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GUITAR & BASS JAM 2011

Music Connection brings you exclusive interviews with
high-profile musicians, including Bayside's Jock 0'Shea
and legendary axemen Robin Trower and Dennis Coffey,
whose classic Motown licks have been

sampled countless fimes.

By Daniel Siwek
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A Day to Remember

i This unique genre-mashing band have created a rabid
fanbase by paving their own road, DIY style, touring
the world and selling upward of 800,000 albums in
just a few short years. In this revealing Q&A, frontman
Jeremy McKinnon and guitarist Kevin Skaff explain their
success—which includes a new label that's starving to

Sttt ' 44. Industry Profile
Kim Fowley:

36 By Andy Mesecher

Rock’s perennial dark
| eminence discusses his
current exploits.

By Daniel Siwek

'Departments
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14, Book Store
’ 16. Up Close
18. Studio Mix
| ' 23. Business Affairs

4 | 26. Signing Stories
28. Song Biz

32. Film/TV/Theater
34. Mixed Notes

20. Producer Crosstalk: Jacquire King

| Directory of Guitar/Bass: Reviews

v | Services & Instructors 48. CD Reviews

50. New Music Critiques

| companies and individuals who are expert at fixing and 52, Club Reviews
| upgrading your guitar/bass gear. And, if you want to | ¢

take your musicianship to the next level, you'll find the ﬂ B = YOII
right instructor in this directory, which is exclusive, fully | g
updated and expanded for 2011.

Be Sure To follow Music
Connection on Facebook

; : and Twitter. Check out
bYs8 Compiled By Denise Coso our AMP Music Network
| & Online magazine for

.............................................................. Rob Putnam | up to date music news.

22. Exec Profile: Kevin DeClue. ... ... By Andy Kaufmann o0
30. Songwriter Profile: Steffan Fantiri, Marc Fantini & Scott Gordon.................. By Dan Kimpel ".'r.':t;'-: i

46. Expert Advice: How To Be A Successful Artist Entrepreneur............................ By Gilli Moon ﬁi. <l
70. Tip Jar: You Can Write Better Lyrics.........cocooiiiiiiiiiiiiii By Mark Winkler IEI?_:!,‘B’.‘

Always be vigilant of people attempting to make a “fast buck” off musicians. If you encounter difficulty with an individual listed in this magazine, or if you are confronted
by a dishonest or “shady” operation, drop us a note to irform us of the details. No phone calls please. The opinions expressed in iusic Connection, as well as all
Directory listings and contact information, are provided by various sources in the music industry. Music Connection is not responsible for any business transactions or
misadventures that may result from your use of this information.
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Introducing LIBERATOR"
The Solderless Pickup Change System from Seymour Duncan

The volume potentiometer is the tone junction for your guitar’s wiring. Swap it out for Liberator and you'll be able
to quickly and easily change pickups for new tone, feel, responsiveness, and output. Liberator is an integrated
quality volume pot and screw-clamp connector that accepts bare or tinned pickup leads for torqued-tight tone
better than flimsy spring terminals or less-than-perfect solder connections. Full instructions included. For effortless

pickup changes, get the Liberator Solderless Pickup Change System wherever Seymour Duncan pickups are sold.

You already own your next great guitar!

Own your tone. Find your flow.”

g Seymour

YYYY

0] Dunean.

it starts with the pickups. For info on our pickups and pedals contact us at (805) 964-9610. Www_seymou rduncan .com

¢ 2010 Seymour Duncan. All rights reserved. Seymour Duncan is a registered trademark.
All other trademarks are the property of their respective holders. li facebook.com/seymourduncanpickups
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ORPHEUS

Professional FireWire
Audio Interface

Orpheus provides Prism
Sound's renowned
performance, sound quality
and'state-otthe-art clock
technology in a dedicated
FireWire unit compatible with
both Windows and MAC OS X

PMC AML2

The AML2 is as for from a ‘me
oo’ produd as could be
Imagined. The AML2 design is
one of ‘no comprormise’
dellvering a level of resolution
and extension that would
normally be the preserve of
more larger costly models.

To arrange a free demo [RARGEE RS SRR
tes@prismsound com | www.prsmsounkl.com

or discuss your ;: 973.983-9577
requirements contact us
17952 Sky Park Circle | Irvine | CA 92614
sales@pmc-speakeTs.us | www. pmc-speakers.com
Tel 949-861-3350
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Sports and Entertainment Specialty Greup. Just as good music takes the right
: skill, so does financial guidance. Ttat’s why our cliert advisors are true music industry

insiders with a proven track record of delivering the right solutions exactly when you

need them. We understand how contract changes can affect you. And how your credit

needs will vary throughout your career. Simply put, your business is our business.

Call Ancrew Kintz" at 615.748.4434 or visit suntrust.com/talent.

Royalty & Catalog Lending Financial Planning Retirement Planning Investment Management

Now | know there are rock stars
in the financial industry.

\!"WZ
SUNTRUST

Live Solid. Bank Solid.

y ip,isa registered representative of$bi'h!t Investment Services, Inc., and an employee of SunTrust Banks, Inc.
Are not FDIC or any other Government Agency Insured * Are not Bank Guaranteed * May Lose Value

marketing name used by SunTrust Barks, Inc., a1d the following affiliates: Banking and trust products and services are provided by
and certain life insurarce products) ard other investment products and services.are offered by SunTrust Investment Services, Inc.,

2aler and a member of FINRA and SIPC. Other insurance aroducts and services are offered by SunTrust Insurance Services, Inc.,




IAD OF THE-CLASS

They do transmitters - MBOWH transmits your emotion
Finallyssarena size sound - anywhere - anytime
Fits most handles - connects with all audiences

www.t-fuhk.com

B

"HEAT]N UPTHE AIRWAVES., ., WORLDWIDE!"

€ On-air interviews

4 National airplay tracking

€ Major/indie Film & TV promotion

€ Radio mailing service avaiable

¢ Weekly radio info faxes

€ National retail distribution

0 Backstage Entertainment mgmt
consulting

ARPLAY?

+'888-325-2901

promo@logginspromotion.com
www.logginspromotion.com

We accept: m% VisA %

I-r: Xavier Nathan, Jean Michael Guirao and Gerard Jakubowicz

By Jonathan Widran

randing their recently launched independent artist platform as “The
Bmothership of the new music business,” MOMLabel (an acronym for

My Online Music Label) is breaking ground on what they believe will
be a complete revolution in the music industry.

MOMLabel (momlabel.com) is all about helping artists build a fan base,
creating publicity campaigns designed to encourage passionate investors
to be part of their favorite artists’ careers and providing financing for their
music projects. In essence making the fans the new face of the music
business, MOMLabel is a one-stop-shop dream for artists trying to get their
music heard and raise money to launch their career.

MOMLabel states, “We're a fan development, music production, man-
agement and marketing site... We have big goals that include expanding
beyond our base in London with offices already established in Los Angeles,
Paris, Madrid and Amsterdam, and if we're doing as well as we are
projecting, ultimately we'll be in Japan and China. We want to help everyone
in all genres of music. MOMLabel is a new social media for musicians,
a company that distributes their music worldwide through all digital and
conventional platforms, helping the artists to rise on the charts.”

If tans like an artist or a band, they can become investors by contributing
funds to the artist’s proeject by buying shares ranging from $10 to $1,000.
Succeeding is all based on the artist’s level of talent. After all, as the
MOMLabel execs say, “It’s the artist’'s work everybody s interested in, not
the record label they are signed to.”

MOMLabel's essential bullet points explain the scope of what the
company does. They help artists raise funds to make their careers happen;
manage the artists to help get the exposure they need to create a buzz
for their music; help artists achieve their goal of producing a finished
CD, video, promotional tour, airplay, web promotion and more; act as the
artist's management, or will collaborate with an existing manager; and be
an artist's booking agent in addition to handling merchandising and other
related activities.

The MOMLabelteam seeks to change the establishedindustry paradigm,
providing an alternative to the traditional record label and giving power to
the people and control back to the artists. Instead of taking a financial stake
in the album of an artist, the label enables them to raise funds, giving the
artist maximum flexibility and control over their music with the guidance of
the pros who work with MOMLabel.

The percentage breakdown from sales is: 40 percent to artists; 30
percent to fans/investors; and 30 percent to MOMLabel. Here's how it
works: Artists upload their music, videos and profile at MOMLabel.com.
Music lovers find artists they like and believe in. $10 (a single share) up to
$1,000 (100 shares) earns the fan a vested interest in the artist project as
an investor. When the artists achieve $100,000 in funding, MOMLabel will
then possess the means with which to record the artist’s album in a pro
studio as well as produce a video. They will then begin the promotion and
marketing of the project. Investors will receive shares in the profits as well
as an exclusive CD signed by the artist, VIP status and more.

Artists get financial backing while their investors have an emotional
stake in their success, which inspires them to spread the word.

MOMLabel acts as administrator for the invested capital, keeping the
growing funds in an escrow account until the $100,000 total is reached. As
soon as the Goal of fund raising has been reached, MOMLabel will transfer
the full sum from its escrow to a current account and will make this sum
available to be used for executing the artist project.

As an investor, you will have access to the Investor Dashboard and profile
page on the website and all the contents of the website in compliance of
the terms and conditions of use. Sharing revenues is fos the lifetime of the
project, or no more than three years.

As MOMIabel’s execs say: “The bottom line is that hit songs are the fuel
behind the multi-billion dollar music industry. Our goal is to help artists
create those hits and expose them to the fans.”

Visit momlabel.com
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Ryan Dokke

Mgr., Regional Promoter
Arista Nashville

Ryan Dokke has been added to the
Arista Nashville team as Manager
of Regional Promotion, effective im-
mediately. In welcoming Dokke, Arista
Promotion V.P. Lesly Tyson remarked,
“Drive and passion are two qualities that
are essential in a great regional. (Dokke)
epitomizes both, and | am thrilled to
have him on the team.” Dokke arrives at Arista Nashville with more than 10
years of experience in country radio, most recently as Assistant Program
Director, Music Director, and on-air personality for WKKT-FM in Charlotte,
NC. For more information on this new hire, contact Allen Brown, 615-301-
4300, allen.brown@sonymusic.com; or Chris Melancon, chris.melancon@
sonymusic.com

Katy Templeman-Holmes

Product Manager
Soundcraft Studer

Katy Templeman-Holmes has joined
Soundcraft Studeras productmanager.
She will be responsible for the Studer
OnAir product line and radio broadcast
market, plus brand development in the
U.S. Her experience spans production,
operations, engineering, technical sales
and creative production. Most recently,
Templeman-Holmes spent the past year working with JBL in Northridge,
CA. She has warked in broadcast engineering and media post production,
firstworking as aboard op in radio. Prior to Harman, she worked in Technical
Sales for Solid State Logic and Euphonix, designing and planning audio
infrastructures and working with clients such as FOX and PBS. Contact
Travis McGee at 212-660-2555 x24; travis.mcgee @definitionbam.com.

