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Step up to an entirely new level of sonic innovation. Mackie DLM
Powered Loudspeakers are packed with cutting-edge technology,
delivering a staggering 2000 watts of power in the most compact
design ever. It also features the first-ever integrated digital mixer and
groundbreaking system processing. After all, yofi're_ j\he one putting

blood, sweat and tears into perfecting your performahi':e. Your PA had

better be able to keep up. The New §hape of Sound - Mackig DLM

Digital Mixer
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something
so small

be so
powerful? Watch the video
and find out how Mackie
packed in all that sound!
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What do these successful artists

have in common? S k b
Aaliyah Heart Quincy Jones ; np

Alice Cooper Hed PE R. Kelly

Angie Stone Henry Rollins Rick James

Anita Baker Ice Cube Roberta Flack a @ r
Aretha Franklin Infectious Grooves Rod Stewart

Avril Lavigne Irene Cara Roger Troutman
Barry White Isley Brothers Santana
Bell Biv DeVoe Israel Houghton  Scorpions
Billy idol Jamie Foxx Seal
Black Flag Jane Childs Snoop Dogg
Bobby Brown Jane's Addiction  Spacifix
Bon Javi Janet Jackson Steve Perry
Bootstraps Jeffrey Osbourne Stevie Wonder
Boyz It Men Jodeci Suzanna Hoffs
Brandy Jody Watley The Bangles
Brian May John Paul Jones  The Donnas
Britney Spears Jonny Lang The Lost Boys
Candyman 187 Julian Lennon The O'Jays .
Chaka Khan k.d.lang The Replacements .
Coolio Keith Richards The Whispers "
Dan Hamilton Kenny G Tom Petty Sklpsay10r° com
David Kershenbaum Kenny Loggins (818) 300-0400
Death Cab For Cutie Kevin Teasley 45 .
Def Leppard Kiss 100 input SSL
Deryck Whibley Lakeside *ProTools HD
Diana Ross Limp Bizkit *Vast array of
Digital Underground Little Richard outboard gear
S oo
tracking room

Donny Osmond Luther Vandross
Dr. Dre Mandy Moore *3 Iso booths
Duran Duran Manhattan Transfer * Accommodations
Dwight Yoakam Marilyn Manson 2D s :
Eagle Eye Cherry Mary J. Blige Private setting
Eddie Money Megadeth Toni Braxton
El DeBarge Michael Jackson Tony! Toni! Tone!
Elton John Morris Day Tower Of Power
Eminem N.K.O.T.B. Tupac
EnVogue Nancy Sinatra Tyrese
Eric B & Rakim Nappy Roots Wallflowers
Everclear Natalie Cole Warren G
Fear Factory Nine Inch Nails Wendy & Lisa
Faith Evans Ozzy Osbourne Will Smith
Foo Fighters Paula Abdul Whitney Houston
Go Go's Pharcyde Wu Tang Clan

- Godsmack Phoebe Snow Xzibit

= Guns N Roses Pink Ziggy Marley

Skip Saylor Recording Company, Inc.

World Radio History



Matchbox Twenty

In this exclusive Q&A, Rob Thomas reveals exactly how the
band regrouped and came up with the material for their first
allnew collection of music in o decade. Before they could
create any new songs, soys Thomas, Matchbox Twenty had
to take a deep look inward and decide “Exactly who are we
now as a band?”

%{:% By Dan Kimpel
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for a big promotion push, don't miss this all-new directory.
Need to hook up with a caps 'n T's company? Want (Ds
or vinyl discs pressed up? Maybe you'd like to find online
distributors or music blogs that can spread the word about
you? Help is here in this one-of-a-kind directory.

Compiled By Denise Coso

Engineer Crosstalk: Benny Blanco........................................... By Rob Putnam
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44, Harry Shearer

The Spinal Tap legend discusses his
new album featuring Fountains of
Wayne, Dr. John and Jomie Cullum.
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Be Sure To follow
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GC Pro carries the gear
you want from the world’s

most respected brands .

A-Designs
ADAM Audio
Allen & Heath
Antares

Aphex

AP|

Apogee

Apple Computer
Audient

Audix

Auralex

Avalon Design
Avid

Avid Venue
Benchmark

Blue Microphones
Bock Audio
Brauner Microphones
Bricasti Designs
Burl Audio
Cakewalk
Chameleon Labs
Chandler

Crane Song
Crown
Dangerous Music
DAS

dbx

DPA

Drawmer
Dynaudio Acoustics
Earthworks
Elysia

Empirical Labs
Euphonix
Eventide

Focal

Focusrite
Furman

Genelec

Glyph

GML

Grace Designs
Great River

JBL

JOK Audio

KRK

LaChapell
Lexicon

Lucid

Lynx

Manley
Martinsound
McDSP

Millennia
Monster Power
MOTU

Neumann

Neve 500 series
Neve Genesys
Ocean Way
Peavey
PreSonus

Purple Audio
QsC

Radial

RME

Royer

Rupert Neve
Schoepps
Sennheiser
Shure

Solid State Logic
Sonnox

Sony

Sterling Mics
Steve Slate Audio
Summit Audio
Tannoy

TC Electronics
Thermionic Culture
True Systems
Unity Audio
Universal Audio
Vintech

Waves

Yamaha

.. and more!
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When you want to listen.to. your

music, not t your s&eakers get into

Focal Momta\s.f’ V) Za

Now from GE P RD |

Already the choice of some of the world's top studios and engineers, Focal Studio Monitors offer options

for every type of commercial recording facility, project studio, post-production room, and more Providing

unprecedented realism and transparency, startling tonal accuracy, and wide dynamic range, Focal monitors
reveal all information in the audio spectrum.

Fast delivery available! Contact your GC Pro rep and arrange for a demo!

s Over 44 locati ac the USA
ver 44 locations across th Yalus Added

Reseller
e New, Used & Demo Gear available AEEoRalAD

* Unparalleled replacement/repair plans

e Custom-designed Apple solutions via
GC Pro Technical Services

» Gear/Studio Installations powered by
a world class affiliate program

* Financing options for studios, live venues,
worship facilities

« Free expert consultation for Music, Post, Live,
House of Worship, Educational facilities, and more

GCPRO

WWWw.gcpro.com
877-70-GCPRO

Featured Studio: Marc Daniel Nelson's “The Aliey Recording Company” (Valparaiso IN)
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Songfile

Releasing a
cover song?

Need a
license?

Songfile makes it
easy to do the
right thing.

Clear it. Cover it.
Release it.

Songfile.com
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Recognized with the coveted Te
“for conti

JBL remains passionately focused on a 91 oo g I | _‘ uce mi ine. The ries Studic fonitors
are a clear example of this continued commitment {0 € excellence. Blending innovations like JBL engineered transducers for
superior sonic quality, Linear Spatial Reference design and Room Mode Correction for greater accuracy, even in acoustically
less-than-perfect rooms. With three professional monitor lines, the flagship LSR6300 Series, the revolutionary LSR4300
Series. and our most affordable LSR2300 Series, JBL has a model within reach of any studio’s budget. No matter which
system you choose, your mixes will hit their mark.

Find out more. Contact your Authorized JBL Professional Dealer or visit www.jblpro.com/LSR

L S R SERI ES Hear the truth

STUDIO MONITORS

From Lett to Right: LSR4326P. LSR6328P, LSR2325P, MSC1 Monitor System Controlier
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ging
romotion

|"HEATIN' UPTHE AIRWAVES ., WORLDWIDE"

ARPLAY?

4 On-air interviews

4 National airplay tracking

4 Major/indie Film & TV promotion ‘

4 Radio mailing service avaiable l

& Weekly radio info faxes }
\

¢ National retail distribution
¢ Backstage Entertainment mgmt
consulting

<888-325-2901

promo@logginspromotion.com ’
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We accept: M% 'V-ISA- ﬁ l

September 2012 [WHE www.musicconnection.com

r )
By Jonathan Widran

ong the industry standard for acoustic amplification, the Massachusetts
based Fishman (http:/ffishman.com)—driven by the vision of founder

Larry Fishman

mmml_arry Fishman since its launch in 1981—is dedicated to, in Fishman's
words, “putting the needs of the acoustic musician first [to] achieve the truest
sound possible whenever they plug in.”

With over 30 patents, the veteran engineer and accomplished musician
continues to create innovative products and technologies that redefine the
benchmark of acoustic sound. The company's diverse, category-leading
product line includes the industry standard Matrix infinity, SA220 perfor-
mance system and Loudbox ampilifiers.

In addition, Fishman's revolutionary Aura Acoustic Imaging technology
allows acoustic musicians to easily and accurately reproduce the sound of
their instrument as if it were miked in a professional studio. Other amplifica-
tion solutions are available for acoustic stringed instruments, including vio-
lin, cello, resophonic guitar, banjo, mandolin, ukulele, cello and upright bass.

Fishman’s primary instrument as a musician, the upright bass, is what
inspired him as a young gigging jazz musician out of Berklee College of
Music to develop his first bass pickup. Word got out among other Boston
musicians about his loud and full sound, which planted the seeds for a prof-
itable business—beginning with his second product, violin pickups and a
relationship with Guild Guitars.

Testament to Fishman’s success with a wide range of instruments and
sonic amplification products is a vast clientele that includes superstar musi-
cians from multiple genres and generations—a lineup that includes Acoustic

| Alchemy, John Hiatt, Crosby, Stills & Nash, Allman Brothers, Avril Lavine,

Daughtry, Dave Matthews, Eric Clapton, Robert Plant and Ray LaMontagne.

“Our ongoing commitment and wide range of innovative products has
helped our company grow to become the industry standard for acoustic
amplification,” states Fishman. “From the largest arena to your own living
room, wherever you hear an acoustic instrument, you can bet you'll hear
a Fishman. [Our] users are passionate about their brand of choice, for one
simple reason: we put the needs of the acoustic musician first. ... The loyalty
from our extended family of players, technicians, repair professionals and
instrument manufacturers is really a result of our loyalty toward them, as
evidenced by our innovative, refiable products, over-the-top customer sup-
port, and unwavering goal of amplified acoustic excellence.”

Among Fishman’'s most popular products are the SA220 Solo Perfor-
mance System and The Loudbox Amplifier Series, which includes the Loud-
box Mini, Loudbox Artist and debuting in October, Loudbox Performer.

Noted for its portability, power and sound quality, the SA220 is designed
for the singer-songwriter and provides exceptional sound quality and cover-
age in a wide variety of venues. Clean, lightweight power (220 watts) drives
aline array of six custom high excursion speakers and a soft dome tweeter.
Beyond simply a dynamic full sound, it offers deeper sonic penetration than
the common speaker cabinet. Weighing only 25 Ibs, it packs up into its own
durable travel bag on wheels.

Discussing the essentials of the Loudbox series, Chris DeMaria, Fish-
man’s Director of Marketing/Artist Relations, says, “These two channel
amps are designed exclusively for acoustic instruments, are extremely por-
table (with the Mini weighing under 20 Ibs.), have professional quality sound
and features and vary in cost depending on the power and size. The Mini
is 60 watts, the Artist is 120 and the soon to be released Performer is 180
watts, for the fullest range sound.”

Fishman's trademark Aura Acoustic Imaging is available in such products
as the Ellipse Aura, Onboard Aura, Auro Pro and Aura Spectrum DI, was
designed to allow acoustic instruments to sound as sharp and full onstage.

“For a lot of people,” DeMaria continues, “the pickup has been a very
workable solution, but this technology takes the sound to the next level,
like switching to a High Definition TV. It allows you to see and hear things
differently than you might with a pickup, correcting the limitations of a guitar
pickup wav file to replicate the output of what a mic would sound like in the
studio. It's been our flagship technology since 2003.”

Contact Fishman, 978-988-97199
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Claire Julian

Associate Publicist
MSO0

Claire Julian has been promoted to
the position of Associate Pubiicist at
Mitch Schneider Organization (MSO)
effective immediately. Julian began at
MSO in 2010 as executive assistant
to President Mitch Schneider and will
continue to work closely with him in
her new position. Over the past two
years Julfan has been invelved in the media campaigns for various artists
including Black Sabbath, David Bowie, Ozzy Osboume, Slash and the
Smashing Pumpkins. She graduated from Emerson Coliege in 2008 with a
degree in public relations and a minor in music. Prior to MSO, Julian was a
publicist at PAI Media and a senior account manager in artist development
at Youcast Corporation. Contact marcee @ msopr.com for more.

John Gaudesi

Custom Shop Team
Schecter

Schecter has announced the addition
of master guitar builder John Gaudesi
to the Custom Shop team. Gaudesi is
an experienced veteran in the guitar
industry and brings Schecter his knowl-
edge and skills developed over 29
years in the business. Also a veteran of
the Sunset Strip music scene, Gaudesi
has worked with Charvel, Valley Arts Guitar, ESP USA Custom Shop
and Yamaha Guitar Development. Says Gaudesi about his promotion,
“My favorite part of coming to work for Schecter is knowing that | am part
of something substantial and of great quality and reputation.” For further
information on this addition to Schecter, contact Atanasio Juarez at aj@
schecterguitars.com.

Kevin Broce

Audio Department Manager
CenterStaging

CenterStaging has announced the
appointment of Kevin Broce to the
position of Audio Department Manager.
An employee of CenterStaging since
2011, Broce attended CSU, Chico
where he received a Bachelor's
in Music Industry: Recording Arts in
2010. Throughout and after college, he
became an audio engineer for Ernie Ball on tours like Vans Warped Tour
and Rockstar's Uproar Festival. It was there that he worked with artists,
including but not limited to, the Acacia Strain, the Word Alive and Enter
Shikari. Previously an Audio Engineer for CenterStaging, Broce has
already worked with such stellar acts as Stevie Wonder, the Beach Boys,
Jason Mraz and the Jackson Brothers. Email info @ centerstaging.com.

Wendy Goodman

VP Promo, W. Coast Operations...
RCA Records

Wendy Goodman has been promoted
to Vice President Promotion, West
Coast Operations & Adult Music for
RCA Records. Goodman previously
held the title of Vice President, Adult
Music, RCA Records. In this expanded
role, Goodman will be responsible for
overseeing the operations of the promo-
tion team and field staff on the West Cost as well as continuing her role
at the adult music format. Beginning her career at Maverick Records in
1995, Wendy was part of the team that broke superstars Alanis Morissette,
Deftones and Prodigy. Goodman will remain in the company’s Los Angeles
office. Email lauren.resnick @ rcarecords.com.

N

Javier Tiburcio

Training & Sales Supp. Specialist
Audio-Technica

Audio-Technica has announced the
appointment of Javier Tiburcio to
Training & Sales Support Specialist for
the territories of Mexico and Central
America. He will be responsible for
providing product training and sales
support to Audio-Technica distributors
and customers in Mexico, Central
America and South America, as he works as part of the team to grow the
A-T brand and increase sales within these regions. A native of Acapulco,
he has lived and worked his entire career in Mexico, and will continue to be
based there. His previous positions at Hermes Music and Grupo Imis have
included sales and marketing responsibilities for the A-T brand in Mexico.
Contact info@clynemedia.com.

Lisa J. Robinson
Dir., Collections & Income Track
HFA

Lisa J. Robinson has been promoted
to Director, Collections and Income
Tracking, at HFA (Harry Fox Agency),
a provider of rights management,
licensing and royalty services for the
music industry in the US. Robinson
came to HFA from EMI Publishing in
2007. An expert in the complexities of
mechanical royalty accounting, she was instrumental in creating both
HFA’s Income Tracking Department and its pioneering state-of-the-art
license and royalty tracking system. Under her leadership, and since its
introduction in 2009, the Income Tracking department has grown 50 per-
cent and Robinson’s team has identified and recovered million of dollars
in mechanical royalties for publishers. Contact hfapress @harryfox.com.

Lacy Privette

National Sales Manager
Steinberg North America

Steinberg North America has
announced the promotion of Lacy
Privette from Eastern Sales Manager
to National Sales Manager, effective
immediately. Privette has been with
Yamaha Corporation of America for a
dozen years and joined Steinberg North
America in April 2010. Before serving
as Eastern Regional Sales Manager for Steinberg (where he earned the
Yamaha President’s Club Award in 2012), he served as a District Manager
in sales for the company’s Pro Audio & Combo Division, where he received
a District Manager of the Year Award (2001) along with induction into the
President’s Club (2005). For more info, contact Alan Macpherson, 714-522-
9011, amacpherson @yamaha.com

Steve Young

Vice President, Installed Sound
MUSIC Group

MUSIC Group has announced the ap-
pointment of Steve Young to the role
of Vice President, Installed Sound. In
his new role Young will take aver-all
responsibility for Behringer's ground-
breaking Eurocom line and will oversee
all product, marketing and market
development activities aimed at installed
applications worldwide. Coinciding with the broad availability of the
Eurocom product line from MUSIC Group, the appointment signals the
company’s commitment to aggressive growth in installed sound. For further
information on this appointment, contact Jaclyn Messina, jaclynmessina@
maxborgesagency.com.
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NEW TOYS

Aguilar Amplification AG 4/5J-HC

Aguilar Amplification has the AG 4J-HC and AG 5J-HC hum-canceling
pickups that are direct replacements for 4 and 5-string Fender Jazz®
and other J-style bass guitars. Just as with electric guitars, single-coil
bass pickups suffer noise and hum problems, and when used on bass-
es, it becomes more problematic when mixing the sound between the
neck and bridge pickups at vastly different volume levels. Playing loud
and/or using a compressor and lots of amp/recording pre-amp gain only
exacerbates any hum and noise problem.

The Aguilar hum-canceling pickups feature a split-coil design that
allow for very specific tone settings with any blend between the neck
and bridge pickups you'd like—without 60Hz hum.

. Yes of course, hum bucking pickups solve the hum and noise issues
but it's a different sound AND modifying your bass guitar to accom-
modating their larger size is risky business on at least three levels:
expense, damage and devaluation—and unknown tone results until you
actually do the surgery on your particular instrument.

Wound in Aguilar's N.Y.C. factory, the HC pickups use 42-gauge
Formvar-coated copper wire with Alnico V magnets and they drop right
into the existing holes of most J basses’ pickups—without further car-
pentry. The AG 4J-HC pickups MAP at $189 and the AG 5J-HC pickup
goes for $219. Check out http://aguilaramp.com.

Aphex HeadPod 4 Headphone Box

Aphex®, a division of DWV
Entertainment, has released the
modern HeadPod 4™ studio head-
phone box. It more than updates
my Aphex Systems Model 454
HeadPod | previously reviewed,
purchased and still own for one of
two headphone systems in my stu-
dio. As before, the HeadPod 4 has
four, stereo headphone “stations,”
each with its own power amplifier
and level control—any combination
of disparate headphones from iPod
ear buds to my professional Shure
SRH940s are driven simultaneously
to maximum, comfortable loudness
and without interaction.

The biggest change from the old analog-only 454 is the addition of a
three-way source selector switch. This source selector makes Aphex’s
HeadPod 4 universal the world over for desktop audio production,
recording and broadcast studios, language labs, quality assurance lis-
tening stations, rehearsal and live sound venues such as worship spac-
es and schools. It interfaces simply with any audio system no matter
operating audio levels or impedance requirement(s). It accommodates
digital sample rates up to 96kHz/24-bit.

Select Analog 1 for a +24dBu balanced audio input using two TRS
jacks (L/R); or Analog 2 for -10dBv unbalanced input using a single
stereo TRS (stereo headphone extension cable), then select Digital for
the S/PDIF coaxial (RCA jack) input and direct connection to you com-
puter's sound card output.

Source selection allows for many capabilities new to headphone
boxes in this price range. Because a digital-to-analog converter is built
in to the HeadPod 4, you can listen to music CDs (44.1kHz/16-bit audio)
via the S/PDIF input even though you're working at a different sample
rate/bit depth in your DAW. Besides the Source switch, there is a Master
input level control for proper gain staging depending on nominal input
levels from all three sources.

I like the rear panel on/off switch on the HeadPod 4 (i have to unplug
my power supply on my old 454 unit) and the HeadPod 4's new futuristic
look with its faceted edges. Not new is the price though: same as the
old analog-only box at $249.95 MSRP. Check out http://aphex.com.
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—BARRY RUDOLPH barry@barryrudolph.com

SongCraft Station All-Wood Series

The new Songwriter, Composer and Grande models are constructed
from hardwoods and Grade-A plywood veneers. The new All-Wood
Series desks are lighter in weight than the company’s Standard Series
hardwood desks and are also available optionally with hand-rubbed
finishes applied using the French polishing technique to bring out the
wood’s grain and beauty.

The new SongCraft Station Home Studio Desk line is a quality, pro
audio desk designed for smaller home studios with limited floor space
and when you'd want the desk to blend with your other home furnishings.
My 80-year Schiller baby grand has a dark toned finish and would match
perfectly with the rich finish of the desk pictured above.

All Standard Series models are made of 3/4-inch thick MDF board, and
come with rock maple tapered legs painted black, two 15-inch square
monitor speaker plinths (stands), MIDI controller keyboard slide-out draw-
ers, and your choice of hardwood trim on both the desktop edging and
monitor stands.

Largest in the SongCraft Station Home Studio Desk line is the Grande
measuring 64.5 inches wide; its 55.5W x 21D-inch keyboard drawer
holds either an 88 or 76-key controller. The Composer model is 53
inches wide and its 44W x 21D keyboard drawer holds up to a 61-key
keyboard. Both these desks are 27.5 inches deep and 34 inches high.

At just 48 inches wide, the Songwriter desk is 25.5 inches deep and
31 inches high and comes standard with a pair of monitor stands (custom
sizes available), a decorative wood utility drawer plus hardwood legs that
match a choice of wood trims.

Woods available are cherry, walnut, and mahogany and most
models are ready to accept their Desktop Cable Cabinet
as an option. This feature organizes and hides unsightly
wires and cables and provides separate power switches
for up to eight pieces of studio gear.

SongCratft also offers setup and delivery if you live
within 300 miles of their offices including: New York,
Washington D.C., Philadelphia, and Baltimore. Check
more information and pricing at http://songcraftstation.com.

Oktober Guitars MGT

The Mark Gallagher Signature Tele is made in the tradi-
tion, style and look of the legendary Raven guitarist’s old
warhorse guitar. Ordered and sold directly from http://
oktoberguitars.com, the MGT updates the traditional
Telecaster look with a recessed Floyd Rose tremolo
system and Oktober's Suckerpunch humbucker
deployed in the bridge position. But this added
punch is balancea by a more traditional single coil
pickup up in the neck position.

The Jet Black body and headstock are highlighted
with a red body binding and the infamous red Raven
Flash streak across the body and inlaid throughout
the bound rosewood fret board. The guitar pictured
has a hard rock maple neck, mahogany body,
bolt on neck construction, a 22-fret neck with a 25
and a 1/2-inch scale and comes with a form-fitting
Oktober hard shell case.

MSRP is $1,699 but factory direct is $579.99
For other modeis, see http://oktoberguitars.com.
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it goes by many names and comes in many flavors. With vintage pedals, however, finding that
sweet spot isn’t so easy. You have to deal with noise, signal loss, and tones that can change with
battery life or when things heat up on stage. Some of those old Germanium-powered effects are
more sensitive than a train-car of nitro.
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Tech 21°s all-analog circuitry unifies righteous, vintage tones and modermn dependability. Utilizing
the best individually-selected, hand-biased discreet components, each unit delivers a wealth of
hot driven tones. A powerful Boost function kicks in up to 21dB of clean boost, which can bg used
independently from the effect. It is a true post-boost to punch up the volume of the tone you dialed
in, not to simply smother it in excess distortion.

/
‘ Give your pedalboard a boost with some tasty vintage distortion, dirt, grit, chunk, fuzz, overdrive,
grind... :
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BOOSTDISTORTION  BOOST OVERDRIVE BOOSTRIZZ BOOST BASS U2

Hey, remember the ‘80s? A lot of Putting an overdrive pedal in front of a Vintage pedal hounds know that When you need a huge, 360-degree,
bad clothes perhaps but some hard-pushed amp has been the secret germanium fuzz sounds are way room-filling bass tone, step up to the
way-cool, aggressive distortions. weapon for generations of guitarists sweeter than silicon fuzz...but only Eass Boosi Fuzz. Get the fat, gritty
Tight, muscutar grind with buzz-saw wanting to punch up the midrange and when the temperature is just right anc sounds of the *60s fuzz bass and put
harmonics never went out of fashion add sustain. The Boost Overdrive is doesn't spike. The Boost Fuzz solves some musical rage In your low-end.
and the Boost Distortion delivers packed with voluminous amounts of that problem by nailing that creamy When youneed more focus and

that fast punchy tone. \t features its screamin’ tone. Just hit the Boost switch germanium tone, consistently all night edge, dial in the +CLEAN control to
own unique SAG control that adds to go bigger and badder. The unique long. This SAG control allows notes to add just the right amount of direct
an expressive,tube-like response to SPARKLE control adds upper harmonics bloom and sing at your command, for tone to your mix.

every pick stroke. for an open, snappy sound. dynamic, organic performances.

’
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TECH 21

Designed and Manufactured in the U.S.A.
www.tech21nyc.com




NEW TOYS —BARRY RUDOLPH barry@barryrudolph.com

Zoom Q2HD Video Camcorder

Zoom’s Q2HD Video Camcorder ($199.99) records 1080p or 720p
high definition video and compresses it while in record mode using the
industry standard H.264 video codec. It is about 2/3 the size and weight
of their top-of-line, Q3HD camera, has live video streaming and is the
first handheld camcorder to offer Mid-Side stereo recording.

With Mid-Side stereo recording, the Q2HD allows you to predetermine
the exact stereo width of the captured audio sound. You can capture in
mono for up close, dry and important-sounding news reporter style all
the way up to super-wide (150-degrees) in nearly 3D stereo to comport
with the wider image aspect ratio of 720p and 1080p HD video. If you're
concerned about stereo audio quality, know that the Q2HD is capable
of recording stereo audio up to professional 96kHz/24-bit quality in an
uncompressed .WAV format as well as all the different data compressed
rates of AAC from 64kbps to 320kbps.

The Q2HD comes with a 2GB SD card for up to 40-minutes of
continuous HD video, their HandyShare editing software and two AA
batteries. There is a stereo analog
line out to plug your ear buds or
headphones into to verify the stereo
audio width you're recording. There
are both mini USB and HDMI output
jacks, adjustable microphone gain
and the trashcan button for erasing
unwanted A/V files quickly.

While in record, | had the Q2HD
streaming video directly to my HD
TV over its mini-to-HDMI cable. Also
awesome was using its mini USB
jack connected to my computer as
a Skype Web cam with Mid-Side
stereo sound pickup or for live video
streaming. It is compatible with
Ustream Producer, Flash Media Live
Encoder and others.

I spent an entire weekend outside
shooting in 1080p and 96kHz/24-
bit and, later on, downloaded the
video files to my Mac's desktop. The
camera (itself) has a basic “punch n’
crunch” editor that is very useful to
chop out dead air or just unwanted
files to conserve SD card space.

I might comment that the smalier-
sized up/down/left/right cursor
buttons (as compared to my older
Zoom Q3) are a little small for me—
or maybe my fingertips are lot fatter
nowadays—but I'm having way too
much fun here to mind. Visit http:/
youtu.be/leNP9z_nSeo.

Sabian AAX V-Crash

The AAX V-Crash cymbals are bright, high-pitched and come in
appropriately brilliant and shiny finishes. Even though they are thin cym-
bals, they are medium to loud in volume and are said to play NOT like
mast thin cymbals.

Their pinpoint lathing make them more robust than many other thin
cymbals and benefit from their balanced bell-to-bow response for a
good attack sound and a wide response sensitivity. The sound of these

thin cymbals tuck into the drummer’s overall
mix and are easily heard at low volumes
yet are dynamic enough (and strong
enough) to spike through loud stage
volumes.
They use B20 Sabian
Bronze and the
warranty runs
for two-years.
They come
in sizes: 16,
17,18, 19,
and 20-inch.
Check out
http://sabian.
com.
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Gemini Pro Audio DRP-1 Digital Recorder

| was initially attracted to Gemini Pro Audio’s DRP-1 because of its
value as a stereo audio “capture device.” The standalone, 1U DRP-1 is
perfect for any recording studio, DJ, or live sound FOH mixer for real-
time, stereo recordings without relying on a computer DAW system.

For my evaluation, | used this modern hardware-based recording/
playback system to keep a continuous recording of the monitor mix dur-
ing my studio recording sessions. | connected the DRP-1 to the stereo
monitor bus (pre-volume control) and whenever an idea or sonic magical
moment came up during the “heat” of the session, | had a recording of
it for reference later. Once all the day’s audio is imported into a DAW, it
was an easy task to chop out all the dead space for archival.

The DRP-1 records directly from analog line level audio sources to
either a SD Memory Card (SDHC compatible) or a USB Flash drive with
up to 32GB of audio file storage. The unit also has both a single bal-
anced microphone input (mono recording) and +4dB L/R line level XLR
output jacks.

The unit comes with a 1GB SD Card and records in your choice of
128, 256, and 320kbps MP3 formats directly as well as 44.1kHz/16-bit
CD quality .WAV files. There is also a rear-panel USB connection for
off-loading audio files—either the SD Card or USB stick show up on my
Mac's Desktop as connected drives.

| like that the unit “reflects” its analog stereo input source to the
stereo output and headphone jack at all times and, when powered off,
retains all settings/selections/configurations made using the front panel’s
search/jog wheel. Reading record levels and other information on the
small and bright full-color LCD screen is a little hard to see for some
users but once setup, there’s no need to look at it very often. | found the
headphone’s stereo 500mW power amp adequate to drive my 55-ohm
Shure SRH840 headphones while in the studio.

At $199 MAP (with AC Adapter and 1GB SD Card), this by far the
most cost-effective and simplest way to archive long, stereo audio in
CD-quality or smaller MP3 files ready for copying/downloading. For more
information, see http://geminiproaudio.com.

Softube Summit Audio
Grand Channel

Softube’s Summit Audio Grand
Channel is a plug-in recreation of
Summit Audio’s famed TLA-100A
opto/leveling amplifier (compressor)
and their EQF-100 passive two-band
equalizer together in a single chan-
nel strip. It's available in AAX Native
& DSP/RTAS/VST/VST3/AU plug-in
formats and as either mono or stereo
versions. The hardware units proved
to be a big favorite with me over their
two-decade history: they just sounded great but | always wanted more
than just one or two of them.

Significant is the Grand Channel’s instant routing feature that connects
either the TLA-100A before or after the EQF-100. This pre/post signal
chain option is a rarity even in the most expensive hardware outboard.
Comparing which is better for a particular use is difficult because you
have to reconnect/connect patch cords to know. Apart from (perhaps) a
few knob readjustments, it's a flip of the switch using Softube’s Summit
Grand Channel.

| liked using the stereo version the EQF-100 across the stereo mix bus
as a “faux” mastering touchup on demos that required a shinier sound.
As in the hardware unit, the Grand Channel's TLA-100 is exactly like
Softube’s TLA-100 and always works smoothly and consistently with a
choice of three attack and release times to get it perfectly dialed-in for
your music’s mix. The same Saturation, Wet/Dry and switchable low cut
filter features on Softube’s standalone TLA-100 plug-in are also in the
Summit Grand Channel.

Both the Grand Channel and the standalone EQF-100 are available
only as downloads and, for previous owners of the Summit Audio TLA-
100A plug-in, there is an upgrade path to the Grand Channel Bundle.
Check out http://mvproaudio.com for current pricing, specials and deal-
ers. Also see http://softube.com.

MICRO-BIO: Barry Rudolph is a recording engineer/producer/mixer with over 30 gold
and platinum RIAA awards 1o his credit. He has recorded and/or mixed: Lynyrd Skynyrd,

Hall & Oates, Pat Benatar; Rod Stewart, the Corrs and Robbie Nevil. Barry has his own
futuristic music mixing facility and also teaches recording engineering at Musician's
Institute, Hollywood, CA, http://www.barrvrudolph.com
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For the Coffee Table...

Mr. Miner's Phish Thoughts: An Anthology By a Fan for the Fans
By David Calarco (hardcover) $65.00

An essential read for any dedicated “Phish Head," this anthology
chronicles the premier jam band’s entire career with over 300
essays, 260-plus pages of photos, and a step-by-step coverage
of the group’s comeback in 2009 and 2010. Based on the blog
by David Calarco of the same name, this ultimate fan perspective

of Phish is one of the most in-depth expressions of
admiration and musical analysis around.
Calarco is a die-hard, and he savors
every detail of every performance
as he followed the band full-time
upon graduating from Georgetown
University. His travels with Phish
have led him across the US

and around the world, and his
passion for the reigning kings of
improvisational rock fully shines
in this dense, heartfelt love
letter—all 20 Ibs of it.
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Multi-Instrumen

It all starts with the song.
However, pros like Randy Kohrs
and Jim Lavderdale know it
takes more than talent to turn a
good song into a
great record -
you need the

O Ut Bersars wiin
The Beaties.
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Abbey Road to Ziggy Stardust: Off the Record with The
Beatles, Bowie, Elton & So Much More

"gh' tools. By Ken Scott and Bobby Owsinski (hardcover) $24.99
In this memoir Ken Scott, one of the preeminent
“I've use d recording engineers and producers of the 20th

century, shares a lifetime of memories working with

some of the biggest names in classic rock & roll. The
book can be enjoyed by fans and techies alike as

Scott and co-author Bobby Owsinski, who's an
accomplished audio engineer and writer, employ a
sidebar format that gives the lowdown on how the
great recordings were done, without hampering the
book’s narrative flow for the average reader.

Mojave mics on
all four albums
we've made
together. | don't
care what you
use them on -
vocals or
instruments -
these mics will
make you
proud!”

RANDY KOHRS

Artists on Recording Techniques

By Jeff Touzeau (Paperback) $29.99

Pro Sound News columnist Jeff Touzeau shares

insightful perspectives from some of the biggest

artists in pop music (Roger Waters, Sevendust,

Travis, John Fogerty and more) on the recording

process in this collection of unabridged
interviews. Techniques that cover various styles and
genres are discussed, as well as recording tips for
instruments and vocals.

JOIN
THE TRIBE.

www.mojaveaudio.com
Follow us on d 45 &
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Mercury: An Intimate Biography of Freddie Mercury

Lesley-Ann Jones (hardcover) $26.00
A comprehensive portrait of the flamboyant Queen
frontman, this biography draws from over 100
interviews from the people who knew him best to
express who the singer really was offstage. Itis a
fascinating glimpse into the life of a rockstar that
has gone largely untold over the years but finally
emerges as a complex picture of one of the most
enigmatic figures in pop music.

Using Logic Pro’s
Synthesizers

v Kevin Anker

Using Logic Pro’s Synthesizers
By Keven Anker (paperback) $39.99

For Logic Pro 9 beginners, the book breaks down the
software in an easily digestible fashion, starting off
with the basic features and gradually building toward

its more complex capabilities. Ideal for anyone
interested in mastering the subtleties of
software synthesizers.
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Intellectual Property Rights
Distribution Fund

"Do We Have Money For Yor:

www.raroyalties.org
818.755.7780
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America’s #1
Multi-Format Radio Promotion
Larry Weir/Masika Swain

National Record Promotion
323-658-7449

137 N. Larchmont Blvd S-#500
Los Angeles, CA 90004
email: lweir@larryweir.com
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* Music Connection relaunches all-new AMP Social
Space for artists and music-makers.

* No ‘friends’ ar fans—iust music-makers and music
specialists like you, people creating great music and
building a career.

o AMP Social Space enables you to Connect, Get
Reviewed, Collaborate, Find a Bandmate, have Quick
Access to Expert Career Advice and Exclusive Industry
Contacts.

* Enjoy exclusive opportunities—only for AMP Social
Space members.

* Get hundreds of music industry contacts in pdf
form—ad free.
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Sign-up is quick and easy!
So check out what could be the
most potent tool of your music career.

www.musicconnection.com/amp
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| By Jonathan Widran

JBL

oy HARMAN

PETER CHAIKIN

n 2011, legendary Northridge, CA-based audio electronics company JBL
(http://jblpro.com) launched the most sweeping brand marketing and fan
initiative campaign in its 60-plus year history. The multi-year Hear The
Truth campaign features an evolving roster of top international musicians
challenging listeners to “hear the truth” about the power and accuracy of
JBL equipment. JBL’s parent company Harman launched TV commercials
(directed by Academy Award-winning director Barry Levinson), print adver-
tising, radio clips, online programs, social media engagement and concert
venue promotions designed to resonate with JBL's long-time fans and
music lovers through the artists and songs they support.

The JBL heritage reaches back more than 65 years, as founder James B.
Lansing designed the speakers for the first talking motion picture industry-
standard sound system. In its distinguished history, JBL has received
numerous awards, including a Technical GRAMMY Award, presented by
the Recording Academy for “continual mastery and innovation...” JBL was
an innovator for ground-breaking music festivals, as its loudspeakers were
used at Woodstock in 1969, and today JBL sound systems are fixtures in
top concert and performance venues around the world.

Among the highlights in JBL’s extensive product line are its professional
studio monitors, which are used for music recording and mastering. In
music studios, artists, producers and recording engineers rely on JBL
speakers to ensure their art hits its mark when heard in homes, cars, on
personal music players, in the club and in the theater.

