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ED'TOR'AL Prosperity Breeds Prosperity

Coming off a better Christmas season than many
expected, the music industry has a chance to build
some forward momentum in these critical months of
the first quarter. On the home front, the new oppor-
tunities opened by the National Assn. of Recording
Merchandisers (NARM) institutional advertising
campaign and the explosion in the video market are
positive signs that things may soon be getting better.

On the international front, the opportunities to
perk the market in a similar manner may be
available at this year’'s MIDEM, set to run Jan. 25-29.
Hand-in-hand with recovery on the domestic front,
revival of the international market is a must.

MIDEM '82 will provide a forum for new ideas — in
both the audio and video fields — as well as a
chance to get together with music/video people
from around the world to discuss new approaches

and discover new acts. With so many companies to-
day connected to overseas operations via licensees
or subsidiaries, a strong international market is a
must for the health of the overall industry.

Thus, MIDEM *82 will present an ideal opportunity
for the industry to build on the momentum of the
Christmas season. As the largest market in the
world, the U.S. is quite naturally considered aleader
in the industry. If the American market is strong and
prospering, it will open things up for everyone.
Prosperity breeds prosperity.

MIDEM this year could provide the perfect spring-
board to a return to prosperity for the industry. If
frank discussions and serious attempts at solving
today’s problems take the place of a “party” at-
mosphere, this could really be a MIDEM to remem-
ber.

News HicHLIGHTS

Video Software Dealers Assn. votes to become separate divi-

sion of NARM (page 5).

* Quincy Jones and John Lennon are the top nominees for 24th

Grammy Awards (page 5).

e Harsh weather curbs business and closses record stores

across the nation (page 5).

e “Spirits In The Material World” by The Police and “We Got The
Beat” by The Go-Gos (new and developing artist) are the top
Cash Box Singles Picks (page 11).

e “Farewell Song” by Janis Joplin and “Architecture & Morality”
by Orchestral Manoeuvres in The Dark (new and developing ar-
tist) are the Top Cash Box Album Picks (page 13).

TOP POP DEBUTS

SINGLES 80

TONIGHT I’'M YOURS (Don’t Hurt Me) — Rod Stewart — Warner Bros.

ALBUMS &

SOMEWHERE OVER CHINA — Jimmy Buffett — MCA

POP SINGLE

| CAN'T GO FOR THAT (NO CAN DO)
Dary! Hall & John Qates

TURN YOUR LOVE AROUND
George Benson
Warner Bros.

COUNTRY SINGLE

RED NECKIN’ LOVE MAKIN’ NIGHT
Conway Twitty
MCA

JALZ

THE GEORGE BENSON COLLECTION
Warner Bros.

NUMBER

3/C SINGLE | ONES

Conway Twitty

POP ALBUM

Foreigner
Atlantic

B/C ALBUM

RAISE
Earth, Wind & Fire
ARC/Columbia

'COUNTRY ALBUM

FEELS SO RIGHT
Alabama
RCA

CLASSICAL

BEST OF PAVAROTTI
London PAV 2009
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Weeks Weeks Weeks

n n On
1/16 Chart 1/16 Chart 1/16 Chart

1 1 CAN'T GO FOR THAT (NO CAN

DO
) DARYL HALL & JOHN OATES

(RCA PB-12357)
2 PHYSICAL
OLIVIA NEWTON-JOHN (MCA-51182)

3 CENTERFOLD
THE J. GEILS BAND (EMI America A-8102)

4 WAITING FOR A GIRL LIKE YOU
OREIGNER (Atlantic 3868)

5 LET'S GROOVE EARTH, WIND & FIRE
{ARC/Columbia 18-02536)

6 HARDEN MY HEART
QUARTERFLASH (Geffen GEF 49824)

7 TURN YOURLOVE AROUND
GEORGE BENSON (Warner Bros. WBS

49846)
8 TROUBLE
LINDSEY BUCKINGHAM (Asylum E-47223)

9 COMIN’ IN AND OUT OF YOUR

IFE
BARBRA STREISAND (Columbla 18-02621)

10 LEATHER AND LACE
STEVIE NICKS {with DON HENLEY)
(Modern/Atlantic MR7341)

11 HOOKED ON CLASSICS
LOUIS CLARK CONDUCTS THE ROYAL
PHILHARMONIC ORCHESTRA(RCA PB-12304)

12 YESTERDAY’S SONGS
NEIL DIAMOND (Columbia 18-02604)
13 THE SWEETEST THING
(I'VE EVER KNOWN
JUICE NEWTON (Capitol P-A-5046)
14 SHAKE IT UP
THE CARS (Elektra E-47250)
15 YOUNG TURKS
ROD STEWART (Warner Bros. WBS 49843)
16 SOMEONE COULD LOSE A
HEART TONIGHT
EDDIE RABBITT (Elektra E-47239)

17 WAITING ON A FRIEND
ROLLING STONES
(Rolling Stones/Atlantic RS 21004)

18 COOL NIGHT
PAUL DAVIS (Arista AS 0645)

19 SWEET DREAMS
AIR SUPPLY (Arista AS 0655)

20 LEADER OF THE BAND
DAN FOGELBERG
(Full Moon/CBS 14-02647)

24 YOU COULD HAVE BEEN WITH

M
SHEENA EASTON (EMi America P-A-8101)
22 UNDER PRESSURE
QUEEN & DAVID BOWIE (Elektra E-47235))

23 COME GO WITHM
THE BEACH BOYS (Carlbou/CBS 285

633)
24 TAKE IT EASY ON ME
LITTLE RIVER BAND {Capitol P-A5057)
25 1 WOULDN'T HAVE MISSED IT
FOR THE WORLD
RONNIE MILSAP (RCA PB -12342)
26 SHE'S GOT A WAY
BILLY JOEL (Columbla 18-02628)
27 DON'T STOP BELIEVIN’
OURNEY (CqumbIa 18-02567)

28 OUR LIPS ARE SEALE
0-GO'S (LR.S. /A&M IR-9901)
29 OH NO
COMMODORES (Motown M 1527F))
| 30 THROUGH THE YEARS
KENNY ROGERS (Liberty P-A-1444)
31 WORKING FOR THE WEEKEND
LOVERBOY (Columbia 18-02589))
LOVE IS ALRIGHT TONITE
RICK SPRINGFIELD (RCA PB-13008))

KEY LARGO
BERTIE HIGGINS (Kat Family WS9-02524)
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36

38
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WHY DO FOOLS FALL IN LOVE?
DIANA ROSS (RCA PB-12349)

OPEN ARMS
JOURNEY (Columbla 18-02667)
SEA OF

DEL SHANNO% (NeIwork/EIekIra NW- 47951)
MORE THAN JUST THE TWO OF
us SNEAKER (Handshake WS9 02557)

LET ME LOVE YOU ONCE
GREG LAKE (Chrysalis CHS 2571)

SOMEWHERE DOWN THE ROAD
BARRY MANILOW (Arista AS 0658)

ALL OUR TOMORROWS
EDDIE SCHWARTZ (Atco/Atlantic 7342)

LOVE IN THE FIRST DEGREE
ALABAMA (RCA PB-12288)

IF | WERE YOU

MY KINDA LOVER
BILLY SQUIER (Capitol P-A-5037)

MIRROR, MIRROR
ANA ROSS (RCA PB-13021)
TAKE MY HEART KOOL & THE GANG
(De-Lite/PolyGram DE 815)
SPIRITS IN THE MATERIAL

WORLD
THE POLICE (A&M 2390)

MY GIRL (GONE, GONE, GONE)
CHILLIWATK {Millennium/RCA YB-11813)

BREAKIN’ AWAY
AL JARREAU (Warner Bros. WBS 43842)

THAT GIRL

STEVIE WONDER (Tamla/Motown 1602 TF)
EVERY LITTLE THING SHEDOES
IS MAGIC

ABACAB
GENESIS {Atlantic 3831)

LOVE IS LIKE A ROCK
DONNIE IRIS {MCA-51223)

FALLING IN LOVE
ALANCE (Portralt/CBS 24-02608)

FEEL LIKE A NUMBER
BOB SEGER & THE SILVER BULLET BAND

(Capitol P-A5077)
DADDY’S HOM
CLIFF RICHARD (EMI America P-A-8103)

PRIVATE EYES
DARYL HALL & JOHN OATES (RCA PB-

2296
KEEPING OUR LOVE ALIVE >0
HENRY PAUL BAND (Atlantic 3883)

58 PAC-MAN FEVER
BUCKNER & GARCIA (Columbla 18-02673)

A WORLD WITHOUT HEROES
KISS (Casablanca/PolyGram NB 2343)
MAIN THEME FROM “CHARIOTS
OF FIRE”
VANGELIS (Polydor/PolyGram 2189)
LITTLE DARL N’
HEILA (Carrere/CBS ZS5 02564)
WHEN ALL IS SAID AND DONE
ABBA (Atlantic 3889)

63 CASTLES IN THE AIR
DON MCcLEAN (Mlllennium/RCA YB-11819)

64 COULD IT BE LOVE
JENNIFER WARNES (Arista AS 0611)

65 STEAL THE NIGHT
STEVIE WOODS (Cotillion/Atlantic 46016)
66 WKRP IN CINCINNATI
(MAIN THEME
STEVE CARLISLE (MCA 51205)
67 CRAZY (KEEP ON FALLING)
THE JOHN HALL BAND (EMI America A-8096)
68 | BELIEVE
CHILLIWACK (Millennium/RCA YB-13102)

69 LET THE FEELING FLOW
PEABO BRYSON (Capltol P-A-5065)

LULU (Alfa ALF-7011)

THE POLICE (A&M 2371)

17 15
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Abacab (Hit & Run — ASCAP) ...................

All Our Tomarrows (ATV/Schwartzcake) .........
Anyone Can See (Carub Proon's — ASCAP/Fedora —
BMIY © oot

Arthur's (irving/Woolnough/Unichappell/Begonla—BMI

New Hidden Valley/Pop ‘n’ Roll/WB — ASCAP) ... 91
A World Without (KISS — ASCAP/Undercut/Metal

Machine —BMI) .............. oo
Bobbie Sue (Houseof Gold — BMI) ..............
Breakln' Away (Al Jarreau/Desperate/Garden Rake —

B a3 EETETTAL 3 e AETERs TS
Call Me (One ToOne — ASCAP) ................
Casties In The Alr (Mayday/Benny Bird — BMI) ... 63
Centerfold (Center City — ASCAP) ........... ...
Come Go With Me (Gll/See Bee Music — BMI) .. .. 2
Comin’ In (Songs Of Bandler-Koppelman/Landers-

Whiteside/Emanuel — ASCAP) ................
Cool Night (Webb IV — BMI) ....................
Could It Be Love (Gee Sharp — BMI}.............
Crazy (Siren Songs/Clean Cut Tunes —

BMIZASCAPY fan . viic i duh s oo s assu g o o=
Daddy's Home (Big Seven — BMI) ...............
Don't Stop Bellevin' (Weed High Nightmare — BMI) 27
867-5309/Jenny (Tutone-Keller — BMI) ..........
Every Home Should (Blackwood — BMI} .........
Every Little Thing (Virgin — Admin. In U.S.

by Chappell —ASCAP) .......................
Falling In Love (Daksel —BMI) ..................
Feel Like (Gear — ASCAP) ......................
Harden My Heart (Narrow Dude/BonnIe Bee

Good/Geffen Kaye — ASCAP).................
Heart Like A Wheel (Sallor Music — ASCAP) .....
Here | Am (Al Gallico/Turtie —BMI) .......... ...

ALPHABETIZED TOP 100 SINGLES (INCLUDING PUBLISHERS AND LICENSEES)

. 'Hooked On Classic (Copyright Control) . ..........

| Believe (ATV Music Of Canada/Some Sung Songs/-
Solld Gold — PRO-Canada) ...................
| Can't Go (Fust Buzza/Hot-Cha Six Continents —
BV cafins 125 4 bkt b - - - xoxs » GRackel
If | Were You (Blackwood + Fuliness Music — BMI) 42
If Looks Could (Tuneworks/Big Stick — BMI) .....
It's My Party (World Song — ASCAP) ............
| Wouldn't Have (Pi-Gem — BMI/Chess — ASCAP) 25
Keeping Our Love {(Sienna — BMI/WB Music/Easy
Action — ASCAP) ............. ...
Key Largo (Jen-Lee — ASCAP/Chappell —
ASCAP/Lowery —BMI) . ......................
Leader Of The (Hickory Grove Admin. By
April Music — ASCAP) .......................
Leather And Lace (Welsh Witch — BMI) ... .. .
Let's Groove (Saggfire/Yougoulei — ASCAP pend.) 5§
Let Me Love You (Peso — BMI/Almo — ASCAP) .. 38
Let's Get It Up (J. Albert Ltd., Marks Muslc — BMt) 74
Let The Feellng (WB Music/Peabo — ASCAP) .. ..
Little Darlin’ (Land of Dream — ASCAP) ..........
Living Eyes (Gibb Bros. —BMI) .......... ... ...
Love In The First (House Of Gold — BMI) ....... ..
Love Is Alright (Roble Porter — BMI) ... ... ... .
Love s Like (Bema — ASCAP) ............... ...
Mirror, Mirror (Bandler-Koppelman/Jay Landers/-
Gravity Raincoat/Rosstown — ASCAP) .. .......
More Than Just (ShellSongs — BMI/Sneaker —
BMI/Homegrown — BMI) . ... ... ... ... ..
My Girl (ATV Music of Canada/Sung Songs/

g = Exceptlionally heavy radlo activity this week

 TATATATATAVAR

Solid Gold —P.RO.-Can.) .................... 47
My Kinda Lover (Songs Of The Knight — BMI} .. .. 43
Never Too Much (Uncle Ronnle's — ASCAP) ... ..
Oh No (Jobete + Commodores Ent. — ASCAP) ... 2
One Hundred Ways (State Of The Arts/Eliza M./-

Ritesonian — ASCAP/Kidada/Mr. Melody — BMI)76
Open Arms (Weed High Nightmare — BMI) .. .. ...
Our Lips (Gotown/Plagent Vislons — ASCAP) .. ..
Pac-Man Fever (BGO — ASCAP) ................
Perhaps Love {(Cherry Lane — ASCAP) ...........
Physical (Stephen A. Kipner/April/

Terry Shaddick — ASCAP/BMI) ...............
Private Eyes (Fust Buzza/Hot-Cha/Six Continents —

21 ity e Mgy (o oy gy vy
Sea Of Love (Fort Knox — TEK —BMI) ..........

Seasons OfGold . ................... ...

Shake It Up (Lido Music — BMI) ....... ... ... ..
She's Got A Way (April/impulsive — ASCAP) ., ...
Should | Do It {(Unichappell/Watch Hill — BMI) . ...
Someaone Could (Briarpatch/DebDave — BMI) . ... 16
Somewhere Down (ATV/Mann & Well Songs/Snow —
BMI) oo
Southern Paclfic (Silver Fiddle — ASCAP) . .......
Spirits In A Materlal (Virgin - Adm. In U.S. by Chappell
—ASCAP) ...
Start Me Up (Colgems-EM|I — ASCAP) ...
Steal The Night (Sunrise/Slapshot/Vinyl — BMI) .. 65
Super Freak (Jobete & Stone City — ASCAP) .. ...
Sweet Dreams (Careers/Bestall Reynolds — BMI/Riva
Music, Ltd. (PRS) ...... [T M . -

4
GB = Exceptionally heavy sales actlvity this week

YOURE MY LATEST, MY
GREATEST INSPIRATIO
EDDY PENDERGRASS
(Phlladelphla Int'l./CBS ZS5 02619)
TELL ME TOMORROW —

RARIT) SMOKEY ROBINSON

(Tamla/Motown 1601TF)
EVERY HOME SHOULD HAVE

ONE PATTI AUSTIN
(Qwest/Warner Bros. QWE49854)

3 TONIGHT TONIGHT
BILL CHAMPLIN (Eiektra E47240)

- LET'S GET IT UP
AC/DC (Atiantic 3894)
ANYONE CAN SEE
IRENE CARA (Network/Elektra NW-47950)

. ONE HUNDRED WAYS
QUINCY JONES featuring JAMES INGRAM

(A&M 2387)
SHOULDIDOIT
POINTER SISTERS (Planet/Elektra P-47960)

START ME UP
ROLLING STONES

(Rolling Stones/Atlantic RS 21003)

CALL ME
SKYY (Salsoul/RCA S7 2152)
TONIGHT I'M YOURS (DON'T
HURT M
ROD STEWART (Warner Bros. WBS 43886)

PERHAPS LOVE
PLACIDO DOMINGO and JOHN DENVER
(Columbia 18-02679)

SEASONS OF GOLD
GIDEA PARK featuring ADRIAN BAKER
{Proflle PRO-5003)

YOU CAN
MADLEEN KANE (Chalet C 1225)

BOBBIE SUE
OAK RIDGE BOYS (MCA-51231)

HEART LIKE A WHEEL
THE STEVE MILLER BAND (Capitol P-/;;
506!

IF LOOKS COULD KILL
PLAYER (RCA PB-13006)

WANNA BE WITH YOU
EARTH, WIND & FIRE (ARC/Columbia

18-02688)
NEVER TOO MUCH
LUTHER VANDROSS (Epic 14-02409)
867-5309/JENNY
TOMMY TUTONE (Columbla 18-02646)
WE GOT THE BEAT
0 GO'S (1.R.S./A&M IR-9903)
ARTHUR’S THEME

(BEST THAT YOU CAN DO)
CHRISTOPHER CROSS (Warner Bros. WBS

49787)
HERE | AM
AIR SUPPLY (Arista AS 0626)

SOUTHERN PACIFIC
NEIL YOUNG & CRAZY HORSE

(Reprise RPS49870)
IT°S MY PARTY
DAVE STEWART AND BARBARA GASKIN
(Platinum PR-4)
THOSE GOOD OLD DREAMS
CARPENTERS (A&M 2386)
WRACK MY BRAIN
RINGO STARR (Boardwalk NB7-11-130)
THE OLD SONGS
BARRY MANILOW (Arlsta AS 0633)
THE THEME FROM HILL STREET
BLUES
MIKE POST featuring LARRY CARLTON
(Elektra E-47186)
SUPER FREAK (PART 1)
RICK JAMES (Gordy/Motown G7205F)

LIVING EYES
BEE GEES (RSO/PolyGram RS 1067)

Take It Easy On Me (Colgems-EM| — ASCAP) .. .. 24
Take My Heart (Delightful/Second Decade — BMI) 45
Tell Me Tomorrow (Chardax — BMI)

That Girl (Jobete & Black Bull — ASCAP) . ... -
The Oid Songs (W.B./Upward Spiral — ASCAP) .. ..
Theme: Hill St. Blues (MGM Music — ASCAP) .... 98
The Sweetest (Sterling/Addison St. — ASCAP) ... 13
Those Good Old (Almo/Sweet Harmony/Hammer &

Nails — ASCAP) .. ... ... i
Through The Years (Peso/Swanee BRAVOI — BMI) 30
Titles (Spheric B.V./WB Muslc — ASCAP)

Tonight (irving/Foster Frees/X-Ray — BMI) .
Tonight I'm Yours (Riva/WB — ASCAP) ...
Trouble (Now Sounds — BMI)

Turn Your Love (Garden Rake — BMI/Rehtakul

Veets/JSH —ASCAP) ........................
Under Pressure (BMI Queen Ltd./Beechwood/

Bewlay Bros./FleurLtd.) ......................
Waiting For A (Somerset/Evansongs — ASCAP) ..
Waiting On A Frlend (Colgems-EMI — ASCAP) ... 17
Wanna Be With You (Sagglfire/Yougoulel —ASCAP)87
We Got The Beat (Daddy — Oh Musi¢) ...........
When Ali Is Said (Countless Songs, Ltd. — BMI). .. 62
Why Do Fools (Patricia Music — BMI} ............
WKRP In Cinn. (MTM/Fast Fade — ASCAP) ......
Working For (Blackwood/Dean Of Music — BMI) .. 31
Wrack My Brain (GangaB.V. —BMI)............. 9
Yesterday's Songs (Stonebridge Music — ASCAP) 12
You Can (GMPC Music) .........................
You Could Have Been (ATV Muslc — BMI) .. ... ...
Young Turks (Riva/Nite-Stalk — ASCAP) ... ... ...
You're My Latest (Mighty Three — BMI) .. ........




CASH BOX NEWS

Jones Leads All
Nominees For 24th

Grammy Awards
by Marc Cetner

LOS ANGELES — The recordings of multi-
talented composer/arranger/producer/-
artist Quincy Jones garnered a total of 14
nominations to lead the pack of contenders
for the 24th annual Grammy Awards, which
will be telecast from the Shrine Auditorium
in Los Angeles Feb. 24 on CBS-TV.

Jones earned a total of 8 nominations,
including three as an artist, three as a
producer and two as an arranger, for his ef-
forts on the A&M album, “The Dude.” And
while he was not personally nominatedin all
14 categories, he is up for Grammys for
“The Dude” in the album, pop instrumental
(the “Velas"” track), R&B group, instrumen-
tal arrangement and instrumental arrange-
ment for accompanying vocal categories.

Jones, who told Cash Box in an interview
earlier this year that his final album (“The
Dude”) for A&M was “the best LP I've ever
done for the label and not the usual
obligatory contract LP,” also gained
nominations in the R&B song (“Ai No
Corrida”), best engineered recording and
R&B female vocal performance (Patti
Austin’s “Razzmatazz”) categories.

Foremost among other Jones-related
nominations were the pair of nominations
earned by Lena Horne’s ‘‘Live On
Broadway"” LP, which he produced, and the
three nominations brought in by “The
Dude” vocalist James Ingram for best new
artist, pop male vocalist and R&B vocalist.

Another multi-talented producer/artist,
Lionel Richie, was second to Jones in
nominations with seven. Richie’s collabora-
tion with Diana Ross, “Endless Love,” gar-
nered four nominations, and he also picked
up two as a member of the Commodores
group and one for Producer of the Year.
“Endless Love,” the theme to the film starr-
ing Brooke Shields, is nominated for
Record and Song of the Year, as well as pop
duo and Best Motion Picture Score LP.

Lennon Garners Five

The late John Lennon's “Double Fan-
tasy” album, a collaboration with wife Yoko
Ono, also received a strong share of
nominations. Lennon’s five nominations in-
clude producer and performer for both
Record of The Year and Album Of The Year,
and Best Male Vocalist. Ono, herself,
received a nomination for Best Female
Rock Performance.

Other leading names included last year's
big Grammy winner, Christopher Cross,

{continued on page 12)

WORD’S WACO CONFERENCE — Word

Records recently held its annual sales con-
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NOT SHY IN CHI — While on & recent trip to the Windy City, John Hammond, chairman of

Hammond Music Enterprises, visited Lowrell Simon, Jr. to discuss his single, “Love
Massage.” The pair also discussed plans for Simon’s forthcoming album on Zoo York
Records, Hammond's affiliated label. Pictured after the meeting are (I-r): Derrick Parker,
executive producer of the single; Hammond,; Simon; and producer Gus Redmond.

Bad Weather Curbs Business,
Closes Stores Across Nation

by Michael Martinez

LOS ANGELES — Inclement weather,
ravaging many regions of the U.S. in recent
weeks, has caused some record retailers to
close their stores. In other cases, where
dealers stayed in operation, many reported
substantial drop-offs in customer traffic.

In the last two weeks, much of the
Northeast, Northwest, Midwest and parts of
the South have been plagued by some of
the worst snow in years; while parts of the
West Coast and the deep South, areas
where severe winter weather is unusual,
have been affected by cold and rains that
curbed retailers business and, in many
cases, caused closure of the stores.

Retailers operating in those regions
where temperatures dipped far below zero
due to unusually severe snowing, were for-
ced to close stores due to a dearth of store
traffic and/or the inability of staff to travel to
and from work.

In areas where bad weather is normal in
winter, dealers more often reported that
rain or snow slowed sales momentum, but
in only a few instances, caused outlets to
close because of poor business. Some of
those dealers contacted in a Cash Box sur-
vey reported that mall locations fared bet-
ter than free-standing outlets.

“We had only one day, Monday (Jan. 11)
where we had to close our warehouse and
one-stop,” reported John Grandoni, vice
president at Cavages, based in Buffalo,
N.Y. “It really didn't hurt business, but it
hasn't improved it all that much either. We
had a good rebound Tuesday. People felt

ference in Waco, Texas, which, because of its foreign distributors in attendance. took on an
international tlavor. The conference gave Word employees and recording artists alike the
chance to spend some time together and learn of the company's plans for the new year.
Pictured are (I-r): Stan Moser, executive vice president, Word Records and Music; Ronald
Lundy, vice president of sales, Word, B.J. Thomas, Myrrh recording artist; and Dan

Johnson, vice president, director of marketing and promotion, Word. See story page 23.

so cooped up from those days that they had
to come downtown and go to the mall.”
Stores Closed

Record Bar district supervisor Gene
Kaudel, who is based in Greensboro, N.C.
and supervises stores in North Carolina,
West Virginia and Virginia, said that all the
stores in his district were closed or in the
process of closure last week, despite the
fact most are located in malls.

John Marmaduke, president of Amarillo-
based Hastings Books/Records/Video,
also reported that many of the mali-located
stores in southern Texas were doing little
business because of the cold temperatures
there. He added that “it rained a lot and the
rain turned to ice.” The slow traffic as a
result of such dangerous road conditions
caused many of the malls to shut down.

Some record retailers shut down their
operations after other businesses in the
area deemed such a move necessary.

“No businesses are open here,” reported
Alan Levenson, president of the Turtles
chain in Atlanta, Ga. "There weren't even
any banks or grocery stores open, so ain't
nobody in hell going out to buy records.”

Levenson said that his stores closed on
Tuesday (Jan. 12) and would probably not
open again until Monday (Jan. 18y morning.
“We're out of business, and it's gonna take
some act of God to melt all the snow,” he
said.

Areas Hardest Hit

Two of the hardest hit areas, according to
the survey, were the Nashville retail com-
munity and the Northern California Bay
Area.

In Northern California, retailers reported
that operations at their stores were either
impaired or halted due to torrential rains
that flooded the area New Year's weekend
and the following Monday and Tuesday.

The rains caused a historical milestone
in the San Francisco area — closure, for the
first time ever, of the Golden Gate Bridge.
The bridge shutdown caused many
retailers in the South San Francisco and
Marin County areas to close outlets during
the heaviest days of the storm.

While many stores in the city reported
drop-offs in store traffic due to the rains,
many of the suburban outlets also cited
damages to store facilities and surrounding
retail outlets.

Noting that three days of business “went
down the drain with the rains,” Jeff Howard,
manager of the Corte Madera, Calif.
Wherehouse, said that all stores in the strip
where his store is located also closed,
primarily due to flooding of the center’s
parking lot.

The hardest hit areas during the rains in
San Francisco were San Rafael and Santa

(continued on page 16)

VSDA Votes To
Become Separate
Division Of NARM

by Michael Glynn

LAS VEGAS — The Video Software Dealers
Assn. (VSDA) officially became a division of
the National Assn. of Recording Merchan-
disers (NARM) during a post-Consumer
Electronics Show (CES) meeting here Jan.
11.

According to Noel Gimbel, president of
SoundVideo Unlimited and chairman of the
VSDA advisory board, it was decided atthe
meeting that the initial goals of the VSDA,
under NARM, will include the establish-
ment of a toll-free (800) number to serve as
a video anti-piracy hotline; a bonding
program for VSDA member dealers to
cover security deposits for the various
software rental programs they choose to
become involved in; holding a national
VSDA convention in September in
Chicago; association endorsement and
support of rental surcharges on pre-
recorded video software; the establishment
of a monthly VSDA newsletter; and the
collection of dealer business information
and statistics.

