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IN OUR L= YEAR...
WE'RE STILL THE OLDEST & LARGEST INDEPENDENT CD, AUDIOTAPE & VINYL DUPLICATION FACILITY WITH ONE STANDARD MAJOR LABEL QUALITY!

‘ RECORDS & CASSETTES
aln ° 1738 BERKELEY ST. « SANTA MONICA = CA 90404
(310) 829-3476 - Fax: (310) 828-8765

since 1939




FEATURES
TP 20
L oy & @ .| THE PRESIDENTS OF US.

Campaigning on a platform of humor and good hooks, the
music of these Presidents—contrary to their angstridden

CONNECTION

[ PUBLISHED EVERY OTHER THURSDAY SINCE 1977
Vol. XiX, No. 21  Oct. 16—0ct. 29, 1995

PUBLISHERS
1 o Doon Seattle brethren—is designed to make you smile and
GENERAL MIGR,/ADVERTISING DI, dqnce. We speak with this hot newtrio, who p!oylf)nlyflvs
E. Fic Betteli strings between them, about their catchy hit, “Lump,
EXECUTIVE EOITOR and making the jump from indie to major label act.
1. Michael Dolan 5
SENIOR EDITOR By Pat Lewis
Michael Amicone
ASSOCIATE EDITOR/SONGWORKS S 2 4

Steven P. Wheeler M%m
ART DIRECTOR
pi e h THE DISTRIBUTION GAME
ADVERTISING/PROMOTION MANAGER | DEPOT

. | [BMG, CEMA, POLYGRAM,
Billy Coane '

SONY, UNI, WEA) . 8
AOVERTSING/PRONOTION How an ult_)um gefs info The stores und in front 9f
Jonathon Grel | . ~consumers is one of the aifical factors in a record’s
OPER;T;:SM ;Z:NAGER "’"Lii{ﬁﬁﬁ.‘,’e‘i"“. Y opn |°'"§f,L“s$ﬁ°s"“‘1 ultimate success or failure. We speak with several experts
Tish Conn Wandeimanj || fneof reiic, || asbey R, Vall, | who offer some insight into the all-important distribution
sn Lonnery Tower, Wherehouse) PacmcCoaswne-Slop .
ASSISTANT ART DIRECTOR /PRODUCTION T game and how these middlemen between the
Kenny Kazoniion g = : *—  monufacturer and the refailer get the music to you.
ADMINISTRATIVE ASSISTANT ears | WabMar ron's t- .
Marcel Kuijsten e— By Tom Kldd
SHOW Bz
Tom Kidd

NIGHT U 22 NAVARRE VP/GM MIKE GAFFNEY By Sarah Finelt

Rock: Tom Fareell Country: Jano Pendragon

o 26 DIRECTORY OF EVERYTHING INDIE Compiled by Carla Hay

Barry Rudolph

cowers . COLUMNS & DEPARTMENTS
Billy Block, Chuck Crisafulli, Som Dunn, Sue Gold, Jeremy M. Hetfgot, Michael

Kromer, }.J. Lang, John Lappen, Pot Lewis, fon Matsumoto, Koren Orsi, Jon Pepper,
Scott Scholin, Oskor Scotti, Greg Siegel, Jonothan Widron, Scott Yonow.

PHOTOGRAPHERS 4% FEEDBACK 15 NEW TOYS

Joy Asbury, Joshuo Borosh, Tom Forell, Heather Horis, leremy M. Helfgot,

Toni C. Holiday, Jeff Levitt, Bloke Litle, Anno “Flash” Luken, Jeffrey thayer, .
Coroline Potaky, Donno Santisi, Michelle Schwortz, Helmut Werb, Rod ife.
oroline Potaky, Donno Sanfisi, Michelle Schwortz, Helmut Wes Iney White. 5 CAI.ENDAR ]6 SHOW BIZ
FOR DISTRIBUTION AND NEWSSTAND DISTRIBUTION INFORMATION ONLY: o
Mader News 818-551-5000 ‘_
tevsron IR0 N CLOSEUP LOCAL NOTES
COUNSEL: Mitchel, Siberberg & Knupp
sttt e aveie 7 JTX NEWS =y DEMO CRITIQUES
except the lost week in December by Music Connection, Inc., 6640 Sunset 8ivd., Los Angeles
(tokywood), CA 90028. Singe copy price s $2.50. 53.00 ouside of Cafomi, Subscription 5%

1aes: SdO/one yoar, 565 /two years. Outside the U.S., add 525 (4.S. currency) per year

Secndds, e o a s g, h o donl ol ofcs. Ve ge | ) SIGNINGS & ASSIGNMENTS 36 &4 NIGHTLIFE

tesponsible for unsolicited matenol, which must be accompanied by return postoge. All nghts

reserved. Reproduction in whole o part without written permission of the publishers is

o T T X

mmﬁ POSTMASTER: Smﬂ:ruddlessdmngesvwmm Connection, 66405«&! ]0 A&R REPORT 38 CI'UB REVIEWS
Bivd., Los Angeles (Hollywood), (A 90028. CP®

T
6640 Sunset B, LosAngemlu':lm!),s (A 90028 213-462-5772 12£7'f SONGWORKS « EMPLOYMENT

FAX: 213-462-3123
E-Mail Internet Address: MCMag@AOL.com

< o
24 Hour Free Clossfed Hotin: 213-462-3749 14 > AUDIO/VIDEO 44 'A PRO PLAYERS

Member:

m Cover photo: Karen Mason 45 FREE CLASSIFIEDS

MUSIC CONNECTION, OCTOBER 16—0OCTOBER 29, 1995 3




(D PACKAGES

1000 @ %1000

Package Includes
2 Color Printing & 2 Premastered ClID's
From your CI> Ready [DAT & Film

OR
GIVE US YOUR CD READY DAT, PHOTO, & GRAPHIC IDEAS
AND IN 3 WEEKS WE'LL GIVE YOU YOUR......

1000 reireany 05e$2 490

EVEN MORE

0RRR 2 5 0neurenr05e$ 1740
winasor 250 CD'S @ $525 veomsow

12 CDR COPIES

1 PMCD

Includes premastering w/PQ List

$449
BLANK CD-R'S

63 MIN. 10/50/100 $7.35/$7.21/$7.07
74 MIN. 10/50/100 $7.50/$7.37/$7.23

BLANK CASSETTES
gy CUSTOM LENGTH
CHROME PLUS
2 SUPER CHROME
TDK PRO SA

CASSETTE DUPLICATION
STUDIO SUDPLIES

AMPEX, 3M, BASF
MAXELL SONY TDK

= Y IMPERIAL
l l TAPE
COMPANY

1928 14th St. Santa Monica, Ca. 90404-4605 V’

(310) 396 2008  (800) 736 8273

% FEEDBACK

7#-Take Two

[ am responding to the Producer
Crosstalk written about me that ap-
peared in Issue #20 of Music Con-
nection. I am quoted as saying that
Jam & Lewis “came to me for a
little more street element™ and that
1 putCoolio on the record while G-
man was at lunch.” This is absurd. |
made it very clear that Jorge ~G-
man” Corrante was the brilliant pro-
ducer responsible for that remix
[Janet Jackson™s “Runaway™|. un-
der the direction of Mark Muazzetti
from A&M. G-man and | have been
a team for about 20 records now,
and "G is u close personal friend.

One quote that was correct said
this: “It's important to do what is
right for the music.” In this case. |
would say that it is far more impor-
tant to do what is right. | know you
will agree that what is right is to
print a correction in this regard.

Robert C. Chiarelli
Burbank. CA

& In Praise of MC

I'm a veteran of the music in-
dustry who has been reading Music
Connection for five years now. but
I want to commend you guys on
your work this year in particular.

IHirst heard about Hootie & the
Blowfish. Live. Bush and Alanis
Morissette in your magazine. while
other (more well-respected) publi-
cations such as Rolling Stoue have
been busy covering such “vital”

subjects as Drew (Fuckin®) Barry-
more and Courtney (“lick my...™)
Love.

YOU SAY IT.
WE’LL PRINT IT!

Voice your opinion to the industry!

CALL MUSIC CONNECTION’S
24 HOUR

OPINION

HOTLINE
818-503-7485

Even your recent article on the
grand old man of rock. David Bowie.
was very informative, revealing and
entertaining. Besides your excel-
lent choices on cover subjects, you
remain the heartbeat of the 1AL
music industry, not only in local
bands. but more importantly at the
industry level where you give usthe
interviews that nobody else has. let-
ting me know who's doing what
and who’s looking for what.

All fcan say is you seemto have
your stride. You are no longer fol-
lowing the trends, but are turning us
On o tomorrow’s stars, even if we
haven't heard of them when you
introduce them to us. Keep up the
great work. You are surely making
your mark here in 1995,

—EricRBiz

= Mo Jazz

Pierre Delancey
Los Angeles. CA
“I'm a serious buyer of Music
Connection. But | was really curi-
ous as to why you don’t have any-
thing hardly about jazz. Usually
everything is geared and focused
toward bands. 'm a contemporary

Jazz vocalist. and there's very little

information. if any. cver printed
regarding that. and I'm having a
very difficult time trying to get in-
formation. whether it’s finding
attorneys or just whatever informa-
tion you guys have about jazz. Soif
you guys can start putting a little bit
more of that type of information in
there. that would be helpful to me
and a lot of my juzz musician
friends.”
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CALENDAR

By Trish Connery
Ifyou have an event. workshop. class or seminar that you want us to announce. send the info in

writing to: Calendar. ¢/o Music Connection.

Current

“Songwriters Expo 18" willtake place
Friday, Saturday and Sunday, Octo-
ber27-29, atthe Universal City Hilton.
Thisyear's event willinclude over 30
classes, panels and workshops—
including a special seminar entitled
“How To Get Fast, Extraordinary
Results In Your Career,” by Music
Connection Publisher/Executive
Editor J. Michael Dolan, who will
provide tips, suggestions and in-
sights based on more than two de-
cades of personal experience in the
music industry—and will have A&R
execs, producers, managers and
more looking for new artists and
material. “Songwriters Expo 18" is
co-sponsored by the Los Angeles
Songwriters and the National Acad-
emy of Songwriters. Advance regis-
tration is $175, or $195 at the door.
Contact LASS at 213-467-7823 or
NAS at 213-463-7178 for additional
information.

The Songwriters Guild Foundation,
in conjunction with the American
Latin Music Association, is co-spon-
soring a series of informative semi-
nars for songwriters. “Preguntas
Basicas Sobre Los Derechos De
Los Compositores/Basic Questions
About Songwriting Rights” will be
presented in both Spanish and En-
glish and will take place on Wednes-
day, October 25, 7:00 p.m., at the
SGA’'s Hollywood office. The fea-
tured speaker will be Catalina
Schindler of Peermusic. The semi-
nars are free of charge, but reserva-
tions are required. Call the SGA for
additional information at 213-462-
1108.

Veteran songwriter K. A. Parker has
several songwriting classes sched-
uled for the winter quarter starting
this month. These courses “Founda-
tion Course: The Basic Course,”
“Writing For The Recording Artist,”
“Writing The Love Song,” Advanced
Workshop” and “The Business Of
Songwriting” are four to eight week
classes and cover everything from
songwriting to collaboration to copy-
rights and publishing. Class fees
range from $125-250. Call 818-377-
9730 to obtain class dates and com-
plete descriptions.

The California Copyright Conference
will host its monthly dinner meeting
on Tuesday, October 24, 6:30 p.m.,
at the Sportsmen’'s Lodge, 4234
Coldwater Canyon, in Studio City.
The topic of discussion will be “The
Information Superhypeway” and will
cover multimedia licensing, CD+,
Internet, BBS and more. There will
be a panel of experts, as well as
demonstrations and literature. The
cost is $30 per person (CCC mem-
bers and one guest, $25 per per-
son). For further information on this
seminar and/or reservations, call
818-848-6783.

6640 Sunset Bivd.. Hollywood, CA 90028.

The Los Angeles Music Network
(LAMN) will present “Getting Songs
Into Soundtracks” atthe next monthly
meeting on Monday, November 13,
7:00 p.m., at the Derby, 4500 Los
Feliz Blvd. in Hollywood. The panel-
ists for this event are yet to be an-
nounced. Admission is $5 for LAMN
members, $10 for non-members.
You can call 818-769-6095 for addi-
tional information on this event and
future monthly events.

The Los Angeles Songwriters Show-
case will host several music industry
professionals in the coming weeks
attheiron-going Tuesday night show-
cases. LASS's guests on October
17 will be Michelle Ozbourn, A&R
Coordinator, Arista Records, who
will be looking for pop, Triple A and
alternative rock artists, and Gary
Gershman, President of Crosstown
Music, who will be looking for alter-
native, rootsy Triple A and lounge
vocals, songs and artists for upcom-
ing fitm projects. On October 24, the
guests willbe Bob Thiele, Director of
A&R, EMI Records, who will be look-
ing for all styles of hit songs and
great artists (except country), and
Ronda Espy. Co-President of Bob-
A-Lew who will be looking for Triple
A and easy alternative artists and
country and pop songs. For more
information, call LASS at 213-467-
7823.

The Los Angeles Country Museum
of Art, located at 5905 Wilshire Blvd.,
is sponsoring admission-free jazz
concerts every Friday evening, 5:30-
8:30 p.m., on the museum'’s plaza,
where listeners can enjoy refresh-
ments and a light supper while lis-
teningto some of Los Angeles’ finest
jazz musicians. Call 213-857-6115
for a list of featured performers.

The Los Angeles Chapter of the
National Academy of Recording Arts
& Sciences, Inc. will be presenting
two different forums in their NARAS
Symposium Series: *"A&R—Chasing
Your Dream” and “The Making &
Breaking Of The Independent CD."
"A&R—Chasing Your Dream” will
take place on Thursday, October 19
from 7:30 to 8:30 p.m., featuring a
panel of record company luminaries
who will discuss the true role of A&R
representatives. “The Making &
Breaking Of The IndependentCD"is
scheduled for Monday, November
20 from 7:30 to 8:30 p.m., and will
feature a panel of experts from all
aspectsofthe independent CD world,
including production, manufacturing,
distribution, promotion and many
other facets. Both events will take
place at the A&M Sound Stage at
1416 North La Brea Avenue in Hol-
lywood. Admission is $3 for NARAS
members and $5 for non-members.
For more information on these two
events or future events, you can call
the L.A. Chapter Hot Line at 310-
285-9292 or the L.A. Chapter Office
at310-392-3777.
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CHECK OUT ALL THE
LATEST SAMPLE CDS
ON EAST-WEST'S
100 CD JUKEBOX AT
THESE LOCATIONS!

o All Guitar Center Locations

s All Sam Ash Music Locations

¢ Ace Music - Miami, FL

® American Music - Seattle, WA

e Atlanta Discount - Atlanta, GA

*Brook Mays Music - Dallas, TX
eElectronic Music Box - Sherman Oaks
*Goodman Music - Nth. Hollywood, CA
*House of Guitars - Rochester, NY
*Manny’s Music - New York, NY
*Saved By Technology - Toronto, Canada
e Steve’s Music - Toronto, Canada
eSteve’s Music - Montreal, Canada
eSteve’s Music - Ottawa, Canada
*Washington Music - Wheaton, MD
*West LA Music - West Los Angeles, CA

EASTAWEST

345 N. MAPLE DRIVE #277, BEVERLY HILLS, CA 90210
PHONE (310) 858-8797 FAX (310) 858-8795




O DISC MAKERS

PRESENTS THE

1995

ALL SOUTHERN CALIFORNIA
BANDS WELCOME!

/' “#% 1,500 Deluxe CDs
500 Chrome Cassettes

* Fully produced
$10,000 music vudeo

24 hours of 24-track wee d
recording time

e Electric guitar.and bass, /
*.And much more!

This is your chance to win the recording, mastering,
manufacturing and promotion of a major-label-quality CD!
Grand prize value over $25,000

Submission deadline: Nov. 9, 1995
6 finalists selected from entries will showcase live during the finals,
November 30th at The Troubadour in LA,
to be judged by a panel of industry leaders. Submit your demo tape or
CD (2 song minimum) and $15 for a chance to win.

Rules, regulations, end fine print: V) Eniries will be limited to bands ond ortists residing in
Southern Colifornio. 2) All styles of originol music will be judged on originality, songwriting, execution, and

hip. Quality of production will not be o factoc 3) A §15 entry fee must accompany ofl entries. Check
or money order made payable 1o Disc Makers. Enries without entry fee will not be considered, #) Entries must
be received by Nov. 9th, 1995, Entries received ofter that date will not be considered. 8) Cossettes or CDs (2
song minimum) submitted will not be returned. No bios or press kits please @) Along with your cassette or
CD, supply contact nome, oddress, and telephone number, typed or printed for notificotion of finolists.

Submit entries to:
DISC MAKERS 1995 LA UNSIGNED BAND

WORLD SERIES

213 W. Alameda, Suite 101, Burbank, CA 91502
For further info call 1-800-468-9353

GAVIN

YAMAHA
suitar

RITANXd Mp/

RADVO £ RETAN, 4.-. >
Promoticn / Distribution LAJCE 1-800-FILM-911
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POWERHOUSE

MULTIMEDIA STUDIOS

By Karen Orsi

Jeff and Paul Stillman of Power-
house Multimedia are two brothers
in business who appear to get along
much better than Ray and Dave
Davies. There have been no ac-
counts of fistfights and shouting
matches that have made other work-
ing relationships between brothers
more infamous.

Powerhouse Multimedia is a fully
equipped recording studio with a
shooting stage. They also have in-
credible resources for providing
graphics. The Stillmans, through
Powerhouse, have also composed
theme music for television shows
such as Murder One and Perils Of
Parenthood, as well as music for the
movies Ace Ventura: Pet Detective
Iland Big Bully, a Rick Moranis and
Tom Arnold film which is still in pro-
duction.

