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IPS To Record For Nimbus Nine

Toronto: IPS Recording Studios
Ltd., headed by Terry Vollum,
will be on hand to record Nimbus
Nine’s production of John de
Nottbeck’s ‘‘People We Love”’
at a church in Toronto. Nimbus
Nine and the Music Company

are inviting a fairly large number
of people to participate in the
project which will take the form
of a song-fest for peace. The
event is to be televised in the
form of a half-hour special.

IPS was formed in November of
last year to provide a low cost
recording facility for those who
didn’t require the more expensive
eight and sixteen tracks of other
studios. The company’s first
remote session took place only
a week after the firm’s inception
and involved the recording of the
Dofasco Male Chorus for their
annual TV and FM presentation
‘‘Festival of Christmas Carols”’.

The firm’s Terry Vollum, engineer/
mixer, was previously associated
with Hallmark studios for a period
of five years. Vollum and John
deNottbeck now co-produce for
Nimbus Nine prior to which they
produced and coordinated the
“‘Christmas Is My Love’ LP.

The two have also produced radio
and television ads under the

name of the Music Company for
Molson, Monarch Wear and
Gillette. Studio Manager is Ron
Secker who has had ten years’
experience in the business in
Toronto.

Hourly cost for the IPS studios
on Sackville St. run at $20 for
announce recording. In addition
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to providing recording facilities,
IPS provides a duplication, label-
ling and shipping service as well
as editing, assembly, disc transfer
and sound effects. The studio is
equipped with Ampex two and

four track machines, equalizers,
filters, reverb and stereo play-
back facilities.

Radio York Via Cable

Toronto: Since March 12th, Radio
York has been associated with the
Rogers Cable FM network in the
Metro Toronto area. The college
radio outlet joined the network
following three months of negotia--
tions with Rogers. According to
station manager, Steve Harris,

the agreement involves no mone-
tary commitments from either

side.

The agreement is expected to
benefit Radio York by increasing
its potential audience to some
180,000, Rogers, on the other
hand, will have the advantage of
programming material which is
considered to be Canadian and
educational in content. This will,
no doubt, ease the cable operator’s
problem of meeting CRTC spec-
ifications.

When asked to comment on the
danger that the station’s format
might grow to include more com-
mercial content because of its
increased audience, Harris stated
that the purpose of the outlet

was to provide a chance for the
students to approach a professional
calibre, but that it is still a stu-
dent station and its content would
reflect it. Harris also mentioned
that there were no plans for in-
creasing the amount of advertis-
ing time on the stations. The
present level is two paid spots
per hour from one sponsor.

As a result of the agreement,
Radio York will go ahead with
plans for increased broadcasting
facilities next year. The univer-
sity’s space and allocations com-
mittee recently recommended that
the station be moved to larger
quarters in what is now the Vanier
College Art Gallery. The new
setup is expected to cost between
$25,000 and $35,000. Financing

is to be arranged through a capital
budget separate for York’s annual
operating budget. Station Manager
Harris is currently negotiating
with donors to provide some
$10,000 to $15,000 of the expense.
The remainder would be financed via
bank loans.

Canadian Singles Hitting
Hard For London

London’s branch managers across
Canada report top airplay for
current Canadian releases under
the London banner. Gerry Young,
branch manager in Winnipeg, re-
ports good sales returns on the
Barry Stagg/Anthony Green lid of
‘“To Love Means To Be Free”’.
Their Gamma album, their first

for the powerful French label, is
also catching good airplay and
sales. Still showing good form

is the Poppy Family’s deck
‘“That’s Where I Went Wrong’’,
which was culled from their top
London album ‘‘Which Way

You Goin’ Billy?”’. The Collectors
have a winner with their single
release ‘‘I Must Have Been Blind”’.
Top selling foreign release is the
Frijid Pink outing ‘“House of the
Rising Sun’’ with Wilbert Harri-
son’s ‘‘Let’s Work Together”’
following close behind. New
London salesman for the Winnipeg
branch is Ray Pettinger, formerly
with Phonodisc Ltd.

W. A. Bouvette, sales manager
for London’s Burnaby B.C. branch,
reports similar action on Stagg/
Green, Poppy Family and the Col-
lectors. Bouvette lists ‘“As Feel-
ings Go’’ by Spring as a breakout
single. Ginette Reno is still
running high on the sales list
with her album release as well

as her single ‘““Don’t Let Me Be
Misunderstood’’. The Frijid Pink
also top B.C. singles sales, but
the Collectors place second with
Vic Dana’s ‘‘If I Knew Your
Name’’ close behind followed by
Spring.

CBC’s Long Haired

Heroes

CBC TV takes a look at the lives
and works of three of the major
composers of the nineteenth cen-
tury March 17th and 24th on its
Man at the Centre series. The
three, Hector Berlioz, Franz
Liszt and Richard Wagner led
fast and often violent lives. They
were the musical revolutionaries,
breaking musical rules, becoming
not only public but political fig-
ures.

