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THE ONLY ALL HEAVY METAL /| HARD ROCK CONVENTION
SEPTEMBER 21, 22, 23 AT/THE SHERATON UNIVERSAL IN LOS ANGELES, CA.

METAL WORKSHOP

dmEardilo (MCA Records, Moderalor)
Jem Aswad (CMJ)

Howas d Benson (producer)

Bitl Besroh (Attorneyat Law)

Bruce Dickenson (MCA Records)
Whke Jjones (Epic Records)

Brian Koppeiman (Elekya Records)
Scott Lufus{Jam Productons / WYVX)
Brian McEvoy (Grand Siamm Recor ds)
Kat Sirdofsky (Rebel Management)

UNOERSTANOING MUSIC PUBLISHING

Andy Gould (Concrete Management, Moderalor)
John Braheny (Los Angetes Songwiters Showcase)
BranBrkerhott(Ellymax)

Basbara Cane (BM1}

Danry Goodwan (Virgin Music)

Jeftrey Light (Jay Coaper, Epstein & Hurowitz)
David Rerwer (Zomba Music)

Lisa Sctemudt (ASCAP)

PAY T0 PLAY - CONTROVERSY IN THE CLUBS
Kcmy Kemer (Music Connecbon Mag., Moderator)
TonyAlen (Aftes Dark Prod /T A

Dew Bevwnn(Cowmt Teaser Virgn Rewrd-)
Dayle Giorm (Club With No Name)

Yommy Gunn (Tommy Gunn Presents)

Erene Koines (Hr- Twnes)

Jason Lord (Jungle Productons)

Mark Mason (Rock Against Pay 1o Play [RAP.P.))
Rachel Mathews (Capi10l Recor ds)

Brizn Stagel (Metal Diade Recor ds)
Robert Wood (Ursatve Image Associaies)

RETAL

Low Marm (Capitol Records, Moderator)
frank Conge (Shattered Records)

Mark Cope (Abum Network)

Dave Flaherty (Jor ry Bassins One-+10p)
Jeft Gibart (Music Menu)

Mitch Perfiss (Show Industnes/Music Plus)
Jim Phiubsiy (Metal Btade Records)
TorwProteraHrts)

Meiis o2 Pazennry (Attan ic R ecor s}
John Scales (Personics)

Rich Zubrod (Peer Records)
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MERCHANDISING - YOUR NAME HERE (OR NOT)
Walter 0 Brien{Concrele Management, Moderalor)
Cheri Beaupre (Rockhuggers)

Daniel Clements {Excel)

Herb DeCordova (Funky Enterprises)

Rachel Eraca{lsland Recor ds)

Sandy Erkch (King Embroidery)

Riks Rachtman (Cathouse /Bor dello}

Avn Ross (Nice Man Merchandsing)

Joseph SerdingEsq. (Atiorney)

ka Sokoloff (GreatSouthernCo )

PROOUCERS /A &R

Terry Lippman (Lippman Kahane Ent., Moderalor)
Duane Bar on (producer)

PRandy Burrs {producer)

Mike Clink { producer)

Steve Mo (Steve Moir Co.)

John Purded (producer)

Rick Aubmn (Det American)
Penelope Spheerts (MCA Recor ds)
Tom Whalley {Caprtol Recor ds)
Richue Ztto producer)

RADIO

Ray Gmeiner (Elektra Records, Moderabr)
Derek Alan (97 Underground)
Joe Anhony (KISS)

Tracy Barnes (2- Rock)

Chris Black ( Hard Report)

Make Boyle (FMOB)

Josh Feigenbaum (MJ1)

Russ Gerron (Concr e Marketing)
Ernesto Gladden (KUPD)

Ross Goza (Def American)

Tom Maher (KNAC)

ROAD MANAGEMENT -DONT LEAVE HOME
WATHOUT (T

Ron Lafftie (Lippman Kahane Entertinment, Moderabor}
Mark Gerger (Triad)

Ertol Ger son (The Errol Gerson Co.)

Iran Ginberg (Roadshow Services, Inc.)

Gary Grosian (HK Managernent)

Byron Hontas (Capiil Records)

Oave Mustame (Megadeth)

Jennfer Perry(Avalon)

Michael Retundo (Brokum Co )

SPONSORSHIPS - 13 METAL GOING MADISON AVE.?
John Brooke (Westwood One, Moderair)

Julie Clanar g (The Gary Group)

Bob Friedman (MTV)

Greg Haggtund (Comtemporary Group)

RichardHi {Barq ¢ RootBeer)

Steve Kl (Gary M. Reynolds & Associates)

Rick Drierza {Ervgma Ertertanment)

INTERNATIONAL - THE WORLO, SHE SHRINXS
Stkephan Galias (T.E Savage inc. Moderal)

Guy Bidmead (producer)

Monte Conner (Roadracer Records)

Joey Gmerek (Hit & Run Music Publishing)
Jerermy Hammond (Capriol Recor ds, Imtesnational)
Peter Holden (Emgrma Emtertanment)

£dgar Kiuesener (Meta Hammer International)
BillyMischel (Al Nasons Music)

Eiich Naito (Amuse America)

Doro Pesch (Doro)

Sal Treppedi{Norselmternabonal)

VIDEQ - $'s WELL SPENT OR SPEND IT ELSEWHERE?
Rick Knm (MTV, Moderator)

Nige|Dick {dir ector)

Mike Faley (Metal Blade Records)

Linda Ferrando (Attamc Recor os)

Cindy Keefer (The Film Syndicate / Hard N Heavy)
JanetKienbaum (island Recor ds)

Paul Rachrman (dir ector)

Mark Rezyia (directon)

Juliana Roberts ( The Foundry)
SimSakby(RemMsion)

SATURDAY, SEPTEMBER 23
PRESS - EXPOSING YOURSELF

Ben Liemes, Earpr (Crcus Magazine, Moderator)
Lisa Gladfeites (Ervgma Entertrnment)
Del James (RIP)

Kim Kairran (Concr ete Mar keting)

Don Kaye (MJI Broadcasting)
GerriMiller (Metal Edge)
ChrisMormis(Briboard)

Greg Sandow (Heraid Examner)

Andy Secher (Hit Parader)

A STAR I8 BORN - THE DEVELOPMENT OF A CAREER
L0 Sulkvan (Polygram Records, Moderalor)
Howie Abrams ( In - Etfect Recor ds)

Peggy Donnelly (Atiantx, Records)

Clark Duval {Capitol Records)

Jim Guerinot (A & M Records)

Ken Hensley (St Lows Musk Co.)

Curt Marvis (The Company)

Beth Nussbaim (Rock Scene Magazine)

Marc Reiter (Epic Records)

Jon Suthertand (Metal Biade Recor ds)

£d Trunk (Megatorce Records)

TOURING - GETTING FROM THE CLUBS TO ARENAS
GaryBongiovami(Polls ar, Mo deralor }

Chuck Bear dsiey (Met opolitan Entertainment / The Ritz}
SteveFerquson(FB 1)

Rickfish(Winterland)

Charrie Fogho independem publicist)

Kefth Clark (Circle Jerks, H NR Clark)

Mike Praman (CAA)

Brioget Roy (Combat Records}

Michael Schnapp (Epic Records)

Scott Weiss (Electric Ardsts)

GERALDO GOES METAL - ALL ACCESS, NOD.S.
Marko Babineau (Drr. of Nat Promobon, Geften Records.
Moderator)

BrynBrindenthal (Geften Records)

Steftan Chirazi(RIP Ketrang!)

Tim Comertord (Richman Bros )

Jarsce DeSoto (Engish Acid/ Eat The Rich)

Tom Marshah (KNAC)

Bud Prager (ESP Management)

Tom Zutaut (Geften Recor ds)

ARTIST MAMAGE MENT - YOU CAN'T LIVE WATH EM ANO
YOU CAN'T SHDOT 'EM

Mke Bone (Chrysaiis Records, Moderator}

Wanen Entner (Wairen Entner Management}

LraFremet (Nanas, Sten Brers Neinsten)

Atan Niven(StavinskiBros.)

Peter Paterno (Manatt, Phieps)

Doug Thaler (McGhee Emterprises)

s

EQUIPMENT ENDORSEMENTS
Paul Sacksman (Musician Mag.. Moderator)
MuchellColby (Korg,US A)
VicFirth{Vic Firth, Inc)
EncHall(Pearlinematonal}

Joe Hibbs (Tama Drums)

Grover Jackson (JacksorvCharvel)
CurtMangan (Emie Ball inc )

Len McRac (Peavey Elect anics)
MikeMorse(Didan)

Kevin Waish (Gibson)

METAL CORPS - THE SULTANS OF SPEED
Chris Witkamson, (Owner, Rock Hoke!, Moderabor)
Michael Alago (Geften Records)

TomAraya (Skayer)

Frank Beo(Attwax)

ChuckBilly{Testament)

Harley lanagan (Ci0 -Mags)

Lemmy (Motorhead)

Chris Poland{soioartist, Retrnio Metalopofis)
Andy Somers (FB1)

Steve Souza (Exodus)

Gary Tovar (Golden Voice)

MARKETING

Bov Chrappard (Concrele Marketing, Moderator)
Bob Cahl (Rampage Records)

Tm Heine (Tap / Ko Enter tainment}

Jay Krugman (Columbxa Recor ds)

Loti Lambert (CBS Record Cib)

Gayle Miller (Isiand Recor ds)

Robert Smith (EM! Records)

Mike Stores (Chrysalis Recor ds)

Gary Wakdman (Megatorce Recor ds)

ARTIST PANEL
Lonn Friend (RIP Magazine, Mo derator}
Mega line-up oo hot to mendon!

Live broadcast from
KNAC/BMI throughout
the convention.

Thursday, Sepl. 21
at the PARK PLAZA
CHILD'S PLAY
DAMN CHEETAH
DRIVER, FORBIDDEN
JCON, KREATOR
VICIOUS RUMORS
SHAME, Z-T0YZ

Friday, September 22

at THE PALACE
BABYLON A.D.
HEAVEN'S EDGE
SHOTGUN MESSIAH

Showcasing bands listed in albhabetical order.

Friday, September 22
at
THE COUNTRY CLUB
BULLET LaVOLTA
EXCEL
LAAZ ROCKIT

Saturday, September 23
at the PARK PLAZA
FAITH NO MORE
STEVE JONES
PRINCESS PANG
SOUNDGARDEN, VAIN
and SPECIAL SURPRISE
GUESTS

KEYNOTE ADDRESS:

GENE
SIMMONS

(KISS, Simmons Rec.)

Walk-Up Registration opens at 10:00 A.M. Thursday, September 21.
Tinds event will sell outl

Snooze and you will looze!!

No tickets will be sold for any of the performances!

For discount travel and hotel , call Eye On Travel at (800) 999-0005 or (818) 700-0991 & ask for BONNIE » Fax (818) 700-8857
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24 WHITE LION By Pat Lewis

CHER

\
Mter receiving an Academy Award for her performance in i
J

Moonstruck, Cher retums to the recording race with a solid,
Top Five single and smash album. Find out why the pretty |
songstress almost called it quits! ‘

By Kenny Kerner

2]

HEAVY METAL |

{
|

These days, the words “Heavy Metal” are synonymous with |

“Big Business” as the headbangers of the world continue to |
buy albums and merchandise in ever-increasing numbers.
MC talks with industry execs about this phenomenon.

By Rooster Mitchell
22 MANAGER ROBERT FITZPATRICK By Stephen P. Wheeler

28 HEAVY METAL CENTERFOLD Photo by Kristen Duhlme
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MEMBER OF INTERNATIONAL TAPE

ASSOCIATION

MANUFACTURERS OF CUSTOM LENGTH
BLANK AUDIO & VIDEQ CASSETTES
SEMINAR RECORDING f
AUDIO/VIDEQ

CARRYING FULL LINE OF

AMPEX

Scotch

SHIPMENTS WITHIN 24 HOURS

HIGH SPEED CASSETTE

PRIVATE LABELING & PACKAGING
TOP QUALITY AUDIO & VIDEQ CASSETTE DUPLICATION

NATION'S LEADING AUTHORIZED DISTRIBUTOR

\00
A

CALL HOWARD
PERSON-TO-PERSON COLLECT

(213) 393-7131

PROFESSIONAL AUDIO & VIDEO
RECORDING TAPES ‘

\

S ~ EEFEEDBACK
IvperiaL Tape Company

Beyond “The Look”

Dear MC:

I am an avid supporter of your
magazine, but yourrecent article on
“The Look™ of L.A.’s bands left me
thoroughly disgusted. Certainly
there are more relevant issues in the
L.A. music community to write
about than how a bunch of “rock &

| rollers” mock themselves up for a

gig.

I am not saying that image isn’t
important. It just that in the current
Los Angeles music scene, “style
over substance” appears to be the
theme. Everywhere I look I see
flyers, posters and posted bills
loaded with a blur of four or five
guys sporting that “flock of hairdo”
look.

As rock & roll has matured, it
has obviously become more of a
business and some would say “to be
successful in business you have to
have a gimmick.” An easy answer
to this premise would be to paint
your band into a more visually
appealing entity for the audience,
the record companies and MTV.

Rather than going for the easy
out, why not try to communicate a
message through a song? Isn’t that
what rock & roll is really about?
Music and songs alone should say
enough without decorating your-
self up like a “monster” or some
“androgynous” looking human.

Besides, when I'm listening to
theradio oraCD or tape, I can’t see
the band. Judging from what con-
trived mockery I've seen inL.A,, I
have seen enough.

S.M. Borden
Sherman Oaks

AndTheBeatGoesOn

Dear MC:
Every year, thousands of teen-

| age guitarists with acne problems

lcave their secure jobs at Drive n’
Puke restaurants around the coun-
try to make the pilgrimage to the
Rock & Roll Holy Land, Los Ange-
les. When they arrive, they slap
down a couple of Benjies for a hair
extension, a few more for some
leather and chrome and put together
some cheese-metal band. Three
weeks later, packing a handful of
reconstituted Zeppelin licks, these
would-be Scene Kings blow the last
of their french-fry fortune for a gig
on The Strip.

For 45 minutes, they’re stars,
but after the show, they’re broke.
The promoter, on the other hand, is
doing quite nicely. He will proba-

bly never hear from the aforemen-
tioned band again, buthe knows the
rest of the nation is packed with

junior rock stars who spend more |

time watching MTVthanthey spend
with their instruments. And they
will come too, their pockets bulg-
ing with the proceeds of a billion
burnt burgers.

So who’s at fault here? Is Mi-
chael Fell the Darth Vader of the
Music Industry Empire, or is he

merely a successful entrepreneur, |

the essence of the American capi-
talist spirit? What about our burger-
boy-turned-guitar-hero? Is he
among the proletariat suffering
beneath the insensitive heel of the
bourgeois, or is he just a knee-jerk
sucker so blinded by the stars in his
eyes he can’t see the money flying
from his pocket?

Well, if you want my opinion, I
think there’s only one way to stop
it: don’t do it.

The other day, I was talking to
an acquaintance of mine at the stu-
dio where my band rehearses. From
the looks of him, I'd say about 34
head of cattle gave their lives for his
jacket, which in turn was covered
with enough metal to make a couple
of Hyundais. Anyway, this guy’s
band pumps hundreds of dollars a
month into the pay-to-play scene.
So I asked him why.

“Dude, it’s like the fuckin’ Strip, |

man, Gazzarri's, fuckin’ metal
dude!” How can you argue with
such insightful logic?

It’s not as if there were not other
options. My band plays out regu-
larly and we got paid for our last
three shows—and two of those gigs
were on The Strip! In other words,
there’s just no need to hock your
axe, your car, your girlfriend or
(God forbid) yourleather jacket just
to play a gig. I guarantee if every-
one would just shine the pay-to-
play thing, in two weeks the pro-
moters would be packin’ for greener
pastures.

You know, getting arecord deal
inL.A.isabout as easy as bumming
a joint off of Nancy Reagan. Noone
needs the extra frustration of pay to
play. Afterall, things are badenough
in this toxic wastedump we call
home.

Steven V. Taylor
Los Angeles, CA

In issue #17, we incorrectly cred-
ited Maxine Hillary J as the author
of the Rainbow Bar & Grill Close-
up. The correct author is Karin

_Piet. Our apologies.

MUSIC CONNECTION, SEPTEMBER 18—OQCTOBER 1, 1989
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Caing all bands! MUSICIAN
Magazine, in cooperation with
Wamner Bros. Records, invites
B EST all unsigned artists to submit their
best on cassette to our 1989
u N s I G N E D Best Unsigned Band contest.
JUDGES All entries will be re-
viewed by the editors and publishers
of MUSICIAN Magazine. Semi-finalists
will then be submitted to this year's
panel of all-star judges, featuring
LYLE LOVETT, BRANFORD MARSALIS,

LOU REED, VERNON REID, and
ROBBIE ROBERTSON.

P RIZES Finalists will appear on
the MUSICIAN-Warners compilation
CD, BEST OF THE BUBS, to be pro-
duced in eary 1990 and delivered
to thousands of music industry
professionals. A home recording
studio featuring JBL, TASCAM and
SHURE products will be awarded

as grand prize for the one song
that our judges agree to be the
cut above the rest.

RULES All entries must be
received by December 15th, 1989. All
music must be original. One cassette
per artist/band. Maximum 2 songs
per cassette. Name, age and address
of each band member, photo of
band/artist and a $10.00 processing
fee must accompany each cassette
and entry form (or facsimile). If
chosen, artists are responsible for
final mix to appear on CD. Artists
cannot be signed to a label. Tapes
become property of MUSICIAN

< Magazine and will not be returned.

) Artists retain rights to their music.

All decisions are final. Employees

of Billboard Publications, Inc.,

Warmer Bros. Records and partici-

pating sponsors are not eligible.

Void where prohibited.

