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TOM PARHAM AUDIO

O N S

State-Of-'l'he-Art Digital Bin Cassette & Compact Disc Duplication Specialist

NO MINIMUM FREE PICKUP & DELIVERY TO MAJOR LABELS!! ABSOLUTELY THE
ORDER! (LA and Orange County only) 1
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Tom Parham Audio is California’'s Premier licensed Il ﬂlo_g_ cassette dupllcahon facility. All digital casse"e duphcauon, mastering and graphic

design are done on-site to assure the best quality. Tom Parham Audio uses State-Of-The-Art tapeless digital bin - Today's ultimate direct from digital

cassette duplication system with HxPro. Tom Parham Audio is now offering State-Of-The-Art Sonic Solutions & No Noise Digital Mastering to create
the absolute best quality master available today!!
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What studio couldn’t use more professional tape — and a TASCAM DA-88? So to celebrate the DA-88's

numerous technical achievements and awards (including the coveted Emmy), and introduction of the new

TDK PRO line of precision recording media, TASCAM and TDK are rewarding DA-88 buyers with what they

need most — FREE tape. Act now and for each DA-88 you buy, you'll get the explosive 60-piece TDK Studio

Tape Package. That's 20 each of TDK's hottest and highest quality professional Hi8 (MP120), DAT (DA-R60), and Cassette
(SM60) tapes — tape you'll use every day. For tracking, mastering and cutting demos. You'll get 80 hours of record time on
60 free tapes — over a $500 value. So if you've been waiting to buy your DA-88, or want to add tracks to your current set-
up, don't hesitate any longer. Get to your dealer and make a deal today. Because this explosion won't last forever.

TASCAM.

Take advantage of our experience.
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FREE TAPE ! 7733 Telegroph Rd., Mostebello, (A 90640. In Conado, mol o TEAC CANADA UTD, Degt: FREE TAPE!, 340 Branet Rood, , Gntaric 147 202, Fonado. mwme(m,weygec:mﬁ\gbywﬁdm T will ship prepaid ety ir: you The TK 60 Rece Studio Tope Pockuge.
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MUSIC

CONNECTION
WE’'RE HERE!

WE'RE HERE!
WE'RE HERE!

We told you we were moving soon
and now the day has come.
By the time most of you read this,
we will already be moved into
our plush new offices!

ok a Flote:
As of April 29th,
our new address is:
4731 Laurel Gyn. Blvd.
N. Hollywood, CA 91607
Ph: 818-755-0101
Fax: 818-755-0102
24-Hr Free Classified Hotline:
818-755-0103

To our valued reader:
Our sincerest apologies for the recent problems you may have had in

attempting to reach our Free Classified Hotline. Note that we are on the case
and have big plans to make placing your ads more convenient than ever (try
the new 24-hour Free Classified Hotline # on April 29). In the meantime, we
have replaced the message machine which was the source |

of the immediate problem. So keep providing us with those
CONNECTION

COMPACT DISCS

BULK CD's
1000 for $1000

PACKAGE INCLUDES:
GLASS MASTER. 2 COLOR PRINTING ON DISCS
AND 2 PREMASTERED CD's
FROM YOUR CD READY DAT & FILMS

RETAIL READY

1000 for $2199

PACKAGE INCLUDES:

GLASS MASTER - 2 COLOR PRINTING ON DISCS - 2 PREMASTERED CD's
4 COLOR 4 PAGE FOLDER (4/1) - 4 COLOR TRAY CARD (4/0)
COLOR SEPERATIONS - TYPESETTING - GRAPHIC DESIGN (4 HRS.)
JEWEL BOX & SHRINK WRAP

ALSO AVAILABLE:
CD ONE-OFFS & PREMASTERED CD's

(W/PQ ENCODING AND PRINTED LOG SHEET)
QUANTITIES FRCM 1 to 100
QUICK TURN AROUND TIME

(CALL FOR PRICES)

BLANK CD-R'S

63 MIN. 10/$7.35 - 50/$7.21 - 100/$7.07
74 MIN. 10/$7.50 - 50/$7.37 - 100/$7.23

CASSETTE DUPLICATION
REAL-TIME

BIN LOOP
(CALL FOR PRICES)

CUSTOM LENGTH BLANK CASSETTES
LOADED WITH

BASF CHROME PLUS

BASF SUPER CHROME

or
TDOK PRO SA

FULL LINE OF STUDIO SUPPLIES
AUTHORIZED DISTRIBUTORS OF:
AMPEX - 3M - BASF
MAXELL - SONY - TDK

==y 7 IMPERIAL |

§ 5 f ™o

==_MA A S_~ COMPANY
1928 14th St. Santa Monica, Ca. 90404-4605

vital listings, and we thank you for your patience.
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D DISC MAKERS

CDs IN 3
WEEKS!

300 CDs iz 3 B1°[0

with black & white inserts

€€ Greal service.,
combined with fast tirnarotiid
and top notch design. You offer the only truly
complete package in LA Twonldic't eoen think
of using ainvone else. 99

—Jinmy Stewart, Producer

TONILELE SCOTT

lLos Anpeles. €A

Complete package includes:
e 'REE Deluxe Design o Delivery In 3 Weeks
e All Film and Proofs e Major Label Quality
s Proof Positive ™ e No-Fine-Print
Reference CD Guarantee

Stop by our Burbank office!

Call today for your FREE, % s

1996 full color catalog: Al

1:800-731-8009 16,
%

http://www.discmakers.com
213 W. Alameda, Suite 101 * Burbank, CA 91502-3027

CALENDAR

By Carrie Colombo

It you have an event, workshop. class or seminar that you want us to announce, send the info in
writing to: Calendar, c/oMusic Connection, 4731 Laurel Canyon Blvd.. N. Hollywood. CA 91607

Current

Music Connection Co-Publisher J.
Michael Dolan will be among the
industry pundits who will conduct
seminars during the “Music West
'96" Music Conference and Festival
in Vancouver, B.C., which is offering
valuable and informative seminars
by day and rockin’ music/partying at
night! Programs include songwriting
and producer workshops, tech-
niques, publishing and copyright
deals, breaking into fiim and TV,
management, booking, promoting
and anindie panel for bands wanting
to control their destinies. This con-
ference covers every facet of con-
ductingbusiness withinthe industry.
Speakers are established profes-
sionals recognized to be among the
best in their area of expertise, in-
cluding J. Michael Dolan, who will
conduct a three-hour seminar titted
“How To Produce Extraordinary
Results In Your Music Career.” The
evening festival offers performances
by established and unsigned bands.
"Music West '96" is being held May
2-5 (early bird pricing is available
before March 30). For more informa-
tion, contact Natacha Dobrovoisky,
604-684-9338, or e-mail them at:
nat@musicwest.com, or visit their
web site: http://www. musicwest.com

The Vocal Power Institute Perfor-
mance Workshop's spring session
begins Monday, May 6, at 7:00 p.m.
The workshop emphasizes personal
style, dynamic staging, mic tech-
nique and confidence. A professional
industry attended showcase with live
bands will be presented on Satur-
day,June 15, at American Pie, Santa
Monica. Original songs are welcome.
For more information, call instruc-
tors Elisabeth Howard or Howard
Austin at 818-895-SING.

Summer is just around the corner

and so are the summer festivals!
Sunday, May 19, marks the 36th
Topanga Banjo-Fiddle Contest And
March For Parks, a music, dance,
crafts, and parklands festival. The
festivalis located inthe Santa Monica
Mountains National Recreation Area.
There will be four separate stages:
the Contest Stage (featuring old-
time and bluegrass music), the
Dance Stage, the Railroad Stage
and the Pavilion Stage. Forty-five
folk art booths offer a wide range of
arts and crafts. Good food is avail-
able, or you can bring your own. Be
sure to bring blankets and chairs.
Also, bring your instruments and join
in the jams. The festival starts at
9:00 a.m. and lasts until 6:00 p.m.
Tickets are only $7.00 for adults and
$4.00forchildren (ages 10-17). Chil-
dren under age 10 are free. For
more information, cal!818-382-4819.

The Brews And Blues Festival '96 is
coming. The Great California Brews
and Blues Festivalfeatures 100 North
American Breweries with over 300
of their finest beers, complimented
by the best blues artists this side of
the Mississippi. The Rainbow La-
goon on Shoreline Drive in Long
Beach is the setting for this summer
festival. Soak up some rays while
strolling around the beautiful
waterscaped lagoon, sippin’ some
brew and listenin’ to the blues. The
first 6,000 festival goers each day
will receive acommemorative glass.
Glassesareguaranteedto advanced
ticket purchasers. Attendees must
be atleast21 years of age and ID will
be required. Festival dates are Sat-
urday, June 8, and Sunday, June 9,
from 1:00 p.m. to 7:00 p.m. Tickets
are $22 in advance; $25 at the door;
and $15 for the designated driver.
Request for tickets through the mail
must be received by May 17th. For
information or credit card orders,
call 310-798-7599.

Now’s your chance to voice

your opinion to the industry!
CALL MUSIC CONNECTION’S

24 HOUR

OPINION
HOTLINE

~ODISC MAKERS

818-503-7485

You say it and we’ll print it!
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4 FROM YOUR CD-READY MASTER S NOT INGLUBE TYPESET COMPOSITE Al | ICE T | PRIORITY
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, —eeeeeea
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THE NEXT GENERATION

IN AUDIO CASSETTE DUPLICATING
Featuring The Finest State Of The Art

DIGITAL TAPELESS BIN
The Latest In Digital Technology

The DHS ™ Process and Equipment Offer A Standard Pre-Recorded Audio Cassette
With The Highest Quality Digital Sound Available.

One Master Two Formats—CD and Cassette
Bring Us One Master and we can manufacture both formats.

Complete Audio Complete CD
Cassette Manufacturing
Manufacturing: « Mastering

- Mastering CD Refs

- Packaging - Packaging:

 Graphic Design * Includes Jewel Box and
* Print Material Graphics

* Film Separations  Print Materials

. FJlm Separations

1201 Olympic Boulevard - Santa Monica, CA 90404
TOLL FREE (800) 428-6001
(310) 450-2898 - FAX: {(310) 452-0807
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DESIGN STUDIOD

By Tom Kidd

Top Design Studio is an award-
winning studio whick: offers a com-
plete range of graphic design and
production services for the music
and entertainment worlds. The
company’s success is based upon
its ability to understand and fulfill the
needs of their clients.

The company has worked with
many important and influential cli-
ents. Among these are EM| Music,
Quincy Jones, Warner Bros.
Records, MCA Records, City Of
Hope and MCA Entertainment. But
Top Design not only works with big
budget clients, they also offer a full
range of services to ciients on not-
s0-big budgets, making their exper-
tise available to conservative and
cutting-edge artists ali<e.

On the average, Top Design
handles anywhere from tento twenty
projects at a time, and the company
notes proudly that many clients re-
turn year after year. These clients
may include annual events or record
companies using Top Design to ful-
fill their yearly schedule.

The creative force behind Top
Design Studio is Peieg Top. He and
his staff of four focus their talents on
creating designs that reflect each
client’s image. They build their busi-
ness on the ability to listen to the
client and create concepts that pro-
vide solutions to the individuaiclient's
specialized needs.

“Design and packaging should be
taken as seriously as designing the
album,” notes Top. “it's like setting
up the image of the artist. We give
them really good design sense and
top quality.”

Though the company handles
many big-name clients, they are not
snobs when it comes to working with
fledgling artists. Walk-in clients will
sometimes ask Top and company to
design the artist’'s entire campaign,
from concept to completion. “We
usually take the projects that give us
the most freedom,” says Top.

An initial meeting with the Top
Design crew determines how the
artist looks and carries him or her-
self. Top and his staff listen to the
artist’s ideas to determine the es-
sence of what the artist wants to do
and how that can be incorporated in
the final art. Always central to the
concept is the music. “We love mu-
sic so we're always hip,” Top
stresses. “We try to do something on
the cuttingedge orahead of itstime.”

To give Top Design total freedom
is to walk away with an impressive
package. A good example of this is
the company's classy yet sexy de-
sign for Bleu, where they designed
the demo package (pictured above)
to fit the artist's personality, keeping
a hand in everything from the bio to

the CD cover. They gave it their own
unique spin, however, designing the
package n an off-sized eight-by-
eight-inch formatthat stands out from
the pack. The package did it's job
according to Top, garnering the
record company interest that the art-
ist desired.

Top recommends that his clients
hire the company for tneir entire cam-
paign instead of using different firms
for CDs, ads and posters. This is to
ensure consistency in the art work,
he says. As a bonus, this procedure
also tends to make the project more
cost-effective, an especially impor-
tant consideration for a beginning
artist.

They may design not only an
artist's CD packaging, but also the
matching ads and posters. Services
may also include mailing the com-
pleted product using the company’s
own well-developed in-house list.

Top Design s as flexible with bud-
get as they are with artwork. Cost
can range anywhers from $2,000-
$15,000, says Top, depending on
what the artist requires. “When an
artist walks in the door, we tell them
to go concentrate on their music. We
do everything else,” says Top.

Top Design can take care of all of
the elements in the design and pro-
duction process, including pressing
the product. The company is a one-
stop service point for any music cli-
ent looking to put his or her best foot
forward. The company delivers an
impressive package that the un-
signed artist can shop around.

When a client hires Top Design
Studio, they can be assured of re-
ceiving a unique design that fits their
specific needs. While the designs
vary in concept and imagery, they
maintain the elements of simplicity
and consistency that have become
the “Top” trademark.

“It's very clean and simple, but
striking in simplicity,” notes Top of
his firm’s trademark, a traditional,
cleaner style that is rapidly becom-
ing the norm. The firm further prides
itself on the use of steiking color
combinations and unique paper
stocks. “We have our own style and
try to make it look different than
what's out there. People have seen
what we do and they know what
they're getting.”

Top Design Studios is located at
7011 Hayvenhurst Ave , Studio E,
West Van Nuys, CA 91406. Phone:
818-988-8028, Fax: 818-988-8203:
e-mail: TOPDSGN @aol.com.
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DO IT NOW!

1000 CD’s
$1595.00

Includes: Color 4/1 4 panel insert, tray card,

2 color €D imprint, Jewel Case,
assembly & Celo-Wreap. Retail Ready.
READY TO SHIP IN 2 WEEKS!

“Check out the compefition and you w
find that no one even comes close!”

Bands get FREE advertising for your new release when yovu
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“Ask about our graphic design services”

All prices based on production ready DAT and plate ready film. Freight charges are additior

CALL Now!

/" 800-549-5528

‘3430 Sacramento Way Suite A. San Luis Obispo Ca 93401

Complete Graphic Design ¢ CD Replication ¢ Digital Cassette * Audio Post Production Mastering
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RIAA Wins $7 Million
Landmark Judgement

By Keith Bearen

Judge’s decision in contributory infringement
case garners the largest monetary award
received by the Recording Industry Association

Washington, DC—A seven-mil-
lion-doHar judgement—the largest
monetary award that the RIAA (Re-
cording Industry Association of
America), on behalf of its member
companies. haseverreceived—was
handed down in a landmark copy-
right and trademark infringement
case. The case. A&M Records. Inc.
v. Mohammad Abdallah. was de-
cided by the honorable Lauglin E.
Waters of the U.S. District Court

for the Central District of Califor-
nia.

The lawsuit was initiated by 26
record companies against the de-
fendant. Mohammad Abdallah, and
his company. General Audio Video
Cassettes. for knowingly assisting
counterfeiters nationwide. Among
the charges. Abdallah provided
counterfeiters with blank cassettes
“timed” to the exact length of legiti-
mately released cassettes.

RIAA Releases Annual

Consumer Profile Report
By Ernie Dean

Statistics reveal the 45-plus age bracket to be

the biggest growing demographic; CDs
dominate as cassette sales continue to decline

Washington, DC—The Recording
Industry Association of America
recently released its 1995 Consumer
Profile. an annual report that pro-
vides demographic information
about sound recording consumers
throughout the country.

Larlier. the industry released its
annual year-end statistics that
showed a slight increase in ship-
ments ($12.3 billion compared to

The Recording Industry Association of America’s

S$12.1 billion in 1994). The Con-
sumer Profile revealed that the sales
of the compact disc configuration
has grown to an all-time high-—63
percent of the market—nearly dou-
blinginsize overthe pastfive years,
while cassette sales have continued
to dwindle—down to an all-time
low of 25.1 percent of total sales.
The newest product, CD-ROMs., in
only theirsecond year on the report,
nearly doubled sales (0.6 to

1995 Consumer Profile

I percent). althoughthey are
clearly not a major factor in

the industry as of yet.

— The only other big sur-
1991 1992 1993 1994 1985 prise was the fact that a sig-
ROCK 348 318 02 1 NS nificant portion (45 years
COUNTAY 128 174 187 163 167 and older) of the baby
URBAN CONTEMPORMRY 99 98 108 96 113 boomer generation has be-
POP 121 s 19 103 ton come the second leading
RAP w0 86 92 18 87 music consumer, account-
aosPEL 38 28 32 33 31 ing for 16.9 percent. just be-
AZZ a0 38 31 30 30 hindthe 15-19age b‘ruckcl S
CLASMICAL 32 a7 33 37 29 17.1 percent. Back in 1991,
L R R the 45-plus demographic.
Somprnc B B e B Fhe old_esl on the report. was
in the fourth position of the

NEW AQGE NA 12 10 10 07 . .
cightage-related categories.,

CHILDAEN'S 03 (] 04 04 0s . 3

clear evidence of the grow-
St LI GO GO O Ve ing intTuence of the genera-
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According to the RIAA, at the
time the lawsuit was filed. GAVC
were believed to be the biggest
known supplier of “timed™ blank
cassettes and other raw materials
utilized by counterfeiters in the
manufacture of tllegal audio cas-
settes.

“The combination of the court’s
opinion on third-party liability and
substantial monectary damages
awarded to the plaintiffs conveys a
very strong message to other raw
material suppliers and their coun-
terfeters that the recording indus-
try has the legal means to combat
such piracy and has every intention
of continuing to aggressively pur-
sue such civil actions in the future.”
said Steven D'Onofrio, the RIAAs
Executive Vice President and Di-
rector of Anti-Piracy. in a prepared
statement. “This is also one of the
most important legal decisions in
RIAA history because it should have
significant legal ramifications and
tion that the music industry has pre-
viously paid little attention to. fo-
cusing theirenergies on the young.

As for genres. rock music con-
tinues to dominate the field (al-
though the 33.5 percentage reflected
aslight drop from last year's 35.1).
Country music was clearly the sec-
ond most popular genre for the fitth
consecutive year, with a slight in-
crease from last year (16.7 percent
compared 10 199475 16.3), and ur-
ban contemporary showed the big-
gestincrease of any genre (11.3, up
from 9.6). taking third place away
from the pop division for the first
time in the past five years. lroni-
cally, sales of rap music (listed as a
separate genre) actually decreased
for the third consecutive year. ac-
counting for only 6.7 percent of the
marketplace.

In addition. the regional survey

TRAUMATIC AWARD

applications forother potential third-
party infringers. such as flea market
owners and on-line service provid-
ers.”

The court’s decision was ren-
dered even though there was no
evidence that Abdallah oranyone at
GAVC ever copied any sound re-
cordings themselves. “In fact. the
court relied on the recent decision
in the Fonovisa v. Cherry Auction
case, in which the RIAA partici-
pated in the successful appeal of a
lawsuit against the Cherry Auction
swapmeetand itsowner.” explained
Jessie Abad. RTAA Vice President,
Anti Piracy. Civil Litigation.

The decision clarified that swap
meet and flea market owners can-
not ignore the illegal activities be-
ing conducted on their premises by
vendors. [n Abdallah’s case. the
court found that his distribution of
lime-loaded cassettes was a mate-
rial contribution to his customers’
counterfeiting activities.
indicates that most prerecorded
music sales take place in the south
(35.3 percent). with the midwest
(23.1). west (21.3) and northeast
(20.3) following behind.

And finally, male consumers
outpurchased female music fans,
53 percent to 47 percent.

It should be noted that this re-
port s not based on actual sales
figures. but rather a national tele-
phone survey conducted by Chilton
Research Services under the guid-
ance of the RIAA’s Markel Re-
search Committee.

A surprising small amount of
music consumers are actually con-
tacted (3.065) cach month of the
survey year. and the results are tabu-
lated quarterly. based on age and
sex.andthen projected toreflect the
entire U.S. population over the age
of ten.

The members of Trauma Records act No Doubt are pictured receiving gold
plaques for their debut effort, Tragic Kingdom. The presentation was
made following the band’s show at Tingley Coliseum in Albuquerque.
Shown (L-R); Tom Dumont and Gwen Stefani of No Doubt, Trauma headmen
Paul Palmer and Rob Kahane, band member Tony Kanal, Interscope head
Ted Field and Adrian Young of No Doubt.
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Curb & Atlantic Group
Renew Distribution Pact

By Keith Bearen

Both parties renew distribution pact to the year
2000; Curb scores its best year in 1995

New York—Veteran indie label
Curb Records and the Atantic
Group have renewed a multi-level
pact which began on January 1.
1995. Under the terms of the agree-
ment. which has been extended to
the year 2000. Curb recordings will
continue to be distributed in the
U.S. by the Atlantic Group through
the WEA distribution network.

The Nashville-based Curb
Records has just completed its best
year ever, maintaining a one to two
percent total market share as well as
approximately ten percent of the
country market.

Recently, the label has enjoyed
a healthy chart run with artists such
as Tim McGraw, Grammy winner
Junior Brown, Jo Dee Messina, Jeft
Carson, Baker & Myers, Perfect
Stranger, Sawyer Brown, Hal
Ketchum, Hank Williams Jr., Boy
Howdy and the Smokin® Armadil-
los.

“Curband Atlantichave enjoyed
agreatfirst veartogether. and, need-
less to say, [ am thrilled that we are
renewing our relationship.” said
Atlantic Group Co-Chairman/Co-

CEO Val Azzoliinaprepared state-
ment. “The diversity of Curb’s re-
leases makes the label a key mem-
ber of the Atlantic Group. as we
strive to be atruly full-service com-
pany—one where artists and labels
working in virtually every musical
genre can realize their potential.™

“[ am extremely pleased to be
able to continue my association with
the Atlantic Group and WEA with
whom Curb Records has achieved
its most successful year,” remarked
label owner/CEO Mike Curb.

Coinciding with the renewal,
Curb has established a full regional
pop promotion staff, which will re-
port to the label’s Los Angeles-
based Vice President of Pop Pro-
motion, Rick Lippincott.

In addition, Curb plans to in-
crease its efforts in the contempo-
rary Christian market. with Curb
releases going through WEA's
newly established Warner Chris-
tian Distribution arm.

The label’s Christian roster in-
cludes such recording artists as
Whiteheart. Jonathan Pierce and
Patty Cabrera.

THE RIGHT STUFF

Unexpurgated

comédian/llight Stuff recording artit Rudy Ray Moore,v

a.k.a. Dolemite, announced his Presidential candidacy during an auto-
graph signing ceremony, held recently at Tower Records in Washington,
DC. Shown (L-R, standing): CEMA Sales Representative Tom Kyle, CEMA
Field Marketing Representative Tim Alston, CEMA District Manager Kim
Longenecker, Tower salesman Jason Morris, Tower GM Freddi Szilagi,
Tower Sales Manager Tommi Baker, (seated) CEMA Urban Market Special-
ist Saundra Newman, Rudy Ray Moore and CEMA Artist Development

Representative Lisa Fager.
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By Steven P. Wheeler

|

Steve Fret
Steve Fret has been promoted to CEQ
of Music Entertainment Group after serv-
ingasthe company's Presidentand COO.
In this new role, Fret will now oversee all
of the New York-based company's re-
cording and pubhishing interests. Con-
tact MEG's offices at 212-980-8050.

Jon Klein has been named Head of
Marketing for Maverick Records, where
he will be responsible for the creative and
strategic marketing of all Maverick re-
leases. Hewill work out of the label’s L.A.
office (213-852-1177).

ICM (International Creative Manage-
ment) has announced that Bill Elson will
be leaving his post as hzad o! ICM's
Music Division, and that Senior VP Jon
Podell will serve as acting head. In addi-
tion, Terry Rhodes and Fred Lawrence
have been appointed Managing Direc-
tors of the Music Division in New York
andLos Angeles, respectively. ICM'sL.A.
office can be reached at 310-550-4000
and the Mew York office can be reached
at 212-556-5600.

Norman Schoenfela

Norman Schoenfeld has been named
to the newly-created position of Vice
President, Programming and Media for
the Left Bank Organization, where he
wili lead the entertainment company’s
efforts to create and produce cable and
syndicated television programs. Ccntact
213-466-6900.

Albhy Galuten has been appointed
Vice President of Interactive Program-
ming of MCA Music Entertainment
Group. Based in Los Angeles (818-777-
4000), the former award-wirning pro-
ducer-songwriter-arranger will be re-
sponsibie for exploring and adapting
emerging music technologies such as
enhanced CDs. Prior to the appointment,
Goaluten served as VP of Technology at
10N.

GRP Recording Company has named
David Steffenas Senior VP/General Man-
ager. BasedinNew York (212-424-1000),

Steffen will be responsible for oversee-
ing and coordinating marketing, sales.
promotion and administration for the
company’svarious labels (GRP Records.
Impulse!, Blue Thumb Records and
Decca Jazz).

Zoo Entertainment announced a slew
of appointments: Jeff Dodes has been
named Senior Director of Marketing and
A&R. H.M. Wollman has been named
Manager of Marketing and Artist Devel-
opment, Michael Rich has been named
Marketing and A&R Representative, Ray
Gmeiner has been promoted to VP of
Promotion. Doug Ingold has been ap-
pointed to Senior Director of Alternative
Promotion, Stephanie Pensyl has been
appointed to Midwest Regional Promo-
tion/Marketing Manager, and Marnie
Nieves has been named Staff Attorney.
Zoo's Beverly Hills offices can be reached
at 310-358-4200.

Kevin Gasser

Kevin Gasser has been named Senior
VP of Hollywood Records. Gasser was
previously with Creative Artists Agency,
where he was instrumentalin building up
CAA’s alternative roster. He will work out
of Hollywood's Burbank offices (818-
560-6197).

James Tuverson hasjoined the Gahle
Group as Manager of the marketing and
promotion firm's L.A. office, where he
will be responsible for managing the
company's music industry activities. The
L.A. offices can be reached at 310-312-
4807.

Matt Stringer has been appointed
Head of Marketing, Sales and Creative
Development for Krasnow Entertain-
ment. Heisbasedin New York (212-841-
8033).

Russt WaRD

Sandy Alouete

Sandy Alouete has been named Vice
President and East Coast Label Manager
for Reprise Records. Alouete began her
industry career in 1985 as Executive As-
sistant for Sire Records founder Seymour
Stein. She is based in New York (212-
484-6870).
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Meredith Fisher
Title: A&R Coordinator
Duties: Talent Acquisitions
Years With Company: 2 months
Company: Robbins Entertainment

Mailing Address: 30 West 21st
Strees, 11th Floor, New York, NY
10C1C

Phone: 212-675-4321
FAX: 212-675-4441

Dialogue
Background: One of the A&R

community's freshest faces,
Meredith Fisher talks to Music Con-
nection about her young career and
her new job at a brand new label,
Robbins Entertainment.

“In regard to first getting into the
industry, | wasjust very lucky. | didn’t
really do much, interms of the music
industry stuff in high school or col-
lege, but | was a classically trained
musician, so music has always been
a big part of my existence.

“I just sent my resume to every
record company and every A&R Vice
President based in New York that |
could find in my music guide books
and listings and stuff like that. Rich-
ard Sweret who was the Vice Presi-
dent of A&R at Arista at the time,
needed a temp for a two-month pe-
riod, and my resume happened to
get there at the right time. Actually
he thought it was neat that | had
beer. to Africa, because | was an
anthropology major, so he called me
in and we hit it off, and | got that job
as a temp.

“When that ended, they set me up
with a temp job in the marketing
department, which eventually turned
into a full-time position there.

“Then | left Arista for a couple of
months, but | came back to work for
the Vice President of Artist Develop-
ment, Richard Sanders, who thought
that | had A&R talent and really en-
courageqa me, supported me and got
me a small expense account and
business cards, so | could do local
freelance scouting. That's really how
| got into A&R.

“l wasn't part of the A&R depart-
ment, but | was allowed to submit
tapes to them. Generally, people
who were at my level weren't al-
lowed to have business cards, but
Richard was really looking out for
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ROBBINS

me and really helped me out. | was
really lucky to have someone like
that who really believed in me and
really pushed me. Goingout to clubs
is how you meet people and make a
lot of contacts, and you get to know
the scene—the clubs and the bands.
| did that for almost a year, and then
this job at Robbins Entertainment
came up. | met with Cory [Robbins,
President/CEOQ], who was the friend
of a friend, and he liked my A&R
tape, we hit it off and then he hired
me."

Major To Indie: “To me, going to
this company was really exciting,
because | have a lot more responsi-
bility and a lot more to do. | have a lot
more creative input, and | enjoy work-
ing with a team and being some-
where atthe very beginning. Interms
of leaving a major label to go to an
indie label, you just learn so much
more s0 much more quickly at an
indie label because you're doing so
much more for yourself. And | think
the best way to learn is by doing, not
by watching. We're a small label, but
we have major distribution through
BMG."

A&R Department: “It'sme and Cory,
andhe’s hired another person named
Jonathan Fine. We also have two
scouts on the West Coast. What's
really cool about being on a small
label is that we have A&R meetings
every Monday, and the whole com-
pany is welcome to come to those
meetings—from Cory on down to
the receptionist.

“Everyone is allowed to submit
things and give their opinion, and |
think that's great. This is a record
company for people who love music.
We don't have a corporate pecking
order kind of thing here. Right now,
| am the only person who is dealing
with rock, although Cory obviously
has his hand in that also, and that
includes alternative, mainstream
rock, singer-songwriters, all facets
of that genre.”

Marketing Background: “My back-
groundinmarketinghasbeenahuge,
huge asset for me, because when |
do sign a band, I'll also be product
managing them as well. So the ex-
perience | had at Arista in marketing
and artist development is invaluable
because having ‘ears’ is more of a
skill, whereas the marketing aspect
is more of something that you have
to learn. So I'm really grateful to
have that experience.”

A&R Focus: “l haven't signed a
band here yet, but | plan on being as
close to the project as | can. Artist
development is always an important
part of breaking a band, especially if

you want them to have a long-term
career. But Cory is very much look-
ing for bands that will sell records.
We're not looking to get some bands
started and then watch them go to
bigger record companies. We're
looking to work withacts for the long-
term.

“Cory is a hugely successful in-
dustry person, and anamazing busi-
nessman, so it's great that | get to
learn from him because | have a
great amount of respect for his busi-
ness sense. He wants to build a
roster here, but we're certainly not
going to be signing things just to
make a roster.”

Talent Search: “Finding a band in
New Yorkis hard. |t's a really tapped
market, but I'll go out four or five
nights a week just to see what’s
going on and hopefully find a band
that | like. It's good just to get out
there and meet people and keep
fresh. Plus, I'lt take demos from any-
one anywhere.”

Finding A Band: “For me, it’s a gut
reaction kind of thing. Having ‘ears’
is just something you have or you
don't—the same way that some
people can knit, some people can
cook and some people can play
hacky-sack. And some people just
like music that a lot of other people
will like. It's something that | don’t
like to pick apart too much or intel-
lectualize too much, it's much more
of a visceral reaction.

“| like things with melodies. | think
the things that | like are things that
tend to have mainstream potential,
although there’s always exceptions.
But you have to think about what
kind of audience the various acts
might reach and how difficult it might
be to tap into those markets. But | try
to keep it on a simple level, where |
can let something make me feel pas-

UNENCUMBERED ALLIANCE

sionate about it and let it move me
for whatever reason.”

Duties: “It's kind of hard to answer
some of these questions, because
we're still figuring out exactly what
we'll all be doing [laughs]. But | don't
see myself product managing a rap
group, because that would be more
something that Cory or Jonathan
Fine would handle because they
have more experience in the urban
genre. But in a small company, you
do whatever needs to be done and
I'm certainly going to be glad to do
anything.”

Artist Development: “| think that
phrase means that you have to be
very passionate about the recording
act that you're working with. And you
have to have a vision for where you
want them to go, and also you have
to be sure that the rest of the com-
pany is as excitedas youare andit's
your job to rally them behind the
recording act.

“The worst thing is for an artist to
be on the wrong label—that's the
kiss of death. It's really about trying
to fulfill your vision for what the band
can do and be, while at the same
time making sure that the band is
comfortable with that, and sticking
by them.”

News

Well, it's finally official. The Kiss
reunion tour that we reported about
months ago was confirmed during a
press conference held on the air-
craft carrier U.S.S. Intrepid and
hosted by longtime Kiss fan Conan
O'Brien.

The original members—Gene
Simmons, Paul Stanley, Ace
Frehley and Peter Criss—will don
their original makeup and costumes
for the tour—which marks the first

Unencumbered Entertainment Group has joined forces with Alliance
Entertainment Corporation (AEC) to begin a multi-year distribution deal.
Under the new pact, AEC will distribute product by Unencumbered Record-
ing Group’s three label imprints: 127th Street Records, Broken Art Records
and Unencumbered Recordings. Pictured (L-R): Unencumbered President
Vaughn Halyard, AEC Label Development CED Ouncan Hutchinson, ALD
Director of Urban Marketing Larry Davis, Unencumbered CED Rick Levin
and (seated) Alliance Chairman Of The Board Joe Bianco.
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Indianapolis, Indiana-based quintet The Why Store recently signed an

&

exclusive recording agreement with Orange County, California’s Way Cool
Music/MCA Records. The band’s self-titled debut release is slated for late
April. Pictured on a Universal Studios soundstage, where a recent perfor-
mance debuting material from the new album was given by the band’s
Chris Shaffer, are (sitting) Way Cool Music Head Oumb Ass/CEQ0 Mike
Jacobs, MCA President Jay Boberg, Chris Shaffer and MCA Executive VP

Abbey Konowitch.

time that the four original members
of Kiss have toured together in more
than fifteen years and the first time
that they've used makeup since
1983.

The tour will kick of* at Tiger Sta-
dium in Detroit on June 28 and will
feature Stone Temple Pilots on the
bill (opening acts for other shows are
pending)

The possibility of a full-scate tour
began to take shape after the origi-
nal lineup was musically reunited for
foursongs onKiss' MTV Unplugged
special.

A new Kiss album, which will in-
clude never-before-released live
tracks from the band's personal ar-
chives, is being planned for a July
release to coincide with the upcom-
ing tour.

Amonrg the tour dates are two
shows at New York's Madison
Square Garden (July 25, 26),
Chicago's Rosemont (July 12) and
Philadelohia’s the Spectrum (July
27).

Additional dates are still pending.

Atlantic act Stone Temple Pilots
have announced three special free
concerts ta celebrate the release of
their latest opus, Tiny
Music...Songs From The Vatican
Gift Shop.

Tickets foreach show—Chicago's
Riviera Theatre on April 29, New
York's Roseland Ballroom on May
1 and Los Angeles’ Wiltern Theatre
on May 3—will be made available to
the gereral public through a series
of radio and retail ticket contests
which will be conducted ineach mar-
ket.

Since the Stone Temple Pilots
shows will surely be a hotticket, and
as part of a determined effort to
prevent scalping, tickets will not be
distributed prior to the show. Instead,
winners’ names will be on a list at
each venue and pcsitive identifica-
tion will be required for admittance to
the concert.

In conjunctior with the shows,
Store Temple Pilots are slated for

in-store stops at Rolling Stone in
Chicago, the soon-lo-be-open Vir-
gin Megastore in New York City
and Tower Sunset in West Holly-
wood.

In more Atlantic news, the vet-
eran record company has an-
nounced that it has begun a reorga-
n.zation of its jazz music activities,
under the direction of label founder
and Co-Chairman/Co-CEO Ahmet
Ertegun

As part of the record company's
reorganization, Atlantic A&R Vice
FPresident Yves Beauvais has been
named Vice President/Jazzand A&R
and will handle the day-to-day su-
pervision of the company's jazz ac-
tivities. and Atlantic Senior Vice
President and legendary producer
Arif Mardin will serve as jazz A&R
consuitant.

Atlantic Records’ currentjazz ros-
ter of artists includes Gerald
Albright, Wessell Anderson. Gin-
ger Baker, Gary Bartz, Henry But-
ler, James Carter, Regina Carter,
Cyrus Chestnut, Tim Cunning-
ham, Steven Kowalczyk, Bobby
Lyle, Bob Mamet, Harvey Mason,
Modern Jazz Quartet, Jean-Luc
Ponty, Mike Stern and the duo of
Ronald Westray and Wycliff Gor-
don.

A new recording label. Miranda
Music, has been established. A
record by rock quartet Josephine's
Quarantine will be the first "elease
for the Lincoln, Nebraska-based la-
bel, whichwillbe headed by Deanna
Phillips.

For information on Miranda Mu-
sic, call 402-476-2404.

Bay Area manager John
Boncimino of Full Circle Talent
Management has reiocated to Los
Angeles and has formed an alliance
with Kevin Morrow of Morrow Man-
agement. (Morrow is currently the
Vice President of Talent & Tours for
House Of Blues Entertainment,
Inc.)

The roster of clients for the newly
christened company. MB Manage-
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ment, includes Epic recording artist
Keb 'Mo, Blind Pig recording artist
CoCo Montoya, Charlie
Musselwhite and the great
Clarence Fountain & the Blind
Boys Of Alabama.

MB Management, which will also
handle the business affairs of the
late blues guitar legend Albert
Collins, has announced their first
signings—Matt Tutor and
Phatback.

On The Road

Country star Dwight Yoakam will
kick off the first leg of his Gone Tour
’96 with a May 16th show in Tucson,
Arizona. Yoakam is scheduled to
make a Southland stop on June 13
for a performance at Universal
Amphitheatre in Universal City.

Heavy metalicon Ozzy Osbourne
is currently in the midst of the sec-
ond leg of his “Retirement Sucks”
tour. Osbourne, who was forced to
cancel the first two dates due to
illness, will conclude the tour with a
show at West Palm Beach, Florida,
on May 25th.

Newly signed American Record-
ings act Psychotica and Epic
Records’ Screaming Trees are the
latest additions to the main stage
lineup for this year’s Lollapalooza
concert trek. Psychotica is slated to
be the opening band on the main
stage, and Screaming Trees are set
to follow the Ramones, who are bid-
ing good-bye to their fans with one
more concert trek. The other head-
liners are Metallica, Soundgarden
and Rancid.

Deals

Roots music label HighTone

Records has announced the sign-
ing of St. Louis-based quintet
Wagon.

The band's traditional style of
American music blends elements of
rock, folk, country and bluegrass
music.

Their debut album, No Kinder
Room, produced by Lloyd Maines,
is scheduled for a June 4th release,
and will be a part of HighTone
Records’ new Rhino/WEA distribu-
tion deal.

Jive Records has announced the
signing of rhythm & biues artist Joe.
Joe is currently in the recording stu-
dioworkingon his nextalbum project,
which is slated for release later this
year.

Portland, Oregon-based
Burnside Records has announced
the signing of Gary Myrick & Ha-
vana 3 AM to a recording deal.

Gary Myrick formed the band with
Nigel Dixonandformer Clash bass-
ist Paul Simonon. The band’s first
albumwasreleasedin 19920onl.R.S.
Records.

Theband'scurrentlineupincludes
Tom Felicettaonstand-up bass and
Minneapolis music veteran Jamie
Chez on drums, who has worked
with the artist formerly known as
himself and various members of the
Time.

On The Move

Jive Records has announcedthe
promotion of Wayne Williams to the
post of Vice President/A&R. Will-
iams, who was previously Senior
Director of A&R, has been with Jive
for seven years.

Wayne Williams has been respon-
sible for the signing of such artists as
R. Kelly, Mr. Lee, Hula & Fingers
and L.A. Ganz.

