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It's a knockout!

The original soundtrack
fromthe motion picture starfing

BARBRA STREISAND and RYAN O'NEAL

includes

BARBRA STREISAND’S HIT SINGLE
THE MAIN EVENT/FIGHT"

*Produced by Bob Esty; Written by Paul Jabara, Bruce Roberts/Paul Jabara, Bob Esty

Album produced by: Barwood Films, Lrd. Executive producer: Gary Le Mel bia
mAWomerBros. Film "Columbia” (@Y are mademarks of CBS Inc. © 1579 CBS Inc on Columbia Recor dS&TOpES @




THE INTERNATIONAL MUSIC RECORD WEEKLY

GEORGE ALBERT

President and Publisher

MEL ALBERT

Vice President and General Manager

CHUCK MEYER

Director of Marketing

DAVE FULTON
Editor in Chief

J.B. CARMICLE

General Manager, East Coast

JIM SHARP

Director. Nashville

East Coast Editorial

KEN TERRY, East Coast Editor
CHARLES PAIKERT

LEO SACKS

AARON FUCHS

West Coast Editorial

ALAN SUTTON, West Coast Editor

MARK ALBERT, Radio Editor

COOKIE AMERSON, Black Music Editor
JOEY BERLIN — RAY TERRACE

MARC CETNER — MICHAEL GLYNN
RICHARD IMAMURA — FRANK SANELLO

Research

KEN KIRKWOOD. Manager

BILL FEASTER — LEN CHODOSH

SEAN THOMAS — JACK CHIPMAN

MARTIN SOBOL — HARALD TAUBENREUTHER
MIKE PLACHETKA

Nashville Editorial/Research
BOB CAMPBELL

KEN WOODS

DENISE MEEK

JENNIFER BOHLER

Art Director
LARRY CRAYCRAFT

Circulation
THERESA TORTOSA, Manager

PUBLICATION OFFICES
NEW Y

1775 Broadway N.Y. NY. 10019
Phone: (212) 586-2640

Cable Address: Cash Box NY
Telex 666123

CALIFORNIA

6363 Sunset Blvd {Suite 930)
Hotlywood. Ca. 90028
Phone: {213) 464-8241

NASHVILLE
21 Music Circle East. Nashville. Tenn. 37203
Phone: (615) 244-2898

CHICAGO

CAMILLE COMPASIO. Coin Machine. Mar
1424 S 61st Ct.. Cicero IL 60650

Pnone: (312) 863-7440

WASHINGTON, D.C.
JOANNE OSTROW

4201 Massachusetts Ave., NW
Washington, D C 20016

UNITED KINGDOM— NICK UNDERWOCD
25 Denmark St.. London WC 2 England
Phone: 01-836-1362/01-836-4188

MIGUEL SMIRNOFF

Director Of South American Operations

ARGENTINA — MIGUEL SMIRNOFF
Belgrano 3252, Piso 4 "B

Buenos Aires, Argentina

Phone: 89-6796

BRASIL Pandisc-Madison Brizzi Neto
RVA Conselheiro Crispiniano, 344 4 Ander
Sala 406 — S3o Paulo. Brasit

Phone: 222-9312/223-8907

CANADA KIRK LaPOINT=

56 Brown’s Line

Toronto. Ontario, Canada M8W 359
Phone: {416) 251-1283

HOLLAND — CONSTANT MEYERS
P.O. Box 7485

1007 JL

Amsterdam, Holland

Phone  020-767472

ITALY — GUIDO HARARI
via Forze Armate, 260 (It C)
20152 Milan. ltaly

Phone: 02-45-65-065

SPAIN— ANGEL ALVAREZ
Lopez de Hoyos 178, 5 CD
Madrid — 2 Spain

Phone: 415 23 98

AUSTRALIA — ALLAN WEBSTER
4 Stanley Street
Richmond, Victoria. Australia 3121

JAPAN — Adv. Mgr., SACHIO SAITO
Editorial Mgr., KOZO OTSUKA

3rd Floor of Chuo-Tatemono bldg.
2-chome. 11-1. Shinbashi, Minato-ku,
Tokyo Japan, 105

Phone: 504-1651

FRANCE — MS. DILEK KOC
12 Boulevard Exelmans
Paris. France 75016

Phone: 524-4784

WEST GERMANY — GERHARD AUGUSTIN
Herzog Rudolf Str. 3

8 Munich 22

Phone: 221363

Telex: 5-29378

SUBSCRIPTION RATES $80 per year anywhere in
the U.S.A. Published weekly by CASH BOX (ISSN
0008-7289), 1775 Broadway, New York, N.Y. 10019,
Printed in the U.S.A. Second class postage paid at
New York, N.Y., and additional mailing offices.
Copyright 1979 by the Cash Box Publishing Co., Inc.
All rights reserved. Copyright under Universal
Copyright Convention. POSTMASTER: Send form
3579 to CASH BOX, 1775 Broadway, New Yotk, N.Y.
10019

VOLUME XLI — NUMBER 8 — July 7, 1979

CASH BOX

EDITORIAL The Consumer Speaks Out

This week Cash Box features the results of an in-
formal consumer survey conducted on the front
lines — in the record stores and rack accounts
where record and tape buyers decide the fate of our
industry everyday. And along with the information
put forth in the story, the survey also drove home a
poirt that some of us tend to overlook — the level of
awareness the consumer has in areas sometimes
thought of as industry matters.

Perhaps most striking was the number of record
buyers seriously upset about a matter of increasing
concern to manufacturers and retailers — pressing
quality. Along with comments about pricing and the
artistic merits of disco, complaints about the quality
of today’s viny! product were the most frequent
responses to the “additional comments” section of
our interviews.

The survey cannot tell us how many record
buyers have been turned off to the medium because
of scratches, skips, warps and surface static en-
countered on new albums. But it is clear that the in-
dustry must face up to this problem in the coming
months or risk a damaging erosion of the market.

Another surprise was the number of people who
felt that expensive promotional campaigns often
support the wrong artists. Many accused record
companies of greed by heavily promoting new ar-
tists, and passing the costs of the campaigns that
don’t work on to the consumer.

It is still true that most recorded music buyers
consider albums and tapes to be a good entertain-
ment value. But the industry should realize that this
will not necessarily always be the case, if proper at-
tention is not paid to the concerns of the consumer.

News HIGHLIGHTS

Cash Box consumer survey examines record and tape buying

patterns (page 7).

e Portrait revamped, 58 laid off in CBS restructuring (page 7).
* New tax sets off round of price hikes in the U.K. (page 7).
¢ NARM president Cohen unveils new ‘“gift-giving” program

(page 8).

* Rocket Records names Barney Ales president (page 8).
* Executive teamwork seen as key to Casablanca’s success

(page 17).

e “Rust Never Sleeps” by Neil Young and Crazy Horse and
“Secrets” by Robert Palmer are the leading Cash Box Album

Picks (page 50).