A NARM spokesperson stated that, over
the course of the next two weeks, it will be
actively involved in a membership drive,
sending out applications to pre-recorded
video software dealers across the country.
In addition, NARM executive vice president
Joe Cohen is presently searching for an ex-
ecutive to oversee administrative duties for
the organization.

The VSDA was originally formed as a
trade group separate from NARM during a
Nov. 16, 1981 meeting of video dealers in
the Chicago area (Cash Box, Nov. 28,
1981). Atthe time, however, Gimbel, speak-
ing for the VSDA as temporary advisory
committee chairman and co-host of the
meeting (along with NARM’s Cohen), stated
that he didn’t rule cut the possibility of

{continued on page 15)

B/C Tops N.Y.;
AOR Leads L.A.
In Fall Arb Book

by Larry Riggs

NEW YORK — The urban contemporary
format continued to dominate the New York
radio scene and AOR remained a favored
format in Los Angeles, among contem-
porary music stations in the Fall 1981 Ar-
bitron survey, according to preliminary
figures released here last week.

While New York powerhouse news/talk
station WOR, an RKO station, led the list
with a 6.2 share, fellow RKO outlet WRKS,
which on Aug. 1 switched its format from
Top 40 to urban contemporary, rose from a
3.3 share in the Summer book to a whopp-
ing 5.6, making it the #4 station in the city.
Similarly-formatted WKTU, #1 last summer
with a 7.5 share, declined to 6.1 this time
around, and competitor WBLS fell from 6.2
to 5.9 to occupy the #2 and #3 overall posi-
tions, respectively.

In Los Angeles, the ABC O&Os carried
the day, as all-talk KABC-AM led the pack
with an 8.0 share and AOR KLOS-FM top-
ped contemporary music stations witha 4.7
share, beating traditional rival KMET, which
followed with a 4.5 share. Interestingly
enough, the Los Angeles Times recently
named Tom Hadges, the KLOS PD, the
Program Director of the Year. In addition,
progressive rock outlet KROQ, rose from
1.8lastsummerto 2.4 perhaps as a resutt of
PD Rick Carroll's decision to add more new
wave music to his station’s playtist.

In New York, the management of WXLO
last summer decided its Top 40 station

(continued on page 19}
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Cornyn Urges United Effort By
Industry To Stop Hometaping

by Marc Cetner

LOS ANGELES — A summit meeting of the
representatives of the chief music industry
trade and labor organizations on the
dilemma of audio hometaping, held in New
York and Washington Jan. 14-15, was
viewed by Stan Cornyn, senior vice presi-
dent of the Warner Communications Inc.
Record Group, as the “first step” in battiing
the potentially damaging right-to-tape bills
that have been introduced in Congress
since the U.S. Circuit Court’'s Oct. 19 rever-
sal of the Betamax decision.

“Hometaping is as harmful and against
the law as shoplifting,” said Cornyn at a

Tax Picture Dim
For Musicians

From Canada
by Kirk LaPointe

OTTAWA — There seems to be little hope
the federal government will revise income-
averaging changes in the Nov. 12 budget,
but Canadian recording industry represen-
tatives plan to meet again with federal of-
ficials this week to plead their case.

Last month, pop music managers com-
plained that measures in the Nov. 12
budget to restructure the system of income
averaging would force them to seek refuge
with their clients in other countries (Cash
Box, Dec. 19, 1981).

Although the federal government an-
nounced modifications to the sweeping
budget on Dec. 18, the measures had little if
any effect on the gist of the arguments
presented by entertainers — that the fluc-
tuant nature of theirincome is such that itis
necessary they have incentives and protec-
tion during their prosperous years so they
do not face poverty in leaner times.

A meeting late in December failed to
resolve the issue, said Canadian Recording
Industry Assn. (CRIA) president Brian
Robertson.

Instead, industry representatives have
commissioned a financial portrait of the
“typical Canadian musician” over a period
of 21 years. Robertson said association ac-
countants will apply the portrait to the old
and new income-averaging schemes to
show federal officials that the Canadian
performer will be seriously hurt by the new
measures.

But if Robertson is being outwardly op-
timistic, others in the business community
have long since given up hope for revisions
to the budget. Indeed, many are hoping to
weather the storm until another budget is
handed down, likely at the end of the year.

Under the new income-forwarding
scheme, income-averaging annuity con-
tracts will no longer be purchased. An im-
proved taxing structure and higher tax
rebates will offset the elimination of income
deferral, government officials say (Cash
Box, Dec. 19, 1981).

i
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party and barbecue in honor of the Oak Ridge Boys for two special
reasons — the platinum certitication of the “Elvira” single and the
release of the band’s new '50s-oriented single “Bobbie Sue.” Pic-

Jan. 12 gathering of the California
Copyright Conference here. “It's big, costly
and growing, and we (the record industry)
are defenseless.” It is estimated that home
taping costs, the record industry in excess
of $1 billion worldwide and $350 miltion in
the U.S. alone.

The Washington and New York meeting
was primarily organizational in nature with
the ultimate goal, according to Cornyn, be-
ing the allignment of the audio and motion
picture industries in their lobbying efforts
against hometaping.

Attending the summit, which was
organized by the Recording Industry Assn.
of America (RIAA) and the National Music
Publishers Assn. (NMPA), were members
of the American Society of Composers,
Authors and Publishers (ASCAP), Broad-
cast Music Inc. (BMI), the National Assn. of
Recording Merchandisers (NARM), the
National Academy of Recording Arts &
Sciences (NARAS), the American Federa-
tion of Musicians, The AFL-C|O, the
American Federation of Television and
Radio Artists (AFTRA), the Country Music
Assn. (CMA) and the Black Music Assn.
(BMA) among others.

Cornyn conceded that the Motion Pic-
ture Assn. of America (MPAA) was concer-
ned that extending the home taping fight to
include the audio recording cause would
"muddy the waters and ruin the base” of its
effort. However, he maintained that the
audio industry “‘can not stand by and let the
battle be corfined between machine
makers and used movies. Washington will
hear the problem out this year, but| doubt if
they’'ll want to next year.”

Cornyn pointed out that the audio in-
dustry would have to amass and mobilize a
concerted lobbying effort by September in
order to fight the consumer electronics in-
dustry’s Right To Tape Coalition, whose
campaign is already in full swing. He added
that "“the battleground” would be the
proposed DeConcini Bill (S. 1758), which
Congress will resume hearings on in
March.

Cornyn also revealed that new statistics
onthe penetration of home taping would be
disclosed in Washington D.C. in three
weeks. And while he failed to give out any of
the findings, he said that people "would be
astounded at how widespread itis, and that
the information would document billions of
dollars tost because of home taping.”

On the suggestion of imposing a royalty
fee on blank tape to compensate rights
holders for income lost through blank tap-
ing, Cornyn called the added fee “a decent
form of relief.” On the other hand, he said
the proposal was "almost a defacto license
to tape.”

In closing, Cornyn urged that the movie
and music industries unite in the fight
against the “right to tape,” which he said
was more of an alluring phrase than the
right of "intellectual property.” And he
urged that the two factions join in a “sym-
bolic march on Washington” for the cause.

tured at the festivities are (I-r): Bob Siner, president, MCA Records;

Richard Sterban of the group; Ron Chancey, vice president, A&R,
MCA Nashville; Nick Albarano, Cash Box vice president; Duane
Allen and Richard Sterban of the group,; and Lou Cook, president,
MCA Records International.

DE-LITEFUL PACT — PolyGram
president/chiet operating otficer Guenter
Hensler (I) and black music marketing vice
president Bill Haywood (c) celebrate their
company's new deal with De-Lite Records
president Gabe Vigorito.

De-Lite Renews
Association With
PolyGram Label

LOS ANGELES — PolyGram Records and
De-Lite Records have signed a new pact,
continuing an association that began four
years ago. PolyGram will continue to dis-
tribute De-Lite product.

To date, the biggest success of the
PolyGram/De-Lite association has been
the development of recording group Kool &
The Gang. Since the PolyGram/De-Lite
association began four years ago, Kool &
The Gang has scored with platinum cer-
tifications on its last three LPs, “Ladies’
Night,” “Celebration” and “Something
Special.”

Other acts on the De-Lite roster include
Coffee, a group whose “Second Cup” LP is
scheduled for a March release; R&B
artist/producer Leon Bryant and recording
group Crown Heights Affair.

Commenting on the PolyGram/De-Lite
association, PolyGram president/chief
operating officer Guenter Hensler noted,
"“Our relationship has grown and
strengthened over many years to the point
where this is now much more than a
business association; we consider De-Lite
and its superlative artists, family!”

Gabe Vigorito, De-Lite president, added,
“The De-Lite/PolyGram affiliation has
reached a level that is realized by only a
select few in this industry, and our turn
around success with Kool & The Gang
would not have been possible without this
association with the new PolyGram team.
We are confident that our collective efforts
will not diminish in our future undertakings,
and hopefully we will achieve parallel ac-
complishments with Coffee, Leon Bryant
and Crown Heights Affair. This can only add
to the strength of the family."”

Academy Awards Cuts

Back On Music Oscars
LOS ANGELES — The award for original
score and its adaptation (or best adaptation
score) will not be presented at the 54th an-
nual Academy Awards because of an insuf-
ficient number of qualified submissions. As
a result, only two music awards, original
score and original song, will be made this
year by the Academy of Mation Picture Arts
& Sciences.

The decision not to present an Oscar for
original score and adaptation was made by
the Academy's board of governors upon
the recommendation of the music branch.

Nicknamed “Those Bad Boys From
Boston” when their first album came out in
1971, EMI-America recording group J.
Geils Band has remained true to that
phrase for the more than a decade, staying
truer to the lowdown blues rock genre than
any American band extant. The allegiance
to the harmonica-squealing, R&B-fused
boogie has paid off as the band is currently
experiencing its highest charting album
ever with “Freeze Frame.”

Oh, the album, which is currently at #10
bullet on the Cash Box Pop Aibum chart,
may be a bit more adventuresome and '80s
pop-sounding than when the group came
roaring out of Beantown in the ealry '70s
with “Looking For Love"” and "First | Look At
The Purse,” but the sextet has, for the most
part, been true to its original roots.

And its 1981 winter tour, on which it
opened several shows for the Rolling
Stones, reaffirmed the group’s status as
one of the rowdiest, nastiest and most elec-
tritying performing bands in rockdom

Originally formed as The J. Geils Blues
Band in 1967, the group dropped the
“Blues” and added keyboard player Seth
Justman in 1969 and has remained un-
changed since.

Led by howling, scowling lead singer
Peter Wolf, producer/keyboardist
Justman, guitarist and band namesake J.
Geils and enigmatic blues harp player
Magic Dick, the band also features the cor-
nerstone rhythm section of bassist Danny
Klein and drummer Stephen Bladd.

While it remained one of America's most
volatile and hard working bands through
the early- and mid '70s, the band got its
second wind when it signed with EMI
America in 1978 and released the gold-
selling “Sanctuary” LP.

Capitalizing on the momentum, the “bad
boys” returned in 1980 with the platinum-
certified tour de force, "Love Stinks,” which
featured such radio hits as “Comeback,”
“Just Can't Wait” and the jilted lover's
anthem of a title cut.

And judging from the chart action on
“Freeze Frame” and its irresistible first
single, “Centerfold,” which iscurrently at #3
bullet on the Cash Box Pop Singles chart,
the J. Geils Band is on a roll that doesn't
look like it's going to stop.
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PolyGram Records is proud to be
instrumental in the “best picture of the year””
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“One of the most remarkable soundtracks of any film. Vangelis’ '

compositions are as evocative,as perfectly matched,as scores of such films as
“The Third Man" and "“"Zorba The Greek!’ Chicago Sun Times

“This is an original and breathtaking score!’ L.A. Times

“Vangelis’ score has already been so successful that the soundtrack
album is among the top five British surveys.” New York Times

“Chariots Of Fire,’ the most critically heralded motion picture
of tire year. "Chariots Of Fire,’ the original soundtrack album by Vangelis,
the most honored soundtrack album of this or any other year

in memniory.
“Chariots Of Fire, a film and musical experience that will carry

you away with its majesty.
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“Chariots Of Fire (Main Theme)” e—_ @ |
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— NEW FACES TO WATCH

“Our goal is.to appeal to everyone from
the kids who want to party down to the
funky butt stuff to the sentimentalist adults
who prefer the lovey dovey ballads,” says
Butch Bonner, guitarist for contemporary
R&B newcomer Zoom.

His street vernacular pretty much says it
all as the eight-man, L.A.-based aggrega-
tion is one of the more versatile B/C-funk
acts to emerge from the City Of Angels in
some time. The band’'s debut LP for
Polydor is evenly split between a side of
riotous, hard grooving funk and a flipside of
sweet, airy ballads.

The band's heavy rhythmic style has
been groomed to funk perfection by famed
R&B session drummer/producer James
Gadson, who is responsible for the musical
direction on debut release, “Saturday,
Saturday Night.”

“Being a drummer, Gadson understands
the basic rhythmic foundation of the band,”
says Bonner, “but he's also allowed us to
project our own atmosphere and attitude
which comes across maore directly when we
play live — instant funniness.”

“Everybody on down from our lead
singer (Noland Semco), who does the fun-
niest voice impersonations this side of
Richard Pryor, to the drummer strives to br-
ing a little bit of zaniness and happiness to
the city people. You can hear itin songs like
‘Saturday, Saturday Night’ and ‘Raid.””

Consisting of guitarist Bonner, keyboar-
dist Todd Duncan, vocalist Semco,
keyboardist Marcus Robinson, bassist
John Haynes, woodwinds player Henry
Prejean, trumpeter Darry! Williams and
drummer George Mitchell, the band was
founded by Mitchell in 1979,

Mitchell collected four members of
P.L.U.M., one of L.A’s hottest performing
R&B groups at the time, with some of his
favorite out of town session men in forming
Zoom. The octet went on to hone its chops
at a small house in Inglewood, Calit.

“You'd be walking down the block and
hear this tremendous sound coming out of
a tiny neighborhood home,” says Bonner.
“The house sounded like a little amplifier.”

After establishing its musical persona,
the band set about deciding on a name.
Having come up with several possibilities,
they polled neighborhood children on
names, and the resounding favorite was
Zoom.

“I think we have an appeal for everyone,
but the children are very important to us,”
says Bonner. "That's why in a song like
‘Raid’ we advocate getting out and having
fun, but not to the point of going overboard
when we sing the Zoom theme, ‘Crime does
not pay but the funk is here to stay.'”

Constantly at work on projects in and
outside of the studio, the band, which
prides itself on having enough backlog
material to cover three albums, is fresh off
year end performances at the Circle Star
Theatre in San Francisco.

And while Zoom’s short range goals con-
sist of spreading its uplifting funk sound in-
concert and garnering airplay for the
"Saturday, Saturday Night” LP, thelong run
plans are rather ambitious.

“We have our own production company
(Zoom Musical Prods.), which not only con-
cerns the band, but hires members out as
studio musicians as well,” explains Bonner.
“Eventually we hope to handle sound,
lighting, management and our television
productions.”

Lambnt Cranstoh.
Band

After 11 years slugging it out on the Min-
nesota club and college circuit in one form
or another, it is sadly ironic that talented
Minneapolis blues ‘'n’ rock aggregation the
Lamont Cranston Band has been as well
known on a national level as its namesake,
the alter ego for early radio’s phantom-like
hero The Shadow. However, a series of
events in the last few months have begun to
change all that. Following the release of its
fitth LP, the driving “Shakedown” on the
Waterhouse label, the group received a call
from the Rolling Stones to open a series of
dates for them in Minneapolis, St. Louis
and Cedar Rapids, lowa. So impressed
were the Stones with the band's perfor-
mances, that they invited the boys to rejoin
them for an additional Buffalo date at the
last minute. While Lamont Cranston was
unable to make the gig, by that time word
had already spread, and after years of toil-
ing in the near-obscurity of America's cold
heartland, the band is finally receiving well-
deserved recognition.

According to guitarist Charlie Bingham,
talking from the sub-zero climes of the
Land of a Thousand Lakes recently, a war-
ming trend has been developing for the
band of late. The prestigious booking
agency ATI recently inked the group for
representation, beginning with a West
Coast tour swing opening for Molly Hatchet,
and two major labels have been bidding for
long-awaited contracts.

“It's very heartening for us, all this atten-
tion after so long,” said a somewhat slightly
dazed Bingham from his home as he
struggled to fight off a cold. "We broke up
for two months last summer and, as it tur-
ned out, it was probably the best thing we
could have done. (keyboardist/vocalist)
Bruce McCabe, (drummer)Jim Novak and |
put together a band at that time and did
some new material, much of which ended
up on ‘Shakedown’. When we all got back
together we were refreshed, confident.”

That confidence shows. “Shakedown”
fairly bristles with a contemporary
blues/rock intensity that compares
favorably with the best of the J. Geils Band,
while sacrificing none of the authenticity
that has marked bands like the Fabulous
Thunderbirds. In tact, Bingham says that,
like the T-Birds, Lamont Cranston started
as “a straight ahead Chicago blues band.”

“(Vocalist/harp player) Pat Hayes had an
acid rock band called The Moon about 12
years ago, and when that broke up, he, my
brother Bob, his brother (guitarist/vocalist)
Larry, Jim and myself formed Lamont
Cranston. We all came from a similar
background, where blues greats like Little
Walter, Sonny Boy Williamson, John Lee
Hooker, Slim Harpo and Albert King had
been our biggest influences.”

Lamont Cranston’s first few albums
reflected that blues orientation almost ex-
clusively, from “Lamont Cranston Band” to
“Specials Lit” and finally “EI C Note," halt of
which was recorded live and had a more
uptempo feel, with a stronger rock ap-
proach. But the fourth album was admit-
tedly a letdown (“we didn’t have much of a
direction”), and the band had to re-group.

“On ‘Shakedown’ we went for more of a
contemporary, good rockin’ blues sound,
and we were, | think, successful. A lot of
people have this idea that the blues has to
be depressing, which is a total fallacy.

EXECUTIVE PROFILE

Dick Griffey: Spotting Talent
Is Key To Solar’s Successes

by Michael Martinez

LOS ANGELES — In the Solar Galaxy of
Stars, Dick Griffey shines the brightest. As
the patron star in this galaxy, Griffey heads
a complex of companies that form the
nucleus of a diverse entertainment empire
sprawling from his highly successful Solar
Records label to the operation of a stable
where race horses are bred and trained.

Starting out with his Dick Griffey Produc-
tions, the 40-year-old record company
president built a solid industry reputation to
the point where he now directs a record
company, an artist management company,
music publishing firms and a fledgling film
company.

But despite his adherence to modern
business principles in developing his em-
pire, Griffey does not cite intricate cor-
porate systems for providing the energy
that makes his multi-faceted operation go.
He is most likely to note that his companies
are a creative family comprised of ex-
perienced, qualified industry
professionals.

With Griffey at the helm, a cadre of music
industry professionals make each segment
of the creative family operate independen-
tly'Overseeing all activity for the Griffey
Group of Companies, in addition to handi-
ing all legal affairs is attorney Virgil
Roberts, executive vice president of the
group and general counsel.

Heading up the marketing and promo-
tion functions for Solar is Edna Collison,
vice president of marketing and promotion
for the label. Margaret Nash, vice president
of creative services for Solar also heads ac-
tivity in Griffey’s publishing companies —
Hip Trip (BMI) and Spectrum VII (ASCAP).

Heading up Dick Griftey Prods. is long-
time associate Clyde Wasson, who serves
as vice president of concert production.
Karolyn Ali, executive director of Gritfco
Management, handles the artist rep opera-
tion for Griftey. The Solar Stablesare under
the direction of George Webb. To date
there is no sole head over Griffway Films.

As Gritfey puts it, "There is no need for
me to be involved in development of every
detail. | have confidence in the people who
work in each area of company business.”

One area Griffey has yet to entrust
someone else with is A&R, whichisarole he
fulfills as much through instinct and gut
feeling as he does through business
acumen.

“If | have a talent, it is recognizing the
talent of other people,” Grittey told Cash
Box recently. "l don’t sign tapes; | sign acts.

“The Whispers were already a great
singing group when | signed them,” Griffey
continued, adding, “l found some people
who had been together for 10 years and just
helped them become successful at what
they already do well.”

A&R Approach

Elaborating on his approach to A&R
(when asked about Solar's A&R depart-
ment, Griffey will say, “You're looking at
him.”), the label chief said, I think that A&R
people have a responsibility to send
genuine talent out to the public.

“I think it's unfair to take a mediocre
talent into the studio and create a great
record when you don’t have greattalent . . .
You've got to perpetuate what you started
in the studio,” he added.

Griftey said A&R would remain his func-
tion “until | feel I've found someone who can
doitas well as | can.”

While Solar staffers like Leon Sylvers Il}
and William Shelby would appear to have
the inside track toward that spot, Griffey
said that each Solar act is self-contained
and capable of self-development.

The Solar roster is full of names quickly
becoming mainstays at R&B and pop radjo,

Dick Griffey

including, The Whispers, Carrie Lucas,

Shalamar, Dynasty and Lakeside. New ad-

ditions to the Solar galaxy include Midnight

Star, Klymaxx, The Sylvers, Collage and,

under an agreement with the Whisper's

production arm, Leroy Hudson.
Expanding Goals

It was the desire to further the career of
these artists and expand the company’s in-
volvement in each phase of entertainment,
according to Griffey, thatled him away from
his distribution arrangement with RCA
Records and into a similar arrangement
with Elektra/Asylum Records and the WEA
fold.

“RCA did agreat job for me and | suspect
they have the best black marketing team in
the country,” said Griffey. “But black music
is not just for black people.

“The advantage of moving to E/A is that |
was with an entertainment-oriented com-
pany,” he added, continuing that he felt that
WCI was perhaps one of the most in-
novative and complete entertainment cor-
porations he had ever encountered.

He further said that “they (WCI) operate

(continued on page 14)

Hosts Named For
American Music
Awards Program

LOS ANGELES — Glen Campbell, Sheena
Easton and Donna Summer are scheduled
to host the ninth annual American Music
Awards, to be held at the Shrine Auditorium
in Los Angeles, Calif. Jan. 25, and broad-
cast live on the ABC Television Network.

All three hosts will perform on the show,
as well as recording acts Air Supply,
Alabama, Rick James, Little River Band,
Olivia Newton-John and Rick Springfield.
In addition, Newton-John will host a seg-
ment saluting "'Australia’s Invasion of
American Music in 1981."”

Scheduled guests to appear as award
presenters this year include Chubby
Checker, Larry Gatlin and The Gatlin
Brothers, Mickey Gilley, Chaka Khan, Kool
& The Gang, Stacy Lattisaw, Johnny Lee,
Lulu, Stephanie Mills, Ronnie Milsap, Rick
Nelson, Juice Newton, Ray Parker, Jr., Ray
Price, Smokey Robinson, Del Shannon,
T.G. Sheppard, Stephen Stills, Teena
Marie, Charlene Tilton and The Whispers.

There will be 15 awards handed out in
three categories — Pop/Rock, Soul and
Country — as well as a special "Award of
Merit,” which this year goes to Stevie Won-
der. Among those participating in the
tribute to Wonder include Ella Fitzgerald,
Barry Gibb, Paul McCartney, Lionel Richie
and Dionne Warwick.

The special is a Dick Clark Teleshows,
Inc. production, with Clark serving as ex-
ecutive producer. The show is being
produced by Al Schwartz and directed by
Jeft Margolis.
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Johnny Musso

Musso Named To
President Post
At Scotti Brothers

LOS ANGELES — Johnny Musso has been
named to the post of president for Scotti
Brothers Records, the Scotti Brothers
publishing companies and the firm’s
recording studios. In his new position,
Musso will be responsible for administra-
tion, direction and the company’s 10 staff
songwriters and the operatjon of the
recording studios.

Musso joined the Scotti Brothers
organization four years ago, following more
than 20 years with such other labels as
MCA, Atlantic and Liberty. Immediately
prior to his new position, Musso served as
vice president of Scotti Brothers Records.

Commenting on the new appointment,
Scotti Brothers entertainment chairman
Tony Scotti said, “Johnny Musso is one of
the finest executives | have ever had the
pleasure of working with. His experience in
A&R and sales are a great balance to his
administrative abilities. He is perfectly
suited to lead the Scotti Brothers Records
team into a successful future.”

Rogers’ Firm Sues

Over Bootleg Poster

LOS ANGELES — Kenny Rogers Prods.
Inc. has filed suit against The Able Art Co.,
also known as Aardvark Art, and Gerald
McGilothlin in U.S. District Court, Northern
District of lllinois, for misappropriation of
right of publicity and for false designation of
origin over a poster of Rogers produced by
Aardvark Art.

The production company sued for in-
junctive relief, the defendant's profits and
damages of at least $100,000.

The poster, which is an artist's rendering
of Rogers in four action poses, includes
two poses, which, the plaintiff's claim, ap-
pear to be based on photographs taken
from the Rogers’ album covers.

‘“We will prosecute this matter
vigorously,” said attorney Eric Wurst,
whose firm, Milsson, Robbins, Dalgaarn,
Berliner, Carson and Wurst, is representing
the production company.

Fields Management Set

LOS ANGELES — Judi Barlowe Fields has
formed the Judi Barlowe Fields Manage-
ment. The new company will represent
comedian Harry Anderson, singer Bill
Medley and actor Danny Wells.

The firm has announced that upcoming
projects for Medley include a new single
release and a syndicated cable TV show
originating from the singer's nightclub,
“Medleys”; that Andersonwillbeappearing
on Saturday Night Live and in Francis Cop-
pola’'s The Escape Artist; and that Wells will
be continuing his role in the television
series, “The Jeffersons,” and will also be
entering into a development deal with
Viacom Productions for a new television
series.

Strick Named VP,
Creative Activities,
At UA Music

NEW YORK — Danny Strick has been
named vice president of creative activities
at United Artists (UA) Music. In this
capacity, he will continue to work with
young writers and teach them how to
develop musical properties.He will be
based in UA's Los Angeles office.

Strick previously served as UA’s West
Coast professional director, where he did
some casting and pursued recording con-
tracts. He has also worked in Nashville and
New York in similar positions.

Commenting on the appointment,
Harold Seider, president of UA Music, said
Strick is receiving this promotion “in
recognition of his substantial contributions
to the overall creative strength of the com-
pany, as well as his achievementsin our on-
going writer development programs.”

ABKCO Reports Loss

NEW YORK — ABKCO Industries, Inc.
reported revenues of $7,261,329 and a net
loss of $1,032,972, or 90 cents per share,
for the year ended Sept. 30, 1981. Opera-
tions for the fourth quarter, which ended
last Sept. 30, resulted in a net income of
$177,799, or 15 cents per share, compared
with a loss of $41,285, or three cents per
share, for the same period in 1980. Net in-
come for 1981's fourth quarter was due in
part to a tax benefit of $222,251 stemming
from the operating loss. Fourth quarter
revenues for 1981 amountedto $1,762,337.

On Dec. 31, 1980, ABKCO ceased opera-
tions of Chips, its independent wholesale
distribution division. The ensuing loss of
wholesale revenue was reportedly the
primary cause of the revenue decline. The
firm also reportedly lost money on a
Broadway production entitled /t Had To Be
You.