=

L

Spencer Eertainment, Inc., a multi-dimens'ional company founded in

1995, has launched a new label, Marquee Music, which will be headed by
former MCA Records President Robert L. Siner. The label will initially
release music in four genres of music—Latin, NCA, jazz and children—and
has plans to enter the rock, R&B and classical genres in the future.
Pictured putting ink to paper are Michael Crow, Chairman and CEO of
Spencer Entertainment, Inc. (SE!), Bob Siner, President and CEO of
Marquee Music, Inc. (seated), and Lionel Schaen, President of SE}.
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SONGWORKS

z

The New York branch of Warner/Chappell recently signed a dal withu

AN AMERICAN SIGNED IN PARIS

singer-songwriter Elliott Murphy, an American expatriate now living in
Paris. Murphy was the only guest performer to be invited onstage during
Bruce Springsteen’s most recent Paris concert—Ilikewise the Boss makes
an appearance on Murphy’s first U.S. release in fourteen years, Selling
The Gold(on Dejadisc Records). Shown celebrating the publishing deal are
(L-R): Patrick Conseil, Director of Creative Services, International, Warner/
Chappell; Elliott Murphy; and John Titta, Sr. VP, Creative Services,

Warner/Chappell.

Farewell To Morris

The music publishing industry has
lost one of its most notable veterans,
Edwin H. “Buddy” Morris, who
passed away on April 1in Thousand
Oaks, California, at the age of 89.
Morris helped launch Warner Bros.
Music Publishing before starting
his own publishing firm, Edwin H.
Morris & Co., in 1940. Under his
leadership, Morris & Co. established
a prominent repertoire, particularly
in film and Broadway music, repre-
senting such songwriters as Ira
Gershwin, Sammy Cahn and Jules
Styne. The company also published
or co-published the Broadway scores
for Bye Bye Birdie, Hello, Dolly!
and Peter Pan. Morris & Co. was
later sold to Paul McCartney's MPL
Communicationsin 1976. Forthose
interested in paying their respects,

BMI APPOINTMENT

Nancy J. Logan, Regional Director,
WesternDivision, MediaLicensing,
BMI.
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the Morris family is asking that in-
stead of flowers, donations be made
in Morris' name to the Make-A-Wish
Foundation, 12121 Wilshire Blvd.,
Suite 310, Los Angeles, CA 90025.

SESAC Signing

SESAC has inked a deal with
country singer-songwriter Angela
Kaset. Previously affiliated with BMI,
she has a noteworthy list of
songwriting credits, including
“Something in Red” (recorded by
Lorrie Morgan) and “Saying
Goodbyeto aFriend” (recorded by
Suzy Bogguss). Kaset will release
her own solo recording in mid-1996
on the Winter Harvest Entertain-
ment label.

Grapevine

MCA Music Publishing has pro-
moted Don Kennedy to Director,
Music Clearance. Kennedy, previ-
ously the Associate Director of Mu-
sic Clearance, will be responsible
for negotiating motion picture, TV
and new media synchronization li-
censes, as well as act as a liaison for
international synch matters.
Kennedy will continue to be based
out of MCA's L.A. offices (310-235-
4700).

BMI has appointed Nancy J.
Logan Regional Director, Western
Division, Media Licensing. She will
be responsible for managing radio
and TV accounts with broadcasters
on the West Coast. Prior to joining
BMI, Logan was Western Sales Di-
vision Manager at KATZ Radio
Group Syndication. She can be
reached at BMI's L.A. offices (310-
659-9109).

—CARLA HAY

In the first signing undes new President Jody Williams, MCA Music
Publishing, Nashville recently inked a exclusive worldwide deal with
songwriter Jackson Leap. Leap most recently had hits with Reba McEntire
(“Have | Got A Deal For You™) and Collin Raye (‘| Want You Bad™). Pictured
at the signing in Nashville are (L-R): Stephen Day, VP, MCA Music
Publishing, Nashville; Jackson Leap; and Jody Williams, President, MCA
Music Publishing, Nashville.

0’Keefe Deal

Veteran songwriter Danny
O'Keefe has signed an exclusive
publishing agreement with Blue
Water Music Corporation. O'Keefe
is best-known for his hits, “Good
Time Charlie’s Got the Blues” (re-
corded by Elvis Presley, Waylon
Jennings and Cab Calloway), “The
Road” (recorded by Jackson
Browne) and “Magdalena” (re-
corded by Leo Sayer and Donny
Hathaway).

BMI Showcase

BMI's New Music Nights show-
casetook placerecently atthe Viper
Room in West Hollywood. The di-
verse lineup of artists, included
Arthur Nakane, a one-man-band
whose amusing karaoke-style mu-
sic recently landed him an opening
slot for Everclear and a guest ap-
pearance on KROQ’s “Kevin &
Bean Show”; Hello, Nurse!, a Se-
attle-based alternative rock bandthat
performs “emo-core” (emotional
hard-core) songs; Ms. 45, an all-
female group that piays “bluesy lo-fi"
music; and the Martinis, who per-
form music that is best described as
“cocktail pop-rock.”

New Music Nights, which takes
place everyothermonthinL.A., twice
ayearin Seattle and San Francisco,
and once a year in Oakland and
Portland, is a showcase that spot-
lights unsigned or indie label artists
who wart to sign to a major label or
publisher. It's interesting to note that
many of the bands selected for this
showcase have been togeiher for
less than a year, so obviously you
don't have tobe a grizzled veteran of
the clubs to participate.

Since all the New Music Nights

showcases are on the West Coast,
most of the acts who participate tend
to hail from this side of the country,
even thoughyou need notbe a West
Coast resident to submit a tape. And
if you have reservations, thinking
that nothing every comes of perfor-
mances at industry showcases such
as this, you might be interested to
know there have been quite a few
successful bands that have played
the New Music Nights showcase and
gone on to sign with major labels,
including Counting Crows, Possum
Dixon, Grant Lee Buffalo,
Candlebox and Swell.

Submit a demo tape with a bio
and phototo: BMI New Music Nights,
8730 Sunset Blvd., 3rd Floor West,
Los Angeles, CA 90069. Be sure to
list the showcase city you want to
play in on the front of the envelope.
Submitted materials cannot be re-
turned.

MCA_PROMOT |

—

Don Kennedy, Director, Mus| CIear-_
ance, MCA Music Publishing.
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R&B/soul legend and BMI songwriter A: Green was recently honored wuth
the “Lifetime Achievement In Music” award from the Naticnal Association
of Black-Owned Broadcasters. The awards gala featured a performance by
Green, which was sponsored by BMl. Pictured celebrating at a press
cenference before the ceremonies are (L-R): James E. Wolf, broadcaster
ard music publisher; James Winston, NABOB Executive Oirector; BMI
executives Mark Barron and Charlie Feldman; Al Green; Pierre Sutton,
Chairman, Inner City Broadcasting; Michae! 0'Hara, BMI songwriter; and

BMI executives Kamala Gordon, Richard Conlon and John Shaker.

EMI Acquisition

EMI Music Publishing has ac-
quired the rights to Marvin Gaye's
publishing catalog. The deal was
made between EMI and the admin-
istrators of the Marvin Gaye Estate,
Joseph C. Karol and Marvin Gaye
lll. For more information, contact
EMI at 212-830-2000.

SGA Spotlight

Songwriters looking ta join a non-
profit networking organization nave
several options. One of these orga-
nizations is the National Academy
of Songwriters (see Music Con-
nection , Issue# 7 for more details)
anag another is the Songwriters
Guild of America.

SGA has been around for more
than 60 years ard has offices in
Hollywood, New Yocrk, Nashville and

HOT COUNTRY NIGHTS

New Jersey. It's a voluntary organi-
zation run for and by songwriters
and it has four types of membership:
Associate membersh.p for unpub-
lished songwriters; Regular mem-
bership for published songwriters;
Special Associate membkership for
the estates and heirs of deceased
songwriters; and Special member-
ship for anyone who doesn't fit into
the aother categories.

SGA offers many services, includ-
ing catalog administration, medcal
insurance, legal assistance. educa-
tional programs, showcases anc cre-
ative {eedback sessions with indus-
try professionals.

For more information, you can
find the SGA Hollywood office at
6430 Sunset Blvd., Suite 1002. Hol-
lywood, CA 90028. You can also
give them a call at 213-462-1108, or
you can send a FAX by dialing 213-
462-5430. [MC]

The Songwriters Guild of America recently sponsored the Country
Songwriters Showcase at LunaPark in West Hollywood. Over 120 attend-
ees came out to watch performances of songs by members of the SGA
Foundation’s Phil Swann Country Music Workshop. Pictured mingling at
the showcase are (L-R): BillMcCrae. ASCAP: Cathy Carison, SGA showcase
coordinator; B. Aaror Meza, SGA; and Phil Swann, Scuthern Cow Music.
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PUBLISHER PROFILE

MARK
FRIEDMAN

Director of
Creative Affairs,
Chrysalis Music Group

current responsibilities as Director of Creative Affairs for Chrysalis Music

Group.

That so-called dying breed Friedman speaks of is a reference to music
publishers who spend most of their time signing new songwriters who don't
perform their own material. These are also the music publishers who spend
their time pitching those songs to other artists.

“Getting cuts in the Nineties is not what it was in the late Eighties,”
Friedman explains, before pointing out the differences. “There was a time
when a major label would have at feast ten pop acts looking for outside
songs. But it's at a point now where you can count on one hand the number
of pop acts on a label who are looking for outside songs, and those songs
are dominated by the same half a dozen writers or producers who always
work with the artists.”

For that reason, country music has become a specialty of sorts for
Friedman, as Music Row has seemingly become the last bastion for non-
performing songwriters and songpluggers. “Country music was an obvious
avenue for me to take,” he explains, “because the majority of country
performers use outside material. For a person who loves songs and loves
pitching, this is the ultimate place to be.”

By his own admission, Friedman would never have guessed ten years ago
that this is what he'd be doing for a living. For starters, he says that country
isn't necessarily his favorite kind of music ("My personal tastes run more
along the lines of Sting,” he maintains), and he was first introduced to the
music business through A&R people "who used to come into a store where
| sold clothes.”

However, after deciding to leave retail sales behind, Friedman didn't latch
onto the record label side of the business, although he did first pay his dues
as an intern at Columbia Records, before becoming a receptionist at MCA
Music Fublishing and eventually moving on to Reata Publishing, where he
worked for four years. “In that four year period, | worked and developed the
writers we had signed. | also pitched songs through fimand TV. We had two
country writers signed at the time and that really broke the ice and got me into
discovering talent in Nashville.”

Reata was later absorbed by Warner/Chappell in a joint venture deaf and
Friedman eventually headed over to Chrysalis, where he has been for the
past year. “At the time, Chrysalis had no real presence in Nashville. So with
the help of [President] Tom Sturges, [CEO] Steve Lewis and [VP of Business
Affairs}Jeff Brabeck, | was given the opportunity to open up a Nashville office
for Chrysalis.”

Friedman now oversees creative affairs for Chrysalis in Nashville and Los
Angeles. He is based primarily out of Chrysalis’ L.A. office, but goes to
Nashville once a month for a week at a time to coordinate the company's
activities in the industry’s songwriting capital.

Sofar, Friedman has signed seven writers, and he sees his rosteras being
“a maximum of eight songwriters and three or four artists. When | sign
people, | always emphasize that Chrysalis is a boutique publisher—we're
able ic give writers more attention.”

Scme of the writers Friedman has signed include Jimmy Scott (co-writer
of Bonnie Raitt's “Love Sneakin’ Up On You"), Paul Harrison (Doug Stone's
“Why Didn't | Think Of That?"), Joel Feeney (an MCA recording artist from
Canada) and Jamie Kyle (Faith Hill's "Wild One").

Friedman says that his preferred method of scouting for talent is through
“hearing songs that blow me away on tape” rather than going to nightclubs,
and while he accepts unsolicited material, he admits, “I've only had one
occasion where I've found someone incredible through an unsolicited tape.
| also don't deal with rap or alternative music. I'm only working with country
and pop writers.” He cites songs recorded by Celine Dion, Mariah Carey or
Vanessa Williams as the type of pop material he is actively seeking.

Many music biz executives jump from publishing companies to record
labeis and vice versa, but Friedman is certain he wants to stay in the
publishing field. “| love publishing. [Record company] A&R does nothing tor
me—there just isn't the longevity in developing artists as there is in
publishing. | stilt believe in nurturing the songwriter from the beginning. | like
working one-on-one, and I'd like to stay that way as long as I'm in this
business. | don't ever want to become unreachable to the people that | sign.”

I m the lastof a dying breed," laughs Mark Friedman when talking about his

Contact Chrysalis Music Group at 310-550-0171. [MC|
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AUDIO / VIDEO

PARAMOUNT RECORDING: The
Hollywood-based studio has played
host to early Eighties power pop
outfit, the Plimsouls, who were in
Studio C with engineer Barry
Conley...MCA R&B group Immature
was in 48-track Studio A tracking
and mixing their new new album with
producer Chris Stokes, engineer
Caludio Cueni and assistant Susan
Herndon...Interplay,a CD-ROMand
video game company, was in Studio
B cutting a soundtrack for a new
game release with producer Johann
Langlie and engineer Anne Catalino.
ROCKET LAB: Musical duo Ring
completed their album, Souls Of
Pleasure, withMarc Senasac...Anew
hip-hop compilation, Silent Crys
From The Ghetto, was recently mas-
tered by Ken Lee and features many
Bay Area heavyweights, including
Suga T, San Quinn, Big Ed, Tay Da
Tay and Big Mack.

SKIP SAYLOR: LaFace recording
artist Toni Braxton was in Studio A
wrapping up her new album with
producers Soulshock & Karlin; the
session was engineered by Manny
Marroquin with Rod Michaels
assisting...Coolio was also in Studio
Amixing George Clinton’s new Capi-
tol release; DJ Wino produced the
track with engineer Chris Puram and
assistant Jason Mauza...Disney and
PolyGram Entertainment joined
forces with Coolio and Lakeside to

A
a/

FACE-TO-FACE

Y AMAHA

THE COST OF FREEDOM IS
NOW AFFORDABLE WITH
THE YAMAHA SU10
DiGITAL SAMPLING UNIT

Yamaha "kicks it wirh the roll out ot
the SUTO Digntal Sampling Unit, the

portable sampling unit which com-
hines true stereo digital phrase sam-
pling with 2 unique rouch-driven
ribbon controller and realtime

SCRATCH and FILTER eftects. At

A&M recording group face to face has been hard at work on their new
album at Paramount’s Studio C. Pictured (L-R) are singer-guitarist Trever
Keith, producer Jim Goodwin and new bassist Scott Shiflett.

music industry's only battery powered,

i)

seasons, producing a total of 33 hours (eighteen hour-long programs and
30 half-hour shows)—featured the grooviest of Sixties-era artists and
was, along with The Ed Sullivan Show, The Hollywood Palace and Shindig,
how artists, in the pre-MTV days, received valuable TV exposure. Many of
the greatest artists of that musically rich decade—including the Rolling
Stones (their performance of “Get Dff My Cloud,” with a live Jagger vocal,
featured on Volume 6, is one of the series’ highlights), the Kinks, the
Zombies and the Young Rascals—appeared on Hullabaloo, which featured
a guest host each week (Soupy Sales and Peter Noone of Herman Hermits
fame were among the notables). Leading home video company MPI has
released the next set of four volumes in their Hullabaloo series, with each
cassette containing a one-hour show (with bonus songs) or two half-hour
shows (with bonus songs). An interesting time-capsule look at the fash-
ions and music of the Sixties and how traditional show business schmaitz,
in the form of campy production numbers, was used to sell pop music.
There are eight titles currently available on video cassette, with all eight
titles newly arriving on laserdisc. —~Michael Amicone

/ ) Idéa Entertainment recording artist and guitar virtuoso Tim Donohue is

currently in the North Hollywood-based NRG Studios with legendary
producer Eddie Kramer (Jimi Hendrix, Led Zeppelin and Kiss) mixing his
upcoming release. Pictured (L-R) are Eddie Kramer, Tim Donohue and NRG

assistant engineer John Ewing, Jr.

N G

troller and realtimie pertormance ef-

S AMPILI

just $399, this atfordable unic gives
musicians, dise jockeys, multimedia feets. Musicians will appreciate tha
artists and project studio pros com- the SUTQ has four “songs™ or sample
replay sequences and that it offers

tlexability through its five LOODP

plete treedom of expression

The Yamaha SULQ offers users
phrase sampling with record and re maodes. For multimedia artises and
play capabilities of up to 48 stereo desktop musterans, the Yamaha SUTQ
waveforms. Samples are retained in provides MIDI bulk dumps to backup

memoty when the unit is turned oft all data to external storage.

The maximum sampling rate is audho The SUTO has a large compartmen
CD-quality ar 44.1 MH:.

Although the SULQ is appropriate
tor a wide range of environments, DJs

talized LCD which shows tull status
information. The well-organized
screen lavout greatly enhances case of

will be impressed by its ribbon con use and enables new users to get up to

—STEVEN P. WHEELER

record a track for the upcoming film,
Eddie. The sessions were produced
by DJ Wino with engineers Rod
Michaels and Chris Puram and an
assist from Jason Mauza.

WEIR BROTHERS: Boxing Gandhis
have been working on their Atlantic
album with bandleader David Dar-
ling producing and Tom Weir
engineering...Spenser Proffer and
Steve Plunkett produced a Jon
Secada cut for HBO; Tom Weir
engineered...Singer Andrew Strong
of Committments fame has been
recording his album for MCA Inter-
national; Mark Holden produced and
Tom Weir engineered.

STUDIO ACTION: Capitol group the
Figgs were at Sony Studios in New
York City, mixing their debut, Banda
Macho. David Kahane mixed the
project, which was produced by Eric
Rachel and the band. The group
released their 1994 major label de-
but on Imago Records. Their Capitol
debutis due outthis summer.. Buzz-
cocks were recently at Fantasy Stu-
dios in San Francisco with producer
Neill King, finishing up their latest
I.R.S. release, All Set, due to hit the
streets on April 30th.

LOCAL PROJECT: Producer Dave
WaterburyandU.0.C. Records have
gathered together 20 songs from 20
local bands fora compilation entitled
Look Into The Future. For further
information, call 818-909-9092. [[4

F O R UM

speed almost nstantly.

The SUITQ comes with a *Yamaha
Sound Show™ CD which holds an first
rate collection of protessional samples
and a CD with a comprehensive se-
lection of effects to get your started or
to enhance work in progress.

For more mtormation on the
Yamaha SUTQ Digital Sampling Unit
write Yamaha Corporation of Amer
wea, Digital Musical Instrument Dept
P.0. Box 6600, Buena Park, CA
9062 2-6600; or call (714) 522-9011

© 1996 Yomaho Corporotion of America
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PRODUCER CROSSTALK

~ TOM
WERMAN

 Hard rock music’s prize
producer of the Eighties
finds his way back in an
alternative world

By Jonathan Widran

From polished corporate hard pop to grunge and beyond, if you were to

write ar analysis on just how rock styles have evolved over the past two

decades, Tom Werman’s career might be the place to start. From the
mid-Sevent.es to early Eighties, when he wore two hats as bothan A&R exec
for Epic and a top producer, Werman was not only responsible for signing the
likes of REO Speedwagon and Boston, but also for producing such hard rock
icons of that era as Ted Nugent, Cheap Trick, Motley Crue and Poison.

“The A&R environment was different in those days,” recalls Werman,
whose bands collectively sold in excess of 40 million albums. “My feeling
about bands was. if | liked them, everyone else would, too. My strengths lay
in a good musical sense and in song arranging. | knew how to take artists to
the next level by making certain suggestions about their creative direction.”

Chief among those he helped turn from marginally popular to legendary
was Ted Nugent. Prior to the gonzo guitarist’s collaboration with Werman,
he was a member of the Amboy Dukes. Werman says that Nugent’s early
work was “sloppy and poorly recorded. | knew Ted had yet to be exposed
right. The whole trick was in knowing how to harness the dangerous,
threatening dark side of his guitar into a more palatable pop/rock framework.”

With Werman’s input, the results were five platinum albums, including the
classic 1977 hit “Cat Scratch Fever.” Werman'’s success with the Nuge,
which he quickly followed with Cheap Trick, was due to simple collaborative
fundamentals. “The bottom line is, they respected my judgement as much as
| esteemed their music,” he says. “If | told them | needed to change the
structure or the dynamics of their songs, adjust the bass and drums mix from
the original demo, for the highest impact possible, they were willing to try.

“Generally, if you have the right combination of group and producer, my
role could be that of a fifth Beatle. A good match was essential, which | can
document with the fact that not even the brilliance of George Martin could
bring Cheap Trick back to their heyday levels a few years later. The
chemistry | shared with these artists was due to the fact that | approached
the music as a fan and not just an executive worried about the bottom line.”

But then came a musical revolution, with slick-sounding projects giving
way to alternative music, and producers like Werman found themselves
victims of a backlash. One of the givens of the industry is that you're only as
hotas your lastrecord, and despite all the zillions sold, Werman found he had
to reinvent himself to stay in the game in the mid-Nineties.

“When | started out, the bylaw was let’s polish this thing, but the trend
became more organic, sort of a no makeup approach to music,” he explains.
“Because there was no need for a sharp sound, there was less for a producer
to do. Grunge to me was a reaction to the over-the-top slickness of the
Eighties—all the stuff | did like Poison and Twisted Sister. People got tired
of that, so they turned to this celebration of this muddy wall of noise. But
lately, I've been encouraged that there is now less anger than there was a
few years ago. Bands are actually writing well-structured songs again.”

He goes on to point out some examples, “First, there's this whole Kiss
resurgence going on, and every time you read about any of today’s bands
and their influences growing up, they list one of my old artists. When today’s
greats like Smashing Pumpkins and Gin Blossoms are paying homage to
Cheap Trick, that can only make me hip and in-demand again.”

While Werman’s most recent projects were with Lita Ford and blues-
rockers Tora Tora, he has been busy adapting to what he sees as one of pop
music’s current saviors—the electrified folk song. He also realizes that he
has to go out and find new artists who excite him to convince the industry
that his taste is indeed very eclectic, that he has an equal affinity for acoustic
guitars ard harmony. He believes he may have once pigeonholed himself as
a clenched fist producer of “Spicoli music” (a reference to Sean Penn’s
stoner character in Fast Times At Ridgemont High), but feels that with the
right act, he can change that perception for good.

Inorder to accomplish this, foremost on his agenda are Emily and Carlos,
a modern folk duo he is currently working with. “| was so motivated by my
response to their songs—it’s just two people, a lead voice and a harmony
voice and guitars, organic and crystal clear.

“Working with them sums up everything I've always enjoyed about this
job,” he concludes. “You bring a great act into the studio, and you get labels
excited about what you're doing. A&R folks are less interested in taking
chances these days, but good music produced well will always find a home.”

Contact Bob Raylove at Tribe (310-247-7830).
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—BARRY RUDOLPH
E-Mail: BRudolphi1@aol.com

M2600 mkil Console from Tascam

Following on the success of the M2600
conscle, the mkll adds a meter bridge.
switchable -10dbv or +4dbm signal lev-
els for Tape In and Group/Direct Quts,
increased trim control range, refined EQ
and animproved power supply. The MU-
2600 optional meter bridge is available

RainSong® Graphite Guitars

The RainSong® Classical guitar is
patterned after Pimente's Grand Con-
certmodel and uses its dimensions and
sound board-bracing pattern.

RainSong guitars are made of graph-
ite and epoxy composite materials. The
Classical model hasa650mmscale length
and a two-inch nut width. Keviar® is
used in small amounts to control the
acoustic damping of the sound board.
Essentially, all RainSong guitars are cus-
tom made with alarge variety of standard
features, “no charge” options and “extra
charge” options. The Classical comes in
both Flamenco and Classical versions.

Some of the standard features are:
metallic unidirectional-graphite sound
board, abalone rosette, Fishman piezo-
electric pickup and gold Schallers with
ebeny buttons. Some cf the no charge
optionsinclude: achoice of three peghead
inlay designs, dolphin i2th fret marker
and abalone-diamond fret markers. The
extracharge options are: opaque lacquer
finish, a wood, gold or custom marque-
try rosette, cut-away body, Fishman
slider-matrix transducer with pre-amp,
custom fretboard inlays. custom tuning
machines and custom electronics/pick-
ups.

RainSong also makes a whoie line of
steel string acoustics, acoustic-electric
and hollow-oody electric guitars and
basses. The Classical RainSong Guitar
sells for $3,500. For more information
about this guitar line you can contact: Dr.
JoYin Decker at 800-788-5828 or write to
him at P.0. Box 578. Puunene, Maui
Hawail 96784.

for the 16-, 24- and 32-channel versions
of this new board.

Tascam has taken care of some of the
dilemmas engineers encounter with
lesser featured project studio consoles.
Each eight channel block of the mkll has
a -10dbv/+4dbm master switch so you
can “mix and match” tape sources or
synthesizer inputs to your needs. Also
instead of “padding” down a hot +4db
input, the trim controthas been increased
by 2 db. This greatly improves the signal-
to-noise ratio. All the Tape Inand Group/
Direct Out jacks are 1/4-inch TRS (Tip-
Ring-Sleeve) so you can plug and play
instantly.

Other nice things: mute switches in
the monitor, full four-band EQ with new
0p amps accessible in the monitor path,
beefier power supply for increased dy-
namic range, improved talkback and
Control Room sections and new color-
coded knobs with two-tone push
switches.

The M2600 mkll sells for $3,199 in
the 16-channels version with the meter
bridge an additional $895. For more about
it, you can contact: Tascam at 7733 Tele-
graph Road, Montebelio, CA 90640, Call
them at 213-726-0303.

No-Hands Mouse
from Hunter Digital

This is a new way to “mouse” around
yourcomputer screenwithout lifting your
hand off the keyboard. This system uses
two interchangeable foot pedals that can
be positioned anywhere comfortable for
you. One pedal is for “clicking” (which |
think could relieve some pent up anger
sometimes...stomping instead of click-
ing) and the other is a 360-degree pres-
sure-sensitive pedal that controls direc-
tion and the speed of the cursor. The
people at Hunter believe that since the
travel time of your hand to and from the
keyboard as well as your eye movement
time is eliminated, up to a 30 percent
increase in productivity is realized. The
No-Hands Mouse also reduces the
chances of carpal tunnel syndrome from
repetitive stress motion.

Each pedal is ten inches long and
made of rugged, heavy-duty injection
molded plastic. The pedals work with the
existing mouse driver programs in Win-
dows, Window 95, 0S/2 or Mac com:-
puters. No prices yet, but for more infor-
mation, contact Hunter Digital at 310-
471-5852 or call 800-57MOUSE. LI
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THEFUTURE
ISNOW: Thingsare
moving along faster than
anyone could have imagined a
fewyears ago. Atthe cutting-edge is
Launch, the national CD-ROM en-
tertainment magazine. This bi-
monthly CD-ROM is a very positive
step forward for the world of maga-
zine publishing, although some de-
tractors believe that what Launch
offers now willbecome standard fare
on the Internet during the coming
years.

But for now, the recent issue (or
should we say, disc) is finely put
togetherandvery entertaining. There
are interviews with Bush, Tori
Amos, B.B. King and Jackson
Browne, a written piece on lggy
Pop (plus audio quips from the King
Of Punk about his entire discogra-
phy), reviews of more than ten al-
bums (with audio samples), video
games to try out and even previews
of upcoming films.

Allthis forthe price of $8.99, which
may seem pretty steep forone issue
ofamagazine, but how many printed
mags offer interviews and record
reviews that you can see and hear
for yourself? Launch can be pur-
chased at more than 4,000 retail
locations, including Tower Records,
or you can call 800-95-LAUNCH.
The hi-tech publication’s web site is
located at http://www.2launch.-
com.

~Netscape: The Backstreet

Current issue of

CD-ROM magazine
Launch includes
“live” interviews with
Tori Amos (above) and
Bush (left).

NET GUIDE: Plug In: The Guide
To Music On The Netis a guide to
music-related web sites that can
make for interesting reading, al-
though it's much more informative
and fun to just roam cyberspace by
yourself—and you'll certainly dis-
cover a lot more information than
you'll find in this book. Published by
Prentice Hall PTR. this gude is,
nonetheless, a nice supplement for
the cybersurfer, but co-authors Ted
Gurley and W.T. Pfefferle’s most
informative section is about Midi re-
cording on your computer. Go to
Prentice Hall’'s web site (http:/
www.prenhall.com) to order your
copy or call 800-382-34 19 for further
information.

PEPSI TURNS LEFT: The Pepsi-
Cola Company and the Left Bank
Organization have joined forces on
the ‘Net, bringing music to the soft
drink giant's web site (http://
www.pepsi.com). This cutting-edge
site is one of the most impressive
we've seen (once you find your way
through the seemingly endless twists
and turns, that is). Backstreet is the
name given to the music portion of
the site, and that alone is worth a
visit. There are currently eight differ-
ent venues to visit (each represent-

T J2[S[BlE1A[A] |

ﬂl

Netse: |hitp //www pepsi com/lowroad/backstreet /backstraet hunl

what's New? | mnt:ool"l Handbook | _Met Search | NetDirectory| Newsgrows |

ackstreet, where
| nab your

1 llﬂ'i ear eandy? Swateh a flyer fo bt epen 2 slub in
our fav's rave, rattle an
eise of our featured performers. |

roll. Once inside,

_ﬂ'_‘_ Wtp./ /www pepsicom 1o

Md/bceknroﬂlmunlpolﬂ map 29% 254

i ]

Pepsi and Left Bank bring the Backstreet to your computer screen
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ing a different genre of music} with
two or three artists located in each.
You can read about the artists and
the bands, as you download audio
samples (and sometimes video
samples). But the most interesting

. place to visit for many of our readers

would have to be the Void, where
you'll find the work of unsigned
bands. There is much more than just
music, but those interested in get-
ting their artists on this colorful hi-
tech site should contact Left Bank’s
L.A. offices at 213-466-6900.

STEELY WEB: Jazz-rock icons
Steely Dan, set to embark on their
second world tour in as many years,
have made theleaptothe ‘Net (http:/
/pathfinder.com/steelydan). Inad-
dition to recording their first new
studio material since 1980's Gau-
cho (last year's Alive In America
was merely a live document of the
reunion tour), Donald Fagan and
Walter Becker are now in cyber-
space. Unfortunately, one would
have expected much more from this
high-brow duo with the meticulous
sound. We can only hope that the
new material is better than this.

RIPPIN’ UP THE ‘NET: Veteran
jazz poppers Russ Free-
man & the Ripp-
ingtons investi-
gate cyberspace
with their latest
album, Brave
New World,
onGRP.The
veteran out-

fit, known for
their instru-
mental work,
have even
launchedtheir
own web site
(http:www.-
magicisland.com/
rippingtons), which
was co-designed by drum-
mer Tony Morales and fan club
head honcho Denise DiPaola (a
perfect blend of insider musical
knowledge and trivial faninfo). We've
also learned that the band will be
making a “digital diary,” taking pic-
tures throughout their tour which
commences next month. These pho-
tos, along with comments from the
band members, will then be put on
the web site. Now here’s a band that
cares about their fans.

CAPTAIN FANTASTIC: As you
cruise through the ‘Net, you'll dis-
cover that the so-called “unofficial”
web sites (those put together by
loyal fans, rather than the artist or
label) are often better than the offi-
cial territories.

Such is the case with David
Bodoh’s web site, which he calls
The lllustrated Eiton John Dis-
cography (http://www.rpi.edu/
~bodohd/elton.html), just one of
the many sites dedicated to the leg-
endary singer-songwriter. Not only
can you get lyrics to every song
written and recorded by Captain
Fantastic, but you can also find a
seemingly endless list of live albums

—STEVEN P. WHEELER

Steely Ran: Can’t buy a thrill on
jazz-rock group’s new web site.

(the term “bootleg” is a no-no on the
‘Net), bulletin boards for EJ fans and
much more.

NEW LABEL: America Online and
re:think, Nashvile's new pop-alter-
native label, have entered into a
distribution/marketing partnership—
the first record label to team with
AOL thus far. As part of the agree-
ment, re:think, which will release al'
of its product on enhanced CDs, will
alsoinclude the AQOL installer on
-~ eachdisc. Upon installa-
tion through the
re:think discseeach
customer will re-
ceive fifteen
free on-line
hours.
Re:think will
debut on
June 11th
with the re-
lease of One
Point Oh:
the re:think
/ collection,
which will be fol-
s lowed by label
founder Charlie Pea-
cock’'s strange lan-
guage and Sarah Masen’s self-
titled debut on June 25th. Contact
re:think at 615-646-5523.

GUITAR TUTOR: eMedia Corpo-
ration has released eMedia Guitar
Method, a CD-ROM guitar tutorial
designed to make guitar lessons
simple and enjoyable—not always
an easy task for restless adoles-
cents or frustrated adults. Contain-
ing 60 different lessons—ranging
from stringing the guitar to strum-
ming and finger-picking—and 100
exercises and songs, instructor
Kevin Garry utilizes 30 full-motion
instructional videos, and three hours

—
Window
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~ Netscape: Rocktropolis
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Find salvation in the Church Of Rock N Roll in the city of Rocktropolus

of recorded audio (which also fea-
tures a “male-female” selection op-
tion to help match the student's vo-
cal range for the various songs).
There's even a feature that allows
you to record yourself in order to
judge your progress, there’s an au-
tomatic tuner, a digital metronome,
achorddictionary withaudio samples
of more than 250 chords, and last
but not least, a guide to songs that
can be found on the Internet. This
CD-ROM is currently strictly for Win-
dows, so Mac backers will just have
to wait until later this year. The sug-
gested price for this educational
project is $59.95, and worth every
penny for you budding axe kings.

ROCKTROPOLIS: Probably the
most intricate and best music-re-
lated web site is Rocktropolis 2.0
(http://www.rocktropolis.com).
The updated and expanded version
was launched this past February,
and is more of a virtual city than a
normal web site. You cruise Down-
town, where you can enter the
Church Of Rock N Roll and con-
fess your sins to none other than
Elvis. Or you can visit the online
music stores and browse thousands
of the latest music CDs and pur-
chase those that catch your eye.
Stop by the City Jail and you' be

atle to find the vermin of the enter-
tainment industry—no, not the 'aw-
yers—but the worst songs, films,
actors, directors, TV shows, etc. And
being a democratic society,
Rocktropolis encourages you to vote
for those you loathe as well. You'll
be hard-pressed to find a more dy-
namic graphic design than tkis on
the ‘Net.

A great vacation city that never
closes, and there's more coming in
the future as Nick Turner (Presi-
dent ana Creator of Rocktrepolis)
and his creative staff are currently
developing the Midtown and Up-
town districts on the site. We'll keep
you informed on the latest in
Rocktropolis as they develop.

HOOTIE & THE WEBFISH: The
band that the critics love to hate, but
who tens of millions of rock fans
love, recently released their sopho-
more Atlantic effort, Fairweather
Johnson. Andyou canfind outmore
about the South Carolina heroes at
their web site (http://lwww.-
hootie.com), where you can even
grab the lyrics for Hootie's songs (to
counteract Darius Rucker's marble-
mouthed delivery). The band's Un-
pluggedperformance for MTV aired
on the 22nd of April, while their next
U.S. tour kicks off in July.

Netscape: The Official Hootie And mg BlowNsh Web Stte ‘ I
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Grah your VIP pass and visit Hootie & The Blowfish on their web slte ]

MUSIC CONNECTION, APRIL 29—MAY 12, 1996

CD LENGTH:

16-30 MIN.
31-45 MIN.
46-63 MIN.
64-74 MIN.

1928 14th St. Santa Monica, Ca. 90404-4605
(310) 396 - 2008

COMPACT DISCS

CDR REPLICATION
FROM 1 TO 100

QUICK TURN AROUND!
QUALITY PRODUCTION!
GREAT PRICE!

PRICE
ASLOWAS $ 8.97 ea.
AS LOW AS $10.80 ea.
AS LOW AS $12.64 ea.
AS LOW AS $14.88 ea.
AS LOW AS $16.18 ea.

ON CDR PRINTING AVAILABLE!
$2.00 PER CD PLUS SET UP CHARGE

0-15 MIN.

CDR COPIES MADE FROM:
SCSI BASED CDR'S, PRESSED CD
OR CD READY DAT*

*All DAT's must be recorded at 44.1 KHz with absolute time,

have start ID's, and be accompanied by a precise log sheet
with start and stop times of eacn track

CD
PRE- MASTERING
LOW RATES!

CALL FOR DETAILS ON COMPLETE
CD PACKAGES

___7-r' 7~ IMPERIAL
! ! " TAPE
=41 £ S commw

(800) 736 - 8273
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Annie Lennox

There are artists who are just too
intimate or too personal to perform
on the big stage. These are video
artists born to perform for the
camera’s eye andthatof home view-
ers. Annie Lennox is one of these,
as a viewing of her home video,
Annie Lennox Live In Central Park,
will prove. The video was filmed, as

the title suggests, live at Central
Park’s Summerstage in New York
City last September, Lennox’s first
American performance since she
sang as a member of video pioneers
the Eurythmics. The irony of the
project is that it is more interesting
as a historical document or keep-
sakeforfansthanas anartistic video
homage to the
lady’s ample tal-
ents. Songs in-
clude “No More ‘|
Love You's'w
“Sweet Dreams
(Are Made Of
This)” and “Why."
Questionable
camera angles
and shaky hand-
held footage are
the chief distrac-
tions. The best
footage, including
intimate scenes
fromtherehearsal
of "Walking On
Broken Glass,”
proves a much
more interesting
and fitting tribute
to Lennox’s body
of work and
makes the con-
certscenes seem
all the more dis-
tant. Part of this
video should be
airing now on the
DisneyChannel.
A full-length ver-
sion, including

Whiter Shade Of
Pale.” “No More ‘|
Love You's.”
“Something So
Right” and “Wait-
ing In Vain,” will
be released on
video June 18th.

If there’s a little
princess at your
house, you'llwant
Disney’s Prin-
cess Collection.
This collection
brings together
twelve original
songs by Disney’s
royal highnesses
as performed in
such animated
classics as Snow
White, Cinderellaand Pocahontas.
Featured are performances by the
original character voices, including
Adriana Caselotti (Snow White),
llene Woods (Cinderella), Mary
Costa (Sleeping Beauty), Jodi
Benson (Ariel - The Little Mermaid),
Lea Salonga (Jasmine - Aladdin),
Paige O’Hara (Belle - Beauty And
The Beast) and Judy Kuhn
(Pocahontas). From dreamy bal-
lads to optimistic anthems, this col-
lection is sure to get plenty of airtime
if your niece is anything like mine.
Wherever fine children's music is
sold.

Featured in a full-length feature
documentary currently in post-pro-
duction, tentatively entitled Lost...,
Frank Rogala, the lead vocalist for
NC-17, has completed his first solo
album, Crimes Against Nature.
“This is an album that | have been
trying to get around to for about ten
years,” said Rogala. “| wanted to do
unexpected things with the arrange-
ment of the cover songs, and to
hopefully surprise people with what
some of these songs can say using
a different context and sound.” Sur-
prising covers by the married musi-
cian include a scary gothic take on
“My Boyfriend’s Back” and an alter-
native rock version of “He Hit Me (It
FeltLike AKiss).” Yougo,boy! Lost...
uses stories of Rogala’s and mem-

—TOM KIDD

bers of NC-17 to detail the struggle
of independent musical artists. The
stories are intercut with interviews
with music industry insiders and the
rock press. Find out more by calling
714-985-0471.

Lorrie Morgan, Martina McBride
and Mark Miller (lead singer of the
group Sawyer Brown) will host the
30th Annual TNN Music City News
Country Awards. The program airs
Monday. June 10, at 5 p.m. (PST)
and repeats on Saturday, June 15,
at 6 p.m. on TNN.

The final recording by George
Burns will be released this month. It
is part of RCA Victor's The Life, a
concept album by Cy Coleman and
IraGasman aboutladies of the night.
Thelate comedian performs the track
“Easy Money.”