CEO
Indaba Music

Indaba Music an online home for
more than 550,000 musicians, has an-
nounced that music industry veteran J.dJ.
Rosen has joined the company as CEO.
Indaba Music is a marketplace for the
creation of new music online, featuring a
network for musicians, an online music
production platform, digital distribution
and an Opportunity Marketplace where brands, entertainment companies
and ‘abels can source new music and talent. Rosen was previously
Executive Vice President of Sony Music Entertainment’'s Commercial
Music Group. He joined Sony in 2002 when it acquired Run Tones, the
mobile emertainment company he co-founded and led as CEQO. For more
information, contact Laurie Jakobsen at laurie@jaybirdcom.com.

Bari Lieherman

Tour Press Director
MSO

Bari Lieberman has been promoted to
the position of Tour Press Director of the
Mitch Schneider Organization (MSO).
Lieberman began at MSO in July 2006
as an executive assistant, working with
Senior Vice President Marcee Rondan
and was soon promoted to Tour Publicist
in February 2007. In her role as Tour
Publicist, Lieberman will continue to handle regional press campaigns
for a wide range of MSO artists and festivals, including Ozzy Osbourne,
Smashing Pumpkins, Underoath, the Vans Warped Tour and more. She
graduated from Indiana University with a Bachelor's degree in Journalism.
You may coniact Lieberman directly at blieberman@msopr.com.
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Mark Ludmer

CEO
Que Audio USA

Syncrotech Systems Design, a leading
designer and manufacturer of products
and services for the broadcast, video,
and pro audio markets, have announced
the appointment of Mark Ludmer, as
CEO, Que Audio USA. Ludmer has
been engaged to increase Que Audio’s
presence while expanding distribution
throughcut the U.S., ensuring that the company’s growth aligns with the
corporate mission to deliver innovative product solutions for the pertinent
audio market segments. Previously holding the position of Director/CEO
at Rode Microphones, LLC, Mr. Ludmer was instrumental in setting up
and running Rode's dedicated US office while increasing sales and
marketing efforts for the last 10 years. Contact info@ssd.com.au.

Mark Posgay

Sales Director, U.S.
Harman Professional

Harman Professional has named
Mark Posgay as Sales Director for the
U.S. division. A 17-year sales leader with
deep experience in professional audio,
Posgay will be based out of Harman
Professional’s Elkhart, IN, Sales and
Support Center. Before joining Harman,
Posgay held senior sales positions at
Mars Music and more recently at Monster Cable. He has broad experience
supplying strategic and tactical solutions in the areas of management,
sales, training anc education to a broad spectrum of end-user, retailer,
distributar, manufacturer and educator clients. For additional information,
contact Daniel O'Connell, daniel.oconneli@definitionbam.com.

' =
with the company President to find and

e
il :
I~ = 4‘
develop new acts for Mach 1, as well

as writing hits for the company’s various major and indie clients. Haynie
was promoted to A&R of the Pop Division in August of 2010 and quickly
proved with her tremendous work ethic and flare for success that she was
meant to move higher up the company ladder. For further information on
Haynie's involvement with Mach 1 Music, you may contact her directly at
adiamusic@msn.com.

Adia Haynie

Director, A&R
Mach 1 Music

Adia Haynie has been promoted to the
position of Director of A&R of Mach 1
Music, effective immediately. Haynie
pegan at Mach 1 Music in late 2009
as a songwriter and intern in the A&R
department. She worked hand-in-hand

Eric Oppenheimer

U.S. Sales Manager
APB-Dynasonics

APB-Dynasonics—a company that
manufacturers professional audio mix-
Ing consoles for touring sound anc fix-
ed installations—has appointed Eric
Oppenheimer as U.S. Sales Manager
for its brand of professional audio mixing
consoles. Oppenheimer will oversee the
APB rep team as well as manage day-to-
day sales operations. Oppenheimer will report to company Vice President
Chuck Augustowski. “Our growth brings the need to expand our sales force
and Eric is the perfect choice.” For further information on Oppenheimer’s
new position, you may contact Greg McVeigh at greg@guesthousepro
jects.com.
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NEW TOYS —BARRY RUDOLPH barry@barryrudolph.com

WaveMachine Labs’ Drumagog 5

Replacing and/or enhancing drum sounds is a standard operating
procedure for engineer/producers and Drumagog is a real-time audio plug-
in that does it exactly, quickly and easily. | have been using Drumagog 3
and then 4 regularly since they came out and I'm excited about the new
Drumagog 5 due to the fact that it brings so much new power to the party.
It's really more of a new product, rather than an upgrade.

Drumagog replaces any drum with a multi-sample .gog file (.aif or .wav
files are also compatible) you select from a huge collection of included
samples. The new file system is shown as a conventional folder tree within
the plug-in’s window. You can store samples across multiple drives or set a
preference to always see a default drive.

Drumagog comes three
ways: Basic ($149), Pro
($289) and Platinum ($379).
| tested the Platinum version
in Pro Tools 9 HD and found
in addition to the Basic and
Pro features: Auto Hi-Hat
Tracking detects hi-hat
pedal position and adjusts
the samples accordingly—it
works great; you can play
any virtual instrument
like BFD2, Kontakt, and
Superior Drummer inserted
directly into Drumagog; a
buiit-in convolution reverb
that uses standard IR files; and MoReVox’s Morph Engine which will
reshape every beat with many variation choices.

| fell in love with the totally redesigned GUI! It is easy to navigate and
you get whatever you want. You can use multiple room samples on snare
drum hits to build just the right ambience and overali vibe all inside of the
plug-in. | found the new triggering super precise and the sample coliection
awesome.

Drumagog 5 runs on just about any modern host computer and VST,

AU or RTAS host DAWs—use Windows XP, Vista, or 7 or Mac OSX 10.4 or
greater. See wavemachinelabs.com.

DigiTech TH-150
The star of the new line of DigiTech amps

has to be the 150-watt TH-150 tube head with
its 4x12 half-stack cabinet. There is no doubt in
my mind that this one has all the ingredients to
be a bunker-buster of a guitar amp. It features
five ECC83/12AX7 tubes in the pre-amp
section and four KT88s in the power amp.
There are both normal and overdrive channels
with preamp volume controls and separate
master volume controls for each as well. You
get a proper tone stack with bass, middle,
treble and presence controls. My first look at an
amp head is always the rear panel and it has
all the right stuff, including an effects loop, dual
speaker outputs, a line output and a jack for the
channel-select footswitch.

The matching 4x12-inch cabinet has four 12-
inch voiced Selenium® speakers with a rated
400-watt power handling capability. The all-wood reinforced cabinet has
a metal check mesh speaker grill, metal corners, recessed handles and
removable casters

TH-150 150 watt all tube head sells for $2,400 MAP and 4x12-inch
speaker cabinet is $599 MAP. Learn more about their release date at
digitech.com.

Auralex Acoustics Sonolite

Sonolite™ are fabric wrapped Studiofoam® Pro panels sold
at much lower prices. If you've been putting off getting your
recording space more acoustically friendly to your music
because of the expense, you have no excuse now. My entire
Tones 4 $ Studios uses nothing but Auralex products and
| have added to them over the last six years with great
results every time. | still need a few more absorption
panels in my performance area and these will do the
trick!

The new SonolLite panels are sound absorbers that have a

\ great look covered with a kind of crushed velvet (velour) fabric that will

Shure Beta 181 Condenser Mic

The new Beta 181 is a small diaphragm side-address @
condenser mic. It looks like an old-style lollipop
microphone in miniature—it is just 4.9-inches long
including any one of four different interchangeable
capsule heads attached. The Beta 181 body/pre-amp
comes with your choice of any of the four capsules and
you can buy additional cardioid, omni-directional, super ‘
cardioid and/or figure-of-eight capsules. *

It is obvious that this mic will fit into the tightest of places
on a live stage or around a drum kit. It is capable of over v
150dB SPL so will not “fold up” under the loudest of closely l "“I
miked drums or guitar cabinets. 2 '

| received two Beta 181 pre-amp bodies and all four
capsules. Shure uses a gold-pinned socket in the body
to mate to the capsules’ plug and then a knurled knob to = =
secure it all. | tried all four capsules on voice, pianc and S|V
acoustic guitar and found them to produce clear sound, 3
have loads of gain and have very low self-noise.

The 181’s kit includes a foam windscreen for close vocals
or recording outside. For piano or orchestral recording,
you should use the optional A53M shock mount clip or an
appropriate shock mount basket so vibrations coming up the
mic stand.

| was impressed with the figure-of-eight capsule because
it rejected so much of the sound coming from either side.
The omni capsule worked well for capturing acoustical
events within a room and for acoustic guitar when you want
to pickup the whole instrument. The cardioid capsule worked
well to fatten up thin sources by moving it in close. Finally,
super cardioid became useful for spotlighting a certain drum
within a drum set—this mic is fine on snare drums and the
side-address is a big plus when placing it in the (always
tightest) sweet spots around a kit.

The Beta 181 with any capsule sells for $624 MSRP and
the extra capsules are $311MSRP each. The Beta 181 also
comes with a stand adapter, windscreen and carrying case
that’ll hold up to four capsules. Visit shure.com.

EarPeace
Hearing
Protection

it goes without saying that over exposure
to loud sound will permanently damage your
hearing. Audiologists called the temporary loss
of hearing sensitivity “threshold shift"—that’s
where all sounds must be louder to be heard and
understood—especially conversational speech.

EarPeace is a set of earplugs that turns the
volume down in your ears so you can enjoy
listening and/or playing loud music a little longer
with less threshold shift and ringing later. Uniike
other plugs, a set of EarPeace reduces the
volume like a stereo volume control and maintains
sound fidelity by keeping the spectral balance of frequencies intact. No
more muffled sound, and you'll still understand people talking around you.

