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“llove it. Already getting phones.” — PD Brian Schock/KNRX
“Plenty of phones on this record already.” — PD Randy Robbins/KTUX
“We lke it because it doesn’t sound like anything else.” — MD Dina Wagner/WTPA

“*cannon” from self

the first artist on the spongebath/zoo entertainment label.

from the album subliminal plastic motives
produced by matt mahaffey

New this week: KISS KXRK WQFM WXSR KRZR WSTZ WDST WBXQ KZAK Z-Rock
Already On: Q104 Live 105 KNDD KNRX KRXQ WFNX
KUFO KNRK WBBT WLZR WRLG KCXX WTPA KHOP
WHTG KWBR WJSE WRXS WZRH KRAD WZXR WKQZ KTUX WKZQ
WQWK KKNB WJST KEYJ WHMH WXRC WZAT WZBH
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THE HARD REPORY

Alice In Chains, “Grind,” Columbia/CRG
In a pose that strikes more familiarity
with ‘Facelift’ than with their more
recent material, Alice in Chains return
to rock radio in the Top 3 Most Added
| column. We've been serviced Staley via
the Mad Season variety, and you've
fielded the listener requests for the new
Alice for most of the summer. Now you
| can produce it for them. KICT's Sherry
McKinnon calls it “Killer. Absolutely
killer. It will be huge.” Rob Hunter
at KILO says “l think the song is
absolutely incredible. After the first riff, a smile spread across my
face. Nice and dark and gloomy.” KISW's Cathy Faulkner calls it
» Absolutely amazing. Kudos to Columbia for not letting leaks get
out of control. Our audience didn’t buy into the rumor that they
were breaking up. They just want to know when they can buy the
album.” KLOS's Carey Curelop sees it as a "Good rock record. |
like it better because it is not necessarily as slick as the last record.
It's got a rougher sound.”

CURRENT ORIENTED ROCK

Tom Petty, “Cabin Down Below," Warner Bros.
What can you say about Petty? He's a proven
marksman for the hook target. In this track, he pulls
out a CCR-ish feel, runs through some rootsy guitar,
and applies that casual simplicity he’s known to
provide. “Cabin Down Below" is Tom Petty paying
homage to a bluesier form with total unpreten-
tiousness. He tied for #4 Most Added this week, and
shows up again as a breath of fresh rock air for you to break the pat-
tern of potential sound-alikes. He's one-of-a-kind.

The Pretenders, “Sense of Purpose,” Warner Bros
The Hall of Fame concert clearly depicted a fit and fabulous Chrissie
Hynde, still rockin’ with vigor and charisma. This live track, record-
ed in London with The Duke Quartet comes from the forthcoming
The Isle of View, and is a tune you're already familiar with. It's an
eloquent reading that sizzles with the concert energy without
being surrounded by the concert hall echo. It's an intimate performance
that your Pretenders fans will likely adore.

THIS WEEK'S COR REVIEWS RESUME ON PAGE 6
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LW TWwW | Artist Title TW Spins | LW Spins Label
1 1 Bush “Come Down"” 2219 2274 Traumal/Interscope/AG
6 2 | Goo Goo Dolls "Name" 2056 1779 Warner Bros.
2 3| ACUDC “Hard As A Rock” 2049 2090 Eastwest/EEG '
5 4 | Candlebox “Simple Lessons” 1840 1870 Maverick
7 5 | Presidents Of The U.S.A. “Lump” 1651 1571 Columbia/CR@ |
3 6 | Silverchair “Tomorrow"” 1583 2074 Epic |
12 7 | Ozzy Osbourne “Perry Mason” 1515 1236 Epi¢ [
1 8 | 7Mary3 “Cumbersome” 1459 1285 Mammoth/Atlantic |
4 9 | Lenny Kravitz “Rock N’ Roll Is Dead” 1398 1886 Virgin
14 10 | Green Day “Geek Stink Breath” 1350 1106 Reprise
16 11 | Red Hot Chili Peppers "My Friends"” 1347 1013 Warner Bros. i
8 12 | Soul Asylum “Just Like Anyone” 1290 1557 Columbia/CRG
17 13 | Alanis Morissette “Hand In My Pocket” 1165 955 Maverick
13 14 | Meat Puppets “Scum” 1122 1135 Island
9 15 | Collective Soul “Smashing Young Man” 1120 1500 Atlantic
21 16 | Foo Fighters “I'll Stick Around” 1083 885 Capitol
10 17 | Better Than Ezra “In The Blood” 1042 1359 Elektra/EEG
20 18 | Sponge “Rainin’ “ 996 887 WORK/CRG
18 19 { Toadies “Possum Kingdom” 855 904 Interscope/AG
15 20 | Red Hot Chili Peppers “Warped” 826 1046 Warner Bros.
24 21 | Urge Overkill “The Break” 822 801 Geffen
25 22 | Edwin McCain “Solitude” 766 773 Atlantic
20 23 | White Zombie “Electric Head” 756 884 Geffen )
27 24 | Blues Traveler “Hook" 683 648 A&M |
10 25 | Gin Blossoms “'Til | Hear It From You* 662 891 A&M
37 26 | Brother Cane “Breadmaker” 648 483 Virgin
23 27 | Alanis Morissette "You Oughta Know* 632 806 Maverick
D 28 | Smashing Pumpkins “Bullet With Butterfly Wings” 624 — Virgin K
31 29 | Civ “Can’'t Wait One Minute More” 593 566 Atlantic
D 30 | Toad The Wet Sprocket "Good Intentions” 579 478 Columbia/Reprise
36 31 | Bottle Rockets “Radar Gun“ 566 497 Atlantic
40 32 | Hootie & The Blowfish "Drowning” 562 469 Atlantic
26 33 | Neil Young “Peace And Love” 521 697 Reprise
30 34 | Brother Cane “And Fools Shine On” 512 608 Virgin
D 35 | Alice In Chains "Grind” 497 — Columbia/CRG
27 36 | Live “White, Discussion” 472 648 Radioactive
42 37 | The Nixons “Happy Song" 439 384 MCA |
28 38 | David Bowie “Hearts Filthy Lesson” 434 625 Virgin
32 39 | Deep Biue Something “Breakfast At Tiffany's” 433 550 Interscope/AG
44 40 | Ken Wayne Shephard “Deja Voodoo” 424 359 Giant
41 40 | Mother Hips “Shut The Door” 424 442 American
49 42 | Joe Satriani “You're My World” 398 297 Relativity
35 43 | Dave Matthews Band “Ants Marching” 384 542 RCA
7 44 | PearlJam “"Immortality” 376 548 Epic
D 45 | Melissa Etheridge “Your Little Secret” 373 — Island
56 46 | Down “Stone The Crow" 349 249 Elektra/EEG
38 47 | Smile “Staring At The Sun” 331 482 Atlantic
72 48 | Tripping Daisy “Piranha” 328 201 Isiand
61 49 | Rancid “Time Bomb* 316 235 Epitaph
50 50 | Seaweed “Start With" 315 285 Hollywood

THE HARD REPORT
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» DEBUT
TW | Artist Title TW Spins LW Spins Label
| S B I S
51 | Monster Magnet “Look To Your Orb For...” | 314 329 A&M
52 | Oasis “Morning Glory” 302 307 Epic
53 | Matthew Sweet “Super Baby” 291 21" 00
54 | Edwyn Collins “A Girl Like You" | 287 224 Bar/None
55 | Joan Osborne “One Of Us” | 284 282 Mercury
56 | Sven Gali “What You Give” 282 271 R
57 | Toadies “| Come From The Water” 279 y :
58 | Green Apple Quick Step “Dizzy” 276 306 Medicine/Giant
59 | Foo Fighters “This Is A Call” | 275 2 Capitol
60 | Fig Dish “Seeds” 272 17 Atlas
61 | Sweetwater “Superstar” 262 547 Eastwest/EEG
62 [ Van Halen “Feelin"” 256 1 & / Bros
63 | Filter “Dose” ! 255 257 Reprise
64 | lan Moore “Bar Line 99" | 243 1
65 | John Hiatt “Cry Love” 238 215 Caritel
65 | Silverchair “Pure Massacre” 238 3 Epic
67 | The Badlees “Fear Of Falling” 237 236 Rite Off/Atlas
68 | Live “All Over You” | 226 308 | Radioactive
69 | Ugly Kid Joe “Milkman’s Son” 214 369 Mercury
70 | 31 “Don‘t Stay Home” 211 237 Capricorn
7 Hootie & The Blowfish “Only Wanna Be With You” | 202 223 Atlantic
72 | Weezer “Say It Ain‘t So” 199 205 DGC
73 | Jawbreaker “Fireman” | 187 104 DGC
74 | KoRn “Blind” 186 200 Epic/immortal
75 | Prick “Animal” 82 7 ' AG
76 l Drag Mules “Send Away"” 178 20 t C
77 | Blues Traveler “Run-around” 177 203 A&M
77 | Ruth Ruth “Uninvited” 177 181 American
79 | Collective Soul “December” 173 221 Atlantic
80 | Eleven “Why" 17 205 Hollywood
81 | Mad Season “Long Gone Day* | 164 180 | Columbia/CRG
82 | Green Day "J.AR.” 161 209 | Reprise
83 | Meat Loaf “|'d Lie For You...” 158 120
84 | Paw “Hope | Die Tonight” 147 181 A&M
85 | Drivin N’ Cryin “Telling Stories” 141 197 Island
86 | White Zombie “More Human Than Human” | 139 148 Geffen
87 Self “Cannon” 135 83 Zoo
88 | Blind Melon “Galaxie” 131 262 Capitol
89 | Southern Culture/Skids "Soul City” 128 170 Geffen
90 | Jethro Tull “Beside Myself” l 125 124 Chrysalis/EEG
91 | Bush “Little Things” 117 119 | Trauma/Interscope/AG
92 | Tom Petty “A Higher Place” 115 143 Warner Bros.
93 | Tripping Daisy “1 Got A Girnl” 114 120 Island
94 | Gov't Mule “Mule” 113 93 Relativity
95 | LisaLoeb & 9 Stories "Do You Sleep?” 111 92 Geffen
96 @ Shoveljerk ”Killing My Buzz” | 105 128 Capricorn
97 | Anthrax “Fueled” 99 50 Elektra/EEG
98 | Shelter “Here We Go" 97 66 Roadrunner
99  Hootie & The Blowfish “1 Go Blind” | 94 87 Atlantic
| 100 | Cracker “Shake Some Action” , 91 161 Capitol
THE HARD REPORT October 13, 1995
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The critically acclaimed crooner never let us down with his
voice. We've come to understand his new musical stance as
being supportive of the lyric. His dark, haunting tales of soul-
searching inner travel and withered dreams lend themselves
to the screech and scowl of the electric guitar in overdrive.
You'll be supplying the audience with important information
as to this artist’s range of motion. This one will cut through
the air like a saw.

HANDERLUST
“BeroRe He fhoe.
i

The story built well this summer from these melodic
Philadelphia guys, and we found that the band has definitely
got a strong set of tunes under their belt to follow “I
Walked” at COR radio. That song was a #1 BDS ranker for
one or more weeks at WMMR, WDVE, WNEW, WIYY, WKLQ
and WRCX, among others. This one takes a slightly different
turn, sounding somewhat more modern and rowdy turn. The
drums shuffle a bit more than they stomp, the guitar keeps
more rhythm than it does enhance melody, and the vocals are
a bit more mysterious and understated. You've still got
something that's catchy and radio-friendly.

S ELECT.I

O NS

STEELY AN
HLIVE I fMERICA,
BIANT &

Hf you like live albums, this one will knock you out. The per-
formances are outstanding, culled from their ‘93 and ‘94
dates. Since Becker and Fagan took so much time off
between touring (they hadn’t up until that point since the
months after the release of their first album Can’t Buy a
Thrill), the arrangements were fresh, the performance excit-
ing and the quality control of the recording pristine. Is it
really Live? As far as you know. You've got the hits here.

|

1]
| 100k YOUR HAwE.
HARnER BRos

Here’s another ride from the recent record to go along with
this leg of the tour. You can‘t argue with multi-platinum
sales, and you can’t argue with this artist's importance in the
COR world. Try another track, a machinery-consistent dance
track of sorts that doesn‘t sound quite like the other offer-
ings from the album.

THE HARD REPORT

[LHAENT ORIENTED LA

P A N E L

KATP KBAT KBER KBPI KCLB KEGL KEZE KFMZ KIBZ KICT KILO KIOZ KISS KISW
KJOT KLAQ KLBJ KLOL KLOS KLPX KNCN KNRX KQRC KRXQ KRZR KRZZ KSJO KSPQ
KUFO KUPD KZAK KZOZ KZRR WAAF WARQ WAVF WAXQ WBAB WBUZ WBZX
WCCC WDBZ WDHA WDIZ WDRK WDVE WDZR WGLF WHDQ WHMH WIYY WIZN
WKDF WKLL WKLQ WKQZ WKZQ WLLZ WLZR WMJB WMMR WOZN WPLR WRIF
WRRV WRUF WRXK WRZK WSFL WSFM WSTZ WTPA WVCR WVRK WWBR WXKE
WXRA WXRC WXTB WZAT WZTA WZZO WZZQ X107 ZROK & DIGITAL MUSIC EXPRESS
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in progress..

e o o Chris Whitleys new single
“D l N ™Makes high-wattage guitars,
those rambling riffs and proves
extremes are good. Remixed by

Nick DiDia (Pear! Jam, Mother Love
Bone), the track is not vacant above

the din. Its raw urgency does not
conform a

e —
e —— . —— ————————- e eseera i

Whltleys,xh‘)’ | 'biuesy debut lemg
With the Lawiisegrned the artist
critical acclaim. Now, the plaudits are
well-earned for his guitar-centric

“DIN OF ECSTASY™: contemporary
rock record that can compete with
anything else out there. “| wanted to
make something that was raw and
pertinent,” Whitley says, adding, “I
was going for that intensity that you
hear in Robert Johnson, Howlin’
Wolf and in Hendrix and in
Zeppelin”

Whitley isn’t the kind of artist
who's going to try and impress you
with a gold lamé suit or cute com-
ments between songs. Instead, his
album and especially “DlN’”
is just a blatant reminder that

BEAUTIFUL NOISE <an be

expressive.
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“PLOWED” AND “MOLLY” FROM
THE GOLD DEBUT AIBUM
ROTTING PINATA.

EXPlllIlING AT OVER 130 STATIONS!
: OVER 1100 BDS
DETECTIONS!

ON TOUR THIS FALL WITH CANDIEBOX

Produced by Sponge and Tim Patalan. Mixed by Tim Palmer. w 0 R K

“WORK"™ 15 a trademark of Sony Music Entertainment Inc A1995 Sony Music Entertanment Inc, hip:/iwww sony.com
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7 MARY 3, "CUMBERSOME" MAMMOTH/ATLANTIC

Phones: KBAT, KICT, KILO, KSPQ, KTUX, WHTF
Rank: 11-8*
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cumber some

KEGL (B-12 PPW WKS-ON:5) PD Duane Doherty

“I think it's still got a lot of headroom. We bumped it up in rota-
tion, so we shall see.”
KILO (B-31 PPW WKS-ON:9) PD Rich Hawk

“The record’s through the roof for me. Top 5 phones for a brand
new artist like that with its type of sound is amazing. Research
looks decent.”
KISS (B- 8 PPW WKS-ON:6) APD Kevin Vargas

“Still building. A favorable sound and the calls are all positive.
Plus, there’s a show we can finally talk about. So we’ll see
how many people really do care.”
KISW (B-10 PPW WKS-ON:7) MD Cathy Faulkner

"The requests are increasing — there’s a lot of curiosity toward
the show in mid-November.”
KNCN (B-26 PPW WKS-ON:5) MD Matt Vaughan

“I think it's still charging...just now coming into its own.”
KRXQ (B-20 PPW WKS-ON:7) PD Curtiss Johnson

“7 Mary continues to perform really well for us, but hasn’t real-
ly busted through. A couple weeks of growth left.”
KRZR (B-20 PPW WKS-ON:6) PD E. C.urtis Johnson

“It's going to go to heavy. We're seeing a lot of 'Who is that?’ calls.”
KSJO (B-21 PPW WKS-ON:4) PD Dana Jang

“I think it's still climbing and the band is starting to get their
name known now. The song is definitely getting attention.”
KZAK (B-24 PPW WKS-ON:4) MD Chris Payne

“We were early on that. Some of the stodgier people who were
slow are finally on board...it's on fire. | think it's a hybrid of Molly
Hatchet and Pearl Jam.”
WCCC (B-16 PPW WKS-ON:2) PD Todd Heft

“The testing is decent and we're still getting phones.”
WDBZ (B-9 PPW WKS-ON:4) PD Darrin Arriens

“] do think there is more chance for growth. It would be in the
limelight but there are too many big major hits right now. I'm
happy with it in medium...a slight response from listeners.”
WDIZ (B-37 PPW WKS-ON:11) PD Mike Beck

“Just got research back and it's very strong.”
X107 (B-23 PPW WKS-ON:3) PD Steve Blatter

“1 think this a potential Power record.”

BIG SUGAR, "DEAR MR. FANTASY” SILVERTONE

New: KJOT, KRZZ. KSPQ, WHMH
Added Last Week: KATP, KTYD, KWBR

KATP (N- 8 PPW WKS-ON:1) PD Brad Elliot
“People recognize it right off the bat, but it's a bit more wild
and crazy. | think the listeners are liking it a lot.”
KTUX (N-9 PPW WKS-ON:3) PD Randy Robbins
“Nothing yet. But | like it and that’s all | give a shit about.”

THE HARD REPORT

Please note that parentheses between station call letters and
programmer’s name are coded “N” for “Too New", “B" for
Building, “M" for maintaining, and “D” for Dropping, along
with that week’s reported plays on the song in question,

—_ = —

WGRX (B-20 PPW WKS-ON:6) PD Brian Beddow

“We have it in our heavies already so | don't see it increasing
that much more. We do seem to be getting more calls than we
were.”
WOZN (B-15 PPW WKS-ON:5) PD Dano Amann

“Each week it gets bigger and bigger...curiosity calls and get-
ting attention...plenty of room to build.”
WWBR (B-30 PPW WKS-ON:6) PD Walt Brown

“There’s a strong possibility of it being a #1 song. It mushroomed
with us...we moved into Hot quicker than we do most things. Sales
are good, too.”
WZTA (B-19 PPW WKS-ON:9) PD Gregg Steele

“It's doing fairly well. It would be a Power at my station if | did-
n't have so many other great testing songs. It really has great
potential.”
KICT (M-14 PPW WKS-ON:7) MD Sherry McKinnon

“Still doing really well on the phones. Continues to build con-
sidering we have had it dayparted. We think there is still room
to move if this continues — it should open up.”
KUPD (M-13 PPW WKS-ON:5) MD J. J. Jeffries

“Not over, but we're not sure how much longer it will hang.”
WAVF (M-32 PPW WKS-ON:9) MD Hollie Anderson

“One of our better records. #1 phones for the third week in a row.”
WBZX (M-10 PPW WKS-ON:6) PD Hal Fish

"I think it's about played out. It's not getting much phone activ-
ity anymore...in medium.”
WDZR (M-20 PPW WKS-ON:6) PD Joe Bevilacqua

“It's reached the breaking out point. It's a hit. I'm seeing units
move...it's garnering phones...just now beginning to become famil-
iar. Sales are going to be hard to get with all the stuff out. But
there’s an obvious hook — great for radio.”
KEZE (N-6 PPW WKS-ON:5) MD Trip Rogers

“We had it in our new music files, and moved it to medium
because of good calls. It may have peaked though, because there's
lots of new music taking over.”
WARQ (N-23 PPW WKS-ON:7) PD Dave Stewart

“It's been a slow grow for us. Just within the past week it seems
to have caught a bit on fire. Still building.”