“There’s a lot of feeling, soul and nuance involved in making a great
music performance come across,” says JBL's Peter Chaikin. “The end goal
is for the listener to hear what the artist is feeling. At JBL, we stop at nothing
to achieve our objectives. If a design tool doesn't exist, we create it.” With
this spirit, JBL takes on the challenge of bringing “truth” to the environment
where arnt is created. Chaikin continues, “The ideal studio monitor is
enjoyable to listen to but at the same time neutral, imparting no color of its
own. When your mix is right, you know it. At the same time, if the speaker
is doing its job, it doesn't lie to you. It lets you know when the track you're
working on needs more work!”

Studio monitor design leverages a range of skills, technologies and ex-
pertise JBL has developed over its 65 year history. JBL employs so-
phisticated speaker measurement systems that reveal opportunities to
perfect each design. The anechoic chamber is an essential tool for per-
formance measurement. Without it, all you can do is predict. Whiie
anechoic chambers are very expensive and some manufacturers have
none of their own, JBL has several anechoic chambers on its campus.
In an effort to eliminate bias that comes with standard “sighted” listening
evaluations, JBL's subjective evaluation facility allows true “double-blind”
speaker comparisons. Behind an acoustically transparent, visually opaque
curtain, a computerized “speaker shuffler” randomly swaps up to four pairs
of speakers, giving an evaluator time to listen to each pair and register his
or her preference. The shuffler plays a key role in the impartial evaluation
process that ensures a new speaker design wins approval and will be
successful in the market.

Driven by years of research and development, JBL meticulously designs
its transducers (devices that turn electric impulses into sound) and system
components to give each model industry-leading performance. Since room
acoustics play a significant part in what the listener hears, JBL uses LSR
(Linear Spatial Reference) design criteria which requires 72 separate
measurements that help predict the speaker's performance in the listening
room. JBL offers three studio monitor lines: The flagship LSR6300 Series,
the revolutionary LSR4300 Series and the affordable LSR2300 Series.

Harman (http:/harman.com) designs, manufactures and markets a wide
range of audio and infotainment solutions for the automotive, consumer and
professional markets—supported by 15 leading brands including JBL, AKG
(microphones and headphones), Studer and Soundcraft (mixing consoles),
AKG (mics and headphones), DBX and BSS (signal processing), Crown
(amps), Digitech (guitar effects) Infinity, Lexicon and Mark Levinson.

Contact JBL Professional, 818-894-8850
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Cardo - Mitch - Alex - John David Kershenbaum

The album’s fifteen tracks are a mixture of rootsy, bluegrass-style storytelling and straightforward
rock textures in the ftavor of Johnny Cash, Leanard Cohen and Robbie Robertson.

Recorded in L.A., “Cardo and Friends” brings together two musical worlds: on one hand a bluegrass, Americana
oriented group of players from West Texas who mixed up with a team of rock-oriented L.A. session musicians
including Mitch Perry on guitar, Jorgen Carlsson and John Payne on bass, Denny Fongheiser on Drums,
Deug Pettibone on pedal steel, and JT Thomas on keys.
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FockffodCardolandltriendsionltacebeok¥outubelandylwitter:



UME TEAM UP WITH ADAM
KASPER: Before Ume head

back out in the road this fall, they
will enter the studio to work on

the follow-up to the band's full-
length debut Phantoms. Ume

will be tracking their new record
with Grammy Award-winning pro-
ducer Adam Kasper (Foo Fighters,
Cat Power, Queens of the Stone
Age). See http://Jumemusic.com for
studio updates and tour info.

MICHAEL PATTERSON IS
GLOWING: Heavy Glow has

begun work on its second full-length
album. As a follow up to Midnight
Moan, the band is teaming up with
Nic Jodoin (the Morlocks, Spindrift)
and Grammy-nominated produc-

er Michael Patterson (Beck, Trent
Reznor, Black Rebel Motorcycle
Club). Recording will take place in
Los Angeles, CA at the Studio 9
building and will feature 10-12 new
songs with additional guest person-
nel. The album is slated for an early
2013 release. Check out hitp:/
heavyglowmusic.com for further
details.

‘ APUAYBACK

“Get to know a
studio to learn
what you can and
can’t do and how
to get the sounds
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// Le Reverie Follows Up Truth & Lies //

Los Angeles-based hard rock band Le Reverie tracked their debut full-length
at Anomaly Studios in North Hollywood, CA. The album is a follow-up to their
2011 EP, Truth & Lies. The CD wilt include a conceptual video of the song “Hold
Me Down,” which won an award for “Breakout Single” from the L.A. Music
Awards. The album is slated for a September 2012 release. Pictured (I-r):
Jeft Mallow, Allie Jorgen, Roc Boyum and Anomaly Studios owner Bastien
Benkhelil. Visit http://lereverie.com.

// Riviera Team Up Wth the Legendary Ken Scott /

Southern California’s Fallen Riviera are currently holed up in Total Access
Recording Studios, tracking their first full-length. Legendary engineer Ken
Scott (Pink Floyd, the Beatles) came in and produced their first single
“Somebody Take Me,” which is currently available as part of a free download
service through Casio. Pictured (I-r): Scott, Will Parry, Steve Ornest, Matt
Denis and Aviv Cohen. Download “Somebody Take Me” for free, compliments
of Casio at http://on.fh.me/NfIZj7.

18 September 2012 [t www.musicconnection.com

you're after.”
wson

Do) Pouet

aso®
ond, el Roviond)

(ol N

Interviewed in MC June 2008

I/ Anger
Management
Scores at
Echo Bar /

The music production
i team for Charlie

| Sheen’s new sitcom
Anger Management
took a moment

for an MC photo

i opp. Pictured (I-r):

! engineer and Echo Bar
owner Erik Reichers,
drummer Denny
Fongheiser, composer
Raney Shockne

and bassist Reggie

/ Sake Newton Upgrades His Studio /

Snake Newton, front of house engineer for the likes of Duran Duran and Snow
Patrol, has recently set up a comprehensive mix facility with full surround to
handle the increasing amount of live post production work that he is involved
with. And as part of that investment, Newton has purchased a Prism Sound
Orpheus FireWire multi-track audio interface.




STUDIO MIX

[/ Maryland Studio Hosts Industry Presentation //

Audio engineer, inventor and all around renaissance man George Massenburg
gave a pointed, inspiring presentation about the direction of our industry. The
event was sponsored by the BC chapter of the recording academy, and hosted
by Omega Recording Studios in Rockville, MD, just outside of Washington,
DC. SSL and Samplitude combined to deliver demos and lectures, including
William Maynard, SSL (pictured) doing a hands-on demo of the Nucleus.

/I Chris Zane Gets
Passionate With T-Funk //

Producer Chris Zane (pictured) helmed
Gossamer, Passion Pit’s second

release. Featuring the striking falsetto of
lead singer Michael Angelakos, the new
album draws heavily on the warmth of the
Copperhead CU-29 large diaphragm tube
mic from TELEKUNKEN Elektroakustik
(pictured). Passion Pit, an electropop band
from Cambridge, MA, weve formed in 2007
and released their debut record Manners,
in 2009.

N

= // Sharpio Tracks
" Drums at DBW //

Mike Shapiro (Sergio Mendez)
stopped by L.A. studic DBW
Productions to record drums
for Charles Meeks' (Chuck
Mangione) new CD with
producer Bavid Chamberlin.
Pictured (I-r): Chamberlin,
Nika Meeks, Mike Shapiro and
Charles Meeks.
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—ANDY MESECHER ondym@musicconnection.com

il cnmnoser/!l)ire&or Team reep-Up On Project //

Dennis Dreith (left), composer for the upcoming indie horror film Creep Van
and the film’s director, Scott W. McKinlay, are seen putting the horrific final
touches on the throw-back-to-the-‘80s horser film. Creep Van's soundtrack
will be released on Perseverance Records. For more creepy details, see http://
creepvan.com,

cks Film Score at Firehouse //
Firehowse Recording Studios in Pasadena, CA was the site of Joss Whedon’s
recent tracking session for the score of Much Ado About Nothing. Whedon—
writer-director of The Avengers—adapted and directed this modern version
of the Shakespeare comedy and, for the first time ever, composed the score
for the new film, as well. Pictured (I-r): Jason Upright, Managing Director,
Firehouse Studios; Clint Bennett, Music Editor & Supervisor; Whedon; Frank
Wolf, Score Engineer; Jeremy Underwood, Assistant Score Engineer; and
Deborah Lurie, Score Producer & Arranger. (M
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323.363.2339

www.mikewellsmastering.com

One call is all it takes to insure you get
the best place for your individual needs.
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Benny Blanceo

KeSha, Katy Perry and Maroon 5

By Rob Putnam

hen 24-year-old songwriter and
Wproducer Benny Blanco was a

mere 16, he made an appoint-
ment with successful Brooklyn producer
Disco D. His stated intention was to |
discuss booking some studio time. His
ulterior aim was to land himself an intern-
ship. After the requisite scolding, Disco ‘i
D listened to some of his beats. Suitably
impressed, he issued Blanco a challenge: book
the studio out for a week and the job would be
his. The risk paid off and he’s since written and/or
produced for artists including Ke$ha, Katy Perry
and Maroon 5, taking them and others to the top
of the charts.

As a writer for other artists, he finds that
he enjoys a certain measure of freedom. “You
can get away with a lot
more than when you're
writing for yourself,” he
explains. “You can do
things that you might
not necessarily be com-
fortable with. It's harder
for artists because they
have to stay true to their
genre. But | can make
rap, R&B or pop songs.”

If a producer works with a diverse
range of artists simply to stay versatile,
relevant and in demand, certainly those
would be reasonable motivations. But ¢ | have to be my own harshest critic.
Blanco has adopted such an approach If | don't think something is strong,
more to satisfy his artistic needs than to | don’t et anyone hear it. it's easy
advance his career. “| like to work with to think everything you do is really
stuff that excites me,” he says. “l meet good. In reality, it's not. You're going
with artists before we [decide to] work to have some songs that suck.
together. | won’t do it if there isn’t a con-
nection. | have to decline projects a lot. * Know when to take a break.
Sometimes 'm wrong, sometimes I'm Sometimes it's good to work through
right. You have to pick wisely and often 3 wall. Other times you have to }

I'm doing two projects at once. Will tak- decide that it's net worth it and go
ing on a third cause me to lose focus?” Outand eat.

Although still relatively young, Blanco . . ) _
foresees changes on the production °IUS all about having a unique song Y
and songwriting horizon. But he’s opti- and a unique sound. instead of using ’
mistic about them. “Business-wise, it's 2 Synth line, use a sax or a kazoo,
constantly changing,” he observes. “All Instead of @ regular ‘I love you’ line,
you can do is your best to adapt and Maybe say I f-ing hate you.' It's
make music. | wake up every day think- |mponantht_o use a?j interesting twist
ing, ‘I'm never going to make another CHIERETBRE D!
good song.’ It's a constant struggle for
everyone. You have to stay positive and think how you can keep up with
what's going on. As long as you create an amazing piece of work, there's
always going to be a way for people to hear and relate to it.”

The biggest challenge he finds is that artists commonty have a change of
heart and lose confidence in their material. “There’s always that point when
an artist decides that they don't like a song anymore,” the producer says.
“They're being irrational. They really like the song but they're stuck. You've
got to be a therapist and a strategist. Sometimes you have to go to another
song and then come back to it. Other times you have to say no [to a break]
and stick to it. We've gotten stuck on some of the biggest songs we have.

For [Katy Perry’s] ‘Teenage Dream’ we rewrote the lyrics seven times.”

Blanco still lives and produces in New York City. He's busier now than
ever, working with artists including Wiz Khalifa, Ke$ha and further material
with Maroon 5. The Blanco-produced “Payphone” by Maroon 5 Featuring
Wiz Khalifa hit No. 1 on Billboard’s Pop Songs chart and sold over 493,000
digital copies in the first week of its release.

Not often seen in a studio, Blanco likes to keep a bed handy. “Who
wants to sit on a couch and write when you can lie on a bed?” he observes.

Contact Andrew Luftman / Lucid Management,
luftman@itsbennyblanco.com
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PRC —ANDY KAUFMANN

BACKGROUND: Glenn Dicker
met Tor Hansen when they were
five or six years old. They played
in bands and worked at Boston’s
venerable Rounder Records,
where Dicker began Upstart
Records and signed Nick Lowe.
Eventually, he followed Hansen
to North Carolina, where the
duo formed Yep Roc. Despite
the odds, the indie haven will be
celebrating its 15" anniversary
this October.

Glenn Dicker

Co-owner
Yep Roc

Years with Company: 15
Address: 449-A Trollingwood Rd., Haw River. NC 27258

Phone: 877-733-3931
FAX: NA

Web: http://yeproc.com

E-mail: NA

Clients: Chuck Prophet, Fountairs of Wayne, Gang of
Four, John Wesley Harding, Josh Rouse, Jukebox the
Ghost, Los Straightjackets, Nick Lowe, Paul Weller,
Peggy Sue, Robyn Hitchcock Slean, Aoples in Stereo,
the Fleshtones, the Minus 5, the Reverend Horton Heat,
the Sadies, the Soft Boys, the Soundtrack of Our Lives

folks offered to help us get into busi-
ness. They helped set us up to do
bigger things, where before we had
just been putting out small records
that were actually, by today’s stan-
dards, pretty big sellers.

Redeye Distribution:

Tor got a job at Rounder a few
weeks after me. He started work-
ing in the warehouse, too, and as
he moved up he went into data en-
try as well. Then a job opened up in

ery night so we could sign bands
that we liked. It was a very eclectic
mix to begin with, because we would
wark with any kind of music. We
would work with a country-ish band
like Two Dollar Pistols and the Co-
mas, an indie pop-rack kind of band.

On Your Own:

We find out about something, check
it out and see if it's something we'd
feel passionate about. The music's
the number one thing—if it's some-

“We’ve been putting out a record every two weeks; we haven’t always

done that, but we try to. There’s something about working with a

bunch of different artists that’s really appealing.”

Call First:

| was a music director at the radio
station where | went to college and
had this CMJ directory. When | got
to Boston, | looked in it for record la-
bels. | went to one independent and
just walked in. That was the wrong
move and | quickly learned | should
cali for an appointment. | saw that
Rounder had a distribution com-
pany, in addition to a record label.
That seemed like it would be a place
with more oppontunity, so | went for
an interview and they gave me a job.

A Well Rounder-ed Education:

| started at the bottom and worked up
into all the parts of the warehouse,
receiving, shipping, then data entry.
Then | became a buyer for the dis-
tribution company, which was a big
step forward. Then the label needed
a promo person. At that time, there
was one and they needed another. |
got that and learned about the label
side of things, promotions and stuff
like that.

Upstarting Out:
Eventually, | started a label [Upstart]
with the people in my band. Tor was
one of them. We put out or own re-
cord because nobody else wanted
to. It was a complete DIY model; we
were booking shows, [doing] promo-
tion, the whole nine yards ourselves.
We had an opportunity to work
with Nick Lowe, and the Rounder

sales, so he jumped into that. From
there, he got hired to work with Hear
Music. They started out as a catalog
company and then started opening
stores.

They ended up being bought by
Starbucks. Then he got the opportu-
nity to work for Planet Music, which
was owned by Borders. That brought
him to North Carolina. Eventually,
Borders consolidated the whole op-
eration in Ann Arbor. He didn’t want
to move and that's when he decided
to start the distribution company [Re-
deye].

Heading South:
[Upstart] was in a situation where |
wouldn't be able to do exactly what |
wanted. [Rounder] had given me an
amazing opportunity, but at the end
of the day it wasn't going to be ex-
actly what we wanted. So it seemed
like a good idea for us to part ways
and | partnered up with Tor. The la-
bel [Yep Roc] started from that.
Essentially, we started out as a re-
gional distribution company. | came
right from the label experience, so
| wanted to keep that going. ... We
kept on pushing ourselves to expand
and handle more territories. We took
it one step at a time. We didn’'t want
anybody'’s help. We wanted to build
it one brick at a time.

Local Flavor:
At first, we were going to shows ev-
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thing that comnects with us. Also,
what are the people gomng to be like
to work with? Do they have a team
in place? We want to see people
who've develaped something that
can go out on the road and have
developed a fan base on their own.

Nuts and Bolts:

We're an independent label and
have very flexible contracts. Be-
cause they're all different, it's difficult
to say how it all works out. Usually,
these negotiations play out longer
than you want them to. It's up to the
lawyers to work out the details. We
usually go in feeling like: if every-
body wants to work together, we're
going to find a way to do it. So we
try to be flexible. Qur attomey is top
notch and he's a music guy. We got
to know him because he was the
manager of a band that was on our
label. He's a guy who wants to get
deals done. He’s not going to hold
up the process.

Longevity:

Hopefully, [our longevity is the result
of] a number of things, but number
one it's the relationships we have
with our artists. It's about us pro-
viding real value as a label. We're
able fo figure out what the needs
are, how best to promote something
and connect bands with a fan base.
We're going to have good relation-
ships with the artists if they’re happy.

Starting Fresh:

[Chapel Hill is] extremely accessible,
beautiful, the people are fantastic
and it's got a great music scene.
It's a little more laidback, the cost
of living is different... It provided us
opportunities that we wouldn't have
necessarily had. Also, moving to a
new place can be a good thing. You
get rid of your safety nets. Being in
Boston for 10 years, you kind of get
set in some ways and become com-
fortable. Just taking yourself out of
that can be really useful.

A Stream of Content:

There are very practical reasons to
have so many records. One of them
is that, because we have our own
distribution company, it's great to be
putting out records on a consistent
basis so that we always have some-
thing to sell. We've been putting
out a record every two weeks; we
haven'’t always done that, but we try
to. There’s something about working
with a bunch of different artists that's
really appealing.

Artistic Freedom:

The most important thing is being
extremely artist-focused and artist-
friendly. We're not the type of label
that gets involved in the recording
process. We don't look for records
while they’re being made. We get on
board and we're a go. Unless they
absolutely want feedback, we’re go-
ing to take what they give us, put to-
gether a marketing plan and do our
best to promote and sell it.

How to Pitch:

We try to sign one new-ish artist a
year, two at the most. {Send us] an
email with a fink to something you'd
like us to check out, a YouTube link
or maybe some demos.

The Label Grapevine:

Develop your fan base, do as much
as you can on your own and labels
will come looking for you. That's
usually the way it works for us. It's
rarely from a band contacting us
directly. It's usually a manager who
we have a relationship with or a re-
cord store guy, some relationship
we have. That doesn’'t mean don't
send your music directly to a label.
If there’s something you’re proud of
and want to share, do it. Don't send
a ton of stuff, though. Send some-
thing focused that you think will get
your point across. You don’t want to
give the full-blown picture. You want
to create a bit of mystery and make
people want to dive in on their own.

The Indie Advantage:

We have to shape ourselves to max-
imize every revenue source that's
out there. Nobody's better at doing
that than independent labels. We're
small and nimble. We can react well
to changes in the marketplace and
serve the customer better than any-
body else. That's what independents
are about—finding the best music
out there and making sure they're
serving the customers’ needs.




BUSINESS AFFAIRS

usic Connection's

Business Affairs

delivers up-to-date
information about the sign-
ings of new artists, significant
developments at major and
indie labels, as well as news
of managers and attorneys who
are active in the A&R aspect
of the music business. So
that MC can provide the most
current information possible,
please send any industry news,
buzz or rumors that need to be
veritied to BBatMC@aol.com.

OPPS

* The 2012 LadyFest New Orleans
is open to poets, artists and
bands. Groups with guys may
apply, as long as there is either a
female front person or a strong focus
on the female musicians involved.
Female volunteers from a Louisiana
non-profit corporation organized
LadyFest to celebrate music, spo-
ken word, poetry, parades, film, art
and dance. It takes place from Nov.
7 to 11th. You can go to http://lady
festneworleans.org for more infor-
mation.

¢ The San Diego Music Thing, a
two-day music conference, will
take place Friday and Saturday,
Sept. 14 and 15 at the historic
Lafayette Hotel in North Park, a
thriving arts community. Registrants
will have the opportunity to learn
about the music business through
interactive and roundtable sessions
with nationally known panelists and
featured speakers who represent
the most innovative aspects of the
music business. Activities include a

trade show, happy hour parties, lis-
tening stations and live performanc-
es, as well as a chance to meet and
mingle with industry professionals
and artists. To learn more about this
event, go to http://sandiegomusic
thing.com.

* Need Money? Well, Rockethub
has launched a new “Crowd-Fund-
ing” community. Crowd-Funding
can be a huge part of a musician’s
business model. Whether you're try-
ing to raise money for a single, an
album, a tour, a music video, or liter-
ally anything else, the process can
make it happen if you do it right. But
formulating an effective strategy can
be daunting, and finding what works
and what doesn't is difficult. That's
where Rockethub comes in. The site
was founded on the idea of “learning
from and supporting each other.” To
draw users and crowd-funders to
the site, founder Brian Meece and
his partners wrote what they call
“The Crowd-Funding Manifesto,”
essentially a road map that anyone
can follow. To see how it can assist
you with your projects, visit http:/
rockethub.org.

e A music industry vet has lau-
nched Virtual Road Manager.
Aiding musicians in their road ad-
ventures is TourSavant, a program
that provides online applications,
and offline components such as a
personalized MasterCard which fea-
tures fuel and hotel discounts. A
brief tutorial on the site shows how
bands can automatically plan tours
using a tour router (built on Google

Maps API).
The site is a membership-based
community that includes Gig-

Tonight, a free service that sends
a text message to bands within a
four-hour radius of a venue available
in the next 24 hours. To check it out,
visit http://toursavant.com.

ZZ WARD DROPS THE CASKET

27 Ward’s recently released
Criminal EP is laying

the groundwork for her
debut full-length, Til The
Casket Drops, due Oct. 16
on Boardwalk/Hollywood
Records. Ward burst onto
the scene earlier this year
with an eclectic mixtape,
Eleven Roses, boldly
reinterpreting her favorite
hip-hop tracks. Making no
apologies for straddling two
distinct genres, Ward set
the tone for her unique
artistry and the reaction
was immediate. Ward made
her live debut at this year's
SXSW music convention
where she landed a coveted
segment on NBC's Last

Call with Carson Daly and
prompted NPR to call her a
star. To learn more about
this up and comer, visit
http://zzward.com.

R R R R R R R R R R RS

Subsequent to the merger of SAG and AFTRA, the newly renamed AFM & SAG-
AFTRA Intellectval Property Rights Distribution Fund convened its annual
Trustees meeting. The Fund was established for the purpose of distributing
royalties to musicians and vocalists from various foreign territories and royalties
established by government statute under U.S. Copyright Law. L-R, Jo-Anne
McGettrick, Manager Sound Recording Division; Dennis Dreith, Administrator
AFM & SAG-AFTRA |PRD Fund; Stefanie Taub; SAG-AFTRA Trustee; Shari
Hoffman, Manager Audiovisual Division; Duncan Crabtree-Ireland, SAG-AFTRA
Trustee. More info at http://www.raroyalties.org/index_flash.html

* Vivendi has launched a new
music industry resource. The
website provides insight into careers
in cultural and creative industries,
while interviews with music indus-
try professionals offer a vaiuable
resource for aspiring industry pro-
fessionals. Visitors to the site will
find links where they can listen
to music free of charge, the am
of which is to “facilitate access to
knowledge, encourage the expres-
sion of talent and participation in
cultural life. To find out more. go to
http://cultureswithvivendi.com.

* KCRW (89.9FM and KCRW.com)
has introduced MALCOLM, an
online music submission system
that helps independent artists sub-
mit their music to the Los Angeles-
based NPR radioc station. KCRW
is one of the few radio stations
that accepts and listens to urso-
licited music. “Independent artists
are more important than ever and
we want to champion tham. So, we
asked ourselves how we can better
serve these musicians and we came
up with MALCOLM,” said Anne
Litt, Music Program Director. With
MALCOLM artists can create their
own profile and submit tnree tracks
to KCRW'’s private server. “Not only
is this an environmentally friendly
move forward, but it will help us dis-
cover great new music faster,” said
KCRW DJ and Music Librarian Eric
J Lawrence. Visit http:/&crw.org to
learn more.

LABELS ¢ RELEASES °
SIGNINGS

* RedOne has joined forces with
cash Money Records. Muiti-
Grammy-winning  Morocco-born
producer, songwriter, and musician
RedOne (Nadir Khayat) has made
a name for himself as a hit-rmak-
er, collaborating with the likes of

Lady Gaga, Akon, Jennifer Lopez,
Pitbull, Enrique Iglesias, Nicki
Minaj and Usher, among others.

The producer, who is also the
founder and CEO of 2101 Records
in a joint venture with Lucian
Grainge of Universal Music, will
join forces with Ronald “Slim” and
Bryan “Baby” Williams of Cash
Money Records inside the Universal
Music Group system, to launch two
acts Mohombi and TalkBack.

“I have always been impressed
with the way Slim and Baby do busi-
ness. Their determination to build
their artists’ careers from the ground
to super stardom shows their sheer
commitment,” said RedOne. Head
over to http:/2101records.com.

* Ozomatli is releasing OzoKidz on
Sept. 25 via Hornblow/Megaforce
/RED. Over the past 17 years. these
Los Angeles culture-mashers have
sung about everything from immi-
gration protests and gang violence
to Hurricane Katrina. But with their
new project, the band has immersed
themselves in a whole new worid of
storytelling, one with a very differ-
ent set of priorities: photosynthesis,
spelling, balloons, germs, skate-
boards, and of course, a runaway
moose.

The idea to do the album struck
the band after they were asked by
PBS to record a series of songs
to be featured on-air and oniine
as part of the network’s chil-
dren’s programming. Recorded at
Brushfire Studios in Los Angeles
with acclaimed producer Robert
Carranza (Jack Johnson, Mars
Volta), the record may sound like an
Ozomatli album but it's without prec-
edent. Think Burl lves (“Litile Grey
Goose,” “Fooba Wooba John”)
re-imagined for 21st century, multi-
racial urban America.

For up-to-date news and upcom-
ing tour information, go to http://
ozomatli.com.
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—BERNARD BAUR

e The Grammy-nominated rock
group As | Lay Dying are gear-
ing up for the release of their
new album Awakened, due to
hit on Sept. 25 via Metal Blade
Records. For the new album, the
San Diego based band holed up in
the Blasting Room in Fort Collins,
CO with renowned producer Bill
Stevenson (Descendents) and
mixer Colin Richardson. The group
is currently on the road for the
Rockstar Mayhem Festival. Fans
can go to http://asilaydying.com for
more information.

¢ Virtuoso guitarist and vision-
ary composer Steve Vai released
The Story of Light, a new solo
album of original material, on
Aug. 14th. The title comes out on
Favored Nations Entertainment,
the label Vai founded in 1999. Its
sprawling and expressive 12-song
set continues a conceptual and
cosmic narrative arc begun on
the artist's acclaimed 2005 album
Real lllusions: Reflections (Vai's
last solo studio release). Although
the album is largely instrumen-
tal, it does feature guest vocalists
including singer-songwriter Aimee
Mann—dueting with Vai on “No
More Amsterdam,” which she also
co-wrote—and Beverly McClellan,
a season one finalist on The Voice.
A selection of bundled packages are
being offered exclusively through
Vai's website at hitp://vai.com.

PROPS

* The Dave Matthews Band, Wilco,
Phish and Furthur are hosting
Voter Registration Drives on their
summer tours. The project, orga-
nized by the nonpartisan voter reg-
istration organization HeadCount,
will cover over 15,000 miles and

103 concerts, and help tens of thou-
sands of people register to vote.
Anyone 18 years of age or older can
volunteer at http:/headcount.org. In
all, over 1,000 people will participate
in this nationwide voter registration
campaign. HeadCount set an all-
time record for a single concert tour
when they registered 12,161 voters
with Dave Matthews Band in 2004,
and voter registration for those 18
to 24 jumped 12 percent. However,
it will take some work if that trend
is to continue. A recent Wall Street
Journal poll found that only 43
percent of young voters said they
were interested in the Presidential
Election this year.

* Moms love Riff Rockit. Rockit's
self-titled CD has racked up yet
another award. The Mom’s Choice
Awards named Riff Rockit one of
the “Best Audio Experiences of
2012.” The Awards evaluate prod-
ucts and services created for chil-
dren and families. The program is
globally recognized for establish-
ing the benchmark of excellence in
family-friendly media, products and
services.

The organization is based in the
US and has reviewed thousands
of entries from more than 18 coun-
tries. The 12-track CD, which is cur-
rently available at RiffRockit.com,
iTunes, and CDBaby, is rock music
for kids featuring songs that parents
can enjoy too. Best described as
part of a musical genre, known as
“kindie rock,” Rockit's songs are
inspiring and educational, with music
that is not dumbed down for children
and performed in a rockin’ style.

THE BiZ

¢ Century Media Group has decid-
ed to rejoin Spotify... in a big

——

DIY is worldwide...

a problem,” he relates. “I wanted

Music libraries in the US picked up a

DIY Spotlight: THE MORNING EPISODES (MIGUEL ESCUETA)

Proof of that statement is Miguel Escueta of the Philippines who
chance at super stardom to go DIY and secured multiple sponsarships in the |
process. His story is the perfect example of the DIY ethic. f

in Los Angeles at his own expense fo network.

o

e up a

Escueta was signed fo Universal Music Philippines in 2006 and released several |
albums via the lobel. But, by 2010 he was less than pleased. The label wanted |
him to be a “pretty boy” jpop star and insisted that he do cover songs. “That was |
to do my own music not o
such, he refused to renew his contract and struck out on his own.

He formed a pop-rock band called the Moming Episodes and started fresh.

people’s.” As

tunes, and he attel a conference

Escueta’s driving ambition and talent aftracted the atfention of several bronds,
including Ray-Ban, Audio Technica and Vans. He's also secured an endorse-
ment deal with a local brandy company (Emperador Light), the most popular
liquor in the Philippines.

Most recently, Vans agreed to do a promotional campaign with his band. A free
copy of their latest single, “Alive,” will be included with every pair of Vans' shoes
in nine different stores across metropolitan and provincial arecs.

Escueta even got sponsors fo cover the costs of duplication and a music video
for the song.

To find out more cbout this DIY dynamo, visit htp://themorningepisodes.com.

JOSH GROBAN ENJOYS FINE WINE

-

Mondavi Winery is partnering with muitiplatinum musician Josh Groban on
a series of collaborations in the coming year. Groban’s performance at the
Napa Valley winery on July 21 closed the 43rd annual Robert Mondavi Winery
Summer Concert Series and marked the beginning of this new collaboration.
Groban relates, “Fine wine and the arts are a natural pairing, so collaborating
with Mondavi to promote their wines and my upcoming album feels like an
organic and inspired endeavor.” Proceeds from Groban’s performance were
donated to his foundation, Find Your Light, which is dedicated to enriching
the lives of young people through arts, education and cultural awareness. For
additional information, visit http://joshgroban.com.
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Have a successful DIY strategy to share? Email bbatmc@aof.com.

way. That is, their entire catalog
is getting re-uploaded into the ser-
vice, across all territories, includ-
ing all content from sub-labels
like InsideOut Music, Superball
Music, and People Like You
Records. All of which means more
metal for Spotify listeners, but more
symbolically, a huge reversal from
a small indie group that was feel-
ing bilked. Century Media reported,
“After the initial decision to pull our
catalog from Spotify, label execs
were impressed by the messages
and comments from thousands of
fans who weighed in on the issue.
Fan sentiment and continued dis-
cussions with Spotify have resulted
in the label reversing its initial deci-
sion.”

That's especially interesting, con-
sidering that last year the driving
reason for the pullout was poor pay-
outs to artists.

* Engine Company Records has
announced a relaunch and expan-
sion as ECR Music Group. The
new company will continue to uphold

its core artist-driven ideals, while
broadening its business reach as
a robust umbrella company. The
operation consists of an intercon-
nected set of businesses and
distinct resources, each aimed at
helping its artists and labels realize
long-term creative and commercial
success. Uniquely, the company
achieves these goals while operat-
ing under an elemental principal,
unprecedented in the music world:
All ECR artists and labels own 100
percenit of their master recordings.

The official launch will take
place on Oct. 4 at the elegantly hip
Morrison Hotel Gallery on Prince
Street in New York City.

MICRO-BIO: Voted owe of the
“Top Music Business Jowrnalists™
in the ~ountry, Berrard Baur is the
connection between the streess and

the suites. Credited with over 1,260
JSeatures in a variety of publications,
he's a Contributing Editer at Music
Connection.
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“I’ve Already Earned $50,126 Using

TAXI and My Little Home Studio.”

Is your music good enough to
make money?

1 was pretty sure mine was too,
but I didn’t have a clue how to make
great connections. I'm just not good
at playing the “schmoozing”™ game.
And even if [ was, 1 had little chance
of meeting the right people.

I needed a way to market my
music, so | joined TAXI and the
results were nothing short of
incredible.

Now, all I have to worry about is
making great music. The people at
TAXI do an amazing job of hooking
me up with opportunities that ]
would never uncover on my owr.

I’ve already cut deals for more
than 70 of my songs. and they’re
getting used in TV shows like
Dateline, Law and Order SVU, and
The Osbournes. And yes, I'm
making money.

[ was kind of surprised that the
recordings 1 make in my little home

Matt Hirt — TAXI Member

studio were good enough. 1 guess
size really doesn’t matter:-)

Want to know what does
matter? Versatility. Being able to
supply tracks in different genres
makes vou even more desirable for
Film and TV projects. [ didn’t
know that until 1 became a TAXI
member and started going to their
members-only convention, the
Road Rally.

If you joined TAXI and never
sent in a single song. you’d still
get mare than your money’s worth
just by going to their convention.
It’s three days of incredible panels
loaded with some of the most
powertul people in the music

TANXN

The World’s Leading Independent A&R Company

1-800-458-2111

business. and the cool part is that
it’s FREE!

Unlike some of the other
conventions I’ve attended, the
panelists at the Rally are friendly
and accessible. I’ve never been
anywhere that gives you so much
great information, and so many
chances to meet people who can
help your career.

If you’ve needed proof that a
regular guy with ordinary equipment
can be successful at placing music in
TV shows and movies, then my
story should do the trick.

Don’t let your music go to waste.
Join TAXI. It’s the best service on
the planet for people like you and
me — they really can turn your
dreams into reality if you’re making
greal music.

Do what I did. Call TAXI’s
toll-free number. and get their free
information kit. You've got nothing
to lose, and a whole lot to gain!

) o



SIGNING STORIES
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Date Signed: Aug. 11, 2011 l
Label: Broken Bow Records

Band Members: Dustin Lynch I
Type of Music: Country

Management: Pete Hartung, L3 Entertainment ‘
Booking: William Morris i
Legal: Scott Stafford ‘
Publicity: Natalie Kilgore / Dashboard Media / Natalie.Kilgore@dashboardmedia.biz r
Web: http://dustinlynchmusic.com

l A&R: Benny Brown & Jon Loba / Broken Bow Records/ http//brokenbowrecords com J

Tennessee, not too far from Nashville. “And | tried in every way to

give that dream a chance.” Lynch moved to Music City with the hopes
of becoming a songwriter, as many do, and succeeded. After moving into
an apartment behind the legendary Bluebird Café, he did some open mic
nights and impressed the club's crew so much that he became one of the
its regular performers.

Artist manager Pete Hartung, who scouted at the Bluebird, got the word
and viewed a Dustin Lynch video on Myspace. In 2009, Lynch signed a
management deal with Hartung on a handshake. It was an association that
directly led to the deal with Broken Bow. “l didn't have to do showcases, or
be shopped to other labels. | was immediately happy with Broken Bow and
its all-stars,” says Lynch.

“It all started for me with that call from Pete—he believed in me. A lot of
guys develop artists and set up showcases. Pete already had a relationship
with Broken Bow.”

14 I had a dream | wanted to chase,” says Dustin Lynch growing up in

“Don’t ever give a dime to
a manager or anyone else
trying to represent you."”

Broken Bow has provided Lynch with a multi-album deal, tour support,
and publicity. Many of his dates include radio promotion concerts. “Radio is
key for country music. I'll play for 10 people or 60,000, as | did at a recent
festival. I'm not in this to be a flash-in-the-pan, and Broken Bow has an
investment in my career. It is so important to trust the people you are
working with.

“You will rise with your class, people told me, and | believe that,” Lynch
says, referring to the artists, managers, and other executives one does
business with as a musician. “It's crucial to find the right team.”

The artist's debut was released on Aug. 21st. The production of the You-
Tube video for his single, “Cowboys and Angels,” was funded by Broken
Bow.

Lynch's advice to other artists: “Don’t ever give a dime to a manager or
anyone else trying to represent you. If they aren’t willing to invest in your
career, you don't want to be involved with them.”

—Brett Bush
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Miss Willie Brown

( Date Signed: 2011

Label: A&M/Octone Records

Type of Music: Country |

Band Members: Kasey Buckley, Amanda Watkins |

Management: Jon Leshay / Storefront Entertainment |
|
|

Booking: CAA / http://caatouring.com

Legal: NA

Publicity: Kristie Sheppard / The GREENROOM / Kristie@thegreenroompr.com |
Web: http://facebook.com/misswilliebrown b
| A&R Jim Berkman

-

ngeles, CA, trying to break into show business, end up writing songs
together and performing in clubs. Sounds like a pitch for a sitcom, but
three years ago it was reality for Kasey Buckley and Amanda Watkins.

“We made fliers and handed them out at the restaurant,” says Buckley.
"We recruited musicians, some from Music Connection ads and from Mu-
sicians Institute, and worked every single shift to pay the band.” With all
this momentum, the girls decided to record an EP as a demo to get gigs.
According to Watkins, “We figured we might as well go ahead and do art, a
logo, put it together as though it were for real!”

