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CONGRATULATIONS
TO THE

JUNO NOMINEES & WINNERS
FOR 1976

SEE YOU SOON ON CBC-TV
MUSICAL SPECIALS NOW IN PRODUCTION
FEATURING
HAGOOD HARDY ANNE MURRAY GORDON LIGHTFOOT
MURRAY McLAUCHLAN -
GINO VANNELLI with TOMMY HUNTER
BRUCE COCKBURN

AND GUESTING ON NETWORK SHOWS

CARROLL BAKER SUSAN JACKS MERCEY BROTHERS
THE FAMILY BROWN DAN HILL LIONA BOYD
MOE KOFFMAN VALDY SYLVIA TYSON

CBC-TV VARIETY: WHERE THE STARS ARE!



- Klopchic Report

An Ontario Ministry of Industry
and Tourism report reflecting record
industry concern for a tax system and
tarrif structure designed to increase
the Canadian content of the Ontario
record industry was released last week.

The report, prepared by researcher
P. Klopchic Ph.D., reports the indus-
try’s view that a goal of 25% of all
records sold in Canada are Cancon
could be reached by 1990 with the
elimination of the 7% Ontario sales
tax on master tape production, accel-
eration of amortization of investments
in master tape production and more
realistic customs evaluation of import-
ed masters.

Currently, the report estimates, 4%
of all records sold here and 8% of the
racked titles are Canadian-produced
records. The wholesale value of re-
cords and tapes sold in Canada is
$137,700,000. Retail sales are esti-
mated at $250,000,000.

The study also reports that some
segments of the industry favour reten-
tion of the status quo import duty
valuation to preserve jobs in the pres-
sing and manufacturing sections of
the industry.
~ Currently a master tape imported
from a foreign country is valued only
at the cost of the tape itself when
assessing duty paid by the importer.
The tape may be worth as little as
$5.00 while the cost of producing it
may be as high as $100,000.

Producers of master tapes in
Canada must pay a provincial 7%
sales tax (in addition to a 12% federal
tax) on the entire cost of the master
tape production.

The report includes suggestions
from some members of the industry
for tax treatment similar to - the
write-offs available to film producers
and for grants and loans for Canadian
record producers developing Canadian
artists.

Some industry people recommend
the province establish training for
record producers, artists, agents, man-
agers and public relations people in
the provinces education system.

The report reflects a concern
for the estimated $15,000,000 to
$30,000,000 which flows out of
Canada in the form of royalties and
licencing fees in addition to the
profits of foreign owned record com-
panies.

The report surveyed the 19 major

Right (top) Keith James, Roy Hennessy
and Alan Katz in Polydor’s Disco suite.

(bottom) BTO with their manager Bruce
Allen in Polydor’s Disco suite at C13.

This week Part One of RPM’s coverage
of C13 and the Juno Awards.

released to public

Canadian record and tape manufac-
turers and distributors. 16 of them
are located in Ontario, five Canadian
owned. 14 are multi-national, mainly
American. ‘“(T)he latter account for
the vast majority of records sold in
Canada.” They employed almost
2,000 people in 1972.

Klopchic’s report shows that be-
tween 1964 and 1974 the percentage
of Canadian households with record
playing equipment increased from
64.4% to 74.4%. or from 3,388,000
to 4,834,000 households. The aver-
age household with record. playing
equipment buys about 10 records a
year. The report projects that by 1990
there will be 9,349,000 households
with record playing equipment.

Beechwood Canada
closes down operation

The apparent ““victim of cutbacks”
is Beechwood Canada, a Toronto-bas-

ed publishing house. Joey Frechette, -

general manager of the operation,
advised RPM that the offices were
closed down as of March 17 past.

Mr. Ron Kramer, vice-president and
general manager of the parent firm,
Beechwood Music Corporation (Los
Angeles) was in Toronto to attend the
RPM C13 Weekend (March 13-15),
during which time he had meetings
with Mr. Frechette regarding the

transferring of responsibility for the
Canadian operation to the Los Angeles
office.

Mr. Frechette is currently formulat-
ing future plans for himself within the
music business and will make an an-
nouncement at a later date.
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? Bob Liddell breaking into MOR market

RPM MAGAZINE - March 27, 1976

Bob Liddell,
most

one of Canada’s
successful gospel singers has

made moves into the MOR market
with his new Berandol single release,
The Sweetest Song. The flip, Young
Days, is the Bobby Vinton hit of,

through his

. the prophets of doom, the messengers of
mediocrity, will be overwhelmed by the new genera-
tion of competent, creative, confident artisans and
by all those of preceding generations who have
already demonstrated their freshness of mind, their
talent and their capacity for inspired Jeadership. "

- Pierre [uneau
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Melody of Love, with Liddel lyrics.
The session was produced by Ralph
Cruikshank with a vocal assist by the
Laurie Bower Singers and a large
orchestra.

Liddell is somewhat of a gospel
legend in Canada and has released
several recordings over the past few
years. He has also been honoured,
writings, around the
world. One of his songs. He Is\There,
was performed by a choir representing
Canada at a music festival in Wales.
Another, Little People’s Prayer, was
performed by a choir at the Forum
of Ontario Place.

The self-trained Liddell, a native
of Galt, Ontario, has been making
many- attempts to crossover into the
popular (music) side of the business
and with this new release, there are
indications that his sound is now being
accepted. Cruikshank, who keeps a
close eye on radio activity, reports a
general acceptance of the Liddell

single with listings at CFNB Fredric- -

ton, CHWO Oakville and CKTK Kiti-
mat, among others which is an inter-
esting geographical spread.

A&M acquires a
polyphonic synthesized
Symphonic Slam

Gerry 1lacoursiere, vice president -

and general manager of A&M Records
Canada recently announced the sign-
ing of the Symphonic Slam group to a
long term recording agreement.

Symphonic Slam are Timo Laine
(one of 6 in the world with access to
a 360 system polyphonic synthesizer
addition for guitar), Toronto-born
David Stone on keyboards and drum-
mer John Lowery, formerly based out
of New Orleans with the Meters band.

Laine had been working L.A. for
5 years with various bands. For the
past 2 years he had been searching for
“the right” musicians. Last summer
he called on broadcaster Terry Shepp-
hard of London Ontario to fly down
to California and hear his new band
Symphonic Slam. Shepphard came
down and immediately began the
immigration preceedings to bring
Laine over to Canada.

“I thought Timo would stand a
better chance of making positive head-
way in Canada than in the U.S., what
with the opportunities and increased
facilities here,”” said Shepphard at the
time.

Music Shoppe quickly accepted the
band to their roster of acts, A&M
National Promotions’ Doug Chappell
had the chance to hear a tape, and
subsequently Lacoursiere began his
negotiations.

The present Symphonic Slam line-
up have been together since January
‘76.

Immediate plans call for an LP and
single to follow.

If you
can’t sing,
how dct)
you ge

an award?

You engineer
it.

Congratulations!

Michel
Ethier
for
“Dompierre”

Recording
Engineer
of
the Year

Marketed by Polydor *




PoMGrfyy ser,m%S

POWER
EXCHANGE

JJ. Barrie

“NO CHARGE”.. 2

KRISTINE

“DEVIL
W@fﬂ’ b

MANUFACTURED and DISTRIBUTED by IRG A1




FULLERTON DAM

Fullerton Dam Breaks

Condor 977-1901-C

An eight day session at a Toronto
studio successfuly generated this debut
rocker for the one-year old Fullerton
Dam and for the previously all-country
Condor label.

Former Lighthouse creative thrust,
Grant Fullerton, sparkles admirably
with his ten self-composed tunes re-
ceiving a dedicated group effort from
Scarborough’s Brad MacDonald (key-
boards), Edmonton’s Larry Brohman
(bass), and Toronto drummer Steve
Negus. Condor president, Lonnie Sala-
zar, has efficiently produced a clean
upfront effect, adequately fulfilling his
intentions of . . .. trying to put out
a straight, honest, no-cheat rock.”

My Lady (3-10), kicking along with
soaring guitars will be on release by
mid-April and Is It Wrong (2:58), a
delicately sweet venture enveloping a
rockbash inner core, will follow. Pro-
grammers should also note Sweet &
Sour Chicken Balls (3:54), a heady
group instrumental, strong on bass,
giving way to a tasty jazzsoft jam.

Delivering an LP that combines
the finest of today’s music progres-
sion, Fullerton Dam have broken
through the sound barrier, thereby
assuring future winners for the Condor
rock line.

Ontario government’s Plumb receives industry nod

One of the most important panels
of the C13 Meet (Mar 15) was that
concerning itself with Government &
The Canadian Music Industry. The
panel comprised the presidents of
Quality Records (George Struth),
Capitol Records-EMI (Arnold Gose-
wich) and - Columbia Records (Terry
Lynd), and Mr. Frank Plumb, a senior
civil servant representing the Ontario
government’s Ministry of Industry.
Moderating the panel discussion was
noted show business lawyer, Harvey
Kotler of Robins & Robins.

Mr. Cotler opened the discussion
with his views, as an observer, on some.
of the problems facing the record in-
dustry and areas of improvement
where government could be involved.
Panel members, representing the re-
cord side, each gave a short statement
on their reasons “why” government,
provincial and federal, should become
more aware of and involved with the
record
between record executives and the
Ontario government was timely - the
much-disputed and controversial
Sector Analysis on The Record In-
dustry in Ontario, commonly known
within the industry as the Klopchic
Report, had been released in its final
draft, the day before the meeting (12).
However, it was too early for the re-
cord people to comment on the
Klopchic Report, but because of the
positive attitude of Plumb, 'Struth,

that

industry. The confrontation .
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who is also president of the Canadian
Recording Industry Association, told
RPM that the CRIA would approach
the minister (Dept of Industry) with
a written recommendation on changes
could make the Report more
meaningful to the record industry and
government combined.

Plumb, who along with other panel
members fielded questions from the
audience, provided an interesting key
to the proceedings when he noted that
regulations aren’t carved in stone and
that often a simple approach to gov-
ernment by responsible people can
make change, even in the Sales Tax
Regulations - which are of prime con-
cern to those in the record industry
and headquarted in Ontario. It was ob-
vious that Plumb had ‘‘opened the
door’ to government.

