
RECORD. VIDEO RENTAL MEETINGS CONTINUE IN D.C.

ROCK PHOTOGS DECRY GROWING RESTRICTIONS 8Stl|J

RECORD BAR HOLDS 10th ANNUAL CONFAB S|
RCA BOWS NEW VIDEO DISK UNIT

‘GIFT OF MUSIC’ DEBUTS IN LOS ANGELES



9th Annual International Record/Video and Music Industry Market

November 1-4, 1983 Acapulco, Mexico
Condesa del Mar/

Acapulco Center

INTERNATIONAL

In conjunction with:

INTERNATIONAL

VDEXPOB3
3rd Video International Exposition and Conference

How do you apply? Use the handy coupon.

Even Acapulco has never seen anything like it. The only inter-

national marketplace for music held in North America. In only 4

days, under one roof, you’ll cover the whole world of music.

Who will exhibit and attend? Music industry executives

and professionals from all over the world—record companies,

publishers, artists, agents and managers, promoters, bankers

and investors, radio/TV programming directors, equipment

makers—and many more. You can’t afford not to exhibit.

Why In North America? It’s the single largest music market

in the world—with record and tape sales around $4 billion annu-

ally—46% of the world volume. Plus a multi-billion dollar equip-

ment market.

Why Acapulco? Because the devaluation of the Mexican
peso substantially reduces your participation costs.

Why should you participate? Because you’ll have a unique

opportunity to meet with other industry executives—and sell,

license, buy, discover music properties, promote your com-
pany, products, artists internationally. And increase your sales

and profits.

Plus. . . .You’ll also attend International VIDEXPO ’83

—

Home Video and Telecommunications Market (Trade Show &
Conference)— in Acapulco concurrently and cover the whole
world of video. Participating are home video, cable and pay TV,

satellite, video game and personal computer companies from

the USA and internationally.

Special Airfares: To Acapulco roundtrip from New York $279,

from Los Angeles $298, from Miami $245, from Houston $165.

Special Hotel Rates: $50 daily at headquarters hotel (or as low

as $30 at nearby hotels).

Please register us immediately;

A Participating with Office Booth
(includes company registration fee):

One Office/Booth $1,100

Two adjoining Office/Booths $2,100

Three Office/Booths $3,100

Number Each additional Office/Booth $1,000

Each office booth is fully furnished with chairs, tables, carpeting, name
sign, telephone and record/cassette player.

B Participating without Office Booth (Attending Only)

$700 REGISTRATION FEE PER COMPANY
Permits free registrafion for all permanent members of the

company.

$375 REGISTRATION FEE PER INDIVIDUAL (Spouses $195)

Name Title

Company

Address -

City

State or Country ^
Zip

FULL PAYMENT MUST BE ENCLOSED WITH APPLICATION.

ENCLOSED IS CHECK FOR IN FULL PAYMENT.

PLEASE CHARGE TO MY CREDIT CARD:
MasterCard Visa American Express Diners

Credit Card Acct. Number Expiration Date

Signature;

Position; Date;

Return to MUSEXPO ’83, 1414 Avenue of the Americas,

New York, NY 10019 USA
Tel; (21 2) 489-9245 Telex 234107
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EDITORML Putting It On The Line In L.A,

It wasn’t all that long ago that the National Assn, of

Recording Merchandisers’ (NARM) Gift of Music

program was just a dream. Butlastweek, after thou-

sands of man-hours, the Gift of Music was no longer

a dream: instead it was a breathing, growing reality,

stretching and flexing as it prepared for its’ biggest

test to date. A major push in one of our biggest

markets, Los Angeles.

If anybody needed any more proof that the Gift of

Music is a viable, necessary idea, all they needed to

do was look at the recent market survey of the

Recording Industry Association of America (RIAA).

That survey showed — in black and white — what

NARM and its’ members had been saying all along:

that gift giving is a major factor in our business. With

NARM’s program still in its’ infancy, our business

experienced a significant growth in the percentage

of records purchased as gifts during 1982. What a

full-scale program might achieve can still only be

dreamed. But with a three-month campaign on the

roll in Los Angeles, conjecture will soon be replaced

by hard facts.

Around the time that Gift of Music had its’

genesis, skeptics were sounding the death-knell for

our Industry. Video games they said. Home video

software they said. Too much competition for

leisure time they said. Now, with the return of multi-

platinum albums on numerous labels, the skeptics

aren’t saying much.
Those of us in the industry knew then and know

now why they were wrong: music is a natural, every-

day part of people’s lives. Without music, the quality

of life would be immeasurably poorer. And It’s

precisely that point that NARM’s Gift of Music
recognizes and brings home.

For those of us who are in the music business for

the future as well as the present. Gift of Music
should be a priority concern.
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ON THE COVER

It’s been more than five years
since Martha Davis and lead
guitarist Jeff Jourard quickiy
pieced together a band in order to

piay a gig at the Whisky in

Hoiiywood. It wasn’t long before

several major labels were actively

seeking out this group called “The
Motels,’’ now a quintet with a

snappy, catchy beat.

Davis’ hard yet appealing voice

captivated the ears of Capitol Records. Their debut album sold

150,000 copies worldwide, and since then, a number of

blockbuster hits including “Mission of Mercy, ’’ and “Take the L

(Out of Lover and It’s Over),’’ catapulting this quirky band to

stardom.

Their current single, “Suddenly Last Summer” is bulleting in

at number 36 in its 4th week on the Cash Box Top 100 Chart.

Producer Val Garay, who produced the single, “Only the

Lonely” last year, is also responsible for this current offering.

“Little Robbers” is The Motels new album.

1rOP POP DEBUTS
SINGLES 79 LOVE IS A STRANGER — Eurythmics — RCA

/1LBUMS 98 THE CROSSING — Big Country — Mercury

POP SINGLE
PUTTIN’ ON THE RITZ

Taco
RCA

B/C SINGLE
COLD BLOODED

Rick James
Gordy/Motown

COUNTRY SINGLE
BABY, WHAT ABOUT YOU

Crystal Gayle
Warner Bros.

JAIL

IN YOUR EYES
George Benson
Warner Bros.

Taco

POP/1LBUM
SYNCHRONICITY

The Police

A&M

B/C/1LBUM
COLD BLOODED

Rick James
Gordy/Motown

COUNTRY /1LBUM
THE CLOSER YOU GET

Alabama
RCA

GOSPEL
JESUS I LOVE CALLING YOUR NAME

Shirley Caesar
Myrrh
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1 PUTTIN’ ON THE RITZ

O
TACO (RCA PB-50727)

THE SAFETY DANCE
MEN WITHOUT HATS

(Backstreet/MCA BSR-52232)

3 EVERY BREATH YOU TAKE

O THE POLICE (A&M 2542)

TOTAL ECLIPSE OF THE HEART
BONNIE TYLER (Columbia 38-03906)

OtELL her ABOUT IT
BILLY JOEL (Columbia 38-04012)

6 MANIAC
MICHAEL SEMBELLO

©
(Casablanca/PolyGram 812 516-7)

(SHE’S) SEXY + 17
STRAY CATS (EMI America B-8168)

8 SWEETOREAMS(AREMADEOF
THIS)

EURYTHMICS (RCA PB-13533)

DON T CRY
ASIA (Geffen 7-29571)

HUMAN NATURE
MICHAEL JACKSON (Epic 34-04026)

[MAKING LOVE OUT OF
NOTHING AT ALL

AIR SUPPLY (Arista ASI 9056)

IKING OF PAIN

®
THE POLICE (A&M 2569)

FAR FROM OVER
FRANK STALLONE

®
(RSO/PolyGram 815 023-7)

PROMISES, PROMISES
NAKED EYES (EMI America B-8170)

15 SHE WORKS HARD FOR THE
MONEY

DONNA SUMMER
(Mercury/PolyGram 812 604-7)

Itrue
^ SPANDAU BALLET

(Chrysalls/CBS VS4 42720)

17 DEAD GIVEAWAY
SHALAMAR (Solar/Elektra 7-69819)

18 I’LL TUMBLE 4 YA

©
CULTURE CLUB (Epic 34-03912)

HOW AM I SUPPOSED TO LIVE
WITHOUT YOU

LAURA BRANIGAN (Atlantic 7-89805)

LAWYERS IN LOVE
JACKSON BROWNE (Asylum 7-69826)

ISLANDS IN THE STREAM
KENNY ROGERS DUET WITH DOLLY

PARTON (RCA PB-13615)

22 CHINA GIRL
DAVID BOWIE (EMI America B-8165)

HUMAN TOUCH
RICK SPRINGFIELD (RCA PB-13576)

STAND BACK
STEVIE NICKS (Modern/Atco 7-99863)

TONIGHT I CELEBRATE MY
LOVE

PEABO BRYSON/ROBERTA FLACK
(CapitPl B-5242)

FLASHDANCE . . . WHAT A
FEELING

IRENE CARA
(Casablanca/PplyGram 811 440-1)

DON’T YOU GET SO MAD
JEFFREY OSBORNE (A&M 2561)

ONE THINGS LEADS TO
ANOTHER

®
THE FIXX (MCA 52264)

TELEFONE (LONG DISTANCE
LOVE AFFAIR)

SHEENA EASTON (EMI America B-8172)

0TELL HER NO

20

01

23

24

26

27

31

3 14

2 17

7 11

6 9

5 17

10 8

4 18

9 9

11 8

15 9

19 5

17 9

16 11

8 18

20 9

18 13

12 14

23 13

13 12

27 5

14 17

24 12

21 17

JUICE NEWTON (CapItPl B-5265)

KISS THE BRIDE
ELTON JOHN (Geffen 7-29568)

BURNING DOWN THE HOUSE
TALKING HEADS (Sire 7-29565)

35

33

32

51

52

01
54

36

50

46

55

56

® BIG LOG 9/17
ROBERT PLANT

(Es Paranza/ Atlantic 7-99844)

kIiHIdelirious
jsr PRINCE (Warner Brps. 7-29503)

»fCnALL NIGHT LONG (ALL NIGHT)
LIONEL RICHIE (Mptpwn 1698MF)

^SUDDENLY LAST SUMMER
THE MOTELS (CapitPl B-5271)

37 LADY LOVE ME (ONE MORE
TIME)

©
GEORGE BENSON (Warner Brps. 7-29563)

IT MUST BE LOVE
MADNESS (Geffen 7-29562)

39 COLD BLOODED
RICK JAMES (Gcrdy/Mctpwn 1687GF)

® DON’T FORGET TO DANCE
^ THE KINKS (Arista ASI 9075)

IF ANYONE FALLS

©
STEVIE NICKS (Modern/Atco 7-99832)

SITTING AT THE WHEEL
THE MOODY BLUES

®
(Thresheld/PclyGram TR 604)

WHAT AM I GONNA DO
ROD STEWART (Warner Brps. 7-29564)

44 (KEEP FEELING) FASCINATION

®
THE HUMAN LEAGUE (A&M 2547)

THIS TIME
BRYAN ADAMS (A&M 2574)

Omiracles
STACY LATTISAW (Cctlllicn/Atcp 7-99855)

47 IT’S A MISTAKE
MEN AT WORK (Cplumbia 38-03959)

IDR. HECKYLL&MR. JIVE
MEN AT WORK (Cplumbia 38-04111)

49 ROCK OF AGES
DEF LEPPARD

(Mercury/PplyGram 812 370-7)

MODERN LOVE" y DAVID BOWIE (EMI America B-8177)

RAINBOW’S END
SERGIO MENDES (A&M 2563)

BAD BOYS
WHAMI U.K, (Cplumbia 38-03932)

ITHE NIGHT
THE ANIMALS (I.R.S./A&M AR-9920)

FREAK-A-ZOID

©
MIDNIGHT STAR (Splar/Elektra 7-69828)

JUST BE GOOD TO ME
THE S.O.S. BAND (Tabu/CBS ZS4 03955)

56 HOW CAN I REFUSE

©
HEART (Epic 34-04047)

CAN’T SHAKE LOOSE
AGNETHA FALTSKOG

(Polydcr/PplyGram 815 230-7)

58 SOMEONE BELONGING TO
SOMEONE

€
- THE BEE GEES (RSO/PplyGram 815 235-7)

^EVERYDAY I WRITE THE BOOK
^ ELVIS COSTELLO & THE ATTRACTIONS

(Cplumbia 38-04045)

^UNCONDITIONAL LOVE
^ DONNA SUMMER

(Mercury/PplyGram 812 677-7)

0HEART AND SOUL

Weeks
On

Chari

40 10

43

26 13

30 16

52 6

53 8

58

57

49

66

HUEY LEWIS AND THE NEWS
(Chrysalls/CBS VS4 42726) 72

62 HOLD ME TIL THE MORNING
COMES

PAUL ANKA (Cplumbia 38-03897) 38

63 YOU’RE DRIVING MEOUTOFMY
MIND

LITTLE RIVER BAND (CapitPl B-5256) 42

FOOLIN’ DEF LEPPARD
(Mercury/PplyGram 814 178-7) 76

65 IS THERE SOMETHING I

SHOULD KNOW
DURAN DURAN (CapitPl B-5233) 34

66 NEVER GONNA LET YOU GO
SERGIO MENDES (A&M 2540) 44

®
68

69

70

78

Weet'S

On

EVERYDAY PEOPLE
JOAN JETT AND THE BLACKHEARTS

(Blackheart/MCA 52272) 75 3

LIVING ON THE EDGE
JIM CAPALDI (Atlantic 7-89799) 69 5

HIGH TIME
STYX (A&M 2568) 60 6

I DON’T WANNA DANCE
EDDY GRANT (Pprtralt/CBS 37-04039) 54 7

SPICE OF LIFE
MANHATTAN TRANSFER (Atlantic 7-89786) 79 3

BREAK MY STRIDE
MATTHEW WILDER

(Private l/CBS 2S4 04113) 80 2

1999
PRINCE (Warner Bres. 7-29896) 67 17

TROUBLE IN PARADISE
JARREAU (Warner Bros. 7-29501) 81 2

QUEEN OF THE BROKEN
HEARTS

LOVERBOY (Columbia 38-04096) 84 -2

FIGHT FIRE WITH FIRE
KANSAS (Epic 34-04057) 83 2

CUM ON FEEL THE NOIZE
QUIET RIOT

(Pasha/CBS ZS4 04005) 89 2

ELECTRIC AVENUE
EDDY GRANT (Portralt/CBS 37-03793) 64 23

LOVE IS A STRANGER

€
EURYTHMICS (RCA PB-13618) •— 1

ilOLD TIME ROCK & ROLL
^ BOB SEGER & THE SILVER BULLET BAND

(Capitol B-5276) 88 2

81 HOT GIRLS IN LOVE
LOVERBOY (Columbia 38-03941) 71 16

82 AFTER THE FALL

© JOURNEY (Columbia 38-04004) 68 12

UPTOWN GIRL
BILLY JOEL (Columbia 38-04149) — 1

84 TAKE ME TO HEART
QUARTERFLASH (Geffen 7-29603) 73 15

85 ALL I NEED TO KNOW

® BETTE MIDLER (Atlantic 7-89789) 78 4

LOVE IS A BATTLEFIELD

® PAT BENATAR (Chrysalis AS 1745) — 1

JUST GOT LUCKY
— JoBOXERS (RCA PB-13601) — 1

ROCKIT
HERBIE HANCOCK

0!
0
73

®
®
®

4

0
(Columbia 38-04054) — 1

ONLY YOU
COMMODORES (Motown 1694MF) — 1

A LITTLE GOOD NEWS
5

ANNE MURRAY (Capitol P-B-5264) — 1

91 DON’T YOU KNOW HOW MUCH 1

LOVE YOU
6

RONNIE MILSAP (RCA PB-13564) 85 6

92 ALL TIME HIGH
RITA COOLIDGE (A&M 2551) 82 13

5 93 TAKE AWAY
BIG RIC (Scotti Brothers/CBS ZS4 04084) 77 4

94 WHAT’S SHE GOT
4 LIQUID GQLD (Critique CRI 701) — 1

95 SAVED BY ZERO
THE FIXX (MCA-52213) 90 18

3 96 DO IT AGAIN (MEDLEY WITH
BILLIE JEAN)

13
CLUB HOUSE (Atlantic 7-89795) 94 8

97 SO MANY MEN, SO LITTLE TIME
MIGUEL BROWN (TSR-TSR 828) — 1

9 98 HOW DO YOU KEEP THE MUSIC
PLAYING

JAMES INGRAM AND PATTI AUSTIN
(Qwest/Warner Bros. 7-29618) 91 21

99 SHIP TO SHORE
17

CHRIS DeBURGH (A&M 2565) 95 6

100 CHANGE
TEARS FOR FEARS

24 (Mercury/PolyGrarr, 814 088-7) 98 7

A Little Good News (Chappell/BIbo — ASCAP) .... 90

After The Fall (Twist And Shout — ASCAP) 82

All I Need (ATV/Mann & WeH/Bralntree/Snow —
BMI) 85

All Night Long (Brockman — ASCAP) 35

All Time High (Blackwood — BMI) 92

Bad Boys (Chappell — ASCAP) 52

Big Log (Talk Time/Bay — ASCAP) 33

Break My Stride (Streetwise/Big Ears/No Ears —
ASCAP) 72

Burning Down (WB/Blesu Disque/Index — ASCAP)32
Can'tShakeLoose(April/Rus3ell Ballard — ASCAP)57
Change (Dick James — BMI) 100

China Girl (Jones/Bug/James Osterberg/Fleur —
ASCAP/BMI) 22

Cold Blooded (Stone City — ASCAP) 39

Cum On Feel (Barn — ASCAP) 77

Dead Giveaway (Spectrum VII, L.F.S. Ill — ASCAP) 17

Delirious (Controversy — ASCAP) 34

Do It Again (MCA/Red Giant— ASCAP/Miiac/Warner-
Tamerlane — BMI) 96

Don't Cry (WB/Almond Legg/Ackee — ASCAP) ... 9

Don't Forget To Dance (Davray, Ltd.) 40

Don't You Get So Mad (Almo/March 9/Gravity

Raincoat — ASCAP/Haymaker — BMI) 27

Don't You Know (Kelso Herston — BMI) 91

Dr. Hekyll & Mr. Jive (April — ASCAP) 48

Electric Avenue (Greenheart — ASCAP) 78

Every Breath You Take (Magnetic — BMI) 3

Everyday I Write The Book (Plangent Visions —
ASCAP) 59

- Everyday People (Stoneflower/Warner-Tamerlane —
BMI) 67

Far From Over (Stigwood/Famous — ASCAP) .... 13

Fascination (VIrgin/Chappell/Sound DIagrams/WB —
ASCAP) 44

Fight Fire With (Full Grown Man/Mastodon — BMI) 76
Flashdance (Chappell/Famous/GMPC/Carub/Alcor
— ASCAP) 26

Foolin' (Zomba — BMI) 64
Freak-A-Zoid (HIp-Trip/MIdstar — BMI) 54
Heart And Soul (ChinnIchap/Careers — BMI) 61

High Time (Stygian — ASCAP) 69
Hold Me 'Til (Squwanko/Foster Frees — BMI) 62
Hot Girls In Love(Dean Of Music/Blackwood — BMI)81
How Am I (April/ls Hot — ASCAP/Blackwood —
BMI) 19

How Can I Refuse (Strange Euphoria/Know/PrImal
Energy/Sounds Like Music/Sheer — ASCAP) ... 56

How Do You Keep (WB — ASCAP) 98
Human Nature (Porcara/John Bettis — ASCAP) ... 10
Human Touch (Vogue —BMI) 23
I Don't Wanna (Greenheart — ASCAP) 70
If Anyone Falls (Welsh Witch — BMI) 41

I'll Tumble (Virgin — ASCAP/Adm. by Chappell) . . 18

Is There Something (Tritic) 65
Islands In The Stream (Gibb Brothers/Unichappel —
BMI 21

It Must Be Love (M.A.M. (MCA) — ASCAP) 38

It's A Mistake (April — ASCAP) 47

Just Be Good (Flyte Tyme/Avant Garde/Almo —
ASCAP) 55

Just Got Lucky (Zomba — BMI) 87

King Of Pain (Magnetic — BMI) 12

Kiss The Bride (Intersong — ASCAP) 31

Lady Love Me (Hudmar — ASCAP/Newton House —

Exceptionally heavy radio activity this week

BMI) 37

Lawyers In Love (Night Kitchen — ASCAP) 20

Living On The Edge (Warner Bros. — ASCAP) ... .68

Love Is A Battlefield (Chinnichap/Careers —
BMI/MakIki/Arlsta — ASCAP) 86

Love Is A Stranger (Red Network/Carbert — BMI) .79

Making Love Out (Lost Boys — BMI) 11

Maniac (Intersong/Famous/Warner Bros. —
ASCAP) 6

Miracles (Rare Blue — ASCAP) 46

Modern Love (Jones — ASCAP) 50

Never Gonna (ATV/Mann & Weil — BMI) 66

1999 (Controversy — ASCAP) 73

Old Time Rock (Muscle Shoals Sound — BMI) .... 80

One Thing Leads (Colgems-EMI — ASCAP) 28

Only You (Old Fashion — ASCAP) 89

Promises, Promises (Rondor (London) Ltd./Adm. by

Almo — ASCAP) 14

Puttin' On The RItz (Schallplatten GMBH) 1

Queen Of The (Dean Of Music/Blackwood —
BMI/Duke Reno/AprII — ASCAP) 75

Rainbow's End (Warner-Tamerlane/Haymaker —
BMI/David Batteau — ASCAP) 51

Rock Of Ages (Zomba Enterprises — BMI) 49

Rockit (Hancock/OAO — BMI) 88

Saved By Zero (Colgems/EMI — AbCAP) 95

Sexy (Willesden — BMI) 7

She Works Hard (Sweet Summer NIght/See This

House — ASCAP) 15

Ship To Shore (Rondor — BMI) 99

Sitting At The Wheel (MCA — ASCAP) 42

So Many Men (ATV — BMI) 97

= Exceptionally heavy sales activity this week

Someone Belonging (Gibb Brothers/Unichappell — '

BMI) 58

Spice Of Life (Rodsongs/DJA/SamusIc/Almo —
ASCAP) 71

Stand Back (Welsh Witch — BMI) 24

Suddenly Last Summer (Clean Sheets — BMI) .... 36
Sweet Dreams (Sunbury) 8

Take Away (Flowering Stone/Gramma Baby/Third

Earl/Real Guy — ASCAP/Holy Moley/D.

Simone/Mook — BMI) 93
Take Me To Heart (Narrow Dude/BonnIe Bee
Good/WB — ASCAP) 84

Telefone (Mighty Mathelson/Slapshot — BMI) ... .29

Tell Her About It (Joel Songs — BMI) 5

Tell Her No (Mainstay — BMI) 30
The Night (Noorub/Leosong — ASCAP/House Of

Juices — BMI) 53

The Safety Dance (Off Backstreet/Les Editions

Chapeau — BMI) 2

This Time (Irving/Adam's Comm./Calypso Toonz —
BMI) 45

Tonight I Celebrate (Almo/Prince Street/Screen

Gems-EMI — ASCAP/BMI) 25

Total Eclipse (Lost Boys — BMI) 4

Trouble In Paradise (Mighty Mathleson/Garden
Rake/Slapshot — BMI) 74

True (Reformation Ltd. — ASCAP) 16

Unconditional Love (Sweet Summer Night/See This

House — ASCAP) 60

Uptown Girl (Joel SOngs — BMI) 83

What Am I Gonna Do (Rod Stewart/Anteater —
ASCAP/RockIn' Hoarse — BMI) 43

What's She Got (Solid Smash — ASCAP) 94

You're Driving Me (Screen Gems — EMI — BMI) . .63



NEI^S & mVMIVS

;
THE FIXX HIT GOLD — The Fixx performed with The Police recently at Los Angeles'

I
Hollywood Park, where the group also received its first gold record for the MCA album

t "Reach the Beach". Pictured at the gold record presentation are kneeling (l-r): John

Schoenberger, National Album Promotion Director, MCA Records; George Osaki, vice presi-

j
, dent, Creative Services, MCA Records; Jamie West-Oram, Danny Brown and Adam Wood of

The Fixx; and Irving Azoff, president of MCA Record Group. Standing (l-r) are: Billy Brill. Los

Angeles promotion representative, MCA Records; John Burns, vice president,

ii branch distribution, MCA Distributing; Cy Cumin of The Fixx; Al Bergamo, president,

. MCA Distributing; Richard Palmese, executive vice president, marketing and promotion,

MCA Records; and Dan McGill, group controller, MCA Records.

Record, Video Rental Issue
Meetings Continue In D.C.

by Earl B. Abrams

WASHINGTON — The movement toward

federal legislation revising the “first sale"

doctrine as it applies to recorded music

picks up again on Oct. 6 when the House
copyright subcommittee takes up the

question of audio rentai practices.

Six months ago, the Senate passed
legislation that revised that portion of the

Copyright Act that heretofore permitted

retailers to sell or rent copyrighted material

with no further payment of royalties to the

copyright owners. The Senate legislation

(S-32), introduced by Senator Charles

Mathias (R-Md.) requires retailers who
want to rent records to the public to obtain

the consent of the copyright owners.

The House legislation (H.R. 1027) is

similar to the Mathias bill and was in-

troduced earlier this year by Rep. Don
Edwards (D-Calif.).

in the video rental area, both Senator

Mathias and Representative Edwards have

also introduced bills to revise the first sale

doctrine. These bills (S-33 and H.R. 1029

respectively) follow generally the provi-

sions of the audio rental legislation. The

Senate subcommittee already has heard

testimony on the TV elements of the sub-

ject but has not yet approved legislation for

submission to its parent Senate Judiciary

Committee. When and if the Senate
Judiciary Committee approves, the bill

goes to the floor for a full Senate vote.

The House subcommittee plans to take

up the video rental question on October 27.

Also pending in Congress is legislation

that would legalize home taping of TV
programs and/or recorded music for per-

sonal use. It would also impose a percen-

tage royalty on the selling price of

(continued on page 6)

I Record Bar Holds 10th Annual Confab
by Jim Bessman

DURHAM, NC — The spouses and kids

i weren’t allowed at last week’s 10th annual

1 Record Bar convention, which did not take

;

place at a luxurious Hilton Head Island,

SC beach-side setting. Nevertheless,

t some 350 store managers and office and

warehouse personnel came to Durham’s

Sheraton University Center primed for

' what proved to be an intensive four days of

,

management training under the banner of

“On Purpose 1984,” a catch phrase
representing the company’s far-reaching

I goals under new president Ron
Cruickshank. The convention began Sun-

ji day. Sept. 1 1 ,
and ended with a home office

[ and warehouse tour on Sept. 15.

! Cruickshank’s ideas were further il-

i: lustrated in the design on the jerseys which

1 .
all attendees were required to wear at Mon-

j
day morning's general business session,

' which followed the previous evening’s

welcoming cookout and entertainment.

Above the “On Purpose ’84” strip was a

colorful abstraction of five equal-sized

triangles, pointing in the same direc-

tion, symbolizing Cruickshank’s five stated

“points of purpose,” 1 ) To be the best retail

entertainment company; 2) To meet
customers’ needs in a friendly and

' knowledgable manner; 3) To maintain

quality growth; 4) To support employees in

achieving a satisfying quality of work life;

and 5) To maintain a reasonable return on

investment. Further symbolism had three

of the triangles being solid, to represent

three “commitments in purpose” to em-
ployees, customers, and company.

“Ron is putting into practice the things

he has preached for many years,” ex-

plained Barrie Bergman, who admittedly

stunned his company and much of the in-

dustry when he upped himself to chairman

and named Cruickshank president.

Cruickshank had attended last year’s con-

vention at Hilton Head, but only as a

behavior motivational trainer, having then

been co-owner of the Greensboro, N.C.

Farr-Cruickshank consulting firm. Now he

is applying the principles he has developed

in some 12 years of company consulting at

his previous post.

In Cruickshank’s experience, most
organizations function through a

technological operating system (TOS),

which has to do with manipulation of

objects, and an operational administrative

system (OAS), which deals primarily with

numbers, i.e., paperwork. They totally

neglect a third system, that of human ser-

vices, which typically leads to “negative

dissatisfaction’’ in employees.
Cruickshank’s convention focus,
therefore, was on human systems and its

role in Record Bar’s ambitious five-year

plan (Cash Box, Sept. 17).

The five year plan was spelled out im-

mediately at the Monday meeting. Record

Bar, now at 148 stores, is looking to have

250-300 stores in 1 988. Sales will rise from

$84 million projected in 1983 to $200
million in 1988. Profits will increase from a

current seven percent to nine percent in

1988.

The company further expects from 70 to

90 Napoleon’s Grocery gourmet food

stores in 1988 with sales of $45 million and
profits at nine percent. In addition, $10
million in sales is projected through dis-

tribution of added entertainment and

related product lines.

Accompanying this huge expansion and

investment will be changes in the areas of

finance/accounting, marketing/ad-
vertising/sales, operations and human
resources. On the finance and accounting

side, goals include establishing an in-

tegrated, up-to-date cost accounting
system as well as a sophisticated financial

analysis program.

Marketing/advertising/sales goals in-

volve a continued emphasis on customer

service orientation and mutual interest

selling techniques. Inventory levels will be

sought to maximize return on investment

and continue a full line merchandise mix.

The concept of Record Bar as an

aggressive full-line entertainment product

retailer will also be sought at the consumer

level.

On the operations end, a telecom-

munications system will be developed bet-

ween the office and stores, vendors and
(continued on page 18)

RCA Bows
New Video
Disk Unit

by Todd Marmorstein

LOS ANGELES — In an attempt to capture

a share of the video player market which
has eluded them to date, RCA unveiled a

new videodisk player on Sept. 13. The
revamped, multi-purpose product carries

a $499 suggested retail price tag, and RCA
hopes the machine will help recoup the

$288.2 million it lost on the original disk

player the company introduced three years

ago.

When it was introduced in 1981, RCA
projected 500,000 units of its original disk

machines would be sold during the first

year. Instead, sales proved to be much
slower than expected, and the 500,000
sales goal probably won’t be met until the

end of 1983. In an effort to increase sales,

RCA sliced the price of the original player

in half and began to introduce more advan-

ced models to the marketplace.

The model introduced last week comes
equipped with a variety of features not in-

cluded on RCA's older units. Bob Shortal,

vice president of corporate affairs projects

for RCA told Cash Box, “To the old

videodisk system, we added a new circuit

board. From the information on the back of
(continued on page 12)

Professional Rock Photogs Decry Growing Restrictions
by Fred Goodman

LOS ANGELES — Professional
photographers who cover the rock scene
say that a growing trend towards restricting

their work is making it increasingly difficult

for them to earn a living and deliver quality
material.

A survey of rock photographers around
the country found them in complete agree-
ment that numerous restrictions — in-

cluding being forced to sign agreements
that limit photogs to a one-time sale,

getting approval from artists, managers
and publicists on which photographs can
be sold, and being limited in the amount of

time they have to shoot concerts — are
making it less and less profitable for

photographers and harming the quality of

photographs being taken.
“I’ve been taking rock photos for nine

years,” said Paul Natkin of Chicago’s Photo

Reserve. "When I started, you could pretty

much walk up at a show and shoot, and it

was fun. Now I go to concerts with a feeling

of dread, wondering what could go wrong.

It’s become some kind of weird corporate

business, and everybody who is good is

going to be forced to stop.”

The restrictions are being blamed
largely on the sale of unauthorized photos

and posters to consumers, and the

photographers interviewed were sym-
pathetic with the concerns of managers
and artists. However, they argued that the

lion’s share of this work is done by
well equipped amateurs. “Working
photographers know that they can be
traced,” said New York photographer
Chuck Pulin when queried about un-

authorized retail photos. “It’s not the work-

ing photographers. I have seen people who
have paid for third and fourth row tickets,

have more sophisticated equipment that 1

could ever dream of owning, and are taking

pictures to their hearts’ content after the

professional photographers have been

told to stop.”

Limited shoots, which have become the

rule and not the exception, generally con-

sist of being allowed to take pictures during

an act’s first three songs only. But some
acts go so far as to refuse all requests for

photo passes now. “The inequity is that the

people most likely to take the best pictures

are penalized,” said Natkin. “Just as an ex-

ample, at The Police concert in Chicago,

nobody was allowed to shoot Joan Jett. So
when she came on, I went to my seat and

sat down. Just during the first three songs, I

counted 45 cameras within the first three

rows.” Natkin added that he had also been
asked by The Police to sign a three-page

form saying that all photos taken of their

show would be used for a specific one-time

sale. “I signed it,” he said. “But I should

have packed up right there because as

soon as I do that I lose money.” Added
Linda Matlow of Chicago’s Pix Int’l.

Agency; “It’s just not right. You can’t make
expenses on a one-time sale.”

Aside from being limited to just three

numbers, photographers are frequently

being prevented from using flash attach-

ments. Los Angeles photographer Debbie
Leavitt suggested that the use of a strobe is

essential, especially when time is limited at

a big arena show. “A lot of those shows are

heavily backlit,” she said. “And all you wind

up with are silhouttes.

Rights of approval are also being sought
by many managers for all photos submit-

ted to magazines. While most
photographers interviewed requested that

they not be quoted directly on this point,

artists mentioned repeatedly in different i

(continued on page 10) i
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BUSINESS NOTES

BERGAMO GETS GRIEF— MCA Distributing has agreed to distribute Nashboro and AVI
Records along with their affiliated group of labels. Pictured here signing the contract are

(l-r): George Grief, consultant to A VI and Nashboro Records; Ray Harris, president of A V!

and Nashville Records; Al Bergamo, president, MCA Distributing; and Michael Frechette,

director of financial operations, Nashboro Records.

Final Grammys Forms Mailed
LOS ANGELES — The National Academy of Recording Arts & Sciences (NARAS) mailed

the final entry forms for the 26th Annual Grammy Awards to Academy members and
record companies last week. In all, entries this year cover an all-time high total of 67

Awards categories. The Grammy Awards presentation is scheduled for Feb. 28 , 1984 .

The eligibility period for the Awards is Oct. 1, 1982 to Sept. 30
.
1983 . Record companies

had previously received entry forms covering the first nine months of the eligibility period

and were asked to concentrate on recordings released between July 1 and Sept. 30 of this

year on the final forms. Entry forms from the companies are due in the Academy's national

office by Monday, Oct. 3. Academy members are permitted to enter what they consider to

be outstanding records released during the entire period of eligibility and their forms are

due by Thursday, Oct. 6.

After all entries are screened for qualification and category placement by the Academy,
the eligibility lists and first round ballots will be sent to all active members only, as the

record companies do not vote in the Grammy process.

Members and record companies who have not yet received entry forms should im-

mediately contact the Academy’s national office at 4444 Riverside Drive, Ste. 202, Bur-

bank, CA 91505, or call (213) 843-8233.

Gift Of Music Bows In L.A.
LOS ANGELES — The National Assoc, of Recording Merchandisers’ (NARM) Give The
Gift of Music campaign began a crucial test last week when the consumer-directed

marketing push bowed in Los Angeles for its first major market run.

The three-month push includes television commercials and in-store aids as well as a

special 24-page pull-out section in the Los Angeles Times.

In a special conference held at the Times, Joe Cohen, executive vice president of

NARM, said that Los Angeles had been selected as the first major market test for the cam-
paign because of the City’s strong dealer base, support that had been received from the

community, and also because it would give members of the manufacturing community
based in Los Angeles a chance to observe Gift of Music first-hand.

In addition to the Los Angeles campaign, Cohen revealed that NARM was also

simultaneously launching a national campaign via MTV. The campaign’s new slogan,

“Music, The Gift That Really Moves People,’’ is intended to appeal to confirmed record

purchasers as well as the occasional gift-giver, and the MTV campaign is expected to

provide some measure of its effectiveness.

As concerns measuring that effectiveness, Cohen said that the "only yardstick for

success is what happens at the cash register. This must be measured as sales in the

market.” He added that he expected the industry would “know if we’re successful long

before we look at any reports.”

Radio Profits On The Rise, Says NAB
NEW YORK — The radio industry shows signs of recovery after three consecutive years of

downsliding profit margins, according to a financial survey conducted by the National

Association of Broadcasters (NAB). In the face of an overall increase in total operating ex-

penses, 67% oftheover-1600 radio stationssurveyed reported profits for 1982, compared
to 58% the previous year.

Pre-tax dollar profits tripled last year, from $15,000 to $5 1,1 00, resulting in an improved

profit margin of 9.4%, up from 1981’s 3.5%. Healthier time sales contributed to par-

ticipating stations’ overall financial picture.

There was an improvement of 21% in ad revenues, with national/regional spot buys up
37%. Local sales, which make up more than three-quarters of radio revenue, rose 19%
over 1981.

While stations reported no change in the average number of employees (14), payroll

costs rose from $219,700 to $250,300, an increase of 14%. The NAB speculated the rise

may be due to the survey’s greater response from profitable stations paying higher

salaries.

Other operating costs increased, with sales and promotion outlay rising 32% from last

year. News and production costs also increased this year by nearly 13%. Music license

fees were up, from a year-end figure of $10,800 in 1981 to $13,600 last year, a change of

26%.

Record, Video
Rental Hearings
Continue In D.C.
(continued from page 5)

recording equipment and blank tape. Both

bills (S-31 by Senator Mathias and H.R.

1 030 by Representative Edwards) until now
have been held in abeyance pending a U.S.

Supreme Court decision in the Betamax
case on which it heard arguments last

January. Last July, however, the court or-

dered a rehearing of arguments in this

case, which is now scheduled for Oct. 3.

The court gave no reasons for taking this

surprising step. The Betamax case in-

volves the lawsuit initiated by Universal

Pictures and Disney Productions against

Sony and others for copyright infringe-

ment. A federal district court held that

home taping for personal use is no viola-

tion of the copyright; a federal appeals

court reversed this ruling and held that

home taping without copyright payment is

illegal.

The Senate subcommittee has decided
to move ahead on the home taping con-
troversy without waiting for a Supreme
Court ruling. It has scheduled hearings on
Sen. Mathias’ bill for Oct. 25.

Meanwhile, the Copyright Royalty
Tribunal lost another member earlier this

month when President Reagan nominated
CRT Commissioner Katherine Ortegato be
Treasurer of the United States. Ms. Ortega,

a New Mexico tax accountant and one-time
California bank president, was named to

the CRT last December, succeeding
Frances Garcia, a Texas CPA. Early this

spring, CRT Commissioner Mary Lou
Burg, whose background included broad-
casting executive positions as well as
political activities, died of a stroke. The
CRT’s current three-member commission
consists of Edward W. Ray, a former Los
Angeles music executive and real estate

developer, who Is the current chairman;

Thomas C. Brennan, a former member of

the Senate Judiciary Committee who was
heavily involved in the 1976 Copyright
legislation who is from New Jersey, and
Douglas E. Coulter, a New Hampshire
native and active Democrat in the
McGovern and Carter presidential cam-
paigns.

From time to time there have been
recommendations that the number of CRT
commissioners be reduced to three. There
are such proposals in some of the ap-

propriation bills now pending before Con-
gress. Since the federal government’s
fiscal year ends Sept. 30 and since Con-
gress is expected to be virtually totally con-
cerned with the host of appropriations it

did not get to before its summer recess
which ended Sept. 1 2, it's possible that the

reduction in CRT members may be con-
sidered seriously, according to

knowledgeable sources in Washington. On
the other hand, Congress may decide to

set his subject aside for a later period when
it could consider the move on its merits.

POETIC PLATTER — Freeway Records’
Harvey Kubernik (I) recently wrapped up
recording a spoken word album called

“English As A Second Language" with the

help of such performers as actor/poet
Harry Northrop (r). Northrop has appeared
in such acclaimed movies as “Taxi Driver"

and “Over The Edge."

REVIBA/S

FE/1TURE PICKS

/1LBUMS

LITTLE ROBBERS — The Motels —
Capitol ST-12288 — Producer: Val

Garay — List: 8.98

On the follow-up to last year’s highly

successful “All Four One” LP which

featured the smash single "Only The
Lonely,” The Motels again ally them-

selves with knob-twirler Val Garay and

come up with a disc sure to curry favor

with pop, new music and AOR outlets.

With the single "Suddenly Last Sum-
mer” climbing into theTop 40 this week,

and a bevy of other fine cuts like the

reggae-flavored "Footsteps,” the

quirky “Monday Shutdown,” and the

metallic-tinged “Into The Heartland,”

this could be another Top 20 album for

the L.A.-based rockers led by saucy

chanteuse Martha Davis.

POP

BODIES AND SOULS — The Manhattan
Transfer — Atlantic 7 80104-1 —
Producers: Richard Rudolph in associa-

]

^

tion with The Manhattan Transfer — List: ^ -

8.98 — Bar Coded L

On its seventh album for Altantic, the iji]

multi-Grammy Award winning Manhattan
Transfer enlist an all-star roster of special

" ’ ‘

guests including Stevie Wonder, Rod Tem-
perton, Jeff Porcaro, Paulinho Da Costa,

^ ,j

Ernie Watts and Abraham Laboriel to con-

tribute backing for its jazz-pop vocal work. ,
'

An eclectic assortment of tunes — ranging

from a rhythmic rocker featuring Frankie .

Vain called "American Pop” to a bilingual

love song entitled “Malaise En Malaise” — '"''if

guarantees the vinyl’s tremendous
crossover potential, and the Rod

_
!

Temperton-penned first single, “Spice Of "A

Life” is already bulleting on both the Pop
.j) |

and B/C charts. Expect jazz stations to
|

jump on the closing track, “The Night That ^ I

Monk Returned To Heaven,” which starts
|

with celestial windchimes and “God’s voice '
?

and giggles,” and ends with the late piano

geniusThelonius Monk playing his original
.

,

composition, “Round Midnight.”

SPORTS — Huey Lewis And The News — '
;

Chrysalls/CBS FV 41412 — Producers:
|

Huey Lewis And The News— List: None— ’*1'

Bar Coded >

Although Huey Lewis And The News tack-
: :

le tried-and-true subjects like sex, drugs,
j||j

and rock ’n’ roll on their third Chrysalis J
1

release, the songs here are anything but *!i

commonplace. Intelligent, bittersweet*^'

lyrics are matched with Lewis & Co.’s hook-

heavy blend of soul, new wave and blues, ’ “f

and the result is a tough pop sound that’s at
_

i

once catchy and emotionally demanding. L

Among the best selections are “If This Is It,”

the pained tale of a broken-down romance, L ,

(continued on page 8}
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NEW F/CES TO W4TCH

The Breaks

Ah, The Breaks. A name Taylor-

made for a new group — or, shall we
say, a new “breaking” group. But as

Breaks lead guitarist Pat Taylor, who
co-founded the group with wife and

lead vocalist Susanne Jerome Taylor,

explained, the moniker choice was not

that calculated.

“We were driving around one day,

desperately trying to think of some
great name,” recalled Taylor, “and we
were in this car, iistening to The Cars,

saying ‘what about a name like that, it’s

so simple?’ Then someone tried to cut

us off. Tom (Ward, keyboards and
melody man) hit the brakes, and he

yelled, ‘That’s it! The Brakes!” Taylor

grinned, “Of course, we changed the

speliing, but that’s really how it hap-

pened.”

It’s been a series of healthy collisions

in the three years since that has brought

this Memphis-based rock ‘n’ roll quintet

from locai legends to a fast “breaking”

(sorry) debut LP on RCA Records. For

Pat Tayior, it took a double whammy
before he hooked up with his lady love

and chief musicai coilaborator. Both

times, the two met while on common
studio ground.

“A friend of mine had been in the

studio, and heard some chords I was
playing,” said Taylor. “He had Susanne
come in and co-write the words with him

on the song that popped out, and that’s

when we met.” No sparks, no heart-

breaks” — yet.

it wasn’t until a year later, when work-
ing on a promotion for radio station

FM100 in Memphis, that sparks flew.

“We went in to cut a commerciai spot

called ‘Memphis, We Love You,’ which

later became a local single.” recalled

T aylor. “We wrote that together, and fell

in love instantly.”

A chance bump at a benefit concert

opened the door for Florida natives Rob
(bass) and Russ (drums) Caudill, who
had been slugging it out on the

Southeast bar-band circuit. “We came
off the road from doing our Top 40

cover thing,” said Russ Caudill, “and

went to see the band as it was then,

since we had met Tom and Susan from

playing around the area before.”

Caudill reverently remembered the

event. “They asked us to play after

that,” he said,“and as soon as we star-

ted off, it was magical.”

The Taylors and their back-up trio

found the Memphis music scene sup-

portive of their efforts, and their deter-

mination to perform nothing but original

material — “That was our aim from the

start,” remarked Pat — garnered them
a huge following. They were touted as

“the best local rock band of 1982“ by

the Memphis Commerce Appeal, but it

wasn’t until another happy accident

took place that The Breaks got their,

well, “break.”

Raspy-voiced and smiling, Susanne
Taylor chimed in with this account of

their discovery. “Nancy Jeffries of RCA
had come in to Memphis to hear
another group,” she reported, “and
then one of the local promotion people
took her down to the studio where we
were working on an LP we had planned
to put out ourselves. She heard us, and
liked us.”

Pat Taylor noted their national debut
didn’t come right away. “All sorts of

people from the record company kept

coming down, coming back in and
negotiating with us,” he said, "so it

wasn’t until eight months later that we
finally signed.”

The Taylor’s solid determination and
newlywed optimism distinguish the

bulk of the LP’s songs. There’s little hit-

and-run character, in approach and
content. “Love is what we’re talkin’

about,” gushed the Taylors. “That’s

what we believe in, that’s what we’re

singing about.”

At the helm of the debut LP is ace
producer Vini Poncia, who took the

band out of its native surroundings to

create another kind of artistic friction.