Rowdy artist Monica recently
taped asegment of Living Single at
Warner Brothers Television Stu-
dios. Monica made the appearance
with her manager and co-star of the
weekly series, Queen Latifah. The
segment (pictured below}, whichhad
its debut in April, has Khadijah
(Queen Latifah) consoling the jilted
young sister (Monica) of the man
she no longer wants to date. Also
featured inthe episode isactor Kevin
Richardson, seen here offering his
solace.

Somewhere in the darkest

NC-17 lead vocalist Frank Rogala

video clips of “A

Kevin Richardson, Monica and Queen Latifah on Living Single
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reaches of my past hangs a polyes-
ter shirt. | know it's there, because |
just found my heavy mock-gold cru-
cifix and I'd always considered the
two pieces a set. | remember the
discoyears and so does K-tel. Play-
ers & Hustlers Of The 70’s: Can
You Digit? V.1is as wild an assem-
blage of memories from the decade
as you'll find outside an estate sale.
This is a coliection of hits and hidden
gems from those black action films
known as “Blaxploitation” movies.
Or hand are Curtis Mayfield with
the theme from Superfly, Bobby
Womack, James Brown and the
tremendous Millie Jackson. On the
downside, Isaac Hayes brings “Birth
Of Shaft” on board rather than the
far-superior “Theme From,” and the
music here isn't bolstered with ex-
planatory liner notes, an oversight
that could pe fixed on the next vol-
ume. Then again, who reads when
they're dancing? Pass the mirror,
buddy, it's time to hit the floor.
There's a new interactive two-act
musical rock & roll comedy parody in
town. Actually, Heaven Rocks is in
alotof towns duringits rather lengthy
limited engagement. The upoated
version of the original musical that
recently toured Beston has local
datesinRiverside, Santa Ana, Hun-
tington Beach and Dana Point be-
fore it closes June 28th. Featuring a

night in rock & roll
heaven, the play
allows audiences
to find out what's
happened to their
favorite deceased
musical legends.
On hand are
Michele Aimee
Moore as Judy
Garland, Will Col-
lins as Liberace,
Andi Rhoads as
Marilyn Monroe,
Robert Aaron
Tesoro as Moses
and Josef Pilato
as Satan. There
are also special
musical re-ap-
pearances by Jim
Morrison, Jimi Hendrix, Janis
Joplin and Elvis Presley. There
areway too many datestolist, socall
300-259-1769 to find out when
Heaven Rocks is in your area. Be
aware that most performances carry
a $39.95 ticket price, though that
includes dirner, show, tax and gra-
tuity. But that's cheap fare when you
realize that if there really is a rock &
roll heaven, they've got to have one
helluva band.

There are some things that just
naturally go together—rock and atti-
tude, jazz and heroin, blues and
food. That's why it comes as a sur-
prise that Cookin' With Lenny s so
unsatisfying. It seems like a wonder-
ful concept. Host Lenny Bent in-
vites local blues bands onto his set
to play and then into his kitchen
where they reallycook. The problem
hereisthatthe elementsaren’tnearly
as bonded as they might be. Our
viewing copy features Blowing
Smoke & the Fabulous Smokettes,
a decent band in the tradition of the
ke & Tina Turner Revue. It would
be a stretch to call what they do
blues, but then again the tony rasp-
berry and walnut salad Bent cooks
up isn’t traditional blues food either.
Not everyone can play the blues and
not everyone can recreate Bent's
recipes. He doesn’t give out mea-
surements and even if he did you

Of THE

s10.8)

Michele Aimee Moore, Will Collins and Andi Rhoads from ileaven Rocks
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couldn’t hear them over the back-
ground music by Bluss Traveler,
another blues band in name only. A
promising concept that needs much
moretimatoage. Seeforyourselfon
Century Cable Santa Monica anc
C.V.l.San Fernando Valley through
the monih of May. Contact Bent a:
310-216-7025.
Walt Disney
Records has re-
leased Songs
From The Arist-
ocats, a six-song
EP feafuring five
songs from the
film, plus a new
rendition of “Ev’ry-
body Wants ToBe
A Cat” by former
Stray Cat Brian
Setzer. The setis
also notable for
the inclusian of
thetitiesongtothe
1970 film, one of
the last songs—if
notthelast—toke
recorded by Mau-
rice Chevalier.
Subsequently, the
label plans to re-
release The Ari-
stocats Read-
Along a book
and tape set that
tells an abndged
version of Dis-
ney's 20th full-
length animated
feature film about
a musically-char-

Lenny Bent

ged adventure set in France. The
story revolves around an elegant cat
named Duchess, her three kittens
and the perils they face after being
catnapped. A quarter cen:ury after
its initial release, The Aristocats re-
mains one of the company’s most-
requested video titles.

Songs From The
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LOCAL NOTES

SURF’S UP: Tom Stanton and Paul
Johnson will present “A Surfer's
Paradise: A Benefit Concert For Don
Murray.” The late Don Murray, who
hailed from the Los Angeles suburb
of Westchester, was the drummer
for early surf band the Crossfires,
Sixties hitmakers the Turtles (he
played on their hits, “It Ain't Me,
Babe,” “Let Me Me” and “You Baby")
and eventually joined a reformed
Surfaris (“Wipe Out”) in 1981. The
Chantays (“Pipeline”), the Belairs
(“Mr. Moto"), the Lively Ones (“Surf
Rider")and Davie Allan & the Arrows
are among the bands who will per-
format the benefit, which takes place
on Sunday, April 28, at the Strand in
Redondo Beach. Tickets are $15.00
and are available at the Strand box
office and TicketMaster outlets.

METALMANIA: it was the fabulous
Eighties all over again on the Sun-
set Strip recently when Rhino
Records hosted abash atlegendary
rock music hangout the Rainbow,
held to promote the label’s new
three-volume series, Youth Gone
Wild: Heavy Metal Hits Of The Eight-
ies. On hand to reminisce about
those heady days of yore were some
of the artists who made the Eight-
ies hard rock/metal scene what it
was (for better or worse), including
Don Dokken, Billy Sheehan, Lemmy
of Motirhead, Iron Maiden’s Nicko
McBrain, Rudy Sarzo of Quiet Riot
fame and Vinnie Appice. Pictured
(right) at the bash are (seated) Phil
Campbell (Motorhead), Nicko
McBrain (Iron Maiden), Sean
McNabb (Great White), Lemmy
(Motorhead), Mitch Perry (Michael
Schenker Group), Michael Lardie
(Great White) and Rhino Product
Manager Emily Cagan, (standing)
Carmine Appice, Billy Sheehan,
Rhino Senior Sales Manager of Di-
rect Accounts Dave Kapp and Rhino
National Sales Coordinator of Di-
rect Accounts Chris Neal.
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RIDERS DN THE SURF: Atlantic artist Jewel has recorded a new original
song, ‘“Quiet Warrior,” for inclusion on Mom, the Surfrider Foundation
album on Surfdog Records. The album also features songs by Pearl Jam,
Porno For Pyros, Silverchair and the Ramones and will be distributed by
Interscope Records. It’s set for a June release.
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ALL THAT JA2Z: Tonight Show bandleader Kevin Eubanks (pictured above,
left), who has a new release in the stores, The Best Of Kevin Eubanks, on
GRP Records, which features twelve hand-picked selections culled from
Eubanks’ GRP stint, is pictured during the recent master class he con-
ducted at the Hamilton High School Academy Of Music. The class was
presented as part of Jazz SportsL.A., amusic education program produced
by the Thelonious Monk Institute Df Jazz that offers college-level training
to the most promising young musicians.

¥ 1

—MICHAEL AMICONE

COUNTRY RDADS: As another es-
sential part of the label’s Vintage
reissue series, Capitol Nashville has
released a four-CD set profiling
country legend Merle Haggard. The
100-track collection, entitled Oown
Every Road, includes the hits and
his most familiar recordings (‘“The
Fightin’ Side Of Me,” “Big City,”
“Sing Me Back Home,” “‘The Bottle
Let Me Down,” “Mama Tried” and
“Okie From Muskogee’’), aswell as
some of his lesser-known record-
ings. A fine retrospective which
collects the best tracks from the
career of one of America’s most
significant songwriters, this four-
CD set is a great reminder of just
how prolific Haggard has been and
continues to be. A blue-collar bard
who has truly been down every road,
Haggard’s music is the stuff born of
real life. More importantly, the
music that he made in 1962 is just
as pertinent today as it was when it
was first recorded and released.
Like Hank Williams, Sr., Merle Hag-
gard has a firm place in the pan-
theon of country music greats.
—Jana Pendragon

WALK A MILE IN HER BODTS: To herald the 30th anniversary of the release
of her signature song, “These Boots Are Made For Walkin’,” and to
promote the recent reissue of her Sixties music (available on Sundazed),
famous offspring Nancy Sinatra is pictured donating her notorious boots
to the Los Angeles Hard Rock Cafe during recent festivities held at the
famous rock eatery/museum.
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HEAVY MAIDEN: Castle Records has
reissued limited-editionversions of
the first ten Iron Maiden albums,
each package spo-ting a bonus CD
with bonus tracks (live perfor-
mances, B-sides). Included in the
batch are some of the best-regarded
metal albums of all time, including
The Number O0f The Beast,
Powerslave and Piece 0f Mind.
Heavy metal fans should be on the
look cut for these midline-priced
reissues, since they will only be
available for a short time.

TALKIN’ 'BOUT MMMY GGGGENER-
ATION: Virgin act Cracker (pictured
right)—currently climbing the
nation’s alternative charts with
their catchy hit, ‘'l Hate My Genera-
tion,” from their new album, The
Golden Age—recently visited the
offices of their label in order to
grease the starmaking machinery.
Shown (L-R, standing): Virgin Di-
rector of A&R Andy Factor, Crack-
ers Bob Rupe and David Lowery,
Virgin Director of Product Develop-
ment Julie Bruzzone, Virgin CFO Ken
Pedersen, manager Jackson Haring,
Yirgin Senior Director of Dperations,
Promo & Marketing Bob Frymire,
(squatting) Virgin VP of Video Pro-
duction Amy Stanton, Virgin Execu-
tive Vice President of A&R Kaz
Utsunomiya and Cracker Johnny
Hickman.

AMERICAN SHOW: Reprise record-
ing act Barenaked Ladies (pictured
right) performed a sold-out show at
the American Legion Hall recently
in support of their latest album re-
lease, Born On A Pirate Ship. Shown
(L-Rj: Barenaked Lady Jim
Creeggan, Reprise Promo Rep Drew
Gitlin, Barenaked Lady KevinHearn,
Reprise Sales VP Dave Stein, Re-
prise New Media czar Jimmy
Dickson, Barenaked Ladies Steven
Page, Ed Robertson and Tyler
Stewart and Reprise Product Devel-
opment Eric Fritschi.

NIXDNS’ SISTER: MCA recording art-
ists the Nixons (pictured right)—
who are currently enjoying some
alternative successviatheirsingle,
“Sister,” from Foma—recently vis-
ited their label’s Universal City
headquarters. Shown (L-R): band
member Jesse Davis, MCA Execu-
tive VP Abbey Konowitch, band
members John Humphrey and Zac
Maloy, MCA A&R manager Beth
Halper, MCA President Jay Boberg,
band member Ricky Brooks, MCA
VP of Product Management Robbie
Snow and manager Paul Nugent.
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REVVING UP: Rhino Product Manager Emily Cagan, Cars mainman Ric
Ocasek and Rhino Managing Director of A&R David McLees are pictured at
the plush Rhino offices. Ocasek stopped by to pose for the publicity
camera to herald the release of Profotypes: Raw Hits And Rare Tracks,
which contains demos, alternate versions and previously unreleased Cars
songs from studio sessions held between 1978 and 1985. The new release
serves as a good companion piece te Rhino’s definitive Cars anthology,
Just What | Needed.

B

NOTABLE REISSUES: Rhino
Records has unleashed a three-CD
set containing the most notable Na-
tional Lampoon Radio Hour comedy
sketches, Buy This Box Or We'll
Shoot This Dog: The Best Of The
National Lampoon Radio Show,
featuring the early work of famed
comedians John Belushi, Chevy
Chase, Gilda Radner and Bill
Murray...Sony Music's reissue divi-
sion, Legacy, has unearthed a gem
from their archives. Contraband:
The Best Of Men At Work, contain-
ing all the hits and more from this
now-forgotten Aussie band who once
had the Midas hit touch...In more
Rhino release news, the leading re-
issue label will do for jazz what
they've done for the blues,
instrumentals. the British Invasion,
soul music and surf music with their
upcoming seven-volume series,
Masters Of Jazz, which will feature
the work of Duke Ellington, Louis
Armstrong, Count Basie, Charlie
Parker, Dizzy Gillespie, Miles Davis,
Thelonious Monk and Ella
Fitzgerald...Aninteresting release for
Travolta fans is John Travolta
Sings, which contains the Seven-
ties music that this red-hot movie
star recorded for Midland Interna-
tional Records, including the Top
Ten hit “Let Her In,” and available
through Varése Sarabande’s reis-
sue division, Varese Vin-
tage...Motown Records continues to
mine its valuable archives via the
label’s Anthology Series with the
release of The Temptations One
By One, which contains the best of
the Temptation members’ solo ef-
forts, including hits by David Ruffin,
including "My Whole World Ended
(The Moment You Left Me),” and
Eddie Kendricks (“Boogie
Down")...And finally, Rhino's always-
busy release schedule includes three
great soundtracks—Singin’ In The
Rain, Ben-Hur and comingin June.
2001: A Space Odyssey. all of the
titles featuring bonus tracks, com-
prehensive liner notes and rare pho-
tos.

MUSIC CONNECTION
Tidbits from our
tattered past

1983—A SERIOUS SHOW: Rock
chameleon David Bowie's 1983
jaunt is being called “The Serious
Moonlight Tour” and will feature a
ten-piece band with horns. At a
recent London conference, Bowie
call the show “elaborately simple
and tasteful, yet trashy." His latest
LP, Let’s Dance, is due shortly.
1990—WE ALL SHINE ON: A van-
dal defaced the Hollywood Walk Of
Fame star recently awarded John
Lennon. The star was spray-painted
with the phrase “I buried John,” a
reference to the cryptic words that
Lennon mumbies at the end of
“Strawberry Fields Forever.” Thank-
fully, the offending graffitti was
removed prior to the star's unveil-
ing.
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f the subconscious had a soundtrack. the collection

would require several cuts from the paintully hon-

est Cowboy Junkies. Anything raw ever contained
in the soul has been covered by this Toronto-based
group. known for their unigque style of sparse and
spooky country/blues.

Beware of low fogs. anonymous towns and passions
gone awry. and take heed of prideful men. lyin” women
and the helpless distance that grows between them.
This is music made for long road trips through deserts
and mountains, for sitting on a rock in the moonlight
and for drinking alone when you're blinded by memo-
ries. When life hands youa bitter pill. this is the friendly
whiskey that washes it down.

With their recent release, Lay {t Down, their first for

Geffen. the Junkies offer up their sixth collection of

hushed-and-hurtin” recordings. The album’s lead track.
“A Common Disaster.” highlights. for the unsuspect-
ing. how the fickle hand of fate Keeps us in check.
“Life.” explains the band’s chiet songwriter and the
album’s co-producer, Michael Timmins, “is the one
disaster we all have in common. It's tongue-in-cheek.
butit’s more of a fun song. There's some black humor
in there.”

Lay It Down features Timmins™ return to the lead
guitar position. one of the strongest elements of their
1988 success. The Trinity Session. While touring in
supportoftheir 1993 release. Pale Sun, Crescent Moon,
the instrument wormed its way back into his heart,
hands and lap after taking a backseat during a
songwriting sabbatical.

Indeed. you will never see the tall. gangly Timmins
thrashing about onstage. whipping his dark head around
and competing with Margo for the spotlight. He sits.
looking down. thoroughly focused on those thick.
powerful chords that hang in the air like barn dust.

“I'm just more comfortable.” admits Timmins. re-
garding his onstage sitting. I enjoy it it’s casier to
play. I can concentrate more on it. [ feel—especially
live—Tless exposed. T like to forget the audience is there
when I'm playing.”

Looking for a fresher approach. the band opted to
work with an outside producer for the first time in six
albums. After appreciating the texture of Vie Chesnutt’s
new release (Uvery large bul warm and very bottom
heavy with lots of space.” Timmins says). the band
sought the talents of John Keane (R.E.M.. Indigo Girls)
and recorded the thirteen-track album at Keane's Ath-
ens. Georgia studio/home. The relationship was a suc-
cess. and, in fact, Vie Chesnutt's trio will be joining the
Junkies on their tour.

For all the dark-hued tones that the Junkies weave
into their music, one might imagine a gang of sad-cyed
foners. Hardly. With the exception of bassist Alan
Anton.all are siblings (Peter Timmins is the drummer).
As a tight-knit musical family, they’ve been together
since 1986 when they released an album on their own
Latent label. Covering the work of blues legends
Lightnin® Hopkins. Robert Johnson and John Lee
Hooker (plus Springsteen’s “State Trooper,” Margo's
audition song), the album was recorded in the family’s
garage, with Peter Moore. who specialized in “ambient
recordings™ at the time, capturing the session from a
line running into the kitchen.

Showing an early penchant for dark laughs. the
album was entitled, Whites Off Earth Now!!. as a
mockery of. among other things, themselves. “Years
ago. Alan and 1, betfore this band was even formed.
came across that phrase.” Timmins explains, laughing
at the memory. 1 think it was an organization in Sun
Francisco. [U's mandate was to get all the white people
off the face of the carth and then all the problems would
be solved. We always liked that idea. ..so then we went

Michael Timmins

torecord mainly interpretations of blues classics, right?
So. you know, we were just thinking, here’s, once
again, a whole bunch of white suburban kids doing
great black blues songs so we tigured the title fitreally
well.”

Then came November 27, 1987. At the cost of only
several hundred dollars. the Cowboy Junkies recorded-
in fourteen hours—The Trinity Session, which was
named after the Church of the Holy Trinity in Toronto
(their rented studio space).

Captivated by the haunting beauty of Margo
Timmins’ subte soprano and the rural romanticism of
her brother’s songwriting (Margo co-wrote four songs
on the album with Michael). critics and music fans were
transfixed. Soon. record companies came a-courting.
and the band signed on with RCA, which re-released
The Triniry Session.

The unexpected success of “Sweet Jine,” a tunc
borrowed from Lou Reed and included on The Trinity
Session, brought their hypnotic style to the airwaves
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Margo Timmins Alan Anton

and many. to this day. assume their version to be the
original. (The song was also included on the soundtrack
to Otiver Stone’s 1994 film. Naneral Born Killers.)

For many songwriters. the irony of your most
recognizable recording being authored by another
might cause an ego twitch. but Michael Timmins
remains stll.

“We don’t really consider it a cover song.” rekates
Michael. "When we do @ song that's not our own, we
sort of consider it our own song once we put our own
spiritinto i, our own interpretation and our own style.
Unless we've turned the song around and made it our
own expression, then we don’t do it. We have to be
able to find a way into it, and I think we did that with
“Sweet Jane.” [t's just as much apart of ourselves and
our songs as if we wrote it.

I think it’s only in the rock world where people
have a problem with covers.” he continues. “In coun-
try. that's what you do—you find & good song. you
sing it vourecord it. [thappens all the time with blues.
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Peter Timmins

Juzz and. of course. classical. I think part of it comes
from Dylan and the emergence of the singer-songwriter
of the Sixties—the important force of writing and
voicing your own words. That became the standard for
rock bands—having actually stated something in vour
lyrics. whereas. they sort of forgotabout the side of just
expressing something through music.”

On theirsecond RCA album. Caution Horses (1990).
the banddisplayed adistinct musical maturity. “There’s
something special about that one.” says Michaei. "\ lot
of those songs were written during The Trinitv Session
tour. We came off the road. went into the studio and
recorded it very live, very immediately. It was a real
“band” album.”

Black Eved Man in 1992 and Pale Sun. Crescent
Moon in 1993, bath on RCA. followed. and after the
label’s tepid support on the latter release. the band
began to get that neglected lover sensation and realized
it was time to move cn.

37 »

By Heather Clisby

oy Junkies
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MUSIC MARKETING NETWORK

Paul Chachko

Co-President/Chief
Operating Officer

By Jonathan Widran

wo universal truths about American pop

culture which apply perfectly to the mu-

sic industry: The key to success rests in
the wallet of the consumer, and the consumer
is prone to be fickle as thousands of forces vie
for their dollars.

For a debut artist to succeed, and for a
successful first albumto translate into a lucra-
tive career, it is crucial that potential buyers
be aware of every release, every tour stop,
every appearance and every bit of comple-
mentary merchandise available. In the past,
companics had to do all the direct-to-con-
sumer marketing themselves, with incom-
plete campaigns and haphazard results.

But since 1991, when Paul Chachko and
John Mazzacco set up the multi-faceted Mu-
sic Marketing Network, more and more la-
bels are turning to the expertise of these two
in hopes of turning awareness into sales. [n
the process, they have secured such high-
profile clients as Alanis Morissette, Joan
Osborne, Bon Jovi, MTV and Rusted Root.

As PolvGram’s VP of Marketing, Artist De-
velopment and Touring, Mazzacco realized
just how difficult it was to reach out individu-
ally to every possible buyer in order to alert
them of a particular release. So he and
Chachko, who had been Director of Opera-
tions for Radio City Music Hall and also
owned retail gift shops, decided to join forces
and focus on the one thing record companies
had never quite mastered—the all-important
building of fan databases.

“Large outfits like Proctor and Gamble
built empires by marketing themselves this
way, but our industry was in need of such a
demographic-oriented base to launch cam-
paigns from,” savs Chachko, MMN's Co-
President and COO. “It's much easier to
market products to such a database. At the
rate of about 10-20,000 names a month,
we've been building such a base for the last
three and a hali years. We get them from
anywhere-—exit polis, contests, record buy-
ers who prefer specific genres, ticket buyers
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and of course, the lnternet. We also trade and
barter with other big mailing list companies
for names. Getting those names is the key to
our business.”

Using those profiles to target specific audli-
ences for appropriate projects, the New Jer-
sev-hased company sets in motion its product
fulfiliment and telemarketing departments,
distributing through direct mail everything
from newsletters, postcards and cassette sam-
plers to promotional items, bumper stickers
and posters. They've also created a phone
sampling service, sending out over two mil-
lion packages ayearwith 800 numbers people
can call to hear musical snippets or get up-
dates onfavorite performers. Also in the works
is a retail coupon program which can help
MMN and the labels who employ them cor-
relate sales to their of-
forts.

“We'vebuiltafull-ser-
vice mechanism that is
strongenough totake ad-
vantage of the great num-
ber of consumers out
there and to create a
greater awareness,”
claims Chachko. “The la-
bels who work with us
know we have experts
who can devise ways to
do cheaper and more
efficient work than thev
could ever do on their
own. Thisisallwe do. So
when they’re introduc-
ing a new hand thevive
invested a million dollars in, they feel more
coniident in who we can reach rather than
relying on less reliable lists and having interns
stufl envelopes. As a bonus, we also reduce
their mailing costs.”

MMN tailors its approach depending on
the client’s needs. Sometimes the company is
given free reign to devise a marketing strat-
egy, other times it's a full collaborative effort
with the label and the artist’s manager. Two of
the most effective ways to build a campaign
is seeding tour markets with oversized cards,
flyers and even e-nuail, hoping each person
who receives a mailing will spread the word.
It's all about providing a solid foundation
within the marketplace, so that a new artist,
whether it be Joan Tshorne or Seven Mary
Three, ends up doing well over the long term.

- 3 e s
Shown: CFO Ravi Yadav, Co-President/C00 Paul Chachko, Co-President/
CEO John Mazzacco and Senior VP of New Media Marcus Peterzell.

“The industry gets all
excited when an album
sells a million, but
our philosophy is that
the country has 250
million people, so there
are a lot of people
yet to reach.”

—Paul Chachko

With Rusted Root, the
firm boosted its data-
base from an initial
2,000 to better than
35,000, simply by re-
ceiving the bounce-
back cards that were
inserted in the disc
(which has sold
around 600,000},
“We make sure that
the response is high.
It’s our assumption,”
Chachko reasons,
“that the one-hit
wonders out there
simply didn’tbuild or
exploit their fan base

enough.”

With periormers such as Alanis Morissette
(MMN joinedforces with her just as her debut
went gold), it’s all about keeping her every
move available to her average fan who might
not read the trades, know about her latest
single orwhen she is passing through on tour.
“In her case, our job was less to create a buzz
than to enhance what was already explod-
ing,” says Chachko. “If, say, we've identified
her typical fan as a 28-year-old woman who
works at AT&T, we may assume she doesn’t
readl Billboard for the latest release informa-
tion and we can’t count on the fact that she’ll
hear the song on the radio.

“The ironic part is, even if Alanis has sold
five million and counting, there are still so
many people who could be prodded to pick
itup. There's at least five
times that many people
who could be per-
suaded. The industry
gets all excited when an
albumsells amillion, but
our philosophy is that
the country has 250 mil-
lion people, so there are
a lot of people yet to
reach.”

One of MMN's more
interesting peripheral
ventures is doing con-
sumer fulfillment for
Musicom, a company
specializing in limited-
cedition collectibles and
lithographs of famous
album covers. Among the artists promoted
are the deatles, John Lennon, Rolling Stones,
the Who and, most recently Pink Floyd's The
Wall. Also on the agenda of late are the
goodies aclvertised in the first installment of
the Beatles Anthology. Those who buy a T-
shirt, for example, are informed about future
Anthology releases. And working with Blues
Traveler merchandise, MMN can target a
buyer tor the next BT tour or album release.
It's all interrelated.

Because direct-to-consumer marketing is
not an exact scence, some results in terms of
who buys based on MMN's efforts are casier
to come by than others. Chachko explains
that the one recent campaign that was fairly
simple to measure was that of Bon Jovi's
These Days. The company sent out 40,000
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postcards offering fans a chance to purchase
the release in advance and receive their copy
on the day of release. Fifty six hundred orders
were placed.

“Whatthismeans, then,” explains Chachko
“isthat we achieved ten percent of the album’s
entire first week sales, and that could be
enough to push its debut position in Billboard
from say, Number Twelve to Number Eight, a
significant jump which bears on the future
success of the record as well as the industry’s
overall response. Another way to measure
this is seeing that a club is filled after we do a
large mailing to that area. That's a good sign
something’s working. We help start things
up.”

Despite MMN's rapid rise in the marketing
arena, the COO ¢laims that they have a long
way to go to cement their position as an

indispensable force in the industry.

“It's taken us four years to become so-
called experts in the direct-mail entertain-
ment industry, and we are preparing to be
even more in-your-face aggressive in the fu-
ture,” he concludes. “It's our vision to create
an awareness of the company to make us an
essential part of every company’s budget. In
the end, everything hoils down to the product
itself and the impression people get of it. If
someone is reminded time and time again
that an album is good, one of these days, it'll
be bought. Our whole goal is to present the
product in as good a light as possible. The
strength of the music takes it from there.”

You can reach Music Marketing Network
attheir New Jersev offices (908-219-9327) or
SoCal ottices (3 10-448-4400). [MC|
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MUSIC DIRECTORY: DUPLICATION SERVICES

In our continuing effort to help musicians cover all the bases of the music industry, Music Connectionpresents our Eighth
Annual Directory to duplication companies—those behind-the-scenes but incredibly vital companies that help you with
your cassette and CD copying needs.

J A&M POST PRODUCTION

1416 N. La Brea Ave.

Hollywood, CA 90028

213-856-2797

FAX 213-856-2622

Services: Real-time cassette
duplication, CD duplication, digital and
analog tape duplication (DAT. 1630/U-
Matic 1/4" and 1/2" analog), 24-hour
turnaround.

2 ABBEY TAPE DUPLICATORS
9525 Vassar Ave.

Chatsworth, CA 91311
800-257-BEST or 818-882-5210
FAX 818-407-5900

Services: Cassette duplication, reai-
time and high-speed. Also CD
duplication.

_1 ADVANCEO RECORDING PRODUCTS
8859 Balboa Ave.. Suite E

San Diego, CA 92123

619-277-2540 or 800-854-1061

FAX 619-277-7610

Services: Real-time cassette
duplication, high-speed cassette
duplication custom length cassettes,
CD duplication, DAT to cassette
duplication, video duplication.

J AlL)BEHTl RECORD MANUFACTURING
c

312 Monterey Pass Rd.

Monterey Park, CA 91754
818-282-5181

FAX 818-282-5182

Services: Full service. High-speed
cassette duplication, vinyl manufactur-
ing, typesetting, layout, design.

_1 ALSHIRE INTERNATIONAL, INC.
1015 W. Isabel St.

Burbank, CA 91506

800-423-2936 FAX 818-569-3718
Services: Compact disc, replication,
audio cassette duplication, record
pressing, typesetting, layout design,
separations.

- AMERICAN SOUND & VIDEO

111 Chestnut St.

Burbank, CA 91506

800-834-3873 FAX 2818-841-1998
Services: Full service. High-speed
cassette duplication, CD replication,
digital bin duplication.

Compiled by Carla Hay

J ASIA PROOUCTION

12832 Garden Grove Bivd.,

Suite C

Garden Grove, CA 92643
714-636-6594

FAX 714-636-2599

Services: Full service manufacturing
and duplication of CDs and cassettes.

_1 ARTEMIS RECORD GRAPHIX
3430 Sacramento Way, Suite A
San Luis Obispo, CA 93401
1-800-549-5528

Services : CD replication and
graphix.

1 ATO Z MUSIC SERVICES INC.

611 Broadway, Suite 615

New York, NY 10012

213-260-0237

FAX 213-260-0631

Services: Cassette duplication, CD-
ROM and audio CD duplication. design
and print services.

_1 AUDIO CASSETTE DUPLICATOR CO.
12426 1/2 Ventura Blvd.

Studio City, CA 91604

818-762-ACDC

FAX 818-762-3074

Services: Real-time and high-speed
cassette duplication, digital/analog
duplication, 1/4" & 1/2" analog, DAT
format.

- AZ IZ PRODUCTIONS

1840 1/2 S. Sepulveda Bivd.

Los Angeles, CA 90025
310-445-2090

FAX 310-444-7151

Services: Real-time and high-speed
cassette duplication.

-1 BJM AUDIO CASSETTE
DUPLICATION, INC.

6821 Tujunga Ave.

North Hollywood, CA 91605

818-761-2924

FAX 818-761-2715

Services: Audio duplication.

1 BRYCO SOUND HERMOSA TAPE &
REEL

1042 Aviation Blvd.

Hermosa Beach, CA 90254

310-376-4611

FAX 310-376-2550

Services: Duplication services, pro
audio/video supplies, Ampex distributor,
3M dealer.

J C AND C DUPLICATORS

220 Knickbocker Avenue

Bohemia, NY 11716

800-289-9155 FAX 516-244-0807
Services: CD replication, cassette
duplication, digital mastering, graphic
design, printing and packaging.

1 CASSETTE EXPRESS

2882 Walnut Ave., Suite B

Tustin, CA 92680

714-731-5546 FAX 714-731-5871
Services: Audio & video cassette
duplication, mastering. packaging &
printing, on-site duplication, equipment
rental, custom loading of biank tape. No
minimum order.

-1 CASSETTE PROOUCTIONS
UNLIMITED

7 Holland St.

Irvine, CA 92718

714-454-1400 FAX 714-457-1812

Services: “One-stop shop.” Audio

production, including scripting,

production, anaiog and digital

recording, mastering and editing, high-

speed duplication, custom packaging

and fulfillment.

J CASSETTE DUPLICATION
125 Aspen

Azusa, CA 91702
818-969-6699

FAX 818-969-6099

Services: High-speed cassette
duplication, video duplication.

1 CASSETTE EXPRESS
2882 Walnut Ave., Suite B

Tustin, CA 92680

714-731-5546 FAX 714-731-5871
Services: Audio and video tape
duplication, bulk tape and telex
equipment.

2 CD EXPRESS
51 E. Campbell Ave., Suite 170

Campbell, CA 95008

408-376-3511 FAX 408-376-3519
Services: Pre-mastering, mastering,
replication, print graphics and project
management.

- CO HOUSE

3599 Cahuenga Blvd. West, Suite 308
Los Angeles, CA 90068
213-969-0908 or 213-436-6246
Services: CD mastering, editing,
duplication and packaging.

1 CO LABS
12517 Chandler Blvd., Suite 107

North Hollywood. CA 91607
800-4-CD-LABS or 818-505-9581
FAX 818-705-0961

Services: CD & cassette mastering/
dupiication.

-1 COMPACT DISC SERVICE/CDS
GRAPHICS

1220 S. Central Ave., Suite 205

Glendale, CA 91204

818-241-9103

FAX 818-240-7927

Services: Complete CD & cassette

production, replication from DAT,

design, layout, typesetting, scanning

from in-house graphic designers, in-

house printers, film separating, color

proofs.

1 CREATIVE SOUND CORPORATION
25429 Malibu Rd.

Malibu, CA 90265

800-323-7225 or 310-456-5482

FAX 310-456-7886

Services: CD/record/tape/video
duplication, graphic design services,
digalog process.

1 CUSTOM DUPLICATION, INC.

3404 Century Bivd.

Inglewood, CA 90303

310-670-5575

FAX 310-412-2731

Services: High-speed audio, video and
computer software duplication.

1 DIGITAL BIN
800-423-2936
Services: Cassette duplication.

- DIGITAL BROTHERS

1125 Victoria St., Suite C

Costa Mesa, CA 92627

714-645-9702 FAX 714-642-7249
Services: Two Sonic Solutions editing
bays, TC main frame, No Noise,
complete pre-production and mastering
services.

RETAIL READY CDs

Looking for a Recording Studio?

Our Network of over 300 select recording and video
sweetening facilities will make your work a pleasure. \We
climinate the runaround, hassles and headaches involved in
finding the best studio for your project.

Since 1980 Studio Referral Service has assisted
thousands in getting great results for their records, films,
commercials and related projects.

Next time . . . get it right from the start!

This is a free service

1000-$1499/2000-5$2599

JUST GIVE US YOUR CD MASTER & SPEC FILMS,

WE'LL GIVE YOU PROFESSIONALLY REPLICATED,

MAJOR LABEL QUALITY 2 COLOR CDs, 4 COLOR
INSERTS, JEWEL BOXES & SHRINK WRAP

GRAPHIC DESIGN SERVICES AVAILABLE,
VISA-MC-DISC-AMEX-DINERS

elie - H H
Siudio | 518-508-8828 & Third Wave Media Why Pay
Sirsiee / ~10-858-1140 (800) WAVE-CD1 |\ 2
FAX 818-508-8077 (213) 931-1746 ore.
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MUSIC DIRECTORY: DUPLICATION SERVICES

- DISC FACTORY

6525 Sunset Bivd.. Suite 205
Hollywood, CA 90028
213-465-7522

FAX 213-465-2457
Services: CD manufacturing

. 0ISC MAKERS

7905 N. Route 130

Pennsauken. NJ 08110
800-468-9353

FAX 609-661-3458

Web site: htto://www.discmakers.com
Services: Full service CD & cassette
duplication and packaging.

1 DISC MAKERS

213 W. Alameda St.. Suite 101
Burbank, CA 91502

800-731-8009

or 818-848-4180

FAX 818-843-4199

E-mail: kfry @ discmakers.com
Services: Full service CD & cassette
duplication and packaging.

- DISC MAKERS

142650 Christy St.

Fremont, CA 94538

800-869-07°5

or 510-226-0800

FAX 510-226-0455

Services: Full service CD & cassette
duplication and packaging.

1 DISC MANUFACTURING, INC.
3500 W. Olve Ave., Suite 1020
Burbank, CA 91505
818-953-7730

FAX 818-953-7791

Services: Manufacturing CDs.

J DISC ONE
213-464-2285 or 818-753-8273

Services: Audio, video, DAT and CD
duplication/replication.

- ELECTRONIC MUSIC BOX

14947 Ventura Bivd.

Sherman Oaks, CA 91403
818-789-4250

Services: DAT & CD manufacturing
and duplication.

J EMBASSY CASSETTE, INC.
800-593-5757 or 714-557-5757
Services: Audio and video cassette
duplication. Full audio production
facility, including CD mastering and CD
duplication. Competitive prices, fast
turnaround.

- ERIC PROOUCTIONS

15705 Arrow Hwy.. Unit 1
Irwindale, CA 91706
818-856-8625

FAX 818-856-1736

Services: CD manufacturing. high-
speed audio cassette duplication.

- ERIKA RECORDS

12031 Regentview Ave.

Downey. CA 90241

310-904-2701

FAX 310-904-2733

Services: Real-time and high-speed
cassette duplication, CD & vinyl
pressing, picture discs.

4 EVERMARK TAPE
1201 Olympic Blvd
Santa Monica, CA 90404
310-450-2898

CD-Audio & CD-ROM

e Audio & Video Cassette Duplication
* Mastering * 1630 « PMCD « CDR

* Graphic Design & Printing

* Retail-Ready Packages * Fast Turn

Bulk CD’s

as low as

60¢
CD Sonic

Tel: (617) 424-0670

Fax: (617) 424-0657

Toll Free 1-888-CD SONIC (237-6642)
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FAX 310-452-0807
Services: Audio cassette & CD
manufacturing and distribution.

J 52N0 STREET STUDIO

1800 N. Argyle Ave.. Suite 201
Hollywood, CA 90028

213-463-5252

FAX 213-465-2079

Services: Real-ime and high-speed
cassette duplication, CDs, mastering,
compilations to DAT.

i GOOD VIBRATIONS/R.J.R. DIGITAL
P.O. Box 764

Bonita, CA 91908

800-828-6537

FAX 619-267-1339

Services: Mastering for compact disc
replication, real-time & high-speed
cassette duplication, vinyi pressing.
PMCD (pre-master CD and CD-R one-
offs. Complete graphics department,
design, printing, color CD brochures, J-
cards. Complete retail-ready packages.

4 1.C.C.A.

429 Briabend Dr.

Charlotte, NC 28209

800-624-5940 or 704-523-7219

EAX 704-529-5277

Services: Real-time and high-speed
cassette duplication, as well as CD and
video

1 IMPERIAL TAPE COMPANY, INC.
1928 14th St.

Santa Monica, CA 90404
800-736-8273

or 310-396-2008

FAX 310-396-8894

Services: Audio/video duplication and
cassette sales. Custom loading of both
audio and video. Direct pad printing on
duplicated blank cassettes.

- KABA AUDIO PROOUCTIONS

24 Commercial Bivd.

Novato. CA 94949

800-231-8273

FAX 415-883-5222

Services: Real-time and high-speed
cassette duplication. CDs, graphic
design, full-color inserts, on-shell
imprinting, packaging and fulfillment
services. Free estimates, post-
mastering. CD one-off.

-1 KAD OPTICAL PRODUCTS

1857 Colonial Village Ln.

Lancaster, PA 17601

800-525-6575 FAX 717-392-7897
Services: CD replication, pre-
mastering, mastering, custom
packaging and printing, visual design.,
cassette duplication. warehousing.
fulfillment services.

i CHARLES LAURENGE PRODUCTIONS
818-368-4962

Services: DAT transfers, cassette
duplication.

3 M WORKS

432 Columbia Street

Suite B14

Cambridge. MA 02141
617-577-0089 FAX 617-577-0098
Services: CD mastering and digital
editing, digital noise reduction and
restoration, CD and cassette
duplication.

RESOURCE TO
THE INDEPENDENT MUSIC INDUSTRY
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Graphic Design
L J

Print
L ]

CD Replication
*

| Auvdio Cassette

b gt Q)
AN

Call for free “Musician Friendly”

11683 Barranca Rd., Comarillo, CA 93012 » (805) 491-2061 FAX (805) 491-2590
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MAN ALIVE

MUSIC PRODUCTIONS

Combleie Sahsfacho & Personalized Service

reatuing State Of The Art CD Mastering

Sonic Solutions / Tube EQ & Compression
Highest Quality CD & Tape Duplication

Graphics & Design
Film Separations / Full Color Printing

(8 ] 8) 753‘3959 Serving all of your production needs!

