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Last week’'s National Assn. of Broadcasters
(NAB) Radio Programming Conference in New
Orleans raised some interesting questions and
points-of-view. A look ahead to radio in the '80s,
the conference revealed confidence on the part of
the broadcasters, with the comeback of AM and
live programming holding special promise.

However, what the broadcasters failed to ad-
dress was the interdependence of the radio and
music industries and the resultant obligations. In
this time of economic recession for the record
companies, radio has seemingly chosen to ignore
its partner’s plight, choosing instead to feather its
own nest. Issues like the harm tight playlists are
wreaking on the discovery and development of
new acts and the irresponsible practice of tracking
LPs (which encourages home taping) were poin-
tedly ignored or insufficiently explored at the
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EDITORIAL Whose Problem?

programming confab.

Radio depends on the music industry for much
of its programming. Indeed, radio takes the very
names of its formats from the types of music
played — that is, AOR, Top 40. Adult Contem-
porary and so on. Also, how many radio people
expect such perks as free records, concert tickets
and junkets from the labels? How much advertis-
ing support is pried from the record industry and
its allied services like retailers and promoters?

Radio feeds off the music industry — indeed, it
has come to feel that the labels must cater to its
every whim. This is short-sighted and stupid.
Unless radio has a yearning to return to the days of
talk shows and nothing more, it had better
recognize its obligation to the music industry.
Radio, don’t bite the hand that feeds you.

News HicHLIGHTS

CBS realigns its branches, creates three sales vice president

posts (page 5).

e Music issues bypassed at 3rd annual NAB Programming Con-

ference (page 5).

e Polygram volume dips in '79, but still passes $1.2 billion (page

5).

¢ AFM sets interim agreement with 10 film studios (page 5).

e Ali Thomson’s “Live Every Minute” and “Dreaming” by Cliff
Richard are the top Cash Box Single Picks (page 13).

¢ Molly Hatchet’s “Beatin’ The Odds” and “A” by Jethro Tull are
the top Cash Box Album Picks (page 15).
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Christopher Cross
Warner Bros.

B/C SINGLE

UPSIDE DOWN
Diana Ross
Motown

COUNTRY SINGLE

LOOKIN’ FOR LOVE
Johnny Lee
Elektra

JAZZ

GIVE ME THE NIGHT
George Benson
Qwest/Warner Bros.

NUMBER

ONES

George Benson

POP ALBUM

EMOTIONAL RESCUE
The Rolling Stones
Roiling Stones/Atlantic

[ B/CALBUM

DIANA
Diana Ross
Motown

COUNTRY ALBUM

URBAN COWBOY
Original Soundtrack
Full Moon/Asylum
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Weeks

On
8/30 8/30 Chart

8/30
35 SHINING STAR

All Over The (Jet/Unart — BMI} . .. . ¥ 26

1 SAILING
CHRISTOPHER CROSS
{Warner Bros. WBS 49507)

UPSIDE DOWN
DIANA ROSS (Motown 1494F)

3 EMOTIONAL RESCUE
ROLLING STONES
{Rolling Stones/Atlantic 20001)
4 TAKE YOUR TIME (DO
IT RIGHT) PART 1
THE S.0.S. BAND (Tabu/CBS ZS9 5522)

ALL OUT OF LOVE
AIR SUPPLY (Arista AS 0520)

6 MAGIC
OLIVIA NEWTON-JOHN (MCA-41247)

FAME
IRENE CARA (RSO RS 1034)

8 IT’S STILL ROCK AND
ROLL TO ME
BILLY JOEL (Columbia 1-11276)

GIVE ME THE NIGHT
GEORGE BENSON
{Qwest/Warner Bros. WBS 49505)

LOOKIN’ FOR LOVE
JOHNNY LEE (Asylum E-47004A)

11 MORE LOVE
KIM CARNES (EMI-America 8045)

INTO THE NIGHT
BENNY MARDONES (Polydor PD 2091)

13 BOULEVARD
JACKSON BROWNE (Asylum E-47003)

LATE IN THE EVENING
PAUL SIMON (Warner Bros. WBS 49511)

DRIVIN’ MY LIFE AWAY
EDDIE RABBITT (Elektra E-46656)

ONE IN A MILLION YOU
LARRY GRAHAM (Warner Bros. WBS 49221)

17 OLD-FASHION LOVE
COMMODORES (Motown M 1489F)

YOU'RE THE ONLY WOMAN
AMBROSIA {Warner Bros. WBS 49508)

19 LET MY LOVE OPEN THE DOOR
PETE TOWNSHEND (Atco/Atlantic 7217)

ANOTHER ONE BITES

THE DUST
QUEEN (Elektra E-47031)

HOT ROD HEARTS
ROBBIE DUPREE (Elektra E-47005-A)
I’'M ALRIGHT (THEME FROM
“CADDYSHACK”
KENNY LOGGINS (Columbia 1-11317)
23 TIRED OF TOEIN’ THE LINE
ROCKY BURNETTE (EMI-America P-8043)

XANADU
OLIVIA NEWTON-JOHN/ELECTRIC
LIGHT ORCHESTRA (MCA-41285)

DON'T ASK ME WHY
BILLY JOEL (Columbia 1-11331)

ALL OVER THE WORLD
ELECTRIC LIGHT ORCHESTRA
(MCA-41289)

YOU'LL ACCOMPANY ME
BOB SEGER (Capitol 4904)

28 TAKE ALITTLE RHYTHM
ALI THOMSON (A&M 2243)

HE’S SO SHY
POINTER SISTERS (Planet P-47916)

JESSE
CARLY SIMON (Warner Bros. WBS 49518)

REAL LOVE
THE DOOBIE BROTHERS (Warner Bros
WBS 49503)

HEY THERE LONELY GIRL
ROBERT JOHN (EMI-America 8049)
SOMEONE THAT I
USED TO LOVE
NATALIE COLE (Capitol 4869)

WOMAN IN LOVE
BARBRA STREISAND (Columbia 1-11364)

36

1

1

<

MANHATTANS (Columbia 1-11222)

36 MISUNDERSTANDING

GENESIS (Atlantic'3662)
NO NIGHT SO LONG
DIONNE WARWICK (Arista AS 0527)
LOOK WHAT YOU'VE DONE
TO ME
BOZ SCAGGS (Columbia 1-11349)

HOWDOES IT FEEL TO BE BACK
DARYL HALL & JOHN OATES

(RCA PB-12048)
STAND BY ME
MICKEY GILLEY
(Fuh Moon/Asylum E-46640)
WHY NOT ME
FRED KNOBLOCK

(Scotti Bros./Atlantic SB600)
LITTLE JEANNIE
ELTON JOHN (MCA-41236)
JO JO
BOZ SCAGGS (Columbia 1-11281)
YOU BETTER RUN
PAT BENATAR (Chrysalis CHS-2450)
LOVE THE WORLD AWAY
KENNY ROGERS (United Artists UA-X-1359)
HOW DO | SURVIVE
AMY HOLLAND (Capitol P-4884)
NEVER KNEW LOVE

LIKE THIS BEFORE
STEPHANIE MILLS
(20th Century-Fox/RCA TC-2460)

WHO’LL BE THE FOOL TONIGHT
LARSEN-FEITEN BAND
(Warner Bros. WBS 49282)

FIRST TIME LOVE
LIVINGSTON TAYLOR (Epic 9-50894)
YOU’RE SUPPOSED TO KEEP
YOUR LOVE FOR ME
JERMAINE JACKSON (Motown M 1490F)
MAKE A LITTLE MAGIC
DIRT BAND (United Artists UA-X 1356}
UNDER THE GUN
POCO (MCA MCA-41269)
THE ROSE
BETTE MIDLER (Atlantic 3658)
| CAN'T LET GO
LINDA RONSTADT (Asylum E-46654)
CUPID/PVE LOVED YOU
FOR A LONG TIME
SPINNERS (Atlantic 3664)
MIDNIGHT ROCKS
AL STEWART (Arista AS 0552)
THE LEGEND OF WOOLEY
SWAMP  1\ic CHARLIE DANIELS BAND
(Epic 9-50921)
DON'T MISUNDERSTAND ME
ROSSINGTON COLLINS BAND
(MCA-41284)
RED LIGHT
LINDA CLIFFORD {Curtom/RSO RS-1041)

60 IN AMERICA

THE CHARLIE DANIELS BAND
(Epic 9-50888)
I'M ALMOST READY
PURE PRAIRIE LEAGUE
{Casablanca NB 2294)

62 FOOL FOR YOUR LOVING

WHITESNAKE (Mirage/Atlantic 3672)

| HEAR YOU NOW
JON & VANGELIS (Polydor 2089)

64 STEAL AWAY

ROBBIE DUPREE (Elektra E-46621)

65 GAMES WITHOUT FRONTIERS

PETER GABRIEL (Mercury 76063)

OUT HERE ON MY OWN
IRENE CARA (RSO RS 1048)

67 FIRST BE A WOMAN

LENORE O'MALLEY (Polydor PD 2055)

63

58

64

48

70

65

68

54

67

72

56

4

8

70

o

DON'T YA WANNA PLAY THIS
GAME NO MORE?
ELTON JOHN (MCA-41293)
LET ME BE YOUR ANGEL
STACY LATTISAW (Cotillion/Atlantic 46001)
GOOD MORNING GIRL/STAY
AWHILE
JOURNEY (Columbia 1-11339)

ON THE ROAD AGAIN
WILLIE NELSON (Columbia 1-11351)

MY PRAYER
RAY, GOODMAN AND BROWN
(Polydor PD 2116)

‘CAN’T WE TRY
TEDDY PENDERGRASS

76

{Phila. International/CBS 259 3107)

SWITCHIN’ TO GLIDE
THE KINGS (Elektra E-47006)

1 GOT YOU
SPLIT ENZ (A&M 2252)
LATE AT NIGHT
ENGLAND DAN SEALS (Atlantic 3674)

REBELS ARE WE
CHIC (Atlantic 3665)

78 GIRL, DON'T LET IT GET YOU

DOWN
THE Q'JAYS (TSOP/CBS ZS94790)

MY GUY/MY GIRL
AMII STEWART & JOHNNY BRISTOL
(Handshake WS7 5300)

TURN IT ON AGAIN
GENESIS (Atlantic 3751)
THUNDER AND LIGHTNING
CHICAGO (Columbia 1-11345)

WHIPIT
DEVO (Warner Bros. WBS 49550)

83 TULSA TIME
84 ROCKIT

86

97
98
99

100

w ALPHABETIZED TOP 100 SINGLES (INCLUDING PUBLISHERS AND LICENSEES)

How Do | (April/Paul Bliss — ASCAP)

Magic (John Farrar — BMI) ......... ... . ... . 6

All Night {(Wow & Flutter — ASCAP) .

All Qut (Careers/BRM — BMi/Riva — PRS)

Another One (Queen/Beachwood — BMI) ...

Boulevard (Swallow Turn — ASCAP)

Can’'t We Try (Stone Diamond — BMI)

Coming Up (MPL — ASCAP) .

Could | Have (Vougue/Maple Hill ¢/o Welk Musnc
Group/Onhisown — BMI) .. ... b

Cupid {(Kags/Sumac — BMI)

Don't Ask Me (Impulsive/April — ASCAP)

Don't Misunderstand (Moonpie — BMI)

Don’t Ya Wanna (Jodrell — ASCAP/Beechwood —
BMI)

Drivin My Life (Debdave/Bnarpatch — BMI)

Emotional Rescue (Colgems/EMI — ASCAP

Empire (Fox Fanfare/Bantha — BMI)

Fame (MGM — BM})

First Be A Woman (Sea Coast — BM!)

First Time Love (Bait & Beer/Songs of Bandier
Koppetman — ASCAP)

Fool For Your (Sunburst/Whitesnake/Dump-Eaton —
ASCAP)

Free Me (April/Russell Ballard — ASCAP) . ... ..

Games Without (Cliofine/Hidden — BMI)

Girl, Don't Let It (Mighty Three — BMI)

Glive Me (Rodsongs — ASCAP) .