TOP POP DEBUTS

SINGLES i

| AM — Earth, Wind & Fire — ARC/Columbia

ALBUMS o

LIVE KILLERS — Queen — Elektra

POP SINGLE

RING MY BELL
Anita Ward
Juana/TK

R&B SINGLE

RING MY BELL
Anita Ward
Juana/TK

COUNIRY SINGLE

AMANDA
Waylon Jennings Bt
RCA

NUMBER

ONE RAE ALBUM

JAZZ

STREET LIFE
Crusaders
MCA

Anita Ward

POP ALBUM

BREAKFAST IN AMERICA
Supertramp

1 AM
Earth, Wind & Fire
ARC/Columbia

COUNTRY ALBUM

GREATEST HITS
Waylon Jennings
RCA

DISCO

BAD GIRLS
Donna Summer
Casablanca




July 7, 1979
Weeks Weeks
On On
6/30 Chart 6/30 Chart
1 RING MY BELL SHAKEDOWN CRUISE 67 I'LL NEVER LOVE THIS WAY
ANITA WARD (Juana/TK 3422) 1 8 JAY FERGUSON (Asylum E-46041) 27 10 AGAIN
4 BAD GIRLS* Gs" 35 THE MAIN EVENT/FIGHT DIONNE WARWICK (Arista AS 0419) 78 3
DONNA SUMMER (Casablanca NB 988) 5 7 e BARBRA STREISAND {Columbia 3-11008) 46 4 68 LAST OF THE SINGING
3 WE ARE FAMILY - ' 36 GOOD TIMES* COWBOYS
SISTER SLEDGE (Cotillion/Atlantic 44251) 2 14 ’ ‘ CHIC (Atlantic 3584) 51 4 THE MARSHALL TUCKER BAND
4 CHUCKE.S IN LOVE 37 WEEKEND (Warner Bros. WBS 8841) 77 3
RICKIE LEE JONES WET WILLIE (Epic 8-50714) 43 7 69 YOU'RE MY WEAKNESS
B 0oGiE WONgVé;‘E':E;:VBS 88251 & M 38 SHAKE YOUR BODY (DOWN TO FAITH BAND (Mercury 74068) 72 6
'HE NM
EARTHvW'ND&F'RER\Aé'/Tg ITHEbE_M:?L'J%QGS 6 9 - HE GRO[%’:‘E%/)ACKSONS (Epic 8-50656) 31 21 79 YOG\LE SO REEIESENT
& HOT STUFF { ORGIEN Sy ) 49 UP ON THE ROOF BONNIE POINTER (Motown M 1459) 80 3
DONNA SUMMER (Casablanca NB 978) 3 12 Ja SRR ey B2 1B 71 IF YOU CAN'T GIVE ME LOVE
40 PEOPLE OF THE SOUTH WIND SUZI QUATRO (RSO R§ 929) 53 7
7 SHE BELIEVES IN ME KANSAS (Kirshner/CBS ZS8 4284) 47 6 72 WE'VE GOT LOVE
) KENNY ROGERS 41 SAD EYES PEACHES & HERB (MVP/Polydor PD-14577) 86 2
U d Artists UA-X1273-Y 8 2 i
(DRitedpiutists Has -Y) 1 ROBERT JOHN (EMI America P-8015) 45 8 73 F THAT YOU’ E ’
3 FEEL THAT YOU'RE FEELIN
8 SHINE ALITTLE LOVE 42 LOVE YOU INSIDE OUT MAZE FEATURING FRANKIE EEVERLY
ELECTRIC L(Uichgnggggg?% _— BEE GEES (RSO RS 925) 30 12 (Capito P-4686) 74 4
43 DISCO NIGHTS (ROCK FREAK Gs 74 TURN OFF THE LIGHTS
WANT YOU TO WANT ME G.0. (Arista AS 0388) 34 16 X TEDDY PENDERGRASS
CHEAP TRICK (Epic 8-50680) 12 12 44 GET USED TO IT {Phila. Int'./CBS ZS8 3696) 84 2
10 THE LOGICAL SONG ’
SUPERTRAMP (A&M 2128-S) 8 14 ROGER VOUDOURIS 75 ILLKNOW HE%!C%EFNEL%EETEER'Z
(Warner Bros. WBS 8762) 33 17 (Capricorn CPS 0325) 79 3
PMAKIN !31;\3]0 NAUGHTON (RSO RS 916) 14 17 45 SUSPICIONS 76 ENERGY CRISIS'79
42 GOLD i - RENEG:ng AABBITH(EISKIAIE~SE053N [55 £ ' DICKIE GOODMAN (Hotline/TK 1017) 85 2
JOHN STEWART (RSO RS 931) 15 8 6 STYX (ABM 2110-S) 38 17 77 LIGHT MY FIREx
13 YOU TAKE MY BREATH AWAY AMII STEWART (Ariola 7753) 81 3
REX SMITH (Columbia 3-10908) 7 12 47 DON'T EVER WANNA LOSE YA 78 HOLD ON
(Columbia 3- ) NEW ENGLAND (Infinity INF-50,013) 40 10
14 WHEN YOU’RE IN LOVE WITH A 48 HEART OF GLASS* ARSIEAEEMERhioes &2 &
. 79 YOU’RE THE ONLY ONE
BEAUTIFUL gﬂo%gyéapitol S—— 49 MARRIED :ZNNDE (Chrysalis CHS 2295) 41 22 - ‘DlFFERE?;L;v%\;TLOSS(RCA PB-11577) 88 2
s s
15 AIN'T NO STOCPFPA\IIJrIJJElr\‘I'gVVH?I’gH‘zAD BETTE MIDLER (Atlantic 3582) 52 6 MAUREEN McGOVERN
{Phila. International/CBS 288 3681) 18 11 Q 50 THE DEVIL WENT DOWN TO - (Warner/Curb WBS 8835) 90 2
16 ‘IIVIUOSSTTWHEN I NEEDED YOU GEORGIR DANIELS BAND VILLAGE PEOPLE (Casablanca NB 973) 42 17
RANDY VANWARMER (Bearsville BSS 0334) 11 17 2 (ERiCIBla07d0)] 167 82 |GIRL OF MY DR%"\‘LV'MSTCHA TR
17 YOU CAN'T CHANGE THAT (Sf R R PR
RAYDIO (Arista AS 0399) 21 12 ( ) 83 BORN TO BE ALIVE#
18 DOES YOUR MOTHER KNOW 52 VENGEANCE PATRICK HERNANDEZ (Columbia 3-10986) 87 &
g CARLY SIMON (Elektra E-46051) 54 5
ABBA (Aflantic 3574) 2) 8 , 84 GOODBYE STRANGER
19 MAMA CAN'T BUY YOU LOVE* Rl 5 U e pr RS e L SUPERTRAMP (ASM 2162) — 1
ELTON JOHN (MCA MCA-41042) 25 5 (Columbiatat ) 85 | DO LOVE YOU
20 | CAN'T STAND IT NO MORE 3 MORNINSGPYEég\%AE Infinity INF-50,011) 65 6 S @iaristalas 0226) = 0
PETER FRAMPTON (A&M 2148) 23 7 55 (YOU REALLY RO(CKI lIVylE e ‘86 LONG LIVE ROCK
21 HEART OF THE NIGHT NICK GILDER (Chrysalis CHS 2332) 58 7 THEWHO(MCAIMCA1058) =
POCO (MCA 41023) 24 9 56 YOU ANGEL YOU 87 AMAN b Ao . 58 (RC
22 | WAS MADE FOR LOVIN’ YOU*® ) y AYLON JENNIN (RCA PB-11596) 89 5
KISS (Casablanca NB 983) 25 7 MANEREBIMANNISIEART BANDY 88 SWEETS FOR MY SWEET
23 ROCK ‘N’ ROLL FANTASY 2 : (Warner Bros. WBS 8850) 61§ TONY ORLANDO (Casablanca NB 991) — 1
BAD COMPANY 63 57 YOU GONNA MAKE ME LOVE 89 YOU'VE GOT ANOTHER THING
(Swan Song/Atlantic S8 70119) 13 16 SOMEBODY ELSE~)TrHEJONESGIRLS ~ COMING
24 DAYSGONEDOWN (Phila. nternational/CBS ZS8 3680) 68 3 ‘Y90 THE BOSS X FQTELNBICIWICR41050) = ]
(United Artists UA-X1298) 29 6 58 KISS IN THE DARK - DIANA ROSS {Motown M 1462) — 1
PINK LADY (Elektra/Curb E-46040) 62 5
25 DOITORDIE 91 AIN'T LOVE A BITCH
ATLANTA RHYTHM SECTION ’ 589 MY SHARONA ROD STEWART (Warner Bros. WBS 8810) 49 11
(BGO/Polydor PD 14568) 28 7 ‘ THE KNACK (Capitol P-4731) 70 3 92 EASY WAY OUT
26 DANCE THE NIGHT AWAY 60 IF1SAID YOUHAD A BEAUTIFUL ROY ORBISON (Asylurr E-46048) 93 4
VAN HALEN (Warner Bros. WBS 8823) 22 11 BODY WOULD YOU HOLD IT 93 WE ALL NEED LOVE
ng 27 GETTING CLOSER AGAINST ME TROIANG (Capitol P-4708) 95 3
D * WINGS (Columbia 3-11020) 57 4 BELLAMY BROTHERS 94 OH WELL
28 SHADOWS IN THE MOONLIGHT @ s 6o (Warner/Curb WBS 8790) 64 7 ROCKETS (RSORS 935) — 1
ANNE MURRAY (Capitol P-4716) 32 8 95 ANYBODY WANNA PARTY?%x
29 MINUTE BY MINUTE BB iGHWAY ST(;;(C;ARS (ElektralE=46063)] 75 12 GLORIA GAYNOR (Polydor 2D 14558) 98 2
DOOBIE BROTHERS
(Warner Bros. WBS 8828) 7 10 BLACKFOOT (Atco 7104) 71 3 SeOUMCEER RU&?JNRECQRV(VA@,\YA 2152) — 1
30 REUNITED
PEACHES & HERB (MVP/Polydor PD 14547) 19 17 63 HOT SUMMER mlGﬁ'r'(TE.lgktra E-46045) 73 3 97 IS'éEOO%EA HEARTACHE WHEN |
31 ONE WAY OR ANOTHER 64 GO WEST* JENNIFER WARNES (Arista AS 0430) — 1
BLONDIE (Chrysalis CHS 2336) 35 6 VILLAGE PEOPLE (Casablanca NB 984) 48 7 98 BABY | WANT YOU
‘32 1S SHE REALLY GOING OUT 65 WISH | COULD FLY (LIKE FUNKY COMMUNICATIONS CCMMITTEE
WITH HIM? SUPERMAN)r (Free Flight/RCA 2B-11595) — 1
JOE JACKSON (A&M 2132) 36 9 HE KINKS (Arista AS 0409) 50 10 99 WASN'TIT GOODx*
g 33 LEAD ME ON ‘g 66 AFTER THE LOVE IS GONE CHER (Casablanca NB 987) 69 6
MAXINE NIGHTINGALE EARTH, WIND & FIRE 100 GOODNIGHT TONIGHT %
(Windsong/RCA PB 11530) 39 10 (ARC/Columbia 3-11033) — 1 WINGS (Columbia 3-10939) 57 15
ALPHABETIZED TOP 100 SINGLES (INCLUDING PUBLISHERS AND LICENSEES)
After The Love (Ninth/Garden Rake/Irving/Foster Gold (Bugle/S:igwood/Unichappell — BMI) ... .. .. 12 Keep On Running (Rondor London/Almo — ASCAP)96  Shake Your Body (Peacock — BM!) ......... . ... 38
Fress — BMI/Bobette — ASCAP) ............ 66 Gooctye Stranger (Almo/Delicate — ASCAP} ... 84  Kiss In The Dark (K.C.M./Michael — ASCAP) ..... 58 She Believes In Me (Angel Wing — ASCAP) .. ... .. 7
Ain't Love (Riva — ASCAP) .. .. .................. 91 Goocright Tonight (MPL/Melbeck — ASCAP) ... 100 Last Of The Singing (No Exit — BMI) ... ... ... 68  Shine A Little {Unart/Jet) . .. ..., .. ... 8
Ain't No Stoppin’ (Mighty Three — BMI) ... ... .. 15  Gooc Tim=2s{Chic —BM!I) ... .. ....... ... .. ... 36 Lead Me On{Almo— ASCAP) ... ... .. .. .33 Since ! Don't Have (Bonnyview — ASCAF’) ....... 53
Amanda (Gold Dust — BM1) .. ... ................ 87 GoWest(Can'tStop—BMI) ... ... ... 64 Let'sGo(lLido—BMI) ... ... .. ... T 1 | Suspicions (Debdave/Briarpatch — BMI) . .. .. .. 45
Anybody Wanna Party? (Perren-Vibes — ASCAP) . 95 Hear: Df Glass {Rare Blue/Monster — ASCAP} .. .. 48 Light My Fire (ATV — BMI) .. ........ ... ... ... 77  Sweets For My (Rightsong/Trio — BMI) ... ... ... 88
Baby | Want You (Song Tallors/Alan Cartee — BMI)98  Hear: Of The Night {Tarantula — ASCAP}. .. ... . 21 Long Live Rock (Towser Tunes — BMI) .. ... .. .. 86  The Boss (Nick-O-Val — ASCAP) ...............90
Bad Girls (Starrin/Earborne/Sweet Summer Heaven Must Have Sent {Stone Agate — BMI) ... . 70 Love You Inside (Stigwood/Unichappell — BMt) ... 42 The Devil Went Down (Hatband — BMI) .. ... .. .. 50
Night —BM1) ... . 2 Highwav Song (Bobnal — BMI) ............... ... 62  Makin It (Perren-Vibes — ASCAP) ... ... .. ... .. 11 The Logical Song {Almo/Delicate — ASCAP) .... 10
Boog e Wonderland (Charleville/Irving/ Hold On (Triumph — CAPAC) .. Mama Can’t Buy (Mighty Three — BMI} ... .. .. .19 The Main Event (Primus Artists/Diana/
Deertrack/Ninth — BMI) ............. . .. ..... 5 Hot Stu‘t (Rick’'s/Stop — BMI) Married Men (Pendutum/Unichappell — BMI). .. .. 49 Rick's — BMI) . = s - 39
Born To Be Alive (Radmus/Zeldgamous — ASCAP) 83 Hot Surmer Nights (Swell Sounds/Melody Deluxe) 63 Minute By Minute {Snug/Loresta — BMI/ASCAP) . 29 Turn Off The nghts (Mighty Three — BMl) ______ 74
Chuck E'.s (Easy Money — ASCAP) .. ............. | Can't Stand (Almo/Frampton/Fram Dee — ASCAP)20 Morning Dance (Harlem/Crosseyed Bear — BMI) . 54  Up On The Roof {Screen Gems/EMI — BMI) ... .. 39
Dance The Night (Van Halen — ASCAP) | A 26 I Do Love You (Chevis — BMIY .. ................ 85 My Sharona (Eighties/Small Hill — ASCAP).. .. .. 59 Vengeance(C'est —ASCAP) ... ............ . ... 52
Days Gone Down (Gerry Rafferty) .. ... .. ..... 24 If1Sad(Famcus— ASCAP) ... .. ............. 60 Oh Well{Sunheath — ASCAP)............ ... .. 94 Wasn'tIt Good (Rick's —BMI) . ............. ... 99
Different Worlds (Bruin Music — BMI) ... ... ... .. 80 i You Can't Give (Chinnichap/Careers — BMI) .. .. 71 One Way Or Another (Rare Blue/Monster Islanc) .. 31.  We All Need (Zingaro — BMI} ... ... ... ... .. 93
Disco Nights (G.Q./Arista — ASCAP) ., ...... 43 1Know A Heartache (Chappell — ASCAP/ People Of The {Kirshner/Blackwood — BMI1).. ... 40 We Are Family (Chic — BMI) ..... ... .. ... .. .3
Do it Or Die (Low Sal — BMI) .. ... ... .. ... 25 Urichappell — BMI/Tri-chappell — SESAC) .. .. 97 Renegade (Almo/Stygian — ASCAP) . ........ .. 46  Weekend (Global/Aimo — ASCAP) ........ ... 37
Do You Wanna (Sherlyn/Harrick — BM1} ... .. ..., 51 I'll Know Her (Tamiami) Reunited (Perren-Vibes — ASCAP) .......... .. 30 We've Got Love (Perren/Vibes — ASCAP) ... ... 72
Does Your Mother {Countless — BMI) ... ... ..., 18  I'li Never Love (Irving — Biil) . .. Ring My Beli (Two Knight Admin. by Island — BMI) . 1 When You're In Love (Debdave — BMI) ... ... .. 14
Don't Ever Wanna (Infinity/Rock Steady — ASCAP) 47  In The Navy (Can't Stop — BMI) Rock ‘N’ Roll (Badco — ASCAP) ............. .. 23  Wish | Could Fiy (Davray — BMI} ... .. ... 65
Easy Way Out (Colgems/EMI — ASCAP) Is She Really {Albion) . Sad Eyes (Careers — BMI) . ... .. Ne .. P9 W 41 You Angel You (Ram's Horn — ASCAP) ... . ... .. 56
Energy Crisis '79 (Unart Music — BM1) ... | Want You Tc (Screen Gems/EMI/Adult — BMI) .9  Shadows In (Chappell/Tri-Chappell — You Can't Change {Rayiola — ASCAP) ... ... ... 17
Feel That You're (Amazement — BMI) ... ... .. ... | Was Made (Kiss/Mad Vincent — ASCAP/BMI) . 22 ASCAP/SESAC) .................... . 28  You Gonna Make (Mighty Three — BMI) . . ... 57
Getting Closer (MPL Communications/ Just When | Needed You (Fourth Fioor — ASCAP) 16  Shakedown Cruise (Painless — BMI) ... ...... ... 34 (YouReally)Rock Me(Beechwood —BMI} ... .. . . 55

Welbeck — ASCAP) ... .............. ... ... 27
Get Used To It (See This House/Spikes — ASCAP) 44
Girl Of My Dreams (Tchaikovsky Admin. by Warner
Bros. —ASCAPY ... ... 82

* 12’ Avallable For Sale

Q = Exceptionally heavy radio actlvity this week GB = Exceptionally heavy sales activity this week

- AN AN HC ANy athomnists

You're The Only One (Unichappell/Begonia/

Melodies/Fedora — BMI)
You Take My {Laughing Willow — ASCAP)
You're My Weakness (Canal — BMI)
You've Got Another (Blair/Bell Hop — BM!1) .
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CASH BOX NEWS

Value Added Tax
Sets Off Price

Increased In U.K.
by Nick Underwood

LONDON — A 7% increase in the govern-
ment's luxury tax on records and concerts,
coupled with rising vinyl and other
production-related costs, has spurred a
new round of price hikes in the UK, with
some labels finally breaking the 1 pound
($2.10) 7" singles and 5 pound ($10.50)
albums barriers.

Announced in the budget of the newly-
elected Conservative government, the
value added tax (VAT) was increased from
8% to 15% for all records, concerts and live
music clubs, effective June 18.

The biggest price increases were an-
nounced by EMI. Effective July 1, singles
will cost 1 pound 15p ($2.42), standard LPs
5 pounds 29p ($11.01) and deluxe LPs 5
pounds 69p ($11.95).

Lopez Comments

Commenting on the price hikes. EMI
managing director Ramon Lopez stated
that the label's annual price review had
more to do with the increases than did the
higher VAT rates. “Irrespective of the
changes in VAT,” Lopez told the trade jour-
nal Music Week, “we had decided as far
back as February that in light of inflation
and cost increases, something would have
to be done. though we are absorbing some
of the costs ourselves.”

Lopez also cited rising vinyl prices due to
the current worldwide oil shortage as a
cause of the price hikes.

More moderate price hikes were im-
plemented by Arista, with 7" singles going
up 1p to 1 pound ($2.10) and albums
marked up to 5 pounds ($10.50). Arista
marketing director Denis Knowles ex-
plained that the label's lower prices were
due to the belief that “the effect of the single
costing more than 1 pound and the LP over
5 pounds is contrary to the best interests of
our industry.”

The new Arista prices went into effect
June 18, with the remainder of the label's
product increasing according to the VAT

hike.
{continued on page 53)

Townshend Signs
Solo Recording
Pact With Atco

NEW YORK — Peter Townshend of The
Who has signed a solo recording contract
with Atco Records. He will enter the studio
shortly to begin work on his first effort for
the label.
Trendsetter

In making the announcement, Doug
Morris, president of Atco Records said,
“For the past 15 years, Peter Townshend
has been one of the leaders of modern
music through his work with The Who and
over the course of two solo albums,. We are
extremely pleased that he has chosen Atco
as the label for which he will pursue his solo
endeavors.”

Pictured at the signing (I-r) are: Doug
Morris, president of Atco, and Townshend.

| J
GETTING ON THE GOOD FOOT — Polydor lecords artist James Brown celebrated the

release of his latest album, “The Original Disco Man,” at a party thrown for him at a New
York discotheque. Pictured at the party are (I-r): Fred Haayen, president of Polydor
Records; Harry Anger, senior vice president af marketing for Polydor; Sonny Taylor, vice
president of special markets for Polydor; Dick Kline, executive vice president of Polydor:
Brown: Brad Shapiro, Brown's producer; Steve Salmonsohn. vice president of finance for
Polydor: and Dr. Ekke A. Schnabel, senior vice president of business affairs for Polydor.

RIAA Board Requires 120-Day Delay
For Gold And Platinum Certifications

LOS ANGELES — RIAA has adopted a new
post-release qualification delay of 120 days
for gold and platinum award certifications
on recordings released after July 1. After
that, sales audits may be requested with
gold/platinum certificationsissued only af-
ter a single or album has been released for
at least four months.