NAMEOF ARTIST/BAND
ADDRESS

TELEPHONE #

TASCAM SECK JBL SHURE ]
MSR16 Recorder 1882 Console Three Band EQ 4412 Studio Monitors 6 Beta 58 Supercardioid . SUBMITTED SONGTITLES _ - S
16 Track-%4" Format  with Wide Mid Sweep Fully Adjustable 3-Way System  Microphones, 1 Diversiphase
Rehearse Mode— 4 Line Retums with Hi/Lo EQ  Extended Frequency Range Wireless Hand Held System, B
Spot Erase and 8 Buss Routing 1 Diversiphase Wireless :
Guitar System 1 CONTACT NAME

M'LJ'SICIAN W SHURE !J B L TASCAM ' SEND ENTRIES TC: BUB, MUSICIAN MAGAZINE, 33 COMMERCIAL ST., GLOUCESTER, MA 01930. 3




= CALENDAR

By Trish Connery

Ifyou have an event, workshop, class
or seminar that you want us to an-
nounce, send the information in writ-
ing to:

Calendar, C/O Music Connection,
6640 Sunset Bivd.
Hollywood, CA 90028.

Q Los Angeles recording studio, The Rec-
ord Plant, is the site for the new UCLA Ex-
tension course entitied “Record Produc-
tion at the Record Plant: From Tracking

ducer Michael Braunstein is the instruc-
tor for this course which guides students
through all aspects of the recording proc-
ess, including recording and producing
two songs each. Registration deadline is
October 11th, with the course beginning
November 4th. Resumes should be sent
to Record Production at the Record Plant,

LeConte Ave., Room 437, Los Angeles,
CA. Call {213) 825-9064 for additional
details.

Q Aids Project Los Angeles announces
the Fifth Annual AIDS Walk scheduled for
September 24th. Participants raise money
for AIDS Project Los Angeles by enlisting
others to sponsor their walk in the 10 kilo-
meter event. Volunteers are also needed
for the event which enrolied more than
10,000 walkers in 1988. For more infor-
mation on the walk, call (213) 466-WALK.

Q UCLA Extension in association with
BMI is hosting a one-day program en-
titled “Film Music Dialogues,” presenting
in-depth profiles of five of the top film
composers working today. Danny Elfman,
Michael Kamen, David Newman, Alan
Silvestri and Hans Zimmer are the com-
posers to be honored at the event and will
be present (subject to availability) to
discuss their careers, training, etc. The

7th, from noon to 6:00 p.m., at the new
Directors Guild of America Theater, 7919
Sunset Blvd. There is a $95.00 fee. For
further information, call (213) 825-9064.

Q West Side Story is being presented by
the Candlelight Pavilion Dinner Theater,
located in Claremont. The play wilt run
from September 8th through November
9gth, with seven shows per week. It's pro-
duced by Ben D. Bollinger. For additional
information about dinner arrangements,
show times and cost, call the theater at
(714) 626-1254,

Q ASCAP announces the 1989 West
Coast Pop Music Songwriter Workshop,
which features guests from all aspects of
the music business and is designed to
promote knowledge of the industry and
help establish professional contacts. The
first of eight bi-weekly sessions begins

ASCAP office. A tape submission is re-
quired containing two original songs with
typed or neatly handwritten lyric sheets
and a brief resume. Send to ASCAP Pop
Music Workshop, 6430 Sunset Bivd.,
Hollywood, CA 90028, or call them at
(213) 469-3434 for additional informa-
tion.

6

to Mixdown."” Independent engineer/pro- |

Performing Arts, UCLA Extension, 10995 |

program will be held Saturday, October [

the week of Oct. 16th at the Los Angeles |

LoNDON—A recent roundtable
discussion in London involving
leaders of the international re-
cording and consumer electron-
ics industrics has resulted in an
agreement over the commercial
usc of Digital Audio Tape (DAT)
recorders. For years, the debut of
DAT on the consumer market has
been a thorn in the side of an irate
recording industry that remained
adamant in its demands to stifle
home recording abuse. The argu-
ment: The sales of DAT recorders
would cnable consumers to liter-
ally carry around master quality
tapes which could then be copied
an cndless number of times by
DAT-owning f{riends with no
monetary remuneration for the
artist or record company.

All parties participating in the
DAT agreement believe it to be a
major breakthrough for artists,
consumers and the industry. The
agreement esscntially calls for a
new system to be built into DAT
recordersthat, while allowing one-
time digital-to-digital copying of
pre-recorded music (from com-
] pact disc to DAT), will limit the
subsequent reproduction of those
copies. The “Serial Copy Man-

| Jordan, “A” Train Management.

Music West Records artist Jim Chappell recently visited radio station
KTWYV “The Wave.” His new album, Living The Northern Summer, is
currently in the Top Five on the national adult contemporary airplay
charts. Pictured (L-R): Frosty Horton, Music West’s Director of
A&R;Monica Logan, KTWV’s Music Director; Jim Chappeli; Kenny
Altman, Music West’s Director of Promotion; and (in front) Melanie

DAT Agreenient Reached-
But Is It Too Late?

By Stephen P. Wheeler and Michael Amicone

generation digital copies of mu-
sic to be made from CDs, pre-
recorded DAT cassettes and digi-
tal broadcasts, but technically
prohibits the linking together of
two DAT machines—which
would produce copy after copy of
master quality sound.

In a prepared statement, Jason
S. Berman, President of the Re-
cording Industry Association of
America (RIAA) said, “I am
pleased that after years of strug-
gling, we have reached this
compromise with hardware manu-
facturers regarding DAT. The
proposal for a technical restric-
tion on copying establishes an
important precedent for the pro-
tection of intellectual property.”

However, with whispers of
recordable CD technology echo-
ing throughout the industry, is
DAT dead before it can even
begin?

One recording industry cxecu-
tive is not convinced that record-
able CDs will ever make it to the
marketplace. Bob Altshuler,
Scnior Vice President of Corpo-
rate Information for CBS Rec-
ords says, “No one has proved to
me that there is such a thing. I’ve

7 .

never seen a demonstration of it.
We’ll cross that bridge when
somcone shows us that it actually
works, tcchnically as well as
cconomically.”

A spokesman for a leading
hardware manufacturer says that
recordable CD technology does
exist, but it’s not economically
feasible at present and mightnever
be. David Kawakami, Marketing
Manager in the Pro-Audio Divi-
sion for the Sony Corporation,
explains: “Sony’s in possession
of that technology, but we have
no timetable for any specific
product launch. A lot of compa-
nies have made noises about
recordable CDs, but none of them
have anything to prove that it
works in a cost effective way. I'll
believe it when I see it.”

Kawakami went on to say that
Sony believesinthe future of DAT
more than the possibility of
recordable compact discs. “Sony
has pretty much put its money on
DAT as the consumer digital
recording format for the foresee-
able future. Sony likes DAT and
it’s hard to envision something
that would supercede DAT be-
fore it even gets to the market.”

Thus far, the DAT market has
becn limited to professional use
by recording studios throughout
America and Europe. “We've
concentrated primarily on selling
to the recording studio market,”
points out Kawakami. “It’s been

very, very successful, but it’s a |

very narrow form of distribution.
I think DAT equipment has been
embraced as areally valuable tool
in the recording studio market.”
Now, with the DAT agreement,
hardware manufacturers are start-
ing to look hard at the consumer
market. However, like the early
years of the compact disc players,
the equipment is not yet economi-
cally affordable for the general
public . DAT recorders currently
range inprice from $975 to $9,500.
As a low-priced alternative,
Jesse Jacobson of The DAT Store
in Los Angeles, says that play-
back-only DATSs are coming soon.
“Sony’s will probably be the least
expensive, somewhere between
$500 and $700.” As for the fuure,
Jacobson says, “I think DAT has
enormous consumer potential, but
it’s hard to say where it will go,
because they’ve done everything
to squash it. Right now, we scll
about a hundred units a month,

but it’s primarily for pro use.”
7>
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ESNEWS

HoLLywoop—Blues legend B.B.
King wasrecently inductedinto Hol-
lywood’s Rock Walk, a sidewalk
gallery that honors those who have
contributed to the evolution of rock
music as an art form.

Having released in excess of 50
albums, King has been at the fore-
front of blues music for more than
fourdecades. In 1986, the four-time
Grammy winner was inducted into
the Rock & Roll Hall of Fame.

King began his illustrious ca-
reer with a hit single, “Three
O’Clock Blues,” back in 1951 and
followed with other successes, in-
cluding “Every Day 1 Have the
Blues” and *“The Thrill Is Gone.”

On the concert front, King per-
< 6 DAT

Industry executives share
Jacobson’s optimism. “The future
of DAT has yet to be determined,
but hopefully it will become as
important to this industry as the
CD has been,” says Altshuler.
“There’snoquestionthatthe DAT
sound is technologically superior
to any format, with the exception
of the compact disc.”

RIAA President Berman says
that the recent DAT agreement is
a big step at reconciling the inter-

ests of hardware manufacturers

By Bill Bender

S SIGNINGS & ASSIGNMENTS |

By Michael Amicone

'Rock Walk anors B.B. ng |

formed as a guest artist on the 1969 |

Rolling Stones tour, toured Africa
under the auspices of the United
States State Department in 1970,
played in Zaire at the Ali-Forman
heavyweight battie of *74 and then,
in '79, became one of the first
American contemporary musicians
totour the Soviet Union in coopera-
tion with the U.S. State Department
and the Soviet Cultural exchange.

Throughout his career, B.B.
King and his guitar, Lucille, have
influenced such diverse musicians
as Jimi Hendrix, Eric Clapton, The
Rolling Stones and U-2, among
many others. His induction into Hol-
lywood’s Rock Walk is a fitting
lnbule

and the recordmg industry. “We
are hopeful that this new relation-
ship will produce tremendous
benefits for consumers and the
entire creative community.”
While CDs have literally re-
placed their vinyl counterparts,
only time will tell if DAT will
likewise replace the traditional
cassette tape. One thing for cer-
tain, if the DAT format does gain
a market foothold, record compa-
nies will have another opportu-
nity to recycle and cash in on
their back catalogues. (M|
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Doug Morris
Atlantic Records has announced a
plethora of executive signings. Doug Mor-

| ris has been promoted to the newly created

post of President/Chief Operating Officer.
Morris was formerly President of ATCO
Records and later Atlantic Records, a posi-
tion he has held since 1980. Sue Lyon has
been appointed to the newly formed post of
Manager of Product Development and will

| be based at the label's New York offices.

Clarence “C.B.” Bullard has been named
Director of National Jazz Promotion for At-
lantic. He also will be working out of the
company's NY offices.

In more news from the WEA family,
Geffen Records has named Frederick
Traube as its new Promotion Manager for
the Baltimore, Washington D.C. and Vir-
ginia region. Traube will be based at WEA's
Lanham, Maryland branch.

The Agfa Corporation has announced
two new appoiniments: David G. McMahan
has been named Technical Sales Repre-
sentative for the Central Region and Tho-
mas K. Evans has been appointed Market-
ing Assistant.

Virgin Records has named Betsy Ma-
honey as its new Publicity Manager. In her
new capacity with the label, Mahoney will be
responsible for handling regional press—
including print outlets, TV and syndicated
radio—east of the Mississippi, as well as
coordinating locat and national press cen-
tered in New York.

Northridge-based DCC Compact Discs
has named Stan Layton to the post of Vice
President and General Manager. Layton,
along with Executive Vice President Lou
Verzola, will direct all sales and marketing
activities for the company's recent releases,
which include albums by Leon Russell,

[\ i " L . )
Warner Bros. recording group, Van Halen, recently inked a new pack with the label.

Dwight Twifley, Freddie King and the
upcoming The Golden Age Of Underground
Radio featuring Tom Donahue.

Reebok has signed singer-dancer Paula
Abdul to promote the company's footwear
and line of apparel. The campaign will in-
clude anew Reebok mutti-million dollar back-
to-school TV and print campaign, print ads
in the holiday issues of top fashion publica-
tions and television commercials to be pro-
duced by Director David Fincher and Propa-
ganda Productions through Chiat/Day/Mojo
advertising. In addition, Abdul will be fea-
tured in Reebok point-of-purchase displays
designed for the holiday season and early

spring.

-~
David Keith Baker

The Enigma Entertainment Corpora-
tion has announced the promotion of David
Keith Baker 1o the post of Vice President,
Creative Services. According to the tongue-
in-cheek press release, Mr. Baker was born
in a log cabin in rural Freedonia and “has
seen the recording industry progress from
puffs of smoke sent aloft in a clear prairie
sky to the now-commonplace digitally-en-
coded media of zeros and ones.” Currently,
Baker oversees corporate design and
manufacturing as well as principle “archiv-
ism and research” (A&R}) for the Enigma
Retro/Restless Retro series of reissues.

Guitarist and Nova Records recording
artist, Terry Wollman, has been named
Music Director for the new nationally syndi-
cated late night talk show, The Byron Allen
Show, which began airing on September
9th. Woltman, who is a Grammy-nominated
recording artist, will write all original musical
and arrangements for the show. The house
band includes Nathan East on bass, Gerald
Albright on saxophone, Luis Conte on per-
cussion, Kevin Cloud ondrums, Marc Hugen-
berger on keyboards and synthesizers and
Wollman on guitar.

The band Is pictured receiving triple platinum awards for their OU812 album at the
Pacific Palisades home of Warner Bros. Chairman Mo Ostin. (L-R): Ostin, Van Halen
Manager Ed Leffler, Edward Van Halen, Alex Van Halen, Michael Anthony, Sammy

Hagar and Warner Bros. President Lenny Waronker.
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COMMENTARY

The Real Reason The Industry Is Phasing Out Vinyl

Y oureadaboutiteverywhere. Vinyl
is doomed. Each week, the CD
surpasses some new sales or vol-
ume level and another death knell is
sounded. Many dealers are phasing
out vinyl completely. The clichéd ra-
tionale: Vinyl simply isn’t selling
enough and it's no longer profitable
to carry. The consumer has spoken.

Yeah, well, the consumer also
spoke out in '81-'82 when the pre-
recorded cassette was in serious
trouble. Back then, vinyl outsold that
format two to one. Sales of blank
tapes were up. The public knew back
then that taping a vinyl record on
their own would sound better than
the pre-recorded cassettes offered
by the labels.

Why didn't the industry just take
their cue from the public back then
and acknowledge the limited quality
of their cassettes and slowly phase
themout, like they're doing with viny!
now? Because cassettes were
cheaper and easier to make (they
still are} and they returned higher
profit margins than vinyl (they still
do).

Now, the public prefers CDs and
cassettes over vinyl. The publicknew
better seven years ago. The fact of
the matter is, compact discs do not

sound inherently better than vinyl

KROQ STYLE BANDS

One of L.A.’s top promoters is looking for
KROQ style bands to be hooked now.

Shows to be held at the Roxy and Whisky as
part of a series of shows during 1989.

Call AFTERDARK Productions
(818) 342-2087

All Shows Hosted By
“Ken Fusion”
from KROQ

By Guy Aoki

TOTAL NUMBER OF COMPONENTS IN THE U.S. TODAY
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. TURNTABLES CD PLAYERS

recordings. The public has been
brainwashed into believing they do.
Analogvinylrecordings offer thicker,
punchier sounds than the CD, witha
more real, substantive presence.
There are true highs and true lows
andtruessilences between passages

{on a clean copy). The CD, on the
other hand, has a more ethereal,
less dynamic character to it. Even
the silent passages can’'t manage to
break through the processed, artifi-
cially synthetic sound. Many current
releases sound claustrophobic and
flat compared to their vinyl counter-
| parts andlacka sense of open-aired
ambience in their mixes with no
presence around the vocal or drum
sounds. You get aurally tired of lis-
tening to them after awhile.

“But with CDs, you don't have to
worry about pops or skips and they
last forever!" By now, we know that
only one of those initial promises is
correct. There are no pops, but CDs
can skip and they do notlastforever.
You have to buy gold CDs to get
closer to thatand pay an even higher
price for them. And when you have
to worry about snapping a CD in half
because of its mickey-mouse pack-
aging, openup some contrivedplas-
tic square and unfold microscopic
liner notes a la cassettes and stilf
worry about fingerprints—they are
hardly convenient.

Of all the promises of the CD's
qualities first heard in the industry's
over-hyped, wishful thinking, very
| few remain. But the belief in them
and the need to hear the supposed
obvious difference between the two
media still remain. In these pages,
Michael Fremer, editor of The Abso-
lute Sound, related a telling story of
the C.E.S. Show in '87, where pas-
| sersbywere continuallyin awe of the
CDs they heard through some exhi-
bition speakers. Fremer later pointed
out to the salesman that he had
inadvertently left them on mono the
entire afternoon.

Consumers have embraced the
unnecessarily expensive CD andthe
sonically laughable cassette be-
cause they're so goddamned lazy.

And many record companies take
advantage of their gullibility by churn-
ing our shoddy, uneven reissues.
The greedy record companies have
rarely been concerned with giving
the public technical quality. Why
should we expect themto now? They
continually show their indifference
with CDs that omit songwriting cred-
its, song times and original packag-
ing.

Soon after the first batch of CDs

came out, labels put qualifying state- |

ments onanalogrecordings explain-
ing that the CD could make them
sound only so much better given the
“limitations of the source tape.” What
they should've said was that people
were better off buying the analog
recordings on an analog medium.
Quit making excuses for the technol-
ogy ofthe originalrecordings. Blame
the incompatible methods of repro-
duction and playback!

In my experience, a majority of
pop recordings are still recorded in
analog. Why haven't these produc-
ers abandoned such a shamefully
dinosaurish recording process for
digital? Probably because it still
sounds better. And until they all
convert to digital, it's stupid to phase
out turntables. Is digital a higher
recording technology than analog?
Yes. Isittherefore superiorin sound?
No. | hear a greater difference be-
tweenthe half-speed recordings and
their mass-produced vinyl counter-
parts.

