records in Detroit.

Hobbs At Janus — Dennis Hobbs has moved from Janus marketing to the promotion staff.
Hobbs will be responsible for the south-central region of the country. Prior to his involve-
ment with Janus, he was with ABC and AM's promotion team in St. Louis. Hobbs will be
working out of St. Louis.

A
McLean
ABC Appolints Moyers — ABC Records has announced the appointment of Henry Moyers
as branch manager, ABC, New York. In addition, he will retain his duties as east coast
regional manager for ABC Records.
Goldsteln At CRI — CBS Records International has announced the appointment of Bar-
(continued on page 76}
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Label-Dealer Cooperation
Maximizes Hits, Says Orleans

LOS ANGELES — “I don’twant to be a part
of a record company that isn’t selective
about every piece of product it puts out.”

Arnie Orieans, vice president of sales
and merchandising for ABC Records, was
talking about the label's commitment to its
artists — a commitment he feels should be
emotional as well as financial.

“Most musically valid artists that don't
happen,” Orleans says, “don’'t happen

because they are ‘undermerchandised.’'”

Arnie Orleans

But this doesn’t mean the acts are being
shortchanged in terms of how many
posters or radio spots they are ailoted.
Rather, he traces the problem to people at
the record company who “don't believe
strongly enough in the artist, or if they do,
don’t give the time and energy required to
share that belief with the other people in our
industry — namely, radio, wholesalers and
retailers.

“When a potential hit record comes out
of the recording studio, it's a matter of ex-
posing it to as many people as possible so
that the consumer can say, ‘Okay, | know
aboutit. I've heard it. Do lwantto go outand

spend this five, six or seven dollars to buy
it?' "

| Orleans, who joined ABC eight weeks
| ago, was formerly vice president of

marketing for 20th Century-Fox Records. In
his new position, heisresponsiblefor sales,
merchandlsing, marketing, advertising and
creative services.

Create A ‘Hook’

Orleans stresses the importance of
creating initial consumer awareness of a
record before moving in with additional
merchandising and advertising dollars.
The key, he says, especially for a company
like ABC that uses both branch and in-
dependent distribution, istocome up witha
“hook" that will get distributors and
retailers behind the record.

“Quite often this Is a matter of reaction,”
he says, "“with the street giving you the hook
you're looking for to say, ‘We've got
something going here, nowisthetimeto go
out there and buy those radio spots and
point-of-purchase materials for in-store
display.’

“Until the consumer has an awareness
base, there is no point in spending a great
deal of money because advertising cannot
create sales; it can only enhance sales.”

While Orleans concedes that radio is still
the primary means of exposure for recor-
ded music, he says in-store activity at the
retail level is becoming increasingly more
important as an avenue of promotion.

“The retail explosion we've heard so
much about of late is for real,” he says.
“There are more stores, and they are better
merchandised, better staffed and better
stocked than ever before. And this, along
with certain areas of radio being maybe a
little more inhibited than we as manufac-
turers would like them to be, has made
retail exposure a significantly more vital
force.”

All of which, according to Orleans, points
up the inherent partnership between
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manufacturer and retailer. “We have toun-
derstand each other's needs, frustrations
and problems,” he says. “And part of that
understanding is that neither side gouges
the other.

“We have to understand that the retailer,
because of today’'s pricing structure, is
generally working on a small margin of
profit. So we have to supply him with as
much assistance at no cost as is humanly
possible.”

Costs Of Dolng Business

On the other hand, he says, the retailers
“must understand that they have certain
costs of doing business™ and should notex-
pect the manufacturer to cover these costs.
At the same time, retailers have “to be every
bit as concerned as we are about breaking
new acts,” he adds.

In view of the current trend toward muilti-
platinum shipments of new releases,
Orleans was asked how the label deter-
mines what the initial pressing for a given
album will be. “You attemptto come up with
the number or quantity that is the
reasonable limit the marketplace can hold,
to maximize that release at that time,” he
says. “Returns are there for the times our
educated guesses are wrong.”

Finally, Orleans pointed out that “to
create artificial billing” by shipping more
product than the marketplace will bear is
“self-defeating.” He explains, “You might
be convinced that you have a double
platinum album, but if you know the ac-
count can reasonably handle only five or
ten pieces in his store, then what have you
accomplished by making him take more?