Jeff and Paul Stillman have both
been musicians for about 30 years,
their inspiration coming from seeing
the Beatleson The Ed Sullivan Show.
Started as a rehearsal hallforaband
Paul was playing in, Stillman got
drawn into the more technical end of
musicianship and soon found him-
self recording music for commer-
cials. Jeff had a music degree from
UCLA and also played and recorded
in bands. The two formed a partner-
ship in 1982, which became Power-
house in 1987.

The main audio room boasts a
vintage Neve 8108 board and a vin-
tage Studer tape deck. Non-linear
recording and editing is available as
well. There is also a generous array
of rack equipment and DAT ma-
chines.

Powerhouse has an impressive
client list which includes Hemdale
Films, Morgan Creek Pictures, AlP/
Westside Pictures, Saban Inc.,
Warner Bros., Hot Licks Productions,
Brenda Russell, Black Sabbath, Billy
Preston, MCA Records, John Waite,
Yngwie Malsteem, Dick Clark Pro-
ductions and Steve Lukather

Paul and Jeff also produced, ar-
ranged, engineered, sequenced and
performed over 175 songs for Pio-

neer Laserdisc Karaoke. “We be-
came experts at copying other
sounds,” says Jeff, “and redoing
things. Many people can't tell our
cuts from the originals.”

Aside from working together at
the studio, Jeff and Paul also work
together as DJs in clubs or doing
sound for live acts on weekends.
“It's rare that we are without each
other,” says Paul.

“Brothers working together for
twelve years without killing each
other,” agrees Jeff. “How many stu-
dios can claim that?”

Paul was the one that introduced
the video end of the business, keep-
ing one eye on the future and hoping
that the Valley’'s Warner Center
would become a main entertainment
hotspot. The video side didn’t work
out as the brothers hoped, but it is
still a growing concern. However,
the graphics side of Powerhouse
has done very well, and one look at
some of the studios’ samples, such
as the posters for the Nicholas Roeg
fiilm Cold Heaven and the Morgan
Creek Production of Beautiful
Dreamers is suitably impressive to
sell you right on the spot.

Powerhouse was also the site of
much of the recordings done for
Ruthless Records before rapper
Eazy-E succumbed to AIDS.

The Stillmans pride themselves
on having a successful top-notch
facility. There is also a 7 1/2-foot
Kwai grand piano available on the
premises, as well as a Hammond
organ and a good assortment of
microphones. Plus, there is “always
free coffee,” Jeff says, “and plenty of
parking.” There are a ton of restau-
rants located nearby, some open 24
hours, as well as movie theaters to
occupy guest players between track-
ing sessions.

Powerhouse is capable of help-
ing bands put together recordings,
videos and photos for the packaging
and manufacturing.

For more information, call 818-
993-4778.

L
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1000 CD'S
as low as

$995.00*

Mastering Included

Apple/CGapitol Ready Track
Listing for Beatles ‘Anthology’

By Michael Amicone

~ Latest track listing for first two-CD installment
in six-CD serigs includes numerous rare and
previously unreleased studio and live tracks

‘ New York—On November 20.
Apple/Capitol will release the first
two-CD/two-cassette/three-LP in-
stallment of the much-anticipated
Beatles “Anthology™ scries (sce
A&R. News. pg. ).

Following is a revised track list-
ing (all previously unissued. except
where noted. and subjectto change).

Disc One: 1) “Free As A Bird™:
2y That™1l Be The Day™ (recorded:
1958): 3) "tn Spite Ot All The Dan-
ger” (1958): 4) "Hallelujah [ Love
Her So™ (carly recording): 5)
“You'll Be Mine™ (carly record-
mg): 6) “Cayenne™ (carly record-
ing): 7) "My Bonnie™ (with Ger-
man intro; previously released): 8)
“Ain't She Sweet” (previously re-
leased): 9) “Cry For A Shadow™
(previously  released):  10)
“Searchin™ (1/1/62: Decca audi-
tion): 11" Three Cool Cats™ (Decca

(10/13/63: London Palladium); 22)
“I Saw Her Standing There™ (10/
24/63: Swedish radio): 23) “From
Mec To You™ (Swedish radio).
Disc Two: 1) “Money (That’s
What I Want)” (Swedish radio); 2)
“You Really Got A Hold On Me™
(Swedish radio): 3) “Roll Over
Beethoven™ (Swedish radio): 4)
“She Loves You™ (11/4/63: Royal
Varicty Performance). 5) = Til
There Was You™ (Royal Variety):
6) “Twist And Shout™ (Royal Vari-
cty): 7) “This Boy™ (12/2/63:
Morecambe And Wise Show): 8) 1
Want To Hold Your Hand”
(Morecambe And Wise).9) "Moon-
light Bay™ (Morecambe And Wise).
10) “Can’t Buy Me Love™ (1/29/
64): 11 "All My Loving™ (2/9/64;
Ed Suldlivan Show)y. 12)"You Can’t
Do That™ (2/25/64); 13) “And |
Love Her™ (2/25/64): 14) A Hard

CD LABS will master your music
and put it on CD’s for the
lowest prices in the industry!

We use the finest Master CD writers &
software to guarantee you the best
quality available and save you
hundreds of dollars in mastering fees.

Here's why we're the choice of studio
professionals for CD mastering and
editing, and quantity CD replication:

audition): 12)"The Sheik Of Araby™
(Deccaandition): 3y Like Dream-
ers Do™ (Deccaaudition): 14) " Hello
Little Girl”™ (Decca audition). 15)
“Besame Mucho™ (6/6/62): 16)
“Love Me Do™ (6/6/62). 17) "How
DoYouDolt”™(9/4/62): 18)"Please
Please Me™ (971 1/62):19) " The One
Afler 909 (3/3/63: three outtakes):
20) “Lend Me Your Comb™ (7/2/
63: BBC radio): 21 'l Get You™

DREAM TEAM

|

Day’s Night™ (4/16/64): 15) =l
Wanna Be Your Man™ (4/19/64:
Around The Beatles TV show): 16)
“Long Tall Sally™ (Around The
Beatrlex). 17y "Shout™ (Arowund The
Beatlesy. 18) "1l Be Back™ (6/1/
64). 19) " You Know What To Do™
(6/3/64): 20) “Mr. Moonlight™ (8/
14/64). 21) “Leave My Kitten
Alone™ (8/14/64): 22) “Eight Days
A Week™ (10/6/64). M|

il

Respecteﬂ record men Lenny Waronker, Mo Ostin and Michael Ostin are allq

smiles at the announcement that the trio will comprise the management
team for the Oreamworks/SKG Music label, a division of David Geffen,
Steven Spielberg and Jeffrey Katzenberg’s new multi-faceted entertain-
ment company. Mo Ostin will act as the senior member of the team and will
function as chief executive. Ostin was formerly Chief Executive Officer of
Warner Bros. Records, Waronker was formerly President of Warner Bros.
Records and Michael Ostin served as Senior VP of A&R at Warners.
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Same or next day service on Master CD
Lowest Mastering Prices in the Industry
EQ & Level Correction Service

Digital Editing and NoNoise  Service
Low Priced Quantity CD Production

DELUXE CD PACKAGES
500 CD's w/4 page 4 color inserts.....ONLY $1350
1000 CD's w/4 page 4 color inserts....ONLY $1795

DELUXE CD/CASSETTE PACKAGES
500 ea.w/4 pg 4 color book & J-card...ONLY $1995
1000 ea w/4 pg 4 color book & J-card..ONLY $2795

THE ABOVE PRICES ALSO INCLUDE DAT TO CD MASTERING w/PQ LOG SHEETS,
2COLORCD LABEL, CASSETTE LABEL, JEWEL BOXES & 2 MASTER CD'S

*BULK PACKED W/2 COLOR LABEL also 500 CD’S ONLY $795

COMPLETE GRAPHIC DESIGN SERVICE AVAILABE

!
Direct to CD Mastering |

125177 CHANDLER BLVD, STE. 107
NO. HOLLYWOOD, CA. 91607
(818) S05-9581--(800) 4 CD LABS

CD LABS 3/‘ -




Through Creative Sound you have access to major manufacturers including WEA Manufacturing

SPECIAL PACKAGE PRICES

FORQUALITY MANUFACTURING -

OIGITAL AUOIO

Premium quality assures the finest audio technology in the world today!

NOW YOU CAN USE THE SAME FACILITIES

THAT PRODUCE THE WORLD'S BEST SELLERS!
Including AMI, Technicolor EWEA (WEA is #1 in USA music sales)

FULL COLOR PREMIUM PACKAGE
1000 CD'S + 1000 Digalog/Cobalt
Cassettes for $2695

My Control, Personalized Service Faster Del v

COLOR CD PACKAGES:
Includes glass master, disc replication, one or two color imprint,
process printing - 2 panel® full color front card [4/1] and inlay
card [4/0] from your composite film - jewel box & shrink-wrap.
Premium quality discs - from your U1630, CD-R or
44 .1 Dat, full color inserts® in jewel boxes
500 for $1599 e 1000 for $1795 « 2000 for
$3289 « 3000 for $4746 « 5000 for $7390

*09 ea. add'l page-4/1 means full color outside, black on inside pages
Promo Cds dn T-8ags): 1000 - $7130 « 3000 - $3060 « 5000 - $4500

Dount a8 = COLOR CASSETTE PACKAGES: Mlfl=1o3q*
COMPAQT DISC ¥ s Includes Dolby/HX Pro, Clear Sonic Shells, Clear Boxes,
Apex labeling, full color j-cards, shrink-wrap.
Ferric: 500 for $579** « 1000 for $895 » 2000 for
$1570 ¢ 3000 for $2358 « 5000 for $3595
Chrome: 500 for $599 e 1000 for $955 2000 for
$1690 « 3000 for $2388 « 5000 for $3735
Cassette Singles: 1000--$795 » 2000--$1690

WEA Digalog/Ferric: 1000 for $945*s 2000
for $1646 3000 for $2427 « 5000 for $3975
WEA Digalog/Cobalt: 1000 for $999 * 2000
r o ) = for $1795 » 3000 for $2619 « 5000 for $4245

r . 4 45 minutes ts adadiional; U4 each a
. or print backside (4/1 means full color front panels, black on
reverse, minimum Digalog reorder is 500; over 45 minutes is
additional, Digalog master requires 15 sec. split between sides)

= P oo masciln - Video Tapes (ea.): 250 (15 min.)- $1.39 « 500 (60 min.)- $2.49
o ke A A : 12" Vinyl (white or blk sleeve): 300 for $885 « 1000 for $1575

300 12” Singles + 300 Maxi Cassette Singles for $1389
FULL COLOR BUDGET PACKAGE
500 CD'S + 500 Cassettes for $2157

I

!

F Prices based upon receipt of appropriate masters, composite
l film viith color keys (process printing) for label and insert.

| Terms: 50% deposit, balance due when ready to ship.

[ ADDITIONAL SERVICES INCLUDE DIGITAL TRANSFERS,
1‘ . PROFESSIONAL GRAPHICS & CD ROM REPLICATION

F ) y . ! v f All products are guaranteed for quality.
!

I

I

(800)323-PACK...

CA Phone: (310) 456-5482 « CA Fax: (310) 456-7886
NY Phone: (718) 921-2807 « NY Fax: (718) 921-1543
Mail: P.0. Box 755, Malibu, CA 90265



‘Songwriters Expo 18’
Conference Set for L.A.

By Steven P. Wheeler

Three-day event covers all aspects of the
songwriting industry, guest speakers, work-
shops and critique sessions are included

Universal City—The Los Angeles
Songwriters Showcase (LASS)and
the National  Academy of
Songwriters (NAS) will present
“Songwriters Expo 187 —the most
comprehensive songwriting confer-
ence of its Kind—during the week-
end of October 27-29.

The three-day event, which will
be heldat the Universal City Hilton,
features classes. panels and work-
shops covering all aspects of the
songwriting  busi-
ness. as well as tips
on improving the
craft of your song-
writing.

In addition o
the numerous pan-
¢ls and workshops.
Jeft Barry. current
President of the
National Academy
of Songwriters and
a member of the
Songwriters Hall of
Fame (Barry is ranked Number
Three on the Billhoard all-time list
of American songwriters with Num-
ber One singles.behind Carole King
and Lionel Richie), will deliver the
keynote address.

Barry. whose
career has spanned
three-and-a-half
decades. has writ-
tenand/or produced
everything from
pop. R&B and
country records 1o
film and television
soundtracks. and
even Broadway
shows. His classic
hits have included
“Sugar. Sugar.”
“River Deep-Mountain High.™ Do
Wah Diddy Diddy.” “Da Doo Ron
Ron™ and “Leader Of The Pack.”

Music Connection Publisher/
Executive Editor J. Michael Dolan
will give a special seminar entitled
“How To Get Fast. Extraordinary
Results In Your Songwriting Ca-
reer’” on Saturday morning (Octo-
ber 28). providing tips. suggestions
and insights based on more than

MC Publisher J. Michael Dolan

NAS President Jetff Barry

two decades of personal experience
in the music industry.

Other workshops include “Mu-
sic Marketing On The Internet.”
“Hot Tips For The Home Record-
ing Studio.” “Writing Music For
Hit Songs.” “All You Need To
Know About The Music Business.”
“Into The Groove.” “Starting Your
Own Record Labei™ and “Finding
Your Unique Lyric Style.™

Panels featured throughout the
weekend include
“Master Writer
Panel™ (with song-
writer Jon Lind):
“Minstrels At The
Millennium: The
Singer/Songwriter™
(with a blue-ribbon
industry panel):
“R&B: Sull Strong
& Changing™ (fea-
turing Billboard
R&B Editor J.R.
Reynolds. among
others):*Music Publishing Today™
“Wide Open Country™: “Placing
Your Songs In Film And TV™ and
“What You Need To Know About
A&R.”

Most importantly. songwriters
and artists are of-
fered the opportu-
nity to pitch their
material for consid-
cration. via cas-
settes. to A&R reps.
MUSIC SUPCTVISOTS
and music publish-
ers. Critique ses-
stons are conducted
by the music pub-
lishers and various
lyric instructors.

Admission for
the three-day “Songwriters Expo
187 is $175 (if you register before
October 25). There is also a $35
cancellation fee. Registration at the
dooris $195 (cash. Visw/Mastercard
only). A one-day registration fee of
$95 isavailable in advance or at the
door. To register by phone call
[LASS at 213-467-7823 or NAS at
213-463-7178. Outside of Calitor-
nia. call 800-826-7287. [MC|
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SIGNINGS & ASSIGNMENTS

By Steven P. Wheeler

Lou Mann

Lou Mann has been promoted to the
post of Senior Vice President/General
Manager at Capitol Records. Mann, who
can be reached at the Capitol tower in
Hollywood (213-462-6252), spent the
last five years as Senior Vice President,
Sales.

Andre Harrell has been named Presi-
dent/CEO of Motown Records. Exiting
his postas President of Uptown, the labe!
he founded through MCA, Harrell will
now oversee all aspects of the legendary
soul music’s operations. Harrell replaces
the departing Jheryl Busby, who was
instrumental in bringing Motown back to
its former glory throughout the Nineties.
Contact Motown at 213-634-3500.

Daniel Brock has been named Execu-
tive Director of Feature Film Music Pro-
duction, Fox Music, where he will super-
vise pre-production, productionand post-
production of film scoring for the four
units of Fox Filmed Entertainment. Con-
tact 310-369-5634.

Renay Palome

Renay Palome has been named Head
of International Operations for American
Recordings. She will now oversee all
international operations for the label. She
can be reached at the label's Burbank
offices (818-973-4545).

Elektra Entertainment Group has ap-
pointed Brian Cohen to the post of Vice
President of Marketing and Iris Tesson
tothe post of Manager of Press and Artist
Development. Both Cohen and Tesson
can be reached at EEG's Beverly Hills
offices (310-288-3800).

AtlanticRecords has promoted Jamie
Goldberg to Director of Advertising/Cre-
ative Services. She is based in New York
(212-275-2000). Atlantic also promoted
Angelica Cobb to Manager of Media
Relations/West Coast. She is based in

Los Angeles (310-205-7450).

Bob Divney has been named National
Director of Alternative Promotion for
Reprise Records. He can be contacted
through the New York office (212-484-
6870).

Mary Neagoy has been named Vice
President of Communications for video
channel VH1. Neagoy was most recently
VP, Corporate Communications for NBC.

In related news, Robin Winters was
appointed Director, Business Develop-
ment, MTV Networks. Both Neagoy and
Winters can be reached at the network’s
corporate headquartersin New York (212-
258-8000).

Capricorn Records announced the
promotion of Jeff Cook to the post of
Senior VP of Promotion and Marketing.
Based in Atlanta, Cook can be reached at
404-873-3918.

\

Michael S. Motta

Michael S. Mottahas been appointed
National Director of Promotion for Holly-
wood Records. In addition, Jeff Marks
was also appointed National Director of
Promotion. Both Motta and Marks are
based in the label's Burbank headquar-
ters (818-560-6197).

EMI Records Group North America
has named Judy Harper to the post of
Senior Director, Strategic Marketing, and
Willie Smith to the post of Director of
Strategic Marketing. They will be based
in New York (212-492-1700).

Diana Baron has been named Senior
VP of Publicity for A&M Records, where
she will oversee the New York and L.A.
publicity staffs. She can be reached at the
Hollywood offices (213-856-2695).

Darrell Sweeney
Darrell Sweeney was recently ap-
pointed to the post of Eastern Regional
Sales manager for Mark IV AudioCanada
Inc. He can be contacted at 514-684-
1399, [MC|



Lara Hill
Title: Director of A&R
Duties: Talent Acquisitions
Years With Company: 2 years
Company: Elektra Entertainment

Mailing Address: 345 Maple Drive,
Suite 123, Beverly Hills, CA 90210

Phone: 310-288-3800
FAX: 310-274-9491

Dialogue
Background: Coming to L.A. from
Cleveland at the beginning of the
decade, Lara Hill immediately got
her career in the music industry un-
derway, working at Tower Records
on Sunset, where she made the nec-
essary contacts to take the next step
up the ladder.

After six uneventful months at a
management company, Hill moved
to CAA where she gained valuable
experience managing tour press for
various bands.