KTYD (N-3 PPW WKS-ON:1) PD Paul Cavannaugh

“’'Dear Mr. Fantasy’ has always been a great testing song and
we're not really playing any Traffic anymore. Let’s see if a dif-
ferent treatment is going to help out.”

October 13, 1995
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“Nothing enhances
presence like the

absence of effects...
Everything else is decoration.

Uttimately. you have ta go on
the song first and get the
feeting out of your body and
into your amp. It definitely
sounds like a new me.”

~
“(You're) My World”

The first single

from Joe Satriani
Produced and mixed by Glyn Johns
Direction: Bill Graham Management
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MOMENTUM KEY
(B) Building

(M) Maintaining
(D) Dropping

(N) Too New

AG/DC, “HARD AS A ROCK” EASTWEST/EEG

Rank: 2-3

KQRC (B-25 PPW WKS-ON:4) MD Valorie Knight
"ACUDC's doing very well...people love it. It's researching very
fast.”
KRXQ (B-34 PPW WKS-ON:3) PD Curtiss Johnson
"Top 10 early tester.”
KEZE (M-28 PPW WKS-ON:5) MD Trip Rogers
"It's still doing well — but starting to burn. It fared pretty well
in research, so we put in three more tracks and got positive
response. ‘Boogie Man' is a slow build.”
KICT (M-19 PPW WKS-ON:5) MD Sherry McKinnon
“Still maintaining — not researching — it out-sold Hootie this
week. It was never strong on requests here.”
KILO (M-32 PPW WKS-ON:5) MD Rob Hunter
“Still holding its own — not Top 5 phones any more.”

ALANIS MORISSETTE, “HAND IN MY POCKET"” MAVERICK

New: KBAT, KLPX, KRAD, WPLR, WSTZ, WVRK

Rank: 17-13*

KICT (B-22 PPW WKS-ON:6) MD Sherry McKinnon

"Getting some nice requests...just moved into heavy. | don‘t know
how much more it can build, but phones register both male and
female.”
KNCN (B-20 PPW WKS-ON:1) MD Matt Vaughan

“Negatives and positives. | personally like the song, but we've
had some negatives. She’s just one of those types of artists.”
KRXQ (B-16 PPW WKS-ON:3) PD Curtiss Johnson

"Very strong testing. | was real hesitant since the subject mat-
ter wasn't as voyeuristic...for a male-based radio station. I'm get-
ting very positive feedback.”
KTUX (B-14 PPW WKS-ON:3) PD Randy Robbins

" A big record.”
WARQ (B-47 PPW WKS-ON:3) PD Dave Stewart

“"Hand In My Pocket’ was #3 requests last week, "You Oughta
Know’ was #2.
WBzZX (B-10 PPW WKS-ON:1) PD Hal Fish

“I think it’ll do really well. This market wasn't seeing tremen-
dous over-the-top rankings on that song, but the last two weeks
have been really good.”
WCCC (B-21 PPW WKS-ON:1) PD Todd Heft

“That’s gonna be as big as the other one. It's getting a load of
phones already.”

THE HARD REPORT

1 Phones: KATP. KBAT. KBER, KSPQ. WDIZ. WHMH. WKZQ. WSFL. WVCR. WVRK., WXRC

KUPD (M-13 PPW WKS-ON:5) MD J. J. Jeffries

"It researched really well, but we wanted to add a depth track
while the album was doing well.”
WDBZ (M-47 PPW WKS-ON:5) PD Darrin Arriens

"It's doing fantastic combined with the other ACDC tracks on
the air. I'm not sure that this is the hit, but they all work
together well. | think it may be a quick burn, so the other tracks
will help.”
WDZR (M-26 PPW WKS-ON:5) PD Joe Bevilacqua

"AC/DC turned out #1 at Harmony House. They're getting a lot
of hype from three stations. Performing well..Top 5 phones.. their
fans are happy. It's too early for research, however.”
WDIZ (N-37 PPW WKS-ON:5) PD Mike Beck

“It's still growing. For a new record it's testing well.”

Phones: KATP, KCLB, WARQ. WDBZ, WDHA, WDIZ, WHDQ. WKZQ. WSFL, WIGE, WXTB. WZTA

WDB2Z (B-47 PPW WKS-ON:3) PD Darrin Arriens

“A #1 phone record...early response is good...especially 18-24.”
WDIZ (B-37 PPW WKS-ON:4) PD Mike Beck

“Research is very solid. But it’s still not doing as well as “You
Oughta Know."”
WGRX (B-14 PPW WKS-ON:1) PD Brian Beddow

"People are requesting it...l think it's more of an artist rather
than a song thing.”
WOZN (B-14 PPW WAKS-ON:3) PD Dano Amann

" A big request instigator. But I'm getting tired of it. Why isn't
her hand in my pocket?”
WRXK (B-11 PPW) PD Greg Gillispie

“It's reacting a lot like "You Oughta Know.” A high polarity record:
some dig it, some don't because it's not rock enough. We're giv-
ing her the benefit of the doubt, although | don‘t like her new
haircut.”
WZTA (B-31 PPW WKS-ON:6) PD Gregg Steele

“It's easily one of our top requesting and testing records.”
X107 (B-42 PPW WKS-ON:7) PD Steve Blatter

“She’s strong across the board.”
ZROC (B-20 PPW WKS-ON:5) PD Pat Dawsey

“The testing is not what | had hoped, but kind of what |
expected. We've already moved on to "All | Really Want,” which
has the same intensity that the first track did.”

October 13, 1985
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ALICE IN CHAINS, “GRIND” COLUMBIA

Phones: KICT. WHMH, WIGE
A Rank: D-35*

KUPD (N-15 PPW) MD J. J. Jeffries

“Oh great! This song’s going to be a homerun for us!!!”
KEGL (N) PD Duane Doherty

“It's just okay. By no means a ‘Man In The Box' or /'l Stay Away.
KISS (N) APD Kevin Vargas

"The early phones are not good. But you've got to think in time
this will come through.”
KLAQ (N) PD Mike Ramsey

“It won‘t change the world, but | think it's good.”
KNCN (N) MD Matt Vaughan

“It's real dark. Hard to get a feel on this one yet.”
KQRC (N) MD Valorie Knight

"It sounds amazing. Great production.”
KRXQ (N) PD Curtiss Johnson

“I'm hoping there’s much better stuff on the album.”
KRZR (N) PD E. Curtis Johnson

“The jocks are all talking about it and love it. | have a hard time
hearing this band.”
KSJO (N) PD Dana Jang

“A pretty good hooky song. It's short. Not going to say it's great
yet, but it's good.”
KTYD (N) PD Paul Cavanaugh

“More lively, a little harder-edged. It kind of is going back to
‘Facelift.””
KUFO (N) PD Dave Numme

“A top tier band with an average track. But it's a rocker and
it's Alice in Chains, so it's going to be a one of the most played
songs on the radio station.”

JOE SATRIANI, “YOU'RE MY WORLD" RELATIVITY

New: DMX . KNCN, WDVE
Phones: KEYJ. KIBZ

m

Down: KEYJ, WBAB. WIZN. WLZR, WXKE
Rank: 49-42*

KRZZ (B-5PPW WKS-ON:1) MD Greg Bergen
“We're looking to move that one on up...no early reaction.”
KUFO (B-13 PPW WKS-ON:3) PD Dave Numme
" A passive, textured record.”
WDRK (B-11 PPW WKS-ON:2) PD Addison Wakeford
“Real good phones across-the-board — even getting young
guys calling who like it. It'll work with more spins.”
WO2ZN (B-14 PPW WKS-ON:3) PD Dano Amann
“The Satch rules! He is well-loved here — we rotate about 25
songs here.”
WRXK (B-14 PPW) PD Greg Gillispie
“We do get some good calls on it and we like the way it
sounds.”

THE HARD REPORT

WAAF (N) PD Dave Douglas

“Will be a strong record for us. Not disappointed.”
WARQ (N) PD Dave Stewart

“On nights to start, but it's another one that's not easy to get
on the first listen. Hopefully it will buiid.”
WBUZ (N) MD Matt Wilauer

“They can do no wrong. Of the new crop of artists they are my
favorite in the whole entire fucking world!”
WBZX (N) PD Hal Fish

"It sounds good. But we are still playing the the goddamn tape.”
WDBZ (N) PD Darrin Arriens

“Obviously huge phones. They have that weirdness about
them. Alice In Chains is a fetish for our audience. They love it,
but they just can‘t wait to hear more.”
WDIZ (N) PD Mike Beck

“A good record with lots of buzz. It's exactly what people want
to hear. Alice in Chains is an automatic for the format.”
WDZR (N) PD Joe Bevilacqua

“This is signature Alice in Chains. The phones are already
coming in. | have the highest confidence in this.”
WGRX (N) PD Brian Beddow

“| think it's okay. We beat the piss out of it because we got it
earlier.”
WHMH (N) MD Dan Peterson

“It will be added this week. It rocks - that's all | can say. Oh,
and { love that band.”
WLLZ (N) MD Todd Thomas

“It's okay. It's Alice In Chains. It will do well becaues it's them.
| have a feeling there's better stuff on the album.

Up: KATP, KIBZ. KISS, KJOT. KTVD. KUFO. WDRK, WHMH, WMFS. WMMR. WOZN, WPLR, WRCX, WTPA. WXRC

KATP (N-10 PPW WKS-ON:3) PD Brad Elliot

"Phones are leveling off slightly.”
KISS (N-11 PPW WKS-ON:3) APD Kevin Vargas

“It's a slow instrumental. There’s no way in hell we’re going to
get good testing on it.”
KTYD (N-9 PPW WKS-ON:1) PD Paul Cavannaugh

“\We had to stick in at night only to get it on the air...daytime
this week. No phones yet.”
WWBR (N- 8 PPW) PD Walt Brown

“)'m not a big advocate of instrumentals, but I'll have to see what's
going on in other parts of the country.”
WHMH (N) MD Dan Peterson

“\We haven't received the full album yet. Kind of a mellow song.
Dayparted out of nights. It's just hanging, building slowly.”

October 13, 1995



MOMENTUM KEY
(B) Buildi

(M) Maintaining

(D) Dropping

(N) Too Ne'v

New: KCLB, KISS, KLBJ, KNCN, WDBZ, WRZK, WSFL
Phones: KATP, KSPQ, KTUX, WDHA

| Rank: 36-31*

KATP (B- 8 PPW WKS-ON:4) PD Brad Elliot

“Still doing well...good phones.”
KEGL (B-35 PPW WAKS-ON:5) PD Duane Doherty

“The phone reaction to this is unlike anything else lately...#1 Most
Requested.”
KEZE (B- WKS-ON:1) MD Trip Rogers

"Top 5 phones already blowing through the roof. The DJs think
it’s 'Hot Rod Lincoln from the cops’ side of the coin.”
KLAQ (B- 8 PPW WKS-ON:1) PD Mike Ramsey

“Great early requests...lots of young people.”
KQRC (B-13 PPW WKS-ON:2) MD Valorie Knight

"The Bottle Rockets are getting some phones and they are play-
ing a show. Half the jocks hate it and half like it. They are from
the area too, so we’d expect a little more support.”
KRZZ (B-12 PPW WHKS-ON:5) MD Greg Bergen

“Still doing really well for us. Calls continue to build. We fore-
casted it as a three to four week record, but it doesn’t seem to
be like that. We first played it during morning drive as a paro-
dy, now we play it because it's a great song.”
KTUX (B-26 PPW WKS-ON:4) PD Randy Robbins

"Having spent a week out in public at a major outdoor event,
you get to see the true research at work. They sing along with
it, and do the Teabury shuffle.”
KTYD (B-8 PPW WKS-ON:1) PD Paul Cavannaugh

“Definitely getting phones at night, and more curiosity during
the day.”

Up: KEGL. KJOT, KRAD, KRZZ, KWBR, KZAK, WAVF, WDHA, WDRK, WPLR, WRCX, WWBR, ZROC

KZAK (B-25 PPW WKS-ON:2) MD Chris Payne
“We slammed it in as soon as we could . Second coming of Georgia
Satellites. Burn that in as soon as you can. It's a memorable song.
It's good to get on to something like this.”
WDRK (B-17 PPW WKS-ON:4) PD Addison Wakeford
"It's starting to get some really good phones. | use it a lot
my show in the afternoon, and people are asking who it is and
where to get it.”
WHMH (B-32 PPW WKS-ON:5) MD Dan Peterson |
"Oh man, they are so hot here. In heavy for a month and phones
are increasing.” b
WWBR (B-24 PPW WKS-ON:4) PD Walt Brown '
“Maintaining right now. Based on instinct it’ll run its course ih
five or six weeks like a novelty record. It appeals mostly to 15
to 25 year olds ‘cause they’ve all got tickets.”
WAVF (N-21 PPW WKS-ON:2) MD Hollie Anderson
"Kinda new. But it sounds fun on the air. A spattering of
requests.”
KISS (N) APD Kevin Vargas
“Tough call. There is something here that people go for.”
WDBZ (N) PD Darrin Arriens
“It's real early, but | put them on as our Buzz cut. Could be a
novelty thing, it may be polarized with our audience, but I'm going
to give it a shot, especially at night.”
ZROC (N) PD Pat Dawsey
"Doing great. No testing but phone buzz on it is good. And just
from reading comments from other PDs, it seems like it's:doing
there what it's doing here.”

TOAD THE WET SPROKET, “GOOD INTENTIONS” REPRISE/COLUMBIA/CRG

New: KJOT, KLBJ, WKQZ, WZZR

KICT (B-11 PPW WKS-ON:2) MD Sherry McKinnon

“That one really grew on me. At first | thought it was wimpy but
it's actually a good song with great texture. It seems that the
‘Friends’ thing has had an impact.”
WARQ (B-47 PPW WKS-ON:3) PD Dave Stewart

"It's doing really well...seems to be one that sounds good. All
of a sudden the fans are on the phone, more from the band than
the song.”
WDRK (B- 8 PPW WKS-ON:1) PD Addison Wakeford

"We're getting calls on it. The older crowd seems to like it and
they probably watch the show.” .
WGRX (B-17 PPW WKS-ON:3) PD Brian Beddow

“One of those bands that people like. No one’s going to wear
a Toad tour jacket, but everybody seems to like their songs.
But because they don‘t have that grind, they don’t get mentioned.”

THE HARD REPORT

Added Last Week: KQRC, WHTF, WIZN, WKLQ, WRRV, WRXK, WSFL, WTGE, WVRK, WZTA

WRUF (B-15 PPW WKS-ON:2) PD Harry Guscott
“I didn't want to play it at first, | thought it was way too slow,
But it’s a nice balance record on the air, and the more I hear it the
more it's growing on me.”
KFMZ (M-12 PPW WKS-ON:3) PD Paul Maloney !
“I like the song personally, but it's a little light for our target.*
KLAQ (M- WKS-ON:3) PD Mike Ramsey
“It’s just holding up...women never call anyway."”
WAVF (M-31 PPW WKS-ON:3) MD Hollie Anderson
“That's just kind of sitting there. I'm just not hearing a lot of talk..J
expected to hear more.” !
WDIZ (N-19 PPW WKS-ON:2) PD Mike Beck 0 ‘
“Too early...good for the time being.” o

12 October 18, 199§
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BROTHER CANE, “BREADMAKER” VIRGIN

- phones: KCLB
4 Rank: 37-26"

KEGL (B-11 PPW WKS-ON:2) PD Duane Doherty
"A middle tier band for us. Getting some phones, but
nothing that strong.”
KICT (B-14 PPW WKS-ON:4) MD Sherry McKinnon
"It's growing on me. We added it early for a show. We
could definitely give it more spins and probably will.”
KNCN (B-18 PPW WKS-ON:2) MD Matt Vaughan
"I think they're one of the most important new artists
we've got going right now. ‘Breadmaker’ is riding the
wave of "And Fools Shine On.'”
KRZZ (B-5PPW WKS-ON:3) MD Greg Bergen
“It’s a shame that this record is more aggressive than |
would have liked for the second cut, while it also loses
a bit of the southern feel. The band is important to us,
and to a straight-ahead AOR format.”
KSJO (B- 8 PPW WKS-ON:1) PD Dana Jang
“I'm waiting to see how this band does with a rock track.
The last track was definitely a departure...this one’s
more rocking.”
KISS (N-11 PPW WKS-ON:1) APD Kevin Vargas
“An extremely important band. "Breadmaker’ is still being
held back by "And Fools Shine On,’ which just came back
as the #1 current/recurrent tester beating songs like
‘Only Wanna Be With You,’ ‘December,’ "Plowed’ and
“Everything Zen.'”
KISW (N-5PPW WKS-ON:2) MD Cathy Faulkner
""And Fools’ was much stronger, but this is starting to
build.”
KLAQ (N- WKS-ON:2) PD Mike Ramsey
"I put them in the top tier with this album. If | had a vote
for the album of the year it would be ‘Seeds.’ Just so
mature, so well written, so well played and produced.”
KQRC (N-14 PPW) MD Valorie Knight
“Pretty early...still important. We never seem to see sales
though. Confidence is about a 6.5.”
KRXQ (N-8 PPW WKS-ON:2) PD Curtiss Johnson
“A mid-line band right now. "And Fools’ started off well,
but never really achieved what | thought it would.”
KRZR (N-16 PPW WKS-ON:2) PD E. Curtis Johnson
“Unclaimed territory at this point. | think they've got
pretty good momentum. Support may be a bit local since
they just opened for Van Halen here. High hopes.”
WCCC (N) PD Todd Heft
“It's testing through the roof. Minimal requests, light
retail. It's a turntable hit.”

THE HARD REPORT

New: KIBZ, WBZX. WCCC. WDZR, WHDQ. WPLR. WSFL, WTPA

KUFO (N-7 PPW WKS-ON:2) PD Dave Numme
"The band is developing nicely with the audience. They
accepted the track off the first album which we stil!
play and they have accepted the first single from this albun
very well. We have every indication they'll like this
track too.”
WDBZ (N-10 PPW WKS-ON:1) PD Darrin Arriens
“Personally | love the sound. | hope | can move it up soori.
Good night-time response. It's staying on the playlist
because of the good research. | didn’t think anything would
be as good as the first track but it fits in perfectly and so
we want to try and move it up.”
WDRK (N-10 PPW WKS-ON:2) PD Addison Wakeforgl
“Rock and roll is a tough sell right now but this track’s
good.”
WGRX (N-18 PPW WKS-ON:3) PD Brian Beddow
“I would put them in a secondary tier, maybe with the
Toadies or Blind Melon. | think the other track had a bet-
ter hook...not a bad song.”
WHMH (N- 7 PPW WKS-ON:2) MD Dan Peterson
"I love it. Sounds like some jazz quartet at first. It rocks
and we'll probably give it a big jump when we get
room. It will be on the list for a while.”
WOZN (N-16 PPW WKS-ON:3) PD Dano Amann
“Ilike this a lot...it's growing on me. Nothing from the
audience, but they tend to be more passive. Our audi-
ence is familiar with them. | want the band to work and
they're a priority for me."”
WRUF (N-13 PPW WKS-ON:2) PD Harry Guscott
“An up and coming act, along with, Alanis Morrissette,
or perhaps Blues Traveler, or even Kenny Wayne Shepard
— all those contenders that haven’t broken through to
the next level yet.”
WBZX (N) PD Hal Fish
“I'mstill a little suspicious regarding this group’s impor-
tance. | think it is a good sounding radio sound. We ar
willing to give it another chance.”
WDZR (N) PD Joe Bevilacqua
“It's a great straight ahead mainstream rock record. Yo
get the goods early. | like Brother Cane. | am a bit con-
cerned about the lack of sales, though.”