Yet, the media has fallen victim to
this pied piper as well, gearing ar-
ticles toward what is supposed to
happen (often using biased, mis-
leading statistics) rather than report-
ing that there are still 80 million turn-
tables in the U.S. vs. 11 million CD
players. And according to Rolling
Stone, although consumers bought
five million CD players last year,
they also bought 4.2 million new
turntables!

Vinyland CD counterparts should
be allowed to coexist. The only rea-
son the record companies are forc-
ing the demise of vinyl is they can
charge more for CDs (they cost more
to manufacture than LPs) and there-
fore, make higher profits. Dumping
the LP and 45, which will always be
aesthetically more pleasing pack-
ages, is easier than making a com-
mitment to improving their quality by
using virgin vinyl and stricter press-
ing procedures.

Thanks to this pro-CD conspir-
acy, the beloved vinyi entity may be
on its way out. But this is one writer
who had to point out all of the self-
serving liesthathave been promoted
in hastening vinyl's demise.

Guy Aoki was Music Assembly Pro-
ducer for Casey Kasem’s American
Top 40 program and now writes the

syndicatedCountdown Americawith |

Dick Clark.
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Emotions,” their first single, Jagger & company have recaptured that good ol rock & roll feeling of years
gone bye. This is the record that should put the best damn rock & roll band in the world right back atop the

charts where they belong.

Dialogue

Mark Mazzetti: West Coast A&R
Manager, A&M Records

Background: “l started back in
New York in 1983 at a music
publishing company. | did copy-
right renewals and international
sub-publishing. | also worked on
the ABBA song catalog. | did all
this for about three years. Then,
| went to work in the promotion
department at A&M Records in
New York."

Songman: “Being a song-man is
essential to the A&R job.  always
feltthatl was asong-man.ifyou're
not a song guy, you're just a
salesman or politician. You gotta
be able to recognize the tunes.”

Responsibilities: “Basically, I'm
working with all of the A&R guys
on whatever projects need to be
worked on at the time. It might be
remixing or song selection or just
consulting on a project. Sort of a
jack-of-all-trades kinda guy here
in A&R. Then, I'll begin to de-
velop my own projects as well.”

Local Scene: "My initial obser-
vation on the local scene is that
there are too many of the same
bands in town. There's a lot of
rock & roll and most of it is just
okay. Put it this way—for me, it's
easy to spot the great stuff
amongst the plethora of bands
here. There's no dilemma. Too
much of it is mediocrity. Plus, we
have to decide whether or not the
act is right for A&M specifically.
We're not judging whether the
act should or would be signed by
another label, butrather, are they

10

ready to be signed by A&M. We
listen for whether a band is right
for A&M."

Inactivity: “There’s no particular
reason that A&M has been inac-
tive in signing many local acts.
A&M is a unique company with a
unique history and a unique phi-
losophy. And the talent that has
come through our doors has also
been rather unique. The doors to
A&M are always open to all kinds
of talent, but we want the very
best and most unique.”

Signing Power: “We all sort of
get involved in signings, but if
any one of us really believes in a
project, someone’s dissention or
uncertainty doesn’t prevent the
act from being signed. It doesn’t
have to be a group decision. We're
all here because Jerry and Herb
and Gil and Steve believe in our
ears and our eyes and unless we
all bomb out heavily and consis-
tently, they trust us.”

Talent ingredients: “Something
about the act has to convince me
that they're worthy of being
brought to the public's attention.
And basically, it has to be the
songwriting. If the songwriting isn't
there, then there's nothing. Im-
age is also important, but it's
easier to develop than trying to
make somebody a good song-
writer. Image can be refined and
worked on easier than trying to
teach somebody how to write the
career songs they haven't written
yet. The idea is really who you
are as a musical talent and what
does your music say. The restis
all mechanical. You do have to
have something unique to say.”

L.A.’s The Place: “| don't really
think there are too many bands
out here. There has to be a
heartbeat for the country—sev-
eral different places where talent
goes to be heard. All of this talent
here sure makes our lives easier.
| don't see it as a problem at all.
I think it helps create competition
and makes them all work that
much harder. The problem is that
genuine talentis very rare. There
are a lot of things that are good
and a lot of things that sell. But
over here we're looking for rare
talent. This label is not a tougher
place to get signed to if you're an
artist doing the tougher music. It
is tough to getsigned here if you're
doing what everyone else is doing!
If you are unique and different,
this is the easiest place in the
world to get signed.”

Dimo Safari

The Stones Roll: Steel Wheels isgoing to be the Rolling Stones album to surprise lots of people. With “Mixed

When was the last time you saw these guys with their pants on?
Remember their take-off of the Abbey Road cover when these zany
musicians copied the exact pose of the Fab Four—but wearing only a
sock to cover their genitals ? Well, they're back with another EMI effort

D&D: “! haven't gotten involved
in any development deals yet. A
demo deal is when | see a spark
in an individual or band that just
doesn't have the money and |
resources to commit it to tape. So
I'll do some demos with them to
see if the things | suspected about
them are true or not. A develop-
ment deal is when | think that an
act has something that needs to
grow in a professional environ-
ment. A demo deal is to see if my
instincts are right. Adevelopment
deal is when | know what they
have but | want more of it.”

Trends: “| think there is always
something new happening. The
problem is that when something
new hits big, radio and the public
always allow a couple of imita-
tors to slide in with the originals.
Today'’s alternative is tomorrow’s
commercial. | don't think there’s

anything unique happening,
though.” l
Advice: “Doing inexpensive

demos is important. You don't
have to spend a lot of money, but
it helps you define who you are
and your sound. Also, play live
and send your tapes around to as
many people as you can that have
a valid opinion—even outside of
the industry. Very often, a friend
can give you more insight than a
record company executive.”

Grapevine

Don't be surprised if Brunette
signs with Capitol Records be-
fore the end of the year. Accord-
ing to a label spokesperson,
Capitol is “working very closely”
with the band.

We've heard that Doug Thaler
has exited the Doc McGhee camp
and is temporarily working out of
the ICM offices. We also hear
that he has taken Motley Crie
with him. More to come as this
story develops.

Love/Hate's Columbia debut

Naels Israslson

entitled Mother's Milk. This is an interesting band with a fine new LP

deserving to be heard.

e
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The Jeff Healey Band: Now that “Angel Eyes” Is a bonafide hit single, |
people will be talking about Healey’s vocals and songwriting abilities
and not just his guitar virtuosity. His Arista album has been out for a

while, so pick it up and dig in!

| has been pushed back to Janu-
ary, 1990 due to the strong CBS
holiday release schedule. Mean-
while, L/H is getting ready to sign
with ICM and will be putting to-
gether a six-week club tour
commencing in October.
Producer Robert Margouleft
is finishing up the mixing process
for Capitol Records act, Shad-
owfax, at Amigo Studios.
Because of a backlash from
various chain stores, MCA’s
Pretty Boy Floyd was forced to
change the name of their debut
album. Word is they'll be calling
it Leather Boys With Electric Toys
and not Cock,Rock,Pop,Shock.

Chart Activity

Paula Abdul has become the
second debut artist (Whitney
Houston being the first) to garner
three consecutive Number One
singles in the Eighties. “Straight
Up,”“Forever Your Girl”and “Cold
Hearted” have all climbed that
long chart ladder to the top.

“Just Like Jesse James” will be
the follow-up to Cher’s current
Top Ten hit for Geffen Records.

With any luck at all, Chrysalis’
Mark Slaughter (former frontman
for the now defunct Vinnie Vin-
cent Invasion) will follow in the
rock idol footsteps of Sebastian
Bach. Slaughter’s album should
be a killer. He already has the
voice, the look and the following.
Wait until you hear the band!

Albums from Elton John, The
Rolling Stones, Bob Dylan, Billy
Joel, Whitesnake and George
Michael are all due before the
gala holiday gift-giving season
which is almost upon us. Also
due shortly is a must-buy anthol-
ogy album coming from The Band.
This is the definitive collection
from one of America's best rock
groups.

Commentary

Pretty soon, Los Angeles con-
cert-goers will be treated to the
show of the decade. The Rolling

Stones, Guns N’ Roses and Liv- |

ing Colour ticket is the hottest in
town and will be for some time to
come. But, no matter how prom-

ising the show sounds, there is |
both an up side and a down side |

to the concert.

To begin with, the show, be- |

cause of the tremendous demand,
will be held at the Coliseum where
some 100,000 people will mean-
der their way through 60-75,000
cars and enjoy a show from a
distance of almost 200 yards
away. And I'm not even going to
venture a guess as to what the
sound system will be like.

On the up side, concert lovers
have the opportunity to witness
three of the most exciting live
bands ever. The Stones are a
piece of rock history and have
been for aimost three decades.
Living Colour is one of the fresh-
est and most talented rock bands
to emerge in years and what is
there left to say about Guns N’
Roses? My gut feeling says that
GNR on their own would come

close to filling up the Coliseum— |

but we'll probably have to wait
until next year for that to become
a reality.

Those of you who have com-

plained for years about steep |
ticket prices should really cher- |

ish this opportunity. Three head-
lining acts for one ticket price.
And before | forget, congratula-
tions to those who were respon-
sible for negotiating for months
to put this awesome package
together. Now how about show-

SJDEMO CRITIQUE

| Kaiser

| Contact: Robert Street, Manager
| (602) 483- 7010

| Purpose of Submission: Seeking
| label deal.

DPRODPOODB®O®

E

Contact: E

| (213) 667-2222

| Purpose of Submission: Seeking
label deal.

-@@@@@@0.@@

Lethal Lipstick
Contact: Gary Grafixx
(518) 436-9052
Purpose of Submission: Seeking
| management and label deal.

RORORORORON+ RROROX

ing it as a pay-per-view concert |
| To submn product for analysis, send your packages (including photo & contact #) to:

on cable so we can enjoy it in the

privacy of our own home? How's |

that for additional revenue?
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PRODUCT ANALYSIS |
OF UNSIGNED TALENT |

Atthe New York Music Awards in |
1988, Long Island band, Kaiser, |
came out winners in the category of |
Best Heavy Metal Band. Managed |
by the Bleet-Zeller Entertainment |
Company out of Arizona, the band |
has submitted a very solid, rip-roar- |
ingthree-songdemo thatshowcases
all of their musical and vocal strong
points. Kaiser is a tight, powerful
heavy metal unit capable of explod-
ing at a moment’s notice. Though |
their songs and performances are |
as good as any otherson MTV, there |
aren't any “radio ready” standouts.
The group does, however, come up
with a rather bizarre metal version of
Dylan's classic, “Like A Rolling |
Stone,” that could easily become |
their entree to FM radio. Kaiseris a |
powerhouse band you'llwantto keep
your eyes on for the future.

Not many artists in the music |
industry decide to use a vowel as |
their show biz name. It sorta leaves
the door wide open for fun-making
andridicule. Butinthis case, E backs
it all up and then some with plenty of |
striking, well-written pop material
filled with soothing vocal harmonies
certain to catch the ears of many
A&R reps. Here's aninstance where
the tunes were so well written, pleas- |
ing and interesting that four were
hardly enough. E is a singer/song-
writer/musician who fits neatly into
the Brian Wilson-Bryan Adams-Phil |
Collins circle of talent. The songs |
are well-structured but could use a |
bit more development. What's really
neat is that this E fellow plays all of |
the instruments and stillmanagesto |
keep the song out front rather than |
trying to show off his musical exper- |
tise. This time around, E stands for
excellence.

|
'

Thereis justnodenyingthatbands
out of the New York area have a |
certain killer attitude about them- |
selves and their music. Enter Lethal i
Lipstick, a four-piece rock outfit very
similar to early Motley Crue in both |
style and substance. The band has :
already played support shows for
groups suchas Dangerous Toysand
Tora Tora. Musically, they are tight |
as can be although they really have- |
n'tfound anything new to sing about. |
Material reeks of that same old boy- |
girl sleeze. Moderately glam and |
moderately metal, Lethal Lipstick |
could pound out an original niche for |
themselves should they ever decide
to motor west.

Music Connection Demo Critique, 6640 Sunset Blvd., Hollywood, CA 90028.

| All packages become the property of Music Connection magazine.
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y were honored with a number of lavish bashes

given in their honor by their publisher, Famous Music, and their respective performing rights organizations,
ASCAP and BMI. The hoopla was in celebration of their Number One hit collaboration, “Toy Soldiers.”
Martika is currently on tour supporting her debut album (also co-written by Jay) on Columbia Records, while
Jay Is producing Alisha for MCA and Romi & Jazz for Chrysalis. Pictured from left are: Robert Fead,
President, Famous Music; Alan Melina, Vice President, Famous Music; Martika; Jay; Joshua Wattles, Senior
Vice President/General Deputy Counsel, Paramount Pictures; Jim Vellutato, Creative Director Famous
Music; Ron Oberman, Vice President A&R West Coast, Columbia Records.

Activities
Bug Music:
| John Hiatt and Fred Koller's
ballad, “Angel Eyes,” recorded by
the Canadian rocker Jeff Healey,
has made its way in to the Top Ten
on Billboard's pop singles chart.
R.E.M. has recorded lggy Pop's
| “Funtime” as a bonus track for their
upcoming LP.
REO Speedwagon’s song, “Time
For Me To Fly,” has been cut by
Dolly Parton on her latest White Li-
mozeen LP.
The Roches have signed a new
deal with Paradox’MCA Records.
Bug songwriters have six songs
on the new Dave Edmunds Capitol
LP, including the title cut, “Closer To
The Flame,” which was written by
Fontaine Brown, Scott Mathews
| and Ron Nagle; “Sincerely,” also
| written by Brown; “Every Time | See
Her" and “Fallin’ Through A Hole,”
both written by Michael Lanning; *|
Got Your Number” by Al Anderson,
Fred Koller and John Hiatt; and
"Never Take The Place Of You,”
also written by Anderson.

Peter Blegvad's “My Sphinx Is A
Jinx" and “The Unanswered Ques-
tion" are onthe new Virgin LP by Syd
Straw.

Bruce Springsteen and Patti
Scialfa have recorded a duet written
by Nanci Griffithand Danny Flower
entitted "Gulf Coast Highway" for
release on Patti‘'s debut album.

Jules Shear is co-writing and
producing The Jitters for Capitol/
EMI Canada.

Jackson Browne has cut Steve
Van Zant's song, “| Am A Patriot,”on
his latest release.

Janie Frickie's new album con-
tains “Walking On The Moon,” writ-
ten by Tom Russell and Katy Mof-
fatt.

ASCAP will be offering a West
Coast Pop Music Songwriting Work-
shop to begin the week of October
16, 1989 at the Los Angeles ASCAP
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office. The sessions will feature
prominent guests from all phases of
the music business including song-
writers, publishers, producers and
otherindustry executives. The work-
shop sessions are designed to en-
rich the participants’ knowledge of
the industry and help to establish
contacts and possible collaboration
partnerships. Writers interested in
applying for the workshop are re-
quested to submit a cassette tape
containing two original songs, along
with typed or neatly written lyric
sheets and a brief music resume to:
ASCAP Pop Music Workshop, 6430
Sunset Boulevard, Hollywood, CA
90028. Deadline for entries is Fri-
day, September 15, 1989. Tapes will
not be returned.

BMI-Los Angeles writer Will Jen-
nings has written a song for the

ASCAP members lan Hunter and i onso are cu

Spence, also a BMI writer, is cur-
rently out on tour with Debbie Gi-
bson. During his second night's
show, Spence enthusiasticaily
jumped into the audience and tore
all the ligaments in one leg. He's
continuing the tour in a cast and on
crutches.

BMI-San Francisco in conjunc-
tion with S.F. Weekly magazine
sponsored their New Music Show-
case Series #9 at The Omni night-
club in Oakland. The highlight of the
evening was a set by local heavy
metallers Kaptain Krunch, led by
smoking guitarist Doug Doppelt (a
former student of Joe Satriani).
These showcases are designed to
bring up-and-coming talent to the
attention of label representatives.
Showcase #10, featuring Peter
Apfelbaum, will be held at the jazz
club Yoshi's.

The National Academy Of Re-
cording Arts And Sciences (NARAS)
will be hosting a dinner and seminar
entitted “Tracking Airplay With
Computers: Boon or Threat?” at the
Hyatt on Sunset, September 19, at
6:00 p.m. For information, contact
NARAS at 818-843-8253.

Arecentset at the Music Machine
by Chrysalis Music’s The Medi-
cine Show went largely unnoticed
by the hordes of A&R scots who
were in the audience to catch the
opening act. Too bad. They defi-
nitely missed the best set of the
evening. The Medicine Show, araw-
edged heavy metal/hard rock troupe
with a captivating vocalist (Matt
Caisley is in the studio recording a
demo and itis rumored that Chrysa-
lis recording artist and ex-Ultravox

singer/songwriter, Midge Ure, will
be at the production helm.

New Signings

BugMusic has signed songwriters
Billy Swan, James McMurtry and
Johnny Winter.

The Business Side

BMI announced the promotion of
Alison Smith to Associate Director,
Performing Rights.

Film Trax Music announced that
Erik Filkorn has joined the pub-
lisher as Associate Professional
Manager. Filkorn comes to Film Trax
from The Dick James Organization.

Warner/Chappell Music an-
nounced that Jennifer O’Sullivan
has been appointed to the position
of Creative Manager.

MCA Music announced the pro-
motion of Elizabeth Anthony to the
position of Director Of Creative Serv-
ices, West Coast. In her new capac-
ity, Anthony will concentrate her ef-
forts on the signing and develop-
ment of new talent.