The board of directors of RIAA made the
decision because “this new time cushion
will allow gold and platinum awards to more
realistically reflect early net sales,” ac-
cording to Stanley M. Gortikov, RIAA presi-
dent.

The new delay is also expected to
minimize the subsequent returns of netting
sales below the minimum levels necessary

for certification.

Other awards criteria will continue un-
changed. Single records will be required,
as always, to have audited sales of at least
one million units to qualify for gold status
and two million units for platinum. Albums
must achieve 500,000 unit sales to be
named gold and one million for platinum
honors.

An all-time high of 112 platinum records
were awarded in 1978 for 10 singles and
102 albums/tapes. Gold record awards
were won by 61 singles and 193
albums/tapes. In 1979 through June 25,
2ight singles and 25 albums/tapes
qualified platinum, and 36 singles and 61
albums/tapes achieved gold status.

CBS Trims Staff,
Puts Portrait Under
Epic Records Wing

by Charles Paikert

NEW YORK — CBS Records has restruc-
tured its Portrait Records label and laid off
approximately 58 employees in a move that
division president Bruce Lundvall at-
tributed to “business and cost discipline
measures.”

The restructuring of Portrait was seen as
a move to consolidate marketing and A&R
functions under its sister label, Epic
Records. Portrait vice president and
general manager Larry Harris is no longer
associated with the fabal but will remain
with CBS Records in a capacity still to be
announced.

And in an unrelated development, Don
Ellis, vice president of national A&R for
Columbia Records, has iesigned that posi-
tion to become executive vice president,
creative, at Motown Records.

Lundvall said that thz lay-offs at CBS
Records ““would be spread equally
throughout the company.” Staff positionsin
every department would be affected, he
stated, including administrative staff on the
manufacturing fevel. But he said that the
manufacturing work force was not targeted
for lay-offs, and, he stressed, field person-
nel involved in sales and promotion would
not be affected.

Although industry speculation had
placed the number of employees set to be
laid off by CBS as high as.300, Lundvall dis-
missed that figure as “groundless.” He said
no further layoffs were planned in the near
future on either an administrative or manu-
facturing level. Sources at the CBS manu-
facturing plant in Pittman, New Jersey con-

fcontinued on page 60)

Consumer Survey Finds High Prices Holding
Down Sales; East Coast Hit Hard By Slump

by Mike Glynn and Joey Berlin

(In light of the soft sales and high returns
that have plagued the record industry in
recent months, Cash Box set out to un-
cover what factors are influencing buying
patterns. Members ofthe Los Angeles, New
York and Nashville staffs went into record
stores and rack accounts and interviewed
384 customers. The survey was a spon-
taneous, random sampling of consumers,
and their responses are detailed in the
following story.)

LOS ANGELES — Two-thirds of today’s
record and tape buyers, who said they were
buying fewer records than a year ago, cited
higher record prices as a primary reason.
The figure is closer to three-quarters in the
east, according to an informal Cash Box
survey of consumers at retail and rack out-
lets in the nation’s music centers,

Half of the interviewees purchasing less
product noted that they had less discre-
tionary income and a full 36% indicated that
a dearth of quality music and poor sound
reproduction influenced their decision to
cut down on buying.

The canvass found that album sales have
dropped significantly in both the New York
and Nashville areas during the past year,
while LP sales have increased slightly in the
Los Angeles area. In all regions, a high
degree of dissatisfaction with the way the
maijor recorded music manufacturers do
business was voiced.

“Record companies are pushing their
product down our throats just like the oil
compdnies,” said Larry Katz, a disgruntled
30-year-old musician from Brooklyn, N.Y.
“They are manipulating the consumer to

tne best of their ability because they know
they have the product and can ask what
they want for it. At the same time, pressing
quality has deteriorated to the point that
used LPs are often in better shape than
trand new ones.”

“The record industry in general needs
more diversification.” noted a 68-year-old
chemist from Torrance, CA. “The compan-
ies seem preoccupied with working only
croven formulas and are afraid to try any-
thing different.”

“If prices were like before, people would

buy more albums,” speculated Frank Solo-
mon, a 23-year-old Van MNuys, CA student.
“And they go up $1 at a time, so five cost
what six cost a few months ago.”
Pressing Quality
Stressing her dissatisfaction with the
current sound quality of mostrecords, a 19-
year-old receptionist from Sunnyside, N.Y.
added, “Domestic pressings are so bad
that | almost exclusively buy import LPs.
There are usually more songs on the
record, and they're a better investment.
fcentinued on page 52)

recently presented two British awards for outstanding record sales. His British “images”
LP has earned a double platinum award, and Music Week, a British consumer publication,
awarded Williams as the Top Male Artist of 1978 in a readers’ poll. Shown with the awards
(I-r) are: Jim Foglesong, MCA president, Nashville; Don Reedman, K-Tel, Great Britain;
Williams,; David Milner, K-Tel/USA and Canada; and Irv Woolsey, national promotion

director, MCA, Nashville.
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Cohen Initiates Gift-Giving

Project, Details NARM Plans -

by Charles Paikert

NEW YORK — Joe Cohen, the energetic ex-
ecutive vice president of NARM, has in-
auqurated his third year in office by in-
itiating a year-round. industry-wide in-
stitutional campaign based on the concept
of selling recorded music as qift-giving
items.

“The emphasis will be that every day isa
day that someone can buy an album or tape
as a gift. not just holidays,” Cohen said.
“We want to heighten the public's percep-
tion of records as gifts. Studies now in-
dicate that 12% of our sales volume is gift
buying. If we can raise that by 10%, it repre-
sents an additional $400 million in sales.”

Cohen is currently meeting with ex-
ecutives from the major manufacturersand
retail chains to coordinate the effort to
come up with a slogan and artwork for the
campaign. He said that a meeting will be
held in late July to review proposals and to
form a special NARM committee that will
orchestrate the campaign. Christmas.
Cohen stated, would be the target date to
implement the gift-giving campaign.

Cohen cited the WCI market research
study on qgift-giving as the basis for the ef-
fort. which he described as “the most im-
portant program NARM will embark on this
year.” Some proposed aspects of the
program. he said, included coordinated gift
certificates. posters, ad campaigns, in-
serts. and permanent retail displays.

Although the record industry has not
been noted for promoting institutional,
industry-wide campaigns. Cohen said he
didn't anticipate any problems rallying the
industry around the qift-giving effort. He

Video Expo N.Y. Sets
Oct. Date in Garden

NEW YORK — Video Expo New York, the
largest non-broadcast television trade
show in the world, will have its tenth annual
show in New York City October 16-18in the
Rotunda of Madison Square Garden. The
exhibit will showcase non-broadcast televi-
sion equipment, related services, and
programming.

A comprehensive series of seminars,
both basic and advanced as well as a
special series of sessions for trainers using
video, will be offered daily. In addition,
three special general sessions, hosted by
representatives of the leading television
trade associations. will be presented each
morning.

To register and/or receive additional in-
formation, write Knowledge Industry
Publications, Inc., 2 Corporate Park Drive,
White Plains. New York, N.Y. 10604. Phone
is(914) 694-8686 in N.Y. state or (800) 431-
1880 out of state.

admitted that “the orchestration will be the
hard part.” butadded that he was optimistic
because the projectis “unprecedented and
tong overdue.”

Other Programs Proposed

Cohen also unveiled other new NARM
programs and reviewed his first two years
as president of the association in an inter-
view with Cash Box. Currently, Cohen said,
NARM s trying to develop a group in-
surance program for member NARM com-
panies, as well as a credit card program
that would quarantee small retailers a fixed
percentage fee on all credit card
purchases.

“We're in the negotiating stages now,”
Cohen said. “We're going to take an advan-
tage of NARM'’s strength in numbers. and
include many smaller store owners who
couldn't afford credit card services before
because of their volume.”

NARM also plans to establish a new
category of dues, pegged at $150, to boost
membership among smaller retailers. “It's
opening the doors of NARM,” Cohen
stated. “and our objective is to be more
responsive to the grass-roots of this
industry.”

Cohen Stresses Grass-Roots

Stressing the grass-roots theme, Cohen
said that the NARM regional meetings, in-
stituted in 1977, were "the most important
single program to emerge in the last two
years.” The localized meetings. Cohen
said. “are essential for satisfying the needs
of a particular marketplace. We also wan-
ted to recognize the store-level people, and
acknowledge how impcrtant they are to the
success of our industry. And we wanted to
help develop the skills of middle
management and development a forum for
communication between local store
managers and manufacturers.”

Those objectives, Cohen felt, were being
met. and he pointed to the steady rise in
regional meetings. In 1977. 12 regional
meetings were held. with 800 people at-
tending. In 1978 NARM sponsored 18
meetings. with a total attendance of 1600,

fcontinued on page 49)

| VBarney Ales
Ales Joins Rocket
As New President

LOS ANGELES — Barney Ales has been
appointed president of the Rocket Record
Company. Prior to joining Rocket, Ales ser-
ved as president of Motown Records.

Ales will be based at the Rocket officesin
Los Angeles, which will once again serve as
company headquarters. The current
Rocket roster includes Kiki Dee, Cliff
Richard, Cotin Blunstone, Lulu, Blue, Judie
Tzuke, and Elton John everywhere but the
U.S. and Canada.

“We will be adding to the roster in small
quantities,” noted Ales last week. “We plan
to have an open door policy, ready to listen
to whoever wants to come to Rocket. But it
is too soon for me to say if we will be making
any changes in our current roster.”

Distribution

Ales added that distribution for Rocket,
which had been with RCA, is currently be-
ing negotiated, and is rumored to be return-
ing to MCA.

Ales joined with Berry Gordy in 1960 to
form Motown, which has been the largest
black-owned business enterprise in the
U.S. for the past seven years. He left
Motown in 1972 for personal reasons and
rejoined the company in 1975 He left
Motown a second time in December, 1978.

NMPA Tackles Copyright Law And
Reform Prospects At Annual Meet

by Leo Sacks

NEW YORK — The current problems of the
new U.S. Copyright Law and the prospects
for legislative and administrative reform
were the central issues last week at the joint
Copyright Workshop and annual meeting
of the National Music Publishers’ Associa-
tion (NMPA) at the Plaza Hotel.

Over 200 music publishers attended
morning and afternoon seminars devoted

NMPA CONVENTION — Pictured standing at last week’s annual meeting of the NMPA is

Leonard Feist. president of the organization. Shown seated (I-r) are: Alan Shulman of
Silverman and Shulman; Albert Berman, president of the Harry Fox Agency,; and Peter

Felcher of Paul, Weiss, Ritkind, Wharton, and Garrison.

to “Copyright Office Procedures in Opera-
tion.” The program focused on the in-
tricacies of the new statute, which was
revised on January 1 of last year for the first
time since 1909. The seminar was the third
in a series of workshops hosted by the
NMPA this year. Similar programs were
held during the spring in Los Angeles and
Nashville.

In his annual report to the Association,
Leonard Feist, president of the NMPA, told
the gathering that the organization was in
the process of exploring private copying
and video cassette piracy, which he termed
new areas in the invasion of the rights of
writers and publishers.

He also said that NMPA's series of one-
day educational presentations on music
publishing would be launched at U.S.
colleges and conservatories this fall. Top
music publishing executives will make up
the faculty for the concentrated mini-
course, which will be offered without
charge.

Feist added that the Association had
enrolled 28 new member companies in
1978 to bring the total to 194, the largest in
the organization’s 63-year history. He said
that he expected the NMPA to claim 200
member companies shortly.

Al Berman, president of the Harry Fox
Agency (licensing arm of the NMPA),

{continued on page 44}

It's been seven years since the Electric
Light Orchestra (ELO) first turned the
magic light bulb of symphonic rock on. The
song on the band’s second LP, “Roll Over
Beethoven,” is the essence of the seven
piece group’s sound. The compaosition is
the perfect blend of good ole’ Chuck Berry
rock ‘n’" roll and Beethoven's Fifth
Symphony.

At first a critic's band, ELO now resides
as one of the reigning bands in the rock ‘n’
roll kingdom. Led by mastermind Jeff
Lynne, who composes a lyrical classical
passage as easily as a thunderous quitar
power chord, the group's fast four LPs
(“Eldorado,” “Face The Music,” “A New
World Record” and “Out Of The Blue”) have
gone gold. “Out Of The Blue,” the band’s
two record epic, was multi-platinum.

ELO’s latest LP, “Discovery,” is currently
riding at #6 bullet position on the Cash Box
Pop LP Chart. In addition, the first single
from the new album, "Shine A Little Love" is
surging up the Cash Box Pop Singles Chart
at #8 bullet.

“Discovery” is electric light years ahead
of most of the competition in contemporary
music. Lynne’s grandiose orchestral rock
arrangements and superb production
technique continue to break new musical
ground. “Shine A Little Love,” the disco
tinged hit, shows how ELO can stay on top
of the contemporary scene, while, the slick,
rockin' “Don’t Bring Me Down" displays the
fact that the group can still get down and
play hard and fast.

Four members of ELO are centrally in-
volved in the studio (Jeff Lynne, Bev Bevan,
Richard Tandy and Kelly Grocutt).
Although they play a crucial role in ELO’s
live performance the three string players
(Mik Kaminski, Melvyn Gale and Hugh
McDowell) are replaced by larger string en-
sembles in the studio. The violin player and
two cellists are supplanted by a 42-piece
German Orchestra on “Discovery.”

ELO is known for its live performances.
The mixture of classical music, powerful
rock ‘n’ roll and special effects like the
group’s five ton spaceship (which descen-
ded onto the stage to start each concert on
ELO's 1978 world tour, and blasted off amid
a burst of smoke and flashing fasers at the
conclusion), make for one of the most ex-
citing live shows in rock ‘n’ roll.
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—— NEW FACES TO WATCH

Henry Paul Band

It was with a certain degree of risk that
Henry Paul left The Outlaws in the summer
of 1977 to pursue his own musical vision.
He had helped to found the group in 1971,
and within a short time the band has
developed a firm musical identity of its own.
But three albums later, the singer-
songwriter and guitarist decided to strike
out on his own in search of a band that
could play rock, blues, country and pop
with the authoritative edge that sparked his
former group. That quest is now fully
realized on the Paul Band’s Atlantic debut
album, "Grey Ghost,” which is currently in
its eigth week on the Cash Box album
charts.