Good Morning (Weed High nghtmare — BMI)

He's So Shy (ATV/Mann & Welll/Bralnlree/Snow —
BMI)

Hey There (Famous — ASCAP}

Hot Rod (Captain Crystal/Blackwood/Dar Jan —

How Does it (Hot Cha/Six Continents — BMI) . ..

I Can't Let Go (Blackwood — BMI) ... ...

| Got You (Enz Music)

| Hear You (WB/Spheric B.V. — ASCAP)

I'm Almost (Kentucky Wonder/Vince Gill — BMI) ..

I'm Alright (Milk Money — ASCAP)

In America (Hat Band — BMI) .

Into The Night (Papa Jack — BMI)

It's Still Rock (Impulsive/April — ASCAP)

I've Just Begun (Spectrum VIi/Mykinda Music —
ASCAP)

Jesse (Quackenbush/Redeye — ASCAP)

Jo Jo(Boz Scaggs/Almo — ASCAP/Foster Frees/Irving
— BMI).

Late At Night (Pink Pug/Flrst Concourse/Van
Hoy/Unichappell — BMI}.................... .. 76

Late In The (Paul Simon — BMI) ........ ... ... 14

Leaving L.A. {Global — ASCAP)

Let Me Be (Walden/Gratitude Sky —
ASCAP/Cotillion/Brass Heart — BMI)

Let My Love (Towser Tunes — BMI)

Let's Get Serious (Jobete & Black Bull (TM) —
ASCAP) . ...

Little Jeannle (Jodrell — ASCAP) g

Live Every (Rondor (London)/Almo — ASCAP) . ... 90

Look What You've (Boz Scaggs — ASCAP/Foster
Frees/Irving — BMI)

Lookin’ For Love (Southern Nights — ASCAP) ..

Love The World (Southern Nights — ASCAP)

6 = Exceptlonally heavy radio activity this week

Miididb-alaekiaaakathalistiaiEta i

Make A Little (De-Bone-Aire/Vicious Circle —
ASCAP) ........ 51

Midnight Rocks (Frablous/Approxnmate/Lobster -
BMI) . 56

Misunderstanding (Hit & Run — ASCAP) . .....36

More Love (Jobete — ASCAP). ............. . 11

My Guy (Jobete — ASCAP} 79

My Prayer (Shapiro, Bernsterin & Co./Peter Maurice —
ASCAP) .

Never Knew Love (Frozen Butterfly — BMI)

No Night (Irving — BMI).

Qid Fashion Love (Jobete/Commodores Ent. —
ASCAP) ...

One Fine Day {(Screen Gems/EMI — BMI)

One in A Million {Irving/Medad — BMI) . .

On The Road Again (Willie Nelson — BMI) .

Qut Here On (MGM Affiliated — BMI/Variety —
ASCAP)

Play The Game (Beechwood/Queen — BMI}

Real Love (Taurlpin Tunes/Monosteri/April Inc. —
ASCAP) .

Rebels Are We (Chlc — BMI) ™

Red Light (MGM Affiliated — BMI)

Rock It (Rick's Adm. by nghtsong/Steve Greenberg —
BMI) . . -

Sailing (Pop N’ Roll — ASCAP)

Shining Star (Content — BMI) -

Someone That (Screen Gems- EMI/Pnnce Street/
Arista — BMI/ASCAP)

Gs = Exceptionally heavy sales activity this week

ERIC CLAPTON (RSO RS 1039)

LIPPS, INC. (Casablanca NB 2281)

COULD | HAVE THIS DANCE
ANNE MURRAY (Capitol 4920)

EMPIRE STRIKES BACK

(MEDLEY)
MECO (RSO RS 1038)

YOU CAN CALL ME BLUE
MICHAEL JOHNSON (EMI-America P-8054)

LEAVING L.A
DELIVERANCE (Columbia 1-11320)

TOUCH AND GO
THE CARS (Elektra E-47039)
LIVE EVERY MINUTE

ALI THOMSON (A&M 2260)
COMING UP (LIVE

AT GLASGOW

PAUL McCARTNEY AND WINGS

(Columbia 1-11263)
ALL NIGHT LONG
JOE WALSH (Full Moon/Asylum E-46639)
FREE ME
ROGER DALTREY {(Polydor PD 2105)

THE BREAKS

KURTIS BLOW {Mercury 566)
ONE FINE DAY

CAROLE KING (Capito! 4864)
THE ROYAL MILE

(SWEET DARLIN’)
GERRY RAFFERTY
(United Artists UA-X1366-Y)
PVE JUST BEGUN TO LOVE YOU
DYNASTY (Solar/RCA JH-12021)
LET’S GET SERIOUS
JERMAINE JACKSON (Motown M1469F)
(CALL ME) WHEN THE
SPIRIT MOVES YOU
TOUCH (Atco/Atlantic 7222)

PLAY THE GAME
QUEEN (Elektra E-46596)

Stand By Me (Rightsong/ADT/Trio — BMI)

73

77

Steal Away (Big Ears/Chrome Willie/Gouda/Qozle

Finch — ASCAP) .
Switchin' To Glide (Dlamond Zero — BMI)
Take A Little (Rondor/Aimo — ASCAP)
Take Your Time (Avant Garde —
ASCAP/Interior/Sigidi's — BMI) .

The Breaks {Neutral Gray/Funkgroove — ASCAP)

The Legend (Hat Band Music — BMI)
The Rose (In Dispute) . |
The Royal Mile (Screen Gems EMI — BMI)

Thunder And Lightning (Little Sacha Songs/Street

Sense — ASCAP) ........................ .

Tired Of Toeln' (TRO-Cheshire — BMI)
Touch And Go (Ric Ocasek —BMI) ........ ...
Tulsa Time (Bibo — ASCAP)

81
23
89
83

Turn It On {Hit& Run Adm.in U.S. & Canada by Pun —

ASCAP)
Under The Gun (Taranlula — ASCAP)
Upside Down (Chic — BMI)
When The Spirit (Thames Talent — ASCAP)
Whip It {Devo/Nymph — BMI) 1
Who'll Be The Fool (Buzz Feiten — BMI) .
Why Not Me (Flowering Stone/UA — ASCAP
Whitsett/Churchilt — BMI)

Woman In Love (Stigwood, Inc. /Umchappell Admun

BMI) .
Xanadu (Jet/Unarl — BMI)

You Better Run (Downtown — ASCAP)

You Can Call Me (Special — ASCAP)

You'll Accompany (Gear — ASCAP) ..

You're Supposed (Jobete/Black Bull — ASCAP)
You're The Only {(Rubicon — BMI) .

52




CASH BOX NEWS

NAB BRASS — The third annual NAB Radio Programming Conference in New Orleans last
week was kicked off Sunday, Aug. 24, with a dedication to the late Harold Neal, former
president of ABC Radio. Making the dedication was NAB president Vincent Wasilewski.
Pictured at the conference are (I-r): Jim Hulburt, NAB vice president for broadcasting;
Wasilewski; and two unidentified NAB staffers.

Music Issues Bypassed At 3rd
NAB Programming Confab

by Mark Albert
and Richard Imamura

NEW ORLEANS — A record-breaking total
of 1,687 participants attended the third an-
nual National Assn. of Broadcasters (NAB)
Radio Programming Conference here at
the Hyatt Regency Hotel, Aug. 24-27.
However, with more than half of the partici-
pants from management and sales,
programming issues relevant to the
recording industry by and large took a back
seat to strictly radio-oriented topics.
Record companies had been requested
in advance to refrain from sponsoring
hospitality suites, and, due to the iabels’ ab-

AFM Sets Interim
Agreements With
10 Film Studios

by Michael Martinez

LOS ANGELES — American Federation of
Musicians (AFM) president Victor Fuen-
tealba announced last week that interim
agreements permitting striking musicians
to do film soundtrack work have been
reached with 10 independent film produc-
tion companies. The move partially lifts the
musicians’ strike, which has been under
way since formal negotiations with the in-
dustry broke down July 31, when the AFM
film contract terminated.

The AFM is seeking reuse fees for its
members’ work on television and feature
film soundtracks, a residual pay that is
already extended to the Screen Actors
Guild (SAG), the American Federation of
TV and Radio Artists (AFTRA), the Writers
Guild and the Directors Guild. Spokesmen
for the Assn. of Motion Picture and Televi-
sion Producers (AMPTP) have indicated
that economics would not permit such
reuse fees being paid to any union not
already receiving them.

One Year Duration

Fuentealba, who made the announce-
ment during an L.A. Press Club news con-
ference, told reporters that the interim
agreements coincided with AFM proposals
advanced during meetings with AMPTP
negotiaters and that they would stay in ef-
fect for one year or until formal industry-
wide pacts have been entered.

The AFM president also said, however,
that his sources haveindicated that AMPTP
negotiators would not come to the
negotiating table with the AFM until the
SAG-AFTRA strike, is settled. The SAG-
AFTRA strike was instituted over different
issues, including payment for supplemen-
tal market use of their product, particularly

{continued on page 16}

sence, the element of confrontation on
issues involving records and radio was mis-
sing from the conference. Such timely
topics as the effect of tight playlists on the
development of new acts, the tracking of
albums and its resultant encouragement of
home taping, radio’s rejection of new wave
in particular and new rock in general, and
the diminished role of secondary and ter-
tiary market radio in the breaking of new
acts were at best glossed over, and often-
times totally ignored. Instead of the nuts
and bolts of programming music, the
emphasis of the conference revolved
around promotion, sales, ratings.
demographics, news and public affairs.

“It wasn't anything malicious against the
record companies,” explained Wayne Cor-
nils, NAB Radio vice president. “We just
didn’t allow them to have hospitality suites
because we didn’t want them competing
against each other. They were welcome to
come.”

Cornilsadded that the absence of the
labels and the concurrent increase in par-
ticipation by management and sales per-
sonnel seemed to educate programmersin
the different world of policies, procedures
and style. With many of the program and/or
music directors accompanied by their sta-

{continued on page 20)

CBS Realigns Its Branches,
Creates Three VP Sales Posts

by Leo Sacks

NEW YORK — CBS Records realigned its
national sales territories into three divisions
last week and appointed three vice presi-
dents of distribution to oversee marketing
and sales operations in each section. Tom
McGuiness, vice president of sales, branch
distribution, has been named vice presi-
dent of marketing, branch distribution, and
will have overall responsibility for the com-
pany’'s domestic field activities. He will
report for the company’s domestic field ac-
tivities. He will report to Paul Smith, senior
vice president and general manager of
marketing for CBS Records.

Under the new structure, the three vice
presidents of distribution will report to
McGuiness and will coordinate sales ac-
tivities in each of the two regions which
comprise his division. Reporting to each
vice president of distribution will be two
regional marketing vice presidents.

John Kotecki, vice presiden}.of national
accounts, marketing, has been named vice
president of CBS Records Distribution for
the eastern division, and will oversee the
company’s northeast and southeast
regions. Reporting to Kotecki will be Ron
Piccolo and Roger Metting, who will con-
tinue as regional marketing vice presidents
for the northeast and southeast areas,
respectively.

Don Van Gorp, Chicago-based vice
president of marketing for the midwest
region, has been appointed vice president

of CBS Records Distribution for the central
division, which includes the midwest
territory and the newly-created mid-central
region. The new region, which will have
headquarters in Cleveland, also includes
Detroit and Cincinnati. Jim Scully, Chicago
branch manager for CBS, has been named
vice president of marketing for the midwest
region, and Rich Kudolla, branch manager
for the Cleveland/Pittsburgh area, has
been appointed vice president of
marketing for the mid-central region. Both
men will report to Van Gorp. Scully and
Kudolla have been relieved of their duties
as branch managers. Their replacements
were not disclosed last week.

Frank Mooney, vice president of
marketing, branch distribution, since 1978,
has been named vice president of CBS
Records Distribution for the western divi-
sion. He will supervise the company's
western and southwest territories, which
are overseen by Del Costello and Jack
Chase, the regional marketing vice presi-
dents in the respective areas. Costello and
Chase will report to Mooney.