Connections played a key role. “Through friends of friends, and those
early shows, we were spotted by the talent booker for the Jimmy Kimmel
Live show—who was there to see another band—and were invited to per-
form. We were the first unsigned band to appear on the show!” says Wat-
kins. Through similar connections, a song was placed in TV's Army Wives.

“"We recruited musicians,
some from Music Connection
ads,... and worked every single
shift to pay the band.”

The duo signed Jon Leshay as management, who arranged showcases
in Los Angeles and in Nashville, TN. At one event, they were spotted by a
scout for A&M. The label offered to fly them to New York for a meeting, but
the duo refused to go unless they could do a private showcase. “We couldn't
afford to leave our jobs for an office meeting.” The showcase was arranged
and the band was quickly signed as A&M/Octone’s first country act. “A&M is
one of the st labels that actually develop artists, which was a big factor in
signing with them,” says Watkins. “On the other hand, we signed with a label
that has had no involvement with country music!”

Because radio is so important in country music marketing, A&M/Octone
arranged a lengthy radio festival tour, which began in March. “Particularly
with country music, it is so important to meet the fans face-to-face,” says
Buckiey. “Sociat media is very important, but nothing replaces that in-person
connection.”

Miss Willie Brown'’s first release is due early next year, while singles have
been receiving radio airplay since earlier this summer.

-I-wo enthusiastic young girls working at a barbecue restaurant in Los
A

—Fuchsia Black




Matthew E. White

| Date Signed: February 2011 3
Label: Spacebomb / Hometapes
Type of Music: Ethereal Alternative 'l

{ Management: NA

| Booking: Matt Spinner / Red Ryder, 773-384-0050
Legal: Sara Padgett Heathcott, Dean Christesen / sara@home-tapes.com,

| dean@spacebombrecords.com

| Publicity: Ray Padgett / Shore Fire Media, rpadgett@shorefire.com, 718-522-7171

| Web: http://matthewewhite.com

| A&R: NA i

|

Spacebomb, but not for business or credibility reasons. Rather, his

aim was simply to support his music. The venture had unforeseen
advantages when Portland, OR label Hometapes got involved and brought
in a higher order of business acumen, experience and, of course, cash.

“| started Spacebomb to make records in a sort of old-model way,” White
explains. “We'd bring people in to do records and even mix for them. | had a
history of doing arrangement for hire; musical director type of things. | wanted
to put all of those skills under one roof and make a variety of records. This
isn’t done often, especially in an off-market town like Richmond [Virginia].

Virginia native Mathew E£. White launched his own label known as

“It was a representation of
me and this whole record-
label, production-house-
type environment | was
trying to create.”

“l had a lot of ideas for records,” White continues. “Hometapes came in
and wanted to release what I'd done. But it was more complicated than that.
The record wasn't just a representation of me. It was a representation of me
and this whole record-label, production-house-type environment that | was
trying to create. They took on the label as a project and introduced us to
the world of the music industry. This included distribution deals, publicists,
budgets and other things that are normally associated with a label.”

Megafun, a band on Hometapes' roster, brought White to the label's
attention. He'd toured with them and together they did a series of shows
—qigs that included Justin Vernon of Bon Iver—at Duke University. He
passed a rough mix of his current album to Megafun and it was relayed
to Hometapes. The label reached out and wanted to sign him as an in-
dividual artist. But it wasn't that simple for White. “Because of my vision
for Spacebomb, that wasn't really possible,” he explains. “The record and
Spacebomb were intertwined in a way that couldn't be undone. So they took
on the bigger project.”

White’s first single, “One of These Days,” dropped on July 24th. Big
Inner streeted on Aug. 21st. He'll hit the road with California folk outfit, the
Mountain Goats, for a three-week tour beginning Oct. 9th.

—Rob Putnam

Date Signed: December 2011 \
Label: sonaBLAST! Records ‘
Type of Music: singer-songwriter/indie/pop i
i Management: Mike Gormley and Jolene Pellant / Yes Dear Entertainment / |
http://yesdearent.com i
Booking: Trip Brown of ATl, superbooking2@yahoo.com
Lepal: Matthew Greenberg of Ritholz. Levy, Sanders, Chidekel & Fields LLP
Publicity: Monica Hepman / Think Press / monica@thinkpress.net and
bruce.a.mason@gmail.com (book pr)
Web: http://benarthur.com, http://dubwaydays.com, @MyHeart
| A&R: Jaxon Swain

cord deal? One? Two?...In singer-songwriter Ben Arthur’s case, it was
six. “I've been talking with Gil {Holland, Founder of sonaBLAST'] for
almost two years,” explains Arthur. “His partner in sonaBLAST! Films used
to work near Dubway Studios in New York, which is where | recorded most
of [my newest album), /f You Look For My Heart. ... When | toured through
Louisville, KY, and played the local radio station, Gil made time to sit down
and have a bagel. ... He made an offer the next week.”
Industry connections are critical to a DIY musician's survival, which is ex-
emplified in Arthur’s path to sonaBLAST! As a host for two web-series—both
filmed at Dubway—the studio’s owners Mike Crehore and Al Houghton have

“At the end of the day it's the
artists’ job to make compelling
work that makes people want to
support it.”

been creative partners with Arthur for over 10 years. “They have helped me
record my last four albums,” says Arthur. “We’ve worked on a bunch of dif-
ferent projects together including Dubway Days and SongCraft tor MacPro
Video. They're wonderfully extraordinary artists and the people | want to
spend my time around. Luckily we've been able to find a bunch of projects
to do together.”

As any musician will tell you, trial-and-error is a large part of success.
Arthur's musical path has been no exception. “[My 2004 release Edible
Darling] was distributed through RED Sony and | was signed to Bardic Re-
cords.” Continues the singer-songwriter, “The label failed after the first year.
... [The other artists and 1] didn't sell enough records. ... At the end of the
day it's the artists’ job to make compelling work that makes people want to
support it. [t's on us more than the label.”

With that theory in mind, Arthur is upping the ante with My Heart. Being a
novelist as weli, Arthur has decided to make his upcoming album a concept
that includes a matching book. “We very consciously made both pieces with
the hope that you can listen and not have any idea about the book and
enjoy it [and vice versa],” notes Arthur. “But when you bring them together it
unfolds in some odd and interesting ways, like Dark Side of the Moon with
Wizard of Oz... in my head anyway.”

If You Look For My Heart, featuring guest spots from Rachael Yamagata
and Aesop Rack, will be released Sept. 11th.

| | ow many albums does it take to get to the center of a sonaBLAST! re-

—Andy Mesecher
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DAVIS SHARPENING CUTS - VOLUME ONE

By

To toast his decade-plus journey as a Mashville songwriter—one that has him
with close to 40 cuts by other artists—songwriter Patrick Davis, an EMI staff
writer for six years, has opted to record and release his own version of some
of those songs. The Cuts — Volume One I8 available through ITunes and http://

SESAC BOOTCAMP AT SKIRBALL

SR 4
SESAC drew over 300 attendees to its annual Songwriters Bootcamp held

at
L.A.’s Skirball Cultural Center. The event offers information on all aspects
of the industry to artists, songwriters, producers and publishers. Pictured
(I-r): James Leach, SESAC’s VP, Writer/Publisher Relations, West Coast, Herb
Trawick and Dave Pensado, Pensado’s Place co-hosts; Trevor Gale, SESAC’s
Senior VP, Writer/Publisher Relations; Dale Kawashima, HoriPro Entertainment

patrickdavismusic.com.

Kobait To Rep Paul
McCartney

Kobalt Music Group Ltd. has announced the
signing of an exclusive long-term deal with Paul
McCartney and MPL, one of the world's largest,
privately owned music publishing companies,
which was founded by McCartney in 1971.

With the exception of the US, Canada, UK and
Eire territories. Kobalt will administer the songs of
three MPL catalogues: MPL Communications,
MPL Music Publishing and Cherio Corporation
throughout the world and provide synch licensing.
MPL encompasses ane of the largest collections
of classic hits by Paul McCartney, and over 1,000
additional major songwriters and composers.

The MPL Communications catalog includes
all of McCartney's post-Beatles solo material,
works by Linda McCartney and songs by Paul
McCartney & Wings. Major hits include “Ebony
and Ivory,” “Say Say Say,” “Jet,” “My Love,” “Band
On The Run,” “My Brave Face,” “Listen To What
The Man Said,” “With A Little Luck,” “Spies Like
Us,” “Silly Love Songs,” “Vanilla Sky,” “Freedom,”
“Dance Tonight” and the recent single, “My
Valentine,” amang many others.

For complete information about this deal,
please contact Rebekah Alperin, rebekah.alp
erin@kobaltmusic.com.

PORFIRIO PINA PICKED AS PREZ

Group’s Exec. Dir.; and songwriters Billy Mann and Jacob Luttrell.

Fox Finesses
LyricFind

The Harry Fox Agency, Inc. (HFA), a leading
rights management solutions and services pro-
vider for the music industry, nas announced
the renewal of a lyrics licensing agreement with
LyricFind, a worldwide leader in lytic solutions.

Since its launch in 2004, LyricFind has entered
into lyrics distribution agreements with major and
many independent music publishers. In addition,
LyricFind provides licensed lyrics to various digital
service providers and has develaped successful
mobile applications for the iPhone, iPad, Android,
and Blackberry Playbook.

Using its sophisticated bulk licensing process,
which quickly allows a high volume of licenses
to be efficiently processed and issued, HFA
will continue to provide licenses for songs in
LyricFind’s extensive database. This will ensure
that music publishers and songwriters are ac-
curately compensated for use of their lyrics. More
than 46,000 of HFA's affiliated publishers have
the opportunity to make their songs available in
LyricFind's song database as well as for its web
and mobile service platforms.

To obtain additional information about this new
licensing agreement, check out http://harryfox.
com.

Singer-songwriter

John Mellencamp is

this year’s recipient

of the Joha Steinbeck
Award. He is the fourth
songwriter, following
Bruce Springsteen (1996),
Jackson Browne (2002)
and Joan Baez (2003).
Other recipients of the
honor, which is bestowed
annually through the
Martha Heasley Cox
Genter tor Steinheck
Studies at San Jose State
University, have included
actor Sean Penn, director

MELLENCAMP: A HOOSIER’S DUST BOWL LEGACY
T Wi T .

PEN Surveys Round Hill

PEN Music has partnered with New York-
based publisher Round Hill Music to pitch
its catalog for synch in North America. Round
Hill Music represents a stellar industry roster
including Andreas Carlsson, Charlie Midnight,
the Gerald Marks Estate, Arif Mardin and the
Beatles.

Songs covered under this new deal include
“Bye Bye Bye” (N'SYNC), “| Want it That Way”
(Backstreet Boys), “All of Me” (Frank Sinatra
among numerous others), “How Do You Stop”
(Joni Mitchell) as well as six Beatles songs; “She
Loves You,” “| Saw Her Standing There,” “From
Me to You,” “Misery,” | Wanna Be Your Man,” and
“There’s a Place.”

To get complete details on this new partner-
ship, visit http://penmusic.com and http:/roundhill
music.com.

Richie to Mentor
for NSAI

Acclaimed singer-songwriter Lionel Richie,
whose Tuskegee duets album is the top-selling
album for the first haif of 2012, has signed on
as the mentor for the grand-prize winner of the
annual NSAIl Song Contest.

Porfirio Pifia has been elected President of the Board of Ditectors of the BMI
Foundation, Inc., a not-for-profit corporation dedicated to encouraging the
creation, performance and study of music. Formed by BMI employees in 1985,
the organization sponsors programs designed to support music education,
encourage talented young musicians in all genres of music and to promote
music in communities all across America. See http://bmifoundation.com.
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Michael Moore and author
Studs Teskel.




 STEVEN TYLERINKSWITHOLE | ASCAP SAILS WITH ALDEAN

Now in its 13th year of competition, the con-
test wil run through Oct. 31, 2012. Aspiring song-
writers in any genre are encouraged to sena their
best songs, which will be judged by a panel of
experts in a variety of categories including the
Lyric-Only category added last year.

Sponsored by the Nashville Songwriters
Association International and presented by
CMT, the contest has proven to be a powerful ve-
hicle for aspiring songwriters to get discovered.

The contest offers one Grand-Prize wirner, one CMT
Listeners Choice Winner and one Lyric-Only winner.
The Grand-Prize winner will have an opportunity to
spend one hour being mentored by Richie.

Additional prizes are a professional demo,
tickets to the 2013 CMT Music Awards in Nashville,
a private tour of CMT studios. a performance at
Nashville's Bluebird Café, meetings with major
music publishers and a one-year membership to
NSAL.

Visit hitp://nsai.cmt.com.

Warner Acquires
Miramax Music

Wamer Music Group has acquired the
rights to all film music owned by Miramax. The
agreement expands an existing dea! in which
Warner administers the studio’s film music pub-

CLEDUS T. JUDD TO WARNER CHAPPELL/AMYLASE

Songwriter-recording arlist and SESAC affiliate Cledus T. Judd has signed
an exclusive agreement with Warner Chappell Music Publishing/Amylase
Entertainment for represeatation. Judd, along with Warner Chappell and Amy-
lase executives, stopped by SESAC’s Nashville headquarters recently for a
visil. Pictured (l-r): Shannan Hatch, SESAC; B.J. Hill and Alicia Pruitt, Warner
Chappell; Tracey Jones, Amylase Entertainment; Judd; Whit Jeffords and Curt
Jones, Amylase Entertainment; Tim Fink, SESAC; Steve Markland and Phil

May, Warner Chappeli.

ole has signed

a worldwide

music publishing
administration deal
with the legendary
American singer,
songwriter and
Aerosmith frontman,
Steven Tyler.

The agreement
encompasses all

of Tyler’s co-writes
on the upcoming
Aerosmith record,
Music from Another
Dimension, including
the lead-off

single, “Legendary
Child.” See http://
majorilyindie.com.

lishing across most of Europe and South America.
Warner will license performance rights from Mir-
amax’s catalog in screenings and broadcasts of
the films and will seek to develop new usages
of the music in various media: television, film,
advertising, games and online. Terms of the deal
were not disclosed.

The Miramax music library includes scores
written by Academy Award-winning composers
such as Howard Leslie, Jan A. P. Kaczmarek
and Rachel Portman. More details are at http://
wmg.com.

Aussie Wins Lennon Contest

The John Lennon Songwriting Contest’s
“Song of the Year” award went to Dean “DL”
Leeson. The Australia native beat out 11 other
award-winning songwriters in the finai round
of the contest's adjudication process with his
original hip-hop composition, “Unitil Today,” and
became the first hip-hop artist to win the “Song
of the Year” award. “Until Today” took home a
Grand Prize package as well as a Lennon Award
prize package prior to winning the huge $20,000
cash prize for the Song of the Year.

Visit the John Lennon Songwriting Contest at
http:/jlsc.com/index.php for more information on
the current competition.

September 2012

ASCAP hosted a No. 1 Party to celebrate the writers, publishers and creative
teams behind “Fly Over States,” recorded by Jason Aldean. Co-written by
Neil Thrasher ard Michael Dulaney, the hit marked the seventh No. 1 song
for Thrasher and the ninth produced by Michael Knox. Pictured (I-r): Michael
Martin, ASCAP Senior Creative Director; Michael Knox, Neil Thrasher, Jason
Aldean, Michael Bulaney, and Marc Briskill, ASCAP VP and GM.

Get High With Durango
Songwriters

Songwriters might want to head up into the
Rocky Mountains for the upcoming Durango
Songwriters Expo, Oct. 4-6, in Broomfield, CO.

The vibe is intimate, with conference atten-
dance limited to 200 people and more than 40
music industry professionals from Nashville,
L.A. and other music capitals including music
supervisors, record label representatives, and
reps from ASCAP, BMI and SESAC. There will
also be showcase performances, open mics and
a closing concert.

Find out more at the Durango Songwriters
Expo website, http://durango-songwriters-expo.
com.

MICRO-BIO: Dan Kimpel’s new-
est book, 1t All Begins with the
Music, is penned with legendary
A&R exec Don Grierson. Hear
Dan’s audio interviews worldwide
on Delta Airlines.

BENTLEY GOUNTS “5-1-5 0”

[

Multiplatinum
country artist
Dierks Bentley is
celebrating his 10th
career No. 1 song
as an artist and
songwriter as his
*5-1-5-0" tops both
the Billboard and
Mediabase charts.
"5-1-5-0” is the
third consecative
chart-topping hit

off Bentley’s fuil-
length Home, which
debuted at the top
chart spot earlier
this year. Contact
maryhitliard@
thegreenroompr.com.

LlKle www.musicconnection.com 29




through his songs, bringing the life
of positive entertainment through

W

Music productions by
Lightside Muzik
Hip Hop, Pop, Alternative Rock, Electro,
Dance, and Reggaeton. Main stream vibes ~ §
mixed together in their own twist, there is no
doubt that G Webb's songs will heat up the
dance floor!

SONCTELUX MUSIC

www.gwebbmusic.com
facebook.com/gwebblsm
www.sonicfluxmusic.com
Also available on iTunes: ¥
http://itunes.apple.com/us/album/on-the-rize/id525162386 -

I ——

UNI&FSAL

UNIVERSAL MASTERING STUDIOS

' ==-==_-'*_ M "

" ' L
. g h T

Clients Include: Lady Gaga * Red Hot Chili Peppers
Ashlee Simpson * Will.I.LAm + Celine Dion * Kanye West
Stevie Wonder « B.B. King * Chris Botti * Flo Rida * Weezer
Lil Wayne * Neil Diamond * Aerosmith * The Racanteurs

Contact Nick Dofflemyer » (818) 286-6233

www.universalmastering.com
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All Formats ¢ Analog & Digital $99 - Internet Mastering
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Rie Sincloir

Songs for TV's Vampire Diaries, Nurse Jackie, Law & Order
By Dan Kimpel

mmy-nominated songwriter Rie Sinclair has amassed a prodigious

catalog of credits for TV shows including Vampire Diaries, Nurse Jackie,

The Hills, Californication, Charmed, Law & Order, plus productions for
ABC/Disney and MTV, a network that utilized her main title theme for Blonde
Charity Mafia.

With the release of her four-song EP, Bee Sides, Sinclair presents a col-
lection of singles that might otherwise be lost in her whirlwind of television
deadiines and priorities. Each of these songs is infused by a rich emotional
palette that reveals the artistry of an evolved and evocative singer-songwriter.

A native of St. Paul, MN, Sinclair says she had no intention of devoting her
life to music. Moving west, she lived in San Francisco, CA, and later arrived
in Los Angeles where she worked behind the scenes in television production.
Sinclair began writing worship songs for a church affiliated with the Vineyard
Movement. “Liberating, genuine people, with a very open perspective,” she
qualifies. Hooking up with a producer, she began a regular writing regime. “|
got in the habit of writing songs every day to see if | could discipline myself.
If you start kicking the car, you can make it run.”

Sinclair’s initial career provided a perspective on how songs fit into the
overall fabric of a show. “You are a piece of a massive whole. Think of
the individuals, technicians and politics that go into making one film, and
television is that and so much more.”

And a creator's understanding of this
comprehensive unity is key, says Sinclair. “Look 54
at it as if you're standing in front of the ocean. (Y
If you go to the sea and feel insignificant
and ungrateful, then you might
need to start exploring how
this works together and how
integral you are in the process.
Everything is important.”

With a burgeoning catalog of
music, it made sense for Sinclair
to establish her own music library
to serve the industry. “I'l connect
with different music supervisors
and shoot them ideas from the
library. For the work-for-hires for
Disney, they'll want a package with
a specific range of emotions. They
might say, ‘Give us four songs
about really sad, heartbreaking
situations, but keep the words
general.”

In the creative mode, Sinclair
is a top-line writer who crafts
lyrics and melodies within a chord
structure. “The song could be taken
away from those chords and the 2
entire arrangement redesigned.
That happens depending on
whom I'm working with.”

With Bee Sides, Sinclair is in all-out artist mode. “There was the possibility
of turning them over to someone else in a work-for-hire situation, but | wanted
to find the right place for them as an artist,” she confirms. And the four-song
sampler is an ideal introduction. “It seems boring at this point to put out full
length CDs. I'd rather release a series of EP’s. I'm riding a wave of what the
public connects to and expects.”

She realized a natural order of creativity by writing songs for hire. “A song
has to grow on me—I have to have a relationship with it,” Sinclair notes. “It's
very personal. | want each song that | write to have a life. It's like having a
child. You want to admire it on its own.”

She says, however, that writing songs, especially works-for-hire, requires
letting go. “You want it to be good and to have a long life. When you come
back and listen to the song later, maybe it's taken on its own shape because
you've grown and you're hearing it from a different perspective.”

As both a successful songwriter for television projects and a deeply
committed artist, Sinclair reflects back to earlier in her career when she
arrived at an essential truth. “I had to walk away from this situation where it
was my art and just ‘me, me, me.’ And once | was capable of doing that, and
freed from my own grip, music became its own entity. The goal became to
serve the song rather that to have the song serve me.”

Listen at http://imissyourecords.com.

Contact Taylor Van Arsdale,
Tailfish Productions and PR, tailfish@tailfish.com




Master and Synch licensing available
through Old Pants Publishing, Inc.
Contact Robert Case for details:
719-632-0227 E-mail: rac@crir.net
To purchase Freedom Stride go to:
http:/ /cdbaby.com/cd /rockyshaw?

World Radio History




| Peter Gahriel

DROPS

» Eagle Rock Entertainment has released
Secret World Live from Peter Gabriel on DVD
and Blu-ray. This version is restored and remas-
tered from the original film and features many of
Gabriel's hits including “Steam,” “Sledgeham-
mer,” “Don’'t Give Up,” “In Your Eyes,” “Digging
In The Dirt,” “Shaking The Tree” and “Solsbury
Hill” Filmed in Modena, Italy in November 1993,
the show is elaborately presented and choreo-
graphed with two stages joined by a narrow mov-
ing walkway. See hitp://kayosproductions.com.

[>Reality Check TV Transmedia has been

launched online, an experienced service-oriented
outgrowth of Reality Check TV. Indie performers
are being offered the same services employed
by bands like Jetboy and Testament, including
videography, editing, music videos and live event
Production Services. Visit http://rctvtm.com for a
complete list of services.

L
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and the Roys. Both CD and DVD are available at
iTunes, Amazon, Barnes & Noble, Hastings and
via http://compassrecords.com. Faor further infor-
mation contact Emily Amos at Compass Records,
615-320-7672 or emity @ compassrecords.com.

OPPS

Get in on the ground floor of the Jaxon Film
Fest. Organizers are reaching out to the commu-
nity to create a film/music festival in south-central
Michigan and help support Michigan’s film ard
music industries. The festival would be a multi-
venue event centered in the downtown Jackson
area, with the focus held at Jackson’s last histonc
theater—The Michigan Theatre. They are seek-
ing volunteers and anyone who would like to be
part of a grassroots effort. Of course, they also
need donations. To take part, email jaxonfilm
fest@gmail.com or visit http://jaxonfilmfest.com.

Ly in January 2012, some of country music’s big- |

gest stars gathered to bring to life the traditional

Wilder in her internationally best-selling series
Little House on the Prairie. For the first time
in concent, this music was performed in front of
a rapt, intimate audience at the Loveless Barn in
Nashville, TN, and filmed for broadcast nation-
wide on PBS. Pa’s Fiddle: The Music Of Ameri-
ca now comes to CD and DVD with the music of
Randy Travis, Rodney Atkins, Ronnie Milsap,
Committed, Natalie Grant, Ashton Shepherd

Cast of Pa's Fiddle: The Music Of America_

Emmy-winning director and producer Sunny
Lake has announced the launch of Songwriter, a

: ] ' reaIi_ty TV shovy for songwriters, with a prqmotipn-
American folk songs written by Laura Ingalls | z) video on Kickstarter. the crowdsourcing site.

With Songwriter, Lake would like to do for song-
writing what American Idol has done for singing.
Using Kickstarter, he seeks to raise a minimum of
$50,000. Funds raised will be used ta shoot a pilot
for Songwriter: Get Inside the Music at Berklee
College of Music. (Lake is a Berklee alumnus.)
While Berkiee students will be a major source of
talent, Lake also plans to hold auditions in New
York City, Nashville, TN and Los Angeles, CA.
In all, 24 songwriters will be chosen by a small
group that will include Lake, music celebrities and
a Berklee professor. Those who pledge funds will
receive special gifts ranging from a Songwriter
download for $15 to a special promotionat spot-
light and an all-access peass for four to meet the
cast and crew at a private backstage reception for
a pledge of $10,000. Complete details at http://
kickstarter.com/projects/137389948/songwriter-
get-inside-the-music-reality-tv.

Lifetime Television is looking for teen girls
who are singers, dancers, actors, musicians or
performers of any kind for a new TV series. Girls
age 15 and 16 in Southern California should send
their name, age, contact info, parents’ name, lo-
cation, photos and videos to casting@ gogoluck
ey.com.
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A TV production company is in search of the
next Latin Pop Superstar for a new TV project.
They are searching for men and women who sing
in both English and Spanish and who want help
on their pursuit of fame. If interested, email a brief
bio or resume along with a photo and telephone
number to latinpopcasting @ gmail.com.

Global music industry
partners the Music Busi-
ness Registry and Sym-
biotic Nation have joined
forces to present the
MUBUTV Insider Video
Series featuring interviews
with some of today's lead-
ing music industry profes-
sionals. MUBUTV is the
brainchild of Ritch Esra of the Music Business
Registry, singer, songwriter and entrepreneur
Eric Knight of Symbiotic Nation, a new en-
tertainment startup, and songwriter, session
player Doug Probst. The series is available on
MUBUTV’s official website as well as on their
YouTube channel (http://youtu.be/EsrT6DQYF
Ic). MUBUTV’s Insider Series will debut a new
episode every two weeks. Submit your video at
http://mubutv.com. Reach out to John Sanders at
media @mubutv.com or call 424-245-0416.

YOUR TRUSTED SOURCE

To coincide with the launch of its first lifestyle
network geared exclusively toward college stu-
dents (MCU, which stands for Music Choice
University), Music Choice is asking students to
show their school spirit by logging onto Viddy and
Instagram with a #MCUSpirit hashtag. On Viddy
(http://Viddy.com/MusicChoiceU) students will be
asked to upload a short-form video, with music
or without, featuring school spirit on their college
campus. On Instagram (http:/Instagram.com/Mu
sicChoiceU) students will be encouraged to up-
load photos showing their best school attire. Stu-
dents who tag @MusicChoiceU and #MCUSpirit
have a chance to be featured in the MCU School
Spirit Photo Album.

A new TV program based in Chicago and with
distribution through NBC Universal is looking for
Chicago-based street performers. Whatever the
talent, musical or otherwise, producers want you
on the show. Message your name, number and
photo to daytime6 @ deepdish.tv.




Trevar Morris

FILM TV ¢« THEATER —TOM KIDD prespak 1 @verizon.net

~ PROPS

After garnering serious accolades for compos-
ing four seasons of the acclaimed AMC drama
Breaking Bad, composer Dave Porter has sign-
ed on to score Smiley, the new psychological
horror/thriller feature film from director Michael
Gallagher. The film explores the new urban leg-
end of a serial killer named Smiley who can be
summoned through the Internet. Smiley marks
the feature directorial debut of Gallagher, the on-
line creator of Totally Sketch and one of the most
popular contributors to the YouTube Partners
Program. Porter's score to Breaking Bad has
just been released to retail. For further informa-
tion, contact Chandler Poling at White Bear PR,
818-605-2237 or chandler @ whitebearpr.com.

Now in production is No Mouse Music! (work-
ing title), the story of Chris Strachwitz and Ar-
hoolie Records. The feature-length documen-
tary by Chris Simon and Maureen Gosling
follows Strachwitz, an archaeologist of the deep
American music as well as a label owner, from
New Orleans to the Appalachians to chronicle his
search for the real roots of American music. The
film features indigenous artists including Clifton
Chenier, fiddler Michael Doucet, Flaco Jimenez
and the Pine Leaf Boys. For more information
about the production, visit http://maureengosling.
com/mouse/pages/about.html. These filmmakers
are currently soliciting funds to complete the film.

» Film and TV composers Trevor Morris and
| Robert Duncan have each received Emmy
| Award nominations for the Creative Arts Emmy
Awards to be announced Sept. 15th. Morris
earned another Emmy nomination for “Outstand-
ing Music Composition for a Se-
ries (Original Dramatic Score) for
The Borgias. Duncan, who was
nominated in 2009 for ABC's
Castle, was recognized this time
for “Outstanding Music Com-
position for a Miniseries, Movie
or a Special (Original Dramatic
Score)” for ABC’s Missing. For
more information, contact Jana
Davidoff-Morrison or Jordan Von
Netzer at CWB3PR, 323-574-
1050 or jana@cw3pr.com and
jordan@cw3pr.com.

Former Three Dog Night frontman Chuck
Negron recently guested on the Ask Dino Show,
hosted by record producer Dino Maddalone. The
music biz/entertainment talk show is available on
Time Warner Cable and all social media includ-
ing YouTube (http://youtu.be/pJGDPJ9ptZg). For
complete info, email dinom4 @ aol.com.

—» Jamaican-born pop/R&B artist KC Jockey’s

new single, “Toast to the Dads," has been chosen
by The Walt Disney Company for inclusion on its
new iPhone app, Tap Tap Revenge: Tour. The

Dave Porter

app is one of the most popular games availabie
to iPhone users. “Toast to the Dads” is available
at iTunes and Amazon.com through KC Jockey's
own record label, Sweet Sadie’s Records. For
more information, contact Michele Wilson-Morris
at The Entertainment Bank, 718-619-8554 or
sweetsadiesrecords @ gmail.com. Catch up with KC
Jockey at http-/kcjockey.com.

Anton Sanko has scored the Lionsgate hor-
ror/suspense film The Possession starring Jef-
frey Dean Morgan and Kyra Sedgwick, now in
theaters. Anton’s score ranges from a lone piano
playing a single note, to the full power of a 70
piece orchestra, to the composer's own custom
instrument called the Floor Slide, a four foot long
piece of mahogany strung with the bass strings
of a piano and played with a peanut butter jar.
Contact Jeff Sanderson at Chasen & Company,
310-274-4400 or jeff@chasenpr.com.

Congratulations to Nutty, whose first music
video, a reinterpretation of AC/DC’s “Back In
Biack” done in the band’s Jetsetter Jazz style
has already been featured in three different film
festivals. The video short, written and directed by
Clay Westervelt, and produced by Walt Disney
Company executives Diane Fredel-Weis and
Bob Weis along with Westervelt features Nutty
live on stage at the Hip Kitty Supper Club and
Lounge in Claremont, CA. The short depicts Nut-
ty lead singer Sonny Moon’s comeback with the
band. For more information visit http:/nuttyjazz.
com or email patti@prpgroup.net.

Spencer Kane

L Teen singer and songwriter Spencer Kane
has finalized terms for a recording and TV per-
formance contract with Bema Media, LLC and its
division iShine based in Nashville, TN. Launch-
ing his public music career in early 2011 with his
debut single, “Best Friends,” Kane has continued
to release new music through iTunes and Ama-
zon MP3 as well as over 30 other Web based
music stores. His YouTube videos have exceed-
ed 100,000 views and aided in his discovery by
iShine founder, Robert Beeson. Contact Patrick
Hess at iShine/Bema Media, 615-525-4010 of
Robert@bemamedia.com. Visit http://spencerka
nemusic.com.

MICRO-BIO: In a 20-year career that includes
extensive experience as an artist, producer and
performer, Tom Kidd has promotea, marketed
and developed Emmy- and Osczr-winning
composers. He is President of Pres Pak Public
Relations.

Nigel Honney-Bayes
Conceptual Artist & Composer

E-mail: nigel@honney-bayes.com
Web: htip://kroak.co.uk, hitp:/honney-bayes.com
Most Recent: Klaus Kroak

Q: What.do you call a composer without a big
Hollywood blockbuster? A: Very, very creative.

In just over twor years, UK-based Nigel Hon-
ney-Bayes has mace over 120 recordings, 12
albums {all availabte from the Honney-Bayes
Productions website) arid more than 100 works
of visual art to represent the music and graphies
to depict the adventures of Klaus Kroak, Super-
hero and Master of Musical Combat.

“The idea,” Honney-Bayes explains, “was to
combine the things in My life that | love, comic
characters, stories and, of course, music, but in
a way that was orginal, and in a way that would
provide an endless source of subject matenal
for my compositions.”

The premise for Klaus Kroak is rather com-
plex and has become even more so as t has
evolvec. In his I've show, Honney-Bayes will
challenje other musicians, who will take on the
roles of illustrated foes such as CatmanChin
and the BlueBeast, to a duel on stage. Off
stage, the project evalved the Kroak Army, a
composition technique that commands mastery
of such techniques as instrument choice, sen-
timent, musical directicns, genre and phrasing.

While Klaus Kroak is fantasy, the comic
keeps its relevance by having modern events
as its base. “Essentially, | take thirgs in the
real world, be it situations, people, government
policies, technology, food, whatever, and wrap
it up in an abstracted variation,” says Henney-
Bayes ‘The premise of Klaus Kroak is more
akin to the conceptual thinking of the modern
art world rather than commercial pop or rock
music.”

Its creator may not see Klaus Kroak as
commercial, but others certainly do. About
50 percent of the Kroak repertoire at music
licensing compamies and Honney-Bayes is
in regular discussions with film, music and
computer game music supervisors regarding
composition projects.
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<4 AEROSMITH HOSTS A CAMEQ SHOW AT THE BOWL: Aerosmith performed a sold-out show at the
historic Hollywood Bowl surrounded by friends and family. Many celebrities were on hand for their
triumphant return to Los Angeles including Johnny Depp, who joined the band onstage for the
group’s classic version of “Train Kept A Rollin’”; legendary comic book creator Stan Lee, who

_ introduced Aerosmith to the stage; Jim Carrey; Seth Green; and Tyler’s daughter Liv.

Duwin Kinix

A DEATH CAB FOR NEW JERSEY: Death Cab For Cutie passed through The
Wellmont Theatre in Montclair, NJ, on their current tour. Frontman Ben
Gibbard (pictured) took the stage, oozing with emotion as he opened with
an acoustic performance of “l Will Follow You Into The Dark.” The MC
cover boys (June 2011} will be touring Japan and Hawaii through the rest
of September.

P> UNITED WAY GETS PIE IN
THE FACE: Full Compass
Systems recently held a “Pie
in the Face” fundraiser for the §
United Way of Dane County,
WI. Nine employees took their
coworkers’ best shots and
smiled throughout. The event
raised over $650. This money,
in addition to the substantial
annual pledges of individual
employees, totaled over $15,000
in donations from the company.
For a video of the event, visit &

http://bit.ly/fcpie-in-face. §

Cot RTESY OF GEINNYSS Wori b R gRos

A 11-YEAR-OLD BREAKS MUSICIAN RECORD: Eleven-yeatr-
old Ethan Bortnick has received his official Cuinness
World Records certificate as the “Youngest Musician
to Headline a Solo Concert Tour” at 9 years 9 months 9
days old at The Gibson/Baldwin Showroom in New York
City on July 25, 2012, Pictured (I-r): Ethan Bortmick and
Guinness World Records Adjudicator, Freddie Hoff.

14

P

> WBR SUMMER SESSION
LIGHTS UP: Each summer
Warner Bros. Records
hosts a slew of day-time
personal invite mixers.
Dubbed “WBR Summer
Sessions” and preseated
on Friday afterngons on
their back patio, a recent
party featured LIGHTS—
an efectronic singer-
songwriter from Ontatio,
Canada. Other artists
who bave perfarmed this
summer include Deftones
and Wild Feathers.

"y Jom Dovisaie
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<4 OUTSIDE LANDS IGNITES
GOLDEN GATE: Shaking

San Francisco, CA, each i Tidbits From Our

summer, this year's
Outside Lands testival Tattered Past

was jam-packed with rock
& roll legends (such as
Metallica, pictured) and
up-and-comers alike. The
2012 festival featured Neil
Young, Beck, FUN., Norah
Jones, the Kills, the Foo
Fighters, Santigold, Jack
White and Stevie Wonder,
to name a few. For
additional photos, check
out the MC Photo Blog at
http://musicconnection.
com,. For a full wrap, visit
http://sfoutsidelands.com.

» DON FELDER WEARS THE PANTS IN COLORADO: Oid S Y > - 1982—'80s Sales Slump—(ls. 19)
Pants Songwriter Rocky Shaw, Publisher/Producer | . ! . R 3 This vintage issue of MC, at the
P pre-dawn of the CD age, explored
unc ! . the sales slump that was hitting
CO0. Shaw’s new album Freedom Stride is available on : the record industry. Label execs
CDbaby (http://cdbaby.com/cd/rockyshaw?). oX | cited the overall poor economy,
; e rather than "home taping,” as the
primary culprit. Elsewhere in this ‘
issue of Music Connection we |
profiled Jethro Tull frontman lan |
Anderson and classic songwrit-
ing team Barry Mann and Cyn-
thia Weil, who discussed their 20
| years of hits. The issue's club re- {
views section spotlighted Burning i
. Sensations, Levi Dexter and the
Tribe, Lawrence Juber, and the
<(FISHMAN AND ASTEROPE TEAM UP: Fishman and Asterope have  [RECWCNEIZelEH

announced a strategic alliance and global distribation agreement
establishing Fishman as the exclusive worldwide distributor
for Asterope instrument and XLR audio cables for the music in-
strument and pro audio markets. As a result of the agreement,
7| Asterope products will be available in retail outlets throughout
the US and in more than 70 countries worldwide. Pictured (I-r) at
i Summer NAMM: Dariush Rad, president of Asterope cables, and

. Larry Fishman, founder and president of Fishman.