“It was definitely a musical split,” Paul
emphasizes by phone from his hotel bed in
Erie, Pa., where he was nursing a broken
leg suffered when he and keyboard player
Barry Rapp tangled on the latter’s living
room floor in Joplin, Miss., during a recent
day off there. “We liked to stress musical
diversity within the band, and we all con-
tributed equally, but we also had an image
to maintain that prevented us from playing
certain types of music, and | wanted the
freedom to write material that we couldn’t
perform as a group.”

After rejecting several offers to join ex-
isting bands, Paul began to audition new
members for his group. He began by
soliciting the.services of Jim Fish, aguitarist
from Albany, N.Y. and bassist Wally Dentz
and drummer Bill Hoffman, natives of cen-
tral Florida who had turned down oppor-
tunities to join The Qutlaws years before.
Guitarist Bill Grain and keyboardist Rapp
completed the lineup. The personalities of
the players were a prime consideration for
their selection, Paul says. “Everybody was
young. hungry, enthusiastic, outgoing. and
easy to get along with. The band was
everything | had hoped for.”

Paul and the band adjournea toabarnin
afriend’s Florida orange grove in the spring
of 1978 to begin rehearsals for the
recording of ademo tape that eventually fell
into the hands of an Atlantic Records A&R
executive who immediately signed the
group. Soon they began to gel as a unit with
aseries of club dates in the Florida area that
Paul says matched the intensity of the Out-
laws' first gigs. One of the highlights of
those dates was a guest spot on a bill that
featured the Rolling Stones.

Last fall. the group entered Miami's
Criteria Studios to begin work on the “Grey
Ghost" LP with producers Ron and Howie
Albert, who would help the band cut such
ballads as “So Long” and “Crossfire” in ad-
dition to rockers like “Foolin’ " and “| Don't
Need You No More.” But the LP's signature
cutis clearly the title song, a moving tribute
to the late Ronnie Van Zandt that features
multiple guitars. inspired vocals, and a tight
rhythm section that brings the tune to a
blistering climax.

Paul agrees that “Grey Ghost" is the
most lyrically accessible tune onthealbum.
"It's an easy song for peopletorelate to,” he
admits.“It's a verypersonal statement. and |
put a lot of internal pressure on myself to
pay tribute to Ronnie in a way that was
fitting and dignified. Above all. it came from
the heart.” He added thatthe song was writ-
ten as much for Ronnie as it was for the late
singer’s father. who is still alive.

Paul is encouraged by the recent
success the band has been enjoying on the
road and, no doubt, more will come.

Steve Kipner

Things looked pretty bleak for Steve Kip-
ner in the early months of 1977. He had
been evicted from three successive apart-
ment houses for playing his music too loud
and his Volkswagen was invariably break-
ing down whenever he had an appointment
to play his demos.

That period of his life is outlined in a
biographical song called “The Beginning”
on his debut LP for Elektra/Asylum. That
tune. which begins side one, and “The
Ending” on side two are his feelings in song
on how he came to record the “Knock The
Walls Down” album. This novel approach to
songwriting is part of a varied and highly
polished LP by an artist who has done more
than his share of dues paying.

“Knock The Walls Down” is a collection
of autobiographical ballads and love orien-
ted pop songs, that are deeply influenced
by the light jazz style of Steely Dan. Top
flight session guitarist Jay Graydon played
on and produced the album, and helped
Kipner enlist the talents of studio-men
Larry Carlton. David Foster and Michael
Ormartian.

Kipner was born in the U.S. but raised in
Australia. His father, Nat Kipner. is a musi-
cian and songwriter, and most recently
wrote the Johnny Mathis/Deniece Williams
hit “Too Much. Too Little, Too Late.” His
long association with The Bee Gees began
when he was twelve years old and met
them at a Bar Mitzvah performance. By the
time he was 15, Steve had his own group —
Steve and the Board and a hit single. “The
Gigale-Eyed, Goggly-Eyed Goo.”

In 1970 Kipner formed a group called Tin
Tin. Old Bee Gee friend Maurice Gibb
produced the band's two LPs. One single
“Toast and Marmalade For Tea.” became
number one in Europe, South America and
Canada. Tin Tin also opened for the
Brothers Gibb on their 1972 American tour.

Kipner returned to England after the tour
and as part of a duo (he collaborated with
Peter Beckett, who was later to join the
group Player) recorded two albums, one for
Polydor.one for MGM: neither was
released. However. the second LP yielded a
Kipner song that became a hitfor Engelbert
Humperdinck, “Catch Me I'm Falling.”

Beckett and Kipner moved to L.A. in
1975 and formed the Skyband. which was
signed to RCA. Although the group was
critically acclaimed and it toured the U.K..
by the time the Skyband had returned to the
U.S.. the album had lost momentum and
the group disbanded.

Kipner decided to go the solo route. and
he recorded several singles for RSO.
However. the lack of public attention led to
his critical 1977 ‘dues paying’ period. “|
remember | was down to nothing.” offers
Kipner. “With my last money | bought a
TEAC and used a borrowed mono P.A.
system to reco:d a demo tape. | did four
tracks in someone's garage in the San Fer-
nando Valley during one of the worst heat
waves in L.A. history.”

Those four tracks were to become the
basic foundation for the *Knock The Walls
Down” LP. His work as a session vocalist
(he has sung background on albums by
Allan Clarke and Billy Thorpe) led to his
association with producer Graydon.

In addition to his own waxing, Kipner is
currently producing three songs for Daryl
Braithwaite of Highway and having three of
his songs covered by Airplay (a Jay
Graydon/David Foster collaboration).

Haayen, Kline Spark Polydor
Success And Set New Goals

by Aaron Fuchs

NEW YORK — After a year at the helm of
Polydor Records, Fred Haayen, president
of the label, and Dick Kline, executive vice
president, have already accomplished their
key initial goals: to revitalize Polydor and
give the label credibility in the business; to
build future best-selling acts; to sell
platinum records; and to develop a label
with a broad, diversified, mis of talent.

Now the dynamic executive team is
determined not to rest on its laurels, but
to maintain Polydor’s success in the face of
a softening record marketplace.

"“After you get your number one records
and your credibility,” stressed Haayen inan
exclusive Cash Box interview, 'you have to
maintain, build from underneath and con-
tinue to grow. In addition, because the
market situation is weaker than it's been in
the past few years, we definitely have to
make sure that we react without panic; that
we do the right things in the right way with
the right amount of money.”

“Don’t ever say the words ‘sewn up'.”
Kline added. “In this business your motto
has to be ‘whatever can go wrong, will go
wrong.' You can gloat about your suc-
cesses all you like but repeating them is the
key to the future, and | believe that when our
sales and promotion staff get back from our
week long meeting in Bermuda on July 23,
they will be met with releases that they will
be willing to kill for to get on theradioand in
the stores.”

Polydor's sales success under Haayen
and Kline's leadership has. of course been
based on disco-influenced songs including
“| Love The Night Life.” by Alicia Bridges; "I
Will Survive."” by Gloria Gaynor: and
‘Shake Your Groove Thing.” by Peaches
and Herb. All got their start in the disco
market.

Atlanta Rhythm Section

Heads Champagne Jam

LOS ANGELES — For the second year in a
row. the Atlanta Rhythm Section will
headline the "Champagne Jam,” the
Atlanta festival named after the group’s
platinum LP. Scheduled for July 7 at the
Georgia Tech football stadium in Atlanta.
the festival will also feature Aerosmith, The
Cars. Mose Jones and several groups to be
announced later. Last year’s festival drew
70.000 fans.

Anne Murray Re-signs
With Capitol Records

LOS ANGELES — Capito! recording artist
and two-time Grammy winner Anne Murray
has signed another exclusive, world-wide
recording contract with the label. The
Canadian pop and country singer has been
with Capitol since 1970 and has gathered
several gold and platinum albums both
here and abroad.

A

“For the first quarter of 1979,” recalls
Haayen, “the wind was blowing in our direc-
tion, when disco emerged as the national
trend setter. The fact that we had Peaches
and Herb and Gloria Gaynor back to back
did not hurt us in the first quarter, and we
certainly picked up a piece of the market
that other majors had lost."”

Now the executives are determined to
make an equal impact in the pop/rock field.

“The most important thing,” Kline
emphasizes, is for Polydor to maintain an
image as a company with a proper mix, and
not be identified exclusively with disco just
because that was what we happened to
break first.

“July is traditionally the month that the
market opens up for rock and roll,” Kline
continued, “and many of the projects that
we've spent months developing and fine-
tuning are now ready for launching. We're
extremely excited about a new group called
Blackjack, and between their talent, com-
bined with the expertise of their producer,
Tom Dowd, we expect to reach platinum.
We consider that the Bram Tchaikovsky
album is an out-of-the-box smash and his
single “Girl of My Dreams,” is already
getting reorders. We're also excited about a
new group called Buckeye. and a single ar-
tist named Phillip D’Arrow.”

Rock Alternative

By August, Kline predicted, Polydor “will
be a viable alternative to any major in the
rock field. As part of the same Radar deal
that brought us Tchaikovsky, we'll be
releasing an album by another new group,
the Yachts, who already have gotten terrific
critical reaction. We'll also be seeing
another album from Steve Gibbons, a
debut album from a group that Bud Prager
is managing called the Original Mirrors,
and then in September, we'll be releasing
Quadrophania,” a double pocket
soundtrack album by the Who.”

{continued on page 30)

Capitol Records
To Release 5
LPs During July

LOS ANGELES — Capitol Records will
release five albums during the month of
July. Scheduled for release on July 9 are
Crimson Tide's second Capitol LP.
“Reckless Love,” produced by Donald
“Duck” Gunn and Steve Cropper; guitarist
Moon Martin's “Escape From Domination,”
produced by Martin and Craig Leon; the
Pousette-Dart Band's “Never Enough.” a
blend of country. rock R&B and blues
produced by Norbert Putnam and Surren-
der’s self-titled debut on Capitol, produced
by Terry Brown.

Scheduled for release by the end of July
is “First Under The Wire,” the Little River
Band's fourth U.S. record, produced by the
band and John Boylan.

PHONOGRAM/MERCURY SIGNS MAS — New York singer Carolyne Mas recently signed
a worldwide recording contract with Phonogram/Mercury Records. Mas' debut effort on
the label, a self-titled LP. is scheduled for a late-July release. with plans also in the works
for a tour. Pictured are (I-r): Steve Burgh, Mas’ producer; Steve Katz, vice president, east
coast A&R, Phonogram/Mercury; Mas; Bob Sherwood, president, Phonogram/Mercury;
Faris Bouhata, Mas’ manager. and David Werchen, director ot law, Phonogram/Mercury

10
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Pictured are (I-r): Mike Lushka, executive
vice president of sales,Motown;, Michael
Roshkind, vice chairman & chief operating
officer and Skip Miller.

Miller Named VP,
Promotion For
Motown Records

LOS ANGELES — Skip Miller has been up-
ped from his post as national director of
promotion to vice president in charge
promotion for Motown Records. Miller, a
seven-year veteran of the company, also
held the post of western regional sales
manager prior to his most recent position
as promotion director.

During his tenure with the label, Miller
has been involved with all facets of the label
operation, including sales, promotion and
advertising. In his new post, he plans to
promote Motown product from the outside
as well as from his office.

Alic Named RCA VP

For Videodisc Planning
NEW YORK — James M. Alic has been ap-
pointed staff vice president of RCA’s
“Selectavision” Videodisc strategic plann-
ing. in his new position, Alic will be respon-
sible for working with RCA staff activities
and RCA major operating units to further
the development of a corporate-wide
strategic plan for RCA's Videodisc
program. He will headquarter in New York
and report to Roy H. Pollack, RCA ex-
ecutive vice president.

Alic had been associated with the RCA
consumer electronics division from 1973 to
1977. He left to join the National Broad-
casting Company as an executive vice
president and returned to RCA last month
as a staff vice president.

Pappas To Depart From

Fritz Management Co.

LOS ANGELES — Connie Pappas has re-
signed as vice president of Ken Fritz
Management, effective July 15. Pappas has
held that position for the past two years and
leaves the company to form her own per-
sonal management firm.

In announcing Pappas’ resignation, Ken
Fritz, president of the company, said, “We
have enjoyed a terrific relationship with
Connie, and we plan to have an ongoing
involvement with her on a number of forth-
coming independent projects.”

No successor has been named to fill
Pappas’ post.

Green And Stone Form
Publishing Company

NEW YORK — Charles Greene and Brian
Stone, owner/directors of Emerald City
Records, have formed the Greene/Stone
Music Group.

The group has just signed with
Campbell, Connelly and Company, Ltd., an
English publishing company, for exclusive
representation.

ELO LP Is Platinum

NEW YORK — “Discovery,” the newest
album by Jetrecording group Electric Light
Orchestra, has been certified platinum.

Blacks In Entertainment
Law Form Association

NEW YORK — A group of prominent black
lawyers specializing in the entertainment
industry have formed the Black Entertain-
ment Lawyers Association. The idea for the
committee, which seeks to establish a
nationwide network of black entertainment
lawyers to serve Black Music Association
(BMA) members, was introduced at the
organization’s recent Founders’ Con-
ference in Philadelphia.

The association’s organizers — Louise
West of Jones, Michael & Cherot, and Ken-
dall Minter of Burns, Jackson, Miller, Sum-
mit and Jacoby — also seek the establish-
ment of a referral system for legal
representation and a resource bank for
providing information to students, groups,
and civic organizations involved in the en-
tertainment industry.

“The formation of this association can
work as an effective conduit between black
lawyers interested in entering the entertain-
ment industry and black artists seeking
qualified attorneys,” said Larkin Arnold,
senior vice president of Arista Records,
who participated at the meeting of the new
committee. “It is hoped that these goais can
be facilitated with the support of the BMA.”

Crediting the BMA Founders' Con-
ference with having created “a positive en-
vironment in which a long needed concept
and organization of this nature could ger-
minate and mature into a reality,” Minter
said the association would work closely
with the BMA, the National Bar Association,
the American Bar Association, and the
National Conference of Black Lawyers.
Minter can be reached at (212) 980-3200.

Julius Bloom Resigns
At Carnegie Hall

NEW YORK — Julius Bloom has resigned
as director of corporate planning and vice
chairman of the board of trustees of Car-
negie Hall. Bloom had been with Carnegie
Hall for 19 years, and was executive direc-
tor of the Carnegie Hall Corporationin 1960
when that organization took over the hall's
operation and saved it from demaolition.