Hill also started her own radio
show that is still carried on KUKQ in
Phoenix, Arizona (and was carried
on KCRW in L.A. for two years), in
which Hill spotlights unsigned bands
and artists.

Soitwasn't surprisingthatwhena
friend told her about an A&R position
at EastWest Records, she jumped
at the chance and secured the jobin
1993.

After EastWest merged with
Elektra, Hill brought her bands with
her, and this past January became
Director of A&R for Elektra.

Duties: “There isn't a massive
change from A&R representative to
Director of A&R. It just gives me
more power, in the sense that in-
stead of going to the Vice President
of A&R, | go directly to the President
of A&R and the CEO of the com-
pany. Basically, the changeisinwho
I reportto. It gives me a little bit more
weight.”

Women In A&R: “It hasn't been
hard forme atall. | have aradio show
in Arizona [KUKQ] that also used to
be on KCRW for two years. On that
show, | play unsigned bands, so by
playing all these unsigned bands, |
was noticed very quickly and was
picked up very quickly. | had other
A&R offers from otherlabels; itwasn't

10

just EastWest.

“l didn’t care what A&R people
were hot on, | was playing bands
that | loved. The whole reason be-
hind the show was for everybody to
hear these unsigned bands that
weren't being heard. | got calls from
A&R people asking me how to get in
touch with bands that | played, and |
would give them the address and the
phone numbers. It was just totally a
labor of love.

“I'm still doing the radio show in
Phoenix. | put the show together on
a DAT and then send it on to them for
airing.”

Better Than Ezra Signing: “I read
ademotape review in some publica-
tion, and | got them to send me a
tape, and | loved it. | played it on my
radio show, and | kept in touch with
Kevin Griffin, the lead singer, and he
sent me their compact disc, which |
loved. | went to Texas to see them,
and we put together a showcase in
New York for the entire label, and
that's when we signed them to a
deal.”

Talent Search: “How I find bands to
sign is always different. | found Bet-
ter Than Ezra from a tape. | found
Moonpools & Caterpillars playing at
the Whisky, where | was one of two
people at the show. | walked in, saw
them, liked them and | eventually
signed them. Actually, | put them in
the recording studio to make a demo
first before we actually signed them
to a deal.

“The last band | signed was the
Aunt Bettys, and | found them just by
going to a club. | read about them
first, and then | went and saw them
and fell in love with them and made
them an offer.”

Signing Qualities: “For me, it's all
about a band that's very different,
but with hit songs. The songs have
to be there. | don’t know what it is,
really. It's somethinglovable. Where
you just look at the band and fall in
love.”

Creative Functions: “| like to be
extremely involved with my projects.
For example, with the band
Moonpools & Caterpillars, | was there
for most of the project, although |
also gave them time to themselves
to bond and stuff like that. Better
Than Ezra already had their record
done, soldidn'tneed to do anything,
and with the Aunt Bettys | was actu-
ally sick, but | did go to Nashville for
part of it.

“I see my role as being someone
who gets very involved, but I'm not
the teacher type who says, ‘You
gotta do this, you gotta do that.” I'm
more of the type of person who over-

sees the project and approves it.
That's how | am.

“| always give my opinion. If | don’t
like something, | will tell them. This
has happened quite a few times.
What I'll do is I'll say to the band, ‘I'm
having a problem with this song,’
and then we’'ll kind of work together.
| like to work together, | don’t make a
final decision on my own because it
is the band's album. So I'll suggest
things and they'll suggest things,
and from that we'll come to a deci-
sion.”

Signing Process: “Once | feel like |
want to sign a band, | get a tape and
| send it to the head of A&R Nancy
Jeffries and our CEO Syilvia Rhone.
They'll listen to the tape and give me
a comment back on it. If they like it,
they’ll try to make a trip out here to
see the band.

“Inthe case of the band Moonpools
& Caterpillars, which took place prior
to the Elektra merger, | dealt with
Vice President Derek Oliver and
Sylvia Rhone, and they wanted to
see what else the band could do.
They told me to take them into the
recording studio, so | did, and we did
the other songs, and after that, they
wanted to see them live. So they
flew outto see the band, andthenwe
did the deal.”

Pros & Cons: “The cons are getting
no sleep, running around like a mad-
woman and socializing so much that
youcan'ttalk anymore. Sothe conis
pretty much that you get run down a
lot.

“The pros are that 'm around
music all the time, and music is my
passion. | get to work with bands,
make records and be around people,
and | love people, so it’s a great job
for me.”

Signing Droughts: “What's so weird
is that there will be these dry spells,
where | won't find a good band for
like five months. Then all the sudden
I'll find three bands that | really love
in one month. It always happens like
that.

“Forevery band I've signed, there
have been two or three others I've
really liked, too. Thenthere are other

The members of Night Ranger—Kelly Keagy, Brad Gillis and new recruit

times when there's just nothing, and
| can't find anything. During those
periods I’'m taking meetings, making
my phone calls andlistening to demo
tapes—basically working on finding
that next band.”

Unsolicited Tapes: “Yes, | accept
unsolicited tapes. In fact, right now
I'm looking at eight boxes of tapes
that | have to go through. The thing
is, | listen to everything. | listen to
every single tape that | get, and
that’s no lie. Even if it looks like it's a
heavy metal band, which is some-
thing that | don't really like, I'll still
listen to it because you never know
what's out there.

“I want bands to send me their
tapes for my radio show and for the
label. You can send it to: Lara Hill,
P.O. Box 46840, Los Angeles, CA
90046.”

L.A.Music Scene: “ithink the scene
in L.A.is cool, [but] people make fun
of it. Everybody’s saying, ‘Oh, L.A.
sucks, there’s no bands here.’ But |
think there are a lot of great bands in
Los Angeles, I've already signed two
bands from L.A.

“l think there’s a great musical
scene in Los Angeles, people just
haven't found it yet. | can get really
crazy on this subject because it
pisses me off when people make fun
of L.A., saying that there's no music
scene. | think there’s a very healthy
music scene in Los Angeles; | think
there's stuff out there that's really
good.”

Advice: “l think bands should just
keep plugging away. Don’t get dis-
couraged and go with your heart.
Don't let the negativity of the A&R
representatives or the music indus-
try get in the way of the creativity of
the music.

“I have a friend who I've known for
at least five years, and he’s been
plugging away trying to get signed
for so long, and he finally got signed.
He was so excited that he called me
up to tell me, and | was so happy for
him.

“I just think that musicians should
really know that they can get signed
to a deal.”

-t r

Gary Moon—and Drive Entertainment principals, CEQ Stephen Powers
(left) and President Don Grierson (fourth from left), pose for the camera.
The band’s new album, featuring the single “Maojo,” is set for a mid-

October release.
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The members of Kansas are pictured during the recent ceremony ind

ucting the veteran band into Hollywood’s

RockWalk. Shown (L-R): Greg Robert, Billy Greer, Robby Steinhardt, Richard Williams, Phil Ehart, Steve Walsh

and David Ragsdale.

News

Apple and Capitol Records and
the ABC-TV network are gearing up
for a major Beatle promotional push
in support of the “Anthology” video
history and six-CD project.

On Sunday, November 19, the
firsttwo-hourinstallmentof the video
history of the Beatles will be aired.
As part of the deal, ABC will pre-
miere the new recording “Free As A
Bird,” a track the three remaining
Beatles fashioned from a Lennon
demo of an unreleased song. Be-
cause ABC has paid a handsome
price to premiere the track, Capitol/
CEMA must drop-ship many distri-
bution accounts in order to get the
firsttwo-CD installment, covering the
years 1958-1964 and containingpre-
viously unreleased demos, auditions,
studio outtakes and live perfor-
mances (see News, pg. 7, for full
track listing), into stores on Monday,
November 20th. ABC will air the final
two chapters of the video history, in
two two-hour installments, on No-
vember 22 and 23, during the all-
important ratings sweeps period
(ABC has reportedly already sold
most of the available advertising
spots). The second two-CD install-
ment is set for an early February
release, with the final set earmarked
for spring 1996. (Capitol-EMI will be
releasing the “Anthology”tothe home
video market.)

In addition to being a Beatle fan’s
wet dream of product, this new Beatle
Invasion has also earned the
Liverpool lads a third place ranking
on Forbes magazine's list of Top 40
money-making entertainers. The
Beatles are projected to earn $100
million this year from the “Anthology”
video and CD project, for a com-
bined 1994 and 1995 total of
$130,000,000.

This makes the Beatles—despite
the fact that they are no longer to-
gether—the highest earning musi-
cal act of the last two years. Other
musical notables who made the list:
the Rolling Stones (in fourth place
with $121 million and still runner-up
to the Beatles after all these years),

Eagles (fifth; 95m), Pink Floyd (sev-
enth; 70m), Michael Jackson
(eighth; 67m), Barbra Streisand
(ninth; 63m), Grateful Dead (six-
teenth; 42m), Garth Brooks (nine-
teenth; 40m), Elton John (24th;
35m), Billy Joel (26th; 33m), Boyz
Il Men (31st; 31m), Aerosmith
(32nd; 30m) and believe it or not,
Jimmy Buffett (36th; 26m) and Bon
Jovi (38th; 25m).

And who nabbed first and second
place onthe list? Second place went
to talk show maven Oprah Winfrey
(146m), and topping the list, Steven
Spielberg (285m)!

In a deal finalized shortly before
the untimely death of Grateful Dead
leader Jerry Garcia, Arista Records
will begin to distribute the catalog of
albums released throughthe group’s
own Grateful Dead Records, a col-
lection of studio tracks, historic live
recordings and various solo and spin-
off projects previously available only
via mail order or select retail outlets.
The first release is the previously
unreleased Hundred Year Hall, a
two-record set recorded live in 1972
at Jahrundert Halle in Frankfurt, Ger-
many. Future releases include /
From The Vault, Il From The Vault,
Wake Of The Floodand Blues From
Allah.

Country superstar Garth Brooks
has a new album due on November
21st. Entitled Fresh Horses, it was
produced by Allen Reynolds.

“This is Garth Brooks' first studio
album in two years and the level of
excitement is very high at Capitol
Nashville. Everyone on the staff is
working hard to put the plans in
place for this release. We are all
extremely proud to be part of the
team that will deliver this album to
the public,” says Scott Hendricks,
President and Chief Executive Of-
ficer of Capitol Nashville.

New York-based Monad Records
has released a previously unissued
RayCharlesCD, It’s A Blues Thing.
Recorded live in Chicago and fea-
turing guest artist Esther Phillips,
the CD contains covers of “Ode To
Billie Joe” and “You Are My Sun-
shine” and was re-mixed, re-mas-

tered and re-sequenced by Monad
A&R head Buddy Scott.

Musicians lookingforanindie con-
sultingservice should checkout C&C
Promotions. C&C partners Carey
Lewis and Chris Fletcher, who
boast over 20 years of music busi-
ness experience between them,
started working together during the
five-year B.B. Chung King music
project, successfully helping the
band make a name for themselves,
including landing arecord deal. C&C
Promotions is looking to consuit with
bands and independent record la-
bels in order to help guide musical
material, image, promotional pack-
aging and individual music goals.

For further information, call 818-
909-9663.

Deals

The Atlantic Group has entered
into a worldwide joint venture with
West Coast-based Young Black

Brotha Records.

Founded by producer Khayree in
1992, the Vallejo, California label’s
roster includes a cross-section of
hip-hop and R&B artists, including
Ray Luv, Young Lay, Anthony
“AK” King and Shima.

“The Young Black Brotha/Atlantic
association reinforces our commit-
ment to bringing a broad base of
grass roots hip-hop and R&B artists
to our growing label family,” said
Atlantic Group President Val Azzoli.
“One of the most sought-after and
successful producers on the West
Coast scene, Khayree possesses
both a deep musical knowledge and
an expert ear for fresh young talent.
We are looking forward to a long,
fruitful association.”

On The Move

Santa Monica-based label Street
Life/Scotti Bros. (310-396-0088)
has named David Michery to the
post of Vice President, Urban A&R.
Prior to joining Street Life/Scotti
Bros., Michery produced records for
a number of artists, including 12
Gauge’s hit, “Dunkie Butt" and
Sandra Gillette's “Short, Short Man.”

Burbank-based Reprise Re-
cords (818-846-9090) has named
Jamil Rich to the post of A&R Rep-
resentative. Rich is a recent gradu-
ate of Haverford College, where he
ran the New Point concert series for
two years, booking such bands as
Pavement, the 3-Ds and Tiger Trap.

Windham Hill/High Street
Records (415-329-0647) has an-
nounced the appointment of Chris-
tine L. Reed to the post of Vice
President of A&R. Most recently Di-
rector of A&R for Narada Records,
her credits include stints as founder
and President of Pangaea Records
{working in partnership with Sting)
and as Vice President of A&R for
CBS Masterworks.

TALKING PRESIDENTS

Former White House speechwriters Theodo}e C. Sorensen (who wrote for'

John F. Kennedy), Mary Kate Cary (Bush), Dr. William B. Ewald Jr.
(Eisenhower) and Anthony R. Dolan (Reagan) were among the notables who
attended the Presidential Speechwriters Roundtable, held on September
22 at the National Press Club in Washington, DC. The event was held to
promote the new six-CD set Library 0f Congress Presents: Historic Presi-
dential Speeches (1908-1993), released through the Library of Congress
Presents.../Rhino Word Beat imprint, which contains 23 key speeches
delivered by every chief executive of the 20th Century. Pictured (L-R): Dr.
Cooper C. Graham and Samuel Brylawski (both with the Library of Congress
and producers of the set) and speechwriters Ewald, Hertzbherg, Cary,

Sorensen and Dolan.
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ASCAP’s third annual “‘El Premio ASCAP” awards in Miami Beach were held
last month to recognize the Latin Music industry. The hig honors went to
BMG recording artist Juan Gabriel {“Songwriter of the Year” and “Pop/
Contemporary Songwriter of the Year”) and Armando Larrinaga (“Com-
poser of the Year”). Pictured at the black-tie ceremony in the Tropigala
Night Club within the Fontainebleu Hotel in Miami, Florida, are Loretta
Muiioz, ASCAP’s Senior Director of Member Relations, and Juan Gabriel.

a brief explanation as to why they

ASCAP Deadline

ASCAP has announced that the
entrydeadline forthe ASCAP/Lester
Sill West Coast Songwriters’
Workshop has been extended to
November 22nd, so don't delay!

The workshop, which was re-
named to honor ASCAP's late board
member and industry pioneer Lester
Sill, will begin in January. An eight-
week seminar, the West Coast
Songwriter's Workshop is designed
for advanced songwriters to enrich
their creative development and
knowledge of the industry as well as
to expand their contacts and col-
laborative partnerships.

The workshop is free of charge
and open to everyone, regardless of
performing rights affiliation. Those
interested inapplyingneedto send a
tape with two original songs, lyric
sheets, bio or resume, in addition to

Kathy Spanberger, newly appointed
Chief Operating Officer, Peermusic.
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would like to participate in the work-
shop. Materials should be addressed
to: ASCAP/Lester Sill Workshop,
7920 Sunset Blvd., Suite 300, Los
Angeles, CA 90046.

BMI Fellowship

The BMI Foundation announced
the opening of the ninth annual Pete
Carpenter Fellowship for aspiring
film composers under the age of 35.
The Fellowship was established by
the BMI Foundation and Mr.
Carpenter's family, colleagues and
friends to honor the late co-com-
poser of television themes and
scores including The A Team, Mag-
num P.1., Rockford Filesand Hunter.

The successful candidate will have
the opportunity to work for one month
on a day-to-day basis with distin-
guishedtheatrical film and television

ASCAP’S VP ROOM

—STEVEN P. WHEELER

 « “
Jazz fusion legend Chick Corea has signed with MCA Music Publishing. In
addition to acquiring Corea’s entire catalog (including Litha Music,
Thalian Music and Not Bernie’s Music, which contain compositions
written over three decades with Return To Forever, as well as his Elektric
and Akoustic Bands), MCA has also entered into a co-publishing agree-
ment with Chick Corea Music for his current works as an artist signed to
Stretch/GRP Records (who recently released Corea’s latest Time Warp).
Pictured (L-R) are Carol Ware, VP, Creative Services, MCA Music; Irwin
Griggs, VP, Special Projects, MCA Music; Ron Moss, Corea’s manager;
Gayle Moran-Corea; Chick Corea; Jay Boberg, President, MCA Music; and

John Alexander, Executive VP, Creative Services, MCA Music.

composers. The winner will also re-
ceive up to a $2,000 award for travel
and living expenses while in Los
Angeles for the period of the fellow-
ship.

Many previous Fellowship win-
ners now have successful careersin
television scoring. Christopher
Tyng, who captured the 1990 Fel-
lowship, composed music for The
Parent Hood, and was also the mu-
sical supervisor for ABC's City Kids.
Roger Neill, the 1991 winner has
written music for the television se-
ries Doogie Howser, L A. Law, Law
And Orderand NYPD Blue. Another
previous winner, Chris Beck has
composed music for Law And Order
and White Fang.

The BMI Foundation, which will

i\

celebrate its 11th Anniversary this
year, receives donations from indi-
vidual composers, publishers and
others concerned with music, and
provides grants for arts organiza-
tions that encourage all genres of
new music. Applications forthe 1996
Pete Carpenter Fellowship can be
obtained by writing to the BMI Foun-
dation, Inc., 320 West 57th Street,
New York, NY 10019 or by access-
ing the “Information” section of BMI's
Internet World Wide Web site at:
http://bmi.com. The deadline for en-
tries is November 30, 1995.