Jen

» CURB GETS GRAMMY LOVE:
Curb Records founder and CEQ
Mike Curb spoke recently at
the Grammy Museum about his
career experiences. Pictured at
the event (I-r): JX Promotions’
Jon Konjoyan; Curb Records’
Carole Curb; Mike Curb; and
RAMP’s Steve Resnik.

1995—King Crimson—(Is. 8):
Robert Fripp's '90s version of
I Crimson presented an awesome
| arsenal of players, with drum- ‘

mer Bill Bruford, Tony Levin and
Adrien Belew on board. Said ||
Belew of the group, "We're not
a commercial band, but we're ||
certainly an adventurous one."

. This issue also profiled Razor &
Tie Records co-owner Cliff Chen-
Y £ field, who'd recently signed artist
/ <t GET [JACKSON] TO THE GREEK: Alan Jackson performed  JElEUETRECT AR INCI IS ERY
| at The Greek Theatre, in Los Angeles, CA recently. The bels," he said, "if it didn't happen
l| country superstar was greeted backstage by Nederlander for Graham in the first two weeks,
r | Concert employees prior to his high-energy show. Pic- | RUEYRIERUER Vo ReleNslia V[N (S
'1 A tured (1-r): Rena Wasserman, Nederlander Concerts, VP of not working this album as if Gra-
| Operations / Greek Theatre, L.A. General Manager; Alex ham is going to be Ace of Base."
" Hodges, Nederlander Concerts, CEO; Alan Jackson; Paola
) § . Palazzo, Nederlander Concerts, VP of Talent. !
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With their first release in five years and first
all-new collection of music in a decade,
anticipation is high for Matchbox Twenty—Rob
Thomas (lead vocals and piano), Paul Doucette
(rhythm guitar and backup vocals), Kyle Cook
(ead guitar and backup vocals) and Brian Yale
(bass)—to add to their platinum legacy.

To connect the dots and create the magic,
band members lived together in a house in the
countryside outside of Nashville, TN, where
they concentrated on turning a wealth of ideas
into a solid set of 12 songs. Later, after joining
forces with fongtime producer Matt Serletic at
his Emblem Studios in Calabasas, CA, Matchbox
Twenty devised a new project that is a true group
effort.

A solo artist and the writer of hit songs for other
performers, Rob Thomas is the most identifiable
member of Matchbox Twenty. In this exclusive
feature, he tells MC about maintaining a presence
as a group for 17 years, and how North signifies a
true collective experience for the veteran band.

Music Connection: For past Matchbox Twenty
projects, you have been the primary songwriter.
This time, we understand that the other members
of the band made significant contributions to
the songwriting. How did this variety of writers
evolve into what we hear on North?

Rob Thomas: It was a drawn-out process. Kyle
and Paul started everything in Nashville while |
was still on the road finishing my solo tour. As
soon as | got off we did retreats. We would go
to Paul's studio for a week, then a month later
we’'d go to Kyle's studio in Nashville and then a
month later to my studio in New York. We were
concerned about inspiration over craft. We'd
have words and melodies, and not finish these
songs, just work on the ideas. We did that in all
of these places and then came to Nashville last
summer with maybe 60 ideas that we had to
figure out what we wanted to turn into songs. We
narrowed it down to 20 songs and we started to
record.

MC: What was the Nashville experience like?
Some rustic cabin out of Deliverance?

Thomas: The house is in the middle of horse
country—a cabin with a studio connected to
it. And right up the hill is a nice studio that Tim
McGraw and other artists use when they're
making their albums. We've been apart for so
long, so we needed to get back together. Living
together brought back that camaraderie, pushed
it along, and made us all friends again—although
sometimes we still hate each other.

MC: Whatis your primary focus and contribution
as a songwriter?

Thomas: Percussive melodies. Thinking about
the lyrics and the melody and what the beat of
that is going to be, and where it's going to land.

MC: In configuring the co-writes, was it a diplo-
matic atmosphere?

Thomas: One of the advantages of playing with
guys for 20 years is that there are no punches
being pulled. So for me, who is coming out of
the solo thing, | might bring in a song I've been
working on and I'm excited, and | play it for the
guys, with that look of a kid at Christmas on my
face and they're like, ‘This sucks.” That's harsh.

MC: Your lead single, “She’s So Mean,” is a fun
opener.

Thomas: We have a history of taking ourselves
a little seriously, and that's a lot me, because |
wrote most of the songs. And that's what | would
write. When you're feeling introspective is when
you sit down at the piano or pick up the guitar and
start writing something.

MC: So is “She’s So Mean” a joint effort?

Thomas: It was all three of us; it was like a song-
writing exercise. We thought it might be a good
hip-hop song, with a single chord progression
running through it. When we were writing it, each
of us would take one section of the verse. I'd start
with a line. then go to Paul, and then to Kyle in
that weird language that songwriters write in,

CotRIFs) or Bioovivoauss By O WAt

was walking through the studio and they asked,
“Have you heard ‘Like Sugar’ yet?" Everyone kept
saying, “Just wait.”

MC: The sequence of songs opens with
“Parade.” It talks about the passing of time,
and the feeling of being afraid of missing out
on something important.

Thomas: The song is about life in general and all
of the experiences in it, and it equates to akid in a
small town who is watching a parade go by. And
that's the greatest time in your life; when it goes
away you want to go with it. And it talks about
life—you want to be out there for everything.

MC: Thereis aline in the song that says, “All the
streetlight secrets whispering for you to come
back out.”

“WE'RE FAR AWAY FROM BEING THE KIND OF ROCK
ALTERNATIVE BAND WE WERE WHEN WE STARTED. WE
ARE MAINSTREAM—WE MAKE MUSIC FOR PEOPLE TO
LISTEN TO, NO MATTER WHO THEY ARE”

when it's not even words yet. Then we went to the
chorus and that went on forever. Once we came
up with the concept of “She’s So Mean,” then it
was all of us sitting around a table trying to figure
out, “Now that we've got the line, what's the story
about? Let's not make it about us, let's make it
like an intervention that you're having with a friend
who is dating this bitch.”

MC: Speaking of hip-hop, “Like Sugar” has an
urban edge. How did that song develop?

Thomas: | wrote it on piano in the original version.
We gave it to Paul and he took it to the studio
and brought it back to us with this weird, Dr. Dre
kind of vibe. And then [producer] Matt [Serletic]
added some Depeche Mode keyboards to it, and
Kyle came in with all these guitars. It was this
vibrant track, and everyone who did something to
it did it alone. They all went into their own world.
I didn’t hear it forever and | came out to L.A. and

Thomas: | think all musicians understana that
idea; you know, as soon as you go back to your
hotel you'll get a call from someone who says.
“You don't know what you missed.”

MC: Beginning with “Parade” and concluding
with “Sleeping at the Wheel” certainly creates
a steep emotional arc. You've clearly created a
conceptual body of work within this album.

Thomas: That's a huge part of North. We're in our
late 30s and eariy 40s, so we grew up listening
to albums. We make records for the few people
who are still listening to all the songs from one to
12. There's a lot that goes into the song selection
process. We have a really quiet litle song called
“ Will" rignt in the middle of the sequence. We
had anothar song we didn't put on the record that
could have occupied the same spot, but we didn’t
have another place on the record to put it, or for
that journey to happen again.
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MC: Speaking of sequencing, how much time
did you spend on deciding the order of songs?

Thomas: With sequencing we go back and forth
for a month. On our last full album, More Than
You Think You Are, we started with a song called
“Feel” and we still kick ourselves, we hate the way
that record opened. We know sometimes these
things can haunt us.

MC: Matt Serletic has produced all of your
albums including North, but he wasn't originally
a part of the plans. What changed your minds?

Thomas: He came down to Nashville to listen to
some stuff, because he had things going on there.
After three bottles of wine at three in the morning
we were listening to his notes. Paul, who was
one of the band members who didn’t want Matt
to produce, said “Well, why don't you just do 1t?”

atc
Twenty

° Formed in Orlando, FL, Matchbox
Twenty has maintained the same lineup
with the exception of departed original
member Adam Gaynor (rhythm guitar
and vocals.) When he left, drummer
Paul Doucette moved from behind the
kit to rhythm guitar.

®The band was created from the ashes
of a previous group, Tabitha's Secret,
with Thomas, Yale and Doucette.

° Rob Thomas has written songs for
artists including Tom Petty, Willie
Nelson, Mick Jagger, Marc Anthony,
Pat Green, Taylor Hicks, Travis Tritt and
Doughtry.

I-r: Brian Yale, Paul Doucette, Rob Thomas, Kyle Cook

MC: What did Matt do differently this time out?

Thomas: Matt always has this kitchen sink appr-
oach to producing. Matt's our age. So when we
get back together, we're always evolving. The
only reason to change producers is if you're sick
of one sound. But we're always excited to see
where Matt's at. It's not like we're doing the same
record every time.

With Matt, if | listen to the first Matchbax record,
and all the Matchbox records and the solo records
and the stuff he did with Willie Nelson and the
stuff | did with Carlos Santana, all of those things
sound different. | knew going into this record
that if | could make four or five records with one
producer and none of them sound the same, then
why change that?

MC: The last song on North is “Sleeping at the
Wheel.” Like “Parade,” it could be about life,

hbox

Quick Facts

° Paul Doucette composed the score
for the Nickelodeon film Shredderman
Rules and wrote the song “Better Days”
for the film. He also won the 2005
Rhode Island Film Festival Award for
Best Score for the film Just Pray.

®Rob Thomas’ collaboraticn witk Carlos
Santana on “Smooth” was named

the No. 2 Most Popular Song Ever on
Billboard’s List of the 100 Most Popular
songs, behind “The Twist.”

° Rob Thomas, a strong advocate

for gay rights, wrote about why he
supports same sex marriage in a 2009
Huffington Post blog entitled, “The Big
Gay Chip on My Shoulder.”
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love, or certainly the existence of musicians
evolving separately within the context of a band.

Thomas: That's one | wrote. | think it's a band
favorite. There’s not much on the track that wasn't
on the floor the night we cut it—drums, bass
and guitar, everything we had on the first run
through. It has a sleepy, sweet quality. | like the
arrangement in that every verse is different, and it
never goes back to the same thing twice.

MC: One of the lines says, “Everything that's
perfect falls away.”

Thomas: “Sleeping at the Whee!” is kind of about
us as a band. Being at the point where we could
turn away from it, or to go with it, but whatever
happened had to be about us. There are certain
lines, “Our hands are full but our lives are not.”
It's a call to arms to take control of our careers
and our lives. And try to make the most out of this
record.

MC: You have a track titled “Radio.” Practically
speaking, how vital is radio airplay to the
success of this album?

Thomas: It's still a huge part of the business. For
a band like Fleet Foxes, the Internet works. For a
band like us, radio is key.

MC: We note that you will be a mentor of the
NBC television series The Voice. TV has proven
to be an excellent career choice for Adam
Levine and his band Maroon 5, and of course
Jennifer Lopez was reborn and rebranded on
American Idol. What'’s your view?

Thomas: Listen, | have a record to sell. So being
on one of the biggest shows in the country isn’t
going to be a bad thing for the record. | like that
show; | like the fact that it focuses on the voice
and that they don’t have any age restrictions on
it. It's not people who already had record deals,
and failed and get a second chance. And the four
judges are my peers. It's cool.

MC: When you began with Matchbox Twenty,
did you ever envision being on a network
television show?

Thomas: We came out in the R.E.M. phase of the
world with the idea that we don’t do that shit, you
know? We don’'t do commercial songs, or go on
TV. As you get older you realize that pop culture
changes. And you want to be a part of the pop
culture lexicon just as much as you want to be part
of the music lexicon in places that feel natural. )
just co-hosted Live! With Kelly, a television show
with Kelly Ripa. | thought why the hell not? It might
be something different. We're far away from being
the kind of rock alternative band we were when
we started. We are mainstream—we make music
for people to listen to, no matter who they are.

MC: What does the title North signify in terms of
the present and the future of the band?

Thomas: | think it came out of the idea that, when
we came together and we had all of these ideas
and we’d been separated for so long, we had to
figure out who we were as a band and who we
were as people. We had to make that all come
together, and what kind of record we want to
make, and what kind of career we wanted. North
is directional north. When you can't find your way,
you look for North and that helps you figure out
where you're going. So for us, it was about being
in the place where we knew who we were, where
we were going, and what we wanted to do. And
maybe very recently we didn’t know.

Contact
christina.kotsamanidis@
atlanticrecords.com




W AS .
e S

—

Dark Symphony the long awaited Debut CD Release from
Female Fronted Goth Rock Metal Band
The Critics have called Le Reverie a combination of Dream Theater and Evanescence.

u This 12 Song CD will take you on an amazing journey through the Symphonic
“La Naissance”, to the dark heavy progressive “Dark Symphony” to the tender ballad “Ghost of You” and
the haunting tribute to Edgar Allan Poe himself “Raven”.
The CD will also include the Free DVD of the Gothic Video Single from the band.

Available at www.lereverie.com




POWER NETWORKING AT
MUSIC CONFERENCES

By Glenn Litwak

hether you are an aspiring recording artist, music producer,
artist manager or music industry executive, music conferences
can provide cutting-edge information to guide your career.
Much more important, however, are the networking opportunities
that a conference can offer. Make just one key contact at a
conference and it could mean all the difference to your future.
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FIND THE RIGHT CONFERENCES

The first step for effective networking is to
find the best conferences for you to attend.
Most music conferences today cover more than
one genre of music but may have an emphasis
on rock or urban or country, etc. Thoroughly
research this aspect before attending.

The geographic location of the conference is
another consideration. Local conferences
where you do not have to fly or
stay in a hotel are obvi-
ously more economical.
You can do a Google
search, for instance,
for “music confer-
ences 2012" to
locate potential
conferences.

By carefully
researching,
you can find
outifitisa
new or estab-
lished confer-
ence. Be
aware that if
it is being held
by an unknown
entity it may not
be well attended.
| have seen some
conferences cancelled
due to lack of ticket sales.
Your best bet is to not fully
believe all the hype you may
find on a conference’s site; try to get first-hand
information from others who have attended
the conference or who have something to say
about the organization that's presenting it.

Be careful about spending a lot of money on
a conference that's far from your home. Some-
times a smaller local conference provides a
more relaxed atmosphere and is therefore easi-
er for networking. Well-established conferences
such as South by Southwest, The ASCAP “|
Create Music” Expo, and the Billboard confer-
ences offer a lot but are more expensive.

Be sure to go on the conference website and
check to see how many speakers and panels
interest you and are truly pertinent to your

L

Put [your
music] on a
thumb drivé
attached to
a lanyard,
making it
easier for
people to
carry and
transport.

WHAT TO DO BEFORE
THE CONFERENCE

Networking begins
well before the confer-
ence. In order to
maximize your results,
you must carefully

It is not how many people attend
the conference, but what YOU
accomplish there.

prepare by determin-
ing who you want to meet there and what panels

= and parties you want to attend. You

B should be diligent in researching

= the people you want to meet.
This entails exploring their
8 background, education and

B experience. Maybe you
can find something you
have in common. When

you meet the person
they may be flattered
by how much you
know about them.

It is good practice
to email the people
you would like to
meet ahead of time

totry and setup a
meeting during the

conference. Let people
know that you will be
there and post it on your
social networking sites. Make
sure you prepare a detailed
schedule of exactly what panels
you wili be attending and the times. In
addition, find out if there are people you know
who will be attending. it will be good to have
some company and you may be able to help one
another network.

This sounds simplistic, but make sure you
bring the items you will need for the conference.
Have plenty of business cards, pens, and any
other materials you would like to hand out.

If you have a laptop or tablet it is wise to bring
it so that you can check the event's website and
do research while there.

Bring appropriate clothing, including both
leisure and business attire. Of course, if you are
in a band, no one would expect you to wear a
suit to the conference. Common sense dictates
what to wear.

INFORMAL NETWORKING

Never waste an opportunity.

As soon as you step out of your home to
attend a music conference you can begin
networking. Be prepared for every opportunity.
Perhaps you are at the airport at the gate and
you notice others who may be going to the
same confab as you. Go up to them and intro-
duce yourself.

Take the same approach when you are on
the plane. You may be abie to meet someone
sitting next to or near you who is also attending.
Or perhaps you might meet another attendee or
speaker waiting to board the plane or even wait-
ing in line for the restroom.

When you arrive at the hotel and are waiting
to check in, there may be others attending the
conference waiting to check in, affording you
yet another chance to network. It is usually a
good idea to stay at the hotel where the confer-
ence is located, for convenience and the infor-
mal networking opportunities. When you stay
at the hotel, you are up and down the elevators
with other attendees and speakers. | have met
great contacts in the elevator, at breakfast, in
the lobby, at the hotel gym, in the hallways and
at the pool.

| find the gym to be a great place to meet
conference goers because often there are few
people there and it can be a nice informal atmo-
sphere to connect with someone.

AT THE CONFERENCE

When you get to the location, do not be
discouraged if it is poorly attended. Rather,
look at it as an opportunity—make the best of
the situation.  have made excellent contacts
at poorly attended events. It is not how many
people attend the conference, but what YOU
accomplish there.
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Itis always wise to be courteous and friendly
toward the people working at the event as they
can provide you with valuable information.

Make sure you keep track of all the business
cards and other materials you receive. | like to ask
for people’s cell phone number if it is not on their
business card so that | may call them while still at
the confab, if appropriate.

When | meet an attendee with whom | want
to keep in touch, | ask them to please let me
know when they will be in Los Angeles so we can
meet again. Make sure you get as much contact
information as possible because phone numbers
change, as do jobs.

Very often when | am at a music industry
summit, aspiring artists give me CDs, and if it
is an out-of-town conference it is hard to carry
them all home. A clever

Everybody has probably met someone at an
event who will not stop talking. Do not let any-
one take up all of your time. Find a polite way to
end the conversation and move on.

i you are alone at the conference, it is usu-
ally a good idea to make a friend there, whether
or not you believe they are a good contact for
you. You will enjoy the conference more, you
will have someone to eat and hang out with,
and chances are you will end up meeting more
people if you have a “wingman.”

You must get out as much as possible.
Explore restaurants close to the hotel where at-
tendees will be congregating. If the conference
provides breakfasts or luncheons, make a point
to attend. You are not going to meet anyone
sitting by yourself in your hotet room!

ATTENDING PANELS AND WORKSHOPS

Though you have already decided which
panels interest you, don't be afraid to move
from panel to panel depending on your instincts.
Be open to changing your schedule depending
on what seems promising. When you get to a
panel try to arrive as early as possible. You may
be able to find a seat next to someone who you
think you may want to talk to. Before the panel
begins is a time to work the room and meet
people, since everyone is waiting for the panel
to start.

Some conference attendees like to rush up
at the conclusion of a panel to try and converse
with the panelists. But this is usually not the
most opportune time to meet these speakers

because of the crowd of people

way to distribute your
music and photos, etc.,
is to put them on a
thumb drive attached
to a lanyard, making
it easier for people to
transport.

Do not be shy. The
vast majority of people
that you meet will be

For convenience and the
informal networking opportunities stay
at the hotel where the conference

is located.

who have the same idea. Some
high-profile panelists may even
leave immediately after the panel
ends without speaking to anyone.
However, you can still try to connect
with the speaker, though you may
not have much time. If this is your
plan, sit in the front so you can get
to the speaker quickly at the end of
the panel discussion. It may be an

cordial. Try to establish
something in com-
mon with the person you are meeting, such as
mutual friends or being fans of the same band.
This will help establish some rapport. Smile and
be polite. Let them know that you are someone
they should meet.

Networking is not just about approaching
people; it is what you say and do after you meet
them. And remember, don’t make it all about
you—show that you're interested in their career
objectives.

HOW TO BE AN EXHIBITOR, VOLUNTEER, OR
SPEAKER AT THE CONFERENCE

If you have a product or service to sell you
could consider being an exhibitor, although this
may be cost prohibitive.

Many conferences charge between $100-
$500, or more, for a pass. If that is not within
your budget, you could consider volunteering
your time at the event. This is a great way to
network and meet tons of people. Usually the
organization’s website will have information on
volunteering.

If you have experiise in the music business,
consider offering yourself as a speaker on a
panel or as a moderator. This affords you great
exposure 1o everyornie at the event and instant
credibility. Most conferences’ websites have a
place to apply as a speaker.
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opportunity to give them your card.

Keep in mind that most speakers
are not necessarily at the conference to search
for new talent, but may be there simply to share
their knowledge, learn from others and possibly
network themselves. For instance, if you give
your flagh drive or CD to a music attorney you
meet at the conference, that attorney may not
even listen to it if he or she does not “shop”
aspiring artists. It is better to try to establish a
rapport with someone and explain who you are
before you give them your music. if you are an
aspiring artist with a manager, it would be ideal
if you could both attend the event.

Remember that your networking is not just
with the people who are speaking on the panel.
The person next to you could be someone you
could collaborate with, or who could produce
your music, or introduce you to a manager. Or
they may simply become a friend. So do not
limit your networking to the panelists. Here's a
great tip: Asking a smart pertinent question at a
panel gives you an opportunity to let the entire
room know who you are.

SHOWCASING

If you are an artist or band you should con-
sider showcasing at conferences that feature
live performances. Make sure to apply early and
follow up with emails to see what the status is.
Also find out if there is any charge for showcas-
ing and whether they provide benefits to the
performers.

For instance, | was at music conference




recently where the performers

l i \ w 0 rki n g—' \gho showcased were givené
3 ooth in the exhibition hall. Go-
the Roo

ing to the showcases is a great
opportunity to meet potential

/” W)rking a room” is a variant of the art contacts before, during, and

of mingling, of blending info cny given after the performance, and also
space containing groups of socializing people provides a place to reconnect
and becoming part of the action. Maf ‘ng ‘he with attendees you met earlier.

transition from foreground to background, from .
intruder to “one of us,” 's no easy mater, and : -
requires considerable Fnesse, especially in music I NTINNLE

circles. Here are some fime-fested tips %Jm au- R . )
thor, MC Song Biz columnist and expert music-biz Music confabs will typically

mingler Dan Kimpel: have an area for exhibitors,
who are providers of products
* Give yourself time when you first ener the and services to the industry.
room. It's fine to wait ¢ while before striking up This is another great place for s BPTE MBER N As HV!LLE

a conversation. W ar= somet mes 5o focused or  JRSURCIENIMLE LS Clel ISy

R R T R Rt e Bl contacts. And take note that l z'l 5, zn l z TB NN ESSBE

often what people are most af-aid of is sticking the exhibition booth area is

e el A e e T b e Ml usually a good place to find free

e e e e LR e WY snacks, pens and other confer-

cess the dynamic of th room. Enjoy te crt, the ence goodies.

buzz of conversation. Take away the pressure by

imaging that no one can see you.
AT THE PARTIES

Most conferences have various social events AFTER THE CONFERENCE
including opening-night and closing-night par- When the conference ends it does not mean
ties. Some have parties at nightclubs, and are that your networking should end. | have
little more than a typical club night shared a taxi from the hotel to the
so they may not be ideal for airport and have made excellent
networ'klng: Others have contacts. When you get
cocktail “mixers” where y > - home, input all the data
you have_ a great g = o from the business cards
opportunity to meet = and other information.
people. Get to the Then send follow-up
party early be- emails to those you
cause there is no have met saying.
benefit to being “Nice to have met
fashionably late. you. Let's keep
Sometimes if in touch.”
you get therg You can post
early, when it on your social
isn’t too crowd- networking sites
- ed, it is easier what you did at
Networking Strategi€s & e prepare to move on. Find- to meet people. the conference
ST e e e S et Most conter- and pictures that
talk fo is the only goal of ence websites you took as well.
most cowd-phobic peopre. have pictures and Consider sending
You will be perce ved as bios of the speak- new friend requests
needy if you cling fo the first I Since you have from your Facebook
person who says nello. already researched and/or LinkedIn pages,
and targeted people you etc. In your follow-up
would like to meet, you email afterward, make cer-
may notice some of them in tain to remird the person of who
the room. you are and what you do. Perhaps
What you say when you meet some- in the future you will both be attending another
one at the party depends on the circumstances  music conference where you could
and your personal style. Of course have your meet again.
business cards ready and a warm smile. Care-
fully limit your alcohol intake. Stay focused.
Hold your drink in your left hand so that your
right hand is available to shake hands and is
not wet from holding your drink. Again the best
networking opportunity at the mixer may be
waiting for the restroom or waiting in line to get
into the event. If you have someone with you at
the conference (husband, wife or friend, etc.).
they might also make good connections for you
to meet.

e As stated elsewliere n this article, be very
conscious of your reacrion to alcohol. For some,
a drink or two can be very helpful in assuaging
anxiety, but nothing ccn be more detrimental to
creating @ good impression than being under the
influence of deman liquor. A wine spritzer—wine
diluted with soda watsr—mav be a good compro-
mise. Pace yourself.

* A great method in working a room is to seek
out peofple who cre sqanding alone. Infroduce
yourself; find out why they are attending the
event, and then cffer to introduce them fo some-
one they might want -0 meet. Remember: if you
walk into @ room ana you're only there to take,
people: pick up on that.
i Butif you're a person who
gives, it's easy for others to
give to you in retun.

Fanie

New Music Business

By Dan Kimpet

e Follow the  Ofive rule
for meeting and greeting. If
you make eye cotact with
someone witkin 10 feet
of yo, you must acknowl-
edge them with a nod or a smile. At five feet,
you should say something—"Hello,” or “Good
evening.” Don't pretznd you don't see them.

o | learned this lessen the hard way: if five
Feople are in conve-sation, feel free to join them;
our, sure, walk right up; th-ee, no problem. But

beware: if two peosle are =ngrossed in conversa-
tion, unless you kncw them very well, it is never

permissible to intrude. Odas are, they're discuss-
ing something private (maybe even youl)

* Have you ever been in conversction with
someone who seems to find whatever is over your
shoulder more interasting than you? Being a good
listener is the most important part of b2ing a great
conversational st. Don't let your eyes wander. If
the person you're soeaking with aoes this, follow
his stare with a wry, comment, ‘| wanted to see
what was so fascinating.”
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New Music with Dr. John, Fountains of $ =
Wayne, Jamie Cullum and Jane Lyncl#

roll mockumentary This is Spinal Tap. He’s also the dude who does

a million veoices on The Simpsons. He was in A Mighty Wind, which
spoofed the folk scene, as well as the Motion Picture Academy-tweaking
For Your Consideration.

You know who Harry Shearer is. He's the guy from the classic rock &

What you probably dont know is that he's a three-time Grammy
nominee; once for his album Songs Pointed and Pointless, a second for
Songs of the Bushmen and a third for the Tap comeback disc Back from
the Dead. It may surprise you to learn that he's also been a columnist,
a novelist, a director and a documentary filmmaker. Shearer evidently
doesn't like spending too much time in one place, a notion supported
by the variety of sounds on his sixth and latest solo album, Can't Take
a Hint, released Aug. 27th. “That's a product of all the music | listen to,”
explains Shearer, “or happen to hear, sitting in my head until a particular
idea—in the form of a phrase or a person—strikes me as songworthy. At
that point, | just search mentally for the style that best suits that person
or subject matter. Or { just make a blind stab at something that might be
fun. Either is good.”

Boasting a panoply of feature performers like Dr. John, Fountains of
Wayne, Jeff “Skunk” Baxter, Jamie Cullum and Jane Lynch, the newest
voyage through Shearer's kaleidoscopic imagination bounces from a
cappella doo wop to alt-rock to
loungey jazz and nearly everything
between. Of all the guests who were
asked to appear, only one declined
due to his label's refusal to issue a
release. The songs, which cleverly
lampoon a host of hot button topics
like the Alaskan bridge to nowhere
(“Bridge to Nowhere™, airport se-
curity pat downs (“Touch My Junk”),
pedophile priests (“Deaf Boys”) and
most hysterically Joe the Plumber (‘Joe the Plumber”), appeared first on
Shearer’s radio program, Le Show, which he's been broadcasting since
1983.

Music runs in Shearer’s blood. “| started taking piano lessons when |
was four years old.” reveals the New Orleans resident, “continued until
| entered college and | took a year of harmony and composition in high
schoal. And my dad trained to be an opera singer. So | had music in my
life even before comedy.” His musical education continues to this day,
taking bowing lessons and employing vocal exercises imparted by his
wife, singer Judith Owen.
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“I know a lot of artists I'd like

to have make records for us.”

By Andy Kaufmann

arer SN

Owen. who appears on the tracks “Your Thing” and “Bridge to No-
where,” ca-founded Courgette Records with Shearer. “We started Cour-
gette mainly because we were fed up with record companies saying to
Judith: ‘We know you're great, we just don't know what to do with you.”
First distributed through ADA, they switched to The Orchard this year. He
describes the label as “brutally independent.” For the time being, they're
committed to releasing just their own material. “I know a lot of artists I'd
like to have make records for us,” says the actor, “but my feeling has
always been that we should make all the mistakes on our own records
and learn how to do it right before taking responsibility for other people.”

Shearer’s recording philosophy is simple. “Make the best track possible
for each song, with the most appropriate guest artist.” Most of Hint was
recorded in Los Angeles, with the remains assembled in London and the
Crescent City. Produced by CJ Vanston, Jeffrey Foskett, John Fischbach
and David Torkanowsky, the album took nearly a year and a half to record
and mix because of the difficulty inherent in arranging the many guests’
schedules.

The objectively political funnyman doesn't see his humor as particularly
barbed. “l don't really express ‘my politics’; | don't endorse candidates. |
don't even endarse sides at this point in time,” he insists. “The left can be
as stupid and corrupt as the right, especially when they've been in power
for decades. | try to
make my humorous
critiques of whoever's
in power as informed
as possible, just in
case people might be
listening.”

In the end, music
for Shearer is a labor
of love. “It's always
felt great to play music, especially as | got marginally competent at it,”
divulges the 68-year-old. “A few years ago, | looked back and realized
I'd spent the first eight months of the year on music projects and had an
ah-ha moment—that’s why I'm so happy. Songwriting lets you say things
with a brevity that comedy doesn't and, if you have a nice melody and
some pleasing chords, maybe somebody hears the point of the song."

Contact Cary Baker / Conqueroo,
cary@conqueroo.com
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By Albert Vega

An Untapped Promotional Resource For Artists?

ith the popularity of social networking services such as Facebook
Wand Twitter skyrocketing within the last decade, another online

phenomenon has gained immense popularity right alongside—
social gaming. For the uninitiated, “social gaming” refers to games played
through social networks, allowing users to play with, or against, friends
they are connected with on a platform (such as Facebook) or outside
of a network and on a mobile device. Some of the most popular games
include FarmVille, CityVille and more recently, Words With Friends. The
amount of social gamers, worldwide, is estimated to run in the hundreds
of millions.

With a community of that size, countless business entities have tapped
into the social gaming trend for promotion and marketing. Anybody who
has played a social game is familiar with banner or video advertisements
pushing a specific product. Many times, these ads are for large Fortune
500 brands, and one of
the leading online ad
agencies helping these
organizations market
themselves to gamers
is New York-based,
GLO Gaming. Started
in January 2011, GLO
Gaming has been highly
successful in  helping
clients establish an ad
presence in the social
gaming world. And now,
in addition to working with large companies, GLO is turning its attention
to the music industry; in effect, asking, “If it works for businesses, why
not musicians?”

Founder and CEO of GLO Gaming, Lindsey Port, says, “A band is
essentially a brand. They're trying to break away from the clutter and

™

“[Bands are] trying to break away from

the clutter and get noticed. We’ve created a
platform to reach [their] demographic by age
and get them opting into a band’s videos.”

—Lindsey Port, GLO Gaming

get noticed. So we've created a platform to reach, or target, a band’s
demographic by age and get them opting into a band’s videos.”

Port cites that 60 percent of users are listening to music while they
are gaming. Playing on their mobile devices or computers, they usually
have some sort of music program open, so as Port sees it, it is a great
way to engage a new audience that could be listening and downloading
right on the spot.

Using a band's fong-form video {any video over 30 seconds), GLO
Gaming’s initial model presents gamers with the opportunity to watch
said video. Users are then rewarded with in-game virtual currency for
watching the video to completion. They also have the option to download
the song, with sharing functionalities making it easy for users to connect
to, or promote, the band on other networks such as Twitter and Facebook.
And as Port points out, “It's all that word-of-mouth recommendation and
sharing that, many times,
is even more valuable than
the original [video]."

As its first music cam-
paign, GLO Gaming began
working with Boston hip-
hop act, the Dean’s List.
Since the group was
headed to SXSW to per-
form, Port thought them
a perfect candidate to
partner with. Using the
trio’'s video for “Burn It
All” off of its latest release, Generation X (aveNUE Music Partnerships),
GLO inserted the video in games across Facebook, presenting target
demographic users (21-34 year-old males) with the “challenge” to watch
it in full and answer a two-question poll at the end. The campaign proved
successful in increasing the group’s downloads and video views.

Founder of New Universal Entertainment Agency and the Dean’s
List's talent agent, Jesse Kirshbaum, relates, “We're always looking for
innovative ways to get the Dean’s List’'s music and message out. And
when we saw the rate of people that watched the video, off a minimal buy,
it really showed that the community on these regular gaming sites was
very engaged with the video and that was very impressive.”

Kelly Downey of Shamin Abas PR says, “What we were really
impressed with was the number of people who, on their own, decided
to download the song. This meant they were interested in continuing
listening to the song over and over again.”

Port adds, “It increased [the Dean's List] fan base, their Twitter
followers and got a pretty significant amount of people sharing the video
with friends; which then got re-shared and re-tweeted, which created
further buzz for the band.”

She also emphasizes GLO's service is priced on a cost-per-completed-
view basis, meaning the band only paid when the user watched its video
to completion.

“Right now, it's really difficult for artists to compete in the media arena
against some of these music labels when they have more maney to
spend,” says Port. “This is a way to effectively distribute your songs and
make sure every dollar you spend is actually going to somebody listening
to your music.”

With the Dean'’s List thinking about working with GLO again, Kirshbaum
concurs online gaming is an untapped promotional resource for artists.
“It's explosive rignt now and it's only going up. { would highly recommend
artists look at that space and figure out ways to get involved.”