Pat explained, “Memphis can be very

technical. You’ll plug in to play, and
they’re watching the meters. It’s not as

easy to be yourself there, for some
reason.” So The Breaks followed Pon-
cia and packed up for sunny southern

California. “Los Angeles was wide
open, and going there from Memphis
gave us an edge,” remarked Taylor,

who couldn’t help but be satisfied with

the L.A. treatment. “It was like, ‘you

wanna get louder, you wanna bring in a

stack of Marshalls, fine, we don’t care.

Anything you need to make it work, we’ll

do.’ I think we gained by being out

there.”

A fall tour and the video for the initial

single, “She Wants You,” are due soon,

although an unfortunate break nearly

put the brakes on the production of the

video shoot. While on location in up-

state New York, a local onlooker fell off

a cliff and fractured an arm, postponing

the filming. Director Martin Kahan
(Scandal, Loverboy) was also forced by

the local authorities to close the set

when another day’s shooting reeled into

the wee hours. Nevertheless, the band,

as upbeat as the day of that fateful traf-

fic jam, rocks and rolls on. Brakes or no
brakes.

/1LBUMS
(continued Irom page 6)

and “You Crack Me Up,” which uses
automotive metaphors to describe a fading

beauty. A cover of Hank Williams’ country

classic “Honky Tonk Blues” closes this po-

tent perceptive waxing.

EVERY GREAT MOTOWN HIT OF MAR-
VIN GAVE — Motown 60S8ML —
Producers: Various — List: 8.98 — Bar

Coded
Fifteen classic tunes by Marvin Gaye are

on this new "best of” collection, ranging

from his early romantic songs like "How
Sweet It Is (To Be Loved By You)” to

socially-conscious anthems such as “Inner

City Blues (Make Me Wanna Holler)” and
‘‘Mercy Mercy Me (The Ecology).”
Although there are some glaring ommis-
sions — “Stubborn Kind of Fellow,” “Hitch

Hike,” “Pride And Joy” and “Can I Get A
Witness” are just a few of the no-shows —
the LP does provide a plethora of excellent

Gaye material, including four duets with

the great, late Tammi Terrell.

LIFE IS SOMETHING SPECIAL — N.Y.C.

Peech Boys — Island/Atlantic 90094-1 —
Producers: Levan/deBenedIctur — List:

8.98 — Bar Coded
A fixture on Manhattan’s club circuit for

over two years, the new N.Y.C. Peech Boys
have had a number of local 12-inch hits to

their credit, yet this is the quintet’s debut

album. Remixes of “Life Is Something
Special” and “Don’t Make Me Walt,” the

latter clocking in at over six minutes, are

naturals for dance floor DJ’s, and B/C
radio will no doubt embrace such scin-

tillating movers as the ode to sexual heal-

ing called “Love Kills Pain On Contact.”

Co-producer and keyboardist Michael

deBenedictus shines on ‘‘Steinway & Syn-

ergy,” a track composed off the cuff which

demonstrates his ability on both a Steinway

D Acoustic piano and a GDS Synergy
digital synthesizer.

POP

CHAZABLANCA — Chaz Jankel — A&M
SP-12503 — Producer: None Listed —
List: 8.98

Up until last year’s pop-funk, club pleas-

ing “Questionnaire” album, Jankel was
principally known as the composer of

Quincy Jones’ blockbuster “Ai No Corrida”

and co-writer of many of Ian Dury’s hits. Qn
his third solo LP, he continues his dance-

oriented groove with the song “Pretty

Thing,” but overall the disc is much more
middle-of-the-road than his previous two

A&M endeavors. Jankel’s latest affair may
be low-key, but it nevertheless retains the

hip, rhythmic synth sounds usually

associated with the artist. Laura Weymouth
of the Tom Tom Club adds some spice on

several cuts with her pleasant, soothing

vocals.

CARMINA BURANA — Ray Manzarek —
A&M SP-4945 — Producers: Philip Glass

and Kurt Munkacsl — List 8.98 — Bar

Coded
Keyboard virtuoso Manzarek, who along

with Jim Morrison staked out uncharted

territories of rock and roll during the late

1960s, opens another door of perception

with his latest solo odyssey, an interpreta-

tion of German composer Carl Qrff’s 1935

cantata about 13th century “renegade

monks and wandering poets.” Surreal,

grandiose, awe-inspiring, and intensely

passionate, Manzarek’s work should appeal

to lovers of avant-garde, new age classical

or just those folks looking for some
bacchanal backround music.

Jazz

FOXIE — Bob James — Tappan
Zee/Columbla FC 38801 — Producer: Bob

James — List: None — Bar Coded

Bob James gets ultra-violent? Not quite,

but on the first cut from his new LP, the jazz

keyboardist/composer quotes the intro to

Walter/Wendy Carlos’ electronic

Clockwork Grange soundtrack before

launching into his own unique arrange-

ment/adaptation of Beethoven’s ninth

Symphony. Besides the synth-heavy

“Ludwig,” the LP also provides listeners

with two songs — “Calaban” and
“Miranda” — conceived for a production of

Shakespeare’s Tempest at San Diego,

Calif.’s Qld Globe Theatre. A number of

session luminaries, among them David

Sanborn, Steve Gadd, Ron Carter, Marcus

Miller, Ralph MacDonald and Yogi Horton

contribute their know-how to this nocturne

jazz platter.

B/C
BAD ENUFF — Slave — Cotllllon/Atlantic

90118-1 — Producer: Jimmy Douglass —
List: 8.98 — Bar Coded

Slave’s 1977 debut album went gold in

about four months, and since then the

group has helped the funk-pop movement
spread with several hit singles and long-

players. Qn the octet’s latest outing, the

funk jam band entices dancers with the

(continued on page 9)

SINGLES
OUT OF THE BOX

BILLY JOEL (Columbia 38-04149)

Uptown Girl (3:12) (Joel Songs — BMI)

(B. Joel) (Producer: Phil Ramone)
Joel tackles another ’60s “golden

idol” with this poppy Four Seasons
sound-alike track from his current “In-

nocent Man” LP. Sounding uncannily

like Frankie Valli, Joel plays out the city

uptown-downtown caste system, long-

ing for a seemingly unavailable “white-

bread” lovely. With ’60s nostalgia on a

high, pop stations ought to jump on this

one. Question is, will Dion be in the

video?

!ir
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a

FE/ffURE PICKS
POP

JACKSON BROWNE (Elektra 69791)
Tender Is The Night (4:51)
(Qlas/Kortchmar/Night Kitchen —
ASCAP) (R. Kunkel/D. Kortchmar/J.
Browne) (J. Browne/G. Ladany)

Songwriter/singer Browne continues to

opt for a tougher touch, despite the title of

the tune. Russ Kunkel’s drumming propels
this steady rocker, while guitarist Danny
Kortchmar spices things up with some very

tasty slide fills. The tale of love and
sanctuary is familiar ground for Browne,
but his willingness to get up and rock is

another step forward.

DIANA ROSS (RCA JK-13624)
Up Front (3:39) (Raydiola Music— ASCAP)
(R. Parker, Jr.) (R. Parker, Jr.)

Ross takes a more overt rocker as her
vehicle for this outing, with black rock/funk
meister Ray Parker, Jr. providing both
music and production duties. Lyrically, the

message is give-it-up-or-let-me-go;
musically, Parker’s backing is chunky and
robust, with Ross embellishing the thump-
ing proceedings with her trademark, airy

vocals.

AC/DC (Atlantic 7-89774)

Guns For Hire (3:25) (J. Albert and Son —
BMI) (Young, Young and Johnson)
(Producer: AC/DC)
The group appears to have been out of

circulation long enough for their brand of

heavy metal to have fallen back into favor

as they plunge ahead with the first single

from their new LP, “Flick of the Switch.”

Raucous as ever, the track includes a

matured guitar solo and is fused with a high

rock ‘n’ roll energy. Not for timid playlists,

but AC/DC is certainly back on the scene.

THE HUMAN LEAGUE (A&M AM-2587)
Mirror Man (3:48) (Virgin Misc./Chappell

Music (Admin)/Sound Diagrams/WB
Music Corp. — ASCAP) (Qakey-Callis-

Burden) (Producers: Martin Rushent &
Human League)

Hot on the heels of the Top Ten hit,

(continued on page 9)
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REVIEWS

/1LBUMS
(continued from page 8)

monster bass sound of Mark-Sir Hansolor
on the opener “Steppin' Out,” the horn-
laden “Show Down” and the 45 pick
“Shake It Up,” currently charting on the
B/C singles lists at #56 builet. The
aggregation iives up to the IP’s titie with

the sexuaiiy charged "Turn You Out (In &
Out)” which some conservative program-
mers may deem too suggestive for airplay.

NEW/1ND DEVELOPING

ESCAPADE — Tim Finn — Oz/A&M SP-
4972— Producers: Ricky Fataar and Mark
Moffatt — List: 8.98 — Bar Coded
As the lead singer and guitarist for New

Zeaiand’s pop
combo Split
Enz, Finn has
amassed a slew

of antipodean
hits and earned
a rabid cuit fol-

lowing here in

the U.S. On his

first soio al-

bum, Finn aban-
dons the fat, full-bodied sound of the Enz
for a sparse, intimate aural atmosphere,
with music that seems like a cross be-
tween brash Nick Lowe and The Police’s

rakish reggae. Recommended cuts in-

ciude the exceptionaiiy catchy opener,
"Fraction Too Much Friction,” and the
deeply introspective “Staring At The Em-
bers.”

SINGLES
(continued from page 8}

"Fascination,” The League follows with

another ’60s-style hooker. A cross bet-
ween the Four Seasons' chestnut “Lets
Hang On,” and the rock-steady rhythms of

the mid-’60s Motown vault, “Mirror Man”
throbs with just the right pop feel.

MICHAEL SEMBELLO (Warner Bros.
29485)

Automatic Man (3:57) (WB Music/Gravity
Raincoat/David Batteau/On Back-
street/No Pain No Gain — ASCAP)
(M. Sembello/D. Batteau/D. Sembello) (P.

Ramone)
His "Maniac” having Flashdanced it's

way to the top of the charts, Sembello is

looking for lightning to strike twice with
this, his first single from the "Bossa Nova
Hotel” LP. As with “Maniac,” Sembello
combines steady counterrhythms, a sure-
footed melodic approach, and pleasingly
off-beat fills and lyrics. A strong release
from a significant artist.

INXS (ATCO 7-99833)
To Look At You (3:38) (Browning Music —
BMI) (A. Farriss) (Producer: Mark Opitz)
A churchy, medieval organ intro gives

this love song to "a different kind of girl” a
dark, eerie ring. Lead singer Michael
Hutchonce intones the lyrics upon a
“Shabooh Shoobah” drumbeat, keeping in

line with the meaning behind the Aussie
group's otherwise mysterious debut album
title. When guitars finally do enter the pic-

ture, they seem to slice the melody in half.

ALBERT KING (Fantasy 940)
Ask Me No Questions (4:29)
(Duchess/Sounds of Lucille — BMI)
(B.B.Kind) (Producer uncredited)

Blues master Albert King gives a nod to

another royal representative of the music,
B.B. King, with a cover of his "Ask Me No
Questions.” The new version features a

NEWS & REVIEWS

EXECUTIVES ON THE MOVE
EMI/Llberty Names Cohen — EMI America/Liberty Records has announced the ap-
pointment of Jamie Cohen as director, A&R, west coast for the twin labels. He was most
recently vice president, A&R, for Slash Records.
Fair Joins Chrysalis — Chrysalis Records has announced the appointment of Ron Fair
as director, west coast A&R. He was previously manager, west coast A&R for RCA
Records, and was a staff producer at UA Music.
Rodriguez To Island — Island Records has announced that Ruben Rodriguez will head
and direct black music promotion. He comes to Island from Boardwalk Records,
where he headed promotion and marketing of black music for three and a half years.
Alfonso To National Promo — Attic Records Limited has announced the appointment
of Ralph Alfonso to national promotion and press manager. He has most recently been
Attic’s press and artist development manager and before joining Attic was a journalist,
manager and promotoer.
Peterson Named — MCA Home Video and Universal Pay Television has announced
the promotion of Suzie Peterson to director of new product development. She has
been the director of Public Relations for MCA Home Video and Universal Pay Televi-
sion since March of 1982.

Miller Joins Rogers & Cowan — Rogers & Cowan has announced the appointment of
Jody Miller to director of the public relations firm’s east coast music division. She comes
to Rogers & Cowan after a tenure with the Howard Bloom Organization where she was
responsible for a wide variety of accounts.
Howard Bloom Names Rose — At the Howard Bloom Organization, Ltd., Victoria Rose
has been appointed an account executive. She had headed the public relations firm
Victoria Rose Associates, New York since 1978.

Chez Appointed — Lauren Chez has been named midwest regional sales manager for
Family Home Entertainment. She had previously been associated with 20th Century
Fox Video and most recently as the national sales coordinator for JLT films.
Johnson Named Don Johnson has been named director of program development
for Eye & Ear Telcorp, Inc. He had been producer for Bill Kurtis on WBBM-TV’s The
10:00 News, and the channel’s topical talk program. Common Ground.
Scott Appointed — Safarik Enterprises appointed Buddy Scott as president of Sounds
Of Florida Records. He will be located at the new offices at 5025 South Orange Avenue,
Suite 7 & 8, Edgewood, Florida 32809.
Polk Promoted — The Picalic Group of Companies has announced the promotion of
Tommy Polk to professional manager. He has been with the organization for three
years, and previously was the office manager.

generous dose of piano, with rollicking

bass and drums, exhuberant vocals by
King, and enough stinging guitar to satisfy
any blues fan.

PHIL FEARON (Island 7-99836) Walt Until

Tonight (My Love) (3:44) (Rondor Mu-
sic/Almo Music Corp. — ASCAP) (P.

Fearon) (Producer: P. Fearon)
A sleek urban sound earmarks this

track, although the accent on the beat is

fleshed out admirably by a superb vocal
arrangement and pretty synth effects.

Fearon, who penned the tune, is an appeal-
ing singer, and here he pleads his case with
a doubting partner. A black contemporary
natural with crossover potential.

JAZZ
RARE SILK (Polydor 230-7)
Red Clay (3:52) (Hubtones Music — BMI)
(F. Hubbard/M. Murphy) (Producer: Ted
Darryl)

Freddie Hubbard’s jazz classic gets a
vocal update here in a track taken from the
group’s “New Weave” LP. The vocal blend
and pop/jazz treatment make com-
parisons to Manhattan Transfer un-
avoidable, while the arrangement is faithful

to the original and includes a Hubbard-
style horn solo. The sleek vocals lend the
tune presence that should not be
overlooked by tasteful A/C programmers.

NEW /INO DEVELOPING

ALFIE SILAS (RCA JK-13604)
You Put The L In Love (3:48) (Graham-O-
Tunes/Sir Gant — BMI) (L. Graham/D.
Gant) (L. Graham)

Singer Alfie Silas gets a shot of slick

sophistica-
tion here from
producer and
writer Larry
Graham. A de-

cidedly funky of-

fering from the

smooth singer,

and a good bet

for introducing

Silas to urban

12-INCH REVIEW
MARSHA RAVEN (Relativity — EMC 1204)
You Make Me Fell Like Loving You (5:49)

(Universal Songs — ASCAP) (P. Tubbs, M.
Raven) (Producer: P. Tubbs)

English cabaret singer Raven turns
disco diva with assistance from dance-
oriented producer Pierre Tubbs. Upfront
drum track offers strong propulsion
despite predictability of the arrangement.
It’s mostly Raven, though, and she’s
definitely up to the task. Distributed by Im-
portant Records.

YVONNE GAGE (CIM Records 4Z9 04117)
Love’s Gonna Pay You Back (5:24) (En-
sign/We Are Starbound/Burnt Out — BMI)
(D. Burnside/Y. Gage) (D. Brunside)

Vocalist Gage weaves a vengeful pledge
to the heel who done her wrong. Expertly
arranged with inter-twining electronics
over a strong, unhurried rhythm. The
track’s hazy ambience is perfect for late-

night listening and radio mixing.

THE COMATEENS (Mercury 223-1)
Got Off My Case (3:22) (Publish-
er: Pending) (N. North) (Producer: Nor-
man Nighell)

Popular as an import, this white-funk
screamer finally gets its domestic debut.

The party groove is propelled by James
Brown — style riffing while the band shouts
out the title chorus. Speedy, rocking and
tongue-in-cheek, the track is for serious
dancers yet has enough novelty appeal for

hit radio. The extended B-side, described
as the “NY Urban Radio Version” has been
remixed by Duke Bootee with a heavy ac-
cent on double beats and repeated
phrases.

Changes At
Columbia Pics.

LOS ANGELES — Ellis A. Regenbogen has
been appointed deputy general counsel of

Columbia Pictures Industries, Inc.

Regenbogen’s tasks include the super-
vision of all East Coast legal affairs and ad-
ministrative operations of the East Coast
legal department. He retains his position as
corporate secretary as well as other
current responsibilities.

Prior to joining Columbia in 1979 as
assistant general counsel, he had been
associated with the law firm of Chad-
bourne, Parke, Whiteside & Wolff for BVz
years.

Harris K. Goldstein has been appointed
senior vice president of market-
ing/research for Columbia Pictures,
announced by Marvin Antonowsky,
president of marketing and research. He
formerly was head of marketing and
programming research for Spotlight Cable
Pay TV. Goldstein replaces Steve Randall,

who resigned to become senior vice presi-

dent of marketing at Tri-Star.

White Joins Back To Back
LOS ANGELES — Ray White, current
president of White Lightening Productions,
has been named to the post of national

director of artist relations for Back to Back
Entertainment. Headed by president
Bambi Byrens, the company has recently

expanded into promotion, marketing and
merchandising.

Goodman Promoted
At ATV Music
LOS ANGELES — Nadine Goodman, for-

merly Assistant to the Director of Ad-
ministration at ATV Music Corp, has been
promoted to Copyright Manager by Sam
Trust, president of the company. She
reports to Richard Laws, Director of Ad-
ministration, and her duties include over-
seeing copyright activities, music
clearances, dissemination of label copy
and coordination of publications.

J. Davies Div. VP At
RCA Records/Europe
NEW YORK — John L. (Jack) Davies has
been appointed to the newly created posi-
tion of division vice president for RCA
Records/Europe. Davies joines RCA from
the General Electric Corporation, where he
was involved in international and domestic
marketing for GE’s audio product lines.

Davies will direct the RCA Records’
European regional office and will super-
vise the managing directors of RCA
Records’ subsidiary companies in the Un-
ited Kingdom, Germany, France, Belgium,
Holland and Italy.

Commenting on the appointment, Jose
Menedez, division executive vice president
of operations for RCA Records, said, “Mr.
Davies is one of the most successful
marketing executives in the world of high-

volume consumer products. He will make
major contributions to our European
operations during a period of diversifica-

tion and growth in our audio business as
we build the market for compact discs
throughout Europe, and in related home
entertainment fields as we introduce RCA
VideoDisc in the United Kingdom and con-
tinue to expand the RCA Cor-
poration/Columbia Pictures joint venture
in videodiscs and cassettes in Europe.”

Biniaz Named VP
Business, CBS
NEW YORK — Robert Biniaz has been ap-
pointed vice president, business affairs.

West Coast, CBS Records, it was announ-
ced by Marvin Cohn, senior vice president,
business affairs and administration, CBS
Records.

Biniaz will supervise CBS Records’
business affairs on the West Coast, in-

cluding negotiations for talent and music
properties. He will oversee all business
relationships with artists, producers and
contracted persons there.

Biniaz joined CBS in 1981 as an attorney
in the records section of the CBS law
department on the West Coast, and in 1982
was named senior attorney.

contemporary audiences.
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NEWS & REVIEWS

CCMST TO C04ST
EAST COASTINGS — Following intragroup friction, Anabella Lwin has departed Bow
Wow Wow and will pursue solo projects. RCA in London is saying that the remaining

members will continue as Bow Wow Wow, adding new bandmembers — definitely not

women — and going after another direction. Rumors flying around London also

suggested that recently dumped Clash member Mick Jones might figure in the Lwin-

less group’s plans . . . How ya gonna keep 'em down on the farm? Iconoclastic

producer and executive Dave Robinson, whose Stiff Records was a major trendsetter

in the '70s, looks ready to get back Into the game. Robinson, who had appeared bored

and ready to get out of the business last year when he shuttered Stiff America and

began devoting more time to his growing stable of racehorses than he was to his dwin-

dling roster of artists, was back in the

States last week for the first time in over

a year. The journey was a shopping trip,

with Robinson looking to place three

new British acts with American labels,

and reportedly succeeding. Despite an

obvious disdain for everything
American, Robinson — who’s made his

mark with British acts — told us that he

believes that the invasion of British acts

is almost played, and that the next wave
of bands will be from the U.S. ... A
familiar look: Rolling Stone spin-off

The Record debuted its new let’s-go-

geX-Musiclan format this week. For-

merly a quarterfolded tabloid in the

style of the old Rolling Stone, the new
glossy is reminiscent of another ’60s

fave publication, Crawdaddyl. Doubling

in size from 32 to 64 pages, the format

BAIO’S
LISTED

NEW PHONE NUMBER IS

RCA recording artist Scott Baio

(!) recently recorded a phone message
containing an excerpt of "Some Girls, ” the

first single from his new album "The Boys
Are Out Tonight," as part of a two-month
promotion supporting the LP.

also includes a new feature sure to raise a few hackles: On The Beat is a two-page
Random Notes-Xype spread under contract to Salem cigarettes and billed as an “ad-

vertorial.” Rumors have it that Salem has the option to reprint the Record-penned
feature in any publication they want as an ad. Although relationships between artists

and corporate sponsors for tours, video and merchandising have become common
practice, many artists and managers have been cautious about who they get in bed
with, and especially so when it comes to tobacco and liquor outfits. Submitting an item

to a consumer mag as a news item, and seeing it in an advertisement, are quite dif-

ferent things . . . Pittsburgh concert promoter Danny Kresky and Electric Factory Con-
certs of Philadelphia have finally settled their five-year court battle. Kresky, who had
filed an anti-trust suit against Electric Factory back in '78 claiming that the outfit was
employing monopoly force in Philly to prevent acts from going with Kresky in

(continued on page 30)

POINTS WEST — Word has it Eddie Van Halen has been turned upside down by a lady

elevator operator working at the Beruyn entertainment complex on Sunset near Vine,

much to the chagrin of wife Valerie Bertinelli . . . Rock ‘n’ break group Chain Reaction
appeared at Madame Wong’s West Sept. 10 and attracted A&R reps from several dif-

ferent labels including A&M, Chrysalis and Isiand. Reportedly the gang is being pur-

sued by a number of other diskeries, among them Arista and EMI America . . . The
Clash’s Joe Strummer and Paul Simonon recently booted Mick Jones from the

combo, claiming a difference of ideology . . . L.A.’s constant consonant, X, has a load

of live concert dates scheduled for the Southern California area this month, including

gigs at San Diego’s Fox Theatre (9/20), the Greek here (9/22), Riverside’s Raincross

Square (9/23), U.C. Irvine’s Crawford
Hall (9/24) and Santa Barbara’s
Arlington Theatre (9/25). In Octoberthe
quartet tapes a segment for Dick
Clark’s Rocking Halloween Party, and
later that month will play the Catalyst in

Santa Cruz and the Kabuki Theatre in

San Francisco. The tour coincides with

the release of "More Fun In The New
World,” already being hailed as X’s most
accessible and agape-inducing LP to

date. A heady brew of rock, folk, blues,

bluegrass, country, pop, rockabilly and
hard-core punk, the album pays
homage to Gene Vincent with a snatch

of "Be Bop A Lula,” gives a nod to

Manfred Mann with a “5,4,3,2,1,
”

countdown, and glorifies Jerry Lee
Lewis with a cover of his “Breathless.”

On the A side’s closing cut, "I Must Not
Think Bad Thoughts,” vocalist John Doe even conjures up his best Pete Seeger imita-

tion to sarcastically drawl, “I hear the radio is finally going to play new music. Y’know,
the British invasion.” His better half, Exene Cervenka, then chimes in to ask, "But what
about The Mlnutemen, The Flesheaters, D.O.A., Big Boys and Black Flag?, ” calling

the groups “the last American bands to get played on the radio.” . . . Laurie Anderson
is recording a four-song EP, and she’ll be working with Cuban musicians and a Syn-
clavier computer on the project . . . Diana Ross is slated to receive the “Woman of the

Year” award from the Children’s Diabetes Foundation Cct. 8 . . . Expect a new Cramps
LP in November with a number of live tracks, obscure stuff and two new songs . . . Stiv

Bator, parish preacher of Lords of the New Church, called us from England last week
to report his arm and leg are doing much better after a series of mishaps during the

band’s last tour. However, StIv also told us that his liver’s on the verge of cirrhosis, due
to “a long history of alcoholism” and he’s currently on a fruit and vegetable diet under a

doctor’s supervision. "I’m a teetotaler now,” he quipped on the long-distance line, “I

can only drink herbal tea.” After a 20-date European tour, the Lords will take off for the

(continued on page 30)

GANGLE BANGLE — Former Faulty

Productions group The Bangles moved
over to Columbia Records and the

quartet is currently developing material

for an album set for an ’84 release. Pic-

tured here are (l-r): new member
Michael Steel, Susannah Hoffs, Vicki

and Debbi Peterson.

Cash Box photo by Debbie Leavitt

Photogs Decry Restrictions
(continued from page 5)

conversations included The Police, Joan
Jett, Missing Persons, Van Halen, Marshall

Crenshaw, The Stray Cats, Pat Benatar,

and Def Leppard. And while
photographers are unhappy with this

development, they feel it’s something they

can live with. “1 personally don’t object to

the idea of approval," said New York-
based Ebet Records. “Half the time a

secretary approves it, and it really doesn’t

bother me if they’re fair." Added Leavitt: "I

think the best way to solve this is to reach
some kind of understanding with
managers and publicists. You can’t meet
magazine deadlines if you’re waiting for

approval. I’d rather give them a right of dis-

approval than right of approval.”

A chief complaint concerning limited

time for photographing shows is that most
shoots must be done during the first three

numbers. The photographers say that per-
formers are least relaxed at that point, and
that it usually takes several numbers
before stage lighting is straightened out. ‘I

feel like I can’t do my job,” said Roberts,

’you just can’t flatter somebody in three

songs: you don't have the time to wait for

them to look good. And that makes us look

worse than the artist. You don’t decide not

to buy an artist’s album because you’ve

seen a bad picture of them. But you’d

probably look at it and say 'how could a

photographer have sent this picture out?”’

Added Pulin, who recently missed the op-
portunity to photograph Bruce Springs-

teen’s unannounced appearance during

the encore section of a Jackson Browne
show because he was asked to leave after

the first three songs: “If you’re going to limit

me, at least let me shoot at the end when it’s

well-lit, the audience is up, and the show is

exciting.”

During the next few weeks, a group of

professional rock photographers will be
meeting in New York to try and mount a

campaign to stem the tide of restrictions.

Among the tools being developed is an
open letter to managers, artists, and the in-

dustry at large, encouraging changes in the

prevailing attitude. ‘‘We’re trying to

organize," said Roberts, "and we’d like to

include artists like Chris Stein, Andy Sum-
mer and Tony Levin who are interested in

photography themselves. Personally, I

think it’s a freedom of the press issue. The
more access and competition you have,

the better the shots will have to be. Limiting

professional photographers just makes it

worse because when you’re limited, you
don’t have time to think; there’s no art in-

volved because all you can do is try and
grab it. I think one solution might be for

managers to look at a photographer’s work
before giving them approval to shoot a

show. If they don’t like it, they shouldn’t let

them shoot their artist.”

Abba’s Financial Woes Grow
by Chrissy I ley

LONDON — Abba, which used to be
Sweden’s best export next to Volvo cars, is

having a very different time now. One
member, Anni-Frid Lyngstad, has sold her

share in the group’s company and lives in

London’s Berkely Square area. Abba’s
manager Stig Anderson has conducted a

series of unfortunate business transac-

tions on the group’s behalf.

The story centers on Kuben AB, the

Stockholm quoted company which Abba is

believed to have a stake of 45-50 percent.

Shares in Kuben AB were suspended a

week ago, the company having
overstretched itself by 25 million pounds
($37.5 million). Trading in the shares

resumed after a rescue plan details were
announced.
Two years ago Abba was reported to

have grossed an income of 250 million

pounds ($375 million), but unlike any other

Western group, Abba achieved a huge
following in Eastern Europe. But the East

Europeans proved reluctant to pay the

group’s royalties in hard Western curren-

cies. Instead Abba was offered payments
of potatoes from Poland, glassware from

Czechoslovakia and light industrial goods
from Russia — all on a ’take it or leave it’

basis.

In effect Abba had very little choice if it

wanted to be paid at all. Therefore it

became necessary to set up special com-
panies to trade in these awkward pay-

ments.

Abba entrusted manager/father figure

Anderson to organize these strange deals,

which sometimes forced the group to take

a loss. It could well have been these inci-

dents that began the road to financial ruin.

The first step was to buy Monark, a com-
pany producing motor cycles and sewing

machines, from a Swedish businessman who
now lives in the stockbroker belt of Surrey,

England. Monark, for which Abba paid

more than 5 million pounds ($7.5 million),

is still the keystone in Kuben’s structure.

Though initially profitable, over the past

year Monark has incurred large losses.

Later Anderson started to speculate on

the oil market and lost even more money—
the exact amount of which is not yet known.
He also made a series of very expensive

property investments in Stockholm which
again proved ill-fated. Some of these

properties are now being sold as part of the

‘rescue plan.’

Other Abba investments include two lux-

ury yachts, the Storo 4 model, each worth

100,000 pounds, the only other of this

model belongs to the Swedish Royal Court.

Some Swedish observers claim Ander-
son developed serious delusions and im-

agined himself as the king of high finance

as well as the king of pop.

More recently, however, Anderson
seems to have had a change of heart; he
was reported as saying he wants to return

to entertainment and making videos.

Earlier this year, when Anna-Frid
Lyngstad opted to sell out she received 2.5

miilion pounds for her share in Kuben AB
and associated companies. Agnetha’s
share exactly the same as Anni-Frid’s, is

now capitalized at only 800,000 pounds.

This represents a fall in value of over two

thirds.

At the moment Kuben’s shares are 12.8

pounds, a significant drop from their all

time peak of 25.21.

DO YOU CASH BOX? — MCA recording

artist Donnie Iris (r) recently stopped by the

Los Angeles West Coast headquarters of

Cash Box to visit president and publisher

George Albert. Iris, supporting his current

"Do You Compute" LP, gigged at Club
Lingerie while in L.A.

•I)!
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The Commodores:
Life Without Lionei

is Working Out Fine

Ever since they emerged with the 1974

singie and LP "Machine Gun, " the Com-
modores have been one of the biggest

names in the spectrum of soul music. Led

by the dynamic Lionel Richie, the

Tuskeggee, Alabama-raised musicians

have scored dozens of honors including a

number of gold, platinum and double

platinum records. Touring with the Rolling

Stones and Stevie Wonder, copping inter-

national awards from music publications

and industry organizations, appearing in

and contributing soundtrack material to

motion pictures — all of these distinctions

and more have graced the popular R&B act

over the years. The group's LPs, including

“Caught In The Act,
"
"Movin’ On, ”

"Hot On
The Tracks," "Natural High," "Midnight

Magic" and "Heroes," received both

critical and public raves, while the newest

album, “Commodores 13," has already

won support for its touching ballad, “Only

You," which recently entered the B/C
singles charts in Cash Box. "Commodores
13" is the first LP without Richie, who
departed the group to pursue a solo

career, and mentor James Carmichael,

who helped establish the group's unique,

intimate style. Because this new waxing
signals a different phase for the group, we
spoke to three members — William King,

Thomas McClary and Milan Williams — to

get a clear perspective of The Com-
modores’ new direction.

Cash Box: First off, how did you approach
the new album working without Richie for

the first time?

King: Well, it wasn’t really hard. Like the

last album, all Lionel did was come in and
do a lead vocal here and a lead vocal there

and then he was gone because he was
working on his other projects. I think the

thing that most people don’t realize is that

all of the Commodores produce, and even
with James Carmichael it was only a co-

production. We worked with Carmichael
for years, and he came to us basically

because we knew what we wanted to do,

but we just didn’t know how to do a lot of the

mechanical parts, the logistical parts, the

technical parts. But we always knew what
we wanted to do and we always knew the

secret to anything is not so much in the

production — it's really in the song. We
have a saying — it’s hard to write a hit song,

and producing is important, but you have
to have something to produce.

Williams: The one thing that we’re so proud
of is that the Commodores actually did this

album. A lot of people weren’t there and we
just wanted to prove the point that The
Commodores have always been The Com-
modores and no one person can make or

break us. Even if I decided to go tomorrow,
those guys can come up with some kind of

way to continue on. It just can’t be changed,
1 don’t know why.

Cash Box: Could Richie’s departure
possibly give the band more of a group
identity, instead of being thought of as The
Commodores Featuring Lionel Richie?
McClary: You hit the thing right on the head
here because Lionel and I co-wrote about
three-quarters of all the Commodores
songs for a long time. You know how I feel

about him and his songwriting, and he and I

are still the best of friends. But I think in a
different kind of way this could be a bless-
ing in disguise. Lionel now has the oppor-
tunity to reach out, get away from the norm
and just experiment.

Cash Box: One thing we always wanted to

know about the group is what kind of

mindset you have to be In when you enter
the studio to do a ballad as opposed to a
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real funk type thing. Can you do a real slow,

emotional song and then just break into a

wild jam immediately? What kind of at-

titude do you need to perform both forms

of music?
King: They’re both totally different. The
ballads you approach with a much more
laid back feeling. On ballads, we make the

melody the strongest thing in the song. In

other words, if you took away everything on

the track and just had the melody played

on the piano, we’d still want it to be asmash
— because that’s all you basically need. So
when you hear our ballads, all you really

hear is just the piano and the vocal.

Somewhere along we go to the hook, the

bridge, and we start bringing in violins, just

to add that emotional thing to it. Then we
get real heavy, and just when we get about

to the end we start to thin it out again. We
go for the emotional thing because on

ballads people love to feel close to the

song, and the way you get close Is to get

personal — one on one. One on one is just

the vocal, the piano, and the person that’s

listening.

Cash Box: What’s the mood like in the

studio itself during the recording of a

ballad?

King: Usually the lights are off, and it’s

quiet in there. Like Milan was the head

producer of the ballad that’s the single

now, “Only You." I remember one day I

came in and he had his head down on the

board, just relaxing, and it was real quiet. I

couldn’t even see anything in the booth

where hewas doing the lead because it was
so dark in there. It was just so quiet and all

the lights were way down low.

Williams: That’s the way it was with that

song, I knew that song was a very intimate

song and very sensitive, and sensitivity is

something that you can’t manufacture. It’s

something that just has to happen. It star-

ted happening, and the mood, and the per-

son that was on my mind at the time, just

made it come out so naturally. It was amaz-
ing.

Cash Box: What about the dance jams?
What’s the studio atmosphere like for those

songs?
King: Well, when we did “I’m In Love” we had
all the lights on in the place and we had the

tempo jacked up, everybody was singing. We
were dancing through the hallways and
everything was live. As a matter of fact, we

had to make sure that we kept turning the

volume down so we could hear what we
were doing. We try to deal not so much with

emotion on the up-tempo numbers as with

raw, physical feeling.

Cash Box: If you were to distill a Com-
modores song down to its essence, what

would you find?

King: The most important thing to us is the

rhythm, because the rhythm is the true

feeling. The strings, and the horns and so

on, they’re the additives, but the real goods
is the rhythm, so we make sure that the

rhythm is so strong that if there’s nothing

on top of it it doesn’t make any difference.

Once we get that hot, then we put all the str-

ings and horns on it.

Williams: We always believed in starting a

song from the foundation on up. If you don’t

have the track right, I don’t give a damn
how good the melody is or the lyric ... it

doesn’t matter. If it ain’t in the track, in the

foundation, in the first block you lay, then

it's not going to work. At some point it’s go-

ing to break down.
King: I go into a song basically ap-
proaching it from the keyboards. I play the

basic track with nothing but keyboards and
drums, not even a bass. Later on I add the

bass and then I just hear whatever else is

going on in the song. I just hear the syn-

thesizer or the other instruments I know
should be there. If it needs something you

just feel that, and then you experiment.

Then I start working on the little things we
call the additives— the little swirls and licks

that add a little flavor so the first verse

doesn’t end up sounding like the second
verse or vice versa.

McClary: Each album we try to have
something different, to keep the audience
from second-guessing us as to where we’re

going next. On “Ooo, Woman You," I wan-
ted to incorporate a new type of structure

other than just the regular verse/chorus,

verse/chorus form. Once I got that down,

there was the matter of coming up with

some different sounds for instrumentation.

We used a vocoder and a basic rock

roll guitar sound and that pulsating

backbeat with the Simmons drum and the

moog synthesizer. The idea was to create

an aura where it sounded as if the voices

were coming from another place than just

through the microphone."

Cash Box: So you’re really trying to come
up with new sounds rather than getting

caught in an identifiable groove. What’s

coming up in the future from The Com-
modores?
McClary: I have a couple of more goodies

that I’m just waiting to lay out on our next

album. I think it’s going to be a very, very in-

novative approach to this soul music thing.

After all, program directors are only being fed

what they get from record companies.

Artists, producers and writers have got to

give them something to play on radio

otherwise they'll just keep on playing the

same old things. I think the main thing is

staying fresh and keeping a very keen ear

on what’s going on, so that whatever you do
it’s not too far ahead, because there is such

a thing as losing your audience.

Cash Box: What exactly do you have in

mind?
McClary: It’s going to be something that

really strikes your ear. I’m going to use a

combination of several instruments play-

ing the same part and the illusion will be a

whole other type of sound. It has to do with

the combination of the arrangement and

the instrumentation. I’m going to use in-

struments in a manner most people have

probably never heard before. I let the rest

of the group hear parts of it and they just

really went bananas.
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TOP 30 ^DEOOISSEnES
Weeks Weeks
On On

9/17 Chan 9/17 Chart

1 PORKY’S 16 STILL SMOKIN’
CBS/Fox Video 1149 1 7 Paramount Home Video 2315 15 4

2 48 HRS. 17 MY TUTOR
Paramount Home Video 1139 2 13 MCA Home Videocassette 17015 17 5

3 THE VERDICT 18 THE LORDS OF
CBS/Fox 1188 3 10 DISCIPLINE

4 HIGH ROAD TO CHINA Paramount Home Video 1433 18 16

Warner Home Video 11309 4 13 19 BEST FRIENDS
5 THE OUTSIDERS Warner Home Video 11265 19 17

Warner Home Video 11310 5 2 20 FINAL COUNTDOWN
6 SOPHIE’S CHOICE Vestron V-4047 21 6

CBS/Fox 9076 6 14
21 FLASHDANCE

7 FIRST BLOOD Paramount Home Video 1454 _ 1

Thorn EMI 1573 s 1Q
22 KISS ME GOODBYE

8 BAD BOYS CBS/Fox 1217 24 13
7

23 YOU ONLY LIVE TWICE
9 THE BEASTMASTER CBS/Fox 4526 22 3

MGM/UA 00226 9 6
24 MY FAVORITE YEAR

10 MAD MAX MGM/UA 00188 20 16
Vestron V-4030 10 10

25 JANE FONDA’S WORKOUT
11 THE TOY KVC/RCA Karl Video Corp. 042 26 64

RCA/Columbia Pictures Home Video
10538 11 15 26 STING II

MCA Videocassette 17015 27 13
12 SIX WEEKS

RCA/Coiumbia Pictures Home Video 27 THE MAN FROM SNOWY
91001 12 6 RIVER

13 AN OFFICER AND A ^ CBS/Fox TW 1233 — 1

GENTLEMAN 28 SAVANNAH SMILES
Paramount Home Video 1467 13 30 Embassy Home Entertainment 2058 28 10

14 FRANCES 29 TABLE FOR FIVE
Thorn EMI 1621 14 14 CBS/Fox TW 2043 — 1

15 ROAD WARRIOR 30 AIRPLANE II

Warner Home Video 11181 16 31 Paramount Home Video 1489 25 20

The Cash Box Top 30 Videocassettes chart is a compilation of the fastest moving titles in both Beta
and VHS formats, based on sales and rental activity, as reported by various accounts around the
country. Accounts surveyed include: Video Plus-Chicago; Radio 437-Philadelphia; Classic Video-
Oak Lawn; The Video Store-Cincinnati; Precision Video-Chicago; Entertainment Systems-
Phoenix; Nickelodeon-Los Angeles; Everybodys-Portland; Radio 437-Bala Cynwyd; American
Tape & Video-Atlanta; Crazy Eddie-New York; The Cinema Store-Encino; Video Company-
Larkspur; Video Studio-Farmington; Video Library-San Diego; Video Media-Chatsworth; Won-
derful World of Video-Chattanooga; Wherehouse-National; Video Showroom-Louisville; Erol’s
Video Club-Springfield; New England Home Video-Groton; Movies Unlimited-Philadelphia; Video
Showcase-Federal Way, Movies To Go — St. Louis. Video Shack — NYC.

RCA Bows New Video Disk Unit
(continued from page 5)

each disk, the user can program it to play

anything at anytime, and repeat it, if they

want to. It includes random access
capability. Using a hand-held control

board, users can go to any place on the

disk by the band number or by the time. For

example, let’s say the user wants to play the

fifth, second and eighth cuts on a

Fleetwood Mac concert disk. The user can

command the disk to play those exact cuts

in order.”

RCA plans to use strong marketing and
promotion strategies in order to stimulate

public awareness and sales of the

machine. A new advertising campaign
featuring actor Gene Kelly began last

week, offering a free disk with the purchase

of each player, no finance charges on

credit term purchases and a money-back
guarantee. In addition. Sears, Roebuck &

Co., which sells RCA-type players under

the Sears label, has extensive plans to

promote the units this fall. Although this

disk player’s sales have been trailing far

behind sales of videocassette recorders

and low-end home computer systems,

RCA seems confident the new product will

help boost public support for the disk

technology.

Jim Murphy, a spokesman for RCA in

New York, said the company plans to

release specially banded music disks, in-

teractive game disks, and an assortment of

other specialty titles to entice buyers.

Because of the new ’’interactive, random-
access” features, the revamped player will

be able to be used for “information” pur-

poses as well as entertainment. For in-

stance, one disk wiil be able to store the en-

tire contents of a multi-volume en-

cyclopedia, and consumers can use the

hand-held controller to find a specific page
in much the same way that a microfilm

player can locate information quickly.

Despite all the innovative features,

however, RCA will still have to face con-

sumer resistance to the players because of

their high price tag, lack of record func-

tions and a dearth of programming variety.

According to Murphy, ”We entered the

video market in March of 1981 with

monoaural players. We now have five

models that can play about 1,000 different

videodisk movies.” Over the past two

years, RCA has made a concerted effort to

produce more R-rated movie titles to en-

tice older consumers, but the company has

said it will try to avoid manufacturing hard-

core pornography. One X-rated art film,

“Last Tango In Paris” is available for the

RCA system, and the company has also

purchased the rights for the soft-core ”Em-
manuelle.” On the other hand, competing
laserdisk markets have begun offering

sexually explicit adult films such as “In-

satiable” starring Marilyn Chambers for

their systems. RCA utilizes a stylus in its

players to read the 27,000-grooved disks,

while other laserdisk systems rely on lasers

to read grooveless software.

Although the new machine from RCA
retails for $499, additional costs may even-

tually be pinned onto all video units, VCR
and disk alike, if legislation regarding

copyright infringements is passed (see

accompanying story, page 5). Congress

has been considering legisiation focusing

on whether movie rentals would mandate a

royalty surcharge benefiting motion pic-

ture studios.

COLOR MY WORLD A RAINBOW — Pacific Arts Video Records’ brand-new logo,

designed by art director Jerry Takigawa, blends red, yellow, green, blue and purple

into a vibrant emblem. Appearing on all of the company’s promotion, marketing and
publicity projects, the Insignia makes its debut Sept. 26. That’s the target date for the

release of The FIresIgn Theatre Presents Nick Danger (“In the Case of the Missing

Yolk”), a videocassette whose case premieres PAVR’s banner. Speaking of new
marketing strategies, PAVR plans to use consumer magazines, such as Rolling Stone
and National Lampoon, in an advertising campaign aimed at the home video market.

Ads promoting "A Doonesbury Special,” and “Mr. Bill Looks Back,” retailing for

$39.95, along with “Mr. Mike’s Mondo Video,” at $49.95, will appear soon . . .

BEAT THE MEATLES — The Rutles, a

spoof created by Monty Python
humorist Eric Idle which parodies The
Beatles music, looks and adventures,

rekindles that era while poking innocent

fun at some of the traits and style of the

original fab four superstars of the six-

ties. Songs such as “The Fool on the

Pill” and “Tragical Mystery Tour”-
highlight this zany videocassette, which
stars Idle, Neil Innes, John Halsey and
RIkkI Fataar. Priced at $59.95, it should

be on the store shelves Nov. 3.

A BIG PROMO FOR “THE BIG CHILL”
— A massive promotion involving ATI

Video, Columbia Pictures and Motown
Records gets underway this week. USA
Cable Network regularly is running

spots for “The Big Chill. ” a new feature

from Columbia Pictures. But besides
these segments, an in-depth interview with the film’s director/writer/producer,

Lawrence Kasdan, airs on USA Cable Oct. 1 ,
along with a behind the scenes look at the

making of the film. And that’s not all, folks. A mammoth contest offering prizes such as

an antique Seeburg Jukebox restored by Jukebox Junction, Inc., containing music by
Motown, a JVQ^tereo system, cassette carrying cases and soundtrack albums from
the film caps thepromotion. Anybody, cable and non-cable subscriber alike, can enter

simply by sendtrig.^i postcard with their name, address, telephone number, age and
favorite USA Cable “Night Flight” segment (this last part is optional) to “Night

Flight/The Big Chill,’’ P.O. Box USA, Glen Rock, N.J. 07452. Oct. 5 marks the deadline

to enter. “The Big Chill” opens at the New York Film Festival on Sept. 23 and nationally

on Sept. 30.

