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ach week, bands from every walk of life drift into Los Angeles hoping to find fame

and fortune. It's this combination of musical styles and attitudes that has made the

L.A. club scene a melting pot of talent and one of the most vibrant scenes in the
world. Our cover subjects this issue exemplify both the “happening” and the “hopeful.”
L.A.’s Rattscratched and clawed their way through our streets and finally landed a deal with
Atlantic Records. By virtue of their non-stop touring over the years, Stephen Pearcy has
managed to elevate his Ratt pack to the platinum sales level . Tuff, on the other hand, has
spent the last year and a half selling out virtually every major club in town in search of that
elusive record deal. But will their glam image focus A&R attention on fashion rather than
music? Read their story and decide for yourself. Additionally, this special SoCal band issue
spotlights four of L.A.’s most recent label signings {Junkyard, Salty Dog, Little Caesar, and
Dear Mr. President), and the events leading up to those record deals. We'll also hear from
Geffen’s new bluesmen,the Rock City Angels , and get some songwriting tips from Cock
Robin’s Peter Kingsbery. Finally, we’ll take an inside look at some popular female
musicians and the prejudices they still face in an industry that is predominantly male. It's
a big issue, so let’s get started!
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FEEDBACK

, Fan DeAnne

| Dear MC:
[ I very much enjoyed your Club
| Review of Ann De Jarnett (#20). I
| believe it would be a service to your
| readers to include in these reviews
the artists’ current album, cassette,
or compact disc titles available. De
Jarnett has a new album release in
all three formats on Doctor Dream
Records.
John Farioli
Hollywood

Tech Talk

Dear MC:

This letter is in response to one
comment in the review (Field Test,
Issue #22) regarding the absence of
a bypass switch on the Urei 7110
Limiter Unit.

The 7110 Limiter/Compressor
was designed to work comfortably
in both recording studio and live
sound reinforcement applications,
We did give careful attention 1o
putting a bypass switch onthe 7110
and optednottodoit because, in the
wrong hands, it can be very danger-
ous— specifically if you’re using it

Pers

1o protect a speaker system and you
have 10 dB of gain reduction be-
cause somebody’s hitting it hard. If
you were to hit “bypass” acciden-
tally, you’d blow your speakers out,
soit’s something we felt might be a
dangerous thing in the hands of a
user. You can bypass the 7110 by
pressing the “off” pushbutton and
the unit will connect the input to the
output due to it’s own bypass relay.
But we didn’t put a simple auto-
matic “bypass” pushbutton for the
safety measures mentioned.
Sincerely,
Frank Kelly
VP Marketing
Urei Electronics

A Picture Is Worth. . .

Dear MC:

As a faithful reader of your
magazine and a clubgoer, I nor-
mally take no exception to your
published reviews of live bands. In
fact, I usually agree with them.
However, a certain review in i$sue
#20deservescomment—the review
of Picture This as written by Tom
Kidd.

ective

(per-spk’tiv) N. 1. Subjective evaluation of relative significance

B 1

Being in a band is a good thing. It’s
like a trip to Disneyland with your
friends. It’slike a good movie. Being
in a band is accomplishing some-
thing. It’s conquering. Being in a
band is a contribution. Being in a
band is making a difference. It’s
fun. Being in a band is comraderie.
It’s trusting and being trusted. It’s
like hanging out with your pals.
Being in a band is responsible. It’s
business. Being in a band is grown-
up business. It’s kid’s stuff. Being
in a band is freedom. Freedom to
create. Freedom to work. Freedom
to fuck up if you want. It’s like
commitment. It is commitment.
Being in a band is being committed
to something. Being committed to
people. Being in a band is being
committed to having the whole
world work out foreveryone. Being
in a band is all about you. It’s about
feeding your petty ego. It’s selfish.
| Being in a band is a waste of time.

Otherpeople’stime. Being inaband

is so fantastic it’s indescribable.

Being in a band is safe. It’s warm.

It’s better than getting laid. It’s way

up there on the priority list. Being in

a band is the best thing to be in. If

4

1D

you have to be in something b¢ in a
band. If anyone ever asks you What
you want to be in, tell them you
want to be in a band. Being in a
band. Being in the band. Being in
my band. It’s my band. I own it.
Being in a band is pride of owner-
ship. Being ina band is sexy. Being
in a band transcends sexy. It’s big-
ger than sexy. Being in a band is so
big it includes sexy. Sexy is inside
of being in a band. Being in a band
is so good it’s bad. Real bad. No
shit, man. Being in a band is/hope.
Hope is bullshit. Being in a band is
luck. Luck is bullshit. Being in a
band is hard work. Hard Work is
bullshit. Being in a band is bullshit.
Being in a band is the all American
thing to do. It’s definitely what I
really want to do when I grow up.
Being in a band is all I want for
Christmas. IfIcould give you' ‘being
ina band” for Christmas, I would. I
think I will. Being in a band js love.
Love of music, love of friends, love
of people, humans, love of success
and freedom, love of self. Being in
a band is sharing with the rest of us
some of your own personal Insights
into what you think the world is

This is a scandalous bit of busi-
ngss for the following reasons:

1) No constructive criticism of
any kind is offered after lambasting
the band.

2) In the midst of a torrent of
disdain, an ineffectual umbrella is
put up over guitarist Victor Bornia,
with whom Kidd admits a prior
musical association. Since the
remainder of the review damns the
ensemblein which Borniais aprime
mover, the effort to shield him is
hypocritical.

3) It is more than a little difficult
to believe that Kidd’s reaction to
the band could diverge so widely
from general opinion.

Entirely in the spirit of disinter-
ested discourse, it should be noted
that the vast majority of the audi-
ence truly dug this show. While it
was not Kidd’s duty to report this, it
could have served asamuch-needed
palliative to his stream of denuncia-
tion.

Perhaps Kidd is not aware of the
gravity with whichan MC review is
read by industry reps and potential
fans. There are certainly “truly
horrible” bands skulking about the

really all about. Being in a band is
what God wants all of us to be in.
Band together and be in a band.
Being in a band is like being in
heaven. Maybe. Look forward to
being in a band someday. If you're
not in a band now, you will be. I
promise. Being in a band is my
life’s work. I was born to be in a
band. My band is going to make it.
No shit, man. My band is better than
your band. Wanna battle? My band
is going to be the best band in the
world. My band is going to make so
much money. My band transcends
money. Being in a band is bigger
than money. Money is included in
being in a band. Being in a band is
worth more than any amount of
money. Itis money. Being ina band
will buy a new house for your mom.
Like Elvis did. He’s dead. So is
John. Shit, man. Being in a band
hurts. It hurts people. People die
from it. It hurts to be in a band.
Counton it hurting. Being in a band
should have a skull and crossbones
on its label. Not record label, silly.
Being in a band is Poison. Now
there’s a great band. There are only
five good bands, the rest are great
ones. Being in a band is great.
Websterdefinesband as: “A strip of
flexible material used to encircle
and bind one object or to hold a
number of objects together”.
Webster’sband never made it. Name

Southland. Picture This is not one |
of them by any means. I don’t take
Kidd’s assertions very lightly and
the band doesn’t either.

I’m disappointed to have to say ‘
these things—the result of which is
that MC has lost some credlblllty
with me.

Probyn Gregory
Hollywood, CA

Where’s Jaco?

Dear MC:

I enjoyed your recent Stanley
Clarke interview (#20). It’s nice |
that you’re finally covering a little
jazz. One question though: In the
the introduction to the article, Scott
Yanow says that Clarke will be
discussing (among other things),
Jaco Pastorius. It’s the last time
Pastorius is mentioned in the ar-
ticle. What happened to Jaco?

Jon Cramer
Van Nuys CA .

Send Feedback letters to:
Music Connection Magazine
c/o Feedback
6640 Sunset Blvd.
Hollywood, CA 90028
your band *‘the Websters.” Spell it
wrong. Nothing’s wrong with being
in a band. Being in a band is right.
It’s good. It’s the thing to do. Do
something with your life. Be in a
band. Make itina band. Be success-
ful in a band. Be in a successful
band. Have your band make a dif-
ference in the world. Make sure
your band touches people. Help
people with your band. Have your
band end hunger forever. Don’t just
be in a band. Have your band end
war. Have your band end gangs.
Turn your gang into a band. Have
your band end the drug problem.
Don’t just make money with your
band. Have your band make peace
in the world. Be in a band that is
committed to bigger things. Be in a
band that’s up to something. Beina
band that will not settle for less than
who you really are. Get it. If you’re
not going to make a contribution
with your band, then don’t be in it.
Only be in a band that sets an ex-
ample. A good example. Be in a
band that helps people- helps people
to know what it’s like to be in a
band. Teach people with your band.
Teach people how to live. Have
your band be famous for the differ-
ence it made in the world. Only be
in a band that shows the world how
to dance and be happy. I miss being

inaband. B
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PERSON-TO-PERSON COLLECT
(213) 393-7131

AIRWAVES /F.

Don’t look now, but Urban CHR
Hybrid Power 106 is actually dis-
playing a touch of civic concern.
Sure they are a ratings juggernaut
powerful enough to displace peren-
nial Arbitron leader KIIS-FM, but
as of last October 23, the station
also made a valuable contribution
to the AIDS epidemic by hosting
“Powerhouse 6-—a galamusiccele-

bration featuring a wide range of
pop/dance luminaries. The star-
studded roster performing between
tourist attractions (the Spruce Goose
and Queen Mary) included Tho-
mas Dolby, Paula Abdul, the
Cover Girls, and bra bender Sa-
mantha Fox to name a few. The
station contributed all profits from
the event to the noteworthy cause.

It was inevitable that some jeal-
ous morning crew in a rival town
would vent their wrath on our own
poised and proud world champs-—
The Los Angeles Dodgers.

In the home port of the dreaded
San Francisco Giants, the appro-
priately dubbed KFOG placed early
morning wake-up calls to Dodger
battery mates John Tudor and
Mike Scioscia much to the form-
ers’ displeasure. Tudor was hardly
in the best of spirits as he had been
yanked in the early going of the
precedingday’s game and was in no
mood for KFOG jocks Marty Co-
hen and Mick Schmann’s antics.

After a lengthy hiatus, pioneer
Angeleno radio personality Jim
Ladd is back in action at the ever-
changing, always-challenging
KMPC-FM. Ladd will present the
stations winningfiull spectrum rock
& roll with his characteristic flair
and overall music knowledge—the
latter quallly having vaulted him to

b = _

Scorr Kirsy -

near-legendary status in the ultra-
competitive Los Angeles market. |
Ladd’s syndicated Westwood One |
program “Backdrop” has been a
staple of the station since last Janu- |
ary. Program Director J.J. Jackson |
made a valiant effort to land the
always-in-demand Ladd when the
full spectrum format took shape last
summer, and understandably
jumped at the chance to secure his
services when he became available
in early October. Ladd will host the |
6:00p.m. to 10:00p.m. slot Monday |
through Friday, and will feature a |
special interview program from
8:00p.m. to 10:00p.m. Sunday.
Sure, every local rock/pop group |
hopes to secure a record contractat |
some time or another, but in the
meantime, there’s still plenty of
SoCal radio outlets willing to air
these band’s demo tapes and inde-
pendent records. The following
stations KNAC, KMPC-FM,
KROQ, KLOS all have special |
shows geared for the fan hungry for
tomorrow’s Guns N’ Roses and |
U2’s before they’re discovered and
frequently homogenized by buck |
hungry bank-book scrutinizing label
executives. KROQ features a show
hosted by the Poorman at the Palo-
mino in North Hollywood and the
aforementioned Jim Ladd brings a
healthy dose of up-n-comerstoL.A.
airwaves on his newly christened
Fiest of Friends show on Sunday
nights. If you’ve got a tape you
think can cut the mustard, then give
any of the above a jingle.
Considering thisis our local band
issue, we thought it necessary to
provide a brief listing of some local
stations still playing home-grown
tapes.l
G

- Stations Airing Home-Grown Tapes

Station Dav/Time

'KLOS Tuesday, midnight
’KMPC Sunday, 10p.m.

' KMPC Tuesday, 10p.m.

' KROQ Mon.-Fri., 11:55p.m.
KNAC Sunday, llpm

Host
Joe Benson |
JimLadd
John Logic |
Ken Fusion
Lady Di
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Bay Area Bands :

Form Alliance

By Tom Cheyney

San Francisco—In a demonstra-
tion of noncompetitive unity, eight
Bay Area bands have created the
Cross-Cultural Alliance. The groups
represent a wide spectrum of what
has been called “world beat” music,
with styles blending sounds from
Africa, the Caribbean, Latin Amer-
| ica, and the U.S.

The Bill Graham organization has
lent its support to the pan-ethnic
effort, presenting shows with vari-
ous members of the alliance. Coali-
tion spokesman John Glodow says
many of the groups have been in-
volved in political benefit work
during the election campaign, and
more bookings will occur in the

| near future.

| By pooling efforts in the areas of

| publicity and bookings, the inde-

| pendent bands hope to draw atten-
tion to the wealth and diversity of
cross-cultural music coming out of
the Bay Area. Some of the groups
have had recent successes that sug-

| gest they might be making some

| headway.

Playing contemporary Afro-
| Cuban music with traditional in-
{ strumentation, Conjunto Cespedes

recently opened for Bryan Ferry on
| several of his West Coast dates and
has been offered the same slot for
his upcoming European swing. Cool
Breeze, at 14 pieces the largest of
the bands, has been shopping their
album Tropic of Dancers, and at
least three labels have shown inter-
est. Afrobeat specialist Kotoja,
which includes former members of
Sunny Ade’s and Fela Kuti’s bands,
is set to release their first LP soon.
| The Caribbean All-Stars, featuring

a blend of reggae, soca, and West-
Central African grooves, plan more
touring in the Southeast and are
looking atdeals for theirsecond LP.

Other groups involved in the al-
liance are Karmakanix, an eight-
piece, song-oriented Afrofunk out-
fit; the Beat Freaks, led by master
Congolese drummer M’Bemba;
Zulu Spear, known to Southern |
California audiences for their rau-
cous Zulu dancing and fusion of
South Africa, Nigerian, and Ameri-
can sounds; and New Orleans na-
tive Steve Parks, whose expert gui-
tar playing and smoky R&B vocal
chops are garnering attention.

For more information on the
Cross-Cultural Alliance, contact

John Glodow at (415) 8_64_-2333. | s

THE WRITER GETS CAPTURED BY HIS FAME

ASCAP
Honors
Smokey

By Michael Amicone

BEVERLY HiLLs—Veteran song-
smith William “Smokey” Robin-
son, writer of such soul classics as
“Shop Around,” “My Girl,” “Ooh
Baby Baby,” and “Tears Of A
Clown,” was presented with AS-
CAP’s highest honor, the ASCAP
Founders Award, during a Novem-
ber 2nd reception held at Chasen’s
restaurant. This prestigious award,
previously given to Bob Dylan,
Stevie Wonder, and Julie Styne,
recognizes Smokey’s outstanding
achievements as one of the chief
architects of Motown’s “Sound Of
Young America.”

Those on hand to pay tribute to
Robinson included ASCAP Presi-
dent Morton Gould and Motown
founder Berry Gordy, who Smokey
praised in his acceptance speech as
“my best friend and the man re-
sponsible for my success.” Gordy
in turn gently admonished Robin-
son for being so modest, describing
his friend and longtime cohort as “‘a
man whose songs have touched
nearly everyone in the world.”

Also in attendance to pay their
respects were Natalie Cole, Billy
Preston, Lou Rawls, ex-Supreme
Mary Wilson (one of the few Mo-
town groups that Smokey didn’t
write a hit song for), and Mary
Wells,(singer on the Robinson-
penned hit“My Guy”). ASCAP was
represented by songwriter board
members Marilyn Bergman,
Sammy Cahn, Hal David, Sammy
Fain, and Arthur Hamilton, and
publisher board members Jay Mor-
genstern, Lester Sill, and Michael
Stewart. ll

ASCAP President Morton Gould presents the coveted Founders Award to Motown pioneer and souli sultan
Smokey Robinson at a recent celebrity-studded affair at Chasen’s restaurant in Beverly Hills. Looking on
approvingly is longtime Robinson associate and Motown architect Berry Gordy, wearin’ a new suit and

shades to match (hg’s got hi-heeled sneakers and an alligator hat. . )‘

16 TRACK x 1”7 STUDIO

OTARI TAPE MACHINE 30 & 15 i.p.s.
Expert IIMNY000 programming

Jimmy Hunter’s
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— a complete MIDI facility —

213 @ 655 ¢ 0615
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Looking for a Recording Studio?

Our network of over 200 select recording and video
sweetening facilities will make your work a pleasure. We
eliminate the runaround, hassles and headaches involved in
finding the best studio for your project.

Since 1980 Studio Referral Service has assisted
thousands in getting great results for their records, films,
commercials and related projects.

Next time . . . get it right from the start!

This is a free service.

818-508-8828
213-858-1140




RINGS OF
SATURN

3 SONG 24-TRACK MASTER RECORDING
NOW AVAILABLE
RINGS OF SATURN R.0.S. FAN CLUB:

HOTLINE: 827 N. HUDSON AVE. #9
(213) 466-0425 HOLLYWOOD, CA. 90038

§olo Artists, Bands,
Dance Acts and Commedians

To Showcase in the L.A. Area
for Funk & Pop Nights
in1989

for more info
call Nicki Boy Productions
(213) 285-6633

11386 VENTURA BLVD. » STUDIO CITY e (818) 508-1211  Ample Free Parking
OPEN 7 DAYS o CALL FOR APPT M-F 10=7 « SATURDAY 9=7 » SUNDAY 10-5

Specialists in Hair Extensions

* Colors * Highlights
% Perms * Custom Cuts

* Weaves 5 Shape Ups
— Choose from 70 cplors —

]

Before
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% The Best Hair: Completely Hand Woven
* The Most Experienced Stylists

| * The Most Reasonable Prices
m 818) 508-1211 @

KROQ STYLE BANDS

One of L.A.’s top promoters is looking for
KROQ style bands to be booked now.

Shows to be held at the Roxy and Whisky as
part of a series of shows during 1988.

Call AFTERDARK Productions
(818) 996-8131

All Shows Hosted By
“Ken Fusion”
from KROQ




Arizona
Club Scene
Ripe for
L.A. Bands

By Chuck Philips

| HoLLywoob—You're in L.A.
You're a member of an unknown
band. You can’t afford to pay pro-

| moters what it costs to score a gig at

{ Gazzarri’s orany otherclubintown.

| What are you supposed 1o do? To

| paraphrase an old saying—go East
young man.

I Accordingto Southeastern book-
ing agent and band manager Robert
Street, Arizona is the new rock &

! roll frontier. “The Arizona club

| scene is a unique pocket for the
performance of live music,” Street

| said. “Bands can come out here and

| escape all the pressures of Los

| Angeles—and at the same time, put
| some money in the bank.

For nearly a decade. the Los

| Angeles club scene has been oper-

ating under a pay-to-play club pol-

I icy. Unknown bands receive no
wages for club performances, nor

! do they receive any percentage of
the door or the bar. Additionally,
the vast majority of bands are forced

| topay concert promoters large sums

| (in exchange for tickets) just for the
opportunity to step onstage.
Growingdisillusionment with the
L.A. club scene promoted Street, a
veteran road manager (Poison, Air

Supply, and the Knack) and ex-
A&R staffer for Jet Records, to
abandon the West Coast last Octo-
ber to manage bands in Scottsdale,
Arizona. Within months, he began
booking bands into a twelve-club
circuit that runs across Phoenix,
Tucson, Tempe, Flagstaff, and into
Las Vegas.

“Theclubsin Arizona are open to
new ideas. The crowds appreciate
and are starving for L.A. bands,”
Street said. “The ratio of girls is six
to one, the weekly wage (for a six-
night gig) ranges from $2,500 to
$3,500. After expenses, a band can
net as much as $1,800 a week. The
only drawback is that in conjunc-
tion with theiroriginal material, they
have to perform a few covers. But
how many bands in L.A. can say
they’re making $1,800 a week?”

Street blames the deteriorization
of the Los Angeles club scene on
the booking policies established ten
yearsago at Madame Wong’s. “I've
been in this business for 15 years.
Los Angeles wasn’talwayslike this.
I used to work the Whisky and all
those places back when bands got
paid,” Street said. “L.A. promoters
are just raping bands now. It’s a
horrible situation.”

According to Street, promoters
booking Gazzarri's not only make
bands pay to play, they are now
starting to video tape every per-
formance. “If any of the hundreds

of bands that play there should |

happen to make it big, they’ll have
this free video of a famous band,”
Street said. “The worst part about it
is that the bands put up with this sort
of thing.”

Interested bands should contact

Robert Street at (602) 483-7010. 1

The 2nd Coming, Los Angeles’
newest private supper club and
global speakeasy, is set to open
November 18. Located at 850 S.
Bonnie Brea Ave. near Mac-
Arthur Park, the club will open at
6 p.m. for cocktails, and serve
dinner from 8 p.m. until midnight
and willspotlight a variety of Afro-
Cuban, soca, and calypso bands
aslive entertainment. Club owner
Rob Vinson promises a variety of
members-only events, art auc-
tions, and exhibits, and dancing
to a DJ until 5 a.m. Membership
includes unlimited access to the
club, regularly reserved dining
tables, and other goodies. Call
(213) 385-6245 for information.
Shown here guarding the gates
are Vinson and hisdoorman, Jody.
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SIGNINGS & AssIGNMENTS/Jm Maioney

Paul Donahoe

Paul Donahoe has been promoted to
manager, international promotion for EMI
Music International Marketing Division.
He'll be responsible for coordinating any
promotional tours by Capitol and EMI artists
in territories outside of North America.

Capito! Records has named Lou Mann
vice president of sales. Mann, a 15-year
veteran of the music business, has worked
foravariety of labels—includingMCA, Arista,
and CBS.

Capitol Records has also made a
number of recent changes in its national and
local promotion staff. Dwayne Alexander
has been named manager, national club
promotion, West Coast; Tasha Mack be-
comes local promotion manager for the
Phoenix and San Diego areas; Debbie
Campisi has been named local promotion
manager for the Kansas City and St.Louis
areas; Chuck Swaney has been named
localpromotion managerforthe Detroitarea;
Bobby Bland has been named local pro-
motion manager for the Minneapolis area;
Phil Fox becomes local promotion man-
ager for the Cincinnati area; and, Jeffrey
Blalock becomes locat promotion manager
for the Houston area. All will report to the
Capitol Tower office of John Fagot, vice
president of pop promotion.

RCA Records has appointed James
“Jazzy" Jordan to national director of black
promotion. He'll oversee national promo-
tional efforts for the label’s black product.
Jordan was most recently at Tommy Boy
Records.

Arista Records has appointed John
Schenk to the position of senior financial

analyst, based in the label's New York of-

fice.

Virgin Records and Virgin Music have
named Cynthia Bryce o the post of direc-
tor of contract administration, based in Los
Angeles. Bryce will oversee the administra-
tion of artist, producer, and writer agree-
ment, as well as licensing arrangements.

Norman Winter/Associates entertain-
ment public refations firm has elevated the
dapper Howard Parr to the exalted office of
vice president. Parr, who began his career
selling muffins from a cart near Picadilly

Circus, worked as an account executive |

with the London office of Leo Burnett adver-
tising agency. Parr has previously handled
media relations for the likes of Echo & the
Bunnymen, the Cure, the Clash, the Fabu-
lous Thunderbirds, the Bangles, the Go-
Gos, David & David, Toni Childs, and Ber-
lin—and publicized, promoted, and booked
such Los Angeles rock clubs as 321 and the
On Klub.

Atlantic Records has made two new
appoiniments to two newly-created posi-
tions in its black music division. Mae Atta-
way becomes manager of production and
Sharon Lane becomes manager of artist
relations. Both will be based at the label's
New York headquarters.

Keynote Management Corp. is a new
management and artist development firm
currently doing business at 9744 Wilshire

Blvd.inBeverly Hills. Vocalistandsongwriter |

Lee Stokes has just been signed to the

company, which was formed by singer/ |

composer Vic Washington, who can be
reached at (213) 276-5581.

Songwriter Jeff Hull, who co-penned
and produced the recent Brenda Russell hit,

“Piano In The Dark,” has signed an exclu- |
sive worldwide co-publishing agreement |

between his Dwarf Village Music and EMI
Music Publishing.

Concrete Marketing has announced the
promotion of Jim Cardillo to vice president
of marketing. Cardillo was formerly with
MCA Records' publicity department. Mindy
Glasberg has rejoined Concrete as director
of West Coast operations, basedin the New
York firm's newly-opened Los Angeles office.
Kim Kaiman joins Concrete’s New York
office as director of creative services.

: & X “
Virgin Music Publishing recently celebrated the opening of their
American headquarters with a party at the West Hollywood offices, |
hosted by Virgin Music America president Richard Griffiths. Virgin
songwriters from around the world—including Russ Ballard, Nicki
Holland, Jon Lind, Ellen Shipley, Miles Jaye, and XTC— were in |

attendance. Shown here enjoying the occasion are (from left) Griffiths, |

XTC songwriter Andy Partridge, Virgin Music East Coast VP David

Steel, and XTC’s David Gregory.




The melodies and messages of
hit songs and the artists who per-
formed them have found their way
into our hearts and minds. In many
instances, the songs are composed
by the performers themselves, but
in many others, a wealth of talented
professionals, mostly unknown by

| name outside of the music industry

itself, create the hits we associate
with our favorite recording artists.
Michael Solomon, acting as execu-
tive producer, has compiled Num-
ber One With A Bullet which con-
tains ten hit songs in their original

| demo form just as the recording

artists, producers, and record com-
pany executives first heard them.

| In their simple, raw form, these

tracks contain the songwriters’
concepts for arrangements and in-
terpretations of their work, many of

| whichcarried overto the hitrecord-

ings. The unique compilation al-
bum salutes the men and women
who write the songs and it is a
tribute to the foundation of popular
music.

“With Number One With A Bul-

| let, 1 was an executive producer. I

oversaw the whole thing on a kind
of semi-creative and business level.
I cut most of the deals with the
artists, made the record deal with
the record company, and then fol-
lowed through once the record was
released. I also see that it sells and

| that we have a lot of publicity. This

is particularly ex-citing for me
because I feel much more involved
in the creation of the project rather
than just being the person who tries
to make it succeed. I’ve been there
every step of the way.

“Number OneWith A Bullet came

| out of my admiration, awe, and

respect for songwriters,” continues
Solomon. “It was a labor of love for
me to show the public who the
songwriters are, most of whom are
not artists themselves, and whatthey
sound like. So, these are the people
who are the modem day equiva-
lents of George Gershwin, Cole
Porter, and the long tradition of
songwriters. Also,Iwanted toshow
aspiring songwriters and people
interested in the music business,
what a demo recording actually is -
what it is that a producer hears or an
artist like Whitney Houston hears
when she decides, ‘I'm going to
record this song “So Emotional”
and I think it’s going to be a hit.” I
don’t think that most of the general
public realizes that Whitney Hous-

| ton, forexample, doesn’t write most

of her material.”
The album concept was born

during aconversation that Solomon

had with Jon Lind about an intrigu-
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MICHAEL SOLOMON
Executive Producer

Number One With A Bullet

By Pat Lewis

annd 1117
ing BBC radio program “Non-
Needle Time” that Lind had heard
while on vacation in England. The
program aired rare recordings, B-
sides, and hit song demos.

From its inception to vinyl, Solo-
mon’s project took a year and a half
of devotion and patience to com-
plete. He began by approaching a
number of songwriter friends and
associates. Billy Steinberg (‘True
Colors,”“So Emotional,” and “Like
a Virgin”) was the first songwriter
to commit with heavyweights in-
cluding Brock Walsh, Mark Gold-
enberg (“Automatic”) and Jon Lind
(“Crazy For You”) soon to follow.
His next stumbling block was find-
ing a record company sympathetic
to his unusual project. He finally
signed with Cypress Records, inde-
pendently owned by Craig Suss-
man and distributed by A&M Rec-
ords. “Cypress is designed to reach
an older demographic,” explains
Solomon, “and because of that, I
thought the label would be a little
more attuned to the educational
aspect of the record as opposed to
the novelty aspect of it.

“One condition of making this
record,” says Solomon, "was that
these songs were to be the original

demos. So, literally what I did was

I went to each artist and said, ‘Give
me your 1/4" reel to reel tape of
your demo and you can’t change
anything.” A lot of them said, ‘Oh,
can’t I go back into the studio and
do a new vocal?’ Butldidn’t want
that because that was not the spirit
of the project. So, everybody who
went along, went along knowing
that we would accept their demo
with the flaws and all. The only
thing we did in the mastering was
we tried to get the overall sound to
match up a bit better but we didn’t
mess with the original recordings at
all. Some of {the demos] are very
raw like Liam Sternberg’s “Walk
Like An Egyptian” which is about
as basic of ademo that you’re going
to hear and they go all the way up to
a demo like “Nightshift” [ a tribute
tothe late Marvin Gaye by the Com-
modores] which Franne Golde,
Dennis Lambertand Walter Orange
from the Commodores wrote, which
sounds exactly like the finished
version.

“The idea definitely worked out
like I had hoped it would. It’s ex-
actly the kind of record that I had
dreamed of making. Sonically, there
was never a whole lot of considera-
tion in terms of the quality of the
demos because what I really wanted

to show the public is how rough
things can be and still sound good.
I believe that if you write a great
song, it doesn’t matter if you have
nothing more that a $25 tape re-
corder, cheap keyboard, and a vocal
mike. If you write a brilliant song, it
will eventually get heard. It does
take a lot of persistence to do, but I
wanted to show people you don’t
have to make a 24-track sounding
demo in order to have your song
heard.”

Toshow hisdedication, love, and
support for the aspiring songwriter,
Solomon has donated 1/3 of his
executive producers points from the
project to the National Academy Of
Songwriters (NAS) to set up an
honorarium for aspiring writers. On
December 3, NAS will celebrate
their annual salute to the songwriter
at the Wiltern Theater in Los Ange-
les with this year’s program being
telecast by VH-1. “We are going to
be involved in this salute,” says
Solomon, “ and many of the song-
writers on the album will be per-
forming.”

A major concern for aspiring
songwriters seems to be the impor-
tance that the quality of their demo
playsinitsmarketability. “You have
to make the best demo that you can
afford to make,” explains Solomon,
*“and by that I don’t mean putting
yourself into hock to go into a 24-
track studio. I think you have to use
whatever is at your disposal. These
days there seems to be a trend to-
wards producers selecting a demo
thatalready sounds finished. Insome
ways, 1 think that’s good because
the producer doesn’t have to won-
der whatthe finished record is going
toend up sounding like. And by the
same token, I think that they are
using a lot of the original song-
writer’s arrangement ideas and
production ideas to make their own
records. In some cases it can show
alack of creativity on the producers
part, but on the other hand, if you
hear something that sounds like a
hit in the form that it’s in, then why
change it? A good producer recog-
nizes that you don’t need to mess
with something strictly for the sake
of putting your own stamp on it.”

