INTOO DEEP
Genesis

HEART AND SOUL
T'Pau

SHAKEDOWN
Bob Seger

MEET ME HALFWAY
Kenny Loggins

CAN‘T WE TRY
Dan Hill

KISS HIM GOODBYE
The Nylons

JUST TO SEE HER
Smokey Robinson

FUNKY TOWN
Pseudo Echo

GIRLS GIRLS GIRLS
Motley Crue

JAMMIN ME
Tom Petty

FLAMES OF PARADISE
Jennifer Rush

YTHM IS GONNA GET YOU
Gioria Estefan

EVERY LITTLE KISS
Bruce Hornsby

........................

MOTLEY CRUE
Girls Girls Girls

JODY WATLEY
Jody Watley

TOM PETTY
Let Me Up

HEART
Bad Animals

s ol I O I

RANDY TRAVIS
Always And Forever

THE BOX
Closer Together

BARBRA STREISAND
One Voice

DWIGHT-YOAKAM
Hillbilly

SINGLE PICK |

HEARTS ON FIRE
Bryan Adams

Rock And Hyde

'G00D TIMES
Hoodo Gurus

IT DOESN'T HAVE TO
BE THIS WAY
Blow Monkeys

ALBUMS

TO WATCH

JENNIFER RUSH
Heart-Over Mind

SIMPLE MINDS
Live In The City Of Light

ALISON MOYET
Raindancing

CHALK CIRCLE
Mending Wall

JUDAS PRIEST
Live

GLORIA ESTEFAN & MSM
Letit Loose

ATLANTIC STARR
All In The Name Of Love

HERB ALPERT
Keep Your Eye On Me
Gregg Allman’s new single, Evidence
Of Love, with background vocals by
Don Johnson, is the spark that will
probably break his album onto inter-
national charts. - Page 7

ALBUM PICK

LOOKING FOR A NEW LOVE
Jody Watley
MCA-52956-J

Az

U2
The Joshua Tree
Island - ISX1127-J

TEENLAND
The Northern Pikes
Virgin - VS-1379-W

OMAR & THE HOWLERS
Hard Times
Columbia - FCT-40816-H
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Roblan’s lends clout for Leucan video

At a recently held screening for the full-
length video L’esprit D’equipe (Closer
Together), which features The Box, Martine
St. Clair and the Montreal Canadiens, it was
announced that distribution for the package
would be handled by Roblans across Canada.

The 25-minute film will raise money for
the Leucan (Leukemia - Cancer) Foundation,
an organization devoted to children with
cancer. ‘“When I grow up,” says Leucan’s
slogan, “‘I’ll be all better.””

The video, dedicated to ‘‘all those who
have lost the battle against cancer and to the
courage of all the little heroes who continue
to fight,”” was directed by award-winner
Allan Nicholls, whose latest critical success
was Leonard Cohen’s I Am A Hotel. A
35mm version of the story, written and pro-
duced by Liz Morency, will be screened

CBS gold to Gowan for Great Dirty World, backstage
at SRO Massey Halli date. The LP is now platinum and
Is expected to surpass the 250,000 unit mark reached
by Strange Animal. Bemie DiMatteo and Don Oates
make the presentation.

around the world.

The filming took place at the Montreal
Forum during last February’s Rendezvous
series and is the story of a boy ‘“who must
deal with the ritual trials of blood transfu-
sions and spinal taps,”” during which dream-
ing is his solace. His dreams are brought to
life during the film: skating with the Cana-
diens and playing with The Box.

Following the 4-day shoot, the Cana-

SBK Entertainment holds
2nd Annual Sync Awards

SBK Entertainment World hosted a lavish
dinner/awards show at Domenic’s in Toron-
to (June 1), where they awarded their Sync
Awards, the 2nd Annual presentation of
these distinctive awards.

SBK’s Wayne Patton, Sandra Power and
Sheila Ogg attended to every detail as the
room began filling with invited guests from
agencies, and the record industry and
specialized press.