October 13, 1985
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CANDLEBOX, “SIMPLE LESSONS” MAVERICK

@Y | Phones: KZAK, WBZX, WDIZ. WHMH. WKZQ. WTGE
w1 Rank: 54

KISW (B-18 PPW WKS-ON:6) MD Cathy Faulkner

"Still happening big time. I'm looking forward to seeing the first
week sales.”
KLAQ (B- WKS-ON:6) PD Mike Ramsey

"It’s doing what | expected...Top 5 requests with good sales in
the market.”
KLOL (B-18 PPW WKS-ON:6) PD Andy Beaubien

“Doing alright. It isn’t setting the world on fire, but | suspect
maybe there’s a little bit of artist burn.”
KRZR (B-21 PPW WKS-ON:6) PD E. Curtis Johnson

“Ahead of the curve. it may beat the dreaded sophomore curse.”
KUFO (B-25 PPW WAKS-ON:6) PD Dave Numme

"It's still developing and we've been hitting it pretty heavily out-
of-the-box. Not the strongest track on the album but the audi-
ence is still learning about it.”
WAAF (B-38 PPW WKS-ON:6) PD Dave Douglas

"The initial sales in the market were very encouraging.”
WBUZ (B-19 PPW WKS-ON:6) MD Matt Wilauer

“Still doing great. This is a big Candlebox town. And we're also
looking forward to a show soon.”
WBZX (B-40 PPW WAKS-ON:6) PD Hal Fish

"Performing better than | expected. Medium pack, at best, test
wise. But we actually got it to heavy for a short time. But it's
back in medium now. Typical callers: male, probably about
25."
WDIZ (B-36 PPW WKS-ON:6) PD Mike Beck

“It's doing very well for us...building still. 1t's doing better for
us here than the alternative stations. This market definitely per-
ceives them as a rock band, not alternative.”
WZTA (B-19 PPW WKS-ON:6) PD Gregg Steele

“It's doing surprisingly well...holding its own with upper demos.
A great start with females, but this track seems to be more male
by its hardness. Great female and huge 25-29 numbers. They're
starting to come around well.”
WARQ (D-18 PPW WKS-ON:5) PD Dave Stewart

"Performing ‘Far Behind’ my expectations. They simply need
a better song.”
KEGL (M-13 PPW WKS-ON:6) PD Duane Doherty

"Underperforming from the perspective that | was looking
for. Light phones, mediocre research.”
KICT (M-19 PPW WKS-ON:6) MD Sherry McKinnon

“The PD is less than excited, so we may move on to another track.”
KILO (M-32 PPW WKS-ON:6) PD Rich Hawk

“Not outta there yet...let’s give it a couple more weeks.”
KNCN (M-29 PPW WKS-ON:6) MD Matt Vaughan

“Personally | think it's performing behind expectations. There’s
got to be better tracks on the CD.”
KQRC (M-15 PPW WKS-ON:6) MD Valorie Knight

“Doing alright. Not a ‘Far Behind’ — a mid-charter testing; a
few phones — they have dropped off.”

THE HARD REPORT

KRXQ (M-19 PPW WKS-ON:6) PD Curtiss Johnson

"I would have hoped for a little more from this first track, but
| think this record is pretty solid. My LP track pick: ‘Understanding.’”
KRZZ (M-6 PPW WKS-ON:5) MD Greg Bergen

"Phones are flat. We'll add another cut in the next week or two.”
KSJO (M-19 PPW WKS-ON:6) PD Dana Jang

“I'm disappointed by the overall performance...looks like it
has peaked.”
KUPD (M-33 PPW WKS-ON:6) MD J. J. Jeffries

"They've played in this market so much, I'm not worried about
research. They're practically our house band.”
WCCC (M-14 PPW WKS-ON:5) PD Todd Heft

"We're about ready for a new track.”
WDBZ (M-47 PPW WKS-ON:5) PD Darrin Arriens

"Our research is okay. It probably peaked...phones are so so.
This may be a short-lived record, but | am confident something
else will pop up.”
WDRK (M-20 PPW WKS-ON:6) PD Addison Wakeford

"Just average phones...very surprised. It's a good song that
hasn’t caught on yet.”
WD2ZR (M-33 PPW WKS-ON:6) PD Joe Bevilacqua

"Just came back so-so in tests. Did real well with first week
sales...Top 10. People are interested in hearing the new song,
but it'snot as reactive as ‘Far Behind.” A good sounding record
for a current rock station. Modern rock may not be as happy. Not
real familiar yet. Phones are fair. But a song that deserves play.”
WLLZ (M-23 PPW WKS-ON:6) MD Todd Thomas

"There's interest in it...a good phone record for us. They're com-
ing to town on November 4th with Sponge and Our Lady
Peace.”
WOZN (M-16 PPW) PD Dano Amann

"We re-added it. It was climbing up quickly so we put it back
in. We get Candlebox requests, but not as much for this record.”
WWBR (M-31 PPW WKS-ON:6) PD Walt Brown

"About average performance. Istill think that it's one of the
weaker tracks on the album.”
X107 (M-26 PPW WKS-ON:6) PD Steve Blatter

”Not doing much...getting concerned.”
ZROC (M-30 PPW WKS-ON:6) PD Pat Dawsey

"I'm not getting a real good read on it either way. It's still a
pretty cool song. It sounds very Candlebox. Its primary appeal:
any 19 year old.”
KISS (N-25 PPW WKS-ON:6) APD Kevin Vargas

"Underperforming...a severe lack of passion scores. Although
it has high unrecognizability, it could still develop.”
KLOS (N-22 PPW WAKS-ON:6) PD Carey Curelop

“Medium testing so far.”
KTYD (N-16 PPW WKS-ON:3) PD Paul Cavannaugh

"Still too early for me.” 3
WRUF (N-20 PPW WKS-ON:6) PD Harry Guscott

" Another one of those bands that | think is faceless. A decent song,
developing in the second tier, but no great passion for the song.”

15 October 13, 1995
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CGIV, “GAN'T WAIT ONE MINUTE MORE” LAVA/ATLANTIC

Added Last Week: KBPt, WIGE

Rank: 31-29*

KEGL (B-14 PPW WKS-ON:4) PD Duane Doherty

"We'll stick with CIV. We had some research problems, but | can‘t
believe it's working well for people elsewhere and isn't work-
ing for us. We'll test it one more time.”
KQRC (B-18 PPW WKS-ON:3) MD Valorie Knight

"Already researching Top 5 with men. I'm sure the MTV has
helped. | can't see a 32-year-old female getting into it, but it's
in everything except mid-day or morning.”
KTUX (B-27 PPW WKS-ON:6) PD Randy Robbins

“A great radio record, and I've watched people respond to it
physically. ”
KZAK (B-28 PPW WKS-ON:10) MD Chris Payne

“Once again we were on it early. It hastough tread — you can
play it a lot. Now that all of Atlantic is behind it, it’s selling and
it refuses to die.”
KISS (D-8 PPW WKS-ON:6) APD Kevin Vargas

"It probably won’t make the cut.”
KRZZ (D-4 PPW WKS-ON:10) MD Greg Bergen

“I don't think it cut through the glut. It just doesn‘t fit our pro-
file that well.”
WCCC (M-11 PPW WKS-ON:5) PD Todd Heft

“I kinda have my doubts that it'll go a whole lot further. I've
already seen the phones completely trickle off.”

THE NIXONS, “HAPPY SONG” MCA

the njyons
Rosn),

S i

4 2

New: KIBZ. WDBZ

Rank: 42-37*

KEGL (B-25 PPW WKS-ON:9) PD Duane Doherty

"It's testing medium for us right now. It's not ready for heavy,
but solid phones are still pretty consistent.”
KILO (B-16 PPW WKS-ON:2) PD Rich Hawk

"I like that song...a few interest calls. | think they're a band that
the industry knows about but the public hasn’t picked up on yet.
This definitely has the hooks."
KRXQ (B-9 PPW WKS-ON:3) PD Curtiss Johnson

"“A pretty catchy song. | haven’t committed enough spins.”
KTUX (B-13 PPW WKS-ON:3) PD Randy Robbins

“It's building due to the band’s visit — | can’t judge the track reaction yet.”
KTYD (B- 8 PPW WKS-ON:1) PD Paul Cavannaugh

“Moderate reaction...not blowing the phones off the wall.”
WAAF (B-5PPW WKS-ON:3) PD Dave Douglas

“It's just starting to build. We're excited to have them playing
our Halloween party at the end of the month.”
WCCC (B-13 PPW WKS-ON:3) PD Todd Heft

“They're starting to get a trickle of phones. At first | wasn't sure.”

THE HARD REPORT

Up: KEGL, KICT, KNCN, hZAK, WAXQ. WHMH, WKDF, WKZQ, WLZR, WRRV, WRZK. WSFM, WWBR, WXTB, ZROC
Down: KLYJ, KIBZ, KIOZ, KLB4, KRAD, KWBR, KZBB, WCCC, WKLL, WLLZ, WMFS, WXRA, WXRC, X107

WGRX (M-8 PPW WKS-ON:3) PD Brian Beddow

"I really like this song at the station. | feel good about it. | was
going to bag it, but we started getting some requests.”
WLLZ (M-15 PPW WKS-ON:5) MD Todd Thomas

"I honesty don’t know...we're getting some good phones...it's
definitely a reaction record. | don’t know if it's ever going to test
for us. 1t doesn’t help that we're the only station really rotat-
ing it.”
WWBR (M-18 PPW WKS-ON:4) PD Walt Brown

"Border line...basically younger demos with us.”
X107 (M-19 PPW WKS-ON:7) PD Steve Blatter

“It'll hang in there a little longer. | saw a few sales here and there.”
ZROC (M-26 PPW WKS-ON:6) PD Pat Dawsey

"I see it waning in the next couple of weeks...not doing as well
as | had hoped it would.”
KEZE (N-7 PPW WKS-ON:5) MD Trip Rogers

"I expected more from this one. | have seen light phones so far.
It will hold its own for a little more. We hope that the video is
helping.” 3
KICT (N-14 PPW WKS-ON:9) MD Sherry McKinnon

“It's still building and was just moved into medium...| love the
video. We had it light but\now it's starting to open up. It's real-
ly catchy.”
KNCN (M-8 PPW WKS-ON:8) MD Matt Vaughan

“Petering out — never really peaked.”

Up: KEGL. KILO. KISS. KJOT, KNCN. KWBR, KZBB, WARQ. WCCC, WKLL. WKZQ, WLZR, WOZN, WRUF, WXKE, ZROC
Down: KCLB. KRAD. WAAF, WGRX, WKQZ, WRRV, X107

WWBR (B-20 PPW) PD Walt Brown

"It finally kicked in. It surprised me — I didn‘t think it would be
a record in medium, and now it's improving beyond that.”
KATP (M- 6 PPW WKS-ON:4) PD Brad Elliot

“Leveling out a bit.”
KNCN (M-10 PPW WKS-ON:2) MD Matt Vaughan

"The audience has been really slow to react. It may take
another three weeks to a month.”
WARQ (N-18 PPW WKS-ON:2) PD Dave Stewart

“It still hasn't generated phones, but we think it sounds great...still
in light.”
WBZX (N-10 PPW WKS-ON:3) PD Hal Fish

"“A pretty good phone reaction record. | get the sense that it’s
picking up.”
WRUF (N-8 PPW WKS-ON:3) PD Harry Guscott

“Nothing yet...no real read or feel...I'm glad to see other stations
picking it up.”

October 13, 1995
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(B) Building
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(D) Dropping

(N) Too New

DOWN, “STONE THE CROW” ELEKTRA/EEG

New: KLBJ, KSPQ, KWBR, KZBB, WCCC
Phones: KILO, KUPD. WDZR

Gl Down: WAXQ, WDZR, WKLL
y Rank: 56-46*

KEZE (B- 8 PPW WKS-ON:1) MD Trip Rogers

“That will probably move up...I'm really liking the response. It's
a safe add across the board. Most important is to sell the band
and their background — the rest will take care of itself. If
you're not on this boat you're missing it completely. We were
saying this about Metallica five years ago.”
KILO (B-20 PPW WKS-ON:5) PD Rich Hawk

“#1 phones. It won't go away with just night play. Definitely
a lot of interest in that band. “
KQRC (B-12 PPW) MD Valorie Knight

“Getting some phones at night.”
KUPD (B-32 PPW WKS-ON:3) MD J. J. Jeffries

“Stone cold smash! Big phones...we just added a depth track.
We're one of the nation’s leaders. A very hot band...we got
response the first week we put it on. They have a buzz about
them. It's not really that hard tempo-wise, it's slower than Green
Day. | would look past the heaviness and give it a shot.”
WDBZ (B-10 PPW WKS-ON:1) PD Darrin Arriens

“Great night-time record. It has the Pantera following. Unlike
Pantera, it has actual singing and great musicianship. Night reac-
tion has been good. We're playing it everywhere except morning.”

FOO AGHTERS, “I'LL STICK AROUND” CAPITOL

New: KEGL, WCCC, WIZN, WSFM
Phones: WZTA
Rank: 21-16*

KEZE (B- WKS-ON:1) MD Trip Rogers

“We're starting to see very good response on the phones, the
band’s name is getting out there. We have even been so bold as
to do double shots. They are both doing well. This is in medium
right now. In time it will go heavy. It should last through the new
music.”
KICT (B-17 PPW WKS-ON:4) MD Sherry McKinnon

“Both songs built kind of slowly, but it is performing...it may just
take a little time.”
KILO (B-30 PPW WKS-ON:8) MD Rob Hunter

“Doing real well and maintaining.”
KUPD (B-32 PPW WKS-ON:5) MD J. J. Jeffries

“Good record...researches well. 1 think it's one of the best
songs on the album. The first song had burn — this is showing
distance.”
WBUZ (B-10 PPW WKS-ON:2) MD Matt Wilauer

“\We are starting to get phones now. | think this will be bigger
than “This Is A Call’ — it has a bigger hook.”

THE HARD REPORT
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Up: KBER, KEYJ, KILO, KIOZ, KISS, KNCN, KRAD, KRXQ, KUPD, KZAK, WDBZ, WMFS, WRRV, WXTB

KZAK (B-13 PPW WKS-ON:3) MD Chris Payne

“Another southern thing. This is the best Lynyrd Skynyrd song
in twenty years. An amazing piece of work you can mix with any
heritage artist in the format. You can play it at 7am and any oth-
er time. If you're not hip to Down you will be left behind. If you're
Looking for 18-34's, this is where they are at.”
KRXQ (B-19 PPW WKS-ON:1) PD Curtiss Johnson

"Still good calls.”
KSJO (B-8 PPW WAKS-ON:1) PD Dana Jang

“Lots of early calls.”
KISS (N-8 PPW WKS-ON:2) PD Virgil Thompson

“ An active record with strong curiosity.”
KNCN (N-9 PPW WKS-ON:2) MD Matt Vaughan

“Too early, but boy, | anticipate some good things. A really good sound.”
WDZR (B-18 PPW WKS-ON:2) Joe Bevilacqua

“Great story here. If COC and Pantera do well for you, it will
work. If you're a station that doesn‘t play heavier stuff, it may
not work unless it's a night record. A no-brainer for us.”
KRZR (N-10 PPW WAKS-ON:2) PD E. C.urtis Johnson

“Nothing yet, but that's about the only song on the whole playlist
right now that I'm actually excited about.”

WDBZ (B-18 PPW WAKS-ON:2) PD Darrin Arriens

“It's definitely the better track of the two — better phones...has
a hook...much happier.”
WLLZ (B-21 PPW WKS-ON:4) MD Todd Thomas

“Real good requests — we're having a hard time figuring out what
to use for the hook — testing so so.”
WZTA (B-17 PPW WKS-ON:2) PD Gregg Steele

“It's growing due to video exposure.”
ZROC (B-31 PPW WAKS-ON:4) PD Pat Dawsey

“It's at #12 with our P1's, #23 overall. Definitely moving up.”
KISW (M-17 PPW WKS-ON:9) MD Cathy Faulkner

“We have been playing it since the album came out — the
video helps, too.”
WAVF (M-13 PPW WKS-ON:2) MD Hollie Anderson

“Nothing really new...sounds good...not doing anything special.”
WDZR (M-31 PPW WKS-ON:8) PD Joe Bevilacqua

“Moving into recurrent. It did not perform like 1 thought it would.
it didn‘t test very highly nor did it request. We stuck it in heavy
for awhile and 1 thought it would react, but "This Is A Call’ was
more exciting.” '
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“GEEK STINK BREATH” REPRISE

New: KBPI. WSH.
Phones: KZAK. WBUZ. WBZX, WIGE, WZTA

GREEN DAY,

B rank: 1410

KEGL (B-21 PPW WKS-ON:2) PD Duane Doherty

“Less impact than expected...by no means are we getting the reac-
tion we thought we would.”
KICT (B-18 PPW WKS-ON:2) MD Sherry McKinnon

"It’s still very strong. it could still build more, but they are as strong
as they’li probably get.”
KILO (B-28 PPW WKS-ON:2) PD Rich Hawk

"We can say it's been underperforming but | think it's got a lot
of headroom left. You have to hear it 20 or 30 times before you
get the hook.”
KISS (B-12 PPW WKS-ON:2) APD Kevin Vargas

"Past history mandates that we give it every shot possible.”
KLAQ (B- 8 PPW WKS-ON:2) PD Mike Ramsey

“"More impact than | expected. The kids just go nuts for this band.
There are no callers over 15. #1 sales first week in the market, it's
ahead of some real heavy hitters.”
KLOL (B-9 PPW WKS-ON:2) MD Cindy Bennett

"We knew with ‘J.AR.” that they weren’t as big as they were a
year ago, and especially with ail of the burn, it's doing what we
expected.”
KLOS {B-22 PPW WKS-ON:3) PD Carey Curelop

“It's starting to happen like one would expect it to.”
KQRC (B-21 PPW WKS-ON:2) MD Valorie Knight

"Getting some phones. People were calling for it as soon as they
released it. They still seem excited.”
KRZR (B-21 PPW WKS-ON:2) PD E. Curtis Johnson

"It's more important than what 1 thought it would be. The com-
ments seem to be consistent: "Thank heaven this doesn’t sound
like the last one."”
KUFO (B-13 PPW WKS-ON:2) PD Dave Numme

“It's turning out to be more important. The track is strong. Green
Day have an innate ability to put out hooky records. It seems like
it's been non-stop Green Day for several months, and the danger
is that they have the potential to get blurred together due to the
rapidity of those releases.”
WAAF (B-34 PPW WKS-ON:2) PD Dave Douglas

"You just keep waiting for it to cool down, but it refuses to. 15,000
tickets sold here in less than six hours.”
WARQ (B-23 PPW WKS-ON:2) PD Dave Stewart

"“Still predominately a younger fan base, as far as requests go.
A catchy song. | wouldn’t think it would be too offensive to
older demos.”
WBUZ (B-16 PPW WKS-ON:1) MD Matt Wilauer

“A lot of phones on that one. It's a fairly young response, but
the adults like it too.”
WCCC (B-20 PPW WKS-ON:2) PD Todd Heft

"More important than | thought. People in the audience care
very much...it's a strong album that will be around for a while.”
WDIZ (B-25 PPW WKS-ON:2) PD Mike Beck

“I think it's going to be fine. The next single or two will tell if
it measures up to the first one. If they come close it will be a vic-
tory. We're starting to see some burn from the alternative
crowd. The rock audience still enjoys the old stuff.”

