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SEMINARS

P

Aug. 23 3- -4

A\exg:;er Pgbhshnng Presents
Crigger

g(aev\e(ow rum Machine

How (o M Ml Like A Drummer.
412-1PM
ndayslmgTEJS!ud\o HOO;‘_‘p
i SetUpon ¥ the F

TWO DAYS ONLY

SAT AUG 23 6:00 - 10:00 PM
SUN AUG 24 12:00 - 5:00 PM

CLOSED SALE, YOU MUST REGISTER
IN ADVANCE. NO DEALERS PLEASE.

dmc

MUSIC

And I’'m Not Going To Take
Any More High Prices Sale!

2nd ANNUAL SUMMER SALE

RECORCING GEAR List Now
Fostex X-15 . .. .. . .....8350 $299
Foste» 260 . . . .. ..8995 (.l $750
Fostex 260 . . . .. . S ..8995 ... $850
Fostex 80 ....... . . . . L..82195 L. $1995
Festex 450 Mixer . . . .Now Only $10985
Fastex 6301 Monitors ..$295apr........ $244
Fostex AM 765 . . . . . . ....$8219ea. ...... $165 ea
Fostex AM 780 . . . . . . . ..$2%9ea..... .. $229 ea
Yamana MTIX. ........... ... ... ... bo . .$565 S .. $449
KEYBOARD AND DRUM MACHRNES
AKAIAXBO Synth . ... .. ... ... ... ..... $895 . .$699
Free Mylon case with purchase (a$125 value)
AKAI AXT73. . .. T TS In Stock
Yamaha DX27 Synlh .......... .$695. . . .Too low tc print
Yamaha DX21 Synth. . e $895. . . .Too low to print
Yamaha RX2'L.. ... ... ..$315. . . .Too low to print
Roland Juno-1 .. ... .. T In Stock
RolandJuno-2 ... ... .. . . .. ...In Stock
Yamaha CXSM computer _ . . ... ... ................. $739 . ..$589
(Includes: YK10 keyboards, MU-01 MSX Mouse, MIDI Recorder Progran‘)
Hybrid Art/Atari Computer Package For DX-7 Owner .. ... .$759 . .. .$449
(Includes computer and disc drive)
ACCESSORIES
4 sets Of elec. guitar strings, GHS, Markley D’Addario, Your Choics. . . .812.99
4 pr. Regal tip sticks .. . . . . Lo......817.00
4 pr. Jo-Jo sticks . .$10.95
4 pr. Pro Mark or Dean Markley . .$14.99
All Remc Drum Heads . .. 2for1i
Tubutar Guitar Stands .$15.99
MID! cables . . . .$6.00
Boss TU12H Tuner . .$125 ....$59
Boss Heavy Metal HM2 . .. .$99 . .$69
Boss Turbo Overdrive OC-2 . $130 .$78
Boss Dimension C-4 Preset Chorus. Was $230 $159
DOD FX-50 Was $59.99 $39.95
AMPS
Roland Super Cube 60 Guitar Amp 3475 $339
Rolana Super Cube 60 Bass Amp $480 $349
Rolarc JC-120 H . .$575 $389
Yamaha Mark 111 G100-212 .$695 $449

(213) 670-3363

8915 8. Sepulveda Blvd. Los Angeles
Huge rear parkirg lot
Open 6 Days a Week
MON-FRI 10-7
SAT 9-5
3 Blocks No. of LAX
EZ 405 FREEWAY ACCESS
ALL PURCHASES CAN BE FINANCED
NO MONEY DOWN
OAC.




who complain the loudest about MTV still watch it? And often with the sound turned off?! It you

J. Michael Dotan
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| ask us, videos are like the records they promote—you have to go through a lot of dreck to get SENIOR EDITOR
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| by Karen Burch o o I'zgr?r'\g E%fa(:;
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| Special Guest Commentary | e e
| MTV'S LES GARLAND CLEARS THE AIR l 1 Bodtole Fonid Cenar, ik conr Coamer
urd cf , Darryt Morden, Davi n, al
THE VIDEO TORTURE OF IAN WHITCOMB | oo 11 S, Foy ok, Ginenns fumen, Set
Pop Scholar Spends an Hour With MTV T oo Mot ey
by lan Whitcomb o e gp) || ETE TR, ) P iy (e i e
| ) | o o STEREONDENTS
' DO THE LABELS STILL WANT THEIR MTV? AL i S
The V[ew me A & R . NEWSSTAND l();?;;R;?glf;(l}gg Mader News
Compiled by John Bitzer, Randal A. Case & Kenny Kerner 26 | COUNSEL: Shea & Gold
| | e Oy
is $2.00. Subscnption rates: $25/ one year, $45/ wo years.
 FISHER & PREACHMAN EEssseemet
The New Dynamic Duo of Rockvid Direction | ooy ol it s
by Dan Pine . 30 | shcam e b e e
* MULTIMEDIA MEETS THE SIXTIES "
| A E H X MAIN OFFICES ]
" Moonlighting With an MC Editor Horme, G S0025 - (13 462.5772
by Billy Cioffi: photography by Janiss Garza 32 | 24-Hour Free Classified Hotline: (213) 462-3749
THE SYD STRAW SAGA I NAMM
Hollywood Hillbilly Becomes New York’s Official Guest Vocalist % S EE——
by Drew Wheeler

COLUMNS & DEPARTMENTS

5 Feedback 46 Records
6 Hollywood Closeup: Production 47 Ear Wax

Designer Christopher Pekoe 48 Club Band Reviews
| 7 News 52 Club Data/Live Action Chart
9 Airwaves/Radio Report 53 Showcase: Tin Star
10 Local Notes 54 Gig Guide
41 Field Test 56 Pro Players
42 Audio/Video 57 Free Classified
44 Concerts

Cover Photo of Run-D.M.C. by Andre Grossman.
Inset Photo of Aerosmith by Ross Halfin.

4 MUSIC CONNECTION, AUGUST 18 —AUGUST 31



_Feedback

Trash Cleanup

Dear M.C. & Guns N' Roses:
In regards to the Guns N' Roses
conflict letter (“Guns N' Roses Ver-
| sus MC." Aug. 4) I'd first like to say
that | still have the utmost respect
for both Guns N' Roses and Karen
Burch. What was meant to be a re-
alistic story has now become the
biggest of cheap Hollywood scan-
dals. I've tried to remain silent about
any personal experiences that have
occurred between myself and the
bands | manage, but feel that the
facts must come out about my rela-

tionship with Guns N' Roses.

Though one of the most exciting
times in my life, [managing GN'R]
was also the most painful. Guns N’
Roses are the kind of guys that your
mother warned you about, and
most of the stories are true.
| However, | did shop their demo
tapes to the major record compan-
ies, | did give Tom Zutaut Guns N’
Roses’ demo tape and | did set
them up with Peter Paterno, the law-
yer who negotiated the band's deal
with Geffen. Come on Axl, give
credit where credit is due.

As for Karen Burch, | know she
printed the article word-for-word off
the tape. Otherwise, the band and
Paterno would have “sued Music
Connection's balls off!"" (quote from
1zzy). Sexual prodding? | must have
seriously missed something—funny
how that went right past the other
eight or nine people in my living
room. | really couldn't see Karen go-
ing for someone with a pierced
nipple.

Hey, guys, let's put it to rest. |
think that Guns N’ Roses is one of
the hottest bands to come out of
L.A. and | wish you the best, but
let's keep the music separate from
the personal stuff. Business is busi-
ness and trash is trash.

Vicky Hamilton

Ex-manager of Guns N' Roses,
now manager of Darling Cool
& Faster Pussycat

West Hollywood, CA

Out, Out,
Damned Spots!

Dear M.C.:

Thanks to Kenny Kerner for his
commentary on rock & roll beefs
(“There Oughta Be a Law! A Litany
of Prime Beefs,’ Aug. 4). And now,
with no hesitation, | take him up on
his offer to write in with my gripes:
What is this fascination with leop-
ard-skin prints? Gone are the days
of throwing on your jeans, a sweat-
shirt, and comfy tennies, settling
back in your seat, and enjoying the
show! Nowadays you have to have

| the latest in ripped T-shirts, tight
leopard pants, and three earrings
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(and that’s just in one ear!). if you

don't look like you've had a head- |

on collision with a clothing remnant

truck. you're just not hip. Frankly,

| miss the days when you went to

a concert to see a show, not look

like one! Thank you for your kind at-
tention to this matter.

Cyndi Ridge

Director of Operations,

Kramer-Patricola PR.

Los Angeles, CA

Axl Greasing

Dear MC.:

Three cheers for Karen Burch! |
was very happy she stood her
ground up to this loudmouth clown,
W. Axl Rose (“Guns N' Roses Ver-
sus M.C.;’ Aug. 4). Mr. Rose seems
to think he's some sort of intelligent

Billy-Bad-Ass and his mouth witl get |
him noticed. Well, the only thing |

you've convinced me of is that

you're a wimp and your other band-

members should strongly think on
replacing you!

Richard Munoz

Bass player, Infrared

Hollywood, CA

Forever Changes

Dear M.C.

Just for the record, in Local
Notes (Aug. 4), the review of the
Summerfest left out two very excit-
ing “happenings” which took place
there on Sunday’s show—a very
rare guesi appearance by legen-
dary songwriter PF. Sloan, who per-
formed intense renditions of two of
his songs, “Let Me Be" and “Eve
of Destruction”; he even updated
the lyrics of “Eve” to include “Red
Russia” and the “Union of South
Africa”

VVVVVVVVVYVVYVYYVYVVVYYY

in his condemnation of |

world brutality. Next was a rare ap- |

pearance by Love co-founder and
guitarist Bryan MacLean; even
though Arthur Lee had cancelled,
Bryan agreed to perform a few Love
tunes solo. Bryan did sparkling ver-
sions of his “Alone Again Or,’ “Old
Man;" and [Arthur Lee’s] “My Little
Red Book!' He was then joined by
Paul Butterfield on harmonica for
two songs, “Heaven Around the
Corner” and “Life Is Like a River’'
On the second one, they were
joined by former Big Brother & the
Holding Company guitarist James
Gurley—this then led into the Sun-
day ‘Jam". For me, this was the
highlight of Summerfest, and | just

wanted the readers of M.C. to know |

what they missed out on. Also, a big
round of applause to Bob Crosby
for having the courage to promote
and stage this great two-day festival
of Sixties rock. And all for just $10
a day—such a deal!
Robert Leslie
Los Angeles, CA

VVVVWY

(VYVVVVYY

A&R EXECS BEWARE

A MASTER 24-TRACK DEMO iS ON ITS WAY TO YOUR OFFKCE <

£ N

* Seen by thousands opening for the Clash, UB40, Oingo Boingo & Madness
* Winner of Miller High Life Rock to Riches
* Top request on 91X San Diego #
ON THE WARPATN
Personal Management MTC/MUSIC Robert Cien (619) 4667051

PLATINUM
PROMOTIONS

Currently Reviewing New Material
— And Proudly Representing —

WALLY GEORGE of KDOCTV's “THE HOT SEAT". Wally
will rock you this August. Taboo Records 10 Rock 'n Songs
with an All-Star line up group.

TODD SHARP

MCA “WHO AM I”

Records

Taboo
Records

THE TURN “INSIDE ouT”

12” E.P.

“TRENDITE/
SEX ATTACK”
12” Single

THE UNDEAD Post Mortem “NEVER SAY DIE”

(FORMER “MISFITS" Racond o
GUITARIST) ecords (Import 12”)

RECORD PROGRAMS TO SERVE YOUR
CAREER GOALS.

CALL TODAY FOR OUR FREE BROCHURE

(714) 3T1-4793 ,Lon

11 am-5 pm)

DOC TAHRI

(FORMER "Pi L
BASSIST, BRET HELM)

Taboo
Rubber Bros.
Records




INBOW LAGOON PARK

ATURDAY, AUGUST 23
G BEACH
P

SUNDAY, SEPTEMBER 21
OLD TOWN STATE PARK >’
SAN DIEGO

GRAND FINALE

SUNDAY, SEPTEMBER 28
STARLIGHT AMPHITHEATRE
BURBANK, 1-5PM

Master of Ceremonies:
Grammy-Oscar
Nominated Writer/Artist

STEPHEN BISHOP

For Further Information Contact:
Los Angeles Songwriters Showcase (213) 654-1666

D’Future is Now
Direct from Chicago
Ist L.A. Appearance
Gazzarri’s ® August 23rd © 12:30 a.m.

(Appearing With St. Valentine)

.

Photo by Janiss Garza

Rising young production de-
signer Christopher Pekoe has just
wrapped up work on David Lee
Roth’s “Goin' Crazy” video. Pekoe
won't reveal any juicy details about
Roth’s six-minute extravaganza of
geeks and freaks, but he does say
Diamond Dave has pulled out all
the stops on this one.

Cleveland-born and -bred, Pe-
koe, 23, got into graphic design at
Kent State University in Ohio. but
he says he had no idea he'd fall into
the area of music videos when he
| arrived in Hollywood. “Original-

ly I thought I was going to go into
| model-building and special effects
for film}’ says Pekoe. "I still love
and do a lot of graphic design. but
[ was definitely headed in more of
a film direction at first.

*I didn't have a real strong tech-
nical broadcast background when
l I got out here!’ Pekoe explains.

“My first job was for a video com-
pany called Howard Anderson. |
didn’t know how the Hollywood
system worked when [ first moved
out here, though. The music video
industry is very incestuous, and the
same people pop up over and over.
I was lucky that I got the job at
Howard Anderson’s when I first got
out here. [ wanted anything in the
industry, but I was lucky I got
something that could give me solid
video experience. I got to learn and
| T was paid for it
| Pekoe jumped from Anderson’s
| company to MC? an animation
| house. MC? does various commer-

cials, titles, anc video work. Under
| the expert guidance of Ken Ru-
| dolph, Pekoe had the opportunity
to be a cameraman of A-Ha's

|

| | groundbreaking video “Take on

J Me?" “Ken gave me the opportunity

HOLLYWOOD CLOSE-UP

m——

—

PEKOE LOOKS INTO DESIGN|

by Kevin Koffler

to work with the equipment, play
with different ideas, and learn how
different things work;" he says.

It was at MC? that Pekoe met
Jerry Kramer, video and film di-
recting whiz. [ worked on a few
videos with Kramer because MC?
was housed at the back of Kramer,
and there was a loose connection
there. I started out doing simple
things like video assisting and PA
work, but eventually that led to a
staff position at Kramer!’

Pekoe created an art department
for the company. “*We did the ‘Out
of Africa’ video, the ZZ Top
‘Stages’ video, and then we started

getting into HBO specials and |

some commercials. [ had to get all
of the various elements together
and then make sure everything was
kept in hand’’

Kramer recently took on a
movie project and has temporarily
suspended operation on his video
production, so Pekoe has formed
his own graphic design company,
DXN. He's also been working as
a freelancer on various videos and
commercials and is constantly in
demand.

“People call me, and say ['ve
been recommended by people I've
never even heard of]’ Peckoe mar-
vels. “I guess that's a good sign.
My advice to anyone who wants to
work in video in a designer capaci-
ty is to get as much experience as
possible. Get a job in the industry;
even if it’s not what you ultimate-
ly want to do, there's always the op-
portunity to meet people who can
either give you guidance or push
you in the direction you want to go
in. Also make lots of phone calls,
circulate yourself, and let people
know you're available!” B
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‘News
VIDEO

MTV Revamps Awards Show;

by Murdoch McBride

Los ANGELES—In an upbeat
press conference, the Music Televi-
sion Network (MTV) announced
its 3rd Annual Video Music
Awards, to be aired September 5,
and indicated that the much-criti-
| cized awards event will be radical-
ly revamped this year.

Donald Ohlmeyer of Ohlmeyer
Communications Companies,
which is presenting the “1986
MTV Video Music Awards” in
association with MTV, addressed
members of the press and music in-
dustry in a casual breakfast setting
at Sylvio's restaurant in West Hol-
lywood. There, several celebrities
waited to announce the nominees
for the 1986 Video Music Awards,
while Ohlmeyer emphasized that
this year's show will be more live-
ly, more of a party, and generally
faster-paced than previous MTV
award shows. “Last year we fell
asleep;’ Ohlmeyer told the press,
before going on to say that aside
from many exciting additions to the
program, viewers can expect much
less of the “mindless banter”
which has been associated with it
in the past.