After a specially-prepared dinner, the
giant video screen gave the audience an idea
of the competition that had been entered for
the honour of Song of The Year in a Na-
tional Commercial. There were a dozen
nominees, judged by a panel of professional
managers from SBK. Entertainment World
and CBS Records. y

The winner was Wild Thing, written by
Chip Taylor. The winning agency was Ogilvy
& Mather and the commercial was for Wild
Berry Vodka Cooler.

Awards of Merit went to the Paul Mc-
Cartney penning of Come And Get It, which
was used in the Chrysler Canada commercial;
and for Eddie Schwartz’s Hit Me With Your
Best Shot, used in the Standard Auto Glass
commercial.

Butler to enjoy full marketing campaign

The instrumental jazz album that South
African native Jonathan Butler released in
1985 quickly garnered him the attention of
his critics and peers alike, so much so, that
several of his tunes were subsequently record-
ed by Al Jarreau, George Benson and Billy
Ocean. A follow-up has now been released
preceded by the single Lies, and according to
Jive product manager Larry Macrae, it will
enjoy the full support of BMG, adding, ‘I
think we’ll be working it from now until
Christmas.”’

The self-titled double album, which
features S instrumental as well as 11 vocal
tracks, is available for the price of a single
LP. “It’s very similar to the Mister Mister
album of 2 years ago,”” Macrae explains,
‘““‘where a new artist goes out at $6.98 and
then they jack up the price. With this we want
to take the same type of approach with dou-
ble LP .. .2 LPs for the price of one and give
the consumer good value for the money but
never jack up the price.”

Butler’s album is being supported with
an interview cassette, a CD (and vinyl)
sampler and a video biography. As well, the
clubs are being serviced with a 12’ that’s not
available domestically. ““The only thing
we want commercially available is the 7’ and
the album,’’ says Macrae,‘‘Because the 12”°

market isn’t as large as it is in the U.S. and
my theory is, and Jive’s Barry Weiss went
along with this, is that I prefer to have people
hear this in the clubs or on the radio or see it
on television, and then go out and buy the
album.”

Not only are the AC and CHR stations
the focus of the the label’s radio campaign
but so are the various jazz programs across
the country. ““I think it’s going to work,’’
continues Macrae ‘‘But it goes back to the
same old situation that if the record doesn’t
cross to CHR in the States . . . because radio
up here has the tendency to be very cautious,
I mean we’re working on records that are in
the Top 30 we can’t even get on CFTR! So,
it’ll be a slow build.””

In order to achieve credible sales, BMG
has also serviced the album to retailers, with
in-store play copies, a key factor in the
overall success of the campaign. ““It’s a very
big big factor here and in America. It’s not
peculiar that we’re full servicing the LP to
retail but there are some albums that really
don’t work as an in-store item. The Chris Rea
package for example, is getting great
response on in-store situations and now The
Jonathan Butler release is picking up nicely,’’
he concludes.

diens went on to amass a 13-game winning
streak and first place in their division. The
Box are now charting with both the single and
album, Closer Together. But for one of the
““‘little heroes”’, whose joy the production
brought is inestimable, he has now lost his
battle.

More appointments
for A&M staffers

In recognizing the ‘‘important and vital link”’
that both promotion and publicity play in a
“hand and glove role’’ to A&M’s overall
marketing concept, label President Gerry
Lacoursiere has announced the appointments
of J.P. Guilbert and James Monaco to the
respective positions of Vice President of Pro-
motion and Vice President of Publicity.
Today A&M is, in fact, the only record
company in Canada where the publicity

Jim Monaco (1) and J.P. Guilbert

department does not operate under the pro-
motion department.

Guilbert has been with the company
after joining as the Montreal Promotion
Representative. Monaco has shared National
Directorship since 1984, but is an 11 year
employee following stints with leading in-
dependent publicity firms.

“They are the best at what they do,”
Lacoursiere boasts, ‘‘and-have built a reputa-
tion of professionalism and credibility that is
without equal in the industry.”’