They come in three different flesh tones and are nearly invisible in your
ears—so low profile, nobody will know. EarPeace is a must for anyone
who wants high quality sound and great protection.

They come in a handy aluminum carrying tube and sell for $12.95 a
pair. They are made from safe, soft and strong hypoallergenic silicone.
EarPeace is reusable and 100 percent guaranteed. See earpeace.com.

blend with any wall or existing
treatment panels such as
Auralex’s StudiofoamPro and
ELITE™ ProPanels™. They have
the look of an ELITE ProPanel but
with the cost of a StudiofoamPro
panel.

Sonolite come in one size: 2ft x 2ft x
1-inch and are available in black or beige,
with squared edges that provides an overall
Noise Coefficient Rating (NRC) of 0.75. They
sell for just $24.99 each. For more information,
visit auralex.com.
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NEW FOR 2011

RAN Tic.

BOAoT s IA-30

OUR FIRST
TOP-MOUNT COMBO!

Two Footswitchable Channels navigate the Atlantic with stylistic

flair and give you a passgort to the best British and American preamp This TRANSATLANTIC™ follows the
sounds in two straightforward groups of five controls. The Five architecture of its lower powered sib-
Preamp Modes (two in Ch.t and three in Ch. 2) are selected with a ling, the TA-15™, that's been blow-

simple mini-toggle in each Chanmel. Below the Modes, the Patented
Multi-Watt™ Channel Assignable: Power switch allows selection be-
tween 15W or 30W Class A ...and 40W Dyna-Watt™ in each Channel.

ing the minds of critics and players
alike and adds a more robust power
section, gorgeous tube Reverb and

Now with Loop and Reverb! The Hard-Bypassable Series transparent Effects Loop.
Effects Loop allows you to interface outboard processing (Shovin Below: TA-30Head)
without degrading your signal for effects such as chorus,
delay or flange. The TA-30's Loop works well with hoth Pedal
and Rackmount processors and provides ample headroom
and drive to accommodate both with Toneful finesse. The
TA-30's lush all-tube Reverb features independent controls
for each Channel.

MESA ' Mesa Boogie, Ltd., 1317 Ross St., Petaluma, CA 94954

Tel: 707.778.6565 Fax: 707.765.1503 www.mesaboogie.com

World Radio History




Audio-Technica AT2022

The AT2022 is a X/Y dual-element stereo
condenser microphone. For image-perfect
stereo recordings every time, the AT2022
has two cardioid condenser capsules
arranged in a locked X/Y configuration
but they pivot to allow for 90-degree
(narrow) or 120-degree (wide) stereo sound
pickup. Designed for field recording, the
mic and capsules fold flat for storage and
transportation.

The AT2022 mic has a single XLR
connector that provides unbalanced signals
from the two capsules down an included
a 0.5 m cable. The cable terminates into
a 1/8-inch (3.5 mm) mini jack connector
that will mate to most portable recording
systems. The microphone requires an
internal 1.5V AA battery for operation.

There is a switchable 80Hz high-pass
filter on the mic to roll off excessive rumble
from street or A/C noise or you can use the
flat position when in quieter locations. The
kit includes an AT8405a stand clamp that
works on any microphone stand and a fuzzy
windscreen, battery and soft protective
pouch.

Audio-Technica's AT2022 X/Y Stereo
Condenser Microphone sells for $439
MSRP. For more information, go to
audio-technica.com.

Yamaha Motif XF

It just keeps getting
better and that’s why the
new Motif continues to
be the choice of so many
music makers. The new XF has
up to 2GB of flash memory for loading
more sounds for even more expression and
control.
The Motif XF's new black model includes 741 MB of
internal Wave ROM with digital recreations of two Yamaha
acoustic grand piano sounds, reaiistic acoustic instruments,
vintage synths and hip-hop sounds. The Category Search function
makes navigating all the controls and the 1,664 instrument voices and 97
drum kits easier and better than ever.

Direct Performance Recording is for making backing tracks you can mix
to completion on the internal digital mixer. Plug in a USB drive and record
your mix to it. The new four-part Arpeggiator includes 7,881 Arpeggio
types and the 16-track Integrated Sampling Sequencer includes 128 MB of
onboard Sample RAM.

Motif XF comes with FSX keyboard on the 61-key Motif XF6
($2,999) and the 76-key Motif XF7 ($3,539) and Balanced
Hammer on the 88-key Motif XF8 ($4,039).

See more at yamaha.com.

Martin Performing Artist Series

Martin Guitars adds three new acoustic-electric guitars
to their Performimg Artists series with the PA4 Gloss-Top
models. They are the Dreadnought DCPA4 (pictured), Grand
Performance GPCPA4, and Orchestra Model OMCPA4.

All three new PA4 models follow their rosewood PA1,
PA2 and PA3 predecessors with back and sides made from
matched African sapele—a kind of mahogany wood in
sound, look and substance. There are book-matched
sitka spruce soundboards that use Martin's excellent
Hybrid A-Frame scalloped bracing.

New and notable is the slimmer taper of the neck
that resulits in a more parallel taper by the 12th fret.
The bridge spacing has also been changed to 2 3/16-
inches—ijust in between the two traditional string
spacing measurements Martin has always used.
Performing Artist Series models feature the new,
simplified Fishman F1 Aura electronics system
except the PA4 models, which have the Fishman
Analog electronics. Check out martinguitars.com for
further details.
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Spectrasonics Omni
TR iPad App for
Omnisphere

One of the many new iPad
apps shown at the 2011 Winter
NAMM Show that was not just
another promotion tool was
Spectrasonics’ Omni TR.

This app turns an iPad into
a multi-touch, performance
control surface for the company’s
popular Omnisphere synthesizer.

Omni TR (Touch Remote) allows the user’s fingers to activate patches,
tweak filters, re-mix, and then bend and spin amazing performance
possibilities from the innovative new Orb circular controller.

| found the high contrast interface to be easily seen in dark studios or
during live stage performances. Of course your iPad works wirelessly
over a WiFi network connected to a nearby computer running the synth’s
software. There are four pages: Main Page mirrors Omnisphere’s Live
Mode offering eight patch slots with latching and trigger modes, individual
mute and solo, and mixer faders. The controller page for Orb is perfect for
iPad control and presents a whole new performance aspect to Omnisphere

The Controls page has an onscreen pitch ribbon performance controliler
and eight touch sliders assigned to groups of the most useful performance/
editing parameters for each Omnisphere layer. Lastly, the Jumbo page
shows patch names for all eight parts and is easily seen from a distance on
stage or studio.

The Omni TR iPad app will be available free to registered users of
Omnisphere from the App Store. Visit spectrasonics.net.

SSL's Pro-Convert Digital Audio Project
Translator

Solid State Logic’s Pro-Convert
solves a continuing problem for all
digital audio workstation users: how
can the session and audio files from
one DAW such as Pro Tools 9 be

loaded into and used in another DAW
+ like Steinberg's Nuendo? Pro-Convert,
P available for both Mac and PC, reads
all necessary audio related timeline
information from the files of most any
current DAW system and translate them
into an interim master format.

It reads and converts: edits, regions,
fade shapes and duration, track names,
media files (both audio and video)
markers/PQ data, volume and pan
automation, region and clip gain values,
cross-fades and maintains their same
timing positions as the original project file.

| installed Pro-Convert into my Pro Tools computer and plugged in the
included CodeMeter dongle to a USB port. | pulled up a current Pro Tools
session of a song | had been working on and set the target format to
Steinberg.xml because | was going to send this song to a friend who uses
Nuendo. Once | told the program where to store the new file, | hit convert
and everything was more or less automatic from then on.

Conversely, using the same procedure, | would be able to convert the
Steinberg.xml file back into a Pro Tools session file and all audio would
come across as the same .wav files.

This whole process has some caveats and restrictions based upon
which DAW program you're using and which one you want to transfer to.
For example Apple’s Logic 9 does not export files with edits—it bounces
them to contiguous files. Or that Pro-Convert does not support tick-based
audio—not bad | reckon considering all the time a utility like this can
save you. | would save plug-in presets so | could reinsert them on a song
coming back to me via a Pro-Convert transfer.

Pro-Convert effectively supports over 40 different audio applications,
each with different feature sets and methods of implementing specific
details. The Mac version of Pro-Convert sells for $389 and the PC version

is $689. Much more information is available at solidstatelogic.com/music/
pro-convert_mac.

Pro-Convert

oducer/mixer with over 30 gold and
r mixed: Lynyrd Skvnyrd, Hall &
e Nevil. Check out www.barrvrudolph.

platinum RIAA awards to his credit. He has
Oates, Pat Benatar, Rod Stewart, the Corrs and
com for more
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Vlm KILLED NOTHING

%&MOJ s

.
Over 10 Hours

of Video On:

® EQ ® Drums ¢ Vocals
e Electric guitar

. . e | * Bass ® Keyboards
“Writing about music is like ™ < ¢ Mic choices and technique

dancing about architecture.” : _ Monitoring ® Mixing
—Frené Zappe - ...and much more
Loo’k, listen, and learn 24 Sections in Total

about recording with Hundreds of Tips & Techniques

legendary engineer, producer ColiEprove N ourRecneigs

and artist Alan Parsons. 3-DVD set, video streams & downloads

are available at the website below
DVD Set available at all good music stores.
Enquiries: call Keyfax NewMedia of Santa Cruz on 1-800-752-2780

Sy TS

Seeing IS believing
www.artandscienceofsound.com
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Gibson’s Learn & Master Guitar

(hardcover) $149.00
Here’s a substantial item for anyone who's
decided they finally want to step up and
learn to play the guitar. Gibson’s Learn
& Master Guitar not only features a 100+
page lesson book and online support,
but includes 10 instructional DVDs and
five Jam-along CDs. Designed for those
wanting to learn acoustic and electric guitar
from the ground up, the package starts
with fundamentals (how to strum, use a
pick, notes on the strings) and progresses
to advanced skills (soloing, playing up and
down the neck) all while guiding you in
learning various musical styles (rock,
blues, jazz, fingerstyle and country).

o

A

e

o
et

i

" GwEwA e THE DIGITAL SOUND AGE

.0 »

-

o MARK KERINS o
b | -4

Beyond Dolby {Stereo): Cinema in the Digital Sound Age
By Mark Kerins (softcover) $24.95
Drawing on works from the past two decades, as
well as dozens of interviews with sound designers,
mixers and editors, Mark Kerins uncovers how 5.1
surround has affected not just sound design, but
cinematography and editing as well. Beyond Dolby
(Stereo) includes detailed analyses of Fight Club,
The Matrix, Hairspray, Disturbia, The Rock, Saving
Private Ryan and Joy Ride, among other films.