’ A statement issued by MTV
also indicates that the three-year-
old awards show may turn into one
of the strongest entertainment bills
of the season. A variety of top acts
will perform from two locations,
L.A’s Universal Amphitheatre (the
main venue) and New York's Pal-
ladium. Linked by satellite, such
acts as the Monkees, the Hoot-
ers, Pet Shop Boys, Simply Red,
'Til Tuesday, Van Halen, Tina
Turner, Whitney Houston, Mr.
| Mister, and Genesis will be per-

forming from both sides of the
| country on the September S simul-
cast. “One interesting thing." Ohl-
meyer said, “is that the only peo-
ple on the stage will be perform-
ers.” The producer indicated that
presentations and other activity
would be separated from live
performances.

Ohlmeyer also indicated that
there would be tickets sold to both
the New York and Los Angeles
shows, and that ticket holders
would be seated *‘in the first few
rows” in L.A., while New York
patrons would be standing on the
main floor of the Palladium. This
was MTV's most aggressive move
| to direct the theme of the awards
| show away from anything formal.

“No More Mindless Banter”

statement to the press. These in- |
clude Bananarama, the Bangles, |

The press was told that “Anyone
coming to the show in a black tie
would be turned away’”
[ronically, the MTV press con-
ference, aimed at heralding the net-
work’s attempt to upgrade the pre-
sentation, itself stumbled at the

starting block. Most members of |

'M TV ‘}'l_(—le()_ Awards: N_o-min_ees-

the press and music industry were
steeled for the worst after a series
of seemingly hastily prepared state-
ments threatened to turn the mid-
morming atfair into an embarrass-
ment. But things picked up when
16-year-old Dweezil Zappa stepped
up to the podium and took charge
in an impressive one-man effort to
breathe life into the proceedings.
Instantaneously, the press con-
ference took on the very atmo-
sphere that was being promised for
the September S show. As Dweezil
introduced such artists as Alice
Cooper, Belinda Carlisle, Andy
Taylor, Steve Pearcy and others, he
plaved the witty and humorous host
while offering one of the most gen-
uine performances ever associated
with the MTV network.

In an exclusive interview with
MC following the press conference,
Dweezil Zappa recounted his teel-
ings about being at the podium and
on the air:

"I got nervous up there]’ the
young musician admitted. "' real-
ly didn’t know what was going to
happen. They just said ‘Here you
go, say this! [ didn’t want to rry and
be funny, because [ figured I'd just
bomb, but I'd say these little things
and people thought they were fun-
ny, so we went ahead. I like
[MTV's new direction] because |
like being part of it. I just did two
weeks on the channel, and even
though I was only supposed to do
one week, [ guess they liked what
I was doing and they said, ‘Hey,
how about doing another week?’
I'm supposed to be doing some
more for them!’

The young performer’s new-
found visibility via MTV is well-
timed: Dweezil's album Havin’ a
Bad Day (produced by his father
Frank) is due for imminent release
on Barking Pumpkin/Capitol.

“I wasn’t planning on being a
VI Dweezil continued, “but it
turns out to be a pretty fun job. You
get to talk about all your favorite
people—I like it

When asked would he consider
dual careers as a musician and
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video jockey, Dweezil said, **Oh
sure, and [ wanna do films, 0. I'm
16 years old, so why not?

While Dweezil Zappa's status
vis a vis the MTV awards program
remains uncertain, there were sev-
eral presenters named in MTV's

Best Video of the Year

A-Ha: "“Take on Me”

Dire Straits: “Money for
Nothing”

Godley & Creme: “Cry”

Robert Palmer: “Addicted 1o
Love™

Talking Heads: “Road to
Nowhere

Best Male Video

Bryan Adams: “Summer of ‘69"

Phil Collins: “Take Me Home"

Robert Palmer: “Addicted to
Love™

Bruce Springsteen: “Glory
Days”

Sting: “If You Love Somebody
Set Them Free”

Best Female Video

Kate Bush: “Running Up That
Hill”

Aretha Franklin: “Freeway of
Love”

Whitney Houston: “How Will [
Know?"

Grace Jones: “‘Slave to the
Rhythm”

Tina Turner: “We Don't Need
Another Hero”

Best Group Video

[ A-Ha: “Take on Me”

Dire Straits: “Money for
Nothing™

INXS: “What You Need”

Rolling Stones: “The Harlem
Shuffle”

Talking Heads: “And She Was™

Best New Artist in a Video

A-Ha: “Take on Me”

Hooters: “And We Danced”

Whitney Houston: “‘How Will [
Know?"

| Pet Shop Boys: “West End

Girls”
Simply Red: “‘Holding Back the
Years”

Best Special Effects in a Video

A-Ha: “Take on Me”'; Michael
Patterson

Pat Benatar: “Sex as a
Weapon”'; Daniel Kleinman &
Richard Uber

Belinda Carlisle, Elvira, Gilbert
Godfried, Janet Jackson, Don
Johnson, Jay Leno, Motley Crue,
Rod Stewart, and Steven Wright.

Dire Straits: “*Money for
Nothing™; lan Pearson

X: “Burmning House of Love™;
Daniel Kleinman

ZZ Top: “Rough Boy™; Max
Anderson

Best Editing in a Video

A-Ha: “The Sun Always Shines
on TV”; David Yardley

Pat Benatar: “Sex as a
Weapon™: Richard Uber

Dire Straits: “Money for
Nothing”; David Yardley

X: “Burmning House of Love";
Dan Blevins

ZZ Top: “Rough Boy":. Richard
Uber

Best Cinematography in a
Video

A-Ha: “The Sun Always Shines
on TV"; Oliver Stapleton

Pat Benatar: “Sex as a
Weapon™; Peter Mackay

Joe Walsh: “The Confessor™;
Jan Keisser

X: “Burning House of Love";
Ken Barrows

ZZ Top: “Rough Boy™; Alan
Jones

Best Direction in a Video

A-Ha: “Take on Me"; Steven
Barron

Pat Benatar: “Sex as a
Weapon”; Daniel Kleinman

Dire Straits: “Money for
Nothing™; Steven Barron

X: “Burning House of Love™;
Daniel Kleinman

ZZ Top: “‘Rough Boy™; Steven
Barron

Most Experimental Video

A-Ha: “Take on Me™"; Steven
Barron

Pat Benatar: “Sex as a
Weapon''; Steven Barron

Dire Straits: “Money for
Nothing™’; Steven Barron

X: “Burning House of Love™;
Daniel Kleinman

ZZ Top: “Rough Boy™; Daniel
Kleinman
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SIGNINGS &

ASSIGNMENTS

by Kenny Kerner

Jordan Harris, senior vice president of ASR
for ASM Records, and Jeff Ayeroff, senior vice
president of creative marketing for Warner
Bros. Records, have announced their resigna-
tions to become co-managing directors of Vir-
gin Records in America. Both will be based

in Los Angeles.

Sam Sutherland has resigned his post as
Los Angeles bureau chief for Biflboard mag-
azine fo become Windham Hill's vice presi-
dent and managing director.

The Wartoke Concern has changed both
its name and address. The firm will henceforth

| be known as Artists International Represen-

tatives (AIR) and located at 285 W. Broad-
way, Suite 300, New York, NY 10013. Telephone
number is (212) 334-0001.

Lance Freed, president of Almo Irving Music,
has announced the appointment of David
Conrad as vice president and general man-
ager of Almo Irving Nashville. Conrad started
the company’s Nashville operation in 1980.

Nu Shooz and Gordon Llightfoot have
signed on with Jensen Communications for
public relations representation, effective
immediately.

Doug Banker, president of Madhouse Man-
agement, has announced that the company
has just signed producer Pete Soliey. Cur-
rently working on the forthcoming album proj:

| ect from Phantom, Rocker & Slick, Solley has

already produced such acts as Ted Nugent,
John Parr, the Romantics, Peter Frampton, the
Bus Boys, and Qingo Boingo.

EMI Music has announced two major ap-
pointments in the area of public relations:
Brian Southall has been named director of
public relations and communications for EMI
Music worldwide, and Sue Satriano is now
the director of public relations and commu-
nications for the territories of North America
and Japan.

Lou Tatulki has been promoted to the posi-
tion of director of singles sales and sales ad-
ministration for RCA/A&M/Arista Distribution.
Tatulli will oversee nationwide singles sales
activities in coordination with the promotion
and sales departments of all distributed
labels.

Don Muller, formerly with ICM, is now an
agent at Triad Artists. Muller will be respon-
sible for booking talent into clubs in the
Western region of the US.

John Hammond has been named director
of promation and publicity for Living Music,
Inc. Hammond will be responsible for super-
vising all press and radio campaigns for Liv-
ing Music, including the development of pro-
motional material, video angles, and related
marketing strategies. In a related move, Bruce
Coleman has been named vice president of
the company.

Robert Lambert has been appointed pro-
fessional manager at Bug Music and wiil be
based at the company's Los Angeles offices.
Lambert was previously manager of Applewood
Recording Studios in Denver.

Bigtime Records has announced the sign-
ing of the lucy Show and Bauhaus-spinoff
Love & Rockets to a recording deal. The Lucy
Show LP will be released shortly.

Target Entertainment has signed on with
Violet Szilvas for press representation. Target
represents rock bands Legs Diamond and Laaz
Rockit.

— T

|

|

|
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CON TROVERSY

Metal Bands Take Stand Against Fan Violence

by Kenny Kerner

Los ANGELES—Recent incidents
of ftan violence at rock concerts
have sparked two major heavy met-
al acts, Judas Priest and Ronnie
James Dio, to speak out and take
action against this ever-growing
practice.

In the wake of recent concert
violence in many Northeastern
venues, Rob Halford, lead singer
of heavy metal act Judas Priest, has
announced that he and the band
will be preparing radio spots,
media interviews, and MTV ap-
pearances geared specifically to
tone down fan activity and to warn
audiences that continued violence
and extensive property damage
could very well lead to halls refus-
ing t0 book heavy metal acts in the
future.

Ronnie James Dio

Judas Priest, Dio, and Ozzy Os-
bourne are among the heavy metal
acts whose recent concerts at such
venues as Madison Square Garden
(New York). Nassau Coliseum
and Meadowlands
Arena (New Jersey) have been
marred by extensive property
damage. Estimates of the damage,

And if this minority doesn’t behave
itself, there’s going to be quite a
shutdown of venues™’

In an exclusive Music Connec-
tion interview, Iron Maiden lead
singer Bruce Dickinson voiced his
concern over crowd violence.
“Whenever Maiden plays a con-
cert, we always stop if it looks to
us like there's something bad hap-
pening. We always stop playing and
ask the crowd to settle down. The
entire band is very concerned about
the safety of the audience and we
just won't play until things come to
order”

Following some extreme prop-
erty damage incurred during a June
7 Judas Priest show at the New
Haven Coliseum, concert promoter
Jim Koplik ot Cross Country Con-
certs cancelled a Dio concert
scheduled for the following weck
in Springfield, Massachusetts.
Having deliberately steered clear of
heavy metal shows for almost two
months, Koplik's next metal ven-
ture is, ironically, a Judas Priest
show set for August 28 at that same
Springfield venue. Koplik did say
that the band promised to help with
preventing crowd problems, and he
has been promised several public-
service announcements from group
leader Halford.

Leading East Coast concert pro-
moter John Scher, who also recent-
ly booked Priest and Dio, is fear-
ful that the New York-New Jersey
area is about to lose the use of both
Madison Square Garden and the
Meadowlands Arena. "It we can’t
alleviate this problem, then we're
absolutely going to run out of
halls;' Scher said. *“T have no alter-
native but to hire extra security.’
he continued. “Not a token amount
but between 25- and 30-percent
more. We have to apprehend the
people who are causing this prob-
lem. And that's going to be retlect-
ed in the ticket prices’

Wendy Dio, who manages Ron-
nie James Dio, said she was “ap-
palied” by the crowd’s behavior
during a recent June 20 Dio con-
cert at Madison Square Garden. |
With damages estimated in the area |
of $40000, the band is being forced
to wait until the Garden's insurance
company pays them before any ‘
payment for the concert is issued
to the bandmembers.

Responding to the incidents of |
violence, Ronnie James Dio said.
I hate to see all of the kids feeding
the theory that heavy metal bands |
cause trouble. The biggest shame
of all is that there are only a few J
idiots causing it all”” ® ‘

| C41N JOURNEYS TO CHAPPELL

which range from $40000 to |

$120000 per show. do not, how-
ever, take into consideration
physical injuries sustained by au-
dience members. Ozzy Osbourne’s
recent four-day stint at the Long
Beach Arena produced one death
and ten injured concertgoers.
Halford issued the following

statement to the press: “"We want |

to get our message across to all
areas—the fans, the agents, the pro-
moters, and the authorities—to
show them that we are concerned.
that we're prepared to do anything
that's reasonable to try and help
alleviate the problem!” Glenn Tip-
ton, Judas Priest lead guitarist,
added that “These outbursts are
deﬁnitely the actions of a minor-
ity causing all of the problems

. ". —— e .
Jonathan Cain, member of the rock group Journey, has entered into a

worldwide Co-pubhshmg agreement between his Frisco Kid Music
(ASCAP) and Chappell Music. Cain’s agreement, which does not include

Journey-recorded tunes, does cover the hit songs he'’s written for such

other acts as Lacy J. Dalton, Sammy Hagar, Heart, and Mickey Thomas.
Shown at the Chappell/lmersong oﬂices in Los Angeles are (from left)
\ Jonathan Cain and Chappell/intersong Senior VP Ira Jaffe.
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KNAC Is Top
Fund-Raiser

by Kenny Kerner

Los ANGELES—Seven major
AOR radio stations last month
sponsored promotional fund-rais-
ing events on behalf of Hear 'N

spearheaded by some 40 heavy
metal musicians. Each of the sta-
tions was competing for a one-of-
a-kind canvas autographed by all of
the Hear "N Aid participants on the
night they recorded their **Stars™
single. which is currently in re-
lease. After the results were tallied,
it was disclosed that radio station
KNAC had won the canvas by rais-
ing the most money during a ten-
| hour auction held live on the air.
Each of the participating sta-
tions—KUPD (Phoenix), KSHE
| (St. Louis), WBAB (Long Island),
WOFM (Milwaukee). WYSP
(Philadelphia), WLIZ (Detroit),
and KNAC (Long Beach, CA)—
took the initiative to create its own
Hear "N Aid promotion after be-
ing supplied with an array of mem-
orabilia that included posters,
videos, records, and artist-auto-
(graphed leather driving gloves.
Stations KSHE and WYSP con-
ducted several on-air auctions on
| their Monday Night Metal and
Mighty Metal Shop shows. WLIZ
and KNAC conducted on-air auc-
tions on one designated day only.
, The charity promotions, coor-
dinated by Debby Applebaum of
the PolyGram AOR promotion de-
partment, raised nearly $27000 for
Hear 'N Aid. KNAC will receive
the autographed canvas at a special
presentation in the near future. m

Fgrcaro
Joins M.I.

by DW. Boyd
Los ANGELEs—Jeff Porcaro,
drummer for the Grammy Award-
winning group Toto, has joined the
Musicians Institute as an instruc-
tor for its Percussion Institute of
| Technology (PIT).
At PIT, Porcaro will be show-
ing students how to get “inside™ a

Airwaves

|

Aid. the famine-relief organization '

Behind the Scenes
in Records & Radio

by Ben Brooks

It's difficult if not impossible to
pinpoint exactly why Power 106
(KPRW) has edged ahead of KIIS
in the local radio ratings. With that
in mind, Airwaves endeavored to
conduct its own limited and very
unofficial poll of ten local teens.
Queried while shopping at several
local record stores, these fickle
young men and women revealed a
few interesting. albeit meaningless,
findings. It’s interesting to note that
their reactions reflected the typical-
ly disloyal attitudes of radio listen-

| ers in these times.

The general consensus was that
Power 106 seemed to have less
commercials, less talk, and more

| music played with less repetition.

song. how he handles the psycho- |

logical factors of making mean-
ingful music, and how he combines
technique and feeling tc make
music.

Over the past few years, the
Musicians Institute has hosted such
visiting faculty artists as Edward
Van Halen. Lee Ritenour, Allan
Holdsworth, Stanley Clarke, Neil
Peart, and Rudy Sarzo of Quiet
Riot. m

Power 106 and KROQ were con-
sequently deemed hipper than
KIIS. In addition, the KIIS cash
giveaways, which in fact have re-
cently been reduced, were no long-
er fresh and exciting. And while
Rick Dees was still considered to
be funny, his shtik was the same
old, same old.

Seven out of the ten teens fa-
vored Power 106 over KIIS and
KROQ. revealing similar com-
plaints about KROQ. Three liked
KROQ more than the other two
stations. Four of the males men-
tioned KLLOS, KMET, and KNAC
(in varying priorities) as better sta-
tions. But it was interesting to note
that all ten still listen to KIIS when
station-punching, not wanting to
miss their favorite records. . ..