The two Man at the Centre pro-
grams, dubbed, ‘“Long Haired
Heroes’’, feature many examples
of the three composers works.
The greater part of the photography
was done on location in France,
Germany, Switzerland and Italy
by distinguished cameraman
Rolph Blakstead. Writer was
Lister Sinclair, director Patrick
Gossage, executive producer,
Sinclair.



CBC Stepping Up
Vancouver Production

Vancouver: CBC-TV, Vancouver
producer, Ken Gibson reports the
beginning of a heavy schedule

of local production. ‘*“The Manip-
ulators’’ goes into filming for

a series of seven shows this
summer to commence this July,
Gibson’s own ‘“Reach for the
Top’’ has just wound up taping
seven shows for the series with
eleven more to go. ‘“Nice ‘n’
Easy’’, a Gibson pet project, has
only had one of its taped segments
aired so far with another in the
can and two more scheduled. Per-
formers appearing in the shows
include the Doug Parker Orches-
tra and Chorus, the Jack Card
Dancers, Marty Gillan, Lynn
Brooks, Miles Ramsay, Nancy
Lester, Howie Vickers and hope-
fully Mose Allison. The series

is hosted by Mike Neun who is to
remain for a thirteen-week run
commencing in July.

A Friday evening variety show
‘“‘In The Round’’, featuring music,
comedy and conversation will be
aired starting April 10th. The
twelve week run also has Mike
Neun as host. The show will
seek to introduce at least one
new talent a week. Gibson,
working with executive producer,
Neil Sutherland is prepped to
tape three shows for the network
series, ‘““Music to Remember®’.
The show will feature pop-clas-
sical music with Meredith Davies
conducting the 50 piece Symphony
Orchestra. Gibson is at present
negotiating with British pianist
Clive Lythgoe as guest soloist
on the first show.

CFCH Winds Up
Promo Month

North Bay: During the first two
weeks of Feburary, CFCH, North
Bay, aired their ‘““Bob is My Val-
entine’’ contest. The promotion
asked female listeners to send in
her reasons for wanting morning-
man Bob Wood to be her valentine.
The most sincere letter, a poem,
was chosen and on Valentine’s
Day morning Bob did a remote
broadcast from the winner’s kitch+
en table. Bob took all the in-
gredients for breakfast plus some
flowers for his valentine. Also
included in the promo were.a
number of gifts donated by local
merchants suitable for the winner
and her husband.

CFCH’s ‘‘Winter Bucks’’ contest,
the major promotion for the month
of February, asked listeners to
build the largest snowman in
North Bay. The station paid $5.00
per foot over a minimum ten foot
height for the winning entry. As a
qualifier, the station’s call letters
were required to appear somewhere
on the snowman. Of the twenty
five entries, the winner was picked
and measured by afternoon man

Al Carruthers. The winning entry
checked in at 34 feet, six inches.
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Talent In Canada
Back In Business

Toronto: Despite the fire that
destroyed their second floor
factory offices a fortnight ago,
Talent in Canada, (Tin Can) is
still in operation, but with a few
minor changes. Tin Can, was
Ontario’s largest non-union talent
agency, operating Tin Can, Camel
Trek, Britannia and Nu-Talent
Entertainment Services along
with Three Musketeers Public
Relations.

Tin Can has now taken out a union
licence and has sold Camel

Trek, Britannia and Nu-Talent to
Robert Tustin, a former partner

in the company. The firm has
pioneered a few areas of the
agency business, one of which
was the introduction of Chargex,
‘‘charge-a-band’’. Talent in
Canada also lays claim to con-
ceiving the world’s worst band,
Mucis. Mucis features a real
elephant playing trumpet., who

is skedded to become a bona-fide
member of the musicians union
since he is hired as a trumpeteer
rather than an elephant. Mucis

is exclusive with Quality Records.

Phonodisc Juggle Staff

Toronto: Toni Yamane, promo

gal at Phonodisc, reports a number
of staff changes at the firm; Doug
Byrne has been appointed man-
ager of the Eastern Division.
Byrne has been responsible for
sales in the English-speaking
segment of the eastern market
since joining the company in 1965.
Eric Young has been assigned to
sales with Jean Luc Dionne, sales
and Mrs. Diane Pocitti, customer
service also joining the Eastern
staff. In Toronto, Laurence
Heseltine has been added to the
national staff as production man-
ager while Elizabeth Blasco has
taken over inventory control.
Frank McNulty and Danny La-
Roche have left the company to

be replaced by Darrett Lee and
Skip Fox in sales and promotion
respectively.