Niceness In The ‘90s: An Indie Music Memoir

By Jim Miller (softcover) $17
A look back at the grunge scene from someone who
was there. Author Miller—former guitarist, manager
and club promoter at L.A. venue Al's Bar—writes
about his life as a musician, meeting then-unknowns
Kurt Cobain, Courtney Love, Perry Farrell and
others. 2011 marks the 20th anniversary of the
release of Nirvana’s Nevermind,” Miller observes.
“It’s a good time for older hipsters to look back and
for younger hipsters to discover what all the fuss
was about.”

BOOK STORE I
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IFYING Youg
AMPLIFTER to GET
MAGICAL TONE

How to Hot Rod Your Fender Amp: Modifying Your
Amplifier for Magical Tone

By Jeffrey Falia (softcover) $27.99
This guidebook shows owners and dreamers the
basics of getting the best sound possible out of their
Fender amp with simple to advanced modifications.
These include essential and fundamental tips
like selecting tubes, capacitors, pots and other
electronic equipment, as well as biasing and
setting up your amp. It is also includes hot-rodding
enhancements to give you the tone of the pros.

musician

Tre——r PO P e 36 Pt et

=

The Deliterate Musician

By Les and Linda Wise (softcover) $19.95
Written by Les Wise, an author, instructor and musician
with over 30 years of pra experience, the book aims to

teach musicians how to master the creative thinking

process from the insrde out, removing the roadblocks

that sometimes keep talented players from reaching
their potential. See thedeliberatemusician.com.
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Attend a four-year college
that takes music as
seriously as you do.
Whether your interest is...

Music Performance
‘Music Business
Music Education

 Audio Recording

Five Towns College offers the

specialized training you need.

Contact an Admissions Representative
righ: now and MAKE MUSIC YOUR LIFE!

Attend our next
Open House
Saturday, April 9.at 1 pm

FIVETOWNS COLLEGE

305 N. Service Road Dix Hills. New York 11746

Scholarships available!
For more informat.on
visit www.ftc.edu

www.ftc.edu

email: admissions@itc.edu

NEED RADIO AIRPLAY?
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America’s #1
Multi-Format Radio Promotion
Larry Weir/Masika Swain

National Record Promotion
323-658-7449

137 N. Larchmont Blvd S-#500
Los Angeles, CA 90004
email: lweir@larryweir.com
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Gia DeSantis & Andrea Standley

By Jonathan Widran

aunched by music industry veteran Andrea Standley in 2007, Songs-
Linc (songsinc.com) is a unique online songwriting service in which

artists, composers, lyricists and producers come, as the tagline on
the website says, to “create, collaborate, inspire.”

Offering an online venue that connects creative people from all over the
globe, this is a different music community with tools and services dedicated
to craft, bringing members together to network and create songs that can
advance careers artistically and monetarily.

Songsinc offers instant global collaborations, with thousands of tracks
spanning all genres and styles available for immediate download. It's a
great place for novice or pro, but for hard working musicians, membership
can translate to dollars and the showcase it provides is well connected to
the industry for maximum exposure, especially with its PROTracks. These
come from current and successful music industry publishers, labels,
artists and songwriters who have been re-monetizing the existing catalogs
through the site. In fact, they have a vested interest to find and work the
great songs created with their tracks.

Standley began her 27-year career at Warner Bros. Records in mar-
keting, promotion, video and production. After becoming Director of Sys-
tem Analysis, Standley was instrumental in designing many of the data
systems still in use by the label today. She initiated and provided much of
the analysis and report designs in the development of one of the company’s
first department computer network systems. She took that extensive
knowledge of the industry and the internal data programs to conceive and
create Songsinc.

While rising up the corporate ladder, Standiey also continued pursuing a
songwriting career. “| produced a lot of my songs in Nashville, accumulating
over 300 great backing tracks from those songs,” she says. “If a publisher
told me that they liked the melody but not the lyrics or vice versa, I'd simply
rewrite either of those using the same basic track, saving a lot of time
and money on new production. I'd then record a new vocal over the same
instrumental track. Nine times out of 10, the publisher heard a new song
(melody & lyric) they now loved; never realizing the one they passed on
used the same exact track production.

“I've always been in the game as a writer,” Standley adds, “but | also
had the unique opportunity to see both sides of the business. There are
hundreds of thousands of incredible music creators who never get exposure
for a variety of reasons, the least of which is time and expense. Songsinc
was born from my realization that track production is expensive. | figured it
would fill a great void if | could offer my tracks to other songwriters to use
to inspire new songs as well as in the production of those new songs. From
there, Songsinc has grown into a new music business model with some
amazing benefits for its members.”

For lyricists, Songsinc MelodyTracks are the same instrumental backing
tracks with predominant original melody lines above the track—waiting for
a lyric. The moment a writer puts new words to that melody, they create a
derivative work song. Standley is most excited about using MelodyTracks
to introduce songwriting to kids, noting, “now that's inspiring!”

Explaining the basic mechanism behind Songsinc, Standley says, “Any-
one can listen to the tracks all day long for free. You need to be a member
to participate, but that's also free. It's as easy as listening until you find a
track that inspires you, downloading that track for a small licensing fee
($39.95 - $3.95), creating your new melody and lyric against that track and
then have rights to use that track in the production of your new song demo
master.”

There is an impressive collaborative right and share system detailed on
the site, which also compensates the TrackOwners every time their track
is downloaded. Songsinc’s experienced staff—including Co-Founder Gia
DeSantis—will administrate and/or help members with filing and copyright
to ensure it's done correctly.

Jonathan Stone, a Songsinc key Advisor, asset provider and one of the
industry’s most respected publishers, states, “Songsinc provides a serious
platform that brings great writers and songs to the attention of someone
like me."

Contact Songsinc info@songsinc.com, 661-309-6434




INTERNATIONAL SOUND ENGINEERING BASTER'S PROGRAM

THE BEST ENGINEERS AND PRODUCERS ON THE PLANET.__ :é-!'
WILL BE TEACHING YOU THEIR CRAFT WHILE ACOUSTICIANS,-\‘ « s
MICRO-ELECTRONIC AND PHYSICS TEACHERS WILL %
TAKE YOU DEEPER INTO HOW THINGS WORK.

- T

WANTS TO THANK
Band of Horses, Ryan Adams, Rob Zambie, Sum 41, Murder Dolls, Hollywood Hills
Tenacious D and all the other great Artists, Producers and Engineers www.perfectsoundstudios.com
who've helped make our 1st Year a Total Success! 323-318-0515
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JOB FOR A COWBOY ENTER
STUDIO: The Glendale, AZ metal
band have entered Florida’s Audio
Hammer Studios with producer
Jason Suecof to record an EP of all
new material. The as-yet-untitled EP
will feature the first new music from
the band since 2009’s Ruination

LP, which landed at No. 42 on the
Billboard Top 200 chart. A spring
release via Metal Blade Records,

is expected. For further details, see
jfacmetal.com.

selves with the help of Strokes guit-
arist Albert Hammond, Jr. They will
be announcing tour dates soon, which
will be listed at thepostelles.com.

FOOLS RUSH TO LAY TRACKS:
Rush of Fools are in the studio
recording their debut record for
eOne Christian Music, a division

of eOne Entertainment. Producing
the record is Dennis Herring

(Elvis Costello, Counting Crows,
Modest Mouse), who flattered the
band by requesting to work with
them. The Fools are currently
recording at Herring’s Sweet Tea
Studio in Oxford, MS and the album
is scheduled for a late summer
release. For updates on the
recording process, fans can go

to rushoffools.com.

POSTELLES HAVE A STROKE:
The Postelles just finished recording
their debut album at Looking Glass
and Quad studios. The band’s
planning on a June 7 record release.
The New York City-based quartet
produced the 12-track record them-

DREITH SCORES WITH FOCUSRITE

| Film Composer and

| director of AFTRA

| FMSMF Dennis Dreith—
seen with Marketing
Coordinator for
Focusrite, Miriam
Wiener—taking a
break from scoring

the horror movie

Creep Van scheduled
for release this fall.
Wiener interviewed
Dreith for a testimonial
about the Focusrite ISA
= 828 8-channel mic pre,
™ which he used through
the production. For
more info, see focusrite
.com/products/
mic_pres/isa828 and

| creepvan.com.

Multiplatinum, award-winning producer Mikal Blue (Colbie Caillat, Five For
Fighting, the Offspring, Save Ferris) is working with rocker Rob Michaels
(right) at his Revolver Studios in Westlake, CA, where they are writing and
recording Michaels’ upcoming EP. You can visit myspace.com/robmichaels
and revolverrecordings.com/mikalblue for more information.

“Don’t EQ or compress fo the
medium that you're recording
on. You can always do that later
because you don’t know what
the thythm guitars or drums will
be like. If you do the miking
right you won't need to EQ or

O Jim Wit

Producer
Incubus, Fiona Apple, Hoobastank

0

Queensryche recently entered the studio to lay down what will be the band’s
first studio recording since their ambitious American Soldier project in March
of 2009. Due out on Roadrunner/Loud & Proud Records later this spring, the
working title of the forthcoming effort is once again Bob. “Our very first demo
was recorded on a cassette tape by a guy named Bob,” explains frontman
Geoff Tate (pietured). “We’ve kept that tradition ever since and, to this day,
put all of our demos in the original case labeled Bob untit we actually have an
album title.”

DENISON UPGRADES MASSACHUSETTS STUDIO TO SSL

Producer-performer Bill Denison—the guitarist for the prog-rock group Zen
Carnival as well as the new Americana project Tenderfoot—has installed a new
Solid State Logic AWS 948 in his private Massachusetts recording studio. The
AWS replaces many components in his previous in-the-box setup, significantly
streamlining the system and creative workflow.
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STUDIO MIX —ANDY MESECHER andym@musicconnection.com

CHAMPLIN STOPS BY FARIAS IN VAN NUYS, CA

-

Bill Champlin recently stopped into Farias Productions ir Van Nuys, CA ta track
vocals, B-3 Hammond and piano on Ricky’s Z’s new solo album. Pictared at
Farias are (I-r): Champlin, Ricky Z, engineer Kenji Nakal and Dusty Wakemaa.