Shanachie Inks U.K.'s

Greensleeves For U.S.

LOS ANGELES — Shanachie Records has
completed a deal with England’s Green-
sleeves Records to manufacture and dis-
tribute the entire Greensleeves line, mak-
ing its reggae catalog available in the Un-
ited States at domestic prices.

The catalog, which includes more than
25 LPs and 60 disco 12" 45s by such artists
as Black Uhuru, Wailing Souls, Augustus
Pablo, Heptones, Scientists and others, will
be made available in its entirety.

Greensleeves-USA will be distributed by
Shanachie’s independent distributors, in-
cluding Release Records, Richman
Brothers, Tone, MJS, Action, Progress, Old
Fogey and House.

MCA Endorses
NARM ‘Gift Of
Music’ Ad Blitz

LOS ANGELES — MCA Records recently
became the latest major record company to
announce endorsement of the National
Assn. of Recording Merchandisers (NARM)
“Give The Gift Of Music” institutional ad
campaign.

The NARM ad plan is scheduled to of-
ficially commence May 9 (Mother's Day
and be employed on subsequent gift-giving
days, like Father's Day (June 20) and during
graduations in June.

MCA joins 14 other large and small
labels that have pledged support of the
NARM plan, which calls for record com-
panies to forward to the trade association
one half cent from each record sold for use
in a TV blitz during the spring. The cam-
paign will emulate other giftgiving cam-
paigns used to promote flower or greeting
cards.

EXECUTIVES ON THE MOVE —

Smith Galiani
Sansone To Paclfic Arts — John Sansone has joined the Pacific Arts Corporation as
vice president, business affairs and finance. He is a graduate of Harvard College and
Harvard Law School, and previously practiced law on the east coast.

Anderson Promoted — B.J. Anderson has been promoted to vice president of
marketing for Drake-Chenault Enterprises, Inc. She has been with Drake-Chenault
since 1964, most recently as director of marketing.

PolyGram Names Feldman — PolyGram Classics has appointed Barry Feldman pop
and jazz manager for London Records. Before joining PolyGram, he had worked as
ECM Records' special projects coordinator and as a marketing consultant for Island
Records.

Gallianl Promoted — Lou Galliani has been promoted to national singles promotion
director for Elektra/Asylum Records. He had been E/A’s national promotion direc-
tor/field operations & information and will continue to be based at E/A’s main Los
Angeles office.

Changes At RCA — RCA Records has announced the appointments of William Smith
as director, national promotion, west coast, and Phillip M. Quartararo as manager,
regional promotion, and that Michael Becce will assume the title of director, national
promotion, east coast. Smith comes to RCA Records from Elektra/Asylum where he
was national singles director. Quartararo was with A&M Records for six and a half years
as local promotion manager.

PolyGram Adds Haggard — PolyGram Records has appointed Martha Haggard,
southeastern regional press and artist relations director based in Nashville. She was
formerly MCA Records’ manager of press and artist development/Nashville and before
that ABC Record’s Nashville publicity coordination.

Levy Appolnted at CBS — Benton J. Levy has been appointed director, business af-
fairs for CBS Video Enterprises. He joined the CBS Law Departmentin 1976, where he
served as a senior attorney in the Broadcast Section and most recently, as a senior at-
torney in the Records Section.

Wood Jolns E/A — James Wood has joined Elektra/Asylum Records as national sales
manager, country. Most recently, he was WEA’s sales manager for the
Memphis/Nashville area, a newly-established post to which he was appointed last
November.

‘(i

Quartararo

Feldman

Oliner

Haggard

EMI/LIberty Promotes White — EMI America/Liberty Records has announced the ap-
pointment of Michael White to western regional promotion manager for the label. White
who had served as sales and merchandising co-ordinator for Capito! Records for the
past three years, joined the company in 1977 as production control co-ordinator.
Chrysalis Appolints Oliner — Chrysalis Records has announced the appointment of
Chuck Oliner to midwest field rep. He previously served for two years as promotion
director for Universal Distributors in Philadelphia.
Gavin Appointed — Broadcast Music, Inc. (BMI) has announced the promotion of
Linda Gavin to motion picture and television relations liaison, for the performing rights
organization. She has been at BM! for the past seven years, mostrecently as Represen-
tative, Writer-Publisher Relations, in the pop and contemporary music area. Prior to
that post, she was director of writer administration, West Coast.
Blossom Named — Beth Blossom has been appointed as the first public relations
director for the Recording Industry Assn. of America and its RIAA/VIDEO division.
Since 1978, she has been public relations director for the Toy Manufacturers of
America. Previously, she was associate director of the Communications Center at The
Population Institute.
Pasha Names Marks — Larry Marks, has been named studio manager of The Pasha
Group of Studios. He most recently held posts as general professional manager and
director of creative services as 20th Century Music Corporation and the Interworld
Music Group.
ASCAP Names Fisher — James Fisher has been named international representative
for the American Society of Composers, Authors and Publishers. Prior to his appoint-
ment, he served as general manager of Jobete Music U.K. Ltd. and Motown Records
Ltd. (London).
Hecht Appointed at Sony — Robert Hecht has been appointed eastern regional sales
manager for Sony Professional Audio Products. He has spent eleven years in electronic
marketing and sales, founding his own company to manufacture and distribute
loudspeakers.
WASEC Restructures — Warner Amex Satellite Entertainment Company has announ-
ced that Fred Seibert, formerly vice president, on air promotion and production, has
been named vice president creative services. Andrew H. Orgel, formerly vice president,
affiliate relations, is now vice president responsible for Regional Offices. Orgel; Richard
Guilmenot 1, vice president, marketing; Gary Koester, vice president, sales; Larry Div-
ney, vice president, advertising/sales, and Sony Suarez, the newly appointed vice
president of affiliate relations, formerly vice president creative services, will report to
Robert G. McGroarty, senior vice president.
Skoro Named at Intersong — Bob Skoro has been named creative manager, west
*coast for Intersong Music. Prior to joining Intersong, he was professional manager,
west coast for Screen Gems Music.
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REVIEWS

GO-GO’s (1.R.S. IR-9903)
We Got The Beat (2:30) (Daddy-Oh Music) (C.
Caffey) (Producers: R. Gottehrer, R. Freeman)

The Grammy Awards-nominated Go-Go’s con-
tinue on their winning ways with this new
recording of the cut that started it all for the girls in
1980 as an English single on Stiff. Punchy, to-the-
point power pop, the track centers on a finger
poppin’ dance rock beat (naturally enough) and
Belinda Carlisle’s schoolgirl vocals.

SINGLES

NEW AND DEVELOPING ARTISTS

SAMMY HAGAR (Geffen GEF 49881)

I'll Fall In Love Again (3:28) (WB Music Corp./The
Nine Music — ASCAP) (S. Hagar) (Producer: K.
Olsen)

Hagar has had good AOR success in the past
with songs like “Trans AM” and “Red” on the basis
of his solid reputation in concert, but recent
covers, like his “V've Done Everything For You” by
Rick Springfield, have gotten his name outto Top
40. He should capitalize on that with this marching
rocker, with its melodic bridge, for AOR and pop.

NEW AND DEVELOPING ARTISTS

REVIEWS

PRINCE (Warner Bros. WBS 50002)

NOVO COMBO (Polydor PD 2194)

MY |

Let's Work (2:56) (Controversy Music — ASCAP)
(Prince) (Producer: Prince)

Prince swings into his high falsetto once again
and struts through this sex-obsessed dance num-
ber with all the squeaky vocal panache of a Sly
Stone. Sample lyric: “If | could catch you in the
raw/I’d make you climb the walls.” Undoubtedly,
this will get a good workout in the clubs and on
B/C lists, and crossover is a strong possibility.

Tattoo (3:45) (Novo Music, Inc. — BMI) (P.
Hewlett) (Producer: C. Kimsey)

In contrast to the Police-like pop/reggae of the
last single, “Up Periscope,” or the sleeper AOR
cut, “Citybound (‘E’ Train),” with its quick ska
rhythm, this is a straight ahead rock love song.
Light and catchy enough for broad AM pop play,
the tune sports Beatlesque harmonies and
a memorable melody yet Stephen Dees’ vocal is
gruff enough for AOR.

PRISM (Capitol A-5082)

Don’t Let HiIm Know (3:09) (Adams Communica-
tions, Inc./Calypso Toonz/irving Music Inc. —
PROCAN — BMI) (B. Adams, J. Vallance)
(Producer: Carter)

With the addition of new lead singer Henry
Small, who recorded one LP for Columbia with his
group Small Wonder, veteran Canadian rockers
Prism hit a rock groove that few AOR outlets will
be able to turn down. Melodic riff rock, with a
Foreigner-like bent, it's a pick to click on pop, too.

CHINA (Epic 14-02611)
You Can’t Treat Love That Way (3:09) (no
publisher listed) (D. McBride. C. Kearney)
(Producer: B. Johnston)

The soft, harmony-taden pop of this entry from
Canada’s China should appeal instantly to the
lighter pop and A/C-oriented stations. The
melody, arrangements and vocals of co-writers
Danny McBride and Chris Kearney, as well as
keyboardist Bill King, are solidly in the Doobie
Brothers/Chris Cross mold.

! ~i

TRIUMPH (RCA JH-13035)

CURVES (Liberty A-1446)

Say Goodbye (3:49) (Triumphsongs — CAPAC)
(R. Emmett, G. Moore, M. Levine) (Producers:
Triumph)

In search of pop mainstream acceptance,
Canada’s Triumph has gone the route of Journey
in developing hooks with stronger melodies and
harmonies, such as those featured on this cut

from the “Allied forces” LP.

FEATURE PICKS

EMMYLOU HARRIS (Warner Bros. WBS 49892)
Tennessee Rose (3:40) (Warner-Tamerlane Publishing
Corp./Babbling Brooks Music — BMI/Drunk Monkey
Music — ASCAP) (K. Brooks, H. DeVito) (Producer: B.
Ahern)

The sweet, traditional-styled country strains of Em-
mylou Harris stand out once again on this single from the
“Cimarron” LP in contrast to much of the diluted
crossover fare from Nashville. Rich pedal steel and fid-
die work beef up the strong flavor here.

CHUBBY CHECKER (MCA MCA-51233)
Running (3:20) (Rightsong Music Inc. — BMI) (J. Russo)
(Producer: E. Pace)

Gary U.S. Bonds is no longer alone in the rock com-
ebacks sweepstakes. Add Chubby Checker’s name as
the “Peppermint Twist” man tackles a tune not unlike
some of Bonds' material (or Springsteen’s, for that mat-
ter) in style and content.

SWITCH (Gordy 1603GF)
Call On Me (3:58) (Jobete Music Co., Inc. — ASCAP) (P.
tngram, G. Williams, A.Z. Giles) (Producer: G. Williams)

Rustiing bell chimes, piano and strings sweep the
listener into this bluesy sort of R&B/pop ballad, in the
mold of George Benson’'s “This Masquerade,” with its
unique vocal arrangements. Late night pleasure for B/C
and pop.

HUBERT LAWS (Columbia 18-02694)

Theme From Reds (Goodbye For Now) (3:40) (Famous
Music Corp/Revelation Music Publishing Corp./Rilting
Music, Inc. — ASCAP) (S. Sondheim) (Producers: M.
Paich, H. Laws)

Flutemeister Laws delivers a mellow and just slightly
wistful instrumental on the theme from the motion pic-
ture soundtrack to Reds by Stephen Sondheim. Easy
jazz for pop, A/C.

JOHNNY LEE (Full Moon/Asylum E-47301)

Be Thera For My Baby (2:43) (Chappell Music/Intersong
Music-ASCAP) (C. Black, T. Rocco) (Producer: J.E. Nor-
man)

More working man'’s country pop from Lee, this is a
song of survival and a good woman’s love.

PATSY (Roperry 816A)
Joggin’ (3:00) (Roperry Music — BMI) (P. Maharam)
(Producer: P. Maharam)

Dancercise, jazzercise, aerobicise. .. and now we
have j-j-j-joggercise. In a whispery (and supposedly
sexy) voice, a lady by the name of Patsy Maharam extols
the physical virtues of jogging in “matchin’ suits we wear
in shades of blue” to a light dance arrangement.

GREG GUIDRY (Badland/Columbia 18-02691)
Goin’ Down (3:45) (World Song Publishing, Inc. —
ASCAP) (G. Guidry, D. Martin} (Producer: J. Ryan)

Guidry’s debut for Badland might best be described as
Kool & The Gang meets Michael McDonald; the in-
strumental intro is reminiscent of Kool's “Too Hot,” while
the sustaining rhythm and harmonies sound similar to
the Doobies and McDonald. It's a tailor-made-for-pop
radio record.

LAKESIDE (Solar JH-13031)

Keep On Moving Straight Ahead (4:04) (Spectrum
VII/Circle L Publishing — ASCAP) (S. Shockley)
(Producers: Lakeside)

In comparison to the material from the other Lakeside
LP “Your Wish Is My Command,” the title track from the
‘Keep On Moving" album is somewh at less adventurous,
but still bears the unmistakable Lakeside stamp of
originality in B/C music, with its tight, almost jazz-styled
vocal cadences.

BRANDI WELLS (WMOT WS9 02654)
Watch QOut (3:30) (Framingreg Music — BMI) (B. Wells, N.
Martinelli} (Producer: N. Martinelli}

Dexter Wansel’s intriguing arrangements and morse
code keyboards complement Wells' high flying, jazzy
vocals in their sheer distinctiveness on the title cut from
her current LP.

PLACIDO DOMINGO AND JOHN DENVER (Columbia
18-02679)

Perhaps Love (2:56)(Cherry Lane Music Publishing Co.-
ASCAP) (J. Denver) (Producer: M. Okun)

Acclaimed opera tenor Domingo and Denver team up
in one of the more unique duets in memory but the ex-
periment works in a very subtle, charming way.

! Baby It's You/When You're Ciose To Me (3:35)
(Chinnichap Publishing Inc., ¢c/0 Careers Music
Inc. in the U.S. & Canada/Careers Music, In-
c./Whizzer Music — BM!) (C. Norman, P. Spen-
cer/T. Boxwell, O. Seiver, K. Barbour, C. Gefre, D.
Cortese) (Producer: R. Wise)

Curves has seamlessly interwoven a delightfully
bright pop love song, co-written by Smokie's Chris

' Norman and bearing the indelible Chinnichap
stamp, with an equally smart original.

HITS OUT OF THE BOX

THE POLICE (A&M 2390)

Spirits In The Material World (2:58) (Virgin
Music, Inc., admin. in the U.S. by Chappell
Music Co. — ASCAP) (Sting) (Producers: The
Police, H. Padgham)

ROD STEWART (Warner Bros. WBS 49886)
Tonight I'm Yours (Don’t Hurt Me) (3:54)
(Riva Music, Inc./WB Music Corp. — ASCAP)
(Stewart, Cregan, Savigar) (Producer: R.
Stewart)

THE DOOBIE BROTHERS (Warner Bras.
WBS 50001)

(Here To Love 3:29) (Snug Music — BMI) (M.
McDonald) (Producer: T. Templeman)

MOLLY HATCHET (3:34) (Mister Sunshine
Music, Inc. — BMI) (S. Holland) (Producer: T.
Werman)

CLIFF RICHARD (EMI! America A-8103)
Daddy’s Home (3:00) (Big Seven Music
Corp.-BMI) (J. Sheppard, W. Miller)
(Producer: C. Richard)
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{continued from page 5)

Kim Carnes, Dolly Parton and Bill Withers &
Grover Washington Jr. as the list of final
nominations for Song of the Year and
Record of the Year prove out.

Nominees for Record of the Year are
“Arthur's Theme (Best That You Can Do)”
by Christopher Cross; “Bette Davis Eyes”
by Kim Carnes; “Endless Love” by Ross
and Richie; “(Just Like) Starting Over” by
Lennon; “Just The Two Of Us” by Withers &
Washington.

Song of the Year nominations, similarly,
are “Arthur’s Theme (Best That You Can
Do) written by Peter Allen, Burt
Bacharach, Carol Bayer Sager,
Christopher Cross; “"Bette Davis Eyes” pen-
ned by Donna Weiss and Jackie DeShan-
non; “Endless Love,” written by Richie;
“Just The Two Of Us” written by Bill
Withers, William Salter and Ralph Mac-
Donald and “9 To 5" written by Doily Parton.

Surprisingly, the year’'s runaway best
selling album, “Hi Infidelity” by REO
Speedwagon did not make Album of the
Year nominees list, which reads as follows:
“Breakin’ Away” by Al Jarreau, “Double
Fantasy” by Lennon and Ono, “The Dude”
by Jones, “Gaucho” by Steely Dan and
“Mistaken ldentity” by Carnes.

A complete list of nominations covering
the nomination eligibility period of Oct. 1.
1980-Sept. 30, 1981 follows:

GENERAL CATEGORIES
Record of the Year
ARTHUR'S THEME (BEST THAT YOU CAN DO).
Christopher Cross (Warner Bros.), BETTE DAVIS EYES,
Kim Carnes (EMI-America), ENDLESS LOVE, Diana Ross
& Lionel Richie (Motown). (JUST LIKE) STARTING OVER,
John Lennon (Geffen/WB), JUST THE TWO OF US, Bil!
Withers/Grover Washington, Jr. (Elektra/Asylum).
Album of the Year
BREAKIN' AWAY, Al Jarreau (Warner Bros.), DOUBLE
FANTASY, John Lennon/Yoko Ono (Geffen/WB). THE
DUDE. Quincy Jones (A&M), GAUCHO. Steely Dan
(MCA), MISTAKEN IDENTITY, Kim Carnes (EMI-
America).
Song of the Year
ARTHUR'S THEME (BEST THAT YOU CAN DO). Peter
Allen, Burt Bacharach, Carole Bayer Sager. Christopher
Cross, Songwriters, BETTE DAVIS EYES, Donna Weiss &
Jackie DeShannon, Songwriters, ENDLESS LOVE, Lionel
Richie, Songwriter, JUST THE TWQ OF US. Bill Withers,
William Salter. Ralph MacDonald, Songwriters, 9 TO 5,
Dolly Parton, Songwriter.
Best New Artist
ADAM AND THE ANTS (Epic/CBS), SHEENA EASTON
(EMI-America), GO-GO'S (I.R.S. Inc./A&M), JAMES IN-
GRAM (A&M). LUTHER VANDROSS (Epic/CBS).
POP FIELD
Best Pop Vocal Performance, Female
ANGEL OF THE MORNING. Juice Newton (Capitol),
BETTE DAVIS EYES. Kim Carnes (EMI-America). FOR
YOUR EYES ONLY, Sheena Easton (Liberty}, LENA
HORNE: THE LADY AND HER MUSIC LIVE ON
BROADWAY (QWEST/WB), PHYSICAL. Olivia Newton-
John (MCA).
Best Pop Vocal Performance, Male
ARTHUR'S THEME (BEST THAT YOU CAN DO).
Christopher Cross (WB), BREAKIN' AWAY, Al Jarreau
(Warner Bros.), DOUBLE FANTASY, John Lennon {Gef-
fen/WB). JUST ONCE, James Ingram (A&M). JUST THE
TWOQ OF US. Bill Withers (E/A).
Best Pop Vocal Performance by a Duo or Group with
Vocal
BOY FROM NEW YORK CITY, The Manhattan Transfer
(Atlantic), ENDLESS LOVE, Diana Ross & Lionel Richie
(Motown). GAUCHO, Steely Dan (MCA), PRIVATE EYES,
Daryt Hall & John Qates (RCA), SLOW HAND. Pointer
Sisters (E/A).
Best Pop Instrumental Performance
HOOKED ON CLASSICS, The Royal Phitharmonic
Orchestra {(RCA), LATE NIGHT GUITAR. Earl Kiugh
(Liberty), RIT, Lee Ritenour (E/A). THE THEME FROM
HILL STREET BLUES, Mike Post featuring Larry Carlton
{E/A), VELAS, Quincy Jones (A&M),
ROCK FIELD
Best Rock Vocal Performance, Female
COLD LOVE, Donna Summer (Geffen/WB), EDGE OF
SEVENTEEN, Stevie Nicks (Modern/Att.), FIRE AND ICE.
Pat Benatar {Chrysalis), WALKING ON THIN ICE. Yoko
One (Geffen/WB), WHO'S FOOLIN' WHO. Lulu (Alfa).
Best Rock Vocal Performance, Male
DEDICATION, Gary U.S. Bonds (EMI-America).
JESSIE'S GIRL, Rick Springfield (RCA), THE RIVER,
Bruce Springsteen {Columbia/CBS), SUPER FREAK,
Rick James (Gordy/Motown), YOUNG TURKS, Rod
Stewart (Warner Bros.).
Best Rock Performance by a Duo or Group with Vocal
DON'T STAND SO CLOSE TO ME, The Police (A&M), 4.
Foreigner (Atlantic), HI INFIDELITY, REQ Speedwagon
(Epic/CBS), STOP DRAGGIN' MY HEART ARQUND,
Stevie Nicks with Tom Petty & the Heartbreakers

Jones, Lennon Top Nominees
For 24th Grammy Awards

{Modern/Atl.), TATTOO YOU, Rolling Stones (Rolling
Stones/Atl,).
Best Rock Instrumental Performance
BEHIND MY CAMEL, The Police (A&M). COMPUTER
WORLD. Kraftwerk (Warner Bros.), THE LEAGUE OF
GENTLEMEN, Robert Fripp (PolyGram/Polydor). UN-
SUNGHEROES. The Dregs (Arista), YYZ, Rush {Mercury).
Best R&B Vocal Performance, Female
HOLD ON I'M COMIN', Aretha Franklin (Arista), IT
MUST BE MAGIC. Teena Marie {Gordy/Motown), RAZ-
ZAMATAZZ, Patti Austin (A&M), STEPHANIE, Stephanie
Mills (20th Century), WHAT CHA' GONNA DO FOR ME.
Chaka Khan, (Warner Bros.).

Best R&B Vocal Performance, Male
| CAN'T LIVE WITHOUT YOUR LOVE. Teddy Pen-
dergrass (Phila Intl/CBS), NEVER TOO MUCH, Luther
Vandross (Epic/CBS), ONE HUNDRED WAYS, James in-
gram (A&M), SHE'S A BAD MAMA JAMA (SHE'S BUILT.
SHE'S STACKED), Carl Cariton (20th Century). STREET
SONGS, Rick James (Gordy/Motown}
Best R&B Performance by a Duo or Group with Vocal
BLACK & WHITE, Pointer Sisters (Planet/E/A), THE
CLARKE/DUKE PROJECT, Stanley Ctarke & George
Duke (Epic/CBS). THE DUDE. Quincy Jones (A& M). LADY
(YOU BRING ME UP), Commodores (Motown), LET'S
GROOVE, Earth. Wind & Fire (ARC/CBS)
Best R&B Instrumental Performance
ALL ! NEED IS YOQU, David Sanborn {Warner Bros.),
EAST ST. LOUIS MELODY, Noel Pointer (Liberty), IN-
HERIT THE WIND, Wiiton Feider (MCA), YOU'RE
WELCOME, STOP ON BY, Ahmad Jamal (20th Century),
WINDS OF CHANGE (HENKA NON NAGARE), Hiroshima
(Arista)
Best Rhythm & Blues Song
Al NO CORRIDA, Chas. Jankel & Kenny Young.
Songwriters. JUST THE TWO OF US, Bill Withers, William
Salter. Ralph MacDonald, Songwriters. LADY (YOU BR-
ING ME UP), Harold Hudson. Witliam King & Shirley King,
Songwriters, SHE'S A BAD MAMA JAMA (SHE'S BUILT
SHE'S STACKED). Leon Haywood. Songwriter, WHEN
SHE WAS MY GIRL, Marc Blatte, Larry Gottlieb,
Songwriters.
JAZZ FUSION FIELD
Best Jazz Fusion Performance Vocal or Instrumental
APPLE JUICE. Tom Scott (Col./CBS). AS FALLS
WICHITA, SO FALLS WICHITA FALLS, Pat Metheny/Lyle
Mays (ECM), THE MAN WITH THE HORN. Miles Davis
(Col./CBS), NIGHT PASSAGE, Weather Report
(ARC/CBS), WINELIGHT, Grover Washington, Jr. (E/A).
COUNTRY FIELD
Best Country Vocal Performance, Female
| WAS COUNTRY WHEN COUNTRY WASN'T COOL.
Barbara Mandrell (MCA), 9 TO 5. Dolly Parton (RCA).
QUEEN OF HEARTS Juice Newton (Capitol). SEVEN
YEAR ACHE, Rosanne Cash (Col./CBS). SOMEBODY'S
KNOCKIN', Terri Gibbs (MCA).
Best Country Vocal Performance, Male
I'M JUST AN OLD CHUNK OF COAL (BUT. I'M GONNA
BE A DIAMOND SOMEDAY), John Anderson (Warner
Brothers), SOMEWHERE OVER THE RAINBOW, Willie
Nelson (Columbia), STEP BY STEP. Eddie Rabbitt (E/A).
STILL DOIN' TIME. George Jones (Epic/CBS), (THERE'S)
NO GETTIN’ OVER ME, Ronnie Milsap (RCA).
Best Country Performance by a Duo or Group with Vocal
ELVIRA, QOak Ridge Boys (MCA), FEELS SO RIGHT,
Alabama(RCA), IFINEEDED YOU, Emmylou Harris & Don
Williams (WB), WHAT ARE WE DOIN' IN LOVE, Dottie
West & Kenny Rogers (Liberty), YOU'RE THE REASON
GOD MADE OKLAHOMA, David Frizzell & Shelly West
{Warner Brothers).
Best Country Instrumental Performance
COUNTRY — AFTER ALL THESE YEARS. Chet Atkins
(RCA). INSTRUMENTAL MEDLEY: MOUNTAIN DEW.
FIREBALL MALL. OLD JOE CLARK, NIGHT TRAIN, UN-
CLE JOE'S BOOGIE, Barbara Mandreil (MCA), REFLEC-
TIONS, Chet Atkins & Doc Watson (RCA), THE TEXAS
FIDDLE COLLECTION. Johnny Gimble (CMH), TRAVIS
PICKIN', Merle Travis (CMH).
Best Country Song
ELVIRA, Dalias Frazier. Songwriter, | WAS COUNTRY
WHEN COUNTRY WASN'T COOL, Kye Fleming & Dennis
W. Morgan, Songwriters, 3 TO 5. Dolly Parton, Songwriter,
SOMEBODY'S KNOCKIN', Ed Penney & Jerry Gillespie,
Songwriters, YOU'RE THE REASON GOD MADE
OKLAHOMA, Larry Collins & Sandy Pinkard, Songwriters.

GOSPEL & INSPIRATIONAL FIELD
Best Gospel Performance, Contemporary or
Inspirational

IN CONCERT, Amy Grant (Myrrh/Word), FINEST
HOUR. Cynthia Clawson (Triangle/Benson), PRIORITY.
Imperials (Dayspring/Word)., SPREADIN' LIKE
WILDFIRE, The Archers (Songbird/MCA). THIS AIN'T
HOLLYWOOD, Degarmo & Key {Lamb & Lion/Benson)

Best Gospel Performance, Traditional

CAN'T STOP THE MUS!C, The Lanny Wolfe Trio {Im-
pact/Benson), ESCAPE TO THE LIGHT. Rusty Goodman
(Canaan/Word), GOIN' HIGHER, The Happy Goodman
Family (Aibum), THE MASTERS V. J.D. Sumner/James
Blackwood/Hovie Lister/Rosie Rozell/Jake Hess
{Skylite), RAMBO REUNION, Rambos (Heartwar-
ming/Benson).