WE HAVE THE PLACE
YOU SET THE PACE!

MEETING THE HIGH STANDARDS
DF TODAY'S TECHNOLOGY,
WE PROVIDE THE ARTIST WITH
AN AFFORDABLE, CREATIVE, STRESS
FREE ENVIRONMENT.

RECDRDING » MIXING * DIGITAL EDITING
DIGITAL MASTERING » GRAPHICS

CANYON STUDIOS P.O.BOX 1207 LAGUNA BEACH, CA 92652 TEL. 714/497-6152 FAX 714/497-4192

QUALITY CLONES

CD MASTERING

CD & CASSETTE DUPLICATION

Highest Quality CDs & Cassettes
CD SPECIALS: 500 for $850

MASTERING SONIC S()lll II()\su\n\I’l CIAL: $80 HOUR

SUMMIT EQ, MANLEY COMPRESSION
REAL TIME COPI HIGH BIAS CHROME TAPE
C-30« 1 SIDE = 100 COPIES SLS9EA
INCLUI .aser printed labels and boxes

QUALITY CLONES CD & TAPE DUPLICATION

213-464-5853

0 SIX MONTHS =522 * v e e
(13 ISSUES) h’f.‘i‘ o ”’r:
2 ONE YEAR - 540 -
(25 ISSUES)  * “V‘W’
CONNEC"ON ) TWO YEARS — 565 v/ Lol
3 SAVE 5725
|4731 Lourel Cyn. Bivd., N. Hollywood, CA 91607 (50 ISSUES) amr..nf‘ i
INAME:A * e I
| AooRESS: I |
ICITY: B ~ STATE: ZIP: I
PHONE: I

OUTSIDE THE U.S. ADD $25 (U.S. CURRENCY) PER YEAR « MAKE CHECK OR MONEY ORDER PAYABLE TO
I MUSIC CONNECTION MAGAZINE » TO SUBSCRIBE BY PHONE (VISA, MC, AMEX), CALL 818-755-0101 I
PLEASE ALLOW 4 TO 6 WEEKS FOR DELIVERY OF FIRST ISSUE
- G I G G G N S S G ST ST G G B S G e
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-1 MAN ALIVE PRODUCTIONS
11045 La Maida

Suite #212

North Hoilywood, CA 91601
818-753-3959

Services: CD replication, mastering,
recording, mixing. Also complete
graphics. Call for appointment.

-1 MASTER DISC
714-837-9943

Services: Tape-to-CD duplication. CD-
ROM backups.

-1 MAXIGASSETTE PRODUCTIONS, INC.

140 E. Arrow Hwy., Unit L
Irwindale, CA 91706
818-358-1644

FAX 818-357-1666

Services: Manufacturing of audio
cassettes and CDs.

1 MEDIA SYSTEMS

693 S. Raymond Ave.

Pasadena, CA 91105
800-848-TAPE

FAX 818-578-0328

Services: Audio/video duplication.

J MIRROR IMAGE CASSETTE COPIES
7315 Sunset Blvd., Suite C
Hoilywood, CA 90028

213-876-1666

FAX 213-876-7831

Services: Real-time and high-speed
cassette duplication, VHS duplication,
digital editing.

J MR. SPEED

12426 1/2 Ventura Bivd.

Studio City, CA 91604
818-76-SPEED

FAX 818-762-3074

Services: Real-time and high-speed
cassette duplication.

2 MULTIMEDIA CD SERVICES
3599 Cahuenga Blvd., Suite 322
Los Angeles, CA 90068
213-969-0908

Services: CD packages, mastering,
tape duplication, art design.

1 NATIONAL TAPE & DISC CORP.
1110 48th Ave. North

Nashville, TN 37209

615-383-7881

FAX 615-383-1768

Services: Complete CD and cassette
production, design layout, typesetting,
printing and packaging

J NORTH HOIL"L(!WOOD TAPE

DUPLICAT
5014 Lankershim Blvd.

North Hollywood, CA 91601
818-985-9737

FAX 818-508-6442

Services: High-speed cassette
duplication, DAT and reel-to-reel.

J NORTHWESTERN INC.

3732 S.W. Moody

Portland, OR 97201

800-547-2252 FAX 503-223-4737
Services: CD replication, audio
cassette duplication, mastering and
recording.

J QASIS RECORDING, INC.
P.O. Box 19448

Portland, OR 97280

800-697-5734

Services: Complete CD and cassette
duplication.

J TOM PARHAM

AUDIO PRODUCTIONS
11140 S. Cypress, UnitD
La Habra, CA 90631
800-BIN-LOOP
or 714-871-1395
FAX 714-871-5126
Services: Digital Bin, cassette
duplication (Digalog, real-time & high-
speed, 8- and 16-track recording 2"-1/
27-1/4" format. Bin-loop high-speed
duplication. In-house graphics &
printing, CD mastering.

1 POWERHOUSE STUDIOS

19347 Londelius St.

Northridge, CA 91324
818-993-4778

FAX 818-993-3575

Services: Real-time cassette
duplication, recording studio, sound
stage, lights, photographs, computer
graphics.

1 PROSOUND

3401 W. Burbank Blvd
Burbank, CA 91502
818-841-8508

FAX 818-842-0858
Services: Real-time cassette
duplication.

1 PROTO SOUND

P.O. Box 401

Bristol, VT 05433
802-453-3344

FAX 802-453-3343

Services: CD & audio cassette
production and duplication

 PUBLIC RECORDING
714-526-0323

or 909-590-5868

Services: CD & cassette editing,
mastering, packaging, duplication. 24-
track recording studio, 2" tape.

- QUADIM CORPORATION

5356 Sterlang Center Dr

Westlake Village, CA 91361
818-706-8843

FAX 818-706-8426

Services: CDR duplication, real-time
cassette duplication, mastering.

J QUALITY CASSETTE COPIES
310-659-0432

Services: Real-time cassette
duplication, DAT duplication, mastering
specialists.

-J QUALITY CLONES TAPE

DUPLICATION
6404 Hollywood Blvd., Suite 315

Hollywood, CA 90028
213-464-5853

FAX 213-464-5925

Services: Real-time and high-speed
cassette duplication, CD duplication
and mastering.

2 RAINBO RECORDS & CASSETTES
1738 Berkeley St.

Santa Monica, CA 90404

310-829-3476

FAX 310-828-8765

Services: Full service CD/cassette/vinyl
duplication and packaging.

J REAL TIME CASSETTE COPIES
310-559-9095

Services: Real-time cassette
duplication, deck-to-deck and DAT-to-
DAT. Laser jet labels, CDs and J-cards.
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CASSETTE & COMPACT DISC

DUPLICATION

CD MASTERING ¢ GRAPHIC DESIGN
COLOR FILMS AND SEPARATIONS

High Speed and Real Time Duplication
® Discount Prices on Major-Label-Quality Cassettes and Compact Discs
® Duplication, Packaging, Fulfillment

Compact Disc Specials

{mention this ad)

500 CD’s COMPACT DISC SPECIAL

(From your DAT, Includes 2 reference CD-Premasters, Glass Master, 2 Color Disc Imprint, Jewel Box, Shrink Wrap)

1000 CD’s COMPACT DISC SPECIAL

(From your DAT, Includes 2 reference CD-Premasters, Glass Master, 2 Color Disc Imprint, Jewel Box, Shrink Wrap)

Cassette Specials

(mention this ad)

100 HIGH QUALITY CHROME CASSETTES 249

(Up to C-60, Includes Master, Test Cassette, Printing on Clear Cassette, Clear Box, Shrinkwrap)

RE-ORDER
500 HIGH QUALITY CHROME CASSETTES

(Up to C-60, Includes Master, Test Cassette, Printing on Clear Casserte, Clear Box, Shrinkwrap)

Tape
Specialty, 786-6111

Inc. (800) 310-0800 (CA Only)
13411 Saticoy St., N. fax: (818) 904-0267
Hollywood, CA 91605




- RECORD FACTORY

2931 W. Central Ave., Suite H
Santa Ana, CA 92704
800-3-RECORD

Services: CD recording, mastering,
design and duplication.

- RECORD TECHNOLOGY, INC.
(RTD)
486 Dawson Dr.
Camarillo, CA 93012
805-484-2747
FAX 805-987-0508
Services: CD/cassette/vinyl manufac-
turer.

J REEL TIME DUPLICATION
125 Altena

San Rafael, CA 94901
415-459-7180

FAX 415-459-7180

Services: Full-service cassette
packaging & duplication.

- ROXAN, INC.
P.O. Box 2496

Chatsworth, CA 91313
800-228-5775

FAX 818-702-0849

Services: Cassette/CD duplication,
blank cassette sales.

) SAN DIEGO AUDIO DUPLICATION
4909 Rufner St.

San Diego, CA 92111

619-541-0500

FAX 619-541-0692

Services: Real-time and high-speed
stereo cassette duplication, DAT and
reel-to-reel.

Cre#ited by Recording Artists

DIRECTORY: DUPLICATION SERVICES

- SONY MUSIC ENTERTAINMENT/
RECORDING OPERATIONS

2100 Colorado Ave.

Santa Monica, CA 90404

310-449-2449

FAX 310-449-2460

Services: Real-time cassette

duplication and mastering.

- SOUND ADVICE RECORDING

9330 7th St., Unit F

Rancho Cucamonga, CA 91730
909-987-6930

FAX 909-987-6977

Services: Audio cassette, CD and
video duplication. Complete in-house
mastering, packaging and fulfillment
services.

1 SOUND IMPRESSIONS

748 Fesslers Lane

Nashville, TN 37210

800-489-7756

Services: Digital cassette manufactur-
ing, CD and CD-ROM replication, VHS
duplication, typesetting, layout, design
and packaging.

1 STRAIGHT COPY

11390 Ventura Blvd., Suite 6

Studio City, CA 91604

818-509-6774 FAX 818-509-9367
Services: Cassette duplication and
audio supplies, Specializing in real-time
duplication.

1 SKMA, INC.

4041 Via Oro Ave.

Long Beach, CA 90260
310-830-6000 FAX 310-830-0646
Services: Manufacturer of audio
supplies.

B

©Run by Recording Artists \

- TAPE SPECIALTY, INC.

13411 Saticoy St.

North Hollywood, CA 91605
818-786-6111

FAX 818-904-0267

Services: Real-time and high-speed
cassette duplication, CD duplication,
packaging and fulfillment services.

J TAPETTE COR.

5 Whatney Ave.

Irvine, CA 92718

714-588-7000

FAX 714-859-7801

Services: Audio/video duplication.
Diskette duplication and blank diskette
sales.

- THIRD WAVE MEDIA

829 S. Highland Ave.

Los Angeles, CA 90036
800-WAVE-CD1 or 213-931-1746
Services: Audio CD, CD-Plus, CD-
ROM, CDi, video CD, diskette
duplication, printing, packaging,
shipping worldwide.

1 TUCHMAN & ASSOCIATES

11683 Barranca Road

Camarillo, CA 93012

805-491-2061

FAX 805-491-2590

Services: CD replication, cassette
duplication, graphic design and print.

1 UNITED TAPE COMPANY

6855 Vineland Ave.

North Hollywood, CA 91605
818-980-6700

FAX 818-508-8273

Services: Audio/video duplication.

BJM Audio Replication

- V-CORPORATION

1228 E. Edna Pl.

Covina, CA 91724

818-966-0412

FAX 818-966-0465

Services: Real-time and high-speed
cassette duplication, custom packaging.

-J WAREHOUSE STUDIQ SALES &
SERVICES

2071 Emerson St., Unit 20

Jacksonville, FL 32207

800-483-8273

FAX 904-398-9683

E-mail: warehous @jax.jaxnet.com

Services: CD and cassette duplication.

CD-R's overnight.

-J WAVE (WORLD AUDIO VIDEO
ENTERPRISES)

Unit 4, 35 Stafford Road

Nepean, Ontario Canada K2H-8V8

800-928-3310 FAX 613-726-9254

Services: Cassettes and CDs, printing,

graphics and production services, sonic

solutions, CD mastering.

1 WAY T0 GO! MUSIC

1654 Cahuenga Blvd., 2nd FI.
Hollywood, CA 90028

213-466-1661

FAX 213-466-7230

Services: In-house graphic design and
packaging, CD and CD-ROM
manufacturing.

1 WEST LA STUDIO SERVICES

2033 Pontius Ave.

Los Angeles, CA 90025

310-478-7917 FAX 310-479-5961
Services: Real-time cassette
duplication. DAT-to-DAT duplication.

. s . For Recordirig Artists . . L

1000 Compact Disc 1000 Cro2 C-45 Cassettes $900

$1850 500 $575
e @
PRICES INCLUDE * DUPLICATION MASTER \

\ | |
PRICES INCLUDE «Glass Master | WITH TEST COPY + 4 COLOR J-CARD (4X4)-,
*2 Golor Print on Disc * 4 Color

4/1"Booklet And Tray Card
eJe X ® rap

Customer Supplies All Film

‘y OIGITAL AUDIO ownaL Audio |

dise (\/ disel

IMPRINT PLATE * ON SHELL PRINT ¢
” NORELCO BOX AND POLYWRAP \\ ‘
(CUSTOMER SUPPLIES ALL FILM)

CD DUBS
« 25 CD DUBS Under 30 Min. $15 ea.* Under 15 Min. $13 eq.
CASSETIE DUBS
. +100 High Speed C-45 Cro2 Cassettes $170
s % 5 Includes: Dup Master, Imprinting Plates, On
t ‘ a’ Shell Printing, Norelco Box and Polywrap
R AB 0 13
s Bz Abbey ,' +100 Real Time C-45 Cro2 Cassettes $200
‘3 @ A Artire Meadquarters ' Includes: Cassette, Laser Printed Label,
. 3 *Norelco Box On Shell Print Add 45
b 3 A1 P $
. b -g ¥ r"s 3 « @ * //
B v Woosof vassar Avel FCHaTswWHRTH » CpY s13@
o, i‘n{; (800) 257-2378 *sz (ele);b'(:inoo;* \
k‘- ‘) ‘ ali ,"// € 4
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we AUDIOE
VIDEO
CD >
D/g/fa/ Bin

* Digital High Speed
* CD/CD Rom Replication
* In-House Graphics

* Audio/Video Duplication
* Packaging
* Quick Turnaround

We duplicate your best efforts.

ANVERICAN
SOUND &VIDEO

CORPORATION
1111 Chestnut Street ¢ Burbank, CA 91506

(818) 841-1996  (800) 834-3873

Fax: (818) 841-1998

fﬂUPLICATION

4 Facilities Nationwide

FACILITIES THAT PRODUCE
THE WORLD’S BEST SELLERS!

Including American Muitimedia., DMI.,Technicolor, WEA MFG.
WEA (Time-Warner) is #1 in USA music sales.

FULL-COLOR PREMIUM PACKAGE

1000 CD'S + 1000 Digalog/Cobalt Cassettes for $2645
FULL-COLOR BUDGET PACKAGE
500 CD'S + 500 Cassettes for $1879

500 Raw CDs for $725 « 1000 for $890 « 2000 for $1740
500 Packaged CDs for $1345 « 1000 for $1749

500 Ferric Cassettes for $549 « 1000 for $885
500 Chrome Cassettes for $589 « 1000 for $955

500 7” Singles for $595 « 1000 for $715
100 12" Lps for $695 « 500 for $985 « 1000 for $1395
WEA Digalog Cassettes
TOO0O Ferric/ClearPack for $945 ®

’000 Coba/f c,“rpafk'for 5999 an premiumcobalt tape
Better Quality Control, Personalized Service, Faster Delivery.

Prices based upon receipt of appropriate masters, composite film with color keys

(process printing] for label and insert. Call for details & specifications.
Additional Services Include Digital Transfers, Professional
Graphics, Cassette Singles, Video Tapes & CD Rom Discs.

Visa » MasterCard Accepted

All products are guaranteed for quality

C (800) 323-PACK

STRAIGHT COPY

(818) 509-6774

e Cassette Duplication
(Realtime, Double-Time, High Speed)

e One Day Turn-Around
» 24 Hour Emergency Hot-Line

T S i i1 T

STRAIGHT C()PY

11390 Ventura Blvd.. Suite 6
Studio Cirv, CA 91604

» Compact Discs: Any Quantity

(Single CD-R & Pressed CD)
* Image And Photo Scanning

e Digital / Analog Editing

e All Master Formats
100°% GUARANTEE!

l;f:v X

T R TR e

(818) 509- 6774

FAX: (818) 509-9367
Emergency: (818) 372-7363

MUSIC CONNECTION, APRIL 29--MAY 12, 1996

33



t RA

ith Presiclent Clinton signing into law
the Telecommunications Bill—call-
ing for a voluntary ratings system by
broadcasters and the installation of
V-Chips in TV sets of the future—
parents are winning their fight to black out
objectionable programming.

With this legislation in place, Music Con-
nection asks: How long will it he hefore the
recording industry faces more restrictive con-
trols and a rating system?

In an attempt to take the pulse of the
industry, we contacted RIAA (Recording In-
dustry Association of America) President
Hilary Rosen and Senior Vice President of
Communications Tim Sites and asked how
the winds on Capitol Hill are blowing. We
also spoke with some top retailers about the
sale of warning-stickered albums. (Efforts to
reach top record label spokespeople were
met with a consistently closed door.)

It's been ten years since parental warn-
ing advisory stickers were created, the
result of a 1985 agreement between the
RIAA and the PMRC (Parents Music Re-
source Center). Under the terms of the
agreement, record companies voluntarily
agreed to label newly released sound re-
cordings with explicit lyrics. In 1990, a
uniform Parental Advisory logo was estab-
lished (a b&w sticker with “Parental Adlvi-
sory Explicit Lyrics”). While the sticker’s
sole purpose is to alert parents to materials
which may be considered objectionable,
it is a voluntary measure undertaken by
record labels and retailers.

Currently, there are no laws on the
books restricting sales of stickered materi-
alsto minors. Still, like the movie industry’s
rating system, parental warning labels act
as asortofrating system, informing would-
be buyers of content. While they consti-
tute a compromise between maintaining
the right to free speech and alleviating
parenml concerns, RIAA’s Tim Sites says
the warning stickers have proven effective
atkeepingtougher legislation off the books.

34

REGORDS

[ED !

“We see it as an cffective tool which
achieves the balance between the First
Amendment rights of the artist and the rights
of parents to know what kind of media and
information their kids are listening to. We
have been battling many states that want to
create restrictive sales policies on sound re-
cordings, that anything stickered cannot be
sold to someone under eighteen years of age.
Well, it's been precisely our effort to educate
legislators that this [type of measure] is creat-
ing a disincentive for us to even sticker. Here
is atool that’s working. It's what parents want,
land] everyone is assuming the responsibility
that they should be.”

With compliance at virtually 100 percent
from their membership, Sites says efforts are
now under way to get independent labels to
join the effort.

Despite the recording industry’s over-
whelming response to monitoring and

EXPLICIT CONTENT

The Parental Advisory
is a notice to parents
that recordings identified
by this logo may contain
strong language
or expressions of violence,
sex or substance abuse.
Parental discretion is advised.
This store reserves the right to

restrict sales to children of product
carrying the Parental Advisory

With the movie
industry, and now
elevision, subject
{0 4 rating System,
can the music biz
e far behind?

By Pat Kramer

stickering their products, certain people and
groups have maintained vehement opposi-
tion to these materials. Most vocal among the
opposition has been C. Dolores Tucker, who
objects to the sale of certain stickered mate-
rials. However, Rosen says the bottom line
with some of these people’s efforts is that they
don’t want music to be rated, they just want
to stop a certain kind of music from being
available. In those cases, a ratings system
doesn’t achieve that purpose.

With the issue of censorship having now
touched the television field, Hilary Rosen
thinks that, rather than it being a trend, she
merely sees it as a pendulum swinging back
and forth—depending on circumstances, elec-
tions and politics.

As to whether the music industry might
expect harsherregulations inthe future, Rosen
maintains the threat of stricter controls is
always there. “When TV comes to the table
with a rating system and everything’s fine,
then we're going to be back on the chop-
ping block getting heat because people
will say, "Well, you guys are still left.” So |
really view this as cyclical. I don’t think it
will end once and for all. I've seen this
with Republican presidents, I've seen it
with Democratic presidents. | just think
it's a fact of life that you face when you're
in the art business, and you're even more
vulnerable to it when you mix art and the
business, commercial side.”

Though the television industry will soon
be looking at rating their programming,
Rosen believes the music industry will be
spared this type of measure. “People have
to affirmatively go into a music store and
buy music. They can’tjust flip aswitch like
with TV and get anything they want. What
they doflip aswitch for, like radio, is pretty
much censored. You know as well as | do
that raclio doesn’t play a lot of hard-core
music. So | think we have some cushion
there, and politically, those are the argu-
ments that | make to distinguish what's
going on.”
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Record
Rating
Survey

By Jon Pepper

Do some artists’ music and lyrics contaia
images that are too explicit or violent for
children and teemagers? If so, should amy-
thing more than the current system of warn-
ing labels be implemented, and who shasld
determine such ratings? And should compact
disc players have aV-chip-likeiteminstalled
that would allow parents to block out certain
selections on compact discs from being
played?

Those are some of the questions facing
the recording industry, musicians and music
fans today, especially in the wake of the
upcoming televisien rating system.

With that in mind, the editors at M{
decided to conduct a random survey of mem-
bers of the general public and musicians
alike to find out how people feel about these
important issues.

Still. *he RIAA has taken the initiative to
enhance and improve the Parental Advisory
Programin response to a mandate by industry
leaders. In doing so, the RIAA ana NARM
Natianal Association of Recording Merchan-
disersi announced last October a series of
steps they would collectively undertake to
miake for a smoother system. Among these are
increased efforts hy the RIAA to work with
each record label in order to create a consis-
tent method for stickering albums. They also
promised to identity stickered materiai in
acvertising, point-of-sale materials and in
retail displays (see poster at bottom of pg. 34)
and changed the word “lyrics” to “content.”

These new efforts were the result of a series
oi nationwide focus groups conducted last
vear with parents and teenagers. The study
tound that while parerits were generally op-
posed to censorship ¢f recarded materials
they sometimes objected to themes of sexua:
violence, violence and/or strong language in
music. And although they believe it is their
role w instill values and morals in their cnil-
dren. parents noretheless asked the record-
ing industry for help in dcing so.

Mzny parents were unaware of the specific
mus:c their teens were listening to and hac no
idea how the parental warning label process
worked. According to NARM Executive Vice
President Pam Harovitz, most parents were
unaware that many retailers already restrict
the purchase of stickered products to chil-
dren. They also didn’t know that they could
return a CD or tape purchased by their child
ii they found the content objectionable.
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1. Should music be rated?
m 52°/°

m 48°/°

2. If CDs were rated, should a system similar to the

M 41 ob
m 59°/°

3. If CDs were rated, should the music industry itself
be allowed to determine those ratings?

”——-——-—-—q 4 5°/o
L 55%

Musumans ‘were in favor of the record companies doing the rating by almost 60%, while the
general public generally felt that the industry had toe much of a vested interest in the ratings.
Another interesting thing is that while many of the people expressed a preference for an outside
organization, there was a very large consensus of people who felt the government would not be
the answer—as people felt this would develop too much bureaucratic red tape.

4. Would sales go up or down if a rating system was
implemented?

W 21°/°
W 5%
WoEPPECT

74%

5. Will the government eventually step in and force
the industry to institute a rating system, similar to
what has happened to the television industry?

YES 48%
m
L 7 i 52%
People who did not believe inratings often said that they feared the government would step in,
while the people who favored ratings often said they thought the government would stay out.

Most of the people questioned did not welcome government interference, believing it to be a
breach of the First Amendment.

6. Would you favor the installation of a V-chip-like
device in CD players that would allow parents to
block certain tracks?

Yes™ 29%
w

" 71%

This was the: largest division of any question, with an overwhelming majority of people not
wantingithe V-chip in their home stereo equipment—for reasons ranging from economics to a fear
of programming difficulties. The biggest opposition came from musicians. Ninety percent of them
felt that any such technology should be avoided.




MASTERINGSTUD | 0

213/876-8733
FAX 213/876-8143

< While many retailers stock
recordings carrying the paren-
tal advisory labels, RIAA’s Sites
says some are taking it upon
themselves to lay down the
law. “In addition to identify-
ingwarning-labeled materials,
some have created their own
store policy, restricting the
sales of these sound record-
ings to minors. Others won't
buy stickered product, won’t
stock it and still others rel-
egate it to a specific section of
their store.”

One such outlit is Moby
Disc Records, an eight-store
chain in Southern California.
Due to a high incidence of
theft of stickered materials,
Moby Disc President Mark
Ferguliansaysthat they’ve had
to keep them under lock and
key. “We can’t put them out
onthefloorbecausethey have
the highest degree of theft of
anything that we carry,” he says, “because a
lot of the stuff with warning labels has a
tendency to be anti-social by nature—some-
whatrebellious, dark and negative—and alot
of times you get people in here who believe
what these people are saying and don’t think
they need to pay for this stutf. So it’s a catch-
22 for us as a retailer. On the one hand, you
think, well, we can sell this stuff so we have
the option to make money off it; on the other
hand, more of that is stolen than anything else
we have. It's a ditficult product to merchan-
dise because we can’t leave itout on the floor
as much as the middle-of-the-road merchan-
dise. We're kind of mixed on that. We don’t
even care if we carry it because it’s such a
headache. Why bother?”

For Tower Records, a large national re-
tailer, there’s been little or no impact on sales
from stickered materials. According to the
chain’s president Russ Solomon, there's no
way to measure the impact
warning labels have had on
their sales. “I thought it might
increase sales,” he says, “but
that hasn’t been the case.

Both Moby Disc and Tower
Records restrict the sale of
stickered material to children,
but retail companies feel that
parents should be shoulder-
ing more of the responsibility.
“To stick it on the retailers or
manufacturers is to some de-
gree, passing the buck,” ex-
plains Fergulian. “On the other
hand, | don’t have a problem
with retailers or manutactur-
ers having a certain degree of
responsibility. We don’t have
our people sell that kind of
thing to children because,
frankly, we don’twantto make
money oftselling things to kicls
that they shouldn’t be listen-
ing to. ”

On the issuc of whether

Hilary Rosen

President, RIAA

“When TV comes
to the table with
a rating system,
then we’re going
to be back on the
chopping block.”

Russ Solomon
President, Tower Records

“The record
companies are
bending a little bit
backwards. The
material is not in
all cases that
damaging.”

there should be a separate
body governing content over
recorded material, Tower’s
Russ Solomon is adamant, say-
ing, “Warning labels are more
than enough. | have the im-
pression that the record com-
panies are bending a little bit
backwards, putting parental
advisory stickers on things.
The material is notinall cases
that damaging. [ have a little
trouble understanding what
isdamaginginthetirstplace.”

Fergulian adds, “We have
our own code of ethics. 1f the
record labels want to institute
amoral policy on their own, |
think that's commendable.
Whether the government
should force them to do that,
['would probably be more re-
sistant to that because | don't
like government dictating to
private business how they
should run their companies
unless they are willing to take the risk along
with the business, which the government
never is.”

With the RIAA fighting to preserve artists’
rights to free speech, it comes as a bit of a
surprise to its president that artists have had
little to say about the issue. “What artists have
tended to do during this entire time is sort of
sit back and say, ‘Let the executives worn
about it,”” relates Rosen. “I would like to see
more artists challenging the words and the
rhetoric the way that they do with their work.
[thinkit’s one thing when | go around Capitol
Hill—as | do regularlv—and talk about how
important rap music is to the culture and to
the whole of what music is. It's another thing
though when artists speak out and look for
forums about why it's important to them, and
I think we need more artists doing that. “

With record labels already policing them:
selves, Rosen feels any further efiorts to re
strict or rate recorded mate-
rial would be very difficult to
enforce. "Anything more
which would be something
like a mare precise ratings
system—would really require
a level of interpretation of a
song that | don’t think any-
body, certainly not me, wants
to make.”

Rosen sums up the issue,
saving, “When vou have an
audio-visual work with a pic-
ture and a soundtrack, it
doesn’t leave a lot of room for
interpretation. With a song,
one person’s ‘wind through a
tunnel’ might be talking about
the weather, and for another
person, it's sex. So | don’t
want to bein a position—and
I don’t think anvbodv else
should either—ot taking an
artist’s music and putting a
meaning to it based on some
artificial definition.” [MC]
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<« 25 Cowboy Junkies
“We felt there wasn't this excitement about

the band anymore,” says Michael. "Like a lot of

relationships. ithad gotten abit stale. I think both
sides were taking each other for granted. We just
didn’t feel ashappy working together anymore.”

To gently close out the relationship. the band
released a hive album. 200 Miles. "We went
through all the tapes. mixed it. organized it and
it's our package. so we're quite happy with it.”
says Michael. Still. the relcase seemed more ot a
placating gesture. " There was no promotion done.
but that was sort of the understanding. They st
wanted it out there as a catalog
iem.”

Ironically. the move to
Geffen was solidified by the
presence of Jim Powers. the
same sharp ear who'd signed
them to RCA after hearing The
Trinity Session in 1988, Pow-
ers is now a Geffen A&R rep
and was happy to represent the
band once again.

Though the parting with
RCA was “amicable.” the Junk-
ies were overjoved by the dif-
ference in attitude. "When we
started working with Getfen. it
was just night and day.”
Michael says. "There was just
so much more excitement.”

And why not? The steady
success of the band is unusual
in this age of video stars. "We
have a very loyal fan base who
really like what we do and. no
matter what. they buy the record
rightaway.” says Michael,"We
always pick up a few fans and
lose a few fans. but I like the
way our career has gone. We
had a bit of a “flavor-of-the-
month” thing with The Triniry
Session. which put us in the spotlight. but we've
maintained it, and it has leveled since then. It
allowed us to do what we want to do, There’s not
a lot of pressure on us because we're not big-
sellers, but we're enough that record companies
are happy to have us on their roster because we
don’t cost a fortune to record and they alb make
money oft us.”

Chalk it up to the power of biology, but the
musical connection between Michael and Margo,
with less than two years between them, is un-
canny. "1 think a large measure of our success is
because of the way we work together,” Michael
savs. "Because we're brother and sister. Margo
knows a lot about myself and what I'm feeling
with the song. The lyrics and the song are mine.
then it's up to Margo to interpret it and make it
her own. Again, part of Margo’s talent is the
ability to do that. [ think that's part of being a
great singer. not just having a good vo'ce but
being able to put across the emotion and the
message in the song.”

Despite all her smoldering sensuality, Marga
remains very much the little sister, which is what
led to hercurrent career. Laughing atthe memory.
she explams, "I never wanted to getintosinging.
but ['ve atways been a big fan of music and I've
always been a big tan of Michael.. .but | never
had any interest in getting onstage.”™
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“Because we’re
brother and

sister, Margo
knows what I'm

IMEINICIN IR
—isiys]
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Still, the “boys™ needed a singer and Margo,
who was studying social work at the time. was
always hanging around. Al and Pete and John,
my other brother. were all just jamming. and it
got to the point that they thought they could use
some vocals. Mike. in his brain. heard a melodic
tvpe of voice, a pretty voice.” she remembers.
“He knew | could sing because | was always
singing around the house. I knew when he asked
me that this was a serious thing, knowing how
important his music was. so Isaid, "Well. I'lftry.
as long as you prontise that if it’s not working
out, you'll get rid of me and won’t spare my
feelings.”™

She needn’t have bothered
with her brave disclaimer. But
much like her brother. Margo is
uncomfortable with the spot-
light initially. it was a week

anyone other than hinr).

“lalwaysliked singing from
Day One.” she explains, “but |
didn’tlike when 1 stopped sing-
ing and opened my eyes and
there would be people there. |
didn’t like the center-of-atten-
tion part.”

At the time of this inter-
view, the Cowboy Junkies were
engaged in full throttle promo-
tions (also called “Deal With
The Media Month™) for their
upcoming tour. which demands
one of their least favorite activi-
ties: talking to a succession of
strangers about themselves.

They all seem noticeably
more comfortable in the role ot
observer—with Margo never
traveling anywhere without her
camera. She is shown in the “A
Common Disaster™ video snap-
ping shots of her bandmates.

“I'm not a photographer.” she insists, I just
like to take pictures—Kkeep a history of the band.
our progress and our travels. that sort of thing.”

While waiting backstage to tape an appear-
ance for The Tonight Show With Jay Leno, Margo
sought out fellow guest. Richard Gere, for a
photo. but he refused (he was selected for a spot
on Margo's world-famous refrigerator, which
features photos of Margo with celebrities).

“Ihave finally metthe one person who will nor
be going on my Fridge of Fame.” a slighted
Margo announces to the dressing room collec-
tion of Junkies and friends.

To the outsider. it is positively startling to see
Margo Timmins in full vexation. In a musical
age where women are opening their mouths
wider and screaming louder. this is a lady who
can make you cry by barely moving her lips. All
decibels aside. a yell from Alants Morissette and
a whisper from Margo Timmins pack the same
heart-wrenching wallop.

“Yeah, we get tons of letters about people
whose parents are ill and they gave the records to
their parents. orthey themselves wereiill. . .that's
extreme healing.” says Margo with evident sat-
isfuction. “Besides all the letters we get for
emotional healing. That's what music is for me.
Sefwere making music that”s doing that. that's
great.”

before she could sing in front of
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La Bouche

labet: RCA
WManager: TrorEnterpnses (Germany)
Contact:  RCARecords. 8750 Wilshire Bivd
Beverly Hills. CA 90211
Phone:  310-358-4000
Booking:  Pyranid
Bandmembers:
Typeoimusic: Dance
Datesigned: July 1995
A&RRep:  BotJamison
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L a Bouche (“The Mouth”) got to the top of the

Melante Thomton, Lane McCray

European charts by keeping both feet firmly
on the ground and maintaining a healthy
respect for themselves as artists.

“We've heard all the stories,” says vocalist
Melanie Thornton, “so we know the important
thing is to stay clear and know what's real.”

The success of their European sales was the
first reality they had to adjust to. Now, this duo of
transplanted Americans has returned to Yankee
soil with a vengence and their RCA debut, Sweet
Dreams, which is already making a significant
impact on the U.S. charts.

Thornton and her partner, Lane McCray, never
dreamed they'd have such success. “I didn'tgo to
Europe to record.” says Thornton, originally from
Charleston, South Carolina.

“My main purpose was to grow as an artist,”
explains the diva who landed in Germany during
1990 where she worked the cover band circuit
with her brother-in-law’s group, while also secur-
ing work as a session singer.

Eventually her demo of “Sweet Dreams” capti-
vated the high-powered FMP Studios team in
May of 1994. Enter Lane McCray.

McCray, an Anchorage, Alaska native, and
Thornton had begun working together some two
weeks previous in a band called Greovin' Affairs.
“I knew he was a great guy,” says Thornton, “[but]
we didn't know we were going to be touring
together constantly.”

By summer of 1995, RCA USA felt the band
was ready for the American market, although
McCray and Thornton, themselves, weren't as
confident as their American bosses.

Though La Bouche produced a video and re-
mixes specifically keyed to every possible branch
of the U.S. market, and there are already plans to
also move into markets in Asia, Japan and Latin
America next year, McCray admits to apprehen-
sian about tackling this daunting task.

“In Europe,” he notes, “they have a great re-
spect for pop music. They really appreciate good
performers, especially black American singers. |
think America’s waking up to the economic possi-
bilities of dance, but they don’t seem to be aware
of its artistic possibilities. I'm afraid of not being
respected.” —Tom Kidd

.5‘.1;;
1000 Mona Lisas

Label: RCA

Managericontact: LamyWhite

Address: 11116 Aqua Vista. #39, Studio City, CA 91602
Phone:  813-506-0409

Booking: JohnHernngton, Vanety Artists

LegalRep:  JefireyLight

BandMembers:
Bidlovski

TypeoMusic: Punk
DateSigned: February. 1995
A&RRep: BnanMalouf

I t's hard work beinga punk. Justask Armando

Armando Prado. Gianni Neiviler. Rocco

Prado. lead vocalist/guitarist for RCA act

1000 Mona Lisas. “You've got to take the
initiative and go on the road,” he advises his
unsigned bethren.

Prado and bandmates Gianni Neiviller (bass)
and Rocco Bidlovski (drums) practice what they
preach. The trio hit the road about the same time
they started recording with veteran studio wizard
Brian Malouf. And after Malouf landed a gig in
RCA's A&R department, 1000 Mona Lisas was
the first band he signed.

Malouf first saw the band at L.A.'s now-defunct
Club Lingerie. The band has been proudly self-
sufficient for its two years of existence, but their
work ethic was founded long before. Prior to the
release of New Disease, produced by legendary
punk producer Geza X (Black Flag, Dead
Kennedys, Germs), and a prior EP, the band had
played over 300 shows.

“Touring helps build contacts and helps you
gain experience,” says Prado. “Playing live is
more important than rehearsals. That's not only
about music, but it's about life. It's a matter of
getting out and doing it. You have to take the
plunge, and that's true of anything you do. You
need to work what | call the 60-hour work week.
That means if you have a full-time job, there’'s 20
hours a week you can put into your band.”

Prado advises any band who is looking for a
deal to look for it on the road. “There are definitely
more receptive audiences out there,” he says.
“L.A. crowds are not indicative of the rest of tne
country, but | think that's good. You get used to
playing for people who are just standing there.”

RCA has gotten the ball roliing for the band, no
doubt partly inspired by the band's surprise hit
from last year. The group’'s then-current RCA
release, The EP, contained five songs and a
hidden, sixth track, a punked out version of Alanis
Morissette's hit “You Oughta Know."

The band’s ability to recognize a melody when
they hear one has already landed them on the
airwaves, and they are counting on good
songwriting chops to keep them there.They have
been described as Black Flag meets the Beatles,
classic melodies married with buzz-saw guitars.

“It's all about the songs,” says Prado. “It's a
matter of how good the songs are and how well
you portray them.” —Tom Kidd
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1000 CD'S
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Mastering Included

CD LABS will master your music
and put it on CD’s for the
lowest prices in the industry!
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! We use the finest Master CD writers & }
i software to guarantee you the best
quality available and save ycu .
 hundreds of dollars in mastering fees. §

§ Here's why we're the chcice of studio

| professionals for CD mastering and

W editing, and quantity CD replication:
Same or next day service on Master CD
Lowest Mastering Prices in the Industry
EQ & Level Correction Service
Digital Editing and NoNoise w Service
Low Priced Quantity CD Production

DELUXE CD PACKAGES
500 CD’'s w/4 page 4 colorinserts.....ONLY $1350
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DELUXE CD/ICASSETTE PACKAGES
‘ 500 ea.w/4 pg 4 color book & J-card...ONLY $1995
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Sir Charles
Contact: Artist Hot Line
614-251-0826
Seeking: Label Deal
Type of music: Urban Pop

Tony Isabel
Contact: Toe. Knee Music Works
213-663-8303
Seeking: Label Deal
Type of music: Pop

One-Eyed Jack
Contact: Artist Hot Line
818-886-2756
Seeking: Label Deal
Type of music: Rock

Freckle
Contact: Mia Mind Music
212-861-8745
Seeking: Label Deal
Type of music: Triple A/Folk

40

Average

0000HOGOOD

Comments: An often-intriguing ef-
fort, but we can't help but end up
believing that this producer-
songwriter-recording artist will prob-
ably find more of a future as a
songwriter-producer—although
there is artistic potential here. Unfor-
tunately, as slick as this demo is,
there's really nothing very original
from the standpoint of a new artist.

Production .........cccvvvuenevvnenn. (5]
LYFICS wererreerimrenrrrrssnnnerereenes (4]
[ VL7 1 (5]
V1o Tor: 1 3 (5]
MusicianShip .......coccevvvrvnnnnnns (5]
Average
0000 HYOBOOO

Comments: This multi-talented
composer-producer-artist comes up
a little short with this pleasant but
very generic soundingdemo. There's
nothing here that's going to capture
the attention of the pop-oriented in-
dustry at this point in time, but this
guy shows that he knows his way
around a studio and might be able to
help someone else.