Rosen resigns
CIRPA post

Earl Rosen has submitted his resignation as
CIRPA'’s Executive Director, effective Sept.
15/87. He has held this post since 1976 when
he began working part-time with the
organization.

With the formation of FACTOR in May
of 1982, which CIRPA administered, Rosen
agreed to work full time for 3 years. This was
extended until Sept. 1986, in order to see
through the implementation of the Depart-
ment of Communication’s Sound Recording
Development Progam. Since that time he has
worked on a part-time basis once again, while
resuming his private business activities.

“CIRPA’s Board of Directors has begun
to look for a replacement for Rosen, and is
considering whether the position will be full
or part time. Those interested should send
their applications to Search Committee, CIR-
PA, Suite 330, 144 Front St. West, Toronto
M5J 2L7. Mark the envelope ‘confidential’.



Catalogue blitz by CBS adds to year’s success

While several retailers have moved to restrict
their stock to Top Con (hits) only, which has
backfired with
many, CBS chose to
bring attention to
their catalogue
through several ag-
gressively mounted
campaigns. The con-
census now at CBS is
that these campaigns
have been more than
successful, bouying
up what could have .
been a couple of sag- Don Oates
ging quarters. ““Primarily we are protecting
our own best interests,”” explains Don Oates,
Vice President Sales & Marketing for CBS
Records Canada. ‘‘We have always been
known as a full catalogue record company,
and by full, I mean catalogue in all phases of
music categories: classics, country, rock, jazz
pop and A/C. So we went a number of
routes. One of the first was the Spring &
Summer cassette campaign.’”’ He goes on to
explain, ‘“We made a 3-cassette sampler for
in-store play and promotional use . . . depic-
ting songs by the likes of Gowan, Patty
Smyth and Europe, and the current hit pro-
‘duct we have, but we interphased this with
the first Loverboy cuts, and went as far back
as Janis Joplin’s Me And Bobby McGee, and
Santana’s Black Magic Women. Basically, we
were saying to our customers ‘. . . this is
catalogue, and the product by these artists are

classics . . . and when you deal the summer-

time portability picture of music, you get the
.ghetto blasters, Walkmans, the cassette decks
in boats, and, of course, the people on the
road to and from their cottages . . . then
you're talking increased sales. We are also
tieing-in hand and hand with what is being
played on a number of radio stations in
various market places.”’

There has also been priority placed on
the singles market and CBS has introduced
their Fourplay series, which is 4 hit singles by

an artist, normally on 2 or 3 albums, ‘‘so it’s
not taking away from the album/cassette
sales,”” Oates explains, ‘‘but does emphasize
the past sucess of artists . . . again finding
another avenue to bring our catalogue to the
forefront in the consumer’s eyes.”’

A campaign set for June will revolve
around a new cassette series that will be in-
troduced by CBS, flying the banner of The
Best Of Times, “and that’s going back even
further,”” says Oates, “‘back to the Frankie
Yankovics, Frankie Laines, Percy Faiths, and
Barbra Streisand . . . it’s sort of 2 Greatest
Hits series. What’s important, of course, is
that this series has the price point that will ap-
peal to customers.”’

Molson Park is setting
for this year’s Mariposa

This year’s Mariposa Folk Festival will be
held at Molson Park (just north of Toronto)
from July 3 through 5. There are more than
50 folk, rock, country, bluegrass, blues, and
folk-oriented acts firmed for the 3-day event.
These include performers from the West In-
dies, the U.K. Europe and South America,
plus a heavy contingent from Canada.

In an effortto overcome transportation
problems, the Festival people have arranged
for The Molson Park Express, a train that
will, each day, take ticket holders from
Toronto’s Union Station directly to the
festival site, and back home in the evening.
Molson Park however, doesn’t present any
problem for those wishing to drive and it’s
expected many will take advantage of the
hotel/motel accommodations adjacent to the
park.