With Number One With A Bullet,
Solomon hopes to encourage writ-
ers to continue writing even though
it may seem like an uphill battle to
getsongs heard, published, and most
importantly, recorded by popular
artists. “‘T want to show people,” he
concludes, “that you can write a
song and you can get it recorded, if
it’s good. By far, the song itself is
the single most important aspect of
the music industry.” Bl
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. DIALOGUE:

Tom Zutaut: A&R/Geffen Rec-
ords
| OnA&R:
“An A&R person is like a talent
scout. And what qualifies someone
tobe an A&R person? Well, it’slike
| aborn and bred ability to have good
| instincts about music. Music is an

emotional thing and either you have
| it inside you or you don’t. It’s not
something you can be taught. If
someone has that love and burning
desire for music and they also have
good instincts, they’ve got to let
| someoneknow. Maybe it’sassimple
as being persistentat getting hold of
| someone to tell them about an act
| you believe in. You might not get
| listened to at first, but you come
| back six months later and try again.
| Two years down the road, you bet-
| ter believe that if those acts you
recommended all became big acts,
you’ll get listened to.

“I'vealways believed thatI would
rather work ina hotel in Hawaii and
be a beach bum than not fight for
what I believe in. And the only way
you can fight for what you believe
in is by taking chances. If I hadn’t
. taken a chance, I'd have never gone
| overtothe Chairman of Elektra, Joe

Smith, and told him that his A&R

department stinks! I could easily
| have been fired, but I fought for

what [ believed in. And the very
| nextband I brought in that Joe Smith
signed was Motley Crue. [ was still
in the marketing department at that
| time. A&R is about not being afraid
to put your ass on the line for a band
that you believe in. You have to be
willing to fight tooth and nail 0
help that band. If there’s someone
on the streets who wants to be a
talent scout, you can’t be timid.

12

L.A.’s Kill For Thrills is the latest addition to the MC A rock roster.

Robert Matheu

You have to take chances and get
people’s attention.”
Advice to Bands:

“Before you go in to make any
demo tapes, be true to yourself and
to what you are inside. Don’t think
about what everyone else is doing
or what’s on the charts or what’g on
the radio. You have to shut off all of
those external influences and go
inside yourself and make the music
that’s inside you. Just about every-
one that’s been successful has done
that. There have been acts who have
contrived their way to the top, but
they don’tlast long. They make one
record and they disappear. The
important thing is to make the music
that’s inside you as an artist even
before you make the tape.”

Demo Tapes:

“Once you do make your fape,
send it around to everyone. Eventu-
ally, someone will hearit. It’sreally
funny, but a lot of the truly hreat
music has been passed on. I'll give
youa greatexample: Kim Bui¢ who
works at Island Records (vp/West
Coast A&R), found Edie Brickell
when she [Kim] was still at MCA.
Kim is someone who is very tal-
ented and I've always supported
her and been friends with her. She
playedme Edie’stapeandIlovedit.
When MCA passed on it I said,
‘Kim, I'd never steal an act from
you, especially one that you turned
me on to, but MCA passed and 1
want to know if I can sign Edie.’
She said ‘Yeah.’ l

“I’m trying to point ou Lhat if
your tape is good, someomne will
respond to it. Butevenif theydon’t,
you've got to be persistent because
it could take a couple of yearf. A lot
of the things that becameg! really
successful were passed on because
they were ahead of their time. So, if

you truly believe in what you’re
doing, you can’t let that rejection
bother you. You gotta’ keep going.
And if when you reach down inside
yourself you find there’s nothing
there—unless you start comparing
yourself to Guns N’ Roses or other
bands that have already made it—
then my advice to you is to sell
shoes. If youdon'thave anything to
say and all you’re doing is copying
other people, then you really don’t
deserve to be signed.”

New Musical Trends:

“I feel that the next wave in the
hard rock world is going to be first-
generation bands. In other words,
we have a lot of bands emulating
Guns N’ Roses, Aerosmith, the
Who, the Stones...but I think the
bands that are gonna’ be successful
are the young kids who are listening
to Muddy Waters and Robert
Johnson and John Lee Hooker. The
bands that are taking it from the first
generation players are the ones that
will be successful. Personally, I
think Americais getting pretty tired
of formula, fourth-generation rock.

“The other thing I find pretty
exciting is that the folk-flavored
singer/sorigwriters are gonna come
back. Because these are people who
are expressing what’s really inside
of them. Real songs from real
American singers about real life.
Not just another bunch of guys sit-
ting around contriving about
whether they’re gonna get fucked
tonight. You know—'How can we

write a song to sell millions of rec-
ords so we can get fucked tomor-
row’? If there are any male folk
singers out there, send me your
tapes. Look what’s happenedto Edie
Brickell, Suzanne Vega, Michelle
Shocked, and Tracy Chapman.
These are real girls with real songs
about real life. Well, where are the
fuckin’ guys at? There are no guys
making folk music. These girls are
the new Joan Baez’s and Judy
Collins’ and Rickie Lee Jones’ and
Joni Mitchell’s. But where are the
guys? Where's the new Dylan? The |
new Pete Seeger? This stuff has got |
to be out there because people love |
it. I think America is ready to turn ‘
back to real music again. They’re |
getting tired of this pre-fabricated,
formulated radio shit.”

Rita D’Albert: West Coast A&R/ |
EMI Records
An overview: f
“I"dlike to see a little more origi- |
nality and truthfulness with bands |
on the local scene. I like Human |
Drama a lot because they 're honest. |
I also like Climate of Crisis. I dis- |
like it when bands have to pay to |
play. I usually avoid going to those
shows because of that policy.”
Tape Policy: {
“We do accept unsolicited tapes |
at the label, but I want the bands to |
call me first. Right now we’re look- |
ing for great rock or alternative
music. This last weekend I listened

to 11 tapes and it seemed as if the
|

HOUSE OF JORDS

’9 o

Gregg Giuffria’s House of Lords debut on the newly formed Simmons

I

label through RCA. How many hats can Gene Simmons wear anyway? |
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_A&R REPORT (Cont'd)

A couple of issues ago (MC #21), we suggested that groups send along
a form letter with their tapes so that A&R people will be able to
comment on their material. Synthicide Records read our commentary
and came up with one of their own. Way ‘ta go, guys.

Dear Artist/Producer,

As we receive hundreds and hundreds of demo
tapes, it is not always possible to respond per-
sonally. Hence this form letter.

We do feel that although we have to send you this
“rejection” letter that you do not necessarily
have to feel rejected. There are numerous reasons
why we have to pass on your project at this time,
sometimes unrelated to your potential. Hopefully,
the checked categories below will give you some
indication as to what we thought of your submis-

" Demo CRITIQUE..

Unsigned Talent

ﬁro;;! Analysis |

Although DV8'’s press package is |

highly professional (it’seven color-
coordinated), very few A&R people
will listen to a seven-song demo.
Their musicianship and material are
top-notch, and so is the production.
The songs themselves are hard-

edgedrock & roll with lotsa person- |

ality. However, all of their efforts

will go for naught unless they trim |

their demo down to a mere three or
four tunes. This is a strong presen-
tation well worth listening to. And
just in case you think I'm kidding,
check out these credentials: DV8
has already opened for the likes of
BTO, Cheap Trick, Fishbone, Ian
Hunter, and Ronnie Montrose.

sion. Please
material in the future.

_ Material is weak.
_ Poor performance.
_ Vocals need work.
_ Maybe!

_ Sorry,
_ Good stuff,

last five or six of those tapes all had
that Seventies Toto sound. It just
showed what great players they were
but there wasn’t any honesty or
originality there. I really look for
emotion. If I see a group I like, I
bring them to Bruce Dickinson (head
of A&R) who'’s out in L.A. 40%-
50% of the time. He has the power
to sign. I'm more like the eyes and
ears of the scene.”

l GRAPEVINE:

Under the heading of “we told
you so0” comes word (straight from
the horse’s mouth) that L.A.’s Kill
For Thrills has signed with MCA
Records. Word is that Al Teller
signed the group to a two-record
deal at approximately $200,000 per
LP. The band is due to beginrecord-
ing at Ocean Way Studios in De-
cember with Ric Browde produc-
ing. And don’t be surprised if the
guys change their name to Cham-
ber of Thrills in January.

Could Desi Benjamin be headed
to Virgin Records as their street

A&R guy?

feel free to re-submit any new

Material inappropriate for dance label.

Send us additional material and info.
_ Production quality is too poor.

_ Keyboard sounds are dated.

_ Guitar is inappropriate.

we don’t sign acts from Oklahoma.

but we have to pass.

_ Let’s put it this way—don’t give up your day job!!

Sincerely,
Synthicide Records

Artists and Repertoire Department

Will Bobby Colomby be mak-
ing an A&R comeback at CBS’
L.A. headquarters?

John Waite and Jonathan Cain
are putting together a new band that
already includes Neal Schon and
Ricky Phillips. They have yet to
add a drummer.

Arista Records group Persuad-
ers have officially changed their
name to Babylon. Expect their LP
debut early next year.

L.A.’s Thrust currently record-
ing a new demo tape at Sound City
Studios.

Detroit Madman Ted Nugent is
getting back together with original
Nugent vocalist/guitarist Derek St.
Holmes. The duo is currently writ-
ing new material together and will
be working for a new label deal.

OnN THE MOVE:

Producer Harold Shedd has re-
placed Steve Popovich as A&R
head for Mercury/Polygram in
Nashville. Shedd will report directly
to Polygram President and CEO
Dick Asher. @
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Contact: DVS

(818) - 760- 7841
Purpose of Submission: Seeking
label deal.
DOPPD®EO®ODOLO®

Additionally, they were selected as
Soundcheck International Rock
Music competition.

Taking the “less is more” approach,
Washington’s Ruff Toiz offer a
deliberately short two-song demo.
Unfortunately, because of its brev-

get enthused about. Normally, a

M three or four song demo is perfect.
"‘ I can say that what [ heard, I really
liked. This stuff is rock—one step
beyond Poison. Not the glam, but

real nice backing vocals, too. And

Ruff Toiz

that’s refreshing in itself. Inciden-
Contact: Toiz Dept. tally, guys, you might wanna put
P.O. Box 2071 your press clippings into a folder of

Auburn, Wash. 98071
Purpose of submission: Seeking
label deal

ORPROROR ROROROROK ]

some kind so they don’t fall allover

8X10 glossy?

Johnny Outrageous’ four-song
demo tape epitomizes the pop-rock
genré. Although the songs follow a
definite Top 40 formula (verse,
chorus, verse, chorus), they are in-
triguing and well crafted. Of par-
ticular interest is Johnny O’s re-
make of The Crystals’ “And Then
He Kissed Me” sung by a male
artist without lyric changes. This
could make for a very controversial
single. All songsare performed with

a powerful vocal intensity, but the
material lacks depth. The produc-
tion is as professional as can be,
with ripping guitars, solid drums,
and booming bass—all layered to
enhance the songs, and not conflict
with them. A real good effort.

Johnny Ovutrageous
Contact: Randal Cohen
(213) 552-2233
Purpose of Submission: Seeking
label deal.
DOPDPOOOB®O®

To submit producrt for analysis, send your packages (including photo & contact #)
to: Music Connection Demo Critique, 6640 Sunset Blvd. Suite 201, Hollywood,

CA 90028. All packages become the property of Music Connection magazine.
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oneofthe six finalistsinthe Yamaha |

ity, there just isn’t enough music to |

the music. They even feature some |

the place. And how about a nice |
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THEY WROTE THE SONGS:The
National Academy of Songwriters
(NAS) and Video Hits One will pres-
ent the fourth annual Salute To The
American Songwriter, Saturday, De-
cember 3rd at the Wiltern Theatre.
Scheduled to perform are Carole
King, Kenny Loggins, Brian Wilson,
Willie Dixon, Brenda Russell, Mac
Davis, Janis lan,J.D.Souther, Jimmy
Webb, and many more. Tickets can
be purchased through the Wiltern
box office or Ticketmaster. All pro-
ceeds from the event will benefit
NAS, a non-profit organization. For
more info, call (213) 463-7178.

BARRY, BARRY GOOD: Based on
15 years of Radio & Records re-
search, Barry Manilowis the #1 adult
contemporary artist of all time.
Manilow’s string of AC hits began in
1975 with “Mandy,” and has contin-
ued right up through last year's
“Brooklyn Blues.” According to R&R,
his 28 Top Fifteen hits and his 20
Top Five hits topped all other art-
ists—while his eleven chart-toppers
were eclipsed only by Lionel Ric-
hie's even dozen. Manilow is now
working on his 20th album—a return
to pop territory after two jazz-fla-
vored LPs—and has justbegun the
European leg of his “Big Fun” tour.

IVAN TO TELL YOU: PolyGram recording sensation
Ivan Neville coaxed blues rocker Bonnie Raitt to
the stage during his recent Hollywood show at
the Roxy. Raitt reprised her guest vocal

on “Falling Out Of Love,” from Nev-
ille’s new LP,1f My Ancestors Could

See Me Now. Neville is also
tearin’ it up as a member of
the studio (and, probably,
touring) band on the
Keith Richards’ solo
project.

» .

JET SET: MCA recording bang Jetboy recently performed a show at the Country Club in Reseda
to celebrate the release of their latest album Feel The Shake. Shown schmoozing at a pre-show
party hosted by BMI and MCA are (from left) MCA president Al Teller; Jetboy’s Ron Tostenson,
Fernie Rod, Sam Yaffa, and Mickey Finn; BMI’s Frances Preston; Jetboy’s Billy Rowe; Gold

Spaceship Management’s Danny Goldberg; and, BMI's Rick Riccobono.

SURFIN’ DUNHILL: Dunhill Cop-
pact Classics of Northridge, Califor-
nia, which specializes in unearthing
classic music on CD and vinyl, is set
to release Surf Legends (and Ru-
mors)—Rockin’ Instrumentals, 196’ -
64, a compilation of 26 surf instru-
mentals from such groups as the
Chantays, the Rumblers, the Rev-
els, and the Surftones. The package
was compiled, produced, and engi-
neered by ace archivist Steve
Hoffman, who digitally mixed and
mastered the cuts from first geneda-
tion twin-track and three-track mas-
ters. The set will feature new digital
mixes of such surf standbys as the
Chantays' “Pipeline” and the
Rumblers’ “Boss.”

IF YOU GOTTA MAKE A YULE OF
SOMEBODY: There are only a few
choice celebrity spots still open for
the 57th annual Hollywood Christ-
mas Parade, to be held Sunday,
November 27th. Executive Producer
Johnny Grant seeks to encourage
personalities from the music busi-
ness to participate in the fun and
festivities. Past parades have fea-
tured artists such as Stevie Wonder,
Aretha Franklin, Jose Feliciano,
Debbie Boone, Ben Vereen, Johnny
Mathis, and Mike"Mr. Warmth” Love.
The event draws one of the largest
parade viewing audiences in the
world—second only to the
Rose Parade. If
you think you'd
look good
strap-ped to
a snowman
or riding a
reindeer,
call ce-
lebrity
coordi-
nator
Rita
Tateel
at

(213)
460-
5890

or
651-
3300.
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ZOUK ALERT:Kassav’, the preem-
inent zoukband, makesits L.A. debut
Sunday, November 20th, at the
Hollywood Palladium. Zouk is the
tropical mongrel that originated in
the French Antilles via the high-tech
recording studios of Paris. Kassav's
blend of homegrown Afro-rhythms,
state-of-the-art electronics, and pan-
tropical bounce has packed stadi-
ums in the Caribbean, Africa, and
Europe. Miles Davis, who showed
up at their Ritz show in New York
earlier this year, is reportedly inter-
ested in doing a project with the
French Caribbean group. Look for
Kassav's first U.S. LP, Vini Pou (Co-
lumbia) in the stores soon. Local he-
roes the Bonedaddys will open the
Palladium show, so get your tixs
early for what shapes up to be one of
the concert events of the year—and
prepare to zouker, which is the Cre-
ole verb for “party.” —TC
1SAY, ARE YOU EXPERIENCED?
Rykodisc USA announces the re-
lease of Radio One, a collection of
live, in-studio BBC radio recordings
by the Jimi Hendrix Experience.
These never-before-released per-
formances are compiled from five
sessions the grouprecordedin 1967,
and feature scorching versions of
Hendrix classics and some ultrarare
covers. Look for“Purple Haze," “Hey
Joe,” and “Stone Free" alongside
Presley's “Hound Dog," the Chicago
blues classic “Hoochie Koochie
Man,"andthe Beatles' “Day Tripper.”
Radio One is being released on
Rykodisc CD, analogue LP, and
cassette, and was produced by Alan
Douglas. Douglas is also readying
Hendrix' last performance, Isle of
Wight, for Rykodisc release.

U SEND ME: Los Angeles band
Sending Unit will be performing at
MIDI Fair '88, November 12th and
13th at the new Valley MIDI City
location at 18725 Ventura Bivd. in
Tarzana. This will be the band's first
showin four months, and they'll debut
their new keyboardist, Bob Watts
(formerly of Bruce Joyner & the
Plantation). Look for a rumored
appearance by the U-nettes, too!




SATURDAY NIGHT FEVER: MCA recording artist Elton John
(looking quite scholarly these days) gave fans a special treat at
his recent Madison Square Garden concert in New York. Jon
Bon Jovi and Richie Sambora of the supergroup Bon Jovi
joined John for a rockin’ version of Elton’s “Saturday Night's
Alright For Fightin’.” John is a member of the British PRS, and
his music is licensed through ASCAP In the U.S., so it was
entirely appropriate that the flamboyant showman would be
joined backstage by (from left) ASCAP public relations man-
ager Ken Sunshine, and ASCAP members Sambora and Bon

YOU'LL SEE THEM HANGING THERE: The famous collection
of Dezo Hoffman Beatles photographs on display at the Silver
K Fine Art gallery in Brentwood has been drawing great
crowds—and has been extended thru Dec. 31st. All prints on
display are also for sale in beautifully framed limited editions.
Shown here is Hoffman’s photo of the fab four during a 1963
recording session.
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JULIE,JULIE, JULIE, DO YOU LOVE THEM? Virgin Records’re-
cording artist Julia Fordham had reason to smile following her
recent Roxy performance. She’s just wrapped up a successful
six-city North American tour, the video of her single “Happy
Ever After,” from her new self-titled album hit heavy rotationon
VH-1, and she did a guest spot on Late Night with David Letter-
man. Pictured here flanking Fordham are (from left) Virgin
senior VP of marketing & promotion Phil Quartararo, and Virgin

co-managing directors Jordan Harris and Jeff Ayeroff.

TOWER TREASURES: Capitol Rec-
ords has initiated a major compact
disc release schedule of classic,
vintage, and previously unreleased
material from the massive subterra-
nean vaults that run beneath the
label's Vine St. headquarters. The
CDs will be released with their origi-
nal album cover artwork and liner
notes, and will contain all songs that
appeared on the original record.
Plans call for never-before-issued
material by such artists as Judy Gar-
land, Stan Kenton, and Peggy Lee,
as well as special compilations in
such categories as big band, jazz,
pop/jazz vocals, and country. AllCDs
will carry budget or mid-line prices.
Among the goodies on tap are: The
Best Of The Beach Boys, The Best
of Lou Rawlis, The Best of Nancy
Wilson, Quicksilver Messenger
Service's Happy Trails, Steve Miller
Live, and Frank Sinatra's Where Are
You?

NO! NO! NO! READ MY LIPS: The
Balancing Act is not a folk band.
Don't eventhinkof using the dreaded
“F"word around them (they do geta
mite testy). Led Zepelin used acous-
tic guitar on “Stairway To Heaven”
and people didn't consider them a
folk band. Oingo Boingo sing songs
that might be considered “quirky”
and “arty” but no one thinks of them
as a folk band either so what's all this
nonsense about the Balancing Act?
They got their start playing rock and
rollmusic using acousticinstruments
and with this record have gone on to
prove that it's HOW you play some-
thing, not WHAT you play it on. As
evidence of this, guitarist Willie Aron
spentmost of the Roxy show playing
agressive electric guitar and drum-
mer Robert Blackmon now plays with
such a killer backbeat that he could
probably get a gig with the Rev. Al
Green if he wanted to. This show at
the Roxy featured most of the songs
from “Curtains” (their new [RS al-
bum} mixed in with “hits” from their
previous records. “Generator” and
“She Doesn't Work Here Anymore”
are my picks from the new LP. They
closed the evening with producer/

ex-Gang of Four member Andy Gill
thrashing away on his guitar whilst
Kyle Johnson and Victoria Williams
(who along with Milo Binder had
opened for the Balancing Act)
sweetly sang backup. Needless to
say, a good time was had by all. B
—Di

= 1

" MUSIC CONNECTION |
Ten Years Ago...

Tidbits from the tattered
past of “Local Notes”

COLD, COLD HEART: The wire
servicesreportedthatJerry Lee Lewis’
heart stopped plum cold fast month.
Immediately rushed to the hospital,
JL was treated and released faster
than you can say “‘Great Balls of Fire!”
FOWLEY PLAY: Producer Kim
Fowley, who reportedly walked out
on Helen Reddy during a recent re-
cording session after refusing to re-

do a couple of tracks, has been aptly
tagged as one of the six most eccen-
tric personalities of the year by the
World Eccentrics Association. Sex
Pistol Johnny Rotten, who is appar-
ently a kindred spirit, has the distinc- |
tion of also being bestowed with the |
dubious honor. "
CH-CH-CH-CH-CHANGES: Former
paramours Angela and David Bowie
are stillembroited in a heated custody
battle over little Zowie Bowie. On a
similar matrimonial front, it has been
rumored that Rick Nelson is back |
living with wife Kris.

BORN TO ACT: Bruce Springsteen
denies any knowledge of being cast

in the upcoming film Street Messiah.
Butif he turns up onthe silver screen,
remember—you read it here first.
DISCO DECISIONS: KIIS-FM has
made the switch to a disco format,
which seems to be the new wave in
radio formatting. ABC's radio division

is even thinking of changing a couple

of their FM stations to the new “disco®
approach.
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THE SKY'S THE L

By Tom Kidd

his is what lead Ratt-man Stephen
Pearcy told me halfway through our
interview: “We leave our personal lives
away from the press and we give you exactly
what we want to give you. And that’s the
music.”

If you’re looking for deep philosophy, put
U2’s latest back on the turntable. “Ratt 'n’
Roll” is get-down, roll-out-the-kegger party
music. Mindless? Maybe. Escapist? Sure. But
there’s definitely a market for it, and it takes a
sharp operator to recognize an opportunity.
Stephen Pearcy is one such operator. “Some-
body once wrote something about us and
calied us ‘safe sleaze.” That pretty much sums
usup,” says the singer. “One thing about Ratt
music—you can take us home to Mom, but
we're really not a milk and cookies kind of
band. We’re nice and nasty.

"We've been labeled everything from heavy
metal to fashion rock to who knows what,” he
continues. “l just consider Ratt a rock & roll
band. Nowadays, people are starting to un-
derstand what we’re really all about. Afterthe
Out of the Cellar record, which was just a
huge record, people started lumping us with
Aerosmith and saying we were heavy metal,
but we're a rock & roll band that plays Ratt &
Roll music.”

Ratt first burst on the scene with their 1981
self-titled EP, released originally onthe band’s
own Time Coast label and distributed by
Enigma. Greener pastures beckoned, and Ratt
signed the product over to Atlantlc, their
current label. “It did go gold last year,” says
Pearcy, “Not bad for a record that cost three
thousand dollars to record. It was done in
three days. The record means a lot to us. |
mean, we're definitely a hungry band and we
always will be, but we were especially hun-
gry then. We couldn’t eat, we couldn’t re-
hearse, we were hungry just to play.”

This record marked not only Ratt’s debut,
but also the beginning of several business
alliances that have stayed with the group
throughout their career. “Our personal man-
ager is Marshall Berle, who is Milton Berle’s
nephew,” Pearcy explains. “Marshall helped
us out when nobody wanted to sign us be-
cause we were too obnoxious. We were too
sleazy, and we were too nasty. He came up

with the suggestion of putting our own record
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Out Of
The Cellar
1984

out.” He also came up with the suggestion of
asking his Uncle Miltie to appear in the first
two Ratt videos, a move which certainly
didn’t hurt the fledgling band’s chances of
gaining exposure on MTV’s tight playlist.

This also marked the debut of producer
Beau Hill’s involvement with the project.
While receiving sole production credit on all
of the band’s first four records, on the new
Reach for the Sky LP he shares honors with
Mike Stone. “We used Mike Stone for original
production and Beau Hill did the rest,” ex-
plains Pearcy. This was in answer to the
group’s desire to expand their musical hori-
zons. “We wanted to get a littte outside on the
previous record, Dancing Undercover,”
Pearcy relates. “Ithink we accomplished that.
The record did a good number. It wasn’t
burning up the charts, but it was definitely
one of my favorite records. We tried some-
thing different with that one and this year we
wanted to take it even further, so we brought
in Mike Stone because he had more of a
rough production edge. Stone did great with
the music part of it, but when it came time to
dothe vocals...myvoice is unique and I really
couldn’t click with Stone to get my sound out
of him so we brought Beau Hill back to finish
the production.” And is Pearcy happy with
the results? “We got the best of both worlds,”
he answers. “It worked.”

One might conclude that (since Pearcy
seems so happy with the vocal production on
the new LP) Hill is into stay. To be truthful,, the
rotation of the two producers does indeed
give Reach for the Sky a somewhat cleaner

and more biting edge than its predecessors,
though it is still undeniably Ratt music. “It
could change your sound uniquely when you
keep changing producers,” Pearcy admits.
“The fact that our first record was so big with
Beau Hill is the reason we kept him. it’s great
to have a producer who can write songs and
play music and sing. We don’t have room for
egos with producers. We’re just aband trying
to make the best music year after year and
better ourselves. If a producer has a couple
tyrics or some music, as Beau Hill often does,
then great. More power to us. I'd rather keep
the same producer.”

Not only have the Ratt men kept the same
producer and manager through the years, but
the band’s line-up (lead vocalist Pearcy, gui-

Reach For The Sky 1988

tarists Robbin Crosby and Warren De Mar-
tini, bassist Juan Croucier, and drummer
Bobby Blotzer) has remained solvent since
they began recording. “When | started the
band in 1980,” the band leader remembers,
“| did have other mustcians that came and
went. Ratt just came out of my wanting to be
a part of the L.A. rock scene. | even played
bass a couple of times and sang because |
wanted the name out and | wanted to play. |
was heli-bent on it so people came and went.
Finally Robbin joined. He was playing shows
with us—sitting in because his band folded
on him. Thatwas when Jake E. Lee(Dio, Ozzy
Osbourne) was playing with me. | thought
that was great. With two guitars in the band,
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If You Have The Machine
We Got The Tape
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I didn’t need to play guitar anymore. | could
just be a front man. Eventually, Robbin offi-
cially came into the band. Then Warren’s
bandcametoL.A. and played ashow with us.
| mentioned to Warren that if Jake E. ever left
the band, he would be the first one to replace
him, and ithappened. Fromthere, Bobby (our
drummer) joined, and he brought our bassist
Juan. And Ratt was formed.”

We must digress. While all of Ratt’s success
has been in the City of the Angels, the group’s
three founding members (Pearcy, Crosby,
and De Martini) spenttheir formative years in
the more laid-back environs of San Diego.
The gateway to Tijuana was not, and still is
not, the best place for a hard rock band to call
home. Neither was Los Angeles at the time
the fledgling Ratt (then known as “Mickey
Rat”) moved north. The late Seventies, lest
anyone forget, was the heyday of new wave.
Skinny ties and short hair were in. Atthe time
of their move, “the new wave scene was full
blown.”

Ifthe public tastes of the time were not with
them, privately there must have been some
admiration for the bandleader’s stamina and
determination. “I had the pleasure of meeting
Eddie Van Halen in 1979. | used to come
back and forth to Los Angeles from San Diego
to see Van Halen play at the Starwood and
Whisky. We started trading equipment. The
minute | saw Van Halen, | said, ‘I’'m moving
up here. If this is the only band that’s this hot
around here, there’s got to be room for an-
other band.” When | moved up here, | was

32>
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Stevie Rachelle

ome people get no respect. In a little

over a year, Tuff has become the big-

gest drawing unsigned band on the
L.A. scene. By virtue of their undying promo-
tional blitz, they have been able to continu-
ally sell out the Troubadour, Gazzarri’s, and
the 1000-seat Country Club. Most times, the
shows are SRO within an hour after the doors
open. For their efforts, Tuff is paid hand-
somely. Suffice it to say that if Tuff decided to
play only three one-hour shows a month,
they’d gross more money than the average
middle-class American worker.

Apart from the money they earn (which
goes right back into the band for promotion),
Tuff has little else to show for their year of
toiling on the streets of L.A. They have yet to
secure a record deal and, even more frustrat-
ing, they just aren’t taken seriously by the
A&R people or the members of the working
press.

Michael Lean
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Talent?
-—=You Decide

By Kenny Kerner

Most critics seem to feel that because Tuff
goes a little heavy on the stage make-up and
outfits, that their music is automatically inva-
lid. But is that a fair assessment? Is it fair to
Jjudge a band by the way they look? Shouldn’t
their worth be determined by their ability to
play and perform and appeal to the masses?
What about Alice Cooper and Kiss and Poi-
son? They sell records. They sell out concerts.
They wear make-up and sharp, tasty stage
get-ups!

Toget at the heart of the problem, we spent
a few hours with Tuff leaders Michael Lean
(drummer) and Stevie Rachelle (lead vocals).
What follows is the edited text of that inter-
view.

MC: Give me a brief account of how Tuff got
together.

ML: Me, Todd Chase, and Jorge DeSaint got
together in Phoenix back in 1985. We played
there for about six months and then decided
that if we were going to get signed, we’d have
to move to Los Angeles.We arrived in L.A. in
November,1986, and six months later parted
ways with our lead singer. Stevie, our new
singer, joined us in July, 1987.

MC: How did you guys hook up with Stevie?
SR: | was living in Oshkosh, Wisconsin, and
some of my friends who were visiting Holly-
wood came back home with flyers and local
magazines. One of the flyers was a Tuff flyer
advertising for a new lead singer. | tried
calling Michael over and over but couldn’t
reach him. Finally, | just said “fuck it”, and |
packed three suitcases and flew out to Los An-
geles. Once 1 got to L.A., it only took me a
couple of days to find him.

MC: How long has Tuff been together in this
configuration?

SR: August 214t was our one-year anniver-
sary.

Mg': Would you consider Tuff to be the
ultimate street band?

SR: Absolutely. We’re always on the streets
meeting the 5irls, promoting, postering, and

partying.

Photos: Wiliam Hames

Jorge DeSaint

MC: Apart from the band. do any of you have
day jobs?

SR: No. Nobody works.

MC: How do you pay your rent or buy food?
ML: Well, we live in what we call the Tuff-
Muff Mansion. We've all lived together for
years. We haved a two bedroom apartment
and share all of our stuff. We don’t worry
about money. Somehow we always manage.
SR: Lots of times, girls will chip in and give us
money towards the rent or food.

MC: What do these girls expect in return for
their generosity?

SR: I just think they like us and want to take
care of us. They get to know us as people and
want to become our friends.

MC: What's happened to Tuff over the last
year that’s given you the inspiration to con-
tinue?

SR: We’ve been in a lot of national and
international magazines, we’re headlining

Todd Chase

MUSIC CONNECTION, NOVEMBER 14—NOVEMBER 27, 1988




every show we play, we’re the top-drawing
band in L.A., we draw well in Oakland, San
Diego, San Francisco, and Phoenix, and a lot
of labels are now looking at us. We even sold
outthe Country Club which everyone said we
couldn’t do.

MC: Why is it then that Tuff gets no respect?
SR: It’s jealousy.