In other developments, CBS’
Washington, D.C., branch becomes part of
the northeast region. It had been a part of
the southeast region. The St. Louis branch,
formerly a part of the southwest area, will
be incorporated into the midwest sector.
The Memphis branch will be grouped into
the southeast region, while the Denver

(continued on page 12)

Polygram’s ’79 Volume Dips,
But Still Passes $1.2 Billion

by Richard Gold

NEW YORK — Worldwide revenues of the
Polygram Group declined slightly in 1979,
but still approached the record figure of
nearly $1.3 billion achieved in 1978, ac-
cording to the company's annual report
released last week.

Polygram attributed a small downturn in
the 1979 worldwide revenues of Polygram
Record Operations (PRO) to greatly in-
creased manufacturing, marketing and dis-
tribution costs. The company said that the

HOLDING ON TO CAROLYNE — Mercury recording artist Carolyne Mas recently
launched an east coast tour in support of her second album, “Hold On.” The first single
from the LP, "He's So Cool" will be released on Sept. 18. Shown backstage at New
York's The Other End, in the top row are (I-r): Faris Bouhafa, manager; Steve Greenberg,
New York promotion rep, Polygram East; Sheldon Rudin, regional vice president,
Polygram Distribution; Jim DelBalzo, assistant AOR promotion, Polygram East; Peter
Lubin, director of A&R, east coast, Mercury Records and Joe Grossman, national promo-
tion manager, Polygram East. Shown in the bottom row are (I-r): Jerry Jatte, vice president
of the rock department, Polygram East; Mike Flanagan, booking agent for APA; Jim Sotet,
national AOR promotion manager, Polygram East; Steve Burgh, producer of the LP; Jeff
Brody, New York branch manager, Polygram Distribution; Mas; Bob Sherwood, president
of Mercury Records; Jim Lewis, senior vice president, Polygram Records; and Jim Collins,
national pop promotion vice president, Polygram East.

recessionary economy and a lack of
blockbuster hits like 1978's Saturday Night
Fever and Grease figured significantly in
the record operation’s volume shrinkage.
Polygram also cited the rise in returns of
unsold records and an increase in home
taping, product counterfeiting and piracy
as having a negative impact on its
worldwide music sales.

Nevertheless, Polygram stated that the
total turnover for its recorded music divi-
sion in 1979 “was not far off” from its
record-setting performance of the previous
year. In 1978, PRO accounted for 86% of
Polygram'’s revenues and became the first
record operation to surpass $1 billion in
sales in one year.

The annual report expressed confidence
that the decline in Polygram's worldwide
record sales in 1979 and the early part of
this year was a “temporary” one. Polygram
said that the recent consolidation of its
music activities in the United States, follow-
ing similar moves in the United Kingdom
and certain European markets, was meant
to bolster its worldwide market position.

Polygram recently combined its
American labels — Polydor.
Phonogram/Mercury, Casablanca
and Polygram Classics (Deutsche
Grammophon, Phillips and London) — with
Polygram Distribution, Inc. under the newly
created organizational umbrella, Polygram
Record Operations, U.S.A. (PRO. USA).
Polygram acquired a controlling interest in
Casablanca early this year, and also took
over most of the music activities of Decca
Ltd. of London at around the same time.

Owned jointly by Philips in Holland and
Siemens in West Germany, the Polygram
Group consists of five divisions operating in
31 countries, with over 13,700 employees.
Besides the recorded music division
Polygram includes the publishing division.
film and TV division, direct marketing and

(continued on page 44)
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Financially Troubled Korvettes Boardwalk Signs
Still On Hold WithMajorLabels

by Leo Sacks

NEW YORK — Major record companies
last week continued to withold shipments of
product to Korvettes Inc., the financially
beleaguered 21-store discount retail chain.
It was the fifth consecutive week that sup-
pliers have refused to deliver merchandise
to the retailer, according to a Korvettes
record department manager.

‘We haven't received any product —
catalog or new releases — for five weeks
now,” said the manager, who requested
anonymity. “And it's too bad, becausewe’re
getting calls on the new Cars, AC/DC, and

UA To Reactivate
Liberty Name, Logo

LOS ANGELES — United Artists Records
will be reactivating its original name of
Liberty Records this month, and Kenny
Rogers’ “Greatest Hits” album wiil be the
first piece of product to bear the re-
assumed name and “Statue of Liberty”
logo.

The company was originally founded as
Liberty Records, Inc. in the early '60s. its
name was changed to United Artists
Records in 1971 after its acquisition by Un-
ited Artists Corp. After Capitol Industries-
EMI Inc. purchased the label in 1979, its
corporate name was Liberty/United
Records, Inc., although the trading name
United Artists Records was utilized. The
label has since joined with its sister com-
pany EMI-America and the combined en-
tities will be known as EMI America/Liberty
Records.

In reviving the historic Liberty Records
label, the company is seeking a unified im-
age, while at the same time minimizing the
confusjon which arose as aresult of its prior
association with United Artists Corp. and
United Artists Music Publishing. All existing
stock bearing the United Artists Records
identification will be phased out.

Yes albums all the time.

He added that record suppliers were not
the only merchandisers who have refused
to supply Korvettes’ record departments in
recent weeks. Blank tape and record care
vendors stopped delivering merchandise a
few weeks ago, the manager said.

David Rothfeld, division vice president of
merchandise for Korvettes, could not be
reached for comment.

The performance of the record division
in Korvettes flagship store Herald Square
reflects the chain’s financial woes. For the
week ended Aug. 16, record sales dropped
68.4% to $12,400 from $39,300 in the
corresponding week last year, the manager
revealed.

Significantly, last week marked the third
consecutive week that the record division

(continued on page 21)

With Bellaphon
For Int’l Licenses

LOS ANGELES — Neil Bogart's Boardwalk
Entertainment Co. has signed an exclusive.
long term licensing agreement for various
territories in Europe with Bellaphon
Records of Germany. Under the terms of
the agreement, Bellaphon will be the sole
distributor of Boardwalk’s records in Ger-
many, the U.K., Eire and Austria.

First release under the new agreement
will be the soundtrack to the upcoming
Paramount -Disney film Popeye, starring
Robin Williams and Shelley Duvall, with the
music and lyrics composed by Harry
Nilsson. A fall release has been slated, with
additional product due by the end of the
year.

Commenting on the new agreement.

Bellaphon president Branko Zivanovic said
(continued on page 35}

Court Rules Against RIAA On Goody
Subpoena; Trial Delayed Indefinitely

by Richard Gold

NEW YORK — Federal District Judge
Thomas C. Platt ruled Aug. 29 that the
Recording Industry Assn. of America, Inc.
(RIAA) could not appeal a subpoena of its
anti-piracy field reports by Sam Goody, Inc.
without first being held in contempt of
court. The Judge said he would sign a con-
tempt order at once, and directed the RIAA
to initiate the appeal promptly on Sept. 2.
These developments will cause an open-
ended delay in beginning the trial of Goody
and its executives for allegedly dealing in
counterfeit tapes.

The Goody defense has been seeking
the RIAA documents in an effort to
demonstrate that its clients were not alone
in the “innocent” purchase of counterfeit
goods (Cash Box, Aug. 2 and Aug. 23).
Goody has repeatedly cited a statement
made by Stanley M. Gortikov, president of
the RIAA, before the convention of the

National Assn. of Recording Merchan-
disers (NARM) in Las Vegas on March 25
that "90%"” of the outlets shopped by RIAA
anti-piracy operatives were selling counter-
feit product. During the court hearing
Judge Platt remarked, “Obviously the basis
of his (Gortikov's statement) came from
somewhere — not the top of his head.” The
Judge firmly rejected arguments by the
RIAA and Federal prosecutor John H.
Jacobs that the anti-piracy field reports
were irrelevant to the Goody case.

Judge Platt reserved a final decision on
whether the $53,000 estimate by the RIAA
on Goody's liability for redacting and copy-
ing the documents were reasonable.
pending a ruling by the U.S. Court of Ap-
peals for the Second Circuit on the Goody
subpoena. The RIAA contended that the
subpoenaed documents are protected by
“lawyer-client privilege” guidelines es-
tablished by the U.S. Supreme Court.

RSO Gains New Insight Into Selling Records
Through Experience With Film Soundtracks

by Alan Sutton
LOS ANGELES — RSO Records President
Al Coury believes now is the time for record
companies to experiment with new ways of
selling music.

“Business being less than it should be
due to general economic conditions, | think
we have to find new ways to sell, merchan-
dise and promote music beyond the normal
channels,” says Coury. “And if it means tur-
ning to bookstores or supermarkets when
the situation presents itself, then that's what
we as an industry are going to have to do.”

For RSO, this means looking for ways to
improve what the label does best — market
film soundtracks.

-3 ¢

Saturday Night Fever and Grease, the
two best selling albums of all time, pushed
RSQO’s sales to a record $250 million in
1978. This year RSO again got off to a fast
start with the release of two platinum-
bound soundtracks, The Empire Strikes
Back and Fame. However, Coury insists
that the best is still to come.

“Times Square is the most important
(Robert) Stigwood film and soundtrack
since Saturday Night Fever and Grease,”
says Coury of his boss’ latest project. “If we
do our job right, this will be the most an-
ticipated movie of the year.”

To kick off the massive cross-
merchandising and promotional campaign

LIGHTENING PLATINUM — A&M recording artists The Brothers Johnson recently
received platinum records for the latest “Light Up The Night” album. Pictured at the
presentation are (l-r): Larry Fitzgerald, of Fitzgerald-Hartley, The Brothers manager;
Charlie Minor, A&M vice president of promotion; Gil Freisen, A&M president; Louis
Johnson, Jerry Moss, A&M chairman; George Johnson, Harold Childs, A&M senior vice
president of sales and promotion, and Mark Hartley of Fitzgerald-Hartley. It was also an-
nounced that the Brothers Johnson have resigned with A&M.

for Times Square, RSO recently hosted a
weekend convention in Atlanta for several
hundred people (see separate story). Pre-
sent atthe meeting were members of RSO's
promotion, sales and publicity staffs, the
Stigwood film company (producers of the
film), Polygram Distribution, AFD
(distributor of the film in the U.S.), and EMI
(distributor of the film internationally).

The album, a two-record set featuring
performances by the Pretenders, Suzi
Quatro, Talking Heads, Roxy Music, Gary
Numan, Joe Jackson, Patti Smith, XTC, the
Ramones, Lou Reed, David Johansen,
Marcy Levy and Robin Gibb, among others,
will be released Sept. 8, approximately six
weeks before the film opens in 700
theatres around the country. Thefirst single
from the soundtrack, Suzi Quatro's “Rock
Hard,” was released last week.

“Altogether there will be a 400-450 man
totally coordinated army working on the
film and music,” Coury points out, adding
that RSO has scheduled between 150 and
200 sneak previews throughout the coun-
try.

Risks Involved

Given RSO's enormous commitment in
terms of manpower and resources to pro-
jects such as Times Square, does Coury
ever worry that because of the label's in-
volvementin soundtracks it risks becoming
overextended, that little if anything will be
left for artist development?

“Yes. You could have a problem if there
is no repeat business, no follow-up.” says
Coury.

(continued on page 39)

A&M recording group L.T.D. remains
one of the slickest and most successful
R&B/funk groups in popular music today.
Not only has the band received platinum
certifications for its "Something To Love”
and "Togetherness” albums, but the 10-
man configuration’s latest LP, “Shine On.”
has jumped on to the Cash Box album
charts in a big way its first week out. The LP
is currently at #36 bullet on the B/C chart
and #96 on the pop chart. Meanwhile, the
first single from the long player, “Where Did
We Go Wrong,"” is riding at the #26 slot on
the Black Contemporary Singles list.

L.T.D. (Love, Togetherness & Devotion)
had its beginnings in North Carolina.
where, in 1968, Jimmie Davis (keyboard
player and musical director), Jack Riley
(trombone), Lorenzo Carnegie (saxes).
Carle W. Vickers (trumpet, fluglehorn and
flute) and Abraham “Onion” Miller (saxes)
banded together and began working the
Top 40 club circuit on the east coast.