Look for a handful of strong
R&B records to make their way
over to pop radio playlists in the
coming weeks. “Sweet Love” by
Anita Baker (Elektra), “Ain’t
Nothin’ Goin’ on but the Rent” by
Gwen Guthrie (Polydor/PG), “All
Cried Out” by Lisa Lisa & Cult
Jam With Full Force (Columbia),
“Private Number” by Jets (MCA),
“Oh, People” by Patti LaBelle
(MCA), “Love Zone” by Billy
Ocean (Jive/Arista), and “Count
Your Blessings” by Ashford &
Simpson (Capitol) are already
making significant moves.

The emergence of these records

| and many others in recent months

points up the fact that the weak
lines of delineation between R&B
and pop music seem to be eroding
in the mid-Eighties like never be-
fore. Breakout markets like Los
Angeles, San Francisco, Boston,
New York, Miami, Baltimore,
Pittsburgh, and Buffao certainly
lead the way for R&B-based rec-
ords. But more and more, it is

L
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common for non-urban markets to
embrace these kinds of records ear-
ly on. And justifiably so.

Over the years, talents like
Lionel Richie, Aretha Franklin,
Kool & the Gang, Michael Jack-
son, Diana Ross, Prince, and
Stevie Wonder, have helped pave
the way for new stars like Whitney
Houston, Billy Ocean, Janet
Jackson, Luther Vandross, and
many more. And while the Seven-
ties failed to perpetuate the R&B
created by the music and artists of
Motown, Atlantic, and Stax/Volt
during the Sixties, in the course of
this decade R&B and pop music
scem finally one and the same,
once and for all. Amen.. ..

While Bananarama’s *“Venus™
reaches the top of the charts, it's
interesting to note that a remixed
version of the original by the
Shocking Blue has been re-
released in all its glory on 21/Atco

‘.
|

Records (it was originally issued on |

Colussus). In addition. 21 has re-
leased The Best of Shocking Blue,
an album who's title is mislead-
ing. Shocking Blue had only one
hit in America. Follow-ups
“Mighty Joe” and “Long Lone-
some Road” peaked in the Bill-

board charts at #43 and #75, re- |

spectively. However, both the
former and *“Never Marry a Rail-
road Man” did reach the Number
One spot in their native Holland.
And while we're on the subject,
21 Records appears to have a dark-
horse entry by an artist we haven't
heard from in years. Alvin Lee,
formerly of Ten Years After, has
an AOR hit with “*Detroit Diesel”
some 17 years since his famous
performance of “Goin’ Home" at
Woodstock. The traditional rock &
roll groover is also making its way
onto CHR playlists throughout the
country. These days you never
know what’s going to strike a chord
in the public consciousness.
Records to Watch: “Angel in
My Pocket”” by One to One (SB),
“All Cried Out” by Lisa Lisa &
the Cult Jam With Full Force
(Columbia), ‘“‘Weatherman™ by
Nick Jameson, “Wrap It Up” by
Fabulous Thunderbirds.

10 Brooks’ list, the Editors are in-
spired to add David & David’s
“Welcome to the Boomtown,” a
hauntingly elegant amalgam of
Roxy Music’s Avalon (texture), Tom
Waits (lyric), and Don Henley
(vocal). It could be this year’s “The
Boys of Summer.”
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Rough Cutt Martini Ranch
Poison Belinda Carlisle
David Lee Roth Sparks '
Quiet Riot Bangles |
Eden
Lizzy Borden
Pure Rock Local Show (';(,faB, V}h(/]rl' FM
Lydia Van Houston Poison
Savage Steet David Lee Roth
Raggedy Ann Quiet Riot
Jessie Galante Dokken
Hans Naughty Beat Farmers
Powerplay Oanny Wilde
| Snake Bite Oavid & David !
Smoking Roadie Homegrown Hour
Twin Wire
KMET 94.7 FM Dress for Success
Quiet Riot Purple Haze
David & David Erth
Great White Teazer
David Lee Roth Relay
Unforgiven Sending Unit
Local Licks
Rough Cutt KLOS 955 FM
| View David Lee Roth
fanz David & Oavid
Secret Life Local Music Show
A=440 ) Great White
American Girls Dare
Agent Orange
91X 91.1 FM ’
Unforgiven*
Mojo Nixon
Bangles
Belinda Carlisle

=
=
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by Kenny Ryback
Listed below are local bands currently being
played on Southern California AORMOOERN MUSIC
radio stations. New additions to the playlist be-
ing broadcast on a regular rotation are marked
with an *. In addition, selected local talent
featured on specialty shows are noted

KNAC 105.5 FM KROQ 106.7 FM |

Playground Slap
Stan Ridgway
Oream Syndicate
Beat Farmers

FINE TUNING:

KNX-FM—EASY CDME, EASY GD: Guess which
mellow fellow will be soft-rocking us now? Turn

| it down as ex-KNAC headbangin’ hero Rick Shaw

joins the KNX crew on 93.1. Oiane Morales takes
her talent with her as the station trims its promo-
tion department staff (she's good and she's
available).

KMET NAMES PD #11: For the MET's newest pro-
gram director, it all started over two decades ago
at a little station called KLOS (that's KLOS/Albu:
querque). Years later, in ‘78, Frank Coty returned
to the KLOS call letters—this time in Los Angeles.
He leaves his current post as director of program-
ming for The Source and NBC Radio Entertain-
ment, where he's worked the last five years. About
the challenge now facing him, Frank has been
quoted as saying, “We are going to make KMET
better than it's ever been before’”

THE NEW AC= C-YA! Do you even wonder who
takes credit for putting the “adult” in AOR? To
put it another way, who took the rock & roil spirit
out of album radio? The culprit is known as John
Sebastian. You might remember him from his time
spent here as program director at KH). We've more
recently come to know him as the creator/consul-
tant of EOR (“Eclectic Oriented Rock™) radio, or
“The New AC;' as he's begun calling it. But now
Sebastian's decided to put an end to his five-year
stint as a radio programming consultant, saying
goodbye to his last six New AC client stations.
John reportedly misses “the day-to-day involve:
ment of station operations."



DYLAN/PETTY UPDATE: With well

over a milfion fans turning out
] for 41 shows, Bob Dylan and Tom

Petty are seriously considering
I taking their “True Confessions”
tour to Europe. Dylan himself is
making the trip across the Atlan-
tic to star {that's right, star) in
the Lorimar film Hearts of Fire,
being directed by Richard Mar-
quand (Return of the Jedi, Jagged
Edge). Dylan portrays a former
rock star caught in the middle of
a love triangle. And yes, he will
perform in the flick. Petty, in the
meantime, is headed back into
the recording studio to finish up
his new LP which is set for
release toward the end of the
year.

TRUE TRASH

The column is going to be short
this week ‘cause I'm currently in
the middle of dealing with the
only interviews Boy George and
Marilyn are giving to the Amer-
ican press. {You're too cool, Mr
Tash.—Ed] More on this in the
next issue. | did come across,
however, these little tidbits:
Bananarama will not be touring
the US. as planned. Poptart
Keren has gotten pregnant. . ..
Culture Club drummer fon Moss
was planning to tour with the
group, but now he'll have to look
for something else to do. ...
Blue in Heaven was kicked off
the Art of Noise tour. Artistic
incompatibility was cited as the
reason, but we know what that
means. ... My sources inform
me that Stone Bill Wyman is cur-
rently in hiding after it was dis-
covered that he was having an
affair with a 13-year-old girl. At
presstime, police were fooking for
| him for questioning. That's dis-
gusting. ... Former Wham guitar-
ist Andrew Ridgeley decided to
make a serious career go at
automobile racing. Ridgeley says
his partying and playboy days are
over for now as he will go into
serious training in preparation for
what he hopes will be a profit-
I able and exciting career. ... |
hate New York.... Until we meet
l again. . . —HKevin Koffier

Contributors to
this section
include Randal
A Case, Sabrina
Frees-Ferrin,
Kevin Koffler i
Jensen, Murdoch
McBnde, Abe
Peristern, and
Judy Raphael

BEACH SCENE, DAY ONE: Looking
back at the schedule of events
for the recent Beach Scene in
San Pedro, | can't help but gig-
gle at my ignorance in thinking
the featured performers were
going to be there right on time,
waiting patiently to be photo-
graphed for M.C. By noon
everything was chaos—one
stage was an hour behind,
another was an hour-and-a-haif
slow, and a thiro was 45 min-
utes late. The amusing thing
about it was that no one
seemed to either notice or
care. Chances are, if you're a
regular listener of KIS-FM, you
probably had a bitchen time.
The “i Love Disco” heart shirts
were sellin’ like hotcakes, along
with the ever-so-cool leather &
feather “thigh bands. (Never
could figure out their intended
function—some primitive type of
marital aid, perhaps?) On the
news the night before, the guy
said the weather was going to
be perfect for the huge “rock”
concert at the beach. But con-
sidering the lineup of acts, this
affair struck me as being more
of a "pop” concert. Then |
remembered the Fast time |
went to a pop concert. It was
in this beachside resort town
called Monterey and | was in
diapers watchin' Hendrix and
Joplin. | really wish people
would get their categories
straight! Anyhow, |'d say the
winners of the day. in order of
performance, were as follows:
Jermaine Stewart, for his
fabulous impression of Jermaine
Stewart lip-syncing on American
Bandstand (was it live or was it
Memorex?). Missing Persons for
putting on a great show even if
the LAPD did kinda steal it
away by riding their horses
casually through the crowd. It's
gotta be hard to keep the beat
going when you're watching
people’s heads getting busted.
And fast but not least, Belinda
Carlisie and Andy Taylor. It

'

RMAINE STEWART
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wasn't what I'd call rock, but it
was pretty good. If nothing else,
the set ieft me with the vivid
memory of a little girl with a
tearstreaked face, braces
enmeshed with the chain-link
fence as she valiantly fought
for her place. | couldn't help
but smile as | read the writing
on the tattered pieces of card-
board that she proudly dis-
played. “Mandy Loves Andy!”
Kinda cute, huh? Finally, I'd per-
sonally like to thank the per-
sons in charge of the show for
so thoughtfully negiecting to
supply press photographers with
pit passes. Whose girlfriend was
that onstage with the Kodak
disc, anyway? Can't begin to teil
you how much fun it was
wading through the ocean of
people only to get studio-quality
shots of stage monitors through
the chain-link fence—very ar-
tistic thought, actually. But hold
on Sabrina—this was a Beach
Fest, not a Bitch Fest. Send me
a get-well card, okay? By the
way, disco does stifl suck—
doesn't it? —SFP

BEACH SCENE, DAY TWO: While
the crowd swelled on Sunday {es-
timates ranged from 70-10,000),
tnere were relatively few arrests.
In fact, the police appeared to
exercise a great deal of restraint,
even when visibly provoked. Al-
though there were later reports of
“missiles” {mud in cups, shoes,
etc.) being thrown, resulting in
some arrests, other potentially
volatile situations never came to
a head, fortunately. When a few
dozen people refused to come off
a bathing-house roof, the mount-
ed police prepared to depioy,
along with a dozen officers in
rict gear. But instead of moving
in, the police pultec back and
tha show was held up until some
of the rowdies made a “visible
effort” to come down. Actually,
many of those on the roof found
it difficult to get down, including
a girl who was visibly panicked

as she negotiated her descent.
Another diekard climber sent
three large tiles smashing into
the pavement below. Sunday's
musical hightights included the
Bluesbusters. Animation, Billy Vera
& the Beaters, and the Latin-rock
act Zerimar. Many people were
disappointed, however, when they
were informed late in the after-
noon that David Lee Roth was a
no-show. Wher asked about Roth's
scheduted appearance, Performing
Arts Coordinator Steve Crawford
said, “Dave shined us on! No
pun intended, right, Seve?

—MN

THE PRICE IS RIGHT: Wanna get
some money for that ald amp
sitting in the eloset? Qr how
about all those ald clothes and
albums just taking up space? On
Sunday, August 24th, from

i am. to 5pm., you can attend
a genuine rock & roll garage sale
being held in the Wong's West
parking lot. Guitars, T-shirts, gold
and platinum records (row sad),
amplifiers—all these and much,
much more will be up for grabs.
for more info about the sale,
call (213) 3927785

LIFE AFTER THEFT: Whise local
art-rockers Life After Death were
busily recording over at Fiddler
Recording Studios on Melrose, a
couple of dirty thieves were
breaking into the band’s car and
making off with an RX-Zl drum
machine, a b'ue lamited-edition
Kramer guitar, and the top part
of some Taurus bass pedals. If
you have any information regard-:
ing the missing equipment,
please call Paul Thomas at (213}
377:8458.

SYREN CALLING: Howard Askeland
and Brenda Barboni have bolted
from Syren to form Manta. Both
members are represented on the
California’s Best Metal and Lady
Killers albums from New
Renaissance Reccrds. Look for the
new band to release a single and
hit the club scene real saon.

Photos by Sabrina Frees-Perrin

HEARD THE ONE ABOUT THE
TRAVELING INDIE PROMOTER?
Some great entertainment biz
jokes are making the rounds
these days. Here are a few of our
favorites—How many AR guys
does it take to screw in a light:
bulb? Answer: “ don't know. What
do you think?” .. What are two
good arguments for using enter-
tainment attorneys instead of
animals for medical experiments?
Give up? Well, first, there are
more entertainment attorneys
around, and second, you don't
get as attached to them. ...
How many William Morris agents
does it take to screw in a light-
bulb? Answer: One to stand on a
chair to try to screw it in and all
the other agents in the building
to try and push the chair out
from under him.... Send your
favorite jokes to R. Case, PO. Box
7014, Tarzana, CA 9135. ... Tick
ing packages from ASR men,
entertainment attorneys, and
William Morris agents will be
returned unopened. —RAC

CAROL & THE DUDES is a highly
credentialed new band featuring
former Rubinco Tommy Dunbar,
one-time Heater Missy Connell,
and WB Records ace publicist
Carol Marrujo. Catch ‘'em at
Wong's on Friday, August 22nd.

BLOWIN' [T IN THE WIND: They y
say that good things come to
those who wait. If we'd only
been patient, we'd have passed
on that trek to Costa Mesa a
while back and waited for BD,
TP & the HB's to come to the
Forum. That way we would've
missed a mildly pleasant even-
ing and caught instead what
Gilmore, Hilburn, et. al. hailed
as a truly monumental evening
of giorious rock & roil. But we
werent and we didn't and we
have only ourselves to blame.
Looks like Tommy, Annie, and
Bobby were really roaring when
Jeftrey Mayer snapped this shot,
but we can't really verify that.
We can tell you, however, that
Annie, Dave, and the rest of the
Eurythmics literally tore the roof
off the Greek Theatre the very
next night. Wait a minute. . .
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A STAR GANES: Radio station KNAC
has instituted a brand-new
gawe show based loosely on
What's My Line? It's called
Name That Star, and it's hosted
by Tawn Mastery every Friday at
2 pm. Each week a different
ceiebrity enters the studio and
disguises his/her voice.
Listeners call in and try to
identify the personality and wir
free prizes. Thus far, the game
show has featured Great Whites
iorne Black, members of
Pgison, diuftria’s Lanny Cordolla,
apd Stephen Pearcy of Ratt.
Pictured above at the Pure
Rock station are (left to right}
KNAC Music Director Kevin
Stevens. B) Sam Freese, Pearcy,
Di Tawn Mastrey, Program Direc-
tor Jimmy Christopher, and
KNAC Promotion Director Tom
Maher.

TiMBUK 3 SOOTHES BONY
FINGERS: It's another non-
weekend for yer faithful editorial
staft. We're sittin’ here workin' eur
firgers to the bone, see, and we
kasp jammin’ tapes into the of
fice deck. After running through
&l tne trusty compilations, we try
samething new, the pre-release
cassatte from Austin duo Timbuk
3 (LR.S)—suddenly everybody
sraps o attention. The suckers
gt twe GREAT songs on it: “Tne
Foture's So Bright, | Gotta Wear
3Snades” (a veritable anthem of
self-delusion) and the judgmental
‘Shame on Ycu! We've been
mayir it over and over ali morn-
ing. You read it here first, folks.
And ycu thought we were jaded.