Included in this year’s lineup are Bryan
Bowers, La Bottine Souriante, David Essig,
Oscar Brand, Tom Chapin, Celtique,
Cranberry Lake Jug Band, Barney Cumm-
ings, Peppino D’Agostino, The Friends Of
Fiddlers Green, Dee Higgins, Rare Air, Ed
McCurdy, Rafael Lima, and the Paul Ramos
Band to name just a few.

Jerry Stevens offers new talent resource bank

Veteran Canadian programmer, Jerry
Stevens, currently with London’s CKSL-AM
and CIQM-FM, recently established a talent
resource bank for Canadian broadcasters.
Flying the banner of The Jerry Stevens Com-
pany, the firm was founded in February of
this year, and has already grown in size and
stature,

The firm evaluates airchecks for radio
personalities, providing both a critique and
suggestions for improvement. This has
already expanded into a cross-country job
placement service. ‘I recognized.the need for
the company,’’ Stevens explains, ‘‘and, based
on the response to date, it’s been greatly ac-
cepted.”’

He continues with, “What’s become ob-
vious however, is that so many of these peo-
ple want to improve their positions as well,
yet most are unaware of exactly where the
openings are. Based on that, plus the fact that
for years I’ve been constantly asked to reom-
mend air talent, it became clear to me that
there was a glaring need in Canada for a ‘con-

necting link’ between stations requiring
talent, usually very quickly, and radio per-
sonalities who were anxious to move up.’’

Stevens is confident that he is now pro-
viding that ‘connecting link’. He has also
moved into other areas, and is accepting
resumes from production people,
copywriters, and those interested in promo-
tion as well as traffic. “I’ll include anyone
who’s interested,”” says Stevens, adding,
‘“Talent is talent and anyone in the industry
should be able to feel that career improve-
ment is within their reach.”’

All that’s necessary for free placement in
the Bank is a current resume, and recent work
samples, such as aircheck, production pieces
or copy, depending on the position desired.

Stevens still actively maintains the air-
check evaluation service, seeing it as a further
advantage to those wanting placement. As
the air talent improves, they receive higher
gradings within the Bank, which in turn
makes their talent more marketable.

For further information contact Stevens
in London at 519-667-1410.
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The compact disc has also played an im-
‘portant part in bringing attention to
catalogue product, and as Oates outlines,
‘““We’ve introduced our Nice Price, Right
Price campaign in view of the increasing
awareness of CDs . . . and again . . . at a price
that is in keeping with buyers looking for ex-
cellent catalogue product at . . . let’s say
under $15.00. I'm a ‘baby-boomer’ myself,
and there are classic albums that I would like
to have as CDs . . . if the price was right.”’

As Oates suggests, ‘‘We were well aware
of the strength of our catalogue, so we set out
to create the demand through promotional
use, which created the awareness and what we
were looking for . . . consumer demand.”’

Oates concludes with, “‘I believe that
with our catalogue strength and our ag-
gressive campaigns to bring it into more pro-
minence, plus the hit product we will be
releasing over the next few months, this will
be one of our best years.”’

Rogal and Stride win
PROCAN’s Jazz award

Scott Rogal of Edmonton and Vancouver’s
Fred Stride are co-winners of the $2,000.00
PROCAN Jazz Composers Award for 1987.
The competition, in its third year, is open to
composers under 35 who have written works
for big-band jazz ensemble.

Stride was recognized for a new work,
Sleepless Nights, which, according to jury
chairman Phil Nimmons, ‘“used the full or-
chestral potential, and makes a complete
statement with good contrasting elements.”’

Rogal’s prize winner was J.J.'Bop. Com-
petition judge Gary Williamson pointed out
the ‘‘harmonic clarity” in Rogal’s piece, sug-
gesting that it ‘‘be considered for perfor-
mances by school bands.”” The work has
already been commissioned by the Saskatoon
Junior Jazz Band, a high school-aged ensem-
ble.