N o L'A ANADIAN
ONTENT
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1 1NO TIME

Guess Who-Nimbus 9-74-0300.N
{Bachman-Cummings Cirrus
Music-BMI)

2 3 AFRIEND IN THE CITY
Andy Kim-Steed-723-M

32 THAT’S WHERE | WENT WRONG
py Family- London-17375-K
acks-Gone Fishin' BMI)

4 YOU ME AND MEXICO
dward Bear-Capitol-72603-F
(Larry Evoy-Eeyor Music CAP AC)

9 AMER|CAN WOMAN
Guess Who-Nimbus 9-74-0325-N
(Bachman-Cummings-Peterson-Kale

Cirrus Music-BMI)

6 5 GOIN’ DOWN
Allan Nicholls-Aveco Embassy-4520-N
(Rado-Ragni-MacDermot

United Art Music-CAPAC)
8 TO LOVE MEANS TO BE FREE

Anthony Green & Barry Stagg
Gamma-5001-K
(Anthony Green-Barry Stagq)

6 L|FE IS A SONG
Gainsborough Gallery-Reo-9026-M

(Terry

-
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9 11 THE CHANT
Lighthouse-RCA-47.9808-N
(Prokop-Hoffert Nivlet-BMI)

10 10 MR. MONDAY
Original Caste-Bell-192-M
Lambert/Potter Cents & Pence
Musique-BMI)

11 12 CHILD OF DAWN
Justin Tyme-Warner Bros-5022-P
(Stark-Schneider-Maxwell
Chichimus Music-BMI!)

1213 AS FEELINGS GO

ring=-Coast-1970-K
‘Ferry Frewer BMI)

13 ... IF YOU'RE LOOKIN'
Trcn uillity Bcse-RCA-%PCS-45-84-N
homas Dunbar-BMI

14 ... L|V|NG ON A WISHBONE
Bobby G.Griffith-MTCC-MT 1001-U
(Bobby G.Griffith Berandol Music-BMI)

15 ... NOW THAT IT'S OVER

Sebastian-Apex-77
(Sebastian Pubhcahons CAPAC)

16 16 ALL POWERFUL MAN
Notural Gas-Firebird-1806-U
(George Oliver Unknown Music
Firebird Music-BMI)

R Egisclogy?cl)-urdan-(:olumbia-C4-7]00'H

(Francois Jourdan

18 18 OHeDM'tﬁ!:c!yv.GQualny-WéO M

19 19 EV'RY MAN HEARS

DIFFERENT MUSIC
Gainsborough Gallery-Reo-9030-M
(Robt Yeazel-Garry Fike Dundee-BMI)

20 7 !:MUST HAVE BEEN BLIND

ectors-London-
{Collectors-Haida Musu: BMI)
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RCA Helps Thunder Bay

Thunder Bay, Ont: RCA’s Winnipeg
promo man Jim Hogg has been re-
ceiving praise from local press in
the lakehead city. The city, cele-
brating its first Winter Carnival
since assuming its new name, was
on the lookout for a headliner for
the Carnival and unable to find

one suitable were growing some-
what desperate. The carnival
committe seeked the help of
booking agents, and unable to
secure an act turned to RCA Victor
for help. Jim Hogg came to their
aid with the offer of the Carlton
Showband at a reduced rate. In
addition to providing the group,

Winter Carnival

RCA arranged for heavy promotion
and publicity including give-aways.
In appreciation the carnival com-
mitte laid on a gala reception

for the group upon their arrival at
Thunder Bay airport with the

mayor and other dignitaries in
attendance.

Marg Raynard, writing in Thunder
Bay’s News Chronicle, said, ‘“The
committe is naturally a little
overwhelmed by the great deal of
cooperation it received. It should
be. I’ve never heard of any record
company giving this much co-
operation to anyone.’”’

Capitol’s New Investment

Anne Murray is quietly breaking
the sound barrier. The Canadian
sound barrier, that is. At 24, tall,
lithe, blonde Anne is young enough
to wait a short while before she
‘““makes it’’; meanwhile absorbing
experience through nationwide
TV programs, personal appear-
ances, and records. Before that,
equipped with a Bachelors degree
in Physical Education from the
University of New Brunswick,
she set out to teach . . . for a
year.

When you meet her, you first

think of her as Anne Murray the
teacher. She has a warm, down to
earth quietness that you won’t

find in most singers. She has a
sincere concern for people whether
she’s teaching, waiting for results
of less fortunate friends at the
mine disaster of 68, or delivering
a number on stage.

She ‘‘tells it like it is’’ in all
she does. Witness her Capitol
album ‘‘This Way is My Way”’

X Bwons Roy Clark
g::gan;;yn Tha\{nqcrs
The Buckarnos
Buddy Alan

j POV 7%

CKBB Barrie's country personality Fred Traynor
with Hee Haw and Capitol artist Susan Raye.

By Claire Louise Lalonde

which it certainly is. You can’t
pinpoint her style - - it’s her

own unique thing, in: ‘I Wonder
How the Old Folks are at Home”’,
a twangy country tune; ‘‘Sunspots’’,
a beautiful song-of-the-time com-
position by Toronto’s Art Gee;
‘““Snowbird’’, genuine folksong;
and a soft ballad, ‘‘No-One is to
Blame’’. All are done in her deep,
resonant voice with exceptional
diction.

A star? The term doesn’t suit her
tastes. World-wide recognition?
Easily. But no fanfares or bright
lights please. Anne Murray will
be one of the few Canadian per-
formers who’ll be happy barefoot
in jeans and sweater while people
speak in grand terms of Canada’s
‘“‘star’’, Anne Murray.