However,times were hard on the
nightclub circuit then, so after picking up
drummer Jeffrey Osborne in 1970, the
band moved to Los Angeles. After
familiarizing themselves with the band and
continuous jam sessions, Los Angelenos
Harry Davis (bass) and Billy Osborne
(music director/organist) transformed the
band into an octet.

After hearing the hard-working group’s
demo tape, A&M signed L.T.D. to the label.
By the end of 1973, the band had recorded
its first album, “Love, Togetherness and
Devotion,” and received national exposure
by touring behind Bobby Womack.

'74s “Gittin’ Down” LP was followed by
the band's two platinum successes, and
during that period guitar player John T.
McGhee and drummer Alonzo Bennett
were added, making L.T.D. a perfect 10.

The trilogy that began with the
“Something To Love"” album was com-
pleted with last year’s “Devotion,” and now
we have “Shine On.” The funky dance ex-
travaganzas like “You Gave Me Love"” and
‘Getaway,” counterbalanced by classy
ballads like “Will Love Grow,” show how
versatile this R&B unit really is. *“Shine On”
just might bring this deserving 10-piece
platinum once again.
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“Woman In Love. ...

From Streisand’s forthcoming album, “GUilty. = .
The single. Written by Barry Gibb and Robin Gibb.
The album. Produced by Barry Gibb,

Albhy Galuten & Karl Richardson.

On Columbia ReCords. aw s

Executive-Producer: Charles Koppelman for The Entertainment Co. Produced by Barry Gibb, Albhy Galuten & Kar! Richardson for Barry Gibb & Karlbh y Productions. “Columbia” is a trademark of CBS Inc. © 1980 CBS Inc Give the gift of music. %’i



~NEW FACES TO WATCH

Hilly Michaels

Although Hilly Michaels has played with
such formidable progressive rockers as
Mick Ronson, lan Hunter and Ron and
Russell Mael, his first solo effort on Warner
Bros. reflects a decided glossy, teen-
oriented pop sound. And while the com-
positions are more intricate and modern
than the music of '60s bands like The Ohio
Express and 1910 Fruit Gum Company.
thereis a looniness to the material on “Call-
ing All Girls" that suggests '80s bubblegum.

Michaels refuses to be compared to the
Archies, but he did admit that there is
definitely a loony feel to the music and that
one or two songs could be labeled bub-
blegum. “I've done what all these skinny tie
pop groups have been trying for and fell
short of doing,” explained Michaels. “I've
done it quicker and better. Everyone is try-
ing to write catchy songs and melodies, but
| believe | have come up with the ultimate
pop album in ‘Calling All Girls." "

Michaels explained the fun house appeal
of his album came as a result of his long
association with “quirky’” people. Michaels
had left his hometown of New Haven, Conn.
when he was 18 and worked in several
failed rock bands in Omaha and L.A. when
he met up with eccentric Bowie cronie
Cherry Vanilla in New York. He drummed
for the glitter rock singer/groupie for eight
months, and then broke away to form a
band with new found friend Mick Ronson.

And although the Ronson/Michaels
band never became reality, it was while he
was rehearsing at Ronson’'s New York
home one afternoon that Michaels was in-
troduced to the notorious Sparks brothers.
Ron and Russell Mael. The vagabond
drummer went on to cut the “Big Beat”
album and tour with Sparks.

After that edition broke up, Michaels
received word that former Edgar Winter
group stalwart Dan Hartman was looking to
form a band. “l asked information for his
number on a whim one afternoon and they
gave it to me,” said Michaels. "I cailed him
and he hired me on the spot.” Michaels
described Hartman's band, which included
guitarist extraordinaire G.E. Smith, as a
bunch of “weird jelly beans.”

During his short stint with the Hartman
band, Michaels, who had been refining his
writing and guitar playing skills, recorded a
four-song demo tape with former Sparks
producer Rupert “Pina Colada Song”
Holmes. Michaels then went on Hartman's
celebrated international television lip sync
tour to mime drum “Instant Replay.”

In the months following that strange but
successful saga, Michaels located a
manager, Jake Hooker, played on lan Hun-
ter's national tour, performed on Elien
Foley's “Nightout” LP, signed with Warner
Bros. and, through A&R man Lenny
Waronker, found producer Roy Thomas
Baker.

Commenting on his in-studio
relationship with the man who has garnered
platinum with albums by Queen, The Cars,
Journey and Foreigner, Michaels said,
“Roy doesn't say much in the studio, but
when he says it you don't let it go by. He
says things like ‘you’re boring me’ and he
really gets a lot out of you when it comes
down to the nitty gritty. He really shook the
best out of me on ‘Calling All Girls."’

Kerry Livgren

For Kirshner recording artist Kerry
Livgren, the decision to become a Christian
ayear agowas a turning pointin hislife. Ac-
cording to Livgren, his debut solo LP,
"Seeds Of Change” gave him an oppor-
tunity to express his commitment to his
new-found faith. “The purpose of all my
music has been sort of a search into our
origins, who we are and whatwe mean. And
that diligent search, if someone does it with
all their heart, is going to end up in one
place — and that's what happened to mein
a very powerful way.”

Eight years ago, Livgren was asked to
join a five-piece Topeka, Kansas bar-band
named White Clover. The guitarist-vocalist
and songwriter, who aiso doubies on syn-
thesizer, accepted the offer and brought
along with him the name of a rival local
band that he had been fronting at the time.
Kansas went on to become one of the most
popular American rock groups of the
seventies, garnering sales of ten million
units for their seven albums while building
an enthusiastic legion of fans.

Now, at the age of 30, Livgren has finally
found time, between Kansas tours, to com-
plete a project he has “fantasized” about
for five years. "l accumulated a iot of ideas,
lyrically and musically, that didn't quite fit
the Kansas framework. The urge to get
them out got stronger as the band got
older.”

In February and March of this year, Kerry
was able to assemble an all-star lineup of
musicians at the Axis Studios in Atlanta for
the “Seeds of Change"” sessions. The crew
included Jethro Tull's Barriemore Barlow
ondrums; Jeff Pollard of Le Roux, and Ron-
nie James Dio of Black Sabbath on vocals;
Paul Goddard of the Atlanta Rhythm Sec-
tion on bass, as well as fellow Kansas-
mates Phil Ehart ondrums and Steve Walsh
on vocals.

Livgren wants to assure all of Kansas'
fans that his solo debut and Steve Walsh's
recent solo effort, “Schemer Dreamer” do
not augur the end for the popular band. “Of
course, the first thing that everyone wants
to assume when someone does a solo
album is that the group is breaking up. No,
Kansas hasn't changed. But, although I
can't speak for Steve, | certainly intend to
pursue a solo career, irrespective of
Kansas.”

Kerry says that he is not comfortable with
having Kansas tagged as a “progressive”
group. "1 suppose the term ‘progressive’ is
accurate literally because we always try to
be better and better. But | don’t know if we
really fit the category, because lots of our
songs are real basic rock ‘n’ roll.”

According to Livgren, Kansas has
finished recording its next album, “Audio
Visions,” which is set for release in mid-
September. The band will launch a
nationwide tour in October, but Kerry says
that “we're probably going to spend a little
less time on theroad. . .we've been beating
it to death for eight years.”

Livgren agrees that breaking into music
is a tougher proposition today than it was
when Kansas started out. His advice to
aspiring young musiciane is to, “Absolutely
ignore current trends in music. if you play
what comes from your heart, you're going
to come up with a unique style.”

ARTIST PROFILE

New Wave Artistry Evident At
Canada’s‘Heatwave’Rock Fest

by Kirk LaPointe

MOSPORT PARK, ONTARIO — Financial
success it may not have been, but artistic
achievement it was without much doubt.
Billed as “Heatwave: The 1980's Big Beat
Rock and Roll Party,” an estimated 50,000
converged on this converted site for For-
mula One racing to witness the first stab at
lending commercial concert credibility to
the new wave.

Ten acts, some already established in
this market as bonafide gold or platinum
artists, some on their way to those marks
and beyond, churned out a torrid day's
worth of music before a baked crowd sur-
prisingly lacking invigor. Butinthe end, few
left with anything but good things to report.

By 11:00 a.m., Saturday, Aug. 23.
Canada’'s Teenage Head were setting an
early standard of excellence. A late addi-
tion to the bill, Frankie Venom and band.

RCA Mounts Big
Marketing Push
For New Bowie LP

NEW YORK — RCA will be launching a ma-
jor merchandising campaign in support of
David Bowie's new album, ‘‘Scary
Monsters.” The LP, which is slated for a
Sept. 19 release date, will be heralded by
an extensive drive that will be aimed at
radio and retail.

“Scary Monsters™ will be preceded by a
trio of singles. “Ashes To Ashes,” the LP's
first 45, will be released Aug. 29 in four-
color picture sleeves for both commercial
and DJ copies. Concurrently, a special 12'
for AOR stations will be issued with one of
Bowie's earlier hits, ““Space Oddity.”
segueing into “Ashes To Ashes.” Since
“Ashes To Ashes” is the update on the main
character in “Space Oddity,” Major Tom.
the 12" will be titied the “Continuing Story of
Major Tom.” Still a third disc, “Fashion,” the
dance track from the new LP, will be mailed
to dance clubs Sept. 16.

The advertising and publicity campaigns
for “Scary Monsters” will be visually
double-pronged, making use of two dif-
ferent clown figures depicted on the 45
sleeve and LP jacket.

Merchandising aids will include the
following: four-color, die-cut mobiles of the
clown holding a “Scary Monsters” album
jacket, with two more clowns dangling from
it; two sets of posters, one for “Scary
Monsters” and one for the catalog contain-
ing a list of every song title from all of David
Bowie's RCA albums; four-color post
cards; press kit covers; a four-color limited
edition run of postage stamps designed by
Bowie, printed in four colors on coated
stock; trade and consumer advertising; and
60-second AOR and Top 40 radio spots.

Additionally, a Bowie interview LP willbe
pressed and serviced to AOR radio and
press Sept. 19. The interview LP is part of
the David Bowie radio special, which leads
off afive point RCA college radio campaign.
compiled in conjunction with Thirsty Ear, a
prime promotion consultant dealing with
college radio.

Bowie will also make his directorial debut
with a “Video Of Ashes To Ashes.” which
will be made available to clubs, retail for in-
store promotions, cable and commercial
television.

Bowie will also be promoting the new
album via a television interview on Good
Morning America Sept. 3 and a Tonight
Show appearance on Sept. 5. He will be
performing “Ashes To Ashes"” and “it's No
Game, Part 2" on the Johnny Carson-
hosted program.

was one of the highlights, catching the ear
of visiting record execs and diehard fans
alike with its powerful yet playful perfor-
mance. If Canada is to have its current
music understood, this band must soon be
signed and flogged abroad. They are sim-
ply too important to go internationally un-
heralded much longer.

The Rumour (minus honeymooning
Graham Parker) next took the stage, deal-
ing out some tepid moments of hard-edged
vintage rock. Unfortunately, their efforts
went largely unappreciated by a crowd un-

{continued on page 35)

New Queen Single
Bites Into Black
Radio And Retail

by Michael Martinez

LOS ANGELES — It's no secret that the
black marketplace has been the breaking
ground for many new artists. Butinthe case
of established platinum pop-rockers
Queen, the band has forged a new
audience through black radio and retail ac-
ceptance of its latest Elektra single.
“Another One Bites The Dust.”

The single, #32 bullet this week on the
Cash Box Black Contemporary singles
chart, is from the Queen LP, “The Game.’
which is also bulleting up the Cash Box
Black Contemporary Album chart at #33.

“Another One Bites The Dust” was the
second single shipped after the LP’s
release, following the mid-charting “Play
The Game.” It was released after
Elektra/Asytum field promotion staffers
reported considerable disco action on the
song and that some black radio stations
were playing the cut from the album.

