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- { COMPACT DISCS
«o ~ CASSETTES
5 ; RECORDS

MAJOR LABEL QUALITY
Ig:@;\&PECIAL | '

i COMPACT DISCS $1 990 ?
1000 COMPACT DISCS $2190

FROM YOUR 1630 MASTER AND FINISHED NEGATIVES

- 900 CASSETTES c.eSirove.:  $599

ONE STOP! WE DO IT ALL

1000  CASSETTES o.ctinevs...  $999

FROM YOUR MASTER TAPE AND FINISHED NEGATIVES

CD and CASSETTE PACKAGE

1000 EACH BOTHFOR $2999
900 EACH BOTHFOR $2499

FROM YOUR CD 1630 MASTER TAPE,
CASSETTE MASTER TAPE AND FINISHED NEGATIVES

Typesetting « Layout ¢ Design ¢ Film Separations
AVAILABLE by MUSIC INDUSTRY SPECIALISTS
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1015 Isabel Street, Burbank, CA 91506
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l "~ ATTENTION PRODUCERS, COMPOSERS, MUSICIANS

% D " Apple Computer Inc.
PRESENT

DIGITAI. RECORDING EXPO

Music Film Post Project
Composing Scoring Production Studio

ONE DAY ONLY
SATURDAY, DECEMBER 12th

11 am-7 pm
Workshops - Seminars ¢ Clinics « Technical Support
Education - New Products « User Groups

THE FOUR MOST POWERFUL TECHNOLOGIES IN DIGITAL AUDIO PRODUCTION
e HARD DISK RECORDING » MIDI TECHNOLOGY
e AUTOMATED MIXING e DIGITAL SIGNAL PROCESSING

Featuring
Apple - Digidesign - Steinberg - Opcode « Mark of the Unicorn
E-mu - Roland « JL Cooper - Alesis
FACTORY PRODUCT SPECIALISTS
MANUFACTURERS REPRESENTATIVES ON HAND

Tickets: $10 advance, $15athe I iGN UP FOR

SATURDAY (available through Ticketmaster and
" DECEMBER 12 all GOODMAN MUSIC locations) ~ F REE DRAWING!
| UNIVERSAL CITY (213) 845-1195 Digidesign
| BEVERLY GARLAND HOTEL WEST L.A. (310) 558-5500 Audio Media Il Deck System
| 4222 VINELAND AVE SHERMAN OAKS (818) 784-6900
(at the Hollywood frwy) WEST COVINA (818) 967-5767
NORTH HOLLYWOOD LONG BEACH (310) 429-9795 ’:c“@ :@:‘fm’e’“m;

{ ANAHEIM (714) 520-4500 213/480-3232(714) 740-2000
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¥ EXTENSION

Entertainment Studies

Your Career
lusic Industry

THREE

and Brightest Black Women
in Corporate America,” Ms.
Freeman brings a wealth of
knowledge and experience to
the personnel arena.

= Breaking Into the Music
Industry: A Practical
Workshop in Career
Advancement
to be held at our new facility on
Universal CityWalks"

In you have been trying to get
started in the music industry—
or move beyond your present
status—this workshop provides
practical information on advanc-
ing your career.

Mondays, 7-10 pm
February 22-March 29
Universal City:

335 Universal CityWalk
Fee: $175 Reg# M8157M

s Moving Ahead as a Single
Artist Label: Creating and
Marketing Your Own
Recordings

You learn from top professionals
about their current day-to-day
activities and their personal paths
to success, as well as specific
strategies for:

Getting signed to a record label
can be a frustrating and time-
consuming pursuit for an artist
in today’s competitive music
industry.

Attracting record deals or music
publishing agreements as an
artist or songwriter

Becoming an agent, manager, or
publicist

An alternative route is to create
and market your own recordings,
marrying artistic talent with
effective business practices. This
course guides you in mastering
this approach. It is conducted
from the musician’s point of
view by Carole Koenig, a highly
accomplished independent
recording artist, consultant, and
producer of seven critically
acclaimed releases on her own
specialty independent label.

Obtaining employment on the
staff of a record company or
music publisher

Entering the fields of television
and film music

The course is conducted by
Brenda Freeman, Director of
Personnel, A&M Records. As a
recipient of the 1987 “Black
Woman of Achievement Award”
given by the NAACP Legal
Defense and Education Fund,
and having been selected by
Ebony magazine in their January,
1990 issue of “100 of the Best

Wednesday, 7-10 pm
January 20-February 24
UCLA: 1439 Schoenberg Hall
Fee: $225 Reg# M8158M

WINTER QUARTER COURSES

*On the Cutting Edge of the
Contemporary Music
Scene: The Musician in Los
Angeles

Musicians, singer/songwriters,
composers—do you have a clear
vision of who you are and where
you want to be? Do you know
your talent limitations? What are
your plans for moving your
career forward?