.
rrently recording a new album for Polygram, with l
production by fellow ASCAP member Bernard Edwards. They recently interrupted their recording schedule
at New York’s Power Station studio to meet with senior ASCAP staffers. Pictured from left are: (front row)
Hunter, Edwards and Ronson; (back row) ASCAP Eastern Regional Executive Director Lisa K. Schmidt; Bob
Ringe, Hunter and Ronson'‘s manager; Bob Kranes, Polygram Manager of A&R; and ASCAP Director of
Membership Paul S. Adler.
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SONGWRITER PROFILE
' Gary Clark

(pictured far left)
of Chrysalis Group
Danny Wilson

D By Pat Lewis
anny Wilson is a trio—not a

person—from Dundee, Scotiand that taps into a rainbow of musical tra-
ditions while simultaneously creating a distinctive sound that is utterly
refreshing. The main creative force in this band does not answer to the
name of Danny Wilson either. His name is Gary Clark and he's a prolific |
songwriter as well as a dynamic vocalist, guitarist and keyboardist. |

So, why do these Scottish lads insist on calling themselves Danny
Wilson? “We just like the sound of it," retorts Gary Clark. “My father's
areal Sinatra freak. So, we were brought up listening to loads of Sinatra
records and his favorite movie is Meet Danny Wilson. He was complain-
ing about how they never show the movie much in Scotland and at the
time we were looking for a name for the band.”

Not surprising, the band'’s first Virgin album, which contained the Top
Forty hit, “Mary’s Prayer,” was cleverly entitled Meet Danny Wilson.
And on their latest album, Be Bop Mop Top, their Sinatra-fixation
continues. “The opening track is me doing a really dodgy impersonation
of Frank," jests Clark, “but it's really tongue in cheek.”

Clark’s love for Sinatra may have found its way into his vocal! style,
but he draws his musical infiuences from completely different roots. “I'm
influenced a lot more by rock and people like Stevie Wonder,” says
Clark. “The most obvious one is probably Steely Dan, which | also grew
up listening to. At the time, there was a big heavy metal scene in
Scotland and everybody was listening to Led Zeppelin and Deep
Purple. | got into them for awhile when | was first getting into the guitar,
but | just needed something more than that. And Steely Dan really hit
me hard when | heard them. Not only did | hear a lot of great playing,
but these wonderful, strange songs as well.”

Clark believes that all of his influences, in one way or another, have
found their way into his songwriting. "I think you tend to go through
phases where you just love an album and play it all the time,” he
explains. "You don't even realize it at the time, but it will have an
influence on you. It might come out six months later or it just may
become part of the way that you think about music because itinfluenced
the way you feel about it. | never like to rip things off, but sometimes
a record will have a certain feeling or sound about it that you love so
much that you want to recreate it. Of course, you recreate that in your
own way.”

The guitar was the first instrument on which Clark began composing,
but over the past several years, he has found himself gravitating
towards the piano. “I've been writing on piano more and more because
| find it easier,” he confesses. “The guitar is great for doing more
rhythmic songs, but the piano is better for chord things.”

When a song idea is on the tip of his tongue, but a piano is physically
out of reach and his guitar in nowhere in sight, Clark carries a note pad
and Dictaphone cassette recorder. So when inspiration hits him, he is |
ready to capture it. “l just try and keep notes all the time,” Clark explains,
“although | hardly have enough time to go back over the notes. So, |
just kind of scribble constantly. | sometimes get inspired by something
that | see or something that may have been lying around for awhile that
I've wanted to say, but | wasn't quite sure just how to say it."

Although Clark’'s lyrics are quite poetic in nature, he does not
consider himself a bard. "No, | don't write poetry,” stresses Clark, “but
| do write a lot of tyrics. | find that there's something that | actually love
about the strictness of writing a lyric and working to a melody rather
than the freedom of poetry. You've got to try and get the words to sound
melodic as well. And there's something really nice about that—the |
music and the words together—that | just really enjoy doing.”

But what is it that comes first—the music or the words? "Sometimes
I'll have a lyric idea, but | try not to develop it too much untit I've really |
got the tune sussed out,” answers Clark. "Other times, | might work on |
them together, but mostly it's better to get the melody first. If you have |
lyrics written out on a piece of paper and you try and put a melody to |
that, the chances are your melody is not going to be inspired because |
you've got to try and fit it around all these corners of the words. |
Whereas, if you have a melody, then the lyric already has somewhere

to go.” !,
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| the top of the charts year after year. Cher is a songstress who has made

| ment of the song.

| O Harmony: Chorded mainly with typical major pentatonic triadic

ANATOMY
OF A

By David “Cat” Cohen

Hir

“If | Could Turn Back Time”

WRITER: Dianne Warren
PUBLISHER: Realsongs (ASCAP)

Cher
Geffen

Some Top 40 acts come and go faster than they can make an
impression on anyone. Then, there are others that seem to return to

an impression on enough fans through the years to say she is working
on a second generation of them. in “If | Could Turn Back Time,” she
returns to the charts with a solid, but somewhat predictable hit.

Q Lyric: This is a story of romantic regret, a seif-confessional lyric
common to the pop mainstream. True to Cher's arty-funky personna,
there is a little bit of poetic imagery, but nothing too abstract. She
communicates best on a direct earthy level.

If I could turn back time {
If | could find a way l
I'd take back those words that hurt you

And you'd stay.

If | could reach the stars |
I'd give them all to you

Then you'd love me, love me
Like you used to do.

Q Groove: Straight ahead 8th note rock groove with a heavy backbeat.
There are no overlaid 16th patterns or accented syncopations. To build
rhythmic tension the bass plays a lot of repeated 8th figures.

Q Scale: Written mostly in a 6-tone major scale 12 3 4 5 6 - 8 with the
flattened bluesy 7th tone used only once at the end of the hook. An
unexpected modulation up a minor third adds excitement at the end of
the recording.

Q Melody: The hook has a distinctive drop of a major 5th which makes
it memorable after only one hearing. The range of the song stays mainly
within an octave except for apush downward in the verse and a dramatic
push upwards at the end of the chorus. This gives an overall range of
an octave and a 4th. This is further expanded another 3rd when the
modulation occurs. Overall, the melody is perhaps the strongest ele-

harmony. What gives the song a distinctly modern sound is the use of
empty voicings in the verse such as sus2 chords that omit the 3rd of
the chord.

Q Form: A variation of standard commercial format. Chorus Verse Pre-
Hook Chorus Verse Pre-Hook Chorus Bridge Chorus Pre-Hook Chorus
Modulated Chorus

Q Influences: Bruce Springsteen and Tom Petty influences in the
production and songwriting.

drama the song requires.

Q Production: The production is effective in that it underscores both
Cher and the song. The obvious Springsteenish arrangement helps
guarantee its commercial success, butits derivative nature takes away

l

Q Performance: Cher's low throaty voice has the conviction and the §
™ 3 {

any critical importance.

|
i
|

Q Summary: “If § Could Turn Back Time" is such a strong song that it ‘
could have been a hit for a number of artists, not just Cher. This is not
taking anything away from her, as she has proven herself to be a strong ‘
singer for far longer than most singers. Yet, Cher seems to have an r
ephemeral quality, one that is enjoyable, but seems to disappear from

| memory after a few listenings. Because of the universality of the song's |

melody and message, don't be surprised to see a few covers.
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SUMMA MUSIC GROUP: Bret
Michaels of Poison was in Summa’s
Studio B producing new artist Suz E.
Hatten, sonic skills supplied by Greg
Price and assistants Lori “Fu” Fumar
and Kyle Bess....Virgin/Arista artist
Jermaine Stewartrecently recorded
vocals withproducer Derek Bramble,
engineer Ryan Dorn and assistants
Kyle Bess and Paula “Max” Garcia.
FIDELITY STUDIOS, INC.: Peter

recording complex working on his
debut album, Entity, to be released
on Existia/Capitol Records in the
fall; Dennis McKay handled the pro-
duction chores and manned the
console with Dave Lopez
assisting....The Lettermen mixed
their new single, “All | Ask Of You,”
from The Phantom Of The Opera,
withproducers Tony Butala and Guy
Maeda and engineer Bob
Bridges....Producer Gordon Jones
recently finished workingonthe song,
“Lie 2 Me,” for the MCA Records
group Body, with Cliff Zellman sup-
plying the sonic skills along with
assistants Lisa Meuret and John
l Cucci....Guitarist Kane Roberts, for-

merly with Alice Copper, was re-
cently doing pre-production work on
an album project for Geffen Records
with engineer Cliff Zellman....Lyle
Baker and Charlie Wilson of The
Gap Band are currently producing
| Polygram artist Dawn Silva, with
engineer Jerry Brown on the boards.
PRIME TRACK: This Laurel Can-

hard rock band Nite Prowler. Three
songs, “Open Road,” “Warzone"and
| “Fighter,” were recorded with engi-
neer Danny Tarsha.

39TH STREET MUSIC PRODUC-
TIONS, INC.: This New York City
recording facility is undergoing key
eguipmentchanges. Latestadditions
include the new 56 Input SSL G-
Series Console w/ Total Recall, a
Studer A827 24 track tape machine,
Lexicon 480L, Yamaha SPX 1000,
TC Electronics 2290 and Publison
| :20 Update.

LIZZY BORDEN

Canada has been at this Studio City |

yon recording facility played host to

THE SECOND STRAW

MAD DOG STUDIOS: Producer Pete
Anderson (Michelle Shocked) re-
cently completed projects for Lon-
don Records artist Martin Stephen-
son and CBS Records artist Darden
Smith, with engineering expertise
supplied by Dusty Wakeman and
assistants Michael Dumas and Don
Tittle....Producer Preston Glass has
beenrecordingdemos with new artist
Zeke Williams as well as working
with English group Giant Steps on
their new LP; sonic controls handled
on the former by Don Tittle and on

Heather Harns

A

Metal Blade/Enigma’s raucous Lizzy Borden is pictured at the August
22nd shoot for “We Got The Power” at Carthay Studios. Tony Kune-
walder, Winmill Entertainment’s youngest director, was chosen to
capture the band’s all-out attack on video tape.

(A

Michae! Greceo

Actress/director Diane Keaton (left) and Virgin recording artist Syd
Straw recently collaborated on the video for Straw’s second single,
“Think Too Hard,” from her debut album, Surprise.

the latter by Maureen Droney as-
sisted by Don Tittle.....Producer Don
Gehman {(John Cougar Mellencamp)
has just finished recording overdubs
with the band, The Havalinas, with
Erik Westfall engineering and Mi-
chael Dumas seconding his
motion....Polygram artist Michelle
Shocked and her father recently
recorded some folk songs, with
Michelle on guitar and dad on fiddle;
Pete Anderson produced and Dusty
Wakeman engineered....Local band
Monkey Meet is in recording tracks

GOING DOWN

| PR ——

for an upcoming albumrelease, with
the onmipresent Dusty Wakeman
producing and engineering....The
husband and wife team of Roy Zim-
merman and Melanie Harby and their
band, The Twang, have completed
recording and mixing a new album
targeted for November release on
Metaphor Records; production skills
supplied by Marty Rifkin, Howard
Yearwood and Roy and Melanie and
engineering expertise supplied by
Michael Dumas.

STUDIO 56 PRODUCTIONS/
RADIO RECORDERS: Radio Re-
corders recently hosted Gregg Sut-
ton, former bassist for Lone Justice,
who was in working on material for
his publisher, Almo Music. Also at
Radio Recorders, in their MIDI facil-
ity, Delicious Vinyl act Superfly TNT
and producer Jay Dean working on
tracks for the group’s debut
LP....Writer/producet/arranger David
Malloy, who has worked with Kenny
Rogers, Eddie Rabbit, Gregg All-
man, Billy Burnette and Richie Ha-
vens, has opened a writer's work-
shop/office at Radio Recorders.
Malloy has been working with Billy
Burnette, one of the guitarists who
replaced Lindsey Buckingham in
Fleetwood Mac, on a number of
projects. Mallory will also be devel-
oping original material with a num-
ber of other talented writers and pro-
ducers.

JBL PROFESSIONAL: Oberlin
Conservatory, located in Oberlin,
Ohio, has installed ten JBL 4430 Bi-
Radial studio monitors and ten JBL
4435 Bi-Radial studio monitors. This
new seven-studio complex includes
space for a 24 track professional
production studio, rehearsal space
and a music work-station room.
AGFA: Aerosmith’'s new Geffen
album, Pump, was recorded using
AGFA PEM 468 tape. Aerosmith’s
lastalbum, Permanent Vacation, was
also recorded on AGFA tape. The
Vancouver recording facility which
played hostto Aerosmithuses AGFA
extensively.

Veteran hard rock outfit, Aerosmith, is pictured on the set of the video
shoot for their latest single, “Love In An Elevator.” Directed by Marty
Callner, the salacious video was filmed at Bullocks Wilshire depart-
ment store, Western Costume and on the Lorimar film lotin Culver City.
Pictured (L-R): Joe Perry, Brad Whitford, Joey Kramer and Steven Tyler
of Aerosmith, director Marty Callner, the infamous “girl in the elevator”
and Tom Hamilton of Aerosmith.
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RICHIE
ZITO

By Maria Armoudian

n 1973, Richie Zito relocated

from one coast to the other in
hopes of furthering his career
as a musician. With a little luck
and a lot of hard work, he grew
from a struggling musician to
one of the most successful
producers in the record indus-
try today. His list of credits in-
cludes albums by suchrock stal-
warts as Cheap Trick, Eddie
Money, Heart and a new group
made up of rock veterans, Bad
English.

Zito's first big professional
break was being hired by Elton
John to play guitar. As he con-
tinued to earn his living as a
musician, his desire to be a
producer and to become more
involved in the recording proc-
ess also grew. “After helping
people in the studio as a guitar
player, | felt that | wanted to
have more of asay-so0," explains
Zito.

The opportunity to make the
transition from musician to pro-
ducer was given to Zito by his
mentor, Giorgio Moroder, who
had recently bought the rights
to a film company. Gradually,
Zito's responsibilities grew from
playing on soundtracks and
arranging to finally producing
songs for the band Berlin.

“In order to become a pro-
ducer,” states Zito, “it almost
requires someone taking you
under their wing and exposing
you to all the aspects of record
producing. When you're just a
musician playing on a record,
you don’t see all the nuts and
bolts of the recording process.
And that's what Giorgio did for
me."

Soon Zito was offered his first

production assignment, The Mo-
tels. “I was scared to death,”
recalls Zito, “but | learned a
lot."

Zito's production style has a
bit of an old-fashioned flavor to
it. He explains: “Although re-
cording technology has taken

giant leaps and bounds since |

the earliest days of recording,
| find myself using many archaic
procedures. For example, | like
great old microphones and
limiters. | don't use much sam-
pling, only sometimes to en-
hance the snare or the kick drum.
I think my priorities are the song,
the singer, the performance and

BENEW TOY'S—user Ruoorrs.

the great guitar solo. I dorecord |

digitally, but at the same time,
| try to warm it up as much as
possible by using the older stuff.
One of the things that's great
about digital recording as op-

posed to analog is it allows you |

to move tracks and combine
them to different tracks without
the extra noise or hiss."

When it comes to the final |

stage of the recording process,
mixing the record, Zito stays
out of the room for the first four
hours in order to have more
objectivity. Then he goes back
in and puts the final touches on
it. “l really love the flexibility of
stepping out during the initial
mixing procedure to maintain
the freshness. Then | come in
and take it all the way to the
end.”

Zito likens his role as a pro-
ducer to that of a coach. Ini-
tially, he helps select the

material. Then, once in the stu- |

dio, he “sets the stage" and tries
to draw out the best possible
performance from each artist.
“When you've been a musician,
you can take that skilland really

communicate with someone who |

may be new,” explains Zito. "I
think being a musician has
definitely helped to give me an
advantage. Because of my ex-
perience as a studio musician,
I know how | would like produc-
ers to talk to me. When you're
producing, you have to be aware
of the fact that this record is the
artist's entire career and live-
lihood. It's really important to
them and you have to be
sensitive to that.”

Richie Zito handles any dif-
ferences of opinions that may
occur during the recording
session with as much tact and
diplomacy as possible. "Often
if we see things differently, |
have to find a common ground
without being really pushy,”
relates Zito. "But that's really
part of the fun. The true test is
when you go back and listen to
the final product.”

So what's next in the future
for this successful producer? "I
think I want to start working with
new artists; bands that are on
their first or second record,” says
Zito. "That is something | really
haven't had much of an oppor-
tunity to do."
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New L Series Wireless Microphone System from Shure

The L Series wireless microphone sys-
tem from Shure Brothers provides reliable,
professional performance at a moderate
price. All components are available sepa-
rately so you can custom-design your own
system to fit your application.

If you're a guitarist, the system would
consist of the L1 Body-Pack transmitter with
WA300 instrument adapter and the L3 Non-
diversity receiver. This system is called the
LS13 and sells for $360. If you require the
diversity receiver then the system is called
the LS14 and sells for $495. If you add a
839W omidirectional lavalier microphone
instead of the instrument adapter then the
two systems become LS13/839 (non-diver-
sity)andthe LS14/839 (diversity). The LS13/
839 sells for $445 while the LS14/839 goes
for $580.

Stereo Tube Guitar Amp
from GT Electronics

The STA-1 is a true, stereo tube guitar

amp that can be used in full stereo or as a

switching channel dual amp with radically

| different sounding channels.

Beginning with the power output stage,
GT has opted to allow the musician to select
how much power is needed. One channel
could have 35 watts RMS for lead guitar
where the preamp is overdriven but not as
much power is needed in the output stage.
The other channel can have up to 75 watts
of power for cleaner rhythm guitar playing.

The preamp section has switchable gain
boost for all kinds of distortion and filth and
atried andtrue classic tone circuit for sweeter
harmonic coloration. You get a five-way
switchable mid-boost, master presence and
volume control for each channel. Each
channel also has a separate effects loop,
effects sendlevelcontrol, line out and switch-
able speaker impedance.