SESAC Suit

The much-publicized SESAC and
ASCAP warthat started backin Feb-

V37

John LoFrumento, Managing Director and Chief Operation Officer of ASCAP has heen given the additional title
of Executive Vice President. In addition, Director of Operations Al Wallace has been given the title of Senior Vice
President, while Chief Economist Peter Boyle, Chief Financial Officer Jim Collins, London Director of Member-
ship Roger Greenaway and Director of Communications Karen Sherry will all add Vice President stripes. Pictured
together are (L-R) Collins, Sherry, Greenaway, LoFrumento, Wallace and Boyle.
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Paul Westerberg, renown singer-songwriter of the Replacements has
inked a deal with Warner/Chappell Music. Pictured (L-R) during a meeting
in Boca Raton, Florida, are Kenny MacPherson, Sr. VP, Creative, Warner/
Chappell;JimCardillo, VP, A&R Marketing, Warner/Chappell; Greg Sowders,
Director, Film & TV, Warner/Chappell; Paul Westerberg; Les Bider, Chair-
man/CEQ, Warner/Chappell; Rick Shoemaker, President, Warner/Chappell;

George Regis, attorney.

ruary with the Bob Dylan and Neil
Diamond defections from ASCAP
to SESAC has reached new heights.

Now SESAC has filed a $4 million
lawsuit against ASCAP over the de-
fections of several SESAC execu-
tives, including former President/
COO Vincent Candilora, VP of Le-
gal and International Affairs Laurie
Hughes and Manager of Licensing
Development John Johnson.

The SESAC suit also names
Candilora and Hughes in the suit,
claiming they had made “willful and
malicious efforts to misappropriate
SESAC's confidential and proprietary
information and to entice away its
key employees and to harm and
disrupt its business.”

The multi-million dollar SESAC
suit alleges that Candilora began
contacting SESAC employees try-
ing to entice them to join ASCAP,
and further accuses Hughes of not
taking proper action against
Candilora because she had already
beenapproached by ASCAP, as well.

Representatives from both
ASCAP and SESAC were not avail-
able at press time.

SIGNING FRENZY

Grapevine

MCA Music Publishing has ap-
pointed Paul Satenstein to the post
of Chief Financial Officer, where he
will be responsible for worldwide fi-
nance and administration. Also, Ed
Arrow has been named Senior Di-
rector, Copyright, where he will be
responsible for the management of
the Copyright Department and help
to coordinate the implementation of
a new copyright/royalty computer
system. Both Satenstein and Arrow
are based in Los Angeles and can
be reached at 818-777-4550.

Kathy Spanberger has been
named to the newly created position
of Chief Operating Officer of
Peermusic. As COO, Spanberger
will be responsible for the day-to-
day operations of the firm's U.S.
companies including Peermusic’s
offices in New York, Los Angeles,
Nashville and Puerto Rico.
Spanberger joined the publishing
company in 1980, beingnamed Vice
President in Los Angeles in 1987.
Peermusic can be reached at 213-
656-0364.

Windswept Pacific President Evan Medow gives anindication of how much
he wants to ink a co-publishing deal with singer-songwriter Kirk Ross.
Pictured during the struggle are (L-R) (seated) Audrey Eden, Ross’ man-
ager; Kirk Ross; Evan Medow; (standing) Monti Olson, Creative Manager,
Windswept; Jonathan Stone, Senior VP/General Manager.
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SONGWRITER PROFILE

JOHNETTE
NAPOLITANO

Former Concrete Blonde
leader joins Warner
Brothers and releases
Pretty & Twisted’s
self-titled debut

fter more than a decade as the charismatic focal point of Concrete
ABIonde, singer-songwriter Johnette Napolitano has brought a more
subdued approachto her new band Pretty & Twisted, featuring guitarist
Marc Moreland (of Wall Of Voodoo fame) and drummer Danny Montgomery.

But don’t go thinking that the outspoken artist has lost the edge that has
made her such an influential force. Still, the longtime L.A. resident, who
seemed invincible onstage during her tenure with Concrete Blonde, admits
to feeling especially vulnerable during the making of her new band’s debut.

“It was terrifying actually,” says the veteran performer. “You get so used
to working within a certain format and with certain people, that when | worked
on this album | was scared to death. | kept asking myself, ‘Did | do the right
thing? Did | blow it? What am | trying to prove? Am | looking for something
that | had all along? Do | have anything to say anymore? Who am | now?”

Teaming up with Moreland and Montgomery ultimately led to a liberating
artistic journey. “This album pushed me to a differentlevel of self-confidence.
To make something out of nothing was a whole new challenge.

“I mean | played with [Concrete Blonde guitarist] Jim Mankey for eleven
years, which was my whole growing up period and it was like, ‘Who am |
now?’ That was the scary part for me. | was working with an entirely new
palette and | had to find my sound, which took me the better part of a year.”

It was a year well spent, as Pretty & Twisted’s Warner Bros. debut shows
off a slightly more sedate Napolitano, although that's more indicative of her
vocal performance rather than her trademark attitude-driven lyrics.

“I've been tired of screaming and yelling,” admits Napolitano, “but | never
had the opportunity to do anything else because when you go out on the road
people want to hear certain things. But that sure takes its toll after a while.”

But this lady will never be confused with a boring pop diva, which became
apparent when we talked about true rock & roll attitude. “I think alienation is
just something that everyone goes through. But it's one thing to be that way
in your Twenties, it's another thing as you get older. | still feel a little alienated
from society because | don't choose to live my life in a standard way for a 38-
year-old woman. It’s funny, you spend your Twenties trying to fit in, but by
the time you reach your Thirties, you don't give a fuck [laughs].”

Writing, recording and producing the Pretty & Twisted album also gave
Napolitano a glimpse into the mirror of self-discovery. “Marc and | were a little
serendipitous about the whole thing. We really just kind of threw everything
against the wall, and we were amazed when it stuck [laughs]. We weren't
quite so disciplined about the whole thing really. We just kind of cut loose.”

In regards to her songwriting, Napolitano says, “You absorb things every
day of your life and stash it somewhere. But 'm not one for actually writing
things down, which | regret sometimes but I reckon that if | don't remember
it, it's not worth remembering.”

Inspiration can come from anywhere, as evidenced by the song “Dear
Marlon Brando.” Napolitano admits to being fascinated with the actor's
autobiography. “The parallels in his life and mine were just amazing to me.
| can relate to a lot of the feelings, thoughts and attitudes that he has. | was
drawn to his feelings of alienation. He didn't really have the same reverence
for his profession as everybody else did. | think he's incredible.”

Napolitano's admiration of Brando is perfectly summed up when she
spoke about her own life and career. “I think the greatest thing that has
happened to me over the last couple of years is the sense that whatever it
is that makes me do this, doesn’t own me. And that can be a real problem
for an artist, which is why a lot of people in this business wind up alcoholics,
drug addicts or dead. It's very important that you own that part of things.”

When asked to sum up the legacy of her former band, Napolitano sounds
grateful. “If | hadn't had Concrete Blonde, | wouldn't have done so many
things on so many levels. | learned so much from being around so many
people during those eleven years. All the people you meet along the way just
become the sum total of who you are.”

As for the response of her new band from the old fans, she seems
enthusiastic. “The fans have been very supportive so far. Concrete Blonde
fans have always been a cut-above. Statistically and demographically, the
audience | started out with is ten years older as well [laughs]. It didn't even
dawn on me until | was out on the road this time, it was like ‘Oh yeah, you're
older too’ [laughs). Alithe suddenit all made sense. So | think they appreciate
a little bit of an evolution, too. | guess we're all in this together.”

Contact Warner Bros. Records 818-953-3473.
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AUDIO / VIDEO

RECORD PLANT: Pop star Celine
Dion was in SSL 1, mixing with pro-
ducer David Foster and engineer
Humberto Gatica (assisted by Ross
Hogarth; the album will be released
internationally on Foster’'s 143
Records)...PolyGram rapper Queen
Latifah was in SSL 2, working on
vocal overdubs for an upcoming film
project; session was produced by
David Bellochio, engineered by Bran-
don Harris and assisted by Darryl
Johnson...Liza Minnelli was cutting
vocais in the MiniPlant Studio for her
Angel Records release; Brooks
Arthur produced, David Tobacman
engineered and James Saez
assisted...Air Supply just finished
mixing in SSL 2 with producer Gra-
ham Russel and engineer Alex
Rodriguez; Brandon Harris assist-
ed...Producer Kenny “Babyface”
Edmonds has been in SSL 1 and
SSL 3, working on overdubs and
mixing duties for the film Waiting To
Exhale (starring Whitney Houston);
engineers lending a hand include
Jon Gass, Brad Gilderman and Bob
Brockman, assisted by Kyle Bess,
Larry Schalit and Mike Reiter.

ROCKET LAB: San Franciscoradio
station KKSF completed Volume 6
of their sampler series with master-

ALL ABOARD!

MCA group Shai is pictured during the filming of their “Come With Me” vi

Music Box Recording Studios in Hollywood hosted sessions for Dan Daley’s

project, which is being produced by Guns N’ Roses drummer Matt Sorum.
Pictured (L-R): engineer Noel Golden (sitting), producer Matt Sorum,
guitarist Zak Wilde, Robert Plant guitarist lan Hatten and Dan Daley.

ing engineer Ken Lee. The latest
samplerincludes songs by Seal, Sim-
ply Red, Joe Sample and George
Winston. Proceeds from the album
will benefit the San Francisco AIDS
Foundation.

- ’
deo. Directed by Scott Kalvert, the video

Michael Romanowski mastered
Out In The Heat, the Magnetic
Records’ debut album by Vicktor
Krummenacher's Great Laugh, the
band formed by members of Camper
Van Beethoven, King Missile and

was shot over a four-day period in Los Angeles and New York City, complete with group performances in such
strange settings as a hot-air balloon ride, a boat cruise, a beach picnic and aHumm-Vee ride through Mulholland

Drive in L.A.

—STEVEN P. WHEELER

Poi Dog Pondering. The sessions
were co-produced by Bruce Kaphan,
Greg Lisher and Krummenacher.

David Grisman and Martin Taylor
teamed up for Tone Poems Il, a new
spotlight on the sounds of vintage
mandolins and archtop guitars. Paul
Stubblebine mastered the project for
Acoustic Disc...Extortion Records will
release They Ain't Known, a new
compilation album featuring the best
of the Bay Area’s up-and-coming
rap artists. Michael Romanowski did
the mastering honors.
RECORDING NEWS: EMI Record-
ing artist Najee has been working
with legendary jazzmen Stanley
Clarke and George Duke (who is
also producing) on an instrumental
album featuring Najee’s interpreta-
tion of Stevie Wonder's immortal al-
bum Songs In The Key Of Life...
Former Music Box Studio owner
Chris Lieck has opened a new facil-
ity Melody Ranch Studios, designed
by Russ Burger...Singer-songwriter
Alison Krauss is producing Just
When We're Thinking it's Over, the
Asylum Records debut of gospel
group the Cox Family, slated for
release early next year.

‘MEET MY MERMAID’

."lr,- 4 P SR T <l
Countr ar Sammy Kershaw—
shown posing with Christina
Wisniowski, one of the world fa-
mous mermaids from Weeki Wachee
Spring in Florida—shot his latest
video, “Your Tattoo,” whose
storyline centers around a bass fish-
erman who sees a mermaid and
changes his tattoo.

Award Winning 3805 From Fostex

you're rehearsing your punch, and view all status func-
tions on a large, comprehensive fluorescent display.

Combining Dolby S NR with high speed tape operation, a 12
input/ 8 channel mixer with in-line monitoring, stereo XLR
mic inputs and sweep EQ in the midrange--and it's no wonder
that the Fostex 3808 cassette multitracker has earned the coveted
Editors' Choice Award of 1994 by EM Magazine.

There are two locate points, return to zero, plus another
pair of memory points. By combining both sets of memory mark-
ers, you can establish pre and post roll conditions along with auto
punch-in/out. Use the Auto Play and Repeart functions when

Fostex

If you work with MIDI, you'll really like the dedicated Sync

In/Out terminals for sequencer lockup and the flexibility of the

380's integrated mixer. Featuring three band EQ with sweepable

mids, two auxiliary sends, in-line monitoring and a logical, intu-

itive layout, you'll work faster and better than you ever thought

possible. In particular, acoustic recordings are sensational with

Dolby S NR, high speed operation, XLR mic inputs and sweep

EQ in the midrange. The sound quality is damn near digital!

For further information on the 3808 and other Fostex

recording solutions, contact Fostex, 15431 Blackburn
Avenue, Norwalk, CA 90650 » (310)921-1112
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PRODUCER CROSSTALK

RALPH
SALL

This in-demand producer
has worked on tribute
albums, soundtracks
and now, cartoons

By Jonathan Widran
Arﬁst-oriented film soundtracks have attained an extraordinary level of

popularity in recent years, with hit singles often released long after the

films have left the theatres. Critics of the genre complain that these
collections have little in common with the onscreen images and are little
more than disjointed marketing ploys, but Ralph Sall—who began executive
producing these projects in the late Eighties with Less Than Zero— believes
his ultimate task is using songs to enhance the director’s vision.

“It's a constant collaborative process, between the music supervisor, the
film's director and the composer of the score,” says Sall, who has also
assembled and produced key tracks on the soundtracks to such popular
vehicles as Addams Family Values, Encino Man, Speed and the quirky
college sexcomedy, Threesome. “It's always a pleasure when a director has
a strong music sensibility, but in the end, it's my job to direct the soundtrack,
to bring out in musical terms what the director is trying to say. To do it well,
to make sure every song fits the mood of the film, takes a lot of time and
energy. But it's worth it to see how the tunes fit in with the movie.”

A simple glance at the diversity of movies he's been assigned to reflects
his seemingly irreconcilable passions for both the alternative and hip-hop
genres. He heard a distinct KROQ vibe happening on Threesome, for
instance, and hit the Top Five on the Modern Rock Chart with General
Public's remake of the Staple Singers’ Number One hit, “I'tl Take You There.”
For the R&B-based Addams Family Values soundtrack, he manned the
boards forindividual cuts by some of the genre's top artists, including R. Kelly
and Brian McKnight. His most recent movie success came with Coolio’s cut
onthe Cluelesscollection. Usually producers focus on an expertise and style
in one genre, but as Sall says, it's all rock & roll to him.

“My career has literally taken two paths. The first band | worked on was
Raging Slab, but | grew up listening to P-Funk as well as the Beatles. If you
check out my extensive record collection, you'll see the wide range of styles,
and get a better understanding of the different mindsets. I'm just as partial
to Joni Mitchell as Metallica.”

Despite the seeming discrepancies between the various musical styles,
Sall takes the same approach to each, putting his own special stamp just as
easily on Shabba Ranks as Mudhoney and Billy Idol. In each case, he sees
himself as a virtual artist, collaborating on the artist's sound and figuring out
the best way to make the track.

“The producer's worth is his ideas on the floor in the moment,” he explains.
“I'm not one to sit around and just react to what the band is coming up with.
I'm a very pro-active producer, and groups have come to me for my unique
arrangements and the sense of musical history | bring to each project. | like
to mix things up. For instance, on Jane's Addiction’s ‘Ripple,’ | put hip-hop
beats behind them. Groups have enjoyed my input that way. And working
directly with so many artists makes it easy to contact them regarding
contributing tracks to the movies | work on.”

Adding to the rewarding stress of his organizational wizardry is the crucial
contribution Sall has made to one of the most wide-ranging trends of the
decade—all-star tribute albums. He executive produced and did a few
individual tracks on the popular 1991 Deadicated, which featured everyone
from Midnight Oil to Bruce Hornsby doing classic Grateful Dead tunes. It was
also the first such album released by a major label. The wildly popular Eagles
tribute Common Threadlists Sall as creative consultant (in essence, he sold
Giant Music on the concept of bringing the best country artists together with
some of country-pop’s best loved chestnuts).

Sall's latest conceptual challenge finds him producing the likes of Liz
Phair, Sponge, the Ramones, Collective Soul and Matthew Sweet for yet
another sensible, taken-for-granted genre, that of Saturday Morning Car-
toons’ Greatest Hits, for MCA. The prospect of the Butthole Surfers doing the
theme from “Underdog” and Mary Lou Lord doing her take on “Sugar Sugar”
may seem like a silly lark, but Sall actually found this conglomeration
somewhat nightmarish in its logistics, if satisfying on the artistic end.

“We're bringing a new edge and purpose to these fun, familiar tunes,” he
muses. “The hardest part was going into the studio and trying to flesh out
forty second pieces into three minutes each. I'd pick a theme song for each
participating artist, then tailor it to that artist’s strengths until it measured up
to their regular albums. | feel like I'm preaching to the converted. It seems I'm
always making records from a fan's perspective.”

Contact Eric Stein at MCA Records 818-777-4000
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—BARRY RUDOLPH
E-Mail: BRudolph1@aol.com

Schecter New PT-X Guitars

The new PT-X guitar is made with a
two-piece Honduras mahogany body for
a warmer sound. The PT-X uses two
SuperRock humbuckers and has sleek
waist and elbow contours. Options in-
clude: see-through or solid lacquer fin-
ishes, contour binding, matching head-
stock and Original Floyd Rose Locking
Tremolo.

Schecter Guitar Research also has
expanded both the “S” Series guitars
with new left-handed versions and awhole
line of new colors. The Vintage “S” Bass
now comes with a classic P-Bass body
with the four-string version also using a
single P-style pickup.

For additional information contact

BassLines™ Active Soapbars
from Seymour Duncan

These Active Soapbars are designed
with a little lower gain that allows for
more headroom, better dynamics and
less chance of distorting the on-board
preamp. You will notice a “flatter” sound
(i.e., a fat, full-bottomed sound that is
not peaky at any one frequency and good
right down to the low B string fundamen-
tal).

These pickups are humbuckers with a
split blade magnet so hum and spacing
problems are no more. You may add the
Basslines' Tone Circuit Equalizer in ei-
ther two or three-band versions for more
control. These EQ’s have a “slap switch”
that, when switched in, throws in a sepa-
rate EQ curve for slapping.

Finally, the Basslines Active Soapbars
are designed and built to be direct retro-
fit for Bartolini-sized soaps and are for
five and six-string basses. Contact
Seymour Duncan at 5427 Hollister Av-
enue, Santa Barbara, CA 93111-2345.
Phonethen at 805-964-9610 or FAX 805-
964-9749.