“No one gets paid until records get sold,
so if they are sitting on the floor in his back
room they are creating no revenues for
anyone. All you've done is tie up awhole lot
of people’s cash and, more importantly,
you have created a negative tone
psychologically.”

Big 3 Music Reaches
Agreement With Disney

NEW YORK — The print division of United
Artists Music, The Big 3 Music Corp., will
produce and distribute music publications
from the Walt Disney publishing catalog,
wonderland Music Co., Inc. and Walt Dis-
ney Music Co., in the United States and
Canada.

The long-term agreement, which covers
both current and future pop and standard
music print, was signed at the Disney
Studios by Gary Krisel, vice president and
general manager of Walt Disney Music Co.;
Vic Guder, director of the Disney music
publishing organization; and Harold
Seider, president of UA Music.

Negotiations were concluded as the Dis-
ney complex prepares to move into a major
national merchandising support campaign
in celebration of the 50th birthday of Mickey
Mouse. The birthday theme and broad
merchandising efforts will be fully im-
plemented this fall in all of the Disney enter-
prise sectors, including television, movies,
books, soft goods, hard goods and Disney
amusement parks, as well as the record
and music publishing areas.

The Disney emphasis on the music-
record drive dovetails with recent policy
statements from UA Corp. and its parent
organization, Transamerica, that UA Music
is considered a key growth division in its
projections. UA Music's print operation has
in recent years enjoyed a particularly sub-
stantial expansion, and now produces a
substantial share of the industry’'s music
books, sheet music and educational music
publications.

Herman Steiger, executive vice presi-
dent of The Blg 3, noted that with the new
acquisition of print from the Disney
catalogs, The Big 3 now produces and dis-
tributes print material for some 40 outside
music publishers.

East Coastings,/Points West

EAST COASTINGS — TRAGEDY AT THE CHELSEA — The Chelsea Hotel is an old
building on West 23rd Street in Manhattan. Some people call it seedy. Others find the hotel
attractive because of its reputation as an artists’ hangout. Among these artists are rock
musicians like Sid Viclous, the 21-year-old former bass player for the Sex Pistols, who
stayed in a room atthe Chelsea with his girlfriend, Nancy Spungen. The couple, according
to reports, were not in good shape. Their friends allege that they played with knives, and
that they had nasty fights, and that Sid was a seriously ill methadone addict. On October 12,
New York City police found the body of Nancy Spungen, lifeless underneath the sink of the
room she shared with Vicious, whose real name is John Simon Ritchie. She had been
! fatally stabbed in the abdomen. Sid Vicious

was charged with murder. Onhisway to the
police station, he looked pale and frail, but
when photographers approached, he
snarled and threatened to smash their
cameras.
THE AFTERMATH — Sid spent the next
five days at the drug detoxification unit of
Rikers Island near New York. His mother
flew in from London, as did Malcolm
MclLaren, the Sex Pistols former manager.
$50,000 bail was posted, and Sid is now out
of jail, in McLaren’s custody. McLaren says
that a Sid Vicious album will be recorded
soon to help raise money for Sid’s defense
fund. A defense fund drive has also been
started in England, and there is talk that a
film featuring Sid Vicious will soon be
released.
MEANWHILE — Vicious' arrest took place
the same day that MCA and Infinity Records hosted the new label's coming-out party
amidst the marbled splendor of the New York Public Library on 42nd Street and Fifth Ave.
Thats right, the party was held in the entrance hall of the library, and the regal setting,
sumptuous food, and lively crowd contributed to making the party one of the most talked-
about of the year. Ron Alexenburg, of course, was the star of the evening and joining him
were Infinity artists Orleans, Doble Gray, and Robert Johnson. Also on hand were Meat
Loaf, who enveloped Ron with a giant bear hug; Lenny LeBlanc; Nona Hendryx; Gariand
Jeffries; Terry Cashman; Biil Aucoln; Ron Deiesener; Nat Welss and 99X program director
Bobby Rich, who mumbled through his drink, “who are these people, anyway?"
NAMES IN THE NEWS — Jon Landau, also in attendance at the Infinity affair, said that his
main concern right now for Bruce Springsteen was to assemble a double live album *“as
soon as possible” ... And while we're on the Bruce beat, reports are that the Pointer
Slsters will be the next artists to cover Springsteen's “Fire” ... Ex-Mahavishnu John
McLaughlin has two new band members: bassist Fernando Saunders and drummer Tony
Smith. Both played with Jan Hammer previously. Look for Earth, Wind and Fire to have
their greatest hits package ready soon ... Rita Coolidge and Scott Muni will host the
second annual DIR Rock Radio Awards Show, set to air on November 22. Award winners
will be announced at a press party at Elaine’'s November 2. The Sweethearts of Salt Lake
City, Donny and Marle Osmond, will soon be punched outon TV spots — as part of their
new Hawaiian Punch endorsements ... #
Stephanle Mills spectacular at her Grand
Finale gig ... Arien Roth, scoring critical
points with his debut album on Rounder
Records, will tour with Tony Bird and Art
Garfunkel until December ... Move over
Harlan Sanders — Raymond Froggatt has
a single on Jet Records titled “Southern
Fried Frog” . .. Gospel star Waiter Hawkins
will be the guest of honor at reception
hosted by Word Records at the Warwick
Hotel October 23 . . . Hot Long Island Band
Freelance Vandals signed to UA. Dennls
Ganlm will produce . . . Beverly Padratzik
has left Jetin New York to join Bill Graham
FM Productions in San Francisco. . . David
Salldor joins the inimitabie Howard Bloom