CERTIFY YOUR
OUTSTANDING RECORD
SALES — NOW

Gourlay Launches
Another Festival

Bob Gourlay, rock personality at
CKOV, Kelowna and the first to
hold a rock festival in Canada
this year, has skedded mid-March
for another Festival. This time
he will concentrate on folk talent
from Kamloops to Penticton. To
add local colour and bazzazz to
the event Gourlay has signed The
House of Lords, a rock band, plus
a light show for the nine hour
affair.

Coming up for mid-summer is a
large scale rock festival for the
Valley, now in the planning stages
by Gourlay and Stevie Wonder from
CKLG, Vancouver.

WE APPRECIATE......

Our thanks go out to the following
promotion people who called on
RPM this past week.

Lori Bruner —Polydor

Barry Paine —Compo

Ray Johnston —Trans World
Mark Robbins —Quality

Tom Williams —Warner/Atlantic
Liam Mullen —A&M

Glen Blouin —Capitol

Scott Richards —RCA

Ken McFarland —London

RPM welcomes promo men
MONDAY TUESDAY &
WEDNESDAY

Elwood Glover (CBC-TV’s ‘“‘Luncheon Date’’) with
Capitol artist Anne Murray during recent press bash.



The Meadow

“We’re in for another significant
group (like the Beatles) soon.
You either hope to keep going
when it hits, or prepare for it by
anticipating it and broadening

your musical scope.’” The speaker
Allan Duffy, eighteen year old
musical director, spokesman, and
bassist for The Meadow (formerly
the Mythical Meadow).

Formed in Ottawa about three
years ago by Allan, Peter Rochon
(seventeen year old organist) and
Wayne Derby (twenty-one year old
powerful lead vocalist), the group’s
emphasis has changed, in Allan’s
words, ‘‘...from one vocalist
backed by a group, to a group
sound, and back to a single vocal-
ist.””

The group which also comprises
Chris Saunders (21) and Jon
Shank (20), are personable, highly

(I to r) Capitol’s Hal Shatz, Richard Glanville-Brown
Glen Campbell and Capitol’s Que.Mgr Bill Ratari.

knowledgable, individuals who
personify the name Meadow.....
peace, simplicity, naturalness.

Their performing style? Too flex-
ible to be labelled. Their latest
Quality single ‘‘Oh Darling’’ f/s
““Reverie’’ (breaking the top ten
nationally) is an excellent example
of their flexibility: Beatle tune
‘“Oh Darling’’ done in a way
reminiscent of the 50’s complete
with echo; ‘“Reverie’’, penned by
group member Chris Saunders, is
a ‘““sweet rock’’.

Quality is doing extensive promo
work on the group in the form of
posters and personal appearances
which should lead to another
recording session soon. The
Meadow is a ready group with a

hit on hand. ~Claire Louise Lalonde

New Syndrome Disc To

Finance Ambassadors

‘“Alouette’” f/s ““This Land Is
Your Land’’ by Canada’s Goodwill
Ambassadors, New Syndrome
NS102, was produced in January
of this year with hopes of its
sales financing the journey of
the Ambassadors to Expo ’70 in
Osaka. The Ambassadors, are, in
reality, the Canadian Expo ’70
Girls’ Bicycle Caravan, a group
which cycled 3500 miles from
Montreal to Vancouver, taking
three months. At 3500 miles their
project is only half realized.
Plans call for them to reach the
6000 mile mark in Osaka, Japan.

In Osaka they will represent
Canada at the world’s fair. The
record is one of a series of fund
raising ideas which have included
calendars, parties, and endorse-
ment of companies who have
helped finance the project. The
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Soundaround Bow LP

Regina: After eight years of Strug-
gle in the Canadian record industry,
Regina-based Soundaround Pro-
ductions have released their first
stereo album product. The record
is thought to be the first entirely
produced and manufactured in
Saskatchewan. The new release
features Mel West and the Meteors,
a five piece rock ‘n’ roll unit now
heavily booked on the night club
circuit in the west.

Distributors for the album, SSC6927
are Kensington in Regina and
National Record Distribs, in Win-
nipeg. American release is
presently being negotiated.

CKDR Bows New Chart

Dryden, Ont: CKDR, ‘‘the sound
of happiness 900 Radio Dryden’’,
has commenced publication of its
‘““Big 9”’ chart listing the station’s
nine top pop singles, one hit-
bound and the nine top country
tunes. The 4% x 5% four-pager
features the pop listing and
station promo on the front cover
with the country list occupying
the inside front. Inside is to be
found a run-down of the week’s
music events around Ontario and
the world, including some editor-
ial. The back page provides space
for the chart’s sponsors which
include a fried chicken restaurant
and a local music store.

record, produced through the co-
operation of Jack Herschorn of
New Syndrome and the Bicycle
Caravan, has been touted door to
door, friend to friend and now
hopefully on a much larger scale.
The New Syndrome label is
distributed by Compo.