ML: There are bands that have been around
twice as long as Tuff and haven't accom-
plished half as much as we have. Because
we’ve done it so quickly, people don’t want
to give us the credit we deserve. We don't
have 30 people helping us put up flyers. We
do it ourselves. We don’t have people giving
us money to promote. We raise it ourselves.
Everything is done by the four of us.

MC: You guys get a lot of money to play a
weekend show. What do you do with it?
How do you split it?

ML: Here’s the deal: | handle all of the money
and the business. What you have to remem-
ber is that if we get paid two thousand dollars
to play, chances are we spent twice that to
promote the shows.

MC: You mean you don’t even give each
bandmember a hundred bucks for food and
expenses?

ML: No. Not even. We do our laundry and
buy some groceries. We always bring new
things into our live shows and it all costs
money.

MC: Do you think there might be some kind
of an industry/press backlash because of
your image?

SR: | know that i'm the pretty boy and people
think 1I'm a weakling or a pussy. Just because
| have a pretty face people think ¥m not
masculine. They somehow put more impor-
tance on the way we look, rather than on
what we play.

ML: Also, we’re not a part of that whole
Melrose-Cathouse-Scream scene. We're
doing our own thing and nobody’s gonna tell
us any different.

MC: Has the band decided on a manager?
ML: Our manager is Howie Hubberman.
MC:1've known you guys for over a year now
and during that time you’ve gone through
three or four different managers. Why should
| believe that Howie’s the one?

ML: We chose Howie because he's real ag-
gressive—like we are. He’s got the street
scene wired and he’s a hustler. We wanted
someone who's gonna totally bust ass for us.
SR: He came to us with the same attitude we
wentto him with. If we decide to take outtwo
ads to promote a show, he’'ll tell usto take out
three!

ML: It's only been a month, and already he’s
done a lot for us.

MC: Such as?

ML: (pause) Well...he’s cleaned up some
things that we destroyed. He’s helping us out
alittle financially and he’s working on getting
us a deal.

MC: | would imagine that merchandising
and image will play a large part in your
signing.

ML: We know that. We're aware of the mar-
ket we're after. It's the teen idol market. We
wanna be on the cover of 16 Magazine. We
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wanna have the Number One video on MTV.
We know exactly what we’re after and we’re
gonna stay on that path.

MC: What is the L.A. club scene really like?
ML: It's a nightmare!

SR: It's fucked! Every week, bands from all
over the country come to L.A. The biggest
bands from Texas and Florida and New York-—
they all come out here. And once they get to
L.A., they’re nothing. This is the big time.
Now they’re gonna compete with the big
boys. This is themajor leagues of rock. We’ve
got the best bands with the best images and
the best equipment. And if you can’t top all
that, you may as well noteven come out here.
There are bands that come out here to L.A.
and they just die.

MC: You're not being specific. How is the

club scene a nightmare?

ML: Well, if you're planning to come to L.A.
and you don’t have a lot of money, forget it!
SR: It's possible that a band would have to
spend between $500-$2,000 for one show
just to go on at 8:30 because of the pay-to-
play situation.

MC: Did Tuff ever pre-sell tickets?

ML: No. We came out here and had some
shows set up for us. This was before Stevie
joined the band and before the pay-to-play
thing really kicked in. By the time the pre-sell
thing got going, we already had an estab-
lished following, so it didn’t concern us. We
refused to play the Country Club for a year and
a half because we didn’t want to pre-sell
tickets.

SR: We sold out every club in Hollywood for

Grantad provisional approval by the Caitforria Department of Education.
Approved by the U.K.. Austradian and Austrian Departments of Educabon.
Govemment licensed in all othr countries. (whare applicable)

— Microphones, EMT — Effects. NEVE — Audio Consoles

Pioudly associated with: HYBRID ARTIS — Digital work Stations, AKG

London
16 Chll ingworth Rd

Los Angeles Sydney

U Roberts

N7 8 QJ Sydney NSW 2010
Tel 02-2113711

90034 ndo
Te 213.559 0973 Tel 01 609 2653

LONDON—SYDNEY—MUNICH—VIENNA—FRANKFURT—BERLIN

% IN AUDIO EDUCATION OUR GRADU-

ATES WORK IN MOST OF THE PROFES-
~ SIONAL STUDIOS AND BROADCASTING
STATIONS

15 schools worldwide, major schools in:

68-72 Wentworth Ave  Weissenburger Str 19 Mayerholgasse 6
9 tA

~ IF YOU ARE SERIOUS
ABOUT A CAREER IN
THE AUDIO & BROADCAST

INDUSTRY, CONTACT THE
* LEADING SCHOOL.
WE TEACH YOU IN OUR OWN
MULTITRACK STUDIOS.

WITH OVER 10 YEARS EXPERIENCE

Munich Vienna

Munich 80
Tel 089-48 7145

Vienna A-1040
Tel 222-652718

19




411 months and the Country Club wouldn’t
take us in because we never played there
before. Then, they called and said we could
play the 8:30 time slot. We said, “fuck you.
You'll be calling us back one day.”

ML: They eventually called back and we got
what we wanted. You've got to understand
that when it comes to this band, I’'m a hard-
ass. You have to get as much as you can for
yourself.

SR: It's not like we have a bad attitude or
anything. It just comes from getting slapped
in the face over and over and over again for a
year. After a while, you just go ahead and do
things your own way.

MC: Are you envious of other bands that
entered the club scene long after you, but
have already been signed?

SR: Not at all. During my 14 months in L.A.,
| see bands getting signed all the time. They
get signed, record their album, talk a lot of
shit, and then six months later, they’re back
on the club scene playing the second slot in
front of two hundred people. We've got a
plan.

MC: What comments did the A&R people
make about your tape or your live shows?
ML: We've spoken to a few of them and the
story is always the same. it's like...”so, you
sold out the Country Club. Well, let’s see you
doitagain.” Then, when you do it again, they
wanna see you do it a third time. We had this
one major label A&R guy come down to our
rehearsals a couple of times. After watching
us over and over, we finally asked him for
some input. He told us that we should be
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more like Whitesnake. He said that with our
image, if we were more like Whitesnake,
we’d make it big. He wanted us to be some-
thing we weren’t. He missed it totally. We
said "up yours.”

MC: So you feel that the A&R people aren’t
taking you seriously either?

ML: Pretty much. They don’t giveus achance.
SR: Personally, | don’t think the A&R people
are any more educated than you or Michael.

William Hames

It'salmost as if an A&R guy gets a pamphlet of
excuses to give the bands...there are no har-
monies, the singer doesn’t move enough, the
songs need work...they all say the same things
no matter what groups they see.
MC:Now that Tuff is in a position to headline
every show, what criteria do you use in
selecting your opening acts?
SR: We only pick the bands that promote and
work hard. We pick groups that are like us—
the ones that are on the streets promoting.
MC: All through this interview, you've given
me the impression that you're out promoting
Tuff 24 hours a day. What about all of the
girls that follow you everywhere? You must
have some kind of social life.
SR: We do promote Tuff 24 hours a day. I like
girls, but there’s a lot of band work to do. The
truth is that we have no social life. We always
get accused of being slimes and of fucking
girls day and night. | meet the girls with the
BMW’s and I meet the tenth graders who have
to be in by nine o’ clock. | fool around with
both of them. But that's it. The more popular
the band gets, the more rumors there are.
MC:Whatadvice do you have for new bands
in town?
ML:Youreally haveto work hard and not take
no” for an answer. Don’t come herethinking
you'll play a few gigs and get signed in a
couple of months. Be prepared to bust your
ass and be poor.
SR: The new bands have to realize that once
they get here, they’re nothing at all. You gotta
comeouttoL.A. and suffer and be dedicated,
motivated, and Number One rated! B
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Each year, hundreds of aspiring musicians descend upon the streets of Hollywood seeking fame and fortune. Sadly, most of
them end up with only broken dreams. There are the lucky ones, though (as shown by the four groups featured here) that have
recently been signed to major labels. The success of Geffen Records (Aerosmith, Guns N’ Roses, and Whitesnake) may be an
indication as to why that label has won most of the bidding this year. They’ve signed three out of four of our featured bands.
The following stories describe both the circumstances and the efforts that went into each of the four record contract signings.
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Leslie Campbell

Liccle

Caesar

Geffen Records
Signed by: Mio Vukovic

By Lemme Loud

When | stepped into Little Caesar’s re-
hearsal space (feeling as if | should've come
attired in a body bag), | somehow knew | was
in for an interesting tale. Settling myself in
amidst a small mountain of pornography, |
experienced one of the most fascinating rock
& roll success stories ever. The Little Caesar
story is almost like a rock & roll fairytale—
only this time, the characters ride in on Har-
leys and are adorned with tattoos.

Little Caesar consists of Ron Young on lead
vocals, guitarists Apache (no last name) and
Loren Molnaire, Tom Morris on drums, and
bassist Fidel Paniagua. The band formed in
September, 1987, and one year later they
found themselves in the midst of a bidding
war with many of L.A.’s finest record labels.
The band chose Geffen. Young proceeds to
tell me what it’s like being in the unusual
position of having to choose from a slew of
record companies. “The bidding war was
blown up slightly in the press. We had put
together a game plan. We sat down and
figured out what we needed to do to make a
record. We made out what we thought would
be a sufficient budget to do all the things that
are necessary, and when the labels started
calling, we told them what we wanted. Un-
fortunately, they all accepted our demands,”
Young says with honest humor.

“That put us in a really bad position. When
you're struggling and wish for a record deal,
then all of a sudden you have to choose
between labels—you’re just not ready for
that. It got to be such a stressful situation for
us. We had developed real strong relation-
ships with alf the A&R people we were work-
ing with, but we finally had to disassociate
ourselves from the personal relationships,”
Young states,

Paniagua elaborates more on the label
situation: “You look at what their marketingis
like, their rapport with radio stations and the
success of the other acts on their roster. It
didn’t turn out to be a matter of how much
money Geffen paid us; they showed a real
feel and understanding of our music. The
timing seemed right.”

Another interesting fact about Little Caesar
is that they only played clubs outside of Los
Angeles as soon as they discovered there was
a label buzz. But why leave during the most
important time of your career? Young dis-
cusses this philosophy: “We started to play

shows in October, 1987, and by the second
show, A&R people were coming to see us. It
was like being under a microscope. The in-
dustry has a habit of showing interest way
before most groups are ready; they don't give
the bands enough time to develop their ca-
reers. When that started to happen to us, we
decided to go out of town for a couple of
months. It was the smartest thing we ever did.
We went out and played to totally unbiased
audiences who had never seen us before, and
it made our performances ten times better.”

Little Caesar calls themselves a sweating,
middle-class, hard-working rock & roll band.
Youngdiscusses how they came to terms with
their image: “This is a band that is not going
to make it on their looks! Bands seem to have
lost touch with what everyday people feel.
They seem to have put too much emphasis on
how much excess they can take. it's refresh-
ing to see bands like Metallica and Guns N/
Roses wear jeans and let their music do the
talking.”

The group is currently busy writing mate-
rial and shopping producers. They hope to
have their product on the shelves in the late
spring/early summer of 1989. | asked if they
still have day jobs, or ifthey have now joined
the ranks of the professional musician. “We
are now blessed with the fact that our job is
making music. That is a musician’s dream,”
Young smiles. “it still hasn’t sunk in com-
pletely. We received advance money to live
on. An advance consists of money for the
band to quit their day jobs and start making
music on a professional level. We're all still
getting used to it. It’s like a culture shock not
having to work for a living.”

Young openly offered advice to other strug-
gling musicians: “Our biggest advice to any
band is do what you want and do it naturally.
If you're good, success will come. It was the
easiest thing in the world for us to get signed.
We never made one phone call to an A&R
person. They heard of us by word of mouth
and called us.”

Young adds, “Go out of town. If you have
to pay to play the clubs in Los Angeles, you
may as well take that money, go out of town,
and play for real rock & roll fans—people
who haven'tbeen saturated by the L.A. scene.
We started this band with the attitude of
having fun—and look what we ended up
with.” B
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Atlantic Records
Signed by: Richard Steinberg

By Lisa Polly

Dear Mr. President lead vocalist Julian
Raymond and bassist C.J. de Villar are well-
versed in speaking about this business of
music. The pair were part of the ill-fated Bang
Bang project that surfaced amidst a whirl-
wind of media hype in 1985. Bang Bang
seemed to be a group that was concocted by
an over-zealous A&R man at CBS/Epic rec-
ords, who had aspirations of them becoming
the newest fashion statement and over-all
trend. The dream quickly faded to a night-
mare, and Raymond is still feeling the reper-
cussions. “Bang Bang was fun up to a certain
degree, and then things turned really bad,”
Raymond says of his former group. “The
record company just took hold of us and
turned us into something we weren’t. Epic
turned us into a pop band, when inside we
were more intricate and deeper than that.
They [Epic] were working against us to such
adegreethatiteventually wasnt the band we
wanted to be anymore. The label became
pretty disturbed with us and we hated them.
Finally, we wouldn’t play new material for
them. We didn’t promote, and the whole deal
just fell through.”

Raymond adds, “I'm not ashamed about
anything that went on with Bang Bang, but
I’'m more excited about what’s going on now
with Dear Mr. President. I'd rather move on
than dwell in the past. Bang Bang was the
worst experience ever. It's that nasty.”

The Bang Bang trials and tribulations have
made Dear Mr. President seem like a piece of
cake to Raymond, who is the songwriter and
unofficial leader of the group. The present
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JOAR MR DRESTDENT

group was pieced together by Raymond and
de Villar, and includes guitarist Joey Hunting,
keyboardist Eddie Sedano, and drummer Chris
George. Raymond comments on the ease
with which they got signed to Atlantic Rec-
ords. “C.). and myself took time out and put
the right people together; people | was very
comfortable with and who I've known for
many years. We then played a couple shows
around town to work the band in. We show-
cased for Atlantic and got a deal on the spot—
right there in the rehearsal room. It was that
simple.”

Dear Mr. President’s debut album is pro-
duced by Mick Jones from the group For-
eigner. Jones is an unusual choice for a pro-
ducer, as the group’s contemporary sound is
very different from Jones’ personal background
as a hard rock artist. Raymond explains the
decision: “The reason we felt comfortable
with Mick is he’s both a producer and an
artist. Some producers just dictate and domi-
nate. It seems like they want it to be their
personal record album. Mick could under-
stand things from the artist’s standpoint, and
he gave us our space. At the same time, he
gave us plenty of constructive criticism, and
let us know what his true feelings were. He's
really open-minded, and that’s what made it
workable.”

“I would sure like to use Mick again as a
producer, but he’s very expensive, so if this
record doesn’t do well, | doubt that we’ll be
able to. He's just a well-rounded person. He
knows about it from all levels,” Raymond
adds.

S

Raymond proved to be an excellent song-
writer and lyricist. The album starts off with
the gripping "Daddy Have You Ever Been
Arrested?” and turns into a diverse barrage of
personal stories which are complimented by
Julian’s distinct vocals. { asked Raymond about
the hidden statements that seem to be present
in each song. “I think there’s a lot of different
ways to take some of the lyrics. | don't think
there’s anything in those songs that your
average person doesn’t deal with every day.
I think it’s pretty common subject matter. |
live a pretty normal, ordinary life,” Raymond
comments.

The band’s game plan is to gain some solid
ground by winning over the college radio
market first. They will try to form a base and
make an impression through album-oriented
radio play, which they will support with a
tour throughout November and December.
Raymond shuns the Los Angeles nightclub
scene, perhaps due to the overkill he encoun-
tered with that same scene while in Bang
Bang. When asked what kind of advice he
could give bands based on his prior experi-
ences, the answer seems simple enough. “The
best thing anyone can do is try to be them-
selves,” Raymond advises. | dont think get-
ting a deal has anything to do with whether
you're good or bad. Really, it's fate, to a
degree. | was lucky to get a deal, and | dont
wantto make it on any other image-type level
other than my music and my songs. Make
yourselves believable. Try to take the time
and write decent songs. That’s what will win
over the people.” B

® °
mlrror-lmqge
CASSETTE COPIES
"As clear and brilliant as the master...”

20%
OFF
AUDIO

Real time top
g ality cassette

uplication from

your master.

25% FREE*
OFF VHS/PCM-1
VIDEO DIGITAL
VHS duplication Running master
from your VHS or library service.
BETA master. Call for more
{New servicel) Information

("With this ad. Above specials thru Nov. 30, 1988)
7315 Sunset Bivd., Hollywood
(213) 876-1666

FREE PARKING

23




Geffen Records
Signed by: Mio Vukovic

By Lemme Loud
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Janiss Garza

(818) 241-9090

Junkyard is a group that brings a sense of
humbleness to the underground street scene.
The band seems to be a by-product of its
influences, avoiding the image-conscious
bunch you see wandering aimlessly about the
Sunset Strip. Speaking with lead singer David
Roach and guitarist Brian Baker, | discovered
Junkyard’s concept of simply being yourself
and achieving what you want.

Junkyard’s manager, Dayle Gloria, is a
major part of their success in the under-
ground street scene. Dayle runs the Scream
club, and it was there the band was first seen
by Geffen. Roach explains, "Dayle was han-
dling us about a month or two before Geffen
pursued us. She (Dayle) sped things up in the
sense that she knew a lot of the record com-
pany people from dealing with them at the
Scream. She made it easier for us to get our
foot in the door.”

"We had a really bad $200 demo that we
gaveto afew people. Geffen was one of them
and they liked it a lot,” Roach says of the
band’s signing. "Geffen gave us a demo deal.
They found a producer for us and we re-
corded six songs. They liked it and signed us.”

Junkyard also features guitarist Chris Gates,
bassist Clay Anthony, and drummer Pat
Michael. It was obvious during our conversa-
tion that Junkyard has always had a fierce
sense of loyalty toward Geffen. Roach says,
"Before it was even feasible to think about
getting signed, we wanted to be on Geffen.
They were the first to want us and the most
aggressive. That was fine with us; we weren't
looking for a bidding war. Geffen takes
chances, and they support you more than a
lot of companies.”

“I remember being really impressed with
Geffen films,” adds Baker. “They struck me as
being a young company that was pretty open-
minded with artist contro!. So far | don‘t think
there’s been anything we’ve wanted to do
that they haven't said "okay’ on.”

Junkyard is inked to a three-album deal.
They are presently recording at both Conway
and Cherokee Stupios, with Tom Werman
producing. The band plans to be in the re-
cording studio until mid-December, and hope
to have their first album released in early
spring. | asked thém what it’s like working
with Werman. “He’s really laid back,” Baker
says. ”l guess you figure if you have 13
platinum records and six gold, something’s

gotto beright. Tom also fits in with the label’s
attitude. He doesn’t try to make any drastic
changes; he just wants to bring out our best
instead of making us something we’re not.”

"We didn't really choose Tom Werman,”
adds Roach. “Werman had asked Tom Zutaut
(Geffen A&R) for some tapes, and he just liked
ours. He wanted to work with us. Geffen had
been trying to get Tom Werman in to do a
project for them for six to eight years, so they
were real gung ho about getting him to do
this.”

The group is surviving on a publishing
advance from Virgin, while the advance
money they recieved from Geffen goes to-
ward the recording and production of the
album. Money, and living to excess, are not
thatimportanttothisband. Roach comments,
“We mostly play the underground places in
Hollywood—Raji’s, the Anticlub, Lingerie,
the Coconut Teaszer. Trying to make money
is contradictory to trying to make it as a band.
There’s not that much money to be made in
these clubs. The focus shouldn’t be to try to
make money, it should be on trying to play in
places you like and places where people who
want to see you will be at. We're an excep-
tion. We're in the middle of the underground
scene and the Strip’s rock scene. The music
we play leans more toward the Strip, whereas
our attitude lies more toward the under-
ground.”

Junkyard has a blues rock sound which
carries over to their street image and look.
Their advice to other musicians touches on
keeping a good attitude and a level head.
Baker comments, “In my personal experi-
ence, every band that gears their line-up and
sound for the purpose of major label attention
seems not to get signed. Music too often
seems to be secondary to putting together a
package. Being successful depends on per-
sonal motivation. Being signed is a really
greatthing, but if | wasnt signed, | would still
play guitar. That kind of attitude is a little bit
better, notonly in terms of getting signed, but
just for your own personal mental health.”

Roach adds, "Ignore what everyone else is
doing. Put your foot down and be what you
started to be. That's how we did it.”

As | get ready to leave, Roach smiles at me
and says, “I just have the feeling Geffen is
sitting on the edge of their seats and saying
"What did we do by signing this band’?” R
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Geffen Records
Signed by: Tom Zutaut

By Lisa Polly

It was almost inevitable that Salty Dog
would get a record deal. Having Vicky Ha-
milton (responsible for giving a sizeable push
to such groups as Motley Crue, Poison, and
Guns N’ Roses) as the band’s manager helped.
But the single most important thing behind
Salty Dog’s obvious popularity belongs to
their music—straightforward, bluesy rock &
roll. Chatting with drummer Khurt Maier and
lead singer Jimmi Bleacher over a pitcher of
Guiness beer, | discovered that Salty Dog
seems to be the front-runners in what is
becoming a major revival of the rhythm and
blues rock scene.

Maier says, “We're lucky to have that blues
history in our backgrounds. It’s almost like a
lost art. What do you think Led Zeppetlin and
Eric Clapton listened to? When we play, it's
very important that the music feels good. Not
one of our shows is the same; they’re totally
spontaneous.” Bleacher comments further on
the blues influence: “The stuff we write songs
about deals with the emotional levels of
people. We've had a lot of comparisons to
Led Zeppelin, but it’s just because we have
goneand listened to the same music Zeppelin
did. We have our share of hard rock tunes, but
they're all blues-based.”

One casualty Salty Dog experienced dueto
their dedication to the blues was original
guitarist Scott Lane. Lane leaned more toward
the heavy metal path and was replaced by
Pete Reveen. Salty Dog was signed by Geffen
almost immediately after they played their
first live show with Reveen. Bleacher says of
Pete, “He was like a Godsend. We had been

J.E. SOUND
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XXX XXXXXXXXXXXXXX,

auditioning 20 guitarists a day. Pete came
down andthe chemistry was right. The chem-
istry thing is very important to us; we play off
each other. We'll go offontangents and ad lib
musically. Now that we have Pete in the
band, it totally meshes.” Bassist Michael
Hannon balances out the group.

Salty Dog approachestheirsigning to Geffen
with a philosophy called “Paper-Rock-5cis-
sors.” Bleacher describes the three-part proc-
ess: "This is how it works: paper covers rock,
rock crushes scissors, scissors cuts paper.
When you can move that whole circle in the
direction in which you are going, then you'il
get your album out.” Maier adds, “That is the
whole industry. If you look at that philosophy
at an angle, that’s our solution to most of it.
Paper-Rock-Scissors. Make it work for you. If
you don't, it will crush you, or cut you up, or
cover you.”

The band gives quite a bit of credit to
manager Vicky Hamilton for getting them
signed to Geffen. The band had also thought
outagame plan amongstthemselves. Bleacher
tells me, "We did a lot of planning on our
own. We made ourselves into a tight unit
before we exposed ourselves to the public. As
we played and progressed, we figured outour
direction along the way.”

Maier comments on the process: “We did
exactly what we wanted to, and with the
heavy blues thing we were up against a wall.
Al first it seemed the people just didn’t get it,
but towards the end, everyone started getting
it—including record labels. We knew at a
certain pointwe had heads turning. Whenthe

record label bidding started it was like a dog
fight. The same people that didn't care at all
about you before had totally changed their
tune. Our contract with Geffen is one of the
biggest record deals this year.”

Bleacher adds about Geffen, “We all dis-
cussed it and chose Geffen. We knew what
we wanted as product, and we tried to find
somebody who was closest to understanding
that product. Geffen had the most insight.”

The band will be recording their album in
Robert Plant’s personal studio in Wales,
England. Salty Dog was slated to start record-
ing the first week in November with producer
Bob Rose, known for his work with George
Harrison, among others. At press time, a
sudden decision to change producers has
temporarily held up the group’s plans.

Playing together for two years now, Salty
Dog had advice to give to their fellow musi-
cians. Says Maier, “Be smart. Look at things
and evaluate them. There should be a reason
why you’re doing everything. People buy
albums, record companies don’t. Sometimes
bands get that confused. They go so far out of
their way to impress the record companies,
they forget about the people. Don't let people
put stars in your eyes. Be yourself and be real.
You should never stop growing musically.”

As wefinishedthe interview, Maier summed
up the philosophy behind Salty Dog. "We
want to entertain people,” he states. “We
don’t voice political opinions; we keep our
religious beliefs to ourselves. We're a band
for the people, and not for the conglomerate
business world.” R

“M/

A

(25 ISSUES)
SAVE $20

| NAME:
| ADDRESS:
CITY/STATE /ZIP:

one vean sso SUBSCRIBE |

4

(50 ISSUES)
SAVE $45

TODAY!

PLEASE ENCLOSE CHECK OR MONEY ORDER
6640 SUNSET BLVD., SUITE 201, HOLLYWOOD, CA 90028
PLEASE ALLOW 4TO-6 WEEKS FOR DELIVERY

L—————————————————J

1
|
|
|
|
I
TWO YEARS $55 |
|
i
|
|
|

25




Our initial intent was to publish this Special Issue West Coast Band Directory on an
annual basis. But because your response was so overwhelming, we were forced to do
it again this year. Special thanks to Cyndi Boos and Sharon Edelson for their patience
and stamina in compiling our most extensive list ever. And our apologies to those bands
who missed the cut-off date and were excluded.

ABSOLUTE MAYBE

Gary Kochak (818) 342-0924
6413 White Oak Avenue
Reseda 91335

Pop

ABYSS
Marija (818) 980-5956
Progressive Metal

ACCENT

Adam Cohen (805) 527-0702

2943 School Street, Simi Valley 93065
Jazz/Pop/Funk

ACES & EIGHTS

The Platinum Entertainment Group/
Dean Schachtel (818) 888-9597
Rock

ADOLESCENTS

Triple X Records/Dean Naleway/Peter
Heur (213) 871-2395

6715 Hollywood Blvd. #284
Hollywood 90028

Hard Rock

ADONIS
Carlos Loera 269-6657
Thrash Metal

THE ADULTS

Kevin Clarke (818) 343-7659

19044 Schoolcraft Street, Reseda 91335
Rock

AFTERMATH
john Miller (213) 867-9912
Rolling Stones Copies/Originals

AGENT ORANGE

Doug Caron (Triple X Antists)
(213) 466-8730

6715 Hollywood Blvd.
Hollywood 90028

O.C. Core

AGRESSOR

Jim Cipolla (714) 624-3701

9430 Felipe Street, Montclair 91763
High Energy Metal

ALEM

A.Canessa Productions (213)464-7235
6210 Yucca, Hollywood 90028

Rock

ALIA

Loose Wig Mgt/Nancy; Esquire/
Neville Johnson (213) 461-2629
6255 Sunset Blvd., #915, Hollywood

Dance/Rock

ALICE TO THE MOON

Todd Skaggs Or Tyler Wingreen
(213) 660-0197

4623 Ambrose Avenue #2

Los Angeles 90027

Hi Energy Rock

ALLIANCE

Kevin Thome (818) 249-9824
3449 Rosemary Avenue
Glendale 91208

Christian Rock

AMAZON

Tom Vitorino (213) 461-6911
7081 Lanewood #10
Hollywood 90028

High Energy Rock

ANGREY SAMOANS

Doug Caron (Triple X Antists)
(213) 466-8730

6715 Hollywood Blvd.
Hollywood 90028

Rock

26

Compiled and Edited By Cyndi Boos

ANIMAL

Pat Siciliano/TMF Management
(8183 980-3935

4725 Forman Avenue

Toluca take 91602

Heavy Metal/Rock

ANTHEM

Lance McCormick (818) 709-0949
P.O. Box 2766, Canoga Park 91306
Progressive Hard Rock

ANTHONY’S REVENGE
Anthony Burdin (805) 251-0207
Rock

APACHES OF PARIS

Garrison (213) 257-6646

154 Monterey Road, $. Pasadena91030
Rock

ARMED FORCES

Monica/Craig (213) 861-9677

9455 E. Brook Park, Downey 90240
Heavy Metal/Hard Rock

ARMED & DANGEROUS
Bulletproof Management/S. Reed
(714) 873-0783

19626 Perry, Rialto 92377

Rock

ARTEX

Exavier Gerand (818} 443-8695
4014 N. Peck Road, #B

El Monte 91732

Pop Rock/Originals

ARTIST

(619) 365-2579

HC2 Box 5286, Yucca Valley 92284
Reality Rock

ASTAROTH

(818) 799-2554

1429 1/2 Monterey Road
S. Pasadena 91030
Rock/Metal

ASYLUM

Paul Monteiro (408} 729-1066
P.O. Box 32632, San Jose 95132
Rock

AUTHORITY

All Season’s International Entertainment
Group (213) 425-8584

3151 Heather Road, Long Beach 90808
Aduit Pop

AWAKEN

Joe Knight (213) 699-7599

3662 Chapelle, Pico Rivera 90660
Rock

BABES IN TOYLAND
Dion Watts (213) 675-2361
15109 Fonthill Avenue
Lawndale 90260

New Wave

BABY BLUE

Mike or Sherri Gagliardi
(818) 909-0948

Rock

BAD RELIGION

Doug Caron (Triple X Antists)
(213) 466-8730

6715 Hollywood Blvd.
Hollywood 90028

Hard Rock

BAD XAMPLE
Bruce Card (314) 772-1119
Blues Rock/metal

BANDIT

Kaz (206) 256-8208
15014 N.E. 36th Sweet
Vancouver, WA 98662
Pop/Top 40

BAZZA

The Music Web Entertainment Group
(213) 464-3120

6362 Hollywood Blvd. #311
Hollywood 90028

Easy Rock

BBC PARIS

Primal Productians, inc./lefirey
Howard (213) 2140370

4725 W. 163rd Streeet
Lawndale 90260

Hard Rock

BE BOB BANDIT

Bjorn Lindblad (213) 874-7450
Plaza Suite Hotel #216
Hollywood 90028

Hard Rock

THE BEARCATS

Dorian MacDougall (213) 386-3074
525 So. Ardmore #341

Los Angeles 90020

R&B

BEATNIK BEATCH

Industrial Management(415)957-9191
123 Townsend, San Francisco 94107
Rock

BEBE GUNN AND THE REAL PEQOPLE
Rodney Anderson (415) 563-0554
3401 Clay Street #201