In commenting on the panel pro-
ceedings, Struth noted: “[ think there
was a sincere desire by Frank Plumb in
taking an interest in highlighting what
they deemed to be some of the prob-
lems in the industry and working with
the industry to come to some mutual-
ly beneficial program to help develop
s

Columbia’s Terry Lynd was also
pleased with the way Plumb approach-
ed the problem. “Mr. Plumb created,
in my mind, a positive attitude on the
part of the government toward best
assisting the industry in meeting its

problems and that the approach would
be on a positive basis as opposed to
building restrictions which could delay
the progress of growth.”

“I found Mr. Plumb’s remarks very
encouraging,” noted Capitol’s Arnold
Gosewich, adding “As a representative
of the Ontario government, he gave me
the feeling that the Ontario govern-
ment could very well be sympathetic
to the problems of the industry in
Ontario and therefore perhaps recep-
tive to some of our ideas on how to
improve the production situation here.
It would appear that the government is
looking for the industry to respond to
this brief (the Klopchick Report).”
Gosewich is hopeful that a unified
approach by associations, allied to the
music industry, can be made to
government.

Most observers to this Record/
Government panel were equally im-
pressed with the approach taken by
government representative Plumb and
were of the opinion that a full day of
listening to speeches (Mitchell and
Hylton) plus the three preceeding
panels, must have impressed him with
an industry that had many obstacles
to overcome and one. that was ob-
viously in need of more recognition
and understanding from the govern-
ment level. “After all,”” commented -
one observer, “the industry does con-
tribute significantly to the economy
of ‘the province of Ontario.”
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The record industry in Canada is a
$250 million dollar a year business -
at street level, and one company with-
in that structure, Taylor’s Record
Sales, contributes to and takes a fair
chunk out of this multi-million dollar
business.

Nepotism could be the key factor
in the success of Taylor’s. They’re the
perfect example of ‘“‘the family that
works together - can build a family
empire together’’. The Taylor’s are an
average Canadian family. No super-
educated “‘egg heads’. They were all
teethed on records - each teaching the
dext in line, what’s in store “if you
learn this job . One after the other -
they all had their turn at sweep-
ing tloors and packing records - build-
ing toward a sound knowledge of what
it takes to be ‘“one of the most im-
portant record services in the in-
dustry”.

Herb, the elder Taylor, was a pio-
neer in the jukebox business, flying
the banner Taylor’s Automatic Phono-
graphs Ltd., one of the largest juke-
box companies operating in Canada.
He experienced problems obtaining
product for his ‘“boxes” and in 1958
decided to form Taylor’s Record
Sales - basically to supply himself, and
other members of the Jukebox Oper-
ators’ Association, with product.
Thanks to a devoted wife, Jessie, who
was averaging a 15 to 16 hour day, the
one stop operation out-performed the
jukebox firm, so the Taylors channel-
led their efforts into the servicing of
records. To this day, they supply more
than 80% of the jukebox operators
across Canada and base their success
on the fact they have b&en a service to
small accounts from coast to coast in
Canada, over these many years.

It was in 1963 and the jukebox op-
eration was being phased out when
No. 1 son, Herb Jr., was inducted into
the business. ““I first started sweeping
floors”’, remembered Herb Jr., adding,
“and I've seen the business grow year
after year. There’s been no looking
back”.

After No. 2 and 3 sons, Bob and
Steve respectively, graduated from
their menial chores and the business
was gradually building to the point
where it was grazing the million dollar
(annual) gross, the Taylors began tak-
ing a good hard look at an easier life
for the founders ¢ and the backbone’
of the company mom and dad Taylor.
It was decided in 1970 that He.b and
Jessie would retire from the business
and Herb Jr. would take over as presi-

(Betow) Herb Taylor Jr,

AYLo R’s ' RECORD sfgp SALES

(Top) Part of Taylor’s shipping department.




dent with brother Bob as vice-presi-
dent.

It’s not easy to retire from this
business so Herb Sr. assumed advisory
duties and dropped into the office 2 or
3 times a week. Progress creates
change however, and the younger

Taylors had plans for expansion and a
goal that was a big gamble. The elder
Taylor wasn’t ready for drastic change
and, in fact, he was opposed to what

A -
{Above) Bob Taylor.

(Below) Steve Taylor.

8"
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his sons had proposed as the direction
that would build the company into a
multi-million dollar operation. He re-
membered however, how he had built
his company through dogged deter-
mination and against all odds, so he
decided to bow out and give his sons a
chance.

“It’s not easy to take a million
dollar business and build it into a five
million dollar operation”, noted Herb
Jr., and it’s expected that Taylor’s
Record Sales, after all the counting is
completed for 1975, will have grossed
in excess of $5 million. Herb Jr. ex-
plains: “Five years ago we were doing
about a million dollars in business, so
that reflects quite an expansion over
the years. The largest part of our busi-

Taylor's well-stocked inventory affords
their customers a complete stock of
records and tapes.

ness that has expanded and one of the
areas that we’fe concentrating on, is
the retail area”.

Part of the expansion plans for the
Taylor operation was a move to a larg-
er location - from their 6200 square
foot lease-locked ‘‘cracker box”. The
Taylors planned to be in business for
a long time so they decided that a
self-owned, self-contained operation
with plenty of room for further ex-
pansion was in order. They purchased
an office and warehousing complex
that gave them 15,000 square feet of
operating space and an acre of ground
to look after any future growth.

Bob Taylor is the hatchet man, a
description that really doesn’t fit his
image. He’s a smooth talker and well
respected by his clients, a unique situ-
ation when you’re in charge of collect-
ing on accounts.

With more than 700 accounts, Bob
Taylor can boast at not having written
off more than $10,000 a year, in the
past five. *‘I learned from dad who was
operations conscious and sales orient-
ed”’, boasts Bob, adding “‘Sure there’s
lots of pressure, but I like to sleep at
night. I have developed a personal con-
tact with our clients over the years

which minimizes losses. I know what’s:

happening with them, sometimes be-
fore they do, and whatever action I
have to take has lessened the hardship
for them'and for ourselves’.

Steve Taylor, the youngest of the
team, at 22, is a vice-president of the
company ‘and director of retail sales.
His responsibilities are those of the
operation of the firm’s 17 Circle of
Sound (retail) stores as well as being
in charge of all salesmen and the
district supervisor. Steve opens and
sets up each store and oversees and
adjusts inventory control. As far as
the retail business is concerned he be-
lieves it’s ‘“‘going to be out of this
world in the next few years”. Being
personally involved in the direct

supervision of the retail end of the
business, the younger Taylor takes
much pride in personally intervening
in the operation of each store. I feel
if I wasn’t there, a certain percentage
of the business wouldn’t be there”.

The Taylor boys haven’t considered
franchising their operation and as
Steve notes: ““I like the idea of owner-
operated stores. They offer more to
the public because of the personalized
service and besides, they eliminate the
middleman’’.

Steve has also found that 1976 has
indicated ‘‘an immediate increase in re-
tail sales”. He is of the opinion that
the public is much more aware of re-.
corded product today than ever be-
fore. “Record companies have created
an actual buying public with more and
more product that is much more di-
versified which has created a more
personalizedbuyer’”.

Having all that knowledge of the re-
cord business, plus product and re-
stricting it to only one operation isn’t
thinking progressive - so the Taylor
boys moved into the retail business. In
the past 5 years they’ve opened 17 re-
tail outlets of their Circle of Sound
stores. They opened the first store in
Sudbury and expanded into markets
where research found a need for this
neighborhood-type outlet. A further
expansion of 10 more stores is expect-
ed over the next couple of years, with
concentration on medium-sized region-
al malls. Says Herb Jr.: *We will be de-
voting a great deal of time to our
Circle of Sound stores. The stores are
totally full line, in depth catalogue
stores. We service our stores literally
to depth. The future of the business
in Canada is, 1 believe, the full line
record store”. The long term plan for
the Circle of Sound operation is to

TAYLOR'S continued on page 47




»
a
-
-
-
-
-
14
*
.
b3
.
b

Gino Vannelli s drummer Graham Lear.

THANKS

FOR
MAKING
HIM

NUMBER
- ONE

FOLKSINGER
OF THE YEAR

GORDON LIGHTFOOT

m MUSIC OF CANADA, LTD.

A&M’s Vannelli official
arts rep for Olympics

The Gino Vannelli band have just
completed a 20-city tour of U.S. con-
certhalls skedding this spring for inter-
national dates in Furope, Japan,
Hawaii and Mexico, returning in July
to guest at the Montreal Olympics.
Superstar Gino has been honoured as
official representative for the Arts
and Culture Program of the ‘76 event.

The band are currently involved
with a London England recording
session, Gino extremely confident that
friend Jose Feliciano will assist on a
number of tracks. From London, the
band are off to Amsterdam, guesting
on a popular music television series.

The Vannelli band’s third LP,
titled Storm At Sunup (shipped by
A&M Canada, June ‘75) is still moving
impressively. The new LP is due by
summer of ‘76.

. From RPM’s December 20th/‘75
feature on the Vannelli band,

= . not only does Gino Vannelli
project the lyricism akin to the arche-

A&M’s Gino Vannelli.

type romantic musician, but his band
is technically-proficient at synthesizing
his complex arrangements into a won-
derfully placid plateau. The outcome
is the sound of a unique sensual ex-
pression.”

Bryan Davies of Media DB Pro-
ductions reports to RPM the accomp-
lishments of Gino Vannelli band drum-
mer, Graham Lear.

London Ontario born Lear, began
drumming at age 9, at 12 joined The
Mystics and at 16 formed his own
band titled King Lear and the Play-
Rites. At 18, while backing George
Olliver at a Montreal club, brothers
Joe and former drummer Gino
Vannelli, caught Lear’s set, subse-
quently signing him up as one of 3
Vannelli band percussionists.

Said Gino of his band’s dynamic
acquisition, . . . Graham talks with
his drums.”

While living in L.A. during ‘75,
Lear studied with Ralph Humphrey,
further expanding his music grasp by
sitting in with Frank Zappa’s band and
the hornjazz of Don Ellis,

Graham Lear at age 26, stands at
the peak of his performing career,



" We came
We saw
We collected.