Best Soul Gospel Performance, Contemporary

DON'T GIVE UP, Andrae Crouch (Warner Bros.).
EDWIN HAWKINS LIVE. Edwin Hawkins (Myrrh/Word),
THE HAWKINS FAMILY, The Hawkins Family {Light), IN-
TRODUCING THE WINANS, The Winans (Light/Lexicon},
THE LORD WILL MAKE A WAY Al Green (Hi-
Myrrh/Word).

Best Soul Gospel Performance, Traditional
CLOUDBURST. Mighty Clouds of Joy (Myrrh/Word).

(continued on page 23)

EAST COASTINGS

CHEAP TALK, PATTER & JIVE DEPT. — Much concern at Black Rock last week as
rumors spread about further staff cuts at CBS.
convention in Puerto Rico would introduce some new faces. Meanwhile, reports in New
York that recent cuts at the distribution level included a complete withdrawal from New
Orleans are unfounded. A Crescent City source outside the company characterized the
changes there as “cutting a few kids who weren't meeting their quotas” . . . Expectwadrd

Speculation ran high thatthe company's

this week on whether RCA and Millennium will exercise this year's distribution option
... Dave Teig has departed as general manager of Atlantic Studios in New York. \
FROM THE NEWS DESK — An appearance by Fingerprintz will be the first prize in a

New York City School's Drug Rehabilitation

A HANDY MAN — Bluesman Johnny
Copeland recently received the Handy
Award for Best Contemporary Blues Album
of 1981 from the Blues Foundation of
Memphis for “Copeland Special” on Roun-
der. Pictured celebrating are (I-r): Stanley
Catron, assistant vice president, writer
relations, BMI; Copeland, and Dan Doyle,
Copeland's manager.

collection will be appraised in the near future .

Program being co-sponsored with the
IDRC DJ pool and radio station WRKS
(Kiss-FM). Two-months worth of drug
education curriculm presented in City jr.
high schools will be followed by a city-
wide exam. The school scoring highest
on the test will play host to a concert by
the group . . . B.B. King has donated his
record collection, including some 7,000
rare and not-so-rare recordings, to the
University of Mississippi Center for the
Study of Southern Culture. A
spokesman for Ole Miss said the collec-
tion also included a good deal of jazz,
rock 'n’ roll and gospel (no surprise
since King once ran his own gospel
label), as well as an outstanding sampl-
ing of post-World War |l blues. The
donation was in support of a three-year
Chalienge Grant from the National En-
dowment for the Humanities, and the

.. Carmine Appice, fresh from hisinking

with Pasha/CBS, has been travelling around the country hosting drum batties and
drum clinics in support of UNICEF. Appice brings his clinic to Long Island this week,
and will then host a show at the Savoy in New York again in support of UNICEF. While
guests on the bill will not be announced in advance, Billy Joel, Pretender Chrissie
Hynde and the Garbage State’s Favorite Son Bruce Springsteen are con-
sidered good bets, as is a Vanilla Fudge reunion. Sponsors for the ex-

travaganza include WNEW-FM, MTV, David

Knight and the Savoy and the Source

Radio Network, which will record the show for future broadcast. . . Those Beats for the
eighties, J. Walter Negro and the Loose Jointz, are in the studio putting the finishing
touches on their debut LP for John Hammeond's Zoo York Recordz. Twelve-inch collec-
tors no doubt cherish the group’s single, “Shoot The Pump,” which was the label’s first
release. An auspicious start, but alas, apparently released too late in the summer to
cash in on the record’s seasonal theme. Be on the look out for a graffitti show by J.

Walter and company at a downtown gallery . .

. “Piano Players,” a video documentary

on New Orleans R&B piano by Stevenson Palfi will soon air on the CBS cable network.
Among the artists highlighted are Allen Toussaint, Tuts Washington and Professor
Longhalr, with footage from Longhair’s funeral reportedly included . . . The rest of the
country finds out about the Waitresses this week when PolyGram/Ze releases their first
LP, “Wasn’t Tomorrow Wonderful.” Also coming is a re-issue of the giris’ first single,
“Boys Are Such Creeps”. . . While mentioning Ze, our apologies for reporting last week
that Ze was distributing Alan Vega's “Collision Drive” on Celluioid. The record is on Ze,
distributed by Celluloid. Sorry ... Drummer Gil Moore of Triumph was recently
arrested in Cincinnati for violating the city’s fire code when he exhorted the crowd to
light matches and cigarette lighters. Seemsits against Cincinnatilaw to display an open
fire in a concert hali . . . The Rolling Stones reportedly took in between $40 and $50
million on plus-profititems alone on their recenttour . . . Geffen Records says thatwork
is progressing on the debut album by Asia. The group features Carl Palmer, Steve
Howe and former members of King Crimson and the Buggies. Look for a March
release . . . Clarence Clemmons and Miami Steve Van Zant of E Street Band fame are
in the studio with solo projects . . . Excerpts from the reunion of Eric Clapton and Jeff
Beck in London that took place awhile back will be featured on Istand’s forthcoming
“The Other Secret Policeman’s Ball” . . . Did anybody notice that Max's Kansas City
finally closed ? The shuttering took place about three weeks ago, following many
months of rumors that the famed club was ready to go belly-up . . . This year’s United
Cerebral Palsy Telethon will feature a live broadcast from the Lone Star Cafe with Don
McLean and Lynn Anderson. Also appearing from Gotham will be Kiss, Peter, Paul and
Mary and Tom Chapin . . . Nick Garvey, formerly of the Motors, has formed a new, as
yet unnamed group featuring former Motor-mate Bob Hendry . . . Nigerian superstar
and personal fave Fela Anikulapo Kuti has finally been released from jail. The man fre-
quently referred to as Africa’s most critically-acclaimed artist was arrested in Lagos in
December and charged with robbing the country’'s 7-Up bottling plant and stealing a
car ... Todd Rundgren has won his suit against the British Musician’s Union. Rundgren
began action three years ago when he was denied permission to broadcast live over
radio and TV to England and Europe from a performance at the Venue in London. The
settlement is expected to clear the way for musicians to do live radio and television
broadcasts from Great Britain without interference.

STAYIN’ LOOSE WITH DUNN & BRUCE — No doubt black contemporary fans
recognized some old friends with a new name last week when Dunn and Bruce Street
came onto the B/C Singles chart with “If You Come With Me.” The duo is none other
than veteran writers/arrangers/producers Dunn Pearson, Jr. and Bruce Gray, who first
met when Jim Tyrrell brought them together to work on Patrice Banks's solo LP.
Separately, their credits are impressive, with Dunn entering the field in the sixties as
part of the Ponderosa Twins, handied by east coastvet Joe Robinson. He followed that
up with a seven-year stint with the O’Jays as keyboardist, eventually producing some of
their tracks. Recent arranging projects have inciuded the new Spinners LP and work
with Teddy Pendergrass, as well as forthcoming albums by Lou Rawls and Stephanie
Mills. Gray’s history inctudes songwriting and production duties with the likes of Eddie
Kendricks, the Trampps and Linda Clifford and together the duo has just penned a
single for Handshake’s Revelation. Their own Dunn and Bruce Street projectischarac-
terized by Pearson as “a little something of our own.” Strongest radio response has
been from Chicago, Cleveland and Boston, with Gotham now hopping on the
bandwagon via WRKS and WNJR adds. “We're really trying to get the pop cross-over
working now,” said Pearson, adding thatan LP isin the works. Keep your ears peeled.

fred goodman
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REVIEWS
HITS OUT OF THE BOX

FAREWELL SONG — Janls Joplin — Colum-
bla PC 37569 — Producers: Varlous — List:
None — Bar Coded

Named for the last song that the late blues
rock legend ever recorded with Big Brother &
The Hoklding Company, this album is a mustfor
anyvone who cares about the history of rock 'n’
roll. It's the Holding Co. material that's really of
interest here, as Janis and the band are caught
in their '60s West Coast rock ‘n’ roll glory. A
song wth the Paul Butterfield Blues Band,
“One Night Stand,” is probably the tightest
track on the record, but Joplin's searing,
gravel-voiced blu3as is at its best on live tracks
like "Catch Me Daddy" and "Farewell Song.”
True blues for rockers.

ALBUM ...

STANDING HAMPTON — Sammy Hagar —
Geffen GHS 2006 — Producer: Keith Olsen —
List: 8.98 — Bar Coded

Mr. Trans Am has always been one of those
rock 'n’ rollers on the brink of superstardom.
Past efforts like “Red” and "Turn Up The
Music” are classic examples of formula AOR,
but his new album is going to break him as one
of the FM rock stars of the year. His gripping
style of riff rock is paced by a gem called "I'li
Fall In Love Again” and a torrid version of the
old Big Brother and the Holding Co. classic
“Piece Of My Heart."” Helping out the crunching
guitar and Hagar’s hard rock growl is the ex-
pert production of Keith Olsen. Ideal hard rock.

REVIEWS.-
OUT OF THE

Stonding Hampton

ANYONE CAN SEE — Irene Cara — Network
E1-60003 — Producer: Ron Dante — List: 8.98

Cara was not only the star of the hit movie,
but she made the two most lasting contribu-
tions to the soundtrack of Fame with the titie
track and “Out Here On My Own.” She has a
young energetic vocal style that comes across
as more heartfelt on ballads than on uptempo
numbers like the title track. Luckily she’s found
a producer, Ron Dante, who can direct lush
Manilow-like ballads, as well as more uptempo
synth/dance numbers. A searing remake of
the Motown classic “Reach Out, I'll Be There”
and the poppy “Wha'd Ya Want’ are other
highlights of this excellent debut for Network.

OBJECTS OF DESIRE — Michael Franks —
Warner Bros. BSK 3648 — Producers:
Michael Collins and Ray Bardinl — List: 8.98
— Bar Coded

Franks lazily sensual vocals and mellow jazz
pop musical stylings have long made him a
favorite of young romantics and the upper
demographic females. He continues in the
music to make love through the vein that he
began with “The Art Of Making Tea” and
"Sleeping Gypsy" albums several years ago on
"Objects Of Desire.” The Gauguin painting on
the album cover pretty much describes the
music — literate, tropical and ever so sexy. He
has a good grasp of Latin rhythms, and he in-
jects them perfectly into the jazz/pop frame.

2 V&Z/izfy 2774/

CARMINE APPICE — Pasha ARZ 37676 — Producer: Richard
Podolor — List: Ncne — Bar Coded.

Tre legendary rock 'n’ roll stick man delivers a fine, if drum
lheavy, debut LP for the Pasha label with this self-titled work. He
lhas picked a stron3j young group of straight ahead rockers for
the effort and fans of the most primal rock beat will remember
an old friend, and drummers around the world will find
something to admire on this disc. For AOR.

ARCHITECTURE & MORALITY — Orchestral Manoeuvres In
The Dark — VirgIn/Epic ARE 37721 — Producers: Orchestral
Manoeuvres In The Dark — List: None — Bar Coded

OMD might not ever attain the teen fave level of success here
that it has garnered in the U.K., but the Paul Humphreys/Andy
McCluskey-led band has reached new heights in the employ-
ment of pop synthesizer with “Architecture & Morality.” The
group stands as one of the wittiest and most appealing denizens
of the new rock, and songs like “The New Stone Age” and
“Souvenir” prove it. A little darker than past efforts, but the use

Orchestral Manceuvres In The Dark

ARCHITECTURE & M H.4 1T

RUNAWAY — BIlll Champlin — Elektra 5E-563 — Producer:
David Foster — List: 8.98

This veteran Northern California musician has relocated to
L.A. and become one of the city’'s mostin-demand songwriters.
He also proves that 15 years of music in and outside the Son Of
Champlin have given him a knack for making heartfelt, straight
ahead, horn-filled rock. Elements of the Doobies, Boz Scaggs
and Loggins and Messina can be seen in his style, but he has a
loose, soulful blues approach that is refreshingly non-glossy.
Goodtime West Coast rock from a guy who paid his dues and
learned. For AOR.

of keyboard and choir are outstanding.

WASN'T TOMORROW WONDERFUL — The Waltresses —
ZE/Polydor PD-1-6346 — Producers: Kurt Munkasci and Chris
Butler — List: 8.98

This Akron, Ohio-based sextet came to national attention via
a quirky little bit of female titillation called "I Know What Boys
Like.” Led by lead guitarist/producer Chris Butier, formerly of
Tin Huey, the band'’s songs are immersed in the female psyche
and are sung ever so teasingly by lead vocalist Patty Donahue.
Many of the songs do express the modern day high school view-
point and are augmented by the band’s herky jerky, new rock
jam style. Best cuts are “No Guilt" and the title.

RIDIN’ SHOTGUN — Jessl Colter — Capitol ST 12185 —
Producers: Randy Scruggs and Waylon Jennings — List: 8.98
— Bar Coded

Jessi Colter has cne of those voices, that, once you develop a '

taste for it, you can't get enough. The same is true of her prolific
and cften orofound songwriting. Her latest album reflects an in-
tensity and maturity that her big pop/country hit, “I'm Not Lisa.”
.suggestec. Although all the cuts are enjoyable, there is one par-
ticuler cut that features husband Waylon Jennings and
daughter Jennifer l-arness that is particularly refreshing.

FINALLY — T.G. Sheppard — Warner Bros. BSK 3600 —
Producer: Buddy Killen — List: 8.98 — Bar Coded

Still reeling from the great success of his last album, “| Love
Em All," T.G. Sheppard comes back hard and strong with a new

album that is even more pop-influenced than the last — which

isn’t to say it won't appeal to country audiences, because it cer-
tainly will. Sheppard fans have come to expect quality country
cum pop renderings from the recording artist, and he disap-
points no one with songs like “Only One You,” "We're Walking
On Thin Ice” and “All My Cloudy Days Are Gone.”

JUKE BOX DURY — lan Dury & The Blockheads — Stiff
America USE 17 — Producers: Various — List: 8.98

Kudos to Stiff America for putting this greatest hits package
‘together. The album contains the best material from Dury’s
early Stiff days, and it proves him out as a major musical
mirthmaker for the working class. His cockney music hall style
and Chas Jankel's eclectic jazz honky tonk arrangements have
supplied some of the most engaging moments in new wave

SATURDAY, SATURDAY NIGHT — Zoom — Polydor PD-1-
6343 — Producer:James Gadson — List: 8.98

This eight-man contemporary B/C act from Los Angeles of-
fers up an album of half party-time funk and half lovey dovey
ballads on its debut for the Polydor label. Produced by famed
session drummer James Gadson, the album particularly shines
on the more rhythmic, in the hump funk side. Songs like the title

track and “Raid” stand up alongside anything Kool & The Gang

music. Contains such classics as “Rhythm Stick,” “Sex and
has delivered of late. Strong debut for B/C lists.

it LT L] Drugs . . " and “Sweet Gene Vincent.”

HOT ASH — Wishbone Ash — MCA MCA-5283 — Producers:
Wishbone Ash — L st: 8.98 — Bar Coded

This veteran British rock band was one of the originators of
the twin harmony g.itar sound, and between 1969 and now, it
has logged a lot of great licks, as well as personnel changes.
This live album recorded at various stages of the band's latter
day caree- ('78-'80) proves just how volatile a force it has been
in rock. The solid mainstream rock classics on this LP are best W
represented by “Blcwin’ Free,” “Doctor,” and “No Easy Road.”
An AOR rrust. 2

RODNEY ON THE ROQ, VOL. 2 — Posh Boy PBS 123 — “!*“‘

- Producer: Robble Fields — List: 5.98 - ,
This is the second in a series of compilation albums featuring

Los Angeles-based bands played on Rodney Bingenheimer's

infamous KROQ radio show. And if you think it's a collection of

garage punk bands, you're sadly mistaken. Side one does have &

its share of hard core slam bands like Black Flag and Agent &

Orange, but side two features such strong new music entities as

Gleaming Spires and Geza X. Tasty package for adven-

turesome AOR.




Dick Griffey: Spotting Talent
Is Key To Solar’s Success

(continued from page 8)

like | operate; they have akind of famliy cor-
poration although they do big numbers
every year.

“From where I'm trying to go as an in-
dividual and from where I'm trying to take
my company,’” Griffey said, "the
relationship with WCI is more complemen-
tary to Solar Industry's aspirations.”

Asplirations

Since he was a youngster, Griffey
aspired for a career in the music business,
with his mother, veteran gospel singer
Juanita Hines, serving as the initial and
deepest inspiration toward that goal.

The young Griffey played in several
Nashville high school age R&B bands until
he enrolled at Tennessee State University
where he played football for a time. In 1958
he left school to join the Navy, touring
several posts until he settled in los Angeles
in 1961.

In 1966, Griffey renewed his interestin a
music career when he and former L.A.
Laker star Dick Barnett opened a nightclub
in the Crenshaw district of Los Angeles,
where Griffey was responsible for booking
talent.

After some false starts as an area
' promoter of black talent, Griffey hit his
stride in 1970 when he claims he was selling
out “five or six shows a year at the Forum.”

With a firm reputation beneath him, Grif-
fey later teamed with Sou/ Train creator and
producer Don Cornelius as talent coor-
dinator for the show.

It is with Cornelius that Griffey made his
first foray into the business of producing
records.

At Griffey’s urging, the two black enter-
tainment entrepreneurs formed the Soul
Train Gang from the youngsters who came
and danced on the show each week. A
studio single using sessionists, had already
been cut and Griffey shopped the record, a
remake of the show's theme, titled, “Soul
Train '75,” to every label.

“We went to every major label in the
business and they told us ‘hey, you're a
great concert promoter and Cornelius is a
great TV producer, but what do you know
about making records?’ ”

A friend told Griffey that RCA Records
was looking to get into the black music
business and with the help of RCA’s Mel -
berman Soul Train Records got $5,000 for
its single. The record was a top 10 sou!
chart success but only a moderate success
on the pop chart.

Illberman hung with Soul Train and of-
fered the outfit an associated label deal and

$200,000 calling for the new company to
deliver four LPs.

In addition to the Soul Train Gang, Carrie
Lucas, and a group of youngsters named
Shalamar, Griffey managed to firmly
secure RCA’s good blessing with the ac-
quisition of veteran R&B group The
Whispers (whom he managed) from the
Chess/Janus label, outbidding other labels
interested in the group. Griffey ultimately
paid $50,000 for their recording contract.

Although RCA had advanced money to
the young company, Cornelius and Griffey
jointly went $500,000 in the red, leading
Cornelius to ask out of the record business
in 1977. The TV producer sold his interest
to Griffey, who vowed to continue working
with the artists.

Solar Formed

*| believed in the label and | was respon-
sible for signing those artists,” recalls Grif-
fey, adding, ‘I didn't just want to abandon
them with RCA.

“They had very little chance at RCA with
me,” he continued. *Without me, | felt they
had no chance.”

In 1978, Griffey changed the name of the
company to Solar Records and renewed
the recording deal, with special provisions
that RCA would pay overhead and studio-
related costs.

The label president recalls that he made
a major coup when now defunct ABC
Records dropped a group named
Lakeside, another group managed by Grif-
fey, from its roster.

ABC’s mistake was Solar’'s gain, ac-
cording to the record label chief.

“I'll always beat those big guys at what
they do because | get out there and find out
what’s going on with a band instead of try-
ing to make them conform to some popular
image,” said Griffey.

The only area of conformity that he in-
sists upon is that everybody associated
with Solar Records be working toward
making hit records — and he will settle for
nothing less.

Today, Griffey allows members of his
staff to forge ahead in their respective
areas of expertise, merely overseeing their
work, and providing confirmation where
necessary.

“The most successful guy is the one who
surrounds himself with qualified people
who can do the job without someone telling
them how,” said Griffey. “I'm convinced
that Solar has that kind of business and
creative family right now.”

GOLDEN GOSPEL — Liberty country recording artist Cristy Lane recently received a gold

album award for her work in a ditferent genre — gospel. On a direct mail campaign, Lane’s
“One Day At A Time” LP has sold more than 700,000 copies. The LP will be re-released
during March. Pictured celebrating the award are (I-r): Lee Stoller, Lane’s manager; Don
Grierson, vice president, A&R, EMI America/Liberty; Jim Golden, vice president, Manage-

ment lll; and (seated) Lane.

POINTS WEST

RETURN OF THE THIN WHITE DUKE — Scary Monsters and people who have fallen to
earth alike will be happy to know that David Bowle is ready with a whole passle of pro-
jects for the new year. First off is his announcement that he has agreed to star opposite
the lovely Catherine Deneuve in the film version of Whitley Streiber’s best seller, The
Hunger. Bowie will aptly play a vampire. Filming is scheduled to begin in New York and
London in March, with Tony Scott directing . . . On the musical front, Bowie has just
finished waxing the theme to Paul Schrader’s new film, The Cat People, with techno
pop wiz Glorglo Moroder. The single is called “Putting The Fire Out With Gasoline,” and
it will be included in the MCA soundtrack, which will be out shortly before the flim's
release in March . . . And finally, Bowie has completed the EP he recorded to accom-
pany his starring role in the BBC version of Bertolt Brecht’s Baal. RCA will release the
record in Britain in March to coincide with the teleplay’'s air ate. No U.S. date is
scheduled as of yet.

MICK & MUDDY — [f you're wondering whatever happened to the film of that blues jam
that the Rolling Stones staged with Muddy Waters and friends at Buddy Guy's
Checkerboard lounge in Chicago earlier this year, stop being curious. The Nov. 22
show before a hundred or so folk in Chi-town's southside will become part of a Hal
Ashby-directed Stones movie. The hour-long clip was going to be part of the Stones
Dec. 18 broadcast, but Mick Jagger felt it was such classic footage thatitis going to be
included in the big picture. The Stones rented the club for the evening, soitwasn’texac-
tly impromptu, but a crack film crew, as word has it, caught one smokin’ jam. Lead
guitar trade offs between Buddy Guy and Kelth Richards are said to be scene stealers.
But we can’t wait to see a band consisting of Muddy, Mjck, Keith, Buddy, Ron Wood, lan
Stewart and Junior Wells doin’ it after midnight.

URGH!: A PROTRACTED MUSIC WAR — On paper or in mind, we suppose, the idea
seemed utopian, perhaps even radical.
London stage and film impressario
Michael White, whose credits have in-
cluded such successes as Monty
Python and The Holy Grail and The
Rocky Horror Show, decided to take a
smattering of bands representing
almost every conceivable
socio/political bent and musical style in
the prickly new music spectrum, give
each act a relatively equal amount of
time on screen, cut out the wretched ex-
cesses of past performance films (i.e.
incomprehensible and meandering
backstage interviews, lengthy crowd
shots, etc.) and keep the focus on the
music itself. The result, a 112-minute
compilation that moves ceaselessly
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GREETING — ASCAP’s western regional
director for repertory, Michael Gorfaine (c),
recently welcomed ASCAP composer
Bobby Whiteside, who co-wrote Barbra
Streisand’s “Comin’ In And Qut Of Your
Lite,” and Whiteside’s co-publisher Jay from the avant garde (Klaus Nomi, Pere
Landers (I). Ubuy) to the mainstream (Go-Go’s, Devo
and The Police), from the ridiculous (Oingo Boingo, Skafish and Surf Punks) to the
sublime (Au Palrs, Magazine) with no apparent rhyme or reason. Trimmed to 29 perfor-
mances from an original 34 with some of the more obscure bands cut (Athletico Spizz,
John Cooper Clarke, John Otway, Invisible Sex, Splodgeness Abounds), the film has
had some problems getting released up to this point . .. and we can see why; it has
limited (at best) commercial potential. The film does contain some high points, such as
The Cramps’ punk rockabilly version of “Tear It Up” with hilarious lead singer Lux
Interlor, his tight pants threatening to fall to his knees, swallowing the microphone. But
these scenes are few and far between, and their effect is diminished by such silly
sequences as Gary Numan looking pretentiously serious as herides around his amuse-
ment park stage set in a modified golf cart. And the movie, while tightly directed by
Derek Burbridge in London, Paris, New York and California club and concert locales,
falls prey to the same drawback that dogged Dance Craze, the ska film with which Urgh!
has much in common; it tends to bog down in showing one performance after another
without interruption. Unlike The Decline Of Western Civilization, it has no center and
very little the viewer can react to, one way or another. And with Miles and lan Copeland
as “creative consultants” (lan, as head of Frontier Booking, helped with the tour
logistics, while Miles provided his prized Police as the commercial ace-in-the-hole to
open and close the film), there is a natural bias towards |.R.S.; not counting the Police, a
full eight of the 29 acts are either .R.S. or |.R.S. (and A&M) associated. That however, is
a small gripe in comparison to the numb feeling one leaves with when the film con-
cludes.

CLOSER TO HOME — Billy and the Beaters have disbanded. Leader Billy Vera will
continue pursuing a career with his keyboardist and horn players, but he has fired his
rhythm section. Vera isn't worrying though, he got the Muscle Shoals Rhythm Section
to play behind him on his new Jerry Wexler-produced LP . . . The Central is not justa
good place for rock veterans to get together and jam, it's now a reasonably priced
rehearsal during the days. John Mayall and his re-grouped Bluesbreakers and
Spencer Davls’ new band have been making use of the venue’s mixing board and fine
P.A. system in the afternoons . Evan Hosle has left Epic Records’ publicity staff. She
can bereached at (213) 936-1566.

GRAMMY ODDITIES — While the nominations for this year's 24th Grammy's presenta-
tion were their usual predictable selves, we did manage to find a few odd choices
among the 59 categories this year though. We were most amused by the best new artist
category that featured local girls made good the Go-Go’s and new romantic dandies
Adam and the Ants, along with hot R&B/pop vocalists James Ingram, Luther Vandross
and Sheena Easton . . . The field for Best Rock Vocal Performance — Female was not
surprisingly headed up by Nicks and Benatar, but the inclusion of Yoko One’s "Walking
On Thin Ice” single, Donna Summer’s “Cold Love” track and Lulu's (Yes, we said Lulu}
“Who's Foolin’ Who" track make it one of the strangest grabs for the Grammy this year
.. It was also a pleasure to see that the Rock Vocal Performance—Male category
opened up wide enough to embrace Rick James’ hard pumping “Superfreak” this year
... One of the strangest entries in the usual staid field of Rock Instrumental Perfor-
mance is Robert Fripp's “League Of Gentlemen.” Glad to see someone appreciates a
forward thinker . . . If people are shocked to see Irish new rockers The Undertones’
name in the Grammy Awards this year, it's simply for the album graphics to the
“Positive Touch” LP . . . And finally, the most displaced act we could find this yeare was
Joe Cocker with the Crusaders, who have been nominated in, of all places, Best In-
spirational Performance in the Gospel Field.

marc cetner
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AND WHAT A CES IT WAS — The numbers tell the story. More than 67,000 people atten-
ded this year's 1981 International Winter Consumer Electronics Show (CES) in Las Vegas
Jan. 7-10, and for this, the 25th CES, the record-breaking figure symbolizes a new chapter
in the growth of what many say is “the industry of the '80s.” To say, as CES vice president
Blll Glasgow did, that show organizers “never expected such a strong turnout” would be a
mild understatement in view of the depressed economy. EIA/CEG vice president Jack
Wayman conjectured that the massive dealer influx this year was due to the fact that
“retailers early in the Fall generally bought against a plan for a sluggish holiday selling
season,” which, indeed, started off slow but then “accellerated in some stores.” Theresult,

“ o Wayman felt, was that by the beginning of
the new year, many retailers’ inventories
had been depleted and they came en
masse to the CES to place orders for the
first quarter. But of course there were other
reasons. The boom in home video games,
detailed in a Time Magazine cover story last
week, brought swarms of those who came
to buy, or perhaps just ogle at, the latest
programs from industry leaders such as
Atari and Mattel, while others were lured by
the promise and potential of new video
cassette recorders, especially stereo

ROCKIN’ THE NEW YEAR — Warner-
Amex Music Television (MTV) video jock
Nina Blackwood (r) is shown here speaking
with Blue Sky recording artist David Johan-
sen shortly before he took the stage at
MTV’s New Year’s Rock and Roll Ball, held
at New York’s Hotel Diplomat.

models, and videodisc units. There were
also those dealers who came to the CES to
vent their feelings, mostly negative, on
video software suppliers’ rental programs
(see separate item) . . . A few companies,
such as Sony, were not on the floor at the
Winter show with full exhibits, opting in-

stead to go with their mammoth displays at the Summer show because, traditionally, itwas
the better attended of the two (up until this year). In addition, as Sony Consumer Products
president Joseph Lagore noted, the Summer show is also more important to the company
because ‘“it follows, by one month, our new productlineintroduction” and therefore makes
more sense to exhibit at that time. From Sony's private suite at the Hilton Hotel, where the
company was showing off its new SL-2500 ultracompact, state-of-the-art Betamax as part
of a component audio/video system, Lagore praised the CES, calling it “very valuable in
giving the whole industry a hype,” and characterized it as “anti-recessionary.” Of the in-
dustry in general, Lagore called it “soft right now,” predicting that “there will be some dum-
ping in the Spring” due to "“over-capacity” but, like some of his peers, felt that it would
rebound by year end. Sony’s hi-ficomponent business, like its competitors, was not seeing
the tremendous growth it once was, according to Lagore, although it’s still “ahead of '81,”
and he predicted “the next big shot hi-fi will get will be from the Compact Disc (CD)” which
they expect to intro in first quarter '83. Despite a “relatively slow start,” Lagore indicated
that Sony “has not written off the (video) disc business,” and the firm is “still holding (its)
options open.”