VIDEO ROCK, NEW & OLD — The Everly Brothers, legendary harmony duo from the

1950’s and 60’s who created such hits as “Wake Up Little Susie,” “All I Have To Do Is

Dream,” and “Wh^i Will I Be Loved,” star in a concert reunion which HBO is taping,

the Sept. 22 concera at London’s Royal Albert Hall marks the first time in 10 years the

two have played together. Phil and Don Everly will appear here sometime next year on
the pay-TV channel. Could Simon & Garfunkel have started a new tradition of reuniting

old groups on cable television? We'll see . . . Although relative newcomers compared
to the Everly Bros., Men at Work surely managed to compose their share of hits, con-

sidering their two smash albums, “Business as Usual,” and “Cargo” span a period of

oniy two years. HBO says it’ll tape the group’s upcoming San Francisco Greek Theatre

concert on Oct. 7 & 8. The band from Down Under is nearing the end of a four month,

60-date tour.

CONTRACT NOTES — Rockabilly artist Levi Dexter just signed an exclusive

woridwide management agreement with Ready to Rock Productions. Levi’s iatest

release “Levi: The Fun Sessions” appears this week on PVC/JEM Records. The band
recently played on Entertainment Tonight, featuring Jeff Ross on guitars, John Jorgen-
son on guitar, Joe Altruda on string bass, Mike Pritchard on drums and Bob Roberts
on sax.

VIDEOWEST GOES WEST — A concert a la the US Festival in West Germany featur-

ing The Steve Miller Band, Joe Cocker, The Stray Cats, U-2 and Dave Edmunds jammed
18,000 German rock fans into the Lorelei Amphitheatre, located some 48 miles

northwest of Frankfurt. San Francisco’s Video West Productions taped the show. Their

concert interviews and footage airs soon on MTV and “Rock On TV.”

HALLOWEEN RELEASES — Director Richard Bate’s “Psycho M” release date on
videocassette coincides with gauntless holidays. The 1983 sequel to Hitchcock’s 1960
original thriller retails for $79.95 on videocassette, $34.98 in CED Video disc and
$32.96 for laser disc formats. Also due out within a few weeks is “Monty Python’s The
Meaning of Life,” winner of the Cannes Film Festival’s Special Jury Prize this year. Un-
iversal’s 1983 release costs $59.95 for the videocassette, and $32.95 for laserdisc for-

mats. From U.S.A. Home Video comes “The Trojan Women,” at $59.95, “A Rare
Breed,” also at $59.95, and “Four Rode Out,” a western priced at $49.95. Under the

Monterey Home Video banner, “Dynamite Chicken,” a musical performance video that

sells for $59.95, and “Canned Heat Boogie Assault” and “The Tubes Live at the

Greek,” both set for a $39.95 price.

VIDEO PIRATES BEWARE — A decade or so ago, record bootleggers kept recording

industry execs worrying about the illegal pirating of pre-recorded music. Today, that

worry compounds with another one, resulting in possibly an even bigger problem.
Video piracy is on the rise and without sufficient means to enforce the laws on an inter-

national basis, elimination of the crime seems impossible. Enter the International

Federation of Phonogram and Videogram Producers (IFPVP), who intend to take ac-

tion against vid outlaws. The group is sponsoring a seminar in Cannes, France during

VIDCCM so those investigators and legisiators who carry out anti-piracy work
worldwide can have the chance to meet and discuss their work with video industry per-

sonnel. Some of the topics proposed for discussion include trends in video piracy,

weapons for counter-attacks, developing new markets, and detecting and prosecuting

unauthorized public performances. Panel discussions and open floor debates should

make the event well worth attending, if you are going to be in the area. Mark down Cct.

5 on your caiendar for this event, taking place at the Press Club, Level 3, Palais des
Festivals, Cannes, France. todd marmorstein

“DICKIE’S DEAD" — Cranium Produc-

tions recently finished the Age of Consent
video, “Dickie’s Dead." The video is a

sophisticated spoof of childhood paranoia

that was produced and directed by
Graham Dent for Cranium Productions,

with camerawork by Michael Intriere.
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MERCmNDISING
SUPPLEMENT:

On OCTOBER 8, 1983 C4SH BOX will publish its annual
1983 MLL STOCKING GUIDE. The supplement will

contain a comprehensive editorial package built

around retailers' product information needs. In-depth
coverage of these key areas:

• NEW ALBUM AND TAPE RELEASES
• MIDLINE CATALOG UPDATE

• PRERECORDED VIDEOCASSETTES AND DISCS
• VIDEO GAMES

• RECORD AND VIDEO ACCESSORIES
• BLANK AUDIO AND VIDEO TAPE

• MIDLINE, VIDEOCASSETTE 8c VIDEO GAMES AWARDS
• ROCK BOOKS / POSTERS

OWBCKTOPDO/LBLM4S

MDEO
" Sony Continues Commitment

, 1 ^
.T To Breaking Unsigned Artists TOP 30 |^IDEOC4SSETTES

A1ERCHXNDISING

With record and home entertainment retailers getting
ready for the Fall selling season, here's your opportunity

to reach them in a very special way. Let your advertising
message help them make their buying decisions.

ISSUE DATE:

OCTOBER 8. 1983

ADVERTISING CLOSING:

SEPTEMBER 28,1983

FOR FURTHER INFORMATION ON/1DVERTISING
PMCEMENT CONTACT:

J.B. C4RMICLE
6363 Sunset Boulevard

Suite 930
Hollywood, CA 90028

213 • 464-8241

M4RTIN BILLIG
1775 Broadway

Suite 630
New York, NY 10019

212 • 586-2640

JIM SH4RP
21 Music Circle E,

Nashville, TN 37203
615 • 244-2898
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Weeks
On

9/17 Chart

ENDURO Activision AX 026

Q-BERT Parker Brothers 5360

CENTIPEDE Atari CX2676
MS. PAC-MAN Atari CX2675

BURGER TIME Intellivision 4549

JUNGLE HUNT Atari CX2688
POLE POSITION Atari CX 2694

8 RIVER RAID Activision AX020
9 ROBOT TANK Activision AX028
KEYSTONE KAPERS Activision AX025
ZAXXON Coleco 2435

DECATHLON AZ030
CRACK POTS Activision AX 029

PITFALL! Activision AX108
FROGGER Parker Bros. 5300

15

4

26

28

9

8

4

8 37

7

10

10

19

12 43

13 4

14

11

2

43

15 43

COMPILED FROM; Alta — Phoenix • Disc-O-Mat — New York City • Sound Video, Unltd. — Chicago • Musicland —
St, Louis* Everybody's — Portland • Licorice Pizza — Los Angeles • New England Home Video — Groton • Movies To

Go — St. Louis • Sound Warehouse — San Antonio • Spec's — Miami • American Tape & Video — Atlanta • Nickelo-

deon — Los Angeles • Show Industries — National • Tower — Sacramento, Seattle • Crazy Eddie — New York City •

Video Store — Cincinnati •Turtles — Atlanta* Radio 437 — Bala Cynwyd * Wonderful World of Video — Chattanooga
• Entertainment Systems — Phoenix * Lieberman — Kansas City * Day Jay — Denver * Cavages — Buffalo * Tower

Sacramento. Seattle * Wherehouse — Los Angeles * Camelot — Kansas City. Dayton, Cincinnati, St Louis.

Cmcago Indianapolis

DEO GAMES TOPl^ki IDLINES

Weeks
On

THE RISE AND FALL OF ZIGGY STARDUST AND
THE SPIDERS FROM MARS David Bowie (RCA AYL 1-3843)

LED ZEPPELIN (IV) (Atlantic SD 19129)

PIANO MAN Billy Joel (Columbia PC 32455)

LOOK SHARP! Joe Jackson (A&M SP-4919)

WHO’S NEXT The Who (MCA 3151)

AJA Steely Dan (MCA 1006)

THE DOORS (Elektra EKS 74007)

8 PRETENDERS (Sire SRK 6083)

9 WHO ARE YOU The Who (MCA 3050)

10 MEATY, BEATY, BIG AND BOUNCY The Who (MCA 37001)

11 ELTON JOHN’S GREATEST HITS, VOLUME I (MCA 2128)

12 TAPESTRY Carole King (Epic PE 34946)

13 LET THERE BE ROCK AC/DC (Atco SD-36151)

14 WORKING CLASS DOG Rick Springfield (RCA AFL1-3697)

15 MORNING DANCE Spyro Gyra (MCA 9004)

9/17 Chart

1 22

2 30

3 8

5 53

4 11

6 9

9 33

11 19

10 14

8 32

13 6

7 58

14 18

15 2

12 5

COMPILED FROM: Licorice Pizza — Los Angeles * Cavages — Buffalo • Dan Jay Music — Denver * Musicland —
St. Louis * Karma — Indianapolis • Peaches Records — Cincinnati, Columbus * Charts — Phoenix * Gary's —
Virginia * Sound Video, Unltd. — Chicago • RecordTheatre— Cincinnati ‘Tower Records— Sacramento, Seattle*

Disc-O-Mat — New York City • Massachussetts One-Stop — Boston.

4.

7.

01

1
N4TIOIVML BREAKOUTS I

I

1 STRAY CATS 9 SHEENA EASTON
2 MOODY BLUES 10 PEABO BRYSON &
3 KENNY ROGERS ROBERTA FLACK
4 HEART 11 RUFUS & CHAKA KHAN
5 AIR SUPPLY 12 ZAPP
6 GAP BAND 13 HERBIE HANCOCK

j

7 SPANDAU BALLET 14 KANSAS 1

-»1

8 BIG COUNTRY 15 BETTE MIDLER

NORTHB4ST SOUTHMST BALTIMORE/

W/1SHINGTON
WEST

STRAY CATS
LA CAGEAUX FOLLES
MOODY BLUES
AIR SUPPLY
KENNY ROGERS
SPANDAU BALLET
RUFUS & CHAKA KHAN
HEART
BETTE MIDLER

10 ANIMALS

STRAY CATS
AIR SUPPLY
PEABO BRYSON &
ROBERTA FLACK
MOODY BLUES
KENNY ROGERS
ZAPP
HEART
GAP BAND
BETTE MIDLER
SPANDAU BALLET 10

BIG COUNTRY
RUFUS & CHAKA KHAN
MOODY BLUES
STRAY CATS
AIR SUPPLY
GAP BAND
HERBIE HANCOCK
HEART
PE^BO BRYSON &
ROBERTA FLACK
SPANDAU BALLET

STRAY CATS
MOODY BLUES
HEART
KENNY ROGERS
MIKE’S MURDER
WHAM! U.K.

SPANDAU BALLET
GAP BAND
BIG COUNTRY
SHEENA EASTON

MIDWEST 5. NORTH CENTRAL*! DENVER/PHOENIX-I SOUTH CENTR4L

AIR SUPPLY
STRAY CATS
MOODY BLUES
KENNY ROGERS
GAP BAND
BIG COUNTRY
ZAPP
HERBIE HANCOCK
SPANDAU BALLET
KANSAS

1 STRAY CATS
2 AIR SUPPLY
3 KENNY ROGERS
4 SHEENA EASTON
5 KANSAS
6 MOODY BLUES
7 HEART
8 JUICE NEWTON
9 GAP BAND

10 ANIMALS

MOODY BLUES
CHEAP TRICK
HEART
KENNY ROGERS
SHEENA EASTON
STRAY CATS
PEABO BRYSON &
ROBERTA FLACK
HERBIE HANCOCK
BIG COUNTRY
KANSAS

AIR SUPPLY
STRAY CATS
GAP BAND
KENNY ROGERS
ZAPP
MOODY BLUES
HEART
SHEENA EASTON
RUFUS & CHAKA KHAN
PEABO BRYSON &
ROBERTA FLACK

s'.H

ilii
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MERCHANDISING

WHAT’S IN-STORE

i

P TALENT ON STAGE — Now it can be revealed why Barrie Bergman really gave up his
' Record Bar presidency. He wanted to attend the U.S. Open tennis tournament in New
i York. That’s why he missed his convention’s kickoff cookout and entertainment at the

i. North Carolina Museum of Life and Science, The outdoor museum, comprised of
'' various exhibits including an aerosphere, geological and reptile buildings, old train

I

cars, trucks, space modules and missiles, and animal cages, provided unique setting

for Steve Wariner and Earl Thomas Conley, both of whom performed beneath the

wings of a suspended Piedmont Airlines DC3. Backed by a versatile band, Wariner
> really cooked on hits like "Your Memory’’ and "All Roads Lead To You,’’ the latter

featuring a sax part by the keyboard player, lead guitarwork from the pedal steel
’ player, and fiddling from the rhythm guitarist. Following a humorous “Guess the TV

show” bit made up of a few bars of such great themes as "Green Acres,” "The Andy
I Griffith Show,” "My Three Sons,” and "Mannix,” Wariner turned serious with new
^ single "Midnight Fire,” which showed him to be a nimble lead guitar picker in his own
I right. Earl Thomas Conley followed with a knockout set, a far cry from when What's In-

Store last saw him several years ago as a solo artist opening for Charley Pride. Then he

I
sang mostly hit songs he’d written for others including Conway Twitty and the late Mel

I Street. Now he’s got so many of his own that he left out his first biggie “Silent T reat-

^ ment.” He’s also got a hot band with two screaming lead guitars and an excellent, up-

front male backup singer who turns out to be brother Fred. Earl Thomas’ low, soft-

^ spoken drawl brought enormous sensitivity to the songs, including recent big hits

"I Have Loved You Girl” and "Your Love’s On The Line.” His songwriting also shone

bright on "Heavenly Bodies,” a barstool starlet-gazing ode. The set was over exactly at

10:00, in keeping with the local noise ordinance for Sunday night. Monday evening’s

> entertainment took place in Page Auditorium at nearby Duke University. Ian Hunter

]
was among the acts scheduled to perform, but he was scratched from the bill along

I with Dave Edmunds, the Temptations and the FourTops, all scheduled for succeeding

nights. What was on hand, however, more than made upfor any disappointment. Tues-
^ day night led off with the X-Teens, a high-strung Durham-based quartet in the Athens,

Ga. mode who record for Record Bar’s own Dolphin label. Although they took a while to

get into and could have used some tightening up, X-Teens grew on their audience, es-

pecially when bouncing off lead vocals between a female bass player and male rhythm

I guitarist and keyboardist. The keyboardist stood out instrumentally, with fugue-ish
' lines alternating from Farfisa to Wurlitzer. Following X-Teens was Stevie Ray Vaughn,

probably the most eagerly anticipated artist still in the line-up. Bringing his killer trio

and a rackful of guitars, the young lion of the blues-rock guitar fired the convention up

with his wide brim black hat full of Hendrix tricks and licks, his scorching set climaxed

by a long, slithery version of his mentor’s "Little Wing.” But Robert Branum, manager
of Store #16 in Chattanooga, probably enjoyed Vaughn’s rendition of Howlin’ Wolfs
"Tell Me” the most, since right before it Vaughn stopped the show to award him an

autographed Stratocaster. Tuesday’s lunch brought a brief interlude from Windham

j,
Hill Guitarist Alex DeGrassI, whose soft, contemplative acoustic playing went down
easy after the previous night’s pyrotechnics. DeGrassi capped his performance with

the title track piece from his first album, "Turning, Turning Back,” which he said had

been a hit on the Northern California "tofu circuit.” Incidentally a second version of the

song will soon appear on a live compilation LP. That evening beach music came to the

Sheraton University Center with Detroit City’s Chairmen Of The Board featuring

I

vocalist General Johnson, who gave the musical genre, which is now widening in pop-
jt ularity from its Carolina Coastal base, a textbook demonstration. As the General said,

beach music is not the Beach Boys or oldies-but-goodies, but music you can shag to.

^
By any other name, it would go by R&B, ’70s style. There were three Chairmen —
another vocalist and a sax-man besides Johnson — and a hot backup unit comprised
of two horns, guitar, bass, keyboards, and drums. After a version of the group’s 1970

hit "Give Me Just A Little More Time,” the trio teased the crowd with a medley of their
^ "nightclub circuit” material including state and city faresuch as"NewYork, NewYork,”

"Chicago, Chicago,” "I Left My Heart In San Francisco,” and “Oklahoma,” before

changing the groans to shags with “Reach Out I’ll Be There” and “(I Know) I’m Losing

You," putting to rest any leftover misgivings from the FourTops’ and Temptations’ ab-

f sence. But the best entertainment was saved for last. Wednesday’s dinner’s dessert

was a special, one-time only treat: The first accoustic guitar duo performance by
Juluka leaders Johnny Clegg and Sipho Mohunu in seven years. The two had flown in

from South Africa that day and gave their first ever American performance in kick off of

a two-week U.S. press blitz which will undoubtedly give writers across the country

plenty of print. Together now 14 years, Clegg, who is white, and Mchunu, a black, have for

the last three and a-half years led a half-white, half-Zulu ethnic rock band in the land of

Apartheid. In their only performance of their current tour, they offered four tunes which
t Clegg described as “street Zulu music,” three in the native language. Especially pretty was
,

an opening folk lullaby, "Thula Matanami,” in which a crying child is quieted with the

promise of candy. Clegg did a fine job of explaining the songs, as well as noting

I

Mohunu’s unique Zulu thumbpicking guitar style. The brief set was followed by

I

Juluka’s two videos, including the album title track "Scatterings of Africa,” in which the

band plays in full Zulu dress and dance. Then it was back to the Page auditorium,

where The Morells started off a three-act evening. The Missouri-based three-set-per-

night quintet is in the great raucous roadhouse tradition of NRBQ and Commander
* Cody, steeped in late ’50s, early ’60s rock ’n’ roll styles. Guitarist D. Clinton Thompson

must have studied every guitarist from that era as hedoesn’t miss a vintage note. At 32,
' he’s still far younger than wacky 40 year-old bass guitarist/lead vocalist Lou Whitney

i

and his 52 years-young keyboard-playing wife Maralie. Together, the group is at-

tracting attention in hip circles, due to its tightness, oddness, and song quality, which is

one-third original and two-thirds obscure. Whitney’s inane comments (“This is a

college town, right? Think about it.”) may not have endeared him with the Record Bar

crowd, who were either yelling "Encore!” or "Crenshaw!” to either keep the band on or
* get them off for headliner Marshall Crenshaw. But The Morells play nearby Chapel Hill

regularly, and the Dukies who were allowed to fill the balcony loved it. Let’s Active, a

new I.R.S. act led by Winston-Salem guitarist/producer Mitch Easter, followed with a

thoroughly different but equally rewarding set. Easter is also attracting attention in hip

circles for his at-home recording of such intelligent new pop bands as R.E.M., Pylon,

and The Individuals. His darkly colored offerings showed a restrained early ’60s

’ British melodicism, which at the same time was driven almost beyond itself by spikey-

^

haired drummer Sara Romweber, who was quite stunning to watch with her seemingly

unlimited rhythm vocabulary. Jim bessman

Week of Sept. 24, 1983

Playlist
XUSIC TELEVISION

'

j

This report does not Include those videos In recurrent or oldie rotation.
j

HEAVY (Maximum Four Plays Per Day) ' 1

ARTIST CLIP LABEL
1

Heart How Can 1 Refuse Epic

Naked Eyes Promises, Promises EMI America
Dio Rainbow In The Dark Warner Bros.

Frank Stallone Far From Over RSO
Quiet Riot Cum On Feel The Nolze Pasha/CBS
BonnIeTyler Total Eclipse Of The Head Columbia
Asia The Smile Has Left

Your Eyes/Don’t Cry Geffen
Moody Blues Sitting Behind The Wheel Threshold
Rainbow Street Of Dreams Polydor
Talking Heads Burning Down The House Sire

Men Without Hats The Safety Dance Backstreet/MCA
Donna Summer She Works Hard For The Money Mercury
Billy Idol Dancing With Myself Chrysalis
Billy Joel Tell Her About It Columbia
Quarterflash TakeMeToHeart Geffen
Def Leppard Foolin’ Mercury
Kansas Fight Fire With Fire CBS
ZZTop Sharp Dressed Man Warner Bros.

Robert Plant Big Log Es Paranza/Atlantlc

Stray Cats (She’s) Sexy +17 EMI America
TheFIxx 0ne Thing Leads To Another MCA
Jackson Browne Lawyers In Love Asylum
Loverboy Queen Of The Broken Hearts Columbia

MEDIUM (Maximum Thraa Plays Par Day) 1

Michael Stanley Band My Town EMI America
Big Country In A Big Country Mercury
Eric Martin Band Sucker For A Pretty Face Elektra

Jim Capaldl Living On The Edge Atlantic

Elton John Kiss The Bride Geffen
JoBoxers Just Got Lucky RCA
Graham Parker Life Gets Better Arista

Helix Heavy Metal Love Capitol

The Alarm The Stand I.R.S.

The Kinks Don’t Forget To Dance Arista

Spandau Ballet True Chrysalis

Dave Edmunds Information Columbia
Peter Schilling Major Tom Elektra

Coney Hatch First Time For Everything Mercury
Elvis Costello & The Attractions Everyday 1 Write The Book Columbia
M Ick Fleetwood’s Zoo 1 WantYou Back RCA
The Animals The Night I.R.S.

B-52’s Song For A Future

Generatlon/Legal Tender Sire

Eurythmics Love Is A Stranger RCA
Culture Club I’ll Tumble 4 Ya Epic

Nell Young Wonderin’ Geffen

Rick Springfield HumanTouch RCA
EBN/OZN AEIOU Elektra

Joan Jett & The Blackheads The French Song/Everyday
People Blackheart/MCA

Journey After The Fall Columbia
Men At Work Doctor Heckyll & Mr. Jive Columbia

LIGHT (Maximum Two Plays Par Day)
j

Kagny & The Dirty Rats Dirty Rats Motown
OIngo Boingo Nothing Bad Ever Happens

To Me A&M
Tim Scott Swear Warner Bros.

Roman Holliday Don’t Try To Stop It Jive/Arista

Tears For Fears Pale Shelter Mercury
Joey Harris & The Speeders You Never Call Me MCA
Eddy Grant 1 Don’t Wanna Dance Portrait/CBS

Human League Mirror Man A&M
Taco Puttin’ On The RItz RCA
Aztec Camera Oblivious Sire

Adrenalin Angel In The Day Musical Signature

Fleshtones Right Side Of A Good Thing I.R.S.

Pllmsouls A Million Miles Away Geffen

Twisted Sister You Can’t Stop Rock’N’Roll Atlantic

Bouncing Balls American Anthem Tender
Violent Femmes Gone Daddy Gone Slash/Warner Bros.

Axe Heat In The Street Atco
Kajagoogoo Hang On Now EMI America
Fastway We Become One Columbia
Rod Stewart What Am 1 Gonna Do Warner Bros.

A Flock Of Seagulls Talking Jive/Arista

! R.E.M. Radio Free Europe I.R.S.

Herbie Hancock Rockit Columbia
Cobra Blood On Your Money Epic

Cee Farrow Should 1 Love You Rocshlre
Ramones Time Has Come Today Sire

Nils Lofgren Across The Tracks Backstreet/MCA
Peter Baumann Strangers 1 n The N Ight Portrait/CBS
INXS To Look At You Atco
Tim Finn Through The Years A&M
Minor Detail Canvas Of Life Polydor

ADDS iR
Genesis Mama Atlantic

Howard Devoto Rainy Season I.R.S.

ELO Sweet Messages Jet

Huey Lewis And The News Heart And Soul Chrysalis

Translator “Un-Alone” 415/Columbi3
Dave Davies Mean Disposition Warner Bros.
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OINGO BOINGO GOES HAWAIIAN —
Danny Elfman of Oingo Boingo (r) signs

autographs for fans in Honolulu at a

Hawaiian concert which was attended by

listeners of L.A.'s KROQ Los Angeles.

WASHINGTON TALKS TO RUSSIA — It may not be what the U.S. government had in

mind, but WQRX-FM/Washington, D.C. (“0107”) got into the Soviet embassy in our

nation’s capital for an exclusive interview with an embassy press aide. It started like

this: Q107 morning team (Jim) Elliott and (Scott) Woodside camped out across the

street from the embassy at the AFL/CIO office on 16th Street, beginning at 5:30 a.m.

They didn’t pre-announce or promote their visit, but they expressed a public concern

for the “American citizens who were shot down” by Soviet missiles on the ill-fated

Korean Airlines Flight 007. After unsuccessful attempts to talk with embassy em-

ployees on their way to work, Woodside was invited in to speak with Vladimir Mikoyan,

a second secretary for public affairs, marking the first time anyone from local media

had been allowed in the compound. Station spokespersons told Airplay nothing new

was revealed in the interview, as Mikoyan repeated the official Soviet response to the

air tragedy ... In a related incident, WNBC morning crazy Don Imus ripped down the

U.S.S.R. flag from Rockefeller Plaza, just outside the NBC complex, in reaction to the

incident. All Plaza flags were replaced the next day with flags representing the 50

states . . . Yeah, but did any of ’em play the Ramones’ “Rocket to Russia?”

THE SONG IS OVER, BUT NOT QUITE — The Who is the subject of the latest

tome from rock writer Dave Marsh (author of the Springsteen bio. Born To Run). The

500-pius page oversize paperback, entitled Before I Get Old, is the source for a 90-

minute radio special on this history of the group. The program is produced by book

publisher St. Martin’s Press in conjunction with Jim Hampton’s Creative Factor, and

sponsored by Acti-Vision. It’s set to air on over 1 50 stations the weekend of October 1

,

with participating stations in the top 1 00 markets distributing 500 copies of the book in

the cross-promotion.

PEOPLE AROUND THE DIAL — Ross Brittain did not politely “leave" WABC/New
York, as reported here (Cash Box, Sep-

tember 17). Brittain was fired, in plain

black and white, upon his return from a

week’s vacation. Just wanted to clear

that up, although Brittain is less clear

about the reasons he was dismissed . . .

Elsewhere down the dial in New York,

Charlie Kendall has shaken up the

WNEW-FM staff a bit. As befits a station

vet who’s being eased out of the picture.

Pete Fornatale moves from middays to

weekends and is given the title of

“director of specialty programming.”

Dave Herman is rescued from the

nighttime slot to take Fornatale’s place,

while Dan Carlisle (former KLOS/L.A.

jock) slips into the 9 pm - 1 am slot. Pete

Larkin exits . . . Morning man at WTUE-
FM/Dayton, Dan Pugh, has left the sta-

tion to join Cable News Network full

time. Pugh will be a sports commentator and announcer . . . Jackie Gross appointed

series development director at Starfleet Blair. Gross comes to the ‘Fleet from RKO

Radio Network, where she was producer/engineer for the web’s adult contemporary

nightly live radio show. Night Time America . . . Satellite Music Network has named two

regional managers: David Gerety, moves up from regional affiliate manager for the

Southwest to Western division manager; and Jim Stansell, Jr., has been appointed

Eastern division manager for SMN . . . Todd Bllde named new program director at

WYLF/Canadiagua . . . New national sales manager at WYNY/New York is Jane

Bartsch, replacing Tracy Cunniff, who becomes sales manager at the station.

THE LATEST HATTRIK — Bobby Hattrik signs WSKS/Cincinnati as his latest client

station . . .

ON THE WAVELENGTH — London Wavelength has debuted a revision of their BBC
College Radio Concert Series now in its second year. It’s being dubbed The

Penthouse/Omni Magazine College Rock Concert Series (who’s gonna volunteer to

announce that verbiage?!), since the mag is underwriting some costs. The show’s first

concert featured EurythmIcs; Thompson Twins upcoming. By the way, two live cuts

from the BBC Rock Hour — “Love Is A Stranger" and “The Walk” — are available on

the B-side of the promo 12” for the current “Stranger" single release . . . Carlos San-

tana, The Breaks, Billy Idol, Supertramp and comic/actor Steve Landesberg to be

featured on this weekend’s Rock USA from the Mutual web . . . Dick Bartley, host of

RKO’s five-hour live oldies show. Solid Gold Saturday Night, recently put together an

all-time Top 100 from his list of requests and listener response. Here’s the Top Ten,

FYI: Beatles/"! Want To Hold Your Hand;” Rolling Stone/“Satisfaction;” Simon and

Garfunkel” “Bridge Over Troubles Water;’’ Bill Haley & His Comets/“Rock Around The

World;’’ Doors/“Light My Fire;” Mamas & Papas/“California Dreamin’;” Bobby

Darln’/“Mack The Knife;” Beatles/”Hey Jude” (Last year’s #1); Elvis

Presley/’’Jailhouse Rock;’’ and Lesley Gore/“lt’s My Party.” Quite a cross-section.

Number 100, by the way, is Sam and Dave’s “Soul Man.”

SYNDICATION SURVEY — Torbet Radio recently queried 500 radio stations about

their use of syndicated programming, and revealed some interesting stats. For star-

ters, 90% of the stations polled use some form of syndicated programming, and more

than half of them (56%) cited the inability to produce such features live as the

overriding reason for their use. Thank goodness, or else none of the producers would

be in business. Other reasons included its effectiveness as an audience builder (50%)

and revenue builder (43%). Some stations cited the “canned” quality as a detriment to

some syndie programming (32%), while 21% noted programming incompatibility as

well as format integration difficulty in their complaints. Only 16% rated the overall

quality of programs as “excellent,” although 50% called them “above average” and

30% said “average.” Only 4% considered them “poor.” Disc is still the preferred choice

for program distribution (46%), while 42% mentioned tape, 32% satellite (a number

which no doubt will increase) and 3% said landlines. In keeping with syndicators’ shift

away from programs-for-pay, 78% of the stations preferred to barter for programs.

Watermark, by the way, was named “best” syndicator scoring with 1 5% of those polled.

TM was next with 9%, Westwood One had 8%, while Bonneville and Drake-Chenault

tied with 5% each. harry weinger

ALL-STAR CHIT-CHAT — Several entertainers showed up to sit and rap with J.B. Stone

on the radio talk show Hollywood Live recently. Pictured here in the studio are (l-r): Ai

Green; Philip Bailey, Reggie Calloway and Belinda Lipscomb of Midnight Star; Blue Lovett

and Sonny Bivens of The Manhattans; and Stone.

Consultants Debate AOR Mix
In Format Transition Period

by Harry Weinger

NEW YORK — With aggressive competi-

tion in the market place from MTV and the

resurgence of Top 40, album rock stations

across the country are scrambling to

regain their once-solid audience and many
are broadening their approach to include a

wider variety of music. It may mean the

death of “AOR” as once known, and a new

form of the format incorporating typical

AOR tracks with current hits is springing up

into what some are calling “Hybrid AOR.”

Leading radio consultants surveyed by

Cash Box offered their views on the

decade-old radio format staple that finds

itself in a nervous transition period.

“AOR got too narrow,” observed Bobby
Hattrik, consultant to the Doubleday chain

of stations as well as a number of other

clients. “Now it’s a matter of taking the blin-

ders off. A station cannot be limited by the

AOR self-image, it has to open up.” Hattrik

noted that stations that were programming

20% current material a year ago are slowly

transitioning to a more current stance.

“The emphasis is now on 65-75%
currents and re-currents,” he said, “and

there are many stations that can include

Led Zeppelin and the Spandau Ballet hit,

for example, in the same rotation with

some success.”

AI Peterson, executive vice president of

Pollack Communications, echoed Hattrik’s

thoughts, “There’s no doubt that AOR
needs to be a fresh entity,” stated Peter-

son. “The hard rock positioning of the past

few years may have been short-sighted.

Right now, an AOR station playing pop

songs isn’t wrong.”

However, while some programmers
were optimistic about the ability of a “new”

AOR to begin playing hits material, those

queried remained cautious of going too far

over the fence. Peterson was the first to

emphasize the point.

“You do have to draw a line, and be

somewhat concerned with what the

audience sees as rock music,” he noted.

“I’ve got no problem with ‘Beat It,’ but

Lionel Richie still isn’t right, even if a station

is being broad-based.”

Consultant John Sebastian, now
marketing a unique “Eclectic-Oriented

Rock” format, sees AOR overreacting to

the resurgence of Top 40. “Stations are

waffling by trying to do both,” he stated,

“and it’s a big mistake. An AOR core is not

going to react well to Shalamar or Air Sup-

ply. You have to be one thing or another.”

Hattrik offered that while a station’s rock

image was important, its emphasis in to-

day’s marketplace was declining. “It can be

used if it doesn’t jeopardize your hit im-

age,” he cautioned. “Using a rock identity

exclusively won’t pay off in the long run, as

we see now. AOR fans aren’t as loyal as

they used to be — and that’s because hits

stations are making the attempt to attract

the younger core by playing Def Leppard,

Loverboy, etc. The competition is forcing

these changes on AOR.”

Joe Krause, program director for

Hattrik-consulted WAPP in New York (a

city where unexpected and well

documented changes have occured at the

AOR level), was just as upbeat about the

hybridized format. “As we broaden, we do

better,” said Krause, who also noted the de-

emphasis in the rock image aura for a sta-

tion.

“It just doesn’t get them anymore,” he

added. “People just want to hear good

music. They’re not that concerned with a

‘cool’ AOR image.”

“There has been a shift In attitude,”

agreed Peterson, “where people are see-

ing that radio is made up of good songs,

not just good artists. There’s much more
good hit music out right now. The AOR
tradition of going four cuts deep for the

sake of an artist’s image really doesn’t work
anymore — especially when only one or

two will really work.”

Peterson blamed myopic programmers

for the present confused state of AOR. He
feels the exclusivity of the rock image got

out of hand. “P.D.’s were insensitive to

good songs,” he said, “and became too

image-conscious. Now the audience is

running away.”

Sebastian saw it coming, and is

emphatic in his belief that a station at-

tempting an AOR/Top 40 blend will

alienate both segments of the audience.

“We’ve seen the fragmentation beginning

to happen over the years,” he declared.

“Now it’s finally hit home, and AOR is say-

ing, ‘My God, now what do we do?’ ” A sta-

tion watering down its approach is ab-

solutely wrong.”

Hattrik acknowledged the difficult tran-

sition time for AOR. “The format is simply

evolving,” he noted. “When AOR became
popular and financially successful, a lot of

stations went that way. Now, there’s a sim-

ple process of survival of the fittest.”

16
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OISH BOX ROCKABUM R4DIO REPORT

BOY’S BRIGADE • CAPITOL
ADDS: WNEW, WPLR, KEZY, KSHE,
WOUR. HOTS: WMMS. MEDIUMS:
WCCC. PREFERRED TRACKS:
Open.
SALES: Just shipped.

ASIA • ALPHA • GEFFEN
ADDS: None. HOTS: WBLM,
WMMS, WOUR, KSHE, WCCC,
KEZY, WSKS, KBPI, KMET, WPLR,
WNEW, WKLS. MEDIUMS: None.
PREFERRED TRACKS: Cry, Heat,

True.

SALES: Good in all regions.

MOST/IDDED MOST /ACTIVE

83

AC/DC • FLICK OF THE SWITCH • ATLANTIC
ADDS: None. HOTS: WMMS, KSHE, WSKS, KMET,
WPLR, WKLS. MEDIUMS: WBLM, WOUR, WCCC.
PREFERRED TRACKS; Title.

SALES: Good in all regions.

THE ANIMALS • ARK • I.R.S.

ADDS: WCCC. HOTS: None. MEDIUMS: WBLM, KNAC,
WCCC, WMMS, WOUR, KSHE, KEZY, WNEW, WKLS.
PREFERRED TRACKS: Night.

SALES: Moderate in all regions.

; 98 ) BIG COUNTRY • THE CROSSING • MERCURY
ADDS: WPLR, KEZY, WBLM. HOTS: KNAC, WMMS,
WOUR, WCCC, WSKS, WNEW. MEDIUMS: KSHE,
KMET, WPLR. KEZY, WKLS. PREFERRED TRACKS: Big,

Chance, Patrol, Fields, Porrah.

SALES: Major breakouts in all regions.

11 DAVID BOWIE • LET’S DANCE • EMI AMERICA
ADDS: None. HOTS: KNAC, WOUR, WSKS. MEDIUMS:
KSHE, KEZY, KMET, WYFE, KAZY. PREFERRED
TRACKS: Modern, China.

SALES: Good in all regions.

© JACKSON BROWNE • LAWYERS IN LOVE • ASYLUM
ADDS: None. HOTS: WBLM, WMMS, WOUR, KSHE.
WCCC, KEZY, WSKS, WNEW, WKLS. MEDIUMS: KMET.
PREFERRED TRACKS: Rocker, Title.

SALES: Good in all regions.

18 ELVIS COSTELLO & THE ATTRACTIONS • PUNCH
THE CLOCK • COLUMBIA
ADDS: None. HOTS: KNAC, WOUR, WCCC, WSKS,
WNEW. MEDIUMS: WBLM, WPLR, WKLS. PREFERRED
TRACKS: Book.

SALES: Moderate in all regions.

12 THE FIXX • REACH THE BEACH • MCA
ADDS: None. HOTS: KNAC, WMMS, WOUR, KSHE,
WSKS, KBPI, WNEW, WKLS. MEDIUMS: WBLM, WCCC,
WPLR. PREFERRED TRACKS: Another, Zero.
SALES: Good to moderate in all regions.

LP Chart
Position

HELIX • NO REST FOR THE WICKED • CAPITOL
ADDS: None. HOTS: None. MEDIUMS: WBLM, WMMS,
KSHE, WCCC, KMET, WPLR, WKLS. PREFERRED
TRACKS: Metal.

SALES: Fair in Midwest.

06 ) BILLY JOEL • AN INNOCENT MAN • COLUMBIA
ADDS: None. HOTS: WBLM, WMMS, WOUR, KEZY,
KBPI, WNEW, MEDIUMS: KSHE, WCCC, WPLR.
PREFERRED TRACKS: Tel!, Easy.

SALES: Good in all regions.

KANSAS • DRASTIC MEASURES • CBS
ADDS: None. HOTS: WBLM, WMMS, KSHE, WCCC,
WSKS, KBPI, KMET, WPLR. MEDIUMS: WNEW, WKLS.
PREFERRED TRACKS: Fire.

SALES: Moderate in all regions.

15 LOVERBOY • KEEP IT UP • COLUMBIA
ADDS: None. HOTS: WBLM, WOUR, KEZY, WSKS,
KMET, WNEW, WKLS. MEDIUMS: WMMS, KSHE,
WCCC, KBPI, WPLR. PREFERRED TRACKS: Queen,
Hot.

SALES: Good to moderate in all regions.

— ERIC MARTIN • SUCKER FOR A PRETTY FACE •

ELEKTRA
ADDS: None. HOTS: None. MEDIUMS: WBLM, WMMS,
WOUR, KSHE, WCCC, WSKS, WPLR, WKLS.
PREFERRED TRACKS: Title.

SALES: Fair in South.

THE MOODY BLUES • THE PRESENT • THRESHOLD
ADDS: None. HOTS: WMMS, WOUR, WCCC, KEZY,
KMET, WPLR, WNEW, WKLS. MEDIUMS: WBLM, KSHE,
WSKS, KBPI. PREFERRED TRACKS: Wheel, Blue.

SALES: Good in all regions.

STEVIE NICKS • THE WILD HEART • MODERN
ADDS: None. HOTS: WBLM, WOUR, WSKS, KMET,
WNEW, WKLS. MEDIUMS: WMMS, KSHE, WCCC, KEZY,

KBPI, WPLR. PREFERRED TRACKS: Anyone, Stand.

SALES: Good in all regions.

LP Chart
Position

THE POLICE • SYNCHRONICITY • A&M
ADDS: None. HOTS: WBLM, KNAC, WOUR, KSHE,
WCCC, WSKS, KBPI, KMET, WPLR, WNEW, WKLS.
MEDIUMS: WMMS, KEZY. PREFERRED TRACKS: King,

Breath, Wrapped.
SALES: Good in all regions.

17 QUIET RIOT • METAL HEALTH • PASHA
ADDS: None. HOTS: WSKS, KMET, WKLS. MEDIUMS:
WBLM, WMMS, WCCC, WPLR. PREFERRED TRACKS:
Nolze.

SALES: Moderate in all regions.

RAINBOW • BENT OUT OF SHAPE • MERCURY
ADDS: WKLS, WNEW, KMET, WMMS, HOTS: WOUR,
WSKS, KMET. MEDIUMS: WBLM, KSHE, WCCC, WPLR,
WMMS. PREFERRED TRACKS: Stranded, Street.

SALES: Fair initial response in all regions.

DANNY SPANOS • PASSION IN THE DARK • EPIC
ADDS: None. HOTS: WCCC, WSKS, KMET, WPLR,
MEDIUMS: WBLM, WOUR, KSHE, KEZY, WNEW, WKLS,
PREFERRED TRACKS: Cherle.

SALES: Fair in all regions.

THE MICHAEL STANLEY BAND • YOU CAN’T FIGHT
FASHION • EMI AMERICA
ADDS: KEZY. HOTS: WMMS, WOUR, KSHE, WSKS.
MEDIUMS: WBLM, WCCC, KMET, WPLR, WNEW,
WKLS, PREFERRED TRACKS: Town.
SALES: Moderate in Midwest.

22 ] THE STRAY CATS • RANT N’ RAVE • EMI AMERICA
ADDS: None. HOTS: KNAC, WMMS, WOUR, WCCC,
KEZY, WSKS, KMET, WPLR, WNEW, WKLS. MEDIUMS:
WBLM, KSHE, KBPI. PREFERRED TRACKS: Sexy, Hip,

SALES: Good in all regions.

24 TALKING HEADS • SPEAKING IN TONGUES • SIRE
ADDS: None. HOTS: KNAC, WOUR, WSKS, WKLS.
MEDIUMS: WBLM, WMMS, KSHE, KBPI, KMET, WPLR,
WNEW. PREFERRED TRACKS: Burning.

SALES: Good to moderate in all regions.



JAZZ
Record Bar Holds Confab
(continued from page 5)

banks (see accompanying story). The dis-

tribution system wiil be upgraded to ser-

vice ali stores with a four-day maximum
turnaround, and all inventory will be

tracked from purchase through sale.

As indicated, human resources made up

the bulk of the convention's agenda. The
managers spent Monday afternoon and all

day Tuesday in Farr Associates-conduc-

ted training sessions. Organizational,

leadership and personality models were
presented at the sessions, and interviewing

and listening skills were taught together with

how to discern perception changes. The

training given the managers will be passed

down to the store clerk level in the future

through Ethan Levine, who was recently

hired as training manager.

In providing the training, Cruickshank

spoke of his belief that an organization

should provide a “lifespace” for people

within it, such that personal happiness is

supported through the opportunity to "be

what you are" or “become what you want to

be." The goal in this regard was to provide

as much opportunity for the Record Bar

employee as possible. “The most exciting

thing is that our managers and district

supervisors see a chance to control their

own destiny by going out and doing things

instead of saying how bad the market is, or

that there's too much competition, or that

they have a bad pricing structure," said

Cruickshank in an interview following the

training sessions. He had earlier instructed

his managers not to call up “bitching

without recommendations” for solutions to

in-store problems.

Besides training, Cruickshank put forth

other commitments to his work-force. He
said that an additional contribution of

$229,000 would be made by the company
this year to increase life insurance benefits,

add a long term disability insurance plan,

and start up a retirement pension plan to

promote longevity in employment of key

people. In addition, insurance benefits and
paid vacations would begin to be earned by

part-time employees, many of whom have
been with the company for five years. “We
also want to create ways to support people

who stay healthy,” added Cruickshank,

suggesting the possibility of contributing in

the range of a couple hundred dollars each
for employees to join health clubs and have

regular checkups to keep them well and on
the job.

Finally, a company-wide incentive

program and a profit-sharing plan are be-
ing devised to reward managers, not only

for sales performances but for the way that

they motivate their own employees.

Many of the goals of the five-year plan

addressed the major concerns of the ex-

tensive employee attitude survey conduc-

ted by Cruickshank when he came aboard
in January. Key concerns expressed then

were pay, opportunity and promotion,

communication, motivation, company
direction, and training. In addition to the

responses already noted, Cruickshank
noted other specific moves made to ad-

dress employee concerns, including a

revised wage and salary plan based on

seven percent merit increases; career op-

portunity enhancement through training;

the five-year plan itself, and the recent

executive restructuring at the vice presiden-

tial level; the instituting of employee
problems solving groups and the es-

tablishment of “feedback loops” through

store meetings and a smaller version of the

original attitude survey as a “regular tem-

perature taking” every six months or less;

the publication of the Back Beat and
Connections newsletters for store
managers and home office personnel

respectively; the continuing “Ron and

Ralph" tour of the entire chain by
Cruickshank and senior vice president ot

marketing Ralph King; increasing use of

spiffs and tips as sales incentives; Em-
ployee of the Month and Year awards; and
a minimum 16 hours of personal or

professional training )er employee per

year. “This shows that the initial attitude

survey was not taken and then fiied in File

13," said Cruickshank.

But it was the employee attitudes

regarding company direction that have led

to the greatest thrust at Record Bar
besides the focus on human services.

Cruickshank iisted responses to this con-

cern as including a move to a sales orienta-

tion in freeing up personnel to get on the

floor for increased customer interaction;

increased visibility of prerecorded
product; increased catalog depth; in-

creased promotional muscle; greater

emphasis on music-related accessories;

and the addiiton of new sale categories.