“This record broke from the outside in.
from the street to the radio level,” commen-
ted Oscar Fields, vice president of special
markets for Elektra/Asylum.

Fields explained that word of mouth
generated by play at New York and Chicago
discos led to disc jockeys and radio per-
sonnel requesting a 12" single of the song.

The record company initially issued the
12" pressings to DJs, but by August, when
the single was released, it was clear that the
song had mass appeal at the black retail
level.

Joint Promotion

Fields, who said that promotion of the
single was handled jointly with pop promo-
tion, headed by Bert Stein, national promo-
tion director, who explained that black
radio stations in metropolitan markets (in-
cluding WBLS/New York, WKTU/New
York, WGCI/Chicago and WVON/Chicago)
were among the firstto move on the record.

“We never thought that general music
black stations would be a problem, but we
were concerned that full-blown R&B sta-
tions would need some stimulation before
we got airplay on that level,” Fields said.

But stations like KVOL/Lafayette,
WERC/Birmingham, WRVK/Richmond.
KX104/Nashville, among other stations in
smaller R&B markets, have also reported
good response to the single, according to
Stein.

The clearest gauge, however, to the
record’s penetration of the black market
was that black-owned one-stops and retail
outlets were making heavy order requests
and frequent re-orders.

One-stops like Colorite, Gardner's
Fletcher's, Sander’s, Discount Records.
Town Hall, Hittown and others, according to
Fields, were ordering the single and LP in
lots of 300 to 400 a week.

(continued on page 39)
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TUSK TOUR

1979/19820

1979 March (continued)

October 22 Auckland, NZ Western Springs

26 Pocatello, ID Mini Dome 27 Honolulu, HI Neil Blaisdell Center (HIC)
27 Ogden, UT Dee Events Center 28 Honolulu, HI Neil Blaisdell Center (HIC)
28 Salt Lake City, UT Salt Palace 29 Honolulu, HI Neil Blaisdell Center (HIC)
31 Denver, CO McNichol’'s Sports Arena April

November 30 Portland, OR Coliseum

1 Denver, CO McNichol’s Sports Arena May

2 Albuguerque, NM Tingley Coliseum 1 Seattle, WA Hec Edmunson Pavilion
5 St. Louis, MO Checker Dome 2 Vancouver, BC PN.E. Coliseum

6 St. Louis, MO Checker Dome 5 Alberta, Canada Coliseum

7 Cincinnati, OH Riverfront Coliseum 6 Alberta, Canada Coliseum

10 New Haven, CT Veterans Memorial Coliseum 9 Minneapolis, MN MET Center

11 Uniondale, NY Nassau Veterans Mem. Col. 10 Minneapolis, MN MET Center

12 Uniondale, NY Nassau Veterans Mem. Col. 11 Madison, WI Dane County Arena

15 New York, NY Madison Square Garden 14 Chicago, IL Rosemont Horizon

16 New York, NY Madison Square Garden 15 Chicago, IL Rosemont Horizon

17 Boston, MA Boston Gardens 16 Indianapolis, IN Market Square Arena

20  Rochester, NY War Memorial 19 Buffalo, NY Municipal Auditorium

21 Philadelphia, PA The Spectrum 20  Richfield, OH Richfield Coliseum

22 Providence, RI Civic Center 21 Richfield, OH Richfield Coliseum

25  Largo,MD Capital Center 23 Detroit, Ml Joe Louis Arena

26 Pittsburgh, PA Civic Arena 24 Detroit, MI Joe Louis Arena

29 Ann Arbor, Ml Crisler Arena June

30 Champaign, L Assembly Hall 1 Munich, Germany Olympic Horse Riding Stadium
December . 3 Bremen, Germany Stadthalle

1 Cedar Falls, 1A Uni-Dome 4 Cologne, Germany Sportshalle

4 Los Angeles, CA The Forum 8 Frankfurt, Germany Betzenburg Stadium

S Los Angeles, CA The Forum 9 Zurich, Switzerland Hallenstadion Zurich

6 Los A’.‘ge'es’ CA The Forum 12 Brussels, Belgium Forest National

9 San Diego, CA Sports Arena 13 Rotterdam, Netherlands  Ahoy

10 Los Angeles, CA The Forum 14 Paris, France Palais De Sport

i Los A”99'9Sv CA The Forum 16 Stafford, England Bingley Hall

14 San Francisco, CA Cow Palace 17 Stafford, England Bingley Hall

15 SanFrancisco, GA Cow Palace 20  London, England Wembley Arena

16 San Francisco, CA Cow Palace 21 London, England Wembley Arena

1980 22 London, England Wembley Arena
February 25 London, England Wembley Arena

3 Tokyo, Japan Budokan 26 London, England Wembley Arena

4 Tokyo, Japan Budokan 27 London, England Wembley Arena

5 Tokyo, Japan Budokan August

8 Kyoto, Japan Kaikan 5 Lakeland, FL Civic Center

9 Gifu, Japan Shimin Kaikan 6 Miami, FL Sportatorium

11 Sapporo, Japan Kuseinenkin Hall 8 Atlanta, GA Omni

13 Yokohama, Japan Kenmin Hall 11 Mobile, AL Municipal Auditorium

14 Sendai, Japan Sports Center 12 Birmingham, AL Jefferson Civic Center Coliseumn
16 Osaka, Japan Festival Hall 13 Baton Rouge, LA Riverside Centroplex

17 Osaka, Japan Festival Hall 16 Dallas, TX Reunion Arena

21 Perth, Australia Entertainment Centre 17 San Antonio, TX Convention Center Arena
22 Perth, Australia Entertainment Centre 18 Houston, TX The Summit

25 Adelaide, Australia Tennis Stadium 21 Omaha, NB Civic Auditorium

27 Sydney, Australia Hordern Pavilion 20 Oklahoma City, OK Myriad

28 Sydney, Australia Hordern Pavilion 23 Wichita, KS Kansas Coliseum

March 24 Kansas City, MO Kemper Arena

1 Melbourne, Australia Festival Hall 27 Las Cruces, NM Pan Am Center

2 Melbourne, Australia Festival Hall 28 Tucson, AZ McKale Center

3 Melbourne, Australia Festival Hall 29 Phoenix, AZ Compton Terrace

6 Brisbane, Australia Festival Hall 31 Los Angeles, CA Hollywood Bowl

7 Brisbane, Australia Festival Hall September

8 Brisbane, Australia Festival Hall 1 Los Angeles, CA Hollywood Bowl

11 Melbourne, Australia Festival Hall

12 Melbourne, Australia Festival Hall

15 Sydney’ Australia Hordern Pavilion WlTH THANKS AND APPREC'ATION TO YOU ALL
16 Sydney, Australia Hordern Pavilion

17 Sydney, Australia Hordern Pavilion FLEETWOOD MAC

20 Wellington, NZ Athletic Park
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CBSPromotes Three InMajor
A&R Executive Restructuring

NEW YORK — CBS Records announced
last week a major restructuring of its A&R
executive staff. Effective immediately, Len-
nie Petze has been named vice president
and general manager of the newly formed
Epic/Portraitlabel. Petze will report directly
to Don Dempsey, senior vice president and
general manager of Epic/Portrait/CBS
Associated labels. Mickey Eichner has
been appointed vice president of national
A&R for Columbia Records. Eichner will
report directly to Bruce Lundvall, president
of the CBS Records Division. Greg Geller
has been appointed vice president of
national A&R for Epic Records. Geller will
report to Dempsey.

According to CBS, the creation of
Epic/Portrait under Petze's direction
marks a new approach by the company to
A&R and talent development. Petze will
have complete A&R control over the
Epic/Portrait label, whose artists will be

drawn from all areas of music, including

rock, pop. R&B and country. Petze will

devote the majority of his time to seeking

out and developing the creative talents of

artists, many of whom he will produce.
Combined Logo

All product released by Epic/Portrait will
be marketed and merchandised by the
E/P/A marketing team. The label will be
identified by the combined Epic and Por-
trait logos.

The first artist signed to Epic/Portrait by
Petze is Barry Goudreau, guitarist with the
Epic recording group Boston. In addition.
the Portrait roster currently includes Ringo
Starr, Frannie Golde, 20/20and Gene Man-
son.

Commenting on Petze's appointment.
Lundvall said, “! have full confidence that
Lennie will take the Epic/Portrait label into
the creative vanguard of the industry.”

Petze has been vice president of national
A&R for Epic Records since 1977. He joined

Eichner

the label in 1970 as local promotion
manager for Epic/Associated fabeis in
Boston. He was subsequently promoted to
northeast regional promotion marketing
manager, and in 1975 moved to New York
as director of east coast A&R for Epic.

Mickey Eichner, in his new post, will have
overall responsibility for the supervision
and development of Columbia Records’
east and west coast A&R staffs and the
label's entire artist roster. He will maintain
an ongoing review of the Columbia roster,
seek out and sign new artists, and liaison
with the label's merchandising, promotion,
artist development and publicity depart-
ments in scheduling the release of Colum-
bia albums and singlgs. Eichner will also
work closely with the A&R departments of
CBS Records International's subsidiaries,
joint ventures and licensees.

Prior to his promotion, Eichner had been
vice president of east coast A&R for Colum-

Geller

bia Records since 1974. He joined the label
in 1972 as director of independent produc-
tions.

Gregg Geller, in his new capacity, will be
responsible for the overall development
and direction of Epic Records’ east and
west coast A&R staffs and artist roster. In
addition to acquiring new talent for the
label, Geller will work closely with the Epic
promotion, merchandising, artist develop-
ment and publicity departmentsin planning
the release of Epic albums and singles. His
responsibilities will also include liaison with
A&R departments of CBS Records Inter-
national’'s subsidiaries, joint ventures and
licensees.

Geller returns to Epic after three years
with Columbia A&R. Since 1979 he has ser-
ved as vice president of contemporary
music east coast A&R for Columbia
Records. Previously, he was director of
east coast A&R for Columbia.

Independent Record Labels Announce
Four New Distribution Agreements

NEW YORK — Four independent record
companies — Reflection Records, First
American Records, Adelphi Records and
Ambition Records — recently announced
new distribution arrangements.

Jack Levy, president of Reflection, an-
nounced an extensive nationwide network
of independent distributors for his label.
Reflection’s distributors and their respec-
tive territories are, in the East: Malverne
Distributors (New York City); Progress
Records (Ohio, lllinois, Michigan, Indiana,
Missouri, and Buffalo, N.Y.); and Schwartz
Brothers (Washington, D.C. and
Philadelphia). Western distributors and
their headquarters are: Associated
(Phoenix); Big State (Dallas); California
Record Distributors (Glendale, Calif.); and
Pacific Record Distributors (San Fran-
cisco). Reflection’s Southern distributors
and their headquarters are: Bib (Charlotte.
N.C.); Stan's (Shreveport, La.); Tara
(Atlanta); and Tone Distributors (Hialeah.
Fla.).

Jerry Dennon, chairman of the Seattle-
based First American label, said that his

company’s product in the Philadelphia
territory will now be handled by Chips
Distributing.

According to Gene Rosenthal, president
of Adelphi, his label had revamped its U.S.
and Canadian distribution system, adding
Tone (Florida); MS (lllinois); Action (Ohio):
Associated (Arizona); Hot Line (Ten-
nessee); Stan’s (Louisiana); and Phonodisk
(Canada) to its network.

Steve Leeds and Bruce Rosenstein of
Ambition, announced that Jem Records will
handle national distribution for the label's
first release, "Declaration of Indepen-
dents.” Rounder Records will distribute the
record in the northeastern United States. In
Canada, the record will be released by Attic
Records via its subsidiary, Basement
Records.

For The Record

The affiliation of the publisher for the
Patsy Kline single “Always,” reviewed in the
Aug. 16 issue, was erroneously listed as
BMI. Actually, Irving Berlin Music is af-
filiated with ASCAP.