1. Group of the Year
2. Best Selling Single

You Ain't Seen Nothing Yet

3. Best Selling Album

Four Wheel Drive
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‘Quit complaining about what is unchangeable’” - Mackey

N
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The Radio’s Changing Format panetl
was moderated by GRT president Ross
Reynolds, and was comprised of John
Mackey (CFCF Montreal), Chuck
Camroux (CFTR Toronto), Herb
McCord (CKLW Windsor) and Keith
James,
station Moffat Communications chain,
based in Calgary.

The panel included representation
from several types of programming
formats, but as moderator Reynolds
pointed out, there are some develop-
ments which must have an effect on
radio programming in general. For
example many stations are now opt-
ing for the more competitive format
appealing, to a specific demographic,

Regd Thade Mark

vice-president of the multi- ¢

Congrahﬂahon@
ANNE, MUFRAY

JunoAwardWinner
Country Female Artist
OfTheYear

CAPITOL RECORDS-EMI of CANADA Limited

like the 12-18 year old market, which
presents a problem to mass-appeal
stations (such as CFTR) in the same
market.

In general, there was some criti-
cism expressed towards people who
don’t allow for change in the industry.
CFCF’s Mackey said that although he
hadn’t  been to a Communications
meeting in two years, “I was kind of
surprised and shocked that our indus-
try hasn’t progressed. people are
still complaining about 30%.” He said
that we should quit complaining about
what is unchangeable, something
which could have been avoided with
planning, and become more interested

in moving forward in the framework
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established by the regulations. CFTR’s
Chuck Camroux commented that ”As
far as I'm concerned, radio is just a
reflection of the community and if the
community  changes, therefore the
radio station has to change.”

An important question was raised
about the research done by each panel-
ist’s station to determine playlists.
Moffat’s Keith James began by saying
that his company’s research does not
include the standard tip sheets and
national record charts such as those of-
fered by Billboard and RPM. James
mentioned that Moffat is a subscriber
to Dr. Tom Turicchi’s skin-response
method of testing record appeal. Herb
McCord of CKLW pointed out that his
station decided against using Turicchi’s
information in view of the fact that
much of his funding is provided by
record companies, raising the question
of validity. McCord was also critical
of U.S. trade charts and emphasized
his point with: “We don’t have a great
deal of faith in any of the charts, par-
ticularly Billboard. We have watched
too many records make it to the Top
10 in Billboard that no major radio
station is playing anywhere in North
America.” -

CFCF’s Mackey explained that his
station’s emphasis was on news, talk
shows and information, and thus
music was not of primary importance.
He claimed that more artist exposure
was possible with a station like CFCF
because the format allowed room for
interviews and the like. CFTR’s Cam-
roux outlined his station’s policy of
ignoring tip sheets and charts and
listening to a record in terms of
whether it is part of the identifiable

“sound” the station is trying to
establish within very large demo-
graphics.

The only subject of real controver-
sy was raised when someone asked
about the use of computerized recall
systems. James, whose Moffat chain

-has been using self-designed computers

for some time, realized that the pros-
pect of computers in the radio station
‘“frightens everybody’’ into visions of
predetermined playlists, but went on
to tag computerization as ‘‘the greatest
boon to broadcasting that I've ever
seen.”” HerbMcCord agreed, saying that
computers ‘“‘eliminate mistakes” and
that they were “‘definitely going to be
the thing of the future. any
formated radio- station you fellas from
the record companies are going to be
walkmg into five years from now,
you’re going to see a computer console
or printout sitting next to every disc
jockey. I think it’s inevitable.”

It was explained that the computer
only provides instant display of infor-
mation such as when the record was
last played, how many times it has
been played that day or that week,
whether. it can be played at that time
of day, whether it is Cancon, and so

RADIO continued on page 16



Thanks
to the industry
for their
support of
RPM’s
THREE DAYS IN MARCH
and the
JUNO AWARDS
Congratulations
to the
WINNERS
and the whole
industry
We were all winners!

Castle Management

Cintertainment Qonsultants
PO Box 372. Postal Station 'K’ - Toronto, Ontario M4P 2G7 - Tel (416) 423-2888
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Kasha & Hirschhorn to score Canadian produced film

Canadian film producer Harold Greenberg, president of Astral Bellevue Pathe
has been blowing his horn about the upcoming production of a $3.5 million
Anglo-Canadian financed screen musical of Dickens’ David Copperfield.

It is, reportedly, the biggest ‘budgeted film and first major musical ever
filmed in Canada.

by Alan Guettel

The most important pre-production
assets Greenberg has gathered are U.S.
composers, Academy award winning,
hit songwriters Al Kasha and Joel
Hirschhorn and Greenberg’s CO-pro-
ducer Larry Kasha (Al's brother).

Kasha and Hirschhorn have penned
a string of hits over the past seventeen
years along with Oscar winning The
Morning After, from Poseidon Adven-
ture and We May Never Love Like This
Again, from Towering Inferno.

Larry Kasha produced Tony award-
winning musical Applause and has di-
rected ten stage musicals including
Funny Girl with Barbra Streisand and
Mame with Ginger Rogers.

Proposed stars for the Canadian
musical of the Dickens classic are
Christopher Plummer, John and Hay-
ley Mills, David Essex, Art Carney,
Bette Davis and Peter Ustinov.

Kasha and Hirschhorn showed off
their tin pan talent, playing an unveil-
ing of Copperfield’s twelve song score
to the film’s major investors and as-
sociates, last week in Toronto. The
pair have almost a hit parade of their
own to their credit penning hits for
such a diversity of artists as Jackie
Wilson, Trini Lopez, Peggy Lee, Ron-
nie Dove and Nancy Sinatra among a
few dozen others. They have 13 gold
records to display with their two
Oscars.

Moving ‘to show songwriting,
especially film scoring, from a hit song -
background, the pair has learned, Joel Hirschhorn (1) and Al Kasha (r), receiving Oscars from Gene Kelly, composed the score
Kasha says, “songwriters aren’t the for the first major musical movie ever filmed in Canada.

stars in scoring.” Show songs are “to

SISO eighten the enotion. not to be the

’ star.”

THA N K Yo u e P

part of a dying breed, songsters that
can' mix the old “book song” and
dramatic needs of screen and stage
shows with a few needed “step out”

CFCH CFTR CHUM CKBB CKSO numbers, generalized and with the

CFGO CFUN CJBK CKIQ CKWS

CFRA CHEF CJCH CKLG CKY

CFRW CHEX CJET CKPC CKCWw

CFTJ CHSJ CJME CKRC CJCA

hook and appeal of a hit.
From 'CH O YA’

“We are whatever the assignment
For playing our new single on the Realistic label

is,” says Kasha, “We're a supermar-
@ LINDA WRITE ME A LETTER

ke
Kasha, who also teaches at UCLA
CHRISTOPHER GRAIG ENTERPRISES 262 WOODFIELD RD. SUITE 102
TORONTO, ONTARIO CANADA M4L 2W7 {416) 465-6767

the only popular songwriting course in
=i

the U.S., sees that songwriting has
been coming back into its own lately.
Part of the reason, he notes, is that
people who werg, or would have been
dropping out in the sixties, are now
staying and influencing the business.
Ironically, the people he singled out
as innovators of some of the new
trends in the rapidly maturing song
business, such as Bob Dylan, were
themselves, part of the dropping out.
The trend and art he sees emerging in-

3 KASHA continued on page 16
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U L e A e i
e PATRICIA DAHLQUIST — NEW
FEMALE ARTIST OF THE YEAR

e MYLES & LENNY — NEW GROUP OF
THE YEAR

e MURRAY MCLAUCHLAN —
COUNTRY ARTIST OF THE YEAR

e BEST ALBUM COVER DESIGN —
BRUCE COCKBURN'’S JOY WILL
FIND A WAY

We are always proud of the talent which distinguishes Columbia
Records of Canada. This year we are particularly proud of those
artists who have been recognized as outstanding in their field

and made recipients of a coveted Juno award.

The discovery and development of Canadian
artists is a primary activity of Columbia
Records of Canada: Two of the three
Junos awarded for best new talent
speak for themselves. -

® = j

: Epic ok
Columbia Records of Canada, Ltd.
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KAISHA continued from page 14

volves representing, in the lyrics, more
than one person and more than one
feeling or feature of a person, singling
out often conflicting characteristics:
“communication within one song.”” As
well, he points out, there are so many
more accepted influences on popular
music today. “And there are so many
things one can say.”

Kasha and Hirschhorn point out
that music and record buying was a
family affair until after World War I1.
“But now the adults are being brought
back. That’s why we like doing a.
family musical for the screen.” The
pair have also scored \a twelve song
Disney musical to be produced soon.

Kasha and Hirschhorn were sold on
the Copperfield production “by the
enthusiasm  of Greenberg” who,
Hirschhorn adds, ““made the first real
international publicity for Canadian
films with his Academy award nomina-
tion (for Duddy Kravitz).”

They spent a year writing the score
and screenplay for Copperfield “and
we had a great partner in Charles
Dickens.”

The production schedule calls for
musical pre-recording in a. Toronto
studio in the summer and outdoor
shooting in Victoria and indoors in

Kleinberg, Ontario in the fall.

A&M to host Calgary
bash for Cliff Edwards

A&M has set a March 23 release
date for Cliff Edwards’ second A&M
LP, Singer of Songs, with a Calgary
dinner fest hosted by A&M vice-
president Gerry Lacoursiere.

Local dealers, trade reps and media
people will hear the unveiled LP which
features Edwards’ current hit, -Song
For Wendy, and 10 other numbers.

Edwards is currently touring west-
ern Canada and will return to Toronto
in late March for a two-week engage-
ment at Roma’s and to produce the
Good Brothers debut RCA LP.

RADIO continued from page 12

on. Current computer systems as used
by Moffat do not however, make any
programming decisions.

One observer who saw the panel
discussion, noted that the lack of time
denied a great amount of lasting and
informative communication on all of
the day’s panels and tended to cause
repetition of panel questions from pre-
vious years without allowing develop-
ment of a good rapport betwcen panel
and audience, between radio reps and
record company reps. The-same ob-
server also noted however that even
though the panel did not provide any
solutions, it was a success in that each
side began to understand what is in-
volved in the occupation of the other.