Many of these responses were
crystallized in June with the so called “’84

Million Plan," a sales strategy which in-

creased the original goal of $82 million in

saies for fiscal 1983 to $84 million. Among
the reasons cited for the higher goal were
the current music industry rebound, at-

titude survey results which showed em-
ployee desire to focus on music related

product and accessories, and a reduced
cost of goods sold in the 58 percent range,

down from 65 percent average for the iast

few years.

“Once again it’s hip to be in record

stores instead of banging heads against

video screens,” said Ralph King to his

managers at the Monday opening session.

“You’re ready for us to be aggressive, the

record industry is ready for us to be
aggressive, and we can afford to be
aggressive."

“We’re positioning ourselves as an

aggressive, saie-oriented company rather

than the mere high-end operation typical of

mall retail,” said Cruickshank afterwards.
Specifically, Record Bar has Increased its

saie item limitations from an average 20
items per store per week to an average of

40. Said King, “We'regetting away from the

controls that addressed deteriorating

margins and the advent of return percen-
tages three years ago to allowing more
flexibility to our managers.”

King said that aggressive sales spiffing

which has been supported with great

success by accessories manufacturers
would be sought with music vendors, es-

pecially with new artist product. “Merchan-
dising incentives have traditionally been
used by music manufacturers, not motiva-

tion of sales of product, but of exposure,”

said King. “We know that if you reward

sales, you’ll get the display space.” He ad-

ded that Record Bar currently has a spiff

program under way with CBS and that dur-

ing October’s annual WEA event sale, a

point system will be instituted to help

develop new artists. In December, when
25-50 items will be spiffed by manufac-
turers, a reward program will be created

whereby clerks will earn as much as $150
above regular salary.

In addition catalog product is being

beefed up to the tune of a $500,000 invest-

ment this year, double that next year. “We
want to redevelop the full line record store

concept,” said King, adding that the accent
here would be on records appealing to the

“older demographic” such as MOR and
jazz titles, since in the last three years of in-

dustry cutbacks, that demographic has
been ignored the most.”

New product classifications have also

been created to appeal to new categories

of consumers in the marketplace. These

(continued on page 23)

ATOP 30ZI LBUMS
Weeks
On

9/17 Chari

1 15

4 15

7 13

6 24

9 22

1 IN YOUR EYES
GEORGE BENSON
(Warner Bros. 9 23744-1)

2 CITY KIDS
SPYRO GYRA (MCA-5431)

3 MR. NICE GUY
RONNIE LAWS
(Capitol ST-12261)

© INDIVIDUAL CHOICE
JEAN-LUC PONTY
(Atlantic 7 80098-1)

5 TRAVELS
PAT METHENY GROUP
(ECM 23791-1)

6 THINK OF ONE . .

.

WYNTON MARSALIS
(Columbia PC 38641)

7 JARREAU
(Warner Bros. 9 23801-1)

8 LOW RIDE
EARL KLUGH (Capitol ST-12253)

9 THIRD GENERATION
HIROSHIMA (Epic FE 38708)

10 FUTURE SHOCK
HERBIE HANCOCK
(Columbia FC 38814)

11 FRIENDS
LARRY CARLTON
(Warner Bros. 9 23834-1)

© INVITATION
JACO PASTORIUS
(Warner Bros. 9 23876-1)

13 STAR PEOPLE
MILES DAVIS
(Columbia FC 38657)

14 MIRAGE A TROIS
THE YELLOWJACKETS
(Warner Bros. 9 23813-1)

© PASSION, GRACE & FIRE
JOHN MCLAUGHLIN, AL Dl MEOLA,
PACO DeLUCIA (Columbia FC 38645) 18 11

16 ISLAND BREEZE
ERiC GALE
(Musician/Eiektra 9 60198-1) 17 6

10

11

12 13

14

13 19

15 19

Weeks
On

9/17 Chari

17 THE GENIE
THEMES & VARIATIONS FROM THE
TV SERIES -TAXI"
BOB JAMES (Columbia FC 38678) 8 22

18 JOURNEY TO A RAINBOW
CHUCK MANGIONE
(Columbia FC 38686) 19 15

19 LES FLEURS
RAMSEY LEWIS (Columbia FC 38787) 20 13

20 THE HUNTER
JOE SAMPLE (MCA 5397) 16 24

21 AUTUMN
GEORGE WINSTON
(Windham Hill C-1012) 22 24

22 DREAM OF TOMORROW
LONNIE LISTON SMITH
(Doctor Jazz/CBS FW 38447) 21 26

23 GENTLE FIRE
WILTON FELDER (MCA-5406) )

24 9

24 SOARING
FREE FLIGHT

_ (Palo Alto PA 8050-N) 26 5

^STANDARDS, VOL. 1

KEITH JARRETT
(ECM 23793-1) — 1

26 DECEMBER
GEORGE WINSTON
(Windham Hill C-1025) 29 41

27 MORE THAN A FEELIN’
KOINONIA (Breaker BR 9946) 28 3

28 THE BEST IS YETTO COME
GROVER WASHINGTON, JR.
(Elektra 9 60215-1) 25 42

29 THE GRIFFITH PARK
COLLECTION 2-IN
CONCERT
VARIOUS ARTISTS
(Musician/Eiektra 9 60262-1) — 1

30 LIGHT BLUE: ARTHUR
BLYTHE PLAYS
THELONIOUS MONK
ARTHUR BLYTHE
(Columbia FC 38661) 27 12

ON JAZZ
THE VOICE THAT IS — Sinper Johnny Hartman died iast Thursday in New York’s

Sloane-Kettering Memorial Hospital. Hartman had been stricken with throat cancer. A
velvet rich singer in the Billy Eckstine mold, Hartman was best known for’his album
with John Coltrane recorded for Impulse in the early sixties. A popular club performer,

Hartman continued to work and record into the eighties, with his last album, “Once In

Every Life,” released by Chicago’s Bee Hive label in '81
. Funeral arrangements had not

been finalized at presstime, but tentative plans called for a Monday(19) funeral. Next

week’s column will feature an interview with Hartman conducted in '81.

SMIRNOFF’S NEWARK CONNECTION — Dewar’s “White Label” has staked out New
York in their jazz sponsorship program (Cash Box, Sept. 1 7), and now Smirnoff is zero-

ing in on nearby Newark. The outfit, which has tied itself to jazz in the past via a Smir-

noff jazz calendar and has supported Newark’s public radio station WBGO — the only

full-time jazz station in the New York area — is now sponsoring a benefit concert in

Newark with proceeds earmarked tor a new scholarship fund at Boston’s Berklee

College of Music. The show, scheduled for October 14 at the Newark Symphony Hall,

will feature the Wynton Marsalis Quintet, Roberta Flack, and Houston Person and Etta

Jones.

SOPHISTICATED SOUL — We recently had the pleasure of sitting in on a Hank
Crawford recording session for Milestone Records in New York. Crawford, who made
his rep as the altoman and music director for the Ray Charles Orchestra in the fifties

and sixties, and has led his own groups since the mid-sixties emphasizing blues and

ballads, was in fine form as he ranged over a broad set of tunes covering such diverse

sources as Willie Nelson and Lll Armstrong. It almost goes without saying that Craw-
ford’s alter-ego and sometimes co-leader from the Charles days, David “Fathead”

Newman was on hand for the date, as were former Charles-mate Martin Banks and
Howard Johnson, who put in a stint in Crawford’s band several years ago. The date

also boasted Dr. John on piano and organ, and while the two had worked together only

recently (on Crawford’s first disc for Milestone and on B.B. King’s most recent LP), the

saxophonist traced their relationship back much further. “I met Dr. John when I was
going through New Orleans with Ray,” recalled Crawford. “It’s just that since I’ve been
in New York, I’ve been seeing him more and more.” As for the choice of tunes, Craw-

ford said he “never has a problem with material. I like to play ballads. That and blues

are what I cut my teeth on. I came up with Phineas Newborn and George Coleman in

Memphis and we played bebop. I’ve been on sessions with Jaws (Eddie Lockjaw

Davis) and DIz. But when I’m on my own dates, this is the true me. I do a bit of it all, but

this is just what comes naturally. It’s a matter of choice and I can say more because i’m

not imitating anybody else.” Crawford’s album, tentatively titled “Sophisticated

Soul,” is set for release in October.

THIS ‘N THAT — The Manhattan Transfer’s new LP, “Bodies And Souls, ” features a

tune entitled “The Night That Monk Returned To Heaven,” that includes an original

transcription of the late pianist’s “Round Midnight.” . . . Didja see that Rolling Stone

finally got around to running David Breskin’s interview with Miles Davis? The man
gives practically no interviews, so of course this one languished at The Stone for

(continued on page 30,
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PRESIDENT: INDIGO MUSIC CORP.

Providing A Distinaive Direaion

For The MusicA/ideo Industry" msm
Corporate Headquarters

20 Music Square West
Nashville, TN 37203
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the Best"

from RCA.

As Nashville Audio, Video Produc-

tion opens its doors, it becomes

one of the most fu!!y-equipped,

state-of-the-art video production

facilities in the country.

In our role as a leading supplier for

the teleproduction industry, RCA is

proud to be MAVR's primary source

for its new facility's high quality

video equipment.

Here's to HAVP: "May your growth be

swift and your future prosperous!"

v\\\'

ItGA
\\\\'

For the best values in
Video Cameras

Editors

1/2”VHS Recorders S Placers

Videocassette Recorders li Players

frionitors

See yourJVC Professional Video Dealer

1004 Old Tree Court Nashville, Tn. 37210 (615)244-S9S3
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THE INDIGO MUSIC
V.' ARTIST ROSTER

Rayburn Anthony
Ko Ko the Clown
Joe Bob Barnhill

The Carter Family

Tommy Cash
Darrell Clanton

Crossfire

Justin Dickens

Jamie Edmonson

pHONORMi(/\^

Dick Feller

The Four Guys
Cynthia Good
Cheryl tiandy

Sid Flerring

Stan Flitchcock

Tommy Jennings

Stonewall Jackson

-•<1

•I

I iJ SECOiiQS

Ronnie Kartman
Fiugh X. Lewis

Charlie Louvin

Sandl Miller

Flarold MacIntyre

Darrell McCall
Shaun Nielsen

Nashville Super Pickers

Living Song

Owens Brothers

Ray Pillow

Ronnie Prophet

Jeanne Pruett

Debbie Peters

Willie Rainsford

Billy Cole Reed
Merrillee Rush

Bobby G. Rice

Quinton Stacey
Bobby C. Smith

Carta Thomason
Mary Lou Turner

Leroy Van Dyke
Vic Willis Trio

Keata Wright

Total Music/Video

Business Goal Of

Indigo Music Group

NASHVILLE — Andy Andreason Is one of

those quiet, shirtsleeve executives who
knows what he's shooting for . . . and how
to hit the target.

Andy is president of the multifaceted in-

digo Music Group. What he's shooting for

is a compiete music/video operation. And
he's well on his way to reaching^hat goai.

Indigo consists of five record labels, two

publishing firms, an international division

and its most recent addition, Nashville

Audio Video Productions — a fully staffed

TV production studio.

Stable Growth

And it has all happened in just two years.

"It all started with just a couple of people

and now we have 40 to 45 people working

here," said Andreason. "We believe that we
are adding to the Nashville music economy
because of what we do."

He said, "We are further ahead in all

areas than we honestly expected to be by

this time. I don't want to rush thingsthough.

I believe that too fast a growth is bad. A
company has to be able to absorb its

growth."

Expanding To Film

Andreason is admittedly new to the

music/video industry. "But my expertise is

administration. I know how to run a com-
pany. I have surrounded myself with the

best personnel available. They have 100%
input. I don't tell anyone how to do their job.

We talk . . . evaluate, and then we knuckle
down and get the job done."

One step that Andy feels will put Indigo

ahead in the industry is to expand into film

work.

"The state of the art is not video, it is

films," he declares. "Films for transfer to

video. Low budget films. This is not

tomorrow, but it is on the planning boards."

So is expansion of the NAVP TV produc-

tion facilities.

"But we are not ready to talk about that

yet," said Andreason.

NASHVILLE—Mike Figlio is vice president

of A&R for the Indigo Music Group. The title

encompasses duties ranging from produc-
ing and publishing to public relations and
promotions.

He brings to Indigo a vast record
business background dating back to his 15

years with CBS Records. He worked in

engineering and production with such
class producers as Bob Johnson and
worked on projects involving Simon and
Garfunkle, Tony Bennett, Patti Page,
Johnny Cash and the late Marty Robbins.
He also worked on the Bob Dylan
"Nashville Skyline" album.

Strong Roster

"Indigo has five labels," comments Figlio.

“There are 26 artists on the various labels.

Some people think that is too many people,

but actually it works the other way. By hav-

ing a strong roster ... by having several ar-

tists, we are able to sustain ourselves in the

marketplace. In other words we can keep
products coming out . . . good records by

strong artists. Otherwise we wouldn't be
able to meet the supply and demand of the

distributors."

Explaining the Indigo philosophy in

regards to records, Figlio said, "At first we
grabbed some name acts like Jeannie

Pruett, Ronnie Prophet, Stonewall
Jackson, Ray Pillow, Leroy Van Dyke and
The Four Guys. That was to establish volume

and a class catalog.

"Now we have the luxury of signing and

Mike Figlio

expanding out the roster to other exciting

talents." His real pride right now is Indigo's

move into the video field, with the addition

of Nashville Audio Video Production.

"Getting into video was one of the first

things I insisted on. We did it. We did a

record series called Audiograph Alive . . .

26 albums plus the video for same
simultaneously . . . each by a different ar-

tist. The video stuff turned out so good, we
just bought the company that did the

shoot."

Figlio feels that the turning point that put

Indigo into the mainstream of the industry

was the live label show the company
staged for Fan Fair this year.

"We had almost every one of our heavies

on the show," he commented, “12 acts, a

blockbuster show; it made the trade aware
that the Indigo Group had arrived."

In House Promo/Sales
Aided By Independents
NASHVILLE — Indigo Music Group has set

up a national sales and promotion team by

utilizing both staff people and indepen-

dents.

National sales manager for the corpora-

tion is J.R. Williams who has offices in Hen-

dersonville.

Promotion is coordinated in-house by

Rebecca Norman who works out of the

firm's headquarters at 20 Music Square

West.

Sam Cerami, a national independent

promotional man, supplements the efforts

with his firm.

National promotional work is enhanced

by Bill Catino, stationed in Cleveland, Ohio.

THE INDIGO MUSIC CORPORATION STAFF — Pictured above outside the Indigo cor-
porate headquarters are, standing in top row (l-r): Bill Simmons, vice president, NAVP;
George Harper, director of administration. Indigo Music, Inc.; Andy Andreason, presi-
dent, Indigo Music, Inc; Mike Figlio, vice president. Indigo Music, Inc.; and Tom Stillwell,

vice president, NA VP. Kneeling in the second row are (l-r); Larry Broderick, Sam Cerami,
Angela Andrews, Rita Boogie, Ron Dammans, Denise Scott, Ken Tomlinson, and Kenny
Boone. Seated in the third row are (l-r): Wade Bonds, Mark McMann, Ann Kosloff, Doris
McClure, Rebbecca Norman, Carla Hill, Carol Anderson, Margaret Thweat, and Don
Corley. And seated on the ground are (l-r): Ty Whitaker, Robbie Doris, and Robert Deaton.

Cash Box/September 24, 1983 1-3



From Video Tape Store
To Major Production Firm
NASHVILLE — A couple of years ago
Thomas Stillwell and his partner, Bill Sim-

mons, were in business forthemselves. To-

day, they are vice presidents of Nashville

Audio Video Productions which is the new
video arm of the Indigo Music Group.

Speaking for himself, Stillwell thinks it’s

the greatest thing that possibiy could have

happened.
“We went from a videotape store and

dabbling in minor production to a major TV
production company and studio in only 18

months,” he beamed.
Stillwell’s title is production accountant.

He said, “There has to be someone in-

terested in the paper work, and it just so

happens that I love it.”

Stillwell, like most others in the Indigo

group, has high praise for company head,

Andy Andreason. The two met when An-
dreason’s Indigo Group went to Simmons
and Stillwell to have them shoot some
video to back up the 26-artist LP series,

Audiograph Alive. It came off so well. In-

digo bought the production company.
“it has worked out great,” Stillwell went

N.A.V.P.

& INDIGO MUSIC GROUP

Harold MacIntyre^^ to Audiograph Records

PEEVER TALENT & LARRY COAD

MANAGEMENT WRITER a PRODUCER

2464 BRASILIA CIRCLE 709-3 FRANCIS RD.

MISSISSAUGA, ONTARIO BURLINGTON, ONTARIO.
CANADA L5N2G1 CANADA L7T3X6
(416)826-1701

LYNN SIMPSON BRODERICK

PATCHY PANTS MUSIC
PRO CANADA

DUSTY PANTS MUSIC BMI U.S.A.

P.O. BOX 152

G00DLEnSVILLE.TENN. 37072

Thomas Stillwell

on. “With someone like Andy behind us, we
can do in three to six months what would
have taken five to six years to do before.”

NAVP STAFF SHOOT— The staff of Nashville Audio Video Productions (NAVP) took time

out to pose outside its headquarters in Nashville. Pictured above are (l-r): Ty Whitaker,

Robbie Doris, Margaret Thweat, Tom Stillweil, Ken Tomlinson, Bill Simmons, Don Corley,

Carol Anderson, Robert Deaton, and Mark McMann.

Nashville Audio Video Prods.
To Be Totaiiy State Of The Art
NASHVILLE — “We are going to have the

iargest video and film production house in

Nashville!”

The subject is Nashville Audio Video
Productions. The speaker is company VP
Biii Simmons. The place is a rambling TV
production studio that may be the largest in

the area, outside of Opryland Productions.

Simmons and his partner Tom Stillwell

were in business for themselves 1 8 months
ago. Then Andy Andreason and his Indigo

Music Group hired them to shoot a series

of videos. It came off so well that Indigo

bought NAVP.
Simmons is in production. Stillwell han-

dles the paperwork.

Simmons’ goal is, in his words, “To be
totaiiy state of the art . . . you have to be,

and on a daily basis, in order to get the job

done right.”

Moving towards that goal, Simmons and
his staff are instaliing the latest production

gear available.

“A Harrison Console ... a Grass Valley

Production Switcher . . . this sounds like

Greek to the layman, but in this industry,

that equipment is the Bible.”

Simmons is shooting for the first of Oc-
tober to have his production ship 100%
operational.

“We are ahead of everybody,’’ he

fWE SERVE THE ENTIRE^
MUSIC INDUSTRY OF

NASHVILLE.
For More Information Contact One Of Our Sales People

Dave Pomeroy • Jim Jackson

Ray UUatls* Sonny Collins

SPECIALIZING IN POUR-COLOR PROCESS

915 5th Avenue South Nashville Tennessee 37203

(615)254-5858

fgraphic!
PROCESS

^
INCORPORATED

.

Bill Simmons

declared. “Even in special lighting.”

Simmons said the company is built on a

firm foundation of professional expertise

among its personnel. Mark McMinn,
producer/director has won awards in both

the U.S. and in Europe.

i-4



Indigo’s Prime Target;
Inti. Distribution
NASHVILLE — In April of this year the In-

digo Music Group set up its own inter-

national sales division and installed Larry

Broderick as foreign marketing director.

To date Broderick has set up licensing

for Indigo’s labels in Australia, Germany
and the United Kingdom.

Broderick's most recent distribution

pact was finalized between Indigo Music,

Inc. and Ahed Distributors, Inc. of Canada.
Ahed will now be responsible for distribu-

tion of all Indigo product, i.e. Audiograph,
Phonorama, Brylen and Living Song labels

throughout Canada.
A number one priority for Broderick’s

division is to expand into video overseas.

Indigo has a built-in international flavor

with two heavyweight artists on the roster

who come from Canada. They are
Audiograph artists Ronnie Prophet and
Harold MacIntyre. Both were recently

nominated for awards from Canada’s
Academy of Country Music Entertainers.

Heavy Prod. Schedule
For “Audiograph
Alive” Series Slated
NASHVILLE — Ron Demmans, general

professional manager of the Andrix Music
Group literally lunged into record produc-
tion in a staggering three month studio

marathon for Audiograph Records. The
label and publishing firms are part of the

Indigo Music Group.

The project Demmans produced was the

26-album package titled Audiograph Alive.

"We did 390 songs for the series,” Dem-
mans explains. "And simultaneously we
did videos of everything in the album
series.”

Demman’s experience includes manag-
ing Dolly Parton’s Velvet/Apple publishing

companies.
Demman’s producing and publishing in-

volvement ventures are under the

guidance of Indigo Music vice president

Mike Figlio.

Audiograph Alive

Concert Series

For The Collector
NASHVILLE — Indigo Music’s Audiograph
Alive is a series of 26 live concert albums
featuring some of the companies
newly signed acts as well as many artists

who have had a long history in country
music. All albums In the series were recor-

ded at either The Four Guy’s Harmony
House or The Cannery, both Nashville

clubs with reputations as showcase rooms,
before live audiences.

Cover Design

All 26 albums use a standard cover with

a "scrapbook” design. The back cover lists

all artists in the series with road
momentos such as a Polaroid snapshot,
tickets and guitar strings pictured as lying

on a scrapbook page. The front cover
carries the Audiograph Alive logo and a die

cut snapshot and slide through which the par-

ticular artist’s picture on the inner sleeve is

seen. The cover opening is at the top rather

than on the right side, and is cut two inches
lower than the back to reveal the artist’s

name, series number and the selections to be

heard. Besides the show-through pic-

tures, other shots of the artist in perfor-

mance, credits and a brief bio on the artist

are seen.

Artist List

Collectors who get the entire series will

have live in concert performances by
Bobby G. Rice, Charlie Louvin, Nashville

Super Pickers, Melba Montgomery, Stan
Hichcock, Jeanne Pruett, The Four Guys,
Owen Brothers, Billy Cole Reed, Shaun
Nielsen, Sammy Vaughn, Ray Pillow,

Darrell Clanton, Bobby Smith & The Boys
From Shiloh, Dick Feller, Stonewall
Jackson, Willie Rainsford, Zack Van
Arsdale, Rayburn Anthony, Ferlin Husky,
Tommy Overstreet, The Vic Willis Trio,

Keata, Ronnie Prophet, Leroy Van Dyke
and The Carter Family.

The executive producer of the album
series, Mike Figlio, reports that video
productions were made at the time the

concerts were recorded. Indigo Music
plans to release videos on all 26 acts once
post-production work is finished.

TAKE FIVE — A friendly discussion takes piece during a break in shooting at The Cannery
of "Nashvilie Backstreets,” a 26-show series being produced by Nashville Audio Video
Productions. Pictured above are (l-r): Anita and Helen Carter of The Carter Family; David
Craig, executive producer and Ronnie Prophet, Audiograph Records artist.
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SHOOT IT THIS A- WAY — The scene is the interior on one of the sets at Nashville Audio

Video Productions (NA VP) studios during a break in shooting. This TV/film center ranks

second only to Opryland Productions in size and scope in this part of the country. Going

over script and production chores are (t-r): Jane Pittman, set coordinator; Steve von

Hagel, producer; Bill Simmons, VP, NAVP and Mark McMinn, director/producer.

Craig Mixes Show Biz With Sales For NAVP
NASHVILLE — It’s ironic that one of the

most recognizable faces in the Nashville

TV industry belongs to a behind-the-

scenes guy at Nashville Audio Video

Productions. Namely David Craig, a sales

rep for NAVP, a television production cen-

ter recently acquired by the Indigo Music

Group.
Craig, whose acting career dates back to

the early cable TV times in South Carolina,

has appeared in films and TV shows In-

cluding the hot daytime soap, “Days Of Our
Lives,” live TV’s “Playhouse 90,” plus three

years in nationally televised Gallo Wine
commercials.

Craig, who will later assume directing

and producing chores for NAVP, lives by
the philosophy, in his words, “Show biz . . .

two words. If you take care of business, you
will always have a show.”

Dave Craig Larry Broderick
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INDIGO SIGNS FOUR GUYS — Grand Ole Opry Stars The Four Guys were one of the first

acts signed by the Indigo Music Group. Standing around Indigo vice president Mike Figlio

(seated) for the signing are (l-r): agent Dave Barton, Guys John Frost, Brent Burkett, Lad-

die Cain, Sam Wellington and Indigo president Andy Andreason.

Administration/Personnel Big Job At Indigo
focus." '

He may have written a music biz credo
when he summed up with, "I support their

(creative/production people) creativeness

... so they do not have to worry about ad-

ministration.”

With close to 50 employees to ride herd

on you would think he would have his

hands full.

"It is a big job. But what makes it all come
together so neatly is the fact that the com-
pany president's strong forte is administra-

tion. He knows how to run a business. So
we hire music pros who know their jobs

and we do ours and it works beautifully."

NASHVILLE — Just as Mike FIgllo Is Indigo

president Andy Andreason’s right hand
man on the creative side of the hall, George
Harper is Andy’s top gun administratively.

Harper was recruited and developed by

Andy back when both were businessmen in

Oregon. George’s title is vice president in

charge of administration and personnel.

But that does not mean he doesn’t get into

the creative ballgame.

“I attend meetings with the creative peo-
ple and we deal with matters like signing

new artists, screening new releases and
such,” he said. “But my role is simply to

keep the reality of production and costs in
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Congratulations

NAVP
on the opening of your new studio
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COUNTRY
Opry Birthday Celebration Scheduled

GEORGE GOES STRAIT FOR THE HORIZON — Horizon Award nominee George Strait

goes over the lead sheet for his next single, "You Look So Good In Love" at his Woodland
Studios session. Pictured during the session are (l-r): producer Ray Baker; Johnny Gim-
ble on fiddle, MCA Records Nashville president Jim Foglesong, Strait and Weldon Myrick
on steel guitar.

Talent Buyers Seminar Set For CMA

NASHVILLE — The annual birthday

celebration of the Grand Ole Opry will be

Oct. 11-16 In Nashville. The event will

historically mark 58 years of live country

music on the world-famous Opry radio

show.

This year's festivities will again focus at-

tention on today’s contemporary country

music trends, as well as on the traditional

aspects that have been previously enjoyed

as part of this spectacular celebration.

Conventioneers will begin arriving in

Music City as early as Sunday (Oct. 9) for

the Nashville Songwriters Association’s

Hall of Fame Banquet and for registration

for Country Music Association (CMA)’s
Talent Buyers Seminar. Hundreds more
will then be attending the CMA Awards TV
Show on Monday night, prior to the Art-

ist/DJ Tape Session that officially kicks-off

the 1983 Opry Birthday activities at 11:00

A.M. Tuesday at the Opryland Hotel.

As in year’s past, the first music show of

the D.J. convention will be the Early Bird

Bluegrass Concert, which will be held from

3:00-6:00 P.M. at the Opry House on Tues-
day. In turn, this will be followed by the

WSM Grand Ole Opry Dinner at 6:30 P.M.

on the Opryland Plaza with the Grand Ole

Opry Spectacular to take place at 8:00 P.M.

at the Opry House.

I

Wednesday will mark the beginning of

the label showcases, when RCA will pre-

sent its show at the Opry House from 1 0:00

A.M. till Noon, followed immediately by a

luncheon at the Opryland Plaza. At 2:00

P.M. another showcase will take place at

the Opry House when the CBS show gets

under way to run till 5:00 P.M. At 6:30 P.M.,

after a dinner-break, the activities will

move back to the Opry House for the

CMA’s T alent Buyers Showcase from 7:00-

10:00 P.M.

Thursday’s agenda will begin at 1:30

P.M. when MCA stages its showcase at the

Opry House, which will continue till 4:30

P.M. with refreshments set from 5:00-6:30

P.M. on the Opryland Plaza. At 6:30 P.M.

the Indigo Music Show will move on stage

at the Opry House. It will conclude at 8:00

P.M., followed by the Sho-
Bud/Kustom/Gretsch Show until 10:30

P.M.

The Annual CMA Membership will be the

^

first item of business on Friday morning
from 9:00-11:00 A.M. at the Opryland
Hotel. It will be immediately followed by the

Federation of International Country Air

h Personalities’ (FICAP) Radio Seminar,
which is open to all Convention registrants

and will be held from 11:00 A.M. - 12:30
P.M. From 1:30-4:30 P.M. the second day’s

' Artist/DJ Tape Session will be conducted
in the Opryland Hotel. FICAP’s Annual
Banquet and Show will take place that

evening from 6:00-10:00, however,
separate tickets must be purchased for this

event, and further information concerning
this may be obtained by calling (615) 320-
0115.

j.
Country music radio stations throughout

' the nation will once again be able to take
advantage of free daily "Hot Line” reports,

direct from convention activities, which will

be made available three times daily (Mon-
Fri.) and will feature capsule news reports

as well as personal comments from some
of the greatest names in Country Music.

“Hot Line" reports are available at no
charge as a courtesy of the Grand Ole Opry
and the Country Music Association. They
are fed daily to stations via telephone lines,

and this year will also be fed over the AP
Radio Network. Those wishing to tape their

report from AP should note that daily feed

times will be approximately 9:12 A.M.
(EST), 2:10P.M.(EST)and8:10P.M.(EST).
Those wishing to phone in for their reports

need to write their request on station let-

terhead and mail to: Hot Line Reports, 1514
South Street, Nashville, TN 37212. Due to

telephone company equipment limitations,

only 150 stations can be serviced on this

system, and all requests will be handled on
a first-come basis.

Another popular feature of the conven-
tion is being repeated this year, offering a

special broadcast hook-up at Opryland
Hotel, whereby stations may broadcast
“live” from the hotel lobby. Response to

this order of broadcast business has met
with overwhelming success and the num-
ber of stations already confirmed to par-

ticipate in this hook-up surpasses last

year’s total. Stations wishing to take part in

this unique remote, which allows them to

give their hometown audience a personal

glimpse of the convention, should contact

Mr. Lynn Roberts at the Opryland Hotel

(615) 889-1000.

This year’s birthday celebration will also

repeat its offer to the general public to see

some of the industry’s hottest attractions,

as the result of a limited number of special

showcase tickets that will be made
available at the gate on a first-come basis

for all label shows being held at the Opry
House. Tickets will be $10 per person per

day and will admit the holder to any/all per-

formances in the Opry House on that

specific day. All general admission seating

for these tickets will be in the balcony area.

All Opry Birthday registrants will also

receive a ticket to visit Opryland USA on

Saturday from 10:00 A.M. - 7:00 P.M. This

will be followed by the grand finale event of

the celebration with the traditional birthday

cake ceremonies to honor the 58th An-
niversary of WSM Radio & The Grand Ole
Opry beginning at 9:30 P.M. at the Opry
House.

Opry birthday registrants are reminded
that 50% of their fee is donated to the Opry
Trust Fund, which was originally es-

tablished 18 years ago for the benefit of

needy musicians and their families.

The Opry Trust Fund has paid a total of

$863,778.99 to persons throughout the Un-
ited States who were considered to be
destitute individuals within the music
world. All monies have been derived solely

from contributions made to the Annual
Opry Birthday Celebration.

Recipients do not have to be members of

the Opry, and anyone who registers for the

birthday celebration should bear in mind
that $25 is automatically donated to this ex-

tremely worthwhile program from each
registration fee.

NASHVILLE — The Country Music
Association (CMA) has released the names
of participants on the Agents Panel, Artists

Showcase and Round Table Discussion

Panel for the 1983 CMA Talent Buyers
Seminar to be held Oct. 11-13 at

Nashville’s Opryland Hotel. The seminar is

designed for the exchange of ideas bet-

ween talent buyers, promoters, booking

agents, artist managers, club owners and
representatives of fairs, auditoriums and
parks.

Twelve of country music’s leading talent

agents are now scheduled for the Agents

Panel from 11 a.m. to noon on Tuesday,

Oct. 1 1. The hour will be spent discussing

the role of the agent and the challenges to

the middleman between the artist manager
and the buyer.

Moderated by Tony Conway of Buddy
Lee Attractions, the panel will be D.J.

McLachlan, Agency for the Performing

Arts; Sonny Neal, William Morris Agency;

Jo Ann Berry, Dick Blake International;

Jack Sublette, Top Billing International;

Mike North, ICM; David Snyder, Regency
Artists; Dan Wojcik, Shorty Lavender

Agency; Barbara Hardin, Dale Morris &

Associates; Andrea Smith, International

Celebrity Services; John Hitt, Jim Halsey

Company; and Charles Dorris, Headliner

International Talent.

The Agents Panel will be followed by the

seminar’s opening luncheon, with former

White House press secretary Jody Powell

giving the keynote address.

Showcase Chairman Joe Sullivan of The
Sound Seventy Corporation has confirmed

twelve artists for Wednesday afternoon’s

(Oct. 12) Talent Buyers Showcase to be
held from 2 to 5 p.m. A second show will be
presented following Thursday’s closing

dinner from 7 to 10 p.m. Scheduled to ap-

pear are; Rex Allen, Jr., Earl Thomas Con-
ley, Vern Gosdin, Kieran Kane, Johnny
Lee, Charly McClain, Connie Smith, Tanya
Tucker, Steve Wariner, Shelly West, The
Whites and James and Michael Younger.

Both showcases will be produced by Kathy

Kitchens of Sound Seventy Productions.

During the two-hour round table on
Thursday (10 a.m. to noon), 24 industry

leaders will discuss topics ranging from
pre-contract signing to post-show
publicity. Betty Kaye, chairman of the
round table unit, has announced the
following participants; Lynn Anderson;
Razzy Bailey; Debbie Banks, CBS Records;
Steve Bassett, Media International; Mickey
Bryant, Gelfand, Rennett & Feldman; Paul

Corbin, Nashville Network; Dan Fleenor,

Fleenor Productions; Joe Galante, RCA
Records; Kathy Gangwisch, Kathy
Gangwisch & Associates; Jim Harris,

Harris & Leach; Ginger Hennessey, Top
Billing International; David Johnson, Media
International; John Lemke; Tom Pitts, Per-

formance Magazine; Tom Powell, Amuse-
ment Business; Joel Raab, WHN Radio;

Mack Sanders, WJKZ Radio; “Ramblin”’

Lou Schriver, WXRL Radio; Sonny Sim-
mons, Century II Promotions; Art Stone,

Charon Enterprises, Inc.; Ed Stone,
Opryland USA; Lon Varnell, Varnell Enter-

prises; Bob Walker, Stanislaus County
Fair; and Trisha Walker, Trisha Walker
International.

Registration for the seminar is $150 for

CMA members and $200 for non-
members. For additional information or to

request a registration form, contact; CMA
Talent Buyers Seminar, P.O. Box 22299,

Nashville, TN 37202.

Taping Begins For
Music City, U.S.A. Shows
NASHVILLE — The first tapings for a new
Multimedia Entertainment weekly series

entitled Music City U.S.A. were scheduled
for Sept. 13-15 at Nashville’s Channel 8

studios. The syndicated television series

will feature both established stars and new-
comers performing their current releases

and album cuts before a live audience. In

addition, according to J. Reginald Dunlap,

executive vice president of Multimedia En-

tertainment, the show will be the first

nationally syndicated music series to in-

corporate music videos into the program.

Each show is described as a “mini-

special” centered around the performance
of one star or newcomer. Currently
scheduled for treatment on the first

programs are B.J. Thomas, David Allan

Coe, Johnny Rodriguez, Reba McEntire,

Charley Pride, Lynn Anderson and
Deborah Allen. National distribution on the

initial shows is set for October 22.

Dunlap said Music City U.S.A. will be
recorded in stereo on 24-track tape to in-

sure the best sound available. The show is

being produced through the facilities of

Scene Three Video of Nashville, utilizing

the firm’s new mobile teleproduction cen-

ter.

The creative team for the new series in-

cludes; Dick Thrall and Dunlap, executive

producers; Steve Womack, director; Rene
Lagler, art director; and Leard Davis,

lighting designer.

INDIGO IS INVOLVED — Only a little more than a year after Its formation. Indigo Music
was already involved in a big way at the 1983 Fan Fair with its own showcase music show.
Shown in one of Indigo’s forward-looking promotions are standmg in front (l-r) Debbie
Matthews, Stonewall Jackson and Turp Jackson. In the second row are (l-r): Mike Figlio,

Robert Williams, Ronnie Prophet, Rebecca Norman, Rita Bogle and Carla Thomason. In

the back row are (l-r): Ray Pillow, Dick Feller, Kenny Boone and Darren Andreason.
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COUNTRY

COUNTRY COLUMN
WHOOPEE-TI-YI-YO, IT’S BACK IN THE SADDLE AGAIN — Once in a while, it’s

downright pleasurable to hunker down with a plate of beans in the den and pretend the

shag is tufts of prairie grass. New World Records of New York City seems like an un-

likely source of such inspired scenes as a cattle drive down to Ole Mexico or a shootout

at some imaginary corral, but the latest In the label's anthologies of American music
calls up those scenes and others. ‘‘Back In The Saddle Again” is a two-record set com-
piled and produced by Charlie Seemann of the Country Music Foundation with

representative work in the cowboy genre from Carl T. Sprague's 1925 Victor release,

'When The Work’s All Done This Fall” to the best current practitioners of

the art, Riders In The Sky. In his excellent essay in the package, Seemann
states, “Cowboys were not an illiterate lot; many were relatively educated men, seeking

adventure in the West, escaping from the past or simply from the pressures of civiliza-

tion.” If one’s imagination is sufficiently liverated, it is possible to escape from cor-

porate stress and the business of country music making with its marketing and

demographic considerations by simply raring back to enjoy a listen to part of our

music’s roots. “Back In The Saddle Again” contains 28 cowboy songs, some familiar

already and others presented for our delightful discovery. The original “Cattle Call,”

made so immensely popular by Eddy Arnold in 1955, is heard in its 1935 version by its

composer, Tex Davis. There are classics like “The Old Chisholm Trail,” “Streets of

Laredo,” “Strawberry Roan,” and “The Dying Cowboy.” There are songs from the great

Silver Screen cowboys including one, “The Lone Star Trail,” by Ken Maynard, con-

sidered by many to be the first of the movies’ singing cowboys. King of the cowboys,

Roy Rogers, is heard with Bob Nolan’s “One More Ride’’ by
Back In The Saddle Again,” which is not

about helping Santa prepare Rudolph
for toy deliveries. Other country music
cowboys included with songs are

Tex Ritter, Rex Allen and Bob Wills.

Cowgirls are heard from, too. This

album gives one a chance to own the

Patsy Montana landmark, “I Want To
Be A Cowboy’s Sweetheart.” The lesser

known, but equally talented, Texas
Ruby sings “Dim Narrow Trail." And a

group called the Girls of the Golden
West were the non-urban cowboy’s
dream singing “I Want To Be A
Real Cowboy Girl.” New World
Records also has several other
anthology albums of particular in-

terest to collectors and plain old fans of

our musical heritage. “Hills & Home:
Thirty Years of Bluegrass” features Bill

Monroe and his Blue Grass Boys,

Lester Flatt/Earl Scruggs and the Foggy Mountain Boys, The Stanley Brothers, Don
Reno, Red Smiley and Mac Wiseman and many more. “Going Down The Valley: Vocal

and Instrumental Styles in Folk Music from the South” has fewer recognizable names,
but is still a treasure. “Country Music: South and West” is likewise a cornucopia of

country past masters, including Jimmie Rodgers, the Carter Family, the

Blue Sky Boys, Roy Acuff and Merle Travis. New World even has anthologies

of roots rock ’n’ roll and rhythm and blues. While it is certainly
true that the label need never worry about storming the top of the charts, their

making available historically important American music to the general public is iaudi-

ble. Should your local record shop be unthinking enough not to carry this type of

material, write to New World Records at 231 East 51st Street, New York City, New York

10022. With Country Music Month upon us, New World’s anthologies can put a lot of

country music into perspective.

COUNTRY MUSIC OF THE FUTURE — Where then is the music America is to look

back upon fifty years from now going to come from? The bulk of the country music is

sure to come from these few hallowed blocks we know as Music Row, where, even as

we mull over the question, writers are diligently putting pen to paper to bring us new
hits. The American Guild of Authors and Composers (AGAC) Is doing its part in groom-
ing the hitwriters of the future with its monthly “Ask-A-Pro” rap sessions. The next ses-

sion will be T uesday, September 27 at 7 pm in room 138 of the Blair School of Music.

The featured speaker will be Richard Perna founder and president of Music Publishing

Consultants (MPC), who will speak on “Money Sources And Your Rights.” I guess even

cowboys had to consider that one. The “Ask-A-Pro” sessions are free to all

songwriters. Let’s stress: published and unpublished songwriters. Call AGAC.
SHORT CUTS — Leon Russell once described Gus Hardin’s voice as a cross be-

tween Tammy Wynette, Tanya Tucker and a truck driver. It seems only appropriate,

therefore, that Hardin is featured in the August issue of American Trucker Magazine
. . . Vern Gosdin emerged as the winner in a field that included Kenny Rogers to

become the 1983 Georgia Recording Artist of the Year. Gosdin will appear in Atlanta

on September 22 to pick up his award.

the Sons of the Pioneers. Gene Autry sings
“

DOUBLE PLAY — Producer Tom Collins

(right) paired Steve Wariner and Barbara
Mandrell on record for the first time when
they cut "Overnight Sensation.” The song
is heard on Steve's second album "Mid-
night Fire, ” which releases next month, as
well as on Barbara’s current LP, "Spun
Gold.

"

FEATURES COUNTRY MUSIC

'A' Jack Greene

Ray Pennington

Ronnie Reno it Jesse Shofner

^ Billy walker
38 Music Sq East

Nashville .TN 37203 (615)255-3009

NEJA Sets Seminar
NASHVILLE— The National Entertainment

Journalists Association (NEJA) will host a

seminar on Oct. 1 at Nashville’s Blair

School of Music. Entitled “Entertainment

Journalism: Facts and Fallacies,” the day-

long seminar will feature guest speakers

Teddy Bart, WNGE-TV newsanchor; Gerry

Wood, editor of Nashville Magazine and

celebrity Minnie Pearl.

Further information about the seminar is

available by writing NEJA, P.O. Box 24021

,

Nashville, TN 37202 or by calling Jeff

Walker at (61 5) 320-5491 or Susan Collir at

(615) 242-4895.

iATOP 75 £i LBUMS

1 THE CLOSER YOU GET . .

.