Bloom’s achievements included the in-
itiation of the annual International Festival
of Visiting Musicians in 1963, and a tenure
as executive director of the corporation’s
four affiliates: the Carnegie Hall Society,
which raises funds for the hall; Carnegie
Hall Internationai, which initiates cultural
projects abroad; Carnegie Hall-Jeunesses
Musicales, which works with comparable
organizations in 34 other countries on
behalf of youth and music; and the Car-
negie Hall Institute for Advanced Musical
Studies, which sponsors seminars and
workshops.

MUSHROOM AND PARADISE SIGN
PACT — Mushroom Records and Para-
dise Productions have signed an exclusive
record production deal. The long term con-
tract gives Mushroom exclusive recording
and distribution rights world-wide for Para-
dise, which produces, among others, the
recording group Chilliwack. Pictured
above are (I-r): Bill Henderson of Chilli-
wack, Wink Vogel, president, Mushroom
Records and Brian Macleod of Chilliwack.

‘ EXECUTIVES ON THE MOVE—

Banks Bernardo Weinzimer

*Welner To 20th — The appointment of Mort Weiner to director, sales and merchandis-
ing. 20th Century-Fox Records, has been announced. He comes to 20th directly from
RCA Records where he was director of product merchandising, and previously director
of associated labels.

Banks To RSO — David Banks has been appointed national director of black music for
RSO Records. He comes to RSO following a number of years as an independent
producer for Richard Pryor. In 1973, he worked as national director of black music for
Warner Brothers in Los Angeles.
Bernardo Named At CBS Records — CBS Records has announced the appointment of
Ms. Mike Bernardo to director of national promotion/jazz-progressive music, CBS
Records. In this capacity Ms. Bernardo will be responsible for directing and coor-
dinating national promotion activities, recommending promotion strategies as mem-
ber of national promotion staff and directing field promotion staff on all assigned jazz-
progressive product on both Columbia and the E/P/A labels. She joined CBS Records
in 1975 as black music marketing’s New York local promotion manager. In 1977 she
was promoted to regional promotion marketing manager for the northeast region.
Jones Promoted at Ovation — Ovation Records has named Robert John Jones to
general manager, Ovation Records, Nashville operations. In 1977, he joined Ovation
Records’ Terrace Music group as a staff writer, soon moving into the capacity of staff
producer as well.
Wald TV Ups Collins — Lorraine Collins has been named president of the newly formed
Jeff. Wald Television Productions. She was formerly vice president of Jeff Wald
Associates. Prior to joining Wald, she served as member of the board and tour director
of AGC Paradine Entertainment and associate producer and publicist for the Sydney
Opera House in Australia.

Hall Brotman Carmack
Weinzimer Upped At Casablanca — Casablanca Record and FilmWorks has announ-
ced the appointment of Bill Weinzimer to director of contract administration.
Previously, he was director of royalties for the company. Before joining the company,
he served as director of royalties for Motown Records.

Peek Appointed at CBS — CBS Records has announced the appointment of Ron Peek
to branch manager, St. Louis CBS Records. Most recently he was sales manager for the
Dallas Branch. Prior to joining CBS, he held positions as director of operations for ABC
rack; national buyer for Certron; and branch manager for the Handleman Company.
Hall Joins Lourie-Miller — Miles Lourie and Alan Miller have announced that Joy Hall
has joined Lourie-Miller Management, Inc. Ms. Hall will be based in Los Angeles work-
ing directly as assistant to Alan Miller. Her responsibilities with the Lourie-Miller
organization will include national album promotion and coordination of all west coast
operations for the firm. Most recently (1977-1979) she has been national album promo-
tion director for MCA Records.

Weaver Appointed — Steve Weaver, the executive editor of the NARAS Institute Jour-
nal, has been appointed executive director of the NARAS Institute, to succeed Jim
Progris who recently resigned his position. Dr. Weaver is currently an assistant
professor and the director of the Commercial Music/Recording Program at Georgia
State University in Atlanta, Georgia. He is also the president of the Atlanta Chapter of
the National Academy of Recording Arts and Sciences.

Changes AtMCA — MCA Records has announced the appointments of three members
of the national publicity staff based at Universal Studios. Elaine Cooper has been
named west coast manager of special markets and tour publicity. Prior to joining MCA,
she was west coast publicity manager for ABC Records. Laura Brotman has been
promoted to west coast pop consumer publicist. She has been in the publicity depart-
ment two of the three years she’s been with MCA. Michael Carmack has been named
staff writer/publicist for MCA Records. Before joining the label, Carmack was a
writer/publicist with the Brokaw Company, editor of Orange Coast magazine, and prior
to that, entertainment editor at the Los Anaeles Herald Examiner.

X =

Laverty Tsilis Munoz Karasyk
Changes At Capltol — Capitol Records has announced that Patti Maturkanic, Marsha
Meyer-Sculatti and Reve Gipson have been named to newly created positions within
the department. Maturkanic assumes the post of manager, artist relations; Meyer-
Sculatti becomes the senior publicity manager and Gipson takes over as publicist,
black product. A10-year veteran at Capitol, Maturkanic has worked in artist relations
for the past three years. Meyer-Scuiatli joined Capitol in January, 1978 as a

copywriter/publicist. Gipson joined Capitol in June, 1978 and will be responsible for all
{continued on page 44)
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PURE PRAIRIE LEAGUE’S
1979 NORTH AMERICAN TOUR.

Riding high on a new crest of popularity, Pure Prairie League is setting sail on orie of their most
extensive tours to date. Their schedule will take them to 24 cities and they are receiving full up-front
support and coverage.

Featured on the tour are all their familiar cuts plus the music from their new RCA album,
“Can’t Hold Back!” Any way you cut it, Pure Prairie League is really out there making waves!

PORTS VISITED PORTS TO0.COME

6/1 Tucson AZ—Community Arena-w/Charlie Daniels 7/1 Newark, OH—Legend Valley Dixie Jam-w/Allman Bros.
6/2 San Diego,CA—Amphitheatre-w/Charlie Daniels 7/2 & 3 Milwaukee, WI—Summerfest

6/3 Los Angeles, CA—Greek Theatre-w/Charlie Daniels 7/4 Marshfield, WI

6/8 & 9 Detroit, Ml—Pine Knob-w/Marshall Tucker 717 Orlando, FL—Disneyworld

6/10 E. Troy, WI—Alpine Valley-w/Marshall Tucker 7/12  Charlotte, NC—Metroliner Fairgrounds
6/12 Edwardsville, IL—Mississippi River Fest-w/Marshall Tucker 7/14  Maywood Park, IL {Chicago)

6/14 Cleveland, OH—Blossom Music Center-w/Marshall Tucker 7/15 Portage, WI (Madison)

6/16-17 Saratoga, NY —S.P.A.C.-w/Marshal} Tucker 717 Denver,CO—Rainbow Theatre

6/23 Pittsburgh, PA—Civic Arena-w/Charlie Daniels 7/18  Ft. Collins, CO—Lincoln Center

6/27 W. Hartford, CT—Hard Rock Stage West 7/19  Snowmass, CO (Aspen}—The Tent

6/29 Canton, MI—Center Stage 7/28  Chillicothe, OH—Ross County Fairgrounds
6/30 Tiffon, OH—St. John's Hollow 8/5 Lima, OH—Allen County Fairgeounds

Produced by Ron Albert & Howard Albert for Fat Albert Productions, Inc. AFL1-3335 i

_— e . S - -
) R o A T e
« L v At




RCA Corp. Appoints
New Head Of Division

That Covers Records

NEW YORK — As part of a series of senior
management promotions at RCA Corpora-
tion. Neil Van Dussen has been named divi-
sion vice president and general manager of
RCA Commercial Systems. Van Dussen’s
responsibilities will include RCA Records,
Banguet Foods. Coronet Industries, the
Oriel Foods Group and Random House
Publishing. He will report directly to Edgar
H. Griffiths, president and chief executive
officer of RCA Corporation.

Griffiths also announced the executive
vice presidential appointments of Roy
Pollack and Julius Koppelman. Pollack,
who is already responsible for RCA Con-
sumer Electronics, Solid State and the
“Selecta Vision” VideoDisc project, will
now also supervise RCA’s Government and
Commercial Systems. He is also a member
of the RCA board of directors.

Koppelman will continue to be responsi-
ble for RCA American Communications,
RCA Global Communications, Distributor
and Special Projects, the Picture Tube Divi-
sion and the RCA Service Company. In ad-
dition. he will remain on the RCA board of
directors.

ASCAP Sues Xenon
And Grand Finale Il

NEW YORK — ASCAP publishers last week
brought suit against Xenon. a Manhattan
disco club, and Grand Finale |, a cabaret,
for alleged copyright infringement of songs
performed at the venues without authoriza-
tion.

The tawsuits. fited in U.S. District Court
for the Southern District of New York under
provisions of the U.S. Copyright Act of
1976. name Howard Stein and Discotron
Equipment Inc. as defendants in the Xenon
case and Frank Longhitano, John
McClelland, and 210 W. 70 Rest, Inc. as de-
fendants in the Grand Finale Il action.

Plaintiffs in the Xenon suit are Rod
Stewart, Warner Bros. Music Corp.,
Canopy Music Inc., and Perren-Vibes
Music tnc. Plaintiffs in the Grand Finale Ii
action are Burton Lane. Leonard Bernstein
and Stephen Sondheim, Jobete Music Inc.
and Btack Bull Music, Warock Corp. and
Mills Music Inc.. Warner Bros. Music Corp.,
Morley Music Co., Bourne Co., and Artists
Music Inc.

‘Communique’ Is Gold

LOS ANGELES — “Communique,” the
second LP by Warner Bros. recording ar-
tists Dire Straits, has been certified gold by
the R.I.A.A., signifying sales over 500,000
units.

Gliding Accident
Kills Jeff Guerico

LOS ANGELES — Jetfrey Sam Guerico, the
recording engineer who helped design the
sounds of such artists as Chicago, Joe
Walsh, the Beach Boys, John Lennon and
Elton John, died June 22 in a hang gliding
accident in Sylmar, California. He was 26
years old.

Guerico received platinum albums for
his work on John's “Caribou,” “Captain
Fantastic and the Brown Dirt Cowboy™ and
‘Rock Of The Westies.” His latest suc-
cessful project wasthe current Beach Boy's
“L.A. Light Album.”

A Glendale, California native, he super-
vised the design and construction of the
famous Caribou Ranch recording studio in
Nederiand. Colorado. In 1972, he became
the studio’s chief engineer.

Olsson Injured
In Car Accident

ATLANTA — A car driven by Bang
recording artist Nigel Olsson was involved
in an automobile accident on June 26, in
Atlanta, Georgia. The driver of the other
car, Charles E. Strain, 58, of Atlanta, was
killed. Olsson has been hospitalized with
multiple injuries, and the length of his stay
in the hospital is yet undetermined.

According to a police officer, no drugs or
alchohol were involved in the collision.
Olsson has been routinely charged withun-
intentional homocide under the motor vehi-
cle code.

E/P/A Rakes In Six
RIAA Certificates

NEW YORK — Epic/Portrait/Associated
Labels last week received six certifications
from the RIAA Platinum certifications
were awarded to the Electric Light
Orchestra's “Discovery” album (Jet) and
the Jacksons' “Shake Your Body" single
(Epic). Other LPs thatwere certified goldin-
clude “Monolith” by Kansas (Kirshner):
“State of Shock” by Ted Nugent; “Winner
Takes All" by the Isley Brothers (T-Neck);
and Teddy Pendergrass’ new self-titled LP
(PIR).

MUSEXPO Moves
To A New Address

NEW YORK — As of July 1, 1979,
MUSEXPO and its parent company, Inter-
national Music Industries, Ltd., will move
from their present address, 720 Fifth
Avenue. New York, N.Y., to 1414 Avenue of
the Americas, New York, N.Y_, 10019,

The MUSEXPO main switchboard num-
ber is{212) 489-9245 and the telex number
is 234107,

EAST COASTINGS —

NEW WINGS — Laurence Juber, guitarist, and Steve Holly, drummer, are the newest
members of Wings. Both came into the group via introductions to Denny Laine. Holly
had known Laine as a drinking buddy in the town they both live in, which is somewhere
in Surrey, England. Laine didn't discover that Holly played drums until he sat behind a
set at a party one night. Then Laine asked Holly to help him out with some demos, and
after Wings maestro Paul McCartney heard the tapes, he asked Holly to sitin on a ses-
sion. Holly, age 24, said he was shaking for 10 minutes, but then “it started to click, and it
was just music.” After a three-day rock and roll marathon in McCartney's basement,
Holly was invited to join the group inJanuary '78. “ltwasn't so much Paul McCartney the
man that made up my mind,” recalls Holly, "it was his potential as a musician.”
Previously, Holly played rock, folk and
reggae, and recorded one album with
G.T. Moore and the Reggae Guitars. He
also scored a documentary film on Per-
sian nomads, a project which shows his
interest in tribal percussion. Holly
makes annual treks to Morocco, where
he plays with tribesmen, and has a
collection of phonetic percussion in-
struments from Bali. . . Juber metLaine
on the David Essex TV show, where he
was a member of the studio band and
Laine was a guest. They ran into each

BLUES BROTHERS — During the Allman
Brothers Band’s recent shows at the Up-
town Theatre in Chicago. songwriter and
blues legend Willie Dixon stopped by to
catch a show. Pictured from left are Dixon
and Gregg Allman.

other again at London Studios, where
Juber asked Laine for ajob. Much to his
surprise, he got a call to audition. Aged
25. Juber was astaunch Beatlesfanasa
youngster, and asked himself “Christ,
this is Paul McCartney. how can | play?”

But he played well enough to be accep-
ted into Wings in April 1978. The recording of “Back To The Egg,” he reports, was a
playful. spontaneous affair. McCartney's songs, Juber recalled, were “sometimes half-
written, sometimes pretty well ptanned. It varied, but he left a lot of space forus. On*Old
Siam." for example, parts of it happened while we had a jam. On other songs, we did the

basic tracking and builtitfrom there” . . . Wings will start rehearsing in September for a
European tour in the fall. Juber said, and he strongly hinted a U.S. tour will happen in
spring. 1980.