WORD CALLED LOVE

The Rocket Record Company|

Twillie, Richie Zito.
NEW SINGLE

Brian ..Brenda
Russell

WORD CALLED
LOVE

PIG-2181

PLEASE PARDON ME (maL, WORD CALLED LOVE MaL), LABOUR OF
LOVE (ma), YOU'LL NEVER ROCK ALONE (maL, LIVIN’ WITH YOU (MA),
TELL ME WHEN THE WHISTLE BLOWS, HIGHLY PRIZED POSSESSION (MA),
GONNA DO MY BEST TO LOVE YOU mau, BACKSTREET LOVIN’ (MAL),
STRANGER’S HOUSES (maL), A PLAYER IN THE BAND (MAL).

Produced by Neil Sedaka’s Producer, Robert Appere

BRIAN and BRENDA RUSSELL with Jeff Baxter, Michael Baird, Ben Benay,
Bias Boshell, Cathy Collier, Steve Cropper, Chuck Findley, David Foster,
Donny Gerrard, Pentti (Whitey) Glan, Netty Gloud, Milt Holland, Jim Horn,
James Newton Howard, Elton John, Prakash John, Davey Johnstone,
Jackie Kelso, Nigel Olsson, Billy Payne, Lee Skiar, Paul Stallworth, Carmen

“Highly Prized Possession” P40521

On ROCKET RECORDS Distributed by .MCA RECORDS (CANADA)

Imagician sets the style

for Canadian acts

Bruce Appleby and a longlegged
lady name of Gurteen are the co-own-
ers of Toronto’s Imagician “image co- -
ordinators”.

During March- ‘75, Appleby and
Gurteen guested over the CBC-TV
series Time Out alongside Carole Pope
of the Toronto barband Rough Trade.
Appleby explained to the viewers
that *“ images are needed in this coun-
try for musicians,” and offered his
company’s services to all interested.

Reportedly Ron Scribner of Music
Shoppe was interested, referring the
company to a few individuals in need
of a proper showcasing representation.

Appleby reports successful “image
handling” for the bands Rough Trade,
Funktion, Bond, and Sweet Blindness.

The company offers expertise in
hair design, makeup, costume design,
choreography, photography/promo-
tion and “. . . anything visual for the
entertainer and/or his surroundings.”

CAPAC & CBC
involved in release
of Record Portraits

Composers, Authors and Publishers
Association of Canada (CAPAC) re-
cently released the first nine records
in a series of musical portraits of
Canadian serious music composers.
The seven inch, 33 RPM extended play
discs contain segments of each artists
works selected from the recordings at
the broadcast library of CBC’s Inter-
national Service and CAPAC’s own
recorded material.

The series is one of CAPAC’s 50th.
anniversary projects.

The records are packaged both in
English language and French language
jackets with an authorized biography
of each composer. All the records are
produced by Norma Beecroft at
Toronto’s IPS studios.

The nine composers portrayed so
far' are: John Hawkins, Godfrey Rid-
out, Murray Adaskin, Clermont Pepin,
John Weinzweig, Srul' Glick; Rudolf
Komorous, Harry Freedman and Louis
Applebaum.

Distributors Gordon V. Thompson
and Boosey and Hawks in Toronto
and Ed Archambault of Montreal
mailed out more than 7,000 bilingual
brochures to record libraries and music
educators offering the sample profiles
free of charge. 1,000 records of each
protrait have been pressed for distribu-
tion with English language jackets and
500 for the French language.

Each EP record contains about 15
minutes of music with individual cuts
ranging from two to 8 minutes of play-
ing time.

CAPAC, which collects perform-
ance rights fees for its members, hopes
the project will inspire more perform-
ances of member composers’ material.
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CONGRATULATIONS
TO ALL1976
JUNO AWARD

A 5 S

:‘._"A'Yl'

Gino Vanelli Dan Hill Murray McLauchlan Gordon Lightfoot
(Male artist (Best new (Country male artist (Folksinger
of the year) male artist) of the year) of the year)

CAPAC also congratulates its other nominees, with
best wishes for continued future success:

Gordon Lightfoot, Murray MclLauchlan (Male artist of the year)/Beau Donnage, Harmonium,
Stampeders (Group of the year)/Robert Leger, Murray MclLauchlan, Fred Mollin-Phil Savath-
Larry Mollin, Gino Vanelli (Composer of the year) /Susan Jacks, Patti MacDonnell, Sylvia
Tyson (Country female artist of the year)/ Stompin’ Tom Connors (Country male artist of the
year)/Family Brown. (Country group of the year)/Stompin’ Tom Connors, Murray MclLauchlan
(Folksinger of the year)/Sylvia Tyson (Bestnew female artist) /Aut’Chose, Heart, Maneige (Best
new group)/Liona Boyd, Frangois Dompierre, André Gagnon (Instrumental artist of the year)/

The Canadian performing rights organization

capac

Com.posers, Authors and Publishers Association of Canada

1240 Bay Street, Toronto, Ontario
1245 Sherbrooke Street, Montreal, Quebec
1 Alexander Street, Vancouver, B.C.




What are the Junos all about?

As the Canadian music industry
showcase to the public, the Juno
Awards must be analysed each year
with the idea of causing this event to
grow and mature.

Cosmopolitan Canada would view
the show as having less polish and
glamour than the U.S. counterparts,

A LOOK AT

the Oscars, Grammies and Emmijes.
From the standpoint of host and stars,
many Canadians would probably feel
that the show fell well short of the
goal.

Like the Canadian music and record
industry, the Juno Awards have grown

Researched by:

Michael Dolgy
Boyd Tattrie
Walt Grealis

over the years with baby steps. Some
have the opinion the Junos should
have been kept off television until a
firm star system was established.
Others feel that the media will assist
in speeding up the process. You can
take either of these views because
each has consequences.

Held off thé¢ media, the Juno
Awards would not allow the exposure
and prestige that the show affords. Put
on television, the Juno Awards must
live with the criticism that will come
from the lack of what can be called
‘‘an established star system.”

Ninety minute music and variety
specials are not common in Canada
ands the Junos were well suited to be
done in this format. The media has
criticized the lack of pace in the March
15 production, the lack of polish of
the host and th« absence of many of
the winners.

To be realistic, we must agree with
the media and analyse the causes of
these weaknesses. There has been very
little attempt to stage a live 90 minute
music variety awards presention. The
CBC should be praised for their ex-
cellent attempt to build an image
around an industry ‘fliterally in its
infancy’” (the Canadian music in-
dustry). Anyone who would like to
send us a list of “Canadian” hosts
with the experience and history of
a Bob Hope, or a Johnny Carson will
help us greatly, but such experience,
history or list does not exist. The very
suggestion of importing a host will
meet with more criticism than trying
to build a host.

So, not only are we trying to build

{left) CKLG's Roy Hennessy and Juno
host John Allan Cameron during telecast.

(Below) A section of the Juno audience
watching the 90 minute live telecast

L

. a recording starsystem, but we are alsc

attempting to gain experience in 90
minute music special award shows
and grooming Canadian hosts for this
show and others.

If the show is criticised by the
Toronto Star, we can say the Toronto
Star is no New York Times. If Mac-
lean’s criticizes the Awards, we can say
that Maclean’s is no Time Magazine. If
CHUM criticizes the Awards (I say
“if’) we can say that CHUM is no
WABC.

WEA’s Ken Middleton accepting a Juno
for Joni Mitchell.

But the Toronto ‘Star, Maclean’s
and CHUM are all uniquely Canadian
and we must also bear in mind that
none of these operations face the re-
views for a critique of good or bad in
the mass media. They are the mass
media.

So, we are all together trying to
meet a standard that has been set in
another country, another culture and
another economy.

The critique I would like to read
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about most, is the Canadian media’s
review of an all-Canadian automobile.
The message here is crystal clear.

Someone asked if the show might
appear on U.S. network television. The
right answer might solve some of the
border television problems but that
seems too logical to bear on the case.

The Juno Awards ask the question,
“Are Canadians interested in things
Canadian?” They are, and middle
Canada probably enjoyed the Juno
Awards, loved John Allan Cameron
and think it’s strange that some of
the stars refused to show up for their
own “‘starstudded” affair.

The criticisms of last year were
remedied in this year’s production.

Johnny Rodriguez and
nounce the Juno winner.

Susan Jacks an-

Shirley Eikhard, Keith Barrie and Bruce
Murray accepting for sister Anne.

The dress was near perfect and the
artists and presenters should be given
a vote of confidence. The audience
(when televised) looked rich and
excited (just like the industry) and
the acceptance speeches were sincere
and meaningful - in most cases.

The Juno Awards have a long way
to go before they are the Oscars, Em-
mies or Grammies. Canada has a long
way to go before it is the United
States (in thinking nationally) or any
other country for that matter.

Finally we are left with the Junos.
Good or bad, they are Canadian and
that makes them sort of sacred - like
motherhood and the flag. Isn’t that
the way most Canadians feel about
them?

Watching the proceedings from the audience

is BTO s Randy Bachman

David Clayton Thomas and Liona Boyd.

Patricia Dahlquist and Moffat’s Keith James
present Lightfoot Juno to sister Beverly.




Terry Jacks and Gail Dahms.

Tommy Hunter.

David Clayton Thomas.

{Left) Phil McKellar presents to Gerry
Lacoursiere on behalf of Captain & Tennille




Patricia Dahlquist accepting from Liana Boyd.

Phil McKellar looks on as Jack Richardson
makes a pre-television award.




in their many returns to the stage BTO accept another Juno

{Left) GRT’s Dan Hill performs as part of telecast.




[ hanks to the people at Polydor.