Contact Shelly Downey, Shamin Abas PR, kellyd@shaminabaspr.com.
Any artist interested in working with GLO Gaming is encouraged to
contact them via http://glogaming.com

September 2012 [[{[{ www.musicconnection.com 45




In order to be considered for review in the CD Reviews section, you must have a record deal with a major label or an independent label with an established
distributor. If you do not, please see our New Music Critiques section.

lan Hunter
When Fm President
Slimstyle
Producer: The Prongs
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Maio Sharp
Change the Ending
Blix Street/Crooked Crown Records
Producer: Maia Sharp
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Deanna Bogart
Pianoland
Blind Pig Records
Producer: Deanna Bogart
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Circa Survive

Violent Waves

Self Released
Producers: Circa Survive
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Just when you'd think a rock legend
should retire, they don't. It isn't always
a good move, but in the case of lan
Hunter, he keeps coming back with
great songs, great vocals and great
recordings. Although an ex-pat, he ad-
dresses US politics eloquently and with
his trademark approach to rhythm and
rock, it keeps the listener, or dancer,
hanging on. This is his best solo re-
lease in several years, and he does
keep it rocking with “What For” and
“Wild Bunch,” while his emotional side
is evident on “Fatally Flawed” Some
dudes can still keep it going after de-
cades in the game, and lan Hunter is
one of them. The title track is a great
rocker, and the entire release is a joy.
—Fuchsia Black

As a songwriter of the first order, Maia
Sharp has penned songs for an illustri-
ous roster of artists from Bonnie Raitt
to Dixie Chicks. With her latest release,
Sharp expands on her variegated mu-
sical palette. The introspective “Sober”
finds her “...nursing and cursing my
clarity hangover” while the joyous “I
See Cecelia,” embellished by bluesy
horns, is a charming showcase for
Sharp’s conversational lyrics and keen
melodic instincts. “Buy My Love,” is de-
livered in a conventional narrative and
an instrumental remix with Sharp on
sax, a stylistic about face that may indi-
cate fascinating future directions. Self-
producing in her home studio, Sharp
continues to raise the bar for smart,
evolved song craft. —Dan Kimpel

On this, her third disc for Blind Pig, Bog-
art continues her journey into the blues
via a vintage boogie-based theme with
a jazzy feel. She sings in a smoky and
relaxed style, not unlike Carole King
or Laura Nyro, on ballads such as
“Couldn’t Love You More” or “Where the
Well Never Runs Dry.” But she also lays
down some mean scat-singing and
playful chord comping on the spirited
“In the Rain.” There is a natural and
organic approach to the way she ad-
dresses the ivories that is sophisticated
but down home and accessible at the
same time. This is most evident with
her engaging and soulful take on “Over
the Rainbow” and her sassy and swing-
ing cover of Willie Dixon's “| Love the
Life | Live." —Eric A. Harabadian

“You get what you pay for and we can't
sell our goddamned souls anymore,’
this record’s first hook, speaks volumes
on Circa's view on “the system” and
their newest release. Kicking all labels
to the curb, they decided to self-release
this 11-track gem for $5. So that's gravy,
but with no label or producers (except
the band), does the music stand its
ground? Yup. Check “Sharp Practice,” it
picks up directly where Blue Sky Noise
left off—minus over-production. Fans
will likely contest that the songwriting is
traveling further from their debut Jutur-
na, but isn't it human nature to evolve?
Violent Waves has all the ingredients
for your Circa craving: spacey guitars,
clever drums and the sweet, sweet An-
thony Green. —Andy Mesecher
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Chuck Leavell
Back To The Woods
Evergreen Arts
Producer: Various
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Nirvana
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Global Recording Artists
Producers: Various
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Sublime Currency marks the third release
for Tommy Walter's solo project. As a co-
founder of underground favorite the eels,
Walter created Abandoned Pools in 2001.
Between releasing Pools records, he also
worked on songwriting and producing for
artists like Sara Bareilles and Better Than
Ezra. In his formidable return, Walter
takes away the heavier rock subtleties
once apparent in the Abandoned Pools
thumbprint, and replaces it with mellow
songwriting focused on story and vocal
melody (noted exception: “9 Billion”).
“Hype Is The Enemy” and “Marigolds”
both provide an energy longed for by the
Walter faithful, while the duet with singer-
songwriter Paris Carney in “From Long
Sleep” showcases the growth in writing by
this SoCal native. — Andy Mesecher

This is the debut recording by singer-
songwriter / multi-instrumentalist Jay
Shepard. But the South Carolina native
is hardly a newbie to the music biz. He's
provided live support for Derek Trucks,
Bernie Worrell and Natasha Beding-
field and brings that experience to the
fore on tracks like “Come Back Home"
and “Love on Lend.” His synth prowess
is also evident on “Truth” and “All You
Got.” He even goes into greater depth
on ballads “The City” and “So It Goes.”
Shepard handles the entire vocal, gui-
tar, bass and keyboard duties, with
co-producer Matty Amendola covering
live and programmed drums. While this
release has commercial appeal, there
is an endearing personal and eclectic
feel as well. = —Eric A. Harabadian

First-call session keyboardist and Allman
Brothers/Rolling Stone alumnus Chuck
Leavell takes us back to the roots of
blues piano. Back To The Woods is an
homage to the nearly forgotten masters
of the 88s Otis Spann, Skip James, and
Memphis Slim to name a few. It's a project
close to Leavell's heart as he shares the
love, interprets the music, and gets help
from special guests Keith Richards, John
Mayer, and Col. Bruce Hampton. Leavell
feels every note, particularly on “Wish
Me Well,” while John Mayer and Keith
Richards add some gut-bucket blues
guitar to “Boots and Shoes.” Candi Staton
sings on Leola Manning’s “The Blues Is
All Wrong"” and it really hits you where you

—Oscar Jordan

Long before there was that famous trio
from Seattle there was a British group
in the late '60s who first laid claim to the
name. The English duo Nirvana were
comprised of singer-songwriter/instru-
mentalists Campbell-Lyons and Spyro-
poulos. Although, historically, they nev-
er really cracked the US charts they did
have a modicum of success in Europe
with their mix of chamber pop, folk,
psychedelic rock and lyrical ballads.
This is a compilation of previously re-
leased singles and album tracks culled
from a catalog of well-crafted songs
and meticulous harmonies. Combine
the likes of Peter and Gordon with the
Moody Blues and the Zombies for a
sound that bears a timeless quality.
—Eric A. Harabadian
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Music Connection’s executive committee rates recorded music on a scale of 1 to 10. Number 1 represents the lowest possible score, 10 represents the highest possible score.
A final score of 5 denotes an average, competent artist. For more information, see Submission Guidelines on next the page.

Joe Hash

Contact: joe@joehashmusic.com
Web: joehashmusic.com

Seeking: Film/TV, Major-Artist Cuts
Style: Country

Username: joe hash

ashville’s Joe Hash is a clever
wordsmith and terrifically agile
vocalist who affects a tone and texture
suited to the tune. On the catchy as
a cold "The H Word,"” Hash lays on
Production.....................} © the hick accent to drive home the

Lyrics........oooveniininl song's *h-i-I-1-b-i-I-I-y" theme. His "Dy-

. o namite Shack" is a vivid look back at
Music...............ool family dysfunction, teen pregnancy
Vocals....................... O and the explosive edifice of the title.
Musictanship.................. © Hash's songs are compelling and his

arrangements, including unique fiddle

" work, exhibit subtly effective touches.

S[GEE B '-: Question: Could these recordings be
= . too good to entice major-artists?

Ellis Ashbrook

Contact: olivia@iampragency.com
Web: ellisashbrook.com

Seeking: Label

Style: Psych Rock

‘ Username: ellisashbrook

ercurial NY-based band are
steeped in deep-track classic-
! rock influences. Call it cosmic-hippie-
psych-prog onthe tunes "Unbreakable*
and (with a whiff of Jefferson Airplane)
"Climax," both sung by Natalie Lowe
whose lofty delivery fits the lyrics' swirl
0 of existential epiphanies. Radically dif-
Music................ooeennlll ferent, however, is the song "Cat," a
Vocals.................ooennn chunky, percussive, uber-funky weed-
@ rocker, sung by John Barber. Though
they can seem like two distinct bands
in need of consistency, EA's schizo-
sonics could be right on target to hit
the next wave of progressive music.

Apollo 440

Contact: chris@okgoodrecords.com,
201-880-6684

Web: apollod440.com

Seeking: Reviews

Style: Electronic/Rock
Username: OK! GOOD RECORDS

his project returns anew after a
hiatus since its placements in
video and film (Gone In 60 Seconds),
proving worthy of an EDC slot. "Stay
Frosty" is a propulsive, kinetic, cin-
ematic blast perfect for a high-speed
car chase, and could stand alone,
too. "The Future's What It Used to Be"
deploys dual vocals and heavy guitar
Vocals.... ...........ooovnn © work over industrial prog like a heavy
Musicianship................../ © [nnerpartysystem, suggesting an ex-
plosive live show. "Smoke & Mirrors"

has stabbing synths, swirling squalls

SEGEL D and 4/4 dance beats that prove it's
time for this act to stage a comeback.

Daniel Robinson

Contact: LaFamos PR, tiffany@Ilafamos.com
Web: music.lafamos.com/danielrobinson

Seeking: Film/TV, Radio, Booking, Mgmt

Style: Electro Pop

Username: danielrobinson

killful artist Robinson employs pop,
dubstep and impressive electronic
touches into songs graced by his ap-
pealing, pop-centric vocals. "Deep
River" makes good use of acoustic

Production...................../ elements and tons of electronica with
Lyrics........ooooeviiii © spooky undertones. "History Maker"
Musi 0 deals out interesting electro-trickery

USIC. ... in a tune that could grace a Disney
Vocals................ooonun e movie's end-title. "Heroes In The
Musicianship.................. © Sky" is where he puts it all together,

a memorable pop hook that goes

. airborne and on a gust of optimistic
SEGEE pu 8-bit videogame tones. Robinson's a
talented new-millenium popmeister.

Fools For Rowan

S Contact: LaFamos PR, Amanda@lafamos.com
Web: foolsforrowan.com
Seeking: Booking, Label, Licensing
Style: Alternative Rock
Username: fools for rowan

ed by strong frontwoman Erin Mul-
lins, this pop-rock quintet's "Killed A
Man Today" delivers a catchy tune with
its great line, "killed a man today, and
it kills me." The crafty "Refuge" sprints

Production.....................} O to its chorus with Kelly Clarkson-ish
LYFiCS....ovvveeeeeeeee © vocals over Muse-like arena-rock gui-
Music 0o tar. Power ballad "Crave" features rim

"""""""""""""""" paradiddles and evocative, romantic
Vocals.......................... 9 |yrics that really stick. FFR's sound is
Musicianship..................] @ remarkable for the presence of genre

influences (such as pop-country and
even R&B/urban) that could make the
band a successful radio crossover. We
advise a more focused image.

Cardo

| Contact: Barry Solomon/BIS Mgmt,

| 310-300-2910, bsplease@earthlink.net

| Web: cardoandfriends.com

Seeking: Film/TV, Booking/Touring, Label
| Style: Alt-Country/Americana/S-Songwriter
Username: cardo

crack backup cast that includes

Grammy winning producer Dav-
id Kershenbaum allows Cardo's res-
onant, road-worn and disarmingly
unaffected voice to take center stage.
© "Restess Spirit" perhaps stands as
this artist's autobiography, his life's

Lyrics.......coooiiiiiil : .

i 7} philosophy set to a warm, organic
Music.....................LL tapestry highlighted by fiddle and
Vocals..................oeuenl mandolin. His most commercial tune is
Musicianship..................! © “Christmas Eve Alone," a vividly lone-

some, open-road yule-tale with sweet

pedal-steel touches. While not radio-
UI\F ' friendly, this grown-up artist could
connect on the winery circuit.
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Hellbranch Run

. Contact: hellbranchmusic@yahoo.com
Web: hellbranchrun.wix.com/hbr
Seeking: Label, Mgmt, Licensing, Booking
Style: Modern Rock/Mainstream

' Username: HBR

hio foursome deliver an explosive
mainstream meat n' taters arena
rock with a hint of southern rock
swagger that on "Never Again" reminds
us a bit of Velvet Revolver. The song's
Production...................... (8] got all the hallmarks of this genre,
LYFCS. ..o @ complete with strong vocals, sweet
Music Q pinch harmonics and a nice, nimble
"""""""""""""""" guitar solo that rides with the galloping
Vocals...........oooeii (9] pace. "Good Day.." and the power
Musicianship.................. © ballad "Us Against Reality" show
similar chops and polish. Alf in all, a

. band that's strong on presentation but

SEDQE l': B handicapped by material that's not as

. : kick-ass memorable as it needs to be.

Contact: LaFamos PR, tiffany@lafamos.com
Web: music.lafamos.com/mina

Seeking: Label, Booking, Film/TV

Style: Dance/Pop

Username: mina(minakoo)

.A. via Korea artist Mina (Mina Koo}

has a knack for confectionary pop
electronica, digi-tunes whose female-
friendly lyrics are perhaps forgettable,
but whose vibe is buoyant and bright.
*Suddenly® has a heavy dance-throb,
deftly arranged vocal effects and
plenty of solid songcraft. "More Than
A Crush® has a smooth cheerleader
Vocals............ooovvvnennnn vibe to it, with a very crafty bridge.
Musicianship..................! @ While Mina's slight accent is felt at

times, it's not overly so, and her vocal
N - T
SLORE: "B

tone is right for her genre. Not a lot
of originality or sticking power to this
stuff, but it's well done.

Glitter Rose

Contact: management@glitterrose.com,
| Mary Louis, 817-798-4322
28 Web: glitterrose.com

" Seeking: Label, Booking, Film/TV, Distr.
Style: Southern Rock
Username: glitterrose

Singer-guitarist Glitter Rose show-
cases her shot 'n' a beer roadhouse
rock on “Desert Blues," "Superstar Pop
| Twin* and the bluesy ballad "Sad Day
For Love." Each is a by-the-numbers
Production.......... ........... (5]

song that, to really work, requires a

Lyrics.......ooooiiiiin @ kick-ass performance. Unfortunately
. (7) Rose's voice and guitar are rather soft,
MUSIC........cieic Iacking the acid grlt that's needed.
Vocals.........cooooeeeeinin ! However, on the solo acoustic live
Musicianship................... @ cut, "Buda Negra," she digs deeper,
demonstrating a convincing gutsiness

missing in the sterile studio takes. We

SEGR i r‘ .j advise Rose to get a producer who can

really draw performances out of her.

King 810

Contact: king810management@gmail.com

Web: soundcloud.com/king810

Seeking: Label, Film/TV, Distr., Licensing

Style: Heavy Metal

Username: king810management@
gmail.com

From the bowels of notorious Flint,

MI, King 810's able frontman Dave

Gunn sets a commanding tone with his

gravel-chute delivery—full of menace

and mental anguish, the message is

Production..................... (5] straightforward and clear. The band

LYACS. oo o @ produces a  heavier-than-plutonium

Music (7) riffage that is low-down and drop C all

............................ the Way. Whlle "K.I.A.," "Murder Murder

Vocals.............ooooennd Murder" and "The Death Posture" tred
Musicianship..................] © no ground that hasn't been befouled by |
Slipknot, Mudvayne and others, K810 |

. are clearly mainstream doomrockers

5 [ D QE r‘ with an arena-sized vision, well beyond

: . the elbow-to-eye-socket club scene.

Dirk Hamilton

Contact: info@dirkhamilton.com
Web: dirkhamilton.com
Seeking: NA

Style: Singer-Songwriter
Username: pending

Hamilton's raspy presence heralds
a well-seasoned and -traveled
troubadour whose recent tracks are
| mostly voice, acoustic guitar and

harmonica recorded with simple

Production..................... "open-mic night" authenticity. While
LYFCS. .ooov oo @ the folk-bluesy "Delete Deletions” and
Music [7) the sardonic "Follow Your Bliss" are
"""""""""""""""" serviceable singer-songwriter faire,
Vocals........cooovveiiinnnn o Hamilton's co-written geezer lament,

Musicianship... ............. @ 'Where Have All the Rebeis Gone?"

is his best outing in every way. Vibrant

. guitar picking, probing lyrics and an

SFGE'F n' E overall spirit and vitality to the song's
bl . music caught our ear.

William S.

Contact: firstclassmusicLA@gmail.com

Web: facebook.com/firstclassmusicgroupLA

Seeking: Label, Booking, Film/TV

Style: Hip-Hop/Pop

Username: FCMG |

o William S. knows how to blueprint
a song. His "I Wanna Be Major"
contrasts a memorable R&B/pop hook
that voices a young artist's naiive vision
of success with hip-hop verses that
depict the harsh reality of mainstream
rejection. it's disappointing that the
production quality of this recording is
muffled and below par, as is also the
case on "Nobody Like Him." Again,
the ideas are there, including socio-
political lyrics, bluesy guitar and a
catchy girl-group sample, but the
sketchy production could be vastly im-
proved by a savvy knob-twister.

Vocals...........ccooovieniinndd 0
Musicianship.................. (7]

SUBMISSION GUIDELINES: There is absolutely no charge for a New Music Critique. We critique recordings that have yet to connect with a label or distributor.
To be considered please go to http://musicconnection.com/amp and click on "Get Reviewed.” All submissions are randomly selected and reviewed by committee.
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Chelle Rose

The Station Inn
Nashville, TN

Contact: Cary Baker, cary@conqueroo.com
Web: http://chellerose.com

The Players: Sergio Webb, guitars, ukulele;
Bones Hillman, bass, backup vocals; Paul
Griffith, drums.

Username: chellerose

Material: Chelle Rose's self-proclaimed style of
Appalachian rock & roll hits head-on with a no
holds barred attitude. Her songs are anything
but ordinary and tell tales of love, grief and soul-
searching with a little comedy thrown in for good
measure. The gutsy “Alimony” is a tune we can
all relate to: Rose leaving her marriage behind to
pursue her musical journey. “Browder Holler Boy”
is a gut wrenching tale of a real-life deceased
lover who haunts her soul. Rose’s cover of Julie
Miller's “I Need You” has a Rolling Stones rock
feel that would make Miller proud.

Musicianship: Rose’s rich voice fills the room
with grace and grit as she shares her stories
with her audience. Each emotion-filled tune is
accompanied by stellar, A-list musicians. Nash-
ville’s own McCrary Sisters accompany Rose on
the gospel-influenced “Rufus Morgan” bringing a
soulful choir-like feel to the tune. Additional vocal
support from Rose’s best friend, Elizabeth Cook,
on “Wild Violets Pretty” demonstrates how real
friends know each other's voices through and
through.

Performance: This performer was anything but
shy as she stood before her audience and bared

Sandbox

The Bootleg Theater
Los Angeles, CA

Contact: shane @sandbox-music.com,
818-687-4637

Web: http://sandbox-music.com

The Players: Shane Sweet, guitar, vocals;
Daniel Rodriguez, drums; Morgan Paros,
violin, glockenspiel, percussion; Kevin Crimi,
lead guitar; Kevin McPherson, bass; Chris
Thornberry, keys, ukulele, percussion, vocals.
Username: Sandboxmusic

Material: By day Shane Sweet is a voice actor;
by night he writes all the music for two guitars,
a bass, keyboard, and a violin for his band
Sandbox... and sings the vocals. Sandbox is
muiti-instrumental indie-pop, shoegaze all grown
up. Its sound is reminiscent of Modest Mouse...
if you only listen to “Puzzles and Pavement” By
the end of the night, you'll be reminded of the
Beatles, the Cars, Matt and Kim and the Killers.
Dallas locals will hear echoes of Andrew Tinker
and his early experiments.

Musicianship: Just by looking at the band's
equipment, it's clear that Sandbox have sunk
some serious money into their set-up. It isn't just
for show—uwell, it is for a show—these musicians
know what they’re doing. Paros and McPhearson
play off each other so that nothing is smothered
or over-powdered. The keyboards and drums are
tasteful. As if they didn't have enough instruments
on stage already, Thorneberry uses the keyboard
to mimic other sounds, like an accordion. Vocals
alternate between young and slightly nasally to
a projected bass sound. Their original, “Pen &
Guitar," is a favorite.

her soul from the very first note. Her
guitar bellowed minor notes that gave
the songs a slightly haunting feel.
The set list included songs from her
Ghosts of Browder Holler CD as well
as a cover by the Band in memory of
Levon Helm.

It was apparent Rose was proud
of her musicians and allowed room
for each of them to take center stage
during solos. Hillman’s bass backbeat
was rich in style, keeping the rhythm
flowing. Griffith’s drum style was mini-
malistic but powerful as he kept beat
adding a raw, ragged edge to the
songs. Webb was a standout with his
unique styling of electric guitar that
brought a swampy feel to the songs.
His delicate ukulele created a sad
undertone to “Wild Violets Pretty,
a tune about personal loss. Rose's
gratitude for every listener was ap-
parent as she made eye contact and
let the audience into her life, one story
at a time.

Summary: There is nothing mundane
or ordinary about Chelle Rose. Just
recovering from pneumonia a few days
before show time, she pushed through
the set without a hitch, bringing to life
characters and places that reached
out and grabbed the audience. She
has the kind of confidence and stage
presence that keeps listeners focused
and entertained.

—~Candi Aston

Chelle Rose: Letting the audience into her life, one story at a time.

Sandbox: Pro music crafted to conjure thoughts of indie-film romance run through Instagram filters.

Performance: A snob might dismiss Sandbox’s
set at the Bootleg for being everything people love
to hate about hipsters—Sweet in a cardigan; fans
wearing suspenders, saddle shoes and vintage
prints; obscure alcohol everywhere; the band’s
British sound engineer doing adjustments from
an app on an iPad, etc. You know what, though?
It's OK to love hipsters, because Sandbox were
good and their sound guy amazingly didn't suck.
The band couldn’'t move much with six members
crowded on a small stage, though, which didn’t
give the audience much of a visual. However,
people were bobbing their heads, and the band
received cheers after the set.

Summary: What is intriguing about Sandbox
is that their sound suggests they're a group of
passionate 20-somethings who recorded music in
a garage full of thrift store instruments. But their
stage presence reveals that it's a professional
sound specifically crafted to conjure thoughts of
indie-film romance run through Instagram filters.
They make you want to go home and watch Big
Fish. Again. Also, Sandbox score decorum points
for taking the stage on time, playing efficiently,
and thanking the other bands playing that night.
—Jessica Aves

: GET YOUR ACT RTVIEVWD: §ein£15iéc§1nectigﬁ.com@\9: Please DO NOT mail a package?\ze nb_|onger ccéepf them. '
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The Dig

Silveriake Lounge
Los Angeles, CA

Contact: thedig @redlightmanagement.com
Web: http://thedigmusic.com

The Players: David Baldwin, vocals, guitar;
Emile Mosseri vocals, bass; Erick Eiser, key-
boards. guitar; Mark Demiglio, drums.
Username: thedig@redlightmanagement.com

Material: These New York City dwellers bring a
slightly newfangled style to the indie-rock scene.
Not too hard and not too soft, the band’s gritty gui-
tar and bass heavy material is laced with the right
amount of pop to keep the cheesiness at bay and
the catchiness intact. Delivering a spectrum of
songs focused on the jilted lover, like the kicked-
back “All Tied Up,” or the dance inducing “Hole In
My Heart,” the Dig manage to maintain a stylistic
cohesion.

Musicianship: With every chord struck, key
touched, and kick hit, it's clear that each member
is born to play his instrument. Mosseri is practi-
cally one with his bass, laying down the back-
bone with conviction. His vocals are delicate
and simple, yet stand strong against the overall
enthusiasm of the band. Baldwin is a little more
composed in demeanor, but lets his presence be
heard with guitar skills that pack power and grit.
Baldwin's vocals are dynamically similar to
Mosseri's; however, they stay distinguishable and
complementary when thrown together in harmo-
nies. Eiser leaves no gap unfilled with atmospher-
ic synths that color the overall tone, and Demiglio
keeps the band in line with flawless percussion.

Performance: From beginning to end, the Dig
killed it. They started without any signs of weak-

Skum City

Dispatches from the Underground
Stage at Governors Island

New York, NY

Contact: skumcity @ gmail.com

Web: http://facebook.com/skumcity

The Players: Mark Sux, vocals; Mike
Moosehead, guitar; Xtene, bass, backup
vocals; Beast, drums.

Username: skumcity

Material: Skum City, the first band to hit the
stage at the 2012 Governors Island Festival, set
the perfect tone for this all-day extravaganza.
Finding their roots in the tradition of the Seattle
Grunge movement, the band's sound is a genuine
reflection of that era, with their own unique twist.
Anger, introspection, rejection of the status quo
and life’s everyday frustrations are all in tow as
are scrappy and sometimes outrageous lyrics.
The songs are shorter in length than the typical
pop-rock song, keeping in line with the style of
music. The memorable portions come from the
steady and relentless outpouring of words and
raw emotion branded by repetition. In the title
song “Skum City" there is a mantra-like use of
the title which serves as the comerstone of the
lyric. This pattern follows in “Brand New Day” as
well. In other instances, the payoff line is at the
end of a phrase, “New York City’s the place to be
an asshole,” repeated several times to hammer
home the message.

Musicianship: Mark Sux, the band’s clean cut
lead singer, hardly matches the “punk” stereotype,
but when he opens his mouth there is no doubt he
is the real deal, unleashing all the driving energy
and manic delivery that the songs demand. Mike

The Dig: New York indie rock put on dispiay for all of Los Angeles to hear.

ness or hesitation and, by the third song, the
head count grew in density and the groupies hit
the floor. There was little banter in between songs
initially, but Mosseri eventually cracked the hard
focus on the music and opened up with a sincere
appreciation for the tumout. From the overall
quality of the performance it was clear why this
band was given a month-long residency n L.A.,
as it quickly became one of those shows that
ended far too soon.

Moosehead makes an impressionable statement
with guitar licks that demonstrate technique and
serve as motifs that weave the songs together
it is refreshing to see Xtene (the sole female
member of the group) playing bass and working
with drummer Beast to keep the ever-changing
grooves crisp and articulated. All in all, the band’s
timing and rhythmic sense is impeccable.

Performance: Skum City gave a focused
and committed performance and projected a
serious demeanor. Though their music was con-
frontational and emotive there were no on-stage
antics—pure intensity derived from the music
itself and not same over-the-top look or visual dis-

Summary: The Dig are quite a special find. It's
almost as though each member didn't choose his
instrument; the instrument chose him. With two
sokd albums and the ability to put on an amazing
show, this band 1s ready to be ptaced on display
for a wide audience.

—Allegra Azzopardi

MARK SHIWOLKCH

s everyday frustrations.

play. The songs showcased enough rhythmic and
topical variety to keep the set mov-ing and build
the proper anticipation.

Summary: Mainstream by no means, Skum City
embody many of the classic tenets of punk music,
from their hard-edged sound to their rebellious
and at times anti-social lyrics. However, the group
display enthusiasm and respect for the art form
and approach it with the high mindedness and
professionalism it deserves.

—Ellen Woloshin
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Honey Radar
The M Room
Philadelphia, PA

Contact: honeyradar@gmail.com
Website: http://honeyradar.bandcamp.com
The Players: Jason Henn, guitar, vocals; Jesse
Stober, guitar, vocals; Jordan Burgis, bass;
Armen Knox, guitar, noise; Russ McDaniel,
drums, percussion.

Username: honeyradar@gmail.com

Material: In an era saturated by pristine pro-
duction and synthesized mass-friendly pop,
Honey Radar do more than merely go against the
grain—they appear to leave the grain completely.
Their sound is reminiscent of the low fidelity
garage sounds of the ‘60s (think White Light/
White Heat by the Velvet Underground). Honey
Radar take the “my music, my way” mentality
even further by keeping their tracks shy of the
1:30 mark and experimenting with nonsensical
verbiage. Holding it all together, however, is
crafty, concise songwriting. In fact, composer
and frontman Jason Henn claims he can “play 10
songs in 15 minutes.”

Musicianship: Even though Henn’s vocals are
slightly overwhelmed by the instrumentation,
he is able to convey his message. The band’s
garage sound, though loud and livid, is somehow
welcoming, luring the crowd to their level.

Honey Radar’s solidarity as a band is reflected
in the precise and tightly knit groove of melody and
percussion. Bassist Jordan Burgis and drummer
Russ McDaniel stay in the pocket despite the
wall-of-sound that most likely prohibits their ability
to hear one another. Ultimately, Honey Radar's

Charlie Rae
Hotel Café
Hollywood, CA

Contact: Larry Heller, 323-650-7616,
Iheller@musicresearch.com

Web: http://charlierae.com

The Players: Charlie Rae, vocals,
acoustic guitar.

Username: charlierae

Material: A pure singer-songwriter with a com-
fortable combination of soul, blues, rock and folk
traditions, Charlie Rae creates music for people
who like a good story to which they can relate.
Several styles are adapted and molded by her
strong, genuine voice, and one can imagine a
number of professionals behind the music if and
when she does have the luxury of a full band. The
intimacy of a guitar and voice allow the true nature
of the song to em-anate, and suits this material
well. Rae’s blues roots are clear in proclamations
like “So Damn Tired” and “The Real Thing,” while
in songs like “Caroline” she channels Cat Stevens
or Jim Croce. The mid-Americana folk-rock sound
is consistently explored throughout the set, with a
cool smoothness of Tracy Chapman, countered
with the rock-rasp of Melissa Etheridge. In fact,
this music and lyrical content would go over very
well with the Lilith Fair crowd, including the pretty,
melancholy ballad “This is Murder,” and the blues/
rock anthem “Made Like a Woman.”

Musicianship: Charlie Rae’s voice is the primary
attraction in this act, allowing the audience to
be both entertained and inspired. Musically, the
set starts off timidly with a somewhat nervous
guitar pattern, but the voice comes in to ease
all suspicions immediately. Throughout the set,
Rae’s voice demonstrates the beauty of a natural
talent, motivated by genuine emotion while

Honey Radar: Introverted, unpredictable and unusual lo-fi vision.

jagged lo-fi vision proves successful in live pre-
sentation, which is an accomplishment.

Performance: The band's introverted nature
resulted in minimal interaction and movement.
Fortunately, that quality played into the band’s im-
age and conjured a clandestine vibe. That's not
to say that the band found its groove and droned
on—in fact, the art of the unexpected was well
executed by the Indiana natives with actions that
often proved contradictory to such a tight set.
Henn, for example, kicked a basketball into the
crowd and at one point McDaniels rested his legs
on his bass drum while playing the remaining
pieces of his kit.

Summary: Honey Radar’s unusual approach—
the brief songs, aloof demeanor and sudden,
unpredictable actions—comprise an image that
is certainly compelling, while also leaving room
for future disclosure. It will be interestng to see
if Honey Radar can continue to develop their
iconoclastic vision and make a success of it in a
world that demands conformity.

—Bryan Wallace

Charlie Rae: Charming, intriguing, powerful, sensitive... genuinely human.

also technically sound and pitch-perfect despite
an impressive melodic and dynamic range.
Rae’s guitar playing is sufficient, and does not
distract from the voice, but also does nothing to
draw attention. She does not attempt to set the
audience on fire with her guitar playing, but her
voice and the song are the clear focus, which
is appropriate and pleasant in this setting. Her
arrangements are almost begging for a rhythm
section and strong electric guitar player, hinting at
a potential climactic jam a the end of “Made Like
a Woman.”

Performance: At the opening of the set, Rae's
quiet, shy smile seemed to indicate she was just
as curious as the audience about what was going
to take place when she started to play. Her voice
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was strong, though, from the first note to the last,
and throughout the 45-minute set, she gradually
relaxed and by the end, the intimate audience
members were all considered friends and trusted
companions. More than anything, Charlie Rae
seemed to be herself, which was charming,
intriguing, powerful, sensitive... genuinely human.

Summary: Charlie Rae is an exciting young
songwriter with influences and raots in all the right
places as well as a voice that demands attention.
She has a truly charismatic personality and, with
continued experience and a salid band behind
her, the sky is the limit.

—Tim Reid, Jr.




ONWARDUPWARD
The Good Hurt
Los Angeles, CA

Contact: nicktified @gmail.com

Web: hitp://onwrdupwrd.com

The Players: Robert Arbuckle, bass; Nicholas
Chandelor, drums; Matt Ace Jeans, vocals,
guitar; Joe Nathan, lead guitar.

Username: Pending

Material: OnwardUpward, or ONWARDUPWARD
as they like to style it, is a brand new band of L.A.
locals. Their live set at the Good Hurt was only the
band’s third performance since their conception
in January (they spent the first half of 2012 work-
ing on their EP). Influenced by Torche, Baroness,
and Foo Fighters, OnwardUpward sound like re-
invented, thicker version of mid ‘90s-‘00s grunge/
pop groups like Tripping Daisy, Our Lady Peace
and Alkatine Trio.

Musicianship: Overall, the group plays together
well. Arbuckle's bass is lovely—the vibrations flow
right through the floorboards, sort of how you can
feel a roll of thunder in your bones. It meshes well
with Nathan's guitar playing, full of muddy feed-
back that smudges notes together to create great
texture. Drummer Chandelor looks like a white
Jesus back there, leading his little sermon with
the power of rhythm. Vocalist Jeans strives to be
heard over the noise behind him.

Performance: The Good Hurt needs to work on
its sound problems. Before OnwardUpward went
on, Jeans initiated a thorough sound check, in-
strument by instrument, and they still had to make
adjustments after song one. At the end of the
night, the string players admitted they couldn’t

Arthur Alligood
The High Watt
Nashville, TN

Contact: arthuralligoodbooking @ gmail.com
Web: http://arthuralligood.com

The Players: Arthur Alligood, vocals, guitar
Username: Arthur Alligood

Material: Arthur Alligood’s warm, understatedly
poetic lyrics have a John Prine sweetness and
are wrapped in a classic Nashville Americana
framework with exceptionally palpable melodies
and the occasional dark hues of Waylon Jennings
in his grittier songs. The songwriting’s appeal
is in the performer's familiarity with the content;
Alligood doesn't write about anything he doesn’t
know, so there are fewer outlandish tales typical
of country music, and more personal musings.

Musicianship: Though the musicians who joined
Alligood onstage are not an official band, they
do not sound as if they were just picked up for
an evening. Very much in sync, they frame the
highlight of the set, which is Alligood’s lyrics.
Listening closely, one can gather that he’s an
outdoor guy, as he carved out beautiful but
unpretentious images of red dirt drives, clouds
hung like sheets and himself as a beggar, wearing
clothes “like the water wears down the rock.”

Performance: A 50-person crowd, consisting
mostly of the band’s friends, was not enough
to pack the spacious room, but it was pleasant
company at The High Watt. Alligood was the
headlining set, and the acoustics were wonderful.
The music in many local venues sounds as if it's
performed behind a closed door; this one was
wide open, instrumentally speaking, because
Alligood's vocals were on the quiet side, which

OnwardUpward: Reinvented versions of mid '30s-'00s grunge/pop acts.

hear themselves play at all. Despite this, the
group held together for their seven-track setlist,
even throwing in an untitted work in progress.
Jeans chatted with the audience and earned the
band honest applause.

Summary: OnwardUpward are aptly named.
They have a foundation and a plan—get the band
together, make an album, play live, release the al-
bum, and go—which is more than most meander-

ing bands do right out of the gate. Their impres-
sive debut EP ABANDONEDMANSIONS should
be huge with people who miss their high school
years but have outgrown the Ataris. If OnwardUp-
ward can keep the drive and momentum going,
the group should produce a polished gem. Their
Bandcamp profile sums up their music best: “Hey,
we're a band. Enjoy us, won't you?”

—Jessica Aves

Arthur Alligood: A John Prine brand of sweetness wrapped in a Nashville Americana framework.

was either the venue’s problem or because his
voice had tired out. Electric guitar complemented
Alligood's acoustic beautifully, and the steel player
exercised taste and control over his instrument.
Alligood pulled a lot from his 2012 release, like the
beautiful “Bring My Heart Out” and title track from
One Silver Needle, which the artist was able to
record after winning the 2011 NewSong Mountain
Stage Contest, with producer Mikal Blue (Jason
Mraz, Colbie Caillat).

Summary: Arthur Alligood is a musical poet of
sorts and clear, audible lyncs are crucial to such
a performer’s success. With kis Americana hooks
and melodies, backed by a talented supporting
cast, this artist's already successful show will
have an even greater impact with adequate vocal
volume.

—Jessica Pace
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Merch & Swag

ADOBE GRAPHICS DESIGN, INC

300 Northern Bivd., Ste. 26

Great Neck, NY 11021

B00-726-9683, 516-487-5696

E-mail: sales @coyotepromotions.com
Web: www.coyotepromotions.com
Services: Promotional and premium items
for record labels, radio stations and TV
stations.

AFFORDABLE IMAGE

2515 N. 7th St.

Phoenix, AZ 85006

866-961-4412

E-mail: sales @affordableimage.com
Web: www affordableimage.com

ANENBERG

9521 Business Center Dr. #104
Rancho Cucamonga, CA 91730
909-987-0440

Web: hitp://anenberg.com,
http://store.anenberg.com

Services: clothing wholesaler, custom
garment screenprinting
Styles/Specialties: oversized garment
screenprinting, high quality plastisol,
waterbased & discharge inks, low
minimums, fast turn-around, easy &
friendly service

ARTS PROMO

P.O Box 685

Shutesbury, MA 01072
413-259-1111, 413-259-1227
E-mail: artspromo @ artspromo.org
Web: www.artspromo.org

ASAP PROMOTIONS

64140 North Hickory Ave.
Grayslake IL, 60030
800-709-ASAP (2727)

E-mail: info @ asapteam.com
Web: www.asapteampromo.com

AUDIOLIFE

15912 Arminta St.

Van Nuys, CA 91406

800-861-9045 Fax 818-455-4345

E-mail: customercare @ audiolife.com

Web: www.audiolife.com

Services: Technology-based e-commerce
provider, merchandise manufacturer,
wholesaler and retailer for all areas of music
merchandising.

BAND MERCH

16000 Ventura Blvd., Ste. 800
Encino, CA 91436

818-728-8700 Fax 818-728-8777
Web: www.bandmerch.com

BAND SHIRTS

C/- Australian Tour Merchandising Pty Ltd
43 Brady St.

South Melbourne Victoria,

Australia 3205

+61-3-9645-2133

E-mail: customerservice @

bandtshirts .com.au

Web: www bandtshirts.com.au

BANDWEAR

14290 Gillis Rd., Ste. A
Farmers Branch, TX 75244
512-380-1717

Web: www bandwear.com

Services: Manufacturing of premctional and
retail products. Vinyl stickers and custom
die cutting custom paper printing. Posters
and album flats. Any printed promotional
products and ‘swag.’ Enabling your website
with e-commerce 1o sell your merchandise.

BIG CARTEL

Web: www.bigcartel.com

Services: Shopping cart platfonn or Artists,
Bands and Record labels

BIOWORLD MERCHANDISING

2111 W. Walnut Ln.

Irving, TX 75038

888-831-2138

E-mail: info@bioworidmerch.com
Web: www bioworldmerch.com
Services: Band and label merchardise
management

Additional locations:

Gamsen

266 Applewood Crescent
Concord, ON, Canada L4K4B4
905-660-3110

Sunset International
Molenwerf 23

1911 DB Uitgeest
Holland, Netherlands

BIT RIOT

P.O. Box 647

LaGrange, IL 60525

Web: www bitriotmerch.com,
http://facebook.com/fixtmusic
E-mail: store @bitriotrecords.com

BLUE COLLAR PRESS

2201 Delaware St.

Lawrence, KS 66046
785-842-1414

E-mail: info@bluecollarpress.com
Web: www.bluecollarpress.com

BLUE RAVEN ARTIST
MANAGEMENT

82 Valley View Terrace

Wayne, NJ 07470

973-519-2600

E-mail: sean@blueravenartists.com
Web: www.blueravenartists.com/

BOOBY TRAP

P.O. Box 931722

Los Angeles, CA 90093

Web: www.etsy.com/people/bocbytrap
Contact: Cinthia Rached

Services: Children’s Glow in the Dark
Apparel

BRAVADO

1755 Broadway - 2nd Fl.

New York, NY 10019
212-445-3400 Fax 212-445-3499
E-mail: tom.bennett @ bravado.coin
Web: www.bravadousa.com

Additional location:

9255 Sunset Bivd., Ste. 200

Los Angeles, CA 90069
310-865-5025 Fax 310-865-5036
E-mail: peter.lubin@bravado.com

BULLETPROOF ARTISTS
241 Main St.
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Easthampton, MA 01027
413-527-9393

E-mail: patty @ bulletproofartists.com
Web: www.bulletproofartists.com
Contact: Patty Romanoff

BUSY BEAVER BUTTONS
3279 W. Armitage

Chicago, IL 60647
773-645-3359

Web: www.busybeaver.net

CANDOR PROMOTIONS
Winnipeg, Manitoba, CANADA
Web: www.myspaoce.com/candorpromotions

CD ROLLOUT

901 Hermosa Ave, Ste. F

Hermosa Beach, CA 90254
800-811-7478

Contact: Mike Nayior

E-mail: info@cdrolfout.com

Web: www.cdrollout.com and
www.myspace.com/cdrollout
Styles/Specialties: CD/DVD replication,
merchandise procuction (T-shirts, stickers,
posters, postcards, merch items), and
graphic design.