NEWS CRUISE — The outdoor festivals are off. but there’s a “Celebration Ten Years
Later” concert set for the Garden August 24. 25. Richie Havens is aiready booked . . .
Great place for a party dept. — The Virgin-Atlantic deal was celebrated aboard a
cabaret yacht that took a cruise down the Hudson River . . . Steve Paul and Nat Weiss,
who recently formed a movie production company. have acquired the rights to Jill
Robinson’s novel “Perdido™ . . . Carly Simon has opened her own nightclub, “Hot Tin
Roof" in Martha’s Vineyard. Carly's policy: no press tickets. Irony, of course, is that few
performers have received as much favorable publicity as Simon . . . Theory worth con-
sidering: Merle Haggard told People mag that Elvis Presley’s death may have been
faked. Says Merle “It would be the first chance for freedom in his entire life — and it
could have been a scheme Colonel Parker dreamed up” . . . Robin Lane. who records
on the Deli Platters label, is drawing unexpectedly good phones in Boston with her
single “When Things Go Wrong.”

NAMES IN THE NEWS — Peaches and Herb are going outside the U.S.A. — to China,
to be exact. They're partof Bob Hope’s entourage, whichis the first American theatrical
venture to perform on the mainland since World Warll . . . And another group on tour in
the Far East is none other than Devo who apparently did well attendance-wise in Japan
.. .Jamming together: Cheap Trick and Graham Parker in St. Louis. Tunes performed:
“Day Tripper” and “Surrender” . . . When you're hot dept. — First Roger McGuinn hit
his head on a map and required three stitches, then Gene Clark fractured his elbow on
the microwave oven in the touring bus, finally guitarist John Sammartino slipped and
bruised his rib cage during a backstage water pistol fight.

NEW YORK NOTES — Something called “Broadway Opry '79: A Little Country In the
Big City” opens July 27 at the St. James Theatre on West 44th St. It's not just concerts,
the promoters say, but “a Broadway salute to the country, with a format encouraging
visits by a series of personalities who will participate in the festivities spontaneously.’
Among those celebrities are, they promise, Conway Twitty, Waylon Jennings, Donna
Fargo, Ronnie Milsap, and Vasar Clements. WHN in New York will broadcast the
proceedings, setto run until September 2. . . Dave Mason will join the Allman Brothers
at Madison Square Garden July 21 and 22 . . . New England opens for Kiss in the Gar-
den July 24 and 25 . . . Jim Burgess and Jerry Block will co-produce Walter Murphy’s
next album, which will be “classical disco,” giving a new beat and meaning to such
works as “Bolero” and “Afternoon Of A
Fawn™ Sami Uckan has been
promoted to chief engineer at Atlantic
Studios The Spinners, The
Trammps, Ronnie Dyson, Jeree Palmer
and Steeplechase all performed at the
recent wedding reception of their
manager Steve Allen, who married
Debbie Grande.

ADVANCE NOTICE — For Broadway
musical watchers, here’'s some good

STALLONE, FERGUSON PUNCH OUT

» R B Fpaeeagts

COLUMBIA PARTY HONORS EGAN — A party to honor Walter Egan’s latest LP, “HiFi.”
was recently given by Columbia Records. Party-goers also watched a special video
presentation featuring three tracks from the new album. Pictured above in the back row
are (I-r). Greg Lewerke, president, Swell Sounds, which manages Eqgan, Greg; Phifer, local
promotion manager, Columbia;, Paul Rappaport, associate director national album
promotion, west coast, Columbia Records; Jim La Fawn, music director. KZLA Radio; Stan
Lewerke, Swell Sounds, Larry Groves, music director, KROQ Radio. Shown in the frontrow
are (I-r). George Chaltas, director, national promotion, west coast, Columbia Records;
Warren Williams, regional promotion marketing manager, Columbia Records and Walter
Egan.

news. Mike Nichols has plans to bring
three musicals to the Great White Way
next season. Definitely set is a four-
character musical called “Partners.”
which Nichols described in the Times as
being “about men and women in New
York — a very contemporary story.”
Nichols will direct, Tommy Tune will
choreograph and Jeffrey Moss will

ROCKY Il — Columbia recording artist
Maynard Ferguson recorded his adaption
of the theme music for “Rocky II” with star
Sylvester Stallone working on the punching
bags to the beat of the music. The record
has been released as a 12" disco single and
as a 45. It will also be on Ferguson's
forthcoming album, “Hot.” Pictured from
left are Ferguson and Stallone.

make his debut writing the book, music, and lyrics . . . Also on Nichols’ drawing board
are “Billy Bishop Goes To War,” concerning a Canadian flying acein World War |, and "I
and Albert,” the story of Queen Victoria and Prince Albert, set to Charles Strouse’s

music and Lee Adams’ lyrics.

charles paikert

14

Cash Box/July 7, 1979




THEY WROTE THE HITS AND
BMI LICENSED MOST OF THE
MUSIC AMERICA HEARD
DURING 1978.

Congratulations to these writers
of the 100 most performed songs

in the BMI repertoire during 1978.

Lou Adler Dolly Parton
Ava Alderidge Steve Pippin
Herb Alpert Gerry Rafferty (PRS)

Denny Randell

Stig Anderson (STIM)
Robert Rans

Benny Andersson (STIM)

Paul Anka Charles Fox John Lennon (PRS) Alan Ray

R.C. Bannon Claude Francois (SACEM) Cory Lerios Jeffrey Raymond
Jesse Barish Kenneth Gamble Marcy Levy Jacques Revaux (SACEM)
Victor Batty (PRS) Andy Gibb Jerry Leiber Allen Reynolds
Walter Becker Barry Gibb Sandy Linzer Rick Roberts

Peter Beckett Maurice Gibb Kerry Livgren Nile Rodgers

Brook Benton Robin Gibb (PRS) Reggie Lucas Carole Bayer Sager
Chuck Berry Nick Gilder (PROC) Jeff Lynne (PRS) Ronnie Scott (PRS)
Tommy Boyce Norman Gimbel James Lyon Neil Sedaka

Alicia Bridges Graham Goble (APRA) Melissa Manchester Louie Shelton
Peter Brown Andrew Gold Chuck Mangione Harvey Shields
Boudleaux Bryant Stuart Gorrell Barry Manilow Balde Silva

Buddy Buie Yvonne Gray Barry Mann Paul Simon

Hoagy Carmichael Leroy Green Sherman Marshall Tom Snow

Mike Chapman (PRS) Howard Greenfield Curtis Mayfield Jim Steinman
Nicky Chinn (PRS) Bobby Hart Paul McCartney (PRS) Al Stewart

Arnold Christian (PRS) Leon Huff Van McCoy Mike Stoller

Eric Clapton (PRS) Susan Hutcheson James McCulloch (PROC) Bruce Sussman

Jeffrey Comanor
Jack Conrad
Roger Cook

Sam Cooke
Reuben Cross
John Crowley
Sonny Curtis
Dean Daughtry
Paul Davis
Nicholas Dewey
Bernard Edwards
Donald Fagen
John Farrar
Wes Farrell
Jack Feldman
Jay Ferguson
John Fitch

David Issacs (PRS)
Paul Jabara
Mark James
David Jenkins
Janice Johnsaon
Larry Keith
Ray Kennedy
Ron Kersey
Perry Kibble
Nat Kipner
Lenny Le Blanc
Kenny Lehman

Michael McDonald
Danny McKenna
Joe Melson

Chips Moman
Eddie Money
Geoff Maorrow (PRS)
James Mtume
Randy Newman
Robert Nix

Roy Orbison

David Pack

Marty Panzer

George Terry

Giles Thibaut (SACEM)
Sonny Throckmorton
Jeffrey Tweel

Bjorn Ulvaeus (STIM)
John Vallins (PRS)
Harry Vanda (APRA)
Ross Vannelli

Blue Weaver (PRS)
Cynthia Well

Peter White

Jimmy Williams

John Williams
Maurice Williams
David Wolfert

Bobby Ray Wood
George Young (APRA)
Warren Zevon

WHAT THE WORLD EXPECTS FROM THE
WORLD’S LARGEST MUSIC LICENSING ORGANIZATION.



Polygram Managers
See Little Chance Of
More Int’l Crossover

NEW YORK — Despite the international
success of disco, the crossover of foreign
artists to the U.S. market will continue to be
limited for the foreseeable future. This was
the message conveyed by managing direc-
tors of Polygram Group companies from
around the world at an informal get-
together with the press here recently.

In general, noted Coen Solleveld, presi-
dent of Polygram Worldwide, the purpose
of the managing directors’ visit to the U.S.
was to “show the Americans that we are an
international company, and the inter-
national people that we are an American
company as well.” He added that it is im-
portant for people from various world
markets to exchange views in open ses-
sions.

Kurt Kinkele, president of the Polygram
Record Group and executive vice president
of Polygram Worldwide, pointed out that
the bigger a success an artist has in his own
country, the more pressure Polygram will
exert on its U.S. arm to introduce the act
here. At the same time, he stressed,
Polygram will of course try to break suc-
cessful U.S. acts overseas. “It's no one-way
street,” he stated.

However, Roland Kommerell, managing
director of Phonogram GmbH (Germany),
noted that “despite the success of U.S. acts
that have been produced in Germany
{Donna Summer, Silver Convention. etc.),
whether or not German singers can sing
convincingly in English is another question.

Kommerell believed that German
studios would continue to make a key con-
tribution to the American music and scene,
but he didn't see international potential for
“typical” German popular music. “What's
most significant is that German producers,
arrangers and studios have proven their
ability to deliver music according to inter-
national standards,” he concluded.

Seiji Koh of Japanese Polydor said that
he has gotten some play in France on a
Japanese rock band called Kenji-Sawada,
but. though the group also sings in English,
he doesn’t feel they have much potential in
the U.S. market.

In the opposite direction. though, there
has been a fruitful flow of product. “Many
youngsters in Japan like American music,”
said Koh. “Also, there are many discos in
Japan.”

Noting that Japan is the second biggest
world market for recorded music, after the
U.S.. Koh stated that half of Japanese
record sales come from the international
repertoire (chiefty U.S. and European ar-
tists). He claimed that Phonogram and
Polydor together have a 13% market share
in Japan.

and Carle Vickers, LTD.

DIAMOND SIGNS WITH CASABLANCA
— Joel Diamond and Casablanca president
Neil Bogart recently signed an exclusive ar-
tist agreement. The "“Joel Diamond Ex-
perience” LP will be released soon and a
12" promo single “Music Machine” has
already been released. Pictured above are
(I-r): Diamond and Bogart.

Atlantic Launches
Muppet Campaign

NEW YORK — In support of the recently-
released soundtrack recording of “The
Muppet Movie,” Atlantic Records has
launched an extensive marketing cam-
paign to coincide with the national release
of the film, which stars Jim Henson's Mup-
pets.

The film's distributor, Associated Film
Distributors, and Atlantic will join their ad-
vertising and promotion efforts in major
markets where joint exposure will be
mutually beneficial, according to Dave
Glew, senior vice president and general
manager of Atiantic.

“Our marketing tools will be aimed at a
wide demographic spread,” Glew said, “in
order to hit the massive, family-oriented
market that is sure to make the movie a
success.” Marketing aids will include radio
and television time-buys; point-of-
purchase merchandising posters. displays,
and streamers and trade and consumer
print ads.

‘I Love Country’ Set As
MCA Campaign Theme

LOS ANGELES — MCA Distributing Corpo-
ration has launched its largest country
music promotion since the formation of the
distributing division last fall.

The theme of the program, which began
July 2 and runs through Aug. 3, is “l Love
Country, Yours and Mine.” The program
will offer incentives for MCA Distributing's
customers including discounts, dating,
advertising and display materials.

MCA country artists will also do spots on
radio commercials, with artists such as
Conway Twitty, Loretta Lynn, Mell Tillis and
Tanya Tucker performing.

LTD ATTEND NAACP DRIVE — A&M artists LTD recently made an appearance at the
Beverly Hills-Hollywood branch NAACP membership drive where they were cited for their
many years of supportof the organization. Pictured above (I-r}are: Onion Miller, LTD; Jake
Riley, LTD: attorney Geraldine Green, president of the NAACP branch; Henry Davis, LTD,