The STA-1 comes with a standard two
function footswitch which toggles between

| channels A and B or both. The Deluxe

Footswitch option does this plus, it also

| controls the mid-boost and gain boost op-

erations. The Model STA-1 is rack-mount-
able and built to the highest standards to
withstand the most gruelling of road condi-
tions and provide years of trouble-free
operation. The STA-1 amp selis for $1,800.
If you are interestedin the STA-1, give a call
or write to GT Electronics, 12866 Foothill
Blvd., Sylmar, CA 91342 (818) 361-4500.

What is diversity and why do you pay
more for it? Well, the L4 diversity receiver
actually has two separate receivers with two
antennas. There is an intelligent circuit that
constantly scans the two receivers for the
best incoming signal quality and silently
switches between the two for significantly
improved signal-to-noise ratio. If both sig-
nals are good then they are both used for
even higher performance. Diversity receiv-
ers are important if you would like to dis-
tance the receiver far from your playing
position or you move a lot around stage
where you could walk into a “dead spot’
where the signal to the receiveris weak and

you lose audio. Diversity reception will just |

about eliminate all fading and phase distor- |

tion you are likely to encounter with non-
diversity receivers.

Some other features of both the L3 and |

L4 receivers include: red audio peak indica-
tor, rack-mountable, superior RF designand
removable whip antennas with rear panel
connector. There are also many accesso-
ries such as a selection of lavalier mics,
optional antennas and special frequencies.

For more information about the Shure
Brothers L Series Wireless call (800) 257-
4873 or write to Customer Service, 222
Hartrey Ave., Evanston, IL 60202-3696.

The new K4 from Kawai

The K4 is the newest peformance ori-
ented synthesizer from Kawai. The K4 is a
16-voice, 8-instrument (multi-timbral) that
has a separate drum track and advanced
digital filtering and reverb built in.

Up to four different source waves can be
combined into a single voice and routed to
its own envelope generator. Using 16 bit
sound samples, the K4 also has an elabo-

|
|
|
|
|
|

rate digital lowpassthighpass filter which |

has resonance—a throwback to the warmth
and depth of the good ol' analog synths.

In the digital effects department, the K4
has 32 different reverb and effect choices
that can be called up and applied to any
patch. The 64 patch memories store patches
and 32 Multi Combinations of these patches
allow for splits and fayers of up to four
different patches at a time.

The 61 note keyboard features attack
and release velocity, as well as Aftertouch.
If you do not need the keyboard, then the
K4R rack version is for you. The K4 sells for

$1,445 retail. For more information call or |
write Kawai America, 2055 East University |

Drive, Compton, CA 90224 or call (213
631-1771.
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RADIO PIX

WEDNESDAY, SEPTEMBER 20

| 2:00 p.m. KFAC FM 92.3—Format

Change From Classical To Rock.

Indigo Gitls
9:00 p.m. KCSN FM 88.5—Folk
Concert: The popular Georgia-
based Indigo Girls and L.A.'s own

| Angel Lust (Fables from the

I art divides his book into three

| offirsthand experience and is
| possessedwith fine-tuned ob-

new folk group Show of Hands |

perform at Madison, Wisconsin.
THURSDAY, SEPTEMBER 21

Requiem For A Radio Statlon: In
honor of the passing of L.A.'s only
commercial classical music radio
station, three hours are devoted to

There's a new manuscript
making the rounds called Lost

Basin) by R.C. Hogart. This
new book tells sometimes
funny, sometimes metaphysi-
cal and always entertaining
tales of life in and around the
Los Angeles metropolis. Hog-

distinct sections headed “Vic-
tims,” “Prophets” and “Lords
of Avalon.” (These roughly
translate into tales about the
“Damned,” the “Informed” and
the “Saved.”) He resides in
the heart of the Los Angeles
jungle, draws upon a wealth

servational skills. Rockers in
the readership may remem-
ber Hogart as lan Wolf. Dur-

| ing the late Seventies he led Star-
9:00 a.m. 89.9 FM KCRW—KFAC: |

celebrating the history of KFAC, |

considering whether classical music
can survive in the world of mega-
multi-million dollar radio station sales
and featuring the fabled voices of
Nicola Lubitsch, Carl Princi, Fred
Creame, Thomas Cassidy, Martin

| Workman, Rich Capparela, Rog-
| bert Goldfarb, Alan Rich, Gait

Eichenthal and Tom Dixon.

10:00 a.m. KNAC FM 105.5—The
Concrete Foundations Forum:
Live broadcast from the Heavy Metal
Conventionin the BMI remote booth
at the Universal Sheraton. {Contin-
ues on Fri., Sept. 22 at 10 a.m. and
Sat., Sept. 23 at 11 a.m.)

FRIDAY, SEPTEMBER 22
9:30 a.m. KLON FM 88—Jazz With
Roy Daniels: Highlighting vocalist
Lou Rawls.

SATURDAY, SEPTEMBER 23

4:00 p.m. KRTH AM 930—Dick
Bartley's Original Rock & Roll
Oldies Show: Presenting the leg-
endary foursome of John, Paul,
George and Ringo. REPEATS: 7
p.m. today on KBON FM 103.9

5:00p.m. KCMEFM99.3 OR 99.9—
In Concert: Presenting Winger and
Skid Row. REPEATS: 12:30 a.m.
tonight on KLOS FM 95.5

SUNDAY, SEPTEMBER 24
6:00 p.m. KGIL FM 94.3—U.S. Hall

of Fame: Saluting Rock ‘n Roll Hafl |

of Famer Stevie Wonder and fea-
turing tunes from 1961/1969.

FRIDAY, SEPTEMBER 29

10:05 a.m. KCSN FM 88.5—Coun- | |

try Birthdays: Mark Humphrey
celebrates the music of legends
Gene Autry (born 1907) and Jerry
Lee Lewis (born 1935).
Thisinformation is supplied countesy of Diane
Moca/Radio Guide, a syndicated newspaper
supplement coverng radio programming and
happenings. For subscription information, write
or call: 3307-A Pico Blvd., Santa Monica, CA

90405, (213) 828-2268.
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wood favorites Tear Garden which
begat London and subsequently
Métley Crie. "The willowy teenage
girls of the Seventies were graceful
as pre-Raphaelite madonnas,” be-
gins the chapter titled “Tear Gar-

| den.” “Their transistor radios, note-
| book graffiti and concert T-shirts
i introduced me to rock.” Anyone who

remembers, or who has akeeninter-
estinlocalrock history as expressed
by Hogart's lyrical use of the word
processor, should definitely check
out this important new work. Most of
the names he mentions have been

| changed to protect the not-so-inno-
' cent. But not all of them.

Also on a metaphysical plane,
Edgar Winter has just released the
soundtrack to L. Ron Hubbard’s
book Planet Earth. Hubbard is cred-
ited as author of both words and
musiconthis new Rhino album. With
Scientology being the in-thing
amongst so many rockers, will it be
long before Olivia Newton-John
releases an aibum called Let's Get
Metaphysical?

Confessions of a Pretty Lady, the

) Debbie Harry

Mr. and Mrs. R.C. Hogart

first book by the lovely and talented
Enigma recording atist, Sandra
Bernhard, has been a hot item on
the racks of L.A.'s finer book empo-
riums for months. In July, filming
began on Bernhard's movie debut,
Without You I'm Nothing. Check out
the soundtrack’s lead song called
“The Commitment.” Written by local
chanteuse Carol Kroger, this joyful
tale of eternal damnation must be
heard to be believed.

Pick up a copy of the soundtrack
to Married To The Mob. That's the
only place so far where you can hear
Debbie Harry's fine update of that
Sixties’ chestnut “Liar, Liar.” This
was a Jonathan Demme picture
which starred Michelle Pfeiffer,
Matthew Modine and Dean Stock-
well. The Reprise soundtrack also
features “Devil Does Your DogBite?"
by Tom Tom Club and “You Don't
Miss Your Water” by Brian
Eno. Thepicture's scorewas
by David Byrne. Also of note
to Blondie-philes is a new
remix album of Debbie Harry
and/or Blondie tunes called
Once More Into The Bleach.
Included are all the
faves, especially
“CallMe"from Ameri-
can Gigolo and “Feel
The Spin”from Krush
Groove. Die-hard BI-
ondie fans will also
be scouring the cut-
out bins for a copy of
the Roadie sound-
track. Harry made her
first screen appear-
ance in this flick and
Blondie turns in an
otherwise unre-
leased version of the
Johnny Cash clas-
sic, “Ring of Fire."

Harvey Kuber-
nik, in association
with David Barmack,
has formed aproduc-
& tion and label house called
BarKubCo Inc. The first re-
lease from the partnership is
Hollywoodwhichis described
w as a “quarter century walk

through Southern California.”

cavullo

rancesco

The new release willbe outon |
cassette and CD by the end of |
the year. Vocal contributions |
on this spoken word offering |
come from around 40 odd en- |
tertainers. Star groupie
Pamela Des Barres is fea- |
tured, as is her estranged |
husband, Michael Des
Barres. Pattie D’'Arbanville |
(Wise Guy) and MacDonald
Carey (Days of Our Lives) ‘
also participated. Other no-
tables include Perry Farrell |
from Jane’s Addiction,
Angelo Moore from Fish-
bone, ace drummer Jim
Keltner, actor Gavin
MacLeod, Ruben Guevarra, |
Katey Segal, Drew Steele, |
Shreader, Wanda Coleman, |
and Harry E. Northup.
In case you missed it, |
Michael Des Barres (Detective, |
Chequered Past) makes a brief act- |
ingappearanceinthecurrentrelease |
Pink Cadillac. |

Whateverhappenedtothatbiopic |
ofthe Mamas and Papas thatwasin
planning stages early this year? Last
we heard Beach Boys |leader Brian |
Wilson’s daughter, Marny Wilson,
was to play Cass Elliot with group
leaders John and Michelle Phil- |
lips’ daughter, China Phillips, set |
to play her own mama. Write if you |
have news.

Yabba Dabba Doo! Her are the |
cast listings so far for the live-action
movie of the Flintstone’s adventure. |
Rick Moranis is Barney Rubble, |
Vanna White is his wife, Betty |
Rubble, and Jim Belushi stars as |
Fred Flintstone. As of press time, |
Fred's wife, Wilma Flintstone, is |
still uncast.

eather Harris

Jessica Hahn

That superstar of scandal, Jes-
sica Hahn, is set to host the I.R.S.
media pay-per-view heavy metal/ |
mud wrestling special that will air on |
November 10. Entitled Thunder and |
Mud, the program is described as a |
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“sports/music/entertainment event.”
Top stars of female mud wrestling
will be pitted against each other in
competition, with the action intercut
by performances of underground
heavy metal bands. Directed by
Penelope Spheeris (Decline of
Western Civilization, Parts 1 and 2)
T&M will be produced at the Park
Plaza Hotelin Los Angeles. Accord-
ing to Spheeris, the show willhave a

strong visual look to it.

Recently, a Cinemax crew ven-
tured to the Biltmore Hotel in legen-
dary downtown Los Angeles for the
filming of Cinemax Sessions: A
Latino Session. This special, which
will debut in November, features
Latino superstars Ruben Blades,
Celia Cruz, Jerry Garcia, Ruben

| Guevarra, Tito Puente, Linda

Ronstadt, Poncho Sanchez and
Carlos Santana. The funds raised
by the pair of concerts filmed for the
event were earmarked for the Edu-
cational Issues Coordination Com-
mittee of the National Hispanic Arts,
Education and Media Institute. The
EICC is dedicated to fighting the
growing dropout rate among Latino
highschool students. A salsadance,
with the music of Poncho Sanchez,

followed each concert.

Dick Clark Productions is ready-
ing a new program called Hot! Hot!
Hot! which is aimed at the country’s
burgeoning Latin population. Ex-
pected to be similar in format to the
American Bandstand program they
do for the USA network (i.e. a teen
dance party with weekly guest per-
formers), the new program will cen-
ter around such Urban Contempo-
rary artists as Sa-Fire and Exposé.
No word on who will broadcast this
new offering. Meanwhile, Dick

| Clark's Golden Greats, which has

been in reruns on NBC, is not ex-
pected to return for the fall season.

Bette Midler has won a ruling
over the use of an imitation “Divinity”
in radio ads. The Ford Motor Com-
pany had enlisted the talents of Ula

| Hedwig, who ironically had once
backed Midler as one of her Har-

lettes, toimpersonate Midler's slow,
steamy rendition of her firsthitsingle,
“Do You Want To Dance?”in a se-
ries of commercials. Armed with a
unique ruling from the 9th Circuit
Court of Appeals, Midler plans to
assert in federal court in Los Ange-
les that the use of such an imitation
constituted a misappropriation of her
identity. The Circuit Court held that
“when a distinctive voice of a profes-
sional singer is widely known and is
deliberately imitated inorderto sella
product, the sellers have appropri-

Ron Periman,
the actor.

Ron Periman
as “The Beast.
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Cinemax Sessions: A Latino Session

—

ated what is not theirs and have
committed a tort in California.”

A recent dinner engagement at
Langan's Brasserie with Ron
Perlman, co-starof ABC TV's Beauty
and The Beast, revealedsome tasty
tidbits. The TV series is currently in
production and scheduled to begin
airing in mid-season. The first epi-
sode will be a two-hour premiere
that will answer last season’s burn-
ing question: What really happened
down in those caves when Vincent
and Katherine were left alone? (The
actress who plays Kather-
ine is reportedly pregnantin
real life. Story lines, any-
one?) Additionally, the se-
ries has again been nomi-
nated for an Emmy for Out-
standing Achievement in
Music and Lyric forthe 1988-
89 TV season.The theme
song from the series, along
with other classical compo-
sitions complimented by
Perlmanreadingpoerty, can

and Hope.

be found on his LP, Of Love |

| 8:00 p.m. BRAVO—Big World

TELEVISION PIX |
SATURDAY, SEPTEMBER 16 |

8:30 p.m. KCOP—Los Angeles I
Phitharmonic Live at the Hoily- |
wood Bowl: This two-and-a-half-
hour concert promises all your clas-
sical favorites including Grieg’s |
Piano Concerto and Handel’s Music
for the Royal Fireworks (accompa-
nied by a fireworks display). Simul-
caston KUSE andfeaturinganinter-
mission program spotlighting the
Philharmonic Stydent Orchestra at
U.C.LA.

WEDNESDAY, SEPTEMBER 20

Conway Twitty

5:00 p.m. THE NASHVILLE NET-
WORK-—Oklahoma Centennial
Celebration: This special stars Con-
way Twitty, Gary Morris and Min-
nie Pearl. lt's part of a year-long
celebration honoring the Sooner
State’s centennial. REPEATS: Sep-
tember 20.

SATURDAY, SEPTEMBER 23

12:00 noon USA—American Band-
stand: A spotlight on of’ Slowhand
himself, Eric Clapton.

3:30 p.m. MTV-—Rockumentary:
The career of hard rockers Def Lep-
pard is viewed through interviews
and video clips.

THURSDAY, SEPTEMBER 28

2:00 a.m. BRAVO—An Evening
With Placidio: The opera master
Placido Domingo in concert.

7:30 p.m. THE NASHVILLE NET-
WORK~—Merle Haggard On Track:
A 60-minute special featuring im-
mortal Haggard hits like "Okie From
Muskogee” and “Twinkle, Twinkle
Littte Star.”

FRIDAY, SEPTEMBER 30

Caté: A global music feast featuring
Red Hot Polkas, Belgium New |
Beat, Diamanda Cialas, Cleveland |
Watkiss, New Order, Lew Ne- |

| gresses Vertes, Gloria Estefan, |

Julia Fordham, Miami Featureand |
8 Special. Not to be missed. ,

NOTE: All times PST. Check your |
local listings for exact air dates and |
times in your area. |
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By Michael Amicone

Contributors include Ace Passion,
Tom Kidd, Stephen P. Wheeler and
Pat Lewis.

WHO'S ON STAGE: If Abbott and
Costello were alive today, they could
no doubt update their famous base-
ball skit and poke fun at some of to-
day's splinter groups by calling it
“Who's On Stage?” Take for ex-
ample, the latest lineup of Starship.
It only contains two semi-original
members: lead singer Mickey Tho-
mas, who climbed aboard the Jeffer-
son Starship in 1979, and guitarist
Craig Chaquico, whojoined theband
in 1974 when the group changed its
name from Jefferson Airplane to
Jefferson Starship. Two of the other
three members of the current roster
did not evenjoin the band until 1987,
after the Jefferson moniker hadbeen
dropped. It seems that Mickey Tho-
mas is holding on to the Starship
name for career life, despite the fact
that its key member, Grace Slick,
has since departed to reform the
band's original namesake, Jeffer-
son Airplane. Sounds confusing? It
isn’t. Starship is just the latest in a
growing number of splintered bands
still trying to cash in on a familiar
name, instead of honestly trying to
re-establish themselves as a new
group. Change your name and stop
trying to sell the past,
guys.—MA &SW

Lester Cohen

EURYTHMICS ROCK THE PANTAGES: Contrary to popular be-
lief, The Who's Tommy concert was not the hot ticket of the year.
The show of the year was the sizzling two-set performance held
in the lobby of the Pantages by the Eurythmics. The VIP crowd

was treated to a soul-stirring acoustic set of reworked Euryth-
mics hits and a full band set featuring songs from their striking
new Arista album, We Too Are One. Annie Lennox proved to

be the living embodiment of soul, as she reduced a few
hundred of L.A.’s schmooziest VIPs to call-and-response re-
vival meeting members. Shown above, Annie Lennox
(middle) and Dave Stewart (right) of the Eurythmics. —AP

OLD AND IN THE WAY: Those two
tired rock workhorses, Chicago and
The Beach Boys, have decided to
extend their stale summer tour into
the fall. Sadly, resident Beach Boy
genius Brian Wilson has feltthe need
to rejoin the lame Beach Boy lineup
that brought us “Kokomo.”  —AP

ABLASTFROMFES-
TIVALS PAST: No,
this is not a vintage
photo from 1969.
This picture was
taken recently at
the twenty year
anniversary cele-
bration for that
granddaddy of
all music festi-
vals, Woodstock. Those Eaa
attending the two-day event :
must have felt like they stepped into a
time warp (actually, judging from the way these

SOUTHERN LICKS: The balcony
of Chrysalis Records was the set-
ting for a zesty southern barbe-
cue held in honor of Kevin Paige
and his self-titled debut album.
Though he hails from Mem-

phis, Tennessee, Kevin
Paige sings ina musical
style that owes more
to Michael Jackson
than fellow Ten-
nessean Elvis
Presley. This vir-
tual one-man
band wrote nine
of the album’s
ten songs, pro-
duced six of
them himself,
co-produced
the other
four and
played
most of
the instru-
ments on
the album
himself.
—AP
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people 100k, they're already living in a time warp). Bands
on hand to relive past glories were Iron Butterfly, Humble Pie, Cham-
bers Brothers, Blood, Sweat & Tears and Richie Havens, among others.