STUDIO 2B3 OD’S ON NIACIN

John Novello is seen in Studio 2B3, in Studio City, CA, taking a break from
composing the next progressive Niacin record featuring Novello on Hammond
B3 and keys, Billy Sheehan on bass and Dennis Chambers on drums. Novelle is
also working on a new piano trio “Novello Unplugged” fealuring Gerry Brown on
drums and Reggie Hamilton on bass. For more info, check out keysnovello.com.

| o s

www.audiolot.com /studios

ML

ZIGGY RELAXING AT THE OCEAN

Five-time Grammy winner Ziggy Marley is recording a new album with
producer Don Was at Ocean Way in Hollywood, CA. The album will be released
this summer on the Tuff Gong Worldwide label. Pictured in Studio B at Ocean
Way (I-r): Cariton “Santa” Davis, assistant engineer Scott Moore, Rock M.
Deadrick, engineer Krish Sharma, Ziggy Marley, Heavy D, Don Was, James
Poyser and Darryl Jones.

AVATAR HOSTS EVENT FOR METALLIANCE IN N.Y.
.

The second METAliiance Academy event at Avatar Studios in New York City
was a resounding success. “In Session with The Guys,” drew attendees from
across the country and as far away as Argentina and Venezuela. Pictured at
METAlliance “In Session” inside Avatar are (l-r): Frank Filipetti, Elliot Scheiner,
George Massenburg, Al Schmitt, artist Kat Edmonson, Phil Ramone, Chuck
Ainlay, artist Robby Sinclair and Ed Cherney.

{

angeili e s ror ni1 a

bookings & info 323.464.9900
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MASTER YOUR Music.

Artists choose Mike Wells Mastering
for personal service, friendly support,
and most importantly: amazing sound.

Take a video tour at:
www.mikewellsmastering.com

MIKE WELLS MASTERING

415.595.5446 - WWW.MIKEWELLSMASTERING.COM

studio referral service

With our network of the finest hand selected
recording facilities we create a quick no
hassle way to find the right studio for
you and your project.

One call is all it takes to insure you get
the best place for your individual needs.

This is a free service
818-222-2058
www.studioreferyral.com

PRODUCER CROSSTA

Jacquire King

Kings of Leon, Tom Waits, Narah Jones

By Rob Putnam

“Ja-kheer”) King got into the game in a pragmatic and decidedly

direct way: he started as an assistant engineer at a studio. He's since
worked with a number of artists including Kings of Leon, Norah Jones and
Buddy Guy. King produces/engineers at various studios across the country,
but mixes exclusively in his own space: LBT (Little Bit Tiny) Studios.

It’s uncommon for producers to rely heavily on tape in a modern studio.
But it's King's preferred medium—at least initially. For him it represents a
pleasant starting point with some technical advantages. “I like the sound
and what it does sonically,” he says. “I love the way that it treats transients
and so forth. With tape | tend to do less compression. It also puts artists in
a nice mindset. It frames the recording event and puts it in a different light.
You have to pay attention with your ears and not your eyes.”

There are plug-ins that mimic tape. And King does use them from time to
time. “Universal Audio just came out with a Pro Tools plug-in that emulates
the Studer A800 [multichannel tape recorder],” the producer observes.
“It's pretty phenomenal and very satisfying. It gives me everything | need
sonically, but | still want to use the real thing occasionally. ... | have a Quad
8 console and an MCI JH24. Those things combine in a way that is its
own sound. | don’t think I'll ever abandon
tape.”

It comes, then, as little surprise that
King prefers analog compression to digital.
“There's more character, control and depth
toit,” he explains. “Compressors are meant
to control dynamics, but they’re also tone
boxes. It's a complicated thing to emulate
with a plug-in and there aren’t many good
ones that have been made. | use the
George Massenburg Digital Parametric EQ
but for my primary | use outboard analog
EQ. Gear made by Dangerous Music is
also a big part of my studio setup.”

King co-produced the Kings of Leon
album Only by the Night, which included
the Grammy-winning single “Use Some-
body.” Attaching the prefix “Grammy
winner” to his name, King has been able
to become more selective in the projects that he produces. “That definitely
helped take [my career] up to another level,” he observes. “I've been very
busy the last several years and that continues to increase. Being selective
is something I'm trying to get better at. You want to be sure you're doing
things you're inspired by and will be worth your while.”

Getting the best out of an artist is a vital function of any producer.
King characterizes his approach as that of a facilitator, a musical midwife
of sorts. “My philosophy is that I'm there to make the artist’s record,” he
explains. “You have to spend time getting to know them and what they
want to achieve. Setting a creative environment means different things to
different people. Sometimes it's about selecting musicians, other times it
means pointing artists in a direction so that they can figure things out.”

N ashville-based producer, engineer and mixer Jacquire (pronounced

The 3 most important things he’s learned as a producer-engineer:

*» As an engineer, you need to create an environment that's transparent and
sonically excellent. You don't want the technical process to interfere with
the creative process.

* As a producer, the performance and spirit is more important than the way
something sounds. If something feels great, the way it sounds becomes
its signature.

* Personal relationships and understanding someone's artistic vision are
crucial. If you understand that first, you can see your way to getting the
other two things right.

Recently King completed production of the Cold War Kids' Mine is
Yours, which was released in late January. He also mixed Tim Finn's latest
project and is producing an EP for rising artist Amber Rubarth, who won the
2010 Mountain Stage NewSong Contest. King was a judge in the process.
Clearly, he's in a good place.

Contact Jim Phelan, jp@globalpositioningservices.net
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Make It Your Career — BE CRAS

Music and sound are with us every minute of
every day, at the airport, the mall, everywhere.

We're moved by music in our cars and on

stage. We're absorbed into other worlds by the Paul is CRAS
“My CRAS education is teaching me to

sounds in video games and movies. Where become a better audio engineer, a better
| ' listener and a better businessman. It isn't a
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professor. You have:the freedomi to be
you and learn in your bestway.”
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PRC -ANDY KAUFMANN

Kevin D;:CIue l

| to put in their portion as well. It's a

Co-Owner
Way Up Records

Years with Company: 1
Address: 1717 S. Victory BI.,
Glendale, CA 91201

Phone: 478-737-8480

FAX: NA

Web: myspace.com/
kevindecluemusic

E-mail: kevin_declue @yahoo.com
Artists: Stazz, Clique Girlz,
Jewel and Blaire, Lindsey Ray,
Chantelle Paige, Kara DioGuardi,
Hilary Duff, Jamie Houston, Holly
Knight, Jim Marr, Charlie Midnight

BACKGROUND: A musician,
singer, songwriter and producer,
Kevin DeClue has had a roller
coaster of experiences. He was
signed to a major label, then

got shelved. He helped develop
stars like Hilary and Haylie Duff
and achieved mufltiplatinum
status, but was denied the sort
of recognition and job security
many of his peers enjoyed. The
collective toll inspired him to
buck the system and create Way
Up Records, a first-of-its-kind co-
op label designed solely with the
artist in mind.

No More A&R:

| was developing a lot of artists and
they were going straight to the majors.
That was the way | made my bread
and butter. | would get that finder's
fee or | would cross my fingers and
maybe a couple of songs would pass
onto the record or something like
that. Those days are over.

Reassessing the Majors:

[Looking at the industry situation],
musicians were all bummed out. |
said, you weren’t getting paid any-
way. What were you getting? You
were getting 30 cents on the dollar
and you had to pay back that high
interest loan. Forget it. Look at Ani
DiFranco. Learn from that. If you sell
10,000 records yourself, which you
realistically can, and make $100,000
just from that, now you are able to
be on the road, able to eat, normal
things you would usually put as a
priority but don't.

Everybody Pays, Everybody
Wins:
We're joining forces financially, time-

wise, the whole thing. As new artists |

22

“Yes, it's creative. Yes, it's art.
you can’t do the
and the art and the wonderful if ye
making money and you’re washing

wonderful. But

and producers come in, they have ‘

co-ownership, so they have to buy ‘
in to own it. You're going into the

studio and paying anyway. Instead
of doing that, let's think of you as a
start-up business. And if you want to
have videos and photography, you
want to go on tour and have booking
agents and all the things you’d have
ata major label, you can do that here
and put in the same amount we do.

Sharing Wealth and Knowledge:
Another fantastic thing that's going on
is profit sharing. People tour together,
play together and write together, but
also share each other's success. If
somebody is doing really well, you're
benefiting from that. You're rooting |
each other on. And they also have
the excitement of finding a great
artist. Now they're doing A&R. Now
they’re understanding production and .
development and really getting all
around aspects of the entertainment |
industry.

Work Before Play:

One of the first artists we have
coming out is Anastasia. She's |
going by the name ali her friends
call her, Stazz. | got her a great pub-
lishing deal with Microhits, a fan-
tastic publishing company out of Los
Angeles. She’s phenomenal. We've
known each other since she was
16. She’s 22 now and her family's
wonderful. She's been working hard
and the respect that she had for’
development, that she put herself
under before she got on stage and
called herself a musician, was really
inspiring.

Freedom and Unity:

I'm from Vermont. My mom was
a farmer and really into that whole
mentality. Vermont has that type of
mentality. It's the most liberal state in
America and it's the most rural. We
had to depend on one another in that
environment. | just took that into the
business.

A Label That’s Not a Label:

I's not really a label—it's a state-
ment. It's people finally getting the
chance to realize, okay, this is what
it is. Yes, it's creative. Yes, it's art.
Yes, it's wonderful. But you can't
do the creative and the art and
the wonderful if you're not making
money and you're washing dishes. |
So it is a business. And you have
to understand that, in this day and
age, it's a self-starting business. It's [

not about the label, really. It's about |
educating musicians so they can put
out fantastic music. Music is healing.
Music is something we need right
now. We need it from great artists.
And if these great artists are getting |
passed by every day because they
can't make $10 million and people
aren't hearing them because they
don’t understand how to run a bus-
iness, that's sad.

DIY = WIN:

We're looking for every kind of
artist, but I'm looking for that punk
mentality. Are they going out there
and booking themselves? Are they
saying, I'm going to do it no matter
what anybody says? I'm doing it; | [

don't care. That's the building block
of success.