CHASER

217 E. 157th St.

Gardena, CA 90248

310-719-7004 ext. 155

Web: http://www districtlines.com/Chaser
Services: All merch - apparel, posters, efc.
Online fulfillment

CHRIS COOK MANAGEMENT
EUROPEAN MUSIC MERCHANDISING
G03, The Light Box

111 Power Rd.

London, UK W4 5PY

+44 (0)20 8567 1700

E-mail: chris @ cookmanagement.com
Web: www.ccmmusic.co.uk

CHRONIC EVENTS MERCHANDISE AND
MANAGEMENT

South Africa

Web: www.myspace com;

chronicevents

CINDER BLOCK, LLC

2220 W Winton Ave.

Hayward, CA 94545

510-856-1260

E-mail: sales @cinderblock.com

Web: www.cinderblock.com

Services: Full-service merchandising and
licensing company that does printing, tour
service, wholesale sales and e-commerce
far bands, record labels, and various other
companies

CLUBFLYERS.COM
800-433-9298
Web: www clubfiyers.com

COMMUNICATION

GRAPHICS, INC.

1765 North Juniper

Gieenway Business Park

Broken Arrow, OK 74012
918-258-6502, 800-331-4438

Fax 918-251-8223

E-mail: info @ communicationgraphics.net
Web: www.cgilink.com

CRACK THE WHIP PROMOTIONS
1403 W 6th St., 2nd FI

Brooklyn, NY 11204

718-368-1425

E-mail: info @crackthe whipproductions.com
Web: www.crackthewhippromotions.com

DESIGN 8 STUDIOS

5801 N. 90th St.

Omaha, NE 68134

402-571-1837

E-mail: info @design8studios.com
Web: www.design8studios.com

DISC MAKERS

4425 W. Riverside Dr. Ste. 204

Burbank, CA 91505

800-468-9353

Web: www.discmakers.com

Services: CD/DVD manufacturing, graphic
design, printing, packaging, authoring,
mastering, manual & automated CD & DVD
printers, blank media. Providing the industry
standard of excellence for over 50 years

Additional location:

DROPCARDS

77 E. Halsey Rd

Parsippany, NJ 07054

800-608-2811 Fax 973-781-1071

E-mail: hello@dropcards.com

Web: www.dropcards.com

Services: Download card manufacturing
and fuifillment. Digital media hosting and
delivery through our exclusive Dropcards-
platform. Custom landing page design and
development.

DYNAMIC ARTIST MANAGEMENT
5221 Central Ave., Ste. 202
Richmond, CA 94804

510-558-4000 Fax 510-558-4002
E-mail: info@dynamicartists.com
Web: www.dynamicartists.com

EARTH2EARTH

111 N Perry St.

Pontiac, MI 48342-2336
248-335-7015

E-mail: ant@freshhotshirts.com
Web: www freshhotshints.com/

EXTRA MILE MERCH

29801 Santa Margarita Pkwy. #100
Rancho Santa Margarita, CA 92688
949-429-1000

E-mail: scottbrinson @ extramilemerch .com
Web: www.extramilemerch.com

Services: Full service, strategic
merchandising company designing and
producing apparel & accessories for brands
& bands, ministries & movements, and
companies & conferences.

FLIPSIDE INDUSTRIES

Ventura, CA

Web: www.myspace.com/flipsideindustries
Services: Custom screen-printed apparel

GEARHEAD RECORDS

132 E. St., Ste. 370

Davis, CA 95616

530-662-7900

E-mail: info@gearheadrecords.com
Web: www.gearheadrecords.com

GIGART

San Francisco, CA
E-mail: mail@gigart.com
Web: www.gigart.com/




GO MERCH

So. California

818-882-3277, 877-264-4446
E-mail: mailroom@gomerch.com
Web: www.gomerch.com/go/v3

HOME RUN MEDIA GROUP

15562 Chemical Ln.,

Huntington Beach, CA 92649
714-901-0109 Fax 714-901-0102,
800-951-5858

E-mail: info@home-run.com

Web: http://home-run.logomall.com
Services: Promotional Products
Styles/Specialties: USB Flash Drives,
Custom Logo Apparel

IFANZ

McCartney Multimedia, Inc.

322 Culver Bivd., Ste. 124

Playa Del Rey, CA 90293

E-mail: dischelp@ifanz.com, info@
ifanz.com

Web: www.ifanz.com

INDIE EXTREME

14090 FM 2920, Ste. G117

Tomball, TX 77377

281-890-5034 Fax 281-830-5034
E-mail: kathyd @indieextreme.com
Web: www.indieextreme.com
Services: Merchandise fulfillment and
distribution

Additional location:

1507 16th Ave. S.
Nashville, TN 37212
615-309-1718 Fax 615-309-1718

INDIEMERCHANDISING LLC

3135 Chester Ave.

Cleveland, OH 44114-4616
800-497-8816 ext. 8922

E-mail: info@indiemerch.com

Web: www.indiemerch.com,
www.indiemerchandising.com,
www.indiemerchstore.com

Services: Technology-based e-commerce
provider, merchandise manufacturer,
wholesaler and retailer for all areas of
music merchandising.

JAK PRINTS

Jakprints, Inc

3133 Chester Ave

Cleveland, OH 44114

877-246-3132

Web: http:// jakprints.com/contact/
Services: offset printing, screen printing,
sticker printing, embroidery, more.

KILL THE 8

Canada

416-531-6647 Fax 416-531-7949
E-mail: info@killthe8.com

Web: www killthe8.com,
www.myspace.convkillthe8

KLUCH CLOTHING CO.
215 S.E. 8th Ave.
Boynton Beach, FL 33435
561-734-9665

Web: www.kluch.com

KUNG FU NATION MUSIC
MERCHANDISE

731 W. Hargett St.

Raleigh, NC 27603
877-826-0518, 919-834-0230
Fax 919-834-2090

E-mail: info@kungfunation.com
Web: www.kungfunation.com

LITTERBOX MUSIC SERVICES

Web: www.litterboxmusic.com

Services: artist management, band merch
management & more

LUGGA MUSIC PRODUCTIONS

Los Ba—-os No. 347

Torre-Pacheco 30700 Spain

Web: www.luggamusic.com

Contact: Adrian De Buitlhar
Services: Management, merchandise
manufacture, CD artwork design

MAPLE MUSIC

230 Richmond St. W., 11th FI
Toronto, Ontario

Canada, M5V 3ES

877-944-5144, 416-961-1040

E-mail: justcurious @ maplemusic.com
Web: www.maplemusic.com
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MERCH.COM

888-640-9765, 818 882-8564

E-mail: customerservice @bandmerch.com
Web: www.merch.com

MERCH DIRECT

54 Drexel Dr.

Bay Shore, NY 11706
631-891-0111

Web: www.merchdirect.com

MERCH MONKEY

259 Chopin Dr.

Cambridge, ON N3H 1J6, Canada

+1 519-219-9006

E-mail: orderdesk @ merchmonkey.com
Web: www.merchmonkey.com

NIMBIT

47 Mellen St.

Framingham, MA 01702
866-864 6248 Fax 508-820-7920
Web: www.nimbit.com

E-mail: sales @nimbit.com

OBJECT MERCH

635 W, Lakeside Ave,, Ste. 205
Cleveland, OH 44113

E-mail: objectmerch@yahoo.com
Web: www.objectmerch.com/

ONE STOP INDIE SHOP

64 Dupont St., Ste. #2L

Brooklyn, NY 11222
866-606-1231 Fax 718-349-2482
Web: www.onestopindieshop.com

PATENT PENDING INDUSTRIES

2315 Western Ave, Ste 307

Seattle, WA 98121-1636

206-328-3082

E-mail: info@patentpendingindustries.com
Web: www.patentpendingindustries.com/
posters/posters.php

PEACEWORK MUSIC

PO Box 25102

Rochester, NY 14625

E-mail: info@peaceworkmusic.net,
services @ peaceworkmusic.net
Web: www.peaceworkmusic.net

PICKGUY

P.O. BOX 70

Westfield, IN 46074
317-698-5141

E-mail: info @ pickguy.com
Web: www.pickguy.com

PLATINUM MONARCH DESIGN

PO Box 922182

Sylmar, CA 91392-2182

1-888-889-2630 (phone & fax)

Web: www.platinummonarchdesign.com
Services: websites, logos, flyers, cd covers,
postcards, t-shirts & more

PORT MERCH

PO Box 58116

Raleigh, NC 27658

919-713-0078

E-mail: Chip@portmerch.com

Web: www.portmerch.com

Services: Port Merch is a full service
merchandise company providing solutions
for bands, artists, and record labels.

SECOND MOTION ENTERTAINMENT
PO Box 862

East Lansing, MI 48820

E-mail: customerservice@
secondmotionrecords.com

Web: www.secondmotionrecords.com/
artistmgmt

SHOCKHOUND

California

800-892-8674

Web: www.shockhound.com

SIGNATURE ENTERTAINMENT

E-mail: info@signature
entertainmentgroup.com

Web: www.signatureentertainment group.com
Services: Merchandise design, logos, or
any type of print design

SMI PROMO

7277 Hayvenhurst Ave. Ste. B-9
Van Nuys, CA 91406
800-401-4488

Web: www.smipromo.com

STICKER JUNKIE
9932 Prospect Ave., #134

Santee, CA 92071

619-550-2727

E-mail: customerservice @stickerjunkie.com
Web: www.stickerjunkie.com

STRANGLEHOLD MERCH

2569 S. Cobb Dr.

Smyrna, GA 30080

770-435-9966

E-mail: sales @strangleholdmerch.com
Web: www.strangleholdmerch.com

SUNSHINE DAYDREAM

708 S. Rand Rd.

Lake Zurich, IL 60047

847-550-9999

E-mail: store @sunshinedaydream.biz
Web: www.sunshinedaydream.biz

SPRFKR

7522 Sunset Bivd.

Los Angeles, CA 90046

Web: www.myspace.com/SUPRFUKR

THIS IS TOUGH LOVE

660 York St. Ste. 212

San Francisco, CA 94110
415-323-3640

E-mail: hello@thisistoughlove.com
Web: www thisistoughlove.com

TOUR CITY, INC.

630 Eimwood Ave.

Buffalo, NY 14222
716-893-2900 Fax 716-893-0278
E-mail: contact@tour-city.com
Skype/AIM: justinmtartick

Web: www.tour-city.com

CD/Vinyl Duplication

Alabama
CAM VIDEO PRODUCTIONS
412 Main St.
Trussville, AL 35173
205-655-0829
E-mail: information @ camvideo
productions.com
Web: www.camvideoproductions.com
Services: CD and DVD duplication as well
as taping and authoring to DVD and CD.

CINRAM

4905 Moores Mill Rd.

Huntsville, AL 35811

256-859-9042

E-mail: info@cinram.com

Web: www.cinram.com

Services: manufactusing, packaging,
distribution

DISCOUNT DUPLICATION

240 Oxmoor Cir., Ste 102

Birmingham, AL 35209

800-557-6556, 205-942-9460

Web: www.discountdub.com

Services: video duplication, dvd duplication,
video conversion, film transfer at discount
prices, highest quality and fast service

HOLT AV

401 28th St. S.

Birmingham, AL 35233

800-322-4658 or 205-328-5231

E-mail: info@holtav.com

Web: www.holtav.com

Services: duplication and transfer services

NHOUSE DIGITAL MEDIA

1530 Heritage Place Dr.

Irondale, AL 35210

205-226-2222, 205-706-7163

E-mail: customerservice @nhousedigital.com
Web: http://nhousedigital.com

ACTION VIDEO PRODUCTIONS

430 W. 7th Ave., Ste. 100

Anchorage, AK 99501

907-277-8115 Fax 307-274-5287
E-mail: actvid@alaska.net

Web: www.actvid.com

Services: copy/duplicate just about any
audio/video format

DISC2DAY

2113 S. 48th St., Ste. 103
Tempe, AZ 85282
602-438-4848 800-951-3707

www.musicconnection.com/amp

E-mail: info @disc2day.com

Web: www.disc2day.com
Services: CD/DVD duplication and
replication

PROACTION MEDIA

9014 N. 23rd Ave., Ste. 1

Phoenix, AZ 85021

877-593-4261, 602-277-2011

Fax 602-277-2021

Web: www.proactionmedia.com
Services: CD and DVD Duplication

US DIGITAL MEDIA

1929 W. Lone Cactus Dr.

Phoenix, AZ 85027

623-587-4900, 877-992-3766
E-mail: reseller @ usdigitalmedia.com
Web: www.usdigitalmedia.com
Services: CD/DVD duplication and
replication

CANTRELL VIDEO

900 N. University Ave., Ste. 4

Little Rock, AR 72207

501-664-2215

E-mail: info@ cantrellvideo.com

Web: www.cantrellvideo.com
Services: CD/DVD authoring, transfer,
duplication

Additional location:

Ruckus Ltd.

12 Linden Rd.

Bristol, BS6 7RL

United Kingdom

+44 7974 790 824

E-mail: info@ruckusmedia.co.uk

CLARK'S VIDEO GROUP, INC.

14794 Woods Lodge Rd.

Rogers, AR 72756

479-636-7111, 479-619-9931

E-mail: clarksvideogroup @sbcglobal.net
Web: www.clarksvideogroup.com
Services: DVD authoring, media
conversions, CD/DVD duplication

A1 INDIEPOWER

11054 Ventura Blvd,, Ste. 333

Studio City, CA 91604

818-505-1836

E-mail: info@indiepower.com

Web: www.indiepower.com, http://facebook.
com/IndiePowerOnline

Services: best deals on manufacturing,
promotion, marketing & distribution
worldwide

ABACAB MULTIMEDIA, INC.

245 Fischer, Ste. A-9

Costa Mesa, CA 92626

714-432-1745

E-mail: sales@abacab.net

Web: www.abacab.net

Services: CD & DVD duplication, packaging
& printing. Audio and video recording and
post.

ABET DISC, INC.

411 E. Huntington Dr. #107-372

Arcadia, CA 91006

866-574-0275 ext. 1

Fax 626-236-5591

E-mail: info@abetdisc.com

Web: www.abetdisc.com

Services: CD, DVD, replication, duplication,
mastering, authoring, design, printing and
packaging

ACDC-AUDIO CD & CASSETTE

12426 1/2 Ventura Bivd.

Studio City, CA 91604

818-762-ACDC (2232)

E-mail: steve@acdc-cdr.com

Web: www.acdc-cdr.com

Services: CD, DVD, cassette duplication

ADERRA, INC.

2222 S. Figueroa St.

Los Angeles CA 90007

800-430-8189, 213-745-7358

E-mail: info@aderra.net

Web: www.aderra.net

Services: Record up to 1,000 USB flash
drives within 15 minutes after a live event
has ended our patent pending system is
the size of a suitcase and can be hand
carried. We can pre-load content onto

the USB drives including video files, PDF
documents, links to websites, slideshows,
the possibilities are limitless. We can also
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custom design a user experience interface.
This “DVD Style” navigation is opened
when the user inserts the flash drive. It
contains links to all of the content on the
drive, links to external websites, etc. Please
contact us for a demonstration.

AGI SHOREWOOD

5055 Wilshire Blvd., Ste. 410

Los Angeles, CA 90036

323-937-0220 Fax 323-937-2710

E-mail: info@agi-world.com

Web: www.agishorewood.com

Services: print, packaging, key art
development, art-working, creative and
structural design, digital asset management,
pre-press and fulfillment.

Additional locations:

275 Shoreline Dr., Ste. 505
Redwood City, CA 94066
650-413-7000

E-mail: info @agi-worid.com

1501 Broadway 12th FI.
New York, NY 10036
212-318-5601

E-mail: info@agi-world.com

AIX MEDIA GROUP

2050 Granville Ave.

Los Angeles, CA 90025

310-479-0501, 800-668-4249

E-mail: info@aixrecords.com

Web: www.aixrecords.com

Services: complete CD/DVD-audiofvideo
production services

ARMADILLO DIGITAL AUDIO

6855 Vineland Ave.

N. Hollywood, CA 91605

818-980-6700

E-mail: steve @ armadillodigital.com

Web: www.armadillodigital.com

Services: Professional CD, CD-Rom, DVD,
DVD-R, DVD-R dual layer, tape duplication
and complete printing services available.
CD, DVD and CD-Rom replication, free
barcodes and shrink wrap available.
Complete package CD specials, digital
editing, fast turnaround

BURNSMART.COM

1855 S. Santa Cruz, Ste. B
Anaheim, CA 92805

714-447-9181 Fax 714-447-9266
Contact: Jackie

E-mail: info@burnsmart.com

Web: www.burnsmart.com
Services: CD/DVD duplication and
replication, printing and packaging. We
also offer wholesale pricing for blank
media,accessories, and duplication
equipment.

CDman

5330 Eastgate Mall

San Diego, CA 92121

800-557-3347

Web: www.cdman.com

Services: discs, mastering and design,
vinyl, apparel, usb

CD NETROM

5018 Lante Street

Baldwin Park, CA 91706
888-265-7775 Fax 775-249-7559
E-mail: info@cdnetcard.com

Web: www.cdnetrom.com
Services: CD & DVD replication,
duplication, print packaging, design,
mastering, fulfillment

CHARLES LAURENCE

PRODUCTION CO.

Northridge, CA

818-368-4962

Web: http://clpstudios.com

Services: DVD editing, replication, video
editing and enhancement, CD duplication,
mastering, DAT transfers and real-time
cassette duplication. Tape film and vinyl
record transfers, 8mm, super-8, 16mm
transfer.

CHEAP CD DUPLICATIONS

1445 E. Los Angeles Ave. Ste. 301D

Simi Valley, CA 93065

800-836-7962 Fax 805-522-6766

E-mail: info@cheapcdduplications.com
Web: www.cheapcdduplications.com
Services: duplicator/replicators of CD/DVD
as well as full video duplication & digital
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editing services. 8mm, Super 8mm, and
16mm film transfer to VHS or DVD

CINRAM

7901 Stoneridge Dr., Ste. 300
Pleasanton, CA 94588

925-965-2100

E-mail: info@cinram.com

Web: www.cinram.com

Services: Distribution, Digital Graphics

COMPACT DISC SERVICE

1270 So. Amphlett Bivd.

San Mateo, CA 94402

800-599-9534, 650-872-7111

Fax 650-872-7133

E-mail: info@cdsg.com

Web: www.cdsg.com

Services: CD & DVD replication, CD-R &
DVD-R duplication, DVD authoring,
graphic design

CREATIVE SOUND CORP.

5515 Medea Valley Dr.

Agoura Hills, CA 91301

818-707-8986

E-mail: info@csoundcorp.com

Web: www.csoundcorp.com

Services: CD/record/tape/video duplication,
DVD replication, graphic design, digalog
process, major manufacturing. Lower prices
on automatic desktop duplicators - Epson,
Primera, Systor.

DENOISE.COM

1501 Powell St., Ste. J

Emeryville, CA 94608

866-DENOISE

E-mail: info@denoise.com

Web: www.denoise.com

Services: sound and video production, CD
& DVD copies

DIGITAL MARKETING TECHNOLOGIES
2941 Alton Pkwy.

irvine, CA 92606

949-608-8751

E-mail: info@digitaimarketingtech.com
Web: www.digitaimarketingtech.com
Services: Full-service CD and DVD
replication and packaging

DISC MAKERS

4425 W. Riverside Dr., Ste. 204

Burbank, CA 91505

800-468-9353 Fax 856-661-3450

E-mail: info@discmakers.com

Web: www.discmakers.com

Services: CD/DVD manufacturing, graphic
design, printing, packaging, authoring,
mastering, manual & automated CD & DVD
printers, blank media. Providing the industry
standard of excellence for over 50 years

DISC OUTLET

Nationwide

877-916-3472 or 916-897-9077

Fax 916-647-9574

E-mail: sales@mydiscoutlet.com

Web: www.mydiscoutiet.com

Contact: Sales Dept.

Services: Low cost CD/DVD replication,
CD/DVD short run duplication, printing, and
packaging. Order Online 24/7. You conceive
it, we'll achieve it.

DISC REPLICATORS INTERNATIONAL
1035 Loma Verde, Unit 1

Monterey Park, CA 91754
626-300-8535, 800-867-8689

Fax 626-300-8636

E-mail: info@discreplicators.net

Web: www.discreplicators.net
Services: Complete replication and
duplication solution center for CD, DVD,
Blu-ray and packaging. DRI also offers
award winning affordable graphic design
and fulfillment services

DISKFAKTORY

18062 Irvine Bivd., Ste. 303

Tustin, CA 92780

888-877-6777, 949-455-1701

Fax 949-455-1718

E-mail: df.info@diskfaktory.com

Web: www.diskfaktory.com

Services: Online 24/7 and On Demand CD
& DVD duplication and replication services
No - commission on iTunes and Napster
submissions. A&R services, digital
download cards. CD & digital store for
musicians to sell to their fans, Low cost CD
& DVD fulfilment

DUB-IT DIGITAL MEDIA SERVICES
1110 Tamarind Ave.
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Hollywood, CA 90038

888-99DUB-IT, 323-993-9570

Fax 323-962-3446

E-mail: info@dub-it.com

Web: www.dub-it.com

Services: Blu-ray, DVD & CD replication
and DVD duplication, packaging

E-MEDIATELY/RJR DIGITAL

MEDIA, INC.

6778 Cibola Rd

San Diego, CA 92120

866-816-6845 Fax 619-501-1425

E-mail: sdweb@cox.net

Web: www.rjrdigital.com

Services: Replication & duplication, retail
ready CD audio, ROM, DVD-5 and 9, and
business card replication and duplication;
graphic design.

ERIKA RECORDS

6300 Caballero Bivd.

Buena Park, CA 90620

714-228-5420 Fax 714-228-5421
E-mail: office @ erikarecords.com
Web: www.erikarecords.com
Services: CD, vinyl and cassette
duplication (real-time and high-speed),
picture discs, business card CDs, DVD
replication services.

GATE MEDIA GROUP, THE

1839 Ygnacio Valley Rd., Ste. 117

Walnut Creek, CA 94598

925-478-7965

E-mail: sales@gatemedia.com

Web: www.gatemedia.com

Contact: Frederick Wilson

Services: CD, CD-ROM, DVD, Vinyl
distribution, mastering, printing, packaging,
graphic design, promotion, video production

GROOVE HOUSE RECORDS
5029 Serrania Ave.

Woodiand Hills, CA 91364
888-476-6838 Fax 818-883-8386
E-mail: cdrep@groovehouse.com
Web: www.groovehouse.com

HELLMAN PRODUCTION

6404 Wilshire Bivd., Ste. 700

Los Angeles, CA 90048
323-456-0446

E-mail: info @ hellmanproduction.com
Web: www.hellmanproduction.com

HOME RUN MEDIA GROUP

15562 Chemical Ln.,

Huntington Beach, CA 92649
714-901-0109, 800-951-5858

Fax 714-901-0102

E-mail: info@home-run.com

Web: http://home-run.logomall.com,
http://homerunportal.com

Services: CD & DVD duplication/replication,
digital printing, signs, banners and displays

HOOK STUDIO SERVICES, THE

23241 Ventura Blvd.

Woodland Hills, CA 91364

818-759-4665

E-mail: mfrenchik @fastmail.net

Web: http://www.thehookstudios.com/
Services: CD & DVD pro quality duplication,
same day, overnight, saturdays, superior
color print on disc, panel inserts, cd printed
sleeves, custom packaging

IFANZ

McCartney Multimedia, Inc.
322 Culver Bivd., Ste. 124
Playa Del Rey, CA 90293
E-mail: dischelp@ifanz.com,
info@ifanz.com

Web: www.ifanz.com

IMPERIAL MEDIA SERVICES

3202 Pennsylvania Ave.

Santa Monica, CA 90404

310-396-2008, 800-736-8273

E-mail: info@imperialmedia.com

Web: www.imperialmedia.com
Services: CD/DVD/video duplication/
replication/packaging, CO/DVD mastering
and authoring, any quantity--same day
service available, we deliver on spec, on
time, on budget.

KABA AUDIO PRODUCTIONS

P.O. Box 5357

Petaluma, CA 94955

707-765-9900

E-mail: info@kabaaudio.com

Web: www.kabaaudio.com

Services: Full-service CD, CD-ROM, and
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DVD replication, cassette duplication,
spoken-word recording, mastering, short run
CD copies, design, printing, packaging

M2 COMMUNICATIONS

235 Bellefontaine St.

Pasadena, CA 91105

800-423-8273, 626-441-2024

Fax 626-441-2694

E-mail: m2com@aol.com

Web: www.m2com.com/cassetteworks.html
Services: audio duplication, CD replication,
packaging, DVD duplication

MASTER GROOVE STUDIOS

Los Angeles (Northridge)

Nashville (Hendersonville}
818-830-3822, 615-799-9366

Web: www.mastergroovestudios.com
Services: full mastering/small runs of
CD duplication of 50 or less, cassette
duplication

MASTERTRACK CD & DVD MFG

825 41st Ave., Ste. C

Santa Cruz, CA 95062

831-477-1496

E-mail: clientcare @ mastertrack.com
Web: www.mastertrack.com

Services: quality CD & DVD Duplication
since 1998

McMASTERS ENTERTAINMENT
888-357-7404

E-mail: info@macmastersdvd.com
Web: www.mcmastersdvd.com
Services: CD/DVD replication,
printing, packaging

MEDIA TECHNICS

4 Bluehill Ct.

Scotts Valley, CA 95066

800-474-8996 ext. 801

Fax 530-698-6191

E-mail: information@ mediatechnics.com
Web: www.mediatechnics.com

MEDIA TEK OPTICAL INC.

13450 Brooks Dr., Ste. A

Baldwin, CA 91706

800-826-3873, 626-962-1919 ext. 10
Fax 626-962-1917

E-mail: sales@atmediatech.com
Web: www.a1mediatech.com
Services: CD, DVD, cassette & video
replication/duplication, Sonic Solutions
mastering, design, printing & packaging
major label quality.

MIXONIC

1265 Folsom St.

San Francisco, CA 94103
888-464-9664

E-mail: customercare @ mixonic.com,
info@mixonic.com

Web: www.mixonic.com

Contact: Puja Arguwal

Services: CD, CD-ROM, DVD, USB,
Flashdrives CD/DVD duplication &
replication, printing, packaging, fulfiiment,
design services

MR. SPEED CASSETTE

12426 1/2 Ventura Bivd.

Studio City, CA 91604

818-762-2232

E-mail: steve @acdc-cdr.com

Web: www.acdc-cdr.com

Services: CD and cassette duplication
(real-time and high-speed)

NEW CYBERIAN SYSTEMS, INC.
1919 O'Toole Way

San Jose, CA 95131
877-423-4383, 408-922-0682

Fax 408-884-2257

E-mail: sales@newcyberian.com
Web: www.newcyberian.com

NOTEPAD, THE

Pasadena, CA

626-794-4322

€-mail: thenotepad @earthlink.net
Services: CD & DVD replication, CD-R

& DVD-R duplication, graphic design,
mastering and printing, small to big orders

PPL RECORED MUSIC COMPANY
468 N. Camden Dr., Ste. 200
Beverly Hills, CA 90210
818-506-8533, 310-860-7499
E-mail: pplzmi@aol.com

Web: www.pplzmi.com




Since 1939...

www.rainborecords.com
PO RAINBO Hroeiitasisos
=~ RECORDS it

...we’ve been your one-
stop source for media
manufacturing, and we're
still the oldest and largest
VINYL, CD & DVD
manufacturer.

7" -10" - 12" record pressing
e Colored and Marbled Vinyl
¢ Picture Discs & Etched Vinyl
¢ CD and DVD replication
e Custom Packaging

e Graphic Design




QBT

1938 S. Myrtle Ave.

Monrovia, CA 91016

800-752-3011

E-mail: info@qgbtmedia.com

Web: www.qbtmedia.com

Services: CD, CD-ROM, DVD, vinyi,
cassette, video, printing, mastering,
packaging, duplicating

QUALITY CLONES

CD, DVD, Mastering,

Website & Video Services

6245 Santa Monica Bivd.

Hollywood, CA 90038

323-464-5853

E-mail: info @qualityciones.com

Web: www.qualityclones.com

Services: CD & DVD replication &
mastering, graphic design, website design
and layout, full color printing booklets, tray
cards, posters, postcards, CD sleeves, DVD
wraps digipacks, packaging and shrink
wrapping.

Additional location:

3940 Laurel Canyon Blvd., Ste. 405
Studio City, CA 91604

RAINBO RECORDS

8960 Eton Ave.

Canoga Park, CA 91304

818-280-1100 Fax 818-280-1101

E-mail: info@rainborecords.com

Web: www.rainborecords.com

Services: CD and DVD replication, vinyl
pressing, custom packaging, graphic design

REAL TIME COPIES

10220 Culver Blivd., Ste. 202

Culver City, CA 90232

310-559-9095

E-mail: art202 @earthlink.net

Web: www.realtimecopies.com

Services: CD / DVD duplication, authoring,
full artwork & video production

RECORD TECHNOLOGY, INC. (RTI)
486 Dawson Dr.

Camnarillo, CA 93012

805-484-2747 Fax 805-987-0508
Web: www.recordtech.com

Services: vinyl, CD manufacturing

REEL PICTURE

5330 Eastgate Mall

San Diego, CA 92121

858-587-0301, 866-502-3472

Fax 858-587-8838

E-mail: keith@reelpicture.com

Web: www.reelpicture.com

Services: cassette, CD, CD-R and record
manufacturing, DVD replication, printing,
packaging

RHYTHM NET DESIGN GROUP

9860 Irvine Center Dr.

Irvine, CA 92618

948-783-5000 Fax 949-783-5001

E-mail: info @rinteractive.net

Web: www rinteractive.net

Services: CD replication, CD duplication,
printing, film, graphic design

Additional location:

42 W. 39th St,, 6th FI.
New York, NY 10018
888-749-8461

RUNTECHMEDIA INC

1108 W Valley Bivd, # 6B7

Alhambra, CA 91803

866-656-8999, 626-656-8900

Fax 626-656-8999

E-mail: sales @ runtechmedia.net

Web: www.runtechmedia.com

Services: all DVD and CD media services,
printing & packaging

SIENNA DIGITAL

970 O'Brien Dr.

Menlo Park, CA 94025

888-504-1620, 650-712-1709

Fax 650-325-6890

Contact: Naomi Delott

E-mail: naomi@siennadigital.com

Web: http://www.siennadigital.com
Services: CDs and DVDS, Digipaks, Eco
Wallets, Sleeves, Mailers and Jewel case
products Graphic Design and Mastering

SONY DADC
2904 S. Angus
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Fresno, CA 93725

Web: www.sonydadc.com

Services: all DVD and CD media services,
printing & packaging

Additional location:

4499 Glencoe Ave.
Marina Del Rey, CA 90292

SOUND ADVICE RECORDING

10700 Jersey Blvd., Ste. 720

Rancho Cucamonga, CA 91730
800-987-6830, 909-987-6930

Fax 809-987-6977

E-mail: sales6 @sarecording.com

Web: www.sarecording.com

Services: cassette, CD, CDR, DVD, and
video duplication, authoring, complete in-
house mastering, packaging services

SPEEDLIGHT DUPLICATION, INC.
21822 Lassen St., Unit K

Chatsworth, CA 91311

818-727-0200, 818-727-0264

E-mail: sales @ speedlight-duplication.com
Web: www.speedlightduplication.com

TECHNICOLOR

6040 Sunset Bivd.

Hollywood, CA 90028

323-817-6600

Web: www.technicolor.com

Services: CD manufacturing, mastering and
replication, fulfillment services, distribution
*Locations throughout the world. See
website for various international locations.

THRESHOLD SOUND + VISION

2114 Pico Blvd.

Santa Monica, CA 90405

310-566-6677

E-mail: micheleb@thresholdsound.com
Web: www.thresholdsound.com
Services: mastering, 5.1 surround,
transters, short run promo CD-Rs,

lacquer masters, CD, DVD, Vinyl and VHS
manufacturing.

TSI CD MANUFACTURING

24831 Ave, Tibbitts

Valencia, CA 91355

800-310-0800 Fax 661-702-9029

E-mail: info@cdmanufacturing.com

Web: www.cdmanufacturing.com
Services: CD DVD USB Drives, Fulfillment
and drop shipping, packaging/graphic
services

ULTRADISC

1257 Columbia Ave., Unit D-5
Riverside, CA 92507
866-223-7327, 951-940-9800

Fax 951-346-9440

E-mail: sales@ultradisc.com
Web: www.ultradisc.com
Services: DVD and CD replication,
silk screen, printing, packaging

UNITED AUDIO/NVIDEO GROUP
6855 Vineland Ave,

N. Hollywood, CA 91605
800-247-8606, 818-980-6700

Fax 818-508-TAPE

Web: www.unitedavg.com
Services: Audio/Video duplication

V-CORP MULTI MEDIA

1044 E. Edna P!.

Covina, CA 91724

626-966-0412, 800-826-7799

E-mail: info@vcorp99.com

Web: vcorpmultimedia.com

Contact: Sandra

Service: CD/CD-ROM/DVD/cassettes/
video/large or small runs graphics/printing/
fulfillment packaging

CROSSPOINT

940 Wadsworth Blvd., Ste. 200

Lakewood, CO 80214

303-233-2700

E-mail: info@crosspoint.com

Web: www.crosspoint.com

Services: one stop shop for any type film or
video production

DENVER DISC

4800 Wadsworth Ave., Ste. 100
Wheat Ridge, CO 80033
877-858-3837 or 303-991-3837
E-mail: info@denverdisc.com
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Web: www.denverdisc.com
Services: CD/DVD duplication & printing

DVD TOMORROW

8200 East Pacific Place, Suite 210
Denver, CO 80231

720-841-1496, 800-372-8096
E-mail: sales@dvdtomorrow.com
Web: www.dvdtomorrow.com
Services: CD/DVD duplication

Additional location:

Denver pick-up/drop-off
1400 16th St., Ste. 400
Denver, CO 80202

GROTTO MUSIC, INC.

393 N. Dale Court

Grand Junction, CO 81507

909-305-2340 970-241-4969

E-mail: info @ grottomusic.com

Web: www.grottomusic.com

Services: CD/DVD replication/packaging/
AV post/graphics/web

JOE’'S PRODUCTION & GRILLE, INC.
4919 N. Broadway

Boulder, CO 80304

303-442-1770, 888-563-7474

E-mail: sales @joesgrille.com

Web: www.joesgrille.com

Services: CD manufacturing, indie
distribution, indie radio

Additional location:

P.O. Box 2380
New York, NY 10008
888-563-7474

MAM-A

10045 Federal Dr.

Colorado Springs, CO 80890
888-626-3472, 719-592-0057

E-mail: storeinfo@mam-a.com

Web: www.mam-a.com

Services: MAM-A is the leading
manufacturer of Professional quality
recordable CDs and DVDs, with unique
manufacturing technology and complete
control over production processes. MAM-A
provides a complete range of products,
including Archival Grade 24K Gold DVD+/-
Rs and CD-Rs, High quality Silver DVD-R,
8.5 GB Dual Layer DVD+R, and Recordable
Blu-ray discs. Printable surfaces, Custom
Logos, and Pre-Recorded CD-ROM/DVD-
ROM are also available.

BUZZ MEDIA COMPANY

32 Bruggeman PI.

Mystic, CT 06355

860-536-1830

E-mail: info @ buzzmediacompany.com
Web: www.buzzmediacompany.com
Services: video transfer

IFM PRODUCTIONS LLC

67 Valley Rd.

Cos Cob, CT 06807
203-661-9326

Contact: Iggy Makarevich
E-mail: info@ifmproductions.com
Web: www.ifmproductions.com
Services: CD/DVD duplication

QUICK DISCS

41 Crossroads Plaza, Ste. 167

W. Hartford, CT 06117

800-233-8754

E-mail: jetf@quick-disc.net

Web: www.quickdiscs.com

Services: CD/DVD duplication & replication,
packaging, printing

Delaware
DELAWARE DIGITAL VIDEO FACTORY
1709 Concord Pike
Wilmington, DE 19803
302-TV-TAPES (888-2737)
Web: www.ddvi.com
Services: CD/DVD dupiication

KEN-DEL PRODUCTIONS, INC.
First State Production Center

1500 First State Blvd.

Wilmington, DE 19804-3596
800-249-1110 or local 302-999-1111
Fax 302-999-1656

www.musicconnection.com/amp

E-mail: info@ken-del.com

Web: www ken-del.com

Services: Graphics, CD/DVD Replication/
Duplication, Transfers from any format, printing

District Of Columbia [D.C.)