TIM HARROLD

" DIETER RADECKI
PETER HORVATH
ALLAN KATZ

LEO DA SILVA

AL ELIAS

LORI BRUNER

MARK HODES

MIKE STECH

PETER BEHNKE

KEN GRAYDON
GASTON CAREAU
ANNE MARRIOT
NICOLE ROCHON
ALINE LEMELIN
DAVID BALL

ASHY NARR ROSLAN
DEBBIE MacDONALD
SALI MURPHY

VAS POLLAKIS
BARBARA McKEE
MICHAEL HOPPE
INGRID MEERSEMAN
FAY SHORE

BOB ANSELL
PIERRE FYFE
HUGUETTE DELISLE
MICHELINE BAZINET
PIERRE PARENT
MAX SWERLING
WILLIAM SYKES
HERB BRADLEY
RUBY HARRISON
JACKIE HEDGECOE
BILL COLLINS
RICHARD TRAHAN
BARRY SHOESMITH
LENA PROCTOR
PAUL SANDERS
GWEN ROHN

MARY McBURNIE
TOM PLEWMAN
RICHARD DOBBS
DON ULLMAN
PETER RUMGAY
KAREN NORMAN
YVON GARIEPY

GUY GILL

DENIS PATENAUDE
CLERMONT JACQUES

DON BEAUMONT
FRANCE AMYOTTE
CHRISTIANE MAGNAN
ROBERT HAMEL
DANIELLE YVON
WENDY LOCKWOOD
REJEANNE LAFONTAINE
KATIE TRAVERS
SYLVIE TREPANIER
MARY LANGENDYK
LYNDA McCORMICK
DON WEDGE

PANSY BROWN

LINDA GUERRA

RICK PACI

PAT HEBERT
MARGUERITA FERRARA
MARY MANGENIELLA
SUZAN GOURON
CONNIE JANACEK
DZOUINAR TAMZARIAN
KEITH CARLSON
AIME GRAVELLE
MICHEL LEROUX
JOHN HOLOWATHY
BRIAN MITCHEL
BENNY LOMBARDI
DAVE DOUCETTE

LUC BEAUDOIN

LEON JAGDEO
MICHEL HAIRON
KATYA RATHSACK
JANET KYLE

NANCY CHEN
JOHANNE ARCIERIE
EAMAAN ATTA

*CHOW YU CHOW

SHIRLEY MURRAY
NANCY WALL

B. BARNES

ALDO VAHER

FRANK WEST

FRED RENSHAW
BERNARD TREMBLAY
IAN TATE

DINA DODENHOFF
REAL LAVOIE
SANDRA SMILOVICI
BARBARA SKEATES
ROBERT CHARBONNEAU

JUNE EGAN
AUGELOR DI FRANCESCO
JEANNIE CHATEAUNEUF
ROGER LAURENCELLE
FRED ROWE

SYBIL SAMUELS
MARIELLE MARTIN
ADELAIDE CANO
MICHELE LEBLANC
SETA AROYAN

BELA SZUCS

KARA RAMSAHAI
LOUISE BROCHU
HOURIG ARKELETIAN
GAETANE BERGERON
AMOUSH KELIAN
MARTHA FROSCHAUER
DIANE ARCIERIE
NORMA FRAMPTON
EVELYN HUNT

MARIAM EBRUCHUMIAN
ELSIE PETERS
KARAMDYE RAMKHELAWAN
MARGARET RAUSEO
CORDLYN SAMPSON
CARMINA MARSHAL
DAVIKA MUNESAR
CHAND SHARMA
NICOLE COSSETTE
HAREMDER GILL
GUNTHER WOSCHANK
DIANN WHITTAKER

LES GARDINER

ALEC BEVERIDGE
ROBERT BELANGER
ANDRE GUENETTE

KEN OUGRAH

CAROL PHILLIPS
PEDRO VERGARA
JOANNE TITTLEY
EMMERSON GREENIDGE
‘DIANE WOODBURY
LOUISE GAGNON
CHRISTIANE DARQUENNE
LYNDA PERLADA
BARRY FAIGAN
THERESE LINDSAY
FRANK GOULD

CLAIRE GOULD
ROBERTA LEVI

FAROOQUE REHMAN
DENIS ROBERGE
JACQUES ARCHAMBAULT
YVON PHARAND

GARY WALSH

MICHAEL ARSENEAU
KATHLEEN VISSER
DAVE ALEXANDER
ROBERT MARRIOTT
CHARLES VAN ROMPU
INGE KOCH

SHIRLEY NAPPER

EDDY VARGARA
FAUSTA LASOLA

FERN LAUZON
JOHANNE LEFORT
CAROL LYMANN
MUINAL DUTTA

MARIA WEINER

ALBERT YUNG
BUCHANAN
JACQUELINE TAILLEFER
PERERA

ALEXANDRE VON SCHWERIN
IDAY MUNCEY

RUTH LACEY

SERGE McMULLEN ;
JACQUES LAURENCELLE
LYNDA SOUCI

DANNY GARRIN
ROMUALD CASTILLOUX
YOGISH BADHWAR
TOM CALLAGHAN
JACQUELINE PHILLIPS
EZRA JACKMAN

DENIS LAVALLEE
ANGELIQUE BRASSARD
TONY DE JESUS

BRIAN BADOUR
BADREE MAHABIR
LYNDA CHALMERS
JACQUELINE CHARBONNEAU
RAYMOND SAMSON
VALERIE MILLER
CALVIN GARDINER
YVON LANDRY

DENIS LAVALLEE
MICHAEL SCOTT

FRED MINVILLE

LASZLO EGREZI
LAUGELE SERGERIE

o/""“""”




Gl . 1]
J. Ronald Mitchell speaks at C13.

CRTC Commissioner John Hylton.

CBC's McAndrew thrown by “‘frightening”
requests for ““elitist”’ TV programming

Having commenced at approximat-
ly 2PM, the Canadian Music On Televi-
sion panel was the first group to ap-
pear after the C13 lunch break. The
CRIA’s Brian Robertson moderated
the panel which was made up of
the Toronto Daily Star’s radio/televi-
sion critic, Jack Miller; head of CBC
TV Variety, Jack McAndrew; Gerry
Rochan, head of Variety tor CFTO
and Doug Hutton, producer for Ed-
monton’s ITV Productions.

The CRIA’s Robertson opened with
a statement stressing that those involv-
ed with Canadian television program-
ming have done very little for the ex-
posure of Canadian music talent.

The Star’s Miller, behaving as the
“everyman’’ observer agreed with the
statement. Jack McAndrew insisted
that he wasn’t on the panel to act as
scapegoat for possible faults that the
CBC may have committed in the past.
He stated that his loyalties were to
his audiences and that the lirieup of
specials he had planned for the new
season (including a Murray McLauch-
lan hour) will incorporate Canadian
talent in a showcasing exposure. He
pointed out that the CBC has given
breaks to many artists that the record
companies would never touch. But, he
added, he believes in a community ot
open interests and welcomes more
discussion between his office and the
interests of the recording industry.

Doug Hutton of ITV, the produc-
tion wing of CITV Edmonton, out-
lined that his company was doing its
part by having taped a Charley Pride
Special and features on Engelbert

‘Humperdinck, Jack Jones, Paul Wil-

liams, Vikki Carr, Johnny Mathis and
others. He mentioned that Cancon
would be duly represented through
an Anne Murray feature and by the
utilization of Cancon performers as
“openers” for future shows (fiddler Al
Cherney, Susan Jacks and others).

Gerry Rochan explained that CFTO
has produced many shows as Cancon
performer vehicles including the recent
Bobby Vinton and past efforts such as
Ian Tyson, Barb McNair and George
Kirby, showcasing Canadian ‘‘support-
ing”’ performers internationally.

Questions opened to the floor were
kicked off by singer/songwriter Chris
Ward, directed to McAndrew.

“c

. some of your attitudes that
you expressed, I find frightening,”
Ward said. He was concerned that
McAndrew, in his attempts to please
a ‘“‘mass audience” was missing out on
“great pockets of creativity within the
culture.” Ward viewed the position of
Director of Variety Programming to be
a responsibility for furthering creativi-
ty and innovation.

CAPAC’s John Mills mentioned
that 60% of the bulk of network pro-

gramming (designed to assist Canadian
talent) was a ‘“nothing contribution”.
He favoured the ‘‘force-feeding” of
creative programming ideas and hoped
that it would somehow ‘rectify’” the
situation of shows designed merely as
gap fillers.

McAndrew simply replied that
““very creative’ programming could be
very ‘‘very expensive.” 4

Harvey Glatt of the Ottawa-based
Treble Clef, then addressed the panel
telling them that ‘. usually in
order to get an artist on television, it
would take an incredible amount of
persistence, because the people who
were producing the shows were either
in the studios, in their offices or at
home watching television. To get them
out to the clubs was virtually impos-
sible:”

McAndrew replied, ¢I feel there is
no magic formula for the production
of a successful television program ex-
cept that it starts with raising your ass
at least four inches off your chair and
putting it into gear.”

McAndrew then explained that the
very reason he was chosen from out-
side the Corporation was that it was
understood that he wouldn’t suffer
from the same ‘“syndrome’, as had
been the case with many of the staff
producers the CBC had hired in the
past.

Larry Leblanc, who does PR for
Sylvia Tyson and some television
shows, pointed out to the panelists
that after years of people demanding
rock music on television, the networks
were abandoning it because high rat-
ings were not coming in as expected.

“It sure didn’t,” said CFTO’s Ro-
chan who explained that in 1972 his
people did a series featuring 64 Cana-
dian groups under the banner of
Roque. Leblanc expressed his opinion
that the feature drew poor ratings be-
cause ‘“‘it was a crappy show.”

McAndrew found the panel dis-
cussion extremely helpful but *.

was a little surprised at some of

Sam Sniderman_ Tim Harrold & Terry Lynd.
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the questions from- people that were
asking for a continuation of elitist
programming. I don’t know how you
can program popular programming in
an elitist way.” He did find however,
that ““All in all, the panel was useful
as a method of opening up a previous-
ly closed communication.”

And all in attendance seemed to
agree.

A e - =
Fay LaBuick, Charley Pride and Ed LaBuick.

Aquarius promotion man.

Mel Shaw, Ray Pettinger and Wes Dakus.
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Reporters tell the discbiz ‘‘clean up your promo act”

Four entertainment journalists fac-
ed the music industry in a C13 panel
moderated by music lawyer Peter
Steinmetz: Toronto Star’s Margaret
Daly, Toronto Sun’s George Anthony,

Globe and Mail’s Blaik Kirby and

RPM'’s Alan Guettel.