San Francisco 94118

Rock Theater

BEEF
John Monroe (81B) 901-9993
Rock

BEKKA & THE BLUE
Richard Poirier & Assoc.
(213) 969-9990

3575 Cahuenga Blvd. West
Los Angeles 90068

Pop Rock

BELGIUM

Belgium Hotline (213) 851-8751
1324 Poinsettia Place #109
Hollywood 90046

Rock

BETSY

Goodsport Mgmnt. (818) 763-1427
P.O.Box 15425, N. Hollywood 91615
Hard Rock

BIG BANG

Doug Campbell (213) 882-4188
2000 Alberta Avenue #18
Venice 90029

Rock

BIG CITY

Michael Bennett C/O Screen Gem
Publishing (EMI) (213) 469-8371

Pop Rock

BIG GUNS

Stephen Crane [818) 760-0192
10738 Hatteras, N. Hollywood 91601
Rock

BIG SECRET

Matt Haines {805) 581-1488

6242 JenniferCourt, S5imi Valley 93063
Top 40

BIG SHOTS

Tony Felicetta (818) 766-0852
11570 Magnolia #8

North Hollywood 91601

Rock

THE BIG SKY

Isaac Bernato (213) 651-4701

6611 Lindenhurst, Los Angeles 90048
ock

BILOXI
Clyde Hollman (213) 395-7219
Rock

BLACK CHERRY

Scott Lipps (818) 784-8757

P.O. Box 6507, Beverly Hills 90212
Bluesy Hard Rock

BLACK DOVE

Jensen Crew Agency (213) 549-2911
P.O. Box 9532, Anaheim 92812
Hard Rock

BLACK SHEEP

Willie Basse (213) 767-8556

P.O. Box 1981, Beverly Hills 90213
High Energy Metal

BLIND ASSASSIN

Tara jacobs (818) 331-1172
P.O. Box 304, Upland 91785
Heavy Metal

BLIND DATE

Riatt Management (714) 986-8642
1716 Hawthorne Street, Ontario 91764
Hard Rock

BLUE FiSH

Jeff Fish (213) 733-6805

2739 Eckleson, Lakewood 90712
All Styles Except Metal

BLUE ZONE

Bluesberry Productions Ltd./nick Henry
(213) 301-8478

P.O. Box 993, Los Angeles 90291
Blues/Rock/Jazz

BLUES IMAGE
John Monroe (818) 901-9993
R&B/Rock

BODH! TREES
Thomas Tree/C.).C. (213) 463-3848
Rock

BORDERLINE

Michael Gallegos (213) 692-2495
4025 Layman Avenue, Pico Rivera
90660

Pop

BOURBON STREET

David Rozansky (818) 888-3283
22705 Towncrier Road
Woodland Hills 91364

Rock

BOXTOWN BANDITS

Doug Phillips (818) 761-0877

5403 Satsuma, N. Hollywood 91601
Hard Rock

BOYSTOWN

Steve Vernon (818) 841-2261
P.O. Box 1412, Glendale 91201
Hard Rock/Female

THE BRICKS

Gattling Derringer Or Eskimo Kimono
(818) 506-8387

Hard Rock

BROKEN RULE

Kenny Dyer (818) 767-4106
8055 Bellingham Avenue
North Hollywood 91605
Melodic Hard Rock

BRUNETTE

New Image/Debra Rosner
(213)969-0811

3151 Cahuenga Blvd. West #225
Los Angeles 90068

Hard Rock

BUGS TOMORROW
John Henry Raskin (818) 786-1643
Folk Rock

BULIMIA BANQUET

Doug Caron (Triple X Antists)
(213) 466-8730

6715 Hollywood Blvd.
Hollywood 90028

Thrash Rock/Female

BURNING BRIDGES
Accretions/Marcos Fernandes
(619) 299-5371

P.O. Box 81973, San Diego 92138
Ethnopop

B’JARCO

Mark Salerno (213) 568-8788

6661 W.87th Place, Los Angeles 90045
Reggae

CACOPHONY

M. Friedman Or Jason Becker
{415) 771-5861

Rock/Metal

CALICO

Undercover Records (818) 364-1069
P.O. Box 2106, Hollywood 90078
Blues Rock

CALIFORNIA CAULIFLOWERS
Andrea Szeredy (213) 773-0758
5065 Filmore Street, Bell 90201
Dixieland

CAT DANCER

Stefani Savage (805) 254-1604
25697 Estoril Street, Valencia 91355
Rock

CATCH 22

Christopher Holly (818) 955-8319
4219 W. Olive Avenue #214
Burbank 91505

Hard Rock

CHAINTOWN
Eric Carter (213) 936-4821
Rock

CHAMPAGNE

Bruce Or Allen (818) 883-4033
22701 Miranda, Woodland Hills91367
Hard Rock

CHARMER

Twin City Talent/Marty Essen(612)789-
7225

P.O. Box 18508, Minneapolis, MN
55418

Rock

CHASTITY

Pete Zezbak (818) 348-4836
21901 Roscoe Blvd. #18
Canoga Park 91304

Hard Rock/Metal

CHERRY BLONDE
Steve Gilchrist {213) 328-4961
Rock
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CHILD SAINT

Brian Scott (714) 894-1716
15171 Mayberry Circle
Westminster 92683

Heavy Metal

CHOICE

Jonny G (818) 505-1307
12848 Bloomfield Street #2
Studio City 91604
Pop/Rock/R&B

THE CHOZEN

8ill Snyder (818) 700-1980

P.O. Box 582, Hollywood 90078
Pop

CHUCKS FUTURE

Ron “Chuck” Gomez (213) 699-1943
S0S0 Pioneer Blvd., Whittier 90601
Pop

CIRCUS
Jeff Cullen (213) 656-7024
Hard Rock

CIRCUS CIRCUS

Paul Stout (714) 748-0250

695 Fondren Street, Orange 92668
Hard Rock/Pop

CITADEL
Gary Whitman (213) 838-379S
Progressive Rock/Folk

CLASSIFIED

De Lorenzo Entertainment
(213) 600-4394

1235 20th Street

Hermosa Beach 90254
Modern Commercial Rock

DEANA COLE

Kathe Arnone (818) 342-5294

17132 Baitar Street, Van Nuys 91406
Pop/Country

THE CONFESSIONS
Elaine (213) 281-8713
9255 Sunset Blvd. #319
Hollywood 90069
Rock

THE CHARLES CONNER BAND
Larry Skuce (213) 394-8732

P.O. Box 1007, Santa Monica 90406
Rock/R&B/Jazz

CONTINUUM

Chris Garcia Or Craig Ochikubo
(213) 267-1830
Jazz/Rock/World Music

COOL BREEZE

Pietro Giacomo ‘Pete’ Poggi

(415) 387-4566

P.O. Box 18001, San Francisco 94118
New Orleans/World Beat

COPPER SKY

Morse Entertainment Gorup, inc.
(213) 276-9261

P.O. Box 6980, Beverly Hills 90212
Dance Rock

COWBOYS & INDIANS

£ddie Cunningham (714) 980-5432
P.O. Box 304, Cucamonga 91730
Indian Rock

CREATURE

Trixxian “Trixx” Vitolo (818)848-5519
8033 Sunset #101, Los Angeles 90046
Theatrical Rock

MAX CRYSTAL

Max Crystal (818) 981-8267

14655 Moorpark, Sherman Oaks 91403
Rock

CRYSTAL AXE

Neil Schlachter (818) 870-9704
16137 Sherman Way #99

Van Nuys 91406

Hard Rock

CRYSTAL PISTOL
Craig (213) 285-3369
Rock

THE CURRENT

Kevin Brennan (213) 466-6284
1825 N. Cherokee #312
Hotlywood 90028
Rock/Funk/Samba

CYAN
Lloyd Orsino (808) 395-0208
Hard Rock

JOE DADDARIO BAND

joe (714) 540-4490

140Lexington Lane, CostaMesa 92626
Pop Rock

DAMAGED GOODS

Richard Cammon (213) 392-6775
2625 4th Street #C

Santa Monica 90405

Psychedelic Rock

DANGEROUS FRIENDS

Flynn Thomas (818) 761-4257

6207 Tujunga, N. -ollywood 91606
Hard Rock

XAK DANIELS

& THE ONE EYED SNAKE BAND
702 Washington Street #175
Marina Del Rey 90292

Hard Rock

DARK WARRIOR

Morse Entertainment Group, Inc.
(213) 276-9261

P.O. Box 6980, Beverly Hills 90212
Hard Rock

DAUNTLESS

A.C.(213) 313-0566
3755 Inglewood Blvd. #8
Los Angeles 90066
Progressive Hard Rock

DE BENZO
P.O. Box 35184, Los Angeles 90035
Techno Funk/R&B

DEAD ALUMNI

Ivo Obregon (213) 317-3547
Box #2541, Malibu 90265
Rock

ANDREW DEASCENTIS

Andrew DeAscentis (213) 450-2015
2301 14th Street #D

Santa Monica 90405

Jazz

MICKEY DEE

Rock City Records, USA

(818) 506-3789

P.O. Box 6553, Malibu 90264
Pop/Rock

DEFIANT
Ken Williams (213) 466-6844
Heavy Metal

DEJA VU
Robert (818) 762-1704
Classic Rock Covers

STEVE DENNIS

Steve Dennis (213) 652-2278
12228 Venice Blvd, #412
Los Angeles 90066

Acoustic Folk/New Age

DETRIMENT

Richard Santoriello (201) 272-4577
10TulipCourt, Kenilworth, N.}. 07033
Heavy Metal

SCOTT DETWEILER

Phil Packard, MFS Productions
(818) 508-6481

5519 Bonner Avenue, Box 5
North Hollywood 91601
Acoustic Rock

DIAMOND CLAW

Teresa Conboy (213) 861-3299

P.O. Box 173, Redondo Beach 90278
Feline Metal

DIRTY MONEY

Lynne Marylander (818) 789-2436
P.O.Box 56022, Sherman Oaks 91413
Commercial Rock

DISARRAY

Don Warren (714) 594-6695
1761 Beech Hill Drive
Hacienda Heights 91745
Pop Rock

DIVORCE RATE

Mark (213) 894-6809
9534 Hayvenhurst #201
Sepulveda 91343

Rock
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DOC TAHR!

8ret Helm (805) 254-7170
23843 Arroyo Park Drive #709
Valencia 91355

Funk Rock

DOGGY STYLE

Triple X Records/Dean Naleway/Peter
Heur (213) 871-2395

6715 Hollywood Blvd. #284
Hollywood 90028

Skaterock

DR STARR

Doug Starr (714) 758-9119
P.O. Box 4588, Anaheim 92801
Dance Metal

THE DREAM

David Kaufman (818) 982-8708
12003 Hart Street #5

North Hollywood 91605
Classic 50's-70's Rock/Originals

DRIVE
Flash Management (80S) 252-4984
Heavy Metal

Dv8

Jeff Robert (818) 760-7841
5634 Cleon Avenue
North Hollywood 91601
Rock

D.L

Triple X Records/Dean Naleway/Peter
Heur (213) 871-2395

6715 Hollywood Bivd. #284
Hollywood 90028

Skaterock

D.). BURNS

Ultraviolet Communications
(213) 871-6997

7095 Hollywood Blvd. #454
Hollywood 90028

Hard Rock

ELECTRICATS
J. Syn Blu (213) 394-6966
Rock

THE ELEKTRIC EYES

Jim Valentine Or Matthias Montgom-
ery (213) 2171931

20514 S. Catalina Street

Torrance 90505

Pop

TRAC! ELLIOTT & MODEL CITIZENS
Traci Elliott (818) 343-2498

7647 Paso Robles Avenue

Vvan Nuys 91406

Rock

ELLSWORTH WITH THE MESSAGE
FROM HEAVEN

Alan Murry (818) 969-6685

P.O. Box 2118, Rialto 92377
Gospel/Pop

EMERALD

Laura Phillips (714) 822-1858
P.O. Box 96, Fontana 92334
Heavy Metal

ENTOURAGE
Chris Cotumby (818) 509-9072
Classic 60's Rock

EROTIKILL

Brett Cummings (818) 894-5916
16120 Dearborn Street
Sepulveda 91343

Heavy Metal

EROXIC
Dan Oleson (213) 372-8472
Rock

ETERNITY

Guy (714) 861-5001

2353 S. Canyon Park
Diamond Bar 91765
Soft To Heavy Metal

EVIL DEAD

Rob Alaniz (213) 261-3703
902 N. Geraghty Avenue
Los Angeles 90063

Thrash Metal

EXUDE

Jensen Crew Agency (213) 549-2911
P.O. Box 9532, Anaheim 92812
Dance Rock

WEST COAST BAND DIRECTORY

EYES OF THE WORLD

Kurt Mahoney (714) 497-1523

P.O. Box 4212, Laguna Beach 92652
Worldbeat

THE FACEL!FTERS

Kim Edmundson (818) 892-9745
16230 Londelius Street
Sepulveda 91343

All Styles

FACING WEST
jobn Burton (213} 398-2419
Country Rock

FACT MACHINE

Geraldo Cordoba Or Guido Sanchez
(213)281-7918

1093 Broxton #656, Los Angeles 90024
Latin Funk

FAHRENHEIT

Jay Kumer (213) 305-1553
12631 Matteson Avenue
Los Angeles 90066

Hard Rock

1AN FAITH

Marty Essen/Twin City Talent
(612) 789-7225

P.O. Box 18508
Minneapolis, MN §5418
Rock

FASTLANE

john Baker (818) 346-2115
22440 Cairnloch Street
Woodland Hills 91364
Hard Rock

FAULTLINE

Kevin Stewart (818) 761-4919
P.O. Box 15193

North Hollywood 91615
Hard Rock

FEAR & LOATHING

Sue Dotson Esq. (213} 476-7311
11661 San Vicente Blvd. #1010
Los Angeles 90049

Rock/60's Psychedelic

FIRE IN THE SKY

Neurotic Management/Terri Johnson
(213) 663-8784

Rock

FIRST CLASS

Dejay (216) 928-0574

2040 11thStreet, Cuy Falls, OH 44223
Rock

JOHN ANTON FISCHER
John Fischer (818) 507-7168
657 W, California Avenue #6
Glendale 91203

Rock

FLASHBACK

Wwally (213) 257-0549
5081 Montezuma Street
Los Angeles 90042

50's Rock

FLESH

Jaye Foucher (213) 463-6356
1830 N. Bronson Avenue #202
Hollywood 90028

Heavy Metal

FLIPSIDE

Sideways Records/Richard Perkins
(714) 545-7849

2931 “H" West Central

Santa Ana 92704

Pop Rock

FLOWER LEPERDS

Triple X Records/Dean Naleway/Peter
Heur (213) 871-2395

6715 Hollywood 8lvd. #284
Hollywood 90028

Hard Rock

FORECAST

Greg Pardue (619) 278-5949
P.O. Box 5167, San Diego 92105
Jazz Fusion

FORTRESS

Ted Heath (213) 868-0269

10528 Leeds Street, Norwalk 90650
Hard Rock

4P
Kiki Whitman (213) 838-3795
Jazz/Pop/R&B/Dance

FRENCH MASTERS

Burton French Or Crash Masters
(818) 246-9671

Dance Rock

FRENCHIE
Box 553, Beverly Hills 90213
Rock

FRIGHT WIG

jennifer Finch (213) 466-8730
6715 Hollywood 8lvd.
Hollywood 90028

Rock

FRONTIER THEORY

Lindsay Eagle (703} 820-8400
P.O. Box 18396

Washington, D.C. 20036
Progressive Rock

CRAIG FUNDYGA QUARTET
Craig Fundyga (213) 854-7197
Jazz

FUNHOUSE

GEC/IMG Mgmt./Barry Levine

(213) 469-5406

6363 Sunset #708, Hollywood 90028
Hard Rock

MICHAEL G AND THE COMMITTEE
Michael Gusson (818) 503-0586
10927 Andasol, Granada Hills 91344
Rock

GARRY END

Garry End (213) 202-8636
8621 Wilshire Blvd. #155
Beverly Hills 90211

R&B

THE GILA MONSTERS
will Ray (818) 848-2576
Rock/Thrash/Meta!

GIRLS NITE OUT
Lisa Lavender (818) 982-4153
Dance Rock

GIRLSHY

Brian Reamann (213) 466-9731
P.O. Box 60553, Los Angeles 90060
Rock

GOLDEN TOUCH
Steve Moore (213) 484-0851
R&B/rock

GOOD THUNDER
Michael Hendrix {213) 258-5233
Progressive Rock

ANDREW GORDON BAND
Journeymen Mgmt. Corp./Brad Marlin
(213) 214-0186

4009 Pacific Coast Hwy.

Torrance 90505

Jazz/Pop/Top 40

GOTHAM

DuPree Prod./Dave (509) 838-9166
E. 1809 40th, Spokane, WA 99203
Rock

GRAN MAX
Mike Santero (818) 842-1950
Hard Rock

GREAT CITY

Impressive Records (213) 258-3521
P.O. Box 65936, Los Angeles 90065
Avant/Rock

GREENWICH TIME

Robert Treman (213) 379-8567
1001 6th Street #100
Manbhattan Beach 90266

Pop Rock

GRENPETR

Theoretical Productions/jack Marquette
(213) 687-9906

1129 £. 5th Street, Los Angeles 90013
Pop Rock

GREY

Bill (/O Grey Matters (213} 679-4422
12031 York Avenue, Hawthorne 90250
Alternative
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GRUEL

Wayne Gleasman (904) 681-0412
227 N. Bronough St. #1001
Taltahassee, FL 32301

Alternative Rock

HEATHER HALEY & THE ZELLOTS
Sadie Woods (213) 482-4255

1489 Scolt Avenue, Los Angeles 90026
Pop

HARD ATTACK

Mark McCabe (309} 325-7159
RR1 Box 94, Smithshire, IL 61478
Hard Rock

HARLOT

Steve Zoelle (818) 504-9627
12001 Cantara Street

North Hollywood 91605
Melodic Hard Rock

HARPEG!O

Gio Eule (213) 664-5330

9903 Santa Monica Bivd. #417
Beverly Hills 90212

Pop/Rock

HEARTS & MINDS

Marty Blasick (213) 935-4179
7057 Lexington #101
Hollywood 90038

World Rock

HELLO CHILDREN

Thaddeus Warlock Or A.N.D.

(213) 390-9947

12321 Allin Street, Culver City 90230
Pop

HELLS BELLES

The Music Web Entertainment Group
(213) 464-3120

6362 Hollywood Blvd. #311
Hollywood 90028

Rock

HIDDEN SECRETS

Bruce ). Cohen (818) 761-7612
11684 Ventura Blvd. #722
Studio City 91604

Pop/Reggae

HIMALAYA

Butch Pierce Or Morris Beeks
(213) 412-9549

945 South Osage Avenue #PHA
Inglewood 90301

Jazz Fusion/Funk

HOLLYWOOD DAWGS
Robyn Dixon (818) 769-4414
Hard Rock

HOLY SOLDIER

DHM Management/Daryn Hinton
(213) 377-4115

P.O. Box 7000-123

Palos Verdes 90274

Melodic Metal

THE HONKY TONK ANGELS
Jensen Crew Agency (714) 534-8912
P.O. Box 9532, Anaheim 92812
Hard Rock

HOPIN’ & PRAYIN'

Jack Dermand (714) 241-9834

2815 S. Fairview #B, Santa Ana 92704
Acoustic/Electric

THE HORSE SOLDIERS

Jensen Crew Agency (714) 534-8912
P.O. Box 9532, Anaheim 92812
Folk Rock

HOT HEADS

Gil Karson (818) 763-0796

11636 VenturaBlvd., StudioCity 91604
R&B/Rock

HOT WHEELS

Manny Tierrez (213) 938-6997

444 S, Las Palmas, Los Angeles 90020
Hard Rock

HOT WHEELZ

Ed Cross (818} 840-0737

265 Tujunga #230, Burbank 91512
Hard Rock

HOUSE OF WHEELS

Industrial Management (415)957-9191
123 Townsend, San Francisco 94107
Rock

HYDE

John (818) 962-2073

3864 Riverton, N. Hollywood 91604
Rock

ICEBREAKER

Michael H.C. McBay (213) 657-9007
832 Palm Avenue #201

Los Angeles 90069

Hard Rock

THE IDEALS

Rick Lowell (213) 281-6765

3800 Los Feliz #3, Los Angeles 90027
Reggae/Rock

THE IDLE SPURS
Andy (213) 658-6055
Rockabilly

IN COLOR

Alex Jauregui (213) 5819472

1628 E.82nd Street, Los Angeles 90001
Hard Commercial Metal

INFRA-RED

Karen Kenedy (714) 965-0369
9475 Clover Avenue

Fountain Valley 92708

Female, Hard Rock/Heavy Metal

INNER FIRE
Pete McZogi {818) 786-4287
Rock

THE INSECT SURFERS

Larry Skuce (213} 394-8732

P.O. Box 1007, Santa Monica 90406
Rock

INTIMADATOR

Y.U.F.U. Productions/Dru Rigney
(714) 674-1745

P.O. Box 779, Lake Etlsinore 92330
Hard Rock

INTO THE BLACK

Chey Acuna (818) 985-0441

P.O. Box 3452, Hollywood 90078
Alternative Pop/Rock

THE INVISIBLE THEATRE

Vicki Tama (213} 460-6946

P.O. Box 2103, Hollywood 90068
Theatrical Rock

IVORY

Paul Stone (213) 380-6641
3377 wilshire Blvd. #10229
Los Angeles 90010
R&B/Funk

JADED LADY

Jaded Lady Productions(213)538-5816
8033 Sunset Blvd. #25

West Hollywood 90046

All Female Hard Rock

JAGGED EDGE

Pete Or Mark (213) 281-9995

1346 N. Highland, Hollywood 90028
Heavy Metal

JAILHOUSE

New Image PR/Jennifer Drake
(213)969-0811

Hard Rock

JANIS COMES ALIVE/TRIBUTE TO
JOPLIN

Mickey Mars (213} 851-4363

1202 Spaulding Avenue

West Hollywood 90046

Joplin's Greatesy Hits

JEKYLL

Rockway Management/John

(818) 337-5028

3459 N. Feathee, Baldwin Park 91706
Rock

JOKER

Doug Mason (81 8) 982-7829
4730 Lasheart, La Canada 91011
High Energy Rack

ISSA JOONE

Melissa Wilsony (213) 876-7623
1871 N. Stanley Avenue

Los Angeles 90046

European Pop Rock

JUNKYARD
Rock

THE JURY

Pablo Sancheg Or Taco

(213) 281-791B

1093 Broxton #656, Los Angeles 90024
Rock

THE JUST

Kulture Krash Records/Eric Berlioz
(818) 894-6914

13659 Victory Bivd. #115

Van Nuys 91401

World Beat/Ppp

JUSTICE FOR MARY

Michael Klem (818) 765-0866
863 Cumberland Road
Clendale 91202

Alternative Rock

KAT CHASE

Ruthless Management (213) 689-0364
1617 E. 7th 410, Los Angeles 90021
Rock

After the trends fade away..

) BRAV

MG MANAGEMENT 213/658-6641

RODAN NUSIC/BMI

WEST COAST BAND DIRECTORY

THE DAWNA KAY BAND
Dawna Kay (213) 854-4931
275 S. Robertson #E58
Beverly Hills 90211
Country/Pop/Rock

KILLOWATT
Lou Kelly (818) 880-6282
Metal

KINDRED SPIRITS
Chris Garcia (213) 267-1830
Jazz/Funk

KING NEPTUNE

Ben Petrella (619) 436-3685

375 Trailview Road, Encinitas 92024
Hard Rock

KNIGHTRIOT

Shining Armour Mgmt./Danny James
(818) 841-4379

420 E. Angeleno, Burbank 91501
Heavy Metal

KONVERSATION

Kenny Ray (213) 851-3338

P.O. Box 9282, Palm Springs 92263
Rock/Pop

THE JO ANNE KURMAN BAND
Jo Anne Kurman (213) 451-2015
2407 Wilshire Blvd. #325

Santa Monica 90403
Country/Folk/Rock/Blues

LABOR OF LOVE

Bill Robinson (818) S01-7464
15203 Dickens #11

Sherman Oaks 91403

Rock

ROZZI LANE

Dragonville Studios/Mikey Marquee
(714) 596-8205

1768 N. White Avenue, LaVerne 91750
Glam

LAST WORD
Alexander ). Selover (213) 207-5978
Pop/Rock

LATIN ROCKER

Christian Sanchez (412) 767-9479
523 Saxonburgh, Pennsylvania 15238
Latin Rock

LAVA & THE HOT ROCKS

The Music Web Entertainment Group
(213) 464-3120

6362 Hollywood Blvd. #311
Hollywood 90028

Rock

JOHNNY LAW

Mark Monroe (619) 598-8351

306 Smilax Road #4, Vistaca 92083
Hard Rock

LECTRIC CITY
Geo (818) 843-1858
Pop Rock

JANET LEE

Hype Management/Geoff Gibbs
(213} 308-3595

1015 Gayley Avenue

Los Angeles 90024

Progressive Rock

LET'S TALK ABOUT GIRLS (L-TAG)
Deb Russell (213) 463-2453

2219 Holly Drive, Los Angeles 90068
Rock

LIl GYPSY

David Robin (213) 866-0802
18102 San Cabriel, Cerritos 90701
Hard Rock/Metal

LIONS & GHOSTS
Rock/Pop

LIXX ARRAY

Blake Hastings (714) 821-7652
P.O. Box 10693, Costa Mesa 92627
Hard Rock

LOCOMOTIVE

Marty Jourard (213) 281-7036
15445 Ventura Blvd. #10-45
Sherman Oaks 91413
Rock/R&B

LONDON

Tim Yasui (818) 344-1625

18731 Cantly Street, Reseda 91335
Hard Rock/Metal

LOST LUGGAGE

Peter Cimbalo (213) 467-3572
5432 Franklin Avenue #301,
Hollywood

Power Pop

LOST SOULS

Scott Atchison (213) 498-9226
576 Beliflower Blvd. #339
Long Beach 90814

Roc

LYRIC

Dale Dumbrille Or Robert Wyckoff
(818) 785-4844

6511 Hayvenhurst, Van Nuys 91406
Rock

L7

Doug Caron (Triple X Artists)
(213) 466-8730

6715 Hollywood Blvd. #287
Hollywood 90028

Speed Metal

L.A. REDS

Pauline just Or Keith Pitell

(213) 484-5468

P.O. Box 4006, Hollywood 90078
Hard Rock

LAW.,

Ace Ducey (818) 794-9962

836 N. Catalina, Pasadena 91104
Heavy Metal

MACHINE DOG

Anthony Recascino (212) 873-8000
2170 Broadway #2211

New York, NY 10024

Heavy Metal

MAD MONSTER PARTY

Mark Gilman (213) 851-0711
7869 Santa Monica Blvd. #207
Los Angeles 90046

Pop Rock
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THE ADULTS
Appearing at the Whisky Dec. 10, 1988

For more information call KEVIN CLARKE (818) 343-7659
THE THIRD GENERATION OF L.A. MUSIC
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MAD MOXIE

Shane (213) 960- 572

1614 E. 7th #10, Los Angeles 90021
Rock

MAGNET

John Baruck Management
(213) 278-2981

8436 W. Third #730

Los Angeles 90048

Hard Rock

CYNTHIA MANLEY

David Harvey/Brenda Dash
(213) 664-67 44

3544 Dahlia Avenue, Hollywood
R&B/Dance

MARATHON
john Monroe (818) 901-9993
Rock

BARBARA MAX

Robert Dorne (atty) (213) 478-0877
1015 Gayley Avenue #1170

Los Angeles 90024

Commercial Rock

CHRISTY MCCOOL
Thomas Tree (213) 463-3848
Rock

MEN WITHOUT DATES
Rick Taylor (213) 274-6744
Rock

MERCENARY

Sven Soderlund (441) 441-2655
808 Leavenworth #302

San francisco 94109

Thrash Metal

MANDY MERCIER BAND
Mandy Mercier (213) 285-2858
1145 N. Larrabbee, #12

West Hollywood 90046

Texas Rock

THE MERCY KILLERS

Riff (213) 480-3258

8415. Serrano #410, Los Angeles 90005
Rock

MERCY MERCY
Blaze/Moving Image Music
(213) 391-9886

3886 Lyceum Avenue

Los Angeles 90006

Rock

MIDNIGHT VOYEUR

Casey (818) 845-2962

215 E. Valencia Apt L, Burbank 91503
Rock

THE MILLER BROTHERS

John Micheal Hanson (805) 969-6158
P.O. Box 314, San Gabriel 91778
Rock/Blues/New Age

THE MIND EXTINGUISHERS
Paul Metsa (612} 789-7225
P.O. Box 18508
Minneapolis, MN 55418
Folk

MIND OVER FOUR

The Lazarus Group/Scolt Lazarus
(714) 722-3454

2400 W. Coast Hwy #M
Newport Beach 92663

Rock

MIRACLE WORKERS

Jennifer Finch (Triple X Artists)
(213) 466-8730

6715 Hollywood Blvd.
Hollywood 90028

Hard Rock/Psychedelic

MISGUIDED

Steve Quercio {805) 584-8825

P.O. Box 3868, Simi Valley 93063
Hard Rock

THE MOJO CITY BAND

Clifford N. Monroe (818) 896-0081
10820 Glenoaks Blvd.