[ L

Gald Leaf Award winner Andy~Kim(r) paid social call
on CKFH’s Terry Mulligan (1) with Quality’s Mark Robbins.
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RCA Intros New
Stereo Line

RCA combines electronic and
design wizardry in its new low-
cost line of audio equipment.
Tagged ‘‘Forma Cube Stereo’’:
the seven models in the new

line provide new styling and
cabinet design without sacrificing
engineering considerations. The
Cubiform I, 11, and III feature a

MacDonald 200 automatic-manual
changer with light-weight tone
arm and anti-skate device. Cubi-
form IV, the Wild One and the
Sophisticate feature a BSR UA47
automatic/manual changer again
with light-weight tone arm.

All models in the new series in-
clude AM/FM/FM Stereo tuner
with Automatic Frequency Con-
trol and stereo indicator light.
All units in the series have
separate speaker enclosures
with duo-cone speakers with
mechanical crossover networks.
All models have record storage
spaces located next to the chang-
er.

John Hart and Owens presenting watches to winners

of CKGM's country contest.

C-FOX Editorializes On

The day following the CRTC
announcement that they would
hold public hearings in April with
a view, among other things, of
making AM radio stations play at
least thirty percent Canadian
music content, CFOX stated
editorially that we could make
the thirty percent figure and that
if that were the price for being
Canadian, we would gladly pay it.

We still hold to that view for our-
selves. But we now believe that
playing thirty percent Canadian
music may work a real hardship

on some radio stations, especially
those that play a good deal of
foreign language music or a large
proportion of middle of the road
music, and also those in extremely
small markets.

30% Content Ruling

In addition, we feel that proposed
requirements for proving you have
played thirty percent Canadian
may be too rigid and may work a
financial hardship on many
stations.

We feel the proposal is similar to
posting a speed limit on a highway
and then requiring drivers to

prove they obeyed it, rather than
the other way around.

CFOX has continuously and con-
sistently promoted Canadian

music and will continue to do so
with or without government regu-
lation. But we hope some amend-
ments will be made to the proposed
new rules before they are imple-
mented.

P.'oppy Family To Bow New Single

Vancouver’s Poppy Family are
destined for the charts again with
their upcoming single release,
“I’'m Gonna Capture You’’ f/s
‘A Good Thing Lost’’. Both
sides were written by group
member-producer Terry Jacks and
published by his Gone Fishin’
Music. The deck, skedded for
release this week, was recorded
at R&D Productions, an eight-
track set-up in Vancouver which
the group uses extensively.

An earlier release, ““Which Way
You Goin® Billy?’’, a Canadian
100,000-plus seller, is now
charted in the U.S. and could be-
come a major international hit.
The group has just wound up a
series of personal appearances
in Southern Ontario and following

some mixing in Nashville move

to Osaka, Japan for a government-
sponsored 14-day stay at Expo

70 commencing the 26th of April.

Summerlea To Rep Makhan

Brian Chater, manager of Summer-
lea Music Ltd., has announced the
pacting of an agreement with
Makhan Publishing of Montreal.
Summerlea will represent the
pubbery throughout the world.
Makhan publishing was formed by

Montreal-based Mashmakhan (for-
merly the Triangle) to look after
their publishing interests. The
group has recently been signed
and recorded by Columbia Records
in New York for release in Canada
and the United States.

CFGM’s John Hart (centre) lends a hand to Capitol’s
promo man Joe Woodhouse oand cake cutter Buck Owens.



Laurentian Music Brief to Improve Copyright

Herewith a brief submitted recently to the CRTC by Bob Hahn, well-
known producer of records and commercials. The brief was submitted
prior to the 30% Canadian content proposal. We reprint this brief hoping
it may lead others to write to the Commission endorsing Mr. Hahn’s
recommendations.

This brief, written by Robert

H. Hahn, sole owner of Lauren-
tian Music (BMI) and Rideau
Music (CAPAC) 1396 St. Cather-
ine Street, W., Montreal, P.Q.,

is submitted with the intention
suggesting some possible
solutions to what are undoubtedly,
complex, and in many instances,
ignored problems.

The acceptance (or otherwise)

of the recommendations con-
tained herein, will shape the
futures of Canadian song-writers,
music publishers, and in general,
the entire music industry in
Canada.

SUMMARY OF CONCLUSIONS

Unless careful consideration is
given to precisely what con-
stitutes ‘‘Canadian content’’ by
the Canadian Radio - Television
Commission, the rumoured
‘‘Canadian content’’ legislation
may only benefit foreign copy-
right owners, to the detriment of
Canadian writers and composers
and our economy as a whole.

SUMMARY OF RECOMMENDATIONS

It is recommended that before

the Canadian Radio-Television
Commission considers legislation
which will oblige Canadian radio
broadcasters to play a percentage
(as yet undefined) of ‘‘Canadian
content’’ recordings, that:-

%

It defines precisely what
constitutes ‘‘Canadian con-
tent’’.