This workshop guides you in
defining your identity, acknowl-
edging your strengths and limita-
tions, and discovering the most
effective methods for applying
your energies for maximum
results. Lectures and discussions
with guest speakers are supple-
mented with in-class perfor-
mances and demonstrations.

The instructor is Kenny Kerner,
Senior Editor of Music
Connection. He discovered
KISS and produced their first
two classic albums. With some
twenty gold and platinum
records to his credit, he also
has extensive experience in
management, public relations,
and songwriting.

Thursday, 7-10 pm
January 14-March 18
UCLA: 3400 Boelter Hall
Fee: $295 Reg# M8181M

HL A49

To enroll with VISA, Mastercard, or Discover call (310) 825-9971 or (818) 784-7006.

For more information call (310) 825-9064
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Legendary Recording Studio Reopened

2300 :q. facil'ty « 40-mput Amek Mozart Console w/

Supertrue™ Automation - Industry Standard Gear «

Separate MIDI-ProTools Room ¢ Video Lock-up/Post «
Complete 24 Track, 2 Track & Direct to Disk Recording

Central Hollywood Location (Sunset & Highland)
* OPENING RATES *
213-462 5718

SANTA MONICA
RECORDING

Trident Series 80-B, Sony, MCI JH 24 Track,
Urei 811¢c and Yamaha NS10 monitors,
a wide array of effects and microphones.

LOW INTRODUCTORY OFFER:
10am. -6 p.m.$320¢ 7 p.m. -5 a.m. $400
12 hr. lockout: $540 * Hourly rate: $50/hr
CALL NOW TOLL FREE: Sﬂznzt; é"lc":[ioc;;}zt‘fgfv‘ii“g
1-800-OVERDUB '

Santa Monica, CA 90404

(s

STUDIOS
A Full Service One Stop Production Center
For Your Audio and Video Needs
RECORDING STUDIO VIDEO FACILITY
e 2" 24 trk OTARI * 1" Betacom & 3/4"
® 44 input Trident console ¢ lkegami & Sony cameras
* MPC 60, S1000, Lexicon,  ® Custom stage & lighting sets
Aphex, DBX, Yamaha, etc.  ® Video editing suite
* Digital & Analog mixdown  ® Set-up for Videos,
* 3 large rooms, 2 iso booths Commercials, T.V. shows, etc.
Competitive Rates To Work With Your Budget

call now (818) 364-8733 or Fax (818) 364-0914
13561 Glenoaks Blvd., Svimar, CA

Audio Production Complex T
— Recording °* Rehearsal

Two _____ ______  Three
24-Track — — —  Rehearsal
Studios _@: Studios
from - from l
pz??u_ YValley Center Studios pesl'gl:ll'.

Complete Production

9 Year Proven Track Record
Hourly & Lockout Rates Available

(818) 989-0866
5928 Van Nuys Blvd,, Van Nuys, CA 91401
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© Vaudeville

Dave LeChance
The Band Vaudville

Hollywood, CA
“I’'m calling in response to the re-
view on Vaudville by Barbara S. |
truly believe thatareview inamaga-
zine such as Music Connection
should be at least in some profes-
sional form. This review rcads like
an angry female that didn’t get laid
by anybody in the band. What does
the color of someone’s hair have to
do with their musicianship? Yes, he
does scream a lot, but maybe that’s
to get his point across. It certainly
did get her attention,didn’tit? Noth-
ing was said about any of the other
musicians or songs. Why? Was it

| because she didn’t really pay any

atiention to what was going on or is
it because we are different com-
pared to other Strip poser bands?
There is nothing original about
sounding like Nirvana, Guns N’
Roses, orany other band. The whole
point is to be yourself. How did she
surmise that we gained no fans? Did
she interview cveryone after the
show? The crowd that we played to
was excellent. People were stand-
ing on top of each other to see us.

| We’ll let our crowd response speak

for itself. A bit of advice 10 Barbara
S.: Try to find out how to review a
band before secing one. Two bit
opinions don’t count.”

= Hollywood

Gary Tocco
Sherman Oaks

“Again, it’s a laugh when I'sec such
young, inexperienced A&R people
like Laura Ziffren who know noth-
ingaboutreal music. Justlike Rachel
Matthews, neither one seems to be
old enough to have a period. No
wonder Hollywood Records is mil-
lions in the hole.”

T Yesteryear

Billy Roach

Gardena, CA
“I'would first like to say that [ enjoy
reading good press on people like
Frankie Valli, Brian Wilson and
some of the greats of yesteryear.
[’'m not happy with the press’ abil-
ity to not look into situations such
as Brian Wilson’s album being held
back because they didn’t think that
it would sell. Also, things like
Frankic Vaili who is working on a
new album and can’t get any press
from any of the record companies
or from any of the magazines like
yours. So, I would like to sce in the

future, you guys take a sweeter tone
toward people like that and of that
caliber and make some things hap-
pen for them.”