Your Songs, Your Profit:

As far as publishing is concerned, it's |
theirs. All we're getting is the money
[our artists] put in. If | write with [an
artist], we own it together. If they have
their own songs, | protect that right
for them. | don't just say, oh, it needs
a bridge because | want to be on it.
That’s what happened to me. When
we go on tour, we really customize
it. We don’t want to do a 360 tour or
anything. When we sit down with our
artists and negotiate, it's different
because they own the label as well.
They're getting residuals from the
overall growth of the label. They
want to take money out, but they
also want to give a percentage back
to the label. They really are the ones
who are in charge. There are no |
loans, there's no you've got to pay
this back. Literally 85 to 87 percent
of our sales go to the artist.

Money Matters:

I's just like a regular business. |
Everybody has the right to audit ‘
anything. It's open book policy. If
you're producing, you're going to get
a check every six months. If you're a
writer, you're going to get one every
three months. If there’s any kind of
advance, there’s no added money
that goes onto it. Whatever they've
borrowed is what they have to pay
back.

Take Your Own Path:

[Artists are] free to use whomever l
they want. They can come in our
studio or they can go to a different
studio. They can write with whom
they want or they can say, hey Kevin,
| want to write with you. This is their
boat, their life, the first time they

actually get to do it for themselves.
The power of that is, if you did it all
by yourself and it was everything
you believed in, whether it wins or
fails you did what you set out to do.

Success is just a mind trip.
Scientists have playrooms where
they play ping pong. Why? The
reason is the best creative minds in
the world don't seek an outcome. If
you go into a mathematical problem
and say, okay, I'm going to win the
Nobel Peace Prize, your brain will
stop that creative flow. So forget
about what happens in the end and
just do what needs to get done.

Change Isn’t Popular:

The old school industry is appalled.
They hate it. | am public enemy
number one. | love all of these guys.
They've taught me and shown me a
lot. Some have literally said to me,
hey, I'm pissed that you've figured
things out. I've been in the game a
long time and maybe | don't have
the hunger you have. Then there are
people who are frustrated that I'm
changing the face of the industry.

You Are What Happens to You:
I've lived a very interesting life. I'm
writing a book about it. My mother
left my father when | was in second
grade because she was in love
with another woman. And the other
woman happened to be my teacher.
It was one of the first divorce custody
battles where gay activity came into
play. I've been kidnapped when |
was younger, I've been hit by cars,
| was homeless for a long time. |
slept underneath a bridge. It's been
an amazing journey. I'm glad | had
those hard experiences.

Music as Revolution:

A while back, | was depressed be-
cause playing music and being on
stage seemed so meaningless. |
couldn't find the reasoning in it. |
had to keep digging and going back
to what music really is. And then |
said, okay, it's the universal lan-
guage. It is incredibly healing. It is
so powerful that you could probably
look at somebody and know what
kind of music they listen to. | said,
hey wait a minute. More than the
presidency, more than television,
music is influencing people. If | can
leave this world better than when |
came and have enough influence
where other people want to leave
this world better, then we're going to
change the world.

f
AMP NETWORK » WEEKLY BULLETIN « DAILY WEBSITE * DIGITAL EDITION » MAGAZINE « APRIL 2011 m



BUSINESS AFFAIRS

SCAR WILDE IS COMMITTED

7

usic Connection’s

Business Affairs

delivers up-to-date
information about the sign-
ings of new artists, signifi-
cant developments at major
and indie labels, as well
as news of managers and
attorneys who are active in
the A&R aspect of the music
business. So that MC can
provide the most current
information possible, please
send any industry news,
buzz or rumors that need
to be verified to BBatMIC@
aol.com.

OPPS

» Gas Can Music, a new record
label and publishing company,
has recently launched and is ac-
cepting submissions. Gas Can’s
Bob Bradley says, “We sign artists
just like a record label would, but
only for one release. We also
work the publishing side for film,
TV and video game placements.”
Gas Can was formed by Bradley
and Scott Austin of Authentik
Artists (Austin was an A&R rep at
Maverick Records). The label's
first release is an electronic/rock/
screamo act called Party At Her
Place! To find out more, you can go
to GasCanMusic.com, or contact
Bradley at bob@gascanmusic.com.

*» The Hollywood Music in
Media Awards is “guaranteeing”
instant deals. At an event called
“The Real Deal,” industry pro-
fessionals will choose artists, on

the spot, for a variety of musical
projects. Cryo Snowboards will
select a band to be their “music
brand” for at least two years, and
invite them to play a launch party
at Big Bear Resort; Emmy winner
Jim Dooley will invite an artist to
join him at Hans Zimmer’s studio
to observe his creative, writing and
recording process; FOX Sports
will select tracks and videos for
national sports events; Julia
Michels of Format Entertainment
will accept songs that she'll pitch
for upcoming projects, and more.
This event will be held at The
Highlands in Hollywood, CA on
Sunday, April 10th. Submissions
will be accepted up to April 8th.
You can register for your chance to
score a deal at hmmawards.org.

« ZapTunes is reemerging as
a Social Network for music.
Company spokesman Anand Patel
said, “There will be features that
even Apple’s Ping lacks.” The new
website will provide a plethora of
features for music lovers, including
a new discussion forum where
they can talk about various artists,
tracks and albums. The users will
also be able to listen to music
samples, and discover music both
new, and old. In addition, each
artist will be a hub where the fans
can gather and chat in real time. To
check it out, go to zaptunes.com.

* Pocket Hipster brings Word
of Mouth music discovery to
the iPhone. The app is a snarky,
animated virtual hipster who listens
to your personal music collection,
promptly insults your taste, and then
plays the hottest, mostbuzzed-about
new tracks that match your musical
preferences. It’s like carrying around
that hyper-connected friend who
always seems to recommend artists

SENATOR BOB CASEY CENSURES CHINA

U.S. Senator Bob Casey (D-
PA), Chairman of the Joint
Economic Committee, joined
C.F. Martin & Co. urging
China to end unfair trade
practices. “Pennsylvania
businesses are telling me
that unfair trade practices
by the Chinese have harmed
their ability to compete

and job losses substantiate
those claims,” Casey said.
Last month, Senator Casey
sent a letter to President
Obama detailing the hard-
ships imposed on C.F.
Martin by China’s unfair
trade practices and urged
him to press the issue

with Chinese President Hu
Jintao during his visit to
Washington. 1t is estimated
that 2.4 million jobs have
been lost in the U.S. since
China joined the WTO in
2001. For additional details,
go to casey.senate.gov.

9
&

and for Kennedy, visit mariadk.com.

that become your favorites. The
whimsical interface has male and
female avatars who pepper listening
recommendations with comedic
nuggets of hipster wisdom that cuts
through the clutter of new releases
by presenting each user with only
those tracks that are likely of be of
interest... and hipster worthy. You
can download your very own hipster
at the iTunes App Store.

LABELS ~ RELEASES ~
SIGNINGS

¢ Multiplatinum Canadian rock-
ers Loverboy have reunited with
producer-engineer Bob Rock
for two new singles. For 30 years,
Loverboy have been “Working
for the Weekend,” delighting au-
diences since forming in Calgary
Alberta, Canada. Now they're back
and reunited with their original
engineer, who's worked with Metal-
lica, Aerosmith, the Cure and Bon
Jovi. Loverboy made their mark
south of the border, with four multi-
platinum albums including the four-
million-selling Get Lucky. Their pop
culture credibility was cemented
by a recent 30 Rock episode in
which Scott Adsit’s amateur mu-
sician Pete Hornberger claimed
he was actually Loverboy’s original
bassist. The group still continues a
healthy touring schedule around the
world with original members Doug
Johnson, Matt Frenette and Ken
“Spider” Sinnaeve, who replaced
the late Scott Smith on bass. For
the latest, visit loverboyband.com.

» Bebe Buell has signed with
Wendy Dio’s Niji Management.
Buell, Liv Tyler’'s mom and Steven
Tyler’'s ex, has come in close

T -
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Lisa Elaine Scott

To commemorate the 20th anniversary of the release of Alan Parker's film
The Commitments, actor-singer-songwriter Maria Doyle Kennedy, who played
Natalie, performed at the 6th annual “Oscar Wilde Awards.” This annual pre-
Oscar event, hosted by the U.S.-Ireland Alliance at the Wilshire Ebell Theatre,
celebrates the Irish in film and music in an effort to strengthen the U.S.-Ireland
relationship by encouraging artists from both countries to collaborate. Doyle
Kennedy was accompanied on guitar and piano by husband Kieran Kennedy.
The two performed original material from their recently released album The
Storms Are On The Ocean. For more information, visit us-irelandalliance.org

contact with rock royalty quite a few
times throughout her vibrant life. She
is also one helfof a singer, according
to Dio. “l went to New York City to see
Bebe perform live and | knew after
two songs that | had to manage her.”
Niji Management recently secured a
major international booking agency
for Buell and is planning a European
tour in conjunction with her soon-
to-be-released new CD. To get the
latest dish, go to bebebuell.org.

« Tom Petty and the Heart break-

ers are re-releasing their first
two albums on colored vinyl. The
newly remastered editions of Tom
Petty and the Heartbreakers and
You're Gonna Get It! will be limited
to 2,500 copies in the U.S./Canada
and 2,000 copies in Europe/Asia,
which will hit the streets on “Record
Store Day,” April 16th. The band's
debut album was originally released
in 1976 and is best known for in-
troducing the world to the classic
pair of tracks “American Girl” and
“Breakdown.” For information on
where te find these special releases,
visit recordstoreday.com.