PROCAN’s Nancy Gyokeres points out
that ‘““Having recognized a lack of jazz
material suitable for large ensembles, PRO-
CAN created its Jazz Competition in 1985 to
encourage Canadian composers to write for
bands of 12 pieces or more.”’

Both Stride and Rogal are active as per-
formers in their own right. Stride has provid-
ed arrangements and orchestration for
various films, television programs and recor-
ding projects. Rogal, a music teacher in Sher-
wood Park, Alberta, has conducted the
Saskatoon Jazz Society Big Band.

e, L

Bil Meehan, Vice President Sales & Marketing, Island
Records, presents gold single for Amazulu to Terry
Trojek of Satum to celebrate sales of Montego Bay.
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 WALT SAYS

Just waiting for the new law about piracy and
counterfeit records are a group who want to
walk into a downtown record store, buy a few
dozen records and take the store, the pressing
plant . . . and the guy who is putting out this
stuff, to court . . . and throw the book at
him. This time it will be worth everyone’s
while to go after these cheating thieves, some
of whom have cried ““wolf’’ before!!

Etiquette not spelled with “Q”

Well . . . it was one of those bashes that had
them dressed well or rotten, crammed into
one of the hottest and most dismal venoms
(EC: That’s venues. . . I think!!) in Toronto.
You could have died. Ambience? What is it??
Funny it should have been a celebration. I
understand the whole staff was waiting for
that day!! (EC: You must have got that from
the whole staff!) It was good luck and it was
goodbye and now . . . on to better things (EC:
Turn the page!!) Things will never be the
same . . . thank goodness!! (EC: Venom . . .
you say!!)

Answer to “Very Concerned”!

No . . . we haven’t given up or given in, and
we are still watching, but you have to give the
suckers a few breaks. Read on and you may
read in . . . to one of the items . . . our new
concern and you aren’t the only one concern-

‘. ... the prophets of doom, the messengers of
medlocrity, will be overwhelmed by the new
generation of competent, creatlve, confident
artisans and by all those of preceding generations
who have afready demonstrated their freshness of
mind, their talent and thelr capacity for inspired

leadership.” - Pierre funeau
.] " /
ki
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ed. Yes 40 may get us 30! Keep tuned!!

We’re still waiting . . . !!

A rather bad situation in our industry that
was going to improve may be getting worse.
Whatsmore . . . we are all still waiting for an
explanation which isn’t forthcoming and it
leads a lot of people in the industry to believe
it’s just more smokescreen. Is what we have
here an ‘“‘amateur show’’? What are you do-
ing? What do you intend to do? What do you
intend to accomplish? I we start guessing,
you won’t like it . . . so come clean . . .
squeaky clean!!

This was only “round one”!!

A very powerful lobby group (or groups).
have won the first battle and are promising to
launch the next part of the war. At stake are
megabucks and this group wants to see that
the letter of the law is-adhered to. To quote
one of their spokespersons ‘. . . the name of
the game is ‘airplay’.”” (EC: I sense a feeling
of deja vu . . . n’est pas??)

Sgt. Pepper - 20 years later!!

I felt quite honoured to be asked by Peggy
Colson-Weir to take part in CHFI-FM’s
Salute to Sgt. Pepper’s Lonely Hearts Club
Band. And there I was sitting in on Arlene

WEA finalizes deal
with Green Linnet

Toronto-based and complete with bagpipes,
Rare Air should now receive the benefit of a
major label push. Their label Green Linnet
signed a distribution deal this past week with
‘WEA Music Canada. The band will be play-
ing 3 dates at Mariposa this year (July 3,4 &
5).

Also featured on the label, operating out
of Connecticut, are Christy Moore and
Relativity, who recently played several Cana-
dian dates. Rare Air comprises an R&B
rhythm section backed by bagpipe players,
which says WEA’s Dave Tollington, puts
them into the ‘“‘not so traditional’’ category.

As with their arrangement with the suc-
cessful blues label, Alligator Records, WEA
will work closely with both specialized media
and retail accounts.