= Get Laid

Turk Fletcher
San Diego, CA

“I’ll make this short and sweet. I |

read a club review of the Ninth in
your September 27th issue by Rich-
ardRosenthal, whosaid, ‘There was
a bit of mystery, the dark, slightly
threatening air about them made it
an hour well spent.” That’s a glow-
ing recommendation, and not con-
demnation, cither. He poked fun at
the singer, staling that he was a
child with fidgits. First of all, he
contradicted himself with the first
quote, and sccondly, as far as a
child that fidgits, it seems to work
for Eddic Vedder of Pearl Jam who
scems 1o copy the Ninth’s singer's
stagepresencetoaT. And that’s not
opinion. I live in San Diego and
have seen the Ninth dozens of times

when they lived down here, and Mr. |

Vedder attended dozens of their
shows atthe Cave in Spring Valley.
And he was good friends with our
other guitarist until fame and for-
tune hit him. Furthermore, I have
scen the Ninth in L.A. recently, and
they still rock. Lastly, I will end this
with the fact that Music
Connection’ sveryown Tom Farrell
loves the Ninth, along with endless
other people in L.A. And for those
who are missing out on this band
and missing a revolutionary music
while wasting their time with the
cosmetic, lipstick-stain bands that
continue to sing about sex, drugs
and rock & roll, welcome to the
Nineties.”

|
|
|

Now's your chance fo voice
your opinion fo the industry!
CALL MUSIC CONNECTION'S 24 HOUR

You say it and we'l print i
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By Trish Connery

If you have an event, workshop, class or

seminar that you want us to announce,

send the information in writing to:
Calendar, c/o Music Connection

| 6640 SunsetBlvd., Hollywood, CA 90028.

Current

Q Music Connection's Senior Editor
Kenny Kerner will once again be teaching
his UCLA Extension course called “The
Musician In Los Angeles.” Class meets
every Thursday night for ten weeks from
January 14-March 18 at UCLA, 3400
Boelter Hall, and covers A&R, publish-
ing, songwriting, publicity and promo-
tion, management, contracts and the lo-
cal club scene. Guest speakers and live
music performances are also included.
Thefeeis $295and students canearn3.5
units of credit in music. Call UCLA Exten-
siog for further information, (310) 825-
9064.

Q Also from UCLA Extension: Personal
manager Ken Kragen (Travis Tritt, Trisha
Yearwood, Kenny Rogers) will conduct
“The Stardom Strategy: The Art of Career
Management in The Entertainment Field,”
on Tuesdays, January 26-March 2, 7:00-
10:00 p.m. at UCLA, 39 Haines Hall. The
fee is $195 and students can earn two
units of credit in music. Contact UCLA
Extension for additional information,
(310) 825-9064.

Q The Nashville Songwriters Associa-
tion Internation (NSAIl) has two events
coming up in December. The first is a

| songwriters showcase on Monday, De-

cember 7 which starts off with an open
mike session at 6:30 p.m., followed by
performances with Steve Cochran and
Barbara Davis at 8:00 p.m. Then, Karen
Tobin, Mark Fosson, Steve Kolander and
Ed Tree will be guests for the “Writers In
The Round™portion of the evening at
8:40 p.m. Winding up the night will be
Wylie and the Wild West Show at 10:30
p.m. This event will be held at Baba Cools
inHollywood, 7554 Sunset Blvd. (at Vista
Bonita) and admission is free. NSAl will
also be hosting a country music work-
shop on December 30, from 6:00-9:00
p.m.at National Academy of Songwriters
(NAS), 6381 Hollywood Bivd., 7th Floor.
The workshop will consist of creative
writing exercises followed by group cri-

| tigues of demo tapes. Bring your tape,

twenty copies of lyric sheets and guitar
(if you play). This workshop is free to
NSAI members, $5.00 to NAS members
and $10.00 to non-members. For addi-
tional information on either of these
events, contact Craig Lackey at the NSAI,
(310) 349-4069.

Q [n keeping with the Christmas spirit,
recording artist David Ross is producing
a Christmas charity projectfor homeless
children entitled “The Children Of The

| Street.” According to Ross, name artists

are involved but he is also looking for
concerned artists and music industry
representatives that would like to be a
part of making a difference for disadvan-
taged chilldren. All proceeds from the
projectwill be usedto house, feed, clothe
and counsel street kids. If you feel you
can help in any way, contact David Ross

directly, (818) 752-9012

Q Vital Options, the nation’s only psy-
chological, emotiona! and educational

support agency for young adults with |

cancer, is hosting its 8th Annual Dance
For Life on Wednesday, December 9,

7:30 p.m. at the Palace Theatre, 1735 N. |

Vine St. in Hollywood. Dance For Life is
the major annual fund-raiser for Vital
Options and this year’s event will include
guest stars Harvey Korman, Bob Saget,
Tim Conway, Charles Fleischer, Kevin
Meaner and a host of others including
L.A. Lawstars Jill Eikenberry and Michael
Tucker. Tickets for the show start at
$35.00. A post-event party is being held
at the Palace starting at 10:30 p.m. Tick-

ets for the after show event are $15.00. |

Foradditional information, call (818) 508-
5657.