¢ Nettwerk Records has an-
nounced that Peter Murphy has
inked a deal. Murphy’s upcoming
ninth studio album, the aptly titl-
ed Ninth, is due to drop on June
7th. The former Bauhaus frontman
has also announced spring tour
dates. Currently living between
istanbul and New York City, Murphy
ignited a new generation of fans in
2009 while appearing with Trent
Reznor during his final Nine Inch
Nails tour at New York’s Terminal
5. Always one to capture the zeit-
geist of the moment, 2010 also saw
Murphy in a cameo appearance
as “The Cold One” in Eclipse,
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the most recent instaliment of
the Twilight series. Ninth marks‘
Murphy’s first solo album since
the successful Bauhaus reunion
tour in 2005. Go to myspace.com/
officialpetermurphyspace for more |
and to see a tour itinerary. '

+ The Plain White T’s continue to
celebrate the release of their new |
album Wonders of the Younger |
on Hollywood Records, which hit
No. 1 on the iTunes Rock Album
Chart. The band introduced the
album with lead single “Rhythm
of Love,” a top 10 hit which has
already sold more than 800,000
digital copies and is the band’s |
fastest selling single to date. The
T's frontman Tom Higgenson
describes the lan Kirkpatrick- |
produced album as a collection of
songs designed to evoke feelings of |
awe and the yearning for adventure
remembered from youth. Check out
planewhitets.com for more info. [

* New York City-based rock
quartet the Cringe have inked a
label deal with Rock Ridge Music,
who will release the band’s fourth
album in the fall. The Cringe’s lead
singer John Cusimano (Rachael
Ray’s husband) reports: “We’ve]
wanted a label that is going to
put the same amount of care and
thought into the release of the
record as we put into making it.”
The Cringe are currently working
on the album, which seems to be
their most collaborative, full-band
effort to date. For more information,
visit thecringe.com.

* Seany Records recently sig- '
ned the band Ruby Summer.
Formerly signed to Disney’s Lyric |

Street division, Ruby Summer have
already recorded their Seany debut
and have a single set for release.
They are currently on a concert
tour of high schools throughout
California, with more dates being
added due to the great response
the band has received. Head over
to myspace.com/rubysummer for
more info. [

PROPS

» OneofMusic Connection’s*“Hot
100 Artists,” Starving for Gravity
were named “Featured Artist” on
the home page of ReverbNation.
Currently working with award-win- |
ning producer Michael Lloyd and
repped by Kravetsky Manage-
ment, the prestigious placement |
scored the band over 100,000
Facebook applications. To find out '
more about this up-and-coming
act, head over to reverbnation.com/
starvingforgravity. [

e The Monkees are celebrating
their 45th Anniversary. Hey,
hey, it's the Monkees! 45 years |
after their groundbreaking show |
first took televisions and re-
cord players by storm, original \
Monkees’ members Davy Jones,
Micky Dolenz and Peter Tork are |
planning a new tour to dazzle five
decades’ worth of fans. It launches
on June 3 at Atlanta’s Chastain
Park and rolls through more than
30 cities before concluding July 15 |
in Los Angeles.These shows mark
the first live performances by the |
band in a full decade. Fans should
check local listings and facebook.
com/monkeestour for more, incl-
uding future ticketing and tour
information.

o |

busy itinerary, visit tee-m.com.
JAMEY JOHNSON SCORES GOLD .

—BERNARD BAUR

REBEL COWBOY GETS DOWN & DIRTY

What do “Assman,” “Real
Cowboys Like Pu$&y,”

and “As Long As | Have a
Face You've Got A Place to
Sit” all have in common?
They are songs found on
the hysterical blend of
highly infectious country-
rock music infused with
socially unacceptable
comedy from country artist
Travis Whitelaw on his

new CD Sexarkana. Brash,
bold, uncompromising,
Whitelaw is not afraid to
take a stand against the
arbiters of good taste,
delivering music that
blows the roof off an NC-17
rating with salient social
and political points. This
demented country boy
recently moved, fied and/or
was forced from the South,
which is why he now calls
New York City his home.
For more shockeroos, go to
traviswhitelaw.com.

e Beloved Pakistani artist | Blackhearts, has promoted Wolf
Tee-M has had his video “Hal- | to the position of Vice President,
lucination” accepted by high- | Creative. In his new post, Wolf will
profile film festivals: the Memphis J be responsible for overseeing all
International Film and Music | aspects of marketing and licensing
Festival, New Jersey's Garden | pigfFACTORY's music.
State Film Festival, and the Reel |
World Film Festival in Toronto, | * Viva La Rock, a marketing and
Canada. As a result of those l creative agency, has teamed
honors, he has been asked to | with two major record labels,
perform live at Ashbury Park, the | Atlantic Records and Warner
hometown of Bruce Springsteen, | Bros. Records. Founders Lindsay
during the festival. To check out his | Harris and Julianne Johnson left
Atlantic Records in 2007 and have
regularly worked with Atlantic and
THE BIZ | Warner Bros. on a project-by-
project basis. The agency will act
e« Coca-Cola and Maroon 5 |as an extension of each label's

make music history. Last month in | marketing and brand departments,

| London, Coca-Cola and Maroon 5 . exploring branding, marketing and

brought fans together from around | tour sponsorship opportunities as
the world. For one epic session, fans | well as private gigs for the labels

| were invited to inspire the band as | entire roster of artists with a focus
they compased an origina| song in | on the non-traditional campaigns.

| just24 hours. Enabled by innovative . .
interactive projection technology, | ® Veteran  Publicist  Bobbi
fans were given a virtual all-access | Cowan has Formed a Strategic

| pass to the recording studio where | Partnership with Social Media
| they were able to interact with | Firm Kaboodle Ventures. The

JAMEY X
JOHNSON'

1Y

the band and lend their creative | New alliance will pl'OVide clients

2

.

Q

Universal Music Group presented Jamey Johnson with a plaque com-
memorating the gold certification of his ambitious 25-song double album,
The Guitar Song, during a gathering at The Palm in Nashville, TN. Johnson’s
recording is up for “Album of the Year” at the Academy of Country Music
Awards and received two Grammy nominations: “Country Album of the
Year” and “Best Male Country Vocal Performance” for “Macon.” After the
presentation, Johnson walked across the street to the Bridgestone Arena,
where he performed as part of the Kid Rock tour. Pictured (I-r): Ken Levitan,
Vector Management; Johnson; and Luke Lewis, Chairman, UMG Nashville. For
more information on this country star, visit jameyjohnson.com.
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|

inspiration to lyrics, riffs and rhy-
thms.

The 24-hour session is part of
“Coca-Cola Music,” an innovative
new music program that gives teens
the inside track on the creation of
music and the opportunity to view
the industry’s leading artists at
work.

¢ PigFactory Music promotes
Adam Wolf to VP, Creative.
The independent publishing and
licensing company, whose roster
includes recordings and songs
by artists such as Fatboy Slim,
lggy Pop, and Joan Jett & the

| with a full array of Organic SEO and
Social Media made easy packages
and solutions for everyone. Visit
bobbicowan.com for further infor-
mation.
\

I} MICRO-BIO:

Voted one of the
“Top Music Business Journalists”
in the country, Bernard Baur is the
connection between the streets and
‘ the suites. Credited with over 1,200

Jfeatures in a variety of publications,

he’s a Contributing Editor at Music
ll Connection.

AMP NETWORK « WEEKLY BULLETIN * DAILY WEBSITE « DIGITAL EDITION « MAGAZINE » APRIL 2011 éd.'ﬂ‘:



“I’ve Stopped Snickering at These Ads...
Want to Know Why?”

Keith LuBrant — TAXI Member

www.KeithLuBrant.com

I used 1o think TAXT was just
feeding on poor artists and
songwriters like me who wanted (o
catch their big break. Years went by,
and I never thought twice about
joining. Those people at TAXI
weren’t going (o “fool” me!

[ don’t live in Nashville, L.A. or
New York. so my chances of getting
my music out there seemed pretty
slim. I saw the TAXI ad again last
year and noticed they offered a
money-baeck guarantee. I probably
never read that far in the
advertisement because | was too
busy feeling sorry for all those

| “poor” artists and songwriters
“wasting” their money!

The Shocking Truth!

I figured I'd be asking for my
money back at some point, but then
something happened. | submitted
some music that was just hanging
out on my hard drive, doing
absolutely nothing. TAXI sent it to a
company and it was placed in a TV
show. I was shacked!

Next, | wrote some music

specifically targeted at a few of
TAXI's Industry Listings. and one
of those songs ended up being used
on the TBS show, Saving Grace.
The sync fee for that song alone
would pay for my TAXI
membership for many years to
come. And that doesn’t even
nclude the royalties I’'m making on
the back end!

Need Relationships?
TAXI has helped me build
relationships with companies that
keep asking for more of my music
a lor more! My songs started
showing up on MTV and VHI
almost immediately.

@@E\\

AN

The World’s Leading Independent A&R Company

1-800-458-2111

Soon afterwards. a Martel Hot Wheels
commercial. then in sports training
software, and most recently, my
songs have been added to American
Ido!’s database for upcoming
seasons.

I've also signed deals with several
Film and TV music publishing
companies. The possibilities for my
music have now grown beyond my
wildest imagination. Does TAXI
perform miracles? No, but if your
music is right for what the industry
needs, TAXI can get it to the right
people.

My Only Regret...

My one regret is that I didn’t join
TAXI years ago! [ try not to think
about how much money I could
have earned during the years [ was
still snickering at these ads. I never
dreamed [ could be placing so much
music on so many television shows.
And my wife :s happy that we don’t
have to move to a big city!

Stop snickering and call TAXI
now. It’s real.



SIGNING STORIES

Curistopsien Bang

Rumer

Date Signed: March 2010
Label: Atlantic Records
Type Of Music: Pop

—CONTACTS—
Management: Kwame Kwaten / ATC Management
Booking: Christian Bernhardt / The Agency Group
Legal: Atlantic Records / Lynn Gonzalez
Publicity: christina.kotsamanidis@atlanticrecords.com
' Web: rumermusic.com
A&R: Atlantic Records / Max Lousada & Paul Samuels

L

overnight sensation, and the artist, now

in her early ‘30s, isn't taking it lightly. By
the time Atlantic Records came calling, she'd
aiready spent a decade playing anywhere and
everywhere she could. Had she not played live,
Atlantic may not have seen her at all.

It was Atlantic Chairman Craig Kallman, she
says, who came to one of her showcases. “He
said, ‘| don’t need to hear anybody else. This is
the artist | want,” she remembers. Then, Kallman
took her to dinner and gave her a big box set.

Manager Kwame Kwaten suggested they shop
around for other labels, but Rumer would have
none of it. The response had been too positive,
too affirming. That's the kind of response she got
from Kwaten himself after they found each other
on Facebook.

Kwaten is known for posting questions each
day on his Facebook page. The one that brought
him to Rumer was: “Who Is The Most Underrated
Person You Know?" Five different people re-
sponded with her name. He listened to her music
and liked what he heard.

