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FUNKY BAOADWAY
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Deejays have called this
slice out of the album and
so Wilson Pickett is doing
the “Funky Broadway"”
(Routine-Drive In, BMI) as
a single now and wow
(Atlantic 2430).
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THE BEAT GOES ON

“The Beat Goes On" (Chris-
Marc-Cotillion, BMI) goes
on and on as the Young-
Holt Unlimited party-goers
rock things around. Will
be a big one (Brunswick
55338).

Cla
GROGYIN' THE YOUNG RASCALS

1950 : 1967

1
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The Young Rascals include

SEE PAGES
15—20

their unique “Groovin’ " on
this package and add ex-
tra attraction “A Girl Like
You,” the current release,
The rest of the rock will
rock the teens, too (Atlan-
tic SD/8148).

LAURA, WHAT'S AY1 AN GOT g
&
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Frankie Laine’s interpreta-
tion of “Laura, What's He
Got That I Ain't Got” (Al
Gallico, BMI) looks to en-
hance his growing hit list.
(ABC 10967).

SLEEPERS OF THE

SMALL TOWK, BRUKG DOWN
TONY BRUNO

Pk 4

Bruno

Tony
bluesy and very rhythm-y

gets  very

on  “Small Town, Bring
Down” (Kama Sutra, BMI)
and the dramatic slice will
mean much to teens (Bud-
dah 7).

ROGERWILLIAMS _ =
COLDENHITS_"EE
|

2\

Golden

Williams

“‘Roger
Hits” means “Born Free,

“‘Somewhere My Love,
“Till,”  “Maria,” “1 Left
My Heart in San Francisco”
and others the fans will
go for. A bargain (Kapp
KL 1530; KS 3530).

Not For Sals,

* 2P CODE
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o THE FIVE AMERICANS
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The Five Americans are
still intrigued by commu-
nication and so “Zip Code”
(Jetstar, BMI) should zip
right to the top of charts
(Abnak 123).

DON'T FORGET

Goffin
“Don’t Forget About Me”
{Screen Gems-Columbia,

and King cleffed

BMI) for the American
Breed, who give the rocka-
ballad all they’ve got (Acta
808).

Aliza Kashi, Israeli song-
stress making a name on
the Merv Griffin TVer and
in niteries, bows with a

list of evergreens she
makes even fresher and
greener (Jubilee JGM/S
8004).

In the opinion of the editors, this week the following records are the

SINGILE PICKS OF THE WEEK

Corise!”

(i)

Brook Benton bows for Re-
prise with his version of
the country click, “Laura

(Tell Me What He's Got
That | Ain’t Got)” (Al Gal-
lico, BMI), and he’ll score
(Reprise 0611),

WEEK

POPCORN
DOUBLE FEATURE
Chcom gt - Lary oy

The beat and the treat-
ment on ‘“‘Popcorn Double
Feature” (Helios, BMI) are
right in the contemporary
sell bag and so the Wilde
have a contender (Tower
353).

* ALBUMS OF THE WEEK

The Grassroots scored with
“Let’s Live for Today” and
now have “Things [ Should
Have Said” on the market.

Both ditties are on this
package with other goodies
{Dunhill 50020).
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London Unveils 'Fabulous
25 for Fall at Regionals

L.LOS ANGELES — London
Records held the first of four
regional meetings to introduce

their fall product last Tuesday |

(25) at the
Hotel here.

A similar meeting was held
in Chicago on Thursday, July
27, with the remaining two
scheduled for Atlanta this
Monday and in New York the
latter part of this week.

London executives attending
and conducting the meetings
included Walt Maguire, Herb
Goldfarb, Terry
Marty Wargo, Sy Warner, Al
Steckler, Jack Welfeld, Larry
Meisel and Paul Livert.

Attending from England
were Tony D’Amato and Dick
Rosen.

Theme of the presentation
was “Music for All Tastes-
Music For All Ages” and 25
new LPs were presented with
the wunderlying theme of “A
Fabulous 25 for a Fabulous
Fall ’67.”

Goldfarb Launched Meet

Goldfarb delivered the wel-
coming address and launched
the meeting by stating that the
London catalog comprises 10
different catalogs in one. The
categories he named were:
Pop, the Group labels, Classical
Instrumental, Opera, Phase 4,
International, Richmond Opera,
Steteo Treasury Series, London
45 catalogs™ and "Mantovani,
whom he called a catalog in
himself. Goldfarb cited the fact

Century Plaza

Producers Of

This Week’s

Front Cover Picks
o .+

Jerry Wexler
“Funky Broadway”

Bob Thiele
“Laura, What's He Got That I-Ain‘t
Got”

Dale Hawkins
“Zip Code”

Jimmy Bowen
“Laura (Tell Me What He’s Got That
I Ain’t Got)”

Carl Davis
“The Beat Goes On"'

Artie Ripp
“Small Town, Bring Down"”

Bill Traut for
Dunwich Productions
“Don’t Forget About Me"

Art Wayne & Bob Halley for
Extra Music Company
“Popcorn Double Feature”
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that of the 45 albums Manto-
vani released since signing
with London in 1950, every
single one has been a chart
item. He also stated that he
feels that the coming fall sea-
son will be the biggest fall sell-
ing season that the record busi-
ness hag ever seen.