. The following formula be

considered when defining the

‘content of a recording to

qualify as ‘‘Canadian’’.

a) The artist must be Canadian
b) The recording must take place

in Canada

¢) On “‘single’’ records, one

side must be written by a Cana-
dian and the copyright must

be published in Canada. The
other side must be sub-publish-
ed in Canada.

d) On “Long Play Recordings® - 12

sides:-

I, A minimum of 4 sides (one-
third total playing time) must
be written by Canadians and
the copyrights must be pub-
lished in Canada.

2. A minimum of 4 sides (one-
third total playing time) must
be. sub-published in Canada.

3. The remainder can be con-
trolled by foreign interests.

3. A meeting be convened be-

tween the CRTC and all inter-
ested parties to ensure that
this entire problem is explored
and fully understood.

SUB-PUBLISHING AND HOW IT
WORKS

Most copyrights, when crossing
international boundaries, are as-
signed to a sub-publisher for the
new territory. Unfortunately, this
does not hold true with respect
to Canada. Historically, Canada
has been treated as an extension
of the American domestic market
for purposes of music publishing
and in this instance, we are
looked upon as the 51st State.

American publishers, who have
their copyrights released on
record in the United Kingdom, as
an example, are obliged to do
one of a number of things:-
1) Open their own offices in the
United Kingdom.
2) Negotiate a ‘‘joint publishing’’
agreement with a U.K. publisher.
3) Sub-publish the work through
a U.K. publisher.
4) Arrange for his money to be
collected for him.

This procedure holds true for
each different territory. When a
work is sub-published, there are
many ways to write the agree-
ment, but generally, sub-publish-
ing means that the sub-publisher
will retain 50% of all monies
earned in his territory on the
assigned copyright.

Unless something is done to
motivate them otherwise, there
are literally no advantages and
some disadvantages for foreign
publishers to allow sub-pub-
lication of their copyrights in
Canada.

Keeping in mind that most world
governments, including Canada,
are not receptive today, to added
border restrictions, we seem to
be faced with an insurmountable
problem; how to persuade foreign
publishers to have their copy-
rights sub-published in Canada.
An excellent starting point would
be to allow a sub-published copy-
right to qualify as partly ‘‘Can-
adian content’’.

Foreign publishers would immedi-
ately be forced to look again at
the Canadian music market. There
would then be a most important
reason to allow sub-publication
here. If sub-published works were
allowed to qualify as “‘partly
Canadian content’” this would
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undoubtedly be enough induce-
ment for many foreign publishers
to reconsider their views with
respect to Canada and more im-
portantly, 50% of all monies
earned on sub-published works
would remain in Canada.

The problem is not solved when
Canadian writers and composers
assign their works to a foreign
publisher. When this happens,
royalties are paid to the foreign
publisher and our economy loses.
(See Appendices IV and V)

Canada must develop a healthy
music publishing industry, not
only to provide outlets for her
writers and composers, but in
the long range interests of her
economy.

BACKGROUND AND ANALYSIS

Although this brief does not deal
with the recording industry in any
depth, it will attempt to show the
relationship between record com-
panies and music publishers in
Canada.

Most record companies in Canada

‘(certainly all of the major ones)

are branch offices of parent com-
panies with head offices in either
the United States, Great Britain,
France or Germany. It is there-
fore in the combined interests of
the Canadian office and its parent
head office to attempt to market
the same product in both countries.
The ‘‘hit’’ records of the U.S. and
the U.K. (and to a lesser extent,
France and Germany) become the
‘‘hits’’ in Canada, a little bit
later.

Most record companies, operating
in Canada, have set up their own
music publishing firms. In turn,
these publishing firms become
branch offices for the parent com-
pany, with much of the publishing
activity controlled from the head
office. (See appendix I)

Some of these satellite publishers
seek out original Canadian works
whilst others merely put all avail-
able material into their catalogues
and do very little to exploit it
further. Neither the record com-
pany nor its affiliated publisher
can be faulted as it merely be-
comes good business to control
as many parts of the product as
possible. (See appendix III)

As a result of the way the music
publishing business in Canada is
structured, most meaningful Can-
adian copyrights end up under
the control of foreign interests,
whether directly or indirectly.

TRADE PUBLICATIONS

Foreign trade publications are a
determining factor in the overall
merchandising of records. The

HAHN BRIEF continued on page 8
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dominant publications, such as
BILLBOARD, CASHBOX,
RECORD WORLD, and RECORD
RETAILER are controlled either
from the U.S. or the U.K.

It is relatively simple for an
American record company, work-
ing with its Canadian office, to
‘‘sell”” both markets with one
advertisement in one or more of
these magazines.

Canadians subscribe to more
copies of BILLBOARD than any-
one else, next to the Americans
themselves. It is also common
knowledge that the charts of
these publications, are used ex-
tensively in Canada when deter~
mining programme lists. This
works to the detriment of Can-
adian recordings as they are not
listed in these charts.

It is difficult to fault our foreign
friends for devising such a sim-

ple scheme to ‘‘sell’’ Canada. It
does, however, make it very dif-

ficult to market ‘‘Canadian only’’
product.

It is encouraging to note that
RPM, Canada’s only meaningful
record publication seems to be
flourishing. This publication does
print Canadian charts.