“It’ll be a networking situation,”’ Toll-
ington explains, ‘‘getting in there and turning
over the stones. Just dig in and sniff around
to where the market actually is.”’

CKXL PD post to
Wayne Bryant

Wayne Bryant has been appointed Program
Director of CKXL Calgary. The announce-
ment was made by Roy Hennessy, General
Manager of CKXL/CHFM.,

Bryant has been with Moffat Com-
munications, in various positions, for the
past 19 years. His former duties were as Sta-
tion Operations Manager for AM and FM, a
position that has been phased out.

Gord Robson, who had been handling
progamming duties at CKXL will stay with
the station.

Subscribe to the
philosophy of RPM

Bynon’s Chronicle . . . live in front of
thousands in Nathan Phillips Square, with
the Toronto Star’s Peter Goddard. One
lesson I’m sure Arlene learned was that you
can’t go onand on and on . . . expressing opi-
nions to thousands of people who came to
listen to music. Also on the Chronicle were
the Sun’s Wilder Penfield III and Richard
Lyttelton, President of Capitol Records-
EMI. Needless to say it was Lyttelton who
was the most informative, While the 3 of us
““pencil pushers’’ were expressing our opi-
nions of what we think happened 20 years
ago, Lyttelton was speaking of his first hand
experience as a fledgling member of EMI and
a “‘button pusher’ at the famous Abbey
Road Studios where Pepper was produced.

Hey! Hey! . .. Right On!!

Can I call them . . . or can I call them? Don
Shafer is taking over Toronto’s Q107 as Sta-
tion Manager and Bob Mackowycz is the new
Program Director . . . a great choice . . . and
the only choice for that matter, or they might
have lost Bob to CKFM.

CIRPA General Meeting
set for June 17

CIRPA’s General Meeting: has been schedul-
ed for June 17 at the Celebrities Lounge in
Toronto’s Harbour Castle Hilton Hotel. The
meeting will begin at 3:30 pm and is open on-
ly to CIRPA members. However, a seminar
on radio, which will follow the address of the
guest speaker, will be open to all those in-
terested.

Guest speaker will be Robert Pitmann,
founder of the MTV Network. More infor-
mation on the meeting can be obtained by
calling 416-593-1665.

Shafer & Mackowycz
to Q107 posts

Don Shafer and Bob Mackowycz have been
appointed to top management posts at
Toronto’s Q107. Shafer, a 40-yr. old native
of Toronto, takes over the position of
Station Manager. He was formerly Program
Director at Vancouver’s CFMI-FM: He re-
places Gary Slaight, who has moved to
Standard Broadcasting.

Bob Mackowycz, a long-time member of
the programming staff at Q, takes over as
Program Director.

& WORLD
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* all prices include mastering, metal parts, labels
and dust sleeves, albums include full process
colour high gloss jackets from customer supplied
process film, and shrink wrapping.
2-3 Waeek Delivery
Completely Guaranteed
Inhouse Art & Typesstting
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Direct Toronto Line
BASEUINE RD. W., BOWMANVILLE, ONT. L1C 323
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Their last two albums, The Head On The Door and Standing On
A Beach, are Canadian Gold, they wowed an adoring audience
of 15,000 at Toronto’s Kingswood Theatre last summer and
Kiss Me, Kiss Me, Kiss Me is a new peak
in a career full of wondrous music.
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u}v? Eli?:vizl:,e &apr:i?: _B§§f55%?. 18_‘;307 4 ILF?) Over The Top/Soundtrack - SC-40655-H {LP} Come As YounAer(eKiaST-‘l 7230-F