. Grace Jones has signed with Norby

PHILLIPS SIGNS — Songwriter Shawn
Phillips recently signed an exclusive
songwriter contract with Cafe Americana
Music. Phillips’ tirst album for RCA
Records, "Transcendence,” is scheduled
for release soon. Pictured (I-r) at the sign-
ing are: Steve Bedell, Casablanca vice
president/publishing and Phillips.

CELEBRATING GEORGIA’'S MUSIC —
The First Annual Georgia Music Week,
which was designed to spotlight Georgia's
expanding involvement in the music and
recording industries, was held recently in
Atlanta. Pictured (I-r) joining the festivities
are: Sam Wilhoit, president of NARAS,
Atlanta chapter; Zell Miller, Georgia Lieu-
[ eh———_ i Yo" tenant Governor; and Bill Denny, national

NEW YORK NOTES — Last week's most PréS/dentof NARAS.

sought-after item was a spoof of the New York Times titled Not The New York Times. Hours
after the bogus papers hit the newsstands, they were completely snapped up by the public
at one dollar a shot! On the music side, there’s a clever take-off on the pretentious “this ob-
server” style of John “Rockhill” Rockwell, who ruminates on Patti Smith's Brain Wave Pat-
terns. The mystery publisher behind the collector's item venture is Josh Feigenbaum, a
staffer for DIR Broadcasting ... LC Musical Productions is planning its third Royal New
York Doo Wop Show at the Beacon in December. Last time out, the show boasted the
talents of the Clovers, the Passlons and the' Flamingos, among others . . . And also on the
doo-wop circuit, British hitmakers The Darts were in town to audition for a bass singer.
Over 300 hopefuls flunked the test in England, so the group came to where doo-wop was
born to pick their singer.

THE DOORS RETURN — After listening to “An American Prayer,” the latest and probably
final Doors project, any original Doors fan has to feel a bit shaken. The album combines a
remarkably clear track of Jim Morrison reading poetry, while new Doors instrumental
material is delicately layered underneath. The music is slightly more jazzy than previously
released material, and there's a live version of “Roadhouse Blues” on the album as well. It
sounds remarkably like something the Doors would have done if Jimhad returned from his
fateful visit to Paris in 1870.

charles palkert
POINTS WEST — ELTON JOHN — The buzz around town last week was all about Elton

John’s extended solo performance at the convention for the record group of MCA, Inc.
Originally, Elton planned to play three of four songs, something new and somethlng old,
but once he got behind the piano he didn't stop until two hours later. For many in the
audience, it was their first time seeing him perform, since he hasn't toured in the past two
years. Much like the Elton of old, he charmed the audience with his wit and jokes about the
industry. He even altered the ending of “Your Song" to express his gratitude for the support
MCA Records has given him over the years. He said he thinks of his new album, “A Single

{continued on page 18)
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Retailers Express Concerns
At NARM Regional In N.Y.

by Leo Sacks

NEW YORK — Though the theme of this
year's NARM regional meetings has been
the ‘“recognition” and “development” of
middle-management retailers, the effect of
wholesale price increases on sales of
crunch were the key topics discussed at
last week’s session here.