BLUES (N THE DAY: The Southern A
California Blues Secisty
presented its fourtn anniversary
celebragion at the Will Geer
Theatrcal Botanicum in Topanga
Canyon. it was blves blues, and
more blues as a capacity crowd
cherished avery momant of it.
Performers such as Blues for
Breakfast, Maggie Mayall & the
Cadillzcs, the Sernie Pear
Biues Band, Nate the Great, Joe
Housten, linda Hopkins, Har-
monica Fats, and a host of
others made music that shook
the canyon walle A very special
tip of the hat to Betty Miller
and the entive South2rn Califor-
nia Blues Seciety for a job well-
done. —AP

NEW DADDY NEEDED: Rhinos
sati-reck-al “pop” bagd B:g Daddy
is shart ore member at the mo-
ment. if yau'"e a lead guitarist/
singer with a skewed, neoclassic
sensibility, you may well be just
what the baa¢ requaes ‘o be
whole once nore. interested? Call
Big Daddy direct at (213]
204-2222.

WHATS A NOONIE? A5 part of
the Hollywoed At Gouncil's
“Discover Hellywoed” campaign, a
series of {ree nooatime cencerts
will be held this snmer at the
Wells Fargo Bank courtyard at
6320 Sunset Bivd Presented in
cooperation with Music Connec-
tion, Musicians Unien Local 47,
and Pick Sunset & Vine, the con
certs will happen each Friday
afternoon on August 15th to
September 5th.

IRON (CURTAIN) MAIDEN: Come
September, h2avy metal band Iron
Maiden wilt embari on a journey
behird tne lon Curtain in sup-
port af tneir scon-to be-released
Somewhere fa Time album.
Maidan wil olay dates in
Yugestavia, Hungarv. Czechoslo-
vakia, and Polard before heading
back to the UK. for a five-week
tour The band wont hit American
soil unti' January 6th, 1987 when
they pul into Xnoxville Termess:e,
to start a J0-city US. trek. The
LP produced by HY vet Martin
Birch, contans we!! over 50
minutes of progressive metal
musc.

Phowc by Jeft-ey Vayer —

Phato by Abe Perisiein
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CATCH OF THE BAY: Big doings
Gp in ihe Bay Area as the
Mertini & Ross, Corporation is
sponsoring the Bianco Best Beat
cottest ty find the area’s best
new band. Among the contestants
are Zula Pool, Slantstep, Jain, the
Stone, Faith No More, Legal Reins,
Grzat Guns. Voce Farm, and Im
otise F 3ards will be judged by
a variety of industry mavens, in-
cluding Felin Chamberlain (Warner
Brs.), Howie kiein (415), Steve
Pross (Elektra), Iris Dillon (ASM),
and Matthew Kaufman (Beserk-
ely). The fina's will be held on
Saturday, October 1ith, with a
winner getting an all-expense-paid
trp to the Big Apple for a per-
farmance at the China Ciub.
Losers wil: nave to settie for free
bottles of vermouth.

I¥ THE SHBE FITS: Theres a
buzz about Philadeiphia-based
mickers Cinderella. Their debut
album Night Songs was peduced
by none other than (fairy god-
father) Andy ‘ohns, who's waved
the magic wand for the Rolling
Stones, Led Zeppelin, and Rod
Stewart. Among the stronger
tracks are “Shake Me" and
“Nobodys fooi" Album alsy
features gues: appearances from
Jon Bon Jovi and Jeft Paris. . ..
Also new fom the City of
Brotherly Love is the Cheap Tricky
Bricktin, whose ASM LP was pro-
duced by Dire Straits helmsman
Meil Dortsman.

LETTING THE CATS OUTA THE
BAG: We confirmed rumors that
members af Motley Crue Tommy
Lee & Nikki Sixd, along with
Autograpn and Ratt's Stephen
Pearcy, wiil pe getting it on in a
celebrity-studded jam on Friday
night, August 22nd, starting at
8:00 p.m. Seems the guys just
wanted tc get together t¢ play
and decides to do it at the Roxy.
Because of the huge number cof
people wanting to attend, no
direct advertising is expected,
although there were several
“subliminal” and “coded”
messages ranning in some LA
mags Ocps Guess it's not a
secret anymore. Me and my big
mauth.

Phcto by Abe Perister:
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LIMPING NOSTALGIA: Tne Ferums
Sixties show “Return of the Great
Britons” (see page 32) strongly
suggested that some things are
detter lefi as memodes. With
three of the five acts being
minor-hitters (circa 1365), tne
show gave the phrase, “For these
whe will always remember and
for those who never knew, new
meanng. The extremes of remem-
bering these artists well or nof
knowing them at ali seemed tne
best way to enjoy the evering—
the ones who remember vaguely,
but werent overly impressed even
at the time, did a lot of seat-
hopping and watch-checking.
After 1an Whitcomb, Spencer
Davis, and Billy J. Kramer
overstayed their welcames with a
haf-dozen songs apiece, former
“Hermar” Peter Noone took the
stege He actually managed tc
quicken the entire audience's
pu'ses with Hermits songs—from
“Ttie End of the World" to a
crewd-pleasing singalong of
“Henry Yill” Then it was
headliner Donovan's turn, and
given the current folivactivist
revival he actually has appeal
beyona the nostalgic. But he left
severa of his hits (rotaby “Jen-
nter Juniper) unsung, and he
spent more time monkeying (un-
successtully) with the sound
system than singing. Leitch badly
needs t update hs appeal with
something along the lines of
“Shout” or “We Are the World” Alt
i all, none of this strolt down a
faint memory lane gave vours
truly a- big a thril as hearing
the Unforgiven for the first time
on radio {KLOS, to be exact) that
same evening. Do you think me
sacrilegious for preferring the
preset to the past? —1

ELF IS ON THE WAY: Word is tha:
a specialty label has gained per
mission to release a complete
soundtrack album of Danny
Elfman’s movie-music material.
Thus tar, one side s scheduled
b have the music from the
Rodney Dangerfied hit Sack to
Schoo! with the cther side featur-
ing music from Fee-wees Big
Adventure. Eifmae is currently
scormg the new Emitio Estevez
dick Wisdom.

Phaoto by Ab2 Peristein

DUANE EODY

GUNNING UP THE WORKS: Just A
as we'd suspected, Duane
“Whammy Bar" Eddy joined Art
of Noise onstage at the Palace
on the “Theme From Peter
Gunn” This turned out to be the
show’s lome redeeming moment.
Mebbe AofN can get Link Wray
to remake “Rumbie” for their
next LP.

THIS CERVESA'S FOR YOU: Four ¢f
Latin music’s biggest stars (Em-
manue!, Little Joe y la Familia,
Amanco Miguel, and Cruzados)
will be featured in the upcoming
Budweiser Super Fiesta, the first:
ever cencert series canceived
especially for Hispanic audiences
across America. The Super Fiesta
will kick oft on August 2lst in
San Antonio, Texas. The concert
series is heing presented by
Avalor Attracticns with a schec-
uled Los Angeles show at the
Sports Arena on Satwday,
September 20th. Esta super
fiesta es para usted (or
something along those lines)

¥ TWO NECKS ARE BETTER THANM

ONE: Randy “0" (below left) is
all smiles after leaving local
rockers Odin to join musical
forces with former Holland
memper Michael Angela. The
latter is shown (right) fingering
his exclusive guitar, which
enables him to play left-handed
and right-handed smmultaneously
so that he can double or play
harmony to Ms leads. Kind of a
Siamese guitar concept, if you
will. Other group members as
well as live shows will be
announced later.
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The muse visits Run: “I was in the
room before and wrote down the
most incredible rhyme. Just now.

You don't know how def that is.
Because | had just gotten out of
the bath”
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@@ WHAT MAKES
RUN-D.M.C. RUN?

A Def Rap With the New

Photo by Andre Grossman

. SRS Kings of Crossover

by Roy Trakin

“We took the beat from the

street and put it on TV....”
—“My Adidas”

Run-D.M.C. have put rap on the map. With
their third and latest opus, Raising Hell, the
group has cracked the Top Ten and gone over
one million in sales, making the self-procluimed
“Kings of Rock” the kings of crossover rap as
well.

For those who have followed the Hollis/
Queens duo closely, Run-D.M.Cs current suc-
cess comes as no surprise. They were the first
to infuse rap with heavy metal when they used
the awesome fuzztones of guitarist Eddie Mar-
tinez on their breakthrough single “Rock Box.”
Their videos for that record and “Kings of
Rock” tackled the issues of pop rucism head-
on, while their proud espousal of middle-class
values made them accessible to the white
bourgeoisie.

“George Washington Carver
made the peanut great /
So that any man with a

mind could create. . . .
—“Proud to Be Black”

And then there were three. Meet Run-D.-M.C.
Run is Joe Simmons, brother of rap mogul
Russell Simmans and so-called because—sur-
prise!—he can run off ar the mouth. D.M.C.
is his burly, soft-spoken partner Darrvl Mc-
Daniels (“not McDonald's™). With Raising Hell,
the contributions of their longtime cohort,
scratcher extraordinaire Jam Master Jav (u.k.a.
Jason Mizell), have been brought onto equal
Jooting with Run-D.M.C. All three have known
each other since grade-school, and that cam-
araderie comes through loud and cleur.

Music Connection spoke with the trio when
they were in town to play the Sports Arena with
L.L. Cool J and Whodini, a tour that's been
consistently selling out 15,000-seat halls around
the country. The lads were high on the success
of Raising Hell, and this wus before the historic
Aerosmith collaboration, “Walk This Wav,” had
even been released as the second single from
the album. With that rap/metal fusion, Run-
D.M.C. have solidified their appeal across the
boards, aided in no small part by the hilarious
video, which features the two groups on differ-
ent sides of a recording studio wall competing
with one another, then joining forces as Joe
Perry shoves his guitar through the plaster and
Steve Tyler follows with his leering mug.

The triumph of Run-D-M.C. is that they
never try 1o be more than themselves, three
upwardly-mobile middle-class kids doing what
comes naturallv. Evervthing from that stark
image—the pork-pie hats, black leather jackets,
laceless Adidas—to the elemental B-Boy raps,
what vou see is what you get. The guys don't
intellectualize what they’re doin’; they just do it.

“We're raising hell / Like
a classroom when the

lunchbell rings. ...”
“Raising Hell”

MC. Tell the truth—did you get any money from
the Adidas people for “My Adidas” on the new
recond?
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RUN (Joe Simmons): There was no money at
all, and it’s more advertising than they could
ever buy in their life. . .unless they want to go
broke. I wanted to make this commercial: I'm
walking in the park and everybody's playin’
basketball, right? And I come by with a tape
recorder playing real loud and my Adidas on.
And I just stop. The basketball comes rolling
off the court. I pick it up, throw it back and
20, "Adidas—nor just for basketball:* And then
go walking down the block. But they don't want
me.

JAY (Jason Mizell): The camera goes back and
forth between them playing ball and us walk-
ing down the street with our boxes.

MC: Have you ever thought of “Mv Nikes” or
“My Converse All-Stars™?

RUN: No, because this is what I wear. They
probably know they’ve got me by the balls be-
cause I like ‘em. They're street. I wasn't the
first to wear them. I saw somebody around the
way—we all did. I don't know how anything
starts. Just one kid around the way.

D.M.C. (Darryl McDaniels): There's a lot of
‘em now.

RUN: I just bought ‘em, like everybody else
did. It was the fad, then it kinda got a little
dead. They were down to number three, but
we're shooting ‘em back up to number one with
this record.

MC: Why don’t you put laces in them?
RUN: I'm not gonna say I made it up. I def-
initely saw someone wearing ‘em like this. But
we were the first ones to enforce it.

JAY: I was wearing no laces a long time ago.
Because I had to change my laces every day,
one day, I just didn’t lace ‘em up all the way.
RUN: That's how it got started.

MC: Darrvl, how do you get a word in with
these two around?

D.MC.: I don't have to.

RUN: He just raps. He's the quiet storm. He
just sits there and chill. Me and Jay take care
of all the business. We tell ‘em how to bust these
rhymes and then we go for it. The three of us
produced this whole album by ourselves.
D.M.C.: I'm the third link.

RUN: He's the Force!

JAY: He's the King!

RUN: We just work for him.

JAY: We do the speakin’ for him. He don't talk
oo much now. He's a quiet storm. But when
he gets on the mike, that's when he per-
forms. ..

RUN: It’s like D.M.C's the King. He tells you
at the start of ““Hit It Run}’ “I'm devastatin’ my
control of DOM.C. / And can't nobody mess
around with me / I'm the King of Rock. .. ."
D.M.C.: I figure action speaks louder than
words. . .1 don't say too much.

RUN: He just comes to the gig and gets down
for it.

MC: How do the raps evolve? Do you work on
them or do they come about spontaneously?
RUN: Sometimes I'll write them down. Like,
I was in the room before and wrote down the
most incredible rhyme. Just now. You don't
know how def that is. Because I had just got-
ten out of the bath.

JAY: That’s how they write. D.M.C. will just
go off by himself and take out one of those Hol-
iday Inn pads and his pencil. He'll just write
it down and put it in the bag.

D.M.C.: And save it.

MC: Jay, where do you come in?

JAY: I arrange the records. Run makes the
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beats. I put it together.

D.M.C.: He puts the scratchin’ on.

MC: How different was it recording the new
album? Are vou taking more control in the
studio now?

RUN: When I came in, I said, "We're gonna
do it Rke this™ Then, when we finished, I would
say it's boxed for the night. One night, we boxed
three records—'Perfection;” **Peter Piper.’ and
“You Be Illin’ "—all finished in one night
because I knew exactly what [ was going to do.
Before, they would bring music in and out a
lot. This time, Jay and I wanted to use just
scratchin? In “'It’s Tricky:" he’s actually scratch-
ing the bass lines and the guitar parts.

JAY: Aside from the Aerosmith track, it’s all
my scratching. I used a piano and saxophone
on “You Be Illin!

MC: How was the Aerosmith track recorded?
Certainly not the way it appeared in the video.
JAY: They listened to us and we listened 0
them. We clashed cur ideas and made the rec-
ord the way we wanted to. Steve was a great
guy and Joe was the best.

D.M.C.: Before we made rap records. we used
to rap over Aerosmith’s records. Jay would have
two copies of “Walk This Way™ and cut be-
tween them while me and Run rapped over it.
RUN: This was before rap records were even
being made. Of course, we wouldn't let their
vocals come in. Or too much guitar. We just
rapped over the break. The siart of that record
came on so cool. We wanted to make a record
like that, so we did “Rock Box'" We wanted
to make our own rock record, the first rock/rap
record. When we first started rapping, most of
the stuff on the radio was disco. Which you
couldn’t really rap over. So, we had to find
something with a hard beat, and it just hap-
pened to be “Walk This Way:* We also rapped
over Billy Squier's “The Big Beat”

MC: Whars it like going from rapping for block
parties to performing in front of 20000 people?
RUN: The only difference is, we have records
that are hits. When [ drop it, they're gonna
scream. Back then, you had to search for what
you hoped they might like. Everybody was
looking for the hottest B-Boy record.
D.M.C.: The DJ with the most beats was the
winner. The MC would be the best over that
beat. If the guy played the same records every

Run on his new associates: “We've
always rapped over Aerosmith'’s
tracks. We've always mixed rock &
roll with rap”

time, using the same rhymes, he wouldn’t get
anywhere. Our shows get better as we go on.
MC: Have you ever thought of adding conven-
tional instruments to your music?

RUN: We have a cut on the new album,
“Perfection]’ with a drummer. Jay plays drums,
but he didn’t play on the record. What we might
do is set a drum kit up by Jay’s turntable so
he can play it. We'd probably never use a guitar
onstage—never a2 whole band.

JAY: When people come to see Run-D.M.C.,
they come to see them for what they do. They
was the guys who was out in the park. You
didn’t bring no bands out in the park who could
make hip-hop records like we make. We're
street.

RUN: We used to open for bands like Con-
Funk-Shun and the Bar-Kays. They were
s'posed to be the headliners, but, as an open-
ing act, we ripped the house down.

MC: Can rap continue to expand, both in form
and audience?

JAY: Rap is just like singing. We make different
kinds of records just like anybody else.
RUN: You can rap about a girl named "Billie
Jean™ just as well as you can sing about her.
MC: Are the audiences at the large arena shows
racially mixed?

RUN: We got a lot more whites now. We're
selling pop. No rap album until us has ever
been higher than #49 in the charts.

MC: Some critics claimed you hooked up with
Aerosmith to soludify your rock radio airplay.
D.M.LC.: Weli, they can say that.

RUN: We've always rapped over Aerosmith’s
tracks. We've always mixed rock & roll with
rap.

D.M.C.: Aerosmith saw their name in a lot of
our interviews. So, when they saw us, they said,
“You talk about us a whole lot!” And we did.
RUN: We called them and asked that they col-
laborate with us.