Q On December 12, Apple Computer
Inc. and Goodman Music will be spon-
soring a digital recording expo designed
for music industry professionals and
would be professionals in the field of
composition, scoring and post-produc-
tion. The top developers of these digita!
recording systems will be bringing their
designers, clinicians and product spe-
cialists to explain the latest advances in
technology, new products and applica-
tions. The Expo will take place at the
Beverly Garland Hote! in North Holly-
wood, in the Theatre and Garland Center
conference roorns. For more informa-
tion, contact Goodman Music at (213)
845-1145; or Ticketmaster, (213) 480-
3232.

Q John Novello, keyboardists/composer
and author of The Contemporary
Keyboardist will be conducting a new
workshop, “Success In Music.” This
workshop, based on his book, will cover

topics such as what you need to knowto |

become a top professional, how to put
your career backinyour own hands, your
untapped power-honesty and integrity,
the politics and PR of the entertainment
field and much, much more. Scheduled
for Saturday, December 12, 1:00-4:00
p.m., the workshop will be held at Celeb-
rity Centre International, 5930 Franklin
Ave.inHollywood. The fee is $40.00. Call
(213) 960-3100 for reservations.

Q Vocal Power Institute will be conduct-
ing a “Born To Sing” singers showcase
on Sunday, December 13, 4:30 p.m.,
held At My Piace, 1026 Wilshire Blvd. in
Santa Monica. This event is for juniors,
teens, aduits and pros and will include
Vocal Power Institute Star Search and
Big Break singers. There is a $7.50 ad-
mission fee!, plus a one-drink minimum.
Cali (818) 895-SING for additiona! infor-
mation.

Q Keep your eyes and ears open for the
next meeting of the Los Angeles Music
Network (LAMN) coming up in January.
Also from LAMN within the next few
weeks will be the newest issue of The
Network News, which features interviews
with different industry execs, a Musical
Chairs section and coverage of LAMN
events and other important happenings
For membership and newsletter infor-
mation, contact the LAMN at (818) 980-
2911, [
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KEYBOARD
REPAIR / “

FATAR o KAWAI + KORG
KURZWEIL o MOOG o PEAVEY

At The
Keyboard
Shop, we ser-
vice and repair
digital & analog
synthesizers, samplers,
drum machines, sequencers
& effects processors at the

SEHEIN» ROLAND » SEQUETI
S AVAIABLEL CREUTS o YAMAHA

v Memory Upgrades for Akai, Ensoniq, Yamaha, Roland
v MIDI Kits for over 30 different synths, drum machines & bass modules
v 0sc. drift on Mini Moog? Get the sync mod!

v Boost and De-Noise your MP(-60 v Warranty Service

“Serving LA’s Top Studio & Touring Musicians”

THE KEYBOARD SHOP

4844 Lankershim Blvd., N. Hollywood e

(818) 508-9550 ==

Fax: (818) 508-1302

Would Houdini get himself into something he wasn’t sure
about? Would .007 be caught with his pants down? Would
Pinocchio let the strings get the best of him? Of course not.
Would you?
Don’t let your weakest link unchain the gremlins in your
system. It’s time to think professional. Think Performance.
Sooner or later it will be too late.

Performance — :

Basses & Guitars
Customizing & Modification
In the throbbing heart of Hollywood

213-462-7004

MASTER QUALITY DEMOS

Complete package -
includes

$ 175 per song

professional DAT - Master

8 analog + 64 MIDI tracks

professional synth programming & arranging
Equipment available:

KAWALI Grand piano, Notator Software, drums-to-MIDI-
system, NEUMANN & AKG mikes, KURZWEIL 1200 pro,
KORG M3 R, 2 ROLAND 330 Sampler w. vaste Library,
PROTEUS 2, ROLAND MKS 20, ROLAND JD 800, KORG
T3, YAMAHA TX 802, KORG Wavestation A/D, ROLAND
U 220 ROLANDR 8 YAMAHA RY 30 HAMMOND B3.