THE HARD REPORT

Added Last Week: KBAT, KFMZ, KQRC. KRAB. KWBR, KZBB, WBUZ. WHTF, WIQB, WKQZ

WDRK (B-11 PPW WKS-ON:2) PD Addison Wakeford

“It's just starting to get phones. People are beginning to
realize there's a whole new album.”
WGRX (B-20 PPW WKS-ON:2) PD Brian Beddow

“Less impact than | thought it would have, but still very impor-
tant.”
WLLZ (B-24 PPW WKS-ON:2) MD Todd Thomas

“A core artist for us. One of our Top 5 or 6 most requested, and
they just announced a show that should sell out in about 0 sec¢-
onds. I'm not worried at all...a home run.”
WZTA (B-22 PPW WKS-ON:2) PD Gregg Steele

"It's still doing great business on the phones. I'm wondering if
this will have as much 25+ appeal as the last one did.”
X107 (B-36 PPW WKS-ON:3) PD Steve Blatter

“"Their appeal is definitely more than teens.”
KRXQ (M-19 PPW WKS-ON:2) PD Curtiss Johnson

"We're getting very strong response on that. The industry has
probably gotten burned quicker than the genera! public outthere.
The phones are very active, not just the 14-year-olds.”
WAVF (M-13 PPW WKS-ON:1) MD Hollie Anderson

“Actually we don’t have anything yet. Just getting some kiddie
calls.”
WRUF (M-11 PPW WKS-ON:2) PD Harry Guscott

“It's less important than | thought it would be, but the verdict
is still out on the record. It's not as mass appeal as their other tracks,
and a little more young-end.”
KISW (N-16 PPW WKS-ON:3) MD Cathy Faulkner

“It's doing very well...not huge on requests, mainly younger. |
think the audience may be more critical this time...we’ll seg
how it does.”
KNCN (N-9 PPW WKS-ON:2) MD Matt Vaughan

"Disappointed! Everything they've done sounds the sameto me.”
KSJO (N-18 PPW WKS-ON:2) PD Dana Jang

“I think it pretty much has met my anticipation. The youriger end
are very much impassioned, while the upper end seems to be
ambivalent toward them.”
KZAK (N-37 PPW WKS-ON:2) MD Chris Payne

"At a point when | thought that their lyrics were too silly they
come up with this showing of what crank can do to you.”
WBZX (N-11 PPW WKS-ON:2) PD Hal Fish

“We're still looking at teens and young callers. It serves its pur
pose.”
WDBZ (N-18 PPW WKS-ON:2) PD Darrin Arriens

A very young record...so far so good with requests.”
WWBR (N-29 PPW WKS-ON:1) PD Walt Brown

“It's having a better impact saleswise than | anticipated. | have
not seen the requests | was hoping for. But kids are back in schogt
and lower demos are not on the phones ‘til after 3 O*'Clock”
ZROC (P) PD Pat Dawsey

I kind of felt some burn, saw the comments this week, and | agres
with the thought that kids making fun of it is a dangerous sigp.
That and the fact that Lee Abrams’ ten year old daughter was i
the AOL chat room talking about Pocohantas and Green Day. When
you've got sub-teens who are rabid about an animated rnovie ard
a rock band in the same breath, | worry.”
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MOMENTUM KEY
(B) Building

(M) Maintaining
(D) Dropping

(N) Too New

KENNY WAYNE SHEPHERD, “DEJA V0ODOO" GIANT

New: WZZR
Phones: KEYJ. WTPA, WXRC

Down: KRZZ, WOZN. WPLR, WSFA!
Rank: 44-40*

KEZE (B-
“Another Top 5 phones after two weeks."”

WKS-ON:1) MD Trip Rogers

KLAQ (B- WKS-ON:6) PD Mike Ramsey

"Moderate to good sales, positive street/phone buzz. Everytime
we piay it somebody calls and asks, "Who was that? That's awe-
somel!"
KNCN (B-18 PPW WAKS-ON:3) MD Matt Vaughan

“What a great regional record — for the south, it's perfect...light
phones.”
KRZZ (B-9 PPW WKS-ON:3) MD Greg Bergen

“Pretty good phones. Straight ahead rock track with the blues
imaging we've been looking for.”

MELISSA ETHERIDGE,
“YOUR LITTLE SECRET"”
ISLAND

KILO (N) PD Rich Hawk

“We just think it sounds like the Black Crowes backing-up her,
it's got some great, some guitar. It rocks. As far as I'm concerned
the format has to be more open to female rockers. Name
recoginition alone is going to get you some response.”
KLOS (N) PD Carey Curelop

“| love the record. She has always worked extremely well for KLOS.”
KNCN (N) MD Matt Vaughan

“Bad-ass song from Melissa. Smokin'.”
KQRC (N) MD Valorie Knight

“This is the first Melissa that really hits me when | hear it on the
air.”
KRXQ (N) PD Curtiss Johnson

“She was major for us in Phoenix. Here a lot of stuff hasn’t done
well, but this is a pretty straight-ahead rock record, and if any-
thing this will open her up for my audience.”
KTYD (N) PD Paul Cavanaugh

“It's very strong. They never played Melissa here until Dave
and Jim bought the station. I've been a fan from the beginning
and a big supporter. | worked at least one of her records. Every
song we've played has proven that. This song has been on for less
than a week, and the phones are already very active.”

THE HARD REPORT 1 9

Added Last Week: WHMH, WIZN, WRXK, WSFL, WZZQ
Up: DMX . KEYJ, KNCN, KZBB, WDHA. WDVE. WKZQ. WMMR. WRCQ. WWBR. WXRC

KTUX (B-27 PPW WKS-ON:6) PD Randy Robbins
“Local artist. Wish it was 1979.”
WDRK (B-10 PPW WKS-ON:3) PD Addison Wakeford
"We're actually getting some very good response. Very big with
our younger guys.”
WRUF (B-18 PPW WKS-ON:5) PD Harry Guscott
"Good, not great, calls.”
WRXK (B-11 PPW) PD Greg Gillispie
"We've gotten a few curiosity calls asking if it's true that the PD
of the radio station is really thanked in the credits — and it is true!”

WARQ (N) PD Dave Stewart

“Musically it sounds great. Lyrically, to each his own. Didn't seem
to hurt Elton.”
WAVF (N) MD Hollie Anderson

“She seems to have a lot of fans around here.”
WCCC (N) PD Todd Heft

“Pretty good. Pleasantly surprised. It has some balls to it. That
will help her at this format. Have been pulling out a whole lot
of old stuff due to perception that she's a pop artist.”
WOZN (N) PD Dano Amann

“This one rocks for her. | like the subject matter.”
WRUF (N) PD Harry Guscott

“That record is an AOR smash. It's exactly what the format needs.
That Top 40 probably won't touch, she rocks and a there’s a decent
hook on the record. Very high on it.”
WRXK (N) PD Greg Gillispie

“Ithink it's a great record. A lot of rock stations might have got-
ten nervous with the A/C play on her last record. This puts her
squarely back in rock radio’s court.”
WWBR (N) PD Walt Brown

"It's Melissa, it rocks. On initial listening I figured it was a mid
chart song. Blowing it out on MTV, we're beginning to get
calls, waiting they're to see what sales ook like.”
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MEAT PUPPETS, “SCUM” ISLAND

y Phones: WHDQ
Rank: 13-14

KICT (B-14 PPW WKS-ON:4) MD Sherry McKinnon
"] think it's a great little record. ‘Backwater’ built slow-

ly, so we think that's what we are looking at with this one.

'B’ confidence.”

KLOS (B-19 PPW WKS-ON:4) PD Carey Curelop
"It's still building for us.”

KQRC (B-10 PPW WKS-ON:3) MD Valorie Knight
”I think it's pretty cool, but nothing yet.”

KTUX (B-24 PPW WAKS-ON:4) PD Randy Robbins
"Good phones.”

WAVF (B-21 PPW WKS-ON:4) MD Hollie Anderson
"They’re at the Wavefest...the listeners are really excited.

There are a couple songs | like better.”

WBUZ (B-19 PPW WAKS-ON:3) MD Matt Wilauer
“Doing great for us...getting phones. They seem to be rec-

ognizing them as the band that did ‘Backwater.’”

WCCC (B-15 PPW WKS-ON:4) PD Todd Heft
“Finally the phones are taking off for that. It was sitting

there for a while, but out of the blue they're ringing for

it.”

WWBR (B-25 PPW WKS-ON:3) PD Walt Brown
“Really stands out on the air.”

KRXQ (D- 8 PPW WKS-ON:3) PD Curtiss Johnson
“It's not performing well at all — it's still pretty unfamil-

iar.”

WARQ (D-20 PPW WKS-ON:4) PD Dave Stewart
"The Meat Puppets, Candlebox and Blind Melon have not

done what we had hoped for.”

WDRK (D-12 PPW WKS-ON:4) PD Addison Wakeford
“Nothing."”

KEGL (M-12 PPW WKS-ON:4) PD Duane Doherty
"We're getting absolutely nothing.

KEZE (M-17 PPW WKS-ON:4) MD Trip Rogers
“I like the song, but | don’t see anything yet. Confidence
is high. 1 think it has legs and will wear well. Not sure if

it will break top ten, though.”

KILO (M-13 PPW WKS-ON:4) PD Rich Hawk
“I don’t see a lot going on — | was hoping it would have

a lot more interest.”

KISS (M-10 PPW WKS-ON:4) MD Kevin Vargas
“No indicators — but we have faith.”

KISW (M-19 PPW WKS-ON:4) MD Cathy Faulkner
"Holding its own, but nothing specific.”

KLAQ (M-8 PPW WKS-ON:4) PD Mike Ramsey
“Not really doing much.”

THE HARD REPORT
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KNCN (M-16 PPW WKS- ON:4) MD Matt Vaughan
“No reaction seen.”

KRZR (M-14 PPW WKS-ON:4) PD E. Curtis Johnson
“Nothing yet.”

KSJO (M-8 PPW WKS-ON:4) PD Dana Jang
“I'm not really seeing a lot. Confidence: "C.'" I

KUFO (M-12 PPW WKS-ON:3) PD Dave Numme |
“The jury’s still out on that track.” ‘

KUPD (M-32 PPW WKS-ON:4) MD J. J. Jeffries ‘
“"Hometown boys...not really much of a response. Thisis
probably the strongest track on the record.”

KZAK (M-14 PPW WKS-ON:2) MD Chris Payne - |
“We are playing it but we haven’t seen a whole lot. I'm

still on the fence as far as confidence. 1 felt there would
be people who wanted to hear it.”

WDBZ (M-18 PPW WKS-ON:4) PD Darrin Arriens |
“It's hard to read. Some weeks phones are good and some

weeks phones are non-existent. | can’t tell on the research.

The jury’s out on that.”

WDIZ (M-13 PPW WKS-ON:4) PD Mike Beck | |
“Flat.” ‘

WDZR (M-18 PPW WKS-ON:2) PD Joe Bevilacqua}
“We played it more at night. It's not getting phones...my

gut tells me it has a week or two left.”

WHMH (M-12 PPW WKS-ON:4) MD Dan Peterson’
“Maintaining...maybe building a little bit. It has been kin-

da sitting there. Slow builder, but we expect it to do

well.”

WLLZ (M-11 PPW WKS-ON:2) MD Todd Thomas
“Slow and not seeing any great phones on it. No great sales

yet...just OK.”

WRUF (M-10 PPW WKS-ON:4) PD Harry Gusco‘lt
“No real faith in the record.”

ZROC (M-22 PPW WKS-ON:2) PD Pat Dawsey - i
"We're not feeling a whole lot on it.”

KTYD (N-17 PPW WKS-ON:1) PD Paul Cavannaugh
“I don't detect any burn here. "Lump’ is doing a hell of a

lot better. Their hard core following is responding,

though.” !

WZTA (N-14 PPW WKS-ON:4) PD Gregg Steele i
“Personally | don’t think it sounds that great.” )

|
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MOMENTUM KEY
(B) Building

(M) Maintaining
(D) Dropping

(N) Too New

0ZZY 0SBOURNE, “PERRY MASON" EPIC

New: KSPQ, WSFM. WVCR

WLLZ, WSFL, WIPA, WXTB, WZTA
Rank: 12-7

KEGL (B-24 PPW WKS-ON:2) PD Duane Doherty
"Requests are as strong as you'd expect.”
KEZE (B-20 PPW WKS-ON:1) MD Trip Rogers
"Haven't seen much on the phones, but we can’t wait to
hear the full.”
KICT (B-9 PPW WKS-ON:2) MD Sherry McKinnon
"Great phones...Top 5...interesting contrast to the AC/DC.
A '90s sounding record...great choice of tracks. You can play
it next to the Pumpkins.”
KISS (B-32 PPW WKS-ON:2) APD Kevin Vargas
"The clamor for the album and the show says this sucker
is going to deliver. Predominately male, but there’s no lack
of women...and all ages.”
KISW (B-23 PPW WKS-ON:2) MD Cathy Faulkner
"Awesome...#1! The show sold out in two hours and the
demand is as big as ever. The audience is glad to have him
back.”
KLAQ (B- WKS-ON:1) PD Mike Ramsey
"All ages...all persuasions...all races...creeds...and colors are
Ozzy's friends. It's huge...doing better with the upper demos
than | thought we would. It's our #1 request this week."”
KLOS (B-19 PPW WKS-ON:2) PD Carey Curelop
"Big requests — on a level with AC/DC.”
KNCN (B-19 PPW WKS-ON:2) MD Matt Vaughan
"What a great surprise for the end of the year. Thisis one
of his strongest songs in years.”
KRXQ (B-20 PPW WKS-ON:2) PD Curtiss Johnson
"We just did our auditorium testing, and Ozzy was one of
those bands that peformed well with both rock and alter-
native partisans. | have high hope for it in that regard.”
KRZR (B-20 PPW WKS-ON:2) PD E. Curtis Johnson
"Certainly the topicality of the subject matter doesn’t hurt
the song. Somehow that old fart has managed to main-
tain his credibility. Don’t ask me how.”
KRZZ (B-10 PPW WKS-ON:2) MD Greg Bergen
“The jocks love it...good phones...it's a rare record that pleas-
es the whole staff. There’s been no negatives within the
building, which is a good barometer to me.”
KSJO (B-22 PPW WKS-ON:2) PD Dana Jang
"It's holding pretty strong with the phones.”
KTUX (B-11 PPW WKS-ON:2) PD Randy Robbins
"It'll be a real quick #1 — probably a library track too. The
record was familiar on the first spin.”
WRUF (N- WKS-ON:1) PD Harry Guscott
"QOzzy fans love the record. It's good to have him back.
But it's a bit aggressive and hard to program full time.”

THE HARD REPORT

Phones: KBAT, KBER. KIBZ, KICT. KILO, KNCN, KQRC, KTUX, KZAK, WBUZ, WBZX. WDBZ, WDIZ. WDZR. WHDQ, WHMH, WHTF. WKZQ.

KUFO (B-27 PPW WKS-ON:2) PD Dave Numme
“Phone calls are phenomenal. The show sold out in 20 min-
utes. Ozzy is huge. Talk about an audience you can own?
Ozzy's all ours!”
KUPD (B-32 PPW WKS-ON:2) MD J. J. Jeffries
"Smash-aroni! Listeners are going nuts...far and away our
most requested. By far the best thing he’s done in years
— it's rippin’t”
WAAF (B-28 PPW WKS-ON:2) PD Dave Douglas
"There’'s lots of interest in this Friday’'s show. Ozzy fans
tend to be in their mid to late 20's.”
WBUZ (B-46 PPW WKS-ON:2) MD Matt Wilauer
"Can Ozzy do wrong? The song rocks, and Ozzy never has
to explain himself. His Detroit show sold out.”
WBZX (B-44 PPW WKS-ON:2) PD Hal Fish
" A perfect record for OJ day, wasn't it?”
WCCC (B-26 PPW WKS-ON:2) PD Todd Heft
"Phones #1 for two weeks. 1think it's wide open demo-
graphically. We get calls from 13 to 30-year-olds.”
WDBZ (B-47 PPW WKS-ON:2) PD Darrin Arriens
"One of the better active AOR records in a long time. Old
and young listeners are hip to it. He has proven he can cov-
er all demos. People passionately care about his record.”
WDIZ (B-20 PPW WKS-ON:2) PD Mike Beck
“He’s still very strong with our audience from a cata-
logue perspective. He also tests well —including the old
stuff with the alternative audience.”
WDRK (B-19 PPW WKS-ON:2) PD Addison Wakeford
"Probably our #1 testing record.”
WLLZ (B-23 PPW WKS-ON:2) MD Todd Thomas
"It's huge all the way around — Ozzy is God in Detroit.
Unlike ACUDC, Ozzy is accepted by everyone 18+.”
WWBR (B-30 PPW WKS-ON:2) PD Walt Brown
“"The #1 question we get on the phones is: "When is the
CD going to be out?’ They're waiting for it big time.
We're getting better adult male response than | expected.
No reaction at all from females.”
KZAK (M-12 PPW WKS-ON:2) MD Chris Payne
“"Home run! Ozzy is the king! He appeals to 12 to 55-years-
olds.”
WZTA (N-19 PPW WKS-ON:2) PD Gregg Steele
"No research yet, but all the phones are 25+ male, and that's
encouraging. It's nice to see that that was our #1 phone
item.”
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THE PRESIDENTS OF THE UNITED STATES OF AMERICA, “LUMP” COLUMBIA

Phones: KICT, KRAD, KZAK, WARQ, WBUZ, WDBZ, WHDQ. WHMH, WLLZ, WTPA
i Up: KBPI, KEGL, KFMZ, KICT. KISS, KLAQ. KLBJ, KLPX. KNCN, KQRC. KRXQ. KSJO. KTYD. KZAK, WAAF, WCCC. WDBZ. WDIZ, WGRKX. ‘
WHDQ, WHMH, WHTF, WKDF, WKLL, WKQZ. WLLZ, WMFS, WOZN, WPLR. WRCQ, WRZK, WSFL, WSTZ, WTGE, WWBR, WXKE, WZZQ ||
Down: KEVJ, KiOZ, KLOL, KRAD, KUFO, KWBR, WBUZ, WBZX, WKLQ, WKZQ, WLZR, WRCX, WRIF, WRRV, WSFM, WVRK, WXRC, WXTB

WZTA, WZZ0, X107, ZROC
Rank: 7-5*

KEGL (B-25 PPW WKS-ON:6) PD Duane Doherty
“It's holding up real well. It's getting some burn, but the testing
is still strong.”
KISS (B-24 PPW WKS-ON:8) APD Kevin Vargas
“Not too favorable research...but we're hanging with it.”
KLOS (B-34 PPW WKS-ON:6) PD Carey Curelop
“Huge #1 testing record still.”
WZTA (B-9 PPW WKS-ON:9) PD Gregg Steele
“We still get great phones on that too — I'm surprised.”
WLLZ (B-26 PPW WKS-ON:7) MD Todd Thomas
“No burn...still building.”