REGINALDHOLDS COURT: Rock’s Liberace, Reginald Kenneth Dwight,
better known as Elton John, is pictured backstage during his recent
three-night stint at the Great Western Forum. Elton is holding a
compactdisc copy of his latest MCA LP, Sleeping With The Past. Cram-
ming to get into the picture are (L-R, front row) MCA Sr. VP Promotion
Steve Meyer, VP Artist Development Liz Heller, MCA Records Presi-
dent Al Teller, Eiton, Executive VP/General Manager Richard Palmese,
VP Sales Harold Sulman, VP Advertising/Merchandising Glen Lajeski,
VP Field Promotion Luke Lewis, (L-R, back row) VP Marketing/East
Coast Jeff Jones, VP Album Promotion John Hey and VP Marketing
Geoff Bywater.
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Anna “Flash”

’ .
C,N&Y: The show started before the lights went down at Neil Young’s Saturday night Greek Theatre show
when David Crosby and Graham Nash made their way through the crowd to their seats. The crowd erupted
with an ovation while the dynamic duo sat down with the little people. This reporter was sitting only seats
away and thought he heard the faint strains of a Crosby & Nash harmony—from their seats—during Young’s
moving rendition of “Helpless.” Sure enough, later in the show, Crosby & Nash (pictured middle to right)
climbed on stage for an inspired version of “Ohio.” Unfortunately, cohort Stephen Stills was nowhere to be
. found. P ’ ’

LET'S GO TO THE HOP: The Hop,
located off the 91 freeway in the city
of Lakewood, will be the site of the
Third Annual Special Olympics fund-
raiseron Sunday September 24 from
5 p.m. to 10 p.m. This year's show
features performances by comedian
and sound impressionist, Michael
Winslow (who co-starred in the Po-
lice Academy movie series}, singer
Ellis Hall and The Hop's house band.
All proceeds from this worthy event
will go to the Long Beach and South-
west Los Angeles chapters of the
Special Olympics. —PL
ELEVATOR LOVE: The L.A.P.D.
recently stepped in and halted the
filming of the video for Aerosmith’s
new single, “Love In An Elevator.”
Plans called for Steven Tyler to be
filmed in a glass elevator at the
Huntley Hotel in Santa Monica with
500 suggestively dressed extras. But
when word leaked out, hundreds of
fans showed up, causing neighbor-
ing guests atthe staid Miramar Hotel
to notify authorities. The video was
eventually completed using other,
less stuffy, loca-
tions.

CAMPING BACKSTAGE: Virgin execs joined Camper Van Beethoven
backstage following their recent Greek Theatre gig. Camper’s new LP,
Key Lime Pie, which follows on the acclaimed heels of Our Beloved
Revolutionary Sweetheart, has just been released. Pictured (L-R,
standing): band member Greg Lisher, Virgin Director of Video Opera-
tions Lydia Sarno, Virgin VP/ International and Artist Development
Jacquie Perryman, band members David Lowery and Morgan Fichter,
Virgin Senior VP/Sales and Marketing Jim Swindel, Virgin Director of
A&R Mark Williams, (L-R, seated) Virgin VP of Field Promotion
Michael Plen and band members Victor Kremmenacher
and Chris Pedersen.

o 8 lOC PUTTING THEIR STAMP ON
. THE ROCK: Greneda, that
lovely island-state which
U.S.armed forcesinvadedin
1983, has apparently decided
to let bygones be bygones.
They have justissued a set of
postage stamps commemo-
rating ten rock stars, many of
' them American. Selected for
philatelic immortality and
listed in ascending monetary
p importance are Tina Turner
(10c), Lionel Richie (25¢), Whitney
Houston (45¢), Joan Armatrading
(60c), Madonna (75c), Elton John
($1), Bruce Springsteen ($3) and
Bob Marley ($4). Those rock or
stamp collectors wishing to or-
der a set, send $8 to the Inter-
Governmental Philatelic Corp.,
Dept. P, 460 W. 34th St., New
York, NY 10001. —TK

TINA TURNER
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PRESS TO PLAY: Paul McCart-
ney is shown performing a brief
three-song set at the recent New
York press conference announc-
ing the U.S. leg of his world tour.
A very lucky throng of press and
photographers were on hand at
the Lyceum Theatre to hear Mc-
Cartney perform stirring versions
of “Figure Of Eight,” “This One”
and “Coming Up.”

MUSIC CONNECTION
~ Ten Years Ago...

| Tidbits from our tattered past

| MOONLIGHTING TV STARS: Lenny
and Squiggy of Lavere & Shirley
fame have completed a triumphant
eastern tour and will be appearing at
the Whisky on May 24-26. Their al- |
bumis titled Lenny and Squiggy Pres-
ent The Squigtones. Members of the |
group are guitarist/actor/comedian |
Christopher Guest {of Saturday Night
Livefame), bassist Steven Bendroth,
drummer Don Poncher, keyboardist/
actor Murphy Dunn, guitarist Michael
McKean (Lenny) and David L. Lander
(Squiggy)
FALSE CLAIMS?: Oneiric Records
has challenged Warner Bros. claim
| that' Ry Cooder's Bop Till You Drop
album was the first to be recorded
with digital equipment. In fact, says
Bill Sutlivan of Oneiric, the honor goes
to Jetf Campbell, whose LP Live One
On A Wire was recorded live on a |
Sony PCM-1 digita! encoder several
months before Cooder’s. ‘
HIS MUSIC SPEAKS FOR ITSELF:
Though Steve Cropper, formerly of
Booker T. & The MG’s, claims the
public doesn't know who he is, they |
sure know his music, Cropper wrote |
“Knock On Wood® and the current |
Blues Brothers hit, “Soul Man,” back |
in the Sixties. |




everal years ago | had
the extreme pleasure of dining
with Cher and Gene Simmons
of Kiss at a local Armenian
restaurant that has since become
the world famous Spago’s in West
Hollywood. The memory has re-
mained for almost a decade. Cher
is possessed with what I like to call
“a quiet beauty.” Beauty that tran-
scends mere physical appearance.
Beauty that touches the soul deeply.

To say that Cher has had her share
of successes in the entertainment indus-
try is an understatement. She has been
topping the music charts for almost 25
years. As an actress, Cher earned an Acad-
emy Award nomination for her touching per-
formance in Mask and then ran off with Oscar \\
after being voted Best Actress in Moonstruck. Just
another day at the office.

What has to impress you about this wonder woman is her durability.
She is endlessly being slandered and ridiculed in the national smut
papers. Her private life (what there is left of a private life) is usually
splattered on the front pages of the daily tabloids for the world to see.
Yet, through it all, she is constant and unyielding; able to carry on and
continue with business as usual. She is, in every sense of the word,
a superstar!

Armed with some of the best musicians in the country and some of
the most talented songwriters in town, Geffen Records released Cher’s
new album, Heart of Stone, and initial single, “If | Could Turn Back
Time.” It was important for the label to break both the single and LP
in a big way. You see, Cher wasn’t really sure about continuing with
her recording career. In fact, if not for the constant persistance of A&R
veteran John Kalodner, there might not have been a new Cher album
at all.

We were delighted to have been granted an interview with Cher and
took advantage of the opportunity to discuss both her movie andrecording
careers.

20
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SD]anninﬂ A Career:

“I try to plan things out, but it’s hard to do.
It's more like juggling things around. | didn't
plan any of it. The record took much longer
because | got really, really sick. For the first
two months of 1989 | was really sick and
couldn’t even get out of bed. So they had to
postpone the movie | was doing and we had
to put offthe record. Finally, everything started
coming together. About a year and a half ago,
when | did a record and three movies, every-
thing worked well. This year, it was a little
more difficult. Now, I'm putting together the
live show and I’'m starting to have meetings
with movie people. But | can’t find a moment
to have those meetings. Everyone’s kinda
angry with me because everyone thinks I'm
fucking off. The truth is I don’t have a moment
to take a shower...if we were friends, | would
have said, ‘Take a shit.”

Making The Albumn:

“Once ! actually started the album, | stayed
with it. We started this record in such a weird
way, because the first thing | recorded was
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” A f_
ter All” and
that was such a long

‘ I time ago. They needed the

song for the movie soundtrack. John
Kalodner listens to the songs first and gives
them to me and | choose the ones I fike. In this
case, the producers came with their own
songs. Desmond came with his material and
Michael Bolton came in with his songs. And
you know that if you pick a Michael Bolton
song, he’s gonna produce it. | had as much
artistic control as | wanted, but | didn’t take
enough. | love the songs and | think my per-
formanceisn‘tbad, butthe musicisntexactly
what | wanted it to be. | tend to like music
that’s a little harder.”

Che Album Cover:

"I think the album cover is a fiasco, but I'm
crazy about it. It's like one of those gigantic
mistakes that got totally fucked, but when |
look at it, it’s so me. | think it's ugly, but | like
italot.”

Cher On Smymg

“John Kalodner’s name is on the album
twice. And can | tell you something? If his
name was all over, if it was stamped on every
part of the album, it wouldn’t be too much as
far as I'm concerned. The only reason I'm on
Geffen Records is because of John Kalodner.
I'd be on Desert Island Records if not for him.
| didn’t want to make the first album. I didn’t
want to get back into the record business. I'm
not nearly as good a singer as | am an actress.
As a singer, | could never do what | really
wanted to, because | wasn’t good enough.
But | was smart enough to hear that | wasn’t
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cutting it vocally.
“I'm a really good performer if you
watch me work, but I'm not nearly as good if
you listen to me. All of my past hits were really
embarassingto me. | don‘tthink | would even
listen to “Dark Lady” or “Half Breed"—it’s
just not my kind of music. I’d rather listen to
Bob Seger. I've always been ragged on in this
business. | never won anything or was nomi-
nated for anything in the music business. The
critics have always hated my albums—ex-
cept for the fans who are turning out to be the
most important anyway. | always wanted to
be a better singer and | never was. That
always drove me crazy. For me, going intothe
recording studio is a terrible experience.”

2 a]ma‘ys wanled

fo be a belter singer

and J never was.
“Chat a]mays

drove me cmzy.

—Cher
gjersvovné] : %des

"The only change ! would make on this
album would be to make the music a little
harder. I’d make it more guitar-oriented. My
firstlove in lifeis rock & roll. | cando that style
of music easily, but I’'m having to work my
way there.”

(WDI'HS % Conqzzer E

“I don't really care about conquering any-
thing. | only care about trying to enjoy what
has been my work for such a long time and
getting fresh stuff out of it. { don’t have the
money or the inclination to stop. I think it's
just that I'm born to do this kind of work. |
don’t do anything else as well as | do this.”

Cher & Cher Alike:

"Sometimes | getreally tiredanddon’thave
the energy to play Cher. Someone once asked
me how | was able to wear that revealing
outfit on the new video. But it's weird be-
cause that's not really me. In my private life,
I'm real shy and introverted as a person. | can
do things in my public life that | could never
do in private. Cher could play to a hundred
thousand people, but | would have trouble
talking to one person. They’re both me, but
Cher is just such a different part of my person-
ality. One’s private and one’s something else
that | don’t understand at all.”

Cher Fouss:

"What | do, | do for myself and my fans—
the new ones and the die-hard ones. The
other people, the critics, what they say is like
the poison of the business. But you have to
take that along with the good. Sometimes the
critics just try to be cute or try to make a name
for themselves. There are so many silly things
that go into it that you don’t know what the
fuck they’re trying to do. | think my fans have
been unbelievable, because they just stuck
by me when it looked like | was dead to the
world and never coming back.”

Welcome back,Cher.
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The Return Of
Robert Fitzpatrick

By Stephen
ifty-one-year-old Robert Fitzpatrick has
Faccomplished so much during his 25
years in the music business that it would
be easy to write only of those past experi-
ences. However, as Fitzpatrick made clear
from the outset of this interview, he is not
interested in living in the past and is once
again stepping into the musical arena that he
left almost ten years ago. Yet, to say he was
totally out of the scene would not be entirely
true; “I don’t think you ever really leave it
once you're in it,” states Fitzpatrick.
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P. Wheeier

One of the most interesting aspects of Fitz-
patrick’s colorful career is just how a former
Marine captain in Vietnam ended up in the
psychedelic spotlight of 1960s rock & roll. “It
was quite a transition. When | came out of the
Marines, | was a very redneck republican. |
went from a crew-cut kid to a long-haired
lawyer.” As an entertainment industry lawyer
in 1964, Fitzpatrick worked with Peggy Lee
and legendary producer David Cavanaugh
{Frank Sinatra and Nat King Cole).

However, it wasn’t until he received a call

David Evans

from Beatles manager Brian Epstein in 1964,
that his career started to take off. “Brian told
me that the band had a major problem. To
make a long story short, | got it resolved. The
Beatles were very loyal people and they never
forgot what | had done for them.”

So appreciative was The Beatles camp that
they named Fitzpatrick their West Coast at-
torney and soon after he became The Beatles
official attorney. ”I was flipped out, of course.
I was involved in all kinds of things: market-
ing, licensing, taxes and lawsuits. It was great
because, in those days, the fact that you were
The Beatles lawyer brought you a lot of atten-
tion and other names would come to you.
Over the course of time, | represented quite a
few of the major British rock stars, including
Mick Jagger.”

Through his work with The Beatles, he met
Robert Stigwood who was representing the
Bee Gees. Fitzpatrick says he decided to get
into personal management after a dinner
meeting with Stigwood and music industry
legend Ahmet Ertegun, “Robert asked me to
form a company with him. That’s essentially
whenlstarted downplayingthe attorney thing
and actually started becoming a manager.”

Fitzpatrick admits that his changing view of
the American judicial system also helped
convince him to change his occupational
priorities, "I was very idealistic, but it’s im-
possible to be a trial attorney and maintain
that for very long because you see what really
goes on.”

The partnership with Stigwood lasted only
a couple of years, as Stigwood managed the
Bee Gees while Fitzpatrick assembled three
scruffy London lads—Eric Clapton, Ginger
Baker and Jack Bruce—who would eventu-
ally break new ground on the rock scene.
“Cream was exactly what it said, three musi-
cians who were ‘the Cream of the Crop.” They
were only together about a year. Our first gig
was in January of 1967 for $500, but by the
end of the year, Cream made $100,000 a
night. It happened so fast.”

Fitzpatrick says the stories of internal strife
within the band are true. “They hated each
other. It got so tense near the end that we
would actually goto the gigs in three different
limos. In concert, | think they’re the only
group that played at each other rather than
with each other. The fun thing about Cream
was watching a group really build. As a
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manager, it was a very creative
experience from a business point
of view. It was a wonderiul pe-
riod to market things.”

Of course, at that time in the
late Sixties, rock & roll was ex-
posing the counter-culture to the
world and Fitzpatrick was in the
midst of the majestic dreams of
that generation. “You cannot
describe what Haight-Ashbury
was like because people today
cannot relate to having a flower
child walking up to you and kiss-
ingyou onthe cheek. Today you'd
smack them.”

It's been said that every dream
must end and the carnival atmos-
phere of 1960s San Francisco was

| no exception. “People started
coming into the business for the
money and drugs and you started
gettingabadelement. That’s what
did it. It just stopped. It was like a
wind blew in and all the peace
and love went away.”
Fitzpatrick continued to widen
his interests in the music industry
duringthis period by moving into
concert promotion. Memories of
this aspect of his career include
promoting numerous Jimi Hen-
drix shows. “There were times |
really had my doubts that he
wouldeverbeabletoplay. They'd
carry him onstage and pop him

The actual paper on which George Harrison wrote “Blue Jay Way.”
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up againstanamp and he’d come
alive. He was amazing.”

Other experiences were not so
magical, “Ihave beeninvolvedin
some production fiascos, where
you couldn’t lose and ! lost a ton
of money. One of the worst shows
| ever did was in Vancouver. |
was promoting Canned Heat and
Chuck Berry. All I can remember
is sitting in the balcony all by
myself watching Chuck Berry. |
figured that ticket cost me about
$50,000.”

Although concert promoting
may not have panned out, Fitz-
patrick’s production of Hair was
aworldwide success andan early
Seventies TV show called Under-
ground News brought Fitzpatrick
an Emmy. “When we started the
show, John Lennon flew to Chi-
cago and helped us. For almost
two weeks we did syndicated
shows with John, which was a
great boost.”

Later in the decade, Fitzpatrick
went from managing 32 actors to
managing a tan on the beaches of
LaJolla, California. “1 got burned
out. Most of the record compa-
nies were burned out, too. The
business just took a dive. Every-
body was going at such a pace
that we thought it was just going
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Atlantic’s Mane Attraction:

porting their double-platinum album,

Pride, White Lion is roaring about their
new release on Atlantic Records, Big Game,
which is guaranteed to catch quite a bit of
attention as it devours the charts. The new
tracks sizzle and come alive with Vito Bratta’s
lightening-speed, intricate guitar work, Mike
Tramp’s unusually intense vocals and one of

A fter a grueling eighteen-month tour sup-

By Pat Lewis

the tightest rhythm sections in hard rock,
Greg D’Angelo on drums and James Lom-
enzo on bass.