For information & booking, call Steve (818) 242-4941
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Step Up To The FinestIn
Digital Technology

CD’'s & Cassette Tapes
BETTER PACKAGES

1000 CD’'S & 1000 Cassettes

2995

Ask about the new Digalog Process
on premium cobait tape

Call now! 1-800-323-PACK
FAX 310-456-7886

@ CREATIVE SOUND CORPORATION alogl’
P.0. Box 755, Malibu. CA 90265 emium cabalt ray

$ IS YOUR BEST QUALITY VALUE! CALL TODAY



GONNEGTING WITH THE CONNECTION

WHERE TO BUY MUSIC CONNECTION OUTSIDE OF CALIFORNIA

What follows is a partial listing of where you can buy Music Connection magazine outside of California. In Southern
California, MC is sold at almost every newsstand, 7-Eleven and most record and music stores, or you can simply call

our offices at (213) 462-5772 and say, “Charge it!” Give the gift of Music Connection.

NEWSSTAND/BOOKSTORE lannnm ]BITY. STATE NEWSSTAND/BOOKSTORE ADDRESS CITY, STATE
U.S.A. &or 4th @ 6th Ave. New York City, NY
~Books Etc. 901 S. Mill Ave. [Tempe, AZ &/or 8th @ 6th Ave. New York City, NY
*Bookstar 5480 E. Tucson, AZ &or 8th @ Broa New York City, NY
~Bookstar 8919 E. Indlan Bend Ad Eonsdala, A2 &or 11th @ 6th Ave. New York City, NY
*Bookstar 12073 C: Phoentx, AZ &or 19W. 72nd St New York City, NY
*Aurora 2390 S. Chambers Rd. [Aurora, CO &/or 23rd @ 9th Ave. {LaBoom Video) New York City, NY
~Bames & Noble 5392 S. Littieton, CO &or 42nd & Lex (Grand Hyatt) New York City, NY
*Bames & Noble 6925 W. 88th Ave. h i co &or 42nd @ 6th Ave. New York City, NY
+Bogkstar 8555 E. Arapahos Rd. Graenwood Village, Cd &/or 42nd @ 7th Ave. New York City, NY
*Eads News & Smoke Shop 1715 28th St. Boulder, CO &or 44th @ 9th Ave. New York City, NY
+Lakewood 6601-B W. Colfax Ave. Lakewood, CO &/or 46th @ B New York City, NY
[*McKinzey-White Books 8005 N. Academy Bivd. Colorado Springs, CO &or 48th & 7th Ave. {Drama Book) | New York City, NY
+Poor Richard's Rest. & BookS 324 172 N. Tehon Colorado Springs, CO &lor 49th @ Broa New York City, NY
*Westminster Newsland 5088 W. 92nq Ave. , €0 &or 52nd @ 9th Ave. New York City, NY
+Bames & Nobla T | 1460 Post RG.E. Wastport, CT &or 53rd @ 9th Ave. [New York City, NY__|
+Bames & Noble 20 Hazard Ave. Enfield, CT &lor [s7th @ 6th Ave. New York City, NY_|
~Bames & Noble ~ 1109 Boston Post AG. Drange, CT &or 57th @ Broadway New York City, NY
+Basset Book Shop —[1041 High Ridge Rd. _ Stamford, CT d &or ] _Jszna C) [New York City, NY
<News Haven 1058 Chapal St. New Haven, CT &lor 63rd @ Pew York City, NY
W 201 High Ridge R. Stamford, CT &or 79th & Amst. (Aoyal Stat.) New York City, NY
*Newsworld 1001 € LW, Wi 0C /o1 108 University New York City, NY
Newark Newsstand ~[70E Man St Newark, DE &or 169 Spring St. New York City, NY
+The Smoke Shop Oalaware Ave. & Dupont St. DE &/or 200 7th Ave. @ 215t St. New York City, NY
*Bames & Nobls " |845 University Dr. Coral Springs, FL &lor 270 Park @ 21st New York City, NY
[+Bames & Noble (1895 N. Congress Ave. Boynton Beach, FL &Jor 302 8th Ave. New York City, NY
+Bames & Noble_ T10N. Pembroke Pines, FL | &or — Port Authority # 4 (bowling alley) _|New York City, NY
ok 1515 5. Andraws Ave. FL FL &ior Port Authority #12 _ New York City, NY
303 E. Altamonts Or., l1300 Altamonte Springs, FU &or Port A Authomy [ New York City, NY
*Bookstop 1135 W_ New Haven Kw West FL &or Port Authority #5 (upstairs store) _|New York City, NY
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[©@COMMENTARY
A Look Into The Future

By Hale Milgrim
President and Chief Executive Officer
Capitol Records

It’s hard to believe another year
has passed. This has been a particu-
larly spccial one in the history of
Capitol Records—we kicked off the
cclebrationof our 50th anniversary.
Of course, 1992 was also special
because itmarked the 15th anniver-
sary of Music Connection. Like
Capitol, Music Connection was
“born” here in Los Angeles and has
continued to dedicate itsclf to the
music and artists that make this city
unique.