ALABAMA (RCA AHL 1-4662)

^SOMEBODY’S GONNA
^LOVE YOU

LEE GREENWOOD (MCA 5408)

3 PANCHO & LEFTY
MERLE HAGGARD/WILLIE NELSON
(Epic FE 37958)

4 KEYED UP
RONNIE MILSAP (RCA AHL 1-4670)

5 AMERICAN MADE
OAK RIDGE BOYS (MCA-9390)

SNAPSHOT
SYLVIA (RCA AHL 1-4672)

7 TAKE IT TO THE LIMIT
WILLIE NELSON WITH WAYLON
JENNINGS (Columbia FC 38562)

8 WEST BY WEST
SHELLY WEST (Warner/VIva 9 23775-

6

1 )

21

22

23

9 T.G. SHEPPARD’S
GREATEST HITS
(Warner/Curb 9 23841-1)

10 CASTLES IN THE SAND
DAVID ALLEN COE (Columbia FC

0
38535)

DON’T MAKE IT EASY FOR
ME
EARL THOMAS CONLEY (RCA AHL 1-

4713)

12 HEY BARTENDER
JOHNNY LEE (Full Moon/Warner

®
Bros. 9 23889-1)

STRONG STUFF
HANK WILLIAMS, JR.
(Elektra/Curb 9 60223)

14 SHINE ON
GEORGE JONES (Epic FE 38406)

15 BURLAP & SATIN
DOLLY PARTON (RCA AHL 1-4691)

llT AIN’T EASY
^ JANIE FRICKE (Columbia FC 38214)

17 HANK WILLIAMS, JR.’S

GREATEST HITS
(Elektra/Curb 9 60193-1)

18 WILD & BLUE
JOHN ANDERSON (Warner Bros. 9

®
23721-1)

SPUN GOLD
BARBARA MANDRELL (MCA-5377)

20 TODAY
THE STATLER BROTHERS
(Mercury/PolyGram 422 812 184 1M1)

IT’S ONLY ROCK & ROLL
WAYLON JENNINGS (RCA AHL 1-1-

4673)

MOUNTAIN MUSIC
ALABAMA (RCA AHL 1-4229)

YELLOW MOON
DON WILLIAMS (MCA-5407)

IF YOU’RE GONNA DO ME
WRONG
VERN GOSDIN (Compleat CPL-1-
1004)

NEW LOOKS
B.J. THOMAS (Cleveland
Int'l. /Columbia FC 38561)

9THE BELLAMY BROTHERS
'greatest hits

(Warner/Curb 9 23967-1)

OLD FAMILIAR FEELING
THE WHITES (Warner/Curb 9 23872)

GREATEST HITS
JOHN CONLEE (MCA-5404)

HIGHWAYS &
HEARTACHES
RICKY SKAGGS (Epic FE 37996)

LOST IN THE FEELING
CONWAY TWITTY (Warner Bros. 9
23869-1)

TOUGHER THAN LEATHER
WILLIE NELSON (Columbia FC 38248)

32 WE’VE GOT TONIGHT
KENNY ROGERS (Liberty LP-51 143)

A DECADE OF HITS
THE CHARLIE DANIELS BAND (Epic
FE 38795)

DREAM BABY
LACY J. DALTON (Columbia FC
38604)

ALWAYS ON MY MIND
WILLIE NELSON (Columbia FC 37951)

SOME MEMORIES JUST
WON’T DIE
MARTY ROBBINS (Columbia FC
38603)

LET’S GO
NITTY GRITTY DIRT BAND (Liberty

LT-51146)

24

25

27

28

29

30

31

33

34

35

36

37

Weeks Weeks

On On

Chart 9/17 Chart

28
38 TRUE LOVE

0
CRYSTAL GAYLE (Elektra 60200-1)

EYES THAT SEE IN THE
DARK

38 43

25

40

KENNY ROGERS (RCA AFL1-4679)

WILLIE NELSON’S
— 1

35
GREATEST HITS (AND
SOME THAT WILL BE)

23
WILLIE NELSON (Columbia KC2
37540) 45 95

32 41 RADIO ROMANCE
EDDIE RABBITT (Elektra 60160-1) 41 -48

16 42 BETTER DAYS
GUY CLARK (Warner Bros. 7-23880) 42 4

20
43 READY

44
JERRY REED (RCA AHL 1-4692)

STRONG WEAKNESS
THE BELLAMY BROTHERS

43 4

27

45
(Elektra/Curb 9 60210-1)

PERSONALLY
44 40

RONNIE McDOWELL (Epic FE 38514) 48 27

18
46 PARADISE

CHARLY McCLAIN (Epic FE 38584) 49 18

21 47 ON MY OWN AGAIN
DAVID FRIZZELL (Viva 9 23868-1) . 35 11

48 GREATEST HITS
KENNY ROGERS (Liberty LOO 1070) 39 132

12 49 GREATEST HITS
DOLLY PARTON (RCA AFL 1-4422) 55 51

10
50 MY HOME’S IN ALABAMA

ALABAMA (RCA AHL 1-3644) 50 48

51 STRAIT FROM THE HEART
31

52
GEORGE STRAIT (MCA-5320)

FEELS SO RIGHT
57 3

22

0
ALABAMA (RCA AHL 1-3930) 52 131

14

THAT’S THE WAY LOVE
GOES
MERLE HAGGARD (Epic FE 38815) 62 2

o50 IN MY EYES
JOHN CONLEE (MCA-5434) 1

55 JUST SYLVIA
50

56

SYLVIA (RCA AHL 1-4312)

BACK
51 77

0
LYNN ANDERSON (Permian PR 8205) 56 2

49 CRYSTAL GAYLE’S

6
GREATEST HITS
(Columbia FC 38803) 1

17

58 DREAM MAKER
CONWAY TWITTY (Elektra 60182-1) 53 51

59 THE NASHVILLE

23

SESSIONS
DEAN MARTIN (Warner Bros. 9 23870-
1) 59 8

81
60

o
GOING WHERE THE
LONELY GO
MERLE HAGGARD (Epic FE 38092)

WHY LADY WHY
60 51

22

GARY MORRIS
(Warner Bros. 9 23738-1)

1

20
62 HEART TO HEART

MERLE HAGGARD & LEONA
WILLIAMS (Mercury/PolyGram 812
183-1 M-1) 46 11

22 63 INSIDE AND OUT
LEE GREENWOOD (MCA-5305) 47 10

57
64 MERLE HAGGARD’S

GREATEST HITS
(MCA-5386) 54 17

11
65 NATURALLY COUNTRY

MEL McDANIEL (Capitol ST-12265) 58 21
22 66 WAITIN’ FOR THE SUN TO

SHINE
RICKY SKAGGS (FE-37193) 1

52 67 MICHAEL MARTIN
MURPHEY
(Liberty LT-51120) 61 55

11
68 FOOL FOR YOUR LOVE

MICKEY GILLEY (Epic FE 38583) 63 22
28

69 CLASSIC CONWAY
CONWAY TWITTY (MCA-5424) 64 15

29
70 LAST DATE

EMMYLOU HARRIS (Warner Bros. 9
23740-1) 69 46

8
71 SOMETIMES 1 GET LUCKY

GENE WATSON (MCA-5384) 65 19

8 72 DELIA BELL
(Warner Bros. 9 23838-1) 66 19

20 73 COME BACK TO ME
MARTY ROBBINS (Columbia FC
37995) 67 61

21

74 COUNTRY CLASSICS
CHARLEY PRIDE (RCA AHL 1-4662) 68 26

75 LYIN’, CHEATIN’, WOMAN
CHASIN’. .

.

G LORETTA LYNN (MCA-5426) 70 10

20 Cash Box/September 24, 198:
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TOP lOO COUNTRY SINGLES
September 24, 1983

11

16

Weeks
On

9/17 Chan

OBABY, WHAT ABOUT YOU
CRYSTAL GAYLE

(Warner Bros. 7-29582)

2 WHY DO I HAVE TO CHOOSE

©
WILLIE NELSON (Columbia 38-03965)

DON’T YOU KNOW HOW MUCH I

LOVE YOU

O
RONNIE MILSAP (RCA PB-13564) 5 10

NEW LOOKS FROM AN OLD
LOVER

B.J. THOMAS

©
(Cleveland Infl/CBS 38-03985) 7 13

PARADISE TONIGHT
CHARLY McClain & mickey gilley

(Epic 34-04007)

6 FLIGHT 309 TO TENNESSEE

© SHELLY WEST (Warner/Viva 7-29659)

WHAT AM I GONNA DO
MERLE HAGGARD (Epic 34-04006)

Onobody but you
don williams (MCA-52245)

fflLADY DOWN ON LOVE
ALABAMA (RCA PB-13590)

1 HOW COULD I LOVE HER SO
^ MUCH

JOHNNY RODRIGUEZ (Epic 34-03972) 13 12

11 LET’S GET OVER THEM
TOGETHER
MOE BANDY FEATURING BECKY HOBBS

© (Columbia 38-03970)

SCARLET FEVER
KENNY ROGERS (Liberty P-B-1503)

IYOU’VE got a lover

®
RICKY SKAGGS (Epic 34-04044)

WILD MONTANA SKIES
JOHN DENVER & EMMYLOU HARRIS

(RCA PB-13562)

15 NIGHT GAMES
CHARLEY PRIDE (RCA PB-13542)

liSLANDS IN THE STREAM^ KENNY ROGERS & DOLLY PARTON

®
(RCA PB-13615)

SOMETIMES I GET LUCKY AND
FORGET

GENE WATSON (MCA-52243)

18 I’M ONLY IN IT FOR THE LOVE
JOHN CONLEE (MCA-52231)

Itoo hot to sleep
r LOUISE MANDRELL (RCA PB-13567)

kHwhy do we want what we^ KNOW WE CAN’T HAVE
REBA McENTIRE

®
(Mercury/PolyGram 812 835-7)

MIDNIGHT FIRE
STEVE WARINER (RCA PB-13588)

22 HOLD ON, I’M COMIN’
WAYLON JENNINGS & JERRY REED

®
(RCA PB-13580) 23 8

SOMEBODY’S GONNA LOVE
YOU

® LEE GREENWOOD (MCA-52257) 25 6

ONE OF A KIND PAIR OF FOOLS
BARBARA MANDRELL (MCA-52258) 27 5

25 IF IT WAS EASY
ED BRUCE (MCA-52251) 26 8

I GUILTY
^ THE STATLER BROS.

(Mercury/PolyGram 812 988-7) 29 7

^THE WIND BENEATH MY WINGS

10

14

12

16

17

15

19

20

21

22

24

0
0

00
o

GARY MORRIS (Warner Bros. 7-29532) 30 8

ANYBODY ELBE’S HEART BUT
MINE

TERRI GIBBS (MCA-52252) 31 7

WHAT I LEARNED FROM
LOVING YOU

LYNN ANDERSON (Permia P-82001) 32 11

IlYOU PUT THE BEAT IN MY
HEART
EDDIE RABBITT (Warner Bros. 7-29512) 37 4

THE LADY, SHE’S RIGHT
LEON EVERETTE (RCA PB-13584) 33 7

00
00

Weeks
On

9/17 Chan

YOUR LOVE SHINES THROUGH

WeeKs
On

9/17 Chart

0
36

0
40

0
0

MICKEY GILLEY (Epic 34-04018)

TENNESSEE WHISKEY

©
GEORGE JONES (Epic 34-04082)

AFTER YOU
DAN SEALS (Liberty P-B-1504)

THE MAN IN THE MIRROR
JIM GLASER (Noble Vision 103)

HEY BARTENDER
JOHNNY LEE (Full Moon/Elektra 7-29605)

HOLDING HER AND LOVING
YOU
EARL THOMAS CONLEY (RCA PB-13596)

BABY I LIED

© DEBORAH ALLEN (RCA PB-13600)

THE BOY GETS AROUND
SYLVIA (RCA PB-13589)

A FIRE I CAN’T PUT OUT
GEORGE STRAIT (MCA-52225)

LONELY BUT ONLY FOR YOU
SISSY SPACEK

(Atlanta America 7-99847)

MOVIN’ TRAIN
THE KENDALLS

® (Mercury/PolyGram 814 195-7}

STRANGER AT MY DOOR
JUICE NEWTON (Capitol B-5265)

44 HIGH COST OF LEAVING

©
EXILE (Epic 34-04041)

OUTSIDE LOOKIN’ IN
BANDANA (Warner Bros. 7-29524)

C^STRONG WEAKNESS
THE BELLAMY BROTHERS

®
(Warner/Curb 7-29514) 54 3

DON’T COUNT THE RAINY DAYS
MICHAEL MURPHEY (Liberty P-B-1505) 56 3

48 BABY I’M YOURS
TANYA TUCKER (Arista AS 1-9046) 28 11

|[PA LITTLE GOOD NEWS

67

68

0!

01

67

72

82

80

PLEASURE ISLAND
FRIZZELL & WEST (Warner/Viva 7-29544)

YOU’VE GOT THAT TOUCH
LLOYD DAVID FOSTER (MCA-52248)

(LET’S FIND EACH OTHER
TONIGHT

JOSE FELICIANO (Motown 1647MF)

ILOVERS ON THE REBOUND
JAMES & MICHAEL YOUNGER

(MCA-52263)

71 KISS ME DARLING
STEPHANIE WINSLOW (Oak 1060) 77

72 HAVE I GOT A HEART FOR YOU

® CHANTILLY (F&L 527) 78

BLACK SHEEP
JOHN ANDERSON (Warner Bros. 7-29497) —

74 ENDLESSLY
ANNE LORD (Comstock 1717) 79

75 SATISFIED MIND
CON HUNLEY (MCA-52259) 75

0
^^0

54

ANNE MURRAY (Capitol P-B-5264)

50 GOIN’ DOWN HILL
JOHN ANDERSON (Warner Bros. 7-29585)

TELL ME A LIE
JANIE FRICKE (Columbia 38-04091)

OUR LOVE
THE WHITES (Warner/Curb 7-29513)

DIXIE DREAMING
ATLANTA (MDJ 4832)

HARD TO FIND
WICKLINE (Cascade Mountain CMB-3030)

55 SCOTCH AND SODA
RAY PRICE (Warner/Viva 7-29543)

56 BREAKIN’ DOWN
WAYLON JENNINGS (RCA PB-13543)

57 HOT TIME IN OLD TOWN
TONIGHT

®
MEL McDANIEL (Capitol P-B-5259)

THE LETTER
RONNIE RENO (EMH-0024)

59 DON’T CALL ME
KAREN TAYLOR-GOOD (Mesa 1115)

60 YOU’RE GONNA RUIN MY BAD
REPUTATION

RONNIE McDOWELL (Epic 34-03946)

61 A FREE ROAMIN’ MIND
THE SOUTHERN GENTLEMAN SONNY
JAMES & SILVER (Dimension DS 1045)

62 DREAM BABY

® LACY J. DALTON (Columbia 38-03926)

HEARTACHE TONIGHT

©
CONWAY TWITTY (Warner Bros. 7-29505)

LOVING YOU HURTS
GUS HARDIN (RCA PB-13597)

65 WILDWOOD FLOWER

® ROY CLARK (Churchill CR-94501)

HOUSTON
LARRY GATLIN & THE GATLIN

BROTHERS BAND (Columbia 38-04105)

76

0
78

0
80

81

82

0
84

34 14 0
69

F

2 0
60 3 87

64

Y
5 88

57 7 89

55 6 90

43 13

91

38 9 92

68 3 93

63 6 94

95

48 17
se

51 8
97

53 16

- 1

98

81 2
99

71 4
100

- 1

COYOTE SONG
DELIA BELL (Warner Bros. 7-29550) 76

I WONDER WHERE WE’D BE
TONIGHT

VERN GOSDIN (Compleat CP-115) —
DIET SONG

BOBBY BARE (Columbia 38-04092) 83

FLAMES
BRICE HENDERSON

(Union Station ST-1003) 89

I’M RAGGED BUT I’M RIGHT
JOHNNY CASH (Columbia 38-04060) 84

I’M GONNA CATCH HEAVEN
LOIS FRIZZELL (Black Rose 8279) 86

STILL IN THE RING
TAMMY WYNETTE (Epic 34-04101) 87

KEEPIN’ POWER
CRYSTAL GAYLE (Columbia 38-04093) — 1

POOR SIDE OF TOWN
JOE STAMPLEY (Epic 34-03966) 53 15

THE SIGN OF THE TIMES
DONNA FARGO — 1

(Cleveland Int'l/CBS 38-04097)

DIDN’T WE DO IT GOOD
BRENDA lEE (MCA-52268) — 1

READY FOR THE SADDLE
DAVID ANDERSON (Fraternity 3483) 88 2

GEORGIA MULES AND
COUNTRY BOYS

CEDAR CREEK (Moon Shine MS3016) 91

NOTHIN’ BUT YOU
STEVE EARLE (Epic AE7 1726) 92

MY ANGEL’S GOT THE DEVIL
IN HER EYES

ED HUNNICUTT (MCA-52262) 93

CRAZY ARMS
KATHY LYNN SACRA (Rustic R1016) —

EVERY BREATH YOU TAKE
RICH landers (A. M l. 1316) —

SOUTHERN WOMEN
OWEN BROTHERS (Audiograpn AG 470) —
L-L-L-L, LOVE YOU ALL NIGHT

NOEL (Deep South DS-1003) 94

A COWBOY’S DREAM
MEL TILLIS (MCA-52247) 98 8

LOST IN THE FEELING
CONWAY TWITTY

(Warner Bros. 7-29636) 59 18

EVERYTHING FROM JESUS TO
JACK DANIELS

TOM T. HALL
(Mercury/PolyGram 812 632-7) 62 9

THE EYES OF A STRANGER
DAVID WILLIS (RCA PB-13541) 65 17

WAY DOWN DEEP
VERN GOSDIN (Compleat OP-108) 66 17

I SPENT THE NIGHT IN THE
HEART OF TEXAS

MARLOW TACKETT (RCA PB-13579) 70 8

A Cowboy's Dream (Sawgrass — BMI) 95
A Fire I Can’t (Music City — ASCAP) 40
A Free Roamin' Mind (Marson — BMI) 61
After You (Tree/Cross Keys — BMI/ASCAP) 34
A Little Good News (Chappell/Bibo — ASCAP) ... .49
Anybody Else's (Rick Hall — ASCAP) 28
Baby I Lied (Posey — BMI/Chappell —
ASCAP/Unichappell/Vanhoy — BMI) 38

Baby I'm Yours (Blackwood — BMI) 48
Baby, What About You (Elektra/Asylum/Mopage/
Cotillion/Moon & Stars — BMI) 1

Black Sheep (Al Gallico/Algee/Anderson — BMI) .73
Breakin' Down (Glentan — BMI) 56
Coyote Song (Visa — ASCAP) 76
Crazy Arms (Champion/Tree — BMI) 91
Didn’t We Do It Good (Swallowfork/AprII — ASCAP)86
Diet Song (Evil Eye — BMI) 78
Dixie Dreaming (Texas Tunes — BMI) 53
Don’t Call Me (Bil-Kar — SESAC) 59
Don't Count The (Tree/Ensign/United Artists/ldes of

March — BMI/ASCAP) 47
Don’t You Know (Kelso Herston — BMI) 3
Dream Baby (Combine — BMI) 62
Endlessly (Attlor/Windy Isle — PRO/CAN) 74
ESvery Breath You Take (Magnetic — BMI) 92
Everything From Jesus (Hallnote — BMI) 97
Flames (Good Token — ASCAP) 79
Flight 309 To Tennessee (Peso/Mighty — BMI) .... 6
Georgia Mules (House of Bryant — BMI) 88
Goin’ Down Hill (John Anderson — BMI) 50
Guilty (American Cowboy — BMI) 26
Have I Got A Heart For You (April —
_
ASCAP/Blackwood — BMI) 72

Heartache Tonight (Cass County/Red Cloud/Gear/Ice

Age — ASCAP) 63

Hey Bartender (El Camino — BMI) 36

High Cost Of Leaving (Chinnichap — BMI) 44

Holding Her (Rick Hall — ASCAP) 37

Hold On, I'm Cornin' (Irving/Cotillion — BMI) 22

Hot Time In Old (Bibo/Partnership — ASCAP) .... 57

Houston (Larry Gatlin — BMI) 66

How Could I Love(BoquillasCanyon/Atlantic—BM1)10
If If Was Easy (Window — BMI) 25

I’m Gonna Catch Heaven (Dream City — BMI) 81

I'm Only In It For (Posey/Golden Bridge/

Unichappell/VanHoy — BMI/ASCAP) 18

I'm Ragged But (Song of Cash — ASCAP) 80

Islands In The Stream (Gibb Bros./Unichappell —
BMI) 16

I Spent The Night (Jack & Bill — ASCAP) 100

I Wonder Where (Hookit — BMI) 77

Keepin’ Power (Roger Cook/Chriswood — BMI) . . .83

Kiss Me Darling (Checkmate — BMI) 71

Lady Down On Love (Maypop/Buzzherb — BMI) .. 9

Let's Find Each (Jobete/Deedle Dytle — ASCAP) . .69

Let's Get Over (Screen-Gems-EMI/Blackwood—BMI) 1

1

L-L-L-L, Love You All Night (Hitkit — BMI) 94

Lonely But Only (Chappell — ASCAP/Tri-Chappell —
SESAC) 41

Lost In The Feeling (Old Friends — BMI) 96

Lovers On The Rebound (Old Friends — BMI) .... 76

Loving You Hurts (Muscle Shoals Sound — BMI) . . 64

Exceptionally heavy radio activity this week

Midnights Fire (Old Friends/Silverline — BMI) ... .21

Movin' Train (Bibo/Chappell — ASCAP) 42

My Angel’s Got The (Barnwood — BMI) 90

New Looks From (Honey Man/Tree — BMI/Petewood
— ASCAP) 4

Night Games (Royalhaven — BMI/G.I.D. — ASCAP)15

Nobody But You (Alabama/Music Corp. of America —
ASCAP/BMI) 8

Nothin’ But You (High Chaparral — ASCAP) 89

One Of A Kind (Warner-Tamerlane/Three Ships/

Warner Brofhers/Sweet Harmony—BMI/ASCAP) . . 24

Outside Lookin' In (Stan Cornelious/Hoosier —
ASCAP) 45

Paradise Tonight (Unart/Land Of Music/Blue Texas —
BMI) 5

Pleasure Island (Tree/Tree Group — BMI/Cross
Keys/Tree Group — ASCAP) 67

Poor Side Of Town (EMP — BMI) 84

Ready For The Saddle (Hurdy Gurdy — ASCAP) . . 87

Satisfied Mind (Fort Knox — BMI) 75

Scarlet Fever (Welbeck — ASCAP) 12

Scotch And Soda (Beechwood — BMI) 55

Somebody's Gonna (Cross Keys/Unicahppell/Van

Hoy — ASCAP/BMI) 23

Sometimes I Get (Blue Creek/Booth & Watson/One
The House — BMI) 17

Southern Women (New Albany &Protones — BMI) 93

Still In The Ring (Tree— BMI/Cross Keys — ASCAP) 82

Exceptionally heavy &aieb a«.

Stranger At My Door (Chappell/Unichappell —
ASCAP/BMI) 43

Strong Weakness (Bellamy Brothers/Famous —
ASCAP) 46

Tell Me A Lie (Rick Hall — ASCAP/Fame — BMI) . . 51

Tennessee Whiskey (Hall-Clement/Algee — BMI) .33

The Boy Gets Around (Tom Collins — BMI) 39

The Eyes Of A Stranger (Dick James — BMI) 98

The Lady, She's Right (Window — BMI) 31

The Letter (Rosebridge — BMI) 58

The Man In The Mirror (Grandison/Hacienda —
ASCAP) 35

The Sign Of The Times (Prima-Donna — BMI) .... 85

The Wind Beneath (Warner/WB Gold — ASCAP) . . 27

Too Hot To Sleep (Warner-Tamerlane/Three Ships —
BMI/John Bettis. Adm. by W.B. — ASCAP) 19

True Love's Getting (Cascade Mtn. — ASCAP) .... 54

Way Down Deep (ATV/Hookit — BMI) 99

What Am I Gonna Do (Shade Tree — BMI) 7

What I Learned (WB/Russell Smith — ASCAP) ... .29

When The New Wears (Black Sheep — BMI) 52

Why Do I Have (Willie Nelson — BMI) 2

Why Do We Want (King's X/Reba — ASCAP) 20

Wild Montana Skies (Cherry Mountain — ASCAP) .14

Wildwood Flower (Peer Int'l — BMI) 65

You Put The Beat (Mallven/Cottonpatach/Dejamus —
ASCAP) 30

You're Gonna (Tree/Tree Group — BMI) 60

Your Love Shines (United Artist/ldes of

March/Jensong — ASCAP) 32

You've Got A Lover (Shake Russell/Bug — BMI) . . 13

You've Got That Touch (Warner/WB Gold —
BMI/ASCAP) 68



COUNTRY MD\0
THE COUNTRY MIKE

NEW LIBERTY STATION — WPKX AM & FM/Washington, D.C. has been named the

official Washington, D.C. Statue of Liberty restoration station. The station is the newest
member of the “Liberty Radio Network” which solidifies the efforts of radio stations

around the country committed to raise money for the restoration of the statue of

Liberty. As the broadcast arm of the Statue of Liberty Foundation, the Liberty Radio
Network is a Presidentially-appointed commission to restore both the Statue of Liberty

and Ellis Island in time for the 1986 Centennial Celebration. The station is seeking con-
tributions from the general public and from corporations and foundations to cover the

$39 million needed to restore the statue to it’s original beauty. WPKX is known for the

parts it has played concerning community involvement.

STATION PROFILE — WRAP-
FM/Panama City is known as north

Florida’s most powerful FM station,

broadcasting 100,000 watts from a

1230-foot tower. The station has been
country formatted for the entire 23
years that it has been on the air. Today
the format is considered modern coun-
try with heavy emphasis on the air per-

sonalities. Bob Bowman is general
manager, Rob Ashe serves as sales

manager, Kevin O’Neal is program
director and John Dunaway is full-time

music director, occasionally filling in on
the weekends as utility announcer. The
station lineup includes: Reed Kinney, 6

a.m.-IO: Ben Harris, 10-3 p.m.; O’Neal,

3-7; Rick Miller, 7-midnight and Bill

Russell, midnight-6. The station is ow-
ned by Shore Broadcasting Co., Inc.

COUNTDOWN IS COMING UP ROSES —
While in New York in support of his current

“For Every Rose" album, Johnny
Rodriguez stopped by The United Stations.

Appropriately, Station Clearance Manager
Ruth Pressloff presented Rodriguez with a

rose following his interview for upcoming
editions of ‘‘Solid Gold Country” and ‘‘The

Weekly Country Music Countdown.” Pic-

tured (l-r) are Rodriguez, Presslaffand Jim
Kemp, national product manager. Epic

Records, Nashville.

APPLE AWARD — Stan Martin was presented with the Polished Apple Award from the

Association For a Better New York (ABNY) Tuesday, Sept. 13 in a ceremony in Cooper
Park. The award is being given on behalf of Martin’s voluntary participation as host of

the 15-part summer music series “A Little Noon Music.” The 15 segments offered live

music on successive Tuesdays from June 21-Sept. 27 in Cooper Park in New York as a
public service by Astor Place, Inc. and Performance Trust Funds. Martin is a well

known New York air personality as well as host for the three-hour program. Solid Gold
Country which premiered Labor Day weekend. The program is distributed by The Un-
ited Stations.

KXXY/OKLAHOMA PURCHASES PICK-UP — At the recent Rod and Custom Show
held at the State fairgrounds, KXXY obtained a beautifully restored 1934 Ford pick-up
truck valued at $12,000. On Sept. 15 KXXY launched the Oklahoma payoff, a new on-
air contest, which will give listeners a chance to win cash, prizes and the 1934 pick-up
truck.

CONGRATULATIONS! — WMNI/Columbus’ Tim Rowe and wife Betty are the proud
parents of 8 lb. 9 oz. Amberly Elizabeth, born Sept. 5.

STATION CHANGES — Jason Kane is now program director for WPKX-FM. He
replaced Bob Cole who left to be program director at WMZQ-FM/Washington, D.C.
. . . Jack Zimmerman has been promoted to national sales manager for WMZQ-FM af-

ter serving 10 months at the station as an account executive . . . Phil Hall is now
program director for KLAC/Los Angeles. Previously Hall was a consultant for Surrey
Broadcasting. juanita butler

PROGR/1MMERS PICKS
Jim Stricklan KBRQ/Denver Dance Little Jean — Nitty Gritty Dirt

Band — Liberty

Marvin Paul KNAL/Victoria The Sign Of The Times — Donna Fargo
— Columbia

Tony Kidd WZZK /Birmingham A Littie Good News — Anne Murray —
Capitol

Tiny Hughes WROZ/Evansville Tennessee Whiskey — George Jones
— Epic

Kent Williams WIRE/Indianapolis Hoiding Her And Loving You — Earl

Thomas Conley — RCA

Randy Hooker KFRM/Salina Houston — Larry Gatlin & The Gatlin

Brothers Band — Columbia

Henry Jay WGTO/Cypress Gardens Houston — Larry Gatlin & The Gatlin

Brothers Band — Columbia
j

Brian Jarret WBCS/Milwaukee Loneiy But Oniy For You — Sissy

Spacek — Atlantic America

Reggie Neal WXBQ/Bristol Tell Me A Lie — Janie Fricke —
Columbia

Jack Seckel WIXZ/McKeesport Midnight Tennessee Woman — Jack
Greene — E.M.H.

Mark Thomas WKMF/Flint A Littie Good News — Anne Murray —
Capitol

Sonny Victory KLI/Little Rock Dixie Dreaming — Atlanta — MDJ

Jay Richards WPTR/Albany Houston — Larry Gatlin & The Gatlin

Brothers Band — Columbia

Rhubarb Jones WLWI /Montgomery i Wonder Where We’d Be Tonight —
Vern Gosdin — Compleat

SINGLES REVIEWS
OUT OF THE BOX

MERLE HAGGARD (MCA 52276)

It’s All In The Game (3:49) (Larry Spier Inc. /Major
Songs — ASCAP) (Gen. Charles G. Dawes/Carl
Sigman) (Producer: Merle Haggard)

Generals don’t usually write songs, but this

classic pop tune proved that it could be done. The
Tommy Edwards original in 1958 spentfive weeks
at #1 in Cash Box and has enjoyed several

revivals. Haggard's version will strike a chord with

those who fell in love to the original and his loving

handling of the song should bring it to a new
audience as well. With wavering notes and an

almost unnoticed laugh, he obviously recorded it

because it's a favorite of his, too.

FE/ITURE PICKS

DAVID ALLAN COE (Columbia 38-04136)

Crazy Old Soldier (3:00) (WB Music Corp./Rondor Music
nerly) (Producer: B. Sherrill)

ASCAP) (T. Seals, P. Ken-

FAMILY BROWN (RCA PB-13565)
We Really Got A Hold On Love (3:11) (Silverline Music Inc. — BMI) (M. Foster, T. Brown)
(Producers: N. Wilson, T. Brown)

LARRY WILLOUGHBY (Atlantic America 7-99826)
Heart On The Line (3:42) (Goldline Music Inc. /Granite Music Corp. — ASCAP) (L.

Willoughby, J. Willoughby) (Producer; R. Crowell)

TYLER-DAVID (RCA PB-13598)
It’s Gonna Get A Whole Lot Worse (3:25) (Tom Collins Music — BMI) (S. Dean, F.J. Myers,
W.T. Davidson) (Producer: T. Collins)

SAM NEELY (MCA-52269)
You’re No Ordinary Memory (3:39) (Music City Music,

MacRae, M. Clark) (Producer: R. Chancey)

NEW/IND DEVELOPING

>1LBUM REVIEWS
ME — Ray Stevens— Mercury 812 780-1 M-1 — Producers: Jerry Kennedy/Ray Stevens
— List Price: 8.98 — Bar Coded

Stevens once again foregoes the complete zaniness which has characterized many of

his earlier albums and hit singles (“Ahab The Arab,” "The Streak,” “Butch Bavarian” and
others). However, the lyrics of selections on “Me” are definitely not lacking in the
cleverness which is the trademark of the songwriter/singer. Stevens penned six of the
songs here and had a hand in the seventh, “My Dad,” written by D. Gonyea, contains that

same brand of Stevensonian cleverness. The current single, “Love Will Beat Your Brains

Out,” is a restatement of the vagaries of love as only Stevens would express them. “Game
Show Love” takes an American preoccupation as its metaphor. “Piedmont Park,” written
by C.W. Kalb, Jr. and C. Kalb, is a lovely adult contemporary possibility with its scene of

past lovers meeting to talk over old times. At a time when many album covers seem to be
simply large color glossies of the artists, the “Me” cover is elegantly interesting,

JOHNNY 99 — Johnny Cash — Columbia FC 38696 — Producer: Brian Ahern — No List
— Bar Coded

The songs on “Johnny 99” reflect Cash’s appeal to primarily rural country fans. The title

tune (one of two on the album written by Bruce Springsteen) presents the current
economic base of a man who is driven to armed robbery. "Ballad of the Ark” bows its head
toward the religious interests of country folks. “Highway Patrolman” speaks of family
allegiance and a renegade brother. “God Bless Robert E. Lee” is concerned with the Civil

War, still a source of conversation in the South. “Brand New Dance,” a duet with wife June
Carter, rings with the truth of a married couple’s evaluation of life together. The overall
lone of “Johnny 99” is one of troubled life in modern times, but the rural belief in firm con-
victions in spite of adversity come to the fore in the closing song (and current single), “I’m

Ragged But I’m Right.”

HAL WAYNE (Hal Kat Kountry 0002)
I Don’t Wanna Be The Reason That You Leave Him (2:49) ((Song Tailors Music Co. —
BMI/I’ve Got The Music Co. — ASCAP) (B. Wyrick, C. Carson, J. Curiel) (Producer: Hal Kat

Kountry)

RONNIE DOVE (Moon Shine 3018)
She Feels So Right (3:43) (Duchess Music Corp. — BMI) (G. House, T. Barton) (Producer:

M. Kelly, R. Dove)

Inc. — ASCAP) (S. Clark, J.

KATY MOFFATT (Permian P-82002)

Under Loved And Over Lonely (2:51 ) (ATV Music
Corp. — BMI/Bud ’N’ Beth Music — ASCAP)
(M.D. Barnes/K. Westberry) (Producer: Jerry

Crutchfield)

Moffatt’s first single release on her new label is

nothing short of super. Her voice, the arrange-
ment, the song all hark back to the golden era of

country music without sounding at all outdated.

Could any lover of country resist a song with this

line: “Tonight somewhere some fool will find you
gone”? Moffatt handles the song with elan and
perfect phrasing.

iif
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GOSPEL

TOP 15ZILBUMS

Spiritual Inspirational
Weeks
On

9/17 Chan

1 JESUS I LOVE CALLING
YOUR NAME
SHIRLEY CAESAR
(Myrrh MSB-6721)
Open 1 13

2 PEACE BE STILL
VANESSA BELL ARMSTRONG
(Onyx/Benson R 3631)
Title Cut 3 24

3 ROUGH SIDE OF THE
MOUNTAIN
F.C. BARNES AND REV. JANICE
BROWN (Atlanta International

Records 10059)
Open 2 19

4 YOU BROUGHT THE
SUNSHINE
THE CLARK SISTERS
(Sound of Gospel SOG 132)
Title Cut 4 46

5 LORD, YOU KEEP ON
PROVING YOURSELF TO
ME
FLORIDA MASS CHOIR
(Savoy SGL 7078)
"Be Ye Steadfast” 5 25

6 FEEL THE SPIRIT
THE WILLIAMS BROTHERS
(Myrrh MSB-6745)
Open 6 4

7 THE JOY OF THE LORD IS

MY STRENGTH
DOUGLAS MILLER AND THE TRUE
WAY CHOIR
(Gospearl Records PL-18008)
"Pass Me Not" 7 36

8 I’LL RISE AGAIN
AL GREEN (Myrrh MSB-6747)
Open 9 2

9 LEAD ME
THE JACKSON SOUTHERNAIRS
(Malaco 4383)
Open 8 22

10 HEAR MY VOICE
RANGE ALLEN GROUP (Myrrh 6737)
Open 10 13

11 UNCLOUDY DAY
MYRNA SUMMERS (Savoy SL 14594)
Open 12 2

12 PRAYER AND FAITH
KEITH PRINGLE AND THE
PENTECOSTAL COMMUNITY CHOIR
(Savoy SL-14719)
Open 14 2

13 WHEN IT RAINS IT POURS
F.C. BARNES AND SISTER JANICE
BROWN (Atlanta International

Records 10041)
Open 11 23

14 SOON I WILL BE DONE
WITH THE TROUBLES OF
THIS WORLD
JAMES CLEVELAND AND THE NEW
JERSEY MASS CHOIR
(Savoy SL-14709)
Open — 1

15 I FEEL LIKE GOIN’ ON
KEITH PRINGLE
(Hope Song HS-2001)
Title Cut 13 21

Weeks
On

9/17 Chart

1 MORE THAN WONDERFUL
SANDI PATTI (Impact R 3818)
Title Cut 1 14

2 WALL OF GLASS
RUSS TAFF
(Myrrh MSB 6706)
“We Will Stand" 3 10

3 MORE POWER TO YA
PETRA (Star Song SSR0045)
Open 2 36

4 AGE TO AGE
AMY GRANT (Myrrh MSB-6697)
Open 4 71

5 MICHAEL W. SMITH
PROJECT
(Reunion RRA0002)
"Great Is The Lord" 5 15

6 LEGACY
BENNY HESTER (Myrrh MSB-6704)
Open 6 6

7 PASSIN’ THE FAITH
ALONG
THE NEW GAITHER VOCAL BAND
(Dayspring DST-4102)
"No Other Name But Jesus" 7 14

8 I PUT AWAY MY IDOLS
DION (Dayspring DST 4109)
"Day Of The Lord” 8 20

9 COUNT THE COST
DAVID MEECE (Myrrh MSB-6744 9 4

Open

10 LEGACY
MICHAEL CARD
(Milk & Honey MH01045)
Open 11 3

11 LIVE EXPERIENCE
LEON PATILLO (Myrrh MSB-6728)
Open 13 2

12 MORE
MYLON LEFEVRE & BROKEN HEART
(Myrrh MSB 6753)
Open 12 3

13 I ONLY WANT TO SEE YOU
THERE
KEITH GREEN (Sparrow SPR-1066)
Open 14 2

14 PEACE IN THE VALLEY
B.J. THOMAS (Myrrh MSB-6710)
"Pray For Me" 10 36

15WHITEHEART
(Myrrh/Word MSB 6735)
Open 15 15

Last notation indicates the cut receiving the most airplay. The Cash Box Gospel chart is com-
piled from a sampling of sales reports from national distributors and one-stops and radio.

I

YOU WILL PLAY MY RECORD — Gospel music promoters took a different tact recently

when the Word Records promotion team stormed KBBWof Waco, Texas camouflaged in

army fatigues. The "attack" was staged to promote Myrrh Record’s single release of "Bat-

tleline” by Teri DeSario. KBBW music director, Matt Brandon (second from right), is seen
being playfully subdued by (l-r): Tom Bonder, Richard Headen, Melissa Helm and Mike
Dworak.

North Carolina’s Record
Bar Holds 10th Confab
(continued from page 18)

classifications include heavy metal, new
music, romance music, and modern
music. “Kids are no longer satisfied with

just a 'Rock 'n Roll’ classification," said

King. “They need new classifications that

speak to them.”

In the accessories area, the focus
remains on the lifestyle-type product
emphasized at last year’s convention, but

with more weight on music needs. Boom
boxes, car stereos, and personal stereo

models have increased in the stores this

year, and King predicted further develop-

ment of that market for the next five years.

According to King, the “84 Millioh Plan”

has led to a 17.9 percent per store increase

in August, with a 23 percent increase in

gross base. Barrie Bergman said that the

company pulled in $7 million in sales that

month, making it the second best month of

the year. He said that the percentage in-

crease was the best in at least four years if

not best ever and that September’s figures

were “flying.”

“This makes us buoyant,’’ added
Bergman. “We’re getting help from the

economy, and all the hard work with

human systems is starting to pay off. And
things will get better, just in seeing the sort

of stuff I’ve seen here this week. We have
an organizational structure that should be
able to run something much larger.”

If Record Bar’s expansion plans hold

true, it will provide something much larger

indeed — an additional 122 Record Bars

and 70 Napoleon’s Groceries. It is, of

course, too early to say where these almost

200 new outlets will be located but Texas,

Colorado, and Florida are considered ma-
jor targets for Record Bar.

“Fiorida is a great place to grow for us,”

said Mike Donahue, District supervisor for

the company’s District 15, which includes

Miami. “It’s convenient to our North

Carolina base and is our best answer to

California without having to go across the

country. It has a strong base population

and a strong tourist seasonal population,

and it’s still not overdeveloped, with a lot of

growth still to go.”

Rich Gonzalez, vice president of leasing,

spoke at the Monday session of a ’Record

Bar hits the beach” phenomenon in the

state of Florida. There are currently 12

stores there; Gonzalez expected to see at

least five more next year. “Florida is a great

growth area for us,” he said. “Our expan-

sion has been terrific there so far and we’ll

take advantage of any other opportunities

we come across.”

When a new outlet opens in Ft. Walton

Beach, Fla. in November, it may help set a

trend for future chain growth. “The Ft.

Walton store is a freestanding location,

with Walden Books taking up half of the

6,000-sq. ft. building while we have the

rest,” said Craig Beckwith, director of store

planning. He noted the “good tie” between
books and records, and that both stores

were part of national chains that would
hopefully feed off each other’s traffic. He
added that if the relationship worked, it

might be pursued with other book retailers.

Beckwith further noted that there being

"X amount of mall space to go into,” Record

Bar, which is primarily a mall chain, would
have to spread out to more freestanding

locations and strip centers. There was also

the possibility that the chain would have to

move into smaller spaces. “Mall rents be-

ing incredibly high, people are cuttihg

stores in half and we find a lot of halves of

old stores available. As the rents continue

to go up and it takes more product to put

into the store to be profitable, you go into

smaller spaces.”

Smaller spaces mean new fixtures to get

more out of limited space. Slatwall ac-

cessory fixtures are being used to promote
greater product visibility and display flex-

ibility. “The ultimate aim is better product

positioning, and we’re redeveloping our

old store designs and coming up with new
modern decor packages based on traffic

flow patterns and fixturizations.”

About the only area which didn’t receive

a great deal of attention at the convention
was that of video, though a few video game
manufacturers were among the 37 vendors
present at the Vendor Day promotional ex-

hibit held Wednesday afternoon. “We’ve
carried it but never saw it as a long term
commitment,” said Cruickshank of the

games. “It seems to have been a wise deci-

sion seeing the inventories our competition

is stuck with. We’re stuck with it too, but not

as much. Like they say, ’People can’t hum
along to a video game.’

”

Record Bar Steps Up
Computerized Home Sale
DURHAM, N.C. — One of the many stated

goals in Record Bar’s ambitious five-year

plan involves telecommunication between
the office and the stores, vendors and
banks. A test of a computerized direct or-

der retailing process utilizing the First Uh-
ion National Bank in Charlotte has been
underway at Record Bar since February,

but according to Record Bar president Ron
Cruickshank, only now is it being “cranked

up.”

“There are 200-300 people hooked up to

the bank by computer in selected markets

in North Carolina,” said Cruickshank. ’’All

they have to do is type up an artist’s name
or album title and order it through First Un-
ion, which hooks up to our warehouse ahd
makes the transaction with the money be-

ing deposited in our bank two minutes after

the initial order.”

According to Cruickshank, the First Un-

ion tie with Record Bar provides entry into

the music market for many consumers that

don’t like going into record stores. “That’s a

huge demographic out there that will res-

pond to direct marketing — people don’t

like to go to the malls or to record stores

specifically.”

Besides making a sale, Cruickshank

noted a second plus in the absence of

paperwork accompanying the sale. He ad-

ded that another goal of the five-year plan

was to hook up the warehouse to the banks
and the major manufacturers to cut down
on the time lost to processing such
paperwork.

The idea for the test came from the head
of the bank, said Cruickshank. “I’ve con-

sulted him for eight years,” added the for-

mer behavior science consulting firm ex-

ecutive.

Morgan Set To Produce
Own Radio Features
NEW YORK — Glenn Morgan, a 16-year

broadcast veteran, has formed his own
radio programs production company. The
firm, called Master Audio Productions,

Inc., also plans to create and record com-
mercials and public service announce-

ments.
Morgan was most recently director of

music programming for the Mutual Broad-

cast System. In his three years with the

network, Morgan has been credited with

creating many successful programs, in-

cluding “Rock USA,” “Lee Arnold On A
Country Road,” and specials with Stevie

Wonder, the Rolling Stones, Johnny Cash,

Hall and Oates and others.
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BUICK CONTBi1POR4RY

LBUMS
Weeks Weeks

On On

9/17 Chart 9/17 Chari

UCOLD BLOODED 37 RISE^ RICK JAMES RENE & ANGELA (Capitol ST-12267) 39 17

(Gordy/Motown 6043QL) 1 4
38 JARREAU

2 THRILLER (Warner Bros. 9 23801-1) 40 24

MICHAEL JACKSON (Epic QE 38112) 2 40
39 WHEN WILL 1 SEE YOU

3 STAY WITH ME TONIGHT
JEFFREY OSBORNE (A&M SP-4940)

4 VISIONS
3 7

AGAIN
THE O’JAYS
(Philadelphia Int'l/CBS FZ 38518)

^I’M READY
NATALIE COLE (Epic FE 38280)

37 13

GLADYS KNIGHT & THE PIPS

—^ (Columbia PC 38205) 4 19 47 3

nON THE RISE 41 LOST IN SPACE
THE S.O.S. BAND JONZUN CREW
(Tabu/CBS FZ 38697) 6 9 (Tommy Boy TBLP 1001) 42 21

6 SHE WORKS HARD FOR 42 PARTY TIME?
THE MONEY KURTIS BLOW
DONNA SUMMER (Mercury/PolyGram 812 757-1 M-1) 35 7

(Mercury/PolyGram 812 265-1 M-1) 7 11
43 KILLER ON THE RAMPAGE

Oborn to love EDDY GRANT
PEABO BRYSON & ROBERTA FLACK (Ice/Portrait B6R 38554) 43 22

(Capitol ST-12284) 9 7
44 THE RHYTHM & THE

8 NO PARKING ON THE BLUES
DANCE FLOOR ZZ HILL (Malaco MAL 7411)

Olet me be yours
LILLO (Capitol ST-12290)

45 42

MIDNIGHT STAR
(Solar/Elektra 9 60241)

OZAPP III

ZAPP (Warner Bros. 9 23875-1)

8 13
57 2

11 4 46 ALL THIS LOVE
DeBARGE (Motown 6012G) 48 48

10 GET IT RIGHT
ARETHA FRANKLIN 47 FINIS
(Arista AL8-8019) 5 10 FINIS HENDERSCN

(Motown 6036ML) 44 9

11 BETWEEN THE SHEETS 48 KISSING TO BE clever
THE ISLEY BROTHERS CULTURE CLUB
(T-Neck/CBS FZ 18674)a STOMPIN’ AT THE SAVOY
RUFUS AND CHAKA KHAN

10 17 (Virgin/Epic ARE 38398)

©TRY IT OUT
KLIQUE

49 30

(Warner Bros. 9 23679-1)

mTHE GAP BANOV

—

^ JAMMIN’

14 4 (MCA-39008) — 1

50 YOU AND 1

O'BRYAN (Capitol ST-12256) 41 30

THE GAP BAND 51 BACK TO BASICS
(Total Experlence/PolyGram TE-1- THE REDDINGS
3004) 19 2 (Believe In A Dream/CBS FZ 38690) 52 7

14 MARY JANE GIRLS 52 GODDESS OF LOVE
(Gordy/Motown 6040GL) 12 20 PHYLLIS HYMAN (Arista AL 8-8021) 50 16

15 CANDY GIRL 53 BLOW THE HOUSE DOWN
NEW EDITION JUNIOR WALKER
(Streetwise SWRL 3301) 15 11 (Motown 6053ML) 54 3

16 IN YOUR EYES ©WORDS AND MUSIC
TAVARES (RCA AFL1-4700)GEORGE BENSON 1

(Warner Bros. 9 60216-1)

17 THE LOOK
17 15 ©DEDICATED

BARRY WHITE
SHALAMAR (Solar/Elektra 9 60239) 16 8 (Unlimited Gold/CBS FZ 38711) 60 2a FUTURE SHOCK 56 LIONEL RICHIE
HERBIE HANCOCK
(Columbia PC 38814)

19 WE ARE ONE
MAZE featuring FRANKIE BEVERLY

22
(Motown 6007ML) 51 50

57 MEET THE STONE CITY
BAND, OUT FROM THE

(Capitol ST-12262) 13 20 SHADOW
20 LOVE FOR LOVE

THE WHISPERS

STONE CITY BAND
(Gordy/Motown 6042GL) 46 6

(Solar/Elektra 9 60216-1) 21 26 58 LET’S DANCE

^MERCILESS
STEPHANIE MILLS

DAVID BOWIE
(EMI America SO-17093)© ALL THE WAY STRONG
THIRD WORLD

53 19

(Casablanca/PolyGram 811 346-1 M-1) 26 5

22 JUICY FRUIT (Columbia FC 38687) — 1

MTUME (Epic PE 38588) 23 19 60 NONA
^HIGH RISE

ASHFORD & SIMPSON

NONA HENDRYX (RCA AFL 1-4565) 61 25

28
61 EDDIE MURPHY

(Capitol ST-12282) 3 (Columbia FC 38180) 62 6

24 FLASHDANCE 62 TOO TOUGH
ORIGINAL SOUNDTRACK
(Casablanca/PolyGram 811 492-1 M-1) 25 21

ANGELA BOFILL (Arista AL 9616) 56 36

25 FOREVER BY YOUR SIDE' 63 SErGIO MENDES
(A&M SP-4937) 59 18

THE MANHATTANS
(Columbia FC 38600) 18 9 64 BLUES ’N’ JAZZ

26 SHINE ON ME B.B. KING (MCA-5413) 55 16

ONE WAY (MCA-5428) 27 10 65 TELL MR. BLAND
Wik CONTINUATION

PHILIP BAILEY

BOBBY BLAND (MCA-5425) 66 13

66 INSIDE LOOKIN’ OUT
(Columbia FC 38725) 38 3 JUNIOR

28 THE SONGSTRESS (Mercury/PolyGram 812 325-1 M-1) 63 12

ANITA BAKER 67 CONFRONTATION
(Beverly Glen BG 10002) 29 12 BOB MARLEY & THE WAILERS

29 SIXTEEN (Island/Atco 90085-1) 72 15

STACY LATTISAW 68 VICTORY
(Cotllllon/Atco 7 90106-1)

BLAME IT ON LOVE AND^ ALL THE GREAT HITS

20 8 LARRY GRAHAM
(Warner Bros. 9 23878-1) 58 10

69 SKYYLIGHT
SMOKEY ROBINSON SKYY (Salsoul/RCA SA 8562) 64 9

(Tamla/Motown 6064TL)

31 I’M so PROUD

34 4 70 LIFE (IS SO STRANGE)
WAR (RCA AFL 1-4598) 71 10

DENIECE WILLIAMS 71 A LADY IN THE STREET
(Columbia FC 38622) 24 17 DENISE LaSALLE (Malaco 7412) 67 24

32 KASHIF 72 AGE AIN’T NOTHIN’ BUT A
(Arista AL 9620) 31 26 NUMBER

33 MR. NICE GUY LITTLE MILTON (MCA-5414) — 1

RONNIE LAWS (Capitol ST-12261) 33 8 73 MODERN HEART
34 UNTOUCHABLES CHAMPAIGN (Columbia FC 38284) 68 27

LAKESIDE (Solar/Elektra 9 60204-1) 36 20 74 CLOSE TO THE BONE
35 1999 TOM TOM CLUB (Sire 9 23916) 65 5

PRINCE (Warner Bros. 9 23720-1F) 32 45 75 STEVE ARRINGTON’S
36 “ROSS” HALL OF FAME

DIANA ROSS (RCA AFL 1-4677) 30 11 (Atlantic 7 80049-1) 74 30

'Mi
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LONG LIVE THE KING — After a recent performance at L.A.’s Beverly Theatre, MCA
recording artist B.B. King was surrounded by a crowd of well-wishers, record company
execs and other friends backstage. Pictured here (l-r) are: Elmer Hill, director, black

product promotion, MCA Records; Larry Solters, vice president, artist development, MCA
Records; Louil Silas, L.A. R&B promotion representative, MCA Records; Wilton Felder of

the Crusaders; King; Zach Horowitz, vice president, business affairs, MCA Records; Bon-
nie Greenberg, Attorney, MCA Records; singer Larry Graham; and Sid Seidenberg,

King’s manager.