Schecter Guitar Research at 6920 Santa
Monica Blvd., L.A., CA 90038. Phone
213-851-7129 or FAX 213-851-9409.

Zildjian's Zil-Bel®

The new Zil-Bels are new special ef-
fect cymbals that have a bright, singing
musical tone. They are available in both
six-inch and nine-and-half-inch sizesand
can fit right into any drum kit setup. The
two sizes compliment and contrast each
other and work well together as a set. Zil-
Bels differ from Ice-Bells in that a solid,
cast bronze alloy is used as well as a
special shape with a unique lip profile.
The Zils can be mounted upright or in-
verted for a different colors. For more
about these new cymbals, contact Avedis
Zildjian Company at 22 Longwater Drive,
Norwell, MA 02061.

Ac-cetera’s Lumin-Eze

The Model LE-5D Dual Standard is
the latest in the line of flexible work lights
from Ac-cetera. The Dual has two lights
with separate on/off switches and each
light has its own flexible, gooseneck and
lamp shade to direct the lighting to the
exact place you need it. There is a dim-
mer control and you get a special lock-
able clamp that secures the light in any
possible position. Ac-cetera Inc., is lo-
cated at 3120 Banksville Road,
Pittsburgh, PA 15216. Phone them at
800-537-3491 or FAX 412-344-0818 or
E-mail aaps@pgh.nauticom.net.
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l"he Ink Spots

No matter what generation you
are, no matter what singers you've
listened to, you've heard of the Ink
Spots. Though they were not the
first crossover black group, they were
the most successful and most imi-
tated. Theirinfluence stretched from
R&B groups of the Forties and Fif-
ties to the performers of today. Up
until now, there has been no biogra-
phy of the Indianapolis group, whose
“If 1 Didn't Care” first charted over 50
years ago. “Because press agents
have had a free hand and because
literally dozens of singers have
claimed (and still claim) to be “origi-
nal”members, an exhaustive history
of the Ink Spots is needed,” writes

Marv Goldberg
inthe intro to his
exhaustively re-
searched More
Than Words
Can Say: The
Ink Spots And
Their Music.
The book con-
sists of quotes
from the surviv-
ing member of
the original quin-
tet and some of
the fourteen
other singers
and pianist/ar-
rangers who re-
cordedas mem-
bers of the group
on Victor/
Decca. Be-
cause no group
exists in a
vacuum, Gold-
berg also ex-
plores the go-
ings on in the
record industry
of the time, in-
cluding the prob-
lems of vinyl
i shortages, law-
| suits and the

War Of The

Record Speeds.
We've seensome of Goldberg’s work
and find it a necessary addition to
the library of any serious music fan.
You should read it, too, especially if
you're a publisher. Goldberg doesn’t
have one, so he’s asked us to help.
Interested parties call 718-248-2037
between 8 a.m. and 4 p.m. (EST).
Tell him Show Biz sent you.

We can't tell you how much we
enjoyed the all-night Tribal Trek gay
dance party held earlier this month
at the back lot of Paramount Pic-
tures in Hollywood. The benefit for
Orange County AIDS charities fea-
turing Grace Jones, Toni Basil and
Karel was originally set for
Anaheim’s Arrowhead Pond, but

Grace Jones

was forced to
move at the last
minute. According
to organizers, the
Pond quadrupled
the cost of the
eventonce aphoto
of the country’s
most famous drag
queen, RuPaul,
appeared in con-
nection with the
event on the front
page of the Los
Angeles Times/
Orange County

Pangn

by
edition. Anaheim “:;;:in
officials and mem- it
bers of the Disney .
organization re-

portedly protested

to the Pond that the gay dance cel-
ebration not be held at the home of
the Mighty Ducks without their ap-
proval. Officials from the city of Ana-
heim and Disney deny placing any
pressure upon the Pond. Moving the
event was no small feat. Other per-
formers included Pussy Tourette,
Daniel, drag performer the Lovely
Carol, magician Christopher Mar-
tin, jugglers, clowns and more than
50 vendor and information booths.
Glad to see it happened anyway.
Call 800-399-6935 to find out about
the next one.

The world premiere of Cameron
Silver’s Cafe Society: The Songs
Of Cole Porter, Noel Coward &
Marc Blitzsteinis setfor November
6 atthe Gardeniain Hollywood. This
musical history tribute to the great
sophisticates celebrates the elite pop
era of Porter and Coward contrasted
with the enigmatic and ambiguous
style of Blitzstein. In keeping with
Silver’s tradition, this show prom-
ises a textured tapestry of informa-
tion about this history of the music.
Each performance of this new and
evolving production will be slightly
different. Three performances will
be held on No-
vember 6, 10
and 11, with a
preview Novem-
ber1st. The Gar-
denia Restau-
rant And Lounge
is located at
7066 Santa
Monica Blvd.,
east of La Brea.
Tickets are $10
for regular per-
formances and
$5 for previews.
Forreservations
and information
call 213-467-
7444.

There has
never been a
collection spe-
cifically directed
at the global
struggle for les-
bian and gay
rights. That is,
until now. Out
Loud, a new
compilationfrom
the Knitting

OUT LOUD

Factory Works label, has a lot of
ground to cover. Bringing together
bands that either have gay mem-
bers or are gay friendly, the CD
works more as a political than a
musical statement. Out Loud does
prove two points: There is no unify-
ing gay sound, andyoudon'thave to
be straight to get a rough-sounding
live recording. This is, nevertheless,
an important product, if for no other
reason than its release of Billy
Bragg’s too-great-to-be-obscure
“Sexuality.” Recognizable names
contributing live, remixed or previ-
ously unreleased material include
U2, Indigo Girls, the Mekons,
Judybats and Voice Farm. Pro-
ceeds benefitthe International Gay
And Lesbian Human Rights Com-
mission. Available by mail order:
800-462-6654.

If you have or know where to find
a 55mm projector, contact Marty
Ingels and producer Kevin Burns.
While researching A&E’s The Mov-
ies Of Rodgers & Hammerstein,
hosted by Ingels’ wife, Shirley
Jones, Burns discovered several
reels of footage and some original
recordings intended for Carousel,

Cameron Silver
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which was originally to star Jones
and Frank Sinatra. OI' Blue Eyes
reportedly balked at Twentieth Cen-
tury Fox’s plan to shoot each scene
twice, once for a wide-screen
CinemaScope 55 version and an-
other for theaters uneguipped for
wide screen while only paying him
for shooting one movie. It is also
suggested that he decided that the
famous Rodgers & Hammerstein
score, including the legendary “So-
liloquy,” wasn't right for his voice.
Sinatra was eventually replaced in
the production by Gordon MacRae.
Anyone with either a projector or a
solution should contact Ingels and
Burns.

Sinatra: 80 Years His Way will
tape November 19 at the Shrine
Auditorium. ABC will air the special
on or before Sinatra's December
12th birthday.

Martina McBride: Heroes &
Heartbreakers is the first TV spe-
cial by the outstanding country vo-
calist. The 60-minute special will fo-
cus on the singers, songs and sto-
ries of country music, with particular
attention tothe story-song. McBride's
1994 hit, “Independence Day,” which

Martina McBride

deals with the is-
sue of domestic
violence, is in that
genre. The show
airs Tuesday, Oc-
tober 31, at5p.m.
(PST) on TNN.
Check your guide
for other airings.

Elektra Enter-
tainment has the
soundtrack to
Four Rooms, a
new film from
Miramax, written
and directed by
Quentin Taran-
tino, Alison
Anders, Alex-
andre Rockwell
and Robert Rod-
riquez. Each filmmaker was respon-
sible for a different section of the film
that follows the happenings in four
separate rooms of a Los Angeles
Hotel on New Year's Eve. Tim Roth
is on duty in each room as a bellboy
on his first night on the job, where he
interacts with cast members Bruce
Willis, Madonna, lone Skye, Anto-
nio Banderas and Marisa Tomei.
The soundtrack was assembled by
Tarantino and Lawrence Bender,
who hope torepeattheir Pulp Fiction
success by revisiting the cocktail
lounge/bachelor pad sounds popu-
lar following World War II. The col-
lection, featuring Esquivaland Com-
bustible Edison, is about as seri-
ous as one can make this music, as
smoothly retro, fondly familiar and
sickeningly sweet as your favorite
mixed cocktail. | particularly enjoy
the opening “Vertigogo™” and having
anice, clean copy of the theme from
Bewitched. Available wherever you
buy pina colada mix.

The self-styled “Bad Boys Of
R&B,” Jodeci, were horrified when
Eazy-E succumbed to AIDS. In an
attempttodo something positive and
to help make the R&B/hip-hop com-
munity aware of
the disease, the
group turned to
LIFE-beat to
help spearhead
an AIDS aware-
ness and fund-

raising cam-
paign now
named urban-
AlD. Already

running are print
and broadcast
ads featuring
Mary J. Blige,
Boyz Il Men,
Heavy D, TLC,
Salt-N-Pepa,
LL Cool J,
Queen Latifah,
Brandy, Soul
For Real, Nau-
ghty By Nature,
Spearhead,
Warren G, Run-
D.M.C., A Tribe
Called Quest
and the Notori-
ous B.L.G.

Local LIFEbeat
benefits across

MUSIC CONNECTION, OCTOBER 16-—OCTOBER 29, 1995

the U.S., hospi-
tal visits and a
star-studded
marathon con-
cert later this
year are in the
works.  Pro-
ceeds will be
donatedto AIDS
organizations
specializing in
care for blacks
and Latinos.

The 1995
Tribute To He-
roes And Leg-
ends (HAL),
held recently at
the Marriott
Hotelin Century
City, was a joy-
ous occasion.
On hand this
year were such
nominees as
actors Victoria
Rowell (Young
And The Rest-
less, Diagnosis
Murder),
Jackee Harry
and Paul Win-
field. From the
music world
came music in-
dustry executive
Tom Noonan and recording star
Chuck Jackson. JoMarie Payton
(Family Ties) returned for the fifth
time to host the event, which honors
individuals who have made signifi-
cant humanitarian contributions to-
ward the betterment of society. Call
818-985-7455 regarding next year.

Halloween and monster hits go
together like bats and belfries. To
celebrate the festive season known
around my house as “time to start
Christmas shopping,” Rhino has
released Elvira Presents: Revenge
Of The Monster Hits.

This fifth collection from the Mis-
tress of the Dark includes everything
you'll need to usher in the most joy-

4 .,-ﬂ
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Victoria Rowell )

ous time of the year. On hand this
time out are such Halloween staples
as 0ingo Boingo’s “Weird Science,”
Warren Zevon’s “Werewolves Of
London” and the Tubes’ “Attack Of
The Fifty Foot Woman.”

Ironically, the real finds aren't
Elvira’s expectedly campy intro and
outro, but are rather the two songs
she sings herself. While “Haunted
House” (co-written with Holly
Knight) and “Zombie Stomp” (co-
written by the B-52s’ Fred
Schneider) are included for their
comedic qualities, they prove that
Elvira’s sultry singing style is any-
thing but scary. Contact Rhino Mail
Order: 800-432-0020.
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HE'S THE TOP: Varese Sarabande
has released Unsung Irving Berlin, a
two-CD set containing 31 songsfrom
the pen of legendary pop songwriter
Irving Berlin—hidden treasures that
were cut from his hit shows, songs
from shows that were never pro-
duced, songs that have never been
heard at all and obscure tunes that
were popular during their time but
have rarely been performed in re-
cent years. This historic collection
includes new recordings by some of
Broadway's brightestnew talents and
features full orchestrations. “As soon
as we began representing the Bertin
catalogue, it became clear to all of
us that some of his unpublished
songs would and should see the
light of day,” explains Theodore S.
Chapin, President/Executive Direc-
tor of the Rodgers and Hammerstein
Organization, administers of the Irv-

ON THE PROMOTION TRAIL: This issue’s cover boys, the Presidents of the
United States of America, whose quirky and extremely catchy single,
“Lump,” is scoring a landslide victory on the nation’s alternative and AOR
charts, are pictured during their recent performance at the famed Whisky.

LOCAL NOTES —MICHAEL AMICONE

REISSUE MADNESS: Sony Legacy
has a couple of noteworthy releases
coming down the reissue pipeline—
Cowboys To Girls, profiling Phila-
delphia soul group the Intruders, and
atwo-CD set, Blood, Sweat & Tears,
containing the best tracks from this
seminal jazz/rock horn outfit...MCA
Records has a mammoth six-CD set
profiling Tom Petty on tap, entitled
Playback 1973-1993, which will con-
tain a wealth of rare and previously
unreleased cuts by Petty (with or
without his musical cohorts the Heart-
breakers), set for an early Novem-
ber release.

CORRECTION: Inlastissue’s Local
Notes section, we ran a photo of
Concrete Marketing/Foundations
Forum President Bob Chiappardi
with a band we misidentifiedas MCA
recording act Water. The bandin the
picture was actually MCA act
Dimestore Hoods. Our apologies.

ing Berlin Music Company.

RUN FOR THE BORDERS: PopeMusic act Lori Lieberman recently treated an
audience of 200 to a free concert at Borders Books & Music in Santa
Monica, in support of her first album insixteen years, A Thousand Dreams,
which features a version of “Killing Me Softly With His Song,” which she
co-wrote and originally recorded. Shown (L-R): cellist Marilyn Harris,
guitarist Gary Scott, album executive producer Joseph Cali, Lieberman,
Alex Goodman of Borders Books & Music, guitarist Don Raymond and
Borders Music Manager Robert Aguayo.

EXI1
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SMALL STEPS: The members of Zoo act Little Feat met with the staff of
SoCal Triple A stalwart KSCA (101.9) following a recent on-air showcase,
which emanated from the Autry Museum of Western Heritage.

18

LOVE AWARD: KROQ’s long-running call-in radio program, Loveline, was
recently presented with an award for ten years of community service
during a press conference and open house at My Friend’s Place’s Holly-
wood Center. Derby co-owners Tammi and Tony Gower were also honored
for their donation of the club for the M.F_P. concert fund-raiser. Pictured
(L-R): Dr. Drew Pinsky, Ann Wilkins-Ingold, Riki Rachtman, M.F.P. Direc-
tor Steve LePore and Tammi and Tony Gower.

LUNCHTIME BLUES: NARAS President/CE0 Michael Greene, comedian/
Blues Brother Dan Aykroyd, NARAS Los Angeles Chapter Director Terri
Mclintyre and NARAS Los Angeles Chapter President Greg Knowles pose for
the camera during the recent “Luncheon Blues,” held at the House Of
Blues in West Hollywood. On hand to lend their support to this event, the
fourth such gathering, were blue-eyed soul man/ace musicologist Billy
Vera, Mavis Staples and John Mayall.
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IN FULL BOONE: Pop legend Pat Boone—the Number Seven hest-selling
singles artist of all-time—recently stopped by Rhino Records’ plush
offices to put the finishing touches on his Rhino Home Video release, Pat
Boone’s Greatest Hits, a 48-minute collection containing classic perfor-
mance footage culled from his TV show (1957-1960), Pat Boone—Chevy
Showroom. Pictured (L-R): Rhino Home Video Vice President Arny Schorr,
Boone manager Richard Burkhart, Boone, manager Marc Whitmore and
Rhino VP of Sales & Marketing Neil Werde.
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PRIVATE ARTIST: Private Music artist Willy Porter is flanked by the
members of Toad The Wet Sprocket at the Irvine Meadows Amphitheatre
where Porter opened for the Cranberries and Toad The Wet Sprocket (he
also joined Toad onstage during the song “Walk On The Ocean”).

HAWAIIAN SLACKERS: Dancing Cat ——

Records, distributed by Windham
Hill, has a series that is sure to
please the guitar aficionado and
world music fan in you. Built on
open-tunings and hypnotic, melodic
riffing, Hawaiian slack key guitar
isone of that state’s finest exports,
withroots tracing back to the 1980°s
when the guitar was first introduced
to the islands by Spanish and Mexi-
can cowhoys. Played with a finger-
picking style, slack key guitar is
Hawaiian soul music of the highest
order. If you're not familiar with
this style of plaintive guitar—as
practiced by the leading purveyors
of the genre, including Sonny
Chillingworth, Ray Kane, Cyril
Pahinui, KeolaBeamer andLeonard
Kwan—the hest-of volume, Hawai-
ian Slack Key Guitar Masters, is a
good introduction, with all of the
individual artist volumes in this in-
triguing series, by Kane, Beamer
and Kwan, among others, also filled
with great slack key fretwork.
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HAWAIIAN SLACK KEY GUITAR

INSTRUMENTAL COLLECTION
C

PLAY BALL: The Mighty Music Connection Warriors softhall team—who,
despite a valiant effort, succumbed to the well-prepared team represent-
ing Hits magazine (led by Roy Trakin and Gary Jackson)—are pictured
moments after their tough loss to Hits’ heavy-hitters. Shown (L-R, hack
row): Jim Mansfield, Steven P. Wheeler, Michael Amicone, Jonathan
Widran, Billy Coane, (middle row) Keith St. John, Jonathan Grell, (front
row) Dean Meza and Nick Paine. (Not shown: catcher Caroline Pataky, who
took the picture.)
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IN HIS HOUSE: The members of Reprise act Grant Lee Buffalo—Paul
Kimble, Grant Lee Phillips and Joey Peters—recently visited the home of
Beach Boy Brian Wilson to play him their version of Wilson’s classic, “In
My Room,” one of the featured tracks on the new Friends soundtrack.