As each year comes 10 a close,
it’s natural to look back and assess
where we’ve gone and what we’ve
accomplished over the last twelve
months. It also presents an opportu-
nity to look forward to see where
we’re going.

We are currently experiencing
an interesting period within the
music industry, one filled with
change, problems and most impor-
tantly, potential. This year marked
the tenth anniversary of the CD—a
true revolution inthe business which
made "‘digital sound” a houschold
word. The fact that improved sound
became a significant factor in
people’s listening habits represented
a great leap forward for the indus-
try. The introduction of CDs also
stimulated the music business and
gave us one of the greatest boom
periods in years.

Now we're looking at additions
to consumer digital media choices
with DCC and MiniDisc. (The re-
cent passage of the Audio Home
Recording Act has opencd the gates
for the growth of new forms of
music carriers.) Whether either
medium comes out ahcad—or even
if neither is accepted by the pub-

lic—we are standing on the edge of
the future; a future filled with the
promise of continuing improve-
ments in sound, convenience and
portability. This also pertainstonew
methods of music delivery which
are being investigated, such as digi-
tal radio. Being a great music fan
myself, I find this all extremely
exciting; as far as I'm concerned,
anything that gets the music out
there to as many people as possible,
serves the industry.

Yet, while we stand on the verge
of a major growth in methods of
bringing music to the public, we are
faced with the
problem of ac-
tually finding
ways to intro-
duce new music
to consumers.
Radio has be-
come increas-
ingly formatted,
offering fewer
and fewer out-
lets to break new
acts and “‘turn
people on” to
new music. |
don’t mean this
asanindictment
of radio—radio
still plays a very vital role in our
industry. However, this situation
points to the fact that we can no
longer count on radio as the only
method of introducing new music.
In order for our industry to grow
and remain healthy, we now have to
build real core audiences for our
artists. A hit single is always won-
derful, but it doesn’t necessarily
guarantce long-term growth for an
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artist or our industry.

This is why I have continually
placed a growing emphasis on mar-
keting inall aspects. I feel that mar-
keting is the entire process of ex-
posing and “selling” music to the
public—promotion, press, in-store
placement, club airplay, ctc. The
visual elements of musical talent
will also continue to increase in
importance in the overall market-
ing scheme. And with the highly
compelitive nature of our industry
and the current economic climate,
“set-up” for cach project becomes
increasingly important. To ensure a
successful launch, we now must
look at building a fan base, the tim-
ing of cach release and what the
competition is doing in order to get
the most attention possible for the
music.

Of course, this
philosophy pre-
sents its own
problems. Ithas
become more
and more ex-
pensive to put
groups on the
road—andthere
are fewer
smaller venues
which allow
fansundereigh-
teen-years-old
to attend. With
regard to the
larger halls and
arenas, we have
all witnessed that the business is
certainly “off” due to the current
economy. Despite these factors, I
still maintain that we have to putthe
bands out there as long as possible
for them to build their own follow-
ings necessary for future develop-
ment.

In signing new talent, we as an
industry can no longer think just in
domestic terms anymore. Capitol

— —
signs acts and develops marketing
plans with an international perspec-
tive, allowing us to work closely
with the EMI Music family of la-
bels around the world to achieve |
multi-national recognition and suc-
cess. This can be seen, for example,
withthe recentrelease of Megadeth.
Through a carefully planned inter-
national “set-up” by Capitol
Records, the group was able to de-
but with its newest album, Count-
downToExtinction, at Number One
in Japan. Additionally, Megadeth
recently completed an extensive
MTYV-sponsored European tour as
a headlining act. Charles & Eddie,
one of Capitol’s newest acts, has
also gained wide international ex-
posure through careful pre-release
“set-up.” Their firstsingle, “Would
I Lie To You?” has already reached
high chart positions in such diverse
countries as Canada, the U.K., Aus-
tralia, New Zcaland and Singapore.

As an industry, we also have a
lot to look forward to with the new
administration. Hopefully, the more
“youthful Oval Office” will dem-
onstrate a greater acceptance and
openness to the entertainment in-
dustry and our unique position
within American culture.

Havinglookedbricfly at the state
of our business, I could not end
without mentioning how much I
love this industry! I think most of
my colleagues would agree that this
is still the most exciting and satisfy-
ing career anyone could ask for.
There is absolutely nothing like the
fecling I get when I hear new music
or a great artist for the first time.
And when you get down to it, after
you've waded throughthe industry’s
ups and downs, the jargon and the
hype, the politics, the positives and
the negatives...it’s really all about
the music!

Best wishes fora wonderful holi-
day and a healthy New Year. [
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- Gazzarri’s Closes;
Will Reopen Under
New Ownership

By Tom Farrell

WEsST HoLLYywoop—A fler 24 years
as one of Sunset Strip’s most fa-
mous rock clubs, Gazzarri's is clos-
ing itsdoors. According 1o a spokes-

| person for the venue, the club’s

lease expires at the end of this month
and will not be renewed due to the
illness of current proprietor Diane
Gazzarri.