MC: How have things changed for you since
the group’s started 1o get so popular?
DM.C.: Well, we all still live at home with
our families in Queens. We still hang out in
the same neighbarhood with our friends. We
still do everything we did betore. Only thing
that’s changed is we're traveling more. Some-
times I get homesick, but I like it. It’s better

than sitting at home. Ain't nothing changed. »
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SOUTHERN
CALIFORNIA
YAMAHA
DEALERS

ABC Music, Burbank
Abell Piano, Los Angeles
Apex Music, San Diego
Carpenter Music, Lomita
Castle Music, Goleta
Delian Music, Los Angeles
Guitar Center, Hollywood
Guitar Center, Lawndale
Guitar Center, San Diego
Guitar Center, Santa Ana
Sherman QOaks

West Covina

Guitar Center,
Guitar Center,
Guitar Store, Pomona

Heck Music, Ventura

Hogan’s House of Music, Torrance
House of Drums, Granada Hills
Jim’s Music, Irvine

Jim’s Music, Placentia

Kaye’s Music Scene, Reseda

Music Mart, San Diego

Owen’s Music Company, Santa Maria
Pedrini Music, Alhambra

Reed’s Music Store, Los Angeles
Sightsinger Music, Los Angeles
Stockdale Music, Bakersfield

Valley Arts Guitar, Studio City
John Waltrip Music Center, Arcadia
West L.A. Music, Los Angeles
Westwood Music, Westwood

White’s Music Center, Tulare
Whittaker Music, Long Beach
World of Music, Simi Valley
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MC: How close to reality was the movie Krush
Groove?

RUN: Not close at all. I'd never seen Sheila
E. before. I never left my brother for another
company. We hated the movie. We're making
a new movie right now called Tougher Than
Learher. We're gonna direct it, produce it, and
do everything else ourselves.

D.M.C.: We thought we were making some-
thing we didn’t end up making.

RUN: We wanted it to be, like, straight-up, real
ill. The next movie will be what our lives are
reajly like. You'll see this guy Ray, who actually
works for us all the time on tour carrying the
bags. He brings us cheeseburgers with no ket-
chup or waffles with no syrup and everybody’ll
get real mad. Ray gets killed in the movie, and
the police think we did it. This new movie will
be perfect. In Krush Groove, I'm riding in the
car listening to a Debbie Harry track because
she’s got the franchise. 1 never ride in my car
listening to Debbie Harry. 1 should be listen-
ing to *You're Blind;’ wearing glasses like Run-
D.M.C., and instead I'm listening to Debbie
Harry.

MC: Who were the rappers you grew up listen-
ing to?

RUN: The best thing you'd want to hear was
somebody you'd never heard of with the craziest
name, like everybody was talkin’ *bout Theo-
dore, who had these tapes going around.
D.M.C.: He was the Grand Wizard.

RUN: Grand Wizard Theodore was incredible.
As good as Flash. I always thought, the more
commercial you got, the less popular you were
on the street. But everybody knows Run-
D.MC. now, and we still pump harder year
after year. You know what Run-D.M.C. looks
like. What bugged me out was, nobody knew
what Theodore looked like. It was a mystery.
Cowboy was another one back then. Kid
Creole, too.

D.M.C.: The Funky Four Plus One. Sha Rock
and Lisa Lee, a couple of female rappers. Rox-
anne is weak compared to these girls. They had
an echo chamber. They'd play nothin’ but rock
records and rock beats. Cerrone and James
Brown.

MC: How is rap translating to other parts of
the country?

RUN: That’s how you get popular. The girls
think you're cute. But with the guys, a lot of
‘em think they’re rappers like we are. They look
up to you. Because we dress just like they do.

DM.C’s ambition: “I wanna
dominate everybody. | wanna stay
like the Chicago Bears for a
coupla years. That's how | feel”

We don't get all flashy. They're gonna go out
and get their Adidas tomorrow.

D.M.C.: And they ain’t gonna put no shoe-
strings in, either.

RUN: Even when I'm playing for 25,000 peo-
ple. it still feels intimate to me, like a little club.
Everybody’s looking at me and raisin® their
hands in the air. And I can see every hand in
the air for miles back.

D.M.C.: | wanna dominate everybody. I wan-
na stay like the Chicago Bears for a coupla
years. That’s how 1 feel.

RUN: Our new album has sold so much more
than both of our other records in such a short
period of time. We might even go double plat-
inum. Our career is so ridiculous. All the white
kids are comin® and buyin® all our shit.

MC: When you begin to attract a white au-
dience, doesn't your own community of peers
accuse you of selling out?

RUN: We ain't sold out. They’re just startin’
to like what we makin’

D.M.C.: Just a second ago, we saw a bunch
of black guys listenin’ to *“Walk This Way™ in
their car. LOUD! Singin’ it, y’know!

JAY: We started playing the clubs where the
craziest punk-rock people came. The press said
we was rock. The thing is, we came out scratch-
in’ and rappin’ We had our velours on. We was
dressed like the street. We act like the street.
Even if you didn't know what rap was, you'd
know whatever it was these people onstage were
doin; they’re good at it.

MC: Can you stay in touch with the street as
you become more famous?

RUN: | just drove to the park in my car the
other day and nobody cared. I play basketball
and they tell me about my album. They wanted
to know why we put “Son of Byford” on there,
cuz it’s only 30 seconds long. The kids were
trying to dish me, but they’re not gonna be on
my dick real hard. Nobody makes a big deal
out of me being in the park.

JAY: 1 don't think the street could ever leave
me. I can go to California, but I know where
I'm from! It’s inside of you—it's a feeling we've
got called a B-Boy feeling. There’s a lot of rock
people who have the same feeling. . .to make
good records. Stevie Wonder’s got the same
feeling he had 20 years ago, no matter where
he moved to. The feeling you have inside you
is the same feeling we have inside us. And will
always have.
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The worlds

first music computer now
has a broader repertoire.

When we introduced the CX5M™
computer, it was the only computer dedicated
to compose, record and play music.

Now, with TeleWord;" the CX5M can
do words as well as music. This powerful word
processing/telecommunications program has
such features as global search and change, cut-
and-paste text transfer and on-screen page lay-
out. As well as autodialer with re-dial function,
computerized “phone book” with 50-entry ca-
pacity and complete adaptability to all 300- and
1200-baud operations.

But back to the music with the new
CX5M MIDI Recorder program. Its four banks,
each containing four recording tracks, let you
compose and arrange music in step-time or real-
time from any MIDI keyboard. Edit. Then syn-
chronize playback through DX synthesizers or
FM tone generators, such as the TX7.

The new RX Editor program adds

greater versatility and programming ease to your

RX11, RX15 or RX21 digital rhythm machine.
And these are just a few examples of
the expanded software available for the CX5M.
Examples of the new hardware for /&
the CX5M include the SFG05. This module
has an FM tone generator with 46 of its own
preset voices, an 1800-note sequencer and

room for 48 user-programmed voices.
The new FDO03 Micro Floppy

Disk Drive can help to greatly increase the
storage capacity of your CX5M.

Now all you need is a printer and a
mouse. Which is why we've made the PN101 dot-
impact printer and the MUO1 Mouse available.

Yet with all this expanded capability
going for it, the basic CX5M computer doesn’t
go for any more than it did at its debut.

For a complete performance, see your
Yamaha Digital Musical Instrument dealer.

Or write: Yamaha International Corporation,
Digital Musical Instrument Division, P.O. Box
6600, Buena Park, CA 90622.

© YAMAHA

CX5M and TeleWord are registered trademarks of Yamaha International Corporation




THROUGH THE WALL |

Mer on DMC.: “They really just
wanted some solid rock & roll to
rap over”

'ffS 'v

Tyler & Perry Walk This Way Again

by Karen Burch

heard the rumors that Aerosmith rockers
Steven Tyler and Joe Perry were planning
to appear on a rap version of their rock classic
Walk This Way.' | was shocked. And very in-
trigued. An odder pairing would be tough to
imagine. unless maybe you teamed some
thrash-metallers with ar elevator-music or-
chestra. Nevertheless, to Tyler and Perry, the
project was a natural. In fact, to hear them tell
it, the collaboration couldn’t make more sense;
so it didn't take any heavy-duty arm-twisting
to get the Aerosmith boys to agree.

Perry explains how the smashing joint ef-
fort came to fruition. “"We were on the road
at the time and [Run-D.M C.] were in the mid-
dle of cutting their albura’ the guitarist relates.
“Run-D.M.C. were gonna do a version of ‘Walk
This Way' because it was one of the songs that
they used to rap to. I guess their management
called our management to see if there was any
chance of us comin’ in and playin’ on it. And
as soon as we heard about it, we said, ‘Yeah;

I don't know about you, but when I first

Photo by Ross Halfin

and got down to talkin: ”

The resultant talkin’ didn’t run up much of
a phone bill. Perry and Tyler were as excited
to offer their musical input as Run-D.M.C. was
to have the two rock stars working alongside.
The motivations may have been different for
the two groups, but the end result was the same.
“I'd heard Run-D.M.C. before and 1 thought
they were pretty good;’ remarks Tyler. “Find-
ing out that they were delving into rock &
roll—I thought it was a great idea, just as long
as they did it good. We were offered a chance
to check ‘em out: they sent us a ticket to come
to New York during one of their recording ses-
sions, so we got a chance to see just how rock
& rolly they were. We could tell right from the
start when we walked in that [Run-D.M.C. pro-
ducer] Rick Rubin really knew what was goin’
on. They really just wanted some solid rock
& roll to rap over”’

Tyler and Perry were more than qualified
to provide the rock that the rappers needed—
after all, they wrote it. Who could better know

how to rock out a rap version? However, ac-
cording to vocalist Tyler, there was yet a need
greater and more important than the one he and
Perry were originally attending to on the rap
project. “You know, says Tyler, “it was a
chance to get some more black artists on these
radio stations that won't play that stuff’’

The Aerosmith/Run-D.M.C. collaboration
translates into what could be termed The Ul-
timate Crossover for both bands. Perry agrees:
*“You know what it is? It's like the ‘Ebony and
Ivory’ thing McCartney and Stevie Wonder
did—except it's on the street level. It's some-
thing the kids can relate to, instead of two es-
tablished artists. The basic kids on the street
really don't relate to Paul McCartney the way
we do, or maybe [to] Stevie Wonder. But for
us to do it with Run-D.M.C., it really breaks
down some walls’’

Perry admits that, at first, he and Tyler
didn't realize the scope of this grand gesture—
the aspect of crossing over the musical bound-
aries. They didn’t view it so much as a great
opportunity to open doors for “black”™ music
or to introduce their respective fans to each
other’s music. Soon thereafter, however, the duo
did get the drift of the big picture. I don’t know
about Steven)’” Perry says, “but for me, it was
like a sense of adventure because here's this
band that we both really liked and we thought
it was exciting that they were covering our song.
It just felt like a great adventure bringing two
kinds of music together. It's basically R&B, but
it's that they rock over the beat while Steven
sings and I play guitar over it

The way Perry describes it, he makes the
session sound as if it were, well, a piece of
cake. Tyler adds that it took a mere five hours,
tops, to perform the ol’ Aerosmith magic al-
though neither he nor the guitarist were sure
what to expect when they went in to record.
“I was a little concerned to begin with when
we heard that they wanted to do the song. I
thought, ‘How are they gonna pull this off?’
mean, nobody can play that song like we can.
So they asked Joe to bring his guitar and all
they needed was a rhythm machine to play
[Tyler hums the drum intro to ‘Walk This
Way']"" 1 comment that the scratching effect on
the Run-D.M C. intro is pretty creative and very
fitting. Tyler jumps in in agreement. ‘*Yeah,
that's Jam Master, see. They just used a rhythm
machine and used Jam Master every once in
a while and got Joe to do the original—it’s
almost like when we did the cut off Toys in the
Artic—it’s the same thing that we played! Then
Joe grabbed up a bass guitar. He said, ‘Gimme
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that: I'll fix this up good; ‘cause it was miss-
ing something’’

“Yeah," Perry pipes in. “There was like
nothing on it. When we walked in, we just fig-
ured we'd play the arrangement like we nor-
mally do. We didn’t know what to expect. There
was no music, no scratching, no nothing. So
I did the guitars and then Steven went in and
sort of led them through it”

If you've heard the new version (and unless
you've had your head in the sand for the last
few weeks, I'm sure you have), you’ll listen to
the sounds of fun. It appears to be very spon-
taneous and unrehearsed. Was it? I gotta tell
you;” remarks Tyler, “that’s exactly what hap-
pened. It took Joe all of an hour to put the
guitars down, then I just ran in there and put
down the whole song as a reference for them
because they couldn't figure out all the words
—they had the wrong words! So they changed
them a little bit, and that’s fine, you know. They
changed “kitty’ to “titty" and a bunch of things
like that. We were only there for three, four,
maybe five hours. It was so much fun, though?”

“It was a lot of fun because they’re great
people to hang out with]' concurs Perry. “As
we were pulling into the studio, MTV was there
interviewing us about, like, ‘Well, do you guys
plan to work together again? And they [Run-
D.M.C.] hadn't even figured out which one of
us was Steven and which was Joe, and we hadn't
figured out which was Run and which was
D.M.C. We were shaking hands with each other
and coming up with it, but also just getting to
know each other at the same time. It was like
a party.”

So, a few hours later, the party Run-D.M C.

For Tyler and Perry, it was back to their own
party—the Done With Mirrors tour—and back
to business as usual. At the time Run-D.M.C's
“Walk This Way” rapper was recorded, there
were no plans for an accompanying video. But
the magic of the recording soon led to talk of
video to support the soon-to-be-single. “It was
like the second to last song they were finishing
up for the album and they weren’t even sure
what the single would be.’ Perry remembers.
Tyler adds, “They weren't even sure what they
were putting on the album. There was a
deadline, so at the time, I don't think they were
talkin’ too much video, they were talkin’ dead-
line?” Perry continues, “A little bit later, I guess
when they realized that they might have some-
thing there for a single, the subject of video
came up and we said, ‘Yeah, sure! "

So the two rock and rap factions met once
again to shoot the video this time—no big sur-
prise for Tyler and Perry. I gotta tell you! says
Tyler. “That Rick Rubin guy knew. He knew
as soon as Joe put the first part over the drum
machine” The video is as spontaneous as the
cover version and is one of this year’s kickiest
and most entertaining vid clips—amidst a sea
of boring, or just plain lousy examples. You owe
it to yourself to catch this one, whether you're
a Run-D.M.C. or Aerosmith follower—or
neither, for that matter.

“Jon Small, who came up with the idea and
story line behind the video!” Tyler enthuses,
“he’s another madman, a genius!' Perry elab-
orates: “We were going, *How’s this gonna
mix?" both literally and figuratively—you know,
breaking down the walls—and it just came off
really well. It’s two factions; the black audience

really good ‘cause it's turning their fans onto
the fact that we're playing, like, R&B, and it's
turning our fans onto what they re doin! That's
really a good vibe and I like it

Could this mean that the Run-D.M.C. video
is symbolic? “That’s what I'm getting at;’ em-
phasizes the guitarist. “It just fits in so perfectly
to break down the walls, ‘cause that’s exactly
what we're doin! ™

Perry and Tyler speak so excitedly about this
video experience that it's apparent the two are
more than pleased with the outcome. However,
neither has much enthusiasm for the video
medium in general. In fact, both guys are the
first to admit that they aren't at all thrilled with
their own clips. To Tyler and Perry, video is,
well, one big yawn. We talk of imagination and
creativity—or video’s lack thereof. “That's one
of our biggest complaints about video’ groans
Perry. “It takes away a lot of the magic of the
imagination that music can make for you. Take
‘Dream On’ for example; it can mean one thing
to one person and a totally different thing to
another person because of the different images
music can bring. You do a video that just ex-
actly shows what's goin’ on and it really limits
the music. If you don't like what it's about, it
takes away from what the music is all about.
I'm not a big fan of {video] you know. We make
music, not three-and-a-half-minute movies.’

While Aerosmith has somewhat grudging-
ly played along with the MTV game, their pri-
orities are plain and simple: The music is more
important than the image. Perry puts the Aero-
smith attitude into words: *So far, I don't think
we've been real happy with any videos that
we've done. I've really not been happy with the

had thrown for the Aerosmith guests was over. may not want to admit that it's rock & roll. It’s  results; it’s not something I'd really want to 40 »
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ROCK VIDEO’S RUNNING ON EMP-TV

by Michael Fremer

t was (almost) 20 years ago today that
I Sgt. Pepper taught the band to play. And

only five since MTV made rock videos
pay. Pay to watch, pay to produce, and pay
to promote artists. St. Pepper’s Lonely Hearts
Club Band is still viable, worthy of a good
listen. Musically it seems timeless, yielding
new delights with each spin. Sonically it out-
does much of today’s aural Velveeta. But
what about MTV? Is it still watchable? Was
it ever? And what about rock videos? Are
they still effective promotional tools?