MUSIC CONNECTION
Tidbits from our
tattered past

1988—8RUNETTE HAS MORE
FUN: During the recent Monsters
of Rock concert at the L.A. Coli-
seum, unsigned local band Bru-
nette pulled off a brilliant promo-
tional stunt. They rented a plane,
which towed lighted messages like
“Brunette Rocks” and “Brunette At-
tacks In August.” A monster of an
idea (and a great way to reach a
captive audience of 90,000).
1991—TEMPTING TEAM: Zany ra-
dio morning team Mark & Brian
recently filmed a segment for their
new NBC-TV comedy series, The
Adventures Of Mark And Brian, at
the Palace. The duo fulfilled a
“weekly fantasy,” which, for this
episode, was performing with the
Temptations.
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Dave Dederer

Jason Finn

Chris Ballew

THESE QUIRKY SEATTLE STATESMEN ARE BRINGING HUMOR BACK
TOMUSIC WITHTHEIR CATCHY ALTERNATIVE/AOR RADIO HIT, ‘LUMP’

By Pat Lewis

ust when vou thought it was sate to as-

sume that every band rom the Seattle

scene was angst-driven and serious 1o a
fault (i.c., Nirvana, Soundgarden, Pearl Jam,
\lice In Chains, etc.), along come three Se-
attle-bred goothalls with the audacity to call
themseh es the Presidents of the United States
of America.

With the release of their seli-titled debut
which, led by the annovinglv catchy “Lump,”
has reached the Top Forty on Billhoard's
album chart—the Presidents have tipped the
irrelevance scale with an excess of imagina-
tive songs, including ditties about a blind
spider driving o dune buggy 1”Dune Buggy”
andagirlrolling around in the mud (“"Lump ™.

Given the cvelical nature of the music
business, it’s really not all that surprising, to
see fun making a comeback. Los Angeles’
Woeezer got the ball rolling with nonsensical
songs about sweaters and Buddy Hollv. And
tresh on their heels are the Presidents of the
United States of America, with their non
threatening, non-confrontational tunes about
pelting cats and the jovs of caling canned
peaches.

“1’s obvious that there is some reallv seri-
ous, brooding music out there, and that's tine

20

with us,” relates drummer Jason Finn, who
sounds like he has a rrog in his throat. “\Ve're
just doing what we do, and it 1or some reason,
it's connecting, then that's great. \We don't
think we're leading any charge toward smil-
ing and laughing and jumping around.”

He ponders tor a moment betore continu-
ing. “\WWell, mayvbe we are,” he concedes,
“and that would be great.”

“Peoplearehungr torit, and hunger makes
the best sauce,” adlds vocalist Chris Ballew,
who plavs a twosstring instrument dubbed
the “basitar” ta regular guitar with only two
strings tuned to C= and G=1. “It’s really about
individualtaste. Peoplewho arereally inpain
need to sing about it, and that's fine. But there
are all Kinds of music happening at all levels,
all of the time, no matter what the press
focuses on. Movements in music don’t exisl
atall. There are all Kinds of musicians. Scattle
has been full of sillv musicians for vears.”

The Presidents of the United States of
America begantotake shape about avearand
a half ago when Chris Ballew and Dave
Dederer were a two-man combo plaving in
the local Seattle clubs. Their good friend,
Jason Tinn, was a member of Seattle’s Love
Batterv, who recorded tor local indie Sub Pop
betore making the major label leap to A&M
Recordls.

When Finn wasnt touring or recording

with Love Battery, he'd catch Ballew and
Dederer’s shtick at various local Seattle wa-
tering holes. He was dulv impressed, but
never considered becoming a permancent
member of the band. He did, however, orrer
tolend a hand irthey were ever so inclined to
add a drummer to their lincup, and eventu-
allv, thev took himyup on it

From that pointon, the band began making
some serious noise on the scene. “\We plaved
around Seattle,” recalls Finn, “and the crowdls
went rrom a couple ot our triends, to a bunch
of our triends, to a bunch of people, to hun-
dreds and hundreds or people that we didnt
even know.”

Ironically, noone’s stake in the band even
remolely resembled anvthing of a serious
nature at the time. Atter all, Dederer was still
a graduate stucent at the University or\Wash-
ington, Ballew kept putting the band on hold
while he traipsed around the country as a
member of Beck's touring band and Finn was
a full-time member of another band.

“\We had no aspirations when we started,”
confesses Dederer, swho plavs a “guithass” (a
guitarwith three strings tuned to C=, G= and
C=rAnd 1 still don't, really.”

Not surprisingly, as the Presidents contin-
ved to build up steam at the club level, word
of theirpack-"em-in-and-pump-‘em-up shows
finally made its wav to the major labels, and
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before the band knew it, they were being
flown to L.A. and New York for industry
showcases and wined and dined by a number
of major label personnel.

But there was one particular A&R man,
Joshua Sarubin, Associate Director of A&R at
Columbia in New York, who had been tailing
the band. Still, it would be months and an
independent label release later before the
band finally put their John Hancocks on a
recording contract with Columbia.

“I first heard about the band from a friend
of mine who works at Sony International and
who’s from Seattle and who saw them at
‘Bumper Shoot” lastyear, which is like this big
festival,” explains Sarubin.

“So | went out to see them with David
Kahne, who was head of A&R at Columbia at
the time. There must’ve been 600 kids at this
club called Rock Candy, and they were sing-
ing every word to every song and jumping
around.”

That experience, and the many more that
followed, convinced Sarubin that he had to
sign this band. “It made me smile, which is
sort of unusual, I guess,” he admits. “The first
time | played {their demol for the people at
Columbia, I dared anyone to go see one of
their shows and not come out with a huge
grin, because they are just great entertain-
ers—which is something that you just don’t
see very oiten.”

With so much interest from major labels
being heaped upon them, the Presidents be-
gan to realize that maybe this thing that
started out as just aside project could actually
work on a professional level. But they still
weren’t convinced that they had what it took
to withstand the pressure of being a full-
fledged band. They weren't even sure if they
could survive going into the studio and re-
cording an album together. And Finn, who
was in the studiowith Love Battery at the time
(putting the finishing touches on their major
label debut), wasn't sure if he wanted to quit
Love Battery and give his undivided attention
to the Presidents.

So, they took a slight detour—which, in
hindsight, proved to be a smart move. They
signed a one-off record deal with smalt Se-
attle-based indie Popllama and quicklv en-
tered the studiowith the label’s owner, Conrad
Uno, at the production helm.

"We recorded mostofthe albumin Conrad’s
basement studio,” explains Finn. “He's very
mellow and laid-back, and he calmed us
down. There's not a lot of production on the
record. it's basically us just playing the songs.
I's more a document of what we sound like
live.”
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The results of that studio experience gave
the Presidents the strength to believe in them-
selves, and the album, released in June by
PopLlama, served as an additional bargain-
ing tool in their negotiations with Columbia,
who signed the band and, after a little remix-
ing, remastering and repackaging, re-released
the album in July

Columbia’s reasons for re-releasing the al-
bum so soon after the PoplLlama version were
logical. PopLlama had only distributed it in
the Seattle area so it was still virtually a new
album, the tracks were good so there was no
need to record them over again and the
momentum that had already begun to build
served as a natural stepping stone for the
album to progress to the next level.

"We licensed the rights to Columbia,”
explains Popllama owner Conrad Uno, "and
[the deal] extends for a certain period of time
after the Presidents’ recording deal with Co-

“It’s amazing to be able to
make music for a living and
to get paid to do it. But it’s
not like all of a sudden you
sign a record deal, and
everything’s groovy, and
you make a zillion dollars.
It doesn’t work that way.”
—Dave Dederer

lumbia is over. And after what will probably
amount to around ten years, it reverts back to
PopLlama.

“From our point of view, we made it real
casy for the deal to work,” adds Uno. "We
didn’t ask for very much, and we're happy
with whatwe got and very happy for the band
to be able to cut such a good deal and move
onand be a great band. It’s really a great deal
forthe band because Columbiaistreatingitas
if it were the first album of their three-record
deal, so it's a sweet deal all around.”

The Presidents were obviously willing to
sign with an independent label; however,
their particular deal involved committing
themselves for only one album to PopLlama.
And while there are certainly bands who
have hadtremendous success on indie labels,
for the most part, the Presidents aren’t huge
fans of traveling the indie route.

“Canvyou imagine what life would’ve been
like if we had signed a seven-record deal with

ica
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C/Z Records?” asks Ballew. “An independent
label usually wants some young, hungry band
for five, six, seven albums, and to shackle
yourself to a company with no resources is
like shooting yourself in the head. If you want
to he creative and do things, I can understand
the appeal, but you can put out your own
records for less money.”

As their debut album continues to climb
the charts, and their smiling, shiny faces are
plastered all over MTV, you have to wonder
if the Presidents are surprised by all of the
attention.

“Yes and no,” answers Ballew. “It’s a sur-
prise because we didn’t realize that we were
providing such a necessary outlet for people
to be happy and enjoy a band live, and not a
surprise because we worked hard and itmakes
sense that people would respond. And of
course, it's flattering.”

“We worked really hard at not just writing
songs and making a record,” says Dederer
"but we worked really hard at making good
choices about making our record—who we
wanted to make it with, who we wanted to
release it with, which attorney to hire. And we
worked really hard to establish a good rela-
tionship with our record label.”

Jason and L were in a marketing meeting,
and we were told that we were the only band
to go to one of these meetings in like the last
twenty vears,” continues Dederer. "So we
worked really hard to be involved in all facets
of the creation, production and marketing of
the record.”

"We had to give |Columbial ideas and
direction,” explains Ballew. "How would they
know? It’s not surprising that a lot of bands are
dissatisfied with their labels, because they
make a record and just hand it to them and
say, ‘Okay, now sell it,” and they don’t give
the label anything to work with.”

But while the Presidents of the United
States of America have signed with a major
label and have a hitalbum on their hands, the
band is reminded that they are still sitting in a
cheap, nondescript Hollywood hotel during
our interview.

“That's the beauty of going through this
experience,” admits Dederer. 1t completely
debunks the whole becoming-a-rock-star
myth, because it's basically a low-paying,
difficult job unless you sell millions and mil-
lions of records.

“It’s amazing to be able to make music for
a Iivin;,,” concludes Dederer, "andto get paid
to do it is unbelievable. But it's not like all of
a sudden you sign a record deal, and
everything’s groovy, and vou make a zillion
dollars. It just doesn’t work that way.”
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Mike
Gaffney,

Vice President/
General Manager,
Music Products

By Sarah Finelt

hile there are numerous indepen-
Wdent distributors in the music indus-

try, Navarre Corporation has be-
come the leader in bringing together the
distribution of music, enhanced CDs and
interactive CD-ROMs.

Navarre’s vast distribution network con-
sists of more than 45 independent national
music labels and 40 computer software
publishers. Its music division distributes
all types of music, from new age and alter-
native, to classical, jazz, reggae and rap.
Their artists include Janis lan, Ice Cube,
Kitaro, Shelby Lynne, Dan Hill and Danny
Wright.

"We've made a conscious effort to make
ourselves a well-balanced musical distribu-
tor, so that we can deal in different genres
of music and not lean toward any one type
of music,” explains Mike Gaffney, Vice
President/General Manager of Music Prod-
ucts for Navarre. "When we look at labels,
we sign up with what we feel are the more
experienced and most capable labels be-
cause of the organization they have and
how they can work with the artists.”

Navarre has exclusive deals with all of
their artists and labels. “That’s the only
way we set up our business at this point.

O N

For us as a distributor, it is our job prima-
rily to have the relationship with the retail-
ersin order to place and price releases and
take advantage of the marketing the labels
have done. Because the labels don’t have
to worry about distribution, they’re able to
spend more time working on their market-
ing,” Gaffney says.

Throughiits subsidiary, Digital Entertain-
ment, Navarre has helped artists break
through the computer market with en-
hanced CDs and CD-ROMs. One of their
most successful music/computer projects
was David Bowie’s interactive CD-ROM,
Jump. “That was an example of us acting as
a distributor into the computer industry for
a major label,” Gaffney explains. “At the
sametime, we have Kitaro, who is a Navarre
exclusively distributed artist, and we put
Kitaro’s new release out as an enhanced
CD into the music stores and as a com-
puter-driven piece into the computer
stores.”

Navarre’s ability to distribute product to
both music and computer stores has brought

the company to the forefront of handling
the latest technology. "Because of our abil-
ity to cross-promote and coordinate the
marketing and sales in both of those retail
arenas, we are a very in-demand distribu-
tor,” relates Gaffney. "We not only deal in
the music industry with stores like Block-
buster, but we deal with the equivalent
type of stores in the computer industry.”

As other companies work to try and
successtully compete with Navarre,
Gaffney says they have more than a de-
cade of planning behind them, thus giving
Navarre a huge running start in the market-
ing of new technology. “When Navarre
was created in 1983, the original business
plan called for a distribution company that
would be involved with both music and
computers,” he says. “Atthe time, we didn't
know it would be called CD-ROM, but Eric
Paulson [Chairman and CEO of Navarre|
did know that the two industries were very
similar since they were both software-
driven industries. He felt that, at some
point, people would be accessing a com-
puter at home that would drive these dif-
ferent types of software, and that’s what's
happening now.”

Gaffney believes enhanced CDs are go-
ing to become more prevalent in the next
few years. "It’s a very unique opportunity,
and we feel that the majority of CD music
releases in the future will have enhanced
qualities. The ability for an artist and their
label to enhance a CD and the music
experience by putting liner notes, inter-
views and videos on a disc is a tremendous
marketing tool. It's also a tremendous way
for the consumer to get closer to that artist
and be able to understand more about
what that artist is attempting to do with
their music,” he says.

And CD-ROMs? "With CD-ROMs, you
need to know a little more about comput-
ers,” Gaffney explains. “1 think the music
industry will go more toward enhanced
CDs. It's easier. You just punch a button,
and the video comes up.”

While Navarre works in both fields,
Gaffney makes it clear that they don't dis-
tribute regular CDs into computer stores,
only enhanced CDs and CD-ROMs. "We're
really trying to go around these new en-
hanced CDs because it’s really computer-
driven software,” he says.

KD FOR 50 YEARS, A PREFERRED

PHOTO AND IMAGING
Since 1945

BLACK AND WHITE OR COLOR SERVICES INCLUDE:

HEAD SHOT PRINTS B TYPESETTING ON PRINTS B CUSTOM ENLARGEMENTS B DURATRANS
B BLOWUPS B TYPE R PRINTS B ILFOCHROME CLASSIC @ MOUNTING / LAMINATING

1522 N. HIGHLAND, HOLLYWOOD, CALIFORNIA 80028
CUST. SERVICE: 2134667544 m 1-800-520-7544

i
J
' DISCOUNT, °
| UPTO 100 PRINTS, |
) WITHTHISAD

Looking for a Recording Studio?

Our Network of over 300 select recording and video
sweetening facilities will make your work a pleasure. We
eliminate the runaround, hassles and headaches involved in
finding the best studio for your project.

Since 1980 Studio Referral Scrvice has assisted
thousands in getting great results for their records, films,
commercials and related projects.

Next time . . . get it right from the start!

Stodi This is a free service
.? R?};]@ | | 818-508-8828
P/ Jererna 310-858-1140
J-IVIce

FAX 818-508-8077
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As they continue to dominate the music
computer marketplace, more and more
companies are turning to Navarre for their
expertise. "A lot of the labels that we work
with as a music distributor are finally using
the computer technology knowledge that
we have in order to jump ahead, and that
gives us an edge as a music distributor, as
well as giving our labels an edge as a
competitor in the retail place,” Gatiney
claims.

“If you look at Kitaro or our label that
works with European bands, the music
releases that they are putting out are en-
hanced CDs right away. We don’t put out
two different discs. It is one CD, and cus-
tomers have access to videos that normally
would not get plaved on MTV or on the
other video channels. We think that gives
our labels and those artists an added value
to the customers,” he relates.

While Navarre has a leg up on other
independent distributors, it is also one of
the few indies that works with the major
distributors such as WEA, CEMA and UNI,
supplying last minute, much-needed CDs
to stores. “We call it "Alternative Retail
Market.” We are a re-seller of major labels.
It’s a version of a one-stop, if you will. We
take newly released material and place it
with people who don’t normally do busi-
ness in music, such as wholesale clubs,
which need a mixture of product,” Gatfney.

“At the same time, we act as fill-in dis-
tributors. 1f a Musicland store in Omaha
runs out of a hit recording on a Thursday
night, they’re not going to be able to get

that recording from either the major dis-
tributors or from their own warehouse in
Minneapolis, so Navarre acts as a distribu-
tor and gets them the stufi for the week-
end.”

Gaffney admits there is competition with
the majors in spite of their close working
relationship. “It's a unique situation be-

“Because of the advancement in
independent distribution over
the last five or six years, those
people who are starting their
own labels or who work with
major artists are looking for
alternatives to major label
distribution. It gives them more
latitude in working with their
own marketing, promotion and
touring schedules.”
—Mike Gaffney

cause we work with them to look for alter-
native markets to get their things into, but
on the other side, we compete with them
for the A&R.

“Because of the advancement in inde-
pendent distribution over the last five or
six years, primarily in the move from re-
gionalto national distribution, those people

who are starting their own record labels or
who work with major artists are looking for
alternatives to major label distribution,”
he continues. "It gives them more latitude
in working with their own marketing, pro-
motion and touring schedules.

“We have a highly computerized and
efficient distribution system which allows
us to deal with 1,000 Musicland stores and
700 Blockbuster stores on a daily basis, not
only to the distribution centers but to indi-
vidual stores.”

According to Gaffney, more artists will
be choosing independent distribution over
major labels inthe future. “Artist represen-
tatives call us because they want to look at
the opportunity of bringing their artists
through our system as opposed to signing
them to a major label. Two years ago, it
wasn’t like this, but now they want to look
at an alternative to the major label distri-
bution system.”

As record labels and artists continue to
seek out new marketing tools to reach
record-buyers, one thing is clear: Navarre
will be leading the way in music/com-
puter-driven music. "There is no other com-
pany in the United States that has been
working in the computer and music indus-
tries like we have. We combined them
years ago and have a productive and work-
able system already in place. Why go any-
where else?”

For more information, contact Navarre's
headquarters (612-535-8333), or their West
Coast Branch (818-380-6600).
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The largest ever
Classic Pro Audio Auction

Tuesday October 24th
440 West 57th Street, NYC

Come one. come all to the big apple on Tuesday
October 24th for a monster sale of classic and
vintage pro gear. No absentee bids. so come

on over to NY. It's definitely worth the trip!!