Production ........ccceceevvvneeninnes (5]

LYFICS e (5

MUSIC cvvoveverenreeessssnssssssssensseens (4]

Vocals (2]

MusiciansShip ....ccccoeevvvvernrnnen. (5
Average

000 HYOGBOO0D

Comments: There's nice potential
with some of the musical ideas and
melodies, but the lead vocals hurt
the band’s chances of moving up the
ladder at this point. Instead of the
songs soaring to new heights, they
are dragged down by the one-di-
mensional vocal approach. There is
something here, but a new vocalist
or anew vocal approach would help.

Production ..........ccovevrvevrvennnnes (5]

LYFICS covereereereereeverresncssssseesorsnes (3]

Music (4]

VoCals ...coevverrerecee e (2]

Musicianship .....cccocevvervvennnnnes (6]
Average

000 HYOGBOOO

Comments: The vocals of Julie
Lamb are definitely an acquired
taste—a taste that our executive
committee has definitely not ac-
quired. While the musicians sur-
rounding Lamb provide strong ac-
companiment, we couldn't get past
that shrill voice and didn't find any-
thing interesting in the poetic ideas
either.

Linda Ross
Contact: Artist Hot Line
213-653-5078
Seeking: Label Deal
Type of music: Triple A/Pop

Vroom Motor
Contact: Artist Hot Line
310-439-3631
Seeking: Label Deal
Type of music: Alt. Rock

Al Paulson
Contact: Artist Hot Line
213-874-5918
Seeking: Label/Publishing Deal
Type of music: Rock

Average

0000 HOOOOD
Comments: This piano-playing
singer is not a technically perfect
vocalist, but she does demonstrate
some subtle dynamics. The main
problem is that the lyrics are too
simple and never really match the
attitude of the vocals. The music
works for what it is, but Ross needs
to stretch herself in every category
to reach her full potential.

Production ........cccevvenerrvnnnens (5]
LYFICS woereeeiecrcee s
Music ....

VOCals .....vevrreerereeeees
MUSICIANSRAIP c.vvvvvveoeenneeesevneenne (5]
Average
000 HYOGBOO0

Comments: At times, it seems as if
this band has what it takes, espe-
cially in the humorous lyrical ideas,
the vocal delivery and the lead guitar
work that sparkles every once in a
while. But upon repeated listenings,
this comes across as an average
garage band that could use some
help in the studio. Keep working and
find that missing ingredient.

Production .........cceevrveevvinennns (5]

LYFICS weoveeeemerenrerreeseeseeseesensennes (4]

VLS e (4]

\'ole-] 3 e e (3]

MUSICIaNSAIP <eovveereceeeeereenene. (5]
Average

000 HYO0BOOD

Comments: Three-chord rock that
features an occasional catchy
melody, but fails in the vocal area.
The production is basic, the mix is
muddy and the lyrics are pretentious
at times. This is a solo artist who
would find more success in a col-
laboration with another songwriter
and a vocalist who can better deliver
the message.

SUBMISSION GUIDELINES

Send your package to: Demo Critiques c/o Music Connection, 6640 Sunset Blvd.,
Hollywood, CA 90028. All submissions should include the following four items:
1. Cassette tape with no more than three songs

2. Unscreened black & white photograph (no larger than 8x10)

3. Brief hiography with a contact name and phone number

4, Lyric sheet

Send us the identical package you plan to send out to the A&R community,
management companies, publishers and attorneys. Afll of your packages are
selected at random and reviewed by an executive committee. Packages are not
selectedin advance, but rather, at the very time they are to be critiqued for agiven
issue. All submissions become the property of Music Connection and will not be
returned. Because of the tremendous amount of packages we receive, we
unfortunately cannot guarantee that each and every tape will be reviewed.

Submissions for Disc Reviews should also be sent to the same address. If you
are submitting an indie CD for review, please let us know how one can purchase
your product so we can pass that important information on to our readers. Dnce
again, we cannot guarantee that every submission will be reviewed.
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The imaginary wall
around the music

industry is steep,

treacherous and hard-
to-scale . . . especially
when you're all alone.
By joining the AFM’s
PROFESSIONAL
MUSICIANS,
LOCAL 47, you get
the survival tools

you need:

State-of-the-art, 24-track

digital recording @$30/hour,

including engineer

Free, full-service musicians’

referral department with
the best database of pro
musicians in Southern
California

Dirt cheap rehearsal rooms
apour Hollywood facilities

Super low-cost musical
equipment insurance

Free legal assistance and
arbitration on all union-
recognized contracts

and lots more services
geared for today’s pro
musician.

SO IF YOU WANT
TO MAKE MUSIC,
not climb walls,
CALL ABOUT OUR
LOW-COST
MEMBERSHIP.

Hermes Music, one of the most sophisticoted musicol

- &/ & , instrument suppliers in the country, brings it's unique
A ) . * slyle of customer oriented retaifing to the Los Angeles
Y . @ nusicol community, offering...

* Quality musical products
* Knowledgeable, friendly staff
* Aggressive Discount Prices

WHAT ?
Grand Opening Celebration

Stop in and see for yourself just how great Hermes everyday prices are on
Guitars, Amplifiers, Pro Audio, Digital Keyboards, and Drums

W*"EN? April 27 - May 4

Open Monday thru Friday 11om - 9pm
Saturday 10am -7pm © Sunday 12pm - 6pm

WHERE?

14564 Ventura Blvd., Sherman Oaks, CA 91403

(one block west of Van Nuys Blvd.)

You are cordiolly invited to experience this
refreshing alternative for yourself during
Hermes Music

Hermes Grand Opening Giveaways!

* Register to win a FREE Peavey electric guitar!*

+ Present this coupon to any Hermes representative and
receive absolutely FREE your choice of:
1 set of guitar strings, 1 pair of drum sticks,
or 1 instrument/mic cable!

Name
Street
City
Phone

* One entry per person please

Zip

p—

PROFESSIONAL MUSICIANS

Local 47
Experience the Power in Numbers

817 N. Vine Street
Hollywood, 'CA 90038

%W%%

14564 Ventura Bivd.,
Sherman Oaks, CA 91403

Phone 818-986-3260
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General information: (213) 462-2161;
from 619, 714, 805, or 909: (800) 834-4789
IMembership and Services information:
(213) 993-3106 or (213) 993-3163
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Sting
Mercury Falling
A&M
000000HOOD

The John Tesh Project

Discovery
GTS

00000HOOOD

Russ Freeman & The Rippingtons
Brave New World
GRP

0000OOYHYOOD

Skip Gorman

Lonesome Prairie Love
Rounder Records

0000OBOYHOD
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Producer: Hugh Padgham and Sting
Top Cuts: “| Hung My Head,” “Let
Your Soul Be Your Pilot.”
Summary: Say this for the ex-cop,
he's still got the Midas touch when it
comes to blending an eclectic pas-
tiche of global styles with poetic im-
ages. But the aim is pure fun this
time out, especially when he draws
on the Memphis Horns to create a
simmering blues effect and when he
twangs into spunky country territory.
There's also Celtic touches and Bra-
zilian flavors, while other ironies
abound as well. When you're one of
the most-admired writers and per-
formers of your generation, it's best
to keep your sense of humor, and
Sting proves to be a master at this.
—Jonathan Widran

Producer: Charlie Bisharat, John
Tesh and Ross Pallone

Top Cuts: “Discovery,” “Kyrie,”
“Walking In Memphis.”

Summary: Aside frombeinga much
maligned but still top-notch com-
poser, John Tesh has made a mint
with his too cool for Muzak discs
featuring recent pop standards per-
formed by top contemporary jazz
talent. Here the focus is on unsung
Los Angeles talent, and the mix is
reasonably engaging, if scattered. A
few of the arrangements are truly
innovative (a Brazilian tinged cover
of Sting’s “They Dance Alone”"), while
others read pretty much note for
note. Forget the contrived nature of
the concept and just sit back and
enjoy. —Nicole DeYoung

Producer: Russ Freeman

Top Cuts: “Brave New World,”
“While My Guitar Gently Weeps.”
Summary: Don't be fooled by the
futuristic album cover and all the
cyberspace musings in the liner
notes, this is red-hot contemporary
jazz/rock atits hippest. For adecade
now, Freeman has been one of the
genre's premier composer/produc-
ers, and he and his cohorts remainin
top form (Freeman's use of synth
sitar is a new and exotic addition).
Freeman's song selection ranges
from inspired (Beatles) to soulful
(Isley Bros.) to downright silly
(McFadden & Whitehead). Never-
theless, Freemanand Company con-
tinue to convey the joys of instru-
mental music. —Wanda Edenetti

Producer: Skip Gorman

Top Cuts: “Colorado Trail,” “Rye
Whiskey/Grigsby's.”

Summary: Skip Gorman is the real
thing: a cowboy who knows what it
feels like to be in a saddle for twelve
hours in the wind and the rain. He's
alsoatrained historianwho has taken
the time to preserve an important
aspect of America’s musical culture.
Now with Lonesome Prairie Love,
his second project for Rounder, he
has reached an artistic pinnacle.
Combining traditional tunes with
more recent numbers penned by
cowboy singers like Walt LaRue and
Gene Autry makes this a special
effort, and Gorman's original contri-
bution is formidable. Highly recom-
mended. —Jana Pendragon

Celine Dion

Falling Into You
550 Music/Epic

00O0OBALHOD

Herbie Hancock
The New Standard

Verve

000000 YHYOD

(raig Chaquico
A Thousand Pictures
Higher Octave

0000OOHYOOD

{

HOLLYWOOD BARN DANCE

The Dave And Deke Combo

Hollywood Barn Dance
Heyday Records

0000OBYOOD

Producer: Various

Top Cuts: “Make You Happy,"“Dec-
laration Of Love,” *| Don't Know."
Summary: With all the best
songwriters and producers in the biz
throwing a creative bone in the mix,
and despite setting a record for most
clichés on one disc, Dion’s powerful
vocal magic pulls the disparate ele-
ments together. Though her biggest
hits in the past have been ballads,
some of the most engaging cuts
here find Dion letting loose on the
dance floor. Her fiery cover of “River
Deep, Mountain High” does Tina
proud. All of which is proof that Dion
is above all else multi-dimensional.
Though she is at the mercy of those
she employs, this time all the formu-
las work. —dJonathan Widran

Producer: Herbie Hancock and Guy
Eckstine

Top Cuts: “Thieves In The Temple,”
“New York Minute,” “All Apologies.”
Summary: This legendary jazz/funk
keyboardist sets yet another stan-
dard with this explosive send-up of
classic rock and soul songwriters.
Combining straight ahead be-bop
energy with funky fusicn, Hancock
and his high-profile cohorts wind
through the works of adiverse group
of songwriters—everyone from Don
Henley to Nirvana, Prince to
Babyface and Peter Gabriel to the
Beatles. Tempos rangefrominsanely
swinging to lush and subtly roman-
tic. The question is, can he convert
pop listeners to more sophisticated
styles? —Nicole DeYoung

Producer: Craig Chaquico & Ozzie
Ahlers

Top Cuts: “Sweet Talk.” “Why The
Dolphin Smiles,” “Autumn Blue.”
Summary: This ex-Starship guitar-
ist has become a creative force in
the smooth jazz realm, but his third
instrumental offering is more than
just melodies and rhythms, as each
tune seems to convey a spiritual
image. Ozzie Ahler's punchy synth
textures provide the playground for
Chaquico to add two new elements
to his instantly recognizable snappy
strains—a simple urban vibe and
the very snazzy sax of the soulful
Richard Elliot ontwo of the best cuts.
Whether you liked him as a rocker in
the old days or not, Chaquico's pure
dynamite now. —Jonathan Widran

Producer: Dave Stuckey
Top Cuts: “Right Behind Me,” “Did
Anybody Mention My Name?"
Summary: This album is great fun,
with a welcome and familiar feeling
derived from the West Coast country
& western sounds of the Forties and
Fifties. Recorded with the equipment
of yesteryear, the music contained
here is pure. Full of energy and
spunk, this sophomore effort is an-
other step forward for the California-
based combo. The real challenge
will be to continue to make music
that is traditional while remaining
fresh and vital. Allin all, this is a nice
tribute to the West Coast country
and roots music scene—past,
present and future.

—Jana Pendragon
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Sam Cooke

RCA Records has released a
magnificent compilation highlighting
the R&B flavorings of Sam Cooke.
The Rhythm And The Blues draws
fromthe Mr. Soul, My Kind Of Blues
and Night Beatalbums andincludes
“Don't Get Around Much Anymore”
and "Cry Me A River.” As you may or
may not know, Cooke's career was
tragically cut short when he was shot
and killed by the female manager of
a Los Angeles motel in 1964. The
motel manager reportedly said that
she was trying to help another
woman, who claimed that Cooke
had attempted to rape her in his
room. While the shooting was ruled
a “justifiable homicide,” what really
happened on December 11thof 1964
remains a mystery.

The Wild Colonials will be per-
forming every Tuesday night in May
at Opium Den, located at 1605 1/2
Ivar Street, the former location of the
Gaslight. Newly renovated and dis-
tinctly atmospheric, the Opium Den
opened almost two months ago ard
has quickly gained a reputation as
being one of
Los Angeles’
most eccen-
tric lounges.
The  Wild
Colonials
take the stage
at 9:00 p.m.
and will be
featuring new
maferial, in
addition to
their old fa-
vorites.

Legendary
instrumental
act the Ven-
tures and surf
giants the
Surfaris cel-
ebrated their
April 12th in-
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ductioninto Hollywood’s RockWatk
with a sold-out show later that night
at the House Of Blues. The Ven-
tures—known for hits such as *Walk
Don’t Run”—have soid nearly 90
million records worldwide. Their cur-
rent release, Surfing, available on
the L.A.-based GNP/Crescendo la-
bel, is a 30-track compilation featur-
ing their classic, "Surf Rider,” which
was featured in Pulp Fiction. They
are currently at work on Hits We
Missed, adiverse collection of songs
including “The Lonely Surfer” and
even Beethoven's Fifth Symphony.

Best-known for their hit, “Wipe
Out,” the Surfaris’ current release is
Surf Party, a special sixteen-track
collection that features rare and pre-
viously unreleased tracks, as well as
the first live version of “Wipe Out.”
Produced by award-winning pro-
ducer/composer Neil Norman, Surf
Partyis availableon GNP/Crescendo
Records. For more info, contact Ray
Costa at Costa Communications
(213-650-3588).

Siouxsie & the Banshees have
disbanded after 20 years. The band
originally featured Sex Pistol Sid
Vicious on drums and future Adam
Ant guitarist Marco Pironi.

Huntington Park heavy metallers
Slayer will release Undisputed At-
titude on the American Record-
ings label on June 11th. The four-
teen-track CD is an homage to
Slayer’s favorite punk songs and
bands and includes covers of mate-
rial by D.R.l,, lggy Pop & the
Stooges, T7.S5.0.L. and Minor
Threat, in addition to three brand
new Slayer tracks.

Local deejays-turned-record-in-
dustry-impresarios Jason Bentley
and Bruno Guez are doing quite
respectably with their fledgling label,
Quango Music Group. Among their
notable releases since their incep-
tionlate lastyear are Atomic Audio,
a compilation of some of the most
talented artists on the British indie
electronic music scene, and Quango
World Voices, conceived and com-
piled by KCRW’s Tom Schnabel
and featuring some of the world’s
most remarkably, offbeat vocalists,
including Nusrat Ali Khan.

For more info on Quango, contact
Susan Mainzer at Island Records
(310-288-5327). —Tom Farrell

: ke
Erin McCaffrey

One of the L.A. country and roots
scene's biggest supporters is Santa
Monica's Alligator Lounge. Notonly
rave Deb and Robbie Randall
opened their clubto established acts
like Rosie Flores, Dave Alvin, Big
Sandy, Chris Gaffney and the
Lonesome Strangers, but they are
giving up-and-comers like Erin
McCaffreyashot. Witha greatstage
and sourd system, the Alligator is
one of the best venues in SoCal.

The Alligator is also going to be
the new home of Muffin's band
showcase, “On The Brink.” The
Muff Man is moving this monthily
showcase to Santa Monica in May.
Call him at 818-761-7176 for details
and booking information.

The previously mentioned Lone-
some Strangers are celebrating
soon-to-be-announced record and
managementdeals. Additionally, the
guys are expanding their sphere of
influence to Canada where they will
be included on a compilation CD.
With a new rhythm section com-
prised of drummer Kenny Griffin
andbassist Jeff Roberts, the Strang-
ers can’'t miss. Founding members
Randy Weeks and Jeff Rhymes
still produce some of the sweetest
harmonies on earth. These guys
have always been “hillbilly deluxe.”

Another favorite hillbilly band is
coming out of hibernation and cel-
ebrating spring in a big way. The
Losin’ Brothers arethrowinga party
at the Farmers Market on Friday,
May 10 from 7-9 p.m. There will be
special guests and “adult bever-

ages,” as well as plenty of surprises.
Call the Losin’ Bro Hot Line for more
info at 213-939-9317 and plan on
making it down to 3rd and Fairfax for
some fun.

One of my favorite record compa-
nies is at it again. AVi, the folks
responsible for the Wynn Stewart
package, have now released a
Charlie Rich compilation entitled
Lonely Weekends: The Best Of
The Sun Years. This package is a
treasure and a “must-have” for seri-
ous collectors.

There is a cowboy resurgence
taking place this Spring and | like it.
Not only are L.A.'s Horse Soldiers
recording and performing, Texan
Don Walser has a terrificnew project
out on Watermelon called Texas
Top Hand. Like Don Edwards and
Skip Gorman, Don Walser is the
REAL DEAL!

Another highly recommended
cowboy collection is Rounder
Records’ Stampede! Western
Music’s Late Golden Era. This little
gem includes the Riders of the
Purple Sage, Eddy Arnold, Roy
Rogers and the Sons of the Pio-
neers. Interestingly enough, many
of the selections were recorded in
Hollywood.

For those of you who remember
Commander Cody & the Lost
Planet Airmen, guitarist Bill
Kirchen has an excellent new CD
out on Black Top Records called
Have Love, Will Travel, which dis-
plays Kirchen's blazing playing style
to perfection. Kirchen is the man
Nick Lowe calls, “ a really sensa-
tional musician.”

WORKING MEN: Paul Marshall
is producing Russell Scott & the
Red Hots, while John Duffy is add-
ing his guitar to the hip mix. David
Pearlman has just finished record-
ing Robin Pearl’s new CD. Edward
Tree will be producing Lightnin’
Willie & the Poorboys at Mad Dog
Studios. Presently both Willie and
Ed are out on the road. Willie is in
England and Ed s playingwith Spen-
cer Davis. And speaking of Ed Tree,
his Bum Steers have a new self-
titled CD ready for release. They will
all celebrate this event on April 30 at
the Barndance when Steers’ drum-
mer Billy Block pays us a visit and
joins Taras Prodaniuk, Mark
Fosson and Edward for a party.
Congratulations to the Steers and
welcome back, Billy.

—Jana Pendragon

A
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JoAnne Brackeen

JoAnne Brackeen has long been
a highly individual pianist whose
music straddles the boundary be-
tween the hard bop tradition and
more adventurous styles. She made
arare visit to Los Angeles, playing at
Catalina’'sinatriothat alsoincluded
bassist Putter Smith and drummer
Ralph Penland.

Because she had just flown in that
morning, Brackeen stuck mostly to
familiar tunes, but, as she stated,
“We have our own way of doing
standards.” Her performance was
highlighted by “Laura” (taken in 5/4
time!). a blazing “Cherokee,” a solo
tour-de-force on “Just One Of Those
Things” and her original blues,
“Power Talk.” Brackeen's dense
chord voicings, playful trade-offs with
Penland and stimulating accompa-
niment of Smith's solos were quite
memorable.

The Cinegrill hosted a rare triple
bill. First, the quartet Black/Note—
comprised of altoist James Mahone,
pianist Art Sano, bassist Mark
Shelby and drummer Willie Jones
I—played some advanced originals.
The rhythm section, in particular,
was impressive, although the group

Terence Blanchard
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does miss not having a trumpeter.

Next came the expressive singer
Diane Witherspoon, who performed
a variety of old standards (including
“Love For Sale,” “You Don’'t Know
What Love Is" and an emotional
“Please Send Me Someone To
Love"), along with two of her pieces.
It was interesting to hear how Black/
Note adjusted their style to back the
vocalist who sometimes recalled
Nancy Wilson in her early days.

Wrapping up the evening was the
young tenor-saxophonist Robert
Stewart, a forceful yet thoughtful
player whose soulful tonal distor-
tions (shades of Ben Webster and
Gene Ammons) were immediately
appealing. In fact, he brought the
house down with his “Get Out,”“Judg-
ment” and a strong rendition of “In A
Sentimental Mood.” All in all, this
triple bill was a very fine show.

Terence Blanchard currently
ranks as one of the top five trumpet-
ers in jazz. His range has become
remarkable, and it seems as if each
year there is a new plot to his perfor-
mances.

At the Jazz Bakery, where he
was backed by a trio led by pianist
Edward Simon, Blanchard mostly
concentrated onthe compositions of
Ilvan Lins. He played many exciting
solos, slid a lot between notes and
welcomed the Brazilian singing of
Philip Manuel.

In addition to Lins' songs,
Blanchard contributed a couple of
originals and played “Dear Old
Stockholm.” A very dramatic impro-
viser who knows how to use dynam-
ics quite effectively, Terence
Blanchard is always worth seeing.

UPCOMING: Local shows of note
include Wallace Roney at the Jazz
Bakery (310-271-9039) from April
30-May 5; Roger Kellaway will be
performing at the Club Brasserie
(310-854-1111) on May 3-4; and fi-
nally, you can catch the great singer
Susannah McCorkle, who will be
gracing the stage at the Cinegrill
(213-466-7000) between April 30-
May 4th. —Scott Yanow

URBAN

4 <

Angela Bassett and Tony Rich

The urban music community con-
tinues to make inroads in address-
ing the many social ills facing youth
today. One such example is a rew
innovative program czlled “Show-
case.” The brainchild of promoter
Jonathan Scott and Western Re-
gional Productions, “Showcase” is
a series of performance and enter-
tainment-based forums that give in-
ner city youth an outlet to express
and cultivate positive skills.

Designed to provide enriching
training, “Showcase” will present
many workshops in the Los Angeles
area throughout the coming year. At
present, a number of key music in-
dustry players are involved, includ-
ing Michael Turner (from Intro TO
Sound Dynamics), Carin Thomas
(promotion manager, Arista
Records), Joan Scott(Underworld
Entertainment), Tina Davis (Direc-
tor of West Coast A&R, Def Jam),
Lui Rhodes (Capitol Records) and
Dr. Ralph Dawson (from Cal State
Los Angeles).

With a mission to stem today’'s
declining social programs, lack of
facilities and high dropout rates, the
creators of “Showcase”hope to make
their program available nationw.de if
the pilot project in Los Angeles is
successful.

Independent labels are really
raking an impact in the urban com-
munity, and a good examp'e of this
trend took place at the recent ESP/
ASCAP Showcase, during which

Mr. Doctor

artists from the rosters of Black
Market Records and Bolden One
Records covered the full spectrum
of R&B music. Firstup were the hard
and funky rhymes, beats andrhythms
of Black Market recording artist Mr.
Doctor, who brought the house toits
feet with tracks from his hot release,
Setripin Bloccstyle. The hard-
edged but whimsical rap duo Cold
World Hustlers followed, and rap-
per Foe delivered a sneak peak from
his upcoming Black Market debut.
The evening was wrapped up with
Bolden One act Nasty, a soulful
four-man unit who filled the venue
with their special brand of silky
smooth soul. Held monthly at the
Diamond Club, the ESP/ASCAP
Showcase provides the perfect fo-
rum for labels and new acts to show-
case their wares. For more informa-
tion, contact Edna Sims Porter at
310-645-0101.

Actress Angela Bassettandrap-
per Tupac Shakur were justa few of
the celebs on hand for the sold-out
L.A. debut of the Tony Rich Project
at the House Of Blues. The gig
occurred at the same time that the
singer-songwriter-producer’s debut
album, Words (LaFace Records),
was certified gold.

Be on the look out for Perspec-
tive Record’s “Hot Buttered Soul”
concertseries. Agood old-fashioned
showcase, the series will provide a
perfect outlet for the label to unleash
its exciting spring releases. Artists
scheduled to perform include Mint
Condition, whose new album is
scheduled for release later this
spring, and Ana Nesby (from the
Sounds of Blackness), whose solo
album, I'm Here For You, will be
released on April 30th. Also featured
at selected dates will be the gold-
selling old school/new school group
Solo. Produced by mega-producers
Jimmy Jam & Terry Lewis, the
showcase will visit selected cities
across America, including Los An-
geles in May.

Other must-see performances are
the upcoming Greek Theatre dates
from legendary entertainer James
Brown and his 25-piece Soul Gen-
erals Revue. Featuring a special
performance by everyone's favorite
rapper Coolio, the show opens what
promises to be another great sum-
mer season for the Greek Theatre.

—Gil Robertson
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Dog’s Eye View: These guys are barking up the right tree.

Dog'’s Eye View
The Troubadour
West Hollywood

00000 IHOOD

Contact: Kris Ferraro, Columbia
Records: 310-449-2500

The Players: Peter Stuart, lead
vocals, guitar; John Abbey, bass;
Oren Bloedow, lead guitar; Alan
Bezozi, drums.

Material: No doubt, Stuart's got
heaps on his mind and easy an-
swers do not interest him. “Would
you fuck yourself for money?" is one
teasing ice breaker to remember for
the next dinner party or drug den
convergence. For such a bundle of
exploding energy, his lyrics are
strangely introspective. His pessi-
mistic hit, “Everything Falls Apart”
(currently playing on KSCA every
day), crawls inside the mind of a
hardened cynic whose philosophy is
“shoot first, ask questions later” and
doesn't have any friends because
he killed them all. After the carnage,
the guy still has leftover balls to ask
God what he's doing riding an up-
town train, “Don’t you have better
things to do?” The tune itself is uplift-
ing but for all his misunderstood-
lonely-guy contemplations,  was left
with only one real question: Why is it
that whenever the Almighty shows
up in songs these days, He’'s riding
publictransit? Can somebody please
drive this guy around?
Musianship: If aliens landed and
somehow turned people into sodas,
Stuart would definitely find himselfin
the Mountain Dew/Jolt genre. He's
got so much to say, he can hardly
wait for the next chord to spell it all
out for you. His voice is best when
liting in “wounded” mode but it lacks

the power to grab you by the neck,
heart or loins. With his innovate gui-
tar style, Bloedow stole the show on
several occasions (shades of Johnny
Marr) and, to his credit, Stuart
stepped aside, beaming like a proud
parent. Strumming a fat ol’ hollow
bass, Abbey managed to cut his own
space without any musical pushing
and shoving, a trick only available to
born professionals. Bezozi's enthu-
siasm was hard to miss with one
broken drumstick after another.
Performance: As the mainman,
Dog's Eye View focuses on Stuart's
persona and natural lack of preten-
sion. After the first of many guitar
switches, Stuart joked—flashing a
gazillion perfect white teeth—that
the band isn't official because they
still “need cool shoes.” Neverthe-
less, shoddy footwear did not keep
Stuart from bouncing everywhere
like a Superball. I'd barely suggested
to my companion that the guy was
bound to eat shit sooner or later,
when Splat!, down he went. My spirit,
which was not soaring but floating
nicely, abruptly crashed to earth
when Stuart apologized for any per-
ceivedfatigue (you're kidding, right?)
and confessed to doing six encores
the night before (that's tantamount
to going out with a someone who
casually mentions they're a bit tired
from last night's date which was so
successful it ran late). Um, gee, I'm
sograteful for receiving your leftover
energy.
Summary: Stuart and his band-
mates are definitely more developed
than the usual L.A. club traffic but for
a sold-out gig plus all the radio air-
play, | expected Dog's Eye View to
rock the place and blow me down,
but the Troubadour shook little and
after the last set, | was still standing.
—~Heather Clisby

Howard & the
White Boys

Smokin’ Johnnies
Studio City

000000OHOD

Contact: Doug Deutsch: 213-953-
1091

The Players: Howard McCullum,
bass, vocals; Dan Bellini, guitar,
harmonica; Rocco Capilari, guitar;
Jim Christopulos, drums.

Material: Howard McCullum and his
backing Caucasians serve up a gui-
tar-flavored blues stew that smacks
of the three Kings—B.B., Freddie
and Albert. Make that three Kings
and two Alberts, as the blues guitar
feel of Albert Collins has undoubetdly
also influenced this band. Visions of
Buddy Guy spring to mind as well.
The band’'s material rarely strayed
from the standard blues repetoire,
yet H&TWB's guitar-heavy delivery
chases away any notion that they
sound like everyone else.
Musicianship: The vast majority of
blues bands live by one simple rule:
make sure you have one person in
the group who kicks ass on his/her
instrument. Well, Howard & the White
Boys are stretching that simple rule
quite a bit with their stunning six-
string gunslingers Dan Bellini and
Rocco Capilari. When this Italian
Battalion launches their duai guitar
attack, it'samemorable experience.
Belliniand Capilari's specialty seems
to be playing off one another as if
they were Siamese Twins. They have
remarkable precision, yet they rarely
compromise any sense of feeling,
and the audience reaction was deaf-
ening after every solo battle.
Performance: Patrons in a blues
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restaurant/nightclubdon’trequire th.e
interactive aspects that many other
music audiences demand. Your
crowd is generally not looking for
rollercoaster-paced stage action. anc
if your band features some over-the-
top playing and a reasonably charis-
matic vocalisi, any weekend auai-
ence should be a pushover. H& TWB
perform at a stancard pace and
frontman Howard McCullum knows
when to talk, but more importantly
he knows when to let the music be
his mouthpiece.

Summary: This Chicago-based
blues quartet is one of the most
memorab’e 've seeninyears, purely
an account of the guitar prowess of
Belliniand Capilari. With blues bands
springing up like special interest lob-
byists at a political tundraiser, it's
reassuring to see sameone pushing
the envelope. —Jon Ritchie

The Austin Lounge

Lizards
Jack’s Sugar Shack
Hollywooa

00000RAHOD

Contact: Jill McGukin, 512-478-
0578
The Players: Conrad Desler,

acoustic guitar, vocals. Richara
Bowden. mandolin, fiddle, vocals:
Boo Resnick, bass. vocals; Tom
Pittman, steel. banjo; Hark Card
lead vocals, rhythm guitar.
Material: Irreverent and intelligent
with songs like “Put The Oax Ridge
Boys In The Slammer,” “Era’'n Dam-
age.""Gingrich The Newt"and “Don't
Ga To Tennessee,” these guys hit
every nerve. Love 'em or hate ‘em,
they are good at what they do. Hu-
mor is what propels their refresh-
ingly politically incorreci repertoire.
Lounge Lizard songs make state-
ments about life, love, society and
currert events. Another favorite fune
is “Shallow End Of The Gene Pool,”
as is “Rock And Rol Lawyer.” With
incredibly good taste, the Austin
Lounge Lizards are quiie adept at
making fun of people and events
that definitely deserve a well placed
sharp albow in the ribs. Musical'y
they are straight ahead country &
western with a nice touch of blue-
grass expertly thrown in for good
measure. Original and way beyond
the Nashville cookie cutter music
machine, the music created by this
wild bunch of Texans is sefious stuff
inspite of the tongue-in-cheek lyrics
and high spirited stage antics. It
wou.d be a grave mistake to under-
estimate the talent and serious in-
tent of the music

Howard & the White Bbys: Chicago blues at its best.
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The Austin Lounge Lizards: Never a dull moment from this band of hardened professionals.

Musicianship: Again, don't let the
humor fool you—this is a band of
road harcened professionals. Allare
excellent musicians. Richard Bow-
den has a knack with fiddle and
mandolin and Tom Potter makes his
steel cry in an e'egant high lone-
some fashion that brings to mind the
work of Ralph Mooney or former
NRPS member Buddy Cage. As if
that weren’t enough, his banjo ability
is just as good. As physically impos-
ing as his guitar playing, Conrad
Deisler casts a large, looming
shadow and is a strong stage pres-
ence. However, both Boo Resnick
and Hank Card work hard so as not
to be lost in the shuffle. Each mem-
ber of the band contributes to the
mix.

Performance: it is really unfair to try
and compare this band to anyone
else simpty becalise there's no one
that can do what the Austin Lounge
Lizards co—they areanoriginal. And
the live performance is their special-
ity. No sleepy, sensitive singer-
songwriter stuff. no going-through-
the-motions and no pat schtick. If
ever there was a improvisational
country & western band it would
have to be the Lizards. While they
know their set list and are ready
musically when they hit the stage.
everything else is a glorious crap
shoot. Always off-the-cuff, they can
take anything that is thrown at them,
to the point where difficult audience
members and other onstage prob-
lems merely roll off their collective
backs. 3rimming with high energy,
and in touch with the crowd at all
times, the Austin Lounge Liza-ds
are certainly one of the best live acts
on the road today. Highly entertain-
ing in every regard and very, very
funny.

Summary: The Austin Lounge Liz-
ards are pure “show business.” There
is never a dull moment once they hit
the stage. The music is as nonstop
as the entertainment, itself. These
guys could definitely give lessons on
the fine—but too often forgotten—
art of entertaining. The Lizards are
something special and seeing is be-
lieving. —Jana Pendragon

ATTENTION
INDEPENDENT RECORDING ARTISTS
(Rock 'n Roll, Pop, Country,
R&B, Hip Hop & Altemative)

If you can provide Ten Songs
readly for Mastering, for our
Label to Distribute, and
Perform them in Concert on an
Intemational T.V. Show
Please FAX the Following Info To:

BW at (310)246-1572
NAME OF GROUP/ARTIST
NAME OF CONTACT PERSON
PHONE/FAX NUMBER
TYPE OF MATERIAL
DATE SONGS WILL BE COMPLETED

' RECORD INDUSTRY
' REPRESENTATIVE

(AWARDED MANY GOLO/PLATINUM
I RECORDS
Professiinal necgrd Company Executive

&

: LfF

1) We can get you a record deal.

2) We'll start your new record label
with distribution

3) We'll promete and market product to radio
stations and record stores.

2134610757

Cocondl Jeaszen

Seeks Acoustic (& Light Electric) Artists
To Perform at our New Downstairs
A ‘C‘R‘OOKEDv BAR'

Open Mic Talent Showcase Every
Monday!
Sign-up 6:30 or
call Dawn at (818) 353-6241
For Upstairs Rock Bookings:
Len Fagan & Audrey Marpol
1213) 654-4887
Mon-Fri 2-8 PM
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web pages

design and consulting
music and video editing and diginizing
logosfillustration/design

Y The Way Home Media
8 2138519096 ot

‘;’E g( mail” joelp
/ =0 fast, cheap & right!

See for yourself! My web address is:

MUSIC
CONNEC"ON

SUBSCRIBE
o PHONE'

AMERICAN
EAPRESS

‘/ISA

213-462-5772

Have You
Had Your 15
Minutes of

Fame?
Rock n' Roll Publicity

213-874-8069

— —
CONGRATULATIONS

' TO ©
|

. STEVE
: SHELDON

|WM ALL YOUR|
CO-WORKERS AT |

RAINBO
RECORDS

| ON YOUR 251fH
/ANNIVERSARY AT
RAINBO '

| RECORDS!
l 66 I
- “You made us |
what we are today|
and I'l you
are sabisfie

| ‘il(‘k.......

-
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Gigantic
The Viper Room
West Hollywood

00O00OBRLHOOD

The Players: Nick Marsh, vocais,
guitar; Rocco Barker, guitar; Al
Fletcher, drums, Dave Blair. bass.
Contact: Kris Ferraro, Columbia
Records: 310-449-2500

Material: Gigantic’s tunes are fast
and dissonant, with a distinct psy-
chedelic edge— yet, for some rea-
son, sometimes you catch yourself
thinking they're some sort of pop
band. Maybe it's because, unlike a
lot of groups that are experimenting
inthis genre, they borrow only a little
from the legacy of bands like Sonic
Youthandthe Butthole Surfers. Many
of the songs in Gigantic’s repertoire
have really powerful hooks that evoke
both commercial early Eighties’ acts
like Billy Idol, and more warped punk
bands like the Rezillos. The lyrics
are pretty unsophisticated, and while
occasionally this may get on your
nerves, it works perfectly for most of
the songs. Perhaps the most suc-
cessful example of this is the sub-
limely demented “Throw You Out
My Window.”

Musicianship: Barker uses plenty
of feedback and distortion, but it's
cleandistortion, and hisriffs are both
twisted and tasty. Unfortunately, he
overused a heavy tremolo effect that
was a feeble substitute for the deli-
cious, dirty guitar sounds on
Gigantic's formidable debut album,
Disenchanted. Marsh isn't exactly a
natural vocalist, and doesn't always
nail every note. His voice some-
times sounded a bit strained and
harsh, but this was neverreally intru-
sive; his phrasing is good, and his
demeanor is arresting and unpre-
tentious. In general, the rhythm sec-
tion held together better than most,
and Blair's bass sound was just right
for this room— powerful without be-
ing muddy.

Performance: Gigantic played a
very economical 35 minute set, which
was the perfect length of time for this
venue and crowd. The show was

I.|dswlle Plenty of potentlal for
mainstream appeal.

Gigantic: Accomphshed performers who leave a huge impression.

really a blast. but the atmosphere at
this club can be so surreal that it's a
little difficult to concentrate on the
music, ormuchof anythingelse. The
beefy security staff muscles around
the joint, listening intently to instruc-
tions over their wireless headsets—
doubtless fromour secret alienover-
lords. The crowd is neurotically, ag-
gressively trendy, and if you don't
dig being stared at, this just isn’t the
place to be on a Friday night.

Summary: Even though Gigantic’'s
CD is probably too well-produced to
duplicate onstage, the band mem-
bers are accomplished performers
who leave a very vivid impression.
What's more, they've got a stylish,
slick, bad-boy image that stops just
short of being too polished or con-
trived. —~Matthew J. Jansky

Lidsville
The Whisky
West Hollywood

0000OROILIOD

Contact: Jeft Jambol, 310-470-0234
The Players: Doc Johnson, vocals,
guitars; Rich Mrozek, bass, vocals;
Bear, guitar; Steve Larson, drums.
Material: Lidsville has been busy on
the Orange County music scene
proving that not everything coming
out of this area necessarily has to be
punk rock a la Offspring. However,
that's not to say that this band's
material isn't loaded with aggres-
sion, angst and loud guitars. It's just
that there's a dark, foreboding vibe
that comes across in their material
and they seem to have spent far
more time honing their songs than
most of the punk slop being served
up around town. At times, you'll hear
alittle X influence while other times,
you'll notice a bit of Social Distortion.
But mostiy, this is distinctive sound-
ing material. There's also lots of

melodic intrigue and dynamics, which
makes these songs so much more
listenable over a longer period of
time. Of course, Lidsville are prolific
writers, so they're constantly chang-
ing their sets. They've also released
a number of exquisite albums, in-
cluding their latest Sarsaparilla.
Musicianship: What immediately
strikes ycu about this band is vocal-
ist Doc Johnson’s unusual, baritone
moanings. He sorta chews on the
words, which makes him seem con-
templative and mysterious. The re-
maining musicians are all proficient
players, and they seem to work well
as a unit, always supporting the
songs rather than mucking it up with
too much soloing or showing off their
chops. Solid, inventive players.
Performance: Lidsville wasn't par-
ticularly mobile during this show,
probably due in part to the light turn-
out. However, they're a potent band
live, and they've played enough
shows in crappy dives, that when
they have a marvelous sound sys-
tem available to them (as was the
case here), they know exactly how
to drive their sound home sonically.
They've got a relaxed vibe onstage,
which is probably due to constant
performing (they're a popular band
on the OC scene). And they also
seem to truly enjoy the performance
aspectof their cra*t, whichonly helps
draw the audience into their music.
Summary: Since OC is currently
being scoured for new talent by the
record companies, it probably won't
be long before Lidsville starts get-
ting some serious attention. And
while their soundisn’t typically punk,
they've certainly got that “we’re go-
ing to do whatever the hell we want
to do and fuck anyone who thinks we
shouldn’t” attitude. Lidsville has
plenty of potential for mainstream
appeal, especially given alternative
music’s current marketability.
—Pat Lewis
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Perfect
The Troubadour
West Hollywood

00O000HOOOD

Contact: Michelle Roche, Restless
Records: 213-957-4357 (ext. 238)
The Players: Tommy Stinson, vo-
cals, guitar; Marc Solomon, guitar,
vocals; Robert Cooper, bass, vo-
cals; Gersh, drums.