During the past two years, White Lion has
met with a great deal of well-deserved suc-
cess. But has it altered their self-perception or
purpose? Judge for yourself asMusic Connec-
tion speaks with Mike Tramp and Greg
D’Angelo:

MC: How would you define White Lion’s
sound?

MT: “We're a rock & roll band and that pretty
much defines it. We’re The Beatles and Black
Sabbath. We've got a solid rhythm section
that is very rock-minded and then there’s Vito
with all these chord progressions and myself,
I’'m a Lennon/McCartney kind of singer, just
going with the melody line. So, our sound is
really hard to characterize and define. | think
it's easy-listening, hard rock & roll. It never
crowds your ears or makes them tired.”
MC: How did you guys come up with the
name White Lion?

MT: “We didn’t give it much thought, actu-
ally. My old Danish band was called Lion and
we thought there would probably be about
five million bands called Lion. Wetried about
two hundred metal names and none of them
really fit us and then Vito said, ‘White Lion,’
and we said, ‘Why not?’ It’s like, when you
start out with a name, every name sounds
stupid. But by the time you've sold four
million albums and people say, ‘All right
Texas, here’s White Lion,’ it sounds great. So,
that's really all the thought that was given to
it. We knew we could not have carried a real
image. We're not that kind of band. We're
quite different from each other, while at the
same time very together. We're a very honest
band. We’re up front. What you see is what
you get.”

MC:So, you're not an image conscious band?
MT: “No. | think image would be Kiss or
Wasp or the Incredible Hulk. We change
with time.”

GD: “We're not the kind of band that’s going
to dress up like Kiss just to take pictures and
then go out on the street with different clothes.
I mean, it’s something that the kids can relate
to-—a guy wearing a pair of jeans with a little
leather on them—something that they can
touch and attain if they want to. So, it doesn’t
really set us too far away from the kids.”
MC: How important is it for a hard rock or
heavy metal band to create an image for
themselves?

GD: “I think image is created by a lot of
things. It's created by the music, by things you
say in interviews and by how you look. So, to
create an image you really have to concen-
trate on it. Basically, wedon’t. This is just how
we are and whatever comes across, well, 1
guess that’s our image.”

ANNOUNCING THE INSTALLATION OF
32 CHANNEL AUTOMATION IN STUDIO B

OFFERING AFFORDABLE MASTER RECORDING

REASONABLE RECORDING PROJECT RATES
2900 LOS FELIZ BLVD., LOS ANGELES, (A (213) 662-5291
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Mike Tramp

MT: “You talk about our favorite subject,
Guns N’ Roses. There are millions of bands
copying that look, but GNR made it on what
they really are.”

GD: “That's probably the biggest detriment,
too. Everybody sees that Guns N’ Roses is
successful, so right away everybody starts to
emulate them. To copy somebody who has
just sold all these records is the biggest failure
you can be. To me |pointing at a picture of
Circus Of Power], he's doing this for all the
wrong reasons.”

MT: "There’s so much more to it. You have to
have harmony. I think White Lion is probably
as close to the truest rock there is because
we’re really not an over-exaggerated band in
any way. | like to bring a lot of colors out on
the stage when we do the show, but that is
what the stage is created for. | like to dress up
and look good because the kids come to see
a show. So, therefore, we are really very
down to earth, very honest guys and we really
have a very natural rock & roll image.”
MC: Ballads seem to be a trend with heavy
metal/hard rock bands and White Lion has
had major success with “When The Children
Cry.” Why release a ballad as a single?

MT: “First of all, 1 think ‘When The Children
Cry’ is not the average ballad. It probably
comes closer to ‘Stairway To Heaven’ or
‘Every Rose Has Its Thorn.” The second rea-
son is, it’s the other side of White Lion.”
GD: “Ballads in general, ours or anybody
else’s, are really safe songs. Radio stations
tend to gravitate towards them because they
appeal more and more to an older crowd. A
person who works at IBM is more apt to listen
to a song like that then a heavy metal Black
Sabbath kind of song. So, when a band can
crossover and get that audience, the radio
stations know that everybody is listening and
you've got it made. The ballad also shows
what the band is really made of. And the fact
that our song is far above the rest had a snow-
ball effect.”

MUSIC CONNECTION, SEPTEMBER 18—OCTOBER 1, 1989

MC: You were on the road supporting your
last double platinum album, Pride, for over
eighteen months. How did you cope on such
an extensive tour?

GD: "You focus on that one goal—whatever
you have to do to be successful. And you
wantto make what you're doing count. You've
gottorealize thatbefore we were onthe road,
we were in a cold, dark basement for two
years. For us, touring was a step up. First we
travelled in a stinking van with eight guys
piled into a machine and it's one hundred
degrees out with no air conditioning. After
that, we got a Winnabago. After that, we got
a craped tour bus. After that, we got a great
tour bus. Then we started playing Madison
Square Garden and these outdoor festivals.
It’s all relative to where you’ve been. if we

hadn’t been successful these last two years,
we'd still be in that basement in Brooklyn
doing it. It doesn’t make any difference. It
would suck and we’'d complain about it, but
we wouldn’t quit because we don’t know
anything else. It’s just what we want to do. |
could see somebody reading this interview
saying, ‘That’s easy to say’ and it iseasy for us
to say at this point, but it doesn’t disguise the
truth at all.”
MT: “We're not like this because we're in a
rock band. We're in a rock band because we
are like this. We’re musicians before we're
videos and before we are anything else. You
can cut our hair, take away our ability to
appeal to magazines, but you can not take the
music from us, What you hear on the record
26 »

DATE:
TIME:

time.)

Center)

TALENT UPDATE AUDITION
for DISNEYLAND and the
DISNEYLAND HOTEL

September 25 and 26, 1989

9:00 a.m. to 9:0 p.m. BY APPOINTMENT. (Each
group will be allowed 20 minutes of performance

TOP 40 GROUPS

JAZZ GROUPS

DIXIELAND GROUPS

COUNTRY GROUPS

SPECIALTY GROUPS

also SPECIALTY ACTS (jugglers, unicyclists,
magicians, etc.) Drums, guitar and bass amps
provided; may bring hardware.

LOCATION: DISNEYLAND HOTEL
CORONADO & AVALON ROOMS
(located in the Entertainment & Convention

MUST BE AT LEAST 18 YEARS OF AGE
CALL (714) 490-7340 FOR AUDITION

APPOINTMENT
C K
E == NORTH A
R T
R E
+ Entertainment & Convention Center t
o} A
S
A
A X v
v E
E
WALNUT STREET ENTRANCE
AA
th
-
.’i l l d
1989 The Walt Disney
Company
Equal Opportunity Employer
25




e

<« 25 White Lion
is not our faces.”

MC: How would you compare Big Game to |

Pride?

GD: “You can’t compare them. We’ve been

on the road for eighteen months. Technology
has improved. We’ve become more comfort-
able with each other and we’ve become more
ofaband. Ithink that’s reflected in the record.
The songwriting has matured. There are so
many variables that you really can’t bring it
down to one thing.”

MT: “I don’t want to say it’s an improvement,
because we love Pride and we’re very proud
of it. But the fans will see the growth-—the
new and improved White Lion. This is the ‘89
Corvette compared to the "87. We’re more a
Queen than a Van Halen because we will try
different things. We're a broader band.”
MC: Did you record Big Game live?

GD: “We recorded it in three different stu-
dios. First, we did all the drum tracks at the
Music Grinder on Melrose and that took us
about three days. Then we went over to
Amigo Studios and we did the overdubs
there—vocals, bass and guitar. We took it
song by song at that point. It took us about a

month. Then we mixed at The Enterprise for |

aweek ortwo. The studio can be very frustrat-
ing attimes and Mike Wagener really made it
alotof fun for us. He became a member of the
band. He ate with us, had fun with us, rode
motorcycles with us. So, it was a really good
experience. And that relaxed atmosphere
made us put out our best as quickly as pos-
sible because we wanted to have fun.” [
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to go on forever. It was genuinely fun, then it
became a business.”

Since returning to the fold, Fitzpatrick has
seen quite a few changes in the music busi-
ness. “It used to be relatively easy to make a
deal. I's a lot harder today. It costs record
companies millions of dollars to market a
successful act today. It didn’t cost that much
before. So, consequently, they’re a lot more
careful of who they’re signing. Inthe old days,
the record company would take the gamble.
It was entirely different.”

As for the current Los Angeles club scene,
Fitzpatrick has his own opinion of the L.A.
mentality. “I can’t get over the arrogance of a
young act today. They believe if you get a
record deal, you’ve got everything. A lot of
groups out there think that just being an
arrogant asshole is going to sell records. It

David Evans

doesn’t work that way. Even though MTV has
significantly changed the way you market
records, it’s still marketing and merchandis-
ing. It’s still getting out and hustling it and it’s
up to the artists to help the manager do that.”

As amanager, Fitzpatrick keeps his eyes on
the local clubs looking for that one in a
million band. “I think it’s something that just
clicks. I can’t put my finger on it. It’s a first
sight kind of thing.”

However, the glam rock on The Strip can
drive a man crazy, as Fitzpatrick relates:
“There was one band that | heard and we
thought the material wasincredible. But when
we saw the show it was really embarrassing.
The posturing. It’s so sad to see these guys in
leotards wiggling their fannies and thinking
that’s what they have to do. It’s not just
looking the same; many of them sound the
same. The entire leotard industry has a whole
market on The Strip.”

Although Fitzpatrick says he is not one to
give advice, his final statement should be
taken as such by up-and-coming managers.
“Part of the thing in management is recogniz-
ing that the people you deal with are all
human beings. They’re all different; some are
good and some are bad. | don’t think too
many acts realize the value of having some-
one who will be really honest with you,
whichisamanager’s job. Butmany managers
don’t do their jobs. They’ll just tell an artist
what he wants to hear. That’s why it’s really
good to start and grow-up with an act. That’s
the best way to manage a group because you
can talk to them on an equal level.”
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The Dollars And Sense
Of Metal Merchandising

By Rooster Mitchell

probably realize that the heavy metal/

hard rock ship has definitely landed.
Music once considered loud, rebellious and
unfit for society is now knocking the pop out
of Casey Kasem’s Top 10.

Along with the success and popularity of a
heavy metal act, comes the overwhelming
and unprecedented demand for their mer-
chandise by today’s youth. This includes T-
shirts, posters, wrist bands, stickers, banners
or any other foundation where that band’s
name or logo can possibly be affixed.

Heavy metal paraphernalia represents some
of the most marketable products the industry
has to offer, as sales through concert touring
and retail stores would clearly reveal. It's big
business and big bucks.

And according to the following experts on
merchandising, it can only get bigger.

u nless you’ve been hiding in a cave, you

Cliff O’Sullivan
VP Product Development, Polygram:
“Polygram has a half dozen bands that fall

Cliff O’Sullivan
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Heavy Metal panties, anyone?

into metal and hard rock, including Kingdom
Come, L.A. Guns, Gorky Park and a couple
new bands coming out. It seems that audi-
ences have gotten heavy, sothe musicdoesn't
seem as hard now. There was a time when
Bon Jovi and Def Leppard would have been
considered hard rock or heavy metal bands.
I don’t know if they are anymore.

“L.A. Guns went gold on their first album.
Some albums are giant and some albums are
not. There’s really no way to gage that. Some
albums sell big numbers without airplay. For
example, the last L.A. Guns album received
very little airplay and because of constant
touring and a huge word-of-mouth buzz, the
band went gold.

“Everyone wants to gain wider acceptance
without selling out their core audience. The
most importantthing for us isto hold onto the
kids who are the big L.A. Guns fans from the
last album and then broaden that to a wider
group of fans as the record expands. We're
going to go after this Guns record at the
alternative, metal and college level first and
later on down the road, come back to AOR
radio.”

And as far as merchandising, “It depends
on the audience. If you go to a George Mi-
chael show, they’re all wearing T-shirts and if
you goto a Bon Jovi show, they're all wearing
T-shirts. It depends on the act and the show.
It may even be the same kids.”

And who is buying heavy metal? “The
demographics are widening. The audience is
widening because the music is becoming
more accepted. Thethings that seemed outra-
geous five years ago, don’t seem so outra-
geous now. Five years ago, Def Leppard was
considered a hard rock band and their sound
has not softened.

“Mom and Pop retailers are inclined to
jump on hard rock records very early. Some
of the larger retail chains are more conserva-
tive about what they buy, initially, but as a

Tom Farrel!

record picks up steam, they become more
involved.

“| think metal is going to grow. | think it’s
going to expand along with the music. The
bands are becoming more sophisticated as
are the listeners.”

Ron McCarrell
VP Marketing, Capitol

“The biggest bands we have in that genre
are Poison, W.A.S.P., Iron Maiden, the
McCauley-Shenkar Group, The Hangmen and
Megadeth.

“Poison sells the most because they have
been accepted by CHR radio. They have hit
singles and big hit videos.”

Merchandising receipts are “typically
measured on a per-capita per-show basis.
Good business can be as strong as $10 a head
per night. It’s a major source of revenues for
these groups. It's hard for me to know be-
cause the record company is not directly
involved in merchandising. That's between
the band, their management and the mer-
chandising company.”

Comparing metal to pop merchandising,
"My consensus is that metal/hard rock is quite
a bit stronger than pop. Those tend to be the
more loyal and dedicated fans. Many groups,
here and on other labels, sell lots and lots of
records without any serious radio play. They
generate visibility from touring, press and in
the last couple years, the video end. Those
fans are into it. They want to be wearing that
Iron Maiden T-shirt or Megadeth jacket. It's a
statement.

“The most important thing is to create
sales, somehow. If you acceptthe basic prem-
ise that radio wants to play records that are
selling, then the most important thing you can
do as a band is to create a sales base. You do
thatthrough alternate waysof exposure. Aside
from touring and videos, there are in-store
displays with your album prominently fea-
tured. Also, your music could be playing in
the store. It’s all these things, but the record
has got to be in the grooves. It all starts with
the record. The music has got to be there.
Once you ignite that spark, you begin to
develop momentum and it almost takes on a
life of its own.

30 >
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ARE YOU A METAL
FASHION MANIAC?

Five 0’Clock Shadow—$10.00
(By appointment only. Special orders
accepted.)

Driving Gloves—$15.00
(Not very effective at keeping your hands
warm. Known to stain your palms black)

Spiked Arm Guard—$27.50
(May also be used as a meat tenderizer,
vegetable grater or paper hole-puncher.)

Leather Jacket—$199.95
(Simulated versions may be made of vinyl,
plastic, polyurethane or any material which

may be cleaned with Armour-All.)

Spiked Belt—$55.00

Unruly Hairdo—Price Varies
(May be obtained with the use of a variety of
expensive gels, mousses, sprays—or you
could just leave it unwashed for a few weeks.)

Spiked Dog Collar—$17.50
(Not guaranteed to repel fleas. Could make
necking a dangerous venture.)

Chicken Foot—$32.50
(No charge if you care to dig through the
dumpster at Golden Bird.)

Megadeth T-Shirt—$15.00
($12if the group gets back together.)

Spiked Bracelet—$18.50
(Half dozen minimum per appendage.)
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before this fad come in!)

Handcuffs—$17.95
{May we suggest the combination handcuff/
leg-iron set for that “special someone.”)

Suede Chaps—$275.00
{British chaps $250, Australian chaps $200.)

Official Biker Boots—$139.00
("Your Mama” never wore boofs like this!)

|
'CONNECTION|

'

Leopardskin Spandex Pants—
$36.00
(If torn in all the right places, $69.95)

Assorted Skull & Death Rings—
$8.00-$40.00/ea.

(With proper configuration, they're a great
substitute for brass knuckles.)

Hercules Chain—$4.00/ft.
(Available ot your local hardware store. We
suggest removing it before jogging, swimming
or attempting fo enter any airport security
arecs.)

Wardrobe and accessories courtesy of Alexis Thomas, Blaxx Clothing, 6524 Hollywood Bl., Hollywood (213) 460-4599
Model: Johnny Chainsaw Photo: Kristen Dahline Styling: Alicia Philpott Ludicrous Banter: Dave & Kenny
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“Awareness comes
along with sales and the
level of success the band
isachieving. It's generated
from the music. People
hear it. They're relating to
it. They're buying it.
They'retelling theirfriends
aboutit. If you getthat net-
working and make the right
moves, you can hit a long
ball. You break bands that
way.”

Who is buying metal?
“Twelve-to-24-year-olds.
Heavy metal andhardrock |
music still represent the -
kind of music your parents
can'tstand. Thathas some-
thing to do with you liking it. That edge, that
element of danger, can be a positive. | think
it all becomes part of the mix of elements that
makes this music appealing to a young con-
sumer.

“Heavy metal has grown into its own
marketplace. Going back ten years, groups
like Black Sabbath, who were touring and
selling lots of records, forged the way for a lot
of today’s groups. Today, metal is important
and popular. The sales would bear that out; in
tickets, in records and in merchandising.

“I think it's going to continue to grow. It's a
very healthy market with a lot of support from
concert promoters, retailers, radio and video.
If the musical credibility is there, new bands
will continue to be broken and will continue
to go from unknown to very successful, for a
reasonably long time into the future.

“It's here and it's here in a big way.”

A5
.....

Ira Sokoloff

President, Great Southern Merchandising

“I represent Bon Jovi, Motley Crue, Iron
Maiden, Winger, Skid Row, The Cult, Faster
Pussycat, Helloween, L.A. Guns, King Dia-
mond, among others.

“In the long run and in the short run, !
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L.A. Guns: The PolyGram push is on.

would think that heavy metal/hard rock
merchandising has always been the steady
merchandising sellers. Heavy metal does more
than pop. People buy it because of the image
of the bands, as well as their looks and their
music. Bon Jovi is, if not the biggest, than one
of the biggest merchandised bands in the
world.