Inventory includes Neumann, AKG tube mics,
classic RCA. B&K and other mics. Classic API.
Neve and Focusrite Mic preamps/EQ. EMT 250,
140. Pultec Tube Eqgs. Teletronix LA-2A. UREL
MclIntosh tube amps. Neve consoles. Classic
Martin and Fender guitars. Much, much more.

Call the HBA Auction line 800-423-5499
Or cruise the HBA homepage on the web
at http://soundwave.com/hba/hbaindex.html
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ISTRIBUTIO

How The Music Gets To You

By Tom Kidd

Distribution and retailing can make or break an
act. These two interlocking functions can be the
biggest benefit—or biggest bane—to a record’s
success. Only radio station program directors
have a bigger influence.

Itis important for even the most independent of
acts to hook up with a distributor. “We get people
all the time trying to get their product in here
because we're in Hollywood,” says Larry King,
Product Manager for Tower Records on the Sun-
set Strip. “We, as arule, say it's better if you have
a distributor. Otherwise, we take it on consign-
ment. Then, the band breaks up and we just end
up keeping the product in a box for years.”

The distribution business can be as simple as
giving stores the opportunity to order it, particu-
larly with a marquee name. Depending on the
level of the act, the distributor may also need to
attach various discounts, bells and whistles to the
product to entice retailers.

“Everything has to be set up properly,” says
David Fitch, VP of Sales, RCA Records. “Is there
a good track record based on what the last album
did? Is there a plan for the new one with a tour and

consumer needs, which can vary from store to
store within a chain. This knowledge is vital to
know how to sell the product to the retailer and
how to explain the way the music will reach the
consumer.

Indies Vs. Majors

The major long-term advantage of wholly owned
distribution systems is that they allow record
companies to emphasize a certain amount of their
own products. This is an important step in devel-
oping and exposing new talent.

[ MANUFACTURER |

DISTRIBUTOR
DEPOT

{(BMG, CEMA, POLYGRAM,
SONY, UN), WEA)

4

How a record is distributed
isacritical factor inits failure
or success. Several experts
explain how product flows
from the studio to the stores.

Originally the one-stop came betweenthe record
company and jukebox operator, eventually evolv-
ing into a major wholesaler and middleman be-
tween the record company and the retailer. This
emerged simultaneously with a concept called
“multiple distribution.” This once popular, but now
discredited, major label practice was defined by
trwin Steinberg, one-time President of PolyGram,

s “the flow of goods from manufacturer to con-
sumer through more than one channel.”

The first rackjobber was Elliot Wexler, who, in
1952, started Music Merchants in Philadelphia.
The rackjobber's job was created in response to
the competition being given free-standing record
shops by the discount chain stores. The rackjobber
offered supermarkets, drug stores, variety shops
and department stores the convenience of a retail
record shop, offering to take over the responsibil-
ity of following changing musical tastes for stores
that didn’t specialize in the music world.

By the mid-Sixties, the functions of one-stops
and rackjobbers were virtually indistinguishable.
In figures reported to the National Association of
Recording Merchandisers for the

advertising? You have to give
retailers a reason to carry the
product.”

DIRECT ACCOUNT
Rack Jobber

{Handelman)

DIRECTACCOUNT
{Retailer with open
line of credit; i.e.,
Tower, Wherehouse)

DIRECT ACCOUNT
One-Stops
{Abbey Road, Valley,
Pacific Coast One-Stop)

1993 business year, rackjobbers
typically serviced department
stores, with the principal recipi-
ent being discount chains such
as Target. The one-stops made

How It Works
¥

In the record business, as in

v

most other businesses, the dis-

tributor is the link between the LSears

| wal-Mart|

their greatest impact with indie
record retailers, with chain retail-

manufacturer and the retailer.

Smaller record companies, which move into the
national market less frequently than the majors,
rely on a network of independent distributors to
get their product into the stores and, inturn, to the
consumer. Major labels use their own distribution
systems.

It is obviously more cost effective to keep the
function in-house, the common wisdom being that
every step along the way adds costs, which will
ultimately hit the consumer.

At its simplest, distributors buy records at one
price from a manufacturer and sell them to retail
dealers at a mark-up. In reality, the distributor’s
jobis more complicated. No one personbreaksan
artist. The ideal distribution company becomes
part of a team that also includes management,
marketing, video, promotions and others within
their label. The distributor can identify the different

CHRIS BERRY
“The Roots Rocker”

The New Album

“Turbo Molecular Pump’
available of: '4‘
0dds & Sods—Reseda

Colours & Sounds—Van Nuys, Sherman Ocks
Moby Disc—Sherman Oaks
kwu—wﬂ T

‘\
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Amazon 3rd St. Promenade in Santa Monica,
(Rainforest Benefit w/Merrily Weeber)

| aron’s || Indies |

ers as a secondary market.
It is the job of rackjobbers

Smaller record companies generally do not
have the kind of leverage with a distributor that a
major enjoys. They are, therefore, generally bet-
ter at moving catalog product. Lacking major
leverage makes it harder for small companies to
break the new acts that will sustain the company.
This makes it difficult for them to survive.

Rackjobbers & One-Stops

Indie labels rely heavily on “one-stops” (who
supply product to small independent retailers
known as “mom & pop” stores) and “rackjobbers”
(who supply such non-musical retailers as Target,
Wal-Mart, etc.), while some major distributors still
delegate product to their smaller brethren to ease
theirburden of filling the needs of the smaller retail
outlets.

LIVE

-
the Classroom in
* Fri,, Oct. bth ot
Hugo's in Canoga Park
© Thors.,, Oct. 26th ot

Hamp

« Fri, Oct. 27th ot
the Classroom in Northridge

* Fri,, Nov. 17th ot
the Cassroom in Northridge

“Solid Music made by Croftsmen
who know whot they want and

haw to go cbout getting it”
—Steve Stolder, BAM Mogazine

V\

HOLLYWOOD Cafe
Las Vegas

Omelettes Made To Order « Baron of Beef,
Bacon and Sausage. Fried Chicken <,

Freneh Crepes. chcluhlcx. Fresh Fruits
Muffins. Bagels, Decadent Desserts. Belgian Waffles |
Champagne, Juice. Soda. Colfee. Tea :

and one-stops to keep up with
public tastes and to know which products are
likely to be big ticket items. The principal income
of any distributor is derived from providing the
public with what it wants.

Selling The Retailer

One ofthe mostimportant parts of a distributor’s
job, aside from listening to and evaluating prod-
uct, is to “get out there and inform the consumer,”
says Russell Aiello, Associate Director of Product
Development, Rock, UNI Distribution. “What you
always wantto do is getout there and educate the
retailer—helping them to set the record up. You'll
give them advance music—CD singles or cas-
sette singles—that they can pass on to their
‘tastemaker’ customers. You're basically getting
the word out of a new release, educating the

Lunch ¢ Dinner

Sunday Brunch

Private Parties

wcth Trclly
Ercellent Service

Seyle

Szmdaq Branch

10-" AM - 2% PM only *9

Salads * Soups * Desserts * Pasta » Sandwiches * Chicken

South of the Border

and the Porlds Langest Fambarnger Wene!

1342 N. Highland Ave., Hollywood, CA 213.469.1090
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consumer and the retailer as well.”

Because the first consumer of any distributor’s
product is the retailer, distributors use every
weapon in their arsenal to bring the artist to the
attention of the retailers. This may include spon-
sored contests, dinners, samplers, in-store ap-
pearances and point-of-purchase (P.O.P.) mer-
chandising. A large distributor such as UNI may
have certain salespeople who specialize in larger
stores and others who work on the smaller outlets,
or the same salesperson may handle both.

Smaller distributors may not have such re-
sources. It is most common for the retailer to get
information from little more than a “one-sheet”
explanation of the release and an artist bio.

"Everyone thinks distribution is mystical, but
basically it's consignment,” explains Lorena
McPhate of fledgling blues label Blue Goat
Records. “The distributor sends out sheets and
gets to know the person at retail. The distributor
doesn't push the record. The artist and record
company have to push themselves.”

The “one-sheet” McPhate mentions must em-
phasize any success of the artist's past releases
or whether the record features a name producer
or guest artist. Added ammunition may be in the
awareness of a local connection between the
artist and retailer, such as performances and
airplay in the area.

If distributors really want to move product, they
may offer discounts. These vary considerably, but
it is not uncommon for regular customers to be
offered three to five percent off. Developing acts
may get as much as a ten to twelve percent cut.
Another incentive would be delayed billing, usu-
ally extended from 60 to 90 days.

Distributors may also offer a more liberal return
policy. One-stops typically are offered a ten per-
cent return, though bigger distributors may offer
as much as fifteen percent.

Returns are records that do not sell and are
sent back to the manufacturer for account credit.
Because manufacturers bear the cost of returned
product, calculated as the cost of shipping the

product and the paperwork necessary to keep
accounts in order, they prefer to reduce such
costs as much as possible. At its nadir during the
Seventies, the industry was experiencing as much
as a 40 percent return rate.

But all the bells and whistles in the world can’t
get a product to retail if retail doesn’t think it will
sell. “Perks like concert tickets and lunches are
supposed to help get the product in the store, but
they don't,” says Tower’s King. "Distributors try
everything, and after a while, it's mind-numbing.”

What matters most to Tower is the personal
touch. Their principle distributor, California Record
Distributing, has had the account for 22 years.
King trusts the company to know their own catalog

David Fitch
VP of Sales

C @

“You have to give retailers a
reason to carry the product”

and which items w _ fit his store

ypical of most major chains, Tower has mul-
tiple buyers specializing in specific type of music
or product. However, unlike most retail chains, no
central power buys for all Tower locations. Like an
independent retailer, stock is left to the discretion
of buyers at the individual stores.

The Personal Touch

The personal touch is becoming more impor-
tant as competition for limited retail space be-
comes more intense. It used to be, says retailer
Larry Isaacs of Bionic Records, that “the majority
of majors didn’t really want to know you as a
person. Now they're trying to get more people in

touch with what’s really happening on the street.”

Due to this personal approach, among Isaac’s
favorite majors to “help out” with needed shelf
space are BMG and Warners. These are the kind
of relationships on which distributors depend.

“It's a credibility factor,” explains RCA’s Fitch.
“If you have a Dave Matthews Band or a Hum,
they want to know what's your plan—when are
they playing and when are you going to radio. it's
easier because you have success. Butif my setup
isn't right, they’ll still buy only what they feel they
need to buy.”

The Retail Perspective

Orange County-based Bionic is considered an
important retail outlet by distributors because its
three outlets report to severat charts: KROQ and
Album Network for alternative and Foundations
and Hits for metal. These are symbiotic relation-
ships. Isaacs takes many of his purchasing cues
from the same charts to which he reports.

The stores are also trying to keep an ear to the
street. That's where Stephanie Payne, Domestic
Buyer for Aron’s Records, gets many of her tips.
Aron’s is considered important, not just because
of their long-standing reputation as a strong cata-
log store and central Hollywood location, but
because they report to both KROQ and Power
106. “If someone solicits me about carryinga CD,”
relates Payne, “| might play the CD, but if | don’t
think it will sell, | won't bring more than one into the
store.”

Phone calls and in-store requests are impor-
tant. Afair estimateis, if one or two customers ask
for a certain product, the retailer is likely missing
five or six sales.

Payne admits the more she’s heard about an
act, the more inclined she is to buy a product, and
adds: “It all boils down to customers. If | don’t get
calls requesting it or someone asks for it, | won't
bring in more than one. Even for a major, | won't
bend over. And if it sounds like crap, | wait for
someone to special order.”

TS1jjo

CASSETTE & COMPACT DISC DUPLICATION

CD MASTERING  GRAPHIC DESIGN  COLOR FILMS AND SEPARATIONS

High Speed and Real Time Duplication © Discount Prices on Major-Label-Quality Cassettes and Compact Discs ® Duplication, Packaging, Fulfillment

Compact Disc¢
Specials

{mention this ad)

500 CD’'s COMPACT DISC SPECIAL .......ccceeveeeernnnassccrsresseseessossocceees 4 1310

(From your DAT, Includes 2 reference CD-Premasters, Glass Master, 2 Color Disc Imprint, Jewel Box, Shrink Wrap)

1000 CD’'s COMPACT DISC SPECIAL .........cceeeeennnnnennsnnccsenscecensossoccces * 1610

[From your DAT, Includes 2 reference CD-Premasters, Glass Master, 2 Color Disc Imprint, Jewel Box, Shrink Wrap)

Cassette
Specials

{mention this ad}

100 HIGH QUALITY CHROME CASSETTES .....ccccceeneennecnsenconsansercennoooseecs 249

{Up to C-60, Includes Master, Test Cassette, Printing on Clear Cassette, Clear Box, Shrinkwrap)

500 HIGH QUALITY CHROME CASSETTES ..........cccceeeeeeencnscccesscrerenneecess 1569

(Up ta C-60, Includes Master, Test Cassette, Printing on Clear Cassette, Clear Box, Shrinkwrap)

ETape Specialty, Inc.

13411 Saticoy St., N. Hollywood, CA 91605

(818) 786-6111

(800) 310-0800 (CA Only)

fax: (818) 904-0267
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3lC DIRECTORY: INDIE EVERYTHING

The decision to work with independent companies versus major corporations is a dilemma that most musicians will
consider at some point in their careers. The advantage of being a big fish in a small pond is attractive to some,
although the pond you choose may be overlooked by the mainstream. In our ongoing effort to assist you in your
career quest, MC presents our annual comprehensive guide to Southern California’s indie companies.

DISTRIBUTION

1 ABBEY RDAD DISTRIBUTORS

2430 E. 11th St

Los Angeles, CA 90021

213-629-5901 FAX 213-629-5985

Contact: Sam Ginsburg

Styles/Specialties: Full-service audio/video one-
stop carrying all formats of music.

U ABBEY RDAD DISTRIBUTORS

15050 Shoemaker Ave

Santa Fe Springs, CA 90670

310-802-2011 FAX 310-404-5540

Contact: Charles Diciano

Styles/Specialties: See Los Angeles office above

) ALTERNATIVE DISTRIBUTION ALLIANCE (ADA)
3500 W. Olive Ave. #650
Burbank, CA 91505
818-953-7920 or 800-239-3232
FAX 818-953-7924

Contact: Bill Kennedy
Styles/Specialties: All
alternative music

J BALBOA RECORDS

10900 Washington Blvd

Culver City, CA 90230
310-204-3792 FAX 310-204-0886
Contact: Esren Besanilla
Styles/Specialties: Hispanic/Latin

- CALIFORNIA RECORD DISTRIBUTORS
255 Parkside Dr

San Fernando, CA 91340
818-361-7979 FAX 818-365-7328
Contact: Rick Houcutt
Styles/Specialties: All styles

4 CARGO RECORDS

4901 Morena Blivd. #306

San Diego. CA 92117

619-483-9292

FAX 619-483-7414

Contact: Eric Goodis
Styles/Specialties: Alternative Rock

2 CAROLINE RECOROS DISTRIBUTION

{West! Coast Office}

9834 Glenoaks Bivd

Sun Valley, CA 91352

818-504-0965

FAX 818-504-2745

Contact: Rick Williams

Styles/Specialties: Independent, alternative, rock,
punk mental, dance.

4 CISCO MUsIC

6325 DeSoto Ave., Suite F
Woodland Hills, CA 91367
818-884-2234

FAX 818-884-1268
Contact: Marie Sebastien
Styles/Specialties: Pop, cl

o DIGITAL WAVES

10071 Brioso Dr.

Costa Mesa, CA 92627
714-650-73900

FAX 714-650-1146

Contact: Robert Wiebort
Styles/Specialties: All styles

college

new age.

Compiled by Carla Hay

- INSOMNIA RECORDS

P.O. Box 86308

Los Angeles, CA 90086

213-622-0008 FAX 213-222-7167

Contact: Dave Hanson

Styles/Specialties: Mail order, alternative, indie
product only

2 LATIN MUSIC ENTERTAINMENT, INC.
P.O. Box 33251

Granada Hills, CA 91394

818-831-0841 FAX 818-831-0941
E-mail: LMENT@aol.com

Contact: Efraim Barrocas
Styles/Specialties: Latin music

. NAVARRE CORP.

16820 Ventura Bivd

Encino, CA 91436

800-934-3424

FAX 818-380-6611

Contact: Frank Mooney

S /Specialties: CDs. CD-ROMs, all

Y P
styles of music.

2 NDRWALK DISTRIBUTION

1193 Knoliwood Cir.

Anaheim, CA 92801

714-995-8111

FAX 714-995-8038

Contact: Kim Shropshall
Styles/Specialties: Metal, rock, alternative,
industrial

2 RECORDS LTD.

1314 S. Hobart Bivd.

Los Angeles, CA 90006

213-737-2611

FAX 213-737-0206

Contact: Thomas

Styles/Specialties: Soundtracks, shows, import
and domestic

4 :IREIEA;I\)IITY ENTERTAINMENT DISTRIBUTION

(West Coast Office)

3420 Ocean Park Blvd. #3050

Santa Monica, CA 90405

310-581-8200

Styles/Specialties: Rock, metal, alternative, hip-
hop

) SONIC UNDERGROUND
11526 Burbank Bivd.

North Hollywood, CA 91601
818-752-9930

FAX 818-752-9932
Styles/Specialties: All styles

- SOUND OF CALIFORNIA

P.O. Box 93691

Los Angeles, CA 90093

310-425-5117

FAX 310-421-3785

Contact: William Karras
Styles/Specialties: Punk, hardcore, ska

4 SUGD MUSIC

790 Main Street

Half Moon Bay, CA 94019

800-927-7846

Contact: Scot Kellner

Styles/Specialties: Instrumental (hght jazz, new
age)

HAVEN'T GOT A RECORD DEAL YET?

FIND OUT WHY
FROM A MUSIC INDUSTRY PROFESSIONAL

Consultations now available
*Get the info every artist must know!
*Cet a review of the material you submit!
*Get hints and ideas designed just for you!