RANCID, “TIME BOMB"” EPITAPH

New: WWBR, WZTA
Phones: KRAD, WBUZ, WXTB

Down: KRAD, WCCC, WGRX, WLLZ, X107
Rank: 61-49*

AND QUF.CONE E-WolkS> ¢

WCCC (B-12 PPW WKS-ON:3) PD Todd Heft

"Still big...Top 10 phones...they were in the Top 5.”
WLLZ (B-39 PPW WKS-ON:3) MD Todd Thomas

"Always huge phones for us. The testing is not where | think it should
be. Like Green Day, this will take a very long time to test.”
WBUZ (N- 9 PPW WKS-ON:2) MD Matt Wilauer

"That's a pretty cool tune. Not a lot of reaction yet, but the staff
really seems to dig it.”

RED HOT GHII.I PEPPER, “"WARPED" WARNER BRI]S

WXRA, WXTB, ZROC
Rank: 15-20

KEGL (B-35 PPW WKS-ON:7) PD Duane Doherty

“Getting better tests than ! thought it would.”
KILO (B-29 PPW WKS-ON:7) PD Rich Hawk

"Equal calls for both this week.”
KISS (B-21 PPW WKS-ON:7) APD Kevin Vargas

“*Warped’ has been testing for us all along. It's starting to show a
little burn, but still very solid, especially among KISS core.”
KLOS (B-11 PPW WKS-ON:8) PD Carey Curelop

“It's doing pretty weli for us — that’s why we stuck with both in rea-
sonable rotations.”
KRXQ (B- WKS-ON:7) PD Curtiss Johnson

"It'll be a good recurrent for us. It didn't test too quickly, but it’s
real strong now.”
KSJO (B-17 PPW WKS-ON:7) PD Dana Jang

"Both songs are doing very well for me in my research. I'm surprised
by the demo spread on ‘Warped.'”
KTUX (B-27 PPW WKS-ON:6) PD Randy Robbins

“"We took it out and then we got phones.”

THE HARD REPORT

Up: KILO, KUPD, KZBB, WCCC, WKDF, WKLL, WPLR, WZTA, WZZ0
Down: KICT, KIOZ, KISS, KISW, KLOS, KQRC, KRAD, KSJO, WAAF, WAXQ, WBUZ, WDIZ, WGRX, WLLZ, WMFS, WSFM, WWBR, WXKE,
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KRXQ (B-20 PPW WKS-ON:10) PD Curtiss Johnson 1]

“"We're seeing very strong testing, real good positives. It's really just
now starting to approach burn after some strong spins.”
WAAF (B-39 PPW WKS-ON:10) PD Dave Douglas |

“Sales just continue to be remarkable for a debut project.”
WBZX (B-15 PPW WKS-ON:5) PD Hal Fish ‘

“Female, young and burning.” | |
WDIZ (B-16 PPW WKS-ON:9) PD Mike Beck

“They're still doing very well test-wise, with the rock audience, too, |
Beats the hell out of me.” ‘

Up: KICT, KWBR, WAVF, WBUZ, WKDF, WRRV, WTGE, WXTB, WZZ0 ‘ : |

KICT (M-18 PPW WKS-ON:5) MD Sherry McKinnon

“That has been doing pretty well — at first poeple didn‘t get it bLt
now it's working for sure. It throws in that ska thing and that is fun.
We have Madness in the library...so it's not much of a stretch.”
WGRX (N-5PPW WKS-ON:3) PD Brian Beddow

"A really good night record. It's getting some requests, but they're
not being knocked dead. We'll burn the piss out of it for a couPle
of weeks.” ‘

WCCC (B-14 PPW WKS-ON:7) PD Todd Heft 4
“It's still testing really well.” ‘
WDIZ (B-9 PPW WKS-ON:7) PD Mike Beck ‘
"No research on ‘Friends,’ but ‘Warped' is starting to show very well. = |
We're getting more calls for ‘My Friends,’ but ‘"Warped" is starting to
test very well.”
WGRX (B-11 PPW WKS-ON:6) PD Brian Beddow ‘
"1t sounds better with the intro cut off.” :
WLLZ (B-11 PPW WKS-ON:7) MD Todd Thomas |
“It's still testing pretty well for us, but ‘My Friends’ is the smash. We !
were getting requests before anyone was playing it.”
W2ZTA (B-16 PPW WKS-ON:7) PD Gregg Steele |
“Research on "My Friends’ is a familiarity issue. ‘Warped' is still research-
ing very well...still very young.”
ZROC (B-30 PPW WKS-ON:7) PD Pat Dawsey
“"Warped' does real well with men. 'Friends’ will be more of a femde
record.”
KUPD (M-19 PPW WKS-ON:7) MD J. J. Jeffries
“This is kind of moderate. People like it...researching moderately.”
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MOMENTUM KEY
(B) Building

(M) Maintaining
(D) Dropping

(N) Too New

RED HOT CHILI PEPPER, “MY FRIENDS” WARNER BROS.

Newv: KLOS, KZBB, WLLZ. WPLR. WX1B, WZZR
Phones: KCLB, WVRK

Rank: 16-11*

KISS (B-9 PPW WKS-ON:2) APD Kevin Vargas

"We bumped it up due to sales and name factor.”
KNCN (B-10 PPW WKS-ON:1) MD Matt Vaughan

"'Warped’ didn't go anywhere, It's still early on for "My Friends."”
KRXQ (B-20 PPW WKS-ON:2) PD Curtiss Johnson

“It started out-of-the-box very strong...stronger than "Warped'.”
KRZR (B-21 PPW WKS-ON:2) PD E. Curtis Johnson

"*My Friends’ is surpassing ‘Warped,’ much to my dismay. | think
‘Warped’ will be one of those songs that people will drop fairly
early, and about six months from now will test through the roof.”
KUFO (B-11 PPW WKS-ON:2) PD Dave Numme

"A little poppy, but there are enough guitars to make it work.”
WAAF (B-23 PPW WKS-ON:2) PD Dave Douglas

"Very strong...not the #1 selling record in the market, but it's the
highest selling WAAF current project.”
WARQ (B-23 PPW WKS-ON:4) PD Dave Stewart

"#6 most requested.”
WCCC (B-18 PPW WKS-ON:4) PD Todd Heft

"Doing well...out-and-out smash! We’'re gonna go to power with
that.”
WDRK (B-15 PPW WKS-ON:2) PD Addison Wakeford

“It's getting good response. But man, they still like ‘Warped."”
WGRX (B-19 PPW WKS-ON:2) PD Brian Beddow

"A good strong record...no calls yet.”

URGE OVERKILL, “THE BREAK" GEFFEN

Added Last Week: WIQB. WRUF

WXKE, WXRA. WXTB

WZ7Q. WZ7ZR
Rank: 24-21

KEZE (B-9 PPW WKS-ON:5) MD Trip Rogers

“It's starting to move for us. | have opened up the dayparts on this.
Better than ‘Sister Havana.” I'm gonna give this as much of a
chance as | can.”
KRZZ (B-5 PPW WKS-ON:5) MD Greg Bergen

“| was hoping to have huge reaction by now. It just hasn’t happened.
| put ‘em in the same tier as the Meat Puppets, and a notch down
from Blues Traveler or Soul Asylum.”
WDBZ (D-19 PPW WKS-ON:5) PD Darrin Arriens

“No reaction from the beginning. Research is OK — non active —
but that doesn’t mean it won't break through. The sound definitely
fits...and if the sound fits, you must spin it. “Sister Havana' had much
better success reaction-wise.”
KICT (M-22 PPW WKS-ON:4) MD Sherry McKinnon

"It sounds better on the radio than it does in the office. "Sister Havana’
is still in the library. It seems to be performing similarly to that song.
We hope it will end up doing as well.”
KILO (M-14 PPW WKS-ON:2) PD Rich Hawk

“They have not established themselves as major players. I'm kin-
da disappointed — bottom leve! stuff.”
KTYD (M-8 PPW WKS-ON:1) PD Paul Cavannaugh

“Just kinda there.”
W2ZTA (N-11 PPW WKS-ON:3) PD Gregg Steele

"} liked it a lot better before it got on the air.”

THE HARD REPORT

Up: DMX . KEY4, KFMZ, KICT. KISS. KLBJ. KRXQ, KRZZ. KSJ0. KSPQ. KTYD, WAAF, WAXQ, WCCC, WDBZ. WDRK, WDVE, WGRX, WHTF,
WIQB. WKLL. WKL, WAMMR, WRIF, WSFL. WIGE. WTPA. WYRK. WWBR. WZZ0. WZZQ, X107
Down: KCLB. KIOZ, KLAQ. KQRC. KUFO. KZAK. WARQ., WAVF, WBAB. WDHA, WHDQ. WRRV. WSFM. WXRA. WXRC. WZTA

WRUF (B-17 PPW WKS-ON:2) PD Harry Guscott

" A very strong reaction. That'll be in power in a very short period
of time. The phones are good...research is coming back very posi-
tively. Nothing will hold that record back.”
WWEBR (B-24 PPW WKS-ON:2) PD Walt Brown

“Top 10 album sales. We think "My Friends’ is the track that's sell-
ingit.”
WZTA (B-21 PPW WKS-ON:4) PD Gregg Steele
f"Fail(Iy passive...not a lot of requests. It has great potential...not as
amiliar.”
X107 (B-42 PPW WKS-ON:4) PD Steve Blatter

“Smash, as confirmed by our testing.”
ZROC (B-19 PPW WKS-ON:1) PD Pat Dawsey

"We're giving almost equal emphasis to both tracks. We have
‘Warped' in power and "My Friends’ in medium. ‘Friends'’ is 43% famil-
iar, only 56% familiar with core, and falling into average popular-
ity. "Warped' is doing great. Last week it was our #1 tester, and this
week #8.”
KRZZ (N-6 PPW WKS-ON:2) MD Greg Bergen

“Pretty good initial response. It'll unquestionably be bigger than
‘Warped,” hands down.”
WBZX (N-10 PPW WKS-ON:3) PD Hal Fish

“No testing, but great initial reaction. We pumped it up to heavy
and think it will be a hit.” i

Up: KIBZ. KICT. KILO. KLBJ. KRXQ. KSJ0. WARGQ. WDBZ, WDRK. WGRX, WHDQ. WHTF. WKDF, WKLL, WKLQ, WKQZ, WMMR, WSFL,

o Dowii KEYJ, KLPX. KRAD. KRZZ. KUPD, KZBB, WCCC’. WDHA. WPLR. WRCX, WSFM. WSTZ. WIPA, WVRK, WWBR. WXRC. WZTA.

WBUZ (M- 9 PPW WKS-ON:4) MD Matt Wilauer

“It's finally starting to pick up, and they have a show in town
coming up.”
KRXQ (N-20 PPW WKS-ON:1) PD Curtiss Johnson

”A mixed reaction — some like it, others could care less.”
KSJO (N-10 PPW WKS-ON:4) PD Dana Jang

“Still early in progress, I'm still rather confident.”
KTUX (N- WKS-ON:1) PD Randy Robbins

“Little or nothing at this point. Too bad, I like the record...it
sounds good.”
WARQ (N-19 PPW WKS-ON:3) PD Dave Stewart

"That's actually been a pleasant surprise — | feel the whole CD has
depth — some calls picking up.”
WBZX (N-10 PPW WKS-ON:4) PD Hal Fish

"Medium confidence...cool sounding track...a little too rough,
maybe?”
WDRK (N-11 PPW WKS-ON:3) PD Addison Wakeford

" A good record...it surprised me that it's fairly straight-forward rock.
This won't ever get out of light.”
WRUF (N-9 PPW WKS-ON:1) PD Harry Guscott

| was reluctant to play it. My problem is that 'm not sure who this
band is either. Everything they've done is so unlike everything else
— areal tough call.”
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SEAWEED, “START WITH" HOLLYWOOD RECORDS .

New: WDBZ., WRZK. WWBR

4 Added Last Week: KWBR. WDZR, WSFL

Up: KBPI. WBUZ, WKLQ, WKZQ. WLZR -

bown: KEYJ, KLOL, KLOS, KRAD, KTYD, KZBB, WCCC, WDRK, WKQZ, WXRC
Rank: 50-61

KEZE (B- 6 PPW WKS-ON:4) MD Trip Rogers KLOS (N-13 PPW WKS-ON:2) PD Carey Curelop
“Starting to get phones at night. We wantto move itup inrota-  “Some requests.”
tion, but no room.” WBUZ (N-10 PPW WKS-ON:2) MD Matt Wilauer
WDRK (B-5PPW WKS-ON:4) PD Addison Wakeford “It sounds good, but it’s pretty early.”
“Getting a few phone calls...definitely maintaining...gettinga KISS (P) APD Kevin Vargas
little more positive.” "It's just kinda there.”
KUPD (M-13 PPW WKS-ON:3) MD J. J. Jeffries WDBZ (N) PD Darrin Arriens
“That’s a good song, we have high aspirations for that.” "It took me awhile to be convinced but | think that it has
WAAF (M-11 PPW WKS-ON:5) PD Dave Douglas today’s hip sound and we need that sound to stay hip as a sta-
A space squeeze problem.” tion.”
KICT (N-11 PPW WKS-ON:4) MD Sherry McKinnon WWBR (N) PD Walt Brown
“Early requests, but with the new material the requests have  “Started out alternative, and started crossing. We are getting calls
dropped off. | don't see much in sales...I'm not sure...wait and  for it.”
see.” « .

SELF, “"CANNON" Z0O ENTERTAINMENT

New: KISS. KZAK, WSTZ, ZROC
Added Last Week: KEYJ, KRAD, KWBR, WKQZ, WLZR, WTPA
Rank: 0-87*
WHMH (N-10 PPW WKS-ON:2) MD Dan Peterson KTUX (B-16 PPW WKS-ON:2) PD Randy Robbins
“That's a cool track... real interesting and fresh sounding. We'll  “I'm not hearing it anywhere else, but the active audience |
be increasing the spins.” - already knows it like the back of their hand. An important
KISS (N) APD Kevin Vargas piece of music when it does that.”

“| feel it will be a foundation record.”

silverchoir SILVERCHAIR,

"PURE MASSACRE"
% EPIC

froqdfens

KISW (N) MD Cathy Faulkner WOZN (N) PD Dano Amann

"We played that for awhile, now on ‘Israel’s Son’. Did fine, but “Actually like this better than ‘Tomorrow’.”
burnt out becasue of all the airplay in the market.” ZROC (N) PD Pat Dawsey
WDBZ (N) PD Darrin Arriens VNI~ o, . .

“When | took the album home | thought this would be the next Vye ve been severa] tracks deep for a while. I'm basically going
single. | was a little early, but I snuck it in and already got some ~ ©n it because | knew it was the next track and we’ll ride the wave.
phones. Audience should accept it quickly.” It's pretty indicative of what the band really sounds like.”
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MOMENTUM KEY
(B) Building

(M) Maintaining
(D) Dropping

(N) Too New

Phones: KICT, WDBZ. WZTA
Rank: 0-28*

KSJO (N-11 PPW) PD Dana Jang

“| would put that one in the second tier of importance. There's
definitely some really passionate people in the audience — but
it doesn't reflect the overall audience as of yet.”
KTYD (N-2 PPW) PD Paul Cavannaugh

“They're getting back to their more alternative slant.”
KATP (N) PD Brad Elliot

“Hard to tell it's the Smashing Pumpkins at first, until you get
to the whiny chorus.”
KEGL (N) PD Duane Doherty

”| think its real important. Finally a smokin’ record that fits right
in with what we're doing. They're no longer a fringe type of thing.”
KICT (N) MD Sherry McKinnon

*That jumps right into the top five phones. A dark sounding record,
especially for them. It has that hooky little chorus, in fact it reminds
me of the stuff from Gish. They are excellent.”
KILO (N) PD Rich Hawk

“Some good early response. A second tier band at this point, in
a class with Candlebox.”
KiSS (N) APD Kevin Vargas

"Very important. Heard the whole album, and this is a double
that won’t disappoint. It's very deep, very quirky but hooky. It
never goes too far hooky to sound too poppy or too quirky. This
album is going to solidify them in the upper/middle artist range.
AOR will deal with about 4 tracks and they'll all be successful.”
KISW (N) MD Cathy Faulkner

“Good first week out with interest and requests. |like it.”
KRXQ (N) PD Curtiss Johnson

"I think it's a real important record. Didn't know whether | liked
it on first listen, but on the radio, 1 think it's going to be a very
solid record for us.”
KUFO (N) PD Dave Numme

“They're a mid tier band. | think it's a great song. A rock song
and it's pretty cool.”
WAAF (N) PD Dave Douglas

"Upper middle in importance to us.”
WARQ (N) PD Dave Stewart

"perhaps more important here than on a national level. One of
the few bands that have played here. They sold out the Township
Auditorium in 22 minutes, and Hootie was the only band able to
do it faster. Started playing Friday and already #1 phones. Across
the board demos on this too.”
WAVF (N) MD Hollie Anderson

"Already getting a lot of requests. Will probably be #1 requests.”

THE HARD REPORT

THE SMASHING PUMPKINS, “BULLET WITH THE BUTTERFLY WINGS" VIRGIN

WBUZ (N) MD Matt Wilauer

"Love this band. They're a major artist for us. Phones are
going crazy. May be our #1 request next week.”
WBZX (N) PD Hal Fish

I think it's important. | just think its very cutting edge, the record
sounds great. Sonically it’s wonderful, and the song is good on
top of everything else.”
WCCC (N) PD Todd Heft

"It's getting some phones right now. | think it's a great record.
Middle to upper tier. Not essentialy for most of our audience but
very solid and people want to hear it.”
WDBZ (N) PD Darrin Arriens

“Again very good off the bat phones. A little afraid at first, but
when it starts to rock, the hook will pull the record through.”
WDIZ (N) PD Mike Beck

“Very important band. Huge. At this point, it's an automatic.
He sounds just like Mick Jagger in this song.”
WD2ZR (N) PD Joe Bevilacqua

"Oh that's a great fucking record. This is going to be big. This
is the best record I heard this month - which right now is saying
alot. This is great. People are calling asking for it by name. Reminds
me of young Stones.”
WGRX (N) PD Brian Beddow

“Almost a level 1 band. Once you understand the story behind
the song, you kind of like it a little more. We still get a lot of requests
for their stuff from Siamese Dream.”
WLLZ (N) MD Todd Thomas

“For our radio station, they’re one of our core artists and top tier.
We play everything from '‘Drown’ to ‘Rocket’ to ‘Disarm.” The #1
requested track at our station.”
WRUF (N) PD Harry Guscott

“On balance it's what we anticipated. Valuable enough to
play and try to establish. Some hooks. I like the guitar riff. Band
is of middle importance. Song of low to middle.”
WWBR (N) PD Walt Brown

"It's real important to me because a lot of people in this format
question The Smashing Pumpkins. It looks extremely good after
one week of calls. 1 think it will do well for us. | don’t care what
people in other formats say about it.”
ZROC (N) PD Pat Dawsey

“A very important record. | would put them in as one of the tier
one type bands for the '90s, if not a very close secondary at any
rate. | think this track is very good.”
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SPONGE, “RAININ™ WORK/CRG

Phones: KNCN

Lip: KEYJ, KFMZ, KICT, KILO, KiISS. KISW, KNCN, KTYD.
WXKE, WZTA, WZZ0

Rank: 20-18*

KILO (B-13 PPW WKS-ON:4) PD Rich Hawk

“There's quite a bit of awareness...they played here early in the tour.
‘Plowed' was a major record for us.”
KISS (B-10 PPW WKS-ON:4) MD Kevin Vargas

"'Plowed’ is a bona fide smash that will be around forever.
Consequently, anything else from them warrants interest, but has
yet to perform to that level.”
KNCN (B-20 PPW WKS-ON:4) MD Matt Vaughan

"*Rainin’ " has been fairly successful. We're seeing a lot of 'Who is
that?’ calls even though they have had a few songs played. People
are still becoming familiar with Sponge.”
KRXQ (B-19 PPW WKS-ON:6) PD Curtiss Johnson

“We supported this project from day one. I'll wait and see what hap-
pens with this track — slow and steady seems to be the approach.”
KTYD (B-15 PPW WKS-ON:1) PD Paul Cavannaugh

“Sponge, in general, reacts well here. They've been through town
two or three times, and they're coming again next week. Their audi-
ence awareness is stronger than most due to the fact we've dealt with
every track from them.”
WARQ (B-19 PPW WKS-ON:2) PD Dave Stewart

“The overall audience awareness of the band seems to be a bit low.
‘Plowed’ and "Molly’ were such different songs that the average lis-
tener may not have caught on that these songs were by the same
band.”
WDIZ (B-22 PPW WKS-ON:3) PD Mike Beck

“I think they’ve had three songs that sound like three different bands
— it's hard to get a handle — although | do think this one will be
fine.”
WOZN (B-17 PPW WAKS-ON:5) PD Dano Amann

“This is getting some phones. People definitely recognize them and
this has been stronger than the other two...a good song.”
WWBR (B-26 PPW WKS-ON:3) PD Walt Brown

"It's working fine. They always do well in Birmingham. This hit the
same time that the hurricane did and people now call for that
‘Rain Song.’”