Hansen Hills 91331

Blues

MONTAJE

Darrell Barrett (213} 519-8530

643 W. 7th Street, San Pedro 90731
Hard Rock

MONTSERRAT

Sargeant Productions (714) 998-9740
15311 Van Buren #12

Midway City 92655

Hard Rock

THE MOONSHINERS

Personal Management/Miriam Jablon
(213) 436-6072

Rock/R&B

GENE MURRELL

Gene Murrell (818) 566-6611

715 E. Magnolia #A, Burbank 91501
Acoustic Rock

MUSTANG

Mustang (213) 838-2294

1207 N. Detroit, Hollywood 90046
Hard Rock

THE MUSTANGS

The Music Web Entertainment Group
(213) 464-3120

6362 Hollwyood Bivd

Hollywood 90028

Country

MYSTERY DATE

Kathi Kritzer At Project Music3

(408) 247-7195

20Harold Avenue #36, San Jose 95117
Pop

NADINE & ACCOMPLICE

Brian Cotariu (415) 365-2448

P.O. Box 2614, Redwood City 94064
Alternative Rock

NAKED MANNEQUINS
Helen Quan (818} 571-2006
Alternative Rock

HANS NAUGHTY

The Music Web Entertainment Group
(213) 464-3120

6362 Hollywood Blvd. #311t
Hollywood 90028

Melodic Metal

NEW IMPROVED GOD

Ruthless Management (213) 689-0364
1617 E. 7th #10, Los Angeles 90021
Rock

NEW TRIBE

MAD Management (818) 899-1558
1717 N. Verdugo #18S

Glendale 91208

Rock

ROBERT NIETO

Robert Nieto (818) 985-3608

4215 Vineland, N. Hollywood 91602
Rock

NIGHTOWL

Ron Spence (818) 892-448S
16901 Napa, Sepulveda 91343
Classic Rock/Dance

NIX NIX

Spot Productions/David Kory
(714) 432-8310

1700P Newport Circle

Santa Ana 92704

Hard Pop

NOISE NEXT DOOR

Jensen Crew Agency (714) 534-8912
P.O. Box 9523, Anaheim 92812
Rock

NOISE NEXT DOOR

Roger Upchurch (213) 827-2723
406 N. Venice Blvd., Venice 90291
Pop

NORTH AMERICAN BUSH BAND
The Music Web Entertainment Group
(213) 464-3120

6362 Hollywood Blvd.

Hollywood 90028

African Rock/New World

NOTHING SACRED
Blaze/Moving Image Music
(213) 391-9886

3886 Lyvé eum Avenue

Los Angeles 90006

Rock

NRG

Current Management/Kurt Lorraine
(818) 505-9945

4605 Landershim #4314

North Hollywood 91602

Melodic Hard Rock

NYMPHS

Dana Munoz (Triple X Artists)
(213) 871-2395

6715 Hollywood Blvd. #284
Hollywood 90028

Hard Rock

ODIN

Tony Jones Maangement

(213) 468-3516

6255 Senset #1800, Hollywood 90028
Hard Rock

ONE

Frank Riesen (213) 969-0944

P.O. Box 93095, Hollywood 90093
Melodic Rock

WEST COAST BAND DIRECTORY

100 DAYS LIKE THIS

Ruthless Management (213) 689-0364
1617 E. 7th #10, Los Angeles 90021
Pop

ONLYS

johnny Ray (818) 760-7598
5241 Hermilage #3

North Hollywood 91607
Rock

OPEN 24 HRS.

fFresh Management & Music

(818) 998-2643

382 N. Lemon #181, Walnut 91789
R&B/Funk

THE OTHER HALF

Smirth Hesselschwardt(818)772-0549
19459 Lanark, Reseda 91335
Theatrical Rock

OTHERVOICES/TERRY GLADSTONE
Teresa Conboy (213) 861-3299
P.O.Box 1773, Redondo Beach 90278
Melodic Rock

OUTRAGE
Craig McLachlan (818) 785-8748
Hard Rock/Melodic Metal

OVERLOOK HOTEL

Dana Vandiver (213) 281-5576
2531 Sawtelle Blvd. #102

Los Angeles 90064

Rock

PAIR A DICE
Cheryl (213) 289-7136
Rock

PALETTE

Morse Entertainment Group, Inc.
(213) 276-9261

P.O. Box 6980, Beverly Hills 90212
Pop

PANACEA

Ben Anderson (213) 465-8266
7000 Hawthorn Avenue
Hollywood 90028

Progressive Commercial Rock

PANAMINTS
Maxwell (213) 479-6465
Rock Folk/Psychedelic

PARIS CLUB

David Paris (213) 863-6114
P.O. Box 74, Lamirada 90637
European Dance Pop

PASSION RED

Corey Stevens (213) 668-9295
4824-1 Franklin Avenue

Los Angeles 90027

Top 40/Dance Rock

PERFECT STRANGER

M & M Entertainment (818) 505-0920
11020 Ventura Blvd. #212

Studio City 91604

Dance Rock

DORIK PERMAN & THE INVISIBLE
BAND

24thWard Productions (213)467-3478
1765 N. Highland #687, Los Angeles
Theatrical Rock

PESTILENCE

Gar (714) 974-0182

2308 N. Sacramento, Orange 92667
Heavy Metal

PG-13

K.B. Or Gus Zadra (818) 769-3980
§751 Camellia Avenue #316
North Hollywood 91601
Commercial Rock

MIKE PINERA BAND
John Monroe (818) 901-9993
Rock

PLASTIQUE

Dave Zetas (818) 244-4182

1042 Sonora Avenue, Glendale 91201
Rock

PLASTI-CADILLAC

Zack Bezner (818) 784-9283
4433 Murietta Avenue #7
Sherman Oaks 91423

Rock

PLATINUM
Marco Lee (213) 225-3803
Hard Rock

THE POACHERS

Danny Lane (213) 469-9584
18992 Florida Street #E-13
Huntington Beach 92648
Rock

POETIC JUSTICE

Sumiko Saulson {415) 973-2117
391 Leavenworth #2

San Francisco 94109
Progressive Rock

POINT PANIC

Andy Milner (213} 462-0760
2503 Beachwood Drive
Hollywood 90028

Surf Metal

PONY EXPRESS
Steve Hollstein (213) 828-3788
Country Rock

PAUL PORTER & THE BELIEVERS
Sherrick-Stone Music/Harold Sherrick
(818) 241-1829

fFolk/Rock

PRAY FOR RAIN

industrial Management (415)957-9191
123 Townsend, San francisco 94107
Rock

PRESSURE

Tom Schlesinger (818) 892-9315
8318 Columbus #6

San Fernando 91343

Rock

PRIVATE EYES

Marty Essen/Twin City Talent
(612) 789-7225

P.O. Box 18508
Minneapolis, MN 55418
Contemporary Rock

RAGTIME

Jon (818) 355-8858
248 San Gabriel Court
Sierra Madre 91024
Swing

TOTALLY ME!

15

Salon

Sleek & Sexy to Wild & Sassy
now offering:

e

& O-

The Best Hair Extensions and
Quality Custom Mens Hairpieces
By Appointment Only
No Hair Too Short to Extend
Private, Comfortable Atmosphere
OPENING SPECIALS

50% OFF

Hair Weaving

3 20% OFF
L4 Salon Services

9673 Wilshire #104
Beverly Hills, Calif. 90210

New Clients Only - Thru Dec. 31
Call Pamela for FREE Consultation
(213) 859-2469

RECORDING STUD 1 O
AUDIO FOR VIDEO wl 24TRACK
POST PRODUCTION J RECORDING

AUGSBURGER-DESIGNED STUDIO
GREAT MICS INCLUDING NEUMANN M49 & SANKEN CU-41
BOULDER JENSEN TWIN SERVO 990 MIC PREAMPS
TIMELINE LYNX SYNCHRONIZERS

DOLBY SR « CD EFFECTS LIBRARIES
LOW RATES « COMFORTABLE ATMOSPHERE « VETERAN ENGINEER
VOCALS & SWEETENING — QUR SPECIALTY!

818098004396
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RAIN ON FIRE

Lauren Ashlee Communications
(818) 761-5019

4406 Cahuenga Blvd. #203
North Hollywood 91602
Alternative Rock

RANDOM DOGS

Mabee Music (714) 984-4192
303 Plaza Serena, Ontario 91764
Acid Blues Rock

RAPID FIRE

Mike (213) 313-0809

P.O. Box S003, Venice 90296
Meta!

RAVEN SLAUGHTER

Raven (818) 902-1378

P.O. Box 421, Van Nuys 91408
Hard Rock

RAW ANGEL

Jacqueline Von Munz Artist Manage-
ment (212) 758-5094

315 East 56th Street

New York, NY 10022

Hard Blues Rock {Female Lead)

REINKUS TIDE

Tapestry Artists/Shelly (818) 906-0558
17337 Ventura Blvd. #300

Encino 91316

Hard Rock

REJECTED AT BIRTH

Nu-Fire Records/E.L. Cunningham
(714) 905-5432

P.O. Box 304, Cucamonga 91730
Political Pop Rock

MICHAEL RENN

Tri-Mike Productions (818) 508-1804
P.O. Box 9843, N. Hollywood 91609
Pop

RESTLESS SOCIETY

Brad Hale (213) 876-7726
7320 Hawthorn Avenue #303
Hollywood 90046

Political Rock

REVOLVER

johnny Rokkman Or David Michael
Roxx (818} 352-3799

P.O. Box 1082, Sunland 91040

Hard Rock

RHINO 39

Triple X Records/Dean Naleway/Peter
Heur (213) 871-2395

6715 Hollywood Bivd. #284
Hollywood 90028

Rock

R1FF RAFF

Brad Werner (818) 907-5056
16501 Otsego Street, Encino 91436
Hard Rock

RINGS OF SATURN

Billy Coane (213) 466-0425
827 N. Hudson Avenue #9
Hollywood 90038

Rock

We do fabulous things with your songs!
P
cALL FOR AN APPOINTMENT (213) 651-2759

30

RISK

{818) 905-8478

14355 Huston #125

Sherman Oaks 91423
Commercial Melodic Hard Rock

TIM RITCHIE

Lilli Bearer (213} 454-7597

P.O.Box 761, Paciiic Palicades 90272
Folk/R&B

ROCK ASYLUM
Ron Deutschendorf (818) 703-8234
P.O. Box 2468, Canoga Park 91306
Hard Rock/Metal

ROCKEFELLER

Bob Loza (818) 282-1631
1518 S. Third Street #3
Alhambra 91803

Metal Pop

ROMAN OTTO

Philip Read (619) 421-8582
868 Misty Meadow Court
Chula Vista 92010
Rock/Pop

RUDE AWAKENING

Robert Ryder (213) 469-6340
6301 Sunset Bivd. #103
Hollywood 90028

Hard Rock

RUMBLE

Mark Peterson (517) 669-5622

11409 Airport Road, DeWitt, MI 48820
Hard Rock

SACRED HEART

Western Front Mgmt./Amy Cadwell/
Steve Paris (213) 465-7042

Rock

SAHARA

Phil Woodward (818) 994-1727
8020 Langdon #101, Van Nuys 91406
Hard Roci

SALTY DOG
P.O. Box 3046, Hollywood 90038
Rock

SAMBA HELL

Bernard/Alex (213) 452-2652

634 Indiana Avenue #1, Venice 90291
Rock

SAMRIN

Joey Riedel (714) 792-5262

152 Hilton Avenue, Relands 92373
Rock

SANDERS & BEHN

Marty Essen/Twin City Talent
(612) 789-7225

P.O. Box 18508
Minneapolis, MN 55418
Rock

THE RICK SANFORD PROJECT
The Lazarus Group/Scott Lazarus
(714) 722-3454

2400 W.P.C.H. #M

Newport Beach 92663

Rock

SANTE FE BAND
Rosie Harrison (213) 563-6662
Country Rock/R&B/Blues

IYANGEROUS
— A

Specializing in
Dance, Techno
Pop, and New
Wave Music.

-

"“Demos with a Bullet!"

JIMMY SANTOS/SAFARI

Already There-Renside Productions/
Richard Regula (818) 887-4669
22030 Ventura Blvd.

West Hollywood 90046

Reggae

SAX’S FIFTH AVE.
Kenneth Rice (213) 470-1513
Oldies/Top 40/Originals

SAX, VALENTINE & GANSKE
Steven L. Sax (818) 842-6381
345 E. Santa Anita Avenue #p
Burbank 91502

Progressive Rock

SCARLET

Jonny G (818) 508-1307
12848 Bloomfield #2
Studio City 91604
Pop/R&B/Rock

ROY SCOUTZ

Scoutz Honor Music/John Mardon
(818) 905-0458

5324 Kester #6, Van Nuys 91431
Pop

THE SCRAPS

Steve Gilbert {213) 659-1815
8724 Holloway Drive
Hollywood 90069
R&B/Rock

SEA HAGS

Industrial Management (415)957-9191
123 Townsend, San Francisco 94107
Rock

SENDING UNIT

In House Management/Mike Dakota
(818) 545-3718

P.O. Box 3746, Hollywood 90078
Art-Edged Pop Rock

MICHAEL SEVEN
(213) 396-9517
Rock

17
Peter Virag (213) 551-2915
Pop Rock

SEVENTH RAY (FORMERLY GRAND
MANNER)

Patrick McGuire (818) 501-4840
15050 Moorpark #10

Sherman Caks 91403

Progressive Pop Rock

VINCENT SHADOW
Brad (213) 836-3956
3105 S. Durango #11
Los Angeles 90034
Rock

SHAMAN

Mr. Riekenberg (818) 764-4748
7640 Laurel Canyon #1

North Hollywood 91605

Big Sounding, L.P. Selling, Pop Rock

SHEER GREED

Chris Ledford (818) 243-9513
637 W. California Avenue
Glendale 91203

Hard Rock

WEST COAST BAND DIRECTORY

THE SHEILAS

Lisa (818) 505-9447
6304 Morella Avenue
North Hollywood 91606
Rock

THE SHEKINAH BROS.

Jerry Andrews (714) 997-0855
18782 Bond Avenue, Orange 92669
New Age

SHENT
Stewart (213) 851-3895
Hard Rock

SHODDYBOP
Flash Management (805) 252-4984
Rock

SILENCE

Lucia Calabrese (818) 447-5364
P.O. Box 2232, Arcadia 91006
Rock

THE SILENT TREATMENT

Tim Hall (619) 578-9367

8832 Hillery Drive, San Diego 92126
Pop

SINBAD

David LaDuke (502) 935-3848
P.O. Box 58368, Louisville, KY 40250
Hard Rock

SKATEMASTER TATE

Doug Caron (Triple X Artists)
(213) 466-8730

6715 Hollywood Blvd.
Hollywood 90028
Rap-Rock

SKIN DEEP

Jimmy O (818) 982-3155

P.O. Box 5263, N. Hollywood 91616
Rock

SKY HIGH
Jimmy Freligh (818) 846-2599
Hard Rock

SKYFIRE

John McCarthy (213) 876-2887
1443 N, Fuller Avenue #419
Hollywood 90046

Hard Rock

SNEAK ATTACK

Nick Gamma (213) 856-9539
8033 Sunset Blvd, #547
West Hollywood 90046
Metal

SNYPER

jo Anne Schram (213) 421-2942
5912 Sandwood, Lakewood 90713
Hard Rock

SOKENWET

T.K. Phillips Productions
(714) 579-7427

2901 E. Nutwood #E32
Fullerton 92631

Rock

SOMEBODYS DAUGHTER

The Glass Child Or Ray

(213) 665-8148

725 Harvard Blvd., Hollywood 90029
Rock

SHEL SONDHEIM

Catharis Music (818) 503-1983
P.O.Box 4351 #363, Hollywood 90078
New Wave

SONS OF DISASTER
Sam Chammas {619) 283-1603
Pop

SPECIAL GUEST

Stuart Guest (213) 850-6547

1344 N. Gardner, Los Angeles 90046
Pop/Rock/jazz

SPLIT IMAGE

{213) 960-7601

5939 Willoughby, Los Angeles 50038
Rock

THE SPORTING FELLOWS
Kevin Furlong (213) 666-5795
3587 Griffith Park Blvd.

Los Angeles 90027

Blues Rock

THE STAND

DMR ManagemenyLynne Or Randy
(818) 789-2436

P.O.Box 16713, N. Hollywood 91615
Rock

P. JAE STANLEY & RENEGADE

The Music Web Entertainment Group
(213) 464-3120

6362 Hollywood Bivd. #311
Hollywood 90028

Country

JANIE STEELE & THE NIGHTRIDERS
Janie Steele (213) 664-3340

3913 Edenhurst Avenue

Los Angeles 90039

Country Rock

COREY STEVENS
Corey (213) 668-9295
4824-1 Franklin Avenue
Los Angeles 90027
Rock

ALEXIS STORM

AKA “ALEXIS FROM TEXAS"

Alexis (213) 281-9816

P.O. Box 93-1541, Hollywood 90093
Rock

THE STREET BOYS

M. Tinajero Or M. Salerno (Minkman
Mgmt) (213) 568-8788

6661 W.87thPlace, Los Angeles 90045
Rock

STREETWISE

Terri (818) 509-7725
11089 Fruitland Drive #13
Studio City 91604

Hard Rock

STRING FEVER

Mike Breen (602) 971-5265

3823 E. Acoma, Phoenix, AZ 85032
Country/Bluegrass

JUSTIN ST. DENIS

Elizabeth Bowen (213) 376-7537
P.O. Box 46888, W. Hollywood 90046

Customized
Designs for

Stage and
Street




ST. ELMOS FIRE
David Sparks (213) 462-5762
Rock

LILY ST. NICHOLAS

Lily (213) 396-1586

3111 4th Street, Sama Monica 90405
R&B/Jazz Rock

SWEET EVIL

Inge Schroth/Richard Stanion/Mary Kay
(714) 350-8444

Hard Rock

SWEET REVENGE

Michael {818) 994-5890

15534 Cabrito Road, Van Nuys 91406
Rock

SYBILL

Chuck Strain (714) 989-5408
155 E. “C” Street #D-293
Upland 91786

Hard Rock/Metal

SYREN

Holly Miller {213) 698-4845
10820 Beverly Blvd. #194
Whittier 90601

Rock

TALISMAN

Steel Spirit Management

(213) 281-3306

4391 Sunset #351, Los Angeles 90029
Hard Rock

THE TAMMY THOMAS GROUP
Marty Essen/Twin City Talent
(612) 789-7225

P.O. Box 18508

Minneapolis, MN 55418

Dance Rock

TAURUS

Dave Richards (213) 560-4223
P.O. Box 93634, Hollywood 90093
Rock

TEMPEST

T.A. Management/Toni Allen
(818) 846-1956

Hard Rock

TENDER FURY

Tender Fury (213) 466-8730
671S Hollywood Bivd.
Hollywood 90028

Rock

THEATRE

Splash Attractions/Paul Combs
(213)920-7374

P.O. Box 196, Bellilower 90706
Call For Info

THEM GENERATION

David Codikow, Esq. (213) 271-0241
Box 931753, Hollywood 90093
Funk/Pop/Rock

THIN ICE
John McTague (818) 840-9131
Pop Rock

THIRD RAIL

Horacio Colmenares (818) 810-2582
11848 Lansdale #12, El Monte 91732
Hard Rock

THIS SIDE OF SANITY

Milo (714) 730-7736

P.O. Box 5237, Balboa Island 92662
Pop/Hard Rock

THRUST

The Music Web Entertainment Group
(213) 464-3120

6362 Hollywood Bivd. #311
Hollywood 90028

Hard Rock

JOY THUNDER

Jensen Crew Agency (714) 534-8912
P.O. Box 9532, Anaheim 92812
Metal

THUNDER BAY

Paul Stone (213) 380-6641
3377 Wilshire Blvd. #10229
Los Angeles 30010

Rock

THUNDERBALL

Thunderstruck Productions/Rik Fox
(213) 461-7455

Hard Rock

TOMMI

Natalie Mclintyre (213} 749-5356
904 W. 28th Street #1

Los Angeles 90007

Rock/Funk

TOMMI GUNN

Mag Productions/Mike Galam
(213)931-7417

721 N. Formosa, Los Angeles 90046
Rock

TOMORROW'S CHILD

Lauren Ashlee Communications
(818) 761-5019

4406 Cahuenga Blvd. #203
North Hollywood 91602

Rock

TOY JESTER

Marty Essen/Twin City Talent
(612) 789-7225

P.O. Box 18508
Minneapolis, MN 55418
Hard Rock

TRAGIC ROMANCE

Billy (818) 762-3293

6729 Havenhurst, Van Nuys 91406
Rock

TRAILERPARK CASANOVAS
Steve Neal (818) 783-2300

P.O. Box 3807, Hollywood 90078
Country Rock

TRANSFORMATION

Turk (213) 867-6085

Box 946, Bellflower 90706
Rock

TRAPPER

Rick Thibodeau (818) 841-6081
228 W. Spazier Avenue #)
Burbank 91502

Rock

TRAPPER

The Music Web Entertainment Group
(213) 464-3120

6362 Hollywood Blvd. #311
Hollywood 90028

Hard Rock

TUFF

Michael “Lean” Raymondo

(818) 501-0756

P.O. Box 3106, Hollywood 50107
Hard Rock

THE TUNDERDOME

Tone {714) 995-7766

P.O. Box 218, Cypress 90630
Jazz/Funk

21ST CENTURY
Jay Paimer (714) 841-6423
Hard Rock

TWIN WITS
M. Mode/Dr. Doe (213) 838-3795
All Styles

TWINKIE DEFENSE
O'Malley Concepts/Patty
(714) 670-9077

Pop

TWIST & SHOUT

Greg Piper (818) 763-8602

11684 Ventura#717, Studio City 91604
A Tribute To The Beatles

THE 2-DEF POSSE

Valiant Media Group (213) 759-4618
P.O. Box 35184, Los Angeles 90035
Rap

TYTON
P.O. Box 1338, Garden Grove 92642
Metal

TW.P
Terry Watkins (805) 643-5178
Country/Rock/Jazz

UNLEASHED

Mike Robley Or Mike Starzak
(818) 708-3037

17830 Sherman Way #245
Reseda 91335

Hard Rock

UNLISTED #'S

Tom Wiggins (714) $33-8153
P.O. Box 4442, Anaheim 92803
Pop Rock

VAIN

Roxiene McFarland (818) 989-1343
P.O.Box 170545, San Francisco94117
Rock

VALENTINO
Scott Harris (213} 316-8657
Pop Rock

VAN BUREN
Micheal “2” (714) 865-1994
R&B/Funk

WEST COAST BAND DIRECTORY

LYDIA VAN HUSTON

Current Management/Curt Lorraine
(818) 508-9945

4605 Lankershim #414

North Hollywood 91602

Rock

VANDALS

Doug Caron (Triple X Records)
(213) 466-8730

6715 Hollywood Bivd.
Hollywood 90028

Pop Rock

VEXX
Christopher Pilawsky (714) 731-
5534
Rock

VFX
Scott Wilson (213) 397-0589
P.O. Box 661063, Los Angeles 90066

VIOLATOR

Pamela Rudling (818) 349-7265
16161 Nordhoff #117
Sepulveda 91343

Hard Rock

THE VIRGIN KILLERS

Chester D. Molester/Pat Aloysius
(714) 750-3220

11782 Medina, Garden Grove 92640
Heavy Metal

THE VISIONARIES

Rick Hromadka (818) 841-9795
333 N. Screenland Drive #234
Burbank 91505

Pop Rock

VIVA
Vivian Romero (213) 728-5870
Latin Dance Music

VIZUAL I'Z

Patrick Jehorek (213) 877-2771
P.O. Box 1919, Swdio City 91604
Rock

VON SKELETOR

John Goodwin (818) 766-3219

6343 Babock, North Hollywood 91606
Heavy Metal

THE WALKAWAYS

Gilbert D. (714) 983-5096
P.O. Box 3673, Ontario 91761
Rock

THE WAY HOME

Joel Pelletier (213) 578-6438
12500 Culver Blvd. #128
Los Angeles 90066

Pop Fun

THE WEBSTERS
Clar And Lar (213) 850-0249
Rap

WHOSE IMAGE?

Tom Scott (213) 285-8380
20426 Runny Mede Street
Canoga Park 91406

Pop

THE WILD BLUE YONDER
John Humphrey (213) 662-3510
2816 Waverly Drive

Los Angeles 90039

Rock

ZAKARIAH WILDE & WILDLIFE
Chris Whitman (213) 838-3795
Rock/Folk

WITHOUT WARNING

Robert C. Rusch (Little Sun's Produc-
tions) (702) 736-8770

Metal/Rock

AARON WOLFSON

Sound Investment Recordings Studios/
Ron (818) 504-1055

Rock & Rol!

WOMANIZER

Greg Piper (818) 763-8602

11684 Ventura#717, Studio City 91604
Hard Rock

THE WOODPECKERS

Bryce Mobray (213) 465-1765
14416 Hamlin #204, Van Nuys 91401
Blues Rock

WORLD WISE

Tracey Williams (213) 674-4323
$70 1/2 Hargrave, Inglewood 90302
Reggae/Funk/World Beat

WYLD HEARTS

Susetie (818) 996-4278

P.O. Box 6026, Sherman Oaks 91415
Pop Rock

ww. i
Chet Thompson (818) 248-5053
Rock

THE ZEROS

The Zeros Fan Club
9000 Sunset Blvd. #405,
Los Angeles 90069
Rock

ZION
John Ettore (213) 838-3795
Christian Rock/R&B/Jazz/Folk

ZZYZX

Dan Wagner Sr. (818)951-2145
P.O. Box 5233, Chatsworth 91313
Rock

Howard Teman
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going to see it done no matter who played,”
he recalls. ”If | had to play bass and sing, I did
it. We played everywhere. | stuck it out and
eventually we got the right line up that we
thought would be the ultimate group as we
know it now. We’ve stayed together and we’l|
be together for years to come.”

Pearcy seems sure of his project’s longev-
ity. Together he and his bandmates have seen
the bottom, and they all want to see more of
the top. “We all see the same way. We have
the right direction, the same dreams, and
we're all reaching for the sky,” he shame-
lessly self-promotes. “I think we’re fortunate
enough to not have been in the whirlpool that
probably is happening now and a few years
ago where you have one guy from New York,
one guy from Florida. We pretty much came
from the same area, same neighborhood,
same scene. What keeps us together and
makes it more exciting and more rewarding
now, being that we’ve been together six years
andfive albums later, is that we’ve walked the
streets together. We've lived in the one bed-
room places together, been down as low as
you can go. It’s much more rewarding now.
We keep each other on the ground. Solo
records are one thing. When we feel fit to see
that happen, it will. But seeing all these lows
makes us work that much harder to stay
together, to see us become what we want to
become—a supergroup—one of the biggest
bands in the U.S.”

The jury is still out on that last point, since
the new Reach for the Sky LP has just been

* 10 Rehearsal Studios
* 2 Showcase Rooms

FEATURING

Room Description

L]
Rooms

1 — 27’ x 33’ Showcase Room...
16’ stage, 8’ x 8' Drum Rise

1 — 23'x33" Showcase Room

16’ stage, 8’ x 8’ Drum Riser, Mirrored wall

6 — 18’ x 27’ Rehearsal Studios
8’ x 8" Drum Riser, Mirrored Wall

4 — 16’ x 18’ Rehearsal Studios

PA Systems, Microphones, Equipment Storage
and Block Rates available.

) BANDWEST ||

REHEARSAL STUDIOS #
|

Southern California’s Finest
Facilities Serving
beginning musicians, newly formed bands,
experienced professionals and other
members of the music industry.

50% off any daytime M-F booking (before 6 p.m.) During November

* Mirrored Walls

* Drum Risers

released. The first single, “Way Cool junior”
is in the stores now, and its accompanying
video on MTV. This first LP after a two-year
hiatus will be promoted by a world tour
beginning in Japan on December 28th, and
will come stateside in late january. Ratt plans
tostay onthe road until 1990, something they
should be well accustomed to. “We've been
touring constantly since the release of our
EP,” says Pearcy. “We decided after the

“We all see the same
way. We have the right
direction, the same
dreams, and we’re all
reaching for the sky.”
—Stephen Pearcy

Dancing tour that it was about time to take a
break. There’s no way we were just going to
throw out another record. We think our
audience expects a lot more from Ratt nowa-
days.”

And from everyone. This is, after all, the
age of the conscience. | wondered whether
Ratt felt an obligation to help their more
impressionable audience members with their
lifestyle choices. “We’re not the kind of band

that’s going to preach to you ortalk politics or
religion or tell you what not to do. If some-
body wants togo run themselves over, they're
going to go do it and they don’t need some-
body telling them not to,” Pearcy answers.
"That's why these kids goto school and that’s
why they have parents. If the parents can’t do
that, then it’s their problem. We don’t send a
message to anybody and say ‘Hey, get it
together.” Of course, we do our bit for the
Don‘t Drink and Drive campaign and for
cancer research. It's a responsibility for some
bands now, but it really pisses me off,” he
continues. ”I don’t want to talk about it be-
causeit’slikethat oldsaying thatyou shouldn’t
talk about politics, religion, or sex. It's their
responsibility. The kids. They want to do
what they want to do, and we're not going to
tell them about it. All we’re going to do is tell
them "We're going to turn you on to this
music. Have a good time. Do what you do to
have a goodtime. You work all day, you goto
school, you come to see us and we're going
to give you the best time you’ve had in your
life. We're gone the next day. What you do
with your life is your problem. just don’t hurt
anybody.’

"We put something on the inside sleeve of
the new album that we wanted to share with
everybody in the world—at least as far as Ratt
is concerned,” he says, getting his personal
feelings back in check, “which is a positive
message withoutbeing preachy. It says‘Don’t
let your dreams be clouded. Search for your
true feelings. Aim your sights high and reach
for the sky.” That should say it all.” B

Rate Per Hour

CALL
(114 634-9016

12:00 NOON TO MIONIGHT
for additional information or to reserve
one of Bandwest's clean, professionally
designed studios
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Ask for Jane Taylor
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ords, and still, there is no end in sight.

Outside, the sun wearied by late summer’s
overtime, hustles to punch the clock and
retire_behind a smog-congested gridlock,
bargaining for jumpstarts on the weekend.

Inside, the offices bleat with typical power-
breaking ferocity. Friday serves simply as a
reminder that Monday is only two days away.
Phones keep ringing, and as people continue
being paged, vocalist Bobby Durango and
guitarist Andy Panik, members of Rock City
Angels (Geffen’s newest, most promising
child), await another press interrogation.

Foreighthours, these guys have been shred-
ded by hordes of curious pop journalists.
Scars of dissection are visible as both take
their seats again, this time hoping for a sur-
prise.

Bobby, wiping his hand on the Confed-
erate flag handkerchief tucked in his back
pocket, shifts his eyes, throwing a hardball

It’s been a long, hard day at Geffen Rec-

By Eugene Pidgeon

glance at Andy. The ripped jeans and Sun
Studio t-shirt he sports are flexed to offset the
blue hat and pin-striped jacket worn by his
partner. Bobby asks for some ice water, Andy
requests a beer, but settles for an apple juice
instead. The door then closes, quietly pitting
two against one in a conversation that will be
as riveting as it is revealing.

Neither Andy nor Bobby has had an easy
life. Nowhere is this more obvious than on
their 15-song debut, Young Man’s Blues.
Recorded at Ardent Studios in Memphis,
Tennessee, it’s a raw but virile vinyl diary,
punctuated with pain, anger, and ironically,
hope. The hope is not blatant; one must
dredge a swill of merciless guitar etchings
and libidinous banshee vocalstofind it. When
discovered, however, the Rock City Angels
come off like the Rolling Stones on welfare.

Littering their music with distracting visual
imagery, the Angels balance themselves pre-
cariously on a bridge separating fact from
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fantasy. When drawn in to the reckless order
of Rock City, a listener is dared to turn away.
He wants to, but like the memories of a
personal tragedy, he lingers intheir deceptive
groove. Each song translates as an autobiog-
raphy, which somehow manifests itself as our
own.

The references on Young Man’s Blues are
not pretty, and often so stark it is difficult
imagining why anyone would wish to be
reminded of them. Topics ranging from sex-
ual frustration (“Hard to Hold”) to suicide
(“Mary”) to the problems plaguing control
freaks (“Rumblefish”) are woven through this
disk of psycho plastic. Tugging on a lock of
blond hair, Bobby explains, “This is actually
a kind of therapy, a catharsis for me. It is the
only way | know to deal with the problems |
see in the world, and to get them out of my
head.

“Wedon't like to sing about happy things,”
says Andy. Bobby agrees, adding, “I obvi-
ously can't sing what I dont feel. | have no
reason to sing about happy things; they are
already exposed, leaving nothing for me'to let
out. There is no anger.”

Andy and Bobby met eight years ago in the
Hell’s Kitchen district of Fort Lauderdale,
Florida, aftera screening of Penelope Spheeris’
Decline of Western Civilization, Part I, Andy’s
parents divorced, moving himto Florida from
Cleveland, Ohio. Andy remembers his first
band, the Fucktones: “We didn't last very
long, so it was great when Bobby and | got to-
gether.” Born in Oakland, California, Bobby
followed his father, a military man and inven-
tor, from coast to coast until he was kicked
out of his house at 15. “I came back to
California with $200.00. | started to see what
I'had not been taught in school. Man, there is
a lot of hatred out there. There are a lot of
things people just don’t want to see. They
prefer to live in a closet and not let the
ugliness in. But it's out there.”

Ugliness, both physical and spiritual, are a
primary resource material for inspiration in
the urgent litany of Rock City Angels. In their
formative years, Andy and Bobby spent hours
indark, roach-infested rooms killing rats with
Uzis and time with words and music. Bobby
recalls, “Even then, | felt like something was
up there watching me, watching over us. I still
do. Call it God power, whatever you want,
but even in the worst settings there seemed to
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be a hint that maybe things will get better.”

The pulse of Young Man’s Blues is sus-
tained by an intrinsic emotion suggesting that
it is too late to talk, or to think; there is only
time to act. From “Deep Inside My Heart,” a
tune dealing specifically with a misbegotten
adolescent love, to the refrain of “You Gotta’
Swear It,” which examines the desperate
realities of being a junkie and being optimis-
tic, all of the album’s renderings, whether
simple or complex, are truly spontaneous.