EXECUTIVES ON THE MOVE —

Bossin Smith Rue
Bossin Named At Arista — Gordon Bossin has been appointed vice president, sales &
distribution for Arista Records. He rejoins Arista Records after a three and one half year
absence. He most recently was vice president and co-owner of Project Three Records
and has also served as vice president, marketing for United Artists Records.

Shortal Named At RCA — The appointment of Robert G. Shortal as staff vice president,
public affairs, RCA “SelectaVision” VideoDiscs has been announced. He previously
was director, news and information for RCA. He first joined RCA in 1963 as a staff writer
He left RCA in 1970 to become assistant vice president, public relations for Gulf &

Hutkin

- Western Industries, rejoining RCA in 1972.

Polydor Names Meler — George Meier, formerly publisher and founder of the tip-sheet
Walrus, has been appointed to national album promotion manager, Polygram Records
East. He was program director at WIBG-FM in Philadelphiain the'60s. In 1969, he foun-
ded the tip-sheet Walrus.
RCA Promotes Four — Four promotions in RCA Records’ field sales organization have
been announced. Joe Wallace, who had been manager, distribution, Rockaway in the
New Jersey distribution center, has been named manager, Detroit branch. In Atlanta,
George Jackson, who had been manager, branch sales Atlanta becomes manager,
Atlanta Branch. Harry Fox, who had been a field sales representative in Atlanta, moves
up to manager, branch sales, Atlanta and Susan Gabriel, who had been a field
merchandiser, becomes a field sales representative in Atlanta. Wallace joined RCA in
1968 and in 1974. He was appointed to marketing services in New York. A year later, he
returned as manager, distribution, Rockaway. Jackson joined RCA Records in 1972 as a
field sales representative in Atlanta. In 1979, he was promoted to manager, branch
sales Atlanta. Fox joined RCA Records in 1973 as a field merchandiser in the New York
Branch. In 1976, he became field sales representative in Miami, and in 1979 was
transferred to the Atlanta sales office. Gabriel joined RCA Corp. in 1972, and in the
same year transferred to RCA Records as secretary to the direction, commercial sales.
Southern region. In 1979, she was promoted to field merchandiser in the Atlanta
branch.
Changes At WEA — Warner/Elektra/Atlantic has announced the following two ap-
pointments: Paul DeGennaro sales manager, and Barry Eisenberg to replace DeGen-
naro as marketing coordinator. DeGennaro joined WEA New York's sales staff atits in-
ception in 1971. In June of 1978 he was appointed the New York branch marketing
coordinator. Prior to his coming to WEA, he had been sales manager at MGM Records
in New York. In 1968, Eisenberg joined the sales staff of Peters International. He was
with Sam Goody in 1971 and 1972, and with ABC Records and Tapes as a chain store
executive and sales manager of the Philadelphia branch. In February of 1975, he joined
WEA's New York branch sales staff.
Smith Named At Motown — Jimmy Smith has been appointed to east coast promotion
manager for Motown Records. Prior to joining Motown, he served as regional promo-
tion director for ABC Records for four years, and more recently was local promotion
director for Warner Bros. Records covering Washington D.C., Baltimore and Virginia.
Three Named At WEA — The Warner/Elektra/Atlantic Corp. has announced the follow-
ing appointments: Roy Smith as Los Angeles promotion manager for Elektra/Asylum:
Mouse Waldron as assistant warehouse manager; and Cory Connery as singles
specialist. Smith started with WEA two-and-a-half years ago in the promo mail room
and most recently has been the west coast regional singles coordinator. Waldron, with
WEA since 1974, started in the Philadelphia branch asleadperson in returns and loose
order flow supervisor. Waldron came to the Los Angeles branch in 1977 and has held
various positions within the warehouse and office areas. Connery, a graduate of Mar-
quette University in Milwaukee, started with WEA two years ago as aninventory rep and
most recently has been in the promo mail room.
Rue Appointed At E/P/A — Debbie Rue has been appointed promotion assistant, west
coast promotion, Epic/Portrait/CBS Associated Labels. She joined E/P/A in 1978.
Prior to that she was with Chrysalis Records.
PIR Names Two — The PIR/TSOP label has announced the appointment of Becki
Butler as product manager and Jackie Padgett as assistant secretary. Butler joined
PIR/TSOP in 1974. And most recently at PIR/TSOP she was manager of publicity ad-
vertising, merchandising promotion and artist relations. Padgett joined PIR/TSOP after
holding positions as secretary/office manager at Temple University, secretary to the
comptroller at the Hilton Hotel in Philadelphia and secretary of the electrical engineer-
ing dept. at Drexel University.
Pickwick Promotes Hutkin — Pickwick Rack Services has announced the appointment
of David Hutkin to director of marketing. He joined Pickwick last year to head the newly
created national merchandising department in Pickwick's Rack Division.
McDougall Leaves Island — Allan McDougall has departed the post of general
manager and professional manager of Island/Ackee Music, U.S. A, after three years in
that position. Future plans will be announced shortly. He can be contacted at (213) 501-
4693.
Coulter Joins Kragen — John Coulter has been named art director and vice president
of tour merchandising at KK Sales, a division of Kragen & Company. Prior to joining KK
Sales, he designed souvenir concert programs and helped develop merchandising
campaigns. Coulter also art-directed ancillary merchandising programs for
Casablanca Record and Filmworks and Paramount.
Charron Named — Anita Charron has been appointed president of Points West
Publishing Company (BMI) and Red Rose Music, Inc. (ASCAP). She has been with the
publishing companies since January 1980. Previously, she was with A&M Records for
seven years as royalty manager.
Changes At Record Bar — Steve Bennett has been named buyer for specialty and in-
dependent labels for the Record Bar, Inc. Bennett joined the Record Bar as a clerk in
the Northgate Mall store in Durham, N.C. in 1975. He has been manager of that store for
the past year. Also promoted were two former managers to new positions. Guy Thibaut
and Gene Kraudel have been named supervisor trainees. Thibaut is now based in
{continued on page 44)
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EAST COASTINGS

Garland Jeffreys has begun recording his debut Epic album with members of The
Rumour . . . Patti Smith, whose live double album is now expected to be asingle LP, has
begun recording demos in Detroit. . . Entrepreneur Howard Stein's long-awaited entry
into the DOR sweepstakes becomes official when he opens the Rock Lounge on Sept. 9
... Mutt Lange will produce the next Foreigner album . . . The Specials have finished
their next LP. It's called “More Specials” . . .

The highly-anticipated Aretha Franklin album, simply titied “Aretha,” ships Sept. 17.
With production chores divided equally between Charles Jackson and Arit Mardin, the
LP will feature covers of Otis Redding's “I Can’'t Turn You Loose” and the Doobie
Brothers’ “What A Fool Believes” . . . Joe McEwen, who is turning around R&B A&R at

CBS Realigns Its Branches,
Creates Three VP Sales Posts

reorganization could signal the beginning
of a new marketing strategy for CBS. “It
would seem that by adding another layer of
management, they're gearing up for

fcontinued from page 5)

branch, once a part of the western region.

becomes a part of the southwest territory.
Maximizing Regional Efforts

Inastatement, Bruce Lundvall, president
of the CBS Records Division, said, “We
have seen a great deal of growth and
change recently in the structure and direc-
tion of sales and distribution activitiesin the
U.S. Many major accounts have implemen-
ted radical changes; some have become
more centralized, while others have
emphasized regional operations. Now,
CBS Records has undergone atransforma-
tion in the breadth and emphasis of its sales
and distribution arm. We have expanded
our sales base with the advent of new and
diversified product tines, while devoting
more time to concentrated regional and
local artist development activities.

“In order to maximize our efforts on a
local and regional level, we have created a
new system whereby our five regions have
been subdivided into six while assigning
broad management responsibilities to
three top-level division executives. The vice
presidents will work closely with the com-
pany’'s headquarters staff in developing
strategies for expanding business ac-
tivities, while directing the sales and dis-
tribution efforts throughout their respective
regions.”

Viewpoints Of Observers

Smith. who was attending meetings in
Miami with top CBS executives last week,
could not be reached for comment. But in-

something,” he commented, “especially
when the structure that they had previously
was basically sound. So, their outlook
definitely seems positive.”

Appointees’ Background

McGuiness joined CBS Records in 1955
in a sales and marketing capacity. In 1963.
he was named sales manager of Latin
American operations for CBS Records In-
ternational, and was later appointed district
manager of Columbia Records. In 1972 he
was appointed director of special products
sales, and three years later was named
director of sales and administration. He has
served as vice president of sales, branch
distribution, since 1978.

Kotecki has been vice president of
national accounts, marketing, for three
years. He joined CBS Records in 1966 as
Detroit branch manager, and was
promoted to New York branch manager in
1975. He was formerly general manager of
the Musical Isle Record Corp.

Van Gorp joined the company in 1963 as
Detroit regional sales manager. Two years
later he moved to Chicago in the same
capacity. He was named director of special
projects in New York in 1967, and the
following year became assistant to the
director of national sales. He moved to the
post of regional director of sales for the
East Coastin 1968, and in 1969 he became

MEET THE PRESS — A highlight of the re-
cent New Music Seminar was the Press and
Public Relations panel. Pictured on the
panel are (I-r): Andy Schwartz, of The New
York Rocker and Robert Christgau of the
Village Voice.

to see the group cap a performance of the A-side of their forthcoming Stiff-UK LP, “New
Hope For the Wretched,” with lead singer Wendy O. Williams driving a Cadillac Coupe
De Ville up a fifty foot long ramp into a specially-constructed pierside stage. There's
only one hook: the bumper and the stage will both be rigged so that they'll explode on
contact, and Wendy, who'll be outfitted in crash helmet and jumpsuit, will have to dive
from the car at 40 mph. Total damages, says Swenson, who's obtained permits from the
Department of Ports and Terminals, the Fire Department and the Mayor's Office.
should exceed $20,000. But beyond that is the risk to life and limb that Williams is tak-
ing. Despite attempts to discourage her, Williams, whose favorite film scene is the
chicken ride in Rebel Without A Cause. is determined to emulate her role model.

James Dean.

Columbia, reports that future “‘roots”
reissues from CBS will include double
pocket anthologies entitled “Okeh Soul
— TheSound of Chicago,” “Okeh Coun-
try,” “Okeh Blues” and “Okeh Jazz." .
Bruce Springsteen's E-Streeters are
keeping themselves busy. Keyboardist
Roy Bitten has produced Jimmy Mack
for RCA while sax man Clarence
Clemons has produced the Michael
Stanley Band for EMI/UA . . . Richard
Gottehrer is the new producer for Holly
and the ltalians . . . Jimmy lovine is fly-
ing west to produce Stevie Nicks.
RIDING CHICKEN WITH THE
PLASMATICS — [l be at Pier 62 at
22nd St. Sept. 22 at 6:00 p.m. when shock-
rockers the Plasmatics film what
manager Rod Swenson generously
describes as A concept piece.” Expect

TORONTO — Although attendance at the Toronto Heatwave festival was 25% below ex-
pectations, and producers, First Festival Productions lost money, reports are that much
good music went down. Elvis Costello bowed a new tune called “Club Man,” and
Rockpile. featuring Nick Lowe and Dave Edmunds did a tune from the Fabulous Thun-
derbirds songbook. We hear that the highlight of the festival was the performance by
Talking Heads, who were joined by Funkadelic's Bernie Worrell, Nona Hendryx, Adrian
Blue and Busta Jones. (Busta is our crossover pick of the year. His self-titled solo LP for
Spring. largely acommercial black music outing manages to slip in an outstanding rock

dustry observers interviewed by Cash Box
were divided on the implications of the
restructuring. To some, the moves seemed
to suggest an attempt by the company to
deal with its accounts on a geographic
basis as opposed to maintaining
relationships on a national basis. In support

regional director of the midwest region. He
has been vice president of marketing for
the midwest region since 1977.

Mooney started with CBS in 1961 in the
inventory control department of the Los
Angeles branch. He became a salesman in
1965, and in 1970 was named field sales

of this, they pointed to the fact that
Kotecki's former position as national ac-
counts manager has not been filled.
However, others maintain that CBS.
traditionally, has never delegated controll-
ing responsibility to middle management.
Consequently, these observers feel that the
changes may be perceived as a further
tightening of top management'’s control.