The bashing of rock video in general and
MTV in particular is currently au courant.
Atticles questioning the future viability of
MTV and the rock video format itself have
been appearing in trade and consumer mag-
azines and newspapers with increasing fre-
quency, fueled by reports of a precipitous
drop in MTV's ratings and the reported deci-
sion of a number of artists not to do videos
for upcoming releases.

For its part, MTV is fighting back with a
publicity blitz, claiming that the ratings are
incorrect. Good luck! The networks have
been bitching for years about the ratings
system. Nonetheless, the ratings books are
the bibles of the advertising community. Rat-
ings determine the going price for commer-
cial time and that’s that. Three years ago,
when these same ratings showed the 24-hour
music channel to be doing well, MTV exec-
utives shouted these numbers from the tallest
antennas, making current protestations ring
a bit hollow.

Waiting There to Sell Plasticware

So what is going on in the rock-video in-
dustry? As usual, it depends on who you talk
to. But first, a little background. MTV began
as a big, plastic, corporate entity—a Warner/
Amex creation—unlike “underground” FM
radio, which began small, pointed, and per-
sonal, only to become big, plastic, and cor-
porate. MTV burst onto the scene fully
formed. There were those vacant-eyed V/’s,
emotionless and uninvolved, reading dull,
lifeless copy that flitted hopelessly from Ozzy
Osbourne to Brian Eno and all over the mu-
sical map, attempting to please and interest
everyone. Aside from the novelty of the vis-
uals, what made MTV watchable was the
music. Not that MTV was out to program
good music—it’s just that with radio station
playlists tighter than Ed Meese's butt, the only
outlet for new, adventurous music was MTV.
Running video clips analogous to KROQ's
playlist put MTV on the promo men’s maps.
“New wave” bands like Duran Duran and A
Flock of Seagulls (remember them?} broke via
MTYV. Record companies rushed to supply
the new format with videos of their new ar-
~ tists who didn’t stand a chance of radio play
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on “when in doubt, play ‘Stairway to Heav-
en’ " stations like KLOS and KMET.

Thus was born an industry. Rock video
directors appeared. Production companies
were formed. Video divisions of record com-
panies began occupying the space formerly
given over to artist-development departments.
The pipeline was opened. The clips flowed.

Cable TV was a growth industry at that
time. Video games were all the rage. What
a difference a few years can make! Today the
games are gone, while cable TV faces serious
problems. Growth is slow, profits are low.
There are persistent complaints of bad ser-
vice and poor picture quality. Bankruptcies
and sales of cable systems occur with regu-
larity. The pay services—HBO, Cinemax,
Showtime, and the like—have hit a subscrip-
tion-rate brick wall. They've had to serious-
ly curtail costs and make do with a much
smaller subscriber base than anticipated.

And what about MTV? Well, officially, the
ratings have dropped alarmingly. Musical
leadership has dissipated, too, as radio sta-
tions have fought their way back by open-
ing up their playlists (relatively speaking).
Today, MTV may be part of the promotional-
exposure process, but it doesn't really break
anything the way it used to. Even the “look”
of MTV has been co-opted. It’s hard to tell
the difference between the video clips and
the commercials—or Miami Vice and Top
Gun, for that matter. MTV has become the
victim of its own influence.

The Devolution of MTV

But MTV is fighting back. Disputing the
ratings, the music channel claims to have a
large, loyal, and still-growing viewership.
Nonetheless, watching MTV, one is made
painfully aware that they are scrambling for
a younger audience. Old faces have disap-
peared. New ones fill the screen. Frank Zap-
pa’s son Dweezil has pumped some needed
adrenalin into the V) lineup, as has another
new celebrity offspring—China Slick Kant-
ner—who couldn’t be more than 14 or 15.
Both changes are refreshing. MTV, realizing
that back-to-back clips won't keep an au-
dience tuned in, is adding more special pro-
gramming—more esoteric fare.

in other words, MTV is devolving. They
are moving from the plastic, please-every-
body stance that goes with highwisibility ter-
ritory they once occupied by default, to the
“hey, look at us” posture needed to keep a
taken-for-granted entity in the spotlight.

Feeding MTV and the other video outlets
is an entrenched production system supplied
by the record company executives and artists
who order the videos and the production
companies that produce them. But there has
been a shakeout of late, by all accounts.
Fewer companies are producing more of the
videos you see. To get a feel for what's go-

Michael Fremer, writer, comedian, and
creator of radio spots, is on his way to New
York to become the pop music editor of au-
diophile bible The Absolute Sound.

ing on out there, | spoke to a number of pro-
ducers, video dpeartment heads at the record
companies, and the publisher of a magazine
catering to the music video industry.

Upbeat on the Downside

A few record company execs were unable
or unwilling to talk on the record. Those who
would speak, like Liz Heller, director of
music videos at MCA, basically had the same
message: Rock videos are not going away.
They remain essential, Heller claims, in the
breaking of new artists, citing Charlie Sex-
ton as a current example. The videos help
tie an image to the artist's music. And videos
can be used in a variety of venues: MTV and
the other videoclip TV shows, nightclubs
and record stores. So why not, the argument
goes, spenc a measly $50000 on a video?
That used to be the weekly cocaine budget
at some labels.

Not surprisingly, the folks over at the ma-
jor production houses also talked up the im-
portance and long-term viability of video
clips and the industry that quickly sprang up
around them. According to Bob Hart at Split
Screen Productions, one of the most active
production companies (he claims they do 20-
to 40-percent of everythingyou see on MTV),
the record companies are actually spending
more on video clips now because they know
they work. And, Hart says, the executives
know that bad, low-budget videos don't
work, now that the novelty has worn off.

Yet, despite all the upbeat talk among in-
dustry insiders, changes are clearly in the
wind. There is an underlying defensiveness
to much of what is cast in a positive light.
The unlimited, frenzied growth is over. It’s
time to dig in and protect what has been
gained.

The tone of the responses to my line of
questioning leads me to believe that some
of the executives with whom | spoke had
been pressed on these points more times
than they would have liked. Bob Hart of Split

Screen, for one, bristled with defensiveness 20 »
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MTV’S LES GARLAND CLEARS THE AIR

by Les Garland

he state of video music is a topic that,
T up until five years ago, could scarcely

have been addressed, because the in-
dustry didn't really exist. But today, it's vital
and growing. In fact, video music has never
been healthier Record companies, produc-
ers, directors, actors, dancers, special effects
people, and of course, musicians themsetves
have combined to give birth to an exciting
new art form that, with all its growth, is still
in its infancy, changing and growing every
day.

Not everyone thought video music—mu-
sic on television—was a very good idea in
1981. Some said music on television, 24
hours a day, would never work. To them,
music on television was variety specials or
concert specials.

Most people had never seen music videos.
For the consumer, there was no national,
visual outlet for music. Today, that's all
changed drastically! In America, MTV is cel-
ebrating its fifth birthday. Since our launch
on August 1st, 1981, we've telecast more than
40,000 continuous hours of music on televi-
sion. When we began, we had just over 100
video clips in our library. In May of 1983,
only 23 of the top 100 singles on the Bill-
board chart were represented by music
videos. That figure has grown continuously,
and on our fifth birthday, 82 of the top 100
singles on Billboard's chart were represented
by music videos. This year alone, MTV has
played over 700 new videos. And in its five
years of life, the network has played more
than 3,000 different video clips and given na-
tional, visual exposure to more than 1,300
artists.

We've seen how video can enhance the
careers of established artists, like Dire Straits,
Genesis, the Starship, ZZ Top, Robert Paimer,
Heart, the Moody Blues, and many more.
With exposure on television, they’ve gone on
to even greater success.

And, from day one at MTV, we've seen
how music on television can almost instan-
taneously establish a presence for new and
emerging artists. Today music videos are still
launching hot new groups—A-Ha, Banana-
rama, the Hooters, Mr. Mister, Pet Shop Boys,
Simply Red, and many others.

Music video may not be the answer for
every artist. All of us know that the best, most
creative video in the world will not make a
bad record a hit record. But, when a great
piece of music is complemented by a great
video, the success that can be achieved by
a recording artist is without limits. There is
not a band, from A to Z, that hasn't benefit-
ted from exposure on video. To name just 26
examples: A-Ha, the Bangles, Cars, Duran
Duran, Eurythmics, Fabulous T-Birds, Gene-
sis, Heart, Billy Idol, Michael Jackson, Kiss,
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Cyndi Lauper, Madonna, Stevie Nicks, OMD
(Orchestral Manoeuvres in the Dark), Rob-
ert Palmer, Queen, Rolling Stones, Scritti
Politti, Talking Heads, U2, the original Van
Halen, Wham, X (not to mention Xavian,
Xmox, xtc.), Yes, and finally, ZZ Top. These
26 artists are just an “alphabetical” sampling
of the groups whose careers have been en-
hanced by the birth of video music. And
there is no major popular recording artist to-
day who is not represented in the video for-
mat. As one result, we've seen record sales
increase nearly half a billion dollars over the
last three years.

Video music has also created new careers
for talented directors, producers, choreog-
raphers, filmmakers, and others in the busi-
ness of creating visual images for music. Tim
Pope, Julian Temple, Jim Yukich, Jonathan
Demme, Mary Lambert, Paula Grief and
Peter Kagan, Jean Baptiste Mondino, Tim
Newman, Ed Griles—these are just some of
the names that come to mind. We've seen
the birth and blossoming of a new industry,
and with it, a tremendous change in the
quality of video music.

Compare Stephen Johnson's new video for
Peter Gabriel with some of the music videos
MTV played in its first year, and you'll see
a remarkable evolution in the sophistication
of the music video art form.

Terence Donovan’s direction for Robert
Palmer's video, “Addicted to Love”: Paula
Grief and Peter Kagen’s direction for Steve
Winwood's “Higher Lover”; Peter Percher’s
direction for Madonna’s “Papa Don't Preach”;
Leslie Libman's direction for Belinda Carlisle’s
“Mad About You”; Mat Forest's direction for
“Paranoimia;’ by the Art of Noise; and Jon
Small's direction for “Walk This Way!” by Run-
D.M.C.—these are just some examples of the
outstanding work that forms the “cutting
edge” of an industry that is continuously re-
defining the outer limits of creativity. The ex-
citement generated by all this creativity, the
national exposure it has received on music
television, and the new dimension it has pro-
vided for the enjoyment of music, have cre-
ated the kind of artistic and commercial suc-
cess story that comes along only once in a
generation.

Some people attribute this great success
to MTV. | won't deny that MTV has had an
important role to play. But many factors, in
combination, are responsible.

First and foremost are the record com-
panies, the artists, and the directors who
believed, back in the dark ages of 1981, that
music could succeed on television. Without
these people, who shared this dream, who
became our partners and who took a chance
on the crazy idea of music television, 24
hours a day, seven days a week, there would
have been no music videos for MTV to play,
or for an audience of almost 30 million

Les Garland is senior vice president of music
pregramming for the MTV Networks.

households to enjoy.

Second were the vociferous record retail-
ers .n America, who experienced, firsthand,
the positive effect music television could
have on record sales, and who were instru-
mental in fueling the growth of the medium.

Thira was the ripe marketplace in America
for something new and different on televi-
sion. Ironically, a huge programming woid ex-
isted for the generation that grew up with TV.
People under 35 were starved for entertain-
ment on television. Even programs aimed at
them were not meeting their entertainment
needs.

MTV recognized this and gave this 12-34
audience their own channel—a place on the
TV dial that they could relate to—that ap-
pealed ta their interests and fit their lifestyles.
A place where they could be entertained,
where they could get a chance to see their
favorite artists, discover new artists, hear con-
certs, and get to know their favorites, and new
ones, too, in a way never before possible.
MTV’s unique contribution was to create a
television environment where the generation
that grew up on TV could feel at home with
music on television whenever they wanted it.

When today’s generation of mobile TV
viewers want music, they turn to MTV. This
was the success we hoped for back in 1981.
We thought we could create a unique envi-
ronment for music on television. We thought
it would help artists and sell records. What
we didn't realize was the tremendous effect
video music would have on our culture—
on the look and feel ot everything from
movies to television to commercials to
retailing.

The short, highly creative format of a
music video appealed to movie directors.
They worked in music video, and took their
experience back to motion pictures. Movies
haven't been the same since. Directors incor-
porated exciting video techniques into
movies. And they begar to use music in a
totally new way. Where before music had
played a suppotting role, now it became the
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—he made Cap Weinberger sound like a
pussycat. When | asked him, in positive jour-
nalistic fashion, to tell me something about
Split Screen, he told me that if | was unfa-
miliar with his company, | probably was un-
qualified to write this article. When | asked
him about the increasing number of “high
concept” story videos, which seem to have
been made more to promote the director for
his first feature film assignment than to serve
the music, he snapped, "Name one!” If this
is the emotional space occupied by an en-
trenched, successful participant in the video-
clip industry, 'm glad | didn't speak with any
marginal players!

The Yawning Abyss

The vested interests in the business would
have us believe that the video clip is here to
stay—a potent and necessary weapon in the
music-promotion arsenal. But the mere fact
that an industry has developed certainly
doesn’t ensure the continued viability of
same. Video games were an industry three
years ago—just ask Atari! Then people got
bored. The causality is simple. {f folks don't
want to watch videos, they'll no longer be
effective promotional tools. Spending
$70,000 on a video clip that no one watches

would not be money well-spent, obviously.
Are people getting bored of watching videos?
Of course they are! It doesn't take George
Gallup, the CBS/New York Times poll, or Ar-
bitron to tell you that. Do you still sit and
watch MTV? Or Friday Night Videos? Have
you tried lately?

in fairness to the producers, it should be
noted that a distressingly large proportion of
today’s “stars” have zero charisma to begin
with. Couple that with the same rock-video
formulas being beaten to death and you have
a prescription for boredom. Somehow, the
same three recycled chords are far more ser-
viceable than those same pouty-faced teen-
age lust queens who seem to be filling the
screen these days.

Right now there are ever-sofew videos
that catch the eye. Peter Gabriel’s “Sledge-
hammer” is one. It’s filled with great ideas—
especially the sped-up pace—a perfect strat-
egy for relieving rock-video boredom. Euryth-
mics’ current video is a dial-stopper. Annie
Lennox is interesting to watch. The Run-
D.MC. video of “Walk This Way” is also a
hoot. But most of what's on MTV is a com-
plete waste of time. That's a personal obser-
vation, of course, but it seems to be going
around.

Wooing the Kidvid Market

The future of the video-clip industry, it
would seem, depends to a large degree on
the health of MTV. While one director with
whom | spoke claimed that commercially

viable long videos would be the future salva-
tion of the video industry, Bob Hart, when
apprised of that opinion, snorted contemp-
tuously, “That guy’s probably not working!”
Indeed, due to union problems, getting long-
form videos released is difficult. Worse, sales
and rentals have been disappointing by all
accounts.

The future of MTV, then, may indeed rest
with the younger audience. As Paula
Schwarz, editor and publisher of Optic Music
magazine, which caters to the industry, told
me, “Kids today get home from school and
watch MTV; they don't listen to the radio”
The younger ones, maybe, who can't leave
the house. The older ones are back out the
door after school, when the weather is nice,
and they’re probably listening to the radio.
How attractive the very young audience will
be to advertisers remains to be seen. Will we
be seeing commercials for breakfast cereals
and Gobots on the music channel? Once
MTV has sampled and held the tykes, will
it attempt to win over the older audience?
It will take more interesting and varied fare
this time—not just video clips.

No matter how you splice it, interest in
“rock videos!” to use the term loosely, has
peaked. The novelty has worn off, their im-
pact has diminished and so has the audience
for whom they’re being produced. At best,
pop music has always functioned as a wel-
come friend—an accompaniment to life’s ac-
tivities. For music videos to ask us to stop
what we're doing and watch them, they’ve
got to be truly special. How many are? B
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star. Not just in the movies themselves, but
in advertisements and promotions. Joday the
motion picture business has adopted music
videos on television as their most effective
promotional and advertising vehicle.

Once movies had set the example, other
retailers followed. In the fashion industry,
music videos replaced fashion shows as the
most effective environment for marketing
new clothes to the consumer.

Network television saw the music video
as a way to capture the eyes of the younger
viewers. It created a whole show around the
concept of MTV Cops. MTV Cops was the
working title for the series that quickly
became Miami Vice.

Where network television goes, advertisers
go. At first, advertisers began to make over
their commercial look for the MTV environ-
ment. But now, music video ads can be seen
on every TV channel, and in prime time.