TRIPPING DAISY, “PIRANHA” ISLAND

!
KZBB, WARQ. WCCC, WDIZ, WGRX, WHDQ, WKZQ, WOZN, WRCQ, WRCX;
!
|
!
f

WAAF (N-8 PPW WKS-ON:4) PD Dave Douglas ’

“They're victims of the superstar glut — awareness is relatively low.”
KEZE (N-5 PPW WKS-ON:1) MD Trip Rogers Y

"It's a recognizable Sponge track. Hoping to see video support, oth-
erwise it will die.” i
KLAQ (N- 8 PPW WHKS-ON:3) PD Mike Ramsey

“They're coming here next week. Their awareness is high right now
— before the show was booked it was low. 'Rainin’’ is holding its own.” | |
KTUX (N-16 PPW WKS-ON:4) PD Randy Robbins

“It's early — "Molly’ was a dayparter. ‘Plowed’ still works well in
heavy recurrent, but ‘Molly’ broke that band away from the pack in
terms of pop accessibility.”
WBZX (N-10 PPW WKS-ON:4) PD Hal Fish

"I don’t think this track is going to happen...not getting much on
it yet. Not a request record — it'll take forever to get it familiar. |
openly wonder if we have that long.”
WCCC (N-10 PPW WKS-ON:3) PD Todd Heft

"There's no response at all to that record. 1 think the audience i§
aware of the band due to market airplay saturation.”
WDRK (N-11 PPW WKS-ON:4) PD Addison Wakeford

“Personally { don’t like it as much as ‘Plowed’ or ‘Molly." However,
| think they've squeezed enough out of this band.”
WGRX (N-17 PPW WKS-ON:1) PD Brian Beddow

"1 agree with Mike Beck. | don’t think anyone knows who the bangd
is...it's like three different bands.”
WLLZ (N-15 PPW WKS-ON:2) MD Todd Thomas

"*Molly’ and "Plowed’ both took forever — even in Detroit. | canft
see that changing this week.”
WRUF (N-15 PPW WKS-ON:4) PD Harry Guscott

"I love this record but | think the band lacks identity. All three tracks |
are so dissimilar that it's hard for somebody to get a handle on what
this band’s about. Although out of the three, 1 like "Rainin’ ' the best.”
WZTA (N-22 PPW WKS-ON:4) PD Gregg Steele

“This track does not seem to be as important to the audienca —not
reacting like ‘Molly’ did, comparatively.” ,

New: KCLB, KRXQ, KSPQ, WARQ, WAVF, WBUZ, WIQB, WRZK, WTGE N

RS Added Last Week: KICT. KLBJ, KNCN, KWBR, KZBB, WDRK, WVRK, WWBR

Up: DMX , KEGL, KEYJ, WKDF, WRUF
Down: KLOS, KRAD, WGRX, WXRC
Rank: 72-48*

KEGL (B-33 PPW WKS-ON:3) PD Duane Doherty

“Real big...testing well...requesting well.”
KLOS (B-21 PPW WKS-ON:2) PD Carey Curelop

“1 like the air sound — it's still a bit early for a research vibe.”
KTYD (B- 7 PPW WKS-ON:1) PD Paul Cavannaugh

"Starting to build...that really sounds good.”
WRUF (B-11 PPW WKS-ON:2) PD Harry Guscott

“A little buzz on that record. |think the people who liked the last track
have no idea who the band is on this track. | do hear something in this
record that fascinates me.”

THE HARD REPORT

26

[

WWBR (B-24 PPW WKS-ON:1) PD Walt Brown

“A very strong reaction here. They sold out a concert Saturday '
night...strong sales and requests.”
KRXQ (A) PD Curtiss Johnson

“One of those Alternative bands that seems to be crossing over big and
this is more of a rock record than ‘I've Got a Girl’ was.”
WARQ (A) PD Dave Stewart

"We had a great run with ‘I Got A Girl". | like the sound.”
WBUZ (A) MD Matt Wilauer

"A better tune than the first. Even though it reacted it had a high burn.
Their last show did well here.”
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Bill Hard & Lisa Riegel

SONY & O’BRIEN LAUNCH NEW LABELS

Sony Music and Brendan 0°Brien

have joined into a label and produc-
R e(',\o[‘dg

tion agreement, that has 0'Brien P

launching two record labels, 57 |S hOt(put

Records and Shotput Records, v

through Sony. 57 Records will be dis-

: tributed by Sony and its releases mar-
keted and promoted through Sony Music's Epic Records Group and Golumbia
Records Group labels. Shotput Records, distributed primarily through RED,
will sign and record regional southeast artists as well as reissue recordings. Glemn
Phillips, an original member of The Hampton Grease Bana, and The Sight-seers
are Shotput’s first signings.

O'Brien will oversee the A&R, production, and recording activities for both labels,
and will produce new and developing artists exclusively for Sony Music and his
two labels. “Brendan is one of those rare combinations of musicianship, artistic
integrity, and commercial instinct,” commented CRG Chairman Don lenner. “Evey
project he becomes involved with benefits from his extraordinary gifts. He truly
takes talented artists to another creative level, and we're greatly looking forward
to a long, rewarding partnership at Columbia and WORK." Epic Records President
Richard Griffiths added, “He's always been a great producer, and is now
extending his abilities to signing artists and working with them at every level.”

On October 17th, Sony will release the first recording from 57 Records, Yulture,
by the Atlanta-based band 3 Ib. thrill, which will be marketed and promoted through
Sony 550 Music. “We are very happy to have the debut release of 57 Records
on 550 Music,” said Son 550 Music President Polly Anthany. “Our entire staff
is excited about working with Brendan to introduce 3 Ib. thrill. Vulture is a great
album that ranks with Brendan’s best productions.”

0'Brien’s production credits include Pearl Jam'’s Ys. and Vitalogy, Neil Young's
Mirror Ball, Matthew Sweet's 100% Fun, Stone Temple Pilots’ Core and Puiple,
Pete Droge’s Necktie Second, Dogman by Kings X, Uncle Green's Book of Bad
Thoughts, and Dan Baird's Love Songs For The Hearing Impaired.

WARONKER & OSTINS JOIN DREAMWORKS SKG

Former Warner Bros. Records Chairman/CEQ Mo Dstin, and President Lenny
Waronker will head up the much anticipated management tean for DreamWorks
SKG Music, along with Michael Ostin (Mo Ostin’s son), who was most
recently Warner Bros. Sr. VP/A&R. Mo Ostin will be the senior member of the
team and function as the chief executive. Taking an unconventional approach,
there will be no corporate titles at the company. At its inception, there will be two
music labels, SKG Records — named for founders Steven Spielberg, Jeffrey
Katzenberg, and David Geffen — and the soundlrack label DreamWorks. ‘Mo
and | have been friends and have done businass together for years,” comment-
ed Geften. “When | founded Geffen Records, it was marketed and distributed through
Warner Bros. After competing with each other for 15 years, it!ll be fun to be on
the same side. We have the ultimate affection and regard for each other.” Ostin
concurred, “DreamWorks SKG is the most exciting entertainment company to come
along in decades. | couldn’t imagine a better environment in which to work and
build a new record label. I'm just ecstatic.” The DreamWorks SKG labels will
temporarily operate out of Geffen Records’ West Hollywood headquarters .

§e

wre

MCGUINN MAKES NETWORK MOVE

There's no official announcement yet, but Noise has con- §
firmed that KPNT/WVRV-St. Louis OM Jim McGuinn is exit- |

ing that post and has accepted the Ops Manager position for
the WDRE Network. Other changes in store for Alternative DRE
include involvement with Pollack Media and on-site Program
Directors for Network stations, including WIBF/Philadelphia.

Jim McGuinn

THE HARD REPORT

Z00 BOOSTS PROMOTION TEAM

Dana Kiel

g

Dave Ross

]

Dave Tezak

g

Stephanie Hughes

Brad Hunt. S, VP/Sales & Marketing announced the promotion of Stephanie Hughes
to Manager of Creative Services. After starting out as an assistant in the department,
Hughes has spent the last three years at Zoo moving up in the ranks. “With
Stephanie’s wit and creativily, our creative services department led by Director Lee
Hammond is the best in the business,” said Hunt.

Zoo Entertainment announced the appointment of 13-year
industry veteran Dana Kiel to National Director/Pop Promotion.
Kiel joined CBS Records in 1982, advancing from an assistant
in the copyright and broadcast service department to Director
of Pap Promotion West Coast. VP/Promotion Bill Pfordresher
commented on the appointment, “Radio has grown to respect
Dana Kiel through her hard work and honesty. Qualities like
these will carry her far within the Zoo family.” Another addi-
tion to the promotion department is David Ross who has been
appointed Northeast Regional Promotion/Marketing Manager
for Z0o. Ross spent the last few years as Regional Marketing
and Promotion Manager for Atco EastWest Records based in
the Northeast, *David's a veteran, whose relationships with radio
throughout the northeast are well documented,” said Plordresher.
“We welcome him to the Zoo family, and with Ray Grmeiner, con-
sider him one of our twin towers.” Also in promotion, David
Tezak was appointed Great Lakes Regional Promotiorn/Marketing
Manager. Tezak was previously with Hollywood Records as a
Regional Promotion Manager Mid-Central Market. Prior to thal,
he was Promotion Manager for Columbia and Capitol in the Detroit
Market. “We welcome Dave to the Zoo family,” stated
Ptordresher. “I'm sure he'll be giving Rick Gillette golf tips
by the end of the week.” VP/Rock Promotion Ray Gmeiner
commented on the appointments, "Zoo Entertainment just
strengthened its starting team with the acquisition of veterans
David Ross and Dave Tezak. Our starting rotation is now
completed and ready to make a run at the pennant. Both are pow-
er hitters and ready to hit homeruns for Zoo's artists. No
future draft choices are to be named later.” Last, but not least,
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INDUSTRY ROTATIONS

Look for an announcement from Sony
550 Music within the next couple of
weeks that Hilary Shaev is promoted
to VP/Promotion. Shaev currently serves
as the label's VP/Pop & Video
Promotion... Geoffrey Weiss was
named VP/A&R for Warner Bros. Weiss
began his career as an A&R rep for the
j L.A-based independent label Big Time
Records. In ‘87, he joined A&M as a
copywriter and a year later was named
Product Manager. He joined WB as a
| Product Manager in 1990, and held that
: | post until his recent promotion... Traci
McPherson has joined Capricorn as
National Promotion Coordinator. Her
__ industry experience includes work with

| A&M as their Dallas-based promotion
manager, and as a promotion manager
for Atco/EastWest based first in Dallas
and then in Atlanta. McPherson has
relocated from Dallas to the Atlanta-
based Capricorn office... Diane Nelson

for Walt Disney Records. Nelson joined

Disney last July as Manager, Promotions...
Nathaniel Lipman has been named Sr. VP-
General Counsel of House Of Blues
Entertainment. Lipman was Senior Counsel for
the Walt Disney Company, and prior to that,
was a Corporate Associate in the L.A, office of
Skadden, Arps, Slate, Meagher & Flom... Arista
appointed Cathy O'Brien Sr. Direction

A 3

Better Than Ezra were joined by a bevy of EEG execs
to celebrate the gold success of their Elektra release.
Deluxe. Look for the band on tour in November.

THE HARD REPORT

was promoted to Director/Promotions Ricky Mintz ~ Marketing/Advertising. McCain was

International Marketing, and LaJoyce
Hunter Manager R&B Publicity. Prior to
' joining Arista, O'Brien was Director
International Marketing for Columbia.
Hunter served at W&W Public Relations
as Senior Account Executive... Capitol '
elevated Ricky Mintz to VP/Advertising |———-—--—-

& Merchandising for the label. Mintz Heidi Grimm

@ joined Capitol in 1988 as Director, 1 7
¥ Advertising & Merchandising. Capitol

i also announced a restructuring of the
company’s finance and accounting
areas, naming Mike Weetman
VP/Strategic Planning and Financial

! Analysis, and promoting Heidi Grimm
to Sr. Director/Controller... Donna
Dolan was named Director of

I Advertising for EEG. She joined Elektra
in 1989 as an assistant in the Creative
Services Department, and was most
recently Manager of Advertising. in
other EEG news, Bobby McCain has
been appointed Manager of

previously a coordinator in the Creative
Services Department... Atlantic named Rick
Froio VP/Sales. Froio was most recently Branch
Manager of the WEA regional office in
Cleveland a post he had held since 1991. And
Melissa Dubin has been promoted to
Manager of Human Resources for Atlantic.
Since 1994, she has served as Sr. Associate of
Human Resources.

Our Lady Peace squeezed in a sold-out NYC show at
Wetlands between opening dates for the Van Halen
tour. Pictured (-r): Eric Lawrence, manager; Relativity's
Doug Ingold, Kevin Carroll, GM Harry Palmer:
OLP’s Raine Maida, Chris Eacrett, Jeremy Taggart;
Relativity’s Susan Dodes; Rob Lanni, OLP manage-
ment; OLP’s Mike Turner.
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The Capitol field staff geared up for the company’s
upcoming major fall releases by donning camou-
flage jumpsuits and heading to the label’s Hollywood
headquarters for a ten hour marketing meeting, where
they came up with a plan of attack they've dubbed
Operation Roadkill. Planned themes for 1996 meet-
ings include: A Day At The Rodeo, Prehistoric
Caveman Carnival, The Great Gatsby, and
Intergalactic Revelry.

¢
3

=
. .

ol £ 1 OV
MCA Music Publishing announced the signing of
Drivin’ N’ Cryin’ to a worldwide publishing deal.
Pictured (I-r): Jay Boberg, MCA Publishing
President; Kevn Kinney. DNC; Betsy Anthony-
Brodey, VP/Talent Acquisition; John Alexander,
| Exec. VP/Creative Services; Paul Satenstein, CFO.
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HADIO RUMBL

WRCX/Chicago News
WRCX/Rock 103.5 mid-day personali-
ty Jo Robinson and PD Dave
Richards were recently selected as
judges for the March of Dimes A.I.R.
Awards that are taking place
Monday, October 16th. The A.l.R.
Awards honor talent, news and
advertising, as well help increase
awareness of the foundation and its
programs. Robinson and Richards
will be judging the on-air talent com-
petition for Boston and Washington...
in other WRCX news, Mancow
Muller had plans of taking on NYC
over the weekend as he played host
to the 1995 Billboard Airplay Monitor
Radio Awards. Station Program
Director Dave Richards was aiso
there as a member of the Album
Rock Panel held during a seminar
prior to the awards.

KEKO goes Alternative Rock
As reported before, KEKO/Tucson
has left the AAA/Progressive radio
format and signed on as an
Alternative Rock station. Suzie
Dunn has been tapped to fill both
the Program Director and Music
Director’s chair. The station is cur-
rently awaiting approval of new call
letters... In related news, Active
Rocker KLPX/Tucson has Charlie
Morriss taking on the Music Director
responsibilities, while Larry Miles
remains in the Program Director and
Operations Manager posts for both
of the properties. The call times for
KLPX are Mondays and Thursdays,
12pm-2pm MST. KEKO's calls are
Mondays and Wednesdays 10am-
12pm MST. Both can be reached at
(520) 628-8457.

Radio Shifts:

X-107 has announced the appointment of Mike Savage as the station’s new
overnight guy. Savage previously held a part-time/weekend post at the station.
Of his promotion Mike said, “This job is a tremendous opportunity as much as a
challenge and I'm looking forward to doing some new and creative things with
the overnight slot.”... WBOS/Boston announced that Ken Shelton will be
returning to the station effective November 1st. Shelton will be taking on the
duties of the morning host from 5:30am-10:30am. The 'BOS morning hours main
focus will be on'music. Of Shelton’s return, PD Jim Herron said, “Ken will com-
bine the music of the past, present and future and have the opportunity to use

his incredible depth of music knowledge.”...

WLUM/Milwaukee/New Rock 102

has a few adjustments in their staff. They are as follows: Bryan Erwin -
Assistant Program Director; Zerrin Bulut ~ Music Director; Tommy Wilde -
Creative Services Director; and Aaron Roberts — Promotions Director. You can
reach them at extensions 123, 113, 125 and 124 respectively... Due to PD/MD
Hurricane Shane moving back to afternoons his new music call hours at WJST
are from 11am-1pm EST... Effective October 16th, WAAF/Boston has added
Rocko to their on-air staff to handie the 7-12 Midnight shift. Rocko heads in the
northeasterly direction after a previous stint at WDiZ/Orlando, where he filled
the afternoon drive post... In other WAAF news, Therese Campanelli has been
tapped to fill the Promotion Coordinator position. She replaces the recently

departed Jennifer Winters.

Q104.3 has Ozzy over for Lunch
On Monday, October 16th Q104.3
welcomes Ozzy Osbourne to their
studios where the living legend will
dine with afternoon driver Ida
Hakkila. The hour long lunch will
focus on Ozzy’s upcoming tour and
the release of his new album,
Ozzmosis (out on Epic Records).
WAXQ/New York is the only NYC
area station that Ozzy will visit live in
the studio. Lucky Q104.3 listeners
had the opportunity to be selected in
an on-air contest to watch the once
in a lifetime interview and meet the
Oz-meister in person. RY.. - Ozzy's
album hits the stores October 24th.

Over the summer PYX 106 staffers took on J

Philadelphia Music Conference
It's time once again for the PMC (to
take place October 26-28), and this
year's three day get together jooks
to be filled with great music related
activity. Nirvana’s bassist Krist
Novoselic will serve as the PMC's
Keynote Speaker, making his address
to those in attendance on Friday,
October 27th at 11:00am. Over 600
acts have signed on to perform, with
over 60% of those being unsigned
bands. Signed acts slated to perform
in Wanderlust (RCA), Idle Wilds
(Ardent), Raging Slab (American),
Chris Duarte (Silvertone), and G
Love & Special Sauce (Okeh/Epic).
Scheduled events include panels on
media business, clinics, exhibition
areas, one-on-one A&R listening ses-
sions, among others.