The indicators were always there that people
liked the Pakistan-born artist, even if they couldn’t
completely fulfill her dream. She’d met TV and
music composer Steve Brown at one of her gigs.
He was there to see his son perform, but Rumer
captivated him. Brown became her producer.

By the time she signed, Rumer had already
stayed at Carly Simon's house, meeting her
through son Ben Taylor, with whom Rumer
worked in 2005. She’d also had the honor of
singing for Burt Bacharach, who had heard of her
through the grapevine. He flew her from Europe
to California just to hear her sing live. That was a
clear recommendation. As the artist herself notes,
“If Burt Bacharach says you're good, you have to
start believing you're good t0o.”

Lots of people are believing in Rumer as her
self-penned debut album, Seasons of My Soul,
readies for its summer release. It has been a long,
slow game of inches just to get to the starting line.
Rumer isn’t one to take her good luck—much less
her hard work—for granted.

As she points out, “I've been trying to get
somewhere for a very long time.”

Rumer worked a long time to become an

—Tom Kidd

26

Date Signed: September 2010
Publisher: Sangs Publishing
Type of Music: Pop/Urban

—CONTACTS—
Management: Julian Warshaw / Vine Street Music,
917-992-2834,
Booking: NA
Legal: Chris Cabott / Braverman Kaskey,
ccabott@braverlaw.com
Publicity: julian@vinestreetmusic.com
Web: vinestregtmusic.com
A&R: Ron Perry

Droducer ana songwriter JD Walker found
himself in a sweet spot when he became

the focus of a multi-publisher bidding war.
But it wasn't something he set out to do. Rather,
he and manager Julian Warshaw were simply
shopping records when fate smiled upon him. “l
had the single ‘La La La' coming out,” Walker re-
calls. “This led to a meeting with Greg Johnson
at Songs Publishing. Then we met with EMI,
Sony and Universal and the offers started coming
through.”

With five publishers pursuing him, how did Wal-
ker decide on Songs? | felt that it was better to go
with a boutique and be their number-one priority,”
the songwriter explains. “They were smaller and
didn’t have an urban pop guy on their roster. The
ideology was right on point and they had all of the
right connections.”

Another deciding factor for Walker was Songs’
track record with sync (“synchronization” or some-
times “synch”) licensing—a pairing of an artist's
music with visuals, including TV and film. The rub:
a sync license doesn't include the original version
of the song as a master use license does, merely
arecreation of it. “Their sync licensing track record
is excellent,” Walker explains. “Carianne Brown at
Songs is a prominent person n getting records
placed in movies and TV.”

Walker recognizes the advantages of a pub-
lishing deal, such as connections and networking.
“I get to meet the people that can make decisions
about putting out my records,” he observes. “it
can put me in the right meetings. Without a deal
you have to stay on your game as well as go out
and hustle. Now | can just focus on creativity.”

To artists interested in their own publishing
deal, he advises building alliances and working as
much as possible. “Surround yourself with people
who can aid in what you want to do,” he suggests.
“Do free work. It sucks but you have to do it. Go to
where you'd be the best fit.”

In January, Walker opened his own studio in
Burbank, CA, and recently launched his imprint
Vine Street Music. He’s also worked extensively
with producer J.R. Rotem, who was featured re-
cently in MC'’s Producer Crosstalk column.
—Rob Putnam

Laura Jansen

Date Signed: 2010
Label: Decca Records / Universal
Type of Music: Singer-Songwriter

—CONTACTS—
Management: Robert Swarts / Friendly Fire,
r.swarts@friendly-fire.nl
Booking: Paradigm / paradigmagency.com
Legal: NA
Publicity: Rob Krauser, rkrauser@shorefire.com
Web: myspace.com/laurajansenmusic
A&R: NA

|
|

Decca Records, Laura Jansen is currently

enjoying Top 10 success in her native
Holland. This artist’s career has taken an unusual
route. After studying at a music conservatory in
the Netherlands, she graduated from Boston's
Berklee College of Music, and then moved to
Nashville, TN. Los Angeles soon beckoned, and
Jansen set her sights on the Hotel Café.

Jansen built enough of a following at local
open-mic venues to earn a slot at the renowned
singer-songwriter refuge, which led to a monthly
residency, ang, in 2009, a gig touring with Joshua
Radin, followed by the national Hotel Café Tour. “|
was doing all my own booking, promotion, internet
exposure, and of course, working odd jobs,” she
says. “Everyone around me was. | didn't even
think about trying to get a label deal.”

A family connection helped Jansen get major
label attention. “A cousin back in Holland knew
a songwriter with Universal Holland. My cousin
passed a video to him, and the label saw it and
liked the idea of a ‘local girl done good.”

Universal Holland offered Jansen a deal al-
most immediately, which the artist accepted on
the terms that it was only for the Netherlands. “My
music became huge in Holland, which is great,
but the country is about the size of Boston,” she
laughs. Jansen was soon meeting with Universal
International. “It happened very organically. Dec-
ca is a very musical label.” Her two self-made
EPs and videos were licensed by Decca and will
comprise her full-length March release, Bells. A
second release has also been optioned.

“The nightmare most artists associate with the
majors is that you have to do what they want you
to do,” she says. “With this deal, | have control.
i's a real vote of confidence. | felt okay walking
away from the DIY way. It's not a compromise.”

Rather than “borrow six figures” in advance
and tour support money from the label, Jansen
has budgeted a modest amount for touring and
recording. “It is not a 360 deal. They provide
promotion and distribution—that's the value. |
don't know TV bookers, radio programmers, and
| don’'t have the budget to promote my music the
way the label can.”

Recently signed to an international deal with

—Brett Bush
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Dean Miller

Date Signed: January 2011
Publisher: Open Road Music Publishing
Type of Music: Country

—CONTACTS—
Management: NA
Booking: NA
Legal: Nancy D. Eckert / Verge Nashville / nancy@
vergenashville.com
Publicity: Meredith Louie, meredith@shocxink.com
Web: deanmiller.info
A&R: Paul Campton

n the couple of decades or so since Dean Miller
moved to Nashville from Los Angeles, he's had
two major label dea's and an indie deal as an
artist, and has written songs that were recorded
by country legends and hot newcomers alike. The
son of Country Music Hall of Famer Roger Miller
(“King of the Road"}), Miller has now signed on as a
staft writer for Open Road Music Publishing—but
as they say down South, this ain't his first rodeo.

“This is probably my tenth writing deal,” Miller
says with a iaugh. “I've been a staff writer for...|
mean, do you want me to go down the list?” For
their pant, the people at Open Road have known
Miller for years. “They're friends of mine and really
good, decent people. 1 just started talking to them
about how [we could] construct a deal that would
be beneficial to all of us, and they got it.”

When he first arrived in Music City, Miller sus-
pects that he may have concentrated too much
on the business end, and could have better bal-
anced the networking that would eventually nelp
establish nhis reputation with woodshedding as a
songwriter. But ultimately, his best advice is to just
get out there. “It doesn't do any good to write and
sing in a vacuum,” he states. “You have to snoot
up flares—or shoot up fireworks, really—tc get
heard.”

Miller also credits a Deepak Chopra quote for
putting him in the right mindset to continue creating
work that's sign-able in the first place: In order to
be successful, you must give up your attachment
to the resuft. “For many years, | wanted to be a
star,” Miller admits. “But the more | chased that,
the further away it got. At some point, | just said
I'm going to get up and do something today that
makes me happy, instead of saying I'm going to
be miserable until this great thing happens in the
distant futute.”

To that end, in addition to writing songs each
day, Miller has also found work as a television
producer. and has even invented a method of
dog trairung that has caught on and helped to
pay the bills. “Every day is a different day for me,”
he concludes. “But getting signed to any kind of
publishing deal is like winning the lottery at this
point—it’s mcredible.”

—Dean Moore

The Belle Brigade

Date Signed: 2010

Label: Reprise/Warner Bros. Recards

Band Members: Ethan Gruska; vccals. guitar, piano;
Barbara Grusia; vocals, drums, guitar

Type of Music: Singer-Songwriter Duo

—CONTACTS—
Management: Phil Costello
Booking: Jackie Nalpant, paradigmagency.com
Legal: Gary Gilbert / Manatt, Phelps & Phillips, LLC
Publicity: Jill Augusto, jill.augusto@wbr.com
Web: myspace.com/thebellebrigade
A&R: Andy Olyphant / Warner Bros.

a lot going for them after forming their band.

Bartara Gruska studied jazz drumming at
Oberlin College and Cal Arts, and has played
professionally. Brother Ethan studied at Cal Arts,
too, in classic composition. They also have it in
their blood—father Jay Gruska is a songwriter and
composer, and famed film scorer John Williams
(Star Wars), happens to be their grandfather.

Though a bloodline won't guarantee success,
a family friend brought the duo the attention—and
connections—that got them signed.

“We were writing songs separately,” says Bar-
bara, “and then decided to work together. We
recorded a lot of demos, and then met [Warner
Bros. Records A&R] Andy Olyphant at our grand-
dad’s funeral.”

Later, at a not-so-somber family event, the duo
caught the attention of producer Matthew Wilder
(No Doubt). “At a birthday party for our dad in
2008, we played some songs,” Barbara says.
Before too long, she and her brother were in
Wilder's studio, “working every day and sending
demos to his managers and other contacts.”

Througn these contacts, the duo showcased
for major labels including Atlantic and Warner
Bros. Olyphant heard of the sibl'ngs via Wilder's
manager at the time.

Why would artists be interested in major labels
in these days of music industry upheaval? “It's
more apbout being partners,” says Olyphan:. “You
want the biggest tools in the tool shed, especially
with radio and promotion.”

The Belle Brigade feel they benefit from their
360 deal with Reprise, which includes a modern-
day development relationship. To date, the band
has had a featured live stot on influential D.J Chris
Douridas’ KCRW radio show, and performed
a January residency at Silverlake, CA, club
Spaceland. All of these elements contribute to
the band’s growth, says Warner's Olyphant. “We
signed a baby band, and these performances
contribute to an organic awareness. We don't
want to force it down anyone’s throat.”

The Belle Brigade's debut will be released this
spring. ——Brett Bush

Brother and sister duo the Belle Brigade had
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Ghostess

Date Signed: October 2010
Label: Authentik Artists
Type of Music: Alternative-Blues/Folk-Rock

—CONTACTS—
Management: NA
Booking: NA
Legal: NA
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