“That’s the way | write,” offers Bobby.
“What | am trying to do is develop a lyrical
approach similar to that of Kerouac, William
S. Burroughs, and Charles Bukowski, where
you look at something, just to get into the
stream of consciousness.

“When putting the music together,” Bobby
explains, “there are some of the songs | write
myself. Il have a riff and work the words into
it. if Andy has a riff, | write the words around
it. This all happens very quickly; it is not
somethingthattakes days. On the other hand,
to get a song where it is arranged properly—
that takes a little time. But just to get it where
| feel we've made the perfect union between
lyrics and music—that’s easy.”

After a dip with Rock City Angels, there is
little problem determining their influences.
One can findtraces of the Rolling Stones, lggy
Pop, Molly Hatchett, and Lynyrd Skynyrd. A
sizzling cover of Otis Redding’s “These Arms
Of Mine” has even been included on Young
Man’s Blues. "It was Otis’ first hit,” chimes an
excited Bobby. “We did it as more of an
homage, but I'm bummed out because...”

Andy interrupts quickly, “It wasn’t finished!”
Bobby continues, “When we had the actual
mix to do, the engineer and | sat down and all
we had was a scratch vocal. We didn’t have
enough time to do the real vocal. | wish |
could have done it over again, ‘cause | didnt
feel | had done it justice, except for the fact |
felt there was real passion. ! picked the song
because | believe anyone can relate to it.”
Southern Blues did not come naturally for
the boys in Rock City Angels. “As we were

growing up,” recalls Andy, “we were into
punk. Then, as we got older, we were ex-
posed to it. Punk has the same feeling and
attitude as the blues.”

Despite the success of Rock City Angels
and Young Man’s Blues, Andy and Bobby
differ philosophically. Andy has found some
happiness; Bobby hasn’t. At least not enough
to make him change his mind about pursuing
rock & roll. “If | wasn’t playing rock & roll, i'd
probably be some strung-out junkie living off
some girl.” Andy cannot even speculate as to
what his vocation would be if it weren’t
music. Pausing to reflect, he does however
remember wanting to be a baseball player
and admits to having sold a valuable collec-
tion of baseball cards in order to pay for
studio time the first time Rock City Angels
went to record a demo. “If music is your
goal,” claims Andy, “you really can’t lose, but
you have to give up everything.”

“We've stayed together,” they both con-
clude, “because we love rock & roll and have
followed our own game plan.” “We've done
it our way,” Bobby enthuses, and we’re not
trying to write hit songs. We're trying to write
songs we like.” By the sound of the record, it's
apparent that their homebrew formula and
tour supporting former Zep God Jimmy Page,
is precisely what the doctor ordered. What
can be next? “I've worked eight years for
this,” stresses Bobby, “and it’s a natural pro-
gression. Our success is something that had
to happen. We can’t stop now. And my lyrics
sure as hell won’t change, because I'm essen-
tially a pissed-off person.” B
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Are We Still

Prejudice?

ver the course of two weeks, | inter-
viewed 17 female musicians in an at-
tempt to capture their attitudes and
frustrations on being women in what appears
to be a refatively male-dominated field. The
women ranged from professionals, who after

Heather Harris

“The guys want to
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years of struggle, have overcome many chau-
vinistic and deep-rooted barriers, to garage-
level gals who didn’t seem to recognize any
barriers at all. The results were candid, en-
lightening, and most importantly, inspiring.
The female musicians who seem to find
themselves most readily accepted by male
musicians (as well as the music industry in
general) are usually the vocalists. The drum-
mers tend to encounter the most resistance.
“I would call ads that sounded interesting
to me,” recalls drummer Dawn Richardson of
the all-female band, the Sheilas, “and the guy

thought of that before.” Then he’d hang up.
That's why | joined the Sheilas. At least they
were ready for it.” The ladies found image-
conscious bands, especially heavy metal
bands, the least inclined to hire them, forcing
them to form all-female metal bands like
Vixen or Precious Metal. “The guys want to

Eshel Ezer

“How you carry
yourself, especially
being a front
person is important.
You have to have
that spark.”
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Jeff Katz

“Prince took me
seriously enough to
hire me, put me
in the film, and
produce my album.
Id say that’s about
as serious as you
can get.”

be onstage,” says Sweet Evil’s bassist Mary
Kay. “They want women to idolize them, not
play intheir bands.” Suzy Mae Martin (bassist
with the Southern-fried blues band Red River)
adds: "When you're talking about heavy rock
& roll, the Guns N’ Roses style of music, it's
hard to market a band like that with a girl in
it. A lot of record companies are stumped by
what to do with the girl.” Symphony orches-
tras, by contrast, seem to be the most inte-
grated; however, they are not free from preju-
dice. “When symphonic auditions are held,”
explains freelance cellist Suzie Katayama,

“it's come to the point where they have
wanted to do it behind a screen because, |
suppose, they were finding a lot of women
weren’t being hired.”

When asked to join an existing band, the
women unanimously agree that they are pri-
marily hired because of their technical profi-
ciency, althoughtheir gender may also play a
significant role in the decision. "It’s very hot
these days for women to be in bands,” con-
fesses drummer Denise Frazer, who just fin-
ished a six-month, Off-Broadway stint with
comedian Sandra Bernhard. “It's very hip—a
good image thing, and it's an asset if the
female musician can play well.” Cock Robin’s
lead vocalist Anna LaCazio also stresses the
importance of stage persona. “How you carry
yourself, especially being a front person is
important,” she says. “You have to have that
spark. Even if | had been unattractive, | proba-
bly still would’ve been hired. My vibe, the
way | sing, and the way | carry myself on stage
are charismatic.”

The women also unanimously agree that
they are taken seriously by their male band-
mates. However, they stress the continuous
need to prove themselves as players in order
to win the men’s respect. Prince’s co-star in
Purple Rain, Apollonia, whose debut album
has recently been released on Warner Bros.,
says: "Prince took me seriously enough to
hire me, put me in the film, and produce my
album. 1’d say that’s about as serious as you
can get.” Drummer Frazer adds: “Being a
female musician, you have to prove yourseif
justalittle bitmore. It's gotten a lot better over
the years, but there’s still some people with
chauvinistic attitudes. Thetimes 1 wasn’ttaken
seriously were the times when people hadn't
heard me. Oncethey’d heard me, they started
taking me seriously.

“The majority of male musicians that | have
worked with have been very supportive. I've
always had a tendency to shy away from
playing with musicians who have chauvinis-
tic attitudes. When it comes down to it, it
doesn’tmatter ifyou’re male or female, justas
long as you can cut it. | don’t look at myself as
a female drummer. I’'m simply a drummer,
and most of the guys that I've played with
have the same attitude.” Leah Aldridge, gui-
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“The times | wasn’t
taken seriously
were the times

when peopleée hadn’t

heard me. Once
they’d heard me,
they started taking
me seriously.”

tarist with the Sheilas, explains: “Every time
you step up on that stage, you have to prove
you can play because of that one fact: you're
a girl. You can’t get away from it. And after
that first few seconds, and they see that you
can play, then they forget why they were
watching you inthe firstplace and startloving
it.”

Suzie Katayama, who has worked as a
session player with numerous heavyweights
including Prince and Madonna, as well as on
many movie andtelevision sounditracks, finds
being taken seriously by the technical staff
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She Splmém

“Every time you
step up on that
stage, you have to
prove you can play
because of that one
fact: You’re a girl.”

—Leah Aldridge

particularly frustrating. “We get talked down
to more by engineers,” she says, “because we
supposedly don’t know certain things. Like
on a soundcheck, if somebody’s mike has a
problem, the engineer thinks she’s put it on
backwards. As far as musicians in the studio
goes, however, I don't think there are any
barriers.”

Dressing room arrangements and sleeping/
hotel accommodations seem like areas that
could pose possible problems, but the ladies
express a variety of creative and workable
solutions. In the club environment, the ladies
tend to dress at home or in the restroom,
leaving the dressing room to their modest
male bandmates. On the road, and depend-
ing on their budget, | find everything from first
rate hotel accommodations where each
member had his/her own room, to one band
sharing a single hotel room and two double
beds. Anna LaCazio has toured on a bus ex-
tensively in Europe with Cock Robin. “I have
my own bunk and everyone else has his
own,” she says. "It's like a camping trip. The
only problem I've had sleeping with men has
been that not all of them particularly smell
very well. Some of them can get pretty funky
on the road.” The words “mutual respect”
continuously come up concerning this issue,
and the bottom line is, as Sweet Evil vocalist/
keyboardist Inga Schroth says: “With a band,
ithasto be like a family. Everyone has to trust
each other.” Blues singer Bobbi Brat adds: “I
wenton tour for two months in atiny van and
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Current theory mixed with practical hands-on training
Modern state-of-the-art 24-track recording studios

All classes taught by qualified. working professionals
Job placement assistance

Financial aid available for eligible students

Fully accredited by CNCE

CALL (213) 467-6800
TREBAS INSTITUTE OF RECORDING ARTS

Calitfornio 90028

6602 Sunset Boulevaord Hollywood

c

AT STUDIO 56, OUR FUTURE’S
EVEN MORE EXCITING THAN
OUR HISTORIC PAST

modes, 4 channel mute the Otari MTR 100
system, in-line solo, solo
safe, 36 channels line in, 24;2100,:,;23 €

8 cue/effects sends.

7000 Santa Monica Blvd.
Hollywood, CA 90038
(213) 464-7747 FAX: (213) 467-8579
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they were like my brothers.”

When asked whether it was easier to offer
constructive criticism to male or female
bandmates, the ladies are evenly divided.
Vocalist LaCazio expresses the most difficul-

power to make women realize that we’ve got
the power within us to tap our potential and
equally achieve what men can achieve, often
poison us instead. Television, for example,
has a vastimpact on kids. | don't recall seeing

ties on this topic: “With me it's a little differ-
ent. I’'m not playing an instrument. There’s a
tendency, whether you're male or female, not
to be taken seriously unless you can be very
musical about what you’re saying. If you tell
them, ‘Well, you know it seems more blue
this way than green.’ That doesn’t work. They
don‘tgetthat. Butif you say, ‘Thateighth note
pattern that you're doing in the bridge isn't
working for me.” Then they will say, ‘Oh
yeah? Well, what do you see?’ Then you can
say, ‘Well, | see more of a blue than a green
eighth note pattern. The whole business is
filled with compromise. Musically as well.
That's why you try and work with people who
are thinking the way that you’re thinking.”
Women have made tremendous advance-
ments in the music business due in part to
their continuous struggle, strength, and dedi-
cation tothe art. Men inthe industry have also
helped contribute to the women’s success
with their continued support, encouragement,
and in some cases, tolerance. But the battle
continues. Jennifer Batten, currently on tour
with Michael Jackson offers a thought: |
think both the industry and public need alittle
proof that musical ability is not related to sex
to overcome past prejudice. Although times
are changing, the things which have a lot of

ROCK ‘N’ ROLL HAIR?

NO PROBLEM!
HAIR BY ROSANE

RESEDA BURBANK
(Opposite the Country Club)

(818) 705-3336 (818) 845-8877
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“l don’t think the
barriers will be
completely broken
down until we
have a woman
Hendrix or a
woman Van Halen.”

many shows which cast a female in an intel-
ligent, respectable, and achieving position
when | was growing up. | remember seeing a
show several years ago with a school teacher
who posed the question to her class, ‘Why
aren’t women drafted?” and her answer was
‘because they’d talk too much and never get
anything done.” This sort of ignorance is
mental poisoning.”

Batten is a pioneer. And she, like many
other female musicians, is forging ahead into
unknownterritories and breaking down many
of the old myth barriers of the past along the
way. “Jennifer got a good gig and she will be
solidified as a guitar player, not just as a gir/
guitar player,” concludes Linda Taylor, gui-
tarist with Doc Tahri, “and that will make it
just a little more acceptable for the next girl.
She’s breaking down some barriers there.
However, | don‘t think the barriers will be
completely broken down until we have a
woman Hendrix or a woman Van Halen.
Let’s face it, there aren’t that many guys out
there that are Van Halens either. If Eddie dies
tomorrow (God forbid), we’ll still be buying
his records twenty years from now—just like
Hendrix. Until a woman attains that status
and affects as many people asthey do, | don’t
think things will change that quickly.” B

s,

GENERALINSURANCE CONSULTANTS

Specially designed Insurance Programs
for the Entertainment and Recording Industry

Compare our Special
Entertainment/Recording
Studio Package

we offer:

* A quality program, tailor made for your company
* Special coverage for musicians and bands

* Competitive rates and broad coverage

* Conscientious and professional service

Don’t you deserve the most effective
coverage for your insurance dollar?
We think you do!!!

Call Joseph H. Straus, senior vice-president

(818) 906-4100

GENERAL INSURANCE CONSULTANTS
5400 VAN NUYS BOULEVARD, SUITE 500
VAN NUYS, CALIFORNIA 91401
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A rock star hair and look i1s sometimes as important to their success as the music - and oftentimess more interesting.
Think of Jon Bon jovi and David Coverdale of Whitesnake fame, and it conjures up video images of swirling smoke,

scantily- clad sex kittens, and their picture-perfect air-blown locks. Ever wonder which hair salons cater to present and
future rock star clientele and how you can be pampered with that same star treatment? Well, here’s a select listing of

hair salons that will make sure your hair matches the music.

B.). Hair Design

1320 N. Highland Ave.

Hollywood, CA 90028

Services include hair replacement and exten-
sions, perms, and tinting.

Contact: Erica

(213) 856-HAIR

Totally Me!

9673 Wilshire #104
Beverly Hills, CA 90210
Contact: Pamela Eatmon
(213) 859-2469

Shampoo by Judith Ann

The City Shopping Center

8 City Blvd. East Suite #92

Orange, CA 92668

Services include perms, hi-lites, coloring,
straightening, curls, hair extensions, mani-
cures, and facials.

Contact: Annette

(714) 385-1010

Salon Extensions

9673 Wilshire Blvd.

Beverly Hills, CA 90212
Contact: Gene Mims

(213) 550-7882/(213) 285-8105

Cut Cute

11386 Ventura Blvd.

Studio City, CA 91604

Services include hair extensions, cuts, color-
ing, braiding, and perms.

Contact: Ben

(818) 508-1211

Long Hair Rocks

2513 E. Colorado

Pasadena, CA 91107

Specializing in cutting long hair, perms, and
coloring.

Contact: Heather

(818) 795-1272

4:

GETWHATYOU

]

JANT.
HOLYWQDD: 6620705

hear Perfection - 4865 Fountain Ave.

Hot Hair

4865 Fountain Ave.

Hollywood, CA 90029

Specializing in all hair services, including
extensions, and waxing

Contact: Kelly Trudell

(213) 662-9735

Antenna Hair (two locations)

18432 Sherman Way

Reseda, CA 91335

Contact: Jackie

(818) 705-3336

and

1712 W. Magnolia Ave.

Burbank, CA 91506

Contact: Mitchell

(818) 845-8877

Both locations offer all hair services- includ
ing extensions- and specialize in perms and
relaxing.

MYSTERY DATE

"...infectious high energy original, modern pop..."

For schedule updates and PROJECT MUSIC

booking information,
contact;

KATHI KRITZER

(408) 247-7195

MANAGEMENT & PRODUCTIONS
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ATTENTION RECORD INDUSTRY:
~ The Ultimate Rock ‘n Roll Group

FOR PROMO PACK AND

FAN CLUB INFO:

MASQUERADE
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HEADLINING THE COUNTRY CLUB La Mirada, CA 90638
SATURDAY, NOVEMBER 26 (213) 946-8507
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i The following is a listing of several insurance companies that insure musical equipment
both here in L.A., and on the road.

Bayly, Martin & Fay

3801 Barham Blvd., Suite 100

Los Angeles, CA 90068-1094

(213) 850-6060

Contact: John Henderson, David Olivier

Types of Policies Available: Musical equipment, liability,
workman’s comp, full music groups or individual musi-
cians.

Carriers: Gulf, Pacific Indemnity (Chubb), Lioyds, Fire-
man’s Fund, Transamerica

Albert G. Ruben

144 S. Beverly Blvd., 6th Floor

Beverly Hills, CA 90212

(213) 274-8891

Contact: Shel Bachrach, John Hamby

Types of Policies Available: Liability, workman’s comp,
non-appearance & non-performance coverage, all music
related policies, individual musicans and groups.

Max Behm & Associates

5957 Variel Avenue

Woodland Hills, CA 91367

(818) 704-1000

Contact: Virginia Scardina

Types of Policies Available: General liability, music pro-
duction, video related coverage, individual musicians,
groups, workman'’s comp.

Carriers: Chubb, Lloyds, Gulf, Fireman’s Fund

An Ounce of
Prevention

By John Bitzer

1t happens all the time. You load your amp into
the back seat of your car after a gig, go back inside
for a minute, and it's gone when you come back.
Or that ‘61 Stratocaster you cherish so much
mysteriously disappears backstage in a sea of
cases. | know a band whose manager hauled off
their entire load of equipment because they owed
her a couple hundred dollars—they never saw it
(or her) again.

There is no foolproof way to prevent these
things from happening. But you can take steps to
prevent suffering a full loss on them. Several insur-
ance companies offer coverage against musical
equipment losses, be it through theft or damage.
The only problem is, it's generally expensive.

For years, Lloyd’s of London was the only carrier
willing to take the risk of insuring musical equip-
ment. According to guitarist Brian Coffman of
local band Secret Life, who toured the midwest
extensively in the early Eighties, “We shopped
around, but Lloyd's was the only company that
would touch us.” Lloyd’s offers policies in incre-
ments of $3,000, $5,000, and $10,000, but their
rates are high—or at least, unquotable. joseph
Straus of General Insurance Consultants estimates
the average rate to be about ten percent of the
value of the property it's covering. So, | figured a
policy on a $5,000 synthesizer would cost me
about $500 per year.

With more new carriers getting involved, how-
ever, the rates and coverages seem to vary signifi-
cantly, depending on the value of the property and
other circumstances. A policy for a touring pro
who owns several thousand dollars worth of equip-
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Compiled by Nick Paine
William F. Hooper

11661 San Vincente Blvd., Suite 103

Los Angeles, CA 90049

(213) 826-5588

Contact: Beverly Bielen

Types of Policies Available: Workman's comp, liability,
non-appearance, non-performance, all music & video
related coverage, individual musicians and groups.
Carriers: Chubgb, Gulf, Lloyds, Fireman’s Fund

Disc

3601 W. Olive

Burbank, CA 91505

(818) 955-6000

Contact: Vicloria Winans, Michael Cornwell

Types of Policies Available: Musical equipment, liability,
workman’s comp, full groups or individual musicians.
Carriers: Fireman’s Fund, Pacific Indemnity, Lloyds, Gulf

Dewitt Stern

11365 Ventura Bivd., Suite 113

Studio City, CA 91604

(818) 763-9365

Contact: Sarah | egon

Types of Policies Available: Musical equipment, musical
instruments, stage props & equipment, liability, auto,
workman’s comp, non-appearance & non-performance
coverage.

Carriers: Chubb, Gulf, Lloyds, National Union

ment, for instance, must face not only higher rates
but other complications such as international fees,
taxes, and fine-print restrictions for losses due to
each different situation. Still, at that level, insur-
ance is a downright necessity. But for the average
local working musician, it may or may not be a
good value.

I asked Rosie Stroy of MDM Associates what it
would cost to insure a hypothetical $2,000 vintage
guitar. “$125 per year, but the deductible is differ-
ent for different types of coverage,” she said. “The
deductible is $250 if the property is simply dam-
aged; $500 for a loss due to proven theft not from
a vehicle; and $1,000 for a theft from a locked
vehicle; if it’s stolen from an unlocked vehicle,
there is no coverage at all.”

So let’s say you spend $125 per year for ten
years, taking extreme care to lock your instrument
in your car at all times. You happen to leave it
unattended in your back seat for just one minute,
with the car door unlocked, and you come back to
find it missing. You’ve lost your prized guitar and
$1,250. But even if it was locked, you're still out
$250, plus $1,000 for the deductible—just as
much as if you had/locked the door—and the guitar
itself (whose sentimental value is probably price-
less anyway).

And that’s not all. You still have to file a police
reportand prove beyond a doubt that it was stolen.
They usually look for evidence such as a broken
window or lock. If it can’t be proven, you're out
everything.

jerry Giddens, lead singer of Walking Wounded,
researched equipment insurance about a year ago,
just before a tour of the Southwest—and he was
shocked at the rates. “1 found out that, with the cost
of the policy for one year and the deductible, we
could buy our equipment back ourselves. So we
decided against it.”

The picture is not necessarily this bleak, how-
ever. Straus claims there are new companies will-
ing to offer policies at more competitive rates with
service just as reliable as the existing ones, but he

L AT g

MDM Associates

5730 Uplander Way

Culver City, CA 90231

(213) 670-0172

Contact: Musicians policy department

Types of Policies Available: Musicians all risk worldwide
policy, musical equipment, musicaf groups, liability, all
entertainment related policies.

Carriers: Chubb, Gulf, Lloyds, Fireman’s Fund

General Insurance Consultants

5400 Van Nuys Blvd.

Van Nuys, CA 91401

(818) 906-4100

Contact: joseph Straus

Types of Policies Available: Musical equipment, liability,
workman’s comp, all music related coverage.

Carriers: Lloyds, Chubb, Gulf

P.B. Sorkin Insurance Agency

16633 Ventura Blvd., Suite 1210

Encino, CA 91436

(818) 905-5300

Contact: Phil Sorkin, George Crawford

Types of Policies Available: Liability, workman’s comp,
music, film and video coverage, full musical groups &
individual musicians, non-appearance & non-perform-
ance coverage.

Carriers: Chubb, Gulf, Lloyds, Pacific Indemnity

couldn’t mention their names yet. He did offer this
advice: “Most musicians don’t take the time to
become knowledgeable about insurance. They
should ask questions, and search for the best deal
and service.”

Or, you can choose Walking Wounded’s
method, and cross your fingers: “We’re the poorest
band on earth, and we look it. So we travel in old
Toyotas and beat-up vans that are so ugly no one
would ever want to break into them.”

INSURANCE TIPS

Before taking out any kind of insurance policy on
your musical equipment, please consider these
tips:

* The professional musician must carefully select
his insurance broker the same way he selects his
instrument.

* He must select a broker who is knowledgeable
about the music business, and an insurance carrier
who will provide a product which is both compre-
hensive and easily understood.

* The carrier should pay his losses rapidly.

* The musician should be clear as to whether his
policy is on “Actual Cash Value” or “Replacement
Value.” The difference can be staggering in the
event of a claim.

* Taxes and fees are an important consideration in

addition to the policy premium. if taxes and fees
are charged, they will increase your premium.

* Are there territorial limitations to your policy?
U.S.? Canada? Worldwide?

* Is the musician’s coverage “on premises only” or
"off premises”?

* Does the policy coverage provide for loss from an
unattended automobile?

joseph Straus
General Insurance Consultants
Van Nuys, CA
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ALL ABOARD, A&R

LOOK WHAT HAPPENS WHEN ORIGINAL R&B
COLLIDES HEAD ON WITH ROCK & ROLL!

LOCOMOTIVE

And look at the early response it's generating

“Great Music!”

Joe Benson
KLOS
featured artist on Local Licks
Airplay on:
KPCC  Pasadena, CA WICB  Ithica, NY
Ihe debut album ., KCRW Santa Monica, CA  WMWM Salem, MA
SAX & ROMANCE WSIA  Statenlsland,NY  KTCL  Fort Colins, CO
featuring Ex-Motel Members WVIA  Pitiston, PA KUO!  Moscow, ID
KHSV  Arcata, CA WIDB  Carbondale, IL
Jeﬁ & Marty Jourard WHUS  Storrs, CT KGNU  Boulder, CO
. WCNI New London, CT KAOS  Olympia. WA
Ava"able at KTRU  Houston, TX KALX  Berkeley, CA
Tower Records-Sherman Oaks — wun  Durham, Nk KASR  Tempe, AZ
Rhino Records, Moby Disc NCa SgriancsgnCA KTUH' Homoluirnh
1) )

KWCR  Ogden, UT
Arons Records, Penny Lane,

& Bebop Records =
Complimentary LP/Cass/Demo Package *f kS

call (213) 281-7036 o

i

ILOX

Croubadour Nov19

Legal Representation
Chuck Hurewitz
(213) 278-1111
Demo Package & Industry Guest List
(213) 395-1319

CONTACT:
Ron Devutschendorf
(818) 703-8234

Qroubadour
Nov. 11
12:00 AM




COCK ROBIN’S PETER KINGSBERY:
The Song’s the. Thing
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By Pat Lewis

or the struggling songwriter, the road to
a gold record can be one of pitfalls,

dead ends, and bitter disappointments.
From unscrupulous managers and dishonest
publishers to empty promises made by inef-
fective A&R people, the outlook can seem
bleak. Singer/songwriter Peter Kingsbery has
journeyed thatdangerous roadtothe Dragon’s
den and knows it well. Despite spending
many years beating on publishers locked
doors and performing as a solo artist for
unimaginative trend followers, Kingsbery has
emerged asuccessful songwriter. He has slain
the Dragon, so to speak. He and singer/friend
Anna LaCazio are the unique duet known as
Cock Robin, a romantic rock band with a tre-
mendous following in Europe. Kingsbery is
the creative backbone of Cock Robin, having

penned and arranged the material on both of
their CBS albums Cock Robin and After Here
Through Midland. Additionally, he has had a
number of songs covered by other major
recording artists. He is currently working on
material for Cock Robin’s third CBS release
due out at the end of the year. Kingsbery gra-
ciously and candidly shares his thoughts on
the subject of songwriting.

“The whole process of writing has to be
treated like it’s the first time you've done it,”
explains the soft-spoken Kingsbery. “A good
song to me sounds fresh. It’s almost childlike.
| think that’s the key for me. It's almost like
entertaining yourself or allowing yourself to
feel something. The rest of it is simply spend-
ing the time and energy—and | mean the
time, putting i all together—makmg sense

Eshel Ezer

out of it. Those little, what | have to call
accidents, as you’re approaching something
for the first time. It’s like, you'll stumble upon
somethingreally cool—really fresh. Yaknow?”

In preparation for songwriting, Kingsbery
points out that it is crucial to allot time to
one’s self and to recognize the personal
equipment one needs to get into a “writing
mode,” as he calls it. “If it means just wearing
agreen shirtthat day because you write better
with that shirt,” insists Kingsbery, “then wear
that shirt. For me, | never get it together
enough to use a pencil, so | can erase stuff. |
always figure to use a pen—somehow it's
better. I can just scratch it out. itlooks like I've
done something—like 've made adecision—
that I've slashed the paper. It's important
because it's part of my ritual. Oh, typing
paper, too. Typing paper with a pen.”

Another important consideration for the
songwriter is to determine when and where
he does his best work and to make a con-
scious effort to do his composing at that time
and place. Kingsbery finds the first waking
hours of the morning to be his best writing
time. He also finds waiting on friends gets his
creative juices flowing. “I'm a real punctual
nut,” says Kingsbery. “I'll get dressed two or
three hours ahead of time and I'll be waiting.
VIl be sitting at the piano—I've got time to
kill—I should work. It seems like the closer
the person gets to arriving, the faster I'll work
and the more I'll get in. It's kind of like a
reward for a friend coming over. When
someone is late—now that spurns on my
writing ‘cuz then I get angry. Anna’s real good
for my songwriting. She can keep me waiting
for an hour and a half.”

Once the songs have been completed, they
desperately need to be protected. Kingsbery
insists that the songwriter should have his
material copyrighted. In addition, he recom-
mends that the composer keep a private tape
recording of himself performing the songs.

Publishing rights is another important topic,
and one that the songwriter should fully in-
vestigate. “There’s never any reason to ever
give up your publishing,” insists Kingsbery.
“Unfortunately, it isn’t the way life works in
the music business. A songwriter would
maintain his publishing rights because he
can, because he is able to and he would let
them go because he needs to get a song
covered—to get his foot in the door. What

Somon s < Len D G W Doy, o
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you have is a saleable commodity. That in-
cludes your publishing, writers royalties, all
those things that keep the so-called artist
alive. You give up pieces of it to get what you
need—to get to the next step. It's sort of like
climbing a latter.

“The whole reason | think Cock Robin was
able to get going was a Stephanie Mills cover
that | had originally written for Anna. A song
called ‘Pilot Error’ and though it didn’t break
the Top 40 chart, itmade itto Number Twoon
the black charts. It gave us a certain amount
of credibility in terms of a writing force.”

What is interesting to note is that Kingsbery
did not contact a publishing company to get
his song to Mills. His personal manager, Jay
Landers, had been working with Mills at the
time and he played the song for her. “She just
happened to like it,” recalls Kingsbery, “and
the next thing | knew—itwasthesingleon her
album.” He also had another song covered by
Smokey Robinson. That time, an engineer
friend who had been working with Robinson
got the tape to him. “¥'ve never had any good
experiences with publishing companies,” ad-
mits Kingsbery. “Most of the guys that I've
talked to who get covers know the artist who
is covering the tune, personally. Or they
know somebody who can getthe song overto
the artist. Some people have great success
falling in with publishing houses, but there
are just too many harror stories.”

Kingsbery hails from Austin, Texas. He at-
tended the University of Texas during the late
sixties/early seventies and received a degree
in Music Composition. The music scene in

Kingsbery (R) with cohort Anna LaCazio and producer Don Gehman.

Texas “was booming at the time,” recalls
Kingsbery. “A lot of bands that are just now
popular like Charlie Sexton, the Thunder-
birds, Stevie Ray Vaughn -all that was hap-
pening back then, butitwas just happeningin
Texas. There was also a lot of country music
in Texas and a lot of aspiring musicians with
big ideas. | sort of got spawned out of that era.
A lot of folk music, too.” Kingsbery found

inspiration from such influential songwriters
as Joni Mitchell and Bob Dylan. “Both styles
[Dylan and Mitchell] are communicative,”
says the quiet songwriter, “That’s the most
important thing about the song. Whether it's
the melody chasing its tail or just a great
lyric—there’s always this great need to com-
municate. That's the kind of writing I've al-
ways aspiredto.” His deep-rooted love forthe p
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4Grand Ole Opry lead himto engage in a brief
and unsuccessful stint as a country music
writerin Nashville. “l hadto get out of Dodge,”
recalls Kingsbery. “1 really did—had to stop
posing as some country music fraud. As soon
as | found an opportunity, an excuse for
leaving, I came out here.”

For eight difficult years, Kingsbery grovelled
in the blistering Hollywood songwriters’
marketplace. He approached various pub-
lishing houses in an unfruitful attempt to get
his songs covered by major recording artists.
"l never had to worry about a publisher
running with my tunes,” Kingsbery bitterly
recalls. “They never liked any of ‘em.” He
also promoted himself as a solo artist. He
made some headway and got a number of
industry nibbles, including an interview with
Clive Davis, but a serious record contact
never materialized. From one disappoint-
menttothe next, Kingsbery managedtoremain
open to change. "I had to keep coming to
grips with the fact—t can’t rest here,” he says.
“| can’t stay with this one thing. If I do, I'm out
of the running. You want to change as a
writer. [don’tknow any writer, from the worst
to the best, who doesn’t want to change—to
grow. But it’s a question of how willing you
are to accept new things.”