VID SOFTWARE DEALERS DECRY RENTAL PLANS AT CES — The sign on the press
room message board said “Open Meeting on Jan. 9. . . for retailers involved in sale or ren-
tal of cassettes/discs . . . If you have other conflicting appointments, we urge you to cancel
them and attend this meeting — the only dealer meeting to be held at the CES . . . This is
your future. GET INVOLVED NOW!” What we found when we got to the meeting was a
hostile crowd of some 200 or so dealers who were mad as hell at video rental programs and
weren't going to take itanymore . . . and the straw that broke the camel’s back was Warner
Home Video’s newly-revised plan, “Dealer’'s Choice.” Organized by a couple of Chicago-
area dealers, the 90-minute “meeting” was more like a free-for-all of individual grievances
that at times had the appearance of alynch mob or the French Revolution. We half expec-
ted to see Bugs Bunny hanging in effigy from a noose while Madame LaFarge unwound
spools of Superman. Compromises were shouted down as quickly as they were recom-
mended and those that raised their hands when asked for a show of who joined what
program were hooted at. A Salt Lake City dealer whipped the anger of the crowd up by
noting that the suppliers were going direct to “grocery stores,” while another said that in
Chicago "MGM (/CBS Home Video) is going into Sears, J.C. Penney's, Montgomery
Ward’s and 7-11 stores,” adding, “If we don’t get together and they start special deals . . .
through those outfits, we're dead.” Another dealer incited the crowd's anger to new heights
when he mentioned that his brother in the pay TV business had told him that nine of the
movies in WHV’s rental plan would appear on pay television over the course of the year. It
had all the earmarks of a scared, desperate gathering. While those who attended voted to
throw their full support behind a national dealers association, they generally had disdain
for the present VSDA, Calling it “distributor-oriented” and were suspicious of possible
NARM influence. Now that the VSDA is officially a separate division of NARM (see separate
story), the group may be in for a tough time in obtaining support from the majority of
dealers . .. One company thatis “keeping things simple” is MCA. According to MCA Dis-
tributing president Al Bergamo, the company is hiking prices effective Feb. 1 (Cash Box,
Jan. 16), butwon't be calling it a surcharge. “Paramount calls ita surcharge, we're just call-
ing it a price increase,” said Bergamo at the MCA booth at CES. “The business is still new
and relatively small and you can’t confuse people. We had a very good year last year, and
we're not interested in a rental plan,” Bergamo beamed as irate dealers stormed the WHV
booth across the walkway.

VIDEO SOFTWARE NOTES — CBS Video Enterprises (CVE) presenting Shakespeare on
Broadway? That's right. In association with Barry and Fran Weissler, CVE will make its
Broadway production debut with a new version of Othello, starring James Earl Jones and
Christopher Plummer, in a five-week limited engagement at the Winter Garden Theatre in
N.Y. beginning Feb. 3. CVE plans to tape the show at the closing of its run on the Great
White Way. This new venture follows close on the heels of its announcement that
MGM/CBS Home Video will release the Royal Shakespeare Company’'s presentation of
Charles Dickens’ Nicholas Nickleby . . . From the Bard we segue into a more contemporary
pop cultural phenomenon, rock music, and one of its leading lights, namely The Who. RCA
SelectaVision has announced that it plans to release in May a videodisc of the Who's film
The Kids Are Alrightin what is reportedly the first American home video deal made by the
band. We can probably expect the film Quadrophenia to follow in the months to come, and
there is a good chance that RCA will have that one as well. michael glynn

Record Attendance At CES
Spurs ‘Best Sales Show Ever’

by Michael Glynn

LAS VEGAS — With total attendance at a
record-high 67,782 by the close of its four-
day run here, the 1982 International Winter
Consumer Electronics Show (CES) Jan. 7-
10 proved to be the largest of the 25 shows
by the Electronics Industry Assn./Con-
sumer Electronics Group (EIA/CEG) since
1967. According to Bill Glasgow, CES vice
president, many of the more than 900 ex-
hibitors that came also considered it one of
the most successful shows in terms of
sales.

Sony Files For
Supreme Court
Betamax Hearing

LOS ANGELES — Sony announced Jan. 13
that it will file for a Supreme Court hearing
in hopes of overturning the Oct. 19, 1981
decision by the Ninth U.S. Circuit Court of
Appeals, which ruled that off-the-air home
videotaping of TV programs was in viola-
tion of federat copyright laws. The Appeals
Court had earlier turned down Sony's re-
quest for an en banc review of its decision in
the copyright case which dates back to
1976, when MCA, through its Universal
Studios, and Walt Disney Productions filed
suit against Sony, its ad agency, a number
of retail corporations and a private in-
dividual over the manufacture and sale of
the Betamax video cassette recorder
(VCR).

“We have to file within 90 days but there's
no telling when, or even if, they would hear
the case,” said Bill Baker, Sony vice presi-
dent of corporate communications. “The
Supreme Court onty hears maybe 150 out
of some 5,000 cases each year and they'li
have to fititinto what is undoubtedly avery
long schedule.”

Although there is legislation currently
pending in both the Senate and the House
of Representatives that would create a
home use exemption for videotaping,
Baker stated that Sony is treating the legal
and judicial actions as parallel yet separate.

“We have to proceed as if there was no
legislative action taking place,” noted
Baker. “We will continue to fight for reversal
of that decision.”

VSDA Joins NARM

(continued from page 5)

future affiliation with NARM, adding "it
hasn't exactly been decided where NARM
fits in.”

Last week at his company’'s headquar-
ters in Niles, IlIl., Gimbel said, “Out of the
meeting the VSDA became a separate divi-
sion of NARM. We simply felt that NARM
would best set up events, bylaws and
generally lend a professional organization
to a new and growing industry.”

John Marmaduke, president of NARM
and Hastings Books/Records/Video, noted
that this most recent development between
VSDA and NARM points to the fact that
many dealers have now resolved initial
doubts about the utilization of NARM as an
effective trade body to represent them.

“] think that it was more emotional than
factual,” said Marmaduke. "Those outside
the business now realize that thousands of
video dealers are already members of
NARM; look at the Musiclands, the
Camelots, the Hastings and others. A lot of
people just got bogged down in semantics.
| don't want to exclude anybody from the
organization and neither does NARM. Un-
der this new set-up, the VSDA will have the
benefit of all expertise and experience
NARM has to offer while remaining a
separate division.”

“It was without a doubt our biggest show
ever, and a lot of exhibitors said it was their
best show ever,” enthused Glasgow. “The
conferences were better than well-
attended, with people at many of the ses-
sions spilling out into the hallways. In fact,
they were packed right up through the per-
sonal computers/video games conference
on Sunday, the last day of the show, which
is generally a pretty slow day for us. We
never expected such a strong turnout.”

Jack Wayman, senior vice president of
the EIA/CEG stated that the show’s
success, in view of recessionary economic
conditions, was a‘‘clear indication that con-
sumer electronics is the growth area of the
'80s.”

Glasgow said that the CES exhibit area,
which covered 532,000 net square feet of
space, will pick up an additional 140,000
square feet in the Las Vegas Convention
Center next year for added displays as a
result of present construction.

The CES vice president also said that the
Compu-Match system was “well-used” in
its CES debut, as more than 360 exhibitors
with products and services available for ex-
port where included in the multi-language
computer program. And the Right To Tape
booth, a first for the show, also attracted
more than 2,500 attendees, who, for three
dollars, were able to send messages to
their legislators supporting pending home
taping bills.

Audio Advancements

Despite the fact that video attracted the
lion's share of attention again at the show,
manufacturers of home and personal audio
equipment continued to stress the impor-
tance of capitalizing on sale opportunities
offered by products that recent
technological advancements in the field
have made possible. In his keynote speech
at the CES Audio Conference Jan. 8, U.S.
JVC Corp.’s Harry Elias referred to the
growing “mini” and "“micro” revolutions af-
forded by new circuit technology, as well as
such current best-selling articles as “boom
boxes,” and portable components or
stereo headsets, saying that sales on the
latter have become “perhaps as large in
one year as the entire industry in the mid-
'70s.”

The message from the panelists to
dealers, though, was that they should make
themsetves thoroughly familiar with new,
high technology — get acquainted with the
products, and by understanding them bet-
ter, they might sell more. “Promote and sell
the benefits of the industry's high
technology,” said Yamaha's Don Palm-
quist, “and be enthusiastic.”

U.S. Pioneer Electronics Corp.'s Frank
Leonardi concurred, noting that new
technology was the force that would propel
the industry forward and allow it to remain
competitive.

Summer CES Set For
June 6-9 In Chicago

LOS ANGELES — The 1982 Inter-
national Summer Consumer Elec-
tronics Show (CES) has been scheduled
for June 6-9 in Chicago. The largest
Consumer Electronics Show of the year,
which draws more than 60,000 atten-
dees over its four-day run, will again
take place at McCormick Place, McCor-
mick Inn and the Conrad Hilton Hotel.
More than 950 exhibitors, utilizing
some 550,000 square feet of space, will
be present. For further information,
contact the Consumer Electronics Show
at Twolllinois Center, Suite 1607, 233 N.
Michigan Ave., Chicago, Ill. 60601. The
telephone number is (312) 861-1040.
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Harsh Weather Hurts Sales

{continued from page 5)

Cruz, where some retail outlets reported up
to five feet of flooding and massive power
outages.

Breaking the norm of only having snow
once a year, Nashville’s retail community
reported up to five or six inches last week,
causing several traffic accidents and
stranding people at jobs and schools.

Most retailers reported that business
was very bad and thatit was difficult for em-
ployees to get in to work from their homes.

Store Damaged

Bill Stevens, manager at Discount
Records’ Harding Mall shop, arrived at
work after the first day of the storm to dis-
cover his roof leaking in two separate loca-
tions, but no damage had been done to the
merchandise.

Stevens further noted that the store was
shutdown near the end of the day due to a
total drop-off in store traffic. “It was a slow
day all around because of the cold, but
once the snow started, matters worsened.
People were just notconcerned with buying
records and tapes.”

Mary Jones, assistant manager of
Camelot Records in the Rivergate Mall, one
of the iciest parts of town, noted a similar
sales pattern, with business off about $800.
The following day, she reported that no
sales had been made by 1:00 p.m. The
store is located in the busiest and largest
mall in the city.

Some retailers in traditionally inclement
regions of the country were not worried
because of harsh weather.

J&R Music World's Jazz Market store in
lower Manhattan reported a slow week, but

Imber To Receive
’82 AJC Human
Relations Award

NEW YORK — Roy Imber, president of
Elroy Enterprises, Inc., the parent organiza-
tion of Record World and the Times Square
Stores record chain, has been named the
recipient of the American Jewish Commit-
tee’'s 1982 Human Relations Award.

Imber will receive the award at a
testimonial dinner-dance at the Brand
Hyatt Hotel in New York, Feb. 6.

In announcing Imber’'s selection, the
committee stated that it was made “in
recognition of his leadership in the effort to
overcome prejudice and bigotry, and for
his devotion to the cause of understanding
among all people based on the universal
acknowledgement of the rights of the in-
dividual and the value of human dignity.”

It was added that Imber was also to be
honored for his dedication to fair business
and employment practices and for his
sponsorship of philanthropic ventures, as
well as for his industrial and marketing
skills.

store manager Debbie Morgan said it was
“not as bad as one might think.” Morgan’s
outlet, located on the same block as City
Hall, managed to do business despite
freezing cold and poor road conditions.

Perhaps the most unusual viewpoint on
the bad weather came from Miami, Fla.-
based Spec's store manager Manley
Cobia, who described downtown shopping
traftic as “unaffected.” She pointed out that
the colder weather there has ruined the
citrus business but has had no ill effects on
the record business.

Cobia called the problems other retailers
are experiencing as “incomprehensible.”

CBS, E/P/A Set
Promo Drive For
New Appice LP

LOS ANGELES — CBS/Pasha is launching
an extensive promotion campaign in sup-
port of the debut solo album and 20-city
tour by noted rock drummer Carmine Ap-
pice.

The promotion drive is being geared
toward radio and print, and a special inter-
company familiarity campaign has also
been enacted in order to increase
awareness of Appice’s long musical career.

“Carmine has been around since rock ‘n’
roll as we know it today was conceived,”
said Epic/Portrait/CBS Associated Labels
(E/P/A) West Coast director of merchan-
dising Larry Stessel. “He was with Vanilla
Fudge in'66 and then graduated to Cactus,
Beck Bogart and Appice, and Rod Stewart.
We believe he's as important to rock history
as a (Pete) Townshend or (Jimmy) Page,
and we're treating the release of his album
as such.”

The Epic AOR department is staging a
promotional blitz at the radio level and has
already mailed out a special package con-
taining a special audiophile cassette ver-
sion of the self-titled LP, which shipped
Jan. 11, and cassette version of a one-hour
interview of Appice by ex-Doors keyboar-
dist Ray Manzarek. A second mailer to key
radio stations is already on the way and
features an Appice sampler LP and a
historical package featuring classic Appice
photos.

Point-of-purchase displays keyed on the
album include LP flats and 2x3 personality
posters. Print ads will be tied in with Ludwig
drums, the make of drums that Appice
plays and endorses. Pasha ads containing
Ludwig endorsement will be featured in
such magazines as Creem, Hit Parader,
Modern Drummer and Musician, Player
And Listener. In turn, Ludwig print ads will
feature mini photos of the Appice LP.

Additionally, many concert appearances
along the Jan. 5-24 national tour will focus
on Carmine Appice/Ludwig drum battles
and clinics. The Seattle show will feature a
drum contest judged by Heart's Michael
Derosier; the Detroit battle will be judged by
Ted Nugent.

The promotional campaign for the Ap-
pice album began with the administering of
a unique “care package,” — a 10-minute
videocassette interview of Appice with air
personality Raechel Donahue, a cassette
copy of the LP, a cassette of the Appice/-
Manzarek interview, a drumbook authored
by Appice, a pair of drumsticks, a copy of
the 1973 “Beck, Bogart and Appice” LP,
press book and a copy of the rare “Beck,
Bogart and Appice Live At Budokan” dou-
ble LP — to regional and local promotion
staffers.

“We really believe that this LP could
become one of the top 10 AOR albums this
year and that Carmine could eventually join
the ranks of an Ozzy Osbourne or Molly
Hatchet with this new product. It's simply
not a whim,” Stessel concluded.

— SINGLE BREAKOUT OF THE WEEK ——

OPEN ARMS ¢« JOURNEY « COLUMBIA 18-02687

Breaking out of: Stratford One Stop — New York, Record Theatre — Cincinnati, P.B.
One Stop — St. Louis, Vibrations — Miami, Record Theatre — Cleveland, Charts —
Phoenix, Tower — San Diego, Central One Stop — Connecticut, Karma Records — In-
dianapolis, Lieberman — Portland, Radio Doctors — Milwaukee, Harmony House —
Detroit

SINGLES BREAKOUTS

SPIRITS IN THE MATERIAL WORLD « THE POLICE « A&M 2390

Breaking out of: Tower — Sacramento, Wherehouse — Los Angeles, Sound Video Un-
limited — Chicago, Crazy Eddie — New York, Stratford One Stop — New York, Record
Theatre — Cincinnati, P.B. One Stop — St. Louis, Karma Records — Indianapolis, Cen-
tral One Stop — Connecticut, Charts — Phoenix

THAT GIRL « STEVIE WONDER * TAMLA/MOTOWN 1602 TF

Breaking out of: Poplar Tunes — Memphis, Tower — Sacramento, Wherehouse — Los
Angeles, Record Theatre — Cincinnati, Karma Records — Indianapolis, BIB Dis-
tributing — Charlotte, Vibrations — Miami, Crazy Eddie — New York

WHEN ALL IS SAID AND DONE * ABBA « ATLANTIC 3889

Breaking Out Of: Central South One Stop — Nashville, Tower — Sacramento, Karma
Records — Indianapolis, Camelot — National, Peaches — Columbus, Potomac One
Stop — Baltimore, Poplar Tunes — Memphis

LET'S GET IT UP « AC/DC « ATLANTIC 3894

Breaking out of: Record Theatre — Cleveland, Stratford One Stop — New York, Tower
— Campbell, P.B. One Stop — St. Louis, Tower — Sacramento, Karma Records —
Indianapolis

WE GOT THE BEAT ¢« GO-GO’S * |.R.S./A&M IR-9903

Breaking out of: Richman Brothers — Philadelphia, Disc Records — Dallas, Sound
Video Unlimited — Chicago, Wherehouse — Los Angeles, Stratford One Stop — New
York

PAC-MAN FEVER ¢« BUCKNER & GARCIA « COLUMBIA 18-02673
Breaking out of: Spec’s — South Florida, Tower — San Diego, Record Theatre — Cin-
cinnati, Central South One Stop — Nashville, Record Theatre — Cleveland

———FASTEST MOVING MIDLINES ——

AC/DC » Let There Be Rock ¢ Atco SD 36151
Beatles « Rock 'N Roll Vol. | » Capitol SN-16020
Beatles « Rock 'N Roll Vol. Il « Capltol SN-16021
David Bowle » The Rise And Fall Of Ziggy Stardust And The Spiders From
Mars ¢ RCA AYL1-3843
The Doors ¢ Elektra EKS 74007
Exposed 1l « CBS XZ 37601
Dan Fogelberg ¢ Netherlands ¢ Full Moon/CBS PE 34185
Dan Fogelberg ¢ Souvenirs ¢ Full Moon/CBS PE 33137
&3 Gang Of Four « Another Day/Another Dollar » Warner Bros. MINI 3646
Bllly Idol ¢ Don't Stop * Chrysalis CEP 4000
Iron Malden ¢ Maiden Japan ¢ Harvest/Capitol MLP¢15000
The Jam ¢ Polydor/PolyGram PX-1-503
Bllly Joel * Piano Man  Columbia PC 32544
Carole King ¢ Tapestry ® Columbia PE 34946
Plasmatics * Metal Priestess ¢ Stiff WOW 666
&3 Romeo Vold » Never Say Never » 415 Records 415A-0007
Shooting Star « Hang On For Your Life ¢ Virgin/Epic NFR 37407
€3 The Who » Live At Leeds » MCA 37000

COMPILED FROM: Musicland Group — National » Sound Video Unlimited — Chicago * Cavages — Buffalo » Disc
Records — Dallas » Lieberman — Denver » Charts — Phoenix ® Gary's — Virginia ® Licorice Pizza — Los Angeles *
Peaches — Cleveland » Tower — San Diego

TOP SELLING ACCESSORIES *—

Allsop 3 Cassette Head Cleaner 70300

€9 Discwasher DW Record Care Kit
Discwasher D-4 Fluid Re-Fill 1% Oz.
Discwasher SC-2 Stylus Care Kit

&3 Maxell UDXL Il C-90
Maxell UDXL Il C-90 2/Bag (Promo Item)
Maxell UDXL | C-90
Maxell LN C-90
Maxell UD C-90 3/Bag
Memorex MRX 1l C-90 3/Bag
Memorex MRX | C-90 3/Bag
Memorex VHS Video Cassette T-120
Memorex Cassette Head Cleaner 0300
Pickwick Cassette Head Cleaner 211
Savoy Cassette Carrying Case 2330
Scotch VHS Video Cassette T-120

&3 TDK SA C-90
TDK DC-90 2/Bag

COMPILED FROM: Musicland Group — National * Sound Video Unlimited — Chicago * Cavages — Buffalo  Disc

Records — Dallas * Lieberman — Denver » Charts — Phoenix » Gary's Virginia » Licorice Pizza — Los Angeles »
Peaches — Cleveland » Tower — San Diego

% Excludes T-Shirts & Paraphernalia ‘q"’ Heavy Sales
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SOMEWHERE OVER CHINA ¢ JIMMY BUFFETT « MCA-
5285

Breaking out of: Camelot/National, Musicland/National,
Soundtown/Hasting's Book/Southwest, Everybody’'s/-
Northwest, Spec’s/South Florida, Vibrations/Miami,
Leisure Landing/New Orleans, Tape City/New Orleans,
Port O’Call/Nashville, Streetside/St. Louis, Flipside/-
Chicago, Radio Doctors/Milwaukee, Peaches/Cleveland,
Disc-O-Mat/New York, Waxie Maxie/Washington,
Wilcox/Oklahoma City, Charts/Phoenix, City One Stop/-
Los Angeles, Tower/San Diego/Sacramento.
MERCHANDISING AIDS: 1x1 Flats, Poster, Wall Display,
Moblle.

—— ALBUM BREAKOUT OF THE WEEK ——

ALBUM BREAKOUTS

| LOVE ROCK N’ ROLL » JOAN JETT AND THE
BLACKHEARTS * BOARDWALK NB1-33243

Breaking out of: Camelot/National, Handleman/National,
Harmony Hut/East Coast, National Record Mart/Midwest,
Everybody’'s/Northwest, Crazy Eddies/New York,
Cutler's/New Haven, Central One Stop/Hartford, Straw-
berries/Boston, Lechmere Sales/Boston, Record & Tape
Collectar/Baltimore, Kemp Mill/Washington, Waxie Max-
ie/Washington, Record Theatre/Cincinnati, Karma/in-
dianapolis, Dan Jay/Denver, Tower/San

Diego/Sacramento.
MERCHANDISING AIDS: Poster
BOBA&DOUG McKENZIE

GREAT WHITE NORTH « BOB & DOUG McKENZIE »
MERCURY/POLYGRAM SRM-1-4034

Breaking out of: Camelot/National,
Wherehouse/National, Everybody's/Northwest, Licorice
Pizza/Los Angeles, Tower/Los Angeles/Sacramento/San
Diego, Flipside/Chicago, Chicago One Stop, Radio Doc-
tors/Milwaukee, Cavages/Buffalo, Cutler's/New Haven,
Crazy Eddies/New York, Waxie Maxie/Washington.
MERCHANDISING AIDS: Trim Fronts, Posters.

LOVE 1S WHERE YOU FIND IT « THE WHISPERS -«
SOLAR/ELEKTRA S$-27

Breaking out of: National Record Mart/Midwest, Waxie
Maxie/Washington, Kemp Mili/Washington, Soul
Shack/Washington, Webb’s/Philadelphia, Crazy Ed-
dies/New Yor,, Stratford/New York, Central/Hartford,
Cavages/Buffalo, Karma/indianapolis, Streetside/St.
Louis, Poplar Tunes/Memphis, Tape City/New Orleans,
Mile Hi/Denver, All Record Service/QOakland, Tower/Seat-
tle.

MERCHANDISING AIDS: 1x1 Flats, 2x2 Flats.

TRUCE * JACK BRUCE/ROBIN TROWER * CHRYSALIS
CHR 1352

Breaking out of: Licorice Pizza/Los Angeles,
Everybody’'s/Northwest, Tower/Campbell, Charts/-
Phoenix, Wilcox/Oklahoma City, Sound Warehouse/San
Antonio, Karma/Indianapolis, Port O'Call/Nashville, Disc-
O-Mat/New York.

MERCHANDISING AIDS: Album Flats, Album Minis, 2x2
Poster, Radio Spots, Ad Mats.

NON-STOP EROTIC CABARET « SOFT CELL ¢ SIRE
SRK 3647

Breaking out of: Strawberries/Boston, Lechmere
Sales/Boston, Harvard Coop/Boston, Vibrations/Miami,
Leisure Landing/New Orleans, Sound Warehouse/San
Antonio, Wilcox/Oklahoma City, Flipside/Chicago, Mile
Hi/Denver, Charts/Phoenix, Tower/Sacramento/Los
Angeles.

MERCHANDISING AIDS: 1x1 Flats.

STANDING HAMPTON « SAMMY HAGAR ¢ GEFFEN
GHS 2006

Breaking out of: Record Factory/San Francisco, Licorice
Pizza/Los Angeles, Tower/Sacramento, Mile Hi/Denver,
Wilcox/Oklahoma City, Sound Warehouse/San Antonio,
Vibrations/Miami, Streetside/St. Louis, Flipside/Chicago,
Radio Doctors/Milwaukee, Waxie Maxie/Washington.
MERCHANDISING AIDS: 1x1 Flats, Personality Poster,
Die Cut Streamer, Pins

o
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STAY
POLYDOR/POLYGRAM

Breaking out of: Rose Records/Chicago, Radio Doc-
tors/Milwaukee, Streetside/St. Louis, P.B. One Stop/St.
Louis, Stratford/New York, Soul Shack/Washington,
Tower/Sacramento.

MERCHANDISING AIDS: Trim Fronts.

RAY, GOODMAN & BROWN

MUSIC PLUS GREETS HUNTER — Chrysalis recording act the lan Hunter Band recently
visited the Hollywood Music Plus store in support ofits current LP, “Short, Back ‘N’ Sides.”
Pictured among the band members and Music Plus personnel are Hunter (sixth from the
left in the dark glasses) and Lou Fogelman, Music Plus president (far right).