The series of day-long regional
meetings, which will have convened in 18
cities across the country when concluded
later this month, are designed to bring
NARM to the attention of mid-management
executives and grass-roots industry
workers who have never before par-
ticipated in the association’s activities.

Joe Cohen, executive vice president of
the international organization, compared
the regionals to a mini-NARM convention
on a local level, where hundreds of retail
personnel meet with their manufacturer
vendors to discuss their specific needs.

“We'retrying to prove to the industry that
NARM is something more than an annual
five-day convention,” Cohen explained in
an interview with Cash Box following the
morning program, which featured a lecture
by marketing consultant David Rachman
on “Managing a Retail Store.” Cohen ad-
ded, “The thrust of the organization has
always been to address itself to issues that
confront the industry daily, and | think that
these regional meetings are proof of that
objective.”

Bigger Attendance

With the addition of 130 new member
companies in the lastyear, Cohen said that
attendance at the regional meetings will
have increased by an estimated 70-80%
over last year's turnout of one thousand
persons in 12 cities. Six new cities (Boston,
Cincinnati, St. Louis, Kansas City, Min-
neapolis, and Denver) were added to the
regional schedule this year, though con-
ferences for the retailers with the manufac-
turers were not arranged in those cities,

Tulsa Int’l Festival
To Be Taped For TV

LOS ANGELES — Thesecond annual Tulsa
'78 International Music Festival, which will
be held Nov.3-5 and hosted by Jim Halsey,
will be taped for television by Osmond
Television. The festival will attract perfor-
mers, syndicated and major television and
radio network producers, talent buyers,
theatre, club and fair promoters and mem-
bers of domestic and foreign press.

A V.I.P. banquet will kickoff the festival
on Friday evening, Nov.3, at the Williams
Plaza Hotel in downtown Tulsa.

Highlighting the event will be alive laser sky
show produced by The Image People in
association with AV-lll. Also slated for the
weekend event will be Country Music
Magazine’s presentation of its second an-
nual Bullet Awards at the Mayo Hotel.

DOUBLE DATE FOR ‘A SINGLE MAN’ — Eiton John traveled to New York and Los

because it was the first time these markets
had experienced regional meetings.

Cohen said that manufacturers may at-
tend conferences in those six cities next
May and June (when the regionals resume
again), depending upon the size of the tur-
nout in each city this year. He emphasized
that he was particularly pleased by the
crowds in Boston and Cincinnati.

He also speculated that the number of
conference sites might be increased next
year, but reserved comment on the exact
number. It is expected, though, that the St.
Louis and Kansas City meetings will be
consolidated in 1979.

Pressing Problem

Representatives of the industry’s major
manufacturers said they were very pleased
with the results of their meetings with the
retailers. Sales managers and regional
marketing reps agreed that the involve-
ment of middle-level management person-
nel significantly enhanced the sessions. For
instance, they felt that the meetings opened
up lines of communication with assistant
store managers that might not ordinarily
exist.

After one-to-one meetings with retailers
at the New York conference, a number of
manufacturers noted that the prime con-
cern among the dealers was the pressing
problem and how the expected crunch
would affect the availability of hit productin
the coming weeks.

Ed Jarman, eastern region director for
Polygram Distribution, said that he told his
accounts that they would have to make cer-
tain adjustments on their end. “They were
advised that, when they have the oppor-
tunity to order, they should put in for a 21-
day supply as opposed to a 10-day period,
for example. That way, if they’re out of cer-
tain stock and it's taking us seven days to
get to them instead of three, they will be
prepared to meet their particular needs.”

Jarman stated that he was happy to see
the Sam Goody, Korvettes, and Harmony
Hut chains bring their individual store
managers to the meetings because it
seems that the record industry has no retail
managerial training ground for these peo-
ple. In promotion, we have radio. In
management, we reach out into our sales
and field forces. But in retail, it's not enough
for store personnel to simply like music. It
would be good if they had some business or
marketing background, let's say.”