Advertisers, television programmers, and
retailers know a good thing when they see
one: the power of music in the visual form.
It's no wonder they are attempting to harness
that power.

Video music has brought music squarely
into the forefront of our culture. And | believe
what we've witnessed over the last five years
is just the beginning, We've see the value of
video music in advertising and promotion.
We've seen its excitement as art. We've seen
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its popularity on television. And as the tech-
nology to own and play video music in the
home spreads, we're going to see its value
as a retail product in its own right.

Clearly, video music is here to stay. It has
introduced a new generation of music lovers
to a new generation of artists, and created
a unique form of expression for musicians,
directors, producers, dancers—and just about
everyone involved with the creative arts.

In recognition of the growth and develop-
ment of video music as an art form and as
an industry, MTV in 1984 established the an-
nual "Video Music Awards” as a televised
forum for the industry to recognize the best
and most creative music videos in 15 differ-
ent general and professional categories.

To select and honor professional excel-
lence in the video music field, MTV assem-
bled a voting academy made up of 1,500
members of the video music community, in-
cluding record company executives, audio
and video producers, video directors, art
directors, video editors, managers, promoters,
record and video retailers, attorneys, agents,
radio station program directors, press, and
artists.

It is an indication of the growth of the
music video field that in just three years, the
voting academy has grown to more than
1900 members. And this year’s televised
"MTV Video Music Awards Show” reflects the
growth in the excitement, the creativity, and
the vitality that characterize video music
today.

On Friday, September 5th at 9:00 p.m.
(ET), MTV Music Television will present “The

1986 MTV Video Music Awards” in associa-
tion with Ohlmeyer Communications Com-
panies. The three-hour event, a celebration
of talent and video music excitement, will
be telecast, live, from two separate locations:
the Universal Amphitheatre in Los Angeles
and the Palladium in New York, with addi-
tional satellite pickups from locations around
the world. This year’s event will feature per-
formances by Genesis, the Hooters, Whitney
Houston, Mr. Mister, the Monkees, Pet Shop
Boys, Simply Red, ‘til tuesday, Tina Turner,
Van Halen, and many more.

Among those presenting awards will be
Bananarama, the Bangles, Belinda Carlisle,
Elvira, Gilbert Godfried, Janet Jackson, Don
Jjohnson, Jay Leno, Motley Crue, and Steven
Wright.

The annual event is just one example of
MTV’s commitment to showcase the talents
of all the people involved in the making of
video music, and of our commitment to
bringing our viewers the best in today’s rock
video music.

As we have been since MTV was con-
ceived in 1981, we at MTV are fully commit-
ted to helping video music develop to its ul-
timate potential—a potential we believe is
limited only by our imaginations. We expect
to stay on the “cutting edge”’ We expect to
grow and evolve with video music and all
the people who are involved in creating it.

The future of video music is as exciting
and promising as everyone in the industry,
together, can make it. And if the past is any
indication, video music has a long, healthy,
and exciting future ahead. B
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lan Whitcomb attended Trinity College, Dublin, before degenerating into pop star by
virtue of the hit “You Turn Me On” in 1966. Now, however, he’s a pop scholar with two
books under his belt. The first, After the Ball, has just been reissued by Harper & Row
as a Limelight Trade paperback; the second, Rock Odyssey, can presently be found (alas)
only in Whitcomb’s garage. The 1an Whitcomb Show can be heard Wednesdays from 2
to 3 p.m. on KCRW. And he'll be playing some ragtime at McCabe’s on September 14,
In the photo below, lan becomes the target of the video camera during the concert shoot

for “Return of the Great Britons!

Pop Scholar Spends an Hour With MTV

by lan Whitcomb

et me be perfectly clear from the start:
l- | never watch television, except for the

news; | don't receive any cable; | have
never before watched MTV, except by mis-
take. As to modern popular music, | haven't
been stimulated joyously by what is now
called “rock” since the music lost its “roll”
(like "boogie” lost its “woogie”) shortly after

Sam the Sham sang rock'n’roll’s ast huzzah
in “Woo'ly Bully” in 1965. As to Youth, | have
no interest in youths except as decorative sex
objects.

But my bold ecitor and friend forced me
to sit before MTV for a whole hour, after win-
ning me with a dinner of chile rellenos and
green corn tamales. Treat before torture—a

torture that eventually, as we shall see, turned
into a Stockholm Syndrome: | became fas-
cinated by my torturers, | gaped at them be-
yond the call of duty. It was all a new expe-
rience for me.

There is nothing new about putting pic-
tures to pop songs in order to help sales. In
the 1890s, when the pop industry began,
song slides with subtitles were used to plug
the tear-jerking story ballads of the day. In
the 1930s, Busby Berkeley and his fellow di-
rectors became adept at dramatising pop
songs. In the 1940s, visual jukeboxes, “sound-
ies,” featured all the styles of the times from
hillbilly to big band. But, in the 1950s, rock
n'roll broke through without the use of pic-
tures. Rock’'n’roll was a natural, nothing but
an H Bomb could have stopped it. In fact,
Bill Haley sounded much better than he
looked; the ruffian of wax turned out to be
a scoutmaster. In Britain, rock’n’roll was sent
to us naked on disc, film-less and video-less
at first, and therefore we had to exercise our
imaginations (just like you do when you read
books). We had to work, to contribute—and
we conjured up images of wild destroyers of
the straight, narrow, and boring world—crazy
people shouting “A Wop Bop A Loo Bop” and
flicking their grease over Queen and Country.

For example, Gene Vincent, on records
like “Be Bop A Lula” and “Race With the
Devil,” gave the impression of being a rep-
robate. “He seemed like a dangerous dag-
ger boy, a frightening motorbike character,
zooming down the street without fear of
knocking down small children) said Jack
Good, the father of rock’n’roll TV. Jack, a TV
producer in Britain at the time, felt that Vin-
cent was just right for the restiess youth
market. But in reality Vincent was a retiring
and polite Southern lad with a crippled leg
and a red felt jacket. Jack put him into black
leather and made him limp about onscreen
so that an evil image, similar to his records,
was achieved. In subsequent TV music shows
in Britain, and later in America, Jack Good
was responsible for visualizing rock'n’roll in
a manner that mirrored all its high spirits and
good fun. He created Shindig still the
greatest rock'n’roll TV show of all time.

It was on Shindigthat | met a rosy-cheeked
young ex-Public Schoolboy called David
Mallet. Then acting as Jack’s assistant, he
went on to produce my record “N-Nervous,’
and after that to return to Britain, where he
used me as the guinea pig for his first TV
show. Years rolled by and we lost contact, but
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the press told me that David had become
one of the pioneers of rock videos by direct-
ing the famous first Blondie video effort.

Before and after my time on Shindig! had
appeared on almost every lip-sync music
show across the United States, from The
Lloyd Thaxton Show to The Joey Reynolds
Show:. | was fed up with mouthing my music.
| wanted to be a Real Person. But | learned
that visual pluggery doesn't assure big record
sales. A bad song is a bad song s a bad song.
No amount of exposure will make it a hit.
But a good song will always find an audi-
ence—sometime, somewhere. That's the
trouble: This process may take a long time,
and so wouldn't it be lovely if we lived in
an ideal world where songs were given a fair
chance of being heard? Wouldn't it be nice
if everybody were allowed to have their time
on the tube? America, however, is not the
Land of the Free but the Den of the Greedy
and so only those chosen by the Big Brother
conglomerates are allowed onto the air and
into the Homes of the Brave. What a rotten
deal!

So, with tamales fighting it out with
rellenos inside my body, plus the above anti-
capitalist moans fevering my brow, | sat down
with rolling writer pen and yellow legal pad
to be assaulted by the pellets of soft white
bread hurled at me by the paid pied pipers
of the fat record company conglomerates.
Did | feel mad? | felt bloody furious! Here,
then, are my scribbled notes, slightly cleaned
up:

The music, booming round the room from
two towering speakers which flank the small
TV monitor, doesn't seem to relate to the pic-
tures (and it doesn't help matters to have the
artists miming). Trying to make up for this
miming fakery, the artists are pulling faces
straight into the camera. Very irritating, these
silly faces staring at me as if I'm Joe Public.
The subtitle says this lot are the Cars. Despite
the computer-voice vocals and twisty-twirly
body-posturing, the Cars just look like a
bunch of ribbon clerks trying to be weird.
Julian Lennon jumps into the picture look-
ing frighteningly like a Johnson’s baby pow-
der version of his father. John Lennon would
never have stooped to this smiley smiling and
flabby sucking up. So many jab shots and
jump cuts and camera-gone-berserk. This is
like amateur photographer night—or is it sup-
posed to be art? When things get boring—
throw in some black & white. Throw every-
thing in, especially the towel. What's the
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song about? (What an un-hip question! Has
anybody dared ask that since 1965?) | can't
make out the words? (Has anybody asked
that since 19657) Again, the pictures don't
relate to the song. But do they relate to any-
thing except pictures on the tube for their
own sake? Anything that is fed into the frame
of the blue flickering tube will be goggled
at in this zombie world of the Eighties. Thar's
why computers and word processors are so
popular. Actually theyre utterly useless,
brainless, vile objects but they keep bored
people active, keep them staring into the
blue horizon of utter oklivion. . ..

A decidedly oily persan, calling himse!f
Mark Goodman, looms into view. Horrid
mass of black curly hair that resembles a
burnt Thai food hors douevre. The mouth
motors ahead, saying “amazing” an awful lot
All hyperbole, all Gee Whiz, all as old as
showbiz. MTV's commercials deal with the
same old teen problems: Head & Shoulders,

WILDCAT STUDIOS

* Kurzweil 250 * Linn 9000 * Kurzweil
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Here’s the author (circa ’67) in his former incarnation as a pop idol.

etc. At least the shampoo ads remind me of
Shindig. Ah, the past! Christ! Here's old Pete
Townshend leering at me, with a Negress in
each arm, plugging some concert he’s done,
looking like he's just been dragged from his
grave. In the concert clips he’s il windmill-
ing the guitar, still scissor .eaping, still
spreading the Sixties philosophy of pure he-
donism. Shouldn't he be at home in his
carpet slippers?

Y&T with “Summertime Girls!” More like
T&A. Yes, this is more like it—lots of tits and
arse. Milk-fed, pneumatic California girls on
Venice Beach. Bikini<lad bottoms and
breasts, kinky black straps, too. To hell with
music! But regard the artists—wkat a weedy,
scraggly lot! They're all mostly weedy and
scraggly and underdeveloped or over-the-top
males in rock today. Why so few well-built
males? Where's the Nordic brawn of A-Ha?
Oddly enough, when the plugs for the youth

movies appear (and they do so relentlessly »
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on MTV, where a marriage has been made
between movies and music for monetary rea-
sons)—the screen is suddenly filled with
clean-cut, well-fed, beautiful boys like Rob
Lowe. These gods certainly contrast with the
piddling-framed rock stars. Here’s a piddler
now: Prince. How dare he call himself Prince
when the real Prince of Rock'mRoll will al-
ways be Little Richard (just as the King will
always be Elvis)!

If there’'s one thing that's more pathetic
than a white masquerading as a black it's a
black masquerading as a white. Prince is yet
another sad creature who's ashamed of his
background. Bleached into beigeness. He
comes on like a street trick but you know
he'll never bend. He's a trick-teaser. His male
vocal backup group are like three Affirmative
Action bank managers. More ads for sham-
poo, perfume, skin treatments. Also: a mes-
sage from “The United Negro College Fund”
which says, “The mind is a terrible thing to
waste” You're telling me!l—but at least the real
black acts have been spared the disgrace of
appearing on this offwhite excuse for a
music channel. Oh God!'—another bank em-
ployee! Phil Collins with “Missed Again;” an
old video from a very old ex-progressive rock-
er. Collins is playing with himself on invisi-
ble instruments and modelling a variety of
leisure outfits. We also have assorted views
of his tennis shoes. How thrilling. Surely he
should be at home sorting through his
cheese label collection? This shrimp is a rock
hero of our time? Where are the wild men
of old? Where is Jerry Lee Lewis? Where is
my drink? In shiny black suits, the Pet Shop
Boys are performing “Opportunities; handing

£
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round bricks and briefcases. Do | detect some
serious intent: “Brains and looks—they'll
make lots of money” Perhaps this is one of
those insidious political groups | read so
much about. Hell-bent on destroying Mar-
garet Thatcher’s Britain. If they are social-
statement boys, then the message got bent
out of shape on the trip over from Bri-
tain—this lot sound and look like the rest of
the soporific bland band boys of MTV. Here’s
U2 with “The Unforgettable Fire? They're
reported to be bursting with anger, too, about
society’s wrongdoings. They're Irish so I'm
not surprised at such bluster—what else is
there to do except stir up aggro if you're a
native of that benighted bog of a country?
And yet, just as | think they are going to start
protesting and foaming at the mouth, all they
do in this video is trudge through the snow
and fly over big cities. Perhaps they're en
route to the slopes of Aspen and some sport
with the snow bunnies?

The commercials often resemble the
videos. Especially this one for Miller's Beer
which plugs the Long Ryders. Bang goes their
chances of becoming a hip group. And they
used to be such nice, upright fellows, too.
Next up is Andy Taylor shoving “Take it Easy”
down my throat. He seems very out-of-con-
dition, very dissipated. Quite unlike the
pumped-up and gorgeous Mitch Gaylord on
the movie clips from the feature that Taylor's
married to: American Anthem. Surely it
would have been more apposite to dub a
sturdy Nazi march onto this picture.

Good Heavens! The Moody Biues! | last
saw them in 1966 sharing a cheese sand-
wich. What's left of them, a curious old
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wreck, is emoting to “The Other Side of Life
But we don't see them at first, mercifully. All
we see is a short-haired all-American boy be-
ing taxied to a zombieland, Rocky Horror
Picture Show territory. Finally we are shown
selected shots of the neanderthal Moodies,
starting with the best-weathered, Justin Hay-
ward. interesting how a whole bunch of Six-
ties and early-Seventies ancient progressive
rockers have insinuated themselves into the
super-slick, spiritually empty 1980s.

For the record, 1 also saw John Cougar
Mellencamp, John Waite, 38 Special, and
Phil Collins—but I've run out of spleen. All
| can say in conclusion is that Reagan’s men
must be so pleased—there’s no chance of dis-
sent from kids wha'll accept this pop pap all
day and all of the night. MTV is a perfect
baby food. But are the kids still watching
MTV? Are they deserting this ship of fools?
I'm told that these days MTV is largely the
nurse of cretins and babies. I'm told that
records can sell very well on their own—as
music for its own sake. Hooray for that!

Here my demented notes ended. For my
hour with MTV was up. | could now relax
and become a human being again. | had a
dry sherry and chatted to my host of other
things, of matters of state and import. But
soon my eyes kept swivelling back onto that
blue screen. | wanted my MTV like a baby
wants mother’s milk. In a little while | was
glued to my MTV, thoroughly enjoying the
slapstick of Van Halen. Ha-ha-ha! Fancy a
group attacking each other with electric hair
dryers! Ha-ha-ha! | was hooked. | take back
all my nasty cracks, | take back everything—
except my brain. B
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DO THE LABELS STILL WANT THEIR MTV?

The View From A&R

Compiled by John Bitzer, Randal A. Case & Kenny Kerner

ay back in 1984, when we polled
Wmajar-label A&R types regarding
their feelings about video, the
response was decidedly positive. At the time,
it seemed, the prevailing view was that we were
entering a brave new world of virtually limitless
possibilities. But my, my, what a difference two
years have made. Join us as we mull over the
uniformly ambivalent opinions of the fence-
sitting tastemakers of 1986:

EMDI’s Neil Portnow

““Philosophically, I feel that we’re living in
an age where the transmission of entertainment
in general to the consumer is primarily done
through screens. The target audience that we're
after pretty much has screens in living rooms,
bedrooms, kitchens, and, on occasion, bath-
rooms. So there is a proliferation of them in
American homes. [ think that the screens are
on more today than ever before and probably
more so than radios. I think that radio has
become a medium associated with travel—
whether it’s in the car or on the beach or jog-
ging with a Walkman.

““Certainly the explosion of the VCR and its
hardware and software is a good barometer of
what’s happening in the homes lately. And we've
got to deal with that. We've got to face up to
it. Therefore, we've got to take advantage of the
screen as a means to exposing the music. So,
from that standpoint, I think it’s a critical
marketing tool, that is probably here to stay.

“In my own opinion, unlike music on its
own, which gives the listener a great deal of
leeway in terms of imagination and gives an im-
pression that is either easily reinforced or easily
erased, the video as a medium kind of restricts
the imagination but is much more indelible.
Therefore, if you have a mediocre record that
a consumer doesn’t like, it's pretty easy to
forget. But a bad, uninspired video is one that’s
pretty hard to forget. So a poor video can have
an extremely negative impact on an artist’s
career. That's the danger of the visual medium.