By 1982, those "new things” for Kingsbery
included abandoning his solo career and
joining forces with long-time friend/singer
Anna LaCazio. He also met Jay Landers, who
became his personal manager and unobtru-
sive mentor. “I justhappened to meet up with

one man who truly loved my music and was

in a position to help me,” says Kingsbery.
“That was Jay. Hetook a heavyweight gamble
on me. He said, ‘Go my child, go help your-
self/ and that was it. It was his en-
couragement—his ability to just put all his
preconceptions—his worries- about me start-
ing up an band with Anna, away. He didn"t
care much for the whole concept—a duet—
but he went with it. He trusted me. He’s the
only man who honestly said, By the way, |
promise you, I'll have you a record deal in
two years.” and he had us a record deal intwo
years. Of course, the band did have some-
thing to do with it.

“Quite honestly, so many musicians in this
town are plagued by people (who are proba-
bly frustrated musiciansthemselves) who want
to get involved with their music but also want
to get their fingers in. Ya know—'I'm gonna
mold this and change it and make it into the
hit formula.’ It's like being locked in the gal-
lows—nice little process. It's a nice slow way
to die for an artist because you forget what
you came here for. You forget what it is you
do best. If you get enough people saying, I
know what you do best,” and then you start
thinking, well shit, maybe I really don’t know
what's best for me. Ill just let them do it. To
me that’s the hardest part about it. You con-
stantly have to be a self-motivator and be
confident. If you get 2nough people telling
you that you suck, than you begin to believe
that you suck. The difference for me now is |
know | suck and I'm comfortable with the
fact.” | He laughs.]

Kingsbery and LaCazio are Cock Robin. “It

213-662-5291

TRIDENT CONSOLES 80B & SERIES 75
ARIES 24816 CONSOLE
SONY/MCI & OTARI MX-80, 24 TRACKS

EMU II, DX7, D-50, TX 816, MAC PLUS

STUDIOCS A, B, & C

PROFESSIONAL RECORDING STUDIO COMPLEX

FOSTEX B-16D, OTARI MX-5050, 2 TRACKS
AMS 15-80S "OTARI MTR-12, 1/2” 2 TRACK
SPX Q0'S, REV-5'S, REV-7'S, PRIME TIME'S
LEXICON 480L DIGITAL EFFECTS PROCESSOR

SONY DIGITAL AUDIO RECORDER PCM 2500
PLUS MUCH MORE
FREEWAY CLOSE—LOS FELIZ BLVD., GRIFFITH PARK AREA
16 TRACK $35/HR, 24 TRACK $45/HR
CALL FOR BLOCK RATES
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became real obvious when Anna and ! started
singing together—tying on a harmony and
just enjoying the music—that we had a spe-
cial sound. It wasn't just the songs or the in-
strumentation but it was the two voices to-
gether—when thetwo voices came together—
itjust had a lot of feeling, a lot of love.” Ittook
the pair about a year to find the remaining
musicians. “We wanted to find the people
who believed in the music as much as we did
and had the ability to express themselves
throughthe music,” saysthe songwriter. “And
in the early days of the band, we had all of
that.”

After two albums, the band has put only a
slight dent in the American record-buying
market, while making a bloody splash in
Europe. “The reason we are more popularin
Europe is pretty plain and simple. We get
played on the radio over there and we don’t
get played on the radio here. That's it in a
nutshell. Here in the States, radio is really
sick. Every now and then radio will have a
brief renaissance and you’ll hear all these
wonderful things—it goes in cycles. Cock
Robin doesn’t seem to fall in anywhere ex-
cept in Europe.”

What are Cock Robin’s immediate plans?
Kingsbery’s reply: “The word immediate sort
ofdescribesthe band. ftdescribes beinginthe
music business and being on CBS records.
Having to come up with a new album every
year and a half or so that you believe in and
somehow the record company believes in—
all that's very immediate. That never goes
away.” W

A practical education in andio and video
recordiag arts and sciences for
anyone who takes recording seriousiy,

Financial Aid Available
Approved by the N.ATT.S.

M1) Hollywood. CA 90027

Call Toll-Free: National 1-800-551-8877
State 1-800-972.4414 Local (213) 666-2380
Tetex 910 240-4388 IAVE HLWD

MUSIC CONNECTION, NOVEMBER 14—NOVEMBER 27, 1988




Model 450
8 x 4 x 2 Mixer

8-Track Recorder

OLD MATH:450+80=S3800.00*
NEW MATH:450+80=S2995.00*

Special System Sale

There's never been a better time to buy a Fostex
8-track recording system. Youll save over
$80000* when you buy this system before
January 31, 1989. The Model 80 is the hap-
pening 8-track. Built-in Dolby C noise reduction
for superior sound quality. 2-position memory
for auto-locate operation. Fast, accurate LED
meters. The Model 450 is the perfect compa- |
nion mixer. Phantom powering, in-line monitor-
ing, input solo, mono and stereo Effects Sends,
3-band EQ selectable pre or post fader, and han-
dy patch points for flexible system interface. You
can hear the results of this Fostex 8-track
system every day on TV and movie sound-
tracks, and even at $3800* it's a good buy. At
$2,995.00* it's a super deal. Go for it.

LIMITED OFFER ENDS |
JANUARY 31, 1989

FoStex ;

Personal Multitrack

Fostex Corp. of America * 15431 Blackburn Ave. * Norwalk, CA 90650
(213) 921-1112

*Based on Suggested Retail Prices for the 2-piece system. Individual prices remain in effect.
All retail pricing is determined by individual Fostex Dealers. This offer is available at participating Fostex Dealers.

Dolby 15 a registered trademark of Dolby Labs Licensing Corp




By Jim Maloney

| VU Readings

| SOUND IMAGE: The North Holly-
| wood studio recently welcomed

| engineer Peter McCabe. ..

producer/artist Steve Berlin and pro-
ducer/engineer Mark Linett, who
were in cutting tracks for a new al-
bum by guitar legend Chris Sped-
ding. . . . Voyage recording artist
Debbie Dawn was in cutting tracks
with producer Jerry Marcellino and
.Singer/
songwriter Chris Brown was in work-
ing with producer Billy Osborne and
board baron Conley Abrams.
ROCK SOLID PRODUCTIONS:The
Burbank facility has recently finished
post production of CBS Records re-
cording group Fishbone's new video
of the Curtis Mayfield classic “Fred-
die's Dead.” Douglas Gayeton di-
rected the shoot, and Rock Solid
was chosen because of the techni-
cal superiority of its component
Betacam technology. The facility
boasts a reputation as a pioneer in
component Betacam technology,
and had the first fully component
commercial multi-edit bay in the
country. Contact Rock Solid at (818)
841-8220.

announce equipment installationsin

a variety of settings around the |

country. Recent activity has been
heavy in the South Bend, Indiana
area, including: a JBL installation at
the historic Morris Civic Auditorium;
several new JBL installations at the
University of Notre Dame,including
an entire public address system for
the Loftus Sports Complex, one of
the nation’s premier indoor football
facilities; and a newly installed digi-
tal sound system for the Notre Dame
on-campus concert venue, The
Stepan Center.
DUPLI-CASSETTE: Besides offer-
ing a real time duplication service,
musician Alia Kahn's two-year-old
company now boasts a fully opera-
tional MIDI music workshop. She
has an enormous selection of Emax
sounds and a DAT library of sound
effects for multi-timbrel sequencing
in separate MIDI channels. Kahn's
studio is equipped with everything
from a Macintosh SE to a portable
DAT, and she can either sequence
your music or fill your on-location re-
cording needs. Equipment available
includes a Fostex Model 80 multi-
track recorder, and Otari 50508 ||
half track, an Eventide H3000 Ultra-
Harmonizer, an Emax hard disk,
remote Nakamichi cassette decks
for duplication, and a variety of proc-
essors, mixers, and microphones.
Some of Dupli-Cassette’s other ac-
tivities include producing an educa-
tional tape series of children’s sto-
ries with sound effects and musical
messages for answering machines.
“We're like Lewis & Clark on a musi-
cal expedition,” says Kahn. “We're
pioneering through each new tech-
nological frontier.,” Dupli-Cassette
canbereached at(213)

461-TAPE or 1-800
446-MIDI.

i The internationally-recognized king of the blues—Riley “B.B.” King—
| iscurrently in L.A.’s Powertrax Studios with producer David Kershen- .
| baum, cutting tracks for the soundtrack ofNext Of Kin, the forthcoming |
| Lorimar/Warner Bros. movie starring Patrick Swayze, Ricky Skaggs,

: George Jones, and Ricky Van Shelton will also contribute cuts to the |
| soundtrack, due for a September release on CBS Records. Here, King |
| is flanked by Lorimar Music VP Jackie Frost and Kershenbaum.

| —

RUMBO RECORDERS: The Can-
oga Park complex had Geffen Rec-
ords artists Guns N’ Roses in Studio
B with producer Mike Clink. . . .Otis
and Lefty Wilbury—better known as
Jeff Lynne and Roy Orbison—were
recentlyin Studio A. .. .Trevor Rabin
of Yes will be coming in to record his
new solo album with producer Bob
Ezrin. . . .The Captain & Tenille are
in recording their next album. . . .
Producer Alvin Clarke was in Studio
B producing Linda McCartney.

SELAHRECORDING STUDIO: This
Westminster, California, studioiis cur-
rently hosting southern Orange
County rockers Call of the Wild, in

— -y

boasts a Soundcraft Series 3-8 |
console and an extensive sampled |
custom effects library. The facility |
also welcomes Edie Nelson as the
new studio manager and marketing
representative. Recent projects at
Interlok have included sound design
for the CBS-TV Special on the |
making of Steven Spielberg’s Who
Framed Roger Rabbit, promos for
such movies as Moon Over Parador,
Midnight Run, and Red Heat, and |
pre-recorded segments for Star |
Search ‘88. The studiohas alsobeen |
booked for sound and musicproduc- |
tion for the upcoming Disney Christ-
mas special. |

recording their second release. The
self-produced effort is being engi-
neered by Dave Gehlar.

| THE INTERLOK STUDIOS: This 24-
MOUSE track audio post facitity in Hol-
lywood has expanded to open
GETS a second room, specifically
THE designed for film and
television
DEES audio
[ work. The |
! new|
studio
Mickey Mousescurried / i

into the KIIS-FM studios in
Los Angeles recently to
greet big cheese Rick Dees.
The wacky morning man
has been chosen as the
official conductor of
Mickey Mouse's 60th
Blrthday Singalong
Salute—which will find
thousands of radio sta-
tions around the world
playing “The Mickey Mouse
Club March” at exactly the
same time on November 18th.
Here, the celebrated rodent
presents Dees with a gold
record plaque and a gold
conductor’s baton (That's
Dees on the right! )

l
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SMOKETREE PRODUCTIONS: |
Warner Bros. artist Berlin has just |
finished mixing their new LP with |

producer John Purdell and engineer
Duane Baron. . . .Geffen Records
act Wang Chung was in adding final
vocals and mixing their forthcoming
album with producer Peter Woife
and engineer Jeremy Smith. @

(Late addmon to lasi issue's AUdIO |

Engineering Schools list}

American Institute of Video

| 20850 Dearborn
| Chatsworth, CA 91311

Contact: Barry Weisherg

Available Courses: Audio, Video,
Editing, and Production. Specializ-
ing in ADO digital EFX and computer
graphics.

The American Institute of Video's |

edmng suite
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EFX Piggyback Cymbals from Zildjian

For some time, drummers have mounted
two cymbals, one on top of another, getting
interesting sound combinations. The EFX
Piggyback is designed 1o be used with other
cymbals to produce a special cymbal sound
or to modify say the trashy sound of a China
boy cymbal.

Coming in twelve-inch sizes only, the
EFX is a very thin cymbal with a round bell
and tumed-up edge. The characteristic
sound of the EFX is a high-pitched, sharp,
China sound. If the EFX is placed inside an

inverted China boy or Swish cymbal and
separated by a felt washer, the EFX will
increase the trashy sound of the China, but
reduce the decay fora muchshorter, sharper
sound. If the EFX is piggybacked on a ride
cymbal, it will take on a trashy ring and the
drummer has the option of either striking the
edge of the ride cymbal or the EFX Piggy-

back itself for two entirely different sounds. |
For more info, call (617) 871-2200 or |

write to Avedis Zildjan Cymbal Makers,
Long Water Drive, Norweli, MA 02061.

Kurzweil’s

The 1000 series from Kurzweil is a new
line of four rack-mounted sound expanders:
the 1000HX Horn Expander, 1000SX String
Expander, 1000GX Guitar Expander, and
the 1000PX Professional Expander, which
has a cross-section of 250 popular Kurzweil
sounds. There is aiso a keyboard version of
the 1000PX called the K1000. Each of the
expanders (except the 1000PX) has up to
120 Kurzweil sounds with the same high
quality as the Kurzweil 250.

The 1000PX and K1000 have 24 note
polyphony while the rest have 20 note capa-
bility. Kurzweil says that running out of notes
would be unlikely because of a flexible
system of “dynamic voice reallocation” to

=

1000 Series

any MIDI channel on an “as needed basis”.

There are three operating modes start-
ing with the Play mode. This mode is ready
to play as soon as a sound program is
selected. The Compiled Effects mode al-
lows different special effects to be added to
an existing program while the Modular Edit-
ing mode allows construction of new sounds
by combining up to four different layers of
sampled sounds. The unit has several dif-
ferent audio processors that each or all of
these layers can be routed through.

The price of these expanders runs from
$2,000 1o $2,600, so if you would like to
know more about them, give Kurzweil a call
at (617) 893-5900.

o

Ultrasonic Reference Series Pickups

In case you don't know (or didn't realize),
guitar pickups are designed and built with a
specialized tone or color for a certain char-
acteristic sound when placed on a particular
quitar body. The “sound” or “tone” of say a
Gibson Les Paul has an equation made up
of the pickups and their attendant coloriza-
tion, the guitar body, neck, bridge, strings,
and of course, the player. Trying to dupli-
cate the Gibson sound with a Fender Strat
would be impossible, since every element in
the equation (except the player) is different.
However, if the pickup's sound coloration
were eliminated, we could at least start with
the true sound of the guitar itself and pro-
cuedto re-color itexternally with a program-
mable equalizer.

The Ultrasonic Reference Series Pickup

is a full range, “flat” frequency response
guitar pickup. The advantages of flat re-
sponse become apparent as soon as the
pickup is installed. Lost fundamental notes
and overtones come fo life because of the
absence of normally pronounced, middle
frequencies. Getting "your sound” becomes
a function of your equalizer “chops” with a
comprehensive external equalizer.

So, without using a lot of different guitars
and pickup combinations, most of the popu-
lar guitar sounds can be simulated with a
single guitar, equipped with an Ultrasonic
Pickup and graphic equalizer.

The Ultrasonic Reference Series pickup
costs $89 and is available at better shops.
Formore information, call Mico Trading Ltd.
at (818) 785-2841.
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GARY MIRICK ,

an
THE TORTURE TWINS
Backstage at the Country Club |

David DeRemus

“When | want to know what's new and happening,
why and how, mainstream or underground,
| read Music Connection Magazine.”
—Gary Myrick

NEVER FREE
ALWAYS PRICELESS

Music Connection Magazine |
“WHEN YOU REALLY GET SERIOUS”

AN N
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| ADDRESS:
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PLEASE ENCLOSE CHECK OR MONEY ORDER

| 6640 SUNSET BLVD., SUITE 201, HOLLYWOOD, CA 90028
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Traveling Wilburys

Volume One
Wilbury Records

PRODUCER: Otis and Nelson
Wilbury

TOP CUTS: “Handle With Care,”
“Not Alone Any More”

O Material: New songs by George
Harrison, Bob Dylan, Tom Petty, Jeff
Lynne, and Roy Orbison all on one
album? Is it an all-star charity album
rushed out to benefit ice-trapped
whales? No, it's an album by the

| Traveling Wilburys, a veteran crew

of masquerading musicians who
(according to a Warner Bros. bio that
goes outofit's way to circumvent the
obvious) are aband of famous broth-
ers “with years of struggle, strife,
and triumph in their knapsacks.”
Under this bizarre pseudonym,
Messrs. Harrison, Dylan, Petty,
Lynne, and Orbison have banded
together to concoct a playful blend of
disparate musical styles. “Handle
With Care” is a clever pastiche of
Harrison and Orbison melody, punc-
tuated by the ex-moptop’s always
tasty slide guitar and Dyfan’s “who
cares what key it's in” harmonica;
“Rattled” enters classic Sun Rec-
ords territory with it's tape echo and
Jeff Lynne's Jerry Lee Lewis/Roy
Orbison vocal take; “Not Alone Any

| More" is a patented Orbison love

melodrama building to a two-hanky

|- p—
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ELIZABETH SABINE

VOICE STRENGTHENING SPECIALIST

Some of the singers who have
benefitted from the Sabine Vocal Techniques:
38 Special — Don & Donny

Leatherwolf — Michael

Darling Cruel — Greg & Janis
Special group rate for bands
(818) 761-6747

Sabine method now taught in Orange County
Call Laine at the Talent Center—(714) 837-3521

crescendo; and “Tweeter and the
Monkey Man” is an apocalyptic tale
filled with drugs, deceit, and Dylan
wordplay.

Q Performance: Remember when
musicians actually played their in-
struments instead of pushing but-
tons and programming parts? Well,
the Wilbury brothers do. Worthy of
special mention is Dylan's crusty
vocal presence, Orbison’s pathos-
ready vocals, Harrison's exceltent
guitar, and the Wilbury Brothers'
winsome background harmonies.
Q Production: Otis and Nelson
Wilbury (Jeff Lynne and George
Harrison, respectively) draw solid
performances from a variety of
musical egos. “Tweeter and the
Monkey Man" and the album's dis-
arming firstsingle “Handle With Care”
are production highlights, with
“Margarita” easily the album's strang-
est stylistic blend (ELO meets mari-
achi?).

Q Summary: Freed from the pres-
sures and artistic shackles of their
respective real careers, these veter-
ans show off their record-making
skills and have some fun in the proc-
ess. —Michael Amicone

Bangles
Everything

Columbia

PRODUCER: Davitt Sigerson

TOP CUTS: “Eternal Flame,” “Com-
plicated Girl,” “In Your Room”

Q Material: There are 13 new
Bangles ditties on this extremely
listenable LP. All of the Bangles had

Stryper — Michael
Keel — Ron

Malice — James
Megadeath — Dave
Bitch — Betsy

a hand in writing at least one track,
but they got some major league help
from the likes of Billy Steinberg &
Tom Kelly (“Like A Virgin,” "True
Colors”). Despite the junior high na-
ture of most of the lyrics, the songs
are great. It's evident that all in-
volved put a great deal of effort into
the material. "Eternal Flame” is the
best, with its beautiful melody and
arrangement. If there’s a Top Forty
god, this should be a big hit.
Q Performance: The influences on
this LP are too numerous to name,
but it's the way the influences are
blended that makes these Bangles
great. They are now at the top of a
league all their own. They don't hide
their Girl Group status; they flaunt it
with the confidence that they are
much more. The harmonies are
richerthan ever, and Susanna Hoffs’
voice has a new, sexy, rough edge
that makes Ace Passion’s heart
pound. The band is rockin’ and the
arrangements are rollin’.
Q Production: The opening Hawaii
Five-0 timpani of “In Your Room” is
the first sign that this is a grand scale
production. Everythingis bigger and,
in this case, better. David & David
producer Sigerson captures the
Bangles completelyin their element,
and then backdrops themwith arich,
semi-elaborate production that
serves the songs perfectly.
Q Summary: The Bangles have pro-
gressed nicely fromrecordtorecord.
Everything is another step ahead.
—Ace Passion

Dire Straits

Money For Nothing
Warner Bros.

PRODUCER: Various

TOP CUTS: “Money For Nothing,”
“Private Investigations,” “Sultans Of
Swing”

Q Material: In 1978, as punk cru- |

saders, disco dandies, and the last

gasps of bloated Seventies’ arena |

rock battied for attention, Dire Straits’
“Sultans Of Swing,” with it's tasty
Mark Knopfler guitar licks and pure
songwriting craft, burst upon the

airwaves like a breath of fresh air. |

This greatest hits coilection chron-
icles Dire Straits, or more accurately,
songwriter/guitarist Mark Knopfler's
evolution, from auspicious 1978
debut to multi-platinum success, with

1985's Brothers In Arms. “Suitans,” |

from the band's debut LP, not only
established Knopfler as a hot new
guitar hero, it also heralded a fine
new songwriting voice. After a dis-
appointing followup, 1979's Com-
munique, represented here by the
bitter "Where Do You Think You're
Going,” the band rebounded from
thatbrief sophomore slump with their
third LP Making Movies. Included
here are two standouts fromthat LP:
“Romeo and Juliet” and "Tunnel Of
Love.""Private Investigations,” amini
film noir, is taken from the band's
excellent Love Over Gold LP (from
that same album, the powerful “In-
dustrial Disease" is conspicuous in
its absence). From the band's
commercial breakthrough, Brothers
In Arms, there's the title track and
the hits, “Money For Nothing” and
"Walk Of Life.” The albumis rounded
out with a previously unreleased live
performance of “Portobello Belle”
and an obscure track from a limited
edition EP, Twisting By The Pool.
Q Performance: Mark Knopfier's
vocalizing is an acquired taste at
best, though he does manage to
coax some very expressive perform-
ances from his limited vocal skills.
The band, in allit's various premuta-
tions, plays with precision and craft,
butit's Knopfler's unassuming guitar
virtuosity that sparks these arrange-
ments.

Q Production: Standouts include
“Private Investigations™ and “Money
For Nothing,” included here in it's

SE—|

¢ Time Management
* Practice Disciplines
* Improvisation

® Ear Tratning

¢ Harmony / Theory

John Novello’s
Contemporary Keyboardist Course
¢ Technique (chops!)
* Rhythm/Groove

* Voicings/Comping
* Sight Reuding

¢ Synth Programming
* Career Consultations
® Gig Referrals

* Commercial
Songwriting

® Musical Styles

® Live vs. session

playing

Private study with John Novello who is the author of the best selling
critically acclaimed manual “The Contemporary Keyboardist” and is con-
sidered one of the world’s top keyboard educators and career consultants.
“It's a no-crap, siraight ahead approach. '—Chick Corea
CALL NOW (818) 500-0236 FOR CONSULTATION
(Mastercard / Visa)

Beginners/ Intermediate / Advanced
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severely truncated single version.
Q Summary: Adecent greatest hits
package, though I'd recommend
| buying Love Over Goldand Brothers
In Arms instead.
| —Michael Amicone
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Jetboy

| Feel The Shake
 MCA

| PRODUCER: Tom Allom

TOP CUTS: “Bad Disease,” “Snake-
bite”

Q Material: Flaunting compositions
| that range from anthematic hard
| rock to teenybopper metal to com-
{ mercial blues, Jetboy's soundis both
| versatile and varied. But as is the
case withmany excellentlive bands,
Jetboy's sound just doesn't transfer
well to vinyl. The material lacks the
spontaneous, raw edge that charac-
terizes the band’s live prowess. The
title track, for instance, sounds fiat
and uninspired—almost as if too
much tinkering wentonin the studio.
The raucous “Snakebite,” a song
more in line with the live nature of the
band, shows off Jetboy at full throttle,
| as they deftly switch from crisp mid-

tempo lines to speedy passages
| without a hitch,
| O Performance: Whether intimi-

dated by the studio or simply unpre-
| pared, Jetboy's performance comes
| across as simply workmanlike.
| Frankly, the boys seem wary of tak-
| ing chances. Occasionally, they
| break out of this mold—Fernie Rod’s
| solo on “Snakebite” and Mickey
| Finn’s vocal on "Hometown Blues”
| are two examples. But for the most

| I

part, things seem caged.
Q Production: By sacrificing their
trademark rawness for a slick, con-
temporary metal sound, Jetboy have
sabotaged their originality. Tom Al-
lom's reputationis as good as gold in
the hard rock genre, but it seems as
if he was going through the motions
on this record.
Q Summary: This album comes at
an inopportune time. Currently, the
glam metal market is inundated with
bands clawing and scratching for a
piece of the action. Jetboy, a band
that deserves abetter fate, seems to
be caught in the shuffle.
Unfortunately, Feel The Shake just
isn't distinctive enough to distin-
guish itself from the masses.
—Eric Niles

Hollywood

Underground

Hollywood Underground
Apache

PRODUCER: Irvin (Magic) Kramer,
Carl (Doc) Hauser

TOP CUTS: “Miracle,” “Born Again,”
“Little Runaway”

Q Material: Simple on the surface,
the songs on this eight-cut debut
have an underlying tension and in-
telligence. Lots of pedal points and
pseudo-exoticrhythms abound. The
themes tackled are PG-13 rated,
quite befitting a band with such a
self-conscious moniker, and the word
play used to express these themes
is sublime. Only twice does this LP
lose its footing. The straight ahead
rocker “Don’t Hold Back,” and the

All vocal problems corrected
Total confidence

Vocal control

Tone quality and pitch
Increase and restore range
Effortless power and strength
Breath control

Tone deafness

QObchol o the eiturid “Ybice
cHlool 0 (P vdlilliel ~Y0olc
.9 Privite study with GLORIA RUSCH. An experienced intemational S
- — performing artist & session simger with 20 vears experiencee

Performance and stage presence
Handle nodes without surgery
Showcases
Improve ability to communicate live
and in the studio
Oncamera stage performance workshops
Studio performance workshop
(hildren accepted on ability, not age

VOCALISES ON CASSETTE
Three volumes of over 50 vocal e xercises for all levels of singers, Ideal for the road or when you can‘t
get a Jesson. Instruction booklet included. Order yours now!

“Since studying with Gloria, everything [ sing is easier, giving me more freedom as a
performer — 200% improvement!” —BILLY SHEEHAN

‘Glonia’s vocal tech Is natural and extremely efficient.
CALL NOW! (818) 508-8148 to begin or enhance your vocal career.

L aiand

it really works!" —JOHN NOVELLO
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Motels-style pop tune “Hurt” seem

better suited for a project with aless
deliciously disturbing atmosphere.
Q Performance: Lead growler Jef-
frey Laine must own every record
lggy Pop ever made. Unlike the |g,
however, Laine sings this way be-
cause he wants to, not because he
lacks any vocal chops. As for his
bandmates, guitaristJ. Williams turns
in an excellent Eddie Van Halen im-
pression on “Born Again,” and key-
boardist Irvin (Magic} Kramer con-
tributes wonderful, almost orches-
tral parts. These players all knew
better than most what bits were
needed and just when to piay them
without resorting to the common
practice of overkill.
Q Production: Clean and crunchy,
this LP was produced with a com-
plete lack of ego by the band's bas-
sist and keyboardist. Kramer and
Hauser have stripped the sound
down to its rhythmic basics and built
back up from there. Too dark to be a
pop record, and too clean to appeal
to trendy grundge hounds, this style
suits those of us with less pre-con-
ceived tastes.
Q Summary: If | were outto make a
truly commercial product, Iggy Pop
would not be high on my list of role
models. Nor, by the way, would |
have picked such a sexual and
demeaning cover photo. This album
should appeal to those softcore Iggy
fans who have purchased nothing
from the man since his “Bang Bang”
period. | can almost certainly guar-
antee that Hollywood Underground
will sell on Melrose. As far as their
commercial potential across the
country—How pop is pop?

—Tom Kidd

DHAR MR PRESDENT

Name:

Instruments:

Read Music: Yes [J No
Technical Skill:

Vocal Range:

Qualifications:

Available For:

Styles:

Dear Mr. President

Dear Mr. President
Atlantic

PRODUCER: Mick Jones

TOP CUTS: “Hey Daddy Have You
Ever Been Arrested?” “Fate” “Flesh
and Blood”

Q Material: This debut from yet
another LA-based band (featuring
former members of Bang Bang), is
chock full of socially-oriented themes.
After just one time through, | thought
this LP would become one of my
favorites—but that was before |
realized that all of the material here
was being treated the same. This
should definitely have been a four-
song EPrather than an entire album.

Q Performance: Very eerie, infec-
tious vocals meander their way over,
under, around, and through some
very stale-sounding tracks. Song-
writer/vocalistJulian Raymondis the
album’s only saving grace. His voice
is special and unigue, but the tracks
need a Gerito! infusion!

Q Production: Mick Jones (For-
eigner) usually does really well
behind the board, but seems to have
failed in this instance. A terrible
sounding snare drum coupled with
indistinguishable tracks has made a
potentially good debut a mediocre
one. Here's a case where I'd rather
have listened to an a capella Julian
Raymond set. He is a talent to be
reckoned with in the future. Clearly,
Dear Mr. President needs a pro-
ducer to inject some life into their
tracks.

d Summary: Although | was very
much impressed with lead singer
Julian Raymond, Ican'tsay the same
for the album. With the exception of
two of the cuts, it's downright boring
and very much the same from track
to track. What's missing here is vari-
ety. Tempo changes. Things that
keep the listener awake! Maybe next
time out, the record will mirror the
band’s potential more accurately.
—Kenny Kerner

MUSICIANS/GROUPS, PUT IT OUT THERE!

With Music Connection’s Pro Player Ads! For $25, you can
put your skills to work finding studio and club work.
Mail this coupon with $25 to Music Connection,

6640 Sunset Blvd. #201, Hollywood, CA 90028
Note: Please use this listing only if you are qualified.
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| DJ Jazzy Jeff & the Fresh Prince: Taking rap into the 'fop Ten.

D.J. Jazzy Jeff &

The Fresh Prince

The Wiltern

Los Angeles

With the bad “rap” that rap music
has been getting these days, it sure
is refreshing to hear such a quick-
witted, ciean-spirited duo topping the
music charts. Unlike most of this
genre, who restrict their music to
urban streetfare paranoiaprose and
thus limittheir constituency, the Fresh
Prince writes innocent tales of ado-
lescent adventure that involve no
race or creed limitations.

After fearing for my life through a
few rap raucouses eariier this year,
this was an absolute joy. Their live
set-up is so simple—no mammoth
sets or elaborate costumes. The
| Prince simply relies on his charm
and a string of wild tunes off the He’s
The D.J., I'm The Rapper LP to win
over audiences. The Prince is one
helluvacharmer and notabaddancer
either. However, the most intriguing
aspects of this act are Prince’s co-
horts—a few dancers that actually
dance and aren’t thrown in with
provocative costumes for a little T

Scorpions’ vocalist Klaus Meine.
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Sabrina Frees-Perrin

and A, and Ready Rock-C, their
human beat box, who has more funk
in his tonsils than any drum machine
could possibly conjure up.

The mostcaptivating of all, though,
is D.J. Jazzy Jeff, who's really not a
D.J.butafull-onpercussionist using
his turntables as instruments, his
hands “scratchin™ an inspiring
rhythm, and even throwing in some
mind-bending solos as his hands go
flying increasingly faster from turn-
table to turntable.

They covered most of their recent
hits, from the wild Freddy Krueger
send-up “Nightmare On My Street”
to the rebellious “Parents Just Don't
Understand”, where the Prince deals
with clothes shopping with his
mother, begging her that he “doesn’t
wanna look like Bowser, so please
put back the polyester Brady Bunch
trousers”. This compelling set is
delivered with more class and fi-
nesse than you'd expect from the
rap circuit. But these kids from Philly
need to understand that no matter
how small a turnout you get when
you make your Hollywood debut—
when there's a couple hundred
people screaming for an encore, you
at least grant ‘em that. Heh, kids
today.... —Steve Kozak

Scorpions
Irvine Meadows
Amphitheatre
Irvine

Neither drizzle, gridlock on the
405, nor the United States Airforce
could keep the Scorpions from play-
ing their final SoCal show at Irvine
Meadows. Military maneuvers ne-
cessitated postponing the show until
10 p.m., giving the sold-out crowd
ample opportunity to get lubed and
fill the parking lot with shattered
bottles.