THE RHYTHM SECTION
THESE ARE THE BREAKS — In the past few months there’s been something of a

national interest in the latest, most-imposslble-to-duplicate dance yet: herky-jerky

limb twists and floor slides performed with a mime’s perfection: whirls and spins like a

Greek folk dance or a feverish gymnast on the horse that climax in no-hands head
spins, (wince) unbroken air-to-ground back flops and sometimes complete body
freezes. That’s the “breaks.” It’s been happening with New York City street kids for

some time now, but the “break” dancers featured in the Flashdance film started to

spread the word. Those dancers came from a group that performed regularly on Friday

nights at New York’s cavernous-yet-cozy Roxy (converted from its usual roller disco

function for the after-hours partying), and on Gotham’s Lower East Side before that.

Their movements fit the furious raps and electronic dance rhythms coming exclusively

out of NYC at the time, with additional sound-tracking provided live by scratch mixing

DJ’s like Grandmaster Flash and D St. Now, there’s plenty of scratching and hip-

hopping available on commercial vinyl, most notably by Itflalcolm McClaren, Herbie

Hancock and the West Street Mob’s “Break Dancin’ — Electric Boogie,” (currently

bulleted at 64 on the B/C chart). That's not all . . . the latest Sunday papers featured a

Macy's splash with models in “Breakers” T-shirts . . .the hottest (literally) club in L.A.

right now is Radio, a modest-sized den of sweaty breakers and curious onlookers. No
alcohol is served and folks are there to dance. The guest DJ's proudly tag the social

event “NY Style” (hmmmmm), and it’s giving El Lay nightlife some needed blood.

JAMMIN’ — New Fearless Four 12” being readied for release in mid-October. Co-
produced by Kurtls Blow and M. Square, the maxi-single will include two new tracks,

“F-4000” and “Problems of the World” . . . Brooklyn-based Salsoul recording group

Skyy is planning a probable tour of Nigeria for the fall . . . New Kool and the Gang LP,

titled “In My Heart,” will beout next month. The group will be doing a series of five dates

at NY's Radio City Music Hall, beginning October 31 . . . Lionel Richie will also be at the

great Hall October 11-13 with the Pointer Sisters. Richie scores with the highest

debuting single on the B/C charts this week, as “All Night Long (All Night)” zips in at

#47 . . . The first video for Compleat/Phase II artist Bohannon, Wake Up,
”

premiered last week on the Black Entertainment Network as a feature on the Video

Soul program . . . Mercury/PolyGram artist Junior has recorded a new song for the

soundtrack of All The Right Moves, a 20th Century Fox film due next month. The track,

entitled “Unison,” was written by L.A. sessioneers Bruce Roberts and Andy Newmark.
The duo initially played Junior the melody over the phone in a L.A.-to-London call, but

it wasn't until they hopped on a plane to play the song in person that Junior agreed to

perform it. A new one from Stephanie Mills, "Hold Me Close To You,” will also be
featured. Title track was awarded to Jennifer Warnes . . . Nona Hendryx will be return-

ing to the studio in October and November to begin work on the RCA follow-up to

Nona, with a projected February release. Nona can be seen on I.R.S.’s music video

show. Cutting Edge, on MTV this Sunday (25) ... If you missed Richard Pryor live on
his unexpected, exhilirating tour, cross your fingers there’s a performance film com-
ing. His simply getting out there again (and away from bad movie scripts) was nearly

enough, but Pryor answered the call. Sheer laughs aside, his acting, timing and
character set pieces were devastating, particularly a portrait of an old friend now dead from

drugs, whom Pryor had recalled while confessing his own determination to stay off various

vices. Pryor’s recent appearance in New York attracted Robin Williams, Christopher
Reeve, friend Miies Davis (with Cicely Tyson) — and the “new Richard Pryor” (huh?),

Eddie Murphy. While the crowd chanted “Eddie, Eddie,” Pryor addressed him flat-

teringly from the stage, then said, “Hey, I was gettin’ ready to retire before this guy
came along . . .Eddie, you're funny, but you’re taking MY money!” Healthy competition

is good for the spirit.”

THRILLER FILLER — Looks like there will be an unprecedented sixth single from
Michael Jackson’s Thriller LP, probably "P.Y.T.,” which effectively pushes back the

release date of the first Jacksons studio album since Triumph until after the end of ’83

. . . Paul McCartney’s new LP will include another duet with Michael . . . Collectors,

take note: on both commercial 7” releases of “The Girl Is Mine” and "Billie Jean,” the B-
sides are filled with an unfinished, though fully QJ-produced, track titled “Can’t Get
OuttaThe Rain.” Unfinished, because except for the repitition of the title phrase on the

chorus, the only vocal is Michael’s wordless scatting and characteristic hiccuping
squeals. It’s a great dance tune, though, and may be worth a search.

harry weinger
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^ TOP IOC) BMCK OONTEMTOR^RY SINGLES
September 24, 1983

Weeks
On

9/17 Charts

Acold blooded
RICK JAMES (Gordy/Motown 1687GF)

2 JUST BE GOOD TO ME
THE S.O.S. BAND (Tabu/CBS ZS4 03955)

3 DON’T YOU GET SO MAD
JEFFREY OSBORNE (A&M 2561)

4 TONIGHT I CELEBRATE MY LOVE

©
PEABO BRYSON/ROBERTA FLACK (Capitol B-5242)

ROCKIT

©
HERBIE HANCOCK (Columbia 38-04054)

YOU’RE NUMBER ONE (IN MY
BOOK)

© GLADYS KNIGHT & THE PIPS (Columbia 38-04033)

I CAN MAKE YOU DANCE (PART 1)

O
ZAPP (Warner Bros. 7-29553)

PARTY TRAIN
THE GAP BAND (Total Experlence/PolyGram TE 8209)

9 FREAK-A-ZOID
MIDNIGHT STAR (Solar/Elektra 7-69828)

9 AIN’T NOBODY
^ RUFUS AND CHAKA KHAN (Warner Bros. 7-29555)

11 IS THIS THE END

®
NEW EDITION (Streetwise SWRL 1111)

ALL NIGHT LONG
MARY JANE GIRLS (Gordy/Motown 1690GF)

13 GET IT RIGHT

©
ARETHA FRANKLIN (Arista ASI-9034)

STOP DOGGIN’ ME AROUND
KLIQUE(MCA-52250)

15 HIGH-RISE
ASHFORD & SIMPSON (Capitol B-5250)

1 I KNOW
^ PHILIP BAILEY (Columbia 38-03968)

17 SHE WORKS HARD FOR THE
MONEY

DONNA SUMMER (Mercury/PolyGram 812 370-7)

18 CHOOSEY LOVER
THE ISLEY BROTHERS (T-Neck/CBS ZS4 03994)

19 YOU BROUGHT THE SUNSHINE
(INTO MY LIFE)

THE CLARK SISTERS (Westbound/Elektra 7-69810)

20 HUMAN NATURE
MICHAEL JACKSON (Epic 34-04026)

21 MIRACLES

®
STACY LATTISAW (Cotllllon/Atco 7-99855)

PILOT ERROR
STEPHANIE MILLS (Casablanca/PolyGram 814 142-7)

23 I.O.U.
FREEEZ (Streetwise SWRL 2210)

24 DEAD GIVEAWAY
SHALAMAR (Solar/Elektra 7-69819)

25 PARTY TIME
KURTIS BLOW (Mercury/PolyGram 812 687-7)

26 CRAZY

®
MANHATTANS (Columbia 38-03939)

LADY LOVE ME (ONE MORE TIME)
GEORGE BENSON (Warner Bros. 7-29563)

28 NEVER LET YOU DOWN
MAZE FEATURING FRANKIE BEVERLY

©
(Capitol B-5255)

I’M SO PROUD
DENIECE WILLIAMS (Columbia 38-04037)

ijl AM LOVE
JENNIFER HOLLIDAY (Geffen 7-29525)

JAM ON REVENGE (THE WIKKI-
WIKKI SONG)

NEWCLEUS (Sunnyview SUN 408)

32 (YOU’RE A) GOOD GIRL

®
LILLO (Capitol B-5245)

HELP YOURSELF TO MY LOVE
KASHIF (Arista ASI 9063)

ANGEL
ANITA BAKER (Beverly Glen BG-2010)

1 10

2 13

3 11

5 12

7 10

10 9

8 9

9 7

4 16

15 8

12 11

14 10

6 12

19 7

16 10

23 8

11 17

17 12

20 10

21 8

18 13

27 6

24 10

13 13

25 12

22 15

32 8

29 8

33 7

40 4

35 8

34 10

38 8

43 6

Weeks
On

9/17 Charls '

Weeks
On

9/17 Charts

35 BET’CHA GONNA NEED MY LOVIN’

®
LA TOYA JACKSON (LARC LR-81025)

ALL OVER YOUR FACE
RONNIE DYSON (Cotllllon/Atco 7-99841)

37

BLAME IT ON LOVE
SMOKEY ROBINSON & BARBARA MITCHELL

(Tamla/Motown 1684)

38

JUICY FRUIT
MTUME (Epic 34-03578)

39

PIECES OF ICE

C
DIANA ROSS (RCA PB-13549)

9 THIS TIME
^ WHISPERS (Solar/Elektra 7-69809)

41 HOW DO YOU KEEP THE MUSIC
PLAYING

JAMES INGRAM AND PATTI AUSTIN

®
(Qwest/Warner Bros. 7-29618)

DEEPER IN LOVE
TAVARES (RCA PB-13611)

43 SLOW MOVIN’

®
CAMEO (Atlanta Artists/PolyGram 814 077-7)

CHEAP THRILLS
PLANET PATROL (Tommy Boy TB 835)

45 FLASHDANCE . . . WHAT A
FEELING

IRENE CARA (Casablanca/PolyGram 81 1 440-7}

46 DO IT AGAIN (MEDLEY WITH
BILLIE JEAN)

©
SLINGSHOT (Quality QUS 044)

ALL NIGHT LONG (ALL NIGHT)
LIONEL RICHIE (Motown 1698MF)

Cn NIGHTLINE
RANDY CRAWFORD (Warner Bros. 7-29530)

I PUT OUR HEADS TOGETHER
THE O'JAYS (Philadelphia Int'l/CBS ZS4 04069)

^TALK TO ME
LEW KIRTON (Believe In A Dream/CBS ZS4 04058)M WHAT’S SHE GOT

LIQUID GOLD (Critique CRI 701)

52

NO WORK, NO PAY
MEL STEWART (Mercury/PolyGram 2-57504)

53

TRANSFORMATION
NONA HENDRYX (RCA PB-13559)

54

SUNDAY AFTERNOON

®
THE INVISIBLE MAN'S BAND (Move'N Groove MG 004)

WOULD YOU LIKE TO (FOOL
AROUND)

€
MTUME (Epic 34-04087)

I SHAKE IT UP
^ SLAVE (Cotllllon/Atco 7-99838)

57 DO IT AGAIN (MEDLEY WITH
BILLIE JEAN)

®
CLUB HOUSE (Atlantic 7-89795)

UNCONDITIONAL LOVE
DONNA SUMMER (Mercury/PolyGram 814 008-7)

59 OUT IN THE NIGHT

©
SERGE (Warner Bros. 7-29580)

TELL ME LOVE
MICHAEL WYCOFF (RCA PB-13585)^ SPICE OF LIFE

MANHATTAN TRANSFER (Atlantic 7-89786)

62 KICK IT LIVE FROM 9 TO 5

©
SUGAR HILL GANG (Sugar Hill SH-459)

ONLY YOU
COMMODORES (Motown 1694MF)^ BREAK DANCIN’ — ELECTRIC^ BOOGIE

®
WEST STREET MOB (Sugar Hill SH-460)

(YOU KNOW) IT’S NATURAL
J.W. WADE (LARC LR-81026)

66

IT’S LIKE THAT
RUN D.M.C. (Profile 7019)

36 9

39 6

31 12

30 25

28 13

45 5

37 20

50 4

44 6

49 5

42 20

26 9

— 1

53 5

56 5

57 5

59 5

54 5

52 11

55 5

64 3

63 4

58 7

74 2

62 5

68 3

69 3

65 5

76 2

70 4

71 4

41 17

67 SHINE ON ME
ONE WAY (MCA-52228)

68 CRAZY DAZE

©
MOTIVATION (De-Llte/PolyGram DE 827)

EVERY GIRL (WANTS MY GUY)
ARETHA FRANKLIN (Arista AS 1-9095)

70 IN THE GROOVE
RONNIE LAWS (Capitol B-5241)

Oreal love
LAKESIDE (Solar/Elektra 7-69796)

72 SKIP TO MY LOU

® FINIS HENDERSON (Motown 1669)

DELIRIOUS
^ PRINCE (Warner Bros. 7-29503)

wl FUNKY BEAT
BERNARD WRIGHT (Arista ASI-9070)

75 SAY IT AGAIN
SHAWN CHRISTOPHER (LARC LR-81022)

® IT MUST BE LOVE
DAYTON (Capitol B-5269)

77 WHEN SOMETHING IS WRONG
WITH MY BABY

JOHNNY GILL (Cotllllon/Atco 7-99840)

78 WANNA BE STARTIN’ SOMETHIN’

©
MICHAEL JACKSON (Epic 34-03914)

GOTTA GET BACK TO LOVE
SISTER SLEDGE (Cotllllon/Atco 7-99834)

80 WHAT I GOT IS WHAT YOU NEED
UNIQUE (Prelude PRL D588)

H^YEAR 2001 BOOGIE
RICH CASON & THE GALACTIC ORCHESTRA

® (LARC LR-81029)

ONLY YOU
MARILYN SCOTT (Mercury/PolyGram 812 962-7)

83 LET YOUR BODY ROCK

© CHAMPAIGN (Columbia 38-04013)

BABY I WANT YOU BACK
JUNIOR (Mercury/PolyGram 814 226-7)

85 (KEEP FEELING) FASCINATION
THE HUMAN LEAGUE (ASM 2547)

I MAKE ME WANNA DANCE
^ ANDRE CYMONE (Columbia 38-04066)

87 I’LL TUMBLE 4 YA

©
CULTURE CLUB (Epic 34-03912)

DESPERATE
MICHAEL STERLING (Success SU-1 10-26-83)

89 THE CROWN
GARY BYRD & THE G.B. EXPERIENCE

€
(Wondirection/Motown 4507WGB)

« ADDICTED TO THE NIGHT
^ LIPPS, INC. (Casablanca/PolyGram 812 900-7)

91

TRUE
SPANDAU BALLET (Chrysalis/CBS VS4 42720)

92

SMALL TOWN LOVER
CHERI (21/PolyGram T1-109)

93

ELECTRIC AVENUE
EDDY GRANT (Ice/Portrait CBS 37-03793)

94

INSIDE LOVE (SO PERSONAL)
GEORGE BENSON (Warner Bros. 7-29649)

95

BOOGIE DOWN
JARREAU (Warner Bros. 7-29624)

96

BUTTER UP (GIMME SOME
BREAD)

ELEKTRIK DRED (Sounds Of Florida SOF-1001)

97

GARDEN PARTY
HERB ALPERT (A&M 2562)

98

THE KEY
WUF TICKET (Prelude PRL 587)

99

FOR YOU
L.T D. (Montage MV 908)

100

ALL THIS LOVE
DeBARGE (Gordy/Motown 1660)

47 14

61 12

— 1

46 14

80 2

48 15

— 1

84 2

77 4

86 2

78 3

66 17

— 1

81 3

89 2

90 2

51 7

— 1

67 14

— 1

60 7

— 1

79 8

— 1

72 6

85 11

91 26

73 19

75 17

— 1

87 6

93 4

96 10

98 23

Addicted To The Night (Red Sea/Rick's
Music/Rightsongs — BMI) 90

Ain't Nobody (Overdue — ASCAP) 10
All Night Long (Bsrockman — ASCAP) 47
All Night Long (Stone City — ASCAP) 12
All Over Your Face (Family Prod./Floopus — BMI) .36
All This Love (Jobete — ASCAP) 100
Angel (Beverly Glen/Spaced Hands — BMI) 34
Baby I Want You (Junior/SaMusic/Colgems-EMI —
PRS/ASCAP) 84

Bet'cha Gonna Need (Amirful/Lindee — ASCAP) . .35
Blame It On Love (Chardax — BMI) 37
Boogie Down (Aljarreau — BMI/See This House —
ASCAP) gg

Break Dancin' (Sugar Hill — BMI) 64
Butter Up (Desio/Buddy Roc — ASCAP) 96
Cheap Thrills (Shakin' Baker/T-Boy/Indulgent —

BMI)

Choosey Lover (Bovina — ASCAP) 18
Cold Blooded (Stone City — ASCAP) 1

Crazy (Mighty M/Anderson/Williams — ASCAP) . . 26
Crazy Daze (Delightful — BMI) 68
Dead Giveaway (Spectrum VII & L.F.S. Ill — ASCAP) 24
Deeper In Love (Richer/Chappell — ASCAP) 42
Delirious (Controversy — ASCAP) 73
Desperate (Unknown) 88
Do It Again (MCA/Red Giant — ASCAP/Mijac/Warner-
Tamerlane — BMi) 46,57

Don't You Get (Almo/March 9/Gravity Raincoat —
ASCAP/Haymaker — BMI) 3

Electric Avenue (Greenheart — ASCAP) 93
Every Girl (Uncle Ronnie's/April/Thriller Miller —
ASCAP) 69

ALPHABETIZED TOP 100 B/C (INCLUDING PUBLISHERS AND LICENSEES! I

Fascination (Virgin/Chappell/Sound Diagrams/WB
ASCAP) 85

Flashdance (Chappell/Famous/GMPC/
Carub/Aicor — ASCAP) 45

For You (Council Rock/Blue Amberoca — BMI) . . .99

Freak-A-Zoid (Hip-Trip/Midstar — BMI) 9
Funky Beat (Ola's Kid/McHoma — BMI) 74
Garden Party (Carbert — BMI) 97

Get It Right (Uncle Ronnie's/April/Thriller Miller —
ASCAP) 13

Good Girl (Bush Burnin' — ASCAP) 32

Gotta Get Back (Rare Blue/Denise Barry — ASCAP)79
Help Yourself (Burnin' Bush — ASCAP) 33
High-Rise (Nick-O-Val — ASCAP) 15

How Do You Keep (WB — ASCAP) 41

Human Nature (Porcara/John Bettis — ASCAP) ... 20

I.O.U. (Shakin' Baker— BMI) 23

I'll Tumble 4 Ya (Virgin — ASCAP/Adm. byChappell)87
I'm So Proud (Warner-Tamerlane — BMI) 29

I Am Love (Saggifire — ASCAP/Adm. by CBS/Foster
Frees/Streamline Moderne/Off Backstreet —
BMI) 30

I Can Make You (Troutman's — BMI) 7

I Know (Back Mac/Ruzam — BMI) 16

In The Groove (Slap Shot/Mighty Mathieson — BMI) 70
Inside Love (Music Corp./Kashif — BMI) 94
Is This The End? (Boston Int'l/Streetsounds —
ASCAP) 11

It's Like That (Protoons/Rush-Groove — ASCAP)
. 66,

It's Natural (Larry-Lou/Jamin — BMI/Lindee/Billy

Osborne — ASCAP) 65
It Must Be Love (Vinewood/Screen Gems-EMI —
BMI) 76

Jam On Revenge (Wicked Stepmother/Weedot -

ASCAP) 31

Juicy Fruit (Mtume — BMI) 38
Just Be Good (Flyte Tyme/Avant Garde (Almo) —
ASCAP) 2

Kick It Live (Funky F.O./At Home — ASCAP) 62
Lady Love Me (Hudmar — ASCAP/Newton House —
BMI) 27

Let Your Body Rock (Walkin/Auteur — BMI) 83
Make Me Wanna Dance (Ultrawave — BMI) 86
Miracles (Rare Blue — ASCAP) 21

Never Let You Down (Amazement — BMI) 28
Nightline (MCA — ASCAP/Music Corp. of America —
BMI) 48

No Work. No Pay (Money — BMI) 52
Only You (Old Fashion — ASCAP) 82
Only You (No Pain No Gain/Gravity Raincoat/Poke
Fun/WB — ASCAP) 63

Out In The Night (Publishing Pending) 59
Party Time (Neutral Gray/Original JB/Fancy
Footworks — ASCAP) 25

Party Train (Total Experience — BMI) 8
Pieces Of Ice (WB/Jamm/Bibo — ASCAP) 39
Pilot Error (Edwin Ellis/Koppelman-Bandier/Nurk
Twins — BMI) 22

Put Our Heads (Mighty Three/Jobur — BMI) 49
Real Love (Circle L — ASCAP) 71
Rockit (Hancock/OAO — BMI) 5
Say It Again (Blackwood/Henry Suemay — BMI) . 75
Shake It Up (Slave Songs/Cotiliion/Major Toms —
BMI) 56

She Works Hard (Sweet Summer Night/
See This House — ASCAP) 17

Shine On Me (Perk's/Duchess (MCA) — BMI) 67
Skip To My Lou (Rustomatic/Steel-Chest— ASCAP) 72
Slow Movin' (All Seeing Eye/Cameo Five —
ASCAP/BMI) 43

Small Town Lover (Hygroton/PRO — Canada) .... 92
Spice Of Life (Rodsongs/DJA/SaMusic/Almo —
ASCAP) 61

Stop Doggin' Me (Lena — SESAC) 14
Sunday Afternoon (Unforseen/AII-ln-AII — BMI) ... 54

Talk To Me (Lew Kirton/Heaven's Gate — ASCAP) 50
Tell Me Love (Webo/Eiseman — BMI/Almo/IPM —
ASCAP) 60

The Crown (Jobete/Black Bull — ASCAP) 89
The Key (Trumar/Maiken Mason — BMI) 98
This Time (Yours, Mine & Ours/Spectrum VII —
ASCAP) 40

Tonight I Celebrate (Almo/Prince Street/Screen Gems
EMI — BMI/ASCAP) 4

Transformation (Eat Your Heart Out — BMI/Joan Tone
— CAPAC) 53

True (Reformation, Ltd. — ASCAP) 91

Unconditonal Love (Sweet Summer Night/See This

House — ASCAP) 58

Wanna Be Startin' (Mijac — BMI) 78

What I Got (Trumar/Unique — BMI) 80

What's She Got (Solid Smash — ASCAP) 51

When Something (Irving/Pronto — BMI) 77

Would You Like To (Frozen Butterfly — BMI) 55

Year 2001 Boogie (Larry-Lou/Child Care — BMI) . .81

You Brought The (Bridgeport — BMI) 19

You're Number One (Richer/Chappell — ASCAP/Mr.
Dapper/Unichappell — BMI) 6,



BMCK CONTEMPORARY

MOST/1DDED SINGLES

4.

5.

6 .

7.

ALL NIGHT LONG (ALL NIGHT) — LIONEL RICHIE — MOTOWN
WRKS, WILD, KMJQ, KDAY, KPRS, WCIN, WBMX, WOKB, WTLC, WWDM,
KSOL, WAIL, WRBD, WPLZ, WUFO, WNHC, WRAP, WLLE, WGPR, WDMT,
V103
EVERY GIRL (WANTS MY GUY) — ARETHA FRANKLIN — ARISTA
KDAY, WILD, WDAS, KPRS, WBMX, WDIA, KDIA, WAIL, KGFJ. WSOK,
OK100, WRBD, WPLZ, V103
UNCONDITIONAL LOVE — DONNA SUMMER — MERCURY/POLYGRAM
WZEN, WJMO, KMJQ, KPRS, WBMX, WWDM, OK100, WATV, WKYS
ANGEL — ANITA BAKER — BEVERLY GLEN
KDKO, WILD, KMJQ, WEDR, WNHC, WJLB, V103
GOTTA GET BACK TO LOVE — SISTER SLEDGE — COTILLION/ATCO
KDAY, WILD, KPRS, WDIA, OK100, WPLZ, WRAP
DESPERATE — MICHAEL STERLING — SUCCESS
WJMO, WDAS, KPRS, WTLC, WEDR, WGPR, V103
ONLY YOU — COMMODORES — MOTOWN
WZEN, WDAS, WBMX, WLOU, WLLE, WIGO

MOST>1DDED>lLBUMS

2 .

TRY IT OUT — KLIQUE — MCA
WGPR, WLLE, WEDR, WRBD, WTLC, WOKB
THE GAP BAND V-JAMMIN’ — THE GAP BAND — TOTAL EXPERIENCE/
POLYGRAM
WDMT, WRAP, WRBD, KMJQ, WILD
BORN TO LOVE — PEABO BRYSON & ROBERTA FLACK — CAPITOL
WRAP, WGCI, WTLC, WWIN

UP>1ND COMING
PRIVATE PARTY — BOBBY NUNN -• MOTOWN
ON TARGET — THE JONES GIRLS — RCA

WAKE UP — BOHANNON — COMPLEAT/PHASE II

LET’S GET TOGETHER — ONE WAY — MCA

BMCK RADIO HIGHLIGHTS
WIGO — ATLANTA — MIKE ROBERTS, PD — #1 — S.O.S. BAND
HOTS: New Edition, S. Lattlsaw, Reddings, H. Hancock, R. James, Newcleus, J. Osborne, Mary Jane
Girls, Lakeside, ADDS: Prince, Commodores, West Street Mob, A. Cymone, January 20, Bohannon.

V103 — ATLANTA — SCOTTY ANDREWS, PD
HOTS: Kashif, Gap Band, S. Lattlsaw, Michael Jackson, Serge, D. Summer, J. Osborne, Klique,

Spandau Ballet, Manhattan Transfer, Tavares, G. Knight & The Pips, L. Kirton, B. Gardner, Clark

Sisters, Jarreau, Liquid Gold, ADDS: D. Weaver, Bohannon, Skool Boyz, Invisible Man’s Band,
Raymun, M, Sterling, West Street Mob, T. Houston, Manhattans, A. Franklin, Cashmere, General

Caine, A. Baker, L. Richie, Prince, Hazel Dean, F. Grace & Rhinstone.

WWIN-AM — BALTIMORE — CURTIS ANDERSON, PD — #1 — RUFUS & C. KHAN
HOTS: Midnight Star, Cashmere, Run D.M.C., Newcleus, G. Knight & The Pips, M. McLaren, H.

Hancock, Slingshot, Manhattans, Lakeside, Planet Patrol, Cee Farrow, West Street Mob, R. Laws, J.

Gill, O. Liggett, Crash Crew, Sugar Hill Gang, Elektrik Dred, New Edition. ADDS: LadiesChoice, Radio
Activity, Starski, Raw Silk, Radiance, S. Young. LP ADDS: P. Bryson/R. Flack.

WATV — BIRMINGHAM — RON JANUARY, MD — ff1 — G. KNIGHT & THE PIPS
HOTS: R. James, H. Hancock, S.O.S. Band, S. Mills, Zapp, Gap Band, P. Bailey, Rufus & C. Khan,
Freeez, S. Lattlsaw, Shalamar, J. Osborne, F. Grace & Rhinstone, Klique, A. Cymone, G. Benson, Lillo,

New Edition, N. Hendryx, Project Future, ADDS: Mary Jane Girls, Lipps, Inc., D. Summer, Jones Girls,

West, LP ADDS: R. James.

WILD — BOSTON — ELROY SMITH, MD — #1 — RICK JAMES
JUMPS: 5 To 2 H. Hancock, 9 To 7 Rufus S C. Khan, 10 To 8 O'Jays, 1 1 To 9 P. Bryson & R. Flack, 15 To
1 1 Zapp, 18 To 14 P. Bailey, 23 To 17 G, Benson, 24 To 18 Shalamar, 26 To 20 Lillo, 29 To 21 Madonna,
30 To 22 Serge, Ex To 26 S. Mills, Ex To 27 J. Holliday, Ex To 28 Rene & Angela, Ex To 29 G. Knight &
The Pips, Ex To 30 Tavares, ADDS: L. Richie, Whispers, R. Crawford, A. Baker, T. Browne, Jones Girls,

Mtume, Klique, A. Silas, A. Franklin, LP ADDS: J. Osborne, Gap Band, Shalamar.

WUFO — BUFFALO — MARK VANN, MD — #1 — RICK JAMES
HOTS: H. Hancock, Lillo, Rufus & C. Khan, S. Lattlsaw, Freeez, Zapp, Mary Jane Girls, S.O.S. Band, P.

Bryson/R. Flack, Maze, G. Benson, O'Jays, New Edition, P. Bailey, Gap Band, G. Knight & The Pips, S,

Mills, R. Dyson, P-Funk All Stars, L. Jackson, ADDS: Dr. Jekyll & Mr. Hyde, L. Richie, One Way, Ron
Banks.

WBMX — CHICAGO — LEE MICHAELS, PD — #1 — CLARK SISTERS
HOTS: J. Osborne, S.O.S. Band, R. James, P. Bryson/R. Flack, Gap Band, Mary JaneGirls, P. Bailey,

Rufus & C. Khan, H, Hancock, Ashford & Simpson, Lillo, Serge, Yaz, T. Houston, H. Ray, Zapp, O’Jays,

Klique, Whispers, Unique, L. Kirton, Kashif, ADDS: Tavares, Mtume, L. Murdock, L. Richie,

Commodores, D. Summer, A. Franklin, O. Cheatham.

WGCI — CHICAGO — GRAHAM ARMSTRONG, PD — #1 — RICK JAMES
HOTS: Freeez, Run D.M.C., Stone City Band, R. Laws, Slingshot, Rene & Angela, Klique, L. Murdock,
H. Hancock, R. Dyson, P. Bailey, Serge, S. Lattlsaw, J. Osborne, Maze, L. Kirton, P. Bryson/FS. Flack,

Rufus & C. Khan, Ashford & Simpson, Kashif, Mary Jane GirlSj, ADDS: Mtume, A. Cymone, S.

Robinson, Shalamar. LP ADDS: Elektrik Dred, P. Bryson/R. Flack. K. Jarrett.

WCIN — CINCINNATI — SID KENNEDY, MD — #1 — H. HANCOCK
HOTS: R. James, P. Bryson/R. Flack, S.O.S. Band, Gap Band, Isley Brothers. G. Benson, Rufus & C.

Khan, Ashford & Simpson, G. Knight & The Pips, S. Lattisaw, Zapp, Lillo, ADDS: L. Richie, Starpoint,

Newcleus.

WDMT — CLEVELAND — BOBBY MAGIC, PD — #1 — ZAPP
HOTS:G. Knight & The Pips, J. Osborne, R. James, Klique, H. Hancock, F. Grace & Rhinstone, Clark

Sisters, Mary Jane Girls, S.O.S. Band, D. Williams, Rufus & C. Khan, Kashif, Gap Band, Maze, Ashford
& Simpson, J. Holliday, G. Benson, N. Hendryx, D. Summer, P. Bailey, ADDS: Whispers, Tavares, L.

Murdock, L. Richie, Prince. LP ADDS: Gap Band, Lillo.

WDAO — DAYTON — LANKFORD STEPHENS, PD — #1 — H. HANCOCK
HOTS: Rufus & C. Khan. R. James, Zapp, New Edition, G. Knight & The Pips, Reddings, Klique, D.

Williams, Clark Sisters, LP ADDS: Commodores.

WJLB — DETROIT — J. MICHAEL McKAY, MD
HOTS: Isley Brothers, Mary Jane Girls, Freeez, Midnight Star, G. Knight & The Pips, S.O.S. Band, R.

James, A. Franklin, Manhattans, H. Hancock, Garrett's Crew, Rufus & C. Khan, Clark Sisters, Zapp,

ADDS: Klique, A. Baker, M. Wycoff, J, Holliday.

WRBD — FT. LAUDERDALE — JOE FISHER, PD — #1 — S. LATTISAW
JUMPS: 6To 2 H. Hancock, 7 To 3 Planet Patrol, 8 To 4 Zapp, 10 To 5 Freeez, 15To 6R. Dyson, 26 To
20 Cybotron, 32 To 23 Slave, 31 To 25 Sugar Hill Gang, 34 To 26 J. Holliday, 38 To 32 R. Crawford, 36

To 33 M, Sterling, 37 To 34 Wuf Ticket, 39 To 35 Clark Sisters, 41 To 36 Tavares, Ex To 37 Glass, 43 To

38 Sister Sledge, 42 To 39 M. Stewart, 49 To 40 Pieces Of A Dream, 50 To 41 O. Liggett, Ex To 44 M.

Wycoff, Ex To 45 Ladies Choice, Ex To 46 Dayton, Ex To 49 Lipps, Inc., Ex To 50 Lakeside, ADDS: Dr.

Jekyll & Mr. Hyde, Starpoint, G, Benson, L. Richie, O. Cheatham, T. Davis, Bohannon, Active Force,

O’Jays, A. Franklin, LP ADDS: N. Cole, Stone City Band, Gap Band, Klique, Slave.

KMJQ — HOUSTON — JIM “SNOWMAN” SNOWDEN, PD — #1 — ZAPP
HOTS: Sexual Harassment, Klique, G. Knight & The Pips, S.O.S. Band, Newcleus, H. Hancock, N.

Hendryx, Rufus & C. Khan, Gap Band, Project Future, P. Bailey, ADDS: D. Summer, L. Richie, O’Jays,

Mtume, L. Murdock, B. Wright, A. Baker, Tavares, A. Cymone, R. Dyson, Tom Browne, LP ADDS: Gap
Band.

WTLC-FM — INDIANAPOLIS — KELLY CARSON, PD — (f1 — RICK JAMES
HOTS: S. Lattisaw, H. Hancock, Zapp, P. Bryson/R. Flack, G. Knight& The Pips, N. Cole, Reddings, P.

Bailey, Ashford & Simpson, Freeez, Klique, L. Jackson, S. Mills, Crash Crew, Gap Band, Whispers, J.

Holliday, R. Crawford, Motivation, Wuf Ticket, ADDS: L. Richie, One Way, M. Wycoff, Skool Boyz,

Junior, M. Sterling, Rene & Angela, LP ADDS: P. Bryson/R. Flack, H. Alpert, Third World, Klique.

KPRS — KANSAS CITY — JIM CARTER, PD — #1 — M. JACKSON
JUMPS: 13 To 10 S. Robinson/B. Mitchell, 15 To 11 Human Leagt/e, 16 To 12 D. Ross, 19 To 13 P.

Bryson/R. Flack, 20To 14G. Benson, 21 To 15 Serge, 22 To 16 N. Hendryx, 23 To 17 Liquid Gold, 25 To
19 GapBand, 26To21 Freeez, 27 To 22 L. Jackson, 29 To 23 Kashif, 30 To 20 G. Knight & The Pips, 31
To 24 Zapp, 32 To 25 Ashford S Simpson, 33 To 26 Invisible Man's Band, 34 To 27 Wham! U.K., 35To
28 Tavares, 36 To 29 Mary Jane Girls, 37 To 30 Clark Sisters, 38 To 31 M. Stewart, 39 To 32 Klique. 40
To 33 P-Crew, ADDS: R. Banks, Starpoint, Sister Sledge, B. Nunn, D. Summer, L. Richie, F.

Henderson, M. Sterling, K 9 Corps, A. Franklin, P. Hyman, One Way. LP ADDS: Midnight Star, Star-

point, Rufus & C. Khan.

KDAY — LOS ANGELES — JACK PATTERSON, PD — #1 — A. BAKER
HOTS: G. Knight & The Pips, J. Osborne, S.O.S. Band, R. James, A, Franklin, S. Mills, P. Bryson/R. t||

Flack, Ashford & Simpson, P. Bailey, ADDS: L. Richie, P. Funk All-Stars, Prince, Stone City Band,

Jones Girls, B. Wright, Sister Sledge, A. Franklin, Cybotron, LP ADDS: Rufus & C. Khan.

WLOU — LOUISVILLE — BILL PRICE, PD — #1 — H. HANCOCK
HOTS: G. Knight & The Pips, Gap Band, P. Bailey. Kashif, New Edition, Zapp, Cameo. G. Benson, Isley

Brothers, The Rake, Freeez, Klique, Cybotron, S. Robinson/B. Mitchell, M. Stewart, Planet Patrol,

Clark Sisters, R. J. Smith, General Caine, D. Williams, ADDS: Stone City Band, Commodores, Ladies
Choice, Junior, LP ADDS: Cashmere.

WDIA — MEMPHIS — BOBBY O’DAY, PD
HOTS: Gap Band, Clark Sisters, G. Knight & The Pips, New Edition, R. James, A Franklin, J. Osborne,
Zapp, Rufus & C. Khan, ADDS: A. Franklin, Essence 3, Junior Tucker, One Way, R. Banks, Ladies
Choice, Sister Sledge.

WEDR — MIAMI — GEORGE JONES, PD — #1 ~ S.O.S. BAND
HOTS: R. James, Gap Band, Ashford & Simpson, S. Mills, M. Wycoff, N. Cole, H. Hancock, Freeez,
Zapp, Planet Patrol, Clark Sisters, Cybotron, Klique, J. Castor, P. Bailey, Tavares, Sugar Hill Gang, N.

Hendryx, Serge, O. Cheatham, ADDS: M. Sterling, J. W. Wade, Ladies Choice, Klymaxx, Royal Cash,
T. Browne, B. Nunn, A. Baker, B. Bland, Slave, Rumpel-Stil-Skin, LP ADDS: Klique, Bohannon,
Cashmere, Third World.

WAWA-AM — MILWAUKEE — JIMMY GOODTYME, PD — #1 — RICK JAMES /
HOTS: S.O.S. Band, Zapp, Isley Brothers, G. Knight & The Pips, A. Franklin, Klique, Gap Band, Mary
Jane Girls, H. Hancock, New Edition, P. Bryson/R. Flack, Rufus & C. Khan, D. Williams, Shalamar,
Manhattans, J. Holliday, J. Osborne, P. Bailey, Prince, ADDS: Maze, S. Christopher, Wham! U.K., M, ^

Brown, L. Jackson, Whispers,

WNHC — NEW HAVEN — JAMES JORDAN, PD — #1 — NEW EDITION
HOTS: S.O,S. Band, H. Hancock, Mary Jane Girls, Ashford & Simpson, R. James, J. Osborne, R,

Dyson, Rufus & C. Khan, G. Knight & The Pips, S. Mills, G. Benson, Sweet Ladies. L. Jackson, M.
Brown, S. Lattisaw, Eurythmics, Culture Club, Taco, J. Holliday, Human League, ADDS: R. Bands,
Atlantic Starr, A. Baker, One Way, L. Richie, American Steel, Dr. Jekyll & Mr. Hyde.

WYLD-FM — NEW ORLEANS — BRUTE BAILEY, PD — #1 — S.O.S. BAND
HOTS: R. James, Ashford & Simpson, Rufus & C. Khan, H. Hancock, Motivation, P. Bailey, S. Mills,

Cheri, Gap Band, D. Williams, R. Dyson, Maze, Freeez, Unique, Klique, O’Jays, Richie Family, Mtume,
New Edition, ADDS: Lakeside, Kashif, P. Hyman, Slave, Royal Cash, Dayton, G. Green.

WOKB — ORLANDO — BILLIE LOVE, PD — ffl — GAP BAND
JUMPS: 9To 5G. Knight & The Pips. 1 1 To 8 P. Bryson/R. Flack, 15 To 9 Ashford & Simpson, 13 To 10
Zapp, 32 To 1 1 P. Bailey, 33 To 13 Rufus & C. Khan, 31 To 16 Reddings, 23 To 17 Maze, 34 To 18 Klique,

27 To 20 D. Williams, 25 To 22 Planet Patrol, Ex To 25 Change, 40 To 26 Lillo, Ex To 27 M. McLaren, 41
To 28 Kashif, 35 To 30 S. Mills, 36 To 21 R. Dyson, Ex To 32 D. Summer, Ex To 33 S. Brown, 44 To 34
O’Jays, 38 To 35 G. Benson, 45 To 37 Project Future, 43 To 39 J. Gill, 45 To 41 R. Crawford, 46 To 42 L.

Kirton, Ex To 43 O. Liggett, 49 To 46 Whispers, Ex To 47 Sugar Hill Gang, ex To 48 Sister Sledge, Ex To
49 L, Murdock, Ex To 50 Slave, ADDS: L. Richie, Bohannon, January 20th, Rene& Angela, Jones Girls,

LP ADDS: Zapp, Cashmere, Klique.

.r,

WRAP — NORFOLK — CHESTER BENSON, PD — #1 — RICK JAMES
HOTS: S.O.S. Band, J. Osborne, G. Knight & The Pips, H. Hancock, Gap Band, Mary JaneGirls, Rufus
& C. Khan, Klique, P. Bailey, S. Mills, L. Jackson, Lillo, G. Benson, R. Dyson. D. Williams, Newcleus,
Planet Patrol, Whispers, R. Crawford, J. Holliday, Sugar Hill Gang, West Street Mob, O’Jays, New
Edition, L. Murdock, R. Banks, Zapp, Mtume, Slim, ADDS: Ladies Choice, L. Richie, Starpoint,

Michael Jackson, Sister Sledge, Klymaxx, Jarreau, Jones Girls, Stone City Band, Pieces Of A Dream,
LP ADDS: Zapp, Tavares, Gap Band, Lillo, Ashford & Simpson.

KDIA — OAKLAND — JEFF HARRISON, PD — #1 — G. KNIGHT & THE PIPS
HOTS: P. Bailey, R. Crawford, A. Baker, Zapp, Gap Band, New Edition, Shalamar, J. Osborne, S.O.S.
Band, Rufus & C. Khan, Ashford & Simpson, ADDS: S. Christopher, A. Franklin, Manhattan Transfer,

LP ADDS: Shalamar, J. Osborne.

WDAS-FM — PHILADELPHIA — JOE TAMBURRO, PD — #1 — R. JAMES
HOTS: Rufus & C. Khan, J. Osborne, S.O.S. Band, H. Hancock, Gap Band, Mary Jane Girls, P.