An executive of one of the country’s
leading rack accounts felt that the changes
reflect CBS' efforts to move key personnel
back into the field. “Over the years,” he
noted. “they’'ve brought some of their best
branch managers into New York, and
maybe they feel Mooney's and Kotecki's
talents will be putto better use on the street.
By the same token, they're giving guys like
Scully and Kuddola a chance to operate
with a little greater authority.”

Another observer suggested that the

manager for the region. Three years later.
he was appointed Los Angeles branch
manager, and in 1976 was upped to
regional director of sales for the southwest
region. He rose to the position of southwest
regional vice president of marketing in
1977.

Sculty has served as Chicago branch
manager since 1975. He joined the com-
pany in 1964 as local Chicago promotion
manager, and later became regional
promotion manager and field sales
manager. Prior to his appointment as
Chicago branch manager for the Cleve-
land/Pittsburgh area.

Kudolla, who joined CBS in 1975 as In-
dianapolis sales representative, has been
branch manager for the Cleveland/Pitts-
burgh region since 1977. Previously, he
was field sales manager for the Los Angeles
area.

we'veyetto hear). The Heads were setto
have this same lineup perform one last
gig atCentral Park to be shot for avideo.
One postscript to the festival: Im-
mediately following the performance by
Elvis Costello, Attractions keyboardist
Steve Nalve flewto New York to audition
for the John Lennon album.

LOCAL NEWS — Best wishes to the
Bush Tetras, who leave on a cross-
country tour in support of their 99
Records 3-song 45, featuring “Too
Many Creeps.” The label is also set to
release a 4-song 7" by Y-Pants and a
12" 45 by Glen Branca called “Lesson
No. 1" Branca's European tour has
been postponed until February ..
Another good indie offering is “Tell
Him,” by Ramlipps on the local “L" label .
ANOTHER BRICK OUT OF

and roll tune, “Loose Change,” while a Canadian EP he cut with a group called the
Escalators, featuring Head Jerry Harrison., is one of the best new wave-funk syntheses

-

CLEAN MAGAZINE — In support of their
Virgin album. “The Correct Use Of Soap.,
British rockers Magazine recently perfor-
med at New York's Bottom Line. Pictured is
the group’s lead singer, Howard Devoto.

HEARTBREAK HOTEL — Just when we thought we'd heard all there was to tell about
the life of Elvis Presley, we got word of yet another Presley bio that purports to tell the
whole truth unlike anyone has yet to hear it. Elvis by Albert Goldman (the man who told
us about Lenny Bruce and disco) is set for a Spring release date, according to Kevin
Eggers. Eggers, who just finished “pulling in the horns” of Tomato Records (“| took a
horrible beating”) will use the Presley book to kick off a production deal he landed with
McGraw Hill Publishers. The book, which will draw extensively on the recollections of
Presley cabal member Lamar Fike, will offer a “complete demystification” of Presley: it
will portray him as "a horse thatwas ridden to death,” and will describe his relationship
with Colonel Parker as “two people who didn't like each other from the beginning.

Eggers concludes that the book may well lead to a “criminal investigation.” Eggers, by
the way, is rumored to be hooking up with Stiff in the label's concerted attempt to go the
| indie distribution route.

aaron fuchs

Sept. 12 Air Date Set For ‘Solid Gold’

k% e

EXPANDING HORIZONS — As part ofa plan to expand it staffing, Ben Edmonds, formerly
senior manager of A&R for EMI Records in London, has been named manager of A&R,
talentacquisition for EMI America/United Artists (west coast). Edmonds formerly served in
an A&R capacity with Arista Records and Capitol Records. He has also been active as a
news writer in the music trade industry. Edmonds will report directly to Don Grierson, vice
president, A&R, EMIA/UA. Pictured are (I-r): Edmonds; Gary Gersh, manager, west coast
A&R and talent acquisition, EMIA/UA; Kathy Keep, manager of A&R administration,
EMIA/UA; Grierson; and Bob Currie, manager of east coast A&R, EMIA/UA.

LOS ANGELES — Irene Cara, Johnny Lee.
Larry Graham, Mickey Gilley, Chuck Berry.
Steve Allen and Linda Ronstadt will be the
guest stars on the first episode of Solid
Gol/d. a new one hour prime time
music/variety series.

Solid Gold is produced by Bob Banner
Associates and syndicated by Paramount

Television Distribution to 147 stations
nationally. The initial segment will air the
week of Sept. 12.

Dionne Warwick is the series’' permanent
host, with Paul Anka as the co-host for the
first show. Allen will provide the comedy
every third week.
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REVIEWS

NEW AND DEVELOPING ARTISTS

ALI THOMSON (A&M 2260)
Live Every Minute (3:45) (Rondor Music [London]
Ltd., adm. by Almo Music Corp. — ASCAP) (A.
Thomson)
Thomson's sibling connection to Supertramp’s
Doug Thomson is more in evidence on his second
single from the “Take A Little Rhythm” LP and
follow-up to his Top 20 debut 45, the album’s = 'a.
sunny title track. From the finger snaps and muted '
electric piano work, Thomson has studied some of \ )
the best aspects of the 'Tramp's work. . _-_

SINGLES

FEATURE PICKS

REVIEWS

NEW AND DEVELOPING ARTISTS

CLIFF RICHARD (EMI America 8057)
Dreaming (3:37) (ATV Music Corp./Rare Blue
Music, Inc. — BMI/ASCAP) (A. Tarney, L. Sayer)

After more than 18 years cutting hits on both &
sides of the Atlantic, Richard is certainly not a new
artist, but after he scored with “We Don’t Talk
Anymore,” his career has been re-developing
once again. He stuck with Alan Tarney as
producer, arranger and co-writer for this swiftly-
paced, glistening pop tune from the “I’'m No Hero”
LP, and the results shine.

JOHN COUGAR (Riva R-205)
This Time (3:56) (H.G. Music, Inc. — ASCAP) (J.
“Cougar” Mellencamp)

Under the production auspices of Blues Brother
Steve Cropper, Cougar has turned out a southern
blues flavored pop outing on this first single from
the new “Nothing Matters And What If It Did” LP. A
sharp but langourous blues guitar figures
prominently in the tune, along with a bar room
blues piano.

.

SUZI QUATRO (Dreamland DL 104)

Rock Hard (3:23) (Chinnichap Publishing, Inc.,
adm. by Careers Music, Inc. — BMI) (M. Chap-
man, N. Chinn) ,

Quite a turnaround from the MOR of [ast year's
“Stumblin’ In,” the title track from Quatro’s
forthcoming LP (and first single from Times
Square)is areturntothe rumbling pop/rock of the
vintage early to mid-'70s Chinnichap sound (a la
Sweet's “Desolation Boulevard” LP).

ROBERT PALMER (Island IS 49554)

Johnny And Mary (3:59) (Bungalow Music N.V_,
adm. worldwide by Ackee Music, Inc. — ASCAP)
(R. Palmer)

Palmer’'s come a long way from the blue-eyed
soul bag which first won him some acclaim and a
devout core of fans. Here, he steps into some
heavy synthesized electronics (a la Giorgio
Moroder), with hurtling sequencers backing his
tale of modern ennui in a modern relationship.
Palmer’s voice is low and serious. Mesmerizing.

GARY NUMAN (Atco 7308)
| Die: You Die (3:42) (Stigwood Music Inc.. admin.
by Unichappell Music — BMI) (G. Numan)

Sci-fi synthesist Numan takes the listener onyet
another ethereal electronic voyage that is, as the
title suggests, not your average upbeat Top 40
fare. Lyrically, it is grimly realistic, and the per-
colating electric rhythms, which merge into a
dense, undulating vale of sound, ride into a
brooding, bassy finish.

HUEY LEWIS AND THE NEWS (Chrysalis CHS
2458)

Now Here’s You (3:27) (Hulex Music/Red Admiral
Music, Inc./Long Tooth Music — BMI)(S. Hooper,
J. McFee)

Ex-Clover harmonica player Huey Lewis has
developed a sure-footed sense of melody and tim-
ing, which he projects as a confident lead vocalist
on this bright, snappy pop/rock romancer from
his band’s self-titled debut LP. A great hook for

THE SCOOTERS (EMI America 8055)
Let Me In (3:40) (Scoot Tunes — ASCAP) (L. Lee)
L.A.'s Scooters borrow more than a little from
the Beatles on this densely produced selection
fromits debutLP, “Young Girls.” Recalling the Fab
Four, circa the “White Album,” The Scooters em-
ploy a pounding keyboard melody with heavy
bass backup, a crying, George Harrison-styled
guitar and even McCartney-esque vocal twists.
But if Cheap Trick did it, why not The Scooters?

pop and AOR.

SINGLES TO WATCH

SNATCH (Millennium YB-11792)
Another Brick In The Wall (3:56) (Pink Floyd
Music/Unichappell Music — BMI) (R. Waters)

New Millennium group Snatch has developed a hotur-
ban dance cover of Pink Floyd's chart-topping single
from “The Wall,” with heavy bass and synthesizer and an
island reggae feel in the lyrical re-working (“Yes, you
need an education”). The chant is hypnotizing and
should spur immediate dance, B/C play.

AC/DC (Atlantic 3761)
You Shook Me All Night Long (3:28) (J. Albert
Ltd./Marks Music — BMI} (Young, Young, Johnson)
The familiar high voltage power chords of Angus
Young leap out of the speakers and the equally gritty
vocals of Brian Johnson rattle the tweeters on this gutsy
track from a re-vitalized AC/DC. It's strictly rock 'em,
sock ‘'em from the “Back In Black” LP. For AOR and rock-
oriented pop lists.

GENE CHANDLER (20th Century-Fox TC-2468)
Lay Me Gently (3:46) (Cachand Music/Gaetana Music —
BMI) (B. Acklin, A. Thompson)

A soft and sensuous love ballad, with glistening string
arrangements and floating female back-up vocals, this
cutfrom the “Gene Chandler ‘80" LP is exactly the type of
material R&B veteran Chandler excels at. Full orchestra-
tion for A/C, B/C.

CRISTINA (Ze/Antilles ANS 4503)
Drive My Car (3:12) (Maclen Music, Inc. — BMl){Lennon,
McCartney)

Cristina’s coy, breathless cover of the Beatles tune is
caught somewhere between jazz, disco and avant-pop.
The keyboard and horn arrangements rest firmly in the
jazz area, but the rhythm track (with synthesizer ad-
ditives) is right for cutting the rug. New wave cabaret pop
might best describe it. Anyway, check it out.

Cash Box/September 6, 1980

ROXY MUSIC (ATCO 7310)
Oh Yeah (On The Radio) (3:07) (E. G. Music, Inc. — BMI)
(B. Ferry)

Roxy lead force Bryan Ferry gets into a sentimen-
tal/romantic mood (most of his tunes are mood-
oriented) on this latest track from the “Flesh & Blood"” LP.
Mournful keyboard and bass guitar work builds to
ethereal, passionate hook. Made for the AM (pop) dial.

BLACK SABBATH (Warner Bros. WBS 49549)

Lady Evll (3:55) (TRO-Essex Music International, Inc. —
ASCAP/Muggins Music, Inc. — BMI) (Butler, Dio, lommi,
Ward)

Despite the departure of Ozzy Osbourne, not very
much has changed for the Sabs over the past ten years.
New vocalist Ronnie James Dio's vocals are a bit more
acrobatic but the dark themes are still there, as in this
edited cut from the "Heaven And Hell" LP

CHRISTIE ALLEN (Polydor PD 2097)

Goose Bumps (2:49) (Unart Music Corp. —
BMI/Cookaway Music, Inc. — ASCAP) (Britten,
Robertson)

Metronomic drum and synthesizer work get funky on
the chorus to this slightly tongue-in-cheek tune from
Allen, a sultry songstress with very sexy, echoed vocals.
A re-service to radio, this blithe tune may be just the
ticket for pop lists.