WHAT'S IN-STORE

NARM NOTES — The exhibit center at this year's National Assn. of Recording Merchan-
disers (NARM) convention, convening March 26 at the Century Plaza Hotel in L.A,, will
place more emphasis than ever on plus-profit items. Citing an “increasing need in these
trying economic times for all retailers and wholesalers to explore the viability and
profitability of additional product lines.” NARM executive vice president Joe Cohen
pledged that audio and video accessories, sheet music, posters and apparelitems such as
T-shirts, pins and belt buckles will be widely represented this year. Responding to retailer
fears of over-shrinking profit margins on prerecorded music and expanded floor space
due to stock cuts, Cohen offered that “many of these items provide the kinds of profit
margins which can substantially bolster a merchandiser’s bottom line profit.” This year
promises more soul-searching for record retailers, as they seek to find their place in a
rapidly changing economy. All national surveys indicate that high-ticket premium product
sold best for non-record retailers in 81, but our market has typically been one predicated
on impulse buying of relatively inexpensive product.
THE PROMOTION THAT REFRESHES — CBS Records and 7-Up will unveil a*$1,000,000
Music Match Up” promotion this spring. Soft drink buyers will have a shot at winning free
albums and will receive one dollar off the purchase of 51 selected CBS titles. Bottles of 7-
Up and Diet 7-Up with specially tagged game cards will be the vehicle, with winners
redeeming their prizes directly from CBS. Record retailers will receive 40 x 50 posters to
advertise their tie to the contest.
TEST ‘TUBE’ MARKETING — MTV, the 24-hour stereo cable channel owned by Warner
Amex is distributing display materials nationally through CBS's merchandising division for
use in record and hi-fi stores in areas that receive the network. Promotional items include
counter cards and posters listing upcoming MTV concerts. The link with CBS Records,
which has been mailing out the materials through its “computer-pak” mailing system, is
based on the inclusion of several CBS acts in the present concert series, including Blue
Oyster Cult, ELO and Garland Jeffreys. Aside from the CBS mailing, MTV’s affiliate rela-
tions department has been coordinating distribution of posters and display cards through
mailings to subscribing cable companies. Both companies gave indication that this would
be the first of many cooperative ventures, with CBS’s director of customer merchandising
Giselle Minoll, terming it “an excelient opportunity to exploit a new medium by cross-
merchandising with the new releases and catalogs of our own featured artists.” John
Sykes, director of promotion for MTV, added thatthe promotional venture is “an indication
to the music industry that MTV has an active interest in cross-promoting in-store.”
VIDEO DISC CHAMPS — RCA recently announced the winners of its $50,000 national
videodisc display contest for best in-store and window displays. The comp>any awarded
$2,000 apiece to four first place winners, $800 apiece to 12 second place winners, and $500
each to 32 third place winners. The distributor sales reps for each winner also received a
cash prize equal to half of the retailer's award. The first place winners of the contest,
designed to heighten retail visibility of RCA disc software during the company’s national
fall advertising and promotion campaign, were: Western Appliance of Boise, Idaho; Video
Dynamics of Mt. Prospect, Ill.; Yarbray TV of Greensboro, N.C.; and Cornell-Stone TV of
8t. Petersburg, Fla. Commenting on the promotion, Thomas Kuhn, division vice president,
RCA “SelectaVision” VideoDiscs, stressed a correlation between availability of disc titles
and sales of hardware, saying it's “no coincidence that our contest winners all have en-
joyed strong sales of videodisc players and discs.”
TAPE TALK — Here's one for all you accouterment collectors: BASF has just introduced a
series of baseball jackets, T-shirts, polo shirts, roll bags and ballpoint pens to be used as
sales incentives for retail employees. Jackets and shirts have the BASF logo screened on
the front, and dealer logos may be custom imprinted. Minimum order for each item is a
dozen, and may be charged against accrued co-op advertising funds . . . BASF has also
just introduced a new floor-standing display bin suitable for use with all BASF cassette
product. The five-foot high dump bin holds hundreds of cassettes and features a perma-
nent header reading “Try BASF. For the best recordings you'll ever make” . . . Nortronics,
manufacturers of tape heads and tape recorder maintenance products, has repackaged
its Video Maintenance Series. The new packaging is silver with black and royal blues type.
The Minnesota company has also just hit with a new point-of-purchase counter display for
its drop-in video cassette recorder cleaners. The catchy header suggests that “If you're
not using Nortronics’ Video Cleaner you ought to have your heads examined.” The com-
pany has also unveiled new merchandising racks for multiple product display. The free-
standing or mountable pegboard racks come packed with a variety of Nortronics product
including head cleaners, demagnetizers, bulk erasers, and dubbing cables.

fred goodman
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AS YOU CAN SEE — Record/ng artist Jean-Luc Ponty (r), was recently at Cherokee
Recording Studios in Los Angeles with co-producer Arif Mardin to put the final touches on
a new version of Stevie Wonder's tune “As.” That, as well as other new material composed,
orchestrated and produced by Ponty, will be on the violinist’s ninth album, “Mystical Ad-
ventures,” which is due for national release on Jan. 22.

ON JAZZ

EDDIE GETS HIS WISH — In what promises to be the hottest keyboard collaboration
since Mary Lou Willilams met Cecil Taylor, Latin piano firebrand Eddie Palmieriwill realize
along-time dream when he meets McCoy Tyner at Carnegie Hall on Feb. 20. Palmieri has
always credited Tyner as one of his major influences on the instrument, and it would be
hard to imagine two more like-minded stylists. Both pianists will appear with their bands,
as well as meeting head-to-head, and discussions are under way for the inclusion of sax-
ophonist Arthur Blythe as an added attraction. Columbia jazz A&R vice president George
Butler described his label as “interested” in recording the concert for release as an LP,
adding that no deal has as yet been discussed with producers Art D’Lugoff, Jack Hooke
and Ralph Mercado. Recorded or not, the concert promises to be an outstanding event.
LITTLE FETES — As mentioned a few
weeks back, New York club veteran Blaise
DiDio has opened a new venue in the heart
of the Village. Dubbed Lush Life, the club
bowed last week with Cecil Taylor playing
to a packed week-long engagement. The
club threw a littie housewarming party last
week on the coldest day of the year, buthad
no trouble drawing a sizable crowd of well-
wishers. Among the celebrants were
Johnny Hartman and Jon Hendricks, who
performed in front of a trio featuring Kenny
Barron, Ben Reilly and Buster Williams.
Among the audience we noted Muhal
L Richard Abrams, Amina Claudine Myers,
AWARD WINNER — Warner Bros. Chico Freeman, Jimmy Ponder and Jabbo
recording artist Al Jarreau was among the Smith ... The following evening Stereo
performers who recently received Record  Review paid homage to Benny Goodman at
of the Year honors from Stereo Review the St. Regis Hotel. The swank affair was in
magazine. honor of Goodman being the recipient of
the eighth annual Stereo Review Certificate of Merit. Goodman showed a lot of class by
coming to New York's Arctic-like climate to accept when he could have just as easily stayed
home in the Bahamas. Also honored by the mag were Chico Freeman, Al Jarreau and
Helen Humes, who each recelved “Record of the Year” awards . . . Although the affair was
thrown at the height of the year's worst snow storm, Broadcast Music, Inc. (BMI) managed
to attract some heavyweights to a celebration for the publication of a special jazz issue of
the in-house organ, The Many Worlds of BMI. Titled The Evolution of the Jazz Composer,
the magazine features articles by BM!'s Burt Korall and Dan Morgenstern of the Rutgers
University Institute of Jazz Studies, and is well worth more than a casual perusal. Among
the celebrants were BMI members George Russell, Gil Evans, Carla Bley, Chuck
Mangione, Dave Brubeck, Sy Oliver, Manny Albam and David Amram. Not bad for the
middle of a snow storm.
SWINGIN’ THE BLUES — On Feb. 3, the Public Broadcasting System will air Goin’ To
Kansas City, the first of a four-part series on jazz entitled Swingin’the Blues. The hour-long
program will be hosted by Billy Taylor and feature segments on Count Basie, Jay
McShann and Mary Lou Williams, who will each be spotlighted in the subsequent
programs. An historical overview will reconstruct how the city became a major focal point
in the jazz world, with special emphasis of course placed on the Pendergast erawhen the
city was wide open and K.C. became the jump-off point for big-bands touring the
Southwest. Check local listings for broadcast time.
RECORDS RECORDS RECORDS — CBS is promising a big push for new LPs by Ramsey
Lewls and Wynton Marsalis. Radio stations, especially in college markets, will be serviced
with interview/selection records . . . Warner Bros. has just released a Full Moon reunion
album featuring Buzz Feiten and Neil Larsen. The re-constituted group is a quartet sans
horns and hopefully will find the proper audience this time around, Other new releases
from the Brothers Warner include “Sleepwalk"” by guitarist Larry Carlton and “Objects of
Desire” by Michael Franks. The Franks LP is loaded with all-stars, including the Breckers,
Mark Egan, Victor Feldman, Steve Khan, Harvey Mason, Bonnie Raitt, David Sanborn,
Luther Vandross and Buddy Williams . . . David Amram has justcompleted a Latin/jazz fu-
sion album for the Elektra Musician label with Tito Puente and Machito . . . Leroy Jenkins
and Davld Murray have just delivered new albums to Black Saint.

fred goodman

TOP 30 LBUMS

Weeks Weeks
1/16 Ch:rt 1/16 cngn
1 THE GEORGE BENSON 17 LOVE BYRD
COLLECTION DONALD BYRD & 125TH STREET NYC
(Warner Bros. 2HW 3577) 1 10 {Elektra 5E-531) 16 18
COME MORNING @SILK
GROVER WASHINGTON, JR. FUSE ONE {CTI 9006) 23 2
(Elektra 5E-562) 2 =
19 MAGIC WINDOWS
3 CRAZY FOR YOU HERBIE HANCOCK
EARL KLUGH (Liberty LT-51113) 4 13 (Columbia FC 37387) 19 14
4 BREAKIN' AWAY
AL JARREAU (Warner Bros. BSK 3576) 3 23 20 Ei\:\EVREYoHNOEME SHAUEE,
PATTI AUSTIN
5 SOLID GROUND (Qwest/Warner Bros. QWS 3591) 18 13
RONNIE LAWS (Liberty LO-51087) 5 16
21 JUST LIKE DREAMIN’
6 SOMETHING ABOUT YOU i
ANGELA BOFILL (Arista AL 9576) 6 11 I&‘i’.‘,’;?‘é";?#"“ LENNY WHITE 21 5
7 STANDING TALL
CRUSADERS {MCA 5254) 7 15 22 EFA%PE?;UL%SEFHERNESS
8 §C',STA3§ST“E TIMES (Elektra 5E-534) 22 17
23 SPLASH
([LapRaniZee/CBSIRCIITION) g 20 FREDDIE HUBBARD (Fantasy F-9610) 24 6
YOURS TRULY
TOM BROWNE (GRP/Arista 5507) 10 6 24 PIECES OF A DREAM
(Elektra 6E-350) 20 17
10 FREETIME @
SPYRO GYRA (MCA 5238) 9 21 OASIS
DAN SIEGEL (inner City IC 1134) — A

11 REFLECTIONS
GIL SCOTT-HERON (Arista AL 9566) 12 19

12 SOLO SAXOPHONE Il —

26 AS FALLS WICHITA, SO

FALLS WICHITA FALLS
PAT METHENY & LYLE MAYS

LIFE
JOHN KLEMMER (Elektra 5E-566) 13 6 (ECM-1-1190) % %2
27 ANTHOLOGY
13 IAEESMAAN WITH THE HORN GROVER WASHINGTON, JR
(Columbia FC 36790) 1 27 {Motown M9-961A2) 26 12

28 CLOCKWORK

14 BELO HORIZONTE
ALEX DeGRASSI

JOHN McLAUGHLIN

(Warner Bros. BSK 3619) 14 7 (Windham Hill C-1018) 29 2
15 THE DUDE 29 SANFONA
QUINCY JONES (A&M SP-3721) 15 42 EGBERTO GISMONTI(ECM-2-1203) 27 5
16 ENDLESS FLIGHT = g
NEY FRANK 30
(columbla Fe 37154) 17 14 LEE RITENOUR (Elektra 6E-331) 28 38

JAZZ ALBUM PICKS

AR TOGETHER(AGAIN). . .FOR THE FIRST TIME — Jack Reilly
- sl — Revelation 35 — Producer: Jack Reilly — List: 8.98

A re-issue of Reilly's 1968 “Blue-Sean-Green” album for
Carousel, the warmth and expanse of this recording make it an
excellent choice for reprinting. Accompanied by drummer Joe
Cocuzzo and Boston bassist Jack Six, Reilly lays down a date as
seamless as one might hope for. A debt to Bill Evans is paid with
“Waltz For Fall,” but the spritely “Halloween” and shifting “Blue-
Sean-Green” show that Rellly is no follower of fashion. Very
satisfying.

JAZZ PATTERNS — Joe Henderson and Woody Shaw —
Everest FS 363 — Producer: not listed — List: 5.98

Although we suspect this was a live Joe Henderson date
when it was recorded, trumpeter Woody Shaw is given leader
status. Beyond the inclusion of Shaw, Henderson also proves
his taste in musicians with the inclusion of pianist George
Cables, bassist Ron McClure and drummer Lenny White. Hen-
derson is a powerhouse on this one.

FORGOTTEN MAN — Lou Donaldson Quartet — Timeless SJP
153 — Producer: Alberto Alberti — List: 9.98

A very tasty quartet date. Despite the title, Donaldson is har-
dly a forgotten man; rather, he is one of the alto’s most accom-
plished practitioners, and this LP proves it authoritatively.
Pianist Herman Foster is resourceful and creative, while bassist
Wl Geoff Fuller and drummer Victor Jones provide a solid yet
W swinging bottom.

HRWANFOSTR

NIGHT AND DAY — Red Rodney with Ira Sullivan — Muse MR
5274 — Producer: Bob Porter — List: 8.98

] One of the hardest working units around these days, this

| studio session offers listeners a fine chance to get acquainted

| with the Rodney/Sullivan band. The group splits its attention
between standards and material penned by drummer Jeff
Meyer, with the leaders alternating between sax/trumpet and
double trumpet leads courtesy of Sullivan's multi-instrumental
capabilities. Outstanding tracks are “Dial-A-Brew” and “You
Leave Me Breathless.”
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GAZIN’ AT THE CRYSTAL BALL — No revolutions will occur in radio in 1982, and
current trends will continue for the most part, although satellite-fed networks are ex-
pected to grow by leaps and bounds. Such was the consensus of a Cash Box survey of
radio program suppliers, consultants, network officials and program directors. “We
don’t see anything revolutionary happening,” said Kent Burkhart, the Atlanta-based
radio consultant who recently launched the Satellite Music Network (SMN). “We'll con-
tinue to see the black/urban format do well, and we’ll see AOR hold its strength. Coun-
try will increase a bit, and MOR will continue its fragmentation.” Not uncoincidentally,
Burkhart and his partners in SMN last fall introduced two new formats for the web —
one B/C and the other MOR. Both Toby Arnold and Pat Shaughnessy, respective presi-
dents of Toby Arnold Assoc. and TM Prods. of Dallas, reported marked increased in
clientele for their Unforgettable and TM-O-R programming packages. “The way | see it
is that the aging of America is going to pull radio into targeting for an older
demographic,” says Arnold. “This older demographically-targeted programming may
be AMradio’s saving grace.” Such is the philosphy of syndicator Al Ham, whose Music
of Your Life format is sold only to AM stations. (Cash Box, Oct. 3, 1981). Echoing that
sentiment is James Kefford, president of Drake-Chenault. “What we're seeing is a
need for AM radio programming,” he says. His firm reportedly has a programming plan

in the works. "It will be closer to a special than a major format, butitis targeted for 40.”
Consistent with these ideas is the predicted rise of talk radio this year. Rick Sklar, ABC
Radio’s programming maven, predicts that talk radio will this year emerge on the
national level and is putting his money on it as well. “I think national talk will be big,” he
says. “There are not that many good personalities available, and it will be salvation for
AM stations.” Sklar is, of course, now involved in getting ABC's Superadio talk and

STILL SOUPY — MCA recording artist
Soupy Sales recently visited AOR station
WYSP/Philadelphia in support of his latest
LP, “Still Soupy After All These Years."” Pic-
tured are (I-r): Sales; Linda Feder, promo-
tion manager, MCA,; and Steve Feinstein,
WYSP music director.

music formats off the ground. Both Sklar and

Frank Cody, director of affiliate relations
atNBC — The Source, feel that network
radio is due for a comeback in 1982. “I
think that economics will create the
need for quality programming in the
smaller markets,” says Cody. “But, you
won't see network radio dominated by
national programs as you did during the
1950s.” AOR is expected to continue to
prosper in 1982, but no consensus
about its direction was arrived at in this
survey. One view, offered by consultant
Lee Abrams of Atlanta, godfather of the
Superstars stations, is that AOR will
fragment into one format where groups
such as AC/DC, REO Speedwagon and
Styx will flourish and another that will
appeal to older listeners through the
music of Yes, the Police and Asia.
Furthermore, Abrams predicts the
rebirth of progressive rock on the radio.

(Try telling KROQ/L.A. or WBCN/Boston that it ever died.) On the other hand, Dave
Garlano, associate consultant with John Sebastian, believes AOR will become the next
mass appeal format. “I'm looking for it to take commanding shares as (Boston station)
WCOZ did,” he says. “I think this experience shattered everyone’s concept of how well
album rock can do.” Regarding tight playlists, there was also disagreement. ‘I don't
know how much tighter it can get,” says Scott Muni, PD at WNEW-FM/New York. “|
think the problems they're having in the record industry have a ot to do with it, but the
future probably belongs to those groups who are consistent, such as the Rolling
Stones.” And Larry Berger, PD at WPLJ/New York, pretty much agreed with Muni, but
was quick to add that his station has been loosening its playlist gradually and expects to
continue to do so. “We were playing more new music in 1981 than we did in 1979 or
1980." he asserts. But whether he'll continue, “depends on what product we receive.”
STATION TO STATION — On the anniversary of John Lennon’s violent death,
progressive rock outiet WBCN/Boston began circulating petitions to have his birthday
(Oct. 9)declared an international holiday and “day of peace.” The station has been ask-
ing its listeners to send in self-addressed stamped envelopes requesting petition
blanks and, reportedly, has already received a few hundred back. The station also
wants to bring this campaign to other cities via radio stations. “We want to spread this
the only way we know how which is through radio,” WBCN general manager Tony
Berardini told Cash Box. “We've gone to all the trades and all the tip sheets,” he ex-
plained. “We'd like this to come from radio.” The deadline for the petitions is tentatively
set for Oct. 8, 1982, the day before PD Oedipus plans a march to New York to present
the petitions to the United Nations. “Of course we'll have to make appointments before
hand,” says Prlscilla Sims, assistant to the program director. “You can’tjustwalk in and
give them the petitions.”. . .International opera star and RCA recording artist Placido
Domingo, in New York Jan. 12 for the taping of an NBC-TV show, stopped by country-
formatted WHN and played “guest DJ" between 3 and 3:30 p.m. to support his album
"Perhaps Love,” which he cut with John Denver. Among his actions during the half
hour, Domingo premiered Epic recording artist George Jones’ new single, “Same Ole
Me.” When asked how he liked working as a jock, Domingo reportedly replied, “It's har-
der than working at the Met". . .Minnesota Public Radio (MPR) becomes the nation’s
first radio station to equip itself with a digital multi-track recording and editing system.
The system, manufactured by 3M, was installed in MPR’s 24-track production studio
where the soundtrack for Raiders of the Lost Ark was mixed and where the National
Public Radio (NPR) weekly chamber music concerts are broadcast each Sunday morn-
ing. This new system will reportedly aid NPR’s national broadcasts over satellite. . .And
in its year end review, the Los Angeles Times named KLOS/Los Angeles air personality
Frazer Smith Personality of the Year and dubbed PD Tom Hadges Program Director of
the Year. In spite of such kudos, the journal decided to name all-talk KABC Station of
the Year, although KLOS was a runner-up. In addition, Rick Carroil, PD at KROQ, was
given an honorable mention for his efforts at mixing new wave music with his standard

fare.

THE IMMEDIACY OF RADIO COVERAGE — Please send all radio-related releases to

Air Play, Cash Box, 1775 Broadway, N.Y., N.Y. 10019.

larry riggs

INSIDE L.A. —T-Neck recording group the Isley Brothers recently paid a visit to KACE-
FM/Los Angeles in support of its album “Inside You.” Pictured outside the studio are (I-r):
Kelly Isley of the group; Alonzo Miller, KACE MD; Paris Eley, vice president. promotion,
black music, Epic/Portrait/CBS Associated Labels; and Marvin and Ronald isley of the

group.

WKTU/N.Y., KLOS/L.A. Top
Music Stations In Fall Arbs

(continued from page 5)

needed a change, going to urban contem-
porary and changing its call letters to
WRKS. It hired Barry Mayo from B/C station
WGCI/Chicago and named him assistant
PD. In addition to changing the station’s
sound, Mayo brought some community-
involvement techniques he had learned in
Chicago to the station, which apparently
paid off in the Fall book.

Contrasting to the pattern in Los
Angeles, AOR fared somewhat dubiously in
New York this time around. While ABC 0&0
WPLJ rose from 4.1in the Summerto 4.5in
the Fall, Metromedia’s WNEW-FM declined
to 2.4 from 2.6, and WPIX tfell to 0.8 from
1.3.

Meanwhile, in Los Angeles, country
music was another format in which the
traditional leader was replaced. KLAC, the
longtime leader in this field, fell from 2.9 to
2.7, while KZLA's unique easy country for-
mat cornered a 2.5 share on the FM station
and .4 onthe AM for a 2.9 total this time, ris-
ing from a combined 2.0 AM and FM sum-
mertime share. KHJ remained steady at
1.8. On the other hand, in New York, coun-
try seemed to be on something of a
downswing. While FM station WKHK held
onto its 1.5 share, AM country music
leader, Mutual's WHN, fell from 2.8 to 2.1

The adult contemporary format gained

Kakoyiannis Named
VP/GM At WNEW

NEW YORK — Mike Kakoyiannis has been
named vice president and general
manager of Metromedia’'s WNEW-FM/New
York, replacing Mel Karamazin, who had
left the station to become president of In-
finity Broadcasting. Kakoyiannis comes to
the post after serving as the station's
general manager since 1976. He also
briefly worked as general sales manager
for WNEW-AM. Kakoyiannis began his
career with Metromedia in 1972 as an ac-
count executive for Metromedia Sales.

ABC Radio Webs Pact

Scientific Atlanta Corp.

NEW YORK — The ABC Radio networks
last week signed a contract with Scientific
Atlanta for the manufacture and marketing
of satellite earth stations to the network’s
radio affiliates. Each of the 1,800 stations
affiliated with either the ABC Contem-
porary, Entertainment, FM, Information or
New Rock or Direction webs will own its
own receiving dish.

slightly in New York as FM station WYNY,
an NBC 0&O, rose to 4.4 from 4.1 in the
summer, perhaps as a result of its use of
call-out research and such talk programs
as Sexually Speaking. In contrast, KNX-
FM/Los Angeles declined to 2.6 from last
summer’s high of 3.0.

One other trend worth looking at was
Top-40 formatted WNBC/New York's rise
to 4.5 from 3.9 compared with Top 40
pioneer WABC's decline from 3.7 to 3.1.
This may have been affected by the end of
New York Yankee broadcasts.

All figures quoted here represent
average quarter-hour shares of
metropolitan areas 12+ from 6 a.m. to mid-
night, Monday-Sunday.

Temple Named
To NBC Radio
Division VP Post

NEW YORK — Bill Temple was named vice
president of administration and finance for
NBC Radio division. He will be responsible
for overseeing the division's sales,
business affairs and personnel depart-
ment.

Temple returns to NBC after 11 months
as vice president of non-commercial
marketing at RCA SelectaVision, a post he
held since May 1979. Temple left RCA in
April 1978 to form his own entertainment
business consultancy, vacating his post as
NBC Television stations division vice presi-
dent of administration. Temple began his
career in 1966 in NBC's department of
business affairs.

Bill Temple
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TOP 100 SIN

January 23, 1982

LAST

THIS

WEEK WEEK

1

12

15

22

21

30

29

28

23

27

32

25

24

20

43

GCENTERFOLD

‘HARDEN MY HEART

'TROUBLE

.LEATHER AND LACE

12 YESTERDAY’S SONGS

‘SHAKE IT UP

15 YOUNG TURKS

. COME GO WITH ME

25

26
27
28

29

1 1 CAN'T GO FOR THAT
(NO CAN DO) DARYL HALL & JOHN OATES

2 PHYSICAL OLIVIA NEWTON-JOHN
THE J. GEILS BAND

4 WAITING FOR A

GIRL LIKE YOU FOREIGNER

5 LET'S GROOVE EARTH, WIND & FIRE
QUARTERFLASH

URN YOUR LOVE AROUND
GEORGE BENSON

LINDSEY BUCKINGHAM

9 COMIN’ IN AND OUT
OF YOUR LIFE BARBRA STREISAND

STEVIE NICKS
(with DON HENLEY)

HOOKED ON CLASSICS LOUIS CLARK
CONDUCTS THE ROYAL
PHILHARMONIC ORCHESTRA

NEIL DIAMOND

THE SWEETEST THING
(PVE EVER KNOWN)

JUICE NEWTON
THE CARS
ROD STEWART

SOMEONE COULD LOSE

A HEART TONIGHT EDDIE RABBITT

.WAITING ON A FRIEND ROLLING STONES

Qcom NIGHT

‘SWEET DREAMS

PAUL DAVIS

AIR SUPPLY

‘LEADER OF THE BAND DAN FOGELBERG

YOU COULD HAVE BEEN

WITH ME SHEENA EASTON

22 UNDER PRESSURE QUEEN & DAVID BOWIE

THE BEACH BOYS

LITTLE RIVER BAND

| WOULDN'T HAVE MISSED

IT FOR THE WORLD RONNIE MILSAP
SHE’S GOT A WAY BILLY JOEL
DON'T STOP BELIEVIN’ JOURNEY
OUR LIPS ARE SEALED GO-GO'S
OH NO COMMODORES

.THROUGH THE YEARS  KENNY ROGERS

11

14

13

12

15

10

12

10

Day-Part: WBSB. JUMPS: 96KX 28 To 23, KOPA
30T027,Q10234 To 25, KIRB 17 To 12, KYYX 29
To 26, KFRC 22 To 16, KFMD 14 To 8, WLS-FM Ex
To 36, KHFI 29 To 25, WBEN-FM 15T0 10, Q105 18
To 15, WRQX Ex To 24, WNCI128 To 23, WBCY 8 To
4, WGCL Ex To 30, KOAQ Ex To 25, KIQQ 20 To
16.

SALES: Good In the West. Moderate in the
Midwest. Fair in the South. Weak in the East.

OVE IS ALRIGHT

TONITE RICK SPRINGFIELD
ADDS: WRVQ, KZZX, KRQ. JUMPS: WFLY 25 To
22, WNC123To 19, WIFI 16 To 13, WCAO 24 To 15,
WBBQ 27 To 22, KBEQ 21 To 18, WTRY 24 To 21,
WBCY 26 To 23, WIKS 15 To 11, KYYX 25 To 20,
WGCL 15 To 11, KEYN Ex To 28, KLUC 15 To 10,
KEZR 24 To 21, WTIX 27 To 22, KFMD 16 To 12,
Z102 31 To 28, KHF! Ex To 28, KCPX 27 To 23,
WRFC 27 To 22, BJ105 27 To 24, Q10522 To 18,
KZZP 18 To 15, WBSB 20 To 14, KOPA 20 To 16,
WRQX 21 To 12, WXKS 19 To 12, WPGC 12 To 9,
KFI 19 To 16.

SALES: Moderate in all regions.