ACE PRESS

910 17th St., N.W., Ste. 100
Washington, DC 20006
202-338-4006

E-mail: acepress@aol.com

Web: www.acepress.com

Services: Printing, Copying & Mailing

CDDVD DUPLICATION WASHINGTON DC
Washington, DC 20007

866-874-8725

Web: http://cddvdduplication
washingtondc.com

Services: CD/DVD duplication &

Video duplication

BISON DISC

803 South Orlando Ave. Ste. J
Winter Park, FL 32789
866-466-4061, 407-770-6900
E-mail: sales @bisondisc.com
Web: www.bisondisc.com

Additional location:

5405 Wilshire Blvd., Ste. 347
Los Angeles, CA 90036
866-866-4061

CD DEPOT

5623 NW 74th Ave.

Miami, FL 33166

800-742-3974, 305-863-8699

E-mail: info@reprocd.com

Web: www.reprocd.com

Services: CD/DVD duplication & replication

DIGITAL DOMAIN

478 E. Altamonte Dr. #108-122
Altamonte Springs, FL 32750
800-344-4361, 407-831-0233
E-mail: ofcmgr@digido.com
Web: www.digido.com

INE MEDIA

5510 Philips Hwy., Ste. 12
Jacksonville, FL 32207
800-443-9030, 904-443-2681
Fax 904-448-3103

E-mail: sales @cddvdfactory.com
Web: www.cddvdfactory.com
Services: CD/DVD Duplication &
Replication

INTERMEDIA DISC

7359 N.W. 34 St.

Miami, FL 33122

877-392-DISC, 305-392-9572

Fax 305-392-9574

E-mail: sales @intermediadisc.com
Web: www.intermediadisc.com
Services: CD/DVD replication

PROGRESSIVE MEDIA & MUSIC

2116 Southview Ave,

Tampa, FL 33606

813-251-8093 Fax 813-251-6050

E-mail: info@progressivecds.com

Web: www.progressivecds.com

Contact: Ken Veenstra

Services: CD, CD-ROM, Vinyl, DVD, CD/
DVD-R, thumb drives replication, graphic
design, packaging, DVD authoring,
inventory management, printing, mastering,
video editing

S & J CD DUPLICATION, INC.
105 College Dr., Suite 3
Orange Park, FL 32065
888-269-7088, 904-272-0580
Fax 904-272-9427

E-mail: sales@snjcd.com
Web: www.snjcd.com

ATLANTA MANUFACTURING GROUP
1040 Bivd., S.E.

Atlanta, GA 30312

404-230-9559

E-mail: amgstaff@amgcds.com

Web: www.amgcds.com

Services: full service CD & DVD
manufacturer offering major label quality
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and affordable pricing with boutique
type service

INFINITY DISCS

5105 Peachtree Industrial Bivd., Ste. 103
Atlanta, GA 30341

770-451-7400, 800-749-7489

E-mail: info@infinitydiscs.com

Web: www.infinitydiscs.com

Services: CD/DVD duplication &
replication, printing & packaging

ROVIX

The Proscenium Tower

1170 Peachtree St., Ste. 1200

Atlanta, GA 30309

877-ROVIX-77, 404-885-6066

E-mail: solutions @ rovix.com

Web: www.rovix.com

Services: CD/DVD duplication & replication

SONY DADC

5152 Columbia Dr.

Carroliton, GA 30177

Web: www.sonydadc.com

Services: CD/DVD duplication & replication

HAWAI! DVD SOLUTIONS

75-5608 Hienaloli Rd. #47
Kailua-Kona, HI 96740

808-960-1241 Fax 808-327-1790
E-mail: dvd@hawaiidvdsoiutions.com
Web: www.hawaiidvdsolutions.com
Services: CD/DVD/DVD-R duplication

TOM TERRIFICS

2961 E. Manoa Rd., Ste. D
Honolulu, H! 96822
808-988-1556

E-mail: tom006 @ hawaii.rr.com
Web: www.Tomterrifics.com
Services: CD/DVD duplication &
cover design

JACKSON VIDEO SERVICES
1075 W. Yosemite Dr.

DO YOU WANT TO BE ON
THE 1st PAGE OF

Meridian, ID 83646

208-895-6646

E-mail: clint@jacksonvideoservices.com
Web: www jacksonvideoservices.com
Services: conversions, duplication,
editing,repairs, transferring all media

ADVANCED AUDIO TECHNOLOGY
200 Easy St.

Carol Stream, IL 60188

630-665-3344

E-mail: info@ advanceaudio.net

Web: www.advancedaudio.net
Services: duplication, replication, design
& printing

CHICAGO PRODUCERS

817 S. Western Ave.

Chicago, IL 60612

800-467-1497 or 312-226-6900

E-mail: info@chicagoproducers.com

Web: www.chicagoproducers.com
Services: CD/DVD duplication & replication

CINRAM

948 Meridian Lake Dr.
Aurora, IL 60504
630-375-2200

E-mail: info@cinram.com
Web: www.cinram.com
Services: Distribution

DISC MAKERS

562 W. Washington Bivd. #410

Chicago, IL 60661

800-468-9353, Fax 856-661-3450

Web: www.discmakers.com

Services: CD/DVD manufacturing, graphic
design, printing, packaging, authoring,
mastering, manual & automated CD & DVD
printers, blank media. Providing the industry
standard of excellence for over 50 years.

IDEA MEDIA SERVICES

1700 W. Hubbard St.

Chicago, IL 60622
866-326-3416, 312-226-2900
E-mail: info @ideareplication.com

Google

We’ll SHOW you how
to get there for $249_

FREE for

FREE W

elarmisg Besi Peapls Sisse 1917

WEBSITE TRAFFIC ANALYSIS

951-777-2508

¥~ SCAN OR CALL—Y

Mention “MUSIC CONNECTION”

LOCAL MARKETING

AUTHORITY e

Readers

www.musicconnection.com/amp

Web: www.ideareplication.com
Services: CD/DVD duplication &
replication, packaging

RBR PRODUCTIONS

117 W, Rockland Rd.

Libertyville, IL 60048

888-278-0558 or 847-362-4060

E-mail: info@rbrproductions.com

Web: www.rbrproductions.com

Services: CD/DVD duplication & replication

SONY DADC

430 Gibraltar Dr.

Bolingbrook, IL 60440

Web: www.sonydadc.com
Services: all DVD and CD media
services, printing & packaging

VIDEO ONE PRODUCTIONS
1820 W. Webster Ave.

Chicago, IL 60614

773-252-3352

E-mail: irwin@video1pro.com
Web: www.video1pro.com
Services: CD and DVD duplication
and replication

DVC INC.

5230 Park Emerson Dr., Ste. K
Indinapolis, IN 46203

800-828-0373 or 317-544-2150
E-mail: JAD@dvcdubs.com

Web: www.dvcdubs.com

Services: Full Service Duplicating of
Cassettes Dvd's CD's & Floppy Discs

INDIANA AUDIO MASTERING & DPLC
906 W. Countryside Ln.

Bloomington, IN 47403

812-331-2056

E-mail: sales @indianaaudio.com

Web: www.iamded.com

Services: CD/DVD duplication or replication

SONY DADC
9999 E 121st St.
Fishers, IN 46037

Web: www.sonydadc.com
Services: CD/DVD duplication or replication

TRIDIGITAL SOLUTIONS LLC

5211 Lancelot Dr.

Indianapolis, IN 46228

317-293-8000 Fax 317-293-8008

E-mail: sales @tridigitalsolutions.net
Web: www.tridigitalsolutions.net
Services: your turnkey solution to all CD,
DVD, USB, and custom packaging needs

WORLD MEDIA GROUP

6737 E. 30th St.

Indianapolis, IN 46219

800-400-4964 or 317-549-8484

Fax 317-549-8480

E-mail: getstarted @ worldmediagroup.com
Web: www.worldmediagroup.com
Services: DVD, CD, cassette graphic
design, mastering, duplication, packaging,
fulfillment, warehousing

Additional locations:

Columbus, OH
New York, NY
Kansas City, MO
Philadelphia, PA
800-400-4964

Nashville, TN

Service Center

1302-B Division St.

Nashville, TN 37203

800-874-4174

E-mail: info@nationalmediagroup.com

Dallas, TX

Crystal Clear Media Group Office
10451 Markison Dr.

Dallas, TX 75238

800-880-0073

E-mail: info @crystalclearcds.com

CD DUPLICATOR, THE

I, Inc.
975 W. Lincoln Hwy., Ste. A
Nevada, 1A 50201

515-382-4623

WE’LL MAKE YOU A
ROCKSTAR ON GOOGLE
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E-mail: info@thecdduplicator.com
Web: www.thecdduplicator.com
Services: CD/DVD duplication & replication

DUPLICATION MEDIA

8126 Douglas Ave.

Urbandale, IA 50322

515-334-3877

E-mail: info@duplicationmedia.com

Web: www.duplicationmedia.com
Services: CD/DVD duplications, videotape
duplications, video to DVD transfers, audio
to CD transfers and more

FAT CAT PRODUCTIONS
142 S. Meridian St.

Valley Center, KS 67147
316-755-1389, 877-326-2285
Web: www. fatcatrocks.com
Services: CD/DVD Duplication

HANDLEY VIDEO PRODUCTIONS
Wichita, KS 67203

316-558-5313

E-mail: judy @judyhandiey.com

Web: www.judyhandley.com

Services: duplication services from many
professional and consumer formats to DVD/
CD/VHS

WICHITA VIDEO WORKS

1510 W. Douglas

Wichita, KS 67203

316-558-5313

E-mail: info @wichitavideoworks.com

Web: www.wichitavideoworks.com
Services: duplication services from many
professional and consumer formats to DVD/
CD/VHS

ADVANCED VIDEO SERVICES

1110 N. Broadway

Lexington, KY 40505

859-255-1975

E-mail: avs @insightbb.com

Web: www.advancedvideoservices.net

YON DER MOUNTAIN STRING BAND

3 INCREDIBLE PERFORMANCES!)

LEFTOVER SALMON - THE JAYHAWKS
MICKEY HART BAND - NORTH MISSISSIPPI ALLSTARS

%mu-’rmﬂrd

Download This Directory From Our Website

' Sam Bush-Punch Brothers - Dumpstaphunk
) Split Lip Rayfield - Everyone Orchestra~ Joe Purdy
Revival-Zach Deputy-The Gourds-Delta Rae

Giant Panda Guerilla Dub . mlt:[l;arry

& Larey Keel-Dared Anget Republic of Strin

Services: CD/DVD duplication, design &
packaging

JTO ENTERPRISES

3673 Winthrop Dr.

Lexington, KY 40514

859-457-0021

E-mail: tandy @jtoenterprises.com
Web: www jtoenterprises.com

Contact: Tandy Owen

Services: one-stop-shop for all your CD
and DVD manufacturing, packaging and
fulfillment needs

FAST FORWARD MULTIMEDIA, INC
1428 S. Hugh Wallis Rd.

Lafayette, LA 70508

337-262-0401 877-497-7299

E-mail: ffmultimedia@aol.com

Web: www.fastforwardmm.com
Services: CD/DVD duplication

KLARITY MULTIMEDIA

36 Maple St.

P.O.Box 160

North Vassalboro, ME 04962
888-387-8273, 207-873-3911
E-mail: terac @klarity.com
Web: www klarity.com
Services: all related services

BLUE HOUSE PRODUCTIONS

2201 Westview Dr.

Silver Spring, MD 20910

301-589-1001

E-mail: info@bluehouseproductions.com
Web: www.bluehouseproductions.com
Services: CD/DVD duplication

MORPHIUSDISC MANUFACTURING
100 E. 23rd St.

Baltimore, MD 21218

410-662-0112 Fax 410-662-0116
E-mail: info@morphius.com

Web: www.morphius.com

~Wookiefoot -C
~Mishka

Keel & Natural Btidgc

Rio Sam's I Nation~Brown Bird~HoneyHoney-M i
e S ey o T B

Db 2 Drubln
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@\ MULBERRY MOUNTAI
OZARK, ARKANSAS
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Services: CD, CD-ROM, DVD, Biu-Ray,
Vinyl, Shaped CD/CD-Rom/Vinyl, Cassette,
Picture Vinyl replication, insert printing,
sticker printing, packaging, graphic design,
digital download and physical distribution,
fulfilment, inventory management

VIDEO LABS

15237 Display Ct.

Rockville, MD 20850
800-800-8240, 301-217-000
E-mail: sales @videolabs.net
Web: www.videolabs.net

CD SONIC

273 Commonwealth Ave.

Boston, MA 02116

888-CD-SONIC, 888-237-6642 ext. 201
Contact: Jules Seabra, VP/Sales
E-mail: julesseabra @ cdsonic.com
Web: www.cdsonic.com

Services: CD-Audio and CD ROM
replication, DVD replication, VHS
duplication, printing and packaging

CD WORKS

93 Park St.

Beverly, MA 01915

800-239-6757 or 978-922-4990
E-mail: moo@cdworks.com

Web: www.cdworks.com

Services: state of the art CD and DVD
duplication and replication services

DISC MAKERS

36 Prospect St.

Cambridge, MA 02139

800-468-9353

Web: www.discmakers.com

Services: CD/DVD manufacturing, graphic
design, printing, packaging, authoring,
mastering, manual & automated CD & DVD
printers, blank media. Providing the industry
standard of excellence for over 50 years.

ECLIPSE VIDEO SERVICES
2400 Massachusetts Ave.
Cambridge, MA 02140
800-345-6024 or 617-491-1714
Fax 617-661-1543

E-mail: info@eclipsevid.com
Web: www.eclipsevid.com
Services: CD/DVD duplication

DUPLICATORS.NET

30450 Ryan Rd.

Warren, MI 48092
888-795-1531, 586-573-4444
E-mail: sales@duplicators.net
Web: www.duplicators.net
Services: CD/DVD duplication &
replication, design & printing

NOBUCKS DOT NET

790 Oxford Rd.

Oxford, M| 48371

877-NOBUCKS, 248-969-2625

E-mail: cd@cdupe.com

Web: www.CDupe.com,

www.nobucks.net

Services: CD/DVD duplication, VHS to DVD
Kits, short runs are no problem

www.musicconnection.com/amp

VOLK VIDEO SERVICES

Woodward & 16 mile Area

Birmingham, Mi 48009

866-752-9422 or 248-203-9801

E-mail: info@volkvideo.com

Web: www.volkvideo.com

Services: CD/DVD duplication & transfer

AEGIS VIDEO

7930 Wyoming Ave.

Minneapolis, MN 55438
952-941-1002

Web: www.aegisvideo.com
Services: VHS/DVD/CD duplication &
replication, home video to DVD

ALLIED VAUGHN

7600 Parklawn, Ste. 300

Minneapolis, MN 55435

800-323-0281, 952-832-3100

Fax 952-832-3179

E-mail: webmail@alliedvaughn.com
Web: www.alliedvaughn.com

Services: DVD and CD replication/
duplication, authoring, Media on Demand,
VHS duplication, packaging solutions,
graphic design, printing, inventory mgmt.
*Offices throughout the U.S., see Website
for details

Additional locations:

Chicago

1310 W Thorndale Ave.

ltasca, IL 60143-1159

630-919-2120, 800-759-4087

E-mail: rick.polizzi @alliedvaughn.com

Detroit

11923 Brookfield

Livonia, MI 48150

734-462-5543, 800-462-5543

E-mail: chris.barkoozis @alliledvaughn.com

Orlando

Orlando, FL 32819

407-491-7737, 800-877-1778

E-mail: richard.skillman @alliedvaughn.com

CD VELOCITY

8711 Lyndate Ave.

So. Bloomington, MN 55420
800-808-1318

E-mail: sales @cdvelocity.com
Web: www.cdvelocity.com,
www.cycle-inc.com

COPYCATS MEDIA

712 Ontario Avenue West
Minneapolis, MN 55403
612-371-8008, 888-698-8008
Fax 612-371-8011

Web: www.copycatsmedia.com

DUPESHOP.COM/DVB MEDIA
8525 Edinbrook Crossing, Ste. 102¢
Minneapolis, MN 55443
866-874-8725 or 763-315-4939
E-mail: info@dupeshop.com

Web: www.dupeshop.com
Services: DVD duplication

MEDIAXPRESS
1523 Nicollet Ave. S.
Minneapolis, MN 55403

us since 1969!

Post a free ad seeking musicians
Find jobs with working bands
Thousands have used




612-872-8284, 800-879-8273
E-mail: info@ mediaxpress.net
Web: www.mediaxpress.net

ONE OFF CD SHOP, THE

7421 Portland Ave.

Richfield, MN 554123

612-374-4643

E-mail: jrb@artimex.com

Web: www.one-offcdshop.com
Services: CD duplication & replication

SOUND 80

222 S. 9th St., Ste. 3600

Minneapolis, MN 55402

612-339-9313

E-mail: info@sound80.com

Web: www.sound80.com

Services: CD/DVD duplication & transfers

JASPER EWING & SONS INC
1220 E. Northside Dr., Ste. 370
Jackson, MS 39211
601-981-2178

E-mail: info @jasperewing.com
Web: jasperewing.com
Services: CD & DVD Duplication

ABOVE & BEYOND PRODUCTIONS INC
714 Yale Ave.

St. Louis, MO 63119

314-968-3024

E-mail: rick@aboveandbeyond.tv

Web: www.aboveandbeyond.tv

Services: CD/DVD duplication & transfer

ARCH CD DVD

1600 S Kingshighway Bivd., Ste. 2N

St. Louis, MO 63110

314-865-3341

Web: facebook.com/pages/ArchCD/
95890452152

Services: CD/DVD duplication & replication

SMITHLEE PRODUCTIONS INC
7420 Manchester Rd.

Download This Directory From Our Website

St. Louis, MO 63143
314-647-3900 877-745-0900
E-mail: sales @smithlee.com
Web: www.smithlee.com
Services: CD/DVD replication and
fulfiltment

T2 MEDIA DUPLICATION

1906 Wyandotte

Kansas City, MO 64108

816-471-6554 Fax 816-471-6500

E-mail: contact@t2mediaduplication.tv
Web: www.t2mediaduplication.tv
Services: DVD, CD, replication, authoring,
pressing and packaging

AARDVARK AUDIO-VISUAL
304 Moore Ln.

Billings, MT 59101
877-773-8275, 406-252-6433
E-mail: sales@aardvarkav.com
Web: www.aardvarkav.com
Services: CD/DVD duplication

MR. VIDEO PRODUCTIONS, LLC
1480 Spiritwood

Victor, MT 59875

888-961-4970

Web: www.mrvideo.com
Services: duplication & transfer

PEAK RECORDING & SOUND INC
PO BOX 1404

Bozeman, MT 59771

406-586-1650

Web: www.peakrecording.net
Services: CD/DVD duplication & design

Nebraska

CREATIVE VISUAL PRODUCTIONS, INC.

4131 S 89th St.

Omaha, NE 68127

402-592-4410

E mall rob@creatlvewsual biz
tivevisual.biz

Services CD DVD Blu-ray, authoring,

replication, duplication, packaging

COME PERFORM
WITH US
IN THE DESERT

Interfusion Music Summit

Cathedral City, California

Seminars - Workshops - Symposiums

- October 4 - 7, 2012

Live Performances & Special Engagements

"IMS is a must for all
independent artists & DJs"
- PNN Radio

Cathedral City

Special V.I.P. All-Access Discount Passes at:
http://goims.org/musicconnection.htm

EE

MEDIA SERVICES

2916 So 132nd St., #299

Omaha, NE 68144

888-891-9091, 402-537-4499

E-mail: tom@mediaomaha.com

Web: www.mediaomaha.com

Services: CD & DVD replication, printing
and packaging

OMAHA TRANS-VIDEO LLC

14925 Industrial Rd.

Omaha, NE 68144

402-894-0105

E-mail: info@omahatransvideo.com
Web: www.omahatransvideo.com
Services: CD/DVD or VHS duplication

JETKOR

P.O. Box 33238

Reno, NV 89533

775-846-1185

Contact: Sherri Del Soldato

E-mail: info@jetkor.com

Web: www.jetkor.com

Services: full-color printing, promo packet
development, cover art design, posters,
web design.

ODDS ON DVD & CD REPLICATION

14 Sunset Way, Bldg. B

Henderson, NV 89014

702-318-6001

E-mail: danap @ oddsonrecording.com
Web: www.oddsonrecording.com
Services: CO/DVD & HD DVD replication,
short run CD/DVD duplication, digital &
analog CD mastering, DVD authoring, SSL
9000XL recording studio including ProTools
HD, graphics, printing, web design and
packaging & fulfillment

VEGAS DISC / HIT TRACK STUDIOS
5320 Styers St.

N. Las Vegas, NV 89031
702-481-1663, 800-246-5667

E-mail: info@vegasdisc.com

Web: www.lasvegasmastering.com,
www.hittrackstudios.com,
www.vegasdisc.com

MUS

www.musicconnection.com/amp

Contact: Tom Parham

Services: Custom CD/DVD duplication
and replication, Blu-ray replication & USB
duplication, Full color offset printing and
packaging. Multi-track recording, CD
Mastering & DVD authoring services.
Duplication & Pro audio equipment sales.
Replication equipment by Singulus, Guann
Yinn, Heino and Gima with and 10 million
per month capacity. Studio and Mastering
equipment include, SSL, NEVE, API,
MANLEY, HDCD, Sonic Solutions , Pro-
Tools & Final Cut Pro.

NECD

New England Compact Disc

68 Stile Rd., Ste H

Salem, NH 03079

800-617-3877

E-mail: info@newenglandcd.com

Web: www.newenglandcd.com

Services: CD/DVD duplication & replication

DISC MAKERS

7905 N. Route 130

Pennsauken, NJ 08110-1402
800-468-9353 or 856-663-9030

Web: www.discmakers.com

Services: CD/DVD manutacturing,

graphic design, printing, download

cards, distribution, packaging, authoring,
mastering, manual & automated CD &
DVD printers, blank media, distribution,
marketing services, also 12" vinyl. Providing
the industry standard of excelience for over
50 years.

OASIS CD MANUFACTURING

7905 N. Crescent Blvd.

Delair, NJ 08110

888-296-2747

E-mail: info@oasiscd.com

Web: www.oasiscd.com

Services: CD/DVD manufacturing, graphic
design, printing, eco-packaging, direct glass
cutting (Audiophile)

26 Yrs. Pro Attorney / 35 Yrs Pro. Musician

Legal Expert:

® Music Entertainment
 Contracts

* Band Disputes

* Publishing

® TV/Film

* Business formation

e Contracts

FREE EMAIL &

PHONE

CONSULTATION:

CALL OR EMAIL ANYTIME: 805-557-0660
CHRIS@CHRISOLSENLAW.COM
WWW.CHRISOLSENLAW.COM
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CINE VIDEO PRODUCTIONS &
DUPLICATION

35 Domingo Rd.

Santa Fe, NM 87508

505-466-6101

E-mail: rickito@aol.com

Web: cinevisionproductions.com
Contact: Richard Startzman
Services: all video production needs

KOKOPELE PRODUCTIONS
Santa Fe, NM 87501
505-501-0589

E-mail: kkpele @msn.com
Web: www.kkpele.com
Services: DVD duplication

1 MORE DVD

888-DVD-9555

E-mail: info@ tmoredvd.com

Web: www.1moredvd.com

Services: CD/DVD duplication & replication

A TO Z MEDIA

650 Broadway, 4th fl.

New York, NY 10012

212-260-0237 888-670-0260

E-mail: info @atozmedia.com

Web: www.atozmedia.com

Services: DVD, CD, cassette and CD-ROM
duplication/replication, design, printing.

C&C DUPLICATORS

220 Knickerbocker Ave.

Bohemia, NY 11716

631-244-0800

E-mail: ccmusic@pb.net

Web: www.candcmusic.com

Services: Cassette and CD duplication,
mastering, design, printing, packaging

DIRECT 2 MARKET SOLUTIONS

1387 Fairport Rd., Ste. 800

Fairport, NY 14450

1-800-229-8067

Web: www.direct2marketsolutions.com
Services: CD/DVD printing and Duplication,
printing, packaging and fulfillment

DISC MAKERS

16 W. 18th St.

New York, NY 10011

800-468-9353

Web: www.discmakers.com

Services: Replication, graphic

design, on-disc printing, packaging,
authoring, recordable media, mastering,
master transfers multimedia authoring,
manual & automated CD & DVD printers,
blank media. Providing the industry standard
of excellence for over 50 years.

DUPLICATION DEPOT INC.

215-B Central Ave.

Farmingdale, NY 11735

631-752-0608 Fax 631-752-3607
E-mail: copymydisc @gmail.com

Web: www.duplicationdepot.com
Services: CD/DVD transfers, duplication
& replication

DVDS 911
1000 N. Division, Ste. 2C

DON’T MAIL YOUR MUSIC TO RADIO!

Airplay

Download This Directory From Our Website

Peekskill, NY 10566

888-DVD-9555

E-mail: info@dvds911.com

Web: www.dvds911.com

Services: DVD and CD Replication and
Duplication

JOE’S PRODUCTION & GRILLE, INC.
P.O. Box 2380

New York, NY 10009

888-563-7474

E-mail: joe @joesgrille.com

Web: www joesgrille.com

Services: CD manufacturing, indie
distribution, indie radio

LANDSHARK! CD DUPLICATION
& DESIGN, INC.

325 W. 38th St., Ste. 710

New York, NY 10018
212-247-8995 Fax 212-247-8997
E-mail: landsharkcd @ gmail.com
Web: www.landsharkcd.com
Services: CD duplication & design

MF DIGITAL

155 Sherwood Ave

Farmingdale, NY 11735

631-249-9393 Fax 631-249-9273

Web: www.mfdigital.com

Services: CD / DVD duplication, DVD / CD
replication, USB duplication

NOVA MUSIC

340 W. 11th St.

New York, NY 10014

800-495-1306

E-mail: info @ novamusic.com

Web: www.novamusic.com

Services: CD business cards, video
cassettes, DVD, recording, mastering, CD/
cassette/vinyl pressing, radio promotion,
T-shirts, stickers, banners, posters printing,
graphic design, websites

Additional location:

2025 Lookout Dr.
North Mankato, MN 56002

PLAY-IT PRODUCTIONS

259 W. 30th St., 3rd fl.

New York, NY 10001

800-815-3444 or 212-695-6530
E-mail: info@play-itproductions.net
Web: www.play-itproductions.net
Contact: Tony Tyler

Services: complete CD/DVD
manufacturing, printing and packaging,
along with graphic design, mastering, and
DVD authoring

Additional location:

214 Knickerbocker Ave.
Bohemia, NY 11716
631-750-9255

SONY DADC

550 Madison Ave., Rm. 1970

New York, NY 10022

212-833-7816 Fax 212-833-5962

Web: www.sonydadc.com

Services: all DVD and CD media services,
printing & packaging

ACCESS

Get your music to radio digitally today

AirplayAccess.com
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North Carolina

STUDIO SOUTH

4912 OId Pineville Rd.

Charlotte, NC 28217

704-525-0296

E-mail: studiosouthvideo @earthlink.net
Web: www.studiosouthmedia.com
Services: CD/DVD duplication & transfer

TRIANGLE DUPLICATION SERVICES
Raleigh, NC 27675

919-622-0746

Web: www.triangleduplication.com
Services: CD/DVD duplication, printing.
Mini DV 8mm & VHS to DVD conversions

North Dakota

MEDIA PRODUCTIONS

3241 University Dr. S.

Fargo, ND 58104

701-237-6863

Web: www.mediaproductions.com
Services: CD/DVD duplication

AM TECH VIDEO, INC.

6585 B Smith Rd.

Brook Park, OH 44142
800-262-8723, 216-676-0441
E-mail: tex@atvproductions.com
Web: www.atvproductions.com
Services: CD/DVD duplication

A TO Z AUDIO

P.0. Box 26087

21779 Lorain Rd.

Fairview Park, OH 44126

440-333-0040

E-mail: atozaudio @atozaudio.com

Web: www.atozaudio.com

Services: CD/DVD duplication & replication,
printing

INDIE MERC STORE

3135 Chester Ave.

Cleveland, OH 44114
800-497-8816, 216-622-6399
E-mail: info@indiemerchstore.com
Web: www.indiemerch.com

LITTLE WAREHOUSE, THE

900 Resource Dr., Ste. 8

Brooklyn Heights, OH 44131
800-445-8273 or 216-398-0022
Web: www.thelittliewarehouse.com
Services: CD/DVD duplication

Oklahoma

TULSA MEDIA GROUP

Tulsa, OK

918-743-6614 Fax 918-743-6618
E-mail: chris @tulsamediagroup.com
Web: www.tulsamediagroup.com
Services: CD/DVD duplication, design,
printing

A TO Z MEDIA

524 E Burnside St., Ste. 230
Portland, OR 97214
503-736-3261

E-mail: info@atozmedia.com

wWww.narip.com

www.musicconnection.com/amp

Web: www.atozmedia.com
Services: DVD, CD, cassette and CD-ROM
duplication/replication, design, printing.

CRAVEDOG CD & DVD
MANUFACTURING

611 N. Tillamook St., Ste. B22
Portland, OR 97227

503-233-7284, 866-469-9820

E-mail: info@cravedog.com

Web: www.cravedog.com

Contact: Michael Fitzgerald

Services: CD, CD-ROM, DVD, CD Biz Card
replication, printing, packaging, graphic
design, promo items & apparel

CRAZY DAISY PRODUCTIONS

7889 S.W. Cirrus Dr.

Beaverton, OR 97008

541-517-1458

E-mail: info @crazymastering.com

Web: www.crazymastering.com
Services: Mixing, Mastering, Duplication

DUNGEON REPLICATION SERVICES
106 S.E. 11th Ave.

Portland, OR 97214

503-796-0380, 877-777-7276

E-mail: sales @ dungeon-replication.com
Web: www.dungeon-replication.com
Services: CD & DVD replication, vinyl
pressing, mastering, posters, flyers

MEGALODON MANUFACTURING
888-234-2283

E-mail: hello@megalodon.com
Web: www.megalodon.com

CINRAM

1400 E. Lackawanna Ave.

Olyphant, PA 18448

570-383-3291

Web: www.cinram.com

Services: CD and DVD replication in all
formats and all related services including
packaging and design

FREEDOM DISC USA

Five Vertical Dr.

Canonsburg, PA 15317

888-638-2997, 724-745-7646

E-mail: info @freedomdisc.com

Web: www.freedomdisc.com

Services: DVD, Blu-ray and CD replication
and duplication, creative services, DVD
and Blu-ray Authoring, CD Content
development, design, printing, assembly,
fulfiliment, e-commerce solutions, and On
Demand Disc Publishing.

VISCOUNT STUDIOS

486 Wellington Ave.

Cranston, Rl 02910

401-467-9362

E-mail: info@viscountrecords.com
Web: www.viscountrecords.com
Services: CD/DVD duplication, DVD
authoring

South Carolina

I.C.C.A.
1300 Altura Rd.

NARIP. Your record industry knowledge network.
Expert info for industry pros. By industry pros.
Get NARIP audio programs now!
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Ft. Mill, SC 29708

800-624-5940 or 803-547-9200

E-mail: info@IMS

Web: www.intmediaservices.com
Services: CD, video, cassette duplication,
graphics.

BEAVERWOOD AUDIO VIDEO

133 Waiton Ferry Rd.

Hendersonville, TN 37075

615-824-2820, 800-524-1633

E-mail: info @ beaverwoodaudiovideo.com
Web: www.Beaverwoodaudiovideo.com

CINRAM

437 Sanford Road

LaVergne, TN 37086
615-287-3800

E-mail: info@cinram.com

Web: www.cinram.com
Services: packaging, distribution

CRT

7532 Hickory Hills Ct.

White Creek, TN 37189

800-453-2533, 615-876-5490

E-mail: sales@cricustomproducts.com
Web: www.crtcustomproducts.com
Services: CD, CD-ROM, DVD
manufacturing, printing, packaging,
fulfillment, mailing service, tumed edge
products.

DISC MAKERS

1305 16th Ave. S., 1st fl.

Nashville, TN 37212

800-468-9353, Fax 856-661-3450

Web: www.discmakers.com

Services: CD/DVD manufacturing, graphic
design, printing, packaging, authoring,
mastering, manual & automated CD & DVD
printers, blank media. Providing the industry
standard of excellence for over 60 years.

EARMARK DIGITAL

917 8th Ave. S.

Nashville, TN 37203
615-782-2030, 888-777-7172
E-mail: info@earmarkdigital.com
Web: www.earmarkdigital.com

NASHVILLE TAPE & MEDIA SUPPLY
44 Music Square E.

Nashville, TN 37203

615-254-8178

Web: www.ntspromedia.com

NATIONAL MEDIA GROUP

A World Media Group Company
1302-B Division St.

Nashville, TN

800-400-4964

E-mail: info @worldmediagroup.com
Web: www.woridmediagroup.com
Services: CDR, DVDR duplication, CD,
DVD replication, USB Drives, graphic
design, packaging, fulfillment and
warehousing.

NEW LIFE DIGITAL MEDIA

1233 Northgate Business Pkwy.
Madison, TN 37115

615-868-1179

E-mail: info @ newlifedigitalmedia.com

Web: www.newlifedigitalmedia.com
Services: CD, DVD Replication and
Duplication {Nashville's only in-house
replicators), short run services, print,
packaging, fulfillment, mastering

SWIFT MUSIC GROUP INC.

4117 Edwards Ave.

Nashville, TN 37216
615-650-0928

E-mail: info @ swiftmusicgroup.com
Web: www.swiftmusicgroup.com

WE MAKE TAPES, CD'S & VIDEOS
118 16th Ave. S.

Nashville, TN 37203

615-244-4236, 888-271-3472
E-mail: csr@wemaketapes.com
Web: www.wemaketapes.com

WTS DUPLICATION

2841 Hickory Valley Rd.
Chattanooga, TN 37421

888-987-6334, 800-591-4837,
423-894-9427

E-mail: sales@wtsmedia.com

Web: www.wtsduplication.com
Services: CD and DVD replication and
duplication

ARCUBE

959 E. Collins Blvd., Ste. 123
Richardson, TX 75081
877-677-9582

E-mail: sales@arcube.com
Web: www.arcube.com

Additional locations:

Houston, TX
832-573-9444

Austin, TX
877-677-9582

BLUEBONNET MEDIA GROUP, INC
2605 Alexa Ct.

Plano, TX 75075

972-985-9304, 214-803-9920

E-mail: info @bluebonnetmediagroup.com
Web: www.bluebonnetmediagroup.com
Services: CD/DVD, Video production

CINRAM

5300 Westport Pkwy.

Fort Worth, TX 76177
817-490-7300, 817-490-7456
E-mail: info@cinram.com
Web: www.cinram.com

Services: Wireless Packaging, Distribution,

Demand Printing

CROWN CD DUPLICATION

3636 S. Alameda St., Ste. B-209

Corpus Christi, TX 78411

888-460-0045, 361-882-8881

Web: www.crowncd.com

Contact: Joseph Metz

Services: manufacturing audio CDs, also
can handle any type of data recording
needs, from recording artists to businesses
that have to duplicate information on a
CD or DVD format. We even convert
videocassettes to DVDs

www.musicconnection.com/amp

CRYSTAL CLEAR DISC

PROMO & APPAREL

10451 Markison Rd.

Dallas, TX 75238

800-880-0073

E-mail: info@crystalclearcds.com

Web: www.crystalclearcds.com
Services: CD, CD-ROM., Cassette, DVD

replication, printing, packaging, mastering,

graphic design, fulfillment, promo items

DISC MAKERS

701 Richmond Ave., Suite 150
Houston, TX 77006

800-468-9353

Web: www.discmakers.com
Services: replication, mastering, DVD
authoring, short-run CD duplication,
packaging, on-disc Printing, CD/DVD
printers, blank CD/DVD. Providing the
industry standard of excellence for
over 50 years.

DUPLIUM

2029 Westgate Dr., Ste. 120

Carrollton, TX 75006

800-928-2018, 972-512-0014

Fax 972-512-0015

E-mail: infousa@duplium.com

Web: www.duplium.com

Services: DVD replication, CD ROM and
audio duplication, DVD & CD packaging &
assembly, silk screening and labeling

Additional location:

Canadian Headquarters:

35 Minthorn Blvd.

Thornhill, ON, Canada L3T 7N5
905-709-9930, 800-819-0701
E-mail: infocanada @ duplium.com

HOUSTON CD FACTORY

9135 Katy Fwy., Ste. 204

Houston, TX 77024

713-526-6874 Fax 713-526-2221
E-mail: info@aroundhouston.com
Web: www.houstoncdfactory.com
Services: CD and DVD production,
duplication and replication, CD and DVD
graphic design and packaging.

NATIONWIDE DISC

7370 Dogwood Park

Richland Hills, TX 76118
1-866-704-3579, 817-885-8855

E-mail: information @ nationwidedisc.com
Web: www.nationwidedisc.com

REPLICOPY

2101 Midway Rd., Ste. 200

Carroliton, TX 75006

972-702-8388

Web: www.replicopy.com

Services: CD/DVD duplication & replication

DIGITAL WORKS INC.

3487 W. 2100 S., Ste. 50

Salt Lake City, UT 84119

888 302-7665, 801-886-2200

E-mail: info @digitalworks-inc.com

Web: www.digitalworks-inc.com
Services: CD/DVD replication, printing &
packaging

LARSEN DIGITAL SERVICES
1144 W. 2700 N.