JAG MUSIC GROUP
(818) 451-4304

(Due to volume of business, please leave message)
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1 4AD

8533 Melrose Ave., Suite B

Los Angeles. CA 90069

310-289-8770 FAX 310-289-8680

Contact: Rob Moore

Styles/Specialties: Rock, alternative
Roster: Lisa Germano. Dead Can Dance. the
Breeders, Air Miami, His Name is Alive, Pale
Saints, Kendra Smith. Michael Brook, Lush

) ABA INTERNATIONAL

16000 Ventura Blvd. #1105

Encino, CA 91436

818-784-7670 FAX 818-784-7282

Contact: Jay Warsinske

Styles/Specialties: Rock, dance, urban, adult
contemporary, adult album alternative. Licensing
of American music to foreign record companies

4 AIP RECOROS
see Bomp

J ALARMA RECORDS
see Frontline Music Group

- ALIAS RECORDS

2815 W. QOlive Ave

Burbank, CA 91505

818-566-1034 FAX 818-566-6623

Contact: Delight Jenkins

Styles/Specialties: Alternative rock
Distribution: Caroline, Cargo, Twin Cities, others.
Roster: Archers of Loaf, Knapsack, the Loud
Family, Matt Keating. Small, Throneberry

- ALIVE/TOTAL ENERGY RECORDS
see Bomp

- BARKING PUMPKIN

P.O. Box 5265

North Hollywood. CA 91616

818-764-0777 FAX 818-764-4972

Contact: Dottie Flynn

Styles/Specialties: Alternative rock

Roster: Frank Zappa, Z (Ahmet & Dweezil Zappa)
*No unsolicited matenal

2 BEACHWOOD RECORDINGS, INC.

4872 Topanga Canyon Blvd. #223

Woodland Hills, CA 91364

818-888-3534

Contact: Stephen Chandler, James Lee Stanley
Styles/Speciaities: Pop, rock, folk. Recording
studio and indie label

Roster: Peter Tork, James Lee Stanley, Peter
Finger, Chris Bennett, Ellen Stapenhorst,
Lawrence Juber, Stephen Paul.

4 BELLMARK RECORDS

7060 Holtywood Bivd. #1000
Hollywood, CA 90028

213-464-8492 FAX 213-464-8496
Contact: Raymond Bothwell
Styles/Specialties: Rap. R&B. gospel

- BEM ENTERTAINMENT
P.O. Box 9294
Inglewood, CA 90305
310-219-3034

FAX 310-217-7505
Contact: James Thomas

Associate Labels: Upscale Music, 10/4 Music,
Lamea Sounds

Styles/Specialties: R&B/soul (Upscale Music)
rap {(10/4 Music), gospel {Lamea Sounds)

*No “gangsta rap”

) BEVERLY HILLS RECORDS

P.O. Box 3216

Beverly Hills, CA 90212
818-788-0215 FAX 818-788-7612
Contact: Morris |. Diamond
Styles/Specialties: All styles
Distribution: Self-distributed

1 BOMP RECORDS

P.0.Box 7112

Burbank, CA 91510

213-227-4141 FAX 213-227-5433

E-mail: orbit23@aol.com

World Wide Web: http://www forfood.com/
~indieweb/index.hmt!

Associate Labels: Voxx Records, AIP Records
Alive/Total Energy Records, Marilyn Records
Contact: Greg Shaw, Chelsea Starr, Patrick
Boissel

Styles/Specialties: Bomp: Drone, trance, psych
pop. power punk. Voxx: Neopsych. AlP: Pebbles
series, Sixties reissues of classic punk and psych.
Alive/Total Energy: Rock, power punk,
experimental or anything outstanding in other
genres. No metal or rap.

Distribution: Caroline, Get Hip, Dutch East India.
Roster: The Brian Jonestown Massacre. Iggy &
the Stooges, Stiv Bators. Dead Boys. Alive/Total
Energy Records: U.S. Bombs, John Sinclair & His
Blues Scholars, Bed of Eyes, Mick Farren, Murder
Junkies, Tav Falco Lovemaster. Marilyn Records:
Ten High, Thomas Anderson, Chris Wilson, Kim
Fowley.

*It's not necessary to call, fax or e-mail before
sending unsolicited matenal.

Questions and comments should be directed to
maihng address. No phone calls please. For
computer discussion group, send e-mail to
xibalba @ pacific.net.

) BRASS RECORDINGS
see Delicious Vinyl

1 CABERNET RECORDS

6363 Sunset Bivd., Ste. 811

Hollywood, CA 90028

213-857-8381

*Accepts unsolicited tapes with S.AS.E

2 CARGO RECORDS

4901 Morena Blvd. #906

San Diego, CA 92117

619-483-9292

FAX 619-483-7414

Contact: Eric Goodis

Styles/Specialties: Alternative rock

Distribution: Caroline, Bayside

Roster: Garden Variety, Smile, Uncle Joe's Big O
Driver, Cindy Lee Berryhill, Heavy Vegetable

- CAROLINE RECORDS

(West Coast Office)

9834 Glenoaks Blvd

Sun Valley, CA 91352

818-504-0965

FAX 818-504-2745

Styles/Specialties: Independent, alternative, rock,
punk, metal, dance.

IF YOU GOT THE TALENT
WE HAVE THE DIRECTION!

Releasing an independent CD? Looking for touring possibilities?
Need a promotion plan for a songwriter or band?
How can you get the press to come out to your shows?
Looking for a new way to approach a new music problem?

We could help. Send your photo,
tape/CD and promo package to:

C&C PROMOTIONS

Box 18334, Encino, CA 91416

or call
(818) 909-9663 to get a FREE brochure today.

REASONABLE

RATES.
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J CEXTON RECORDS

2740 S. Harbor Bivd., Suite K

Santa Ana, CA 92704

714-641-1074 FAX 714-641-1025

World Wide Web: http://www.cexton.com
Contact: John Anello, Jr.

Styles/Specialties: Jazz

Distribution: Atiegro

Roster: Chiz Harns, Beachfront Property. Doug
MacDonald, Richard Hastings. Bruce Cameron,
James L. Dean, Conti Candol, Nat Addery, Tom
Kubis, John Anello Jr., Loren Picktord, Shelley
Moore, Jack Wood, Don Scaletta. Jay Miglion.

J CISCO MUSIC, INC.

6325 De Soto Ave., Suite F
Woodland Hills, CA 91367
818-884-2234 FAX 818-884-1268
Contact: David Fonn

Styles/Sp ies: Pop,

2 CISUM/4 PLAY RECORDS

9846 White Oak Ave. #204
Northridge, CA 91325
818-407-0493 FAX 818-407-0463
Contact: Aaron Clark
Styles/Specialties: Hip-hop, R&B
Distribution: Next Plateau

J CMH INTERNATIONAL RECORDS

P.O. Box 39439

Los Angeles, CA 90039

213-663-8073 FAX 213-669-1470

Contact: David Haerle

Styles/Specialties: Bluegrass, traditional country
Distribution: Indies

Roster: Eddie Adcock Band. Nashville Mandolin
Ensemble, Nashville Super guitars, Nashville
Super Pickers.

- CORRECT RECORDS/GRIND ENTERTAINMENT
447 S. Robertson Blvd. #201

Beverly Hills, CA 90211

310-246-0779 FAX 310-246-0669

Contact: T-Love

Styles/Specialties: Hip-hop

J CRUZ RECORDS
see SST

- DCC COMPACT CLASSICS

9301 Jordan Ave. #105

Chatsworth, CA 91311

818-993-8822 FAX 818-993-0605

Contact: Marshall Blonstein
Styles/Specialties: Pop, rock, classical, jazz.
Eighties and Nineties pop and dance compilations
Distribution: Indies

Roster: 24K Gold Series includes Paul
McCartney, the Doors. the Eagles, Joni Mitchell
and more. Ray Charles, Miles Davis, Ella
Fitzgerald.

J OEATH ROW RECORDS

10900 Wilshire Bivd. #1240

Los Angeles, CA 90024

310-824-8844

FAX 310-824-8855

Contact: Suge Knight

Styles/Specialties: Rap

Distribution: Interscope

Roster: Dr. Dre, Snoop Doggy Dogg, Tha Dogg
Pound, Danny Boy.

2 DEL-FI RECOROS

P.O. Box 69188

Los Angeles. CA 90069

310-358-2555

FAX 310-358-2561

Contact: Bob Keane, Gary Tannenbaum
Styles/Specialties: Pop. rock, vintage surl
instrumental music, jazz, big band swing
Distribution: City Hall, Paulstarr, Rock Bottom,
Twinbrook.

Roster: Ritchie Valens, Bobby Fuller Four, the
Lively Ones, the Centunons, Chan Romero

new age

2 DELICIOUS VINYL

6607 Sunset Bivd

Hollywood, CA 90028

213-465-2700 FAX 213-465-8926

Associate Labels: Brass Recordings. Malicious
Vinyl

Styles/Specialties: Delicious Vinyl: Hip-hop/R&B.
Brass Recordings: jazz. Malicious Vinyt: rock/
thrash

Roster: Brand New Heavies, the Pharcyde, Masta
Ace, Duce Duce, the Wascals, Born Jamericans

U DIAMOND HARD MUSIC AND ENTERTAINMENT
P.O. Box 1005

Hermosa Beach, CA 90254

310-372-5271 FAX 310-937-0297

Contact: Cole Coleman

Styles/Specialties: All styles of music. Online
distribution and sales service.

Distribution: Sarzo Music, Wrecking Balt
Records.

Roster: Foolish Pleasure, No Tolerance, Miassa

J DIONYSUS RECORDS

P.O. Box 1975

Burbank, CA 91507

E-mail: DDionysus@aol.com

Contact: Lee Joseph or Amy

Associate Label: Hell Yeah

Styles/Specialties: Dionysus. Punk rock, Sixties
garage music, psychedelic, sur, rockabilly, Sixties

reissues. Hell Yeah: Punk rock, local underground.

Distribution: Mordam. Get Hip, Dutch East India.
Caroline, many others.

Roster; Dionysus: The Boss Martians, the
Witchdoctors, the Firks, the Bamboras, the
Boardwalkers. Hell Yeah: Black Angel's Death
Song. Hot Damn, Butt Trumpet.

*No unsolicited material.

2 DR, OREAM RECOROS

841 W. Collins Ave

Orange, CA 92667

714-997-9387 FAX 714-997-0184

Contact: David Hayes

Styles/Specialties: Punk, alternative rock
Distribution: Abbey Road, Norwalk, Twin Cities,
Cargo, Bayside, Desperate Attempt, Dutch East
India. Impact, Select-O-Hits, Sound of California,
Com Four, Bassin, Revelation

Roster: Cadillac Tramps, Welt. Joyride, the
Grabbers, Manic Hispanic, Andy Prieboy, Yakoo,
Swamp Zombies, Bitch Funky Sex Machine,
Shig'n’Buzz, Tikitones, Screaming Bloody Marys.

- ORIVE ENTERTAINMENT

10351 Santa Monica Blvd. #404

Los Angeles, CA 90025

310-553-3490 FAX 310-553-3373

Contact: Stephen Powers, Don Grierson, Shelly
Fraser, Lisa LaRose, Meredith Emmanuel,
Kimbery Sommers.

Styles/Specialties: All styles of contemporary
music. children’s music, video and multimedia,
reissves.

Distribution: Navarre, Anchor Bay.

Roster: Night Ranger, Sharon, Lois & Bram

J DWELL RECORDS

P.O. Box 39439

Los Angeles, CA 90039

213-663-8098 FAX 213-669-1470

Contact: David Haerle

Styles/Specialties: Death metal, ambient dance
trance

Distribution: Indies

Roster: ITISI, Soilent Green, Inner Thought, M.E.S.T

2 EPITAPH RECORDS

2798 Sunset Blvd

Los Angeles, CA 30026
213-413-7325 FAX 213-413-9678
E-mail: cozmo @ epitaph.com
Contact: Darren Kramer
Styles/Specialties: Alternative rock
Distribution: Indies

Must Be:

To be considered, send demo {1-3 songs max), press kit & contact info to:

RODELL RECORDS, INC.
P.O. Box 93457-MC, Hollywood, CA 90093

. % ATTENTION *
UNSIGNED ARTISTS

Fastest growing INDY LABEL & MUSIC PUBLISHER
seeks:

© Acts O Bands O Artists O Songwriters

v/ ORIGINAL

v AGGRESSIVE
v INTELLIGENT
v COMMITTED

DIRECTORY: INDIE EVERYTHING

Roster: NOFX, Down By Law, Pennywise, RKL,
the Oftspring, Rancid, SNFU, Ten Foot Pole, Total
Chaos. Gas Huffer, the Humpers, Red Aunts,
Wayne Kramer, the Joykiller, Voodoo Glow Skulls,
DFL.

J FISH OF DEATH RECOROS

P.O. Box 93206

Los Angeles, CA 90093

213-462-3404

E-mail: fod @earthlink.net

Contact: Matt Wallace, David Konjoyan, Michael
D. Andelman.

Styles/Specialties: All styles

Distribution: MS Distribution, Dutch East India,
Twin Cities.

Roster: Tiny Buddy, 60 Cycle, Brown Betty
*Unsolicited material should be a 3-song demo
with cover letter and contact info.

< FLIP RECORDS

11908 Ventura Bivd., #201

Studio City, CA 91604

818-762-5648 FAX 818-762-8224
Contact: Frank Votpe or Shirley Brown
Styles/Specialties: Alternative
Roster: Hotheads, Tin Starr, Big Hate.
“Accepts unsolicited tapes

J FRESHWATER RECORDS

P.O. Box 27713

Los Angeles, CA 90027

213-660-5444 FAX 213-660-2743

E-mail: TSPW91A@prodigy.com

Associate Label: Freshwater Classical
Contact: David Wheatley

Styles/Specialties: Several, including
contemporary jazz, classical, country, new age
jazz, solo acoustic

Distribution: Pryamid, Paulstarr, Titus Oaks,
Select-O-Hits, Music Distributing Inc., Music
Design Inc., New Leaf, Americana Records USA,
Abbey Road, Valley Record, Universal One Stop,
CD One Stop, Otter Distributors, Action Music
Sales

Roster: Lightstream, Kregg Nance, Morten
Lauridsen, Choral Cross-Ties conducted by Bruce
Browne, Sprawl!, David Wheatley.

J FRONTIER RECORDS

P.O. Box 22

Sun Valley, CA 91353

818-506-6886 FAX 818-506-0723

E-mail: frontiermo @aol.com

Contact: Jeft Oftalday

Styles/Specialties: Punk pop

Distribution: REP

Roster: Heatmiser, Flop, Sacrilicious, Meanies,
Shane tdols.

J FRONTLINE MUSIC GROUP

7077 Orangewood Ave. #104

Garden Grove, CA 92641

714-890-9915 FAX 714-890-9113

Assoclate Labels: Alarma Records, Intense
Records, Myx Records

Contact: Beth Hicks

Styles/Specialties: Alarma: alternative. Intense:
hard rock/metal. Myx: dance. Frontline: all other
styles of music.

Distribution: Diamante

Roster: Greg Chaisson. Deliverance. Dietiphoba,
the Echoing Green, Mad at the World, Magdalene,
Mortal, Mortification, Poor Old Lu, Randy Rose,
Shades of Blue, Swirling Eddies, Toumiquet.

- GIGANTIC RECORDS

321 Emerald St

Redondo Beach, CA 90277
310-372-0435

Contact: Larry Bayless

- GRACELAND ENTERTAINMENT
7077 Orangewood Ave. #104
Garden Grove, CA 92641
714-890-9915 FAX 714-890-9113

DISTRIBUTION COORDINATOR

New Independent Label focused on Modern Rock,
looking for Distribution Coordinator.
Tired of working for corporate distributor
and looking for new opportunity?
Come run the distribution/retail
side of our business! Incredible opportunity
to get in on the ground floor.

Contact Frank

Tel: 8187625648
Fax: 8187628224

E-Mail: outflip@ix.netcom.com

Associate Label: Holy Terra Records

Contact: Beth Hicks (Graceland), D.) Dove (Holy
Terra)

Styles/Specialties: Graceland: adult
contemporary. Holy Terra: hip-hop/urban
Distribution: Benson

Roster: The CMCs, Gospel Gangstas, Carol
Huston, Bobby Ross Avila, UCLA Gospel Chair,
Gary Valenciano, Children of Zion.

< HELL YEAH RECORDS
see Dionysus

- HIGHER DCTAVE MUSIC

23715 W. Malibu Rd. #358

Malibu, CA 90265

310-589-1515 FAX 310-589-1525

E-mail: homusik @ aol.com

Contact: Kenny Nemes

Styles/Specialties: New age. world music,
contemporary instrumental.

Distribution: Indies

Roster: Otimar Liebert, Craig Chaqguico, Cusco,
3rd Force, Shahim & Sepehr. EKO, Neal Schon,
Jon Anderson, Jonathan Cain, Deuter, Lara &
Reyes.

J HOLLYWOOD UNDERGROUNO PRODUCTIONS/
DISC FACTORY

6525 Sunset Blvd. #205

Hollywood, CA 90028

213-465-7522 FAX 213-465-2457

Contact: Brien or Sharrone

Styles/Specialties: All

Distribution: Scream

- HOLY TERRA RECORDS
see Graceland Entertainment

- INTENSE RECORDS
see Frontline Music Group

J J&T RECORDS

P.O. Box 8680

Universal City, CA 91608
213-876-1519

Contact: Jason Cody
Styles/Specialties: All styles.
Distribution: Hines Indi

J JONKEY ENTERPRISES

663 W. California Ave

Glendale, CA 91203

818-247-6219 FAX 818-241-1333
Contact: Chuck Jonkey
Styles/Specialties: Environmental, world,
indigenous artists.

Distribution: Indies

Roster: Chuck Jonkey, Carl Malone

- JVC MUsIC

3800 Barham Blvd. #305

Los Angeles, CA 90068
213-878-0101 FAX 213-878-0202
Contact: Albert Elegino
Styles/Specialties: Jazz, R&B. pop
Distribution: REP, Navarre
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