HEARTBREAK BEAT

23 (7} ALWAYS CAN'T WE TRY S
o Atiantic Starr - Warner Bros - 92-84557- ® 5 o SN Cainbia 38 070504 BN 78 80 {4 prinedeic Furs - Columbia - 38.06420-H
{LP) All In The Name Of Love - 92-55601-P {LP} Dan Hill - FC-40456- {LP) Midnight To Midnight - FC-40466-H
2 (11) BIG LOVE KISS HIM GOODBYE E
et Fleetwood Mac - Warner Bros - 92 83987 P @ 58 {4) The Nylons - Attlc - AT-348-W @ .;‘ 98 ® g)alt\ln‘z:z I\Il-o‘r)nYaE\ SSEe]esc(YcS)TJR';% SE @ ﬂ
(LP) Tango In The Night - 92-54711-P (LP) Happy Together - LAT-1233-W {LP) Quand on est en amour - STR-1003
13 13 (14) MOONLIGHT DESIRES SHIP OF FOOLS THE PLEASURE PR NCIPL
Gowan - Columbia - C4-7206-H 47 42 19 Wortd Party - Chrysalis - 43052-J @ 87 (2 Janet Jackson - A&M ‘ E
{LP) Great Dirty World - FC- 40039 i {LP) Private Revolution - CHS-41552-4 {LP) Control - SP-! 5106
14 15 (13) LESSONS IN LOVE DIRTY WATER DOMINOES
Ifev§1842 Polydor - POLS-123-Q 48 3 an Rock And Hyde - Capitol - 73019-F 81 67 113 Robbie Nevil - Manhattan - 50053-F
{LP} Running In The Family - 831 5931-Q {LP) Under The Volcano - $T-6555-F (LP) Robbie Nevil - ST-53006-F
19 (1 OSER TOGETHER JUST TO SEE HER WAITING FOR.A MIRACLE
@ il CLE = - Aler1 - BDS-519-Q @ m & (8] Smokey Robinson - Motown - 1377.4 @ 93  {2) Bruce Cockburn - True North » TN- 4210 H
(LP) uase| Togethe: - BD-1005-Q {LP) One Heartbeat - MOT-622 {LP} Waiting For A Miracle - TN2-67-
DIAMONDS FUNKY TOWN | STILL HAVEN T FOUND
0= © Herb Alpert - ABM - AM-2929-W @ 68 (3) pseudo Echo - RCA -5217.7-R-N ® new U3 1sand 97080
{LP) Keep Your Eve On Me - SP-5125-W {LP} Love An Adventure - 5730-1-R-N (LP) The Joshua Tree 18X-1127-J
’ NTED DEAD IVE . COME GO WITH ME . TOGETHER (The New Weddm Song),
(L2 2 ‘IgvoAJow PMerc\ﬁv %%1%" 51 40 (15) Expose - Arista - AS1-9555-N @ 95 (2 T REe - At AT aBI W @ &\'
{LP) SLippery When Wet - 830 264-1-Q ) Exposure - AL-8441-N
NOTHING'S GONNA STOP us NOW AY GOODBYE TO IT ALL N WEAPONS OF LOVE
LENIRS) Stasship - RCA 52 s2 e ghns deBurgh - ABM - AM-0724.W h‘ @ 96 (2} The Truth- |.R.S. - IRS-53084-J
{LPIN {LP)-Into The Light - SP-5121 {LP) Weapons Of Love - IRS-5981-)
19 14 (12) EVERYTHING | OWN Wi p SONGBIRD
LR George - Virgin - VS-1364-W 53 49 @ ga?n;ﬂﬁmaogxyew(e 03 'ease M) @ NEW  Kenny G - Arista - AS1-9561-N
{LF) {LP} Touch Me - 1012: E (LP) Duotones - AL8-g42/-Iv
20 21 @ SWEET SIXTEEN GIRLS GIRLS GIRLS SERIOUS
B ly ido - Chrysalis - 43114 @ 70 513) Motley Crue - Elektra - 96-94657-P ﬂ 87 85 (9 Donna Allen - 21 Records - 7- 9949 -N