36

LAST THIS WEEKS
WEEK WEEK ON
CHART
34 WORKING FOR
THE WEEKEND LOVERBOY 11

== PRIME M OVER =y

8

38 iKEY LARGO BERTIE HIGGINS
ADDS: WBBF, KLUC, KOFM, KEZR, WROR,
WVBF, WICC, KBEQ, WHB-21. JUMPS: WSEZ 29
To 16, KCPX29T0 25 WSGN11T09,KZZP 26 To
23, WZZR 29 T0 26, WMAK-FM 28 To 20, KFMD Ex
To 27, KOPA Ex To 28, WRFC 10 To 5, WHBQ Ex
To17,Q10523To 19, WAYS 20T0 16,94Q6To 4,
WGH Ex To 21, WOKI 14 To 8, WNCI 21 To 18,
WAKY 21 To 14, 2102 19 To 14, WANS-FM 21 To
16.

SALES: Fair in the Midwest and South. Weak in
the East and West.

17 34 WHY DO FOOLS

FALL IN LOVE? DIANA ROSS

58 OPEN ARMS JOURNEY
ADDS: WZUU-28, KEYN, WLOL-FM, WTIX,
WBEN-FM-37, KIMN-29, KOFM-28, 92X-25,
KOAQ, KEZR, KZZP-28, 13K, KFRC, WHBQ,
KRTH, WKBW, WIFI-26, KS95, WOW-17, 96KX,
Q102-35, KTSA, WBLI, WISM-26, WZZR, KHFI,
WRFC, WKJJ, KRAV, WQXI. JUMPS: WFLY Ex To
28, B97 Ex To 27, WICC 30 To 27, WTRY Ex To 24,
WKTI 22 To 19, KBEQ Ex To 28, Y100 Ex To 14,
Z102 35 To 31, WIKS 24 To 21, KYYX Ex To 27,
WANS-FM Ex To 27, KEGL 29 To 20, WRVQ Ex To
19, BJ105 37 To 29, KKXX Ex To 28, KLUC Ex To
26, KRQEx To 29, KFMD Ex To 28, KIQQ ExTo 39,
WWKX 14 To 10, KOPA Ex To 30, Q105 19 To 16,
KFIEx To 28, 94Q 27 To 20, WAXY Ex To 24, WOKI
Ex To 21, WHHY-FM Ex To 29, WBBQ 30 To 25,
Y103 36 To 20.

SALES: Breakouts in all regions.

40 SEA OF LOVE
ADDS: KTSA, WPGC-27, WNCI-28. JUMPS:
WCAOQ 28 To 16, KBEQ Ex To 29, KLUC 26 To 22,
KEYN Ex To 29, 94Q 30 To 27, WKXX 30 To 27,
WBSB 25 To 22, KKXX Ex To 29, WRQX Ex To 25,
WTIX 40 To 35, KEZR 16 To 13, BJ105 Ex To 36,
KRQ24To021, KOPA 27 To 24, KIRB Ex To 30, KFI
Ex To 29, WAXY 30 To 27.
SALES: Breakouts in the Midwest.

37 37 MORE THAN JUST

THE TWO OF US SNEAKER
39 38 LET ME LOVE
YOU ONCE GREG LAKE

JUMPS: WFLY 27 To 24, KFMD 17 To 13, WBCY
24 To 21, WANS-FM 26 To 17, KRQ 26 To 20,
KZZP 23 To 20, KOPA 28 To 25, KJR Ex To 21,
KJRB 24 To 21, KINT 17 To 11, WKXX 20 To 17.
SALES: Weak in all regions.

DEL SHANNON 8

15

HIT BOUN D st

2

ih!

10

LAST THIS WEEKS
WEEK WEEK ON
CHART
48 SOMEWHERE DOWN
THE ROAD BARRY MANILOW 6

ADDS: WBBF, WFLY-30, WCAO, WTRY, WZZP,
WPGC-29, KYYX, KGW, WNBC-28, WMC-FM.
JUMPS: WSEZ Ex To 32, KIQQ Ex To 35, Y100 Ex
T022, KIRExT022 KFMK 24To 19, WROR 18 To
13, KTSA 30 To 27, WHBQ Ex To 19, WZZR Ex To
30, WAXY 28T0 23, WRFCExT0 27, WGH 14T0 5,
WBSB 24 To 19, WVBF 27 To 24, WBBQ 23T0 17,
Y103 32 To 29, WAKY 19 To 12, WIFI Ex To 30,
WGCL 29 To 25, WICC 28 To 25, WANS-FM Ex To
30, WTIX 32 To 29, WMAK-FM Ex To 29, WBEN-
FM 35 To 28.

SALES: Moderate in the East.

46 ALL OUR TOMORROWS EDDIE SCHWARTZ
ADDS: Y100, WGSV, WMAK-FM, KJR, 13K,
WMC-FM-25. JUMPS: WCAO 29 To 25, WBCY 20
To 17, WSEZ 24 To 15, KOFM Ex To 29, WSKZ 24
To 21, WGCL Ex To 29, KYYX 27 To 22, FM102 Ex
To 30, WRVQ 22 To 16, WTIC-FM 29 To 26, KLUC
29 To25,KEZR 10 To 5, WZZR 27 To 23, KOPA 29
To 26, KFMD 27 To 23, Y103 29 To 26, KHFI Ex To
26, KBEQ 25 To 21, WBSB Ex To 27, WTIX 38 To
32, WOKI Ex To 31, WPGC Ex To 30.

SALES: Fair in the Midwest.

47 '@LOVE IN THE

~ FIRST DEGREE ALABAMA
ADDS: KFMD, KHFI, KRAV-16, KJR, KFI, KVIL.
JUMPS: WSKZ 20 To 16, WAYS 12 To 6, KFMK 29
To 22, WHBQ 20 To 14, WISM 15 To 12, WGH Ex
To 20, WWKX 24 To 20, WKXX 8To5 WRFC29To
21, KEEL 16 To 13,94Q 20 To 16, WMC-FM 15 To
11, WBBQ 28 T0 23, KEZR 18 To 12, WANS-FM Ex
To 28, KCPX 35 To 28, KRQ 27 To 22, WMAK-FM
16 To 12.
SALES: Fair in the Midwest and South.

oy

42 42 IF | WERE YOU LULU  1(C

44 43 MY KINDA LOVER BILLY SQUIER 1
JUMPS: WRVQ 17 To 14, KLUC 22 To 17, KHFI1 17
To 14, WRQX Ex To 22, WBCY 17 To 14, WSPT 9
To 7, WANS-FM Ex To 29, WIKS 20 To 15, KEGL
19 To 16.
SALES: Fair In The East. Weak in All Other
Regions.

HIT BOUND s

59 | MIRROR, MIRROR DIANA ROSS
ADDS: WANS-FM, 13K, WKBW, WZUU-27,
WLOL-FM, KKXX, WCAO, WTRY, Y100, KFMK-
30, KYYX, WBLI, WZZR, Q105-29, WQXI, B97,
FM102, Z102-33. JUMPS: WFLY Ex To 29, KC101
24To 21, WSEZ Ex To 34, WROR 23 To 20, 94Q Ex
To 29, KFRC Ex To 34, WBSB Ex To 23, KRTH Ex
To 28, WOK! Ex To 33, WGH Ex To 17, WBBQ 25
To 20, WKXX Ex To 29, WTIC-FM 22 To 16, WTIX
35 To 28, KEZR Ex To 27, WBEN-FM 26 To 22,
KCPX Ex To 30, BJ105 Ex To 38, KIQQ Ex To 36,
WXKS Ex To 28.

SALES: Breakouts in ali regions.

19 45 TAKE MY HEART KOOL & THE GANG 1

HIT BOUND =

67 'SPIRITS IN THE

MATERIAL WORLD THE POLICE
ADDS: KIMN-30, KRQ, KINT-23, WHHY-FM,
WKBW, Y103-33, WIFI, KBEQ, WIKS, KEYN,
WKXX, KKXX, 96KX, WTRY, KTSA, KLUC, WKJJ,
KZZX, WNCI1-29, WBBQ-30, WTIC-FM-29, KEZR,
Z102-34, WANS-FM. Day-Part: KJRB. JUMPS:
WRVQ Ex To 26, WBSB Ex To 24, WOKI Ex To 34,
WBCY Ex To 27, KCPX Ex To 39, BJ105 30 To 34,
KZZP 30 To 27, KOPA Ex To 29, KEGL 30 To 25,
WBEN-FM 40 To 36.

SALES: Breakouts in the West, East and Midwest.
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TOP 100 SINGLES

January 23, 1982

LAST THIS WEEKS
WEEK WEEK ON
CHART
33 47 MY GIRL (GONE,
GONE, GONE) CHILLIWACK 18

=
&
52 (48 BREAKIN’ AWAY AL JARREAU 9
ADDS: KHFI, KOFM, KFI. JUMPS: WCAO Ex To
30, KCPX 33T029,BJ105ExT0o37,KINT15To 12,
KBEQ 28 To 24, WTIX 28 To 24,
SALES: Fair in the Midwest.

s | T BOUN D s

69 @THAT GIRL STEVIE WONDER 2
~ ADDS: KZZP-29, WMAK-FM, KOPA, KJR, KRTH,
WHHY-FM, WIFI, KKXX, WBEN-FM-31, KIMN,
Y103-32, Y100, KHFI, WRFC, WKJJ, WNCI-30,
B97, WTIC-FM-30, Z2102-35, WDRQ-21, KRQ.
Day-Part: WOW. JUMPS: WCAQ Ex To 27, WSEZ
Ex To 35,94Q29T0 25, WBCY Ex To 29, CKLW Ex
To 21, KCPXExTo 35 WXKSExTo29,KINTEx To

22, WTIX Ex To 38.
SALES: Breakouts in all regions.
35 50 EVERY LITTLE THING
SHE DOES IS MAGIC THE POLICE 18

ABACAB GENESIS 5
~ ADDS: WFLY, KYYX, WPGC-24, WKTI-22, BJ105,
WXKS, WIFI, WTIX, KEEL. Day-Part: WMC-FM.
JUMPS: WRVQ 25 To 21, WSPT 25 To 22, KFMD
26 To 22, KEZR 20 To 16, KHF1 30 To 27, WHHY-
FM Ex To 30, WKJJ Ex To 25, WLS 18 To 15,
WBSB 23 To 18, WLS-FM 18 To 15, WRQX 22 To
19, ¥103 35 To 28, WOKI 26 To 22, KEGL 27 To 21,
WNCI 19 To 16, KKXX 17 To 14, WBBQ 29 To 24,
WBCY 25To 16, WGCL 30 To 13, CKLW 25 To 20.
SALES: Good in the Midwest, fair in the West.

Q'LOVE 1S LIKE A ROCK DONNIEIRIS 6
ADDS: WSKZ, CKLW, KOAQ, WKXX. Day-Part:
WBSB. JUMPS: 96KX Ex To 31, KLUC 28 To 23,
WOKI Ex To 23, WGCL 24 To 20, KZZP 25 To 22,
KINT 25 To 19, WLS-FM 26 To 21, KEGL 15To 12,
KKXX 29 To 26, WBEN-FM 36 To 29.

SALES: Fair in the Midwest.

55 53 FALLING IN LOVE BALANCE 9
JUMPS: KLUC Ex To 30, KHFI 8 To 6, KIQQ Ex To
40, KOPA 23 To 20, KINT Ex To 24.
SALES: Weak in all regions.

57 54 FEEL LIKE A NUMBER BOB SEGER &
THE SILVER BULLET BAND 6
JUMPS: KLUC 27 To 21, KFMD Ex To 29, WRQX
Ex To 26, WBCY 28 To 25, KEZR 26 To 23, KCPX
31T627,BJ10536 To 32, KINT Ex To 20, WIKS 16
To 12
SALES: Weak in all regions.

HIT BOUND

DADDY’S HOME CLIFF RICHARD 2
ADDS: KFI, WHHY-FM, WIFI,JB105, WICC, WTIX,
WBEN-FM-38, WSEZ, WSGN, WZZR, KXOK-30,
WBBQ, CKLW, KOAQ, WGSV, BJ105-39, WMAK-

FM, KOPA, KC101-30. JUMPS: WQXI Ex To 19,
KEZR Ex To 22, KCPX Ex To 40, KJRB Ex To 31,
KINT Ex To 21, KRTH Ex To 29.

64

61

72

DARYL HALL &
JOHN OATES

41 56 PRIVATE EYES

60 57 KEEPING OUR
LOVE ALIVE HENRY PAUL BAND 7
ADDS: WSKZ. JUMPS: 96KX 17 To 11, KYYX Ex
To 29, WRVQ 26 To 23, KFMD 29 To 25, KINT 23
To 17, WTIX Ex To 40, WBEN-FM 38 To 32.
SALES: Weak in all regions.

v CASH SMAS H st

79 . PAC-MAN FEVER BUCKNER & GARCIA 5
ADDS: 13K-27, WXKS, WAYS, KFRC, KRTH,
Y103-34, WKXX-30, KEEL. JUMPS: WSEZ 35 To
29,Y100 15 To 5, WRQX Ex To 5, WPGC 18 To 11,
B97 13 To 7,2102 17 To 8, WIFI 5 To 3.

SALES: Good in the South. Moderate in ali other

regions.

22

WORLD WITHOUT HEROES
ADDS: 94Q, WKXX.

65 KISS 7

LAST THIS WEEKS
WEEK WEEK ON
3 CHART
66 fﬁ,’MMN THEME FROM
“CHARIOTS OF FIRE” VANGELIS 7

ADDS: WOKI, KINT, KJRB. JUMPS: KJR 23 To 20.

63 61 LITTLE DARLIN’ SHEILA
ADDS: KOAQ. JUMPS: KKXX 28 To 24, KINT Ex
To 25, KEZR Ex To 25.
SALES: Weak in all regions.
A
74 @WHEN ALL IS SAID

AND DONE ABBA
ADDS: WSEZ, WSGN, 94Q, KOFM, KCPX, KINT,
WICC, WLOL-FM, KEEL. Day-Part: WMAK-FM.
JUMPS: KYYX Ex To 30, WISM 28 To 25, WRFC Ex
To 28, KRAV Ex To 18, WGSV Ex To 29, WXKS 29
To 26, KJRB 27 To 24, WAXY Ex To 29, KBEQ 23
To 20, KKXX 25 To 21.

SALES: Good in the Midwest. Fair in the South.

63 CASTLES IN THE AIR DON MCcLEAN

64)COULD IT BE LOVE  JENNIFER WARNES

" ADDS: KFYE, WHB-22, KKXX_ JUMPS: WISM 16
To7,WZZREx To 29, KXOK 29 To 26, WGSV 25 To
21, WMAK-FM 21 To 18, WTIX Ex To 36.

65 STEAL THE NIGHT STEVIE WOODS
66 WKRP IN CINCINNATI  STEVE CARLISLE

ADDS: WVBF-30.
__ SALES: Weak in all regions.

31
70

45
68

=

Ve

67 CRAZY (KEEP
ON FALLING THE JOHN HALL BAND
ADDS: WSKZ. Day-Part: WBSB. JUMPS: KFMD
Ex To 26, WWKX Ex To 30, WBEN-FM 39 To 35.
SALES: Fair in the Midwest.

p

3

| BELIEVE CHILLIWACK
7 ADDS: WSKZ, KYYX, WKJJ, 94Q, WSPT, KEZR,
KCPX, WMAK-FM, KOPA, WIFI, WTIX, WBEN-
FM-39, KEEL. JUMPS: WBSB Ex To 26, WBCY Ex
To 28, KBEQ 30 To 26.

@‘LET THE
FEELING FLOW PEABO BRYSON
ADDS: CKLW, WTIX. JUMPS: KIQQ Ex To 38,
WXKS 23 To 19, KFRC 36 To 28, WHBQ 17 To 13.

QYOU’RE MY LATEST, MY
GREATEST INSPIRATEOMY PENDERGRASS
ADDS: KFMK-29, WRFC-30, WANS-FM, BJ105,
KIQQ, KFI, WKXX. JUMPS: WSGN Ex To 29, Bg7
Ex To 30, WTIX 31 To 26.
SALES: Fair in the East.

Q’;‘TELL ME TOMORROW
&PARTVV SMOKEY ROBINSON
DDS: WCAQ, WISM, KCPX, KiQQ, KFI, KINT.
JUMPS: WOKI Ex To 32, WTIC-FM 30 To 27,
WXKS Ex To 30, KRTH Ex To 27.

72 EVERY HOME
SHOULD HAVE ONE PATTI AUSTIN
JUMPS: WBSB 26 To 21, WPGC 30 To 26, WXKS
Ex To 21.

'TONIGHT, TONIGHT BILL CHAMPLIN
Day-Part: WBSB. JUMPS: WCAO Ex To 29, KEZR
Ex To 26.

ILET’S GET IT UP AC/DC
~ ADDS: KFMD, WOKI, WIKS. JUMPS: B97 Ex To

26, KFRC Ex To 38, KEGL Ex To 24, KKXX 30 To

27.

SALES: Breakouts in the West and Midwest.

75 ANYONE CAN SEE IRENE CARA

ONE HUNDRED WAYS

QUINCY JONES featuring JAMES INGRAM
ADDS: WCAO, WXKS. JUMPS: 94Q Ex To 28,
KJRB 25 To 22, WROR 24 To 21.

SHOULD I DO IT THE POINTER SISTERS
ADDS: WFLY, KLUC, WNCI, WTIC-FM-28, WICC.
JUMPS: 94Q Ex To 30, WQXI Ex To 18.

78 START ME UP ROLLING STONES

CALL ME SKYY
ADDS: KIQQ, KRTH-30. JUMPS: CKLW Ex T0 17,
WXKS 14 To 4, KFRC 17 To 7.

SALES: Moderate in the West and East.

73

85

76

82

84

75

80

81

63
83

86

49
90

16
10

23

LAST THIS WEEKS
WEEK WEEK ON
CHART

TONIGHT I'M YOURS ROD STEWART 1
ADDS: WSEZ, WWKX, 94Q, WBSB, WOKI, KHFI,
WBBQ, B97, WKTI-21, WANS-FM, KIQQ, KBEQ-

30, KKXX. JUMPS: WRVQ Ex To 25.

OPERHAPS LOVE PLACIDO DOMINGO &

' JOHN DENVER 2
JUMPS: 13K Ex To 22, KC101 Ex To 23.

SALES: Moderate in the Midwest.

82 SEASONS OF GOLD GIDEA PARK featuring
ADRIAN BAKER 5
ADDS: WZZR, Q105-30. JUMPS: WABC 27 To 24,
KC101 Ex To 24, WNBC 23 To 20.

83 YOU CAN MADLEEN KANE 5
ADDS: WXKS, WLOL-FM.

"'BOBBlE SUE OAK RIDGEBOYS 1
ADDS: WSEZ, KFMD, WKJJ, WOKI, WBBQ,
KOFM-30, CKLW, BJ105-40, WGH. JUMPS:
WSGN Ex To 27, WQXI Ex To 16, WGSV Ex To 30,
WAYS Ex To 20, WTIX Ex To 39. ON: WCAO,

89

87

88

WICC.

50 85 HEART LIKE
A WHEEL THE STEVE MILLER BAND 13

— IF LOOKS COULD KILL PLAYER 1
ADDS: WBBQ, WBCY, KHFI, KIQQ, KCPX, KEZR,
KFRC, WGH, KBEQ. Day-Part: WBSB.

— 'WANNA BE
WITH YOU EARTH, WIND & FIRE 1
ADDS: BJ105,KIQQ, KJRB, WGH, KEEL. JUMPS:
KCPX Ex To 31, WXKS Ex To 24. ON: WTRY,
CKLW, KINT, KEZR.

71 88 NEVER TOO MUCH LUTHER VANDROSS 17

1’867-5309/JENNY TOMMY TUTONE 1
ADDS: KEZR, KRQ, KZZP, WGH. JUMPS: KEGL
20 To 15. ON: BJ105, KiQQ.

{80) WE GOT THE BEAT GO-GO'S 1
ADDS: WKTI, KRQ, KZZP, WXKS, WICC. JUMPS:
13K Ex To 20.

51 91 ARTHUR’S THEME (BEST
THAT YOU CAN DO)CHRISTOPHER CROSS 24
53 92 HERE I AM AIR SUPPLY 19
77 93 SOUTHERN PACIFIC NEIL YOUNG &
CRAZY HORSE 6
92 94 IT'S MY PARTY DAVE STEWART &
BARBARA GASKIN 8
78 95 THOSE GOOD
OLD DREAMS CARPENTERS 6
54 96 WRACK MY BRAIN RINGO STARR 12
56 97 THE OLD SONGS BARRY MANILOW 16
91 98 THE THEME FROM HILL
STREET BLUES MIKE POST featuring
LARRY CARLTON 23
95 99 SUPER FREAK (PART 1) RICK JAMES 25
93 100 LIVING EYES BEE GEES 12
pr | OOKING AHEAD
’LL FALL INLOVE AGAIN SAMMY HAGAR

ADDS: KFMD, BJ105, WGH. JUMPS: KKXX Ex To 30
HERETOLOVEYOU DOOBIEBROTHERS
ADDS: KYYX, WHHY-FM
FOOL FORYOURLOVE CHARLIE
ADDS: KFMD, WIKS

CASH SMASH—denotes significant sales activity.
PRIME MOVER—denotes significant radio activity.
HIT BOUND-—denotes immediate radio acceptance.
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CASH BOX ROCK ALBUM RADIO REPORT

THE CARS * SHAKE IT UP »
ELEKTRA

ADDS: None. HOTS: WBAB, KMET,
WLVQ, KSFX, KZEL, WYSP, KEZY,
KROQ, KBPI, KNCN, KMGN, KNAC,
WHFS, WRNW, WSHE, WPLR,
WAAF, WCCC, WMMS, WKLS,
WOUR, KSHE, WCOZ, KZAM, WLIR,
WABX, KOME, WBLM, WGRQ.
MEDIUMS: KLOL. PREFERRED
TRACKS: Title, Since, Cruiser,
Victim, Think.

SALES: Good to moderate in all
regions.

SAMMY HAGAR » STANDING
HAMPTON » GEFFEN

ADDS: KMET, WOUR, WAAF,
WPLR, WRNW, WCCC, KLOL,
WCOZ, WLIR, KOME, WBLM,
WGRQ, KSJO. HOTS: KSHE, WABX.
MEDIUMS: WBAB, WLVQ, KSFX,
KZEL, WYSP, KBPI, WSHE, WMMS,
WKLS, KLOL, KOME, KMGN, KNCN.
PREFERRED TRACKS: I'll Fall, One
Way, Piece.

SALES: Moderate breakouts in West
and Midwest; fair in others.

# 1 MOST ADDED # 1 MOST ACTIVE

LP Chart
Position

LP Chart
Position

Position

# 2 MOST ADDED

3 AC/DC * FOR THOSE ABOUT TO ROCK WE SALUTE 68 JOAN JETT & THE BLACKHEARTS » | LOVE ROCK 'N
YOU « ATLANTIC ROLL » BOARDWALK
ADDS: None. HOTS: WBAB, KMET, WLVQ, KSFX, KZEL, ADDS: KSFX, KBPI, KSJO, WABX. HOTS: WBAB, WLVQ, — PRISM *» SMALL CHANGE « CAPITOL
WYSP, KROQ, KBPI, KNCN, WSHE, WPLR, WAAF, KZEL, WYSP, KROQ, WRNW, WSHE, WPLR, WAAF, ADDS: KMET, KSFX, KNCN, WBLM. WABX, WLIR, KLOL.
WCCC, WMMS, WKLS, WOUR, KLOL, KSHE, WLIR, WCCC, WMMS, WKLS, WOUR, KLOL, WCOZ, WLIR, HOTS: None. MEDIUMS: None. PREFERRED TRACKS:
KOME, WGRQ, KMGN. MEDIUMS: WRNW, WCOZ, WBLM, WGRQ, WHFS. MEDIUMS: KNCN, KMGN, KNAC, Don't Let.
WBLM, KSJO. PREFERRED TRACKS: Let's, Evil, Venom, KOME. PREFERRED TRACKS: Bits, Crimson. SALES: Just Shipped.
Title. SALES: Moderate to fair in all regions; strongest in
SALES: Good in all regions. Midwest.

2 JOURNEY « ESCAPE » COLUMBIA
ADDS: None. HOTS: WSHE, WMMS, WKLS, KLOL,
KOME, KSJO, KNCN, KBPI, KEZY, KMET, WBAB.

QUARTERFLASH « GEFFEN

s 5 MOSTADDED MEDIUMS: WAAF, WCOZ, WABX, WBLM, KMGN. ADDS: None. HOTS: WBAB, KMET, KZEL, WYSP, KEZY,
PREFERRED TRACKS: Believin’, Open, Crying, Stone. SVBFE.XKN(SNMSMG;, VMVSHS, WAAF, WMMS, KLgL,WLIR.
) - - ABX, K , WBLM, KSJO, KNX. MEDIUMS: WLVQ,
190] BRYANADEMSE YOURW ANTHIT Y OULGOTfITes AEM SALES: Goodin allregions. KSFX, WPLR, WOUR, KSHE, WCOZ, KZAM. PREFERRED
ADDS: KZEL, KEZY, KMGN, KOME, WSHE. HOTS: 50 THE KINKS » GIVE THE PEOPLE WHAT THEY WANT » TRACKS: Harden.
WAAF, WMMS, WOUR. MEDIUMS: KEZY, WPLR, WKLS, ARISTA SALES: Good to moderate in afl regions.
KLOL, WGRQ, KSJO, KBPI, KSFX, WLVQ. PREFERRED ADDS: None. HOTS: WRNW., WSHE, WPLR, KOME,
TRACKS: Open. WGRQ, KNAC, KROQ, WYSP, KSFX. MEDIUMS: WAAF 5 THE ROLLING STONES ¢ TATTOO YOU - ROLLING
SALES: Fair in Midwest; weak in others. WKLS, WOUR, WCOZ, KSJO, KMGN. PREFERRED STONES/ATLANTIC
TRACKS: Better, Destroyer, Title, Dial. ADDS: None. HOTS: WBAB, KMET, WLVQ, KZEL, KEZY,
SALES: Moderate to fair in all regions. KROQ, KBPI, KNCN, KMGN, KNAC, KSJO, WGRQ,
WBLM, KOME, WRNW, WSHE, WAAF, WCCC, WMMS,
25 LOVERBOY ¢ GET LUCKY « COLUMBIA WKLS, WOUR, KSHE, WCOZ, KZAM, WLIR. MEDIUMS:
ADDS: None. HOTS: WBAB, KMET, WLVQ, KZEL, WYSP, WPLR, KLOL, WABX. PREFERRED TRACKS: Waiting,
66 BLACK SABBATH « MOB RULES + WARNER BROS. KNCN, KMGN, KSJO, WGRQ, WSHE, WPLR, WAAF, Start, Slave, Limousine.
ADDS: WKLS. HOTS: WAAF, WMMS, KOME, WGRQ. WMMS, WKLS, WOUR, KLOL, KSHE, WCOZ, WLIR, SALES: Good in all regions.
MEDIUMS: WKLS, WSHE. WPLR, WCCC, KLOL, KSHE WABX, KOME, WBLM. MEDIUMS: KSFX, KROQ, KBPI,
WCOZ WBLM. KMGN. WLVQ WBAB. PREFERRED WRNW, WCCC. PREFERRED TRACKS: Working. 22 RUSHS<EXIT...STAGELEFT*MERCURY/POLYGRAM
TRACKS: Over. ' SALES: Moderate in all regions; strongest in West. ADDS: None. HOTS: WMMS, WCOZ, KOME, WYSP.
SALES: Moderate to fair in all regions. MEDIUMS: WPLR, WAAF, WCCC, KLOL, WBLM, KMGN,
g # 4 MOST ADDED KBPI, KSFX, WBAB. PREFERRED TRACKS: Open.