1

Queensryche as part of a charity softball fame ¢
help benefit the Make A Wish Foundation. For a/$1
1 donation PYX listeners could catch the game, ead a

{ free hot dog and sip on some iced tea. Two children
stricken with leukemia played on the ‘Ryche tea; as

| honorary members. Those taking part included:

1| Eddie Jackson (Ryche), PYX staffers Nickie Cyr,
Mike Alderman, Jim Savage, and Amy Radik, |
Michael Wilton (Ryche), Big Red (PYX), Chris’
DeGarmo (Ryche), Kevin Baker (PYX), Geoff Tate
(Ryche) and Coach Campbell (PYX). ;
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SU-94 F-94 W-95 SP-95 SU-95 SU-94 F-94 W-95 SP-95 SU-95

N E W Y ORK NASSAU-SOFFOLK (LONG ISLAND)
WQHT CHR 4.5 4.8 54 6.1 6.6 WALK AC 53 5.8 6.3 57 6.3
WRKS UAC 4.2 3.8 74 6.7 6.1 WHTZ CHR 5.5 4.6 6.0 5.1 5.2
WCBS GOLD 4.3 4.9 4.6 4.6 438 WCBS GOLD 4.5 4.1 39 4.1 4.6
WLTW AC 4.9 4.4 41 4.1 4.7 WQHT CHR 23 2.3 2.9 38 43
WHTZ CHR 4.6 4.2 4.4 4.6 4.2 WBLI HAC 4.0 39 3.6 45 4.1
WPLJ HAC 4.5 3.8 3.5 3.6 3.7 WXRK CR 4.1 3.9 35 4.1 37
wQcdD NAC 35 39 33 3.0 3.5 WHLI AC 3.9 3.2 34 3.2 35
WXRK CR 3.7 33 3.2 3.3 31 WPLJ HAC 54 37 38 44 34
WMXV  HAC 34 3.3 2.7 2.6 2.9 WBAB ROCK 38 3.6 34 3.2 34
WPAT AC 2.5 24 1.9 24 2.3 WKJY AC 3.0 3.7 3.1 3. 3.4
WAXQ  ROCK 1.9 1.8 2.1 2.0 2.0 wLTw AC 2.5 2.6 2.1 2.7 3.2
WNEW  ROCK 2.5 2.3 2.1 2.3 1.9 WMXV  HAC 1.9 2.2 2.3 2.0 2.6
WRCN ROCK 1.8 1.7 1.6 2.1 2.5
WAXQ COR 2.1 1.8 2.3 1.5 2.5
WNEW  ROCK 1.9 2.0 2.4 2.0 1.9
LOS A NGELTES S AN DIEGDO
KPWR CHR 54 55 5.0 5.2 53 KYXY AC 4.5 4.5 54 7.2 7.6
KROQ ALT 4.6 45 4.4 4.4 4.5 XHTZ CHR 4.9 5.5 5.2 5.1 6.8
KNS CHR 4.0 4.1 4.2 4.5 4.2 KKLQ CHR 43 4.7 4.5 4.6 54
KFI TALK 4.7 4.6 34 3.9 3.9 KSDO N/T 5.0 5.2 5.3 4.9 4.5
KLAX SPAN 54 5.6 4.5 3.4 33 KBTZ GOLD 37 4.0 3.6 3.5 4.5
KOST AC 3.8 4.0 4.1 4.3 3.2 91X ALT 44 38 3.6 4.1 3.6
KBIG AC 3.6 3.6 3.2 3.2 3.2 KGB CR 4.0 38 3.9 34 34
KLOS ROCK 2.5 2.7 2.3 3.3 2.9 KFMB HAC 1.8 2.7 2.5 3.1 3.3
KCBS CR 2.9 2.4 24 24 2.7 XHRM ALT 3.1 3.0 2.3 2.5 3.2
KLSX CR 2.7 24 2.1 2.2 2.3 KI0Z ROCK 41 3.1 3.0 38 3.0
KYSR HAC 2.7 2.6 2.8 2.9 2.2 KCBQ CR 2.7 3.1 2.5 1.9 1.8
KXEZ AC 2.1 1.9 2.1 1.9 1.7
KSCA AAA 1.6 1.3 1.9 1.0 1.4
CHICAGDO RIVERSIDE
waGd uc 7.4 6.3 6.4 6.0 6.7 KGGI CHR 7.3 7.0 6.7 6.4 58
WGN FS 6.4 6.9 7.1 58 6.2 KLOS ROCK 4.0 3.6 34 38 4.2
WBBM CHR 4.3 4.3 4.0 3.9 4.5 KOLA GOLD 3.6 5.3 3.6 3.7 4.1
WUSN CTRY 4.2 4.1 4.3 4.7 4.2 KCAL ROCK 4.5 4.0 24 3.6 3.6
WNUA  NAC 3.6 3.5 3.2 35 3.9 KIS CHR 2.5 2.9 3.1 3.2 3.6
WRCX ROCK 2.8 3.1 3.0 341 3.8 KOST AC 3.5 3.8 33 34 3.2
WLIT AC 4.2 4.1 4.1 3.9 37 KCBS CR 3.6 3.1 2.8 33 3.0
WKQX  ALT 4.3 3.6 37 3.8 3.4 KROQ ALT 38 3.2 34 3.1 2.9
WIMK GOLD 2.6 31 3.4 3.8 34 KCXX ALT 1.5 1.3 1.8 24 2.1
WXRT AAA 2.7 2.7 2.8 3.1 2.9 KBIG AC 37 2.7 1.6 2.5 2.0
WLS TALK 34 35 2.9 3.1 2.8 KPWR CHR 1.4 2.2 1.9 1.5 2.0 ,
WCKG CR 2.6 2.3 2.3 2.1 2.5 KRTH GOLD 24 2.8 2.5 2.3 1.9
WLUP TALK 3.2 33 3.2 2.4 2.2 KTwWv NAC 1.7 2.5 2.3 2.2 1.9 !
WPNT HAC 2.6 2.2 1.9 2.1 2.2
WD TALK 2.5 2.3 1.1 1.0 1.0
WMVP  SPRT 0.9 1.3 1.2 13 0.9
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SAN FRANCISCO DETROIT

KGO NT 7.4 8.3 75 6.9 6.7 WILB URB 6.8 8.7 8.8 9.5 103
KCBS NEWS 4.7 5.0 5.1 48 5.1 WNIC AC 4.7 44 5.0 4.7 49
KMEL CHR 38 4.4 45 4.4 4.6 WRIF ROCK 3.1 35 3.1 4.0 45
KOIT AC 3.7 42 4.0 3.6 43 WMXD  UAC 49 5.1 4.1 4.4 43
KNBR FS 48 4.4 4.2 4.1 4.1 WKQI HAC 4.1 4.0 4.0 4.6 41
KYLD CHR 29 34 3.1 35 3.6 WLTI AC 33 4.2 45 48 3.7
Kiol HAC 39 36 38 33 35 WCSX CR 3.6 2.6 29 2.6 3.0
KKSF NAC 2.8 3.7 3.0 33 33 WJzz NAC 3.1 33 3.0 29 2,9
KFOG AAA 21 2.2 2.6 2.7 31 WHYT ALT 3.1 35 3.7 34 27
KITS ALT 3.1 3.0 29 35 3.0 WLLZ ROCK 2.2 23 2.1, 2.0 2.0
KBLX NAC 28 2.7 2.7 2.7 2.6 ciMX ALT 33 2.2 1.8 2.0 1.7
KSAN CTRY 1.4 2.7 2.1 1.7 24 WDZR ROCK 2.2 1.8 1.9 1.7 1.7
KSJO ROCK 2.0 1.9 2,0 2.2 2.0 CIDR AAA —_ _— —_ _ 0.8
KOME ALT 1.9 2.0 2.1 2.0 2.0

KBAY AC 1.9 1.8 1.6 1.8 18

KRQR CR 24 23 2.1 1.7 1.6

S AN J OS E B OSTON

KGO NT 9.3 8.4 8.0 6.9 7.5 WBZ NEWS 7.7 8.0 9.0 7.9 7.3
KOME ALT 53 44 5.0 5.2 4.9 WXKS CHR 7.2 6.0 5.6 5.8 6.1
KSJO ROCK 5.2 49 49 48 4.7 WBCN ALT 4.7 54 5.1 45 5.7
KRTY CTRY 3.0 3.6 33 4.3 4.0 WMIX AC 49 42 48 3.9 45
KHQT CHR 3.9 47 4.8 4.6 34 WZLX CR 4.6 42 53 41 43
KARA AC 3.0 2.7 2.6 3.2 34 WBMX HAC 44 4.6 4.8 4.8 3.8
KYLD CHR 3.7 2.7 23 3.1 3.2 WSSH AC 29 34 37 3.2 3.1
KEZR HAC 29 28 25 33 3.1 WAAF ROCK 24 29 28 28 2.6
KOIT AC 23 3.0 2.0 3.0 2.8 WBOS AAA 2.8 2.8 24 33 25
KMEL CHR 1.5 15 26 2.0 28 WEFNX ALT 24 25 2.0 1.8 1.7
KUFX CR 23 23 29 22 2.7 WILD UAC 15 1.2 1.3 1.0 15
KIOl HAC 23 3.2 2.8 25 24 WXRV AAA _ — —_ _ 0.5
KITS ALT 2.2 25 1.9 2.0 2.1

PHILADELPHIA PROVIDENCE

KWy NEWS 74 73 7.7 73 74 WHJY ROCK 106 9.8 9.4 9.0 8.5

WuUsL URB 5.2 5.7 5.9 6.2 6.4 WWLI AC 8.0 8.2 8.3 7.7 7.5
WDAS UAC 44 5.3 5.1 5.8 5.6 WPRO CHR - 8.2 7.7 75 7.2 6.3
WYSP CR 5.2 4.9 4.6 438 5.0 WWBB  GOLD 5.1 5.7 6.4 5.8 45
WMMR ROCK 5.6 4.7 4.8 5.2 4.5 WSNE AC 6.1 4.3 4.4 4.1 4.4
WBEB AC 5.1 43 55 4.7 4.4 WWKX  CHR 3.7 39 3.9 39 43
WPLY CHR 39 33 4.2 4.1 4.0 WWRX  CR 45. 38 46 49 3.4
WYXR HAC 35 34 43 40 4.0 WBRU ALT 3.7 38 3.2 34 33
wiiz NAC 35 2.8 3.1 3.6 3.6 WIMN CHR 14 1.2 1.4 1.5 2.0
WPST CHR 1.7 1.5 1.4 1.3 1.7 WAAF ROCK 1.5 13 14 1.2 1.5
WIBF ALT 2.1 3.0 1.9 1.5 1.3 WFHN CHR 15 14 1.2 1.8 1.2

WZLX CR 0.6 1.1 0.7 1.2 1.2

WBOS AAA 0.6 1.4 1.4 1.0 1.2

WODS GOLD 0.9 14 1.0 1.0 1.0
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WRCX/Chicago News
WRCX/Rock 103.5 mid-day personali-
ty Jo Robinson and PD Dave
Richards were recently selected as
judges for the March of Dimes ALR.
Awards that are taking place
Monday, October 16th. The A.LR.
Awards honor talent, news and
advertising, as well help increase
awareness of the foundation and its
programs. Robinson and Richards
will be judging the on-air talent com-
petition for Boston and Washington...
In other WRCX news, Mancow
Muller had plans of taking on NYC
over the weekend as he played host
to the 1995 Billboard Airplay Monitor
Radio Awards. Station Program
Director Dave Richards was also
there as a member of the Album
Rock Panel held during a seminar
prior to the awards.

KEKO goes Alternative Rock
As reported before, KEKO/Tucson
has left the AAA/Progressive radio
format and signed on as an
Alternative Rock station. Suzie
Dunn has been tapped to fill both
the Program Director and Music
Director’s chair. The station is cur-
rently awaiting approval of new call
letters... In related news, Active
Rocker KLPX/Tucson has Charlie
Morriss taking on the Music Director
responsibilities, while Larry Miles
remains in the Program Director and
Operations Manager posts for both
of the properties. The call times for
KLPX are Mondays and Thursdays,
12pm-2pm MST. KEKO’s calls are
Mondays and Wednesdays 10am-
12pm MST.. Both can be reached at
(520) 628-8457.

Radio Shifts:

X-107 has announced the appointment of Mike Savage as the station’s new
overnight guy. Savage previously held a part-time/weekend post at the station.
Of his promotion Mike said, “This job is a tremendous opportunity as much as a
challenge and I'm looking forward to doing some new and creative things with
the overnight slot.”... WBOS/Boston announced that Ken Shelton will be
returning to the station effective November 1st. Shelton will be taking on the
duties of the morning host from 5:30am-10:30am. The ‘BOS morning hours main
focus will be on music. Of Shelton's return, PD Jim Herron said, “Ken will com-
bine the music of the past, present and future and have the opportunity to use
his incredible depth of music knowledge.”... WLUM/Milwaukee/New Rock 102
has a few adjustments in their staff. They are as follows: Bryan Erwin -
Assistant Program Director; Zerrin Bulut - Music Director; Tommy Wilde -
Creative Services Director; and Aaron Roberts - Promotions Director. You can
reach them at extensions 123, 113, 125 and 124 respectively... Due to PD/MD
Hurricane Shane moving back to afternoons his new music call hours at WIST
are from 11am-1pm EST... Effective October 16th, WAAF/Boston has added
Rocko to their on-air staff to handle the 7-12 Midnight shift. Rocko heads in the
northeasterly direction after a previous stint at WDIZ/Orlando, where he filled
the afternoon drive post... In other WAAF news, Therese Campanelli has been
tapped to fill the Promotion Coordinator position. She replaces the recently

departed Jennifer Winters.

Q104.3 has Ozzy over for Lunch
On Monday, October 16th Q104.3
welcomes Ozzy Osbourne to their
studios where the living legend will
dine with afternoon driver Ida
Hakkila. The hour long lunch will
focus on Ozzy's upcoming tour and
the release of his new album,
Ozzmosis (out on Epic Records).
WAXQ/New York is the only NYC
area station that Ozzy will visit live in
the studio. Lucky Q104.3 listeners
had the opportunity to be selected in
an on-air contest to watch the once
in a lifetime interview and meet the
Oz-meister in person. FY.l. - Ozzy's
album hits the stores October 24th.

Philadelphia Music Conference
It's time once again for the PMC (to
take place October 26-28), and this
year's three day get together looks
to be filled with great music related
activity. Nirvana’'s bassist Krist
Novoselic will serve as the PMC’s
Keynote Speaker, making his address
to those in attendance on Friday,
October 27th at 11:00am. Over 600
acts have signed on to perform, with
over 60% of those being unsigned
bands. Signed acts slated to perform
in Wanderlust (RCA), Idle Wilds
(Ardent), Raging Slab (American),
Chris Duarte (Silvertone), and G
Love & Special Sauce (Okeh/Epic).
Scheduled events include panels on
media business, clinics, exhibition
areas, -one-on-one A&R listening ses-
sions,.among others,

Over the summer PYX 106 staffers took on
Queensryche as part of a charity softball fame to
help benefit the Make A Wish Foundation. For a $1

{ donation PYX listeners could catch the game, eat a

' free hot dog and sip on some iced tea. Two children

stricken with leukemia played on the ‘Ryche team as
honorary members. Those taking part included:

*| Eddie Jackson (Ryche), PYX staffers Nickie Cyr,

| Mike Alderman, Jim Savage, and Amy Radik,
Michael Wilton (Ryche), Big Red (PYX), Chris
DeGarmo (Ryche), Kevin Baker (PYX), Geoff Tate
(Ryche) and Coach Campbell (PYX).
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The Hard Interview by Bill Hard

Bruce Mittman

Over the course of the past several years, WAAF has become one of

the country’s premiere rock stations. Its signal blankets two-
thirds of Massachusetts, extending into sections of Yermont, New
Hampshire, Rhode Island, and Connecticut. Capitalizing on their
massive signal strength, GM Bruce Mittman and staff have built WAAF
into a legitimate billing monster, no small feat given the station’s
highly attitudinal on-air approach. Bruce has owned stations,
and has worked at heritage legends such as WRKO, but butting heads
in Boston for ‘AAF is clearly what gets this guy ofi most. Well, that

and a sub-90 round.

WAAF practically wrote the book on value added. Now marketing issues. Those are the kinds of things that we try to
that every station is loading on the bells and whistles, how  do to enhance the value but not to gum up the on-air presen-
full is your VA plate? tation.

Bruce: It's too full. It's a problem and it's an opportunity. The Is the Web site paying any kind of serious dividends for
problem is that it’s interruptions on the air. When you are 4 = you or do you feel like you are way before the
in a tight competitive situation you want to play as much ﬂ'ﬂ:- curve?

music or do as much quality on-air imaging as you can.
The real game is how to provide more support for the
clients without stinking up the radio. We try to devel-
op as many tentacles to reach our listeners as possible.
Those tentacles would be in the form of interactive
phone lines that are sponsorable, or a Web site that's spon-
sorable, or maybe a couponing program on the back of
bumper stickers, which is traditional to some degree
but is still a good usage. We have mega-promo-
tions that we do off-site all during the year. We
have a very active promotional calendar. A
case in point would be our annual Halloween
party, where we do ticket blitzes at retail
sites. The only way you can get to an
‘AAF Halloween concert party is to get the
tickets at retail sites or on the air. You
don’t go on the air giving tickets away all
day, you promote the fact that we will
be at a certain site and the first two hun-
dred people that get there get their tick-
ets. So you are building an event for a
client but you are also solving your own

Bruce: We are getting enormous numbers of hits from
that thing. The interesting part about it is when you
download a lot of the messages that are going to the
jocks, you start to see some threads of themes com-
ing through. It's acting somewhat as market
research for us. From that point of view it's
very positive.

Can you give me an example
of messages or themes that
were forming via the
site?

Bruce: We have a
morning show that |
think is pretty funny
and pretty interac-
tive. Our traffic guy,
who we’ve named
Major Dick, is starting to
become a little person-
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ality in his own right. Believe it or not, we just got over 30 e-mails
asking for Major Dick's picture and his bio. You never would have
thought that your traffic guy would have that sort of pres-
ence. You hopefully set him up so that he is an important part
of the presentation but whether it sticks or not you don‘t real-
ly know.

Do the morning guys discuss what's happening in the chat
room during their show?

Bruce: We're just setting up our chat room. They do see
what's there after they are off the air. Greg and Kevin check for
their messages. And then respond for an hour.

1 hear Cousin Ed, the night guy on WDRE, making reference
to what's happening in the chat room all the time, but I'm
not sure the mass audience relates to those comments.

Bruce: | see the Web site as a separate medium that interfaces
with your medium. I'm not sure integrating it on the air is as crit-
ical as allowing access to and having interaction with the radio
station. It's nice to have e-mail requests for music. If you can
respond that's good because a lot more people have computers
on their desks and during lunch they start to hunt through the
web site. Right now it's obviously somewhat in its infancy in terms
of importance.

in a market the size of Boston how hard do you have to
sell radio as a medium? Is it easier than in the secondary
and tertiary markets?