POINTS WEST

ELLIS TO MOTOWN — Sometimes rumors turn out to be true after all. As had been
widely speculated, former Columbia national A&R vice president Don Ellis has left CBS
and will start next week as executive vice president, creative, at Motown.
VANWARMER, CLAYTON DROP BY CASH BOX — Bearsville’s Randy Vanwarmer
and Capitol's Lee Clayton both dropped by Cash Box’ west coast offices recently on
separate but similar missions. They were in Los Angeles to promote their current
albums, respectively “Warmer” and “The Naked Child.” Vanwarmer, more than a littie
pleased with the success of “Just When | Needed You Most.” talkec about his new
single, “Gotta Get Out Of Here"” b/w “Convincing Lies.” and plans for his second LP. to
be produced again by lan Kimmet and John Holbrook. Recording, he said, is scheduled
to begin in the fall and the album should be out by January. “I've learned an incredible
amount about the record industry since my first single was released.” said the soft-
spoken Vanwarmer. “And | think I'lt be a much stronger artist for it. | think that my next
album will reveal just that” .. Clayton, a rugged-looking Nashville resident, noted
humorously that “the ‘Naked Child’ is just beginning to show signs of life.” Plans for the
progressive C&W singer-guitarist include a trip to England next month and a tentative
tour of the U.S. sometime in the fall. When asked how he happened to take up the guitar
he said, “When | was nine my daddy asked me if | wanted to play the guitar or the
accordion. After seeing those weird cats wailing on the squeeze box in‘The Ted Mack
Amateur Hour', | knew | wanted to play the guitar.”
T.J. MARTELL FOUNDATION AUCTION — The June 23 auction at Birmingham High
School in Encino took in $10,000 in sales from nearly 2,000 attendees to aid leukemia
research. The Foundation is totally supported by the music industry, which donated an
almost endless list of promotional items and services to make the auction a success.
The item bringing in the highest price was an ELO “Discovery” jacket that went for $325,
with a pair of Eric Clapton jackets, an
Atlantic Records jacket, a necklace
donated by Rita Coolidge, an auto-
graphed Herb Alpert shirt, and stand-
ups featuring Steve Martin, Andy Gibb,
Donna Summer, the Rolling Stones,
ELO and Kenny Rogers also bringing in
handsome sums. Other items of inter-
est included three RCA “Nipper” dogs.
an Eagles catalog. 4-LP “American Top
40" sets, two honorary Playboy Club
keys, a painting by Ethel Merman, Bee
Gees picture discs and champagne kits.
acase of Famous Amos cookies, Herbie
Mann T-shirts, a Blues Brothers T-shirt,
Foreigner blue vinyl 45s. an lan
Matthews picture disc. speakers from
Northern Air Freight and a $200 gift
certificate from Love’'s-Encino. A
number of performers showed up to
entertain, like Gloria Jones, 20/20, Kimo Kane, and Ricardo de Campos and there was
also a Motown-sponsored hang-glider, a hot air balloonist. escape artist Steve Baker
and the Mums Brothers juggling act. A&M and Warner Bros. suppiied security forces
and when all the bidding was over the big winner was clearly the T.J. Martell Founda-
tion.
TRUTH IS STRANGER THAN FICTION DEPT. — Is it true that Frank Zappa has can-
celled his upcoming tour, fired his band and got a crew cut? Hint: He’s tired of people
asking him about the '60s . . . The lineup for the July 16 edition of the “Mike Douglas
Show.” Sonny & Cher, along with kids Chastity Bono and Elijah Blue Allman and —
why not? — Gene Simmons of Kiss . . . Kessler & Grass sponsored the second annual
Sherman QOaks Handicapped Invitational Tennis Tournament. or S.H.I.T.T., on July 1 at
The Racquet Centre. The tourney was inspired by the verbal indignities would-be
sportsmen spew forth after botching their strokes.
ACCIDENTS WILL HAPPEN — Raphael Ravenscroft had to cancel some appear-
ances after contracting blood poisoning from a metal splinter he picked up during a
Gerry Rafferty recording sessionrecently . . . ThinLizzy had to back out of the lastthree
dates on the group’s European tour when Phil Lynott came down with food poisoning
... And Laurel Masse’s winter auto accident has led to a lineup change for Manhattan
Transfer. Masse decided to go solo while recuperating, and now Cheryl Bentine has
been named to replace her. The quartet plans to record a new album before year’s end
and then resume touring.
NEW TEAMS — Guitarist Pat Metheny is teaming up with Joni Mitchell for her sum-
mer tour in support of her new “Mingus” album. Metheny will be in the band when the
tour kicks off in Oklahoma City Aug. 3. .. Susan Joseph's Twin Trumpets firm is now
managing Winthrop Rockefeller iI's ex, rock singer Deborah Rockefeller. Terry
Woodford and Clayton Ivey will produce her first record . . . Is Sumner, one of L. A’s
hottest bands, to sign with Elektra? . .. Are Caesars Palace and Pink Lady about to
team up? Caesars’ entertainment director Alan Margulies flew to Tokyo recently to
scout out the possibility . . . Frank Carillo teamed up with Carly Simon to write “Pure
Sin.” a cut on her “Spy” LP. Frank wrote the music and played guitar on the track . . .
Former ABC Records national director of publicity Peter Starr is back in the saddle,
representing Walter Egan for Swell Sounds, Inc. Egan is now rehearsing for an up-
coming tour . . . And Teddy Pendergrass is trying to get a team of performers together
to put on a series of prison benefits, following his recent appearance at the California
Institution for Women in Chino.
FILM BIZ — Production begins this week on producer Irv Azoff’'s “Urban Cowboy”
starring John Travolta at Gilley’s nightclub in Houston. The female lead will be Debra
Winger, recently seen in “Thank God It's Friday.” The second female lead goes to 20-
year-old Madolyn Smith, who just graduated from USC a few weeks ago. The film
soundtrack, to feature country and western hits along with original material, is expected
to go to Asylum ... With his new Bob Gaudio/Bob Crewe produced Warner/Curb
album due later this summer, Frankie Valli is being kept in the limelight through a
number of hit movies featuring some of his most successful singles. “Can’t Take My
Eyes Off Of You™ is prominently featured in last year’'s Best Picture Oscar-winner “The
Deer Hunter,” while the Four Seasons classic “Big Girls Don't Cry” is heard on Barbra
Streisand’s car radio as she drives to visit co-star Ryan O’Neal in “The Main Event” and
is also found on the soundtrack LP. And “Grease” has been re-released this summer,
with the title song sung by you-know-who . . . Shooting has begun on the next film for
The Who. Roger Daltrey stars as the famed British criminal-turned-graduate student
{continued on page 60)

ALL THAT JAZZ — in one of their rare ap-
pearances together, jazzists Chick Corea
and Herbie Hancock were joined on-stage
at the Rainbow Music Hall in Denver by
special quest Dizzy Gillespie. Pictured are
(I-r): Corea, Hancock and Gillespie.
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COMPANY PROFILE

Casablanca’s Teamwork Provides The Key
To Past Successes And UpcomingPrograms

by Richard Imamura

LOS ANGELES — One of the industry’s
most documented and ballyhooed success
stories of the last few years, Neil Bogartand
his Casablanca Record and FilmWorks
have provided an almost textbook example
of how to start with a small record company
and turnitinto a multi-media entertainment
business whose product and influence
stretches around the world.

Already producers of million-selling
records and an award-winning feature film,
Casablanca's five-and-a-half year history
has been one of continually facing and
overcoming new challenges. “My
philosophy in life,” says Bogart, president
of the company, “has always been to not
just walk trails that have been blazed by
other people, but to create new paths for
others to follow.”

A success story, for sure, and now that
Casablanca is on the verge of launching
several projects that will vastly broaden its
horizons -— including more across-the-
board representation on the artist roster, a
country label, children's records, book
publishing, television and feature films —
Bogart is placing his faith in the team that
brought the company to its current posi-
tion.

“People are real important to me,”
Bogart explains. “Unless you have the peo-
ple to execute the projects, then any
suggestions of creative genius, if you want
to use thatword, seemto go outthe door. At
the record company, between Larry Harris
(senior vice president and general
manager), Bruce Bird (executive vice presi-
dent) and Cecil Holmes (senior vice presi-
dent and president of Chocolate City
Records), | know the company is going to
run super well.

“At the same time, Peter Guber (chair-
man of Casablanca FilmWorks) has bean
able to develop the same situation with the
president of the motion picture division, Bill
Tennant. Peter can walk away and know
that the pictures are going to be finished
and made.”

All long-time friends and co-workers
from their days at Buddah Records in the
early-70s, Bogart, Holmes, Harris and Bird
have been the creative and guiding forces
behind Casablanca’s rise to prominence
since the company went fully independent
in 1974.

“When we tatk about family, it's based on
our having been together for so many
vears,” explains Bird. “I've been with Neil
since 1970. Cecil has been with Neil for
about 15 years and Larry’s been with Neil
for 11 years. How many people stay
together that long? You get to know each
other sowell, you know what the other one’s
thinking, which way he's moving, so you
can be right there, moving and thinking
along with them.”

It was this melding of talents that forged
the solid Casablanca organization now in
existence, and it is the same teamwork and
knowledge of each other's skills and per-
ceptions that is being counted on to carry
the company through the coming plans for
expansion.

“We know each other real well,” says
Holmes, “and because of this, | know if a
good idea comes up — no matter how crazy
itmay sound — Neil will go with it if it makes
sense to him. Now we are committed to
becoming atotal record and entertainment
company.”

On the music front, Bogart & Co. will try
to broaden the base of Casablanca acts,
striving for more across-the-board
coverage of the record charts. “Besides
KISS, Donna Summer, the Village People,
Parliament and other such established
acts,” says Bogart, “we want to develop ar-

tists like Cher, who has already been very
successful on our label; Paul Jabara;
Cameo on Cecil's Chocolate City Records:
Randy Brown and the Sylvers on the R&B
scene, Tony Orlando on the pop scene; and
ontherock scene, the Beckmeier Brothers,
Angel and the Godz.

“We will also introduce our country and
western label,” Bogart adds. “For the time
being, we'll just call it Casablanca West.
And also this year, we’ll introduce
KidWorks, the most innovative line of
children’s records yet.”

Further record company projects in-
clude a series of comedy albums featuring
Robin Williams (ABC-TV's “Mork"), “Lenny
and Squiggy” from TV’s “Laverne &
Shirley,” Robert Klein, Rodney Dangerfield
and a re-packaging of some Woody Allen

Larry Harris

scheduled to air on ABC in November. Ar.d
we have three or four other projects in
development right now. We hope they'll all
be on the air next season. We're moving
forward on that full force under the name
Casablanca TeleWorks.”

In the case of the proposed
“BookWorks,” a more cautious tack is be-
ing taken by the company. “We haven't
decided which way to go,” Bogart says,
“because there are a lot of different books
thatare in development. Some will be made
and promoted to be successful sellers,
others to lend themselves to TY movies or
video discs. Then there are others that will
be aimed at the children’s market to coin-
cide with the KidWorks project that we'll be
releasing this year.”

Finally, from FilmWorks, “We're in post-
production on two movies right now,”
Bogart adds, “and pre-production on three
others. We expect to continue to average
three or four movies a year.”

How will all of this be carried off? Ac-
cording to Bogart, successin all of the com-
ing endeavors will be spurred by that old
Casblanca staple — promotion. Already
known for their promotional pushes for
records in the past, “we will ptomote our
television shows as energetically as we
promote records,” promises Bogart. “And
we'll promote the books the same way we
promote a movie or a record. | don't think
the book business has seen that kind of
promotion yet.”

Far from shying away from the com-
pany's reputation for massive promotion
and marketing, Harris credits much of
Casblanca’s already considerable suc-
cesses to the methods employed to get the
public interested. “We've always thought
that we were marketing differently than

Cecil Holmes
routines; feature film soundtracks and
original cast recordings of Broadway
musicals.

Explaining the overall goals of such a
massive expansion of the company’s
record operations, Harris says “as much as
we believe in disco and its continued
growth, we have recently signed quite a few
rock groups, which hopefully we'll have on
the market. We feel great about being a
disco label, but we don't want to be labelled
just ‘Disco.” We want to be thought of as a
total label.”

In keeping with this aim of “totality,”
further Casablanca expansionisplanned in
the fields of television and book publishing,
as well as continued production from the
FilmWorks branch of the organization.

“We’'ll be producing our second TV
show,” Bogart reveals, “which will be the
Donna Summer Special, in conjunction
with Ernie Chambers and Donna, and is

Bruce Bird

anybody else,” he says, “because we
always thought the other people were doing
it wrong. So that's how we started doing it,
with the bravado and everything we do with
it

Why such a strategy has worked so well
for the company was amplified by Bird, who
joined Casablanca as its original national
director of promotion in 1974. “| think
Casablanca has always been powerful in
promotion, and will continue to be so
because from the top to the bottom of the
company, everybody has worked in promo-
tion at one time or another, and thus un-
derstands promotion and radio. That's the
key. You have to understand what's going
on.”

Thus it is that Casablanca, one of the
most imaginative companies as far as the
utilization of promotion to garner media ex-
posure, will once again try to use originality
to get into the public’s eye.

Neil Bogart

“We have the best promotion staff in the
industry,” Bird confidently asserts. “I think
we get more radio play with this staff; the
most we can possibly get out of the acts we
have.”

Explaining further about the promotional
philosophy that will be used to expose the
label’'s new and upcoming product, Harris
adds that "The best way to sell a record is
still with airplay. Promotion is what can get
you airplay and marketing can enhance
what promotion has done and get you
sales. But you can't take an artist who is not
getting airplay and sell him. Nobody's going
to care.

“If you have an artist who is getting air-
play in clubs around the country, you can at
least get some sales off that. However,
without radio, it makes it very, very difficult.
Television will help you a little bit, but it just
won't bust them open.”

Reminded that such Casablanca suc-
cesses as KISS and Donna Summer
generated their original action through
tours and discos respectively, Harris
replies, “Ridiculous! KISS got radio airplay
from the minute their album came out. FM
was really giving us a great shot and it
helped a lot. That's what initially broke
KISS. The touring helped radio to get into
them, but once they saw them, it was all
over.”

In Donna Summer's case, Harris says
“her club popularity did finally get her onto
the radio, but that was only after radio was
ready to go with disco. There are still sta-
tions that are holdouts, but there always will
be.”

And with such an acknowiedged stance
in favor of the value of promotion, Harris
values highly Casablanca’s distribution
relationship with the PolyGram Group. “We
need more promotion men working
through the branch system, especially the
wey it'sset up now. Butwe get afaster,more
accurate feel of the marketplace because
of all the computerization and everybody
being tied in around the country to each
other.

“It's like adding 400 people to
Casblanca, in a way, if you know how to use
their people the right way. It's like adding
them to your staff and it's a big help. It takes
a lot of worries off your head.”

This philosophy of promoting and
creating new acts is evident in the
area of A&R. Admitting that pursuit of label-
hunting superstars was not a high priority,
Harris explains that “they’re all asking for
so much money these days. The big buck
deals are getting ridiculous.

“If you have an artist,” he continues, “and
the artist has a major success and you have
to change the contract, | would much rather
do that and pay the artist what he deserves,
than go out and pay the money to
somebody who you have no relationship
with. Anyway, it's much more exciting to
break a new group.”

Carrying the idea one step further, Bird

{continued on page 52}
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Goodbye Stranger (5:49) (Almo Music
Corp./Delicate Music — ASCAP) (R. Davies, R.
Hodgson)

This followup to their last Top 5 single, “The
Logical Song,” features the intriguing, well-paced
vocals of Rick Davies and the high backup singing
of co-writer Roger Hodgson. Blithe, spirited in-
strumentation underscores the lyrical theme of
the song. The “radioonly” version of the cut clocks
in at 4:25. Hitbound.

DAVID BOWIE (RCA PB-11661)

D.J. (3:20) (Bewlay Bros. Music/Fleur Music
Ltd./E.G. Music Ltd. — BMI/100 MPH Music —
ASCAP) (D. Bowie, B. Eno, C. Alomar)

Bowie came back with the strong “Lodger” LP
recently, and this, the first single from the album,
is unquestionably the most immediately accessi-
ble pop song of the lot. The jumpy, throbbing beat
is infectious, the hook is perfect and Bowie's
vocals areinfine form. This should be a Ton 40 hit.

DAN HARTMAN (Biue Sky ZS8 2776)
Boogie All Summer (3:43) (Silver Steed Music,
Inc. — BMI) (D. Hartman)

Hartman, you may remember, last hit big with
the striking disco-pop sleeper “Instant Replay.”
This song maintains a slightly slower, more R&B-
flavored beat. with a hook that is tailor-made for
this season. Well-produced and mixed, with bright
instrumentation and chirpy vocals, this sounds
like a Top 40 winner.