LINDSEY BUCKINGHAM ¢« LAW AND ORDER -« SALES: Moderate to fair in all regions.

ASYLUM 83 BOB & DOUG McKENZIE « GREAT WHITE NORTH -«

ADDS: None. HOTS: WRNW, WSHE, WMMS, KNX, KEZY, MERCURY/POLYGRAM

WBAB. MEDIUMS: KOME, KMGN, KZEL, KMET. | ADDS: KMET, KMGN, WKLS, WCCC, WPLR. HOTS: i S HSNARIHD

PREFERRED TRACKS: TI'O.Ub|e- WMMS, WGRQ, KZEL, WLVQ, WBAB. MEDIUMS: WAAF, 114 SOFT CELL * NON-STOP EROTIC CABARET » SIRE

SALES: Moderate in all regions. WHFS, KBPI, WYSP. PREFERRED TRACKS: Take Off ADDS: WYSP, KROQ, KNAC, WHFS, WLIR, WMMS.
Beerhunter, Donuts, School. HOTS: KNAC. MEDIUMS: None. PREFERRED TRACKS:
SALES: Moderate to fair in all regions; strongest in West. Tainted.

197 PETER CETERA » FULL MOON/WARNER BROS. SALES: Moderate breakouts in East and West; fair in
ADDS: KLOL. HOTS: WBLM, WYSP. MEDIUMS: WPLR, others.

WAAF, WCOZ, KZAM, KOME, KSJO, KNX, KMGN, KBPI,

96 THE STEVE MILLER BAND » CIRCLE OF LOVE -
KROQ, KEZY, KZEL. PREFERRED TRACKS: Limelight.

e : CAPITOL
SALES: Fair in Midwest; weak in others. ADDS: None. HOTS: WRNW. MEDIUMS: WPLR, WAAF
FOREIGNER * 4 » ATLANTIC WMMS, WOUR, KZAM, WBLM, KNX, KBPI, KEZY. 14 ROD STEWART ¢ TONIGHT I'M YOURS « WARNER
ADDS: None. HOTS: WBAB, KMET, KZEL, WRNW, PREFERRED TRACKS: Title, Heart. BROS.
WAAF, WMMS, KLOL, WCOZ, WABX, KOME, WGRQ SALES: Fair in East and West; weak in others. Q?Ao'a Egrr]\:E H}?Jf: }ZVBBP?Bk[\_:AéFY*NV}\(Ii\A\éVTPLhF;VE\éV'thg
KSJO, KNX, KMGN, KNCN. MEDIUMS: WPLR, WBLM , . ] | | :

' ' ' ' ; 36 MOLLY HATCHET * TAKE NO PRISONERS « EPI
KEZY. PREFERRED TRACKS: Waiting, Juke Urgent, ADDS: None. HOTS: WAAF. KMGN. KNCN. KZEL ,EMET yRK:ng;/OTUtT*- KTSHEWLIR‘ KMGN, WLVQ. PREFERRED
y 1 . ' ! E . B : Title, Turks.

Night.

MEDIUMS: W
SALES: Good in all regions. WMMS, WOUR, KOME, WBLM, WGRQ, KBP,

ALES: i ions.
WBAB. PREFERRED TRACKS: Open. S S: Good to moderate in all regions

23 GENESIS « ABACAB * ATLANTIC SALES: Fair in all regions; strongest in South. 155 SURVIVOR « PREMONITION « SCOTTI BROS.

ADDS: None. HOTS: WBAB, KSFX, WYSP, KEZY, KMGN, 11 STEVIENICKS * BELLA DONNA * MODERN/ATLANTIC Cvax?ai' N,SS‘;,'.:°I§3§LﬁbévNBL¥smET§g§' V»fﬁ??

KNAC, WHFS, WRNW, WSHE, WAAF, WMMS, WOUR, ADDS: None. HOTS: WMMS, KLOL, WABX, KOME, KNX, PREFERRED TRACKS: Poor | ' ' ’

KSHE. WCOZ, WLIR, WABX, WGRQ, KSJO. MEDIUMS: KNCN, KBPI, KEZY. MEDIUMS: WAAF, WCOZ, KZAM, SALES: Moderate in Midwest: fair in others

KMET, WLVQ, KZEL, KBPI, KNCN, WCCC, WKLS, KLOL, KMGN, KMET. PREFERRED TRACKS: Leather, Draggin’, ) ! ' '

KZAM, WBLM. PREFERRED TRACKS: Title, Dark, Edge. 64 TRIUMPH » ALLIED FORCES * RCA

Another, Reply. ) ) SALES: Good to moderate in all regions. ADDS: WLVQ. HOTS: WAAF, WMMS, WOUR, KLOL,

SALES: Good to moderate in all regions. KOME, KNCN, WYSP, KMET. MEDIUMS: WRNW, WCOZ
26 OZZY OSBOURNE « DIARY OF A MADMAN » JET/CBS WABX. KSJO KMGN. KSFX. WLVQ. PREFERRED

ADDS: None. HOTS: WMMS, KLOL, WABX, KOME, KNX, TRACKS: Magic. ' '

KNCN, KMGN, KSJO, WSHE, WPLR, WAAF, WCCC,

SALES: M ate to fair in all regions.
WMMS, WKLS, KLOL, WCOZ, WLIR, KOME, WGRQ. oderate " eglons

24 THE GO-GO’S *« BEAUTY AND THE BEAT * I.LR.S./A&M

ADDS: None. HOTS: WMMS, WKLS, KZAM, KOME, MEDIUMS: WBAB, WLVQ, KSFX, KBPI, WRNW, WOUR, — BOB WEIR *» BOBBY & THE MIDNITES * ARISTA
WHFS, KNAC, KNCN, KROQ, KSFX, WBAB. MEDIUMS: KSHE, WBLM. PREFERRED TRACKS: Over, Title. ADDS: KZAM. HOTS: None. MEDIUMS: WRNW, WPLR,
WLIR, KMGN, KMET. PREFERRED TRACKS: Lips, Beat, SALES: Good to moderate in all regions; strongest in WAAF, KSHE, KOME, WHFS, KMGN, KBPI, KZEL, KSFX,
This Town. Midwest. KMET, WBAB. PREFERRED TRACKS: Open.

SALES: Good to moderate in all regions. SALES: Weak in all regions.

127 THE HENRY PAUL BAND « ANYTIME * ATLANTIC

— DONNIE IRIS » KING COOL » CAROUSEL/MCA ADDS: None. HOTS: KSHE, WLIR, KMGN, KEZY. — BOB WELCH *RCA
ADDS: WLVQ, WYSP, KOME. HOTS: WPLR, WGRQ. MEDIUMS: WBAB, KEMT, WLVQ, KZEL, WRNW, WSHE, ADDS: None. HOTS: WCOZ. MEDIUMS: WPLR, WAAF,
MEDIUMS: WLVQ, KOME, WAAF, WKLS, KMGN, KBPI, WPLR, WAAF, WMMS, WKLS, WABX, KOME, WBLM, KLOL, WBLM, KSJO, KMGN, KNCN, KBPI, WLVQ.
KSFX, WBAB. PREFERRED TRACKS: Love Is. WGRQ, KNCN, KBPI. PREFERRED TRACKS: Keeping. PREFERRED TRACKS: Open.
SALES: Fair in Midwest; weak in others. SALES: Fair in all regions; strongest in South. SALES: Fair in Midwest; weak in others.

THE J. GEILS BAND « FREEZE-FRAME * EMI AMERICA = e P.OLICE : GHO_ST LIS LT g 2 LERLIDUNG (CRRZvEHORZE o RESACETORR:

ERYRI HOTS: WBAB. KMET WLVQ. KSFX, KZEL ADDS: None. HOTS: WBAB, KMET, WLVQ, KZEL, KEZY, REPRISE

WYSP. Koé‘Ze.Y KNC.N A TS RTeT 'WSHE, KROQ, KBPI, KNCN, KMGN, KNAC, WHFS, KSJO, ADDS: None. HOTS: KMET, WRNW, WLIR, KOME,

WM omya Aok SAW. WMMé WKLé WOUR KSHE, WGRQ, WRNW, WSHE, WPLR, WAAF, WCCC, WMMS, KMGN, WYSP, KZEL. MEDIUMS: WBAB, KSFX, WSHE,

WCOZ. WLIR. WABX. KOME WéLM WéRQ MEDIUMS: WKLS, WOUR, KSHE, WCO0OZ, WLIR, WABX, KOME. WAAF, WMMS, WOUR, KSHE, WC0Z, WBLM, KSJO,
f . g . i . : : PREFERRED TRACKS: Spirits, Every, Secret, One, WHFS, KBPl. PREFERRED TRACKS: Southern, Shots,

KROQ, KBPI. PREFERRED TRACKS: Centerfold, Title. Invisible Opera, T-Bone

SALES: Good in all regions. SALES: Good to moderate in all regions. SALES: Moderate in East and West; fair in others.

LISTED ALPHABETICALLY BY ARTIST




TOP 20

Spiritual

12/26

-

GO
SHIRLEY CAESAR (Myrrh MSB 6665)

HIGHER PLANE
AL GREEN (Myrrh MSB 6674)

PRESENTING THE WINANS
(Light 5792)
THE HAWKINS FAMILY

& W N

LIVE
WALTER HAWKINS (Light LS 5770)

5 EDWIN HAWKINS LIVE
WITH THE OAKLAND
SYMPHONY ORCHESTRA
(Myrrh MSB-6691)

6 IS MY LIVING IN VAIN
CLARK SISTERS (New Birth 7056)

7 SAINTS HOLD ON
SENSATIONAL NIGHTINGALES
{Malaco 4373)

8 WHERE IS YOUR FAITH
JAMES CLEVELAND & THE SO.
CALIFORNIA COMMUNITY CHOIR
(Savoy SGL 7066)

9 CLOUDBURST
MIGHTY CLOUDS OF JOY
(Myrrh MSB 6663)

10 TRUE VICTORY
MIN. KEITH PRINGLE
(Savoy SGL 7053)

11 I’'M BLESSED
4TH OF MAY (Savoy SL 14629)

12 YOU’'VE BEEN MIGHTY
GOOD TO ME
NEW JERUSALEM BAPTIST CHURCH
CHOIR (Savoy 7070)

13 THE LORD WILL MAKE A

WAY
AL GREEN (Myrrh MSB 6661)
14 BE ENCOURAGED
FLORIDA MASS CHOIR (Savoy 7046)

15 DON'T GIVE UP
ANDRAE CROUCH (Warner Bros. BSK
3513)

16 YOU DON'T KNOW HOW
GOOD GOD’S BEEN TO ME
CHARLES FOLD & THE FOLD
SINGERS
(Savoy 7061)

17 SWEET REVIVAL
GOSPEL KEYNOTES (Nashboro 7247)

18 MIRACLES
JACKSON SOUTHERNAIRES
{Malaco M-4370)

19 WHEN ALL GOD’S
CHILDREN GET
TOGETHER
REV. KEITH PRINGLE
(Savoy SL 14656)

20 JAMES CLEVELAND WITH

THE METRO MASS CHOIR
" (Savoy SGL 7067)

Weeks
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Chart

2

3

14
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22
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38
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34

Inspirational

10

1"

12

13

14

15

16

17

18
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LBUMS

Weeks
on

12/26 Chart

THE TRAVELER
DON FRANCISCO (New Pax NP 33106) 1 14

AMAZING GRACE

B.J. THOMAS (Myrrh MSB 6675) 3 22
PRIORITY

IMPERIALS (Dayspring DST 4017) 2 48

AMY GRANT)IN CONCERT

(Myrrh MSB 6668 32

COLLECTIONS

KEITH GREEN (Sparrow SPR 1055) 6 18
MUSIC MACHINE

CANDLE (Birdwing BDWG 2004) 5 202

UNFAILING LOVE
EVIE TORNQUIST (Word WSB 8867) 14 6

| SAW THE LORD

DALLAS HOLM {Greentree R 3723) 12 6
FORGIVEN

DONFRANCISCO (New Pax NP 33042) 7 164
JONI'S SONG

JONI EARECKSON (Word WSB 8856) 11 12

BULLFROGS AND
BUTTERFLIES

CANDLE {Birdwing BWR 2010) 8 72
MY FATHER’S EYES

AMY GRANT (Myrrh MSB 6625) 9 58
PRAISE V

VARIOUS ARTISTS

{Maranatha MM 0076) 10 28
ANTSHILLVANIA

CANDLE (Birdwing BWR 2030) 18 8
THE VERY BEST OF THE
IMPERIALS

(Dayspring SST 4025) — 2
AMY GRANT IN CONCERT

VOL. Il

{Myrrh MSB 6677) = g
HEED THE CALL

IMPERIALS (Dayspring DST 4011) == g

BEST OF B.J. THOMAS
B.J. THOMAS (Myrrh/Word MSB 6653) 13 64

ANIMALS & OTHER

CRITTERS
CANDLE (Birdwing BWR 2031) 15 6

HOLM, SHEPPARD,

JOHNSON
(Greentree R 3583} 12 10

message.

YOU HAVEN'T SEEN ANYTHING YET — Bridge — Brentwood Ly
Records R-5018 — Producer: Billy Crockett — List: 7.98

Whether singing the uptempo “I'm Blessed" or the tender §
“His Touch,” Bridge displays a unique understanding of choral
harmony. With majestic voices lifted high, the sincerity of
Bridge touches the hearts of listeners. The depth of each voice
isapparentin such cuts as “l Know Where I'm Going"” and the ti-
tle cut, as the group shows us what we haven't seen yet.

ALBUM REVIEWS

SO MUCH TO BE THANKFUL FOR — Dynamic Dixie Travelers
— T-Jaye 1710 — Producer: Ted Jarrett — List: 7.98

The Dynamic Dixie Travelers show how dynamic a group it
really is on this album, which showcases its special blend of
traditional quartet and contemporary gospel sound. Highlights
include such soul-stirrers as “Jesus |s My Everything,” “Heaven
Bound” and the title cut. Although the quartet shines asone, the
vocal artistry of Levert Allison deserves special recognition.

NEVER LET ME GO — Michael James Murphy — Milk & Honey
MH 1035 — Producer: Wayne Boosahda — List: 7.98

From the strength of the title cut through the sensitivity of
“Foreign” to the contemporary flow of “Give a Little Bit of Your
Love,” Michael James Murphy convinces the listener he has
mastered the variations of gospel music. Wayne Boosahda's
production further enhances this LP, which features everything
from synthesizers to saxophones to convey its musical

A

Gospel Music Assn. Sets Theme,
Agenda For Upcoming Seminar

by Susan Coker

NASHVILLE — Gospel Music Week, spon-
sored by the Gospel Music Assn. (GMA),
has been set for Feb. 28-March 3 at the
Opryland Hotel here. The theme for the
week is “A New Dimension — A Wider Vi-
sion — A Deeper Education — A Higher
Purpose.”

A series of seminars have been
scheduled for March 1 and 2, with the main
focus to be on merchandising and
marketing of gospel music and product.

The conferences will feature Ken Puckett
of Puckett & Ballard Agency, Ed Lidon of
Thomas Nelson Publishing Company,
Macy Lippman of Macy Lippman Marketing
and Dave Sholin of Gavin Report, among
others. Also scheduled is a multi-media
presentation from the National Assn. of
Recording Merchandisers (NARM).

A full day of church music workshops un-
der the direction of Johnny Mann/Johnny
Mann Singers is scheduled for March 2.
Choral music packets will be provided by
Word Inc., M.S.1., Lexicon Music, Benson
Company, Hope Publishing Company,

New Releases
Highlighted At Int’l
Word Sales Meet

NASHVILLE — The Benson Company held
its first international marketing and sales
conference recently on Paradise Island in
the Bahamas, which was attended by
representatives of various companies
associated with the Benson Company, as
well as its own sales and marketing force.
During the meeting, company represen-
tatives were informed that they would no
longer represent any of the printed music
product created by Benson or its various
associates, thus allowing the staff to con-
centrate fully on the marketing and sales of
recorded product only. This new develop-
ment is in keeping with one of the Benson
Company's goals announced for 1982 —
to allow more creative and active promo-
tion on the part of the sales staff.

Following a series of company policy
meetings, time was given to 13 of the 15
labels distributed by the company for
presentation of upcoming product
releases. Those labels participating in-
cluded Refuge, Lamb & Lion, HeartWarm-
ing, Paragon, Star Song, Impact, NewPax,
Pilgrim/America, Hope Song, Milk &
Honey, Home Sweet Home, New Dawn and
Greentree.

Gentry McCreary, Benson’s new inter-
nationa!l black music marketing manager,
who will also be general manager of Ben-
son’s in-house black gospel label, and D.J.
Rogers, general manager of and artist on
Hope Song Records, introduced the
marketing representatives to the history of
black gospel music during one session.

Two definite goals set by the company
were to have the album “Alleluia: A Praise
Gathering for Believers" certified platinum
through special promotions. The album
has already sold more than 850,000 units.
Another goal is to have the album “Dallas
Holm & Praise . . . Live" certified gold.

During the conference, the Benson Com-
pany named Morris West Record
Marketing Representative of the Year for
his work in the Georgia and northern
Alabama territories. Bill Robison was
named Benson’s Regional Record
Marketing Manager of the Year. He
manages the upper Midwestern portion of
the country for the company. Others
recognized included Mark Hollingsworth,
promotion and marketing representative in
the Chicago area and Loren Balman,
Merchandiser of the Year.

Lorenz Corp., Brentwood Music, Triune
Publishing and Shawnee Press.

A “Hot-Seat” forum is scheduled for
March 3, which will give participants an op-
portunity to have their questions answered
by music industry panelists.

Registration Fee

Included in the registration fee, which is
$125 for members and $150 for non-
members, will also be sponsored
breakfasts, luncheons and nightly gospel
music concerts featuring gospel artists. For
those planning to attend only the Dove
Awards presentation and banquet, tickets
will be $35 for members, $40 for non-
members. Seating is on a first-come basis.

For every 10 registrants from the same
organization, a free registration will be
given.

Admittance to all functions will be by
registration badge and tickets, which will be
furnished at the time of registration.

For registration information, contact the
Gospel Music Assn., P.O. Box 23201,
Nashville, Tenn. 37202 or telephone 615-
242-0303.

Benson Holds Int’l
Sales Conference
In The Bahamas

WACO — With its entire sales staff, the East
and West Coast A&R departments, regional
promotion directors and marketing and
promotion departments, as well as seven
foreign distributors in attendance, Word
Records and Music recently held its annual
sales conference at the Hilton Hotel here.
Foreign distributors included represen-
tatives from Canada, England, Australia,
Norway, South Africa, New Zealand and
Holland.

The sales conference was highlighted by
a presentation of upcoming product
releases, including an album titled
“Miracle” by B.J. Thomas, and a perfor-
mance by some of the label's artist roster,
including Al Green, the Bill Gaither Trio,
Russ Taff, Bobby Jones and New Life, Dana
Scallion and Thomas.

Keynote Address

The keynote speaker for the conference
was Word's newly promoted executive vice
president, Stan Moser, who commented,
“Three years ago we had the biggest roster
in the business. Now, we have pared down
our outside arrangements, concentrating
on careers and ministry.” According to
Moser, the challenge for 1982 is to "take
care of the existing family of artists,” adding
that rather than build on an already existing
roster, the company will put all of its efforts
into enlarging the current markets.

“Our new venture into video, church
films and regional promotion are indicative
of the push towards a greater artist
development approach to artists rather
than quantity,” he said. “A very significant
point that can be made is that for the first
time our marketing staff is equal to our
sales staff in numbers. We are looking
forward to a major push for excellence in
'82, a push for quality and not numbers.”

During the award’s dinner, Denny Bray
was presented the CBA Salesman of the
Year Award, and Gil Sypher won the first
annual President's Award, given for “total
excellence” in the industry. The Special
Achievement Award was presented by
Word vice president of sales Roland Lundy
to John Moore, Sypher's regional manager.
Additional awards presented included the
Pacer Award, given to Paul Davis and the
Region of the Year, awarded to Denny Bray,
Steve Sutton and Davis from James High's
Southwest region.
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Country Music
Campaign Waged
By Warner Bros.

LOS ANGELES — “Deep In the Heart Of
Country,” a major marketing, advertising
and promotion campaign Warner Bros.
Records plans for its new and established
country artists, will begin at the end of
January. Artists to be featured in the cam-
paign include John Anderson, Emmylou
Harris, T.G. Sheppard, Frizzel and West,
Con Hunley, Gail Davles and newcomer
Gary Morris.

The first phase of the campaign will in-
volve a variety of merchandising aids along
with extensive print and radio advertising
focused on four LPs. They include Ander-
son’s “l Just Came Home To Count The
Memories,” Harris' “Cimarron,” Shep-
pard’s “Finally!” and Frizzell and West's
“The David Frizzell And Shelly West
Album.”

Merchandising aids will consist of
header cards featuring Harris, Sheppard
and Frizzell and West along with 24X26
posters. Also planned in the campaign is a
specially designed logo that has shipped to
radio, retail and WEA branch personnel.

A "“Deep In The Heart Of Country” sam-
pler LP will ship Feb. 10, containing four-
teen cuts by the featured artists, WEA local
and regional staffersin addition to key retail
and radio. Catalog sets on the featured ar-
tists will also be available for selected coun-
try radio giveaways.

Running from mid-March through April
will be the second phase featuring the
above programs, plus cover blow-up
posters for Davies, Morris and Hunley LPs
due from the label.

Special impact sales programs and
catalog product on all the “Deep In the
Heart Of Country” artists will also be part of
the ongoing campaign.

Cedarwood Enters
Agreement With
Leonard Publishing

NASHVILLE — The Cedarwood Publishing
Co. here has signed a three-year print deal
with the Hal Leonard Publishing Corp. The
agreement, which covers reprint rights to
Cedarwood songs for sheet music, folios,
educational publications and other print
outlets, will greatly increase the visibility of
Cedarwood's catalog, according to Bill
Denny, president of the company.

“Hal Leonard is very strong in the
educational field, which is an area
Cedarwood has never been exposed in
before,” said Denny. “The company also
has new merchandising ideas in the pop
and country areas that interest us greatly.”

Keith Mardak, executive vice presi-
dent of the Leonard company, said the
company published owner’s manuals for
90% of the organs sold in the United States
and added that Cedarwood songs would
“lend themselves well to such books.” The
35-year-old firm boosted its involvement in
pop publishing about two years ago, ac-
cording to Mardak, and has seen a big
response in sheet music, personality books
and piano/vocal folios in that field. Ad-
ditionally, Leonard has developed a series
titted Back Pocket Lyrics, a pocket sized
publication that offers words and chords to
songs on hit albums.

The arrangement is the first across the
board exclusive print deal for Cedarwood,
which has about 7,000 songs in its affiliated
catalogs.

Hal Leonard also represents the music of
publishers, including Chappell, Hill and
Range, RSO, MPL and the Entertainment
Company, as well as songs by Paul
McCartney, Tom T. Hall, Johnny Cash, Pink
Floyd, Elton John and others.

-

THE STORYTELLERAND THE BANJO MAN — Bluegrass master Earl Scruggs and Tom

T. Hall, the man known as "the storyteller” to his fans, are in Nashville recording a duet
album with producers Randy Scruggs and John Thompson. Earl Scruggs’ birthday just
happened to fall during the recording sessions so all involved took time out to enjoy some
cake. Pictured are (I-r): Randy Scruggs, Hall, Earl Scruggs and Thompson.

STATION PROFILE

WQYK-FM/St. Petersburg Bolsters
Ratings Via Female-Oriented Format

by Tom Roland

NASHVILLE — Since the Suncoast Stereo
Corp. purchased WQYK-FM/St.
Petersburg in the summer of 1977, the firm
has worked steadily to transform what Rod
Brosig, vice president and general
manager for the station, termed a “toilet”
into a respectable country outlet that leads
its market in audience share of 25-54
adults. Brosig indicates that the transfor-
mation was made by attracting women first
and pulling the men over by the women’s
skirt tails.

“We wound up finding this facility, which
was really a toilet,” comments Brosig, in
reference to the 1977 search by Suncoast,
which also owns KENR and KRBE in
Houston, after one other purchase in
Florida had been rejected by the Federal
Communication Commission (FCC). “The
equipment was awful, the facility was awful;
and the format was worse. The general at-
titude here, with the exception of a couple
of guys on the sales department and a lady
that is still our office manager here, was
‘hide, here comes the boss; if he doesn't
see us we won't get fired.” There was a sur-
vival instinct here.”

Brosig hired Joe Patrick, ajock from Fort
Lauderdale who had never been a program
director before, as PD, pulled a sales
manager from WGMA/Fort Lauderdale
and designed a format that would appeal
initially to female listeners aged 20-40.
(Patrick is now program director for
WNOE/New Orleans).

Slow To Change

“The object,” notes Brosig, “was thatif a
woman 35-years-old finds a song that she
likes, then eventually, a man is going to like
it, too. Men are a lot slower to change.
Once a man selects ‘Brand X’ he'll stay with
‘Brand X’ forever and a day. Women are not
like that — like fashions and hairstyles — a
woman'’s going to go for the new thing and a
guy is going to wear the same haircut until
someone really starts ridiculing him, and
we found that was true with musical tastes,
t00.”

Brosig indicates that, according to Ar-
bitron, WQYK'’s female listeners tune in the
station an average of 14 hours and 50
minutes a week. Likewise, males, too, listen
to the station an average of about 12%
hours, patterns Brosig compares to those
of a typical beautiful music station.

Targeting men has been more difficult
than the beginning push for women. “We
found in this radio station that you can’t
judge a man’s musical taste by his pocket-
book,” says Brosig, “i.e. the people that are

listening to our radio station run the full
gamut of middle Americana. We don't just
have guys wearing bibs and hammering
boards together; we don't just have shop
mechanics. When we were out doing some
station involvement contests — giving
money away on the street — we had people
chasing us down in Mercedes 450SLs."

One method WQYK has used to gain and
hold its listeners is to concentrate on music
and limit the number of commercials it
plays. “We had to admit to the fact that
greed was one of the things that would set
us back desperately fast,”” comments
Brosig, “so we put a maximum of 14 units
on the air — a unit being any length of com-
mercial time — which works out generally
to 8'2-9 minutes of commercial time (per
hour), and we found that was a very accep-
table level to our listeners. We also adopted
the universal attitude within the station and
sales department that if we did not sell a
commercial that wasn't really all that bad,
that it was a good opportunity for us to play
another piece of music for the listener.
We're getting in 19 records an hour.”

Expansive Library

The station has also assembled an oldies
library that Brosig hails as “the envy of the
industry.” 1t stretches back to include early
country material by Ernest Tubb, Faron
Young, Bob Wills and the Texas Playboys,
Hank Thompson, Hank Snow and Red
Sovine, and, while the station tries to give

the file plenty of airplay, the format doesn't
{continued on page 28)

PO’ FOLKS KIND OF TOAST — Songwriter/pe

Presley’s Estate
Set At $31 Million;
Tual To Appeal

NASHVILLE — The late Elvis Presley’s es-
tate was recently valued by the Tennessee
Department of Revenue at $31 million, a
level that would give the state $2.8 million
in state inheritance taxes. Representatives
for Lisa Marie Presley, daughter of the late
singer, indicate that they will contest the
state agency’s figures.

Blanchard Tual, attorney and legal
guardianfor Presley’s daughter, feltthe $31
million figure was in excess, noting that it
included income made by the estate follow-
ing Presley’'s death in Augus