Craig Smith, northeast sales manager
for Warner Bros. Records, noted that

“when you talk with a principal of a store or
(continued on page 42)

Steely Dan Album Set

LOS ANGELES — "Steely Dan's Greatest
Hits” will be released by ABC Records in
late October. The two-record set features
18 songs, one of which, “Here At The
Western World,” is a previously unreleased
track.

Angeles recently for “Meet The Press” luncheons to promote his new album “A Single
Man.” Elton met with representatives from the print media and radio and did a three-hour
live interview with Scott Muni of WNEW-FM in New York. Pictured (I-r) are: John and Mike
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Man,” as similar to his “Honky Chateau” LP of 1972, in that “it was just a fun album to
make.” He said he is still collaborating with Bernie Taupin and songs he has written with
Bernie will appear on future albums, even though all those on the new LP were written with
Gary Osborne. He added that he has abandoned the flashy spectacles of the past in favor
of contacts out of practicality, not the desire to change his image. He reiterated that he has
no desire to tour again, although he did not rule out the possibility of isolated shows at
some point in the future. If that should happen, he said he would probably play solo, be-
cause that is the most exciting manner of performing he knows. He added that three cur-
rent artists he enjoys are Cars, David Sanclious and Walter Egan.

DOIN’ THE L.A. SHUFFLE — On the business side, the attention was directed to the shifts
in positions going on at several labels last week. Ray Anderson, RCA Records division vice
president of sales left the company and has reportedly joined ABC, replacing Gary Davis,
ABC's former vice president of promotion and artist development. Also at RCA, the posi-
tion of western regional promotion manager has been dissolved, leaving the status of both
Allan Mels and Loule Newman in question, although both apparently will remain with the
company in new positions. RCA’s official comment is that it has eliminated Anderson’s old
position. The reparting structure within the company also is said to have changed, calling
for all promotion to report directly to label president Robert Summer, with the exception of
A/C and trade liaison personnel, who reportedly will be responsible to Joe Galante in
Nashvilie. Across town at CBS Records, Jim Jeffries has left his position as director of
national promotion at E/P/A and may be heading towards Warner Bros. There had been
talk that Michael Abramson would be shifting from RCA to Grunt Records, but confusion
arose because he reportedly will now be working strictly with Jefferson Starship projects,
but remaining with RCA . . . And the Gallianis are rumored to be leaving ABC Records.
STREET KIDS — Chicago joined in the Los Angeles Street Scene celebration last week
because the group members are supporters of the city and personal friends of L.A. Mayor
Tom Bradiey, who asked them to perform. The event was staged to promote the city and
raise money for the arts (much of which was cut with the passage of Proposition 13).
: Chicago also played to what grew into a
crowd of 150,000 as a way of rewarding
fans who might have been unable to see the
group’s shows the past summer at the
Greek Theatre, since they knew it would be
some time before they return to Los
Angeles for concerts. The group willmake a
rare TV appearance on Dick Clark’s show
Oct. 25. ... Another group out on the
streets is Mercury’'s City Boy. From the
English streets of Birmingham themselves,
the band’'s members had long expressed
the interest to find out more about the

L.A. DISCO — Friday the 13th was the kick-
oft night for ACIl/Dave Kesey’s production
of “L.A. Disco” an extravaganza held at the
Hollywood Palladium. It runs for six con-
secutive weeks. Pictured at the fete are
Salsoul recording artist Charo and party-
goers.

Mexican-American culture in Los Angeles,
so Gwen Davls, deputy mayor of the city, is
honoring the group with a proclamation let-
ter and lunch Nov. 6. City Boy, in turn, will
present Davis with a key to the city of Bir-
mingham. Several representatives of the
Mexican-American community will attend

... Ex-Los Angeles residents Donald Fagen and Waliter Becker, now part of the “I Love
New York” faction, paid numerous visits to the Bottom Line and caught Raul de Souza,
Bobby Lyle and Gary Bartz recently. The Steely Dan nuclei are loosely related in that
Warren Wallace, former Steely Dan road manager, is now working with de Souza and in-
vited Becker and Fagen to see the Capitol R<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>