“A PERFECT EXAMPLE"”

The Canadian Talent Library has
done much for Canadian talent.
However, to record ‘‘Bill Badgely
Plays Burt Bacharach’ does very
little for anyone except the musi-
cians who played on the record-
ing and the American publisher
who owns the copyrights. All
royalty payments, both with re-
spect to record sales and per-
formances, must be paid to the
American copyright owner, This
money therefore, leaves the coun-
try. It is collected, in most in-
stances, by U.S. owned collection
agencies such as The Harry Fox
Office.

Even though the recording of this
album took place in Canada, using
only Canadian musicians, it is
difficult to imagine that it would
qualify as ‘‘Canadian Content’’.1
(See appendix II)

On the other hand, we do not ad-
vocate that all material be written
by Canadians to necessarily
qualify as ‘“Canadian Content’’.
The purpose of the C.T.L. differs
from that of a commercial record
company. C.T.L. is not primarily
interested in having their product
merchandised in other world mar~
kets but rather that their product
have value to programmers in our
own market. Record companies
however, would undoubtedly be
striving for foreign release when-
ever possible. To record 12 orig-

inal Canadian compositions on
one album, with a Canadian artist,
and then attempt to merchandise
the product in other world markets
would seem to be unwise. There
is a middle-of-the-road course to
follow.

1. It is not the intent of the
writer to negate in any way, the
efforts of the C.T.L. The album
referred to was exactly right
in helping the writer to make
a specific point.

CONCLUSIONS

THERE SEEMS TO BE THREE
DISTINCT PROBLEMS TO BE
DEALT WITH BEFORE RECOM-
MENDING LEGISLATION -

1. To define ‘‘Canadian Content’’
in precise terms. 1

2. The preponderance of foreign
owned copyrights presently
being recorded by Canadians.

3. The plight of Canadian music
publishers with respect to sub-
publishing agreements with
foreign publishers.

Unless careful consideration is
given to what constitutes ‘‘Can-
adian Content’’ by the CRTC,
legislation may only benefit
foreign music publishers, to the
detriment of Canadian writers and
composers and to our economy.

1. The writer is presenting a
brief to The Economic Council
of Canada, suggesting the
elimination of Federal Sales
Tax on ‘‘Canadian Content’’
recordings. A precise definition
of ‘““Canadian Content’’ by the
CRTC might well be the guide-
lines followed by the Economic
Council, if they agree to rec-
ommend the elimination of
this tax.

RECOMMENDATIONS

1. To define in precise terms,
exactly what kind of recordings
will qualify as ‘‘Canadian
Content’’.

2. To help break the idea, pre-
valent amongst foreign pub-
lishers, that it is not necessary
to:-

a) sub-publish their copy-
rights in Canada

b) set up joint companies in
Canada

¢) open their own offices in
Canada

3. That the following formula be
considered when defining the
content of a recording to qual-
ify as Canadian:

“‘SINGLES"’

a) One side must be written by a
Canadian and published in
Canada

b) One side must be sub-pub-
lished in Canada

LONG PLAY RECORDINGS -
(12 TITLEYS)

a) A minimum of 4 sides (one-
third total playing time)
must be written by Canadians
and published in Canada

b) A minimum of 4 sides (one-
third total playing time) must
be sub-published in Canada

¢) The remainder can be con-
trolled by foreign interests.

d) That the artist be a Canadian

e) That the recording session
take place in Canada.

4. That a meeting be convened
by the Board of the CRTC and
that all interested parties and
organizations be invited to
express their views. A meeting
of this kind should include
representation from BMI Canada
Limited and CAPAC, the two
dominant performing rights
organizations in Canada, music
publishers and record compan-
ies, and independent record
producers.

The business of music pub~
lishing is a very complex one
and the entire question of
‘‘Canadian Content’’ should

be thoroughly examined and
understood before any legisla-
tion is recommended. Final
decisions will undoubtedly
affect many facets of the music
industry and will be of extreme
importance to many peobple;
creative writers, composers,
music publishers, record com-
panies, and the economy as a
whole. Millions of dollars
leave Canada each year in the
form of royalties to pay for

the music we listen to as

most of it is owned or control-
led by foreign interests. »

Since submission of this brief,
a group has been formed repre-
senting the new breed of Cana-
dian publishers who are interest-
ed in furthering the creation and
exploitation of Canadian composi-
tions and copyrights throughout
the world.
In a forthcoming issue, RPM will
be reporting further on this newly
formed Association.

—The Editor
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FOLLOWING IS A LIST OF THE MAJOR RECORD COMPANIES IN
CANADA AND THEIR AFFILIATED MUSIC PUBLISHING COMPANIES

RECORD COMPANY

Columbia Records of Canada Limited
London Records of Canada Limited
RCA Victor Company Limited
Capitol Records (Canada) Litd.
Polydor Records Canada Limited
Warner Bros. - 7 Arts Records

Music Corporation of America
(Decca - Apex -~ Uni)

APPENDIX Il

EXCERPTS FROM THE ‘“‘BROAD-
CASTER’’ — December 1969.
‘‘How Can Canadian Talent Be
Developed?’’