The club has already been re-
leased by its owner, Bank of
America, and will continue to be
used as a venue for live rock music.
No further details were available as
to the new proprictor.

Opened in 1958, club namesake
Bill Gazzarri moved the club from
its original location on La Ciencga
Blvd. to its present Sunset Strip
location in the carly Sixtics. He
immediately established the venue

asoneof L.A.’s premier nightspots,
booking the Doors, Buffalo Spring-
field and the Byrds during the Six-
ties, and acts such as Van Halen
during the Seventies. Subscquent
years did not prove as fruitful for
the club, and Bill Gazzarri's death
in 1991 cast further doubt on the
club’s future.

According to the spokesperson,
the final show under the Gazzarri's
banner will be on December 11th
and will not feature any name bands
from Gazzarri’s illustrious past.
“We couldn’t pull togetheranything
big,” explained the spokesperson,
who wished to remain anonymous.
“No one returned our calls.”

Gazzarri's was the second long-
est running rock nightclub in L.A.
history.

First _Vilz.gin Z_\leg,;aS tore
Opens In U.S.

By Tom Kidd

Los ANGELEs—The Virgin Retail
Group, in association with Block-
buster Entertainment Corp., has an-
nounced the opening of their first
U.S. Megastore, one of 50 planned

| for major stateside citics in a chain

that will eventually total 200 stores
worldwide.

The 30,000 square foot L.A.
store, a large part of the new shop-
ping mall located on the corner of
Sunsctand Crescent Heights, houses
a large sclection of music, video,
laser discs, games software, cloth-
ing and a Virgin Atlantic Airways
ticketand information counter. This
full-service entertainment store also
contains 100 listening posts, video
viewing stations, an in-store radio
station, astage {orlive performances
and an espresso bar and cafe.

While some of the Megastore’s
features are shared with local inde-

| pendent and chain record stores,

this will be the only store in L.A.
featuring a tull range of such ameni-
ties as in-store stages and espresso

12

bars. This was a point lost neither
on Virgin’s Chairman Richard
Branson nor on his counterparts at
Blockbuster. According to Virgin's
marketing manager, Mike Inm:~,
both felt that people in the U.S.
would putaside their hecticlifestyles
if they were provided a suitable
place to hang out. Los Angeles was
chosen for this experiment because
it not only has one of the biggest
music consumer markets, but in the
opinionof Virgin, it was less served
by its entertainment retailers. “The
range of music is limited,” Inman
said. “We want to open with the
best range—to create a feeling of
space and lots of room,”

Under terms of the current deal
between Virgin and Blockbuster,
the development of the Megastore
chain will be financed by the latter,
withthe former responsible for store
management. The two companies
will reportedly invest $150 million
over the nexttwo and a half years in
the expansion.

—l

PolyG;al‘n—LEn—ches

Ambitious Reissue Series

By Michael Amicone

’ New York—The PolyGram Group

has launched an ambitious, com-
prehensive reissue series entitled
Chronicles. Each two-CD title
culled from the label's extensive
vaults boasts digitally remastered
sound and an informative booklet,

| all of it housed in a deluxe mini-

box.

Initial releases are Rod Stewart:
The Mercury Anthology, The
Troggs, Archeology: 1966-1976,
two John Mayall sets: London Blues
1964-1969 and Room To Move
1969-1974, Sweet Dreams: The An-
thology, profiling guitarist Roy
Buchanan; The Allman Brothers
Band: The Fillmore Concerts;, and
ElionJohn: Rare Masters,acollec-

| tion of rarities and outtakes.

*“Thereare some stunning tracks
on the Elton John set,” states Rich-

| ard Bauer, PolyGram Group's VP
| of Marketing, who co-produced the

Chronicle sets with PolyGram
Group’s VPof A&R, Bill Levenson,
“includingthe ‘Madman Across The
Water’ version with Mick Ronson
playing guitar and the Friends
soundtrack, which hasn’tbeenavail-
able for twenty years.”
Commenting on the Allman

"

Brothers set, Bauer explains that
this release, which was remixed by
the original producer Tom Dowd

andincludes all of the material found |
onTheAllman Brothers At Fillmore ]

East and Eat A Peach albums, also |

includes the complete, unedited
versions of several tracks: “There’s
a two-minute harp solo in ‘Stormy
Monday’ that was edited out of the
original relcase because they had
time constraints on the vinyl. We

were able 1o add that, and an addi- |
tional couple of minutes to ‘Whip- |

ping Post.” And all the material is |
totally remixed and has never:

sounded like this.”
As for the Roy Buchanan set,

Bauer feels that it may finally give |

this highly regarded, but relatively

obscure, guitaristhis just-due: “Roy |

never made a great record, but he
always had great tracks on his
records. By taking the best tracks

from cach of those records, this has |
turned into the one great record that |

Roy never made.”