Bryson/R. Flack, S. Lattisaw, Nevi/ Edition, K. Blow, Newcleus, Cashmere, Ashford & Simpson, G.
Knight & The Pips, R. Dyson, Sugar Hill Gang, G. Benson, O’Jays, P. Bailey. L. Jackson, ADDS:
Commodores, Rene& Angela, Klique, M. Wycoff, T. Browne, A. Franklin, Cut Master D.C., M. Sterling,

R. Laws, Michael Jackson.

WPLZ — RICHMOND — HARDY JAY LANG, MD — #1 — NEW EDITION
HOTS: R. James, Klique, N. Cole, D. Ross, Slingshot, S. Mills, Ashford & Simpson, J. Osborne, G.
Benson, H. Hancock, Rufus & C. Khan, P. Bailey, Michael Jackson, G. Knight & The Pips, Mary Jane
Girls, S. Robinson/B. Mitchell, Gap Band, Zapp, D. Williams, ADDS: Junior, Sister Sledge, M. Scott.

Ladies Choice, L. Richie, F. Henderson, Slave, Dayton, Raw Silk, A. Franklin, LP ADDS: Shalamar, N.

Cole.

WZEN — ST. LOUIS — ROD KING, PO — — R. JAMES
HOTS: Zapp, H. Hancock, G. Knight & The Pips, J. Osborne, Gap Band, Mary Jane Girls, ADDS: R.

Dyson, Jarreau, L. Kirton, J. Holliday, D. Summer, Tavares, Commodores, O'Jays.

KSOL — SAN FRANCISCO — MARVIN ROBINSON, PD — ffl — RICK JAMES
HOTS: S.O.S. Band, J. Osborne, Rufus & C. Khan, A. Franklin, H. Hancock, Michael Jackson, Clark’

Sisters, G. Knight & The Pips, A. Baker, Gap Band, L. Jackson, Zapp, Freeez, P. Bryson/R. Flack, New
Edition, Ashford & Simpson, P. Bailey, Klique, D. Williams, L. Murdock, G. Benson, S. Mills, R.

Crawford, J. Holliday, Tavares, S. Christopher, Lillo, Serge, General Caine, J. W. Wade, D. Summer,
Mtume, Collage, M. Stewart, Cameo, West Street Mob, Invisible Man’s Band, ADDS: Manhattan
Transfer, One Way, Prince, L. Kirton, M. Scott, Wham! U.K., Starpoint, L. Richie.

KOKA — SHREVEPORT — B.B. DAVIS, MD — #1 — GAP BAND
HOTS: R. James, J, Osborne, G. Knight & The Pips, Zapp, New Edition, H. Hancock, P. Bryson/R.
Flack, Mary Jane Girls, Klique, S, Christopher, P. Bailey, S. Mills, L. Jackson, Planet Patrol, L. Kirton,

Clear, Lillo, G. Benson, General Caine, Liquid Gold, J. Holliday, Tavares, J. W. Wade, ADDS: One Way,
R. Banks, Junior.

WWDM — SUMTER — KEVIN FLEMMING, PD — #1 — M. WYCOFF
HOTS: R. James, Gap Band, A. Franklin, New Edition, J, Osborne, Kashif, L. Jackson, Zapp, S. Mills,

H. Hancock, R. Crawford, G. Benson, R. Dyson, Klique, ADDS: L. Richie, D. Summer, Manhattans, A.

Cymone.
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Canada Italy

j|

TORONTO — Tom Williams, vice presi-

!
dent and one of the founding members of

lj*
Attic Records announced his retirement

t

from the company. Williams, who co-

I founded Attic in 1974 with President

:

Alexander Mair, is going to continue as a

l
'
shareholder and a member of the Board of

Directors of Attic. At the same time, Mair

i

appointed Lindsay Gillespie to the position

I of director of sales and marketing. Mr.

j' Gillespie has been with Attic for the past

i
four years . . . Also out of Attic, recording

!
group The Nylons have been named Inter-

I

national Chartbreakers of the Year by the

i

Society of Record Dealers for the Benelux

countries. The award is for their Attic LP,

;
One Size Fits Ail,' and the single “ThatKind

I
of Man." The award is a tri-national one and

I

the highest honor possible for an inter-

national act in the Netherlands . . . David

]

Evans, president of Capitol Records-EMI
i of Canada Limited, announced the com-

pany has entered into a sales and distribu-

tion deal with Vampire Productions Ltd.

{Vamp Records). The Montreal-based

i
company is jointly directed by Andre di

I'
Cesare and Gilbert Morin. Upcoming

' releases from Vamp's roster include: Patsy

I Gallant, Melody Stewart, Danielle LIcari,

I'
Michel Louvain and Richard Huet. All

albums released on the label will be dis-

I

tributed nationally . . . Lou Cook, president
' of MCA Records International Division,

recently announced the appointment of

Ross Reynolds to the post of Executive

Vice President, General Manager of MCA
' Records (Canada). Mr. Reynolds will be
. based at MCA headquarters in Toronto
'' and will oversee the entire Canadian

operation MCA Records. Mr. Reynolds and
' Jack Cralgo, president of Chrysalis

Records, jointly announced that MCA
Records (Canada) has become Canadian
Licensee for all Chrysalis product effective

immediately. MCA will assume the
manufacture and distribution of all new

• Chrysalis product and also records
previously released by the former licensee

prior to December 31, 1982. Daniel Glass.

Chrysalis U.S. director of new music
marketing, will handle liaison between
Chrysalis' stateside operation and MCA
(Canada) . . . WEA Music of Canada, Ltd.

i has announced the signing of Messenjah, a
1/ Canadian reggae band. The WEA album

"Rock You High" was previously released
independently although WEA plans to aug-
ment the release with a 12" special mix of

four songs from the album. The band is

currently out on a cross-country tour of

Canada . . , Rough Trade opened both
shows of the two-day David Bowie ex-

1
travaganza that swept through Toronto
recently.

jan plater

MILAN — CBS Dischi held its annual Con-
vention in Milan, on Aug. 29-30: Piero La
Falce, managing director of the company,
declared his satisfaction with the results of

the last year, which brought a sales in-

crease — despite the crisis of the record

business in Italy of 20%. A strong action on
the midlines for next month was also an-

nounced by Franco CabrInI, CBS
marketing manager.

Luigi Mantovanl, head of Virgin Dischi,

announced the signing of license agree-
ments with British labels Charisma and
Beggars Banquet, which will be represen-
ted on the Italian market by Virgin. The
same company just signed — for all the

world — with singer/songwriter RIccardo
Cocclante, previously with RCA, whose
next LP will be released in four languages
and will be out on the Italian market on Oc-
tober 1.

Roger MaruanI, general manager of

French label Barclay, and Marco BIgnottI,

managing director of PolyGram Italy, an-

nounced the distribution of Barclay in Italy

(formerly with Dischi Ricordi) by
PolyGram, effective September 1. Many
new releases in the next months.
CGD-Messaggerie Musicali started a

competition among record dealers and
consumers called “Lucky Music," which
began on September 1 and will end in

January '84; among the prizes are $100,000
and a one week journey (for two people) in

the U.S.

LIvIo Corniglla was named administra-

tion manager at WEA Italiana . . . Michele
Mondella is the new promotion responsi-
ble at RCA . . . Elena ErzegovesI replaced
Giovanna Branbilla as DG label manager at

PolyGram . . . Manuela Arloll was named
press responsible at Fonit-Cetra.

marlo de lulgl

Japan
TOKYO — According to K.K. Seiko-do,

one of the large record wholesalers in

Japan, the total sales of the company in the

38th-fiscal-year (June 16, 1982 to June 15,

1983) has been 44,920,038,000 yen

(187,000,000), a drop of 2.1% from the

previous fiscal term of 45,880,000,000 yen

($191,000,000). This result is consecutive —
two years down from each previous year. The

sluggish economy and proliferation of the

rental-record seemed the main reasons for

the dropping of the sales.

“K.K. Tokuma-Japan" has started on

Sept. 1 ,
1 983. This new company has been

formed through the merger of Tokuma-
Musical-lndustries with Japan-Record.
The main purpose of the amalgamation
has been the creation of a large music in-

dustries company which includes a

printing, type, video and sound media.
With splendid sales of “Fiashdance" in

this summer season in Japan through the

45, LP and cassette-tape released
on June 25, 1983 from Polystar Co., the

company will push vigorously in the fall and
the end of year-sales-season to achieve

1,000,000 sales for both 45 and album
respectively. The 45 of Irene Cara has
achieved 500,000, LP 580,000 and cassette

320,000 copies as of Sept. 5, 1983 respec-

tively.

Nippon Phonogram has announced a

large scale reshuffling on Aug. 31, 1983
through which planning, publicity and
marketing sections has been reinforced

respectively by unifications of many
related sections. kozu otsuka

United Kingdom
LONDON — The aim of the newly proposed
merger between the PolyGram and Warner
Communications record companies is not

just to construct the biggest record com-
pany in the world.

“Size alone is not going to impress too

many people. The name of the game is to

become the best record company in the

world," said WEA vice president Siegfried

Loch, speaking at the sales conference.

Although the proposed merger has been
announced. Loch stressed that it had not

happened yet. Government departments
all around the world were studying the

monoply implications of the joint company.
In France, where a combined company

would attain a market share of 48%, ap-

plication for approval of the merger has

been lodged with the French Ministry and a

similar application is being considered in

Berlin.

In the U.K. such applications are not

necessary, the Office of Fair Trading is

aware of the proposals but as yet has made
no recommendation. However, the prin-

cipals remain confident the deal will go
ahead, and plans are being drawn up out-

lining the structure of the PolyWarner
operation.

Mick Jones has been sacked from The
Clash. The other members of the band, Joe
Strummer and Paul Simonon felt he was
drifting away from the original idea of The
Clash. Last year Strummer disappeared

for a while causing a U.K. tour to be can-

celled, on his return drummer Topper
Headon split and now it's Jones' turn. The
real reason for his leaving remains a

mystery. He denies drifting apart from the

original ideas of The Clash.

Peter Tosh returns to the U.K. at the end
of the month to perform a series of con-

certs including two London dates. It will be
his first tour in two years.

U.S. act The Violent Femmes appeared
in the U.K. for a series of promotional ven-

Italy
TOP TEN 458

1 Vamos A La Playa — Michael & Johnson Righeira — CGD
2 I Like Chopin — Gazebo — Baby
3 Sunshine Reggae — Laid Back — Atlas

4 Every Breath You Take — Police — CBS/A&M
5 Juliet — Robin Gibb — PolyGram/Polydor
6 Amore Dlsperato — Nada — EMI
7 Rocking Rolling — Scialpi — RCA
8 Tropicana — Gruppo Italiano — Ricordi

9 Nell’Arla — Marcella Bella — CBS
10 Not The Loving Kind — Twins — Fonit Cetra

TOP TEN LPs
1 MIxage — various artists — Baby
2 Synchronicity — Police — CBS/A&M
3 Tre — Teresa De Sio — PolyGram/Philips
4 Festivalbar ’83 — various artists — RCA
5 DIscoSamba — Joaos — Baby
6 1983 — Lucio Dalla — RCA
7 Galore — Renato Zero — RCA/Zerolandia
8 Crises — Mike Oldfield — Virgin

9 16 Rounds vol. 3 — various artists — CGD
10 Guccinl — Francesco Guccini — EMI

Musica e Dischi

-INTERN/ITION/1L BESTSELLERS
Japan

TOP TEN 45s
1 Bohemian — Yuki Katsuragi — Radio City

2 Glass No Ringo — Seiko Matsuda — CBS Sony
3 Fiashdance — Irene Cara — Polystar
4 Saraba Natsu — Toshihiko Tawara — Canyon
5 Hey! Beppin — Shibugakitayi — CBS Sony
6 Tameylkl Rocavllly — Masahiko Kondo — RVC
7 Cats Eye — Anri — For Life

8 Omoldega Pitta — Ginbae Yokohama — King
10 Summer Suspicion — Kiyotaka Sugiyama & Omega Tribe —

Vappu

TOP TEN LPs
1 Fiashdance soundtrack — Polystar
2 New Akina Etranze — Akina Nakamori — Warner Pioneer
3 An Innocent Man — Biily Joel — CBS Sony
4 KIreyl — Southern All Stars — Victor
5 Alpha — Asia — CBS Sony
6 Sincerely — Yasuhiro Suzuki — Toshiba EMI
7 Arashio Yobuotoko — soundtrack — RVC
8 Runner — Yuki Katsuragi — RCA
9 Hatsukoy! — Asakiyumemishi — Kozo Murashita — CBS Sony

10 Melodies — Tatsuro Yamahifa — Alpha Moon
—Cash Box of Japan

GERMANY! LOVES ROD — Rod Stewart
(I) proudly displays his new gold album and
single for achieving German sales of over
250,000 on his current Warner Bros. Album
‘‘Body Wishes" and the single "Baby Jane."
Making the presentation is Stefan Michel,

WEA Musik/Germany product group
manager.

tures — which included playing busking
type venues in the open air. They managed
to draw very enthusiastic crowds. The
music was well suited to live performance
and featured a fairly minimal sound with

snare drum and acoustic bass. Vocalist

Gordon Gano admits hymns to be his ma-
jor influence, his father is a minister —
however this is not apparent in his music.
The Violent Femmes received much ap-
praisal in the U.K. Record Company Rough
Trade predicts great success for them.

Toyah, who has just completed a stint

on stage with the play Trafford Tanzi,

releases her single on Safari — Rebel Run.
It is a prelude to her forthcoming album
and U.K. tour.

Joe Jackson has an album released

through A&M called Mike's Murder. It is the

soundtrack to the film and features all the

musicians from the Night and Day album.
Christopher Cross releases a double A

sided single this week to coincide with his

U.K. concert appearances. It is titled All

Right/Ride Like The Wind.
Rick Wakeman has a new album out

titled The Cost of Living. It will be his first

under the new Virgin/Charismadeal. At the

moment Rick is preparing for a live concert

in Peking and completing the movie
soundtrack She — an updated version of

the Rider Haggard classic.

David Jay — former bassist with the

recently deceased Bauhaus — has
released his first single with Beggars Ban-
quet as a solo artist. It is called Joe Orton’s

Wedding (Orton was a black comedy writer

of the ’60s who was clubbed to death by his

lover). Also on Beggars Banquet, Freeez
release the follow-up to their chart topping

1.0. U. — a single titled Pop Goes My Love.

It was also produced by Arthur Baker in

New York.

Johnny Rotten is coming to the U.K. to

promote his new album and his major film

debut — P.I.L. Live In Tokyo, which
will be also available shortly. Public Image
have a new live album released by Virgin

on September 26. It is a two disc set and
revolves at 45rpm. It includes the single

This Is Not a Love Song. chrissy Iley

United Kingdom
TOP TEN 45s

1 RedRedWIne— UB40— DEPInt'l
2 Mama — Genesis — Charisma
3 Wings Of A Dove — Madness — Stiff

4 Tonight I Celebrate My Love— Peabo Bryson/Roberta Flack —
Capitol

5 Confusion — New Order — Factory
6 What Am I Gonna Do — Rod Stewart — Warner Bros.

7 The Sun Goes Down (Livin' It Up) — Level 42 — Polydor
8 Dolce vita — Ryan Paris — Clever/Carrere
9 Karma Chameleon — Culture Club — Virgin

10 Come Back And Stay — Paul Young — CBS

TOP TEN LPs
1 Flick Of The Switch — AC/DC — Atlantic

2 Standing In The Light — Level 42 — Polydor
3 Fantastic — Wham! — Innervlslon

4 Eighteen Greatest Hits — Michael Jackson & The Jackson Five
— Telstar

5 Construction Time Again — Depeche Mode — Mute
6 The Very Best Of The Beach Boys — Capitol
7 True — Spandau Ballet — Reformation
8 No Parlez — Paul Young — CBS
9 The Crossing — Big Country — Mercury

10 Too Low For Zero — Elton John — Rocket
—Melody Maker

ash Box/September 24. 1983 27



September 24, 1983

Title, Artist. Label, Number, Distributor

1

2

3 FLASHDANCE

Weeks
On

9/17 Chari

SYNCHRONICITY gge
THE POLICE (A&M SP-3735) RCA

THRILLER
MICHAEL JACKSON (Epic QE 38112) CBS

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

ORIGINAL SOUNDTRACK
{Casablanca 811 492-1 M-1) POL

PYROMANIA 898
DEF LEPPARD (Mercury 810 492-1 M-1) POL

ALPHA 898
ASIA (Geften GHS 4008) WEA

AN INNOCENT MAN
BILLY JOEL (Columbia QC 38873) CBS

THE WILD HEART 898
STEVIE NICKS (Modern/Atco 90084-1) WEA

LAWYERS IN LOVE 898
JACKSON BROWNE (Asylum 9 60268-1) WEA

THE PRINCIPLE OF
MOMENTS 898

ROBERT PLANT
(Es Paranza/Atlantic 7 90101-1) WEA

STAYING ALIVE 998
ORIGINAL SOUNDTRACK (RSO 813 269-1 Y-1) POL

LET’S DANCE 898
DAVID BOWIE (EMI America SP-17093) CAP

REACH THE BEACH 698
THE FIXX (MCA-39001) MCA

FASTER THAN THE SPEED
OF NIGHT

BONNIE TYLER (Columbia BFC 38710) CBS

RHYTHM OF YOUTH 898
MEN WITHOUT HATS

(Backstreet BSR 39002) MCA

KEEP IT UP
LOVERBOY (Columbia QC 38701) CBS

FLICK OF THE SWITCH 898
AC/OC (Atlantic 7 80100-1) WEA

METAL HEALTH
QUIET RIOT (Pasha VFZ 38442) CBS

PUNCH THE CLOCK
ELVIS COSTELLO AND THE ATTRACTIONS

(Columbia FC 38897) CBS

19

20 AFTER EIGHT

27

28 THE PRESENT

5 5

8 13

10 6

9 9

6 11

19 3

COLD BLOODED 898
RICK JAMES (Gordy/Motown 6043GL) MCA 22 4

8 98
TACO (RCA PL 28520) RCA 21 12

21 GREATEST HITS 898
AIR SUPPLY (Arista AL8-8024) RCA

22 RANT N’ RAVE WITH THE
STRAY CATS 898

STRAY CATS (EMI America SO-17102) CAP

23 ELIMINATOR 898
ZZ TOP (Warner Bros. 9 23774-1) WEA

24 SPEAKING IN TONGUES 898
TALKING HEADS (Sire 9 23883-1) WEA

25 SHE WORKS HARD FOR THE
MONEY 898

DONNA SUMMER (Mercury 812 265-1 M-1) POL

26 SWEET DREAMS (ARE
MADE OF THIS) 898

EURYTHMICS (RCA AFL1-4681) RCA

15 11

16 15

CARGO
MEN AT WORK (Columbia QC 38660) CBS

8.98

THE MOODY BLUES
(Threshold TRL-1-2902) POL

29 FRONTIERS
JOURNEY (Columbia OX 38504) CBS

30 1999 10 98
PRINCE (Warner Bros. 9 23720-1) WEA

31 KISSING TO BE CLEVER
CULTURE CLUB (VIrgIn/Epic ARE 38398) CBS

32 EYES THAT SEE IN THE
DARK 898

KENNY ROGERS (RCA AFL1-4697) RCA

28 32

78 2

Weeks
On

9/17 Chart

33 BORN TO LOVE 898
PEABO BRYSON S ROBERTA FLACK

(Capitol ST-12284) CAP

34 IN YOUR EYES 898
GEORGE BENSON (Warner Bros. 9 23744-1) WEA

35 NO FRILLS 898
BETTE MIDLER (Atlantic 7 80070-1) WEA

36 NO PARKING ON THE
DANCE FLOOR 898

MIDNIGHT STAR (Solar/Elektra 9 60241) WEA

37 TEXAS FLOOD
STEVIE RAY VAUGHAN (Epic BFE 38734) CBS

38 DURAN DURAN 898
(Capitol ST-12158) CAP

39 THE LOOK 898
SHALAMAR (Solar/Elektra 9 60239) WEA

40 EVERYBODY’S
ROCKIN’/NEIL & THE
SHOCKING PINKS 898

NEIL YOUNG (Getfen GHS 4013) WEA

41 CUTS LIKE A KNIFE 898
BRYAN ADAMS (A&M SP-4919) RCA

42 STAY WITH ME TONIGHT 898
JEFFREY OSBORNE (AIM SP-4940) RCA

43 PIECE OF MIND 898
IRON MAIDEN (Capitol ST-12274) CAP

44 STATE OF CONFUSION 898
THE KINKS (Arista AL8-8018) RCA

45 ZEBRA

46 ZAPP III

48 FASTWAY

50 VISIONS

51 H 2O

52 WAR

53 ALBUM

31 15

38 8

43 16

8.98

(Atlantic 7 80054-1) WEA

8.98
ZAPP (Warner Bros. 9 23875-1) WEA 52 4

47 LIVING IN OZ 898
RICK SPRINGFIELD (RCA AFL1-4660) RCA 48 22

(Columbia BFC 38662) CBS 45 18

49 PASSIONWORKS
HEART (Epic QE 38800) CBS

8 98
GLADYS KNIGHT & THE PIPS

(Columbia FC 38205) CBS

8.98

DARYL HALL & JOHN OATES
(RCA AFL 1-4383) RCA

8.98

U2 (Island/Atco 7 90067) WEA

8.98

JOAN JETT & THE BLACKHEARTS
(Blackheart 5437) MCA

47 19

50 48

49 12

46 16

54 THE GAP BAND V —
JAMMIN’ 898

THE GAP BAND
(Total Experience TE-1-3004) POL

55 FASCINATION 898
THE HUMAN LEAGUE (VIrgIn/ASM SP-12501) RCA

56 THE CLOSER YOU GET . . . 898
ALABAMA (RCA AHL1-4633) RCA 53 28

57 DRASTIC MEASURES
KANSAS (CBS Associated QZ 38733) CBS 70 6

58 BODY WISHES 898
ROD STEWART (Warner Bros. 9 23877-1) WEA 60 14

59 TRUE
SPANDAU BALLET (Chrysalis B6V 41403) CBS 110 3

60 SECRET MESSAGES
ELO (Jet OZ 38490) CBS 59 11

61 CLOSE TO THE BONE 898
TOM TOM CLUB (Sire 9 23916) WEA 62 6

62 ON THE RISE
THE S.O.S. BAND (Tabu FZ 38697) CBS 63 9

63 FUTURE SHOCK
HERBIE HANCOCK (Columbia FC 38814) CBS 81 4

64 BUSINESS AS USUAL
MEN AT WORK (Columbia ARC 37987) CBS 55 64

65 STOMPIN’ AT THE SAVOY 1198
RUFUS AND CHAKA KHAN

(Warner Bros 9 23679-1) WEA 84 4

66 GET IT RIGHT 898
ARETHA FRANKLIN (Arista AL8-8019) RCA 51 10

Weeks
On

9/17 Chan

67

68

69

70

71

72

73

74

75

76

77

78

79

80

81

82

“ROSS”
DIANA ROSS (RCA AFL1-4677) RCA

TAKE ANOTHER PICTURE 898
QUARTERFLASH (Getfen GHS 4011) WEA

KILLER ON THE RAMPAGE
EDDY GRANT (Ice/Portralt B6R 38554) CBS

HOLY DIVER e98

61 23

DIO (Warner Bros. 9 23836-1) WEA 73 14

BETWEEN THE SHEETS
THE ISLEY BROTHERS (T-Neck FZ 18674) CBS

LIONEL RICHIE

THE HURTING

8.98
(Motown 6007ML) MCA

8.98
TEARS FOR FEARS

(Mercury 811 039-1 M-1) POL

PANCHO & LEFTY
MERLE HAGGARD/WILLIE NELSON

(Epic FE 37958) CBS

TOO LOW FOR ZERO 898
ELTON JOHN (Getfen GHS 4006) WEA

SERGIO MENDES 898
(ASM SP-4937) RCA

KILROY WAS HERE 898
STYX (A&M SP-3734) RCA

66 18

68 49

69 20

75 20

74 28

JARREAU
(Warner Bros. 9 23801-1) WEA

BEST KEPT SECRET 898
SHEENA EASTON (EMI America ST-17101) CAP

MARY JANE GIRLS 898
(Gordy/Motown 6040GL) MCA

8.98WHAMMY!
THE B-52's (Warner Bros. 9 23819-1) WEA 77 19

OLIVIA’S GREATEST HITS
VOL. 2 898

OLIVIA NEWTON-JOHN (MCA-5347) MCA 79 52

ARK 8.98
THE ANIMALS (I.R.S./A&M SP-70037) RCA

83

84 WE ARE ONE

85

86

87

88

89

90

91

92

93

94

95

96

97

98

99

100

82 50

8.98
MAZE featuring FRANKIE BEVERLY

(Capitol ST-12262) CAP

HEADHUNTER 898
KROKUS (Arista AL 9623) RCA

RIO 8.98
DURAN DURAN (Harvest ST-12211) CAP

JANE FONDA’S WORKOUT
RECORD

(Columbia CX2 38054) CBS 86 70

JULIO
JULIO IGLESIAS (Columbia FC 38640) CBS 87 27

JUICY FRUIT
MTUME (Epic FE 38588) CBS 90 19

EDDIE MURPHY
(Columbia FC 38180) CBS 83 7

CITY KIDS 898
SPYRO GYRA (MCA-5431) MCA 85 8

ALWAYS ON MY MIND
WILLIE NELSON (Columbia FC 37951) CBS

YOU BOUGHT IT, YOU NAME
IT 898

JOE WALSH (Full Moon 9 23884-1) WEA

BRANIGAN 2 898
LAURA BRANIGAN (Atlantic 7 80052-1) WEA

THE REAL MACAW 898
GRAHAM PARKER (Arista AL8-8023) RCA

NAKED EYES 898
(EMI America ST-17089) CAP

LOVE FOR LOVE 898
WHISPERS (Solar/Elektra 9 60216-1) WEA

THE CROSSING 898
BIG COUNTRY

(Mercury 422-812 870-1 M-1) POL

A DECADE OF HITS
THE CHARLIE DANIELS BAND (Epic FE 38795) CBS

FANTASTIC
WHAM! U.K. (Columbia BFC 3891 1 ) CBS

92 78

97 25

104 5



101 WHITE FEATHERS 898
KAJAGOOGOO (EMI America ST-17094) CAP

102 MADNESS 898
(GeHen GHS 4002) WEA

103 NEXT POSITION PLEASE
CHEAP TRICK (Epic FE 38794) CBS

104 RETURN OF THE JEDI 998
ORIGINAL SOUNDTRACK
(RSO 811 767-1 Y-1) POL

105 OUTSIDE INSIDE 898
THE TUBES (Capitol ST-12260) CAP

106 MR. NICE GUY 898
RONNIE LAWS (Capitol ST-12261) CAP

107 MOUNTAIN MUSIC 898
ALABAMA (RCA AFL1-4229) RCA

108 MEAN STREAK 698
Y & T (A&M SP6-4960)RCA

109 HIGH & DRY 898
DEF LEPPARD (Mercury SRM-1-4021) POL

110 FOREVER BY YOUR SIDE
THE MANHATTANS

- (Columbia FC 38600) CBS

Ilf SIXTEEN 898
' ' STACY LATTISAW

(Cotllllon/Atco 7 90106-1) WEA

112 PLAYS LIVE io98
PETER GABRIEL (Geffen 2 GHS 4012F) WEA

113 GIRL AT HER VOLCANO 599
RICKIE LEE JONES (Warner Bros. 9 23805-1) WEA

114 IV
TOTO (Columbia FC 37728) CBS

115 YOU AND ME BOTH 398
YAZ (Sire 9 23903-1) WEA

116 MURMUR 698
R.E.M. (I.R.S./A&M SP-70604) RCA

117 ALL THIS LOVE 898
DeBARGE (Motown 6012G) MCA

118 LA CAGE AUX FOLLES 898
ORIGINAL BROADWAY CAST

(RCA Red Seal HBC1-4824) RCA

119 INDIVIDUAL CHOICE 898
JEAN-LUC PONTY (Atlantic 7 80098-1) WEA

120 LISTEN 898
A FLOCK OF SEAGULLS

(JIve/Arlsta JL 8-8013) RCA

121 KASHIF 898
(Arista AL 9620) RCA

122 THE DISTANCE 896
BOB SEGER & THE SILVER BULLET BAND

(Capitol ST-12254) CAP

123 DIRTY LOOKS 898
JUICE NEWTON (Capitol ST-12294) CAP

124 BLAME IT ON LOVE AND ALL
THE GREAT HITS 8 98
SMOKEY ROBINSON (Tamla/Motown 6064TL) MCA

125 HIGH RISE 6 98
ASHFORD & SIMPSON (Capitol ST-12282) CAP

126 CONFRONTATION 898
BOB MARLEY & THE WAILERS

(Island/Atco 7 90085-1) WEA
127 BILLY IDOL

(Chrysalis FV 41402) CBS

128 GET LUCKY
LOVERBOY (Columbia FC 37638) CBS

129 MERCILESS 698
STEPHANIE MILLS (Casablanca 811 364-1 M-1) POL

130 WAITING
FUN BOY THREE

(Chrysalis B6V 41417) CBS
131 GOOD FOR YOUR SOUL 8 98

OINGO BOINGO (A&M SP-4959) RCA
132 FIELD DAY 898

MARSHALL CRENSHAW
(Warner Bros. 9 23873-1) WEA

133 TAKE IT TO THE LIMIT
WILLIE NELSON WITH WAYLON JENNINGS

(Columbia FC 38562) CBS

9/17

Weeks
On

Chart

89 17
134

103 23 135

114 3 136

98 16
137

95 25
138

102 9
139

106 82
140

118 5
141

111 13
142

93 9 143

120 6

144

105 14
145

109 13 146

101 76 147

94 8 148

99 22
149

113 35
150

146 2 151

123 5 152

107 18 153

122 25
154

155
119 37

156
161 2

157

126 4
158

137 2 159

112 15 160

115 18

124 98
161

140 4
162

163

128 9
164

132 5
165

116 15 166

167
125 20

A Flock of Seagulls .... 120 Cougar, John 187
AC/DC 16 Crenshaw, Marshall . 132
Adams, Br7an 41 Crosby, Stills & Nash 143
Aerobics (Greggains) .

.

149 Culture Club 31

Air Supply 21 Cure 192
Alabama

. . 56, 107 Daniels. Charlie 99
Alpert, Herb 135 DeBarge 117
America 167 Def Leppard . 4, 109, 144
Armatrading, Joan .... 184 Dio 170
Animals 83 Dolby, Thomas 193
Ashford & Simpson .... 125 Doobie Brothers .... 174
Asia 5 Duran Duran 38, 86
Axe 180 Easton, Sheena 79
Aztec Camera 179 ELO 60
B-52's 81 Edmunds, Dave 165
Bailey, Philip 139 Eurythmics 26
Baker, Anita 183 Fastway 48
Belew, Adriar 156 Fixx 12
Benatar. Pat 186 Fonda, Jane 87
Benson, George 34 Franklin, Aretha 66
Berlin 150 Fun Boy Three 130
Big Country 98 Gabriel, Peter 112
Bofiil, Angeia 200 Gap Band 54
Bowie, David

. . 11. 142 Grant, Eddy 69
Branigan, Laura 94 Greenwood, Lee . . .

.

191
Briley, Martin 171 Haggard. Merle 172
Browne, Jackson 8 Haggard & Nelson . .

,

74
Bryson & Flack 33 Hall & Oates 51

Charlie 164 Hancock. Herbie .... 63
Cheap Trick 103 Heart 49
Coney, Hatch 162 Heaven 17 195
^ostello, Elvis 18 Hiroshima 147

Weeks
On

9/17 Chart

CANDY GIRL 896
NEW EDITION

(Streetwise SWRL 3301) IND

BLOW YOUR OWN HORN 898
HERB ALPERT (A&M SP-4949) RCA

MEMORIES
BARBRA STREISAND (Columbia TC 37678)CBS

TRAVELS 1498
PAT METHENY GROUP (ECM 23791-1) WEA

MAMA AFRICA 896
PETER TOSH (EMI America SO 27095) CAP

CONTINUATION
PHILIP BAILEY (Columbia FC 38725) CBS

SHINE ON ME 896
ONE WAY (MCA-5428) MCA

ALL THE GOOD ONES ARE
TAKEN 898

IAN HUNTER (Columbia FC 38628) CBS

GOLDEN YEARS 8 96
DAVID BOWIE (RCA AFL 1-4792) RCA

ALLIES 898
CROSBY, STILLS & NASH (Atlantic 7 80075-1) WEA

ON THROUGH THE NIGHT 698
DEF LEPPARD (Mercury SRM-1-3828) POL

BELLA DONNA 698
STEVIE NICKS

(Modern/Atco MR 38-139)WEA

SHABOOH SHOOBAH 898
INKS (Atco 7 900721) WEA

THIRD GENERATION
HIROSHIMA (Epic FE 38708) CBS

MIKE’S MURDER 898
ORIGINAL SOUNDTRACK — Music By Joe Jackson

(A&M SP-4931) RCA

AEROBIC SHAPE-UP II 698
JOANIE GREGGAINS (Parade/Peter Pan PA 106) IND

PLEASURE VICTIM 696
BERLIN (Geffen GHS 2036) WEA

NEVER KICK A SLEEPING DOG 898
MITCH RYDER (RIva RVL 7503) POL

LOST IN SPACE 898
JONZUN CREW (Tommy Boy TBLP 1001) IND

GREATEST HITS 8 98
KENNY ROGERS (Liberty LOO-1072) CAP

I’M SO PROUD
DENIECE WILLIAMS (Columbia FC 38622) CBS

BUILT FOR SPEED 698
STRAY CATS (EMI America ST-17070) CAP

TWANG BAR KING 896
ADRIAN BELEW (Island/Atco 7 90108-1) WEA

MIDNIGHT BLUE 896
LOUISE TUCKER

(Arista AL8-8088) RCA

PRIDE 896
ROBERT PALMER (Island/Atco 7 90065-1) WEA

THE FINAL CUT
PINK FLOYD (Columbia QC 38243) CBS

YOU CAN’T STOP ROCK ‘N’

ROLL 8 96
TWISTED SISTER (Atlantic 7 80074-1) WEA

ALL THE WAY STRONG
THIRD WORLD (Columbia FC 38687) CBS

OUTAHAND 898
CONEY HATCH (Mercury 812 869-1 M-1) POL 166

SCANDAL
(Columbia FC 38194) CBS 151 34

CHARLIE 898
(Mirage/Atco 7 90098-1) WEA 156

INFORMATION
DAVE EDMUNDS (Columbia FC 38651) CBS 149 19

UNTOUCHABLES 896
LAKESIDE (Solar/Elektra 9 60204-1) WEA 162 20

8 98

136 10

165 2

131 36

133 15

121 15

168 2

130 10

129 11

138 5

127 13

147 4

148 9

139 28

150 4

- 1

141 40

142 33

135 12

144 18

157 154

134 17

160 66

171 2

155 6

154 21

145 25

167 8

- 1

166 4

151 34

156 7

AMERICA (Capitol ST-12277) CAP 169

lALPHABETIZED TOP 200 ALBUMS (BY ARTIST)|

Human League 55

Hunter, Ian 141

Hyman, Phyllis 170

Idol, Billy 127

Iglesias, Julio 88

INXS 146

Iris, Donnie 198

Iron Maiden 43

Isley Brothers 71

Jackson, Michael 2

James, Rick 19

Jarreau 78

Jett, Joan 53
Joel, Billy 6

John, Elton 75
Jon and Vangells 173

Jones, Rickie Lee 113
Jonzun Crew 152
Journey 29,194
Kajagoogoo 100
Kansas 57

Kashif 121

King Sunny Ade 181

Kinks 44
Klugh, Earl 169
Knight, Gladys 50
Krokus 85

Lakeside 166
Lattisaw, Stacy Ill

Laws, Ronnie 106
Little River Band 198
Loverboy 15, 128

Madness 102

Madonna 176

Manhattans 110

Marley, Bob 126

Mary Jane Girls 80

M^e 84

Men At Work 27,64

Men Without Hats 14

Mendes, Sergio 76

Metheny, Pat 137

Midler, Bette 35

Midnight Star 36

Mills, Stephanie 129

Ministry 182

Moody Blues 28

Mtume 89

Murphy, Eddie 90

Naked Eyes 96

Nelson, Willie 92, 133, 190

New Edition 134

Newton-John, Olivia 82

Newton, Juice 123

Nicks, Stevie 7, 145

O’Bryan 199

O'Jays 177

Oingo Boingo 131

One Way 140

Osborne, Jeffrey 42

Palmer, Robert 158

Parker, Graham 95

Pink Floyd 159

Plant, Robert 9

Weeks
On

168 ERROR IN THE SYSTEM 898
PETER SCHILLING (Elektra 9 60265-1) WEA

169 LOW RIDE ege
EARL KLUGH (Capitol ST-12253) CAP

170 GODDESS OF LOVE 898
PHYLLIS HYMAN (Arista AL 8-8021) RCA

171 ONE NIGHT WITH A STRANGER698
MARTIN BRILEY

(Mercury 442 810 322-1 M-1) POL

172 THAT’S THE WAY LOVE GOES _
MERLE HAGGARD (Epic FE 38815) CBS

173 PRIVATE COLLECTION 898
JON AND VANGELIS (Polydor 813 174-1 Y-1) POL

174 FAREWELL TOUR 1198
THE DOOBIE BROTHERS

(Warner Bros. 9 23772-1 G) WEA
175 DIANA ROSS ANTHOLOGY 998

(Motown 6049ML2) MCA
176 MADONNA 898

(Sire 9 23867-1)WEA

177 WHEN WILL I SEE YOU AGAIN _
THE O'JAYS (Philadelphia Int’l FZ 385 18)CBS

178 WHAT BECOMES A SEMI-
LEGEND MOST? 898

JOAN RIVERS (Geffen GHS4007) WEA
179 HIGH LAND, HARD RAIN 898

AZTEC CAMERA (Sire 9 23899-1) WEA
180 NEMESIS 898

AXE (Atco 7 90099-1) WEA

181 SYNCHRO SYSTEM 898
KING SUNNY ADE AND HIS AFRICAN BEATS

(Mango/Island MLPS 9737) IND

182 WITH SYMPATHY 698
MINISTRY (Arista AL 6608) RCA

183 THE SONGSTRESS 898
ANITA BAKER (Beverly Glen BG 10002) IND

184 THE KEY 898
JOAN ARMATRADING (A8M SP-4912) RCA

185 WE’VE GOT TONIGHT 898
KENNY ROGERS (Liberty LO-51 143) CAP

186 GET NERVOUS 396
PAT BENATAR (Chrysalis FV 41396) CBS

187 AMERICAN FOOL 698
JOHN COUGAR (Riva RVL 7501) POL

188 FORTUNE 410 898
DONNIE IRIS (MCA-5427) MCA

189 25 #1 HITS FROM 25 YEARS 998
VARIOUS ARISTS (Motown 5-308ML) MCA

190 WILLIE NELSON’S GREATEST
HITS (AND SOME THAT WILL
BE)

WILLIE NELSON (Columbia KC 237542) CBS

191 SOMEBODY’S GONNA LOVE
YOU 898

LEE GREENWOOD (MCA 5403) MCA
192 THE WALK 599

THE CURE (Sire 9 23928-1B) WEA
193 THE GOLDEN AGE OF

WIRELESS 898
THOMAS DOLBY (Capitol ST-12271) CAP

194 ESCAPE
JOURNEY (Columbia TC 34708) CBS

195 THE LUXURY GAP 898
HEAVEN 17 (Virgin/Arista 8-8020) RCA

196 POWER AND THE GLORY
SAXON (Carrere BFZ 38719) CBS

197 IN OUTER SPACE 898
SPARKS (Atlantic 7 80055-1) WEA

198 THE NET 898
LITTLE RIVER BAND (Capitol ST-12273) CAP

199 YOU AND I 398
O'BRYAN (Capitol ST-12256) CAP

200 TOO TOUGH 898
ANGELA BOFILL (Arista AL 9616) RCA

9/17 Chart

- 1

159 22

158 15

153 20

- 1

164 8

152 10

170 17

- 1

173 13

163 24

- 1

- 1

178 8

174 16

- 1

172 32

186 29

179 45

188 73

176 12

175 17

184 106

101 21

183 7

182 26

192 112

180 17

191 14

187 23

190 16

185 30

197 35

Police 1

Ponty, Jean-Luc 119

Prince 30

Quarterflash 68

Quiet Riot 17

R. E.M 116

Richie, Kionel 72

Rivers, Joan 178

Robinson, Smokey 124

Rogers, Kenny 32, 153, 185

Ross, Diana 67, 175

Rufus & Chaka Khan 65

Ryder, Mitch 151

S.O.S. Band 62

Saxon 196

Scandal 163

Schilling, Peter 168

Seger, Bob 122

Shalamar 39

Spandau Ballet 59

Sparks 197

Springfield, Rick 47

Spyro Gyra 91

Stewart, Rod 58

Stray Cats 22, 155

Streisand, Barbra 136

Styx 77

Summer, Donna 25

Taco 20

Talking Heads 24

Tears For Fears 73

Third World 161

Tom Tom Club 61

Tosh, Peter 138

Toto 114

Tubes 105

Tucker, Louise 157

25 #1 Hits 189

Twisted Sister 160

Tyler, Bonnie 13

U2 52

Vaughan, Stevie Ray 37

Walsh, Joe 93

Wham! U.K 100

Whispers 97

Williams, Deniece 154

Y&T 108

Yaz 115

Young, Neil 40

Zapp 46

Zebra 45

ZZ Top 23

SOUNDTRACKS

Flashdance 3

La Cage Aux Folles 118

Mike's Murder 148 i,.;.

Return of the Jedi 104 &
Staying Alive 10



CmSSIFIEDS
CLASSIFIED AD RATE 35 CENTS PER WORD

Courvt every word including all words In firm name. Numbers in address count as one word. Minimum ad
accepted $10.00. CASH OR CHECK MUST ACCOMPANY ALL ORDERS FOR CLASSIFIED ADVERTIS-
ING. If cash or check is NOT enclosed with order your classified ad wilt be held for following issue pending
receipt of your check or cash. NOTICE — $203 Classified Advertisers (Outside USA add $78 to your pre-

sent subscription price). You are entitled to a classified ad of 40 words In each week s issue for a period of

one full year. 52 consecutive weeks. You are allowed to change your Classified each week if you so desire.

All words over 40 will be billed at the rate of 35c per word. Please count words carefully. Be sure your
Classified Ad Is sent to reach Hollywood publication office, 6363 Sunset Blvd, Los Angeles. C A 90028 by
Wednesday, 12 noon, of preceding week to appear in the following week's Issue.

Classified Ads Close WEDNESDAY

COIN M/fCHINES

DYNAMO POOL TABLES 4x8 - $1,000 each. 1/3 deposit
& balance C.O.D. I want to buy 22 Crownline Cig.
Machines in good condition. Henry Adams Amusement
Co. 1 14 South 1st. P.O. Box 3644, Temple, TX 76501.

WANT — Seeburgh LS2 and up. For Sale — Bally Dix-

ielands new 6 card bingo $1,995. Bally Six Card Bingos
used Stockmarket, Tickertape Bali. Wallstreet, Blue
Chip, Nashville, Hiflyer, Vido Games, Popeye, Pole Posi-

tion etc. Hi Lo Double Up Pokers brand new $1,595
Golden Mini Pokers $1,292. Corona winner Circle 6

Player Horse Game $2,995., Bally Slot Machines (used
for export), contact Hillside Gaming Corporation. 1422
North Broad Street, Hillside, New Jersy 07205 Tele —
(201) 926-0700.

MATA HARI-$695: Evel Knivel-$495; Strikes & Soares-
:$595: Airborne Avenger-$295; Atarians-$225; Dolly Par
ton, Getaway-$395; Thunderbolt-$395: Nugent-$695 Hot
Tip-S495; Wheels ll-$395: Sheets-$295: Racer-$295: M-4-
$495; Anti Aircraft-$295. MICKEY ANDERSON, INC P O
BOX 6369 ERIE, PA 16512 PHONE (814) 452-3207

FOR SALE: Pole Position $2595, Millipede $1395, Food
Fight $895, Xevious $1195, Quantum $1175, Arabian
$1125, Sinistar$1 125, Joust $1025, Bubbles $1 125, Jour-

ney $1725, Super Pac Man $875, Baby Pac Man $1395,
Burgertime $850, Ms Pac Man $1375, Ms Pac Man Mini

$1250, Pac Man $1125, Bump 'N' Jump $1095, Galaga
$1125, Kozmik Krooz'r $995, Bagman $1325, Mazer
Blazer Video Gun $1125, Cosmic Chasm $1195, Front

Line $1150, Jungle King $895, Donkey Kong $1195, Pop-
eye $875, Star Trek Cockpit Model $1325, Star Trek Up-
right $1225, Subroc 3D Upright $1095, Congo Bongo
$1025, Buck Rogers $895, Leprechaun/Desert
Race/Pirates Treasure (Moppet Videos) $925 ea, Whirly

Bucket (Skee Ball, Ticket Model) $1295, Grand Slam Flip-

per $925, 2-Player Marksman Ride (w/coin return) $875.
Call or write New Orleans Novelty Co., 3030 No. Arnoult

Rd., Metairie, LA 70002. NOTE: TOLL FREE NUMBERS:
In LA (800) 227-9383; Outside LA (800) 343-6224; Local

888-3500.

FOR SALE: Stock Markets. Ticker Tapes, and Hi Flyers.

We also carry a complete line of Bingos and Uprights. We
are also Distributors for Amstars Hold and Draw poker
games. Antique slots tor legal areas. Call Wassick Diet,

area code 304 - 292-3791. Morgantown, W. Va. 26505.