Material: Perfect places a distinct
rock & roll edge arounnd jangly gui-
tars and terse power pop structures
to create its sound. Origina! songs
come off as though influenced by
lots of other musicians—3Sob Dylan,
the Pixies and Sout Asylum for start-
ers—hcwever, with former Replace-
ment Tommy Stinson fronting the
band and writing material. it's hard at
tmes to say who has influenced
whom. The band is pretty straight-
forward with a slight feel of being a
coverband. Many of the songs sound
slightly the same. There is no trail-
blazing with Perfect and this is not
necessarily a bad thing.
Musicianship: Well, it's Tommy
Stinson, so we all know he can sing,
play guitar and write sengs to an
exceptional degree. With Perfect,
he appears to desire nothing other
than to get onstage and play for fun.
And this he does, ha'monizing with
hassist Robert Cooper while using
superstar posturing to just the right
degree. He does not appear to be
domg anything inventive here (but
where do you go from the Replace-
ments?). The obvious difference for
Stinson in Perfect is tnat he is now
the frontperson with the other mem-
oersnotquiteinhisleague. Solomon,
Cooperand Gersh are all exception-
ally proficient, but nct over-the-top,
as musicians. A better show of their
musicianship appeared toward the
end of Perfect's set.

Performance: It seemed as though
Perfect had not practiced a whole lot
before this performance, as they tock
alot of time between songs. Stinson
possesses a definite rock star qual-
ity. appearing graceful. youthful and
at ease onstage. The band has ‘rol-
icking moments—some displaying
emotional depth and others reminis-
cent of a garage band experience.
The audience is something else all
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Perfect: Emotional depth with a garage band feel.

together. Most are men, a little bit
older, dressed like frat boys and
many smoke cigars. It is as though
they are here to relive their fraternity
years that were probably the same
time as the Replacements’ big hits.
Perfect ends its set with a corny
versior ot “Candyman” (a song |
despised singing in seventh grade
choir and like even less after this
loose guitar version), then a song
driven by a drum solo follows—pos-
sessing a jam-like quality that was
the bes: show cf punk sensibility and
unique instrumentation all evening.
Summary: When a member of a
band as influential as the Replace-
ments goes on to create a new band
(no matterhow many years later)itis
difficult to experience the new entity
without comparison. Although unfair
to do so. it ust haopens Perfect
seems o have it relatively together,
but the band just needs to tighten it
up. More practice may allow them to
eventually come off as refined and
exceptional however, this may not
oe the band's mtent. With today's
plethora of fantast’ic bards, Perfect
does nct stand out as anytiing ex-
traordinary otherthanthefact Tommy
Stinson is part of it. —Kim Taylor

The Monets
Ailigator Lounge
Santa Monica

00O0ORIYHOD

Contact: Jeff Poe, 818-906-1785
The Players: Kat Green, vocals,
guitar; Billy Lincoln, guitar; Jeff
LeGore, bass; Rob Jones, drums.
Material: Currently, there are a num-
ber of female-fronted bands on the
L.A. scene attempting to copy PJ
Harvey to a tee (even down to the
feke eyelashes!) and falling embar-
rassingly short. The Monets, on the
othersand, have ataste of thatavant-
gardesalternative vibe of Harvey's,
but f's only a taste and that’s what
sets them far and above the rest.
Their material 1s also much more
melodic, memorable and structured
thar Harvey's. Lyrics are often con-
templative and much like Alanis
Morissette. aslead singer Kat Green
doesn’t mince words.
Musicianship: Seeming to draw

vocal inspiration from a combination
of one of today's most commercially
successfu:. female artists (Alanis
Morissette) and one of today’s most
critically acclaimed female artists (PJ
Harvey). Green is blessed with an
expressive voice that should take
her far, and she is surrounded by
articulate and exciting players. Gui-
tarist Lincoinis a natural, as he grace-
fully puts his instrument through a
barrage of moods and styles, bass-
isl LeGore constantly uplifts the ma-
tenal with interesting and refreshing
textures, and drummer Jonesis quite
simply a powerhouse.
Performance: Suffering from a se-
vere cold, Green wasn't quite up ‘o
her usual. hyperkinetic self. How-
ever, with her wildly paintec face,
she was still in good spirits. The
Alligator i_ounge’s acoustics certainly
didn't do Green justice, and much of
her voice’s sensuality and versatility
were lost Iin the mush. The remain-
irg members are all intriguing look-
ing characters—LeGore with his
long. waving locks and Lincolr with
his crew-cut. They were all focused
parformers, who effortlessly sup-
ported Green's every whim.
Summary: The Monets are a com-
mercially viable band with a power-
ful, uninhibited vocal'st who is as
pieasant to look at as she is to listen
to. Beyend that, this is also a band
that has a number of in-your-face
tunes stashed in their catalog.
—Pat Lewis

Pat Lawis

The Monets: emorahle, melodic,
avant-garde alternative rock.

Sing or Play Your Music
Over The Phone NOW!
AND BE DISCOVERED BY
TOP PLATINUM WRITERS
AND PRODUCERS
Looking For New Acts...
Also Learn Shortcuts to:
(1) Record Deals
(2) Publishing Deals
(3)Producer Deals

Call Now! 1(900)234-1390

Robert P. Richleigh

LONG HAIR

Specialists
LONG SENSUOUS HAIR FOR
TODAY'S WOMAN
Open
Tuesday through Saturday
Late Appts.
Tuesdays & Thursdays
2513 E. Colorado Blvd.
Pasadena CA. 91107
818.795.1272

TOP QUALITY
BEST PRICE

1-800-928-3310

Manufacturing since 1975

Call us for:

- —
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CD Rom Graphics
Sonic Design
Solutions Film
Mastering Pre-Press
Digalog Printing
CD-R Packaging
GUARANTEED
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EMPLOYMENT

MUSICIANS

Music Connection’s Employment
listings are intended as leads for
musicians seeking work and are not to
be construed as endorsements of clubs
or agencies. Be sure your music is
protected and always enclose a
stamped, self-addressed envelope
when mailing promotional material you
want retumed. Ifyou encounter difficulty
with an individual or company listed
here, or if you are confronted by a
dishonest or “shady” operation, drop
us a line informing us of the details so
that we can investigate the situation.
No phone calls, please.

LOS ANGELES COUNTY

CHIMNEY SWEEP LOUNGE

4354 Woodman Ave.. Sherman Oaks. CA91423
Contact: Dan Singer. 818-783-3348

Type of Music: Blues & Classic Rock

Club Capacity: 70

Stage Capacity: 4

P.A.: Yes

Lighting: Yes

Piano: No

Auditions: Call for information or come in Sun
day night and see Dan Singer

Pay: Negotiable

CINEGRILL (HOLLYWOOD ROOSEVELT
HOTEL)

7000 Hollywood Bivd., L.A., CA 90028
Contact: Alan Eichler, 213-466-7000
Type of Music: Top 40 & accoustic
Club Capacity: 150

Stage Capacity: 10

P.A.: Yes

Lighting: Yes

Piano: Yes—Baldwin Baby Grand
Audition: Send promo

Pay: Negotiable

FM STATION “LIVE"

11700 Victory Blvd., North Hollywood, CA 91606
Contact: 818-769-2221

Type of Music: Rock. alternative. All styles
Club Capacity: 500

Stage Capacity: 10-12

P.A.: 4-way concert system with 24-channel

HIT THE MOVING TARGET

BULLSEYE. [mprinted sportswear is the single most creative, innovative
the music industry professional and the music consumer. Everyone
yietd promotton with impact. and nobody can create your sought after shirt

PHONE 800.909.9994 or 213.891.1241 -

board with independent monitor mix system, full
effects, houseman

Lighting: Yes

Piano: No

Audition: Send tape. promo pack. SASE

Pay: Negotiable

GENGHIS (COHEN) CANTINA

740 N. Fairtax Ave.. Hollywood. CA 90046
Contact: Jay Tinsky, 310-578-5591

Type of Music: Original vocal/acoustic: pop.
rock. folk. biues, country

Club Capacity: 60

Stage Capacity: 6

P.A.: Yes

Lighting: Yes

Audition: Send promo package to Jay care of
club or call

Pay: Negotiable

THE JUNGLE

17044 Chatsworth St., Granada Hills, CA 91344
Contact: Lorna Kaiser. 818-832-4978

Type of Music: R&R cover and ornginal bands
Club Capacity: 250

Stage Capacity: 5-7

P.A.: Yes

Piano: No

Lighting: Yes

Audition: Send promo to: The Jungle. P.O. Box
467, Canoga Park. CA 91305

Pay: Negotiable

RENAISSANCE

1212 3rd Street, Santa Monica, CA 90401
Contact: Galia. 310-587-0766

Type of Music: All types. No rap or hip hop
Club Capacity: 398

Stage Capacity: 8

P.A.: Yes

Lighting: Yes

Piano: No

Audition: Send promo to Galia at club
Pay: Negotiable

SUNSET

322 W. Sierra Madre Blvd., Sierra Madre, CA
91024

Contact: Bob, 818-355-3469

Type of Music: Hard rock, alternative, blues,
Top 40

Club Capacity: 238

Stage Capacity: 15

P.A.: Yes

Lighting: Yes

Piano: No

Audition: Send tape, bio and photo to above

FAX 213.891.1415
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address
Pay: Negotiable

TILLY'S CLUB

1025 Wilshire Blvd.. Santa Monica, CA 90401
Contact: Hugh Lavergne, 310-393-1404

Type of Music: World beat. african. reggae.
acoustic

Club Capacity: 120

Stage Capacity: 4 - 6

P.A.: Yes

Lighting: Yes

Piano: Nc

Audition: Send tape. bio and photo to above
aadress or ¢ ”

Pay: Yes, from the door

THE TOWNHOUSE
52 Windward Ave.. Venice, CA 90291
Contact: Frank Bennet. 310-392-4040
Type of Music: All types: Dance, rock, alterna-
tive. acoustic, top 40
Club Capacity: 150
Stage Capacity: 20
.A.: Yes

Lighting: Yes

Piano: No

Audition: Send promo package or call
Pay: Negotiable

TROUBADOUR

9081 Santa Monica Blvd., West Hollywood. CA

90069

Contact: Lance or Zack, Tues.-Fri. 2-6 pm. 310-

276-1158

Type of Music: Rock. alternative, acoustic, top
0

4
Club Capacity: 350

Stage Capacity: 10-12

P.A.: Yes

Lighting: Yes

Piano: No

Audition: Tape, bio, picture. or call
Pay: Negotiable

THE COACH HOUSE

33157 Camino Capistrano. San Juan Capistrano
CA 92675

Contact: Ken Phebus. 714-496-8930
Type of Music: Rock, alterantive, C/W, jazz.
world beat

Club Capacity: 480

Stage Capacity: 10-12

Record Executive's

Assistant
Looking for Alternative

Band to Manage
SEND TAPE TO:
E.C.

2265 Westwood Blvd
Box 200
LA, CA 90064

SELL YOUR MUSIC

with custom postcards!

Modern Postcard
1-800-959-8365

P.A.: Yes

Lighting: Yes

Piano: Yes

Audition: Call for info or send promo
Pay: Negotiable

Miscellany ads are free to businesses offer-
ing part- or full-time employment, or intern-
ships for music industry positions. To place
your Miscellany ad: mail, fax or bring in your
ad of twenty-five words or less. Ads will not
be taken over the phone. If space allows, ads
will run for more than one issue. Please call
when you wish your ad to be canceled.

PAID INTERN/ASSISTANT needed for sma
management company: part time. Working with
signed band. Must like pets. Mac helpful. humor
a must. Fax resume to 213-660-7428.

I.R.S. RECORDS is looking for interns in Publc-
ity. Marketing and Creative Services. Prefer
hard working people with computer and phone
skills. Fax to INTERNS 310-838-4070
STUDIO MANAGER Recording/Audio Post/
Multimedia Studio seeks person(s) to book re-
cording studio. digital audio edit suite. and video
compositing suite. Commission sales 818-508-
4447

COLLEGE RADIO Promotion Asst. needed.
(alternative) w/ humor, no cigs/junk food. Mac
typing. heavy outgoing phones. W. Hollywood -
leave experience - 310-288-1122
MGMT/PR/PROD FIRM seeks motivatedintern,
computer knowledge a plus, slightly crazy hours.
college credit availabie, paid expenses, poten-
tial pay by summer 213-913-2393
ARTIST MGMT/PROMO firm needs interns.
Outgoing personality and dedication required
Computer skills a plus. Learn the biz from the
inside! Paul 818-901-1122, fax 818-901-6513
INTERNS NEEDED Rap . R&B Publicity/Artist
Development firm. Mustcomputeriiterate, avail-
able weekdays. No pay. perks. College credit
Fax resume /letter of interest 213-466-0147.
INTERNS WANTED from all over U.S. -Inde-
pendent record label. PR and Marketing. Work
at home, earn college credit. Mustbe in school.
Can lead to pay. 909-595-2181
INTERN WANTED for busy production studio.
Must be reliable, friendly. and able to take
direction. Please contact Bud or Noriko 310-
449-4009
RECORD LABEL promo/A&R assistantwanted.
Work closely with President & acts. Learn the
business. Can lead to work 9am-2pm. or 1pm-
6pm 818-763-3535
RECORD COMPANY Every department needs
interns! Phones, filing. stuffing packages. No
pay. but free tix and extras. Melodie/Metal Blade
805-522-9111
LOOKING FOR brightintern whe is interested in
learning the A&R process at a major record
label. Fax resume to Becca 310-246-9137
INTERNS WANTED for a TV special on lip
syncing. No pay. but great opportunity. Call
Gareth 310-394-0957.
INDEPENDENT RECORD company seeks in-
tern to work marketing/promo. Must another
income. No pay. Excellent opportunity to learn
business. Ideal for student 818-342-2942
PRODUCTION COMPANY seeksinterns. Great
education 818-752-9321

o Promote Record Releases & New
Bands @ Perfect fFor Recording &
Sound Studios @ Use For Trade
Shows & Promotions @ Feature
Accessories & Instruments @ (D
& Cassette Covers Also Available
o (all Now for Information

& A Free Sample Kit!
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hen it's time to pick up your copy of the essential North American
music business & production directory.

The Recording Industry Sourcebook is the #1
source for industry contact information, containing over 10,000 listings
in 65 categories. Listings include names and titles, phone, fax, style of
music represented, whether or not unsolicited material is accepted,
notes and more. In production categories there is even information about
rates, equipment, credits and specialties.

$79-95 plus $9.95 shipping & handling; CA residents add $6.60 tax.

TO order by phone call (818) 755-0101, fax (818) 755-0102, or send a check or money oder
made payable to: Music Connection, 4731 Laurel Canyon Bivd . North Hollywood, CA 91607

“The Sourcebook is the
essential guide to
breaking into the
recording industry.
Finally, someone knows
what they're talking
about.”

Shawn Vezinaw,

Tower Records

“A must have directory.”
Music Connection Magazine

“Indispensable”
Guy Eckstine
National Director
of A&R
Verve/Polygram

Seventh Edifion
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AVAILABLE FOR'

SemPRO PLAYERS

MUSICIANS: GET PAID FOR YOUR TALENT!

NEXT DEADLINE Musicsmes

labeis International touring. musical director R&B top 20 single. R&B top 40

Complete digital studio; 16 tk DA-88. Mackie 32-8, Mac Performer. DAT album. Sou! Train & BET credits

mixdown, Akai sampler, synths JD-800, SY-99, XB-2. & vanous other kybds

z >
. @ £ g 2 RESERVE YOUR PRO PLAYER AD NOW - only $25 Wednesday, May 1 «
E
NS EXPERT TALENT FOR HIRE 2£a3¢8 caL (213) 462-5772 12 Noon § a o' §
FEEREE auaLiFicaTioNns g22s8
MICHAEL ADAM-Singer/ Vocal Coach 213-504-2437 Member AFTRA'SAG soon to Be released on major indie tabel Lifetime of studio ~ Guick in the studio  Creative. powerful vorce with
q v % YV S
. * andstage Many CD credits Worked with the best including Jason Schetf, Mana lost of range & chops, very versatile. Easy to
Four octave tenor McKee Victoria Williams Peter White. and David Mansfreld ~ Also full ime prvate  work with and AFFORDABLE!
vocal coach
FUNKY JIMMI BLUE - Prod/ Kybhd 213-525-7240 S 15 years experience musician 10 vears pro recording expenience 5 sears with major  Versatile easy o work wath ver, knowledgeable Vava

and soulful. Professional attitude. State of art

studio. Flexible rates. Great stage presence 70s soul gospel
houst.

DEAN BRUNI - Guit./ Voc./ Wtr. 3108236786 / / /S / '/' 10 Years® playing, writing recording indie label albums  Mostly seff-taught with

an AA In music to boot. Aiso two years pro engineering experience.

Creative player Know how to collaborate for the 7
song. Mimimal or maximum. Atmosphere or

stage experience. BIT Honor Award Graduate. Finalist Midwest Best Bassist
Contest Studied reading with Putter Smuth. Jim Lacefield Also studied with Tim
Bogert, Steve Bailey. Gary Willis. Excellent vocais.

Custom 6 string, Yamaha, Hamer & Gibson 4 string. D-tuner. Lead and/or
backup vocais 3 octave tenor range

Strats, Les Paul, Jazz Master, vintage Hiwat!, Gibson, Laney amps, unique melody Alternative

vocal. tenor range. nfluenced

BAND DOCTOR - Band Repair 818-242-7551 v / v / ~ Thirty years pro experience Author of How to Make a Living as a Musician - So You If jrwr project band or career needs tome o/
Never Have to Have a Day Job Again! Delivered over 10.000 hours of personal assistance. | can probably provide it { work with .

Marty Buttwinick: Bassist. arranger. music consultant Band starting & fixing.  nstryction & career consultations vith over 400 hours tightening up bands management as =.ell as bands and indduas Call for a free

attitude ad). gig prep. groove repair, organizing, planning, troubleshooting interview

TY DENNIS -"Songwriter’s Drummer"” 213-256-5681 SIS Tons of experience ve studio_Song specialist Reading arranging Click friendly My first concern is the whole musical picture | AN
Dynamic. Serious groove from Benham to Chad Smith to tup hoy | ve been tired listen - period Art of the alternative sound - | get :

Acoustic Elecinc custom drums, drum programming KAT. snares.dble pedal.  3nd re-hired) for every kind of recording live gig Alternative funk - dynamic. 1t know it love it Flexible rates Master of the

AKG Shure mics No drum room, use MIDI kit Real-time MIDI to sequencer. vibe

BRYAN FOUGNER - Bassist/ Vocalist 8187150423 /s s / / / '8yearsexperience 3 independent albums Extensive toursa e performance and  Alvas [stening Very professional attitude LS

Solid plaver vet inventive when needed Love live
perforniance w an extensive repreton_Ready tc A rocker at
tour anytime. Also studio. casuals and Top 40 heart

Read music Berklee College of Music National Endov.reent for the Arts
Scholarstup Discovery Records solo artist LASS & NAS pro member Lots of live
& recording experience Jingle & songv/riting track record

MAURICE GAINEN - Producer 2136623642 /S S/

ADAT Digrtal, Fostex 16-trk analog, MAC w/Logic Audio, DAT mix & editing,
sax, flute, EPS 16+ sampler, many synths, real piano, Atar comp

Complete master & demo production Liedums 7 o/ o/ o/ o/
okay Keyboards, arranging composing &

wooowinds MIDI & studio consu'tation Nospec  Nev: jack swing
deals. Pro situations only MID!-rock.

Performed wath the biggest' New: boy in town from London seeks solid dependable
band (preterably touring) Excellent ear - just bass without bullshit. Adaptable to
most styles

CHARLIE GARDNER - Bassist 310-305-9791 s
1000w ‘Mesa' ng. Electric fretted/fretless guitars, keyboards, and baritone

Fed up vath flakes! Reliable, hard working, good
image. and hungry for REAL work! {Overseas LI/

tour accepted.) Honest reliable

harmony Englishman
TERRY GLENNY - Violinist/Compse. 8182495200 / / s s ./ Mostrecentcredis Concertmaster with John Tesh orchestra. national tour Very soulful soloing, improv., excellent reader. /' o/ / /

— . . 3 television {including Tonight Show): electric viohn on Mitsubrshi jingles: country. new  Strong stage presence. Flexible and fast. Very ;
Acoustic / electric custom 5 string violin age albums- afternative bands. gypsy musical; 20 years professional experience strong in rock, fusion, alternative, progressive,  Versatile and

1 USC degree. Composet, arranger. producer. Live, video film. new age friendly
JOE GOFF - Drums/ Percussion 310-577 0004 v '/ v 7/ / 12 ears expenence. Extensive touring & recording. P 1.T honors graduate Highly versatile player. Fast learner. Great SIS
e - Studied with the best. Specializing in demo & session work at reasonable rates groove, meter, & click playing. Read music weil
Yamaha maple custom drums. Zildjian cymbats, miscellaneous hand percussion. - casyals club work. touring & substituting Multi-purpose image. Demo & resume avalable  Makng a band
Pro situations only please groove

CARLOS HATEM - Percussion/ Drums 213-874-5823 Onginal music projects in the pop & dance field Nat | & internat | touring exp.

Television & film credits Soundtrack percussion Music production Drums &

IS

Good ears. good hands & a pro attitude Available o/ v /1 / /
for lessons Call for special Music Connection rate!

great ears great attitude 13 years guitar Farr price Comfortable working

16-Track Adat Mac, Cubase 2 8, Loops, Samplers, Korg 01 W, R8, JV-BBO, environment

FX, Gd Mics, Pres, Two DATS, Basses, Guitars

Percussion & drum-set. Acoustic drums, shakers, bells, whistles. Full MID! percussion on Paul Rodriguez Show MTV, Artist Of The Year award winner on Dance musk,

gear. ABC television series Bravisimo Fluent languages: English & Spanish. ! Latn styles

BOB KNEZEVICH-Producer/ Musician 310-312:0125 o % 25 years playing. «rting recording & teaching. Studio Music, Jazz degree. U Live. sampled, and MIDI arranging. Emphasison o/ /' / /'

: — . Miami Over 800 local & regional reléases. arrangements, sessions. demos in mood flow, and style

Songwriter's One-Stop. Mid-Atlantic region Fast creative, low-rates Hot CD quality
moes

BOB LAZO-Prod/ Wri/ Guit 818 342-8581 v W Major national fim. radio album credits. Children s music. Great programnier Extremely song oriented VAVARRV Vs

Songwriters &

Steve Earl Jue Walsh Tom Jones etc Can preduce 16 24 32-track master

Electnic & acoustc guitars, mandolin lap steel. vocals String benders & slide recordings. Access 10 the best country Mas,cians in town for sessions & gigs

rings on both hands make my guitar sound ke WWIII thru a Fender.

LESTER MCFARLAND - Bassist 3103922107 /s /v  Thity years of pro credits. albums. tours including The Crusaders with Joe Specializes in developing rmatenal players & SIS
f . ing. S S Sample Larry Carlton Jeff Lorber John Scofield. Tom Grant, Robert Cray arranging music Reads music. pays b, ear loves |

Electric fretted'fretless bass guitars 4 5 & 6-string. Some keyboards Tenor  Egiher Philips Tony Wiliams Edcie Henderson, Chick Corea, Patrice Rushen, 1o teach. Cited n Downbeat & Bass Player.  Makesyou sound
vocals cross between Philip Baily James Brown Albert Callins many others Chrthin circuit alumnus. Aka The Funkmaster better

CRAIG OWENS - Keybrds./ Prod./ Arr. 3105598403 /| / / / o« Young, lalented keyboardistproducer. Good ears. ass kicking arrang: My Prc | athtude. Friendly & easytowotk /' ./ o/ o/

. o programming sounds as live as any band. Play mary styles of music Have done with Professional results. Can work very quickly

ADAT Digital. DAT mixdown. full MIDI recording studio. vocal booth, killer hundreds of sessions. Chients signed from my demos. Soulful lead & backing vocals.  to achieve destted goal. Alternative,
synth's, sampler, guitars, Hammond B3, Wurlitzer, piano, bass, horns, p-hop funk
WILL RAY - Country Producer/ Picker 818-8482576 s ./ / Many Eears country exp incl TV & recording dates. Worked with Carlene Carter,  Cow thrash, farm jazz praine metal, nuke-a billy v/

I speciaiize in country music. both as a progncer &
session guitanst. | love to discover new talent and Western beat

Currently a member of the Hellecasters Friendly professional atfordable ~ork wath established giants as well Lot s talk range rock

PAUL TAVENNER - Drums 818-753-3959 v |/ 1/ 15 years pro experience in clubs. sessions, festivals. etc. Excellent reader exceflent | help you get just the right drum grooves & SIS
§ ear | speciahize n pocket playing but can puli out the chops when needed Berklee  sounds. Pocket playing without being packet
Yamaha Recording Custom & customized vintage Ludwig kits. Nobel & Cooley  graduate, 1986. Studies with Erskine, Whackerman, Dawson. etc draning. Demo available. Groove 1s the key'
piccolo, Yamaha mapie custom, Ludwig, DW snares, Zildjan cymbals,
MICHAEL TEMPO - Percussion 310-578-0353 /| / ./ |/ Founder/leader of the Bonedaddys‘ Also performed andor recorded with Burning  To jam is human - 10 gig divine. VAV AV AV AN
) ’ Sensations, Lindsey Buckingham Moris Tepper Dvaght Yoakam. Michelle Schocked.

Congas. Bongos, Talking Drums, Timbales, Fattior, Cuica, Cocktail Kit, Olatuny, Richard Manx, Bo %lddley Pink Floyd. The Barber. and many more. Reggae Afio.
Repeater. Many unique & exotic instruments. Access to other quirky cats. Albums soundtracks, commercials haky ared ™ 1ipenings Acd Polka
DON TESCHNER-Multi Instrumentalist 2139343041/ /. / / Fiveyears of world tours with Rod Stewart Album credits Singer songwriter of - Color nstruments and screamiing solos! SIS S
Violins, Mandolns, Acoustic, Electric, & Shde Guitars, Harmonicas, Viola. Lap Swamp Rock Blues & Swing
Steel. etc, Very old & large instrument & amp collection
TREVOR THORNTON-Drums & Percus. 818-380:0453 ./ |/ / / / TopEnghsh drumimer now avalable in USA 19 professional vears Started gigging - Very professionat Sohd. Inventive Versatile S35
1 age 12 Man; albvirs ered ts inelud'ng Martin Page World tours in¢luding super Quick in the studio Sympathetic to songwiter s
Full international Yamaha & Zildjian endorsee. Acoustic/electiic; real-ime group Asta, 1992-93, Kimn Wide, 1994. Proficient with click, programning. needs Very together mage Resume & demo Fresh approach
programming reading Master class chmcian including P | T London avallable Pager 818-504-5543 from England!

IMUSIEIANS SINGERS & PRODUCERS: GET PAID FOR YOUR TALENT! ONLY $25 PER AD.

Find out for yourself what other Pro Players already know...Pro Player ads work!!! To become a Music Connection Pro Player, here’s all you do:

WRITE IT! To insure accuracy, put it in wrmn? using this coupon. FAX IT! ril out this
number and fax to (213) 462-3123. MAIL IT!
Music Connection Magazine “Pro Player” 6640 Sunset Blvd., Hollywood,

I Name

Send in this coupon along with a check, money order or credit card info to:

Phone { )

coupon, |nc|ude your credlf cord

CA 90028

I Instruments and/or vocal range {20 words maximum)

] Available for: '3 Sessions 0 Touring 2 Club work 3 Production 1 TV/Mowes
] Qualifications (40 words maximum)

Comment (25 words maximum)

LMusic styles: JRock U Pop QR&B QJazz J Country Specialty (4 words maximum)
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FREE CLASSIFIEDS

If you or your business charge a fee for your service; or if you are an agent,
manager, producer, publisher or record company, you do not qualify for
the free classifieds. To place an eligible classified ad, call 213-462-3749,

24 hours aday, 7 days a week before the printed deadline. When you hear
the beep, begin with your category number including available or wanted. = -

Then state your ad followed by your name, area code and phone number Record i ng Englneer
in that order. Ads must be 25 words or less. Your name counts as one

word, your area code and phone number count as one word. You may
leave up to three ads per issue, but only one ad per category, and you must
call separately for each ad you place. Be sure to list a price on all
equipment sales. All ads placed are final and cannot be cancelled or
changed once put on the hotline. Ads placed on the hotline will run for one
issue only. To renew your ad after it's been printed, call the hotline again
and repeat the procedure. Ineligible ads or improperly placed ads will

Tour Engineer

. Ll
not be printed. For queétions or discrepancies about a free ad, do not StUdIo Manager

leave a message on the hotline—call our office directly. For display ads,
call213-462-5772, weekdays and ask for advertising. For Miscellany ads,

call 213-462-5772. MCis not responsible for unsolicited or annoying calls. Ta I ent sc outs
NOTICE:

»m”ma April 29, the NEW 24-hr Free Classified Hotline number will be

Record Company positions

818- 755-01 o3
» B Producer/Musician

-Foslex 2016 ne mixer. $145. Roland M240 line mixer

*Carvin 100 watt 1uII stack, pertect cond, $700. Todd olbinez TS
6558

Guitar Technician

*Mars *AM800 Yamaha 16-track recrdng mixer, brand new. in
M e Mark 3 simu ichasse 9521, '
ock

j ectuul $535. 818-761-1635. Roland GM70 qunl m|d| ronvarlr w/GK1 pc kl“”
“Non-profit org nds equip to expand music dept tr. 818-2
z *Roland cad 80. 8 pad midi controlr, mint cond, $500
P 21 f ty 754-631-3444

*Se r Dur

bridge avail, brand new, never installd, $60 each, $100 *oth M 2 B * - 'I bl
+PV 100 wat " er Music Business positions available
3 urer *Wntd, 1

nual 759-8382

Ir}:a:::ll)l:‘o"u blass caf): 1x15. ssgs Traf:e Elliott 4):5 Vamah: clavinova CYP—-20 uprite synth & bench;, No experience required
- Part-time, nights, weekends

9523

3. RECORDING EQUIPMENT 5.GUITARS |
eAkai 12-14 ) T N n n )
818-¢ 33 cond wihard s he“( ase, $m<} 213667 O6t
g =y Now interviewin
or sale. Tascam 688 combined mixer/8—track w/OB) | “harvel bass w/EMG pckups. $200. John 818 J
punch—in, $1,200. Jeff 818-842-0370 ’(‘ 2
of 3t I ir dware cond, $400 Sean 310-305-2835 | sge " . H -
e for positions in a growing, full-service
*Fostex E16 tape recrdr. 16-track. xInt cond, $1.500 or nkn4 kmcra'n e((‘c C.'tOO obo. Hl\ 479 655&5 )
emaple lngrbed, g0 snape. Entertainment Company, and with
*Tascam 38 8-track G
p v rsums. <G the Engineer/Producer for: Scorpions,
4347
sond.w Eddie M Whi ke, | Maid
4. MUSIC ACCESSORIES cond, w035, $450 b0 310-798- 5461 ie Money, itesnake, Iron Maiden,
*6( *Kr Faringt

e e N Kingdom Come, World Trade, Lynch Mob,
sDrawmer DL241 comprest mintcond, w/box & manual Miniature n, mandohn, al

Lou Gramm and many, many others.

conducted at a major

U D E Interviews are now being
local Recording Studio
E A I ' and Record Company.
|

To our valued readey: Free video and recording

Our sincerest apologies for the recent problems you may have had in tell how to apply
attempting to reach our Free Classified Hotline. Note that we are on the case
and have big plans to make placing your ads more convenient than ever (try
the new 24-hour Free Classified Hotline # on April 29). In the meantime, we
have replaced the message machine which was the source 2
of the immediate problem. So keep providing us with those [l[_
vital listings, and we thank you for your patience. CONNECTION
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Rlckenba\.ker 4001F bass mapleglo mlm c"nd w/
1 anvil lit off list

,.only $875 818-766-7272

{ *RUPro 2bassguit gdcond. just $240 Sam 213-876—

\ 3855

/**Yamaha elec bass, blk body Precnsnon lype pckups
plys greal. w/gn

awai K5M rack mnl 4 out, xint shape wi/cards, $250
: CJ 213-656-612:
-Korg XSDR sound module 64 vox fantastc sounds
effects. Iike new, cost $900 sell for $590 310-289
2295
*Roland B .
631 3444

sYamaha electone console organ w/t
awes

5461

8. PERCUSSION

blt—in rotatng spkr.
)8

Gibraltar rac it

mini booms, 3475 Mark 818 907~ 5807 213 860—
1162

*Paiste 16" full sig cymbal, $125. 18" $125 Paiste 404
hvy hihats, 14*. $100 $300 for all. alt new Frank 818-
338-3106

*Premier Genista birch 12" tom, nms, xint cond, green.
must sell, $130 obo Chris pgr 818- 499-9366
*Yamaha blk recrdng custom kit. 10, 12, 13, 14, 16, 18
power toms. 22 kick w/dbl pedal, mint cond, $2.500
Scotty 714-631-3444

9. GUITARISTS AVAILABLE

*19 yr old guit sks collab w/unique, creatv voc to form
absolutely crazy rock band Risk taker w/serious goals
Todd 213-874-0597

sAggresv guit'sngwrtr w/unique slyle. hi quality songs,
to joinfform hvy band Infl Machinehead. Korn, Fear
Factory 818-963-6148

*Alt pop rock rythm guit wnts to form/join band. No ego,
smooth to hvy music After 7pm Mike 818-548-2607
*Alt guit sngwrtr w/voc avall Current, dedicatd. pro
Les Paul, Wawa, Phase. Tremelo, Echoplex Spades
Touring. studio exp 818-341-085

e

T, Ty, Sy, Ty,
A CUT ABOVE... é
REHEARSAL STUDIO GRAND O, N

Former BR Location
10 & 405 Fwy close
NOW
, CENTER STAGE Studios

Super Clean Rooms! Parking!!
Brand New Professional PA's

with Monitors, Mirrors, New

Carpet. Storage, Concessions
Discounts for:
\

Reterrals, and 124 hours
$5/Hr Drummers specials

$ GREAT RATES $ $7-%13/Hr
310-202-STGE ()r 3]0 202-7843

REHEARSE

IN HOLLYWOOD
Block Rates with Storage Available

Secured Parking
24 TRK* 2" 16 TRK
Analog Recording
STUDIO 9

Santa Monica * Gower
(213)871-2060 (818)353-7087

‘:‘:‘\

IMPORTANT NOTICE:

Effective April 29, the NEW 24-hr Free Classified Hotline number will be

818-755-0103

*Axe master general o rld sks
collab/co-conspmrs Inl aII 12 lones plus vanatns
Fenson 213~739-4824

*Creatv, soulll guit w/tons of recrdng/tourng exp sks
grooving ong band Into Dead Dave Mauhews Good
SONgS. INSPIfNG jams. pros onl

*Dependbl proguit Voreslab/slgnd band Exlensvlourng
studio exp. fully loaded. 818- 380— 1230

sExp. dedicatd rythm guit, open halle
baritone/tenor voc range Open loalloppor Slevnea18-
769-1854

*Exp. sthwstrn blues guit Ikng for pro giggng band
Daniel 213-850-0896

sGilmore. Knopfler, Santana. etc witouch of jazz
space. Intelltg. lkng for lke-minded musicns Eddie
310-978-2701

+Guit avail. Freddy King, GE Smith. Clapton, Felder
Vint gear, great feel. 805-495-8262

*Guit sks OC band. pro sits, 23, 10 yrs exp. creatv
sngwring cap career minded Intl Fiter. Deftones
Pumpkins. hvy alt Mike 310-921-0050
*Guit/sngwrtr lead/rythm Ikng to joinfform pro hvy
atmosph groove band. Studio/live exp. 10 yrs Marc
310-559-2498.

*Guit skng b

dynamcs, ala Klngs X Zep Queensryche Sam 213—
876-3855

*Guit/singr, 29. availl w/sndike Everclear. Bad Reiigion
310-479-6558.

+Gult avail to join/tform group. can write/sing. no drugs

nfl Kiss, Stones. Beatles. Van Halen Have exp. no
flakes Ma 58-8809.
Guit elec mpost, singr, lyricist avall to

collab, perform, recrd, in renaissance, new age style

Pro talent/att Rob 818-249-0736

*Guit sks complele hvy edged rockng band Focused
. NO grung 1. Musicl abil a

must 6!8»783-3953

*Guit avail for sess

solos acous/elec Lv msg 818—757 6768

FRANCISC®
STUDICS

Month to Month Rehearsal
24-hr Access
Acoustically Designed Rooms

fl S.

Very Secure * Free Utilities
MirrorsCarpets ® Private Parking
New Freight Elevator ® Fan Ventillation
e Clean Facih'?' e 9'-12' Ceilings
® Less than 3 miles from 5, 10 & 101

Freeway.

S
LA: 213- 589 7028

YOU SAY IT.
WE’LL PRINT IT!

Voice your opinion to the industry!
CALL MUSIC CONNECTION'S
24 HOUR

OPINION
HOTLINE
818-503-7485

Nashville

Los Angeles <>
(213) 848-3660
Fax (213) 650-6866

Musical Equipment * Pianos

(615) 265-4500
Fax (615) 255-4511

Rehearsal Facil
Sound Systems ¢ Staging
Cartage & Storage * Video
New York San Francisco

(212) 627-4900 (415) 863-8200
Fax (212) 627-7079 Fax (415) 863-9757
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*Guit, age 28. sks estab band/tour Infl Piues. Sugar,
Bjork Steve 818-845-5458, aol smash67.aol.com.
*Guit/prodcr sks voc. musicns for band/proj. Infl
Garbage, Oasis, Elastica, Harvey Have studio. prodctn.
may label exp. Ray 818-769-8445

*Guit sks guittoform core of band Must have min 15yrs
exp, equip. car. no drugs. Larry 818-899-7958

*Guit from Mo;o Rising sks class rock band for wrkng
gigs only. Rehrsls ok 310-946-2000.

-Gult disco, techno, goth. vampire avail. Totally serious
818-754-4751

*Guit plyr Ikng for bass. drums, voc, age 18-22, to start
rock band Infl Zep. Aerosmith 213- 462-6303

*HR rythm gut. hvy groove, strait forward. Sabbath to
Prong, to joinfform. Gibson, Marshall. 310-305-1009
*Hvy groove guit plyr sks to join/form band. Infl Korn,
Pyramid, NIN, Deftones. Have xInt equip. dedicatn
talent. KC 818-955-8240.

sIntermed level blues guit Ikng for people to jam If you
dig Chicago blues of 50s/60s call. Jerry 818-407-7790
*Lead guit sks hvy rock/metal band for tourng. recrdng
Gd equip transpo. lots exp Mike 818-783-6721
sLead guit/synth plyr lkng to join wkend cover dance
rock band Jeft 310-285-8462.

