
































turing jazzmen now being shown pros-
pective sponsors, a possible series of
jazz films built around jazz names, and
numerous other program possibilities.
In all, 1962 looks as if it will be a good
year on TV for our side.

And speaking of Goodyear, that tire
company’s proposed series is in the
“possible” category — an hour-long
Duke Ellington program already has
been taped. If all goes well, Louis
Armstrong and Dave Brubeck, respec-
tively, will most likely star on the
second and third shows.

The pilot films now being shown are
Jazz for Sale, a half-hour series featur-
ing prominent jazzmen (the first film
has trumpeter Charlie Shavers, trom-
bonist Billy Byers, saxophonists Al
Cohn and Jerry Jerome, pianist Hank
Jones, guitarist Mundell Lowe, bassist
George Duvivier, and drummer Don
Lamond); an as yet unnamed bowling
(1) series emceed by Baltimore disc
jockey Buddy Deane featuring record-
ing artists, including jazzmen; and a
new Frankie Laine show that will use
jazzmen as a matter of course.

The possibilities are many and are
now only in the conception stage, but
the fact that they are being dreamed
up indicates a much-changed network
attitude toward jazz.

BRINKLEY JAZZ FEATURE

IRKS NEW ORLEANIANS

NBC-TV’s recent David Brinkley's
Journal spotlighting New Orleans jazz
precipitated a salty exchange between
Brinkley and New Orleans States-Item
columnist Bob Sublette.

Sublette branded the show false in its
basic premise that strippers are replac-
ing jazz in the Crescent City. He pointed
to the show's own evidence to the con-
trary, including the activities at the
purists’ mecca, Preservation Hall, and
the lively, if commercial, jazz offerings
of several Bourbon St. clubs. Sublette
suggested that the idea for the show
was preconceived and charged that
producer Ted Yates bent the facts to
prove an a priori assumption.

Brinkley answered with a counter-
barrage of remarks protesting Sublette’s
“sneering references” and soft-pedaling
some of the show’s exaggerations about
the decline of jazz while magnifying
aspects of the program that were
favorable to Orleanians. Brinkley stated,
“And by far the greater part of our
work was devoted to the work of two
organizations—the Jazz Club and Pres-
ervation Hall. . . .”

Disgruntled musicians and jazz fans
who saw the program and read Brink-
ley’s hindsight observations were won-
dering why Brinkley didn’t answer
Sublette’s main question: if jazz is fad-
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ing away in New Orleans, why is there
more jazz, commercial and genuine, in
the city today than at any time in the
last several decades?

FADING BUSINESS FADES

CALIFORNIA'S ARAGON

A 42-year-old landmark of the dance-
band business died recently when the
Aragon Ballroom at Pacific Ocean Park
in Santa Monica, Calif., closed because
of declining business.

For 11 years home of the Lawrence
Welk Band, the Aragon got a new
tenant last May when Welk moved to
the new Hollywood Palladium and
Freddy Martin took over.

Initially booked for five nights a
week, Martin most recently had been
playing Saturday nights only. Martin’s
decision to return to the Cocoanut
Grove, with which he has been closely
identified through the years, resulted in

the decision to shut the Aragon.

) The weekly television show emanat-
ing from the ballroom and featuring
the Martin band from now on will be
staged at the local televison outlet,
KTLA.

Built by brewer Charles J. Lick in
1920, the ballroom became a noted
name-band spot during the heyday of
dance halls.

In the 1920s it regularly featured
marathon dances; for some time after
that it operated as a dime-a-dance place.
During the boom years of World War
II, as many as four name bands played
nightly for war-production swing-shift
workers. The ballroom is located on
Santa Monica's Lick Pier—named for
the brewer-builder — which was ab-
sorbed into the Pacific Ocean Park
amusement complex four years ago.

The park management has no plans
for the huge ballroom, now left with
its ghosts and its memories.

Editorial

artists are mature persons.

—for 20 minutes.

The Other Side of the Jazz-Business Coin

Last issue’s editorial pointed out some of the bad working conditions
prevalent in jazz night clubs and the need for immediate improvement in
these areas. But there is another side of this coin—that of the musician.

It may be a strange way of putting it, but the jazzman is in business too,
the business of creating (and selling) art-music. The musician’s obligations
are five: to his art, to the audience, to those who hire him, to his profession,
and to himself. When one of these is abused, the others likewise suffer damage.

Too often when a musician has a complaint against the management, noisy
members of the audience, another musician in the band, or whatever happens
to upset him, he resorts to goofing off—which takes several forms—as a
means of revenge. A childish way of evening scores, true, but not all jazz

A recent occurrence serves as an excellent example:

An immensely talented leader was playing one of the better jazz night clubs.
All had gone well during the engagement—had gone well, that is, until the
closing night. On that evening, because of some slight, whether real or
imagined is immaterial, the leader stood on stand, horn in hand, and alter-
nately stared at the packed house and exchanged comments with his sidemen

What was accomplished? Undoubtedly, his ego was salved and the club
owner infuriated. But the audience was insulted and cheated. The leader’s
reputation was certainly not enhanced. The art form and his fellow jazzmen
were just as certainly done a disservice by his selfish, petulant act.

An isolated incident, to be sure, but there are other ways of an artist’s not
living up to his obligations: showing up late, disappearing before the end of
the night, walking out on the job, working for less than union scale.

The last named is probably the most insidious and harmful practice a
musician can get caught up in. Playing below scale—and this happens all
over the country more than just frequently—hurts the whole profession.
Most immediately, it can all but destroy the future earning power of he who
succumbs to this terrible temptation, because once a musician gets the repu-
tation of working for less than scale, it takes many years, or sudden fame, to
escape this self-destruction. Some never escape. And there is more than one
fairly well-known jazzman working for $8 a night.

Of course, it takes two to indulge in this practice; the malevolent club-
owner who takes advantage of another’s misfortune is as much to blame as
is the self-deluded musician who accepts under-scale propositions.

There are numerous other instances of musicians hurting themselves and
others by misdeeds, just as there are other clubowner faults, Bpt our purpose
here is to point out the need for cleaning both sides of the coin. Now.
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