Never having had the chance to
see the German forefathers of metal
in action, | had no idea what to
expect...no disappointments here
folks! The Scorps put on a truly pro-

fessional and enjoyable show. The
band wore their trademark spandex
with pride. The musicianship was
outstanding, and surprise, no sam-
plingwas detected by my ever watch-
ful eyes as Kilaus hit every note on
target. The choreography was a bit
hokey, but the crowd didn’t seem to
mind as the diehards emulated every
move. Everythingwas metal as usual
down in the pit.

The most unusual and humorous
sight of the evening was watching
the yuppies lose their cool as old
favorites and new were cranked out
back to back. Computer program-
mers were slamming headbangers
out of the way for a chance to get
their fists in the air. | guess some
bands are truly ageless and time-
less. The Scorps had the right idea
by not stopping at the top.

—Sabrina Frees-Perrin

Sade: Sensual song stylist.

Sade

Universal Amphitheatre

Universal City

The best analysis of Sade’s style
appeared in a British publication
shortly after Epic released her debut
L.P. "Hers is the music of those who
are young and rich, as perceived
and interpreted by those who are
young and poor,” the writer said.

Two gold albums later, Sade is no
longer quite as young and certainly
not as poor as those she leftbehind.
She is still, however, the Eighties’
main practitioner of all that is stylish,
understated, and mildly exotic. If her
multi-ethnic sellout crowd was there
to hear live renditions of what they
have been playing on their compact
disc players, they were surely not
disappointed. Sonic standards were
particularly high for a concert set-
ting. Every note and every breath
came through clearly. This was
important, since Sade generally
prefers to sing in a stage whisper—
not that she lacks power or range.
She exhibited tastes of both as an
exciting surprise during her other-
wise low-key set.

Neither were there many surprises
on the musical end. The eight-piece
troupe stayed mainly within the
boundaries established on Sade's
recordings. Arrangements were all
clean and subdued, which meant
that several of the players seemed
tobe spending aninordinate amount
oftime sitting out. This was definitety
true of her sax player/lead guitarist,
though when he took his solos
{mainly on sax), he was hot. This sax
machine almost stole the show.
Unfortunately, the rest of the band

was only lukewarm, giving in to the

eslie Campbeli

currents of the ballad-packed set. A |

couple moreplayers ofthe sax man’s
caliber mighthave kept Sade’s songs
from running together.

This was not what | would call an
essential performance, whether you
are a Sade fan or not. The band
stayed much too close to what has
already been heard, and Sade’s tal-
ents as an entertainer, even consid-

ering the choreography she used |

throughout, are barely above em-
bryonic. It may be that for a certain
number of her listeners, Sade’s re-
cordings, videos, and concerts are
some of the few facets of the dia-
mond life that they can still readily
afford. —Tom Kidd

Jetboy
Country Club

Reseda
These San Francisco-based/L.A.
transplants have weathered thick and

thin, and it's been a while since the |
L.A.crowdshave seentheguystake |

the stage while still in possession of
a sturdy album contract.

The visually striking Jetboy (with
lead singer Micky Finn sporting his
now-famous mohawk hairdo and
pseudo day-glo attire) comes off
rather well in concert, and hardly
anyone in the house was impassive
to them. Jetboy has eased off a bit
on the outlandish makeup/hairsty-
les, looking like a flashy rock band

from the early Seventies in the vein |

of the New York Dolls. The band |

relates to the audience as well as the
next guy, and Finn gets his jobdone
without being cliched or, even par-
ticularly outstanding. The group went
through materiat offtheir currentMCA
release, Feel The Shake, and those
who have the album (or have heard
it} will be happy to know that Jetboy
is one of those bands that can repro-
duce their material just as well on-
stage as they do in the studio.
Overall, Jetboy is a good/above
average band in concert, and the
same thing that can be said about
their live show can be said about
every other faction of this group—
they get the job done. The energy is
there and more than adequately

displayed, but as far as kicking you |

in your ass and being “the”
band...well.... —Tom Farrell

Jetboy's Fernie Rod.
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Viva ltaly with IL Culto. Pass the Parmesan.

IL Culto

Champagne Bistro

Hollywood

Q The Players: Lorenzo Buhne, vo-
cals, guitar; Wrecks Torres, guitar,
vocals; Mona Lia Ventress, key-
boards, vocals.

Q Material: Htalian folk music per-
formed by players who appear to
have organic mastery of it—it seems
like they grew up with it ringing in
their ears. Rapid, impassioned pleas
of tender mercy characterized such
tunes as “Love In The Air" and
“Aname E Core" which (if | remem-
ber correctly) concerns a man going
to market to buy a chicken for dinner,
and instead falls in love with it. Ah,
such is life.

QO Musicianship: Notbadatall. Par-
ticularly impressive was the rapid-
fire, ltalian vocal delivery of much of
the materia—Buhne and Torres
sang some amazingly tight unisons.
Not having bass or drums, this trio
held their time together very well,
nonetheless. Aithough Buhne's main
axe is bass (he's the bassist for local
heroes the Dickies), he's a decent
guitar player—but his main strength
lies in his singing and forceful stage
personality. Mona Lia sang with
conviction when it was her turn to
shine, but most of the time played
basic background lines on some
cheap organ (a Farfisa?) which was
perfect for the low-budget foreign
film ambiance the trio created. A
nice touch. Torres sang and played
guitar with fervor and style and even

cranked out some snappy leads on
numbers that tended to rock-out
more.
G Performance: Entertaining and
quirky. Though they shine at what
they do, | don't know a whole lot of
places around town they can take
their show—or maybe there are alot
of places. They're in the Del Rubio
Triplets league, if you know what
they're all about. Actually, IL Culto
and the Del Rubios would make a
great double bill, if it hasn't hap-
pened already. Anyhow, Lorenzo
Buhne claimed much of the stage
focus. At one point he removed his
trousers for effect—he’s a natural
showman. Torres was understated
but professional and Ventress
dressed weirdly and looked like she
had birds nests in her hair. Both
guitars could have been much
louder—even in this setting where
the vocalization is showcased, the
guitars needed much more pres-
ence.
0 Summary: Authentic ethnic music
performed by performers who, al-
though they come from rock & roll or
artbags, play this material with ease
and self-confidence. The surround-
ings were unusual and distracting—
Champagne Bistro is a dark, cozy
tea room above Catherine’s on La
Brea and a hangout for pseudo-in-
tellectual Bohemians and other
assorted misfits. Although a weird
band in weird surroundings, IL Culto
is something fresh, different, and
very much worth checking out.
—dJohn Trubee

The Zeros
Country Club

Reseda

Q The Players: Sammy Serious, vo-
cals; Joe Normal, guitar, backing
vocals; Danny Dangerous, bass,
backing vocals; Mr. insane, drums,
backing vocals.

O Material: The Zeros deal out a
delightful brand of no-frills, high
energy rock that's sure to please
most everybody. From the opening
notesof “Oh Yeah,” the obvious com-
parisons to The Ramones leap into
your mind, but unlike their one-and-
a-half chord counterparts, the Zeros
gain a few points for versatility. All of
their tunes are greatlittle ditties, and
you'd be justas sure to hearthemon
KNAC as you would KROQ. High-
powered and straightforward rocker
tunes like “Rocking the City" are
mixed evenly with the quirky and
catchy “Love’s Not Fair,” and the
Beatlesque-arranged "Keep On Lov-
ing You." The Zeros more than
adequately cover all the cases of
their musical genré with entertain-
ing, danceable tunes that all bear
repeat listening.

Q Musicianship: What separates
the Zeros from other bands thatbear
the labels “fun” and “visual” is their
above average musicianship.
Scratch below the surface of the
purple hair, silly names, and “ants-
in-our-pants” stage antics, and you'll
see textbook arrangements, good
backup vocals, and arhythm section
that must be taken seriously. The
Zeros bassist and drummer, Danny
Dangerous, and Mr. Insane (ahem)
respectively, turned in a perform-
ance thatwas above andbeyondthe
call of duty. Sammy Serious’ vocals
get the job done with no particular
pluses or minuses. Guitarist Joe
Normal lives up to his name; his riffs
fill the bill while being neither osten-
tatious or mind blowing. The band’s
backup vocals come off well in con-
cert, adding a very nice final touch.
Q Performance: The Zeros are a
pleasantand welcomebreath of fresh
air to a scene stagnating with bands
that look like they fell off the back of
aHarley, dude. With their purple hair
and full face makeup, the Zeros are
a memorable sight onstage. While
their outfits lacked their usual excite-
ment, the band more than made up
for it with their high energy, “Beat the
Clock™ stage demeanor—coming off
like marionettes being dangled on
the strings of a drunken puppeteer.
You simply will not find aband that is
as entertaining and festive as the
Zeros while being utterly devoid of
onstage cliches. Pure driving fun.
[ Summary: With Tomorrow’s Child
and the Antja Mimes opening, this
show was so hot that even Elvis
himself showed up. The Zeros are at
the top of the list for professional fun
bands in Los Angeles (and beyond),
and should be added to your list of
groups to be signed. Give ‘em time.
With their new, more mainline ap-
proach and their well-crafted arse-
nal of catchy tunes, it won't be long
before you find yourself saying, “The
Zeros? Yeah, | saw them back
when...." —Tom Farrell
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Dirty Dogs: Much going for them in terms of selling power.

The Dirty Dogs
Club Lingerie

Hollywood

QO The Players: Tim English, vo-
cals; Mickey McMahan, guitar; J.J.
Dean, guitar; Tony Stevens, bass;
Nate Winger, drums.

Q Material: | gotta tell you that |
walked into this gig fearing. I'd de-
cided that if | had to listen to one
more wanna-be AC/DC-Motley-Poi-
son-L.A.-Guns N’ Roses rock band,
I would grab the dude with the big-
gesthairand unravel his extensions.
Opening with two rootsy, down and
dirty acoustic numbers, the Dirty
Dogs put me immediately at ease.
As the sound crept deeper through
the guitar grunge that has built up in
my ears, | was floored by what |
heard. They have songs! “Walk It

Sammy of the Zeros sings one of
those serious tunes.

Like You Talk it" is classic hard rock
in the mode of Slade and (naturally)
AC/DC, but the unusual use of dual
guitar leads on songs like “Lovesick
Blues” more than redeems this drop
into the status*quo, opening up new
territory on an over-trodden trail. Dirty
Dogs’ cover of Joe Tex's “Show Me"
was completely rearrangedto ahard
rock format in a way that maintained
the soulfulness of the original with-
out even a hint of ersatz funk.

Q Musicianship: Vocalist Tim
Englishis cracking open some of his
own territory on the local music
scene. Reminiscent of Howlin’ Wolf,
he sets his raspy, whiskey-soaked
sonics across all of the squealing
guitars in a way that is quite intrigu-
ing, and for someone with as quirky
a voice as his, English has a pretty
decent range. Guitarists McMahan
and Dean play well together and off
of each other. Neither takes the lead
“quitar hero” role, rather they work
as a rhythm/lead unit that's so tight
that, attimes, it sounds like the same
quitarist doing overdubs in the stu-
dio. Bassist Stevens and drummer
Winger maintain the necessary driv-
ing rhythm with enough flair to jump
out of the background of the music.
Q Performance: While English gy-
rates around the stage like some
epileptic demon and Winger baton
flips his drumsticks in the air, Mc-
Mahan, Dean, and Stevens fill in the
picture with all of the cute guitar guy
stuffthat the audience demands. Al-
though they are not overly visual (no
chorus line guitar dips, thank God!)
this could be attributed to the inhib-
iting size of the Lingerie stage. | have
the feeling that given a larger space
where they wouldn't have to worry
so much about yanking out guitar
cords and flopping over equipment,
the Dirty Dogs would be a lot more
active. Other than that, it seems that
the concentration is less on blatant
showmanship and more on putting
out good music.

Q Summary: The Dirty Dogs have
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much going for them in terms of their
potential selling power: the arrange-
ment and composition of their mu-
sic, and English's far-out vocal
sound. Even when their music
broughtout the essence ofthe bands
that must have influenced them, it
was as a savory aroma, not the
usual overpowering stench. These
Dogs also sport a logo that is guar-
anteed to make Tipper Gore add
beastiality to herlist of rock offenses.
Despite afriend screamingin my ear
during the entire set, “Aren't they
great? Aren't they great?" (which
would normally make me dislike the
band, regardiess), | really did enjoy
their set and recommend you go see
them now, while you can still get
close to the stage.

—~Carol Corryell

Kazumi
Watanabe

r'

/

L

At My Place

Santa Monica

Q The Players: Kazumi Watanabe,
guitar; Kei Akagi, keyboards; Bunny
Brunel, bass; John ‘Wacko’ Wacker-
man, drums.

O Material: The material during
Japanese fusion guitarist Kazumi
Watanabe's show was selected
songs from his last two Gramavision
albums, The Spice of Life and The
Spice of Life Too. The albums fea-
tured Biil Bruford and Jeff Berlin and
were groove oriented, progressive
rock, with some improvisation fo-
cused around Watanabe's master-
ful guitar playing. “Kung Fu" was a
bop tune that served mostly as a
showcase fordrummer Wackerman,
who used space in a distinctly jazz
mood with frequent rests and some
delightful melody playing.

O Musicianship: Watanabewas the
wild card in this show, either playing
hard rock licks similar to Eddie Van
Halen or mid-1970’s fusion chops
from the Mahavishnu or DiMeola
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school. His ability on guitar is re-
markable, but some of the choices
he made during his solos could have
been better made by arecentgradu-
ate of GIT or the Berklee School. Kei
Akagi, on the other hand, played
some delightfully up-to-date key-
board sounds on his three synthe-
sizers, and showed some solid jazz
and rock foundations. On the tune
“Unt” he added some beautiful key-
board patterns and played a deli-
cious solo. Bunny Brunel was the
star ofthe evening, playing withtaste,
melody and an attention to the other
musicians—something that
Watanabe missed attimes. His parts
built to logical conclusions and his
solo on the song “Hyper K" and a
funk piece that opened the set were
excellent adaptations of the slightly
dated style Watanabe writes in.
Drummer Wackerman had a strange
looking drum kit that focused more
on the visual than the practical, but
he demonstrated both a command
of electronics and some good jazz
chops.

Q Performance: Good energy from
all the players with Watanabe play-
ing more to the crowd and Brunel
more to the music. Wackerman dem-
onstrated some showboating at
times, but was in the groove.
Watanabe could teach lots of rock
players something about burning
through a solo, but could also learn
a lot from modern guitar players like
Henderson, Gambale, or the many
other greats who have shown new
directions in the late 1980’s.

Q Summary: | liked this band and
enjoyed their music but wished it
had been a littte more up to the
moment in terms of writing and per-
formance. --Adam Ward Seligman
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Circus of Power: the new tattooed love boys.

Circus of Power
Jezebel's

Anaheim

Q The Players: Alex Mitchell, vo-
cals; Gary Sunshine, guitar; Ricky
Mahler, guitar; Zowie Ackerman,
bass; Ryan Maher, drums.

Q Material: Hard-driving, aggres-
sive “street rock” with a firm and un-
compromisingly raw feel sets Circus
of Power apart from the many hard
rock bands that try too hard to be-
come commercial successes. This
music is forceful and lusty with a
driving beat. They don'tscrew around
with synthesizers—a full-bodied
sound is achieved through quintes-
sential songs. Biting observations
on life are at the root of their lyrics,
with such subjects as sex, love, drugs
andtemptation beingintertwined with
motorcycles. Mitchell's lyrics are
intelligent and blatantly sexual. In
the metaphorical “"Motor,” he com-
pares the thrill of love to the electri-
fying feel of riding his two-wheel
baby: “She got a sweet funky power
train/Rear-end drive make this boy
insane.” In “Needles,” Mitchell tells

Deadly jaws and slashing claws frame Randy Piper’s Animal.

Mary Doyle

of the fate of heroin addiction: “Look
outthe window waiting for your man/
You get your money any way that
you can/ Your life's a bathroom with
a spike and a spoon/Don’t tell me
brother that you'll kick it real soon.”
Whether it's a song about partying
and bullshitting as in “Turn Up the
Jams,” or a humanitarian plea like
“Call of The Wild,” the music hits
home and the lyrics are astute.
Q Musicianship: The New Yorkers
added bassist Ackerman to their live
shows, which freed Sunshine to play
rhythm guitar and Mahler to play
lead guitar. Maher beats the drums
with fervent intensity, providing a
stimulating driving beat for C.O.P.
Mitchell's deep sensual voice is kind
to the ear, with no irritating metal
screeches. Mahler blows many of
the half-ass guitar players away. His
playing isn't ostentatious or over-
blown, just simple and creative.
Q Performance: Playing at a small
club afforded C.O.P. the opportunity
to relate to the audience on a more
intimate level, but they seemed to
miss the chance through much of
their hour set. It wasn't until the last
few songs that the band's energy
increased—for such energetic mu-
sic they should always be crazy.
Much of the audience did not seem
to mind because they continued to
singthe songs anddance along from
beginning to end. Once the band
began to shed clothes and reveal
their tattoos, they seemed to relax
and also reveal their passion and
urgency. C.O.P. performed nearly
every track from their recent self-
titled release (RCA Records) includ-
ing “Crazy,” the tune Iggy Pop
handed over to the boys because he
likes what they are doing. The most
gripping and intense song was “Turn
Upthe Jams," perhaps because ithit
so true to their performance.
Q Summary: They may look like
cheap, dime-store hoods to your
mama, but Circus of Power is a no-
bullshit band that is rough around
the edges, yet maintains a clean
sound. The music has a Zodiac-
Cult-lggy-Doors feel, but manages
to remain clear of any direct ties.
They are bound to bring their tat-
tooed bodies (and | mean tattooed)
and great music to the top. We love
you and don't you ever change. And
we mean that, too, babe!
—dJennifer Clay
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Apostles: vocally dominated music In a Beatle tradition.

The Aposties
The Central

West Hollywood

Q The Players: Bob Hotchkiss, lead
vocals, acoustic guitar; Charlie
Conlin, bass, vocals; Jimmy Staf-
ford, guitars, vocals; Bret Everett,
drums, vocals.

1 Material: The Apostles play the
kind of tunes that stick in your head
long after the song'’s over. The lyrics
are crisp and the melodies haunting.
The vocals control the song and are
complemented by the music. In that
sense, the Apostles follow in the
tradition of the Beatles. Their mate-
rial also has an inescapable roman-
tic feel, idealistic on some songs and
reflective on others. The songwriting
has a great deal of depth, but it is
subtle. However, this is still a rock
band, so one doubts they'll lose the
casual listener, the kind who could
care less about esoteric themes.

O Musicianship: The vocals of Rob
Hotchkiss are a large part of the
band's appeal. His singing is strong
and smooth, with a distinctive style
that conveys emotion and an inno-
centsensuality. The banddoes some
beautiful group harmonies, espe-
cially in “Lost In America” and “Give
It Time”. Hotchkiss also plays simple
but effective acoustic guitar. The
band's main objective is to add
musical color to the lavish vocals,
which they accomplish. Jimmy Staf-
fordis amazingin his ability to create
a wide variety of guitar sounds that
really fitthe songs. The song “Some-
body" highlights his style. Stafford is
probably an awesome talent (i.e.
guitar "god"}, but he’s smart enough
to serve the song, not himself. Ever-
ett is a solid and earnest drummer,
he plays with disciptine and taste.
Charlie Conlin holds it all together
with his bass playing. He favors a
fretless bass and has a great musi-
cal sense. The Apostles are defi-
nitely a well-fused unit.

Q Performance: This is probably
the best show I've ever seen at the

Central and certainly the most
packed. The crowd knew the band
well and | wondered why | didn't.
Nevertheless, | was a believer after
one or two songs. The Aposties
opened with “Somebody” and went
right into “Another World". Both of
these have strong radio hit potential.
The entire performance was enjoy-
able. | really heard no filler. “Police
Shooting” and “Shoreline” stood out
as two of the strongest songs. Al-
though the whole band was casual
and relaxed, the performance was
nonetheless distinguished by their
attention to detail.
Q Summary: The Apostles have the
“right stuff”. Most bands have some
strong points that, if they are smart,
they emphasize, but few have the
overall depth that this band does.
We're talking aboutaband withgreat
songs and first rate musicianship.
The only open question is whether
the Apostles can connect with the
corporate side of the musicindustry,
as they don't fit any pre-fabricated
image categories. Some bold people
believed in bands like U2 and The
Sugarcubes, so there is hope.
—Ray Woods

Animal
The Whisky

West Hollywood

Q The Players: Rich Lewis, lead
vocals; Randy Piper, guitar, back-
ground vocals; Head Shreader, gui-
tar; Burn, bass, background vocals;
Steve Solon, drummer.

Q Material: Raw, powerful metal
amplified to sadistically high dec-
ibles, reminiscent of metal in the
early Eighties, such as Accept and
Judas Priest. Ex-W.A.S.P. Piper and
Shreader have composed a bevy of
bludgeoning ear-busters, the likes
of which haven't been heard since
W.AS.P's early club days. The
subject matter's fairly standard, but
who listens to lyrics these days?
What counts is the music, which
ranges in intensity from the mod-
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estly anthematic “We're Gonna’
Make It" to the frantic “TNT". This
band is definitely not a W.AS.P.
clone, as so many had feared it
might turn out to be.
Q Musicianship: Intense, non-stop
rehearsing (with Piper cracking the
whip) has gotten this months-old
band into technically sound shape.
The only problems present were the
odd recalcitrant amp, but roadies at-
the-ready dealt swiftly with the
complications and no one faltered
because of it. Between screaming
vocals and howling guitars, any dips
or swervesin melody were obscured
by sheer volume, proving that “loud”
can occasionally be “better.”
QO Performance: Massive jaws and
oozing chemical smoke hid the drum
riser. Huge, clawed hands obscured
the amplifiers, and center stage was
the man of the hour, Randy Piper,
ripping gaping wounds in the air with
an axe; that just about drowned
everything else out. Piper seemed
well into the music from the first
chord, but the remaining members
seemed nervous about sharing the
stage with the guitarist. Even their
stage clothes weren’t quite all there,
looking as if Piper had pulled these
musicians off the street to fill out the
stage. Singer Lewis didnt begin
coming to life until the middle of the
set, but when he did, he raged, fi-
nally proving to the audience that he
was center stage, not Piper. Lewis’
increased energy sparked the audi-
ence into a screaming frenzy which
initiated two encores, both W.A.S.P.
songs—"Animal (Fuck Like aBeast)"
and “Blind in Texas". Their biggest
problem by far, though, was the
amount of space their creature-fea-
ture took up. Such a set would do
better on stages the size of the
Country Club and bigger.
Q Summary: With Accept going
commercial and W.AS.P's fires
fading, metal of this sort is in short
supply, andif Animal can continue to
produce and improve, they just may
start a newer wave of heavy metal.
—Susan Lee

ATOMIC
SOUND

Pro Studio Rentals For
Rehearsal & Showcase
* Rentals & live sound services
e Pro video production
& photo service
* Guitar repair ® Music supplies
(818) 840-9119

SALON

EXTENSIONS

Hairweaving & Extension Specialist
Tell Jean How Long You Want It

A B

9673 Wilshire Blvd. (213)550-7882
Beverly Hills serv (91 3) 285-8105

CD-LIKE
QUALITY ON
CASSETTES!!

REALTIME
CASSETTE DUPLICATION

“THE

ULTIMATE
RESPONSE”

.. Find Out How ...

For Lowest Prices Call;
800-458-6405
207-873-3911

Post Office Square
Waterville, ME 04901
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CLuB DATA /5.1 Durr

! HAVE SEEN THE FUTURE OF
ROCK & ROLL... And we're in
trouble! Their name is Gwar, they're
from Richmond,Virginia, and they
represent the newest aberration of
that pop hybrid known as theatre
rock. These guys do a show, to putit
mildly. Introduced by their plastic-
pompadoured, cigar-smoking, wise-
cracking "manager,” the band is
enough to scare the faintof heart just
by walking on stage. Looking like
barbarian Vikings, their elaborate
costumes cross comic bookimagery
from Mad Magazine to Creepy to
Conan, and right from the start, their
main goal seems to be grossing out
all in attendance. They behead a
guy, rip the guts out of a goat, spew
blood all over the audience, and the
lead singer wears a belt from which
a fake (I hope) penis the size of a
french bread hangs complete with
three soft-ball sized testicles. One
guy has an animal trap for a head!
This is some crazy shit, and sur-
passes even Alice Cooper on the

| gross-o-meter. As for the music—

1

who cares? The music seems to be
just an excuse to get a booking in a
venue that will allow these people to
behave and dress this way. Gary
Jacoby of Celebrity Skin, who
opened two shows for Gwar, said
that at sound check the band hardly
seemed into playing at all, which
seemed to confirm my feeling that
the show comes first. But so what?
The endresultis entertainment,albeit
sick entertainment with no redeem-
ing value. No one needs to be re-
deemed 24 hours a day, after all.
Another show | saw was at a club
called Animated Jesus and His
Emerald Green Carousel, which
takes place Thursdays at Candile-
jas on Sunset at Normandie, and is
run by Thomas Tree, himself a
member of the group Christy
McCool. The venue is roomy and
kinda grungy in a funky sorta way,
and | would recommend it for a
change of pace.
WHERE’S THE BEER? Another
band from back east that was equally
unusual was Pussy Gaiore, who
graced the Raji's stage on October
27th. For starters, they win points for
stopping their show mid-set for their
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Sonic Youth: Clang the guitar electric for two big nights at the Roxy.

singer to go to the bar and get abeer
after failing to get anyone in the
audience to fetch for him. This four
piece is loud, clanging, dissonant,
abrasive, and at first glance would
be perceived as a noise band, which
to adegree they are. Admittedly, the
dissonant factors in the group’s ar-
rangements aren't derived from an
acute understanding of atonality or
20th Century compositional tech-
niques, but rather from the band
member's general inability to tune
their guitars. What was interesting
about the band was their uncanny
tightness. Everything would be ca-
reening along, sounding like a brutal
train wreck, and on the stop of a
dime, the entire timbre and beat
would change as if someone
switched a channel on the world's
loudest TV. Their drummer is great
and that may be the key to their
tightness and inventive arrange-
ments. | liked ‘em better live than on
their last record, but still, | wouldn't
recommend them to everyone, un-
less you can afford the Excedrin.
BOBBIBRATBENEFIT A BIG WIN-
NER: Besides being an evening of
great local bands, the Coconut
Teaszer raised $3,000 for Brat, who,
thoughveryiil, was able to attend the
show and witness firsthand the love
her peers have for her. Absolutely
no one was on a guest list, and the
club donated the bar tab, too. In
other Teaszer news, a new local
music fanzine, Ben is Dead, is hav-
ing a coming out party at the club on
November 13th. The magazine
apparently has a punk/alternative
focus, and the bands playing the
party are the Groovy Goulies,
Christy McCool, Pigmy Love
Circus, and Francis X & the
Bushmen. And, speaking of Francis
X...

FLYER OF THEMONTH: A gig flyer
is usually just that, an announce-
ment of when and where you can
see alocalband. Francis X's flyer for
his October 17th Teaszer gig did
indeed cut loose with a li'i more info,
though much of it was on the cryptic
side. The border of the flyer read,
"Back from crack, back from crack,”
and the following was written: “Out
of the basement, into the light, back

from the dead. Ex-manager and G.
Gordon Liddy look-alike William Fes
2 (sic} Coin shows Francis how to
make it rock. Cool it down, smoke it
up. But he couldn't kill him off. Now
he's back and madder than hell.”
Though he didn’t come right out and
say it, Mark Francis was being
handled by Bill Aucoin of Billy Idol
and Kiss fame, and whether or not
this alludes to Aucoin’s and Francis’
relationship isn’t for me to say, but!
can still call it “Flyer of the Month™ if
I want.

UPCOMING STUFF: America's
most forward looking guitar band,
Sonic Youth, plays two shows at
the Roxy on November 19th and
one show there on the following
evening. From Portland, adventur-
ous funk rock group Slack plays the
Teaszer on November 15th and the
Lingerie on the 16th. Pianist Milcho
Leviev is joined by jazz oboist Na-
tasha at the Comback Inn on No-
vember 12th; Patrice Rushen and
Ndugu Chancellor kick it on down
atLe Cafe on November 10th, 11th,
and 12th; a special night of Louisi-
ana music at McCabe’s on the 19th
with Victoria Williams and D.L.
Menard and the Louisiana Aces;
two nights of Mickey Gilley at the
Crazy Horse on the 21st and 22nd,
Junkyard, Legal Weapon, and
Mind Over 4 at the Lingerie on the
12th.

Gwar: the rape of things to come.

LiveAction
Chart

The Live Action Chart teports on three top-
drowing octs of various Los Angeles areg clubs, The
clubs ronge from smal 100150 seaters to 1,000
 seaters. We rotate the selected clubs each issue in
 order to give the widest possible ronge of informa-
tion. Eoch club’s top three is reported to us by the
| individual responsible for the bookings

Reporting Dates
October 18th-October 31st

Club Lingerie !
i Hollywood
1. Pigmy Love Circus/Love Dolls
2. Soundgarden/Nymphs
3. Block/Lock Up

Troubadour
t West Hollywood
P, Tuft
2. Rio
3. Angel Heart

Gazzarri's
West Hollywood
| 1. Madel Fang
2. Lost Boys
3. Jungle Alley

Madame Wong's West
Santa Monica
| 1.Rubber City Rebels
2. Gentlemen After Dark
3. Chain Reaction

Waters Club
San Pedro
1. Holy Soldier
2. Warrant
3. D'Molls
Sasch
Studio City
i 1. Sleight of Hand
2. Plain English
3. Urban Shocker
' Crazy Horse
| Santa Ana
i 1. Waylon Jennings
2. Roy Clark
3. Charlie Daniels Band

At My Place |
Santa Monica
| 1. Carl Anderson
2. Michael Ruff
| 3. Wayne Linsey

Comeback Inn

Venice |

i 1. Jorge Strunz/Adishire Farah/Ciro Hur- |
tado i
i 2. Micho Leviev & Buddy Collette i
3. Huayucaliia !

. LeCafe i
Sherman Oaks
1. Brandon Fields
| 2. Clare Fischer
| 3. Norman Brown/Ricardo Silveira

West Hollywood
1. Electic Angels/Burning Tree/Black 1
Cherry |
2. Motorcycle Boy/Blackbird
! 3. Fuzztones/Celebrity Skin

t Coconut Teaszer ’
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| Swamp Zombies: Orange County acoustic heroes.

“See, this is the part of the music
business we don'tlike. We hate trying

| to get booked into clubs. We hate

dealing with business people, rec-
ords, dealers, things like that. We
don't like that part of the music busi-
ness. What we like is playing our
music. We like writing and recording
songs.” That's Swamp Zombie gui-
tarist Josh Agle laying down the
bottom line—at least as far as his
band is concerned. No matter, it's
another bottom line—the promise of
profit—that has the music industry
peeking behind the Orange Curtain
to the Swamp Zombies and the
Orange County music scene.

The Swamp Zombies are one of
rock's oddities by almost