“More people want heavy metal. Even ).C.
Penney and the retail business of the world
are interested in it.”

But before merchandise can go that farinto
the public eye, certain issues, such as prod-
ucts with satanic references, must be dealt
with. Said Sokoloff, “You have to watch your
graphics. Certainly, the retail market is differ-
ent than the tour market. In the tour market,
you have a buyer, so you're not selling di-
rectly to the consumer. You're going through
other factors. Therefore, the images are very,
very important to the stores and these buyers.

“I think more and more people are getting
into heavy metal. The music’s getting better.
It's appealing to more people. The kids out
there are smart and they know good music.
They don't just go see anybody. They pick
and choose who they want to see. There’s so
much product out there, they have to. They
have to be selective.”

And the future of metal? “From whence it
came, it will always come. Rock & roll is rock
& roll, whether it’s hard or soft or middle of
the road.”

Or even international. ”I just did the
Moscow Peace Festival with Bon Jovi, Scorpi-
ons, Motley Crue, Skid Row, Ozzy Osbourne,
Cinderella and three Russian bands, includ-
ing Gorky Park. It was amazing. The kids will
never be the same in Moscow again. Rock &
roll bridges the gap. It gave them something to
live for. They were buying merchandise like
it was going out of style. We sold one type of
shirt that had an American eagle holding a
hammer and sickle and flags representing
each band.”

Steve Gerstman
Director of Artist Merchandising,
Winterland Productions, San Francisco
“For us, the biggest sellers of heavy metal
are Ozzy, because he’s the grandaddy and
Alice Cooper. What happens is that the popu-

larbands are the onesthat
sell the most merchan-
dise. That's what makes
sense.

“The kids who buy the
records and buy shirts are
very loyal. They're very
interested in showing
their colors. Ifthey’re into
a band, these kids wili
probably wear the shirts
and buy anything that
has their band’s name on
it.”

As far as how much a
band stands to make with
merchandising, “It's not
difficult; it'simpossible to
say, as far as dollars and
cents. It's like asking a
record executive how much a heavy metal
band stands to make with a hit record. They
could make millions over a period of time.”

Comparing metal to pop merchandising,
“Top pop stars are always going to sell alot of
records and sell a lot of merchandise because
of shear numbers. But kids into heavy metal
are more fiercely loyal and they’ll buy and
wear those shirts more as a lifestyle than the
pop people do. The middle of the road pop
fan is not as fanatical as your heavy metal fan.
Heavy metal defines a lifestyle more than pop
does.”

As for the issue of satanic graphics, “The
name of our game is, ‘you give the people
what they want.” Because if we don't give
them what they want, they'll get it from the
bootleggers. Bootleggers have a much easier
timethan we do, because they don’t need any
approval and they know what the kids really
want. So we need to provide what the kids
really want, too.

“It's not too stupid of an answer to say,
heavy metal has gotten bigger. It has moved
into the mainstream. It has gained more ac-
ceptance.

“| also feel that heavy metal has a rock
influence to it. In a lot of the bands I'm
listening to now, I'm hearing that they’re not
afraid to kick ass. The whole thing with the
Stones and The Who coming around and the
fact that we still sell tons of Led Zeppelin and
Jimi Hendrix merchandise, shows the appre-
ciation for raw rock. “It’s still there.”

&y &
Psychedelic shirts and vests are big-sellers.

Special thanks to Blaxx Clothing, British
Imports Rocks and London Connection for
their cooperation.
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FIRST ARTISTS DATA
Morc V.
| Label: Flektra
Manager/contact: D&O Entanainment

Address: P.O Box 691718, West Holly-
wond, CA 90069 k

Pheone: (213) 652-6011
Booking: Jeff Frasro, Tnad Arlists
Legal Rep: Cohen & Luckenbacher
Type of music: R&B/pop
Date signed: March, 1988
’ ASR rc-p Howard Thompson :

By Michael Amicone

hough he hails from Liverpooi,
T England, Marc Vormawah's

musical world is a far cry from
| the mop topped Merseyside sound
of the Sixties Vormawah's music is
rooted in American R&B, combining
the sweet soul sounds of Smokey

| Robinson and Curtis Mayfield with a

dose of social commentary. Marc V.
and his lyricist, Colin Brown, craft
songs running the emotional gamut
of personal relationships as well as
focusing on sociopolitical themes of
economic despair, prejudice and
moral disillusionment. They've drawn
their inspiration from Merry Ole

| England, though the feelings that

fuel their songs are not uniquely

| born of that country. When Marc V.

]

sings of life on the low end of the
economic totem pole on “House
Arrest,” it could be about Liverpool
or any other city around the world.
“When people first heard ‘House
Arrest,’ they thought that Colin and |
were making a statement about
South Africa,” explains Vormawah.
“But it's actually written about being
on the dole in Liverpool, which you
call welfare in America. Jobs are
really hardto findin Liverpool. Some
days you're worried about whether
your welfare check is going to be
through the door and whether you
can afford to go out and buy a pint of
milk in the morning. Luckily, | was
involved with music and thatwas like
| a beacon of hope. If you come from
Liverpool, you have two chances:
either to sing in a band like The

32

Beatles or to play football. The only
other choice is to workin a factory for
the next forty-five years doing some
soul-destroying job."

The son of a Nigerian father and
an English mother, Marc decided
early to follow the pop stardom road.
"l came into conflict a lot with me
dad,”recalls Vormawah. “He wanted
me to go out and find a job, but | was
setin my ways that music was what
| wanted to do. He'd say, 'What
makes you so special? There are
thousands of people out there trying
to do the same thing.”

Thefirst piece of the pop puzzle to
fall into place for Marc was hooking
up with lyricist Colin Brown. Ironi-
cally, the duo’s first meeting was
inspired more out of practicality than
noble artistic pursuits. “Colin had
placed an ad in a national music
paper looking for a melody writer,”
relates Vormawah, “andthe only rea-
son | answered it was because he
lived only ten minutes from where |
lived.”

Marc's initial attempts to nail down
arecording deal proved unsuccess-
ful. Vormawah recalls the lack of
commitment he was receiving from
the English record companies. “The
most | was being offered in England
was a one-off singles deal. It was
like, 'Yeh, we think you've got some-
thing, but we're not prepared to back
it up to the hilt.”

Opportunity knocked when Ameri-
can producer George Daly, aformer
A&R executive with Columbia, El-
ektra/Asylum and Atlantic, made a
trek across the Atlantic in search of
talent for his new production com-
pany. Daly heard a demo tape that
Marc had recorded in London for
MCA Music Publishing and, suitably
impressed, contacted Vormawah. A
few weeks later, a showcase per-
formance in Liverpool was arranged
by Daly and Marc for Elektra A&R
Vice President Howard Thompson,
who quickly offered Marc that elu-
sive recording pact. “After not being
able to get somebody to travel three

Howard flew all the way | from New
York. | couldn't believe it,” enthuses
Vormawah. “The commitment from
Elektra has been and still is
enormous.”

(To underscore that commitment,
Elektrahas simultaneouslyreleased
two singles catering to separate
markets, “Cops & Robbers”for over-
seas, including England, Europe and
Japan, and “Powerful Love” here in
America.)

Though Marc’s debut, Too True,
has yet to catch chart fire, he is in no
way discouraged. “Let Them Stare,’
which was the first single we went
with, Ifeel now inretrospect was just
wrong timing. | think for a new artist,
it was a little too laid-back.”

A talented array of veteran record
producers helped this Liverpudlian
get his musical vision on tape—
George Daly, Michael Murphy and
David Frank of The System, Reggie
Griffin and legendary producer Arif
Mardin.

“Arif's name crops up so many
times in my record collection, when
| realized | was going to be working
with him, it was like the dream'’s
being bettered, when do | wake up?”
states Vormawah. I flew over to
meet Arifin New York, we had a chat
and everything was fine. And then

he said, ‘Well, do you want to go out |

there andsing?’ and | thought, ‘Actu-
ally, I don’t.’ This is a man who has
worked with Aretha Franklin and
ChakaKhan. I thoughtto myself, ‘f'm
going to open my mouth and noth-
ing’s going to come out.”

Marc shouldn't have worried. |

Though he lacks the skills of an R&B
belter like Franklin or Khan, Marc V.
is a fine vocalist in his own right, dis-
playing a sweet soul croon a la
Smokey Robinson on the pop/R&B
material ("] Remember,” “Let Them
Stare”") and the power to handle the
harder-edged dance tracks such as
“Paint The Moonlight Black” and
"Powerful Love.”

As for my likening his vocal style
to Smokey Robinson, Marc replies,
“People do compare me to Smokey
Robinson. That's fine and | under-
stand that, because I've got a high-
pitched voice. But, as far as I'm
concerned, have tosend acheckto
Curtis Mayfield. That's the guy |
ripped off lock, stock and barrel.”

Hitting the road may help Too
True connect with American audi-
ences. Marc has assembled a nine-
piece band of homegrown lads
(“Something | just threw together in
an afternoon,” quips Marc) and will
soon embark on a major tour. "What
Idon'twantto dois justgo outon the
road and recreate the album,” ex-
plains Vormawah. “I've got a band
who can kick ass. And I've written a
lot of new material since the album
has been out. There are a lot more
songs in the style of "Cops & Rob-
bers’ and 'House Arrest,’ songs that
are lyrically relevant and socially
aware. | think the live show will give
people a better picture of what kind
of an artist Marc V. really is.”

FOCUS ON
DEBUT TALENT

Marc V.

Too True
Elektra

DP2ODEO®ODOO® |

PRODUCER: George Daly, Reggie
Griffin, Arif Mardin, Michael Murphy
and David Frank.

TOP CUTS: “House Arrest,” "Cops
& Robbers,” “Powerful Love.”

Material: Most of the songs on Marc
V.’s debut follow in the tried and true
footsteps of classic soul music: love
lost and found. But it's on the al-
bum’s first three songs that Marc
and collaborator Colin Brown show
their true musical colors. On“Cops &
Robbers,” they cleverly use a chil-
dren’s game as a stinging metaphor
against declining morality; on *House
Arrest,” the protagonist describes
himself as a financial prisoner in his
ownhouse;andon"“Let Them Stare,”
Marc draws on personal experience
as he sings of a racially-mixed
couple's courage in the face of out-
side pressures. Musically, the well-
crafted melodies alternate between
breezy pop/soul confections (“Let
Them Stare,” “Cops & Robbers”) to
slick urban dance tracks (“Paint The
Moonlight Black”).

Performance: Marc V. possesses a

| fine R&B voice. Whether singing a

|

i |

mid-tempo ballad or a harder-edged
dance track, Marc shows he has
studied the soul masters andlearned
his lessons well. Comparisons with
Smokey Robinson are inevitable, but
Marc shows enough individuality to
make the listener forget the similari-
ties after a few spins.

Production: Producer George Daly
effectively tailors a smooth-as-silk
R&B sound. The production on
“House Arrest,” with its horn solo by
Hugh Masekela, is particularly ef-
fective. Of the other songs, “Power-
ful Love” is a great dance track pro-
duced by Michael Murphy and David
Frank of The System, while the Arif
Mardin-produced “Let Them Stare”
smacks a bit too much of cotton-
candy soul.

Summary:Marc V. and George Daly
have crafted aseamless album com-
bining a sweet soul sound with an
urban R&B edge. With nary a weak
track, Too True rivals many albums
released this year, whether from a
veteran or a fledgling artist.
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MONITORS K A. Dahline
- TAD System w/ Perreaux amplification

+ Tannoy “Little Golds™

+ Yamaha NS10M

OUTBOARD GEAR

RECORDING

+ Trident Senes 80

+ 56 inputs, 24 Buss

- Spacious 525 sq. fi. cont
rol room w/MIDI production

DO YOU DESERVE
A RECORD DEAL?

IF YOU ANSWER YES TO ALL OF THE FOLLOWING QUESTIONS...

music /& Group |
CAN HELP YOU GET ON THE CHARTS
1. Do you have hit material?
2. Trouble connecting with record labels?
3. Willing to hire a professional?

WE OFFER THE FOLLOWING SERVICES:

1. PRE-PRODUCTION: We help you commercialize your material or
help you select tailor-made material from our library or other publishers.
2. PRODUCTION & RECORDING: W rehearse, arrange, & record you
in a state-of-the-art 24-track recording studio.

3. ACQUISITION OF RECORDING CONTRACTS: We shop the master

station
+ 1320 sq. ft. live room
+ A/V Lockup available
RECORDERS
- MTR 90-11 24 track
- Otan MX-80 24 track
- Otan MTR-12 3" §~
mastering
+ 48 track capability
REVERBS
+ Lexicon 480 Digital
reverb/sampler
+ Lexicon 224 & PCM 70
- SPX 90's—REV 7’s
+ Live chamber
MICS
+ AKG -+ Sennheiser
+ Shure * Neumann

+ Extensive array of signal processors
- Akai S900 w/ASK 90 many samples
+ Drawmer dual gates (8 units)

- TC2290 digitai delay sampler

- Lexicon delays. dbx & Urei limiters

+ Nakamichi, Yamaha, Technics

real time cassette duplication

+ Midi Production station
+ Many Keyboards available

BRAND NEW:

+«BASE

Stereo Spacial Processor

“The Ultimate Creative
Atmosphere”

tape, offer legal assistance, and help negotiate your recording contracts...
Master not quite complete? We can help with the final mix & production.
4. CREATION OF STAGE SHOWS: If you are going on tour or need a
showcase, we can create a total stage show including arrangements,
segueways, lights and sound.
—THIS IS NOT A HYPE—
We are seriously searching for hit-bound artists. We are a company who
cares...with a staff of professionals who have worked with such artists as:
* KENNY ROGERS % ZOT % MONA LISA YOUNG % DEVO % KIN
VASSEY % EGYPTIAN LOVER % LIONEL RICHIE % JOEY CARBONE
% RICHARD CASSON % STAR SEARCH % KINGSTON TRIO
(213) 655-1322
IF YOU WANT PROFESSIONAL RESULTS . . . HIRE A PROFESSIONAL!

READY TO GET SERIOUS ABOUT YOUR CAREER?
MAKING IT IN

THE NEW MUSIC BUSINESS

“Selling Your Talent . .. Without Selling Out”

¢ DISCUSSES EVERY CAREER AREA ¢ QUOTES TODAY'S TOP STARS
¢ INCLUDES APPENDIX OF MUSIC INDUSTRY CONTRACTS
e OVER 300 PERSONAL CAREER STEPS YOU CAN APPLY RIGHT NOW

Tells you the inside story of today’s new music business and teaches you how to create a plan for success in any music career area that is taifor made for you
and your abilities. Written by the co-author of the best selling “The Platinum Rainbow", the book pulls no punches and provides valuable information whether
you want to start a small hometown record label, be the next great rock star or just find a way to make a living through your music.

THE BOOK THE WHOLE INDUSTRY IS TALKING ABOUT!

“James Riordan has written a clear, concise and very helpful
guide for everyone in the Music Business.”

“James Riordan's book, “Making It In The New Music
ol . . . , Business'”” goes & long way in separating the myth of the
An in-depth guide to becoming established in todey’s new business from reality. Riordan knows that there are no easy

music buséness. Offers a practical step-by-step approach. that

enables everyone to take their best shot at success

— DICK CLARK
onLy $18.95

Discusses the sweeping changes that have occurred in the music industry within the last
few years and helps you gather the kind of street smarts necessary to make it in such a
tough business. Learn how to set realistic goals and recognize when your being conned
or conning yourself Includes a “Build Your Own Plan” section with over 300 personat

career steps that you can apply right now! Name
Advice on every career area — Bands, Solo Artists, Studio Musicians, Songwriters, Address

Includes how to develop your talent, write songs or find the right songs, find a publisher
or publish your own songs, produce and manufacture your own records, find investors,
determine a budget, promote and publicize your act, record a demo, find distribution for
your record, put together your own press kit, shoot your own music video, make contacts,
land a record deal, negotiate a recording contract and much more!

Producers, Engineers, Concert Promoters, Agents, Managers, Record Labels and more. i City State Zp

— HERB ALPERT
Founder & Co-Chairman
A & M Records

answers 1o “making it,” and he comprehensively educates the
reader to ask all the right questions.”

— DANNY GDLDBERG

‘Manager of Don Johnson, Belinda Carlisle. Don Felder,

Sheena Easton, Bonnie Raitt, Flo & Eddie and others )

ORDER NOW FOR CHRISTMAS!
Make Check or M.0. for $18 95 plus $4.50 postage & handling $23.45 total) to
Music Connection, 6640 Sunset Blvd., Hollywood, CA 90028

Please charge to: Visa (J Mastercard OJ

Accourt # Exp. Date

I you don’t wish to cut your magazine page, copy this coupon on a piece of paper and send it :
10 receive MAKING 1T IN THE NEW MUSIC BUSINESS! :




ROCK

By Eric Niles

While the Rockers Against Pay
ToPlay (R.A.P.P.)coalitionstormed
the Sunset Strip over the Labor Day
weekend to protest pay-to-play poli-
cies at The Roxy, Whisky & Gaz-
zarri’s, a renegade faction of alter-
native music afficionados set up
picketlinesinfrontofthe Anti-Club—
where a weeknight pay-to-play pol-
icy has recently taken hold. Organ-
ized by the Rattles’ Stuart Kelii, the
demonstration (which also included
members of Warsaw Cocktail,
Spiderbaby and Picture This),
clearly pointed out that mainstream
bands aren't the only ones feeling
the PTP pinch these days. “It's a sad
sign,” said Kelii, “when you see
places like the Anti-Club, where the
punk movement used to flourish,
become pay-to-play venues.” Can
you imagine Lee Ving or Henry
Rollins trying to pre-sell tickets back
in 19817 Can you say riot?

While by no means abandoning
her immortal Tex & The Horse-
heads, chief Horsehead Texacala
Jones has been s