Bruce: To be successful you have to always be selling radio. There
are loads of new advertisers that are potential targets for you.
A number of them have never used radio so there is always that
on-going sell about why radio makes more sense. In a major mar-
ket like Boston you have lots of agencies doing business already
but that's not to say that you won't make a presentation to a major
advertiser who is spending a big portion of their money in
print and convincing them to take a half page out of a 16 page
print buy and use that money for a fairly high level of regional
radio frequency. Developing new business, developing new adver-
tisers is a must if you want to grow and stay alive in radio.

How was business when you arrived at WAAF?

Bruce: When | joined here in ‘91, the market was pretty
recessed. Before | got here the station had already started in the
New Rock direction, and that began to give us some momentum.
Unfortunately at that point many people were unfamiliar with
New Rock and the new groups and it was a little esoteric for some
of the advertisers. Then our new direction started to create a whole
new marketplace for us.

Before that marketplace opened up, were you and then
PD Ron Valeri on the same page regarding WAAF’s current
intensive direction?

Bruce: Yes. | thought it was a great strategy. | believe that radio
should be properly niched. Here we were going at 18-34 and every-
body in Boston was going at 25-54. Even the traditional rock-
ers like ‘BCN were pretty much targeting that demo. | felt that
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this was a nice opportunity for the station to start to develop a
real relationship with that 18-34 advertiser, who really doesn‘t
have a lot of places to go. Television is really expensive, and reach-
ing 18-34 is even more expensive. 18-34s don't read newspapers.
They aren't active readers of that many magazines. From a local-
ized basis that allowed us a whole new marketing opportunity
by just projecting ourselves 18-34. As a matter of fact, when |
first came on board, we went to a lot of the agencies and said
‘We're not going to come in here and tell you that we're a 25-
54 radio station.’ Which gave them a lot of relief that they did-
n't have to battle us. They then started to comprehend the oppor-
tunity in using the radio station. It also allowed us all to singly
focus on what the goals were. It turned around pretty quickly
in ‘91,

What happened first - advertiser support or ratings
growth?

Bruce: The advertising support came first. WAAF, pri(gr to
this point, would have one or two good books then a number
of lousy books. It wasn’t that it was their fault, it's just that when
you are dealing in Arbitron and at that point so few 18-34
diaries, you are always going to see fluctuation. They'd have one
good book, one not so good book. Programming also was
evolving at that point, and since the core audience wasn’t that
solid there was additional fluctuation.

‘BCN and "ZLX were also sort of doing the same 25-54 thing,
and you could go after your demo with minimal compe-
tition.

Bruce: We started to get some consistency with numbers. We
really just focused on who we were and what opportunity we
had and who we could or couldn’t be. When you make a deci-
sion and focus all your assets in that direction with a lot of cre-
ativity, which we have in this building, you find that you SUﬁceed
very quickly.

How much did Tom Barnes have to do with that?

Bruce: First of all, John Gorman set the wheels in motion and
deserves the credit for that. He set us on the track and changed
us from a traditional AOR to a fresh, vibrant AOR. When | got
here the station was very hard edged, which was a good way to
start building your core but diminished some of the opportunity!
in bringing in more cume. What Barnes did was to work with
our music, sequences, and presentation so that we had an
opportunity to blend our music a little bit better and build a larg-
er, more enthusiastic core. | feel we've really built on that core
over the past four years. It's going to be very hard to knock us
off the hill at this point.

How did you sidestep the hair band stigma?

Bruce: Our research came back and it said that we were defi
nitely the hair band radio station. But we’ve always been evolv
ing the radio station. It was more a case of when to stop pro-
jecting ourselves in a single direction, and when to broaden out
our playlist a little bit. | think that Ron started introducing a log
of the grunge into the mix and evolving the format as rock start-
ed to evolve. Our strength is that we seem to be consistently or]
5
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the edge of where music is evolving. We play guitar driven rock
and whatever direction that's leading, that's where we go.

Do you think that your ability to build and sustain an audi-
ence has anything to do with Arbitron’s 18-24 sampling
modifications?

Bruce: I'm not happy at all with the changes that Arbitron made
in response to 18-24 diary returns. Arbitron made a desperate
attempt to get more 18-34 by now measuring through quarters.
The shortcoming of that is that what you are really measuring
is the transient population that really is not projectable to the
market place. An example of that is if you take a BU Dormitory.
A big majority of the BU student population is from New York.
New York radio listening is very different than the Boston radio
listening. So if you now measure a BU group quarter and
you've got a number of New Yorkers in that quarter whose tastes
are very different than the Boston marketplace, you get an
inaccurate local measurement.

And you obviously prefer...

Bruce: Accuratings, which unfortunately is not being accepted
by agencies, but does the best form of sampling. They sample
each cell appropriately by county and they do it via phone. 1think
that diaries are a 12th century concept in the space age. I can't
even comprehend anybody actually believing that Arbitron is the
proper way to measure audience.

Why have Accuratings not been more successful in pen-
etration at the agency level?

Bruce: Like anything, you have to sell your idea. You have to
build relationships and have people believe in the concept and
see that it has a real benefit for them. | don't think Accuratings
have been able to communicate the benefits to the advertisers.
With agencies consolidating more and more, and more buys com-
ing down overnight, and with millions of dollars being spent
overnight they don't have a lot of time to sit down and think about
what system is better than the other. So they deal with the sys-
tem that is in place.

And stations like yours, unless they get lucky with that sam-
ple, get hurt.

Bruce: Or misrepresented. For example, in the Spring we had
a 2.8 in Arbitron and in Accuratings we had a 4.3. We're talk-
ing 12+ Boston Metro. Maybe Accuratings is overstating the
younger a smidgen and maybe Arbitron is understating. We're
probably somewhere in between. We don't get credit for that.
The fallacy in the whole system is that buyers come and spend
three or four hundred thousand dollars against the 18-34 mar-
ket believing they are actually reaching that market. The adver-
tising campaign doesn’t work because they are buying off an
Arbitron which still demonstrates that AC stations are still very
strong, 18-34, which they are not. A lot of money goes on
these stations, the campaign doesn’t work, the advertiser gets
dissolution by radio and I think it hurts all of us.
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| know the Boston ratings competition is pretty intense.
How is it in the sales trenches?

Bruce: It's intense. You've got a number of great radio stations
in this market that target 18-34. It's really a function of the val-
ue added kind of things a station has to do to demonstrate the
value of our audience. We do that many times by stressing not
only the impact an advertiser gets in the Boston market but the
fact that you can cover the entire ADI and western Massachusetts.
A multi-retail site would gain an enormous advantage by using
us. We can deliver the Boston ADI and give them Springfield for
free. That's an added value that no other radio station can offer.

Your programming mindset is target Boston and hope you
get the ADI?

Bruce: My mindset is target Boston and hope we get Boston.
I know I'll get the ADI. We market the ADI and my feeling is that
we're on very solid ground regionally. Unfortunately, you
don't get rewarded for doing well in the ADI. Too many bias-
es are made on a metro-basis because people just don’t under-
stand that the market in Boston has changed so dramatically. From
a business point of view Sussex County, (downtown Boston), is
a hell of a lot less important to an advertiser than the sur-
rounding counties. People from outside the market think that
the Boston Metro means Downtown Boston. That's always a bat-
tle. There are 1.7 million people in Middlesex County. That's
the biggest county in the state and it’s the furthest west coun-
ty from downtown Boston. Well, if you're an advertiser what do
you really want to reach? Do you want to reach the masses or
do you want to reach Downtown Boston, which is a bunch of build-
ings? For some reason, New York has been able to get around
that. Everybody believes that New Jersey and Long island, and
the five counties are a part of the New York Metro. They don't
buy into that for Boston and ! just can’t even understand it.
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And your Boston based competitors love to sell against
your city of licence.

Bruce: Yeah, everybody likes to call us ‘the Worcester station’
which, from our point of view, is not a negative. That's our city
of license and that's ok. Nobody ever called 'HTZ a New Jersey
station. But our competitors do say we're a Worcester station
and claim that we can only help the advertiser out in the
Worcester County area. What we've done with Maximizer,
which is one good thing Arbitron’s put in, is to get into the data-
base county by county so as to restate the Metro based on the
retail sites. For example, in many incidents there are no retail
sites at all in Sussex County, but there are plenty in Essex and in
some of other counties on the Metro. You can now restate the
Arbitron rankers based on excluding Sussex. That opened
advertisers’ eyes dramatically. Or you could just talk about
Essex County alone or Middlesex County alone, and when you
start doing that the advertisers recognize that radio really is a
localized medium. They realize that perhaps most of their
bucks should be covered more within a twenty mile radius of these
stores versus a 60 mile radius.

You use to run about a 15 share in Worcester proper. Have
your efforts to identify with Boston affected your ratings
and revenue there?

Bruce: Well, we did go down to a 5 share when | first got here,
and now we're at a 10 share, which is totally livable in my
mind. We don’t turn our back on Worcester. We're still visible
in the community and we still promote in the community.
There are 700,000 people in the county. There’s business in
Worcester county and we support that business. Our premise is
that the Boston metro should be expanded and therefore
Worcester really is a bedroom community compared to Boston,
so what goes down at Downtown Boston is just as important to
Worcester as it is to say Downtown Boston itself. No different
than Long Island is to Manhattan. You wouldn't exclude talk-
ing about what's happening in Manhattan if you were on Long
Island. it's part of the metro. Same dynamic here. But for some
reason it gets segmented out mentally a lot more so in this mar-
ket than it probably does in other markets.

People talk about how well run the Infinity organization
is. What's it like competing against those guys on a dai-
ly basis?

Bruce: Well, both stations are very well run. Gerry and Buzz at
WZLX are very competitive people and very bright. They do a
good job. At ‘BCN, Tony and Oedipus do a terrific job. So you're
constantly dealing with some very talented competitors. You're
also dealing with very competitive people to begin with.
Knowing the personalities, | think they would be competitive
whether or not they were working for Mel Karmazin.

What are the practical ramifications of WBCN’s switch to
Alternative?

Bruce: From their point of view, it was probably a good move.
Time will tell, but my instincts tell me it was probably a good
longevity direction for them. It's impacted us to some degree
in business, we certainly have to fight more for the things we used
to get because people saw us as the only 18-34 outlet. Now, they
have an alternative in their minds.
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Yes, and plenty of Alternative leaning stations to choose
from — between you, WBCN, and WFNX.

Bruce: | worry more about the fact that we share so much and
that we're three stations sharing a lot of music which means you
tend to burn your records quicker. I'm also concerned with what
bands we're stamping versus what bands they're stamping. [ think
that we've stayed true to our core and we try to stamp bands that
reflect that core. The political problems happen where we
both stamp the same band. That's been a distraction. But
there is so much good quality music coming out right now,
Rock Alternative, Modern, whatever you want to call it, that we're
probably broadening the audience because the music is so
much better. I've got to believe that we're also taking away a
lot of CHR listening, that might have traditionally listened to pop
oriented music.

Do you in fact stick your head into music meetings? Ara
you involved on that level?

Bruce: John Osterlind and Dave Douglas are very talented
guys. | also believe my instincts are pretty good. I rely on them
100% and occasionally walk in and make a suggestion. | woulg
value their opinion over mine.

For instance, what is there that you hear on the radio right
now that you don’t get?

Bruce: We had a discussion about 'Dizzy’ from Green Apple Quigk
Step for example. | think they're a great band, and that ‘Los Vargos’
was a good song. But 'Dizzy’ sounded more CHR/Poppy to me
and less Rock driven.

Hey, the GM gets a word in edgewise!

Bruce: Yes. The nice news is that both of these guys give me |

the courtesy at least of listening and either agree or don't | ‘
agree. | allow them the final opinion, though. That is their job. |
They do it every day. They work with the labels every day. They |
certainly have a better pulse than | do. On top of that, I'm 45. g
it's hard to be an 18 year old in a 45 year old body. l
What logistically do you have to do to cover such a huge |

area? Are you bulked up in terms of sales staff, vehlcles'
and the rest of that stuff to cover the turf? .

Bruce: Our guys run twice as hard. We call ourselves the road!
warriors. My sales manager Stu Siden and Glen Lucas work thein
butts off. You can’t buy that. That's just commitment. On the!
same plane, John O'Brien, our promotion director, is out almost
every other night with our three vehicles in every direction we
could possibly target. The key to our success is that we have any
incredible staff of people that are talented, committed, energetic’
and frankly, fun to work with. !
|
.

WAAF has one of the country’s highest power ratios,
Isn’t it wearing to have to live up to that level of pen
formance? |
Bruce: Yes, we are constantly growing. Right now, other thas
the sports station, we're growing at the highest rate of any Bosto#)
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station. The pressure to continue to grow comes with the ter-
ritory. You've got a lot of committed people here who want to
win. The one thing about working here is if you don't want to
win, we don’t want you. Therefore, with that comes a commitment
that there is going to be a lot of time and effort. It certainly puts
more pressure on everybody but | think the rewards are bigger
because you see real incremental gains that you might not see
at other stations that are kind of trying to maintain their mar-
ket share. | only see opportunity. The radio station is growing
dramatically and | see a lot more opportunity ahead of us.

How big a factor is it for you that you have some degree
of staff turm-over? Obviously Ron stayed there for six years,
but now he’s in New York, along with Mark Razz. Liz Wilde’s
now at the Loop. How do you keep talented staff around?

Bruce: The key to keeping people is to provide an environment
that they want to work in. All the contracts in the world don't
keep people anywhere if they're not happy. Ron did a great job
and had a great opportunity. He made a six year commitment,
you can‘t ask much more than that from any employee. Most
of the employees here have been here a long time. Obviously
we have some new people here now - Dave Douglas, who has
done just an unbelievable job in the short time that he's been
here. Our afternoon crew, Opie and Anthony are very talent-
ed guys. John Osterlind has been our Music Director for about
a year and a half now and is incredibly talented and easy to work
with.

What would Dave Douglas say was the aspect of your style
took him the longest to get used to?

Bruce: He probably never had a GM that asked him so many ques-
tions on a daily basis.

What about his style that took you the longest to get used
to?

Bruce: Ron is kind of an intense guy. You kind of know what's
on his mind right away. Dave is very quiet. | call him the
sponge. He absorbs everything and then gives you his comments.
The two are a real contrast in style. 1'm kind of an ethnic
human being who lets you know what is on his mind right
away. Dave kind of soaks it in and then gives you his point of
view.

The co-promote issue is something that a number of cur-
rent driven or Rock stations are up in arms about. What
are your thoughts on the Rock Coalition? Would you think
that real practical gains could be realized by such a group
effort?

Bruce: More than practical gains | hope the labels get the
message. | have no problem if a competitor realizes a co-promote
if they’ve truly stamped that band. The same way | would
think that they shouldn’t have a problem with us if it's a band
we've truly stamped. Problems arise when labels give one sta-
tion a benefit they don’t deserve on an artist we all share.
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You see that happening much?

Bruce: |see that happening too much, although | think it's less
in the last six months than it was in the prior six months.

Does that cost you money or...

Bruce: It costs us money. It costs us imaging. It costs us
momentum.

And you‘re of the considerate opinion that the listeners
are aware of who gets what show?

Bruce: | think it's a cumulative effect. | don’t think that on a
one shot basis anyone really gets the message. If somebody is
consistently out there with bands that you are sharing and
they are the ones promoting, then | think there is a message being
communicated that this radio station is a more happening sta-
tion than that radio station. That’s where the problems come
in. However, | think Dave has done a real good job in reeling the
labels back into the reality of what 'AAF should mean to them.
That situation has improved dramatically.

For one thing, you've got rotations that match just about
any CHR.

Bruce: And we have more time to play records than, say, a sta-
tion that features talk at night or football games. There is a lot
of distractions for the format at that end.

Would you have bet that Stern tape-delayed broadcast at
night would work?

Bruce: Yes, | would. | think that Howard Stern is a terrific tal-
ent. It sounds good on their station. They get the numbers to
prove it.

How about football? Would you run football?

Bruce: Having worked at ‘RKO and having had the Celtics, | would-
n't want the headaches. They paid 3 million dollars a year just
for rights fees. That's a lot of pressure. That's a lot of distrac-
tion at the station. | wouldn't want to have that distraction here.

You are one of those unique, stand-alone stations at this
juncture. How big a disadvantage is that in today’s
duopoly climate?

Bruce: In some cases it puts us at a disadvantage and in some
cases | think it gives us an opportunity. We're a guerilia kind of
radio station. | describe us to people as being like a PT boat around
a lot of aircraft carriers. We can drop a couple of shellis and run
away. They have to find us. There's opportunities to being smali-
er sometimes and being more aggressive. The good news is that
with duopolies | don’t think the pressure is there for them to pro-
duce their maximum earnings, therefore a lot more money is left
on the table that might not be there. Down the road | think they
will learn to scoop up more of the bucks, but there is still plen-
ty of money left on the table for us to grab. The people know
the value of 'AAF promotionally and relationship wise and we
garner some of those extra bucks because of it.
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Do you envision adding another property?

Bruce: We are trying to add another property. The Zappis' are
very committed, very supportive of the station. They want to see
it grow. They've really given me all the assets | need to operate
with. They would like to add another station tomorrow if we
could. It's just a function of finding the station that makes the
sense with WAAF.

Do you think the biggest issue right now is unrealistic pric-
ing?

Bruce: Unrealistic pricing and also lack of a signal that would
really add anything to the radio station. Those are the two issues
at the moment. We are very profit oriented. I'm very cost con-
scious. | don’t want us to add something just to add. It really
has to add value to what we're doing and have some synergy with
'AAF.

And the best format match for you...

Bruce: I'd prefer it if we could broaden out the demos with some-
thing else. Something male oriented and something that would
give us 25-44.

What format would you say is the easiest sell right now?
Bruce: Anything with a 5 share.
Funny guy. But seriously, folks...

Bruce: That's a tough question. [ think sports is very saleable.
I've done that before. | owned a station that was sports oriented.
Sports is an emotional sale, you don‘t need ratings for it. 1'd say
also Triple A, frankly, should be a very saleable property. That
would be something that would work well with WAAF.

What about the fact that you have two Triple As in Boston
already? What do you think of the job that ‘BOS does?

Bruce: 'BOS does a pretty decent job. A lot of the stations in
town tend to counter-program each other all day long, which
| think is a mistake. If | had any negative comments about
some of them, it would be that they are not focused or true to
their format. They are more concerned with one station that might
grow this week or that week. Add some songs in that genre of
music or promote in the direction. If they were just a little more
true to their formats they'd probably do better.

When the station was more hard rock/hair band oriented,
there was a certain set of client reservations you had to
overcome. What sort of reservations do you have to get
around today?

Bruce: It's not about reservations so much anymore. It’s real-
ly building our audience. You've got a lot more stations shar-
ing your music than you did a year ago. If you told me a year ago
that 'BCN would be playing what they are playing now, | would-
n't have believed you. You've got a station with great history
basically jumping into your format and into the Alternative
format, and we're now all sharing listeners that we didn‘t at any
time previously. | also think that the lifestyle of people 18-34 has
changed so dramatically that they have all accepted Rock
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Alternative music. Two years ago when we were doing this it was
still kind of a foreign ground to many of them. Now it’s partiof
their everyday lifestyle.

What has been the most frustrating aspect of your tenure
as GM?

Bruce: Knowing that our numbers would be higher if we did-
n't have some signal disadvantages due to Arbitron methodol-
ogy. Another big frustration is not receiving the benefits in terms
of recognition that the on-air staff deserves, and the benefits of
the additional revenue that we deserve that we don't get.

And the most satisfying aspect?

Bruce: That has been the growth. Purely going from an er‘Lig-
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