‘‘First, we must interpret Canadian
talent as such. Is this Juliette
singing a Rogers and Hammerstein
number, or is she singing a Can-
adian number, written, composed
and played by Canadians. The
English people did not become
famous for reading Shakespeare,
they became famous because they
had Shakespeare. Canada is going
to move ahead, right now they
have outstanding people doing
great things in the U.S.; Gordon
Lightfoot, or the chap who wrote
‘‘Hair’’ - Galt McDermott.

Before legislation passes any

law about Canadian musical con-

tent on radio stations, let’s find

out what Canadian content is.”’
John Mills — CAPAC

“‘Why the hell should Britain be
classified as Canadian? We have
the people and the talent. If the
government gives a substantial
length of time, say three to five
years in which this can all come
about, then it can be done. It
must be made into a Canadian re-
cording company to offer the
opportunities. However, the talent
must be professional enough to
offer what the public wants.
They’re the arbiters. The thing is
to get the facilities and the pro-
duction people who go to the
states. At present it’s a difficult
task to get a studio and people.
We have to find out (a) what works
(b) how to produce it, (¢) make it
work. We have to meet the demands
and be idealistic.”’

Doug Trowell — CKEY, Toronto

APPENDIX 11l

AN EXCERPT FROM THE JAN-
UARY, 1970 ISSUE OF THE
‘‘CANADIAN COMPOSER’’ by
WALT GREALIS, PUBLISHER
OF RPM - TORONTO.

ST — IN THE PAST - Five or
six years ago, pop music pub-
lishing in Canada amounted to
chiefly foreign song folios, in-
struction books, and a very small
assortment of Canadiana. The pop

PUBLISHER

April-Blackwood Music Limited
Burlington-Felsted Music Ltd.
Sunbury-Dunbar Music Limited
Beechwood-Capitol Music Ltd.
Intersong-Belinda (Chappell)
Warner Bros. Music

Leeds - Duchess - Manitou Music

music scene showed very little
promise for Canadian songwriters
and publishers.

The successful songwriters were
making inroads into Canada through
the U.S. A trip to New York or
Nashville might result in a record-
ing of your composition. The only
move on the Canadian front, to
promote Canadian songs, was in
the hands of foreign do-gooders
who, again, were exporting Cana-
dian creative works to the
American star system in order to
receive the all important American
blessing for a Canadian composi-
tion. Often, the magic wand was
the American recording star who
would perform the composition

on record, in return for the pub-
lishing rights.

This type of drain created many
successful songs and (as it had
for many years) only guaranteed a
token credit to Canada while the
work went on to supply further
profits for foreign industries to
become more successful. The Can-
adian songwriter had no choice
but to ‘‘sell out’’. The Canadian
recording artist was doing the
same thing.......... e

 varenpen i The government bodies
concerned with culture, economy,
and finance have not only been of
little assistance but have, indeed,
made it difficult for Canadian
individuals to create a music and
record industry. It is still more
economical and less trouble to
‘“sell out’’ and record in a foreign
country. It becomes increasingly
more expensive for an independent
to do his work in Canada. If we are
concerned with the Canadian song-
writer, he will do well. If we are
concerned about whether he will do
well in Canada, that is another
problem. Although Canadian com-
positions are doing well in Canada
today, it is up to the Canadian
Radio-Television Comission, the
Secretary of State, and the Minister
of Finance to make concessions
and legislation that will make it,
not only easier, but possible for
the few purists remaining who can
create a Canadian culture in Canada
to remain and work here.......... t
Walt Grealis — RPM
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So you’ve got talent? So you
want to be a successful group?
It takes a great deal more than
talent and one of the biggest
factors is promotion.

The most successful group al-
ways seem to have a great deal
of promotional material and new
groups not only have none but
are hard to convince that an
image is needed.

Your local neighborhood book-
ing agent is very anxious to
book your group, but he has to
have information on the group,
8 by 10 glossy photos and ma-
terial to send out to prospec-
tive buyers of the group. With-
out it, you can say goodbye

to a greater amount of the
bookings to the groups that
have an image.

When I talk about promotion,
I am talking about the best
and most professional kind.

Your bios should be done by

a good professional writer.
Your 8 by 10 glossies should
be from the best photographers
and should be 8 by 10 and
MUST be glossy. Newspapers
tell us they want GLOSSY not
matte photos. Give them what
they want. It may appear on
their front page. Make sure
you have the highest quality
promotion. There are all kinds
of people who will write,
photograph and supply all the
tools that will make you famous
hundreds of miles away. Promo-
tion will travel ahead of you
and create bookings. The
booking agency isn’t a photo-
grapher, printer, or (in most
cases) a personal manager.
They BOOK you at the best
price. The rest is up to you.

15(

TALENT AGENCY
SUITE 300
774% YONGE STREET
TORONTO 285, ONTARIO
TELEPHONE: (416) 922-4179
(Advertisement)
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