Lead rythm guit w/strong bekng voc sks orig rock or
fuston band w/keybrds. Infl Toto, Santana. Joe Sample
etc Pro att. 714-635-9611
*Only callf you nd 2nd guit for long hair rock band that
doesn't suck. No alt, punk, losers. LA wannabes. 818—
754-2449
*Reggae/soca. jazz. tunk guit. 37, album/tour credits,
expresv, Holdsworth infl. Ex—-Ras Michael, Phit Chen,
Sapadilla Einstein, Rock Dedrick Dale 714-444-6951
*Well seasond, hrd edged, groove orient guit w/Hllywd
rehrs| sks band w/drive, dedicatn. Infi Zombie, LoveBone.
NIN. 213-962-8981

9. GUITARISTS WANTED

*"Musicians for Layers". a musicl. all instrum
considered for collab arrange process. 6 wk run, Spring
St Gallery, Jun/Jul/Aug. Peter 310-319-1551

*A music proj w/rectnly releasd CD. melod pop dance
sks guit w/dynamc texture tones, gd gear. pro att Must
ply song. no guit gods 213-969-2465

»Ace guit w/lead voc wntd. Melod. rythmc. tight, intense
style. Talent, exp, gd att, dedcatn esstentl. Mainstream
progresv rock, tunk, pop tunes JV 310-455-4304.
»Acous/elec guit who plys by ear/reads ndd by wrkng
femartist Infl Tuck & Patty, must be gay friendly. Cocco
213-482-7783

*Acous guit ndd for rythm/lead, 12 string a plus Infl
Petty to Eagles B18-767-1415.

ELBEE’S STUDIOS
“We Help Build Great Bands”
Two separate buildings, each with
a clean, private studio, equipped
with a full PA, monitors, stage
lights, drum riser, engineer,
rentals, storage, parking, A/C,
easy load-in, centrally located,
low hourly rates.

81892448620

REHEARSAL
818.769.0773

*Aggresv, dark. angry. reliable guit ndd for aggresv
metal band Serious. honestonly No punks. no Seattle.
no criics, no ]ammers 8'8 567 1182,

«Alt girl wrkng band ¢ disco era dance tunes
responsbl. hrd wrkng, bckgmd voc helpil, not nec
Funky & fun. gotta love stage Trey B18-955-3660
*Alt. bright. warm. canng. green. yellow prodct. airplay
TV. loud. edgy, mellow, melod, rythm, sing harmony.
unique snd/exp. 818-451-4304

»Are you ikng for a singr that has what 1t takes to make
t? Lets create our own snd, rock the world. Darryn 818~
761-7713

*Bik guit wntd. Infl Bad Brains. Rage/Machine. 24 7
Spyz |azz fusion, reggae Ma) mgmt int, demo pending,
gigs upcoming 213-931-9095

*CELLOPHANE FLOWERS sk guit for lead/texture.
bekgrnd voc ndd. band has mgmt. gigs ASAP Infl Ezra
REM. Spacehog Brian 310-827-2901

*Exp guit wntd by estab band w/studio, gigs, ala Oasis,
Suede Have K/Richards atty James 213-469-3459
*Exp. driven musicns ndd Infl Dead. Crnimson,
Sndgarden, Janes, Burning Mad. Elec/acous. harmon
helpfl Music 1st. $ follows 310-392-1269

*Fusion guit beckons pros musicns for soulful,
expenmntl, dynamc creation Lkng for improv adept
artists w/ability to tocus on wvision/sound 818-761-
1635

*GRUMFURRY TONGUE sngr/sngwrtr retorming band
STP meets Oasis Guint ndd for local gigs/recrdng. age
28-34, pro att, Terry 310-284-6631.

*Guit wntd by former maj label artist for tunk, pop. alt
style 18-25, this proj has great singr/songs. mgmt &
bckng. Michael 8am-10pm 805-288-2350.

*Guit wntd by estab OC band Styles Dettones. Korn
Rage/Machine. 714-840-2599

*Guit w/musicl att ata Randy Rhodes. Zack Wylde wntd
by hvy commerclzd metal band Absolutly no baggage/
babysitting, senous only. 213-462-3169

*Guit ndd for estab proj, pro yet not anal sit 21-27. gd
things happening Infl SonicYouth. Sebadoh, N/Cave.
Janes. Beatles. Chns 818-441-0600.

*Guit w/rythm. tasty leads sought by drmr & guit to help
torm powerfi, melod rock band Dedicatn. gd att a must
Jimmy 213-856-0517

*Guit plyr wnid to complete HR band. 100° dedicatd
no flakes. Infl Skidrow, G&R, Motley, Elegance, Wake/
Hilywd 818-78306439.

*Guit wntd w/bckng voc. English alt only 213-525-
1613,

*Guit wntd, Hootie meets Police. Bckng voc helpfl
develpmnt deal. Lv msg, John 818-713- 1569,

*Guit wntd for hrd core proj. Melod, rythmc, odd meters.
Infl Quicksand. Orange. 9mm. Stanford, Bark Market
Must have dedicatn, gd equip. Tim 619-495-0424,
*Guit plyr wntd for openminded, alt rock band. Eric
818-768-0143

*Gypsy King guu plyr ndd for flamenco pop show.
Samuel 818-995—

*Hilywd band wnls Fender shide dueling lead plyr w/
effects, texture, refined feel for new metal cntry snd. infl
Alice, Floyd. acous a plus. 213-739-3726

*In a world of imitators, we're creatng somethng diff. If
we weren't, we'd be Dream Theatre, Jelly Fish, Queen,
Faith/More Mace 818-996-1881

+*KK Downing, Adnan Smith, Dave Murray snd/play
alike tor tnbute band BRITISH STEEL. Brian 818-830-
0626

*Lead guit/voc for Nugent cover act ndd ASAP Must
know dbl ive Gonzo CD Ted 310- 204-6283

*Lead singing bass sks guit to torm 2-guit 90s rock
blues band Sndgarden meets old ZZTop. No pay. no
covers 213-526-2979

*Lead/rythm guit wntd for pop/rock band Infi Ezra.
REM Demo recrdd. ready to gig Serious only, 213~
222-1133, 213-664-2692

*Lead guitwntd w/hvy aggresv. soulfl leads by complete
band w/mgmt, future 818-769- 2738

*Lead guit plyr wntd for wrkng funk band Kravitz Seal
Paying gigs. Ace 310-837-8447.

*Percussnst wntd by guit, composr to collab, perform
recrd in epic, renaissance. new age style Protalenv/att
Rob 818-249-0736.

NORTH HOLLYWOOD
/ Only 6 Rooms Left!
From $375.% - §575.%

CLEAN » SAFE » SOUNDPROOF

(818) 760-0818

MONTHLY LOCK-0OUT REHEARSAL FACILITY

If you're tired of driving to Vernon or Downtown L.A. for rehearsal,
check out our convenient location in North Holtywood at 7413 Varna Ave.

* Great Prices =

24 Hr Access *

Top Security

* Free Ultilities « Carpet/Sonex » Parking

818-761-8181
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NEXT DEADLINE: WED., MAY 1, 12 NOON

*Rythm/lead guit w/sharp image ndd to complete pop
quartet, occasnl voc Beatles, STP. Crowded House.
XTC, Presidents Sngartngaplus Tom 310-306-7531
*Rythm lead guit wntd for hvy rockin 3-pc w/street snd,
all ong Infl GAR. Motley, Zep. Aerosmith, Motorhead
Hllywd area, senous anly 213-368-4656
*Serious guit wntd for britmodpopband ala VU
Spintualizd, Oasis, Radiohd. XTC, Rentals. Ride
Sebadoh/Folk Implosn. Pixies. Iggy. Poss Ing term gig
Image gear. 25~31 310-396- 2576
+Signed indie band belween Hootie & Live sks rythm
guit Bekup voca . Andy 714-846-
}'»‘!H

«Singr/sngwrtr, 24, sks guit for collab, prevlously recrdd
songs. 1o gig. shop for recrd deal V big plus Alv
Beatles type. ong snd Montana 818—248-1867

10, BASSISTS AVAILABLE

string bass sks funk rock groove onent band. Top
gear. bckgrnd voc Inll Athru Z. open— mindd. cantravel,
team plyr, signed/estab only 310-837-5973.
*Acous uprite, elec fretted/fretlless bass into jazz.
blues, swing, R&B Has groove, d charts, for gigs,
recrdng. showcss Joseph 818-763-8078.
*Bass plyr lkng to form/join roadhse, R&B, blues band
Do you see the lite? Peter 818-894— 4505, 310-608—
6821

NoHo

&=

«Bass plyr avail for class rock cover band, curr wrkng in
Inland Empire area Larry 909-596— 4903 eves

*Bass & singr avail ‘o join/form R&R band Infl Stones.
Doors. Iggy 310-551-7450.

*Decent bass plyr I<ng for decent band Rock or alt
310-839-3968

*Pro bass plyr, style versatl. chart readr. sohd grooves,
melod solos, 4/6 string. fretless, pro att, gear. snd 818~
563-2787

*5.0. Ikng for bass t bckup duo billed act. Doing Ticket
Master showcs Sean 310-696- 8150

+Singng bass plyr w/15 yrs exp. pro equip. lkng for
tourng club band, cruise ship, travelngact George 213~
876-2716

*Stone cold pocket plyng energetic. infectious, sharp
minded tt ter,

etentious only nd apply. Bobby 818-247-0556
*Versatl bass sks pro sit or estab band. sold, dependbl
w live, studio exp. Intl Live, PJHarvey, Radiohd Eddie
818-848-7591

10

«#0 bass wntd. hvy alt, AGM deal. STP. Bush, short hair
image. gigs. rehrsl, must be very pro. Paul 213-655—
434
-1 bassndd now. Hvy pop alt, greal songs, harmonies,
maj label int. This 1s big Arthur 213-874-3455
-2 guit lkng for bass plyr, it you want to do later, make
$ later 213-469-1626
'A bass wntd, 21+, SthBay based Sabbath. AIC vibe,
u! Derek 310-328-701
~M slappin groove plyr wntd for ong pop rock act. Infl
Tears, Seal, Minite Onl. Senous only 213-650-5014.
*Ace bass wnid Melod rythmc. tight, intense style
Talent. exp, gd att, dedicatn essentl. Mainstream
progresv rock. funk, pop tunes JV 310-455-4304
*Aggresv bass plyr ndd for pro act Recrdng/shows
pendng Infl Alice’s Helmet meets Jane's Tool. Pro
equip. no drugs 5
*Aggresv plyng bass plyr, «
Ime ets Janes L K
deal in works No drugs/llakes 213-670-9314.
«All girl wrkng band, coverng disco era dance tunes
responsbl, hrd wrkng Bckgmd voc heipfl, not nec
Funky & fun, gotta love stage. Trey 818-955-3660
*Alt band w/mgmt, atty, gigs, publcst. investor sks bass
Under 30 only curr 1mage/style. Artists only, tired of
wannabes. 310-535-1444
“Alt pop band nds bass w/all pop slyle m!l Must be
creatv, | 3-851-168C
“Alt, bnghl waym carlng dlslomon chamnq green,
yellow prodct. foud edgy. airplay. liquid videos, sin
lod harm s. unique sndiexp 818 -451-4304
*Ambitious bass wntd for giggng. pop rock grp Infl

+ 213-670-9314.
In!l Alice's

Bass Player Needed

for 4 piece Alternative
Pop / Rock Band.

Band has Gigs (Dragonfly
Troubador, Etc.), Management,
Attorney, Publicist, Investor.Band
is currertly being looked at by
several major labels. The right
Bassist will have current
Image / Style, learn quickly, and
write his / her own parts.

Call (310)535-1444

for more information

l!:;\ |'|

1
Rehearsal Studios:
Seven extra clean rehearsal rooms
Air Conditioned « PA « Equipment Rentals
Cassette Duplication:
Best Prices, Fast Turnaround
(310) 478-7917
2033 Pontius Ave  L.A., CA 90025
VISA/MC/AMEX Checks Accepted
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Sting Toad. U2. Serous only 310- 358-7194

=Are there any Brit musicns out there? Lead guit. singr/
sngwrtr sks drums, bass. keys to form ong rock band
Serious plyrs only. 714-846-5845

«Bass plyr wntd for alt pvoj w/tem singr Infl Nazzy
Breeders, GLBuftalo. 310-455-7000

*Bass ndd to complele hvy/melod band Very groove
onent. Chris 818-355-508:

«Bass plyr wnid by popular local band Style Greys,
Crowded House Jelly Fish. Must be versatl. hi register
bckup voc a must, 213-972-0937

*Bass plyr ndd for MAMA'S FREAKS Funk groove
onient rock meets indust pop. Pros only. gigs, recrdng
prodcr Menace 213-962-9447.

*Bass wntd for ong rock band w/trumpets Mature, WLA
area Male/lem Kelly 310 915— 5876
«Bass wntd fo oref Melod. ryth t
Infl Quicksand, Orange 9mm, Stanford. Bark Market
Must have deducaln gd equip Tim 619 495-0424
*Bass wntd, Hootie meets Poiice. xng voc helpfl
develpmnt deal Lv msg. John 818~ 713— 1569

*Bass for hvy band w/rehrsl room, recrdng equip, orig
songs. Freq. odd meter. serous only Willam 818-766-
4828

*Bass plyr wntd for Thin Lizzy tnbute band wrshows
bookd Voc a plus, not nec. Jeff 310- 316-9564.
*Bass plyr ndd for queer core band Punky poppy.
metalic, In your |ace melod. 213-664- 4987

*Bass plyr wntd by former may label t for funk. pop.
alt style. 18-25 This proj has great singr/songs. mgmt
financi bekr Michae! Bam-10pm 805-288-2950
*Bass ndd to lay down killer groove, complete hvy/
melod band. Infl Sabbath, Sndgarden. Pumpkins Jimmy
818-763-1556.

»Bass ndd for very progressv. psyched. HR. instrum
band. Lots of ammng, some pay, Jerry 310-274-4846
+Bass wntd by aggresv band w/label bckng for tull CD
Infl Korn, Machinehead 310-920- 5889

*Bass plyr wntd by otherwise complete band w/ifem
voc, gigs. upcomng recrdng Unique alt pop w/hi energy
drk melod, talented. ambitious 818-379-9963
«Bass sought-alt/commercl band. atmosph ballads
mid-tempo rock, slammin grooves. fem voc, airplay.
indie connex. etc Dan 818-507-0403

*Bass wntd tor all orig progresv metal band, f:

recrd deal. Brett 805-4944!325 Victor 805-497-4799
*Bass wntd for upc: gs, recrdng. video shoot by
alt band w/a buzz. Kevln 213 874- 7401

*Bass wntd. bckgrnd a big plus. must have equip
transpo, orig rock band based in Temple Cty/Pasadena
w/gigs 909 507 3973
=Bass plyr wntd by band w/rec
male/lem 213 462 5973.

n stores. xint pay

serious. Wlll(olourUS/world Styles U2, Police, Frankle/

Hollywood. Live. 9-595-2181 x 3

*Bass wntd for hard, smokin, psyched band. creatv.

passionate. willng to help a +. Venice/WLA area pref

demo avail 310

*Bass plyr wnid for up—lempo funk att recrdng proj w/hit
together. recrd complete, no hangups

818—89|—3671

*Bass plyr ndd. pro att, exp. KROQ snd. voc a +, not a
must. 213-464-7807

*Britband sks bass Elastica. Radiohead. S/Pmols Gd
ply Jer 2 abel int Prev callers
numbers 3| -473-2566

*Christian bass. where are you? Fem front band
wnts atmosph yet sohd, s(eadv bass Pasadena area.
on-mimistry Doug 818-301-
*Edgy, eclec rock tolk band sks bd&& Dedicatn, sense
humor pref under 30 No hobbyists Ashley 310-289-
5714.

*ELECTROLUXE sks bass plyr. Beatles, Radiohead
Amps. Bobb 213-720-9510

*Estab OC band sks bass, bckng voc. tech skill, w/less

Get The Word Out.

our automated system.
your music
your phone lists.
your gigs.
your contacts
your news.

your fans.
we make the call for you.

1800 WE CALL 2

call art greeting company

check it out. the call is free

STOP GETTING
RIPPED OFF

We Help You Sound Great

“l‘..l. SOUND SERVICES
REHEARSAL STUDIOS

(213) 931-5299

Mackie mixed pro PA's w/monitors,
AC, mirrors, carpet, variable lighting,
storage, concessions, friendly staff
Clean & private near 10 fwy &
Hollywood

$9-12/hr (Weekdays 3hrs/$25-30)
Discounts after 12hrs/mo.

1s more approach Garbage, Sonic Youth. Verve, Sylvia
Plathe. Gabe 714-680-4244

-E..lab wrkng band lkng for exp bass plyr w/lead,
d voc. Into funk, R&B, rock. dance, pop. jazz etc
Se ous only Mike 818-508-1374

*Estab band PROTOTYPE. sks bass, must have exp.
musicnshp, dedicatn, equip. Progessv, thrash infl.
Kragen 310-915-0423

-Exp bass wntd by estab band w/studio. gigs. ala Oasis.
Suede Have K/Richard's atty James 213-469-3459
*Exp, driven musicns ndd Infl Dead, Cnmson
Sndgarden. Janes. Burning Mad Elec/acous. harmon
helpfl Music/fun 1st, § follow 310-392-1269
*GRUMFURRY TONGUE singr/sngwrtr reformingband
STP meets Oasis Bass ndd for local gigs/recrdng. age
28-34, pro att. Terry 310- 284-6631

*Guit & dr k bass plyr to help torm melod rock band
Dedicatn, gd att a must. Jlmmy 213-856-0517.
'Gulllsngwm sks bass plyr for upbeat blues rock band
Recrd gigs. parties, more Send tape to PJ Proj, 618
w. "locker Glendale 91202

'H-JVd core band w/many oppor nds new bass plyr into
Rage/Machine. Korn, Deftones. Lv msg 213-812-6366.
«Hllywd band wnts bass plyr in 20s for new metal cntry
snd. Infl Sarzo, Claypool. DelLeo. 213-739-3726
*Lkng for clever bass plyr to join instrum jazz/funk proj
Groove comes first. Infl Passport, Meters, Jimmy McGnff
Dave 213-654-4972

*Mold breakng guit/passionate singr w/compelng orig
music (AIC. Who, STP), indie int. gigs booked, sks
Entwistle bass Ted 213-933-2211

*Pro guit skng funky, solid, kind drmr/bass Infl Dead.
Dave Matthews. REM to form new band, pros only Patti
714-377-9096.

ngr & bass plyr ndd for creatv. thoughtfl. clever hvy
sic Madoka 213-461-6323

-Slngvlsngwm 24 sks bass for collab, previously
ecrdd songs. rrecrd deal Voc a big plus
Alt/Beatles lype ong snd Monlana 818~248-1867
*Sngwrtr & guit plyr team sk bass plyr to form blues
based rock band. doing ong/covers. Randy 310-677-
8774

+Solid bass plyr ndd for Nugent cover act Must know
Ive Gonzo album. perform back voc a must. Ted 310—

-Voc sngwmsksvevsan bass for orig proy. Infl Loggins,
Delamitri, Outfield Christopher 818-953-9283

*Wntd, bass plyr for ong proj. arena rock, big atmosph
prodctn Must be creatv. versatl. dedicatd pro, bckng
voc a + 310-915-9462

*Xceptnl bass wntd for moody song onenld ait rock
trio. Must have bckgrnd voc. gd
this yr. 310-657-7918.

D release

11. KEYBOARDISTS AVAILABLE

*Great plyr. jazz. blues, R&B, acd jazz Great ears
reads sings bckup/lead voc avail Ior pald suls duos,

'Keybrd tech lkng to work w/local or nat'l acl Exp w/
Hammond B3 organ. other vint keybrds John818-759—
8382

*Keybrdst plyr/programr avail for studio. demo.
arrangmnts Sequencng. drums loop, keybrd parts Atarni
Cubase, M1. R8M, 5220. U220 Extensvexp Enc310-
208-37

-Keybrdsllpuamsl, midi A-dat studio avail for gigs.

studio Dawid 213-662

Craig Collins Turner
is currently accepting a limite:
number of students
former G.1.T. Staff Instructor
Guitar School Columnist
featured in Guitar Player and
Guitar for the Practicing Musician
Advanced Rock Styles and Pratical
Harmony and Theory

Call:(818)890-1220
SSOCIATEL
REHEARS/

"l I . .

STUDIOS AVAILABLE

West L.A. location.
CALLTK Productions

(310) 445-1151

24-HOUR HOTLIN

3-462-37

-Keybvdsl witop gear avail for wrkng cover band 818-
776-927

-Keybvdsl singr/sngwrtr w/2 albums avail for band w/
maj label deal. 818-342-3100

*Keybrdst sks estab R&B. blues, jazz grp Mus! have
demo avall, wrkng sit pref. not necessary Jerry 310-
535-3759.

-Keybvdsl avail for pro pay sits only
2 LPs. 818-846-8124

*Much credits. Ikng for together sit. Hvy rock, pop rock
Joel 310-548-7329.

«Pro keybrdst, voc, xInt state/art midi rig, returnd from
Euro tour/cruise gigs Skng top 40. dance. variety acls
Travel sits, pro sit only. 818-382-7048

*Pro accompnyst formerly w/Sarah Vaughn, Joe
Williams. avail tor singrs proj. Herb 818- 990-2328
*World class pro keybrdst. several tour/album credits
sks pro tour/recrdng acts only. Ail styles, xInt state/art
midi rig. travel long-term 818-382-7048
*World class rock keybrdst avail Total long hair

Many styles, have

mage.

proatt/equip. 28. Infl Dream Theatre, G&R, White Snake.
Relocatng to Hilywd. for rte proj 702-321-7157

11. KEYBOARDISTS WANTED

A #1 funk, R&B to hiphop keybrdst to complete pro org
band. paid perfrmng ASAP, nd sertous member only
310-403-0610 pgr.

*Ace keybrdst wntd Melod, rythmc, tight, intense style
Talent, exp. gd att, dedicain essentl. Mainstream
progresv rock. funk. pop tunes JV 310-455-4304
*Are there any Bnt musicns out there? Lead guit, singr/
sngwrtr sks drums, bass. keys to form orig rock band
Serous plyrs only. 714-846-5845

«Band, showcsng for labels, set to be booked for
skng 2nd keybrdst to do string arrange. fairly
easy. 310-289-4734.

“BLUSCHOOL singr/poetess/keybrdst sks keybrdst
beat genius for moody, tniphop. nd to know midiymac.
Portishead, Cure CJ 213-656-6128
*Estabwrkngband sks exp fem keybrdst w/lead, bckgrnd
voc Into funk. rock. R&B. dance, pop, jazz Serous

only Mike 818-508-1374
'Fem keybrdst ala |sa Colman, w/own equip wntd to
complete 4—pc band Dylan 818-516- 9569
-Funky keybrdst wnld for retro R&B SHAKER
MACHINE 213-461-5901
«Grooving, versatl. modern keybrdst wntd for org pop
rock band w/flabel contax Infl Seal. Tears, Gabnel,
Level 42 Derek 213-389-66
I nd string arrange plyd on song, will trade 10 hrs

ecrdng ime, 16—ch studio. If you'll ply on song, arrange
strings. Vince 818-363-8334
*Keybrd plyr wntd for ong band. cover
310-314-9607.

*Keybrd wntd, 20-30. forindep signedartist Infl Waters
Len Cohen, Waits Reed. Beatles Bluesy atmosph
music Atto 310-859-2921

*Keybrd/synth plyr wntd to complete ong band, dark,
gothic, hvy indust groove. Infl Type O Neg, Wht Zombie,
Stabbing Westward. KMSDM John 818-990-8013

FREE

Rehearsal

songs Gary

Buy 2 hrs/Get 1 Free

Daytime Rates $10/hr

Faux Cue Studios
10623 Magnolia
North Hollywood

OPEN: Noon - 1AM

818.505.9979

Besides you, n bodv loves vour guitar more

REHEARSAL

MONTH TO MONTH REHEARSAL
QUR KEY-CARD ACCESS
(213)

627-8863

55



FREE CLASSIFIE

*Keybrdst wntd by ong wigigs,
Hammondsnd ordon’l lcall Pasadenaﬂemple C(yarea

909-597-3973
*Keybrdst wntd for jazz. funk proj, must be into swing/
|azz/blues Infl Jimmy McGnift, Passport. Meters Dave
213-654-4972.

*Keybrdst wntd for all orig progresv metal band Purple
style preferred. tor gigs/recrd deal. Brett 805-494~
8325, Victor 805-497-4799

*Keybrdst sought. alt’‘commerclband, atmosph ballads.
mid-tempo rock, slammin grooves, fem voc, airplay.
indie connex etc Dan 818-507-0403.

*Melod, emotionl, dark scary. rockin, funkin, indust
groove orient diversity y . sympte.
Compulsv plyr, no h 8606
*Prodcricomposr, coltab wlpowerll club dlva smgr 3
labels int for trendsettng mat. ala Bjork. Lennox
Portishead Morganne 213-960-4378.
*Programr/sngwrtr sought by voc to form electron
based alt band It dedicatd. phone 818- 382-7064
*Sngwrtr & guit plyr team sk keybrd plyr to form blues
based rock band. doing orig/cover Randy 310-677-
8774

*Voc/sngwrtr sks keybrdst for ong proj Infl Loggins
Delamitri, Outfield. Chnistopher 818— 953-9283.

12. VOCALISTS AVAILAB

«29 yr old voc/guit avail for band wisnd like Everclear,
7Mary3. 310-479-6558

«Ambitious attractv, talentd, fem voc/sngwrir skng top
prodcr/collab wistudio Ready for a recrd deal. Dance/
pop style. Gina 818-788-7682

«Are you Ikng for singr that has what it takes to make it?

VOICE LESSONS

No famous names—No hype
Just great results at reasonable rates!
The DANTE PAVONE METHOD increases
range, resonance, power, stamina and
eliminates vocal stress through proper
breathing and vocal technique.
KAREN JENNINGS - (213) 668-0873

GRADUATE OF BERKLEE COLLEGE
CERTIFIED TEACHER OF PAVONE METHOD

VOCAL PERFORNANCE
LGl

ROSEMARY
BUTLER
Credits Include:
Whitney Houston,
Paul McCartney, Bonnie
Raitt, Bruce Springsteen

310-572-6338

VOICE LESSONS

* SOLID TECHNIQUE
* STRONG PERFORMANCE

o LESSONS, WORKSHOPS,
SHOWCASING W/BANDS

SUE FINK
310/478-0696

IMPORTANT NOTICE

Effective April 29, the NEW 24-hr Free Classified Hotline number will be

818-755-0103

Lets create our own snd. rock the world Darryn 818-
761-7713.

sAttractv, young fem voc avail tor R&B. hiphop grp.
Lkng to join strong voc grp. Miko 213-347-3693
*Clubdiva, cabaret singr/sngwrlir skng prodcr/cowntr, 3
labels int. nd up/date trendsettng mat Powerfl vox
Morganne 213-960-4378.

«Combustbl fem singr w/big vox sks demo, live proj or
band. Alt rock Alanis. PJHarvey, Garbage. Elastica
Lara 213-939-1300.

»Creatv, motivatd lead singr/sngwrir w/great songs sks
musicns to form band for alt Euro— trash snd, serious/
creatv only Perry 213-223-8528

+Exp male voc sks musicns/cover band for gigging. Styles
R&B, pop, dance rock, etc. Joseph 818-501-3471

«Fem voc. talentd, exp avail tor studio/live work. R&B, AAA.
reggae, jazz, blues. pop. soul. Shelly 213-662-8868.
«Fem singr/dancr/sngwrir sks prodcr w/studio access
maj labels int Latin/huphop, dance style. 310-281-7174
«Fem singr/sngwrtr w/lots of talent sks guit or band w/
soulfl. funky. R&B groove Infl Heavys. Wonder, Etta
KD. Serious only pis, 818-906-8126

«Fem voc. powerfl, pro, great w/harmonies, versalile
avail for demos/sessns Pam 818-763- 1678

sFem singr/dancr/sngwrir sks prodcr w/studio access.
May label int, latin/hiphop/dance. 310- 281-7174
*Fem voc avail for recrdng proj, demos. sessns. Pro.
very powerfl, versatl Pamela 818-204- 7255

®

BROADEN YOUR
VOCAL HORIZONS!
Perfect your breathing
technique. Extend your
range. Project with Power.

BEATRICE
(310) 273-5940

B.A. Northwestern University in
Music and Speech. Has taught
Belinda Carlisle as well as
numerous other professionals

THERE IS
NO ONE
VOCAL
METHOD

that works for everybody—what

works well for one singer may
cause you trouble. I combine
different techniques to give you
greater power, pltch range,
stamina, passion. blend—
WITHOUT changing your style!
THE VOCAL POINT

(213) 938-7819

«Groovy gal singr/sngwrtr w/bluesy. funky soul sks
visionary musicns/prodcr w/studio for creatv partnrshp,
music club. Bonnie/Sheryl meets Wonder, King Floyd
213-665-6373

*HR hvy metal singr lkng for estab band. Must have att
org songs. rehrsl space. ready to play. Live in LA area
Steve 310-657-5671.

*Int'ly known voc. wide range, many styles. credits
avail for pro pay sit, demos/recrdng pop, rock. C&W
818-846-8124.

sLead rock. soul voc avail for pro sit Gigs. recrdng. elc
Inti Little Richard, J/Brown. Keith 310-924~3680.
*Male voc sks orig rock band. Infl U2. Pumpkins, Doors
Shed 7 Team plyr, gd stage presence. no hvy metal
Phillip 213-650-9822.

*Maie pop singr avar for demos. jingles. sessn wrk
Exp. talentd, most styles coverd When you nd real
singr, call me Steven 213-876-3703

*Male funk, soul, R&B voc avail for sessns, studio wrk
pngles. Todd 818-607-3244.

*Male, lead voc, 1st tenor trained sks orng proj ala
Journey, Sting. Henley. Toy Matinee. Consider top 40
class rock. very pro. refs Jay B18-765-8660

*Male tenor voc. pro exp, most styles, avail for leads
bckups, sessns, demos, gigs JR 818~ 884-2146.
*Male voc sks orig rock band already formd. Infl Jow:
Lou Graham Team plyr, dedicatd. much studio/stage
exp Doug B05-375-7270

+Pro voc avail for demo sessns, recrdng. Paula 818-
204-3967

*Pro voc avail for live/studio work. Ballads to HR. Ted
310-868-0269

«Pro male voc skng HM band Infl Sabbath, Purple, AC/
DC. Crew. Jim 818-834-3015

*Progressv HM, thrash voc/sngwrir avail for pro band
w/mgmt & label int only 213-850- 6043

«Sexy, seasond. visionry voc sks funky, retro R&B
musicns. 213-461-5901

«Singr avail to form/join band. Infi Fishbone, S/Wonder,
EW&F. 213-882-4141.

*Singr/sngwrtr w/ma) label credits. int'l tourng, guit
abil. frontman qual, sks song-orient 90s act w/att

VOCALISTS!
UNLOCK THE MAGIC
Power « Intensity « Intimacy * Passion

Mike Camabell s

Vocal Performance Workshop
» Master vocalist & recording artist
» Vocal Program Director,
Musician's Institute
* All Styles »
818:505°1029

Private Lessons Also Available

The Soul Teacher
Singers Techniqued Out

Let Me Teach You How
To Sing With Soul

at

Bennie G's Vocal Soul Studio

We Specialize in Soul Singing
818.508.Soul

818.508.7685

credible mgmv/label Relocate. starve, whatever 908
830-1497

*Singr/guit avail, 26. to form epuc hvy rock band Infl
Cocker to Hatfield 213-739-3

*Singr/frontman, 4 strong oclaves Sabine student
Ikng for form/join HR metal band. very open-minded
Infl Fates Warning. Helloween, Maiden Jason 818
332-4448

*Singr avail for cool, wacko. expermntl alt band A little of
everything ala Philter, CZ, Manson. Jay 213-936-3577
«Singr/sngwrtr Ikng for collab Infl Beatles. Bowie
Pocol Harem, Floyd Alex 310-656- 0060

*Singr avail for sick. twisted. cool, alt proj ala Souxsrs
Manson. PJ, Philter, Meatplow Jay 213-936-3577
«Top fem voc avail for sessn wrk lours spec proj. Call
for credentials, demo. pix 310-2 03

*Voc, drmr team nd wrkng/cover band sit, w/label ntor
backing. R&B to alt 213-651- 1954

<Will work in studio for demo work/time. Sing contemp.
pop. R&B, Broadway. Lkng for agent, very serious. life
goal-be known Jason 818-246-5758.

*World class male voc sks biues, blues rock band. infl
G/Aliman, Ray Charles, Jack Bruce, Delbert McClinton
Nathan 818-243-2696.

12. VOCALISTS WANTED

+19 yr old Ikng to form inter-racial R&B grp ala All4One
blk, latino. Filipino, 16-21, Cernitos/LngBch area
Serious Shane 310-460-9690

yr old guit sks collab w/unique, creaty voc to form
absolutely crazy rock band Risk taker w/sernous goals
Todd 213-874-0597

<2 fem bckng voc ndd for cntry, rock band Must have
harmony. exp. total dedicatn Infl Eagles. Petty. etc
818-767-1415.

sAce voc wntd, praise instrum for eclec pop Infl Fleetwd.
Eagles. Diamond Rio, JBrown, ManTranster, WSide
rehrsl. 310-288-6610

*Adventuresome alt trio w/gigs, label int, mgmt sks fem
voc w/powerdl, alto, improv pipes, 90s ook, exp only
S5pm-8pm 818-980-2091

«All fem voc. here's your chance for a free recrd quality
demo. Must have great appear, chops. no rockers. John
818-765~7970
«Attention attention, male singrs. Able to sing hard,
rough, proven pretty. falsetto, able to hits screams Infl
Olly Woodsen Michael 213-292-9046.

*Bass & guit w/rehrs!. recrdng studio sk fem voc to form
band Mel 213-926-8296. Bill 213~ 467-7012

«Bass sks voc wiyrcs, melody abil to torm 90s rock
band w/image. talent. confidence 213- 526-2979
«Bckgrnd flamenco style latina singrs ndd for lamenco
pop show Samuel 818-995-1217

*Bckup singr wntd tor rock, pop band w/gigs Lead voc
ala Lennox. must be exp. soul infl a plus. Deborah 818
348-3733

*Bckup voc ala Paula Cole. Kate Bush. Oleta Adams
wnid for all orig pop rock band Infl Gabriel. Seal. Tears
Henry 310-396-4884

«Bckup fem voc tor alt pop rock singr/sngwrtr/guit Alto,
soprano, mezzo soprano wntd for 3—pt harmonies, no
exp ndd. Robert 310-652-3285.

«Do you think like Reznor to Amos, feel ike Portishead
to PJHarvey, snd like Morisette to Vedder, emotn
dynamcs, creatv? James 714-990-9011
«Enchanting. trained fem voc wnid to collab w/guit
lyricist, composr, baritone New age epic folk rock
improv a must Rob 818-249-0736

«Estab Queen tribute band sks lead singr for gigs. Steve
818-382-2999

«Exp or bad-0O yvin, wht, male singr/rapper for acid

ULTIMATE

Vocal Training

With professional
recording artist and vocal coach

+Michael Adam-

Powerful technique for
all styles

Affordable Prices

213.504.2437

€all for info and
FREE c¢rial lesson

Recently, a tamous female
country singer needing
vocal rehabilitation after
surgery, decided not to
study with me because 71
taught rock” and thought
I would not understand
her vocal style. Let me
put the record straight... |
discovered rock in the
late seventies, under-

IMPORTANT NOTICE

ELIZABETH
SABINE

stood the message, and Voice and Elizabeth Shue. I will
decided to find out what ~ STRENGTH-  rehabilitate, strengthen
the successful rockers ENING and help produce the pas-
were doing. [ ended up  SPECIALIST  sion in vour songs!

Call me at (818) 761-6747

stumbling on to some ba-
sic techniques that were
not being taught any-
where! These skills | now
share with singers and
speakers at the Learning
Tree Universities, singing
actors at the Lee Strasberg
Institute and famous per-
formers Paula Abdul,
David Koz, Chuck Norris

Vocal Success!!!
Power! Confidence!
High Notes!
Break Through Your
Personal Sound Barrier!
Jeffrey Allen Studio
818.782.4332

Let's talk it over. Call today and I'll send you “ The Ten Stupid Things
Singers Do To Mess Up Their Voices (and Careers)" free.
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NEXT DEADLINE: WED., MAY 1, 12 NOON

funk, tribal, hiphop proj. 310-358- 6497

*Fem voc wntd for R&B proj, greatsongs. Lv msg, Jerry
B18-756-1789.

*Fem voc wntd for estab band. Steady work, gd pay,
ead/bckgrnd voc. Into dance, rock, funk, rap, R&B etc.
Mike 818-508-1374

«Fem keybrdstpianist ndd for ong grp interested in
play ska, reggae, socca, calypso, Brazihan/Cuban infl.
Nd to have gd time. Dave 310-594-6884

«Fem bckup voc wntd, 20-30, for indep signed artist
Infl Waters, Len Cohen, Waits, Reed. Atto 310-859-

+Fem voc wntd, Ethndge type voc style, for recrdng
pro). poss label deal. Submit tape/pix. 11490 Burbank
Bl. #6, NoHo. 91601.

*Fem voc wntd for wrkng funk band. Kravitz. Seal.
Paying gigs, must have gd ear & dance abil. Ace 310~
837-8447

*Fem voc wntd for estab dance band w/deal. Euro tour
this summer 213-957-9111

«Fem cntry singr ndd by MARSHALL LAW Must sing
harmony, lead, ply guit big plus. 818-508-1022.
*Former maj label artist sk poet w/vox, dark minstrel
‘wha's infl incl Anne Rice, Poe, Mornson, Jagger,
Baudelaire 818-763-5618.

*Funky fem bckng voc wntd for retro-R&B SHAKER
MACHINE 213-461-5901

*Guit/sngwrtr sks singr for roots rock. Soul. cniry proj
Infi Sunbolt, GL/Buttalo, C/Crows. Sean 310-305-2835
*Guitvoc wntd by eclec keybrdst & voc. Dream Theatre
meets NIN, Queen, Faith/More, Enya. We dare to be
different. Curt 818-996-1881

*Guivsngwrtr/prodcr witull prodctn studio sks male alt
HR singr for mmed collab, recrdng. Mike 310-652-3158.
*Guit/prodcr sks voc & musicns for band/pro) Infl
Garbage. Qasis, Elastica, Harvey Have studio. maj
label exp. Ray 818-769-8445

«Hi energy rock band ESSENCE auditnng replace lead
voc Req. ability. stage presnc. compat, dedicatn. Glen
Hughes, Coverdale, Gary Moore. Doc 818-980-4685.
*HR/acous act skng hrd edged singr who can actually
sing Timothy 310-652-6687

*Male alto/tenor. clean (Cahf) snd. Teenage—early 20s.
for demo wrk. Paid Rob 213-667- 3003.

*Male voc wntd lor alt rock band Your own style,
aggresv to mellow Guit onent snd. pro. label int, don't
hesitate. 818-905-4506

*Male singr wntd for band w/CD. mgmt Infl Bush
Sndgarden 818-503-5571

*Male & fem voc ndd by keybrdst/arrangr for demo work
on spec. Jetfrey Osborne. Whitney Houston style. Aarion
213-482-8443.

*Male voc wntd for alt rock act Collab w/guit plyr. have
studio. label int, matenal. Shid be dedicatd. have great
voc. 310-236-0992.

Il
nfmonn ‘7 wsics

JSINGERS!

Get in shape with a

PERSONAL TRAINER

Rock ¢ Pop
R&B C&W
Alternative

LIS LEWILS
(213) 460-2486

PRIVATE VOICE LESSONS

ON THE JOB TRAINING

AT MAJOR STUDIO IN YOUR AREA

Keep your
present job.

No experience
necessary.

Train around your ™
own schedule.

EXPER
-800-795-

For Free Brochu

*Male voc sought by KROQ band infl by early Cult,
Lords/New Church to shop for deal. Paul 818-440-
9686.

*Male w/broad range for cntry demo. 818-993-7737.
*Male singr wntd for band w/toreign labe! deal, maj
endorse, mgmt STP meets NIN. 213- 882-6369
+Orig progresv rock grp sks bekup voc for gigs, tourng.
Must be pro, attractv w/gd harmony skills. John 714-
994-4085.