Steinmetz opened saying the ques-
tion of news-about music is ‘“‘just what
matters and to whom it matters?”’ He
added, ““I worry that music writers and
critics right across the country might
suffer a lack of commitment to their
readers and (there may be) a general
resistance on the part of the papers
they work for to treat the industry as
a subject of broad public interest.”

He claimed “a dichotomy’ exists
between the money spent on music
and concerts and the large number of
people who listen to radio every day,
and the way the print media treats
the industry.”

I'2 charged the press is too con-
cerned .with stars’ private lives - Anne
Murray’s marriage and Gordon Light-
foot’s divorce but not the' break-up
of The Guess Who or the fact that
Bachman-Turner Overdrive sold more
than 7,000,000 LPs last year.

Margaret Daly told the gathermg
that there is “‘a lack of understanding
in the music industry about what the
press is.”’

Daly listed a number of mistakes
she has seen promotion people make
with reporters. Prefacing her remarks
with, “this doesn’t apply to every-
body, most promotion people are in-
telligent and -honest with good in-
stincts””, she singled out examples of
poor promo as: not understanding that
a reporter is a busy professional and
phoning with a big promo routine
without asking if the reporter has time

- or expecting a reporter to join a

promotion person for a leisurely lunch
without knowing what for; complain-
ing to editors about reporters without
assuming ‘that editors usually trust
their reporters more than anybody;
bothering a reporter about when a
story will run - ‘“the best way to make
sure information gets in at the right
time is called buying an ad.”

“The worse thing some people do
is lie. I know the polite trade word is
hype and the theory is that everybody
does it so you have to, but to pro-
fessional reporters this is still known as
lying.”

George Anthony-defended covering
the marrages and divorces of the stars
“The key word is ‘stars’.”

He added that promo people have
to know that the news is competitive
“If 1 have it and my competitor
doesn’t, then it (the item) is news.”
He said the problem with the industry
promotion is ‘it doesn’t beleive in
some of its own people as stars .

but it is going to have to start doing

SO.

George Anthony, Blaik Kirby, Peter Steinmetz, ivlargaret Daly and Alan Guettel sitting

on the C13 panel -

Blaik Kirby said ‘for years I’ve
been after the Globe and Mail to give
greater coverage to records but if they
did you might not like it.”

“You’re going to have to con-
vince us . (that) . 99% of
what you put out isn’t garbage”, he
said to an awakening crowd. With
provocative sarcasm he went on:

“It may be that you don’t get bet-
ter coverage because people other than
myself also suspect this industry is
corrupt since there is good
evidence of it in the U.S.” He feels
that, at least, the record and radio in-
dustry ‘“‘manipulates the public. We
(reporters) have to be secure that we
are not used as patsies.”’

RPM’s Alan Guettel pointed out
that newspapers, as businesses, have an
interest in what they cover, not just
the opinions of the writers. Newspa-
pers need mass appeal and all across
North America newspapers are dying
because they are losing young readers.
The record mdustry offers both,

The Print Media and the Canadian Music Industry.

Guettel said the industry is caught
between the old way of working when
promo was generated by almost self-
promoting foreign acts and the new
promo for developing Canadian acts
and trends in Canadian popular music.

“The trends are important to the
press” he said, ‘‘because they involve
the 2,000,000 people in Metro
(Toronto), for example, who don’t
now read the daily newspapers.”

Reflecting on the panel Kirby told
RPM, “I tried to push the needle in
and get them moving.” “The industry
has to understand that the press is
concerned with artistic merit.” In-
dustry promo is geared to radio ‘“be-
cause that generates immediate sales
rather than exposure as an art form.”

Daly told RPM that she hopes some
of what was said “sinks in, and pro-
fessional promotion people aren’t of-
fended.” In general, she added that the
industry still has a long way to go to
understand the press.

Terry Jacks with Leonard Rambeau.



Gaiety’s Baker & Palmer to RCA for distribution

“Carroll Baker, this year’s Juno

“‘show stopper™ and her fellow Gaiety
recording artist, Jerry Palmer, have
moved into the realm of major labe}

Gaiety’s Carroll Baker stole Juno show.

and general manager of RCA (Record
Division) was quick to move when he
saw the Baker performance at the
Juno - and the audience response.

Preston arranged a meeting with
Baker and Palmer’s managers, Don
Grashey and Chuck Williams and
worked out a deal to manufacture and
distribute new product for the two
country-cum soft-rock artists.

Baker is currently represented on
the RPM Country Playlist with One®

Night of Cheatin’ which topped the
Playlist the week of March 13/76.
Palmer’s single, One Way Ticket To
A Lady, reached the No. 1 position
week of March 13/76.

‘Academy of

Country
Music
Entertainment

The steering commitiee of the
Canadian Academy for Country Music
Advancement held their first meetins
at the Inn on the Park in Toronto dur-
ing RPM’s Three Days In March.

A breakfast was hosted by RPM’s
Walt Grealis in the Premier Suite of
the hotel to elect the directors neces-
sary for the Academy to become a
chartered non-profit organization and,
at the same time, the first executive
was elected.

In attendance were Harold Moon,
retired general manager of BMI Cana-
da; Hank Smith, country artist; Gary
Buck, president Broadland Music;
Larry Kunkel, program director CFAC
Calgary; Dave Johnson, music director
CFGM Toronto; Lanny Salazar, presi-
dent Condor Records; Charlie Russell,
CJC] Woodstock, New Brunswick;
Stan Klees, Big Country Awards and
Sammy-Jo and Rob Mearns of RPM.

The meeting was chaired by Grealis,
pro tem chairman of the Academy. Al-
so in attendance was Kenneth M.
Smookler of the law firm Smookler
and Smookler.

The executive of th® new Academy
are: Hank Smith, president; Charlie
Russell, vice-president; Gary Buck,
secretary-treasurer; and  directors,
Larry Kunkel, Lanny Salazar, Sammy-
Jo and Stan Klees.

The mandate of the new Academy
will be “To promote the preservation,
appreciation and development of those
forms of entertainment known as
country and country-oriented music.”

The group unanimously voted to

establish a new Academy which will
take over the CACMA membership
and will be called the Academy of

Country Music Entertainment (ACME).

The.next meeting is slated for Au-
gust at which time the Academy will
work with Big Country Awards to
finalize the details and voting and
nomination procedures for the Big
Country Awards Presentation which
will take place - for the sccond time -
this September.

It has not been definitely establish-
ed where the Big Country Awards will
take place, but there are strong ru-
mours that Halifax is being considered.

Petralia’s Oshawa
Jamboree continues
success pattern

It was another giant success for
George Petralia recently when he pre-
sented another in his series of Oshawa
Jamborees.

Emceed by Barry Nesbitt, Station
Manager for CKFH and starring Jerry
Palmer with Lovin’ Country, the show
was sponsored by Don’s Spur Service,
Shirley’s Fish and Chips and His and
Her’s Hairstyling.

Opening up the show to a very
responsive audience, Lovin’ Country
are a very lively young group who
provide just the, right kind of backup
for their leader Jerry Palmer. A self-
penned song of their’s Canada Bound,
has a lively beat and reminds one of
Lightfoot’s Alberta Bound.

Making a guest appearance Johnny
Marcinew is a guitar-singing-harmonica
player from Manitoba now living in
this area.

A change of style, a change of
material and a change of performance
can very often work wonders and so it
is with George Carone. Seeing him two
years ago and seecing him now you
would be surprised at the amount of
progress this artist has made.

Teenager Heather Haig who will
soon have a release out on George
Petralia’s Cloudburst Label was in top
form and is maturing beautifully, no
doubt under the direction of George.
She is a natural and we will certainly
be hearing more about her in the
months ahead. Make Way For The

JAMBOREE continued on page 30
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Children,
Badgerow was certainly well done and
very pleasant on the ear.

Jerry Palmer was terrific. although
his voice was suffering a little from a
heavy schedule of engagements prior
to the Jamboree his performance was
Al and the good news at the time of
writing is that his current hit One Way
Ticket To A Lady is number four on
the RPM country charts.

I would if I may like to pass com-
ment on a couple of things for which
I feel I have some background, having
spent many years on the amateur
stage both as an actor and producer.
Maybe some of the artists would care
to take note on how important it is to
make a good stage entrance. It’s
frustrating to an audience to see a per-
former walk on stage and start fiddling
about with his guitar and keep us in
suspense as to what he or she is going
to sing. A stageshow as opposed to a
recording session where everything is
informal demands continuity and I
appreciate that the facilities at some
halls and clubs are not always of the
best but this didn’t deter Jerry Palmer

and it never does. He bounced on to-

the stage like the true showman he is,
went straight into his act and made his
departure at the end of his perform-
ance in true showmanship style to a
thunderous round of applause. This
is showbusiness. As my former choir-
master used to say, ‘A good beginning
and a good ending and the middle
takes care of itself!

Another thing I would like to com-
ment on is, where oh where are my
brothers from the Canadian Academy
For Country Music Advancement. I
rarely see any of them at the Oshawa
Jamboree. Walt Grealis pops in from
time to time but we would like to see
more people who are important in the
business giving their support to this
very worthwhile Jamboree.

a song written by Gord -

RCA sows new single seeds
for spring country flowers

RCA is closing off its winter oper-
ations with an early spring blossoming
of country singles.

Carlton Showband’s Harpers Ferry
and the Family Brown’s Light at the
End of the Hall hit the RPM top 50
playlist after only a few weeks out and
Lee Roy’s Everything I Know about
Cheatin’ was an RPM pick a few weeks
ago.

In addition RCA found almost im-
mediate airplay response to George
Hamilton IV’s Bad Romancer, Roy
Payne’s Qutlaw Heroes and Tommy
Hunter’s Till The Rivers All Run
Dry/If I Had To Do It All Again.

Country radio stations have report-
ed a big response to Al Cherney’s
Blue Sky Riding Song. Although it’s
not nationally ' charted, Bobby
Ruzicka’s Outrageous hit number 1 at
CKLY Lindsay. Dennis Wilson has a
new RCA single, Summer Roses.

RCA is also releasing a single, Glad
I Waited Just For You, by Canadian
Nancy Ryan who records for Shannon
Records in ‘the U.S.