Pleasant View, UT 84404

800-776-8357, 801-782-5155

E-mail: info@larsendigital.com

Web: www.larsendigital.com

Services: CD/DVD duplication & replication

MEDIAFAST

3487 West 2100 South

Salt Lake City, UT 84119

801-756-0707, 888-756-8890

E-mail: sales @mediafast.net

Web: www.mediafast.net

Services: CD, DVD, Blu-Ray duplication,
replication, authoring, testing and complete
packaging solutions

VERMONT DUPLICATION
802-482-2800, 978-371-2520
Hinesburg, VT

E-mail: info@vermontduplication.com

Portable & Powertul

An affordable MIBI

® \uwut solution for guitarists

Digital/MIDI gunar
Fast tracking, low latency

_ USB interface
Music software compatible
<Gen2> w

YOURDCK

T A R
m mmmrmm

Maor Appelbaum

mac stedr&&g

www.maorappelbaum.com
mappelbaum@gmail.com
Skype: maorappelbaummastering
+1-818-564-9276 / +1-818-745-6412

Experienced Guitar & Piano
Looking For New Home

Owned and played by Al Avolawho [~
worked with Tony Pastor, Joe
Marsala, Adele Girard, Frankie
Carle, Raymond Scott's CBS Hit
Parade, Marty Symes, Al Hoffman, |
Mort Greene, and Artie Shaw.
Circa 1940's Eavestaff Black ‘
Lacquered Upright MiniPiano & |
Stool, serial #126583, printed with
Royal seals for HRH Princess Ingrid
of Sweden TRH Princess Elizabeth
& Margaret Rose of York, $5000 obo

Circa 1931 “The Gibson" LS Guitar, serial #90405
in original case $15.000 o/b/o

Original Owner, located in Southern California Avola Family 626-826-1477

3

September 2012 [[i{lc www.musicconnection.com 63



Web: www.vermontduplication.com
Services: CD/DVD duplication

VIDEOSYNCRACIES INC

180 Flynn Ave.

Green House Building

Burlington, VT 05401

802-861-6161, 800-559-0000

E-mail: paul @ vidsync.com

Web: www.vidsync.com

Services: DVD & CD duplication, From 1
to 1000 FAST with awesome on-disc label
printing. DVD & CD Replication, as few as
500 factory pressed. DVD authoring fuit
service video production and editing video
transfer to DVD.

CDMASTER

109 Park Ave., Ste. E

Falls Church, VA 22046

703-534-9011

E-mail: sales@fastcdcopies.com
Web: www.fastcdcopies.com
Services: DVD and CD replication and
duplication and packaging

DATADISC, INC.

1289 Progress Dr.

Front Royal, VA 22630

800-328-2347 ext. 1, 540-622-5580

Fax 540-622-5591

E-mail: infonow1 @datadisc.com

Web: www.datadisc.com

Services: CD replication and duplication
services, any quantity. CD-Audio packages,
screen printing, ExpressDisc.

FURNACE MFG MEDIA DUPLICATION
SOLUTIONS

2719-B Dorr Ave.

Fairfax, VA 22031

888-599-9883, 703-205-0007

E-mail: sales @furnacemfg.com

Web: www.furnacemfg.com

Services: CD & DVD duplication and
replication, print, packaging, design and
fulfilment. Audiophile vinyl manufacturing,

d This Directory From Our Website

print, and packaging. Premium Optical Disc
manufacturing CD, DVD, CD-R, DVD-R,
pre-press, packaging, DVD & Enhanced,
CD authoring. USB drive branding and
loading. iPod loading.

OASIS DISC MANUFACTURING

5400 Carolina PI.

Springfield, VA

in the Bias Recording/Airshow Mastering
Building

703-642-3757

E-mail: info@oasiscd.com

Web: oasiscd.com

TRIPLE DISC MEDIA AND CD/OVD
DUPLICATION

11827 Main St.

Fredericksburg, VA 22408
800-414-7564

E-mail: sales @tripledisc.com

Web: www.tripledisc.com

DISC MAKERS

16300 Christensen Rd., Ste. 310
Tukwila, WA 98188

800-468-9353

Web: www.discmakers.com

Services: replication, mastering, DVD
authoring, short-run CD duplication, pack-
aging, on-disc Printing, CD/DVD printers,
blank CD/DVD. Providing the industry
standard of excellence for over 50 years.

PARAGON MEDIA

55 S. Atlantic

Seattle, WA 98134

206-808-7600, 800-874-9044

E-mail: solutions @ paragongroup.com
Web: www. paragongroup.com
Services: CD & DVD duplication &
replication

Additional location:

38921 N. Cedar Crest Dr.
Lake Villa, IL 60046

2012 international Brum Competition

Next Great Drummer

r.l b S T ,%

—

Beginner
M.Ghivary Ze

of indones of Ecuador

Intermediate
Gonzalo (Zongo) Fernandexz

Advanced
Sherman Austn

USA

224-372-7808, 800-376-8080
E-mail: tconnell @ paragrongroup.com

REALTIME

A Duplication Corporation

9594 First Ave. N.E., Ste. 350

Seattle, WA 98115-2028

206-523-8050 Fax 206-524-0711

E-mail: pip @realtimepip.com

Web: www.realtimepip.com

Services: CD/DVD duplication & replication,
design

HOME VIDEO STUDIO OF

WEST VIRGINIA

1041 Bridge Rd.

Charleston, WV 25314

877-307-0888

E-mail: sabe.e @homevideostudio.com
Web: www.dvdwv.com

Services: video duplication, 8mm to DVD,
video editing, VHS to DVD & DVD transfer

TELVIDEO & AUDIO PRODUCTIONS
231 Heritage Dr.

Huntington, WV 25704

304-529-4480, 304-417-4480

E-mail: telvideo1 @ netzero.net

Web: www.telvideo-audio.com
Services: audio/video transfers

A TO Z MEDIA

338 N. Milwaukee St., Ste. 406

Milwaukee, WI 53202

414-289-0982

E-mail: info@atozmedia.com

Web: www.atozmedia.com

Services: DVD, CD, cassette and CD-ROM
duplication/replication, design, printing

ALT-PAK.COM

9445 Indianapolis Blvd., Ste. J
Highland, Indiana 46322
877-283-9763

E-mail: contact@alt-pak.com

Web: www.alt-pak.com

Services: Alternative Disc packing of
wallets, jackets and digipacks

VIP DUBS

4401-B Femvrite Dr.

Madison WI, 53716

800-952-1416 or 608-222-8818

Fax 608-222-3348

E-mail: sales @vipdubs.com

Web: www.vipdubs.com

Services: CD/DVD duplication & replication

BALL ADVERTISING GROUP, INC.
355 N. Lincoln St.

Casper, WY 82601

307-234-3472

E-Mail: ken@balladv.com

Web: www.balladv.com

Services: digital editing

INTEGRATED IMAGING
1743 E. 2nd St.

Casper, WY 82601
800-780-3805, 307-266-3805

www.musicconnection.com/amp

E-mail: info @iilabs.com
Web: wwwi.iilabs.com
Services: video & audio duplication

CINRAM

2255 Markham Rd.

Toronto, Ontario M1B 2W3
416-298-8190

Web: www.cinram.com

Services: CD and DVD repiication in all
formats and all related services including
packaging and design

DUPLIUM

Canadian Headquarters:

35 Minthorn Blvd.

Thornhill, ON Canada L3T 7N5
905-709-9930, 1-800-819-0701
E-mail: infocanada @ duplium.com
Web: www.duplium.com

Additional location:

2029 Westgate Dr., Ste. 120
Carrollton, TX 75006
1-800-928-2018

HEALEY TMS INC.

1-120 WalgreenRd. RR#3

Ottawa, ON, Canada KOA 1LO
613-836-6010

E-mail: info@healeymusic.com

Web: www.healeytms.com

Services: CD/DVD duplication, graphics,
multi-media, digital printing, packaging,
audio mastering

MICROFORUM

1 Woodborough Ave.

Toronto, ON, Canada M6M5A1
416-654-8008, 1-800-465-2323

Web: www.microforum.ca

Services: CD & DVD replication and digital
download cards, prints & USB

MUSIC MANUFACTURING SERVICES
636 King St. W.

Toronto, ON M5V 1M7

416-364-1943, 800-667-4237

E-mail: dave @ musicmanutacturing.com
Web: www.musicmanufacturing.com
Services: Quality CD & DVD
Manufacturing, short run, graphic design,
mastering, digital download cards, eco-
packaging, posters, DMDS radio servicing

Additional locations:

MMS Disques et DVD

6750 Ave. de 'Esplanade Ste. 325
Montreal, QC H2V 4M1
514-935-0410, 888-838-7129

E-mail: mike @mmsdisquesetdvd.com
Web: www.mmsdisquesetdvd.com

MMS Atlantic Disc and DVD

118 George St.

St. John's NL A1C 1M8

709-579-6001, 877-579-6001

E-mail: robert@musicmanutacturing.com
Web: www.mmsdirect.com

SONY DADC
Norelco Drive/Courtney Park

IN-HOUSE MANUFACTURING & PACKAGING SINCE 1939

NEED EXPOSURE?

. HireTrue Talent PR to

* promote your CD and music.
15years of music industry
“ experience + contacts

CD REPLICATING DVD REPLICATING
77,10” & 12” RECORD PRESSING

Custom Packaging & Printing, Graphic Design, Quick Turnaround ] . \ e’ 3

R 1 www.rainborecords.com
I\ \l I\ B() 8960 Eton Ave., Canoga Park, CA 91304

(818) 280-1100 info@rainborecords.com

SWerPWWW T letalentor.com )Ph:/:ﬁlwﬁa 1290

Jennifer, Yeka True Talent PR 8663 Santa Monica Bivd. # 320 Beverly Hills. CA 80210

RECORD
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Toronto, Ontario, Canada

416-3917-970

Web: sonydadc.com

Services: all DVD and CD media services,
printing & packaging

SONY MUSIC ENT. MEXICO
Henry Ford No. 3

Fracc. Industrial San Nicholas
C.P. 54030 Tlalnepantla

Edo. De Mexico

52 5 55 321-3213

Web: sdm.sony.com

Services: all DVD and CD media
services, printing & packaging

SPIN DUPLICATION

422 Grey St.

Brantford, ON Canada N3S 4X8
800-589-0554, 519-756-7209

E-mail: contact@ spinduplication.com
Web: www.spinduplication.com

BANDCAMP
Web: http://www.bandcamp.com
Notes: promote music, all genres

BANDS IN TOWN
Web: http://www.bandsintown.com
Notes: shows

BAND VISTA
Web: http://www.bandvista.com
Notes: band website creation

BANDZOOGLE
Web: http://www.bandzoogle.com
Notes: band website creation

BOMBPLATES
Web: http://www.Bombplates.com
Notes: band website creation

BUTTERFLIES RADIO

Web: http://www.butterfliesradio.com
Notes: indie music internet radio, music
submission opps.

DATPIFF

Web: http://www.datpiff.com

Notes: music promo, Hip-Hop mixtapes,
R&B

DJ BOOTH
Web: http://www.djbooth.net
Notes: hip-hop promo, music reviews

EVENTFUL
Web: hitp://www.Eventful.com
Notes: shows

FOUR FOUR
Web: http://www.fourfour.com
Notes: band website creation

GIG THING
Web: http://www.Gigthing.com
Notes: shows

HIP HOP CONCERTS

Web: http://www.hiphopconcerts.com
Notes: #1 site listed on Google.com for
hip-hop concert information. Submit your
concert/tour dates nationwide.

GOT SONGS?

The world’s largest songwriters online
community, with chapters worldwide!
Celebrating 15 years!

wk

HOMEGROWN HITS

Web: nitp://www.homegrownhits.com
Notes: Billboard-like chart for indie artists,
all genres, competition

INDIE ARTIST RADIO
Web: nhitp://www.indieartistradio.net
Notes: music promo

INDIE ON THE MOVE
Web: hitp://www.indieonthemove.com
Notes: Venue reviews

MERCH DIRECT
Web: http://www.merchdirect.com
Notes: merch

MUSIC IN HAND
Web: http://www.musicinhand.com
Notes: music promo, also see licensing

MOSHKING
Web: http://www.moshking.com
Notes: shows, SoCal Metal

NIMBIT
Web: http://www.nimbit.com
Notes: show, music, merch promo

PEELPOST
Web: http://www.peelpost.com
Notes: show flyers

PUREVOLUME
Web: hitp://www.purevolume.com
Notes: music promo

REVERBNATION
Web: http://www.reverbnation.com
Notes: music promo

SECTION 101
Web: http://www.section101.com
Notes: website creation

SMART PUNK
Web: http://www.smartpunk.com
Notes: merch sales, blog, reviews, etc.

SONGKICK
Web: http://www.songkick.com
Notes: shows

SOUNDCLOUD
Web: hitp://www.soundicoud.com
Notes: upload & share music

STAGEIT
Web: hitp://www.stageit.com
Notes: stream shows

STORE ENVY
Web: http://www.storenvy.com
Notes: merch

TWITMUSIC
Web: http://www.twitmusic.com
Notes: Twitter app for selling music

ZOBNOT
Web: http://www.zobnot.com
Notes: music promo

Distribution/Online Retail

CD BABY
Web: http://www.cdbaby.com
Notes: distribution/online retail

ities!

Prgsolivel

.songsahive.org

www.musicconnection.com/amp

CHIRPIFY

Web: http://www.chirpify.com

Notes: Twitter app for distribution/online
retail

GUMROAD

Web: hitp://www.gumroad.com

Notes: Twitter app for distribution/online
retail

MOOZAR
Web: http://www.moazar.com

ORCHARD
Web: http://www.thecrchard.com

TUNECORE
Web: hitp://www.tunecore.com

TUNECUBE
Web: http://www.tunecube.com

UBETOO
Web: http://www.ubetoo.com
Notes: make money off YouTube videos

Fan/Email/Career Mgmt

ARTIST GROWTH
Web: http://www.artistgrowth.com
Notes: career management

FANBRIDGE
Web: hitp://www.fanbridge.com
Notes: fan management

HEADLINER.FM
Web: http://www.Headliner.fm
Notes: Twitter/Facebook reaching new fans

IFANZ
Web: http://www.lfanz.com
Notes: fan management

ONLYWIRE
Web: http://www.onlywire.com
Notes: Post to 47 social networks

TOUT
Web: http://www_tout.oom
Notes: 15 second videa messaging to fans

Networking/Social/Gigs

AMP

Web: http:/musicconnection.com/amp
Notes: networking, industry contacts,
classifieds, published reviews

BANDATING
Web: http://www.bandating.com
Notes: networking

FESTIVAL NET
Web: http://www festivalnet.com
Notes: find & book festival gigs

MUSIC 180

Web: http://www.music180.com

Notes: world's first online Artist
Development Platforn that helps

aspiring artists succeed by providing
expert guidance, opps. Direct access to
hundreds of the world's top music industry
professionals.

MUSIC2DEAL
Web: http://www.music2deal.com
Notes: networking

MUSICIANS CONTACT
Web: http://www.musicianscontact.com
Notes: Find musicians, gigs

MUSIC PAGE
Web: hitp://www.musicpage.com
Notes: social network for music industry

SONGS INC
Web: hitp://www.songsinc.com
Notes: networking for songwriters

SONICBIDS

Web: http://www.sonicbids.com

Notes: Social music marketing platform,
connects bands, promoters, brands & fans

TOURSAVANT

Web: http://toursavant.com

Notes: “Your North American Online Tour
Manager”

UNSIGNED DREAMS

Web: http://www.unsigneddreams.com
Notes: unsigned musicians, DJs and
producers

WEGETNETWORKING
Web: http://wegetnetworking.com

BROADJAM

Web: http://www.broadjam.com
Notes: licensing

FILMMUSIC.NET
Web: hitp://iwww filmmusic.net
Notes: licensing

iSTANDARD PRODCUER
Web: http://www.istandardproducer.com
Notes: licensing opps for producers

MUSIC2DEAL
Web: http://www.music2deal.com

MUSIC IN HAND
Web: hitp://www.musichand.com
Notes: licensing, A&R

MUSIC SUPERVISOR
Web: hitp://www.musicsupervisor.com

TAX)
Web: http://www.taxi.com
Notes: licensing

Information/Opportunitie

ARTISTHOUSEMUSIC
Web: http://www.artisthousemusic.com
Notes: info, videos, opps, articles

BANDIT A&R NEWSLETTER
Web: http://www.banditnewsletter.com
Note: info, news, articles

DATAMUSICATA
Web: http://www.datamusicata.com
Notes: info/articles for artists, blog style

MUSiC “We Get You Heard”
SUPErvisor. com

./

SNSESSNEENEENENEN

Placement

in Films,

TV, Games, and
Advertising

No Up-front fees * Non-Exclusive * No Retitling

We Don't Make Money Until You Do
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YOU'RE A
MUSICIAN.
YOUR
LANGUAGE
IS MUSIC.
BBE IS YOUR
ESSENTIAL

SoncMAX
ORsan

You speak through your instruments
and your songs. No ordinary words
can convey all the compiexities,

the joy, the pain, the ideals and the
dreams. Only your music can do that.
But how does the music yeu hear

in your head fight its way through a
morass of electronics to reach the
ears of your audience without losing
some of your meaning?

BBE IS THE ANSWER!

BBE will become your indispensable
companion in the recording studio,
the radio station, the club and concert
stage. BBE wil! reveal the richness

of your texture, the nuances, the
subtleties, the inner meanings in your
music. Your artistic presence will be
more vivid, the colors in your sound
more vibrant. The crystalline clarity
of your music will be triumphantly
unveiled!

www.bbesound.com
(800) 233-8346 - (714) 897-6766
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wnload This Directory From Our Website

DIGITAL MUSIC NEWS
Web: http://www.digitalmusicnews.com
Notes: Up-to-date industry news

HIP HOP MAKERS
Web: http://www.hiphopmakers.com
Notes: resources, articles for hip-hop producers

HYPEBOT
Web: http://www.hypebot.com
Notes: music business news and articles

INDABA MUSIC
Web: http.//www.indabamusic.com
Notes: opps, contests

INDIE BIBLE
Web: http://www.indiebible.com
Notes: contacts, info

INDIE MUSIC
Web: http://www.indie-music.com
Notes: info on everything indie

KINGS OF A&R
Web: http://www.kingsofar.com
Notes: opps

LA MUSIC CONNECT

Web: hitp://www.lamusicconnect.com

Notes: music classifieds (see also: New York,
Chicago, San Diego)

MUSIC CLOUT
Web: http://www.musicclout.com
Notes: opps, info articles

MUSIC NOMAD
Web: http://www.musicnomad.com
Notes: music industry resources listing

MUSIC REGISTRY
Web: http://www.musicregistry.com
Notes: music industry directories

MUSIC XRAY
Web: http://www.musicxray.com
Notes: submissions for opps, licensing

SONGWRITER 101
Web: http://www.songwriter101.com
Notes: info/articles

SONICBIDS
Web: http://www.sonicbids.com
Notes: opps

STAR POLISH
Web: http://www.starpolish.com
Notes: opps, info, articles

TAXI
Web: hitp://www.taxi.com
Notes: opps/info

TRUE TALENT MANAGEMENT
Web: http://www.truetalentmgmt.wordpress.com
Notes: articles/info

2DOPEBOYZ
Web: http://www.2dopeboyz.com
Notes: Hip-Hop blog

ALLHIPHOP
Web: http://www.allHipHop.com
Notes: Hip-Hop blog

AQUARIUM DRUNKARD
Web: http://www.aquariumdrunkard.com
Notes: blog

BROOKLYN VEGAN
Web: hitp://www.brooklynvegan.com
Notes: blog

BUZZBANDS
Web: http://www.buzzbands.com
Notes: blog

DATAMUSICATA
Web: http://www.datamusicata.com

DAT PIFF
Web: http://www.DatPiff.com
Notes: blog, hip-hop mixtapes

DJ BOOTH
Web: http://www.djbooth.net
Notes: blog, hip-hop, r&b, soul

HIPHOPDX
Web: http://www.HipHopDX.com
Notes: blog, hip-hop, r&b, soul

INVISIBLE ORANGES
Web: http://www.invisibleoranges.com
Notes: blog, heavy metal

KEVIN NOTTINGHAM
Web: http://www.KevinNottingham.com
Notes: underground hip-hop blog

KINGS OF A&R
Web: http://www .kingsofar.com
Notes: blog

LA MUSIC BLOG
Web: http//www .lamusicblog.com
Notes: blog

LHYME

Web: http://www.lhyme.com

Notes: up-and-coming indie music and food fusion website
out of Nashville. The feature a different indie artist each
week or month and create recipes inspired by the artists
background, music style, lifestyle and favorite foods.

LOSANJEALOUS
Web: http://www.Losanjealous.com
Notes: blog, show listings

MICHAEL DOLAN’S BLOG

Web: http://jmichaeldolan.com

Notes: Founder and previous Publisher of Music
Connection

PITCHFORK
Web: http://www.pitchfork.com
Notes: blog

RADIOLAB
Web: http://www.Radiolab.org
Notes: blog

SINGERSROOM
Web: http://www.Singersroom.com
Notes: blog, R&B/Soul

SOUL BOUNCE
Web: http://www.soulbounce.com
Notes: blog, R&B/Soul

STEREO GUM
Web: hitp://www.stereogum.com
Notes: blog

THE HYPE MACHINE
Web: http://www._hypem.com
Notes: blog

ARTIST SHARE
Web: http://www.artistshare.com
Notes: fan funding like Kickstarter

GIG INDIE
Web: http://www.Gigindie.com
Notes: other

KICKSTARTER
Web: http://www kickstarter.com
Notes: fund raising website for DIY artists

SELL A BAND
Web: http://www.sellaband.com

SOUND EXCHANGE
Web: http://www.Soundexchange.com
Notes: collecting online royalties

TUNESAT
Web: hittp://www.Tunesat.com
Notes: collecting royalties

UPLAYA
Web: http://www.Uplaya.com
Notes: judges song “hit" potential

www.musicconnection.com/amp




TeFRANCISCO STUDI0S

Fully Equipped Rehearsal Studios
and Monthly Lockouts! L
www.musicianschoicestudios.com
BEST MONTHLY RATES IN TOWN

NOVVAvailable OVER 100 LOCKOUT STUDIOS (24/7 ACCESS)

FREE PRIVATE PARKING

24-H°urAccess Studios : ’ . - FREIGHT ELEVATOR FOR EASY LOAD IN/OUT

Call about our 1-month Free Special. = “ g% BOMDED T1 WI-FI AGCESS
24 HOUR VIDEO SURVEILLANCE

(310) 83’6-8998 ' “ ‘1’ 5 MILES FROM DOWNTOWN LA
Culver City (310)836-8998  Lawndale (310) 2140330 Tempe (480) 96-MUSIC

*Featuring Top Brand 4/ _ 5% OWMM 2. & CRATE
[Equipment from: waj < d0 om- - }’{é’ UBL &

Does your rehearsal studio |
SUCK?| #

oo we(anhelp - e =

+ OPENAELE WINDOWS PHONE ACKS, po o L
If you've never seen Downtown Rehearsal before, you'll be amazed at the

LR SRR T R S T i 24 - HOUR PRIVATE LOCKOUT STUDIOS
NAVI rooms, the parking, the ease of loading and the superior security.
i BANDS/DRUMMERS, AIR CONDITIONED
T‘g“zdez‘z““elig’gs N,C}%Sg‘ii FREE WI-FI, SECURE, CLOSE TO FREEWAYS
( ) ' 5716 CAHUENGA BLVD. NORTH HOLLYWOOD

818-859-0090

Iz ;
(TK PRODUCTIONS

24 HOUR LOCKOUT REHEARSAL STUDIOS

JIYEANT 033 4| REHEARSAL STUDIOS

Fully Equipped from 13/HR ¢  PA Only from $10/HR

REHEARSAL STUDIO |[RSSSRIE

www.westlastudios.com

ations )OSE uNIVERS L
31 0-445-1 1 51 E UNIVERSAL MASTERING STUDIOS
| udic tehersal seevice

With s netwwh of the fimest hand seincted
recomibag fwilltine we smnte @ guich ne
s be way du fimd the right ctwidia fue
yoo und your moject

One call is off it sakes te insure you get

TKPROD.NET|| =55

wwwe. sfudiorefesyal.com {818) 286-6233 www.universalmostering.com
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MAURIGE GAINEN

tets from 30on.
- m;::mwm and m munumm & Mnsmu
T Mastered or remastered trax by
g 02l o
st oo e thn Lennoq, S_heryl Crow,
{W&TWW'; - ,,(,f;‘?‘;«wm Streisand, Joni Mitchel, James
W,w\a;m““m oo Blunt, Seal, Jewel, etc...
) ‘axt‘:“‘“““mﬁ,w mmwﬂ““"m Indie rates available. * www.mauricegainen.com
KMoV 323.662.3642
W\(\ mr‘#"‘m
o T8 KB, o e el
Gt o W 818-368-4962

CUPS 'N STRINGS
" Tare BakinG

D|lg:.|TAL
RANSFERS

A%CHIVE
REATION

(818) 222 4600

www.clpstudios.com

www.soundcheckstudios.net

24 hr. Lockout Rooms
*FREE Wireless Internat Access
*Biosed Circuit TV Monitoring
*Secured Gated Parking
*Gontral A/C *Easy Load In/Out

1200 sq 1. Showcase Room Availabie w/Full PA
Freeway Clogse North Bollywood Location

818.765.6600 18.823.8774 |

We make it easy
to record in Nashville.

The Nashville Association of
Professional Recording Services

WWWwW.naprs.org

CHOICE
lock Ouf Rehearsol Studios

Drum Rooms to Giant Lockouts
Van Nuys / West L.A. / Culver City
Now open in Lawndale & Hollywood!
310836-8998

“Bunr By Musicins ron Musicans”
www.nusicianschaicestudios.com

Rock n’ Roll
to

Classic Cuts

Giving To You The Treasure
of Long Hair

(626) 791-7405

20565 N. Lake Ave.
Altadena, CA 91001

MUSICIANS

CD REPLICATING
DVD REPLICATING

7n’ 10” & 12”
RECORD PRESSING

Custom Packaging & Printing

Graphic Design ¢ Quick Turnaround

RA[NBO www.rainborecords.com

8960 Eton Ave., Canoga Park, CA 91304
(818) 280-1100 info@rainborecords.com

RECORDS
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GUITAR REPAIR

Recording Studio
"LA's Premier Recording Studio

GUARANTEED QUALITY -

for the Singer:'Songwriter" : REPAIR - BUILDING
dbwstudio.com [ SlEEREeiRaE

818.884.0808

20% off first session w/ad

VISA/MASTERCARD
8101 ORION AVE., #21 - VAN NUYS, CA 91406
PHONE/FAX (818) 780-7191
op@att.net

www.ericsquitarshop.com eficsg

VOICE LESSONS

e SOLID TECHNIQUE
* STRONG PERFORMANCE
o LESSONS, WORKSHOPS,
SHOWCASING W/BANDS

SUE FINK
310/397-3193

jemmer2703@aol.com

0

MASTERING

DON GRIFFIN
Don@studioVMR.com

312.286.5018
708.267.2198
fpt, FedEx, UPS.
WWW STUDIOVMR.COM

3D &@]ﬁi@ﬁa@[@ §
> Card$ & DS

For Sample Contact:
' DREAMLAND-3D.COM

1“

AMERICAN IDOL

DIDDY

KATY PERRY BAND

u2

BABYFACE

PAUL MCCARTNEY BAND
PUSSYCAT DOLLS

www.MicahProVocals.com
MICAH PLISSNER (323) 273-3532




TFRANCISCO STUBIOS

GEST MONTHLY RATES IN TOWN
OVER 100 LOCKOUT STUDIOS (24/7 ACCEES)
FREE PRIVATE PARKLNG
FREIGKT ELEVATOR FOR EASY LOXO IN/OUT
BONDED T1 WI-F] ACCEES
24 HOUR VIDEO SURVEILLANCE
S5 MILES FROM DOWNTOWN LA

PURE GOLD FROM
PLATINUM PRODUCER

DENNIS MACKAY

onLy 99¢ on

THEWATCHBOX.COM

MARIP. Your record industry knowlsdge network.
Expert info for industry pros. By industry pros.
Get NARIP audio programs now!

Y NARIP

melrnse maslering

Located at Raleigh Studios
RECORD « MIX » MASTER

Pro Analog Mastering
*$50 Per Song*

LR -

PROTOOLS HD « NEVE  TC ELECTRONICS
AVALON » MANLEY » TUBE TECH « NEUMAN
APl « GENELEC = SONIC SOLUTIONS

Call: 818-216-5409

Email: melrosemusic®mac.com

MAURICE GAINEN
Producer - Engineer - Sax - Keyboards

Foll sevice music Production. ANY style
ProTools expent Berkee alum. Recording artist
(D, Fim, TV & Radic credits. (Major names and
companies). MID! and Studio consulting. Studie
available. CD mastering. o spec deals

www.mauricegainen.com  323-662-3642

rl’ost t free od seeling musicians
' Find jobs with working bands
Thousands have used
us since 1969!

Recording
Connection

Film Musicians
- Secondary Markets Fund|

Ifyou have been credited for ==
a theatrical or television film, =8
e may have money for you,

fmsmforg

818-195-1117 t

* Rihanna
* Gwen Stefani

VOICE LESSONS

* Courtney Love
e - All-American Rejects
g * Linkin Park
- Britney Spears

* The Bravery

« Colbie Caillat

* Demi Lovato

* Jimmy Eat World

* Pussycat Dolls

* Taproot

* Jack Black

(818) 623-6668

www.TheSingersWorkshop.com

Established in 1983 |

No Job Tod'Smeil ofoo Largaill

inchades o biadk thermed print on dhse and acase

Transfer / Convert your Old Tq
To a Digital CD or D

Great Prices  Quick Tumeround Usually 2448

26 Years of Superior Gusly ond Servea h the s locat A

- All Work Guaranteed - |
WE ACCEPT MOST MAJOR CREDIT

818.762.ACDC (2232) =
12426 1 Ventura Bivd Studio City, CA 91604

www.acdk-cdr.com © email: steve

S

S

Better Mics, Enginecring, Mastering, = Better Music!

Big Surprise
ProTools HD with Tons of *Real” Analog Gear,Full
Recording Facility - World Class Equipment!

9
1/’, —
o

y
:4 >

usic

Trident 63 Series Custom Console
Yamaha C3 Grand Piano

Mics: Neumann, ARG
Hammond B-3

Visit www .bigsurprisemusic.com
for a fuli equipment and client list.

Everything from Pre-Production to Final Master i

WAVLALIUS UEREIS M US i FComBEISENR 011557676

United Audio Video, Inc.
Serving the industry since 1972
1000 Retail Ready CDs

Replicated from your CD
master, with color disc,

100 CDs/DVDs
With color discs, color print
and shrinkwrap. $350

4 panel inserts, trays

and shrinkwrap. $995

Complete mastering We transfer 8mm and
Super 8mm film to DVD

services available.

b855 Vineland Ave. Narth Hollywood, Ca 91605
(818) 980-6700 - (B0O0O) 247-8606
www.unitedavg.com

Are You Ready To Take Your Music To The Next Level?

Jimmy Hunter’s

CQZQO00r

Engineer ¢ Producer * Drummer (Live or Programmed) ¢ Vocalist » Vocal Coach
Over 4,000 Songs Produced Here © Serving Hollywood for 25 years

(323) 655-0615 <+ www.jimmyhunter.com -« studio]lmi@aol.com‘i’:\"

3
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TIP JAR

Live

Improve Your

Vocdals!

By Jeannie Deva

11 Mic Tips and Tricks

Il the time and effort you spend on practicing exercises to
develop breath control, tone, range and stamina to achieve an
emotion-responsive voice is important and should be done.
However, much of it can be undone the moment you sing through
a mic and your intrinsically acoustic voice becomes an electric
instrument. Even with good voice technique a singer needs to adapt
to the electronics of mics or suffer loss of the vocal quality they
actually have.

1. Think of the mic as part of your voice: And think of the monitors as an
extension of your ears. Don’t push your voice out, but rather, think of the mic
as reaching toward you to receive and amplify your voice.

2. Choose a mic that fits your sound and style: Which model you use will
either enhance or detract from the sound of your voice. Mics are designed
with their own sound personality. If the mic doesn't fit the personality of
your voice, you can unconsciously tense up throat muscles in an attempt to
compensate for the electronic alteration.

A high-pitched vocal tone such as that of DeAndre Brackensick (Top 8 of
American Idol Season 11) needs a mic that will reproduce but not accentuate
the treble in his voice while adding warmth via the mid and lower tones.
A deep, darker voice such as Jermaine Jones (Top 13 of American Idol
Season 11) will commonly need a mic designed to accentuate upper mid
and treble sparkle so as to eliminate muddiness and help the voice project
over the other instruments. Additionally, some mics have more power than
others and are best designed for loud bands while others are more sensitive
and appropriate for acoustic music or intimate settings.

3. Know how to angle the mic: If you sing into a mic from a wrong angle,
your voice will be only partially amplified. Important tonal characteristics will
be lost resulting in an inferior sound. Sing into the center of the nose of your
mic—not the side or across the top of it. This may take practice, but it pays
off in a fuller more present vocal tone.

4. Hold the shaft of the mic, not the head: While some may think it looks
cool, holding the head of the mic can muffle the sound of your voice and risk
a feedback squeal through the PA. Good mic technique includes holding the
shaft of the mic.

5. Work with the Proximity Effect: Mics respond differently depending
upon how close or far they are from your mouth when singing loudty or
softly. In many cases, a mic will pick up the full quality of your voice best
when your mouth is one half to one inch away from it. If you increase your
volume drastically, turn your head slightly to the left or right of the mic, or
pull the mic slightly farther away and then closer again when you decrease
your volume.

6. Don’t be a drifter: Your audience wants to understand what you're
singing. If you move your head away as you taper the volume at the end of
your phrase, your voice will drop out of the mix. Keep your mouth directed to
the mic through the end of each phrase you sing.
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7. Back-off the consonants: Emphasizing most consonants will cause
disruptive pops and hisses. Think of your consonants as needing the same
amount of air as their accompanying vowel sounds. Vowels ARE the sounds
of your voice, consonants are the rhythmic articulators.

The next four tips don't affect your vocal sound, but are performance tips
related to mics and stands:

8. Don't block your face: Lots of finger tapping on the shaft of your mic
while singing is distracting and may cause unwanted, extraneous sounds.
Additionally, holding the mic straight in front of your mouth blocks your face
and your facial expressions. Instead, angle the shaft of the mic slightly below
with the nose pointing up to your mouth.

9. Master your mic stand: Consider your mic stand as a stage prop. You
can tilt it, raise it up defiantly or drag it across the stage if that's appropriate
to the emotion of what you're singing. If you take the mic off, simultaneously
move the stand with your other hand so it doesn't obstruct the audience’s
view of you.

10. Release your mic: Your choice of whether to keep the mic on the stand
or hold it in your hand can add drama to your performance. When singing
with the mic on the stand, feel free to move your arms and hands to enhance
visual expression. Hanging onto the mic throughout a song may hamper
performance dynamics. An intimately sung line can be expressed physically
by touching the mic or simply letting
your arms hang by your sides.
When singing a more dynamic
section of a song, let go of the mic
and use your arms for expression.

11. Unwind your mic cord: I've
seen singers grab the mic off the
stand only to have it, along with
the mic, topple to the floor. This
embarrassing calamity was due to
the mic cord being wound around
the stand. At band set-up, live
sound engineers often wind cables
around mic stands. If you like taking
your wired mic off the stand, don't
forget to unwind the cable from the
stand before you start your set so
it's a fast and seamless transition
from stand to hand.

miniBIO: Jeannie Deva is recognized internationally as a top celebrity
voice and performance coach. Her private studios are in Brentwood

and Los Angeles, CA. As a recording studio vocal specialist, she's

been endorsed by producers and engineers for Aerosmith, Elton John,
Fleetwood Mac and the Rolling Stones. Her latest book is Singer's Guide
to Powerful Performances. Visit http://jeanniedeva.com e http://facebook.
coml/jeanniedeva * @JeannieDeva MC
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'(‘(‘ TY Break free from FOH confinel-nent. With the
WIRELESS AND TASTY. DL1608's seamless wired to wireless mixing

capability, you can dial in the perfect mixfrom
m — anywhere in the venue. Walk the room. Ring

E—— out monitors on stage. Mix from the bar. Hey,

we just want you to be free. Think of it as 16
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D App Store




. Tive
“dmLN digita\
mPac,:d mOIe'

iPad’ mix control

with s
2 Remo
% -\ (free

M 5
ww&%gﬁ‘\ =

| Record multitrack

clt _ iTay StudioLive™ 24.4.2,
C\uded) t i 25 XMAX™ preamps, 10
= s wireless monitor mixes with
free QMix™ app. No bugs. No
bank switching.
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qut and produce
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Full laptop control‘ |
,,,,, Without a sweet suite of seamiessly integrated

software, a digital mixer is just a mixer. And
that’s what makes StudioLive different.
IR We give you the tools to do multi-track recording,
control by laptop or
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7 Second Annual Users' Conference SRR
= 5 MiGst powerfu! acoustic September 28-29, 2012, Baton Rouge, LA =
Optlmlze system EO analysis software. http://presonusphere.presonus.com
Bottom line:

PreSonus is the only digital mixer manufacturer that offers this
level of software features — all without buying extra programs.
Visit our site, check out the hundreds of bayou-grown videos
x\cs we've made...and then visit your nearest SoCal

with R;t‘oé‘ a 'i‘cg )& RTA PreSonus dealer.
Sma \ude
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UI% PreSonus