NRBQ (Red Rooster Rounder 4531)
Me And The Boys (3:28) (Hi Varieties — ASCAP) (T.
Adams)

A dash of early Who, mixed in with Beach Boys in-
nocence and Ramones rawness, and you have the es-
sence of this exhilarating, souped up pop/rock cruise
from NRBQ. Overhead cam music, with overdrive elec-
tric effects, this is little better than garage band produc-
tion but that's the point. A joy.

HITS ¢ OUT OF THE BOX

THE DOOBIE BROTHERS (Warner Bros. WBS 49503)
Real Love (4:16) (Tauripin Tunes/Monosteri Music/April
Music Inc. — ASCAP) (M. McDonald, P. Henderson)

THE CARS (Elektra E-47039)
Touch And Go (3:41) (Ric Ocasek — BMI) (R. Ocasek)

BARBRA STREISAND (Columbia 1-11364)
Woman In Love (3:48) (Stigwood Music, Inc., adm. by
Unichappell Music — BMI) (B. Gibb, R. Gibb)

DONNA SUMMER (Casablanca NB 2300)
Walk Away (3:44) (Rick's Music, Inc. (O.P. Revelation
Music/Ed Intro) & BMI) (P. Bellotte, H. Faltermeyer)

EVELYN “CHAMPAGNE” KING (RCA PB-12075)

Let’s Get Funky Tonight (3:36) (Mills & Mills Music/Six
Continents Music Pub., Inc./Agqualeo Music — BMI) (T.
Life, H. Ali, K. Hadi, E. King)

ROGER DALTREY (Polydor PD 2121)
Without Your Love (3:17)(H.G. Music, Inc. — ASCAP)(B.
Nicholls)

DAVID BOWIE (RCA PB-12078)
Ashes To Ashes (3:35) (Bewlay Bros. Music/Fleur Music
Ltd. — BMI)(D. Bowie)
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Video Suppliers, Duplicators
Adopt Anti-Piracy Systems

by Michael Glynn

LOS ANGELES — Legitimate home video
suppliers and duplicators are continuing to
move swiftly in the development and im-
plementation of videocassette anti-piracy
systems, as evidenced by Warner Home
Video's (formerly WCI Home Video) recent
adoption of the Serial Number Identifica-
tion (SNID) encoding system developed by
S/T Videocassette Duplicating Corp. While
S/T's SNID system is the latest in the line of
video anti-piracy systems and devices
which have been created and tested during
the past five years, technology and
manufacturer support in this area has
progressed to the extent that, as one trade
group official noted, “we could see a
workable industry-wide solution within the
next year.

According to Bill Follette, vice president
and general manager of S/T, the SNID
system will become available to all of the
duplicator's customers “for a small sur-
charge,” with price "dependent on the
volume of the particular order.” The firm,
which developed the Stop Copy anti-
counterfeiting system for %-inch U Matic in
1972 and 1973 and later '2-inch VHS and
Beta formats, has also experimented with
anti-piracy devices on package labels, as
well as yet another coding system to protect
advance review copies of video programs.

Summer Signs
Worldwide Pact
With Geffen Label

LOS ANGELES — Nesuhi Ertegun, presi-
dent of WEA International and Ed Rosen-
blatt, president of Geffen Records, recently
announced the signing of Donna Summer
to an exclusive, worldwide contract.

The announcement comes amidst litiga-
tion between Summer and Casablanca,
Neil Bogart, Joyce Bogart and Rick's Music.
A hearing in the case has been set for Sept.
8 in Los Angeles Superior Court.

Summer has charged that the defen-
dants have breached their contract and that
the contract was made on fraudulent
grounds. The defendants, particularly
Casablanca, have sought an injunction to
block Summer from performing her ser-
vices for another label.

Commenting on the new Summer con-
tract, Ertegun said, “She (Summer)isanin-
ternational talent of tremendous magnitude
and a woman who has truly achieved
worldwide status.”

Summer began to attract attention while
living and singing in Germany.

The only drawback to the device, which
the firm considers a “minor” one, is that it is
not yet compatible with high-speed
duplicating processes.

“We’re a large volume duplicator, not a
high-speed duplicator,” S/T's Follette
pointed out. “Under the present SNID
system, each cassette is given a separate
‘fingerprint’ and no cassettes have the
same duplication number.”

However, Richard Bloeser, director of
the Motion Picture Association of
America’'s Film Security office, which
engages in film related legal and copyright
research as well as coordinating film/video
anti-piracy efforts with various law enforce-
ment agencies, indicated that “the question
of a workable (anti-piracy) prototype
device that can be used with high-speed
duplicating systems” is still central to
reaching an industry-wide solution.

"We ourselves have been doing research
on film print and video anti-piracy . . . and
we're hoping that more of the companies
will adopt some sort of anti-piracy system,”
said Bloeser. “We've seen atremendous in-
crease in video piracy. In the past 11
months, the FBI has seized more than 15,-
000 (illicit) video tape copies, with their
arrests resulting in 46 convictions and
some 70 (defendants) still awaiting trial in
the U.S. alone. The manufacturersand sup-
pliers ultimately make the decisions on the
system, though, and we work with them and
urge their cooperation.”

Most video software suppliers share
Bloeser's concern and have already im-
plemented or utilized some sort of anti-
piracy system. According to Time-Life
Video marketing vice president Jon
Peisinger, “On our one release to date (The
Kink's ‘One For The Road'), we utilize the
Stop Copy system and we will be im-
plementing further anti-piracy devices on
our product in the future. We've been quite
active in our dealings with the MPAA and
the RIAA (Recording Industry Association).
as well as the ITA (International Tape
Association) and we support the efforts of
these organizations in any way we possibly
can.”

Peisinger also noted that the future

adoption of the SNID system was “a con-
(continued on page 18)

Kaye Leaves A&M Posts

LOS ANGELES — Lance Freed has been
named president of AImo/Irving publishing
and Bob Grace president of Rondor inter-
national, both publishing arms for A&M
Records following Chuck Kaye's resigna-
tion from both posts in August. Kaye has
formed a publishing outfit with David Gef-
fen, who recently bowed his label.

- - LA .

LOOKING AT FULL MOON — Johnny Lee. who currently has a single out, “Looking For
Love."” from the Urban Cowboy soundtrack. has been signed to Full Moon Records. Lee
recently visited Los Angeles to discuss a forthcoming LP for the label. Pictured seated
following one of the meetings are (I-r): irving Azoff, chairman and president of Full Moon
Records and Lee. Pictured standing are (I-r): Larry Solters, vice president of Full Moon:
Jim Ed Norman,; Howard Kaufman. executive vice president of Full Moon, and David

Brokaw. Lee’s manager.

POINTS WEST

MUSIC NOW FOR THE FUTURE — One of the most recognizable victims of the in-
dustry widerecession, that has atlast begun to lift, is the new act. That's the band over in
the corner with miniscule sales figures, the contract that is running out or hasn’t been
renewed and its arms thrown up in the air in frustration. And while labels still wait for
that ever elusive Boston/Foreigner/Journey clone — the high-voiced, hard rock band
that has the hooks and melodies to draw in the pop audience and the volume and drive
to hit the AOR fans — many of the most talented acts are being overlooked. A case in
point is Group 87. The San Francisco-based band’s debut LP was put out by Columbia
some four months ago, in one of those major manufacturer’s releases that Robinson
Crusoe and Friday would have had trouble wading through during their island stay and
hasn’t been heard from since. The band had two strikes against it from the start: (1) it
was an instrumental group, and (2) its future-oriented style was caught in the
netherworld between jazz and rock. “We signed our deal with Columbia during the fat
Saturday Night Fever era, but the crunch hit when we started to record,” said Group
87's Peter Maunu. And alas, 87 was on its way to becoming yet another recession
casualty.

“It was a tough work item,” said Columbia A&R man Terry Powell in reference to the
band's failure to connect. “There was a lot happening at the time AOR-wise, and we had
our priorities. There are just not a lot of stations that will go on that jazz fusion sound.”
Picking up on Powell's thought was 87 member Peter Maunu. “We had no hit or AM cut,
and you can't really dance to the music, so naturally we didn’t do that well.” Powel! went
on to say that the highly sophisticated threesome was not a fusion band and asked what
kind of vehicle they could pursue to get their music heard. Aye, there's the rub. The tight
playlists, narrow formats and cloned rock of this era of $8.98 list in a five dollar world
does not breed musical adventure. And yet there is hope. The notoriety of such avant

; gardists as Robert Fripp and Brian Eno
is greater than ever before. And Group
87, who based their name on a post-
World War {l German literary commune.
might finally find an audience in the '80s.
The band, composed of noted session
horn player and synthesist Mark Isham,
former Frank Zappa band bassist
Patrick O’Hearn and Maunu, who has
played guitar for Jean-Luc Ponty and
the L.A. Express, might just become
progressive music’s flagship in-
strumental band for the 1980s. Maunu
describes the band's sound, one in
which Godfathers Fripp and Eno would
smile proudly upon, as “a tapestry of
sound built off of avisualimage.” Thein-
terested can catch the recession-torn
band that is making “mood” music for
the future and finding itself out of a con-
tract at the Savoy Tivoli in San Francisco on Sept. 4.

A WONDER-FULL NIGHT — When Stevie Wonder plays a West Hollywood nightclub
for more than three hours on a Sunday night and debuts six new songs, you know it's a
gala event. And everyone from Berry Gordy, Jr. to Jack Nicholson turned out at the
Roxy Aug. 24 forthe Wonder man’s $100 a ticket benefit for the daughters of Eulia Love,
the Compton woman who was allegedly murdered by L.A. police in a gas bill dispute.
Wonder's set was intermittently broken up by guest appearances by Betty Wright, who
sang “Clean Up Woman,” Jermaine Jackson, who offered “Let's Get Serious,” Teena
Marie, who rendered "Deja Vu,” and Buddy Miles, who blasted out “Them Changes.
But the night clearly belonged to Lil' Stevie and Wonderlove. While Mr. Fingertips trot-
ted out all of his hits for the occasion, he bowed some great new material from his up-
coming “Hotter Than July” LP. Two songs, “Ribbon In The Sky" and “Lately,” are string-
filled ballads in the classic Wonder tradition. Motown’s main maestro also unveiled the
first single from the LP that should be out in three weeks. The cut is entitled “Master
Blaster Jammin’,” a hot reggae/rock cut that tips a hat to Bob Marley. If the new songs
are any indication, the new disc will not only mark the first time in four years that Stevie
hasn’t sung about plants, but a return to the commercial pop direction he was travelling
on “Songs In The Key Of Life.”

THE SOUTH’S DOIN’IT AGAIN — Ever get that feeling you're having deja vu. Just as
television seems to be reverting back to its early days with such shows as Real People,
That's Incredible and Speak Up America, rock ‘n’ roll is seeing a trend back to the days
of the early '70s and Southern Rock. The success of such bands as Molly Hatchet,
Henry Paul Band, the Johnny Van Zant Band, the Rossington Collins Band and
Blackfoot are evidence that the sound of the loud and proud is flourishing. On a recent
swing through L.A,, Blackfoot leader Ricky Medlocke took time out from his tour with
Point Blank and Foghat (two other bands that seem to tour 366 days of the year) to ex-
plain his viewpoints on the phenomenon, “The beer drinkers and hell raisers are back.”
said Mediocke. "I think I've seen more cowboy hats on this tour than ever before.”
Medlocke explained that the success of the music is part of the outgrowth of unity in
America. “People are showing their pride again like they did when The Allmans and
Marshall Tucker happened in the early '70s,” offered Medlocke. “There’s a little red-
neck in everybody. It's just showing itself a little more these days.”

DOO-WOP ON THE COAST — Those young East Coast harmony sensations, Fourteen
Karat Soul, have been making a bit of noise out here on the coast playing to SRO
audiences recently at the Magic Theatre in San Francisco, and now, at the Odyssey
Theatre in L.A. in what group manager Stan Krause describes as an “a cappella doo
wop opera,” entitled “Sister <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>