*R&B sngwrtng musicn skng to work w/serious fem voc
or voc grp. Pgr 818-727-3329

+R&B male/fem ndd for album proj. Great oppor. Chns
310-473-5687

«SanFran based rock band nd energetic singr w/feeling.
Skidrow, Haggar, Badlands style. Pro att only. no
amateurs. 415-692-7929,

*Signed class funk rock, soul band nds incredbl voc/
poet. Janes, PFunk, Zep. Peppers, Nirvana. 213-397—~
9981

+Singr wntd to complete HR band, 100% dedicatd. infl
G&R, Skidrow, Motley, AC/DC. 818-783-6439.

-Slngr & bass plyr ndd for creatv, thoughtfl, clever hvy
music. Madoka 213-461-6323.

*Singr wntd to complete HR band. Long harr, gd att. Inft
GA&R, Skidrow, Motley, AC/DC. 818-783-6439.

*Skng male voc for contemp urban gospe! grp. age 20—
30. Must know harmony, have snd like S/Wonder, B/
McNight. 310-669-4525

«Strong lead voc cap ndd for R&B voc fem grp. Must be
under 25, energetic, dedicatd. ready for real world. Miko
213-347-3693.

*Trippy textures ala Floyd, Trower. must sing w/power.
heart. Songs on mach. 818-343- 5508,

«Voc wntd for all orig progresv metal band. Mus: have
powerll, melod vox, stage presence. For gigs/recrd
deal. Kevin 818-563-3740

*Voc, frontman wntd for hvy rockin 3—pc w/street snd.
all ong. Infl GRR, Motley, Zep, Aerosmith, Motorhead
Hilywd area. serious only. 213-368-4656

Professional
Drummer/Lead Singer
With PA and Transporta-
tion seeking local weekend
dance alternative/classic
rock band with Gigs. Must
have at least one female
d Vocalist and one male

Lead Vocalist
Monday - Friday
8:00 AM - 3:00 PM
(310)436-9792

MUSICIANS
CONTACT
SERVICE

Need a gig?
Need musicians?
ESTABLISHED 26 YEARS IN L.A.

(818) 347-8888

CALL ANYTIME 24 HOURS

VOICE
EXPANSION

Janis Massey

Blues * Rock
R&B ¢ Alternative

213-656-7026
THE ROCK ‘N’

ROLL TEACHER

Gloria Bennett
Voice Teacher of
OFFSPRING ¢ RED HEAVEN
Invisible Poet Kings
Red Hot Chili Peppers
Xene ¢ Axl Rose
Vince Neil

(213) 851-3626 (310) 659-2802

*Voc wntd for openminded, alt rock band. Eric 818-
768-0143

*Voc wntd for progressv rock band to complete demo,
showcs, etc. Label Int. Transpo amust. Mark 310-322-5420.
*VocHrontman wntd, HR infi. Chuck 818-363-4812.
*We nd a singr w/orignity. guts who wants to be in biggst
band in world, willing to wrk to make it happen 818-
901-7102

*WIND OF CHANGE sks singr/sngwrir, openmindd,
versatl, powerll. stamina infl Haltord, Mercury. Tape
Perry. Serious only. Norm 818-897-5811.

*Wntd. one snotty ass bastard w/killer vox to sing for
HR, hvy metal band. Matt 818-982- 3752

13. DRUMMERS AVAILABLE

*#1 groove monster, album/tourng exp. Hard core
Bonham, sex groove style. Pro sit only pls. 213-960-
7754.

*#1 pro in from road. avail for iImmed pro sit. Sessn
work. tourng. showcsng. top 40. Versatl plyr w/hard
hitting style ala Bonham, Wackerman. 619-295~-5372.
*1st class pro drmr avail. Recrdng. tour exp. Dynamc,
hrd hiting. versatl. grt feel. powerfl chops Avail for any
pro sit, rock, pop, hiphop. 818-995-7005.

<A versatl drmr. very solid/exp avail for ive/studio gigs,
Gretch endorsee. infl Bonham, Bruford. Gad. Paid sits
only. Paul 818-985-3700.

+A1 real hvy rock drmr, plys Bonham feel, Ikng for band.
Infl Handrix, Sabbath, Purple. No alt, no punk. 213—
694-0444

*Ace drmr. rock. jazz. funk, sightlead trained, sks tours/
sessns, showcs w/signed acts on maj labels. Great att,
easygoing. Dewey 818-709-0815

Ed Shaughnessy

5 Time “Modern
Drummer” Poll Winner.
Jazz/Pop/Rock
Reading/Chops
“A Master Teacher™
N.AJE magazine

(818) 766-3851

*Aggresv, dynamic monster drmr avail for recrdng/
bands Anythinghvy, fusion, metal, HR, ait, great chops,
meter. feel Bozio 213-876-8044

*Ambidextrous drmr witricks up sleeve, can add unique
spice to music Not cheap. Phil 818-353-1076.

«Avail for demo, gigs. proj, recrdng. various sits. Exp
reader, composr, recrdng, tourng. Intl funk, jazz, latin,
fusion, class. 310-839-2702.

«Concrete Blond drmr now avail for studio/tour. 213—
654-8840.

«Decent drmr Ikng for decent band. Rock or alt 310-
839-3968.

*Drmr. Jead voc. 1sttenor, avail tor orig proj ala Journey,
Henley. Sting. Toy Matinee. Consider top 40, very pro,
references. class rock. Jay 818-765-8660.

*Ormr avall for alt band. Infl 7Mary3, Bush, etc, 5-8 yrs
exp. Pat 310-973-4567

*Ormr, pro tour, concert exp. dbl kick drumset. TDE-7K
Roland elec drums. 20 yrs exp, all styles, sks wrkng
band w/mgmt. Steve 818-981-0545.

«Drmr, exp, powerl, versatl. sks orig snding phyched
infl HR band. Mornson, Hendnx, Zep. AIC, Nirvana,
early U2, Floyd. Greg 310-306-0931

*Drmr, voc team nd workng/cover band sit. w/label int
bekng R&B to alt. 213-651-1954,

*Exp pro sks wrkng sit. Casuals, tours, demos, sessns

Gd reader. xInt equip. acous/elec, many yrs exp, paid
sits only 818-783-9166.

*Good drmr, busy guy. 38. sks ong band w/lte rehrs|

gig sched. Love GLBuffalo, Cocteau Twins, Bowie
213-931-4955.

*Hard hitter sks hvy angry band w/emph on songs

emotion. Infl AIC, STP, Nirvana. Dedicatd, no flakes
ages 22-26. Paul 619-946-2469

 VOICE

STRENGTHENING

ME==DZTIM~rD>

213-962-1814

Want to Get
Your CD On
The Radio?

National Record
Promotions

213-874-8069

INGERS!

YOU CAN’TFIX IT IN THE MIX

IF YOUR VOCAL TECHNIQUE IS BAD,
. YOU CAN’T POLISH THE PERFORMANCE |

Learn the vocal technique that has assisted
' over 86 grammy award winners... \

| THE SETH RIGGS METHOD
\J odi Sellards sen Riggs Associate

@18-

“Few teachers understand the bridges in the
human voice. Jodi can teach them and sing them.”

7-VOICE 4 YOU

818-786-4234

—Seth Riggs
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FREE CLASSIFIEDS

=
DEMOS

$ Time To Be A Star $
Unlimited ADAT Tracks
3 Songs Only $99.95
Expent Engineers / Producers
Full Production Srvs. Avail.
Live Your Dream!

Call MR Productions
“The Studio With A Stage"

(310)432-6532 Now!

NEED AN

EXPERIENCED
ENGINEER?
U2 ¢ Don Henley

The Samples
John Mellencamp
CALL MARC
818.784.2665

Wi

* 24 TRACK DIGITAL
*16 TRACK ANALOG

(310) 641-5608
Delure Rehearsal

COMPLETE
CD MASTERING

$50.00/ HR
ASK ABOUT OUR BLOCK RATES

3 ONE OFF CDs $125.00
SONG SPACING: SONG ORDER, HEADS
&-TAILS EDITED AT NO EXTRA CHARGE

The Music Video

Is it time to put pictures 10 your

music? Push the envelope in a
visual medium. 16 and 35 mn:
we want to shoot your video.
Regardless of your budget, we
would be happy to explore any
questions and ideas you have.
Contact Scott Young @ SGY Films

310.239.4456

ABACAB AUDIO
(714) 432-1745

HANDS-ON Program!
I Taught in Major 24TRK |
| Studio” 1 Night Perwk for 6 wks ||
IAII Recording & Engineering I
Aspects Covered® Incl:
Recording of live band,
class limited to 10 persons |

L Info» 213/462-7761 J

£

V'/

Now Auditioning!

Bass Player, Rhythm Guitarist
and Vocalist Neecled
for Professional Cover Band
{Not Yet Working)
Excellent Rehearsal Space,
P.A., Gigs Lined Up!
Highest Quality Pros Only
Need Apply
Call Leave Message
(213)871-5898

\ N

Attention:Singers, Rappers, Songwriters,

Publishers, Filmakers!

We would like to invite you to experience something new

PUTTIN IT DOWN PRODUCTIONS /

DIGITAL RECORDERS
We 're the first studio dedicated to producing "Radio Ready"
tracks for your music and film projects. We specialize in R&B,
Hip Hop, Rap & Dance Production. Come in and check out our
comfortable state-of the art Studio City Location.
24 Track ADAT, MPC 3000, SV3700 DAT, AKG C-414
V1080, Kurzweil K2000, and much more.

CALL NOW!!
Because nothing happens until you push play!!
"Hearing is believing."

818.508.5712

VISA

58

Fax 818.508.1093

Clear Lake

Audio

24/48 TRK Analog/Digital
StudersTridentsNevesVintage Tube Gear
Chente N bt, Crosby & Nash, Mel
\lﬂfldt.g Lattle Rechard. Ciint Black Rln 0
St Paul Rothcld. Chaka Kh lon
MacA . Mike Tran AL Stewart. Jas
Bonham, Hurnicane. Portrai. Brownstone

CD Mastering/CD Refs
818-762-0707

24 ANALOG/32 DIGITAL

Trident 80C, Otari MX-80,
ADATSs, 480L, Eventide,
C-12, U47, U8T’s, LA-2A’s,
Steinway, Tube EQ's &
Pre's, Performer, 3 iso’s,
BIG room, studio bau:ton,
production services.

(818) 781-2263

24-HOUR HOTLINE: 213-462-3749

3 DRUMMERS WANT!| ED

«"Musicians for Layers”. amusic . allinst considrd

iri r
e. AIC Seno only 818-409- 8985
~#0Qdr at

Automation 144 Channel Console
Vintage Tube and Digital Gear
MIDI, Producers, ADATS
24/48 Track Analog
SPECIAL INTRODUCTORY RATE!

=
818.769.0358 wmsnn

TOM PARHAM AUDIO

P R ODUCTI ON S

DIGITAL MASTERING

SEND US YOUR MASTER AND RECEIVE
TWO HOURS OF STATE-OF-THE-ART
DIGITAL MASTERING TIME, 100
DIGALOG CASSETTES W/ON SHELL
PRINT, B&W/J-CARDS, BOXES, PLUS
TWO CD REF DISCS.

$425

Somi solumons (4 g EIEXT)

ABSOLUTELY THE BEST

1-800:BIN-LOOP

quality, retail ready!

Portiand

INDEPENDENT RELEASE SPECIAL - MAJOR LABEL QUALITY

1000 CDs
mmv?p':m" 9:.' Complete Package ° g:;g"n'fb";:ggl i
available. Superior 32365 « Free Barcodes

{Add 500 cassettes for only $922 more)

800.637.9493

* 4-Panel, 4-Color Inserts

Los Angeles

When it comes to recording..

Mastering just got cheap!!!!!!!! [

The Other Guys

Two Guys

250.00 Per Hour

50.00 Per Hour

Full Digital Processing

Full Digital Processing

Awesome Lobby

Mediocre Lobby

Years of Experience

Years of Experience

Beautiful Carpeting

Decent Rugs

Many Top Artists

Many Top Artists

#1 Singles

#1 Singles

Two Guys From the Valley
Recording & Mastering
NORTH HOLLYWOOD (818) 768-8800
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24-HOUR HOTLINE: 213-462-3749

Yox¥ire

RECORDING

Our dlients care about quality

24 TRACK

TRIDENT SERIES 80
Moving Fader Automation
so-Booths ® Yamaha (7 Grand Piano
Major Outboard Gear #100% Satisfaction
(818) 787-4843

NEXT DEADLINE: WED., MAY 1, 12 NOON

*90s blues rock newly—formed band sks 1st drmr. Have
songs, tape, pro equip. Sndgarden meets old ZZTop, no
pay 213-526-2979.

«A1 drmrivoc wntd tor xtrmly versatile retro-rock band
nfi Beatles to Zep, Motown, disco, 1-hit wonders. Pros
only, SthBay. Stan pgr 310-759-3386.
«Adventuresome drmr for poly rythmc ait band w/label
int, complex songs for behind beat pocket drmr. No
cymbal bashers. less is more. 818-762-2946
*Aggressv, melod. mod. gothic. PJHarvey, NIN.
Connex, image, voc, rythm guit plyr sks drmr. Mo 213-
835-2007.

«Aggresv dbl kick wntd by hvy band w/labe! bckng for
full CD Infl Machinehead, Fear Factory, Komn. 310~
920-5889.

*Aggresv powerfl drmr. Infl Pantera, Sepultura, Wht
Zombie Carla 310-479-5812.

*Alt, bashin, tribal, loud, soft, bright, warm, caring.
preen, yellow product, arplay, TV, edgy. mellow,
tomtoms, unique snd/exp. 818-451-4304.

*Alt, melod, poly rylhmc groove thang Morning/Eclec,
phyched. soul coughing. Sgt. Pepper, Ambient Doug
5Kks sf -nl—evolvnng m/pockel drmr. Caleb 310-826-
B479.

there any Brt musicns out there? Lead guit, singr/ «Drmr wntd by bass & guit tor progresv metal style
sngwrtr sks drums, bass, keys to form ongband Senous rusic. Hernando 310-954-1719. George 310-390-
only. 714-846-5845. 0292

*An orig band w/prodctn deal, recrdng studio, sks drmr *Drmr ndd for less is more style band w/great songs,
infl by Bowie, Portishead, other trippy rock bands. Robert ready to recrd Infl Clash, Sex Pistols. Chad 818-760-
310-475-0507 3832

*Drmr ndd for punk band. Infl Face/Face, Blk Flag,
€lash Patrick 818-752-4932, Josh 818- 980-6718
*Drmr ndd for HR band M.st be able to groove. bang.
have dynamcs, gd meter Sam 213- 876-3855

*Band w/percussnst sks drmr to expand snd trom
mellow acous to Inbal psyched Doors. GLBuffalo, Blind
Melon, Zep. Aaron 310-839-5660

«Blk drmr wntd Infl Bad Brains, Rage/Machine, 24/7
Spies. reggae. Maj mgmt int, demo pendng, gigs
upcomrig. Fem encour 213-463-5581.

*Career minded drmr ndd, ready to perorm/recrd,
percussive, loose. relaxed, versatl partner For yng 90s
type orig band. New sound. Theatrical-rock—improv.
310-399-3766

*Christian drmr/percussnst greatly desired by fem
frontd alt band. Atmosph, moody. hvy at times, non—
ministry. Doug 818-301-0434

«Clive Burr, Nico McBrain sndalike for tribute band
BRITISH STEEL Keith 818-347- 6862,
*Congo/bongo/drmr wnid for vibey, acous. melodic
groovy band. 213-933-3932.

*Dedicatd drmr wntd for serious orig band. Infl Bad
»Alt, pop band nds drmr w/ait pop style, infl. Must be Religion. Metalica, Cure, Nirvana, NIN. Tony 818-446-
creaty, no metal pls. Have label int. 213-851-1680. 2521

*Alt pop/rock band w/mgmt, atty, publcst, investr.
Electric Zoo Studios
Digital Editing

$25hr N -
Sanita Fe¢ Studios
‘Rc‘k S
@ Multi-Track Digital Recordf]
® Songwriter/Producer

Studio 805-288-2950

serious label int sks drmr. Under 30, curr image/style.
Troubador, Whiskey, Dragonfly etc. 310-535-1444,
*Alt punk bckgrnd helpfl. creatv patterns. tno. Walter
818-982-3181

*Altrock/pop band sks solid. groove drmr, CD, gigs. Infl
Beatles, mainstream alt. Don 818— 340-0143.¢13wAre

THE ORIGINAL

DEM4% DOCTOR

Mastering PRODUCER ANDY CAHAN,
MID] Sequencing ORIGINATOR OF THE
Live Drums $1 00 DEMO*
16 Trk Recording (Programming Fee) (All Styles)

Complete Demo

Relaxed Atmosphere
Track Production for $150

{Mail In Demos) (Additional Fees)
i Trident 80- B, 40 Channel ADAT « DAT

*MAC, SMPTE MIDI Production .

i s Pro Engineer = E _ .

et Yo Mamer Caouty demes o an Studio in North Long Beach A“Ht%%g%ons F?\Eugggg So 157 Hr Free (Live Overdubs)
Independent Album-I'l Show you how ’ ’

* Live Room for Drums.Guutavi,Vocals 31 0995451 4 1 1 7 615, U_67 , ECO'P'Bte. 81 8.762.8622

Grand Piano and more

* 16 track Analog w/dbx
Call W|II|am TODAY to
Discuss Your Project . ¢

818-787-3203  STUDIOSYTM

213) 462-7761

COPIES

CASSETTE & CD
100% GURANTEE!

(818) 509-6774
= - G =

* Hourly/Per Song/By Mail
RENT-A-RECORDER
ADAT Digital 8TK $175/wk
2ADATS (16 TK) $300/wk

"Betcha can't do just one!%jw/ﬂ
81878706135
2ADATS + Mackie 24+8 Mixer $450/wk
G R A N I T E DABB + sync card + RC848  $225/wk
DA88 $200/wk

DATS (SV3700 or SV4100) $90/100wk

It's JoMusik!

*16 Track + Sequencing
* Mac/DAT/Sampling
* Fully Produced Demos

ROCKS'
COOL
RECORDS

As seen on “Making Demos”
on CNN NEWS

He's played with Jimi Hendrix and the Turtles
He's worked with Eric Carmen and Ringo Starr
He'sthe o n?mal demo doctor, with more samples
in his ba tncks than Carpeteria.

“Most demo services have different people who
do clifferent things. They have one guy who
engineers, then you Iterally have to get outside
musclans to come in to program and sequence
yous stuff. This all adds up 10 a lot of money.

But I'm a one-man demo service,” adds Cahan.

eguence and program all the music myself with
-track workstation. | use over 6000 samples,
mstrumems and effects”

His library of sounds includes all manner of
drums, percussion. guitars {(electnic and

* Guitar + Vocals

24TK RECORDING
LOCK OUTS $350/DAY
(818)904-9400

CD-PACKAGE
10 CDs for $165

~ acoustic), "basses (electnc and acoustic), synths,
RECORDING | | NeymannU87orU89 $75/wk Package Includes: Keyboarts, symphoni sounds, rass, double 20
AKG C414 $60/wk rackage incluges: wocdwinds, strings, ethnic instruments (sitar, bag
O MTR'QOII N pipes), as well as sound effects. “The sound | get

TARI AKG C12VR tube Mic $130/wk Load In, Lelve Balance, out of here 1s broadcast quality,” Andy says
Lock To Vipeo Neumann Tube Vocal Mc ~ SS0wk Start s, Printed Covers oy i ol ol and e
CD RECORDING Tube mic pre/compressor $75/wk whste talents e);cegdt ;h?ut wallettbee offers {Ra:

; i | it mus

8 CHANNEL Pro TooLs Behringer Combinator $90/wk 3:32 c‘éi%‘u’nea%?st: Sgned and lack of lrtnt?wr;? olds

other ones down. He considers his service an

- it 1 tradict that noti
SOHO-STUDIOS 310-450-5341 * ha‘t}:\‘fgr (;gg nn{eae.'c[!c An?!yng;%gn can put 1t
fax 310+581-1981

together for you-and for a reasonable price
YOU NEED A KILLER DEMO
WE HAVE A CLEAR MASTER QUALITY SOUND

FREE ENGINEER/WORLD CLASS DRUM PROGRAMMING
HIT SONGWRITERS RECORD HERE & GET RESULTS!
JIMMY HUNTER'S

Reverbs, Compressors, BRC's, etc.

1-800-287-2257

Call for our Low Rates
310 659-8565

(310) 434-0431

Long Beach
Peninsula

STUDIO|

8 - 16 - 24 trk Digital
$15-20-25 per hr.

(4 hour minimum-
includes engineer)

Live & MIDI facility
24 HR ACCESS

*MACKIE 32-8 buss brd
*MAC w/Studio Vision AV
*JV 880 keyboard

*Tube mic pre-amps

*Full outboard gear
*Tape mastering/editing
*FREE consultation

CQZQOOr

AFFORDABLE-FAST-DEPENDABLE
FOR MORE THAN A DECADE

213 655 0615
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*Drmr sought by KROQ band infl by Ech

SSL-STUDER
24 or 48 Track

$50 Per Hour
Many Platinum and Gold

Records

213-650-3573
All Major Credit Cards Accepted

48 TRACK
RECORDING STUDIOS

3 HOURS FREE
WITH FIRST 10 HOUR BLOCK

S . Automated SSL 4000
- - Atomate ent 80B

+A-N

G A R Ol [0
ol | ()I(I)I RS

(52( 5‘!) R

AUDIOWAVES
24 Trk/s20 Hour

Digital/Analog ¢ Live Room
Lounge Area w/ Cable-Nintendo
Great Microphones
Relaxing Environment
Fully Equipped Studio

Six Free Mixing Hours w/ Block Deal

3104528929

FREE CLASSIFIEDS

Nteoto Ture 2

Recording Studio
20 Track Digital
Tight MIDI Sequencing
Costomized Sampling £ Looping
Composing, Arramging. ¥ Full Production
Live Sound Komn
Engineer Progranmmer luvluded

Special rate: 830-10 hr.

2138719682

Full Mac Sequencing

¥E SUPPORT YOUR INDEPRXDENT MUSIC
1000 cds

FULL COLOR MINI JACKETS
WTH SAAJOR LADEL QUALITY GRAPHIC DBSIGNI

24 TRK Recording Studio
LUV & I EACTLITY

Spe( ml Block Rates!

(818) 887-0484

HOLLYWO O
INTERACTIVE

Recording Studio Pro-tools Ill Editing

13 one offs (Il[nl/ g

MC eb
Visa site

EX 818 508 4447‘ sgn

www.hollywood-interactive.com/media

60

LEARNTHE ART OF
RECORDING

v X guired 300+

( d"()l “rlt( for fl( e info:

800-848-9900

Record'ng The R( ccording Workshop
4535-N Massieville Rd.
Workshop (nu. othe Oh 45601

TOP QUALITY
DEMOS

$S100 per son
* Unbelievable Sound « Digital Recording

Latest Pro Gear * Tons of Synth,
Bass & Drums * Great Mics. Guitars
Mac. SMPTE, MID] « Master To DAT
DOESN'T GET ANY BETTER

Producing. Arranging.
Collaborating & Playing of
Instruments Available.
Also: DEMOS By Mail.

310 820 5781
24TRK e+ 16TRK

BIG SCARY
TREE

RECORDING

Find out why this
is the studio people
are talking about!

2136808733

24-HOUR HOTLINE: 213-462-3749

ot
+Hard hittin sk
t
t «Hily:
Shn
it *HR
t 8
ns, “Infl funk.
wntd
Id breakng

WHOLESALECD [
MANUFACTURING B

TOP QUALITY e "
Aﬁ.gl éts o e
. EA ~
1-800-330-4237 BJM Audio
CD ROM AVAILABLE Replication
1000 CDs and
1000 Cassettes
$2600!
Call For Details
Ir:num Jcnnns $ 7.) |
I aoomé%mfzzl Demo On CD
[L_sinard Desgn. Trpeseceng. Fim ouput. Papr, ot | Attn: Songwriters
Transfer Your Masters From
We DO |t A" fOl' VOU' DAT, Cassette to CD

$25/ One CD/ 60 Minutes
$20/ One CD/ 30 Minutes
805.290.0250

DIGITAL BIN
CASSETTE
DUPLICATION

THE BEST!!

NOTHING BETTER!
1(800) 423-2936

Audio and Video Casette
DuplicationsCD Mastering
CD Replication

Best Prices! o®

Fast Turnaround! #agy

Packaging and Fulfililment

800-593-5757
714-557-5757

Embassy
tte

N
N G
S0
ag
$

CD REPLICATION
1000 CD's

$1595.00

Ready To Ship In Two Weeks!

INCL: 4 Page 4 Color Insert,
Tray Card , Jewel Case Wrap.
Retail Ready

Call Now!

800-549-5528

(213) 466-1152, in CA (800) 993-2300

MUSIC CONNECTION, APRIL 29—MAY 12, 1996



*Pro guit skng funky. solid. |
Dave Manhews REM to form new band pros only Pam

*Sngwrtr & guit plyr team sk drmr to form blues based
rock band. doing ong/covers. Randy 310-677-8774

NEXT DEADLINE: WED., MAY 1, 12 NOON

*Avail musicn. percussn, acous/elec
sngwrtr & more Reggae. soca. afro-
funk. jazz. pop. etc. Exp team plyr 81
-Band wicredits, hls(ory skng reputbl mgmt co to shop
ma, deal. Have ma) label int already. 310-289-4734.

~2345

*Wntd, keybrdsl to arrange/add strings, orches to song

24-HOUR HOTLINE: 213-462-3749

*Solid, exp drmr wntd by estab band wi/studio. gigs. ala

*15Cellist wntd for band w/Velvet Undrgrnd. Celticinfl
Oasis. Suede. Have K/Richard's atty. James 213-469-

Kim 310-451-5596.
*15Financier wntd by singr/sngwrtr witalent, looks, hit
mat du | it

vmiling to trade 10 hrs recrdng time, 16~ch studio. Vince
8'8-303-8334

3459
*Wrkng blues band sks drmr. must have exp be ablet

16. SONGWRITERS

*Guit/drum tech lkng for tour. have road e: *A1 trax

14. HORNS AVAILABLE RIS T Y

«Sax/flute

exp w
\a 213

ongs. wel
sty f *Gr y gal
*Sax plyr/EWI wind synth plyr avail for studio work. v m
demos. all styles. alsc for horns sectn arrange. Rick
818-845-9318 in

*Sax plyr. all saxes. clarinet, flute. Insh whistle. Xint xInt sequences for infomercials, wrkoul commercuals
reader. solo. all styles. hte keybrd. bckgrnd voc. 818- aerobics, skng conlax 818-382 7048.

504-2799 sLkng for 4 or 5 on Stan 818
sTrombonist avail for wrk. style of any kind Horn sectn 505-1964

213 993 5701
*Keybrd plyrlprogvamravavl Arrangmms keybrd parts.

ery ts Wo Floyd

-K\. mrd pI r

sequencng for y
sLyricist sks cc

:b |H ads

oL kr g u

B SONGWRITERS
14. HORNS WANTED s
*"Musicians for Layers™ a musicl all instrum considrd s o ¢ I’ l‘; R I‘ ( ) l{ M E l{b

MANAGERS
Comprehensive insiders
contact list.
(addresses, phones, faxes)
Send $15 to:

JLP Enterprises
P.O. Box 110864
Nashvitle. TNN 37222-0864

1000 CD’s

as low as

*Funky horns wntd for retro R&B SHAKER MACHINE

213 1-59 *New new-age ait band lkng for gigs, openings CD.

extensy hve exp. 310-208-3772

+Pacific Asian Musician Alliance. Do you feelisolated? We

may have connex you're lkng for. Dennis 818-563-3128.

-Prodcr/eng ndd for new, unique. hvy, calchy band w/
baint thick ar, unearthly tones w/tocus

+Tenor sax plyrfor horn sectn of ong blues rock band. Must
read charts, have solo chops. 800-8154968, v msg.

15. SPECIALTIES

«#1, if you wnt old school snd. funky. R&B to hiphop,
Page #1 hitmaker 310-403-0610 ASAP.
A woman w/se w spkng vox ndd for rock demo Some

;IOS\

300 CDs ono
300 Cassettes

AUDIQ, VIDEO &
CD REPLICATION
SERVICES

« Fast turnaround time
* Real time. high speed (bin loop)
e Custam packaging

QUALITY AT AFFORDABLE PRICE!
V-CORPORATION

O (818) 966-(412 Fax: (818) Y60-(463
1(ROM V-CORP-99 M/C-VISA

® FREE Graphic Design « Inclodes Insert Printing
o Mojar (abel Quality ® No-Fine-Print Guorantee

$995.00*

Mastering Included
(818) 505-8581 - (800) 4 CD LABS

Kim 310-229-5317
sLyricist wntd by recrdng artistpianist w/2 albums
*‘us! have xInt connex to have songs placed. 818-342-

31
-Slngrlsngwrlr enlrepeneur sks 3-pc all fem band for
ult a W

8-363-8334
*Sngwrtriprod o

“ATTENTION
SONGWRITERS!
We want to place
your song with a
top recording artist,
Call:

(310) 172-3953

for more information
SONGWRITERS
SUCCESS PLAN

a. Write cool songs
b. Make great records
¢. Earn lots of money

ANY QUESTIONS?
ASK-A-PRO
The SGA Foundation Presents
ASK-A-PRO / Song Critique
Jay Brown, Creative Director
Quincy Jones Music Publishing
May 15th,1996 7-9 PM
213-462-1108

RETAIL READY C

Quickest Turnaround Time
WE Do:

mn

LA R J ° -

1-10 Radio Promo CD’s Next Day
Cassette & CD Packages .
State of the art Graphics Dept.
EXPERT DIGITAL MASTERING

‘EQ, Level Correction, Order Sequencing ........
‘Digital Editing, Sound Enhancement !!!
‘FOR MASTERING (213) 436-6246

3599 Cahuenga Blvd West, Suite 308, Los Angeles, CA

VISA

MUSIC CONNECTION, APRIL 29—MAY 12, 1996

61



CD ano CASSETTE DUPLICATION

Mastering Sonic Solutions
100 (1Side) C-30, Real-Time Copies *1.59 eq.
Incudes: crome tape, loses prited kobels & boxes

D Special: 500 (D's for 850.00

Quaury Cuones Tape DupLication
(213) 464-5853

FOUR 24 TK STUDIOS:
SSL/NEVE/STUDER
$25-$65/HR

(213) 465-4000

ISA

STUDIO DE
3224168 TRK §
TRIDENT-2"-ADA

NEVE, API, SUMMIT TUBE
64 INPUTS, 2 DAT'S, NEUMANN U87,
EVENTIDE H3000 SE, EPS SAMPLER,
LEXICON 224XL, ATARI, DBX, UREI,
$30°35HR (213) 662-9595

AUTOMATION

24 TRK / $20 HR

Best Vocal Sound
a a In The Valley
IN 8 HR BLOCKS w / ENG
NEUMANN AND AKG MIC'S
BONGHIT STUDIOS
YisA (818) 994-5368 M
PA AND LIGHTS RENTAL
PAUL HILTON

¢ LERBIAE SELEvELLD

DIGITAL MASTERING

IDYNAMICENHANCEMENT

eDigitaL EpiTiNG "
*DAT TRANSFERS 245%"(‘1") xe)x

»CasseTTeE CoPigs
24 TrRack

 SUIN R C

b

AM POST PRODUCTION

4 * REAL TIME CASSETTE DUPLICATION
« SHORT RUN CD DUPLICATION
« DAT DUPLICATION AND RE-SEQUENCING
«24 HOUR TURNARDUND

213-856-2797

5

RECORDING STUDIOS
IFIT'S NOT RAP-DON'T EVEN CALL

(213) 463-4046
mmmm

Recordable CD's. ADAT Tape Casseltes
Reel to Aeel, 2° Tape to Custom Length Cassettes

Since 1982 (800)966-TAPE
You Call.. We Ship...All Major Credit Cards Accepted

167RK [ $20 1R

24 TRK Also Available
(213) 754-1779

T a0 Y Ao |
<+ “ﬁib SEUE G sg@?@
§| 24-Track Productions l

CEOE® ¢ ISE)

818-361-2224 == |

inioe24 TRACK
+ 2 live rooms « digital editing +

sz INCLUDES PLATINUM ENGINEER
LOW BLOCK RATES AVAILABLE

“gefting airplay....everyday"

% meftrosound(é
& 818¢366+5588 3

J P STUDIOS
16 TK and 8 TK from $15/HR
« Large hve room « 56-input console
« Full midi » Quality mics and effects
« DAT » Programming and engineer
included » Call for the best!
(818) 543-0477

Rap & I we

SOUND SYSTEM RENTALS
STAGE LIGHTING RENTALS

Includes Delivery. Set Up & Operatior

(310) 676-4702

*MCl 16 Trk, 2"
*NEVE 1073'S
*UREI 1176
*LEXICON PCM70
*ROLAND JD800
«MAC WITH PERFORMER
«GENELEC MONITORS

-emueator & more... 310-473-6878

pro 24trk $25/hr
24tk adat, session 8, cubase
various outboard gear.
Paradign studios
805.252.1643
818.843.6711

COPIES

* xell Tog pen Weekenc

" “STRAIGHT COPY
CASSETTE DUPLICATION
___ (818 509-6774

POWERHOUSE

MULTIMEDIA
S TUDIDS

Best Drum Room
in the Valley!

818¢993.4778

LP SOUMND
24 Track Digital Recording

32 Inputs * Panasonoic SV 3700
Sony 2 Track * Full Outboard

FILTHY KAT
AU EIECATy BTk
el

O SIbHI
Ly %

MUSIC OPPORTUNITY
RECORD CONTRACT

X s Service Free If not
e years experie the indus
i details: S.A S.E MILESTONE MEDIA
A 90291

We 1eco

Fo
P D Box 869 Dept MC Ven

CASSETTE DUPLICATION

Best Prices, Real Time or High Speed, Fast
Turnaround, DAT to DAT, Lots of Outboard Gear

-
-
3

includes engineer e
\ STUDIO
(818) 982-7072 % SERVICES z
]
(818) 494-4904 (pager) Il wemd (310) 478-7917 [l B
Master Quality | | TAPE DUPLICATION |
_— Pelll!‘os! I Out #1 concern S_L\III\! &
‘\. I‘v(::;::\;:\.' *ll\l:s;.‘l.:,t,tdl Ln-i(\':‘vv’u’f‘.}L : : =
Drum Programmmg And Vocal AazZ-12 PrProductions 24
Arranging \ Specially (310) 445-2090 or (800) 435-8737 #"“
RAY RALE SOUND STUDIO v <
$20 / Hr-310-306-5097 | | '8 ) @

€D Manufacturing

5
We Ot ele gn &
StaTe OF THE ART CD MasTering

818¢753+3959

Mester Groove Stumios
$18/HR o4

Platinum Engineers
Tube Mic's "Pre's

J€

32 Trock Adot FlYi g
24 Trk 2" Anolog Z" 10 ADAT Topes
Editing/ Mastering  Cassette Duplication

818 830-3822

1000 CD Package
$1295
Mastering ¢ C1)'s @ Singles
Real Time Tape Duplication
Abbey

300.257 . BEST amm

WESTWORLD
24 TRACK

BEST VALUE
HIGHEST QUALITY
(818) 782-8449

'S END'SEE213

Rehearsal: Great Drum SounoeABum CReDITS
2 Rooms, Full PA w/Mic's CompeTeTive Day anp Block Rates $45/Hr and up
818+-763-8289 No Hiopen Costs (213) 465-4000
= 5D *Run By Musicians For Musicianse Visa Me ABEX

24 TRACK ADAT
Free Studio Time
(LimitedTime)

For Details
310.390.0165 % Point 5

Video Demos
COMPFTE WITH THE MAJORS!

Turn Rehearsals and Gigs into
MTV-Like Videos
¢ Broadcast Quality
= Affordable Prices
Call For Consultation
213.86().9848

Real Time Cassette Copies

s 60 NcLuoes bupLicaTIONBOXES
LASER JET LABELS / HIGH BIAS TAPE

"ODUS

(15 MIN PROGRAM 100 TAPE MINIMUM)

s 95 15 MIN PROGRAM / 20 TAPE MINIMUM

1 CD (uP TO 60 MIN PROGRAM)

$35 2% CD $25 /1 SONG $21 *

310-559-9095

16 TRACK /2 IN. = *15/uR*
| GREATDEMOWITHORWITHOU T VBAND
Produccr/Composer/Arranger

with radio, il TV, and album eredits will
lurn radeit imto hat ¢

'818-909-9092

wic’ Top cquipment

Mm‘ sm Studio #818-994-128%
Pager » 818-316-9286
AmPEX 16 TRACK 2 INCH

Mackie 32-8 ConsoLe2 Live Room

CD’s $40

Sonic Solutions
Digital Editing

We Fix

Kevboards. Amps. Mixers.
A, s. Tape Decks,

Recording Equipment
Fast, Reasonable
Free Estimates

(310)869-4140

ayve

Records &

Production

F 1 tion Facility
« 24 TRK Digital
» Rehearsal
* 24 Hr. Lochout

Voice “(818) 380-7127

Audio Cassette Dup. Co.
10-CDs $156 - 15 min pgm
10-CDs $200 - 30 min pgm.

Includes 4 color printing on
your custom CD
818.762.2232
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COMPACT DISCS & CASSETTES

DIGITAL BIN DUPLICATION

INCLUDES DIGITAL MASTER; TEST CASSETTES, CHROME

TAPE, DOLBY HX-PRO {UP TO C.4%) CLEAR SHELLS
AND NORELCO BOXES, IMPRINTED DIRECT TO=SHELL,
4" X 4" COLOR J«CARD, AND SHRINKWRAP

CUSTUMER SUPPLIES FINISHED COMPOSITE NEGATIVES
AND COLOR KEY FOR J-CARDS, AND CAMERA READY ART
FOR LABEL IMFPRINTING.

COMPLETE ART
DEPARTMENT

/
o %

DESIGN
LAYOUT
TYPESETTING
SEPARATIONS
COMPOSITION

W’ GUARANTEED QUALITY

| COMPLETE DELUXE PACKAGE
INCLUDES BOTH PACKAGES
SHOWN ABOVE

ON’'T SETTLE FOR LESS THAN THE BEST

CUSTOiM SERVICE

1015 Isabel Street, Burbank, CA 91510
1-800/423-2936 TEL: 213/849-4671 FAX: 818/569-3718
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S,
4

i
L
-
Custom guitars+ _3' H
high gain amps + ol
multi-track recorders= i

powerful tone tools! i

But in your quest for 1

tone,idon't overlook one ‘

small but mighty part of e 27 BB

the big picture: your strings! {SeeeE: f

Bed@use if your striigs aren't A i

N sendifig the right vibrations, you b
J may never unleash the full potential [
~ lféat tone toys - not to mention 1

L'%—g ; tential as a player! VI
:Jf: * ] - Don't Waste ydur {End money on ordinary guitar }
? 7-j j,'] | ]'}, BEREER o strmgs Powe @your whole fig with a set of. 1
::"j L) 1)) 4TS! With their assertive, i
— /N, Bnd exceptionhal playability, i
e A R-BRIGHTS P&pv’ye.r B e ROCK,READY! Now ;
“"“f IR - : ‘ra\{agl ) ..S 10's and!11 S. ‘Ni
:C - it o009 Ask for T F%“a ke Infeld! st‘r/ngs at ’ﬁ ";
:j g i bétter'rﬁuﬂgﬁbges For infdrmation, i /
18 2 * 'w | orfoorder Discount-Direct, call 3
:’jET T kl i) John M. Connolly&Co ,,'Inc :
:—— S 08 ex}/uswe u.s, /mpo r’s, at: “

§

e A.;- nd < T ;—Jl"o
THOMASTIK -INFELD

800-644- 5268

TRAD|TION MEETS TECHNOLOGY