According to Bauer, PolyGram
will release as many as sixteen
Chroricle titles a year. Future re-
leases include sets profiling Cream,
Parliament and Ohio Players.

BENEFIT MARRIES MUSIC WITH
MODERN TECHNOLOGY

More than 11,000 people attended a recent benefit for missing and
exploited children, held at the University of Las Vegas’ Thomas &
Mack Center. Artists performing during the “Grand Scientific Musi- |
cal Theatre,” which featured the latest in audio, video, lighting and |
computer technology, included Todd Rundgren, Jon Anderson, Gra- |
ham Nash and organizer Scott Page. Highlights included a perfor-
mance by Anderson backed by the Nevada Symphony Orchestra and
Nash (pictured), backed by Flo & Eddie, doing a rendition of “Teach
Your Children.” The benefit raised an estimated one million dollai:
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. Unsigned Acts Can Submit Demo Tapes

NEw York—Touch Tunes, one of
the fastest growing consumer ser-
vices in the music industry, is kick-
ing off its sccond year. The tele-
phonescrvice atlows fans to sample
new relcases from major and indic
| labelsviaatelephone-activatedser-
vice.
Approximately 25-30 new al-
bums are fcatured in their latest
promotional campaign, which con-
sists of full-page ads running in
national music magazines such as
Rolling Stone,Spin, Creem and Mu-
sician. The ads list a phone number
and codes for cach album so callers
can samplc selections. Touch Tunes

f currently receives 500-600 calls per
day, with the average caller sam-
pling four sclections.

A special rebate incentive for
the first 1,500 respondents to the
December ads is available. People
buying albums at any record store
shown in the Touch Tunes ads will
receive a $2 rebate per album pur-

| chased, $3 when using MasterCard.

Touch Tunes was started last
ycar by Rob Fenter when he saw a
void in the marketplace. “It was
morc out of a personal motive inthe
sense that I buy a lot of CDs and
cassettes and didn’t have time to

| Craig Lambert.
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Consumer Listening Service
Celebrates Second Year

By Sue Gold

scout what was out there. 1 thought
if there was a telephone service, 1
would usc it. I feltif I had that need,
maybe somebody else would, t00.”

In addition to getting to show-

ESIGNINGS & ASSIGNMENTS

By Michael Amicone

case their new product, Fenter says |

Touch Tunes offers record compa-
nies detailed information on caller
response. “1t’s called a Client Re-

sponse Chart. There will be a geo- |

graphic breakdown from all the re-
gions. They’ll learn response per
magazine, responsc through mail
order and overall album response.
Labels also get bi-weckly response
reports on the campaign,” he said.

Unsigned acts are also being | genior vp of Acquisitions and Produc-

called upon to submit demo tapes
for future ads. Fenter said that they
will review the tapes and pick the
top three or four. “Consumers and
record labels will be able to hear
hot,new unsigned artists. We’dlove
1o say onc day that we picked an
artist that a label signed.”

Artists cansubmitdemo tapes to
Touch Tunes, 175 Fifth Avenue,
New York, NY 10010. To listen to
selections call (402) 398-5454 and
follow the instructions. The maxi-
mum cost is 24 cents a minute at
peak hours and 12 cents during oft
hours in the United States. IMC]

| DOUBLE PLATINUM DIVAS

Atco/EastWest recording act En Vogue was recently awarded double
platinum plaques for their latest album, Funky Divas. Pictured (L-R):
label executive Merlin Bobb, Maxine Jones of En Vogue, label Chair-
man/CEQ Sylvia Rhone, manager David Lombard, Dawn Robinson
of En Vogue, producer Denzil Foster, Cindy Herron of En Vogue,
producer Thomas McEiroy, Terry Ellis of En Vogue and label exec
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Fred Ordower

TheMCA Music Entertainment Group
has announced the appointment of Fred
Ordower to the post of Executive Vice
President, Live Entertainment. In this
newly created position, Ordower will di-
rect the activities of MCA Concerts, FMI
and Winterland Productions.

The Ticketmaster Corporation has
named John Ruscinto the post of Execu-
tive Vice President. Ruscin, who was
formerly with the Twentieth Century Fox
Film Corporation, where he served as

tion, will oversee the corporation’s over-
seas interests and furtherexpansion into
Europe and Asia.

Capitol Records has announced the
appointment of Rob Gordon to the post
of Director, Artist Development. Gordon
joined Capitol in 1989 as West Coast
Marketing Director. In his new position,
he will develop marketing plans for the
label's roster of artists, including
Thelonious Monster, Duran Duran and
the Smithereens.

Lou Robinson
Chaos Recordings, a 