-

| COUNTRY
s RADIO
S ACTION
AMHERST

CKDH (Paul Kennedy)

* (1) Carousel Of Love-Par Three

* Lose A Good Thing-Freddy Fender
20 It’s Morning-Jesse Colter

50 All The King’s Horses-Lynn Anderson
* - Without Your Love-Charlie Ross

43 Special Kind-Jim & Don Haggard

BATHURST

CKBC (Al Herbert)

9 (1) Remember Me-Willie Nelson
CHARTED

* Queen of Starlight Ballroom-David Wills -

hit,

YV VY VYV Y VY VvV VvV VY PV YV VYV PPV VYV V VYV VPV VYV VYV VY

s 4444

6¢ A 1 1 99 on SOUNDAROUND RECORDS.

/s “Qur Little Girl”
BILL

Country programmers will like Bill’s
version of an old Johnny Paycheck
“A-11".
ballad ““Our Little Girl” which easily
fits into MOR programming. Bill’s
first release on a new label.....

HERSH

It’s backed by a slow

SOUNDAROUND RECORDS.
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*  Ain’t Got Nobody-Del Reeves y
* Don’t Believe My Heart-Tanya Tucker
* Don’t Girls Get Pretty-Mickey Gilley
* Mansion On The Hill-Michael Murphy

BRIDGEWATER

CKBW (Gary Richards)

* If 1 Can Make It-Tony Douglas

* Just A Minute Lord-Joyce Simoane
* Let Me Do Something-Blake Emmonds
* Let’s Make Love-Tom Gallant

* Love-Juice Newton & Silver Spur
BROOKS

CKBR (Rick Pinter)

*  You're The Teacher-Linda Hargrove
* Love You Baby-Billy Swan

* Play Mc No Sad Songs-Rex Allen Jr.
34 Bobbie’s Trains-Ron McLeod

3 On The Road-Dick Damron

CALGARY

CFAC (Larry Kunkel)

9 (1) Remember Me-Willie Nelson
CHARTED

* Queen Of Starlight Ballroom-David Wills
* Mansion On The Hill-Michael Murphy

* Together Again-Emmylou Harris

* Bad Romancer-George Hamilton IV

* Searchin-Marsitall Tucker Band
CHARLOTTETOWN

CFCY (J.P. Gaudet)

10 (1) Roots Of My Raising-Merle Haggard
CHARTED

* Goodnight Special-Little David Wilkins
22 Universal Girl-R.Harlan Smith

26 Oh Sweet Temptation-Gary Stewart

50 All The King’s Horses-Lynn Anderson

CHARLOTTETOWN

CKEC

CHARTED

* Sun Comin’ Up-Nat Stuckey

* Play Me No Sad Songs-Rex Allen Jr.
* My Window Faces South-Sammi Sinith
* Love You Because-Jim Reeves
COBOURG

CHUC (Rick Kevan)

14 (1) If I Let Her In-Ray anf
CHARTED

22 Universal Girl-R .Harlan Smith

% Georgla-Dallas Harms

39 Bobbie’s Trains-Ron McLeod

CORNERBROOK

CFCB (Derek Blake)

10 (1) Roots Of My Raising-Merle Haggard
CHARTED

* Love-Juice Newton & Silver Spur

* Play Me No Sad Songs-Rex Allen Jr.
22 Universal Girl-R.Harlan Smith

23 You Know I Want You-Chris Neilsen
* Love-Linda Hargrove

DAUPHIN

CKDM (Pete Morena)

* (1) Overnight Sensation-Mickey Gilley
CHARTED

14 If I Let Her In-Ray Griff

* Celsius-New Horizon

35 Just One Night-Jimmy Arthur Ordge
* Best Friend Overnight-Ray Materick

* Momma'’s Voice-R.Harlan Smith

EDMONTON

CJCA FM (BarryHawkins)

CHARTED

22 Another Puppet-Brenda Lee

49 Thunderstorms-Cal Smith

38 He Loves Me-Post Family

*  Wild World-Mike Wells

* Play Me No Sad Songs-Rex Allen Jr.
FLIN FLON

CFAR (Dwain Anderson)

* (1) Jason’s Farm-Cal Smith
CHARTED

23 You Know I Want You-Chris Neilsen
*  Queen Of Starlight Ballroom-David Wills
48 Till I Can Make%t—Tammy Wynette

8 Angels Roses & Rain-Dickey Lee

*  State Of Happiness-Joyce Smith
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10
1
| 12
13
14
15
16
17
18
19
20
21
22
23

24

22

42

15

27

17

18

21

28

23

20

24

26

10

MOTELS AND MEMORIES
(8} T.G. Shepard
Melodyland 6028-Y

FASTER HORSES

7 Tom T. Hall

Mercury 73755-Q

ON THE ROAD
(12) Dick Damron
Marathon 45-1143C

HANK WILLIAMS YOU WROTE MY LIFE
(6) Moe Bandy
Columbia 3-10265-H

BROKEN LADY
(1] Larry Gatlin
Momument 8-8680-H

ONE WAY TICKET TO A LADY

Jerry Palmer
an @ Gaiety G-762

ONE NIGHT OF CHEATIN'
(14) Carroll Baker
Gaiety 6-761

ANGELS, RUSES AND KAIN
(7) Dickey Lee
RCA PB 10543-N

REMEMBER ME
(8) Willie Nelson
Columbia 3-10275-H

THE ROOTS OF MY RAISING
(7). Merle Haggard
Capitol P4204-F

(TILL) | KISSED YOU
3) Connie Smith
Columbia 3-10277-H

YOU ARE THE SONG
(5) Freddie Hart
Capitol 4210-F

GOOD OLD DAYS
(5} Ray Francis
Condor 97097

IF | LET HER CUME IN
7) Ray Griff
Canitol P4208.F

I%HIN_E oN

10 onnie Prophet

Q). e RCA PB 50136-N

NOT SO FAR AWAY

6) Oonna Moon
Marathgh 451140-C

FEELIN’ KINDA LUCKY TONIGHT
(6) Ray Materick
Asylum ASC 5003-P

COME ON OVER
3) Qlivia Newton-John
MCA 40525-J)

LOST IN A LOVE SONG
@ @ Christopher Ward
Warner Bros CW 4033

IT’S MORNING {AND | STILL LOVE YOU)
7 Jessi Colter
Capitol 4200-F

THE CALL
n Anne Murray
Capitol 4207-F

UNIVERSAL GiRL
(6) R.Harlan Smith’
Rovyaity R1000-21

YOU KNOW | WANT YOU

(5) Chris Nielsen
Royalty R1000-22

SINCE | FELL FOR YOU

(9) Charlie Rich
Epic 8-560182-H
GOOD HEARTED WOMAN
L Waylon Jennings & Willie Nelson
) RCA PB 10529N

26

27

28

29

30

31

32

33

35

36

37

39

41

42

43

47

49

31
50
12

13

35
16

25

37

40
41

47

43

45

48

OH SWEET TEMPTATIONS

(4) Gary Stewart

RCA PB10550-N

FIND YOURSELF ANOTHER PUPPET
2) Brenda Lee

MCA 40511 \JA

LOVIN’ YOU FROM A DISTANCE
{10) @ Mercey Brothers
RCA PB50132-N

MY LOVE FOR YOU
(10) @ Newman Sisters
Condor 97096

THE PRISON SONG
(7) Sonny James
Columbia 3-10276-H

THE HOOKER
(5} George Rowsell
Periwinkle PER 3739

A IF YOU DON'T LAUGH
(i8) @ Hank Smith
Quality 2144X-M

TRACKS OF MY TEARS h
7 Linda Ronstadt & Emmylou Hagris
Asylum 45295-P

ANOTHER MORNING
n Jim Ed Brown
RCA PB 50136-N

JUST ONE NIGHT OF LOVE
(4) @Jimmy Arthur Ordge
Royalty R1000-20

PALOMA BLANCA
{5) George Baker Selection
Warner Bros WB 8115-P

LIGHT AT THE END OF THE HaLL
@ Family Brown

(3) RCA PB50175-N

HE LOVES ME WHEN ME'S GOT THE TIME

3) Post Family
Broadland BR 2171X-M

BOBBIE'S TRAINS
(3) Ron Mcteod
Broadland BR 2171X-M

SONG FOR WENDY
Ciiff Edwards

@ A&M AMA0B-W
PERFECT MEMORY
Country Edition

(2) Condor 97098.C

Carlton Showband

@HARPER‘S FERRY
RCA PB50156-N

(4)

A SPECIAL FEELING
(4}, Jim & Don Haggart
Arpeggio ARPS 1030-N

DROP SOME SILVER iN THE JUKEBOX
(3) Jerry & Joanne
Daisy DY 1502

HONEST LOVE
@ Ronnie Kartman
Kansas City KCR-1-C

t DON'T CARE
2 Julie Lynn
Condor 47095-C

(2}

RAININ’ IN MY HEART
(17) Ronnie Burla
Royalty Records R1000-M

N HERE,THERE AND EVERYWHERE
Emmylou Harris
Reprise- REP 1346-P

THUNDERSTORMS
(§1] Cal Smith

MCA 40517-)

ALL THE KINGS HORSES
{1 Lynn Anderson

Columbia 3.10280-H
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HALIFAX

CHFX I'M (Johnny Gold)

10 (1) Roots Of My Raising-Merle Haggard
CHARTED

*  The Girls Get Pretticr-Mickey Gilley

* Good Night Special-Little David Wilkins
* So Lonesome-Terry Bradshaw

*  You Could Know-Gene Watson

HAMILTON

CHML (Johnny Murphy)

* d Do It All Again-Tommy Hunter

*  Long As Therc’s A Sunday-Sammi Smith
* The Saddest Song-Carmol Taylor

*  Play Me No Sad Songs-Rex Allen Jr.

KINGSTON

CFMK I'M (Wayne Cavenough)

* (1) Sometimes-Anderson & Turner
CHARTED

*  Phantom 309-Red Sovine

*  The Saddest Song-Carmol Taylor

* Let Me Do Something-Blake Emmons

* Wouldn’t Be So Bad-Lady & Gentlemen

LINDSAY

CKLY (Tex Bagshaw)

* Qutrageous-Bob Ruzicka

CHARTED

20 It’s Morning-Jesse Colter

* Good Night Special-Little David Wilkins
*  Together Again-l'mmylou Harris

LONDON !