ORLEANS (Infinity INF 50,5017)
Don’t Throw Our Love Away (3:59) (Lucid Music
— BMI/Orleansongs — ASCAP, adm. Infinity
Music Int’l.) (L. Hoppen, M. Mason, B. Leinbach)
Orleans delivers another smart, rock-tinged
pop song, with some neat lead and slide guitar
work. This song should easily build on the success
of their last Top 40 single, “Love Takes Time.”
Right for either Top 40 or AOR.

BRAM TCHAIKOVSKY (Polydor PD 14575)

Girl Of My Dreams (4:06) (Tchaikovsky Music Ltd.,
adm. by Warner Bros., Inc. — ASCAP) (R.
Thomas)

Tchaikovsky and his group have become one of
the more gratifying success stories in recent
weeks. getting lots of well-deserved FM attention.
Thistrack, fromthe*'Strange Man, Changed Man”
LP, is the essence of their fresh, invigorating and
clean pop-rock sound. A Top 40 sleeper, this
should not be missed.

CRYSTAL GAYLE (United Artists UA-X1306-Y)
Your Kisses Will (2:05) (House Of Gold Music, Inc.
— BMI) (V. Stephenson)

From the album “We Should Be Together,” this
too short song leaves one longing for more of
Gayle's elegantly yearning voice. Pretty
orchestration enhances her delivery, making this
another soothing winner. Although this track
should find immediate acceptance on A/C and
C&W lists, pop should take note.
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MAYNARD FERGUSON (Columbia 3-11037)
Rocky Il Disco (4:09) (Unart Music Corp. —
BMI/United Artists Music Co., Inc. — ASCAP) (B.
Conti, A. Robbins, C. Connors)

Renowned trumpet player Maynard Ferguson
blows hard 'n fast on a discofied version of the
theme from the recently released motion picture
““Rocky II.”” Female vocals build slightly
melodramatic tension, while Sylvester Stallone
addsring “sound effects” and a small spoken part.

TYCOON (Arista AS 0437)
Slow Down Boy (3:22) (Morning Dew Music —
BMI) (M. Kreider, M. Fonfara)

This, the followup single to “Such A Woman,”
carries a nice balance between high, sharp guitar
licks anc a low bass and drum bottom. However,
the tight. well-constructed harmonies really bring
everything together, making this tune readily ac-
cessible to Top 40. A solid pop tune.

JOURNEY (Columbia 3-11036)
Lovin’, Touchin’, Squeezin’ (3:44) (Weed High
Nightmare Music — BMI) (S. Perry)

Singer Steve Perry brought Journey a polished pop
songwriting and vocal style, quickly leading the group to
immediate success. Here, Perry and the band shift to a
slower, more deliberate pace and the results are quite
satisfactory. For AOR and pop.

CAROLE KING (Capitol P-4718)
Move Lightly (4:58) (Colgems-EMI Music Inc. — ASCAP)
(C. King)

Snakey guitar winds into a swelling organ line, as
King's vocals smolder with gritty intensity on thiscutfrom
her newly released “Touch The Sky” LP. The instrumen-
tation is subtly mesmerizing, and nicely suited to AOR
and pop.

AWB (Atlantic 3581)
Feel No Fret (3:40) (Average Music — ASCAP) (Stuart,
White, Gorrie, Ferrone)

The title cut from AWB's latest LP, this should fare bet-
ter than “Walk On By,” as a bouncy, R&B-flavored in-
strumental and vocal groove sweeps the listener along.
AWSB is still above average and this song proves it. For
Pop lists.

IAN & THE BLOCKHEADS (Stiff/Epic ZSS-166158)
Hit Me With Your Rhythm Stick (Blackhill Music) (Dury,
Jankel}

“lan” is none other than lan Dury. Never heard of him?
Well, this single reached #1 on the British pop charts and
heralds in the Stiff/Epic pairing in the U.S. A fun, dis-
cofied number with a decidedly English accent. For AOR
and pop.

PAUL ANKA (RCA PB-11662)

As Long As We Keep Believing (3:40) (Paulanne Music,
Inc./ATV Music Corp./Mann and Weil Songs, Inc. —
BM!) (P. Anka, B. Mann, C. Weil)

Lush, soft instrumentation, in the best tradition of
Barry Manilow, brings out the very best in Anka’'s silky
vocals. A swelling crescendo surrounds the hook, mak-
ing this a fine add for A/C and pop lists.

GINO SOCCIO (Warner/RFC RCS 8864)
Dance To Dance (3:45) (Sons Celestes/Shediac Music
— ASCAP) (G. Soccio)
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For several formats.

Soccio was one of the surprise newcomers in disco a
short while ago and this cut, along with *“Dancer,”
received a good deal of club play. An edit of the LP ver-
sion, female vocals waft above the skillful instrumenta-
tion. For dance and pop lists.

MARTIN MULL (Elektra E-46057)

Bernie Don’t Disco (3:15) (Used Furniture
Music/Beetlebung Coner Music — ASCAP) (M, Mull, E.
Wise)

A witty little indictment of disco chic by the ever clever
Mull. Like Frank Zappa's “Dancin’ Fool,” this cut is filled
with wry innuendo set to a zesty disco beat, with tongue
firmly planted in cheek. Adventurous pop and AOR lists
will love it.

BOB WELCH (Capitol P-4745)
3 Hearts (3:20) (Glenwood Music Corp./Cigar Music —
ASCAP) (B. Welch)

The title track from Welch’s most recent LP, this song
has a sharper, rockier punch than his two previous
singles. Biting lyrics are set to a pounding drum beat and
chugging fuzz quitar. AOR should take interest, as well as
pop.

KLEEER (Atlantic 3586)

Tonight’'s The Night (Good Time) (3:22) (Darak
Music/Good Groove Music — BMI/Alexx Music/Soufus
Music — ASCAP) (N. Durham, W. Cunningham)

Already a hot add at many B/C stations around the
country, thislight ‘n’ lively R&B number is driven by sleek
female vocals, a jumpy bass line, handclaps and a bass
male vocal on the hook. Expect more B/C adds and
some disco action.

LATIMORE (Glades 1755)
Goodbye (3:34) (Sherlyn Pub. Co./Lindseyanne
Music/Buckaroo Pub. Co. — BMI) (I. Ledesma)

Foxy’'s Ish Ledesma lends his songwriting talents to
Latimore’s appealingly rough hewn vocals. Betty Wright
lends vocal support as well, creating a lot of room for the
singer to stretch out. Punchy horns areright for B/C lists.
JERRY LEE LEWIS (Elektra E-46067)

Who Will The Next Fool Be (3:20) (Knox Music, Inc. —
BMI) (C. Rich)
Turn the lights down low, because the Killer is back

y
himself, Charlie Rich. The barroom feel of the song is ac-
centuated by light, tinkling piano and fine harmonies. For
A/C and C&W.
PLATINUM HOOK (Motown M 1464F)
Give Me Time To Say (3:55) (Jobete Music Co., In-
c./Commodores Entertainment Pub. Corp. — ASCAP)
(R. Douglas, S. Foster)

Peppy, piano-powered dance beat here benefits from
perky male and female vocals. Short instrumental bursts
are punctuated perfectly by horns and synthesizer. For
all dance, B/C lists.

MARY WELCH (20th Century TC-2412)

When It Was Good (3:32) (Fox Fanfare Music, Inc./I'll
Know It When | Hear It Music — BMI) (G. Sklerov, H.
Lloyd)

Welch is a surprisingly evocative singer and her ample
skills are put to good use here, as her clear and resonant
vocals ring out above the sweeping strings on this nice
ballad. A sleeper, A/C lists should check this out.
NARADA MICHAEL WALDEN (Atlantic 3580)

Give Your Love A Chance (3:21) (Gratitude Sky
Music/Cotillion Music, Inc. — BMI) (N.M. Walden)

A thickly textured, synthesized bass beat segues into
an airy, lilting melody, as Walden exhibits considerable
vocal prowess, caressing each note. R&B-flavored, this
should be an immediate B/C add, with plenty of
crossover potential.

SHADEE (Tamla T 54302F)
I Just Need More Money Pt. 1 (2:53) (Jobete Music Co.,
Inc. — ASCAP) (A. Gaye, A. Story, J.E. Spivey)

A unique combination of R&B, rock and just a taste of
the blues is set here to a steady dance beat. Alternating
male and female vocals are backed by a solid horn sec-
tion. Fun-filled funk for B/C.

DIXIE DREGS (Capricorn CPS$S-0327)
Punk Sandwich (3:17) (No Exit Music Co., Inc./Dregs
Music Co. — BMI) (S. Morse)

From “The Night Of The Living Dregs” LP, this im-
mediately likeable rocker is a firey instrumental, packing
an arsenal of top-flight solos. Electric guitar meshes per-
fectly with a nice mixture of synthesizer and fiddle. For
AOR lists.

Cash Box/July 7, 1979




An Extremely Short Interview With Peaches & Herb

With a double platinum album
@ ¢ gold single for “Shake Your
Groove Thing” and a platinum
single for "Reunited” what
have you got?

O
\“WE'VE GOT LOVE”

PD14577 PD-1-6172

“We've Got Love”. The newest single from Peaches & Herb's “2 Hot.”
The album that lives up to its name. On Polydor /MVP Records and Tapes.

Management: Paul Cohn, Prime Time Productions, Ltd. [
POLYDOR INCORPORATED Produced by Freddie Perren for Grand Slam Productions, Inc Lﬂmwfl
Domo YGRAM COMPANY =

ibuted by Palygram Distnbuton, loc Write or call your iocal Polygram Distribution office for displays or other promotion items.
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CONFERENCE REPORT — The Seventh Annual Bobby Poe Music Conference con-
cluded June 22 with the radio/records awards banguet. The list of awards is far too
numerous to mention, but they do deserve special attention. After all, the recipients of
these awards were voted on and therefore recognized by their industry peers for his or
her hard work and achievements throughoutthe year. We give our vote of confidence to
all of the winners and to everyone else who was nominated.
FOR YOUR INFORMATION — Everyone knows Johnny Carson is leaving the Tonight
Show and perhaps nobody is as enthusiastic as Ray Sawyer, singer from Dr. Hook. Ray
has come up with a song called, “l Want Johnny's Job,” a tune that co-manager Bobby
Heller feels is “The Cover of Rolling Stone” all over again. From those who have heard
it, the reaction is great. Release date is setfor July 9 and there is already a write-in cam-
paign for Ray to get Johnny'sjob . . . A new Randy Vanwarmer single, “Gotta Get Out Of
Here.” is scheduled for release July 5. Edited to just 2:52, aremix has giventherecord a
more up-tempo, dance oriented feel . . . Also be looking for a new Frank Zappa single,
“Joe's Garage." from the forthcoming LP, “Arrogant Mop” ... Many stations have
already pounced on ELO’s “Don't Bring Me Down,” which should be available in a cou-
ple of weeks ... Not to be outclassed by WNCI/Columbus and its generous offer of
$98.000 for a piece of Skylab, KSAN/San Francisco is offering free Skylab hardhats
which are made to withstand falling popcorn, styrofoam, and other items of similar den-
sity. These hardhats will be given to the first 95 people who visit with station jocks Norm
Winer and Glenn Lambert at the KSAN mobile unit at Washington Square Park on July
6.
COMMUNITY SERVICES — WNBC Radiocin New York has been strongly committed to
public affairs programs evolving around the theme “International Year of the Child.”
Nell ®assett, manager of community affairs, said, “We have made a major commitment
- to present programs of an informative
and vital nature to the youth of the Tri-
State area and we plan to make even
greater and more substantive contribu-
tions during the second half of this
year.” Some of the topics ranged from
the problems of Third World children to
college education and its merits for
career preparation for women, to
families and the changes brought on by
crisis, to a mini-press conference bet-
ween N.Y.C. Mayor Edward Koch and
teenagers covering crime in school and
the juvenile justice system, sex educa-
tion, alcoholism, and the generation gap
... WICC/Bridgeport helped raise
$14,000 for their eighth annual
Muscular Distrophy Radiothon. Greg
Loehr, MD at WICC, said the money was
raised inthree daysinalive remote from
the Trumbali Shopping Park . . . WHBQ joined 40 youth organizations in raising $4,500
during Youth Day for Le Bonheur Club . . . WRKO launched a beach safety campaign
that began June 30 in Provincetown and ends at Martha's Vineyard Labor Day
weekend. Covering 55 beaches in all, trained professionals will conduct demonstra-
tions on water safety and skin care, and a brochure on safety will be given to anyone
who stops by the RKO vanon location . . . Denise Vittor, a twelfth grade student, was the
recipient of a $1,000 scholarship in the 16th annual WABC radio schoolscope competi-
tion.
STATION TO STATION — Infinity Records' New England will broadcast an hour-long
live concert on July 2 from the Park West in Chicago. The 13 station broadcast s signifi-
cant in that a prime-time block has been devoted to such a new act. The new single by
the group, “Hello, Hello, Hello,” is scheduled for release next week ... KMET/Los
Angeles will broadcast The Dooble Brothers live from the Universal Amphitheatre
which will go out over a nationwide network of 150 stations . . . KEEL/Shreveport will
broadcast a two hour concert featuring Bill Wray on July 4 . . . @Q100/Portland was the
information station for Portland Jam Il, a three day outdoor festival which started June
30 at the Portland International Raceway . . . From Bill Bass, MD at WFIC/Collinsville, a
promotion has been staged whereby any listener who can guess within two pounds of
the combined weight of the WFIC personalities, can win cash in addition to his or her
weight in Pepsi Cola.
SYNDICATION INDICATIONS — A new radio syndication package has been com-
pleted by Amtec Productions and is now available. Produced by Larry Greene, presi-
dent of Amtec, and Toni Greene, executive vice president, they feel that there is a need
for additional programming concepts and that their aim is not necessarily to compete,
but rather to participate and contribute to the broadcast media. For further information,
call (212) 753-1352.
NEW JOBS — Major news from the RKO Radio chain this week. Asrumored a couple of
weeks ago, Bobby Rich has indeed left his position as program director of 99X/New
York. Although there was a difference in philosophies between Rich and the station, the
parting was mutually amiable. Mark McKay, former PD at WRKQ/Boston, is returning
to KFRC/San Francisco as assistant PD. Replacing McKay is Harry Nelson, who
returns to WRKO after spending a year at KFRC. . . Martin Rubenstein has been elected
to the board of directors of the Radio Advertising Bureau. Rubenstein is the executive
VP for Mutual Broadcasting System and prior t<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>