*‘My own personal view is that the music is
the bottom line. If great music is being made
by the Hunchback of Notre Dame, it oughta
be made available regardless of the fact that
it may not be an attractive visual proposition.

Recently there’s been a little bit of pulling
back with regard to the automatic nature of giv-
ing every artist a video budget. I think that the
attitude now is just ‘Let’s see; and that now it
depends on the kind of artist and the kind of
video that’s being made!’

Arista’s Riteh Esra

*“To me, MTYV started out philosophically to
offer the industry an alternative method of ex-
posure for acts that normally wouldn’t get it.
That promise was fulfilled at the beginning—
you had heavy rotation for Flock of Seagulls,
Duran Duran, etc. It was easy to get 15 to 20
plays a day because there wasn’t a lot of prod-
uct out there.

“Today MTV has gotten homogenized, sort
of like the heavily formulized AOR radio in the
Seventies when they played Led Zeppelin after
another group that sounded like Led Zeppelin
after yet another group that sounded like Led
Zeppelin. No wonder everyone ran away to play
video games. The thrill of MTV has worn off.
I think what I'm saying is backed up by the
fact MTV’s ratings have gone down. Today you
have Van Halen and Journey deciding not to
make videos. Van Halen had their highest-
charting LP without a video.

““ZZ Top is an example of a Seventies band

that needed to be introduced to an Eighties au-
dience. They did that very successfully through
their videos—they created an image, an aura
and mystery that hadn’t been there before. But
their videos ended up escalating in cost to in
the neighborhood of $300,000 or $350,000. Do
you realize how many albums have to be sold
to make those videos commensurate with their
cost?

“Video has been and will continue to be just
one link in the gestalt of promotion. It should
augment and enhance a song; and only groups
that can project a strong visual sense really
benefit from them!’

Columbia’s David Kahne

“If the band is visual, I think [making a
video] is a good thing to do. There are a lot
of really expensive videos of bands that don't
look very good. I also think it has a lot to do
with the song. MTV is the biggest communica-
tions medium on the planet. There are a lot
of outlets for bands on it, and some bands do
a lot for their careers with it. I know that the
two Fishbone videos we did were put in the
Museum of Modern Art collection, and the total
cost for the two videos was $10,000. I think that
really helps them because they are so visual and
they come up with a lot of good ideas when
they’re filming.

““It used to be a case of, ‘Well, the record’s
done—who’s gonna do the video?’ But that at-
titude doesn’t exist anymore. I think that peo-
ple are still so unclear about what videos do
for sales, whether it makes enough difference

DOUBLE-CROSS-PROMOTION: In his video for the Adam Ant/Stewart Copeland

title song from the film Out of Bounds, Director Daniel Kleinman managed to
simultaneously promote the movie (Columbia Pictures), the soundtrack album (I.R.S.
Records), and—perhaps inadvertantly—Roman Polanski’s Pirates.
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-all and the);

answered it. The video was directed in the spaghetti-western manner by D J. Webster.
They shoulda gotten Sergio Leone to produce the record.

10 a band to do a videu. Somecne like Cyndi
Lauper—I think {video] was the most impor-
tant part of her career when she first broke out.
And if I see somebedy fike Animotion, it’s hard
for me to understand. . .1 mean, I know they’re
trying to look pretty but. ... Most people don’t
project on cameras, just the way that most peo-
ple don’t project on tape. Singers that are real-
ly good, like Ethel Merman—if you ever heard
her sing in Carnegie Hall, you couldn’t even
stand in the room with her. Yet on record it
wasn’t the same. John Lenron didn’t have a real
strong voice, but it showed up on tape real good.
It’s the same with the camera. Very few people
look good. Madonna looks incredible Some
people look horribie.

“I don’t thirk video is a dying fad, but I
do think it’s changing a lot. The economics of
it have gotten out of control. A lot of peopie
are talking about making cheaper videos and
maybe people are going to come up with bet-
ter ideas, and they're gonna think about videos
when they’re signing bands: Mayhe this isn’t
a band we want to do a video, but maybe this

is a band we want to tour a lot! Se, instead of
putting $75,000 into a video, we’ll put $25,000
into tour support. That way they’ll have to be
a bit more specific when they look at the band’s
strengths. It used to be that you knew that for
every band that came in, you'd be putting at
Ieast $50,000 into them. It’s definitely not like
that anymore.

“[Video] is stili necessary right now for a
new band, I think. I also think that one of the
things that’s very important is that the artists
are overexposing themselves—to the detriment
of their careers. That’s the biggest problem of
videos to me. If you kave a single out that’s
doing very well, you’ll be in Us and Oui and
It and They and ail those other magazines
within a month and you’ll be in Power Rota-
tion at MTV and then people can get tired of
vou. | think it makes the audience more fickle.
T think it was pretty cool how you used to have
to wait to get stuff from bands. It made you
feel like you were a little more involved. Now,
you just have to sit there and it’s thrown into
your lap®’

Atlantie’s Keith Cowan

“‘Some bands will do well with or without
a video—I think it’s just an added promotional
tool. It’s also added enjoyment—most bands
enjoy doing it. I don’t see why a band would
refuse to do one. If the artist or record com-
pany feels insecure about it, there are other ways
of presenting the song—you can match old
movie clips to the music, for instance. I've seen
old I Love Lucy reruns played to a really cool
tune—and it works.’

Warner Bros:
Felix Chamberlain

*“If the question is, ‘Can an established act
break an album without a video?*—well, look
at Van Halen, who didn’t do a video on their
last album. They had tons of radio and tons of
press and their LP shot to Number One. And
if the question is, ‘Can you break a new act
without a video?’—the answer is, it all depends.
The BoDeans, a Warner/Slash signing, have a
solid record—they had the right producer, right »
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THE VAMPIRE MERCURY: Freddie’s
fangful to Russell Muleahy for directing
Queen’s ‘4 Kind of Magic” clip. It’s the
title song of the band's new Capitol LP.

engineer, etc. And their video MTV wasn’t in-
terested in. That was just a programmer’s
choice. But the BoDeans album is still happen-
ing. Right now it’s moved about 75,000.

“The bottom line is, [ don’t think that to-
day a video is essential for breaking a new band
or for breaking established acts’ latest records.
MTV is only the icing on the cake; the artist
and the songs are the real cake!’

Motown’s Evan Pace

“[ feel that each project has to be weighed
separately as to its advantages and disadvan-
tages. An example would be an established such
as Journey, who didn’t do any videos from their
current album yet they still seem to be doing
fine. On the other hand, with some new acts,
videos are more of a showcase at this point. The
main thrust still has to be put on airplay. In

some cases, the video done up-front with some
good airplay would help to further promote that.
If the actual promotion is done properly, I think
that a video might end up being a second
thought at this stage. Depending on the artist
again, I’d rather spend ‘X’ amount of dollars
on promotion and publicity. When MTYV first
started, they broke acts like Duran Duran and
Cyndi Lauper. Now it seems to be reverting
back to where the music has to be there first—
and if it is, then the video can help to propel
that.

*] really don’t have enough information to
be able to say whether MTV helps sell records
or concert tickets. There have been certain
videos that I've seen that made me listen for
the artist’s records on the radio and eventually
I might have gone out to buy the album. But
in general, | don’t feel that MTV has the same
impact that it did when it started five years ago.
Although I do feel that they seem to be going
back to more of their original format. I think
it can be influential, but it’s certainly not the
major factor it used to be’

Capitol’s Stephen Powers

“I don’t think that video is dying. Some
bands just don’t need them. When Van Halen
decided not to make one, it seemed like a con-
scious effort on their part. David Lee Roth was
no longer in the band and maybe they didn’t
want to emphasize that, since he’s such a strong
visual presence.

**Video is still an effective medium of ex-
posure, although it’s becoming more and more
difficult to break new bands because of the
tighter playlists. And there’s no question about

the fact that it can hurt an artist’s career if
they're overplayed. It’s very powerful. So, al-
though I don’t think video is dying, [ do think
that people are taking a closer look at just how
effective it really is. It’s more important now
for those bands who do videos to really do them
well. And some artists, | think, don’t like that
literal interpretation of their songs—they’'d
rather leave that to the imagination!’

EMDI’s John Guarnieri

“First of all, it’s important to realize that
MTYV isn’t the only way to expose videos. There
are clubs, and there are local shows in smaller
markets. Goodnight L.A. used to show some
great stuff when they were on. It’s true that
MTYV tries to appeal to the masses, but you have
to ask, ‘Is that wrong?’ You can bad-rap MTV
as not exposing enough new talent, but you
could also say that about record companies,
couldn’t you?

“In general, videos should only be done
when they enhance a band’s image or mystique.
There are problems when an artist who should-
n’t be making a video does one anyway—they
get pushed into it by their record company or
just think they should be making videos. There
are some artsy ways around it—shadows and
special effects and stuff, but let’s face it, there
are some ugly acts out there who shouldn’t be
doing videos.

“Despite all the bad things you can say
about MTYV, it’s had a huge effect on fashion,
on commercials; and look at Miami Vice.
MTV’s still basically the only game in town,
and being on 24 hours a day certainly doesn’t
hurt. Until somebody comes along with some-
thing better, yes, I still want my MTV” B
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16-TRACK STUDIO
“IN TOUCH WITH TODAY’S SOUND"’

SPECIAL

BASICS/2 SONGS $299

INCLUDES MUSICIANS & EQUIPMENT
* MIDI SEQUENCER * PRODUCTION & ARRANGING
* MULTI KEYBOARDS/GUITARS ® SPACIOUS MAIN STUDIO

Pre din with the Ameri Fedanation of Musiclans Local #47,
Music Connection Msgszine, and Pick Sunset and Vine

BOLEYWOOT A SEMMEEL BESTIVALR OF THE ALTS.
SUNE 15 THRCUCEH SET TE MUEL 1)

OVE
Do

* LATEST OUTBOARD ¢ HOT-HOT SOUND
* MAJOR LABEL CREDITS %
(818) 763-0641 (818) 893-3238

NOW OFFERING BLOCK RATES FROM $20/HR
(FORMERLY INTELLIGENT PRODUCTIONS)
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( THE MEDIA COMPLEX

STATE-OFTHE-ART, FULLY EQUIPPED,
24-TRACK, AUTOMATED, LARGE, BROADCAST-QUALITY

RECORDING STUDIO VIDEO STAGE

MIDI, SAMPLING, DOLBY A, HUGE LIVE ROOM. AUTOMIX, LIGHTS, PA . CAMERIAS, MACHINES, PROJECTION, EFFECTS INSTRUMENTS

Whether you're a superstar or a starving artist, the new
facilities at The Media Complex can make it happen for you—
including recording your next HIT RECORD; remixing your last
one, with effects so it fits your video; shooting your next video;
editing it; and recording, editing, and mixing the music and
sound for your next movie, TV special, video, or commercial.

Gigs?

Do you need money for

Equipment, Food, Shelter, Etc?

We offer a hassle free environment where
you can work smarter! Not Harder!

¢ Short Hours
* Higher Commissions

Join the many musicians, actors and others
who have applied their creative talents
and free time to earning big money!

167 Call (818) 985-3790

e~
— 7.00 AM. — Noon

MEDIA COMPLEX RECORDING STUDIO

Multiple synchronization for 24, 48, 72 or more
tracks, ¢ 4 recording areas; main room + 3 iso
booths ¢ Large main room; up to 100 musicians
* Sphere console w/ISMPTE Mixing Automation
« Complete MIDI studio includes 9000 w/5.17 soft-
ware, Akai sampler, DX-7, CZ-101, OBX, + 8 more
incl. 9’ grand piano ¢ Ampex ATR-100's, MM
1200's, Sony BVU-800, Doloy A, EECO MQS 103A
synchronizer w/U-ART card ¢ Revolutionary com-
puter/synchronizer/BVU-800 interface for fully com-
puterized hi-speed audio and audioivideo editing
» Farrlight and Synclavier available ¢« Neumann,
Sennheiser, AKG, Shure microphones ¢ UREI 813
monitors with URE! ¥a-octave equalizers = Allison,
Orban, Urei, Lexicon, Eventide, AKG, Roland out-
boards * Lexicon 224 digital reverb ¢ Eventide
digital delays ¢ Superb Live Echo Chamber for
mixdowns ¢ This room gives great hi-tech rhythm
dates & superb automated mixdowns, digital avail-
able ¢ Excellent cue systems with equalization
Plaunum accredited engineering staff ¢ Extensive
10 year history of hit records & shows

Composers and musicians on staff for complete
packages

Located in a beautiful environment near the inter-
section of the Santa Monica and San Diego Free-
ways, this full-service production facility is now
open to the industry. Special get-acquainted
packages are available now; they're the best deal
you'll find anywhere for good work and high quality
equipment. Call now for a tour and a discount
quotation on your needs: (213) 451-8823

WE COVER IT ALL*

Director of Photography, Camera Dept., Sound, Electrical, Grip, Art Director, Props, Script Supervisor, Make Up, Wardrobe, Hair Stylist, Utility.

One Call, One Crew. Professionalism, Flexibility and Drive. For the best crews in film and video contact:

Judy Helbert, NABET 531, (213) 462-7484, Hollywood, California 90028.
*NABET and L.A. an unbeatable combination.

MUSIC CONNECTION, AUGUST 18 —AUGUST 31

MEDIA COMPLEX VIDEO PRODUCTIONS

Soundstage: 90 feet long by 40 feet wide, 30 feet
high with 2-360° tloor-toceiling Cycioramas on
tracks, 1 Black, 1 White « Sony BVU-800 broad-
cast video recorder, sync'd 1o 24 and 4 ¢ Sony M3
750-line 3-tube camera w/Fuji 14:1 lens
* Automated 400 AMP Lighting System; reads
SMPTE « Cerwin Vega/Crown bi-amped, Ya-octave
equalized PA. ¢ Stevenson 24x8 P.A. console
wisubmixers ¢ The uitimate showcase/rehearsal
environment * Combines with recording studio for
state-of-the-art recording, showcase, and music/
video/TV applications + Central Computer Control
of the entire Complex ¢ 10 foot video screen, Sony
257 197 and 13" monitors ¢ Stage fully wired,
mic'd, and complete wiamplifiers ¢ State-of-the-ar
non-toxic smoke & fog effects ¢ Prop shop, make-
up, wardrobe, dressing rooms ¢ Barber Baby
Boom and Eddiecam available * Truck door has
direct access 10 stage * Cameras feature flud
head, 5" studio vf. & back controls, doily
« Fotlowspot, full gel assortment, camera platform
* Parking and Seating for up to 200 people & their
friends ¢« Complete Staging and Set-building, Ex-
pert lighting * Stage has 9° grand piano, harp-
sichord, Hammond, 8 other keyboards

Also available for rehearsal, video duplication,
animatics * Complete Commercial, musicffashion
video, and industnal packages are available naw.

Available for rental: BVU-800. M3, Linn 9000,
Lighting w/automation « Experienced union and
noN-uNIoN crews
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It’s @ wrap:
Ewing (left) .

Sorm huntngt®
ampersand on
the completion

of “Do Fries

AR Go With That

g™
e / Shake?” for
George Clinton

The New Dynamic Duo of Rockvid Direction

by Dan Pine

or Bill Fishman and Preacher Ewing
F it's just another day in the bunker. Ho

hum. A city building inspector has just
told them that, because of earthquake safety
codes, he's forced to evict them from their cozy
cellar office below Renee’s, a Santa Monica
bistro, and they have only a few days to clear
out. Renee, the restaurant’s owner and Bill’s
Mother, has allowed Bill and Preacher (or
Fisher & Preachman as they're professionally
known) to occupy her storage room, and it’s
there, surrounded by spare table cloths. sacks
of rice, extra-large cans of tomatoes, and stacks
of videocassettes, that the pair have cooked up
their video ideas. At the moment, then. it's
destination unknown for the subterranean pair,
yet they remain unworried. Music video’s most
imaginative underground directors are heading
in only one direction—up.

Anyone who has seen George Clinton’s Do
Fries Go With That Shake?"" or the Ramones’
“*Something to Believe In"" knows that Fisher
& Preachman have the sharpest senses of
humor of anyone making music video today.
These two renegades from the American Film
Institute inject their work with a zany irrever-
ence that only David Lee Roth has come close

”al(/

to approximating. With just a handful of credits,
Fisher & Preachman have shattered the facade
of self-importance that has always plagued
music video. “It's silly to take yourself too
seriousty with a three-and-a-hal