(LP“ Wh piash Smile - CHX-41514 J (LP) Girts Girls Girls - 96-07251-P {LP) Perfect Timing - 21-90548-N
33 (6) IN TOO DEEP Y E DON'T DISTURB THIS GROOVE
2 Genes s - Atlantic - 78-93167-P @ 2 o YU R THE O e 88 89 (2) The system - Atlantic - 78:93207-
{LPY invisible Touch - 78-16411-P {LP} Whispering Jack - 6300-1-R-N {LP) Don't Disturb The Groove 78-16911-p
@ 20 (8 RIGHT ON TRACK - 56 38 (26) SOMEWHERE OUT THERE 89 o1 (3 GIVEME ALL NIGHT
Breakfast Club - MCA - 52954-J Linda Ronstadt/James Ingram - MCA - 52973-J " Carly Simon - Arista - AS1.9587-
(LP) Breakfast Ctub - MCA-5821-) {LP) An American Tail/Soundtrack - MCA - 39096-) {LP) Coming Around Again - AL- 8443 N
36 (5) ALON THE RIGHT THING HEARTS ON FIRE R
® A Caprto - 44002 57 39 1) g5y Red - Elekira - 96.94877-P @ new Bl hdame ABM - AM: 2048 =N
(LP) Bad Animals - PJ- 12456 [? {LPF Men And Women - 86.07271-0 {LBY Ino The Fire - SP-3907-
41 (5) HEAD TO TOE ONLY HUMAN DIRTY LOOKS S
o o e e & Culh dam - Golumba - 38-7008-H 58 47 (15) e Aaron - Atiic - AT-350-W @ 91 92 (3} Diana Ross - RCA -5172.7 &N
{LP} Spanish Fly - FC-40477-H {LP) Lee Aaron - LAT-1231-W {LP} Red Hot Hhvthm & Blues 6388-1-R-N
34 (6} SOMETHING SO STRONG N‘ ME WALK TO THE RHYTHM "‘.
@ ! Crowded House - Capitol - 5695-F @ 66 (o) Jﬁnh\llm:w 'KIACA 3065-J 92 97 {2) parachute Club - Current - PB-50927-N m n
{LP} Crowded House - ST-12485-F (LP} Let Me Up - McA 5836-J {LP) Small Victories - KKL1-0673-N
26 16 (16} WILD HORSES IF SHE WOULD HAVE BEEN FAITHFUL ROCK THE NIGHT
Gino Vannell - Potydor - PD$-2298.-Q 60 54 (9 Chicago - Warner Bros - 92.8 @ 3 Europe - Epic - 34-07091-
(LP) Big Dreamers Never Sleep - 831-6001-Q {LP) Chicago - 18 - 92. 55091 P (LP} The Final Countdown FC-40241-H
27 18 (20) DON'T DREAM IT'S OVER ., FLAMES OF PARADISE | WILL
Crowded House - Capitol - 5614-F 1 82 (2) jennifer Rush - Epic - 34-07119-H NEW  gock And Hyde - Capitol - 73027-F N\
(LP) Crowded House - ST-12485-F m {CP) Heart Over ﬁ:f\d FE-40825-H @ (LF) Under Nk Voicano - ST-6555-F @ h
28 24 (i6) | KNEW YOU WERE WAITING (For Me) RHYTHM IS GONNA GET Y GOOD TIMES
Aretha Franklin/George Michael - Arista @ 84 ) Gioria Estefan & MSM AEplc 34 (?Ilgsg H ‘_‘3 95 NEW Hoodoo Gurus - Mercury - MER-105-Q .;‘
AS1-9559-N {LP) Aretha - AL-8442-N {LP) Let It Loose - FE-40769-H {LP) Blow Your Coo! - 830 947-1-Q
29 22 (11) DAY-IN DAY-OUT FASCINATED IT DOESN'T HAVE: TO BE THIS WAY
David Bowie - EMI America - 8380-F @ e @ Company B - Atlantic - 78-92947-P 96 NEW g, Monkeys - FCA 51387
{LP) Never Let Me Down - PJ-17267-F (LP) N/A (LP} ... T