FOR SALE: One penny falls like new $4,000.00, Used OK
Bingo machines, used flippers, and video games. Write

for special prices. Also have five AMI Music M-1, and M-
11. With dollar bill acceptors. D. & P. MUSIC, 658 W.
Market St., York, Pa. Box 243 ZIP 17405. PHONE 717

—

848-1846.

FOR SALE: New and used Sircoma Draw Pokers, also

Status, Omega and Speak Easy, Draw Pokers, like new
Call (7 17) 248-961 1 Guerrini's, 121 1 W 4th St.. Lewistown,
PA 17004

REODRDS-MUSIC
FREE CATALOG: New York's largest and most complete

One-Stop specializing in OLDIES BUT GOODIES. Retail

stores and chains only. Write to: Paramount Records Inc..

1 Colonial Gate, Plainview, New York 11803.

NATIONAL RECORD DISTRIBUTION with promotion
for independent labels or artists. Best prices. Call, write

for details. 40 years in music industry. Genearai Broad-
casting Service, 38 Music Square East, Suite 216,

Nashville, TN. 37203 (615) 242-5001.

EXPORT CUSTOMERSl We have the best, the most
unique doorway to US product. Rock jewelry, patches,
buttons. You need, we have. SQUARE DEAL RECORDS.
Box 1002, Dept. CB. San Luis Obispo, CA 93406.

JUKEBOX OPERATORS — Wewill buy your used 45's —
John M. Aylesworth & Co., 9701 Central Ave.. Garden
Grove, Calif. 92644. (714) 537-5939,

FOR EXPORT: All labels of phonograph records, car-

tridges. cassettes. Also excellently priced selections of

close-outs. Nearly 30 years of personalized service to im-

porters world over. Wholesale only. DARO EXPORTS.
LDT. 1468 Coney Island Avenue, Brooklyn, NY 11230
Cable: EXPODARO. NEW YORK.

SERVICES
COIN M/1CHINE

ACE LOCKS KEYED ALIKE: Send locks and ',he key you
want them mastered to; $1.35 each, 10% D/C in lots of 100
or more, RANDEL LOCK SERVICE, 61 Rockaway Ave.,

Valley Stream, N.Y. 11580. (516) 825-6216, Our 49th year

in vending.

ON J4ZZ
(continued from page 18)

several months. Also kinij of ridiculous that while the piece allows that the trumpeter is

"arguably the most important of all living American musicians,” Eurythmics Annie
Lennox is on the cover based on the strength of one single. Miles didn't have much to

say, but it’s worth the $1.50 just to catch the story about the trumpeter airlifting a
broken Ferrari to Los Angeles just so it could be parked in front of his hotel. Now that’s

the stuff of legends . . . First albums under Windham Hill's new distribution deal with
A&M have just been released. Out now are “Shadowdance” by Shadowfax and "An
Evening With Windham Hill Live” featuring George Winston, Alex deGrassi, William
Ackerman, Michael Hedges, Liz Story, Scott Cossu, Darol Anger and Chuck Green-
berg.

fred goodman

WEA, EMI Confabs Stress Optimism
LONDON — The season of sales con-

ference continues with WEA and EMI.

WEA’s new chairman Bob Dickins was ex-

tremely optimistic. "We will wake up the

sleeping giant and it will be done with

music,” he said.

WEA’s U.K. market share had been
sustained with the successes of Chicago,

Shalamar, Fleetwood Mac, Echo and the

Bunnymen, George Benson, and Rod
Stewart.

Bob Dickins closed his speech with the

announcement of the signing of Aztec
Camera. The group’s debut album on in-

dependent Rough Trade has sold in excess
of 45,000. They have been widely tipped for

major successes.

Bob Dickins said the appointment of

Paul Conroy as sales and marketing direc-

tor brought a welcome A&R slant to the

company.
Director of U.K. A&R, Max Hole, then

spoke on WEA’s Liverpool connection. The
company now has five acts based in Liver-

pool including Wahl and Echo and the Bun-

nymen.
New releases from WEA will include a

new album from Elaine Paige and a new
album and single from The Pretenders.

Another long term signing, again from

Scotland, is the female duo Strawberry

Switchblade, who are currently in the

studios with producer Dave Balfe.

Paul Conroy described WEA’s three

main aims over the coming year as being:

To break new U.S. and U.K. signings; to

develop already established acts as major

artists worldwide; and "to let the public and

music business see the new enthusiasm

that this company has.”

The WEA Records salesman of the year

award was given to Martin Craig.

Cliff Richard made a special guest ap-

pearance at EMI’s sales conference in

Eastbourne. Details were revealed of his

new album Silver which is released on Cc-
tober 3.

The Silver album is also available in a

limited edition box set with a second album
Silver Rock ’n’ Roll, not available
separately. The advertising campaign for

Silver will coincide with Richard's 25th an-

niversary tour.

EMI new releases include albums from

Paul McCartney
,
Sheena Easton, The

Motels and Hot Chocolate. Albums plan-

ned for release in November and Decem-
ber include those by Duran Duran. The
Rolling Stones, Queen, Kraftwerk and Kim
Wilde.

Peter Jamieson, who is the new manag-
ing director of EMI, has taken over at a very

difficult time in the U.K. marketplace. He
condemns current marketing with free

gifts, and he would like to see the chart

return to being based on 7” only records.

He intends to make the resources of EMI
more openly available to smaller com-
panies for pressing and distribution, and
wants to play an active role in the BPI to im-

prove the industry’s image.

Looking to the future where the

proposed giant conglomerate of PolyGram
and WEA could entirely dominate,
Jamieson aamits his job is an enormous
challenge, but thinks "the biggest record

company in this country should be British,

and I am sure British artists will rally round

and decide that they will more naturally find

a home with a British company.”
The final conference this week was

Motown. The theme of this was centered

around the 25th anniversary celebrations.

Motown U.K. will be releasing especially

compiled albums inspired by its 25th an-

niversary television special. Product

previewed included the five-record set

‘The Motown Story’ narrated by Smokey
Robinson and Lionel Richie,

EAST COASTINGS
(continued from page 10)

Pittsburgh, originally won a jury case In a Pittsburgh Federal Court. Both parties ap-
pealed the case, the Factory seeking to overturn the verdict, and Kresky looking to get
his cash settlement upped. Now the parties have made an out-of-court settlement, with

Kresky receiving $72,500 from Electric Factory. The original Federal Court decision,
which included a permanent injunction against Electric Factory preventing them from
using their status in Philly as a leverage to gain acts in Pittsburgh, stands . . . Famous
brothers dept. Simon Townsend, brother to Pete, will have his album "Sweet Sound”
released by 21 Records on Qctober 17. The multi-instrumentalist kept production
duties in the family, delegating them to brother . . . MTV marked the end of an era this

past weekend when they debuted "Lick it Up” by Kiss, the band’s first public ap-
pearance without their trademark make-up . . . And speaking of make-up, I.R.S. group
Cosmetic — not to be confused with Lou Miami and the Cosmetics or Jamaaladeen
Tacuma’sKosmetIc — is making a change for the better: group leader Richard Mazda
has dropped the band’s name and will just use his own on an upcoming release.
Mazda’s first outing as Cosmetic was last year’s 12-inch "The Crack,” one of the best
synthesis of West Coast rock and urban dance . . . Look for a Crampps LP in Novem-
ber. The disc will be a compilation plus two new tracks. The band will also host I.R.S.’s

The Cutting Edge on — you guessed it — Halloween . . . The Beat spin-off General
Public is presently finishing their demos . . . Specialty videos: Chicago indie Alligator

Records has completed production of their first video, featuring Windy City R&B band
Big Twist & The Mellow Fellows. Meanwhile, reggae label RAS Records has a new
video of toaster team Michigan & Smiley. We’d also like to add that RAS has the class
message machine tape on their phone featuring Eek-A-Mouse.

fred goodman

POINTS WEST
(continued from page 10)

U.S., arriving in New York during early November and showing up in L.A. sometime
around Christmas ... If you think the single of The Tubes’ “Monkey Time" sounds dif-

fernt than the album track, you’re right. Martha Davts, who sang the tune with Fee
Waybill on the LP “Inside Qutside" seemed to feel releasing The Tubes’ song might

conflict with plans to put out a single from her new Motels LP. After heated debate, the

song was recut, with Capitol taking off Martha’svocal and replacing it with thecrooning

of Michelle Grey, who accompanies The Tubes in concert. In addition, all future pres-

sings of "Inside Qutside” will contain the Waybill-Grey substitute version instead of the

original Waybill-Davis duet . . . The Robert Cray Band just signed a long term

worldwide booking contract with Rosebud Agency. Cray put together the Otis Day and
the Knights review featured in the National Lampoon flick, Animal House . . . Paul S.

Caruso, director of Hollywood’s Museum of Rock Art, is sponsoring a drive to have a
Beatles sidewalk star placed on the Chamber of Commerce’s “Walk of Fame.” . . . The
Music Publisher’s Forum will sponsor a panel discussion about various music industry

topics at its Sept. 27 meeting. A number of top A&R execs including Gary Gersh, Neil

Portnow, Terri Muench and Tom (“Call me Mr.") Zutat are scheduled to appear on the

panel. For more information call Terry at 213/469-8731, ext. 340 . . . After hearing the

Andrews SIsters-ish Step Sisters performing at West Hollywood's Nucleus Nuance,
Linda Ronstadt asked the group to perform with her at upcoming gigs here and in

• Manhattan . . . Kiss clones Motley Crue is holding a listening party for its sophomore

j

(and sophmoric) LP “Shout At The Devil” at the sleazy Kit Kat Kiub on Santa Monica

j

Blvd. Sept. 20. Jeffrey ressner

MTV Plans Massive Asia Cabieeast Dec. 6
LQS ANGELES — MTV is set to present
Asia in a live, stereo, international
cabieeast from the Budokan arena in

Tokyo, Japan, on December 6 at 11 p.m.

Eastern Standard Time. Featured on the

program will be a documentary on the

band, and live backstage coverage before

and after the show hosted by an MTV video

jockey.

Three different satellites will transmit the

performance to an international audience,

and the performance is scheduled to be

simulcast to radio stations worldwide by

Westwood One.

4
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AROUND State Sales’ President Dave
Koenigsberg Dies In Baltimore

THE ROUTE
by Camille Compasio

Tradesters from all over the country

traveled to Baltimore September 1 1, to

pay their last respects to David Koe-
nigsberg, president and founder of

State Sales & Services, who died on Sep-

tember 7. He had been ill for the past few

months but continued to maintain a

regular business schedule until the final

weeks before his death. He was an excep-

tional man, well liked and highly regar-

ded in the coin machine industry. Bally

Midway’s director of sales Larry Berke, a

close personal friend, was especially sad-

dened by Dave's passing. “The industry

has lost one of its finest . . . and 1 have

lost a very dear friend,’’ he said. Larry

was present at the funeral services. Cash

Box would like to express condolences to

Anita (Mrs. Dave) Koenigsberg, her son

Steve and the entire Koenigsberg family.

Notes from the AMOA office. Ad-
vance registration for AMOA Expo ’83 is

running very well, according to executive

veepee Leo Droste; and the same can be

said for hotel accommodations, as repor-

ted by the association’s Housing Bureau.

Based on these accounts, Leo guesti-

mates that attendance should hit around

10,000 this year. About 400 banquet

reservations have been confirmed as

of this moment, which is another good
(continued on page 32)

CHICAGO — David Koenigsberg, president

of State Sales & Service Corp. in Baltimore,

Maryland, died on Wednesday, September 7.

He had been terminally ill for the past few

months but remained active in his business un-

til a few weeks before his death. He would
have celebrated his 74th birthday in late Sep-

tember.

distributorships; ultimately opening a branch
office in Chester (Richmond) Virginia. His

son, Steve, who has been actively involved in

the operation of State Sales, will assume the

presidency.

A successful businessman and a warm, car-

ing individual, Dave Koenigsberg will be mis-

sed by his multitude of friends, colleagues and
associates in the coin machine industry, many
of whom were present at funeral services, Sep-

tember 1 1 , at Sol Levinson Bros, funeral home
in Baltimore.

Survivors include his wife, Anita; sons

Steve, Herbert and Colonel Edward
Koenigsberg and six grandchildren.

Dave, as most people in the industry affec-

tionately referred to him, was one of the

original founders of State Sales some thirty-

one years ago. He was a major force in the

company's development over the past three

decades into one of the industry’s most noted

ITC ‘GAMES’ Computer System
Previewed At WAMO Conference
CHICAGO— A highlight of the recently held

Wisconsin Amusement and Music Operators

conference (8/ 19-21 ) in Cable, Wisconsin, was

a demonstration of computers and their ap-

plication to the amusement machine business.

Among the units featured was the ITC
“GAMES” computer system, which is

designed to meet the needs of the route

operator, and demonstrated by Hanson/ITC
president Ray Hibarger.

“Ask a question or specify a commission

split which the GAMES program does not

handle and receive a prize,” was Hibarger's

opening statement, to dramatize the system's

capabilities. Only one prize was awarded and
GAMES is already being modified to answer

that question.

Hibarger used this technique to show just

how many questions arise every day for the coin

machine operator who requires “at his finger-

tips" information. “Once an operator’s route

grows to a certain size, he can no longer store

enough information in his head to make
sound business decisions," heexplained. “Our
GAMES program has been designed with full

realization that there are distinctions between

each location and each piece of equipment on

(continued on page 32)
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INDUSTRY NEWS
AROUND
THE ROUTE
(continued from page 31)

early sign, since showtime is still about a

month and a half away. However, Leo

asked us to remind those, who have not

already done so, to secure their advance

registration and housing accommoda-
tions post haste. If, perchance, you have

misplaced any of the necessary forms

contact AMOA immediately at 312-654-

2662 . . . Keynote speakers at the general

membership session and business

meeting on Friday (10/28) will be Sen.

Edward Zorinsky of Omaha and Rep.

John Breaux (D-Louisiana). The grand

opening of the exhibit, complete with rib-

bon cutting ceremony and all, will take

place immediately following this meeting

— and don't be surprised if the mayor of

New Orleans or other dignitaries are pre-

sent. AMOA is currently working

towards this end . . . Incidentally, with

regard to Sen. Zorinskv’s proposal (Bill

S. 1734) to establish a $50 one-time only

licensing fee on new jukeboxes (Cash

Box, 9/10/83), AMOA is totally suppor-

tive of this measure and has been working

closely with the senator's office to

provide whatever data is needed. Need-

less to say, fingers are crossed that this

bill will be passed . . . AMOA is currently

finalizing plans for an Education Foun-

dation, which would be a completely

separate tax exempt organization incor-

porating some of the association’s

current programs, among which would

be a Wayne E. Hesch Memorial

Scholarship. Full details will probably be

revealed at Expo '83.

Venture Line, Inc. of Phoenix, Arizona

recently released two new conversion

kits, “Espial,” which is based on an air

combat theme, and “Super Rider,”

which focuses on an exciting motorcycle

run. The firm is currently offering a “two

for one” promo, details of which may be

obtained by calling the toll free number
800-528-1442.

Welcome to Chicago. Jerry Reaves,

formerly manager of Southern Dis-

tributing in Orlando, Florida, hasjoined

Rock-Ola Manufacturing Corp. in the

position of director of sales and

marketing. Jerry has already settled into

his new office and is now in the process of

establishing residence in the Windy City

area. We’re pulling for a mild winter this

year, Jerry, just to help you get ac-

climated.

BROTEN PUCKS WITH CHEXX — Professional hockey player

Neal Broten recently joined forces with Hanson Distributing Com-
pany to promote the firm's “I.C.E. Chexx" coin-op hockey game.
The sports pro will be involved with a national campaign that in-

cludes competitions in several major cities around the U.S., and
Broten will be making public appearances and challenging players

during the tournaments. Pictured here (l-r) is Broten with Hanson’s
vice president Kirk McKennon, and posing behind one of the games.

Two New Models Are Introduced

For Data East Cassette-Activated

Interchangeable/Multi Kit Systems
CHICAGO — Data East Inc. has introduced

two new models for its Interchangeable Game
System and Multi Conversion Kit, namely,

“Cluster Buster” and “Pro Bowling.”

“Cluster Buster” is a game of strategy,

enhanced by three dimensional graphics and

calling for intense player involvement in an at-

tempt to guide a fast moving, ricocheting ball

off the joystick-controlled “Bouncer” in order

to dislodge groups of objects and make them

fall to gain bonus points. Caution must be ex-

ercised. however, since the objects can also

crush the “Bouncer.”

In the process, the player must be aware of

vicious falling tarantulas and deadly holes in

the roadbed, and must avoid letting the boun-

cer contact the converging objects. The action

is fast and addictive and is presented in

brilliant, three dimensional graphics.

Bonus Points

For added challenge, there are more than

thirty different patterns available to players

with advanced video game skills. Cluster

Buster awards bonus points for hitting “Mr.

Grapo," who is trapped in one of the colorful

patterns, or for seventeen consecutive hits of

the ball with the “Bouncer.”

Another interesting feature of the game is

an “Angle Change” button which directs the

flight of the ball in a more horizontal direc-

tion, allowing the player to build high scores

by knocking down large segments of the con-

verging objects. An “Up” button permits the

player to raise the ceiling of objects before

they close-in and extinguish the “Bouncer.”

“Once the player understands the objects of

Cluster Buster, the game becomes a pleasant

obsession,” commented Edrick Haggans of

Data East. “The test results have been great in

both arcade and street locations.”

Strikes, spares, splits, hooks, curves and
straight balls are all part and parcel of the

“Pro Bowling” game, which is patterned af-

ter the popular sport.

Designed for the company's exclusive In-

terchangeable Game System and Multi Con-
version Kits, Pro Bowling provides the action

and excitement of tournament bowling in a

dynamic new video game. The player has total

control over the action of the ball and, by

moving the joystick, controls the line the

bowler uses to roll the ball for straight rolls or

varying degrees of curves or hooks. Power of

the roll is selected by the use of the “Action

Button,” which corresponds to a power bar

that changes from minimum to maximum
power.

The graphic treatment of the ball striking

the pins really holds the key to Pro Bowling.

The player lines up the bowler, selects the

speed and direction of the ball, and then

throws the ball down the alley towards the

pins. Just before the ball strikes the pins, the

screen switches to a top-down view and allows

the player to see the ball crashing through the

pins in a three dimensional effect, for more
thorough player involvement.

Bonus Frames

The game consists of five frames with extra

halls awarded for a strike or spare in the last

frame. Bonus frames are given for every strike

or three spares. A skillful player can bowl ten

complete frames, just as in real bowling, and if

the score is over 220, can be awarded five ad-

ditional bonus frames.

As noted by Mark McClesky, vice

president-sales, “Many of our Interchange-

able Systems are in street locations and our

test results in this type of location have been

super. Bowling’s not a fad, so the game has

great staying power, tool”

Further information may be obtained

through factory distributors or by contacting

Data East Inc., 470 Gianni St., Santa Clara,

California 95050.

ITC ‘GAMES’
Computer System
Previewed At
WAMO Confab
(continued from page 31)

the route.”

Len Sandok, product manager of ITC, gave

a slide presentation featuring some of the

many reports which can be conveyed by the

GAMES program.

The apparent interest of operators in route

computerization was evidenced by the high at-

tendance at this seminar.

Hibarger and Sandok will be displaying

GAMES at the upcoming AMOA convention

in New Orleans and will once again challenge

operators to come up with a question

GAMES cannot answer.

Further information about the system may
be obtained by contacting Hanson/ITC at

612-884-6604 in Bloomington, Minnesota.

Starcade VidGame
Show Suocossful
LOS ANGELES — A first run syndicated t

television show called ‘Stargate” that

into the video arcade industry has

60% of U.S. teievision households for the

coming fall season. *

The show, distributed by Turner
Program Services, a syndication arm of'*'

T urner Broadcasting System, Inc., is being .

cleared in 40 markets nationwide, in- TU'r?

eluding 15 of the top 21. Los Angeles,

Chicago, San Francisco, Boston, Detroit, ['’

Cleveland and Dallas are among the

markets where “Starcade" can be seen.

To constantly update and enhance the

program’s content, producers James
Caruso and Mathis Arthur of JM Product-

tion Company in San Francisco, haveA^T
worked closely with the video game
manufacturers. Game action features

competition on five of the most current ['

video arcade pieces in the industry.
^

According to TPS Board Chairman ;

Henry Giiiespie, “Starcade” serves as a “I

national showcase for video game
manufacturers and their latest develop-

ments in video arcade entertainment.

“We knew ‘Starcade’ had the formula to

attract the hard to reach young audiences J

when we reviewed the demographics,’’^
Gillespie said. “We kept track of ‘Star-

cade’s performance . . .
paying close at- Ir

tention to how well it fared during its 8:35^';

a.m. Saturday time period. From June to™^

July, Starcade posted a 100% increase in
j

both rating and share (on Saturdays).’’ h j

Hosted by veteran game show per-

sonality Geoff Edwards, “Starcade” is*^

taped in front of a live studio audience in

San Francisco. The set is designed to
''

resemble a video “grid,” with a huge ).

assortment of arcade games placed^!
throughout the area. Two high-rated oppo-
nents compete in game action and quizzes *;

to determine who is the master of the video
1

amusements.

Konami Opens First

American Office

LOS ANGELES — Konami, the video
software firm which created such games as
Frogger and Super Cobra, opened Its first

American office in Torrance, CA and plans

to release its first product from that loca-

tion in late September.
Konami’s first marketing effort here is a

conversion kit of its top-earning game,
“Time Pilot.” Coin-op and home game
software are the main products the com-
pany intends to manufacture for the United
States and Canadian markets.

C4SHBO<

The Weekly Trade
Journal.
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IPromo Stickers

From AGMA
CHICAGO — Responding to the growing

popularity of colorful stickers among mem-
bers of the under- 15 set, the Amusement
Game Manufacturers Association has

targeted its latest public relations effort at this

audience. In capitalizing on the fad, AGMA’s
intent is to promote the benefits of video

games not only to the young people but to the

parents and adults as well, who will also see

I and read the message on the stickers.

AGMA’s circular stickers are designed in a

starburst motif with the words VIDEO
GAMES in the center and the surrounding

copy reading: The First Step To Computer
Literacy. The colors pink and purple were

selected as the favorite colors of the young
video game players polled. These stickers will

be distributed at trade shows, charity events

and other appropriate occasions. They are

available at no cost to AGMA members.

Further information may be obtained by

contacting AGMA at 205 The Strand, Suite 3,

Alexandria, Virginia 22314 or phoning 703-

548-8044.

Congressman Ireland

To Conduct AMOA
Education Seminar
CHICAGO — Representative Andy Ireland

(D-Florida), a four-term member of Con-
gress, representing Florida’s Tenth District

which stretches from Polk County in Central

Florida to Manatee County on the Gulf of

Mexico, will conduct the AMOA Education

Seminar at this year’s convention, focusing his

presentation on the unique concerns and

challenges facing small businessmen in to-

day’s economic environment.

In a talk entitled “Risk Taking and Entre-

preneurship" Rep. Ireland will present an

overview of the state of small business and

discuss legislative issues that effect this seg-

ment of the business community.

Ireland has long been interested in the con-

cerns of small businesses and when first elec-

ted to Congress in 1976 sought a seat on the

House Small Business Committee. In 1980 he

became chairman of the Subcommittee on Ex-

port Opportunities and Special Business

Problems.

The Congressman, who believes ‘small

business is the nation’s job creator and source

of free enterprise leadership," initiated the

Small Business Regulatory Act, which was

signed into law in 1980 and upheld in a U.S.

District Court in April of 1983. The law re-

quires bureaucracies to access the impact of

their regulations on small business, and if they

are adverse, to exempt small business or

amend the regulation.

Ireland also serves on the House Foreign

Affairs Committee and sits on the Asian &
Pacific, Europe and Middle East Subcom-
mittees.

A native of Cincinnati, Ohio, he attended

Yale University and the Columbia Graduate

School of Business.

His presentation at the AMOA Exposition

will be held on Saturday, October 29 during

the hours of 9 a.m. until 1 1 a.m.

AHHOAEXPOSITIOIV 1983
. . . *‘ReflectiiigA Proud Industry** . .
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OCTOBER 27-30, AMOA EDUCATION PROGRAMS
OCTOBER 28-29-30, INTERNATIONAL EXPOSITION

AMOA's International Trade Show for Coin-Operated

Games. Music and Allied Products

Data East Distribs

Meeting Focuses
On Laser Disc
CHICAGO — Data East USA, Inc. of Santa

Clara, California, hosted a highly successful

product showing for its distributors, August
14 and 15, at the Red Lion Inn in San Jose.

California, a main purpose being to introduce

the firm's new laser disc game, “Bega’s Bat-

tle." Also unveiled were three new games for

use in the Data East Interchangeable System,
namely. “Cluster Buster," “Pro Bowling" and
"Pro Soccer" plus the firm’s new
numerological fortune telling game
“Destiny."

Company president Robert E. Lloyd of-

ficiated at the unveiling of the “Bega’s Battle"

laser disc game. Distributors present were able

to get a first hand impression of the laser

graphics by means of video monitors spaced

around the room, following which Lloyd went

into more detail about the game. He stressed

the fact that it is a “game to play," a

“challenge to the best players because of its

long lasting game play and laser disc story

line." He told distributors that there were

several ways to present laser disc games with

today’s technology. The first, he said, is

similar to Cinematronics’ “Dragon’s Lair,”

where you “use a button with memory and

timing which goes from one cartoon frame to

another." His second example was Sega’s

“Astron Belt" where “P.C. board graphic

overlays interface with the laser disc system."

The third way, he noted, is the way Data East

does it; and that is to have a laser backdrop

with a story line pulling the player through

graphic overlays which are a game in itself.

Lloyd also explained Data East’s use of a

Sony commercial laser disc, built for in-

dustrial use rather than the home version laser

disc. Lloyd concluded by showing the dis-

tributors the full impact of the Data East game
with over 40 different screens of laser images

which appear throughout the Bega’s Battle

game.

At the conclusion of the meeting, Mark
McCleskey. vice president-sales, thanked dis-

tributors for attending and presented each

with a take-home gift.

For more information about the play action

and story line of Data East USA’s “Bega’s

Battle" laserdisc-controlled amusement
game, turn to page 34 of this week’s Cash Box.

Further details can be gleaned by calling the

manufacturer in Santa Clara, California at

(619) 727-4490 or toll free at (800) 538-5129.

Jack L. Phillips

Valley Names Jack Phillips

CHICAGO — Jack L. Phillips, veteran

recreation products executive, has been ap-

pointed by The Valley Company of Bay City,

Michigan as the firm’s representative in five

states and two metropolitan areas. He will be

responsible for sales of Valley home pool

tables. Bumper Pool tables and one and two-

piece cues in the states of Wisconsin. Illinois,

Indiana, Ohio and Michigan, and in the

metropolitan areas of Minneapolis-St. Paul

and St. Louis. Phillips will be headquartered

in Delavan, Wisconsin.

“With the growing swing back to ‘skill’

games anticipated by the coin industry plus in-

creases projected for housing starts, we believe

a bull market in home tables is on the way,”

stated Chuck Milhem, president of Valley.

“We brought Jack Phillips on board because

we think his long experience in the marketing

of top-of-the-line recreation products will put

us in an excellent position to take full advan-

tage of this turnaround. He’s a rare individual

with a full understanding of both our product

line and the unique aspects of the home table

business."

Phillips has more than twenty years ex-

perience, both managerial and on-the-line, in

the selling, marketing and promotion of

billiards, bowling, swimming pool and general

sporting goods products for such companies

as Rawlings. Ajay and Ebonite. He holds a

masters degree from the University of Illinois,

is married and is the father of five children.
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New Equipment

‘Bega’s Battle’ Laser Disc

Data East USA, Inc. has scheduled
mid-September delivery of its first laser

disc game, "Bega’s Battle," which is

based on a feature iength animated
movie and features briiiiant laser disc

backgrounds with super imposed P.C.

generated game play characters. The
theme focuses on "Bega,” the super be-

ing, in his battie against the dark forces

to save the earth and mankind from

destruction.

The story line unfoids through more
than 40 different interactive laser-

generated screens with the introduction

of a host of joystick-controlled charac-

ters who help Bega in his crusade.

Bega’s friends include Luna, who has
the power to call and transform or-

dinary human beings into supernatural

forces; Joe, the activator of a Protective

Barrier which wards off attack; Sony,

who has the ability to teleport to the

safety of other screens; and the Indian,

with his powerful ability to defend and
attack.

Unlike other laser-based games,
Bega’s Battle gives the player total con-

trol of the P.C. -generated characters

with a level of playability not attained in

the past, as noted by company presi-

dent Robert E. Lloyd.

Another first from Data East USA in

the emerging technology of laser

games is the use of a Sony Industrial

Quality Laser Disc piayer. “While the

decision to go with the Sony unit in-

volves a higher initial cost to the

operator, the reduced downtime of the

heavy duty disc player, coupled with the

game’s high revenue potential, will

offset the higher cost," stated Lloyd. A
further asset, as he pointed out, is the

availability of the national Sony Service

Network in maintenance of the disc

player.

Mark P. McCleskey, vice president-

sales, said “Bega’s Battle should be the

next laser disc game to bring players

back into the arcades and game
rooms."

Data East USA distributors ex-

pressed their confidence in Bega’s Bat-

tie by placing large orders at the firm’s

recently held distributors’ meeting.

Further information may be obtained
through factory distributors or by con-

tacting Data East USA, Inc., 470 Gianni

St., Santa Clara, CA 95050.

‘Vid Juke’

In appearance, the Star Gaze "Video

Jukebox” looks like a video game, only

instead of the usual video-related play

elements it offers patrons the sight and

sound of music, as well as other audio

entertainment such as sports, humor
and topical events.

The unit will accommodate up to 48

record selections, is equipped with a

powerful base-reflex 55 watt speaker

system and contains a microprocessor

controlled selection panel, featuring

track indicator and play selection. It has

a 19” color video monitor and a com-
mercial quality video cassette player

using VHS cassettes for optimum per-

formance. As the record plays its visual

reproduction is being projected on the

screen, giving the effect of viewing a live

performance.
The “Video Jukebox” has a built-in

Ardac dollar bill validator and the num-
ber of tunes to be played can be pro-

grammed as desired (2, 3, 4 or 5 for one
dollar). The machine has an electronic

counter to record all cash income.

The dimensions of the ’’Video

Jukebox” are 79" high, 23” wide and 23”

deep. Further information may be ob-

tained by contacting Star Gaze Video,

1927 E. Red River, Suite 200, Victoria,

TX 77901 or phoning 512-572-4692.

Air Combat Disc
Mylstar Electronics, Inc. is intro-

ducing its first laser disc coin-operated

game called "M.A.C.H. 3,” which will be
available in both a cockpit style and a

standard upright model. The new
game, an in-house creation by the

Northlake, Illinois based company, is

the product of over eighteen months of

development.

With an exciting air combat theme,

M.A.C.H. 3, which stands for Military Air

Command Hunter, offers two games in

one where the player can choose to be
either the "fighter pilot” or the "bom-
ber.”

The pilot motif provides the realism

of actually flying a plane with the sky

and scenic surroundings in full view on

the screen, as the player attempts to

shoot down the computer enhanced
targets while avoiding heated ground
fire and enemy aircraft. Ultra fast speed
prevails throughout the game action.

In the bomber choice, the scene ap-

propriately focuses down below with

the player releasing bombs at strategic

targets and trying to avoid being hit.

The game abounds in combat action

and the outstanding flying scenes, so

realistically portrayed on the screen,

are an added enhancement.
M.A.C.H. 3 has a number of operator

options for location adjustability, longer

earning potential, convertibility, and
contains a most advanced and reliable

laser disc and micro-computer elec-

tronics. It is scheduled for shipmentthis

coming October.

Further information may be ob-
tained through factory distributors or by

contacting Mylstar direct at 165W. Lake

St., Northlake, IL 60164.

New Tron Piece

Tom Bennett of Bismarck Amuse-
ment in Bismarck, ND picked up
one Discs of Tron for his shopping
center arcade, which houses about 40
pieces. He told Cash Box that in the first

seven days the game became his num-
ber one piece, outearning and dethron-

ing his previous hit game. What do
players like most about it, we asked
Tom? "It’s massiveness . . .great sound
. . . dramatic lighting . . . the environ-

mental cabinet which allows players to

stand up and realize the full impact of

the play experience!” he replied.

Further information about the
availability of Discs of Tron may be ob-
tained through factory distributors or by
contacting Bally Midway, 10631 Ble-

mont, Franklin Park, IL 60131.

“Discs of Tron is an outstanding ar-

cade piece,” noted John Trucano, presi-

dent of J-Mak Distributors Inc. of

Deadwood, SD. "From my point

of view the game has to be a stopgap
game that is definitely worth buying, un-

til the industry perfects the laser.”

Trucano told Cash Box that the game
ranked in the “top three” in terms of

earnings and popularity, at the recent

South Dakota State Fair in Huron, SD
where a lineup of 80 games were
featured, 65 of which were brand new
pieces. The top three, during the six-

day run of the fair were Dragon’s Lair,

Star Wars and Discs of Tron (not

necessarily in that order, on a daily

basis).

M. Kramer Gets Order
Halting Games ‘Copiers’

CHICAGO — M. Kramer Mfg. Co. of

Lakewood, N.J., has obtained a restraining

order against Lynch Enterprises, Drews Dis-

tributing Co. and Hugh Andrews, all of South

Carolina, requiring them to stop manufactur-

ing, selling or distributing illegal copies of the

company’s “Hi-Lo Double Up Joker Poker

Game" or any other games that infringe upon
copyrights held by M. Kramer Mfg. Co.

Kramer further advised that after a one-day

hearing on June 29, Judge G. Ross Anderson

of the Federal District Court of South

Carolina continued the restraining order,

which he originally issued on June 8. The or-

der is binding upon, among others, “all per-

sons acting on behalf of the defendants and all

persons in active concert and participation

with them."
Jeremiah Dooley, vice president and

general manager of Kramer, along with

Robert Battaglia, vice president of research

and development, who is also the designer of

the Hi-Lo Double Up Game, testified at the

trial.

Following the trial, Dooley stated that M.
Kramer Mfg. Co. intends to protect its

copyrights through criminal and civil prosecu-

tion to the full extent of the law and that any

games sold in violation of this injunction

could be subject to confiscation.

New Promo Items

From Business Builders

CHICAGO — Business Builders of Cuper-

tino, CA is currently offering a new promo-

tion item which is geared to students,

who are returning to school after summer
vacation and adults as well. Pencils, in bright

rainbow colors with fun designs are among the

latest “collectables" for youngsters and peo-

ple of all ages and can be very effective promo-

tion items for locations, according to Carol

Kantor, president of Business Builders.

“With your location name and ad message

on them, pencils make an excellent low cost

item to give out to your customers as a special

prize or just as a thank you gift," Ms. Kantor

explained. "As they are used, your message

will be seen over and over again extending the

advertising value even further."

These promotion pencils, brightly colored

from the tip to the eraser, include a six line ad-

vertising message boldly printed in the yellow

cent(;r area, and can be made to custom

specifications in about two weeks. A number
of specially designed styles are available.

Further information may be obtained by

contacting Business Builders, 10381 S. De
Anza Blvd., Suite 209, Cupertino, CA 95014

or phoning (408) 446-4400.

Lir*

OILEND4R
1983

Sept. 23-25; Wyoming Candy, Tobacco,
Coin Vendors Assn., state convention;

Hitching Post Inn; Cheyenne.

Oct. 13-16: NAMA National Convention;
annual convention; McCormick Place;

Chicago, ill.

Lv»

Sept. 28-29; JAMMA (formerly JAA);
Tokyo Distribustion Center; Tokyo,
Japan; annual trade show.

4

Oct. 28-30: Amusement & Music Operators
Assn.; annual exposition; The
Rivergate; New Orieans, La.

Nov. 3-6: Nationai Home Eiectronics Show;
Arlington Park Exposition Haii;

Arlington Heights, Hi. (Chicago >

C'
;

X

Suburb).

Nov. 18-20; iAAPA national convention;

The Rivergate; New Orleans.
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POP COUNTRY BMCK CONTEMPORARY
1 THE SAFETY DANCE 1 DON’T YOU KNOW HOW MUCH 1 LOVE YOU 1 COLD BLOODED

MEN WITHOUT HATS (Backstreet/MCA BSR-52232) RONNIE MILSAP (RCA PB-13564) RICK JAMES (Gordy/Motown 1687GF)

2 EVERY BREATH YOU TAKE 2 BABE, WHAT ABOUT YOU 2 JUST BE GOOD TO ME
THE POLICE (A&M 2542) CRYSTAL GAYLE (Warner Bros. 7-29582) THE S.O.S. BAND (Tabu/CBS ZS4 03955)

3 SWEET DREAMS (ARE MADE OF THIS) 3 WHY DO 1 HAVE TO CHOOSE 3 FREAK-A-ZOID
EURYTHMICS (RCA PB-13533) WILLIE NELSON (Columbia 38-03965) MIDNIGHT STAR (Solar/Elektra 7-69828)

4 PUTTIN’ ON THE RITZ 4 PARADISE TONIGHT 4 DON’T YOU GET SO MAD
TACO (RCA PB-50727) CHARLY McClain & MICKEY GILLEY (Epic 34-04007) JEFFREY OSBORNE (A&M 2561)

5 TELL HER ABOUT IT 5 FLIGHT 309 TO TENNESSEE 5 1 CAN MAKE YOU DANCE (PART 1)
BILLY JOEL (Columbia 38-04012) SHELLY WEST (Warner/Viva 7-29659) ZAPP (Warner Bros. 7-29553)

6 LAWYERS IN LOVE 6 NOBODY BUT YOU 6 TONIGHT 1 CELEBRATE MY LOVE
JACKSON BROWNE (Asylum 7-69826) DON WILLIAMS (MCA-52245) PEABO BRYSON/ROBERTA FLACK (Capitol B-5242)

7 MANIAC 7 NEW LOOKS FROM AN OLD LOVER 7 GET IT RIGHT
MICHAEL SEMBELLO (Casablanca/PolyGram 812 516-7) B.J. THOMAS (Cleveland InI'l/CBS 38-03985) ARETHA FRANKLIN (Arista ASi-9034)

8 DON’T CRY 8 HOW COULD 1 LOVE HER SO MUCH 8 DEAD GIVEAWAY
ASIA (Geffen 7-29571) JOHNNY RODRIGUEZ (Epic 34-03972) SHALAMAR (Solar/Elektra 7-69819)

9 (SHE’S) SEXY -F 17 9 WHAT AM 1 GONNA DO 9 ROCKIT
STRAY CATS (EMI America B-8168) MERLE HAGGARD (Epic 34-04006) HERBIE HANCOCK (Columbia 38-04054)

10 CHINA GIRL 10 SOMETIMES 1 GET LUCKY AND FORGET 10 IS THIS THE END
DAVID BOWIE (EMI America B-8165) GENE WATSON (MCA-52243) NEW EDITION (Streetwise SWRL 1111)

11 TOTAL ECLIPSE OF THE HEART 11 SCARLET FEVER 11 YOU’RE NUMBER ONE (IN MY BOOK)
BONNIE TYLER (Columbia 38-03906) KENNY ROGERS (Liberty P-B-1503) GLADYS KNIGHT & THE PIPS (Columbia 38-04033)

12 HUMAN NATURE 12 LADY DOWN ON LOVE 12 PARTY TRAIN
MICHAEL JACKSON (Epic 34-04026) ALABAMA (RCA PB-13590) THE GAP BAND (Total Experience/PolyGram TE02O9)

13 PROMISES, PROMISES 13 HOLD ON I’M COMIN’ 13 SHE WORKS HARD FOR THE MONEY
NAKED EYES (EMI America B-8170) WAYLON JENNINGS & JERRY REED (RCA PB-13580) DONNA SUMMER (Mercury/PolyGram 812 370-7)

14 KING OF PAIN 14 ISLANDS IN THE STREAM 14 CHOOSEY LOVER
THE POLICE (A&M 2569) KENNY ROGERS & DOLLY PARTON (RCA PB-13615) THE ISLEY BROTHERS (T-Neck/CBS ZS4 03994)

15 SHE WORKS HARD FOR THE MONEY 15 TOO HOT TO SLEEP 15 HIGH-RISE
DONNA SUMMER (Mercury/PolyGram 812 604-7) LOUISE MANDRELL (RCA PB-13567) ASHFORD & SIMPSON (Capitol B-5250)

16 TRUE 16 YOU’VE GOT A LOVER 16 HOW DO YOU KEEP THE MUSIC PLAYING
SPANDAU BALLET (Chrysalis/CBS VS4 42720) RICKY SKAGGS (Epic 34-04044) JAMES INGRAM AND PATTI AUSTIN

17 STAND BACK 17 LET’S GET OVER THEM TOGETHER (Qwest/Warner Bros. 7-29618)

STEVIE NICKS (Modern/Atco 7-99863) MOE BANDY & BECKY HOBBS (Columbia 38-03970) 17 CRAZY
18 MAKING LOVE OUT OF NOTHING AT ALL 18 NIGHT GAMES MANHATTANS (Columbia 38-03939)

AIR SUPPLY (Arista ASI 9056) CHARLEY PRIDE (RCA PB-13542) 18 MIRACLES
19 FAR FROM OVER 19 HEY BARTENDER STACY LATTISAW (Cotllllon/Atco 7-99855)

FRANK STALLONE (RSO/PolyGram 815 023-7) JOHNNY LEE (Full Moon/Elektra 7-29605) 19 YOU BROUGHT THE SUNSHINE (INTO MY
20 HOT GIRLS IN LOVE 20 WILD MONTANA SKIES LIFE)

LOVERBOY (Columbia 38-03914) JOHN DENVER/EMMYLOU HARRIS (RCA PB-13562) THE CLARK SISTERS (Westbound/Elektra 7-69810)

21 ROCK OF AGES 21 I’M ONLY IN IT FOR THE LOVE 20 AIN’T NOBODY
DEF LEPPARD (Mercury/PolyGram 812 370-7) JOHN CONLEE (MCA-52231) RUFUS AND CHAKA KHAN (Warner Bros. 7-29555)

22 AFTER THE FALL 22 THE EYES OF A STRANGER 21 STOP DOGGIN’ ME AROUND
JOURNEY (Columbia 38-04004) DAVID WILLS (RCA PB-13541) KLIQUE (MCA-52250)

23 IT’S A MISTAKE 23 BABY I’M YOURS 22 PIECES OF ICE
MEN AT WORK (Columbia 38-03959) TANYA TUCKER (Arista AS 1-9046) DIANA ROSS (RCA PB-13549)

24 IS THERE SOMETHING 1 SHOULD KNOW 24 THE WIND BENEATH MY WINGS 23 HUMAN NATURE
DURAN DURAN (Capitol B-5233) GARY MORRIS (Warner Bros. 7-29532) MICHAEL JACKSON (Epic 34-04026)

25 HOW AM 1 SUPPOSED TO LIVE WITHOUT 25 IF IT WAS EASY* 24 1 KNOW*
YOU* ED BRUCE (MCA-52251) PHILIP BAILEY (Columbia 38-03968)

LAURA BRANIGAN (Atlantic 7-89805) 26 BREAKIN’ DOWN 25 PILOT ERROR*
26 ONE THING LEADS TO ANOTHER* WAYLON JENNINGS (RCA PB-13543) STEPHANIE MILLS (Casablanca/PolyGram 814 142-7)

THE FIXX (MCA 52264) 27 A FIRE 1 CAN’T PUT OUT 26 DO IT AGAIN (MEDLEY WITH BILLIE JEAN)
27 (KEEP FEELING) FASCINATION GEORGE STRAIT (MCA-52225) SLINGSHOT (Quality QUS 044)

THE HUMAN LEAGUE (A&M 2547) 28 YOU’RE GONNA RUIN BY BAD 27 PARTY TIME
28 BURNING DOWN THE HOUSE* REPUTATION KURTIS BLOW (Mercury/PolyGram 812 687-7)

TALKING HEADS (Sire 7-29565) RONNIE McDOWELL (Epic 34-03946) 28 I.O.U.*
29 I’LL TUMBLE 4 YA 29 GOIN’ DOWN HILL FREEEZ (Streetwise SWRL 2210)

CULTURE CLUB (Epic 34-03912) JOHN ANDERSON (Warner Bros. 7-29585) 29 LADY LOVE ME (ONE MORE TIME)*
30 BIG LOG* 30 HE’S A HEARTACHE GEORGE BENSON (Warner Bros. 7-29563)

ROBERT PLANT (Es Paranza/Atlantic 7-99844) JANIE FRICKE (Columbia 38-03899) 30 JUICY FRUIT
MTUME (Epic 34-03578)

RECORDS TO W/1TCH

ADDICTED TO THE NIGHT — LIpps, Inc. — Casablanca/PolyGram
A LITTLE GOOD NEWS — Anne Murray — Capitol
ANYONE ELBE’S HEART BUT MINE — Terri Gibbs — MCA
BABY I WANT YOU BACK — Junior — Mercury/PolyGram
GOTTA GET BACK TO LOVE — Sister Sledge — Cotllllon/Atco
HOUSTON — Larry Gatlin & The Gatlin Brothers Band — Columbia

KEEPIN’ POWER — Crystal Gayle — Columbia
LOVE IS A BATTLEFIELD — Pat Benatar — Chrysalis

LOVE IS A STRANGER — Eurythmics — RCA
MAKE ME WANNA DANCE — Andre Cymone — Columbia
ONLY YOU — Commodores — Motown
UPTOWN GIRL — Billy Joel — Columbia

\
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RAINBOW
The album you've been waiting for. "Bent Out Of Shape."

State-of-the-art Rainbow.

Featuring the single, "Street Of Dreams."

Produced by Roger Glover.

Manufactured and Marketed

jmereunv PolyGram Recor