CIFPL M (Joe Caswell)

* (1) Having You-Charley Pride
CHARTED

*  Somebody Loves You-Crystal Gayle
*  Phantom 309-Red Sovine

4 Hank Williams-Moc Bandy
PLAYLISTED

35 One Night Of Love-Jimmy Arthur Ordge
*  Hank Western-Gary Stewart

* Hard Times-Ron McLeod

MEDICINE HAT

CHAT (Ron Larson)

* (1) This Time-Conway Twitty

*  Walk Me-Shanna O’Connor

*  One Too Many-lan Tyson

43 Special Kind-Jim & Don Haggart

MEDLEY

CHCL (Spence Cherri¢r & Lynn Andrews)
* (1) Indian Summer Quecn-Dave Boyer
CHARTED

*  Empty Streets-Danny Hopper

20 It’s Morning-Jesse Colter

* A Restless Wind-Gary Buck

25 Good Hearted Woman-Jennings/Nelson
16 Not So IFar Away-Donna Moon

NEW LISKEARD

CITT (Steve Morin)

1 (1) Motels & Memories-T.G.Shepherd
PLAYLISTED

38 He Loves Me-Post Family

*  Star-Rita Coolidge

* Up & Away-Canadian Zephyr

OTTAWA

CKBY FM (Ted Daigle)

CHARTED

*  Against The Law-Rex Cramer
My Oklahoma-Steve Young

- Mansion On The Hill-Michael Murphy.
She’s Helping Me-Joe Stampley
Calgary Snow-Bobby Bare

PETERBOROUGH

CHEX (Sean Eyre)

* (1) White Knight-Cledus Maggard
CHARTED

38 He Loves Me-Post IFamily

9 Remember Me-Willie Nelson

* Don’t Stop In My World-Billy Walker
*  One Too Many-lan Tyson

* |t Wasn’t Easy-Ray Smith

¥ ¥ ¥ *

al music scene.

74

Lonnie Salazar
President,
Condor Music Corporation

AN OPEN LETTER TO
WALT GREALIS

Just a short note to express our appreciation
for the contribution you have made and are
continuing to make in regard to the advance-
ment of the Canadian music industry.

Through the pages of RPM and of your own
individual efforts throughout the years, you
have been instrumental in establishing both
the Canadian artist and our industry as a
viable force on the international and nation-

For that we thank you. Keep up the good
work Walt, we greatly cpprecla’re it.

4

__
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PORT HAWKESBURY

CIFX (Gus MacKinnon & Bill Graham)
* Cowboy & The Poct-Tom T. Hall

*  Don’t Believe My Heart-Tanya Tucker
* White Knight-Cledus Maggard

10 Roots Of My Raising-Merle Haggard
33 Tracks Of My Tears-Linda Ronstadt
PRINCE ALBERT

CKBI

25 (1) Woman-Jennings & Nelson
CHARTED

* Reflections Of A TFool-Brian Sklarr

1 Motels & Memories -T.G. Sheppard
14 If | Let Her Come In-Ray Griff

* Just A Minute Lord-Joyee Simoanc
# Make Mc Your Woman-Nancy Ryan
RICHMOND HILL

CIFGM (Dave Johnson)

48 Till I Can Make It-Tammy Wynctte
* The Door I Used To Close-Roy Head
* ] Couldn’t Be Mc-Johnny Rodriguez
* Lucky Lady-Dolly Parton

SMITHS FALLS

CJET (Jack Poelstra)

6 (1) One Way Ticket-Jerry Palmer
CHARTED

* | Love You Because-Jim Recves

#* Somebody Loves You-Cyrstal Gayle
* Stone Crazy-I'reddy Welle

* The Good Lord Giveth-Webb Pierce
*  Bump Boogie-Aslcep At The Wheel
ST. CATHARINES

CHSC

25 Good Woman-Jennings & Nelson

*  Tingle Becomes A Chill-Lorctta Lynn
*  One Day-Jim & Don Haggart

*  Silver Dish Cafe-Mercey Brothers
ST. JOHN’S

VOCM (John Reynolds)

* Prisoner’s Song-Sonny James

5 Broken Lady-Larry Gatlin

* Queen Of Starlight Ballroom-David Wills
*  Mansion On The Hill-Michael Murphy
*  Strawberry Cake-Johnny Cash
SYDNLY

CJCB (Arna Halloran)

6 (1) One Way Ticket-Jerry Palmer *
43 Special Kind-Jim & Don Haggart

40 Song For Wendy-Cliff Edwards
VANCOUVER

CKWX (Harold Kendall)

* (1) White Knight-Cledus Maggard
CHARTED

*  The Battle-George Jones

27 Another Puppet-Brenda Lee

* Drinkin’ My Baby-Eddie Rabbitt

8 Angels Roses & Rain-Dickey Lee

* Lose A Good Thing-Freddy Fender
PLAYLISTED

*  Sun Comin’ Up-Nat Stuckey

* Pamela Brown-Jud Strunk

50 All The King’s Horses-Lynn Anderson
* I’'m So Lonesome-Terry Bradshaw

* Texas-Charlic Daniels Band
WINDSOR

CKLW M (Ron Mitchell)

* (1) Without Your Love-Charlie Ross
CHARTED

*  Tonight-Kenny Starr

50 All The King’s Horses-Lynn Anderson
*  What A Night-David Houston

* Looking For A Space-John Denver
PLAYLISTED

37 Light At The End-Family Brown

* Hard Times-Ron McCleod

* Made Me Love You-Anderson & Turner
*  Sweet Dreams-Troy Seals

* That’s All She Wrote-Ray Price
WOODSTOCK

CJCJ (Charlie Russell)

22 (1) Universal Girl-R .Harlan Smith
CHARTED

*  You Make Life Easy-Joe Stampley

* If I Can Make It-Tony Douglas

* Till The Rivers Run Dry-Don Williams



The Programmers

-a sort of soul-searching serenade from the CBC

The Great Canadian Culture Hunt

by Ritchie Yorke

There we all were folks, just about to give up on the CBC’s faltering attempts
to come to video grips with the new emerging cultural nationalism of Canada,
and then old Aunty comes through with a total off-the-wall winner. More cor-
rectly, a series of winners. My delight is positively overwhelming. Maybe some of

it really was worthwhile.

The Great Canadian Culture Hunt is
the series to which we refer, dear read-
er, and the particular program which
you must not for any T€ason miss is
:ntitled Focus on Pop Music.

A one-hour documentary special
with clearly-defined philosophical di-
rections, this segment of the Great
Canadian Culture Hunt will be aired
across the CBC TV network Wednes-
day March 24 at 8:30 PM EST. Its
timing could not have been more ap-
propriate, coming as it does amidst the
disc industry doldrums which in-
evitably follow the Juno Awards. A
sort of soul-searching serenade. The
program, in this observer’s humble
opinion, says more about the state of
Maple Music endeavour than any ef-
fort thus far beamed from the box.

Let me hasten to assure you that
my fondness for the program has noth-
ing to do with my own incidental ap-
pearances therein as a rock commenta-
tor. Peter Goddard also makes his
presence felt in the program and that
is not enough reason for me to give it
the thumbs down. In any case, I've al-
ready paid the price of taking an edi-
torial stand. In a recent issue of the
Globe and Mail (among my previous
employers) a TV critic hauled me over
the coals for having the bombastical
nerve to describe rock ‘n’ roll as ““the
most powerful cultural medium ever.”
I’ll stick to my guns-and we’ll let time
decide the accuracy of my shot. TV
types are very touchy about the me-
dium’s total failure with the youth
market, and they are also unable to
handle inferences ‘that the tube’s con—
tribution to contemporary culture has
been a little more than an anchor to
the preservation of the status quo.

Rock music is, or at least was, a vola- .

tile instrument of social change which
is a hell of a lot more than you can say
about the mindless mediocrity of TV’s
packaged poop.

Nevertheless, it was pure pleasure
to witness quite a few grains of truth
elucidated before the CBC cameras in
the filming of this unique documen-
tary. It is unlikely to tell members of
the music industry in this country
much about the state of the art (and/

or business) that they don’t already
know. But that, of course, is not its
purpose. The function of the series is
to inform Canadians at large about the
cultural revolution which is in the pro-
cess of enveloping all aspects of art in
Canada. And on that level, it succeeds
admirably.

All of those poor innocent souls
who know nothing about rock music
other than that they detest it, will be
able to tune in and obtain a fast cours
in what it’s all about. In explaining thé
the processes of making records, of
trying to compete against an American
mass entertainment machine which
blankets the planet; in these areas this
documentary is a formidable achieve-
ment.

What is Canadian music? From
whence does it come? How come it
comes at all? What does CKLW stand
for? The CRTC? These are some of the
questions to which the program ad-
dresses itself in no uncertain terms. In
short, the producers and editors do
not beat around the bush. They get
right on down there and plunge into
the nitty gritty.

The entire series is laced with that
thematic thread of reality. In the first
of the series, The Politics of Culture,
which producer/director/writer George
Robertson described as “a sort of pro-
gress report”, it is evident that a no-
holds barred approach prevails. The
program explored such diverse but in-
tensely-related topics as the removal of
special tax exemptions for Time maga-
zine, the outdated corrupt boards of
traditional culture, the third-rate atti-
tude to artists and the astonishing
domination of key Canadian cultural
posts by Americans. It also becomes
abundantly clear that the growth of
Canadian culturism inherently invokes
a parallel feeling of anti-Americanism.

In the rock music program, the

major record companies take an image:

beating from a flock of industry
people. What Canadians lack, as one
commentator in the. first program
shrewdly points out, is not talent but
a plank on which Canadian talent can
walk. Sure you can’t legislate culture
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Montreal press
attacks radio

Audio Scene Canada magazine re-
cently likened FM stations to remote
turntables. The difference between lis-
tening to radio as opposed to a per-
sonal record collection is that radio
frees the listener from hassling with
turning over records.

Although there has been a veritable
horde of applicants approaching the
CRTC for a new Toronto FM outlet
(RPM Feb 28/76). Toronto seems not
to be the only major Canadian market
“. . . in need of a good FM station
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