Among the new albums pre-
sented by Goldfarb were pack-
ages by the Bachelors, John
Mayall’s Bluesbreakers, pianist
Gunter Noris and the first al-
bum by a new artist Val Dooni-

McEwen, | can.

Terry McEwen made the clas-
sical presentation and stressed
the fact that London will con-
tinue to develop new classical
artists who will eventually be-
come big sellers for the label.
As an example of this develop-
ment he recalled that Zubin
Mehta was practically unknown
to the recorld buying public

(Continued on page 32)

Columbia

Wraps Up

Top Convention

Nearly 600
Attend

HOLLYWOOD, FLA. — On
Saturday evening, July 29, Co-
lumbia Records concluded its
1967 National Sales Conven-
tion at the Diplomat Hotel,
wrapping up its most success-
ful sales meeting attended by
nearly 600 pepole.

Among the principal speak-
ers during the Convention were
Goddard Lieberson, President,
CBS/Columbia Group; Clive J.
Davis, Vice President, General
Manager, CBS Records; Bill
Farr, Vice President, Market-
ing, CBS Records; and William
P. Gallagher,
Columbia Artists and Reper-
toire and Special Products.

The theme of the comprehen-
sive four-day convention was

Vice President, |

“Columbia/A Commitment to
Sound Leadership,” as pro-
claimed by Farr, Convention
Chairman, in his opening ad-
dress.

He stated: “The purpose of
this convention is to answer
two questions: Where are we
going, and How do we get there

in the competitive year ' of
1967/68? A Commitment to
Sound Leadership demands

your best participation as a
member of a high-speed, highly
skilled, highly motivated team.”

He continued: ‘“‘Reality con-
tinually demands fresh commit-
ments and new approaches.
This year’s convention format
is a reflection of those needs.
This year, each individual will
have an opportunity to share
actively in this convention.”

(Continued on page 32)

Warners Presents 21 LPs
During Week - Long Meets

Warner Brothers Records,
Inc.- concluded a week-long se-
ries - of - fall convention meet-
ings Friday, July 28, presenting
21 new releases before distribu-
tors, their salesmen, radio per-
sonalities, key rack jobbers and
dealers in Los Angeles, Chi-
cago, New Orleans and N.Y.

The two-and-a-half hour, 35-
millimeter color film presenta-

tion, keyed to .the company’s ‘|

theme this fall, “Turn on and
in to Warner Brothers
and Reprise,” was by far the
most “singularly successful
meeting we have ever had,”
said J. K. (Mike) Maitland,
President of Warner Brothers.

The series of regional sales
meetings, traditionally staged
Warner’s distributors and
their sales personnel, was again
expanded this year so.as to in-
clude audiences of not only the

company’s customers, but to
include as well, many of the
artists, managers, attorneys,

publishers and producers with
whom- the company deals.

A,

Cameo Sold
' To Allen Klein |

Cameo / Parkway Records
has been sold to Allen Klein.
More details next week.

fnew

Individual discussions were
held with each of the com-
pany’s distributors following
the film presentation.

Biggest Year Ever

Maitland revealed that . the
company is currently -experi-
encing its biggest year ever,
with sales to date up approxi-
mately 28% over a like period
for last year, with anticipated
billings as a result of the Au-
gust and September releases
very -likely to further increase
the ‘latter percentage.

‘In explaining the company’s
“Turned On/Tuned In” theme,

Maitland discussed ‘“‘the need
for distributors and their sales
personnel to be as modern as
the consumer audiences buying
records in such large volume
today.”

As an exemplification of this,
a large measure of the com-
pany’s fall releases deal with
“Youth Quake” product, and
new albums being released in
this category of repertoire in-
clude the Beau Brummels, Jim
Kweskin, the Kinks, Jimi Hen-
drix and the Electric Prunes.

In presenting the new re-
leases, Warner’s categorized its

(Continued on page 31)

Ella Fitzgerald,

Harry Belafonte,

Bill Coshy NARA Meeting Winners

Harry Belafonte

At the 12th Annual NARA
Convention at the Regency
Hyatt Hotel in Atlanta, Ga.,,
Aug. 10-13, Ella Fitzgerald and
Harry Belafonte will be hon-

Ella Fitzgerald

Bill Cosby

ored as Woman and Man of the
Year, respectively. Winner of

I the Golden Mike TV Award
will be Bill Cosby.



Bill Farr's Speech

Col Commitment
Meeting Theme

HOLLYWOQOOD, FLA. — “Co-
lumbia/A Commitment to
Sound Leadership” was pro-
claimed the theme of the label’s
1967 National Sales Convention
by Convention ‘Chairman Bill
Farr, VP, Marketing, CBS Rec- |
ords.

Recalling the 1966 Conven-
tion, Farr stated: “Last year
you were asked to pledge Total
Participation. The results show
that’s exactly what you deliv-
ered. You gave in a measure
that makes this the biggest
sales year—convention to con-
vention—that we’ve ever had.

“This year our theme is ‘Co-
lumbia/A Commitment to Sound
Leadership.” All of us can share
with pride the fact that Co-
lumbia’s leadership has come
to be expected. The primary
purpose of this Convention is
to address itself to the sales
force that is responsible for the
retail sales and promotion of
Columbia products.”

Farr discussed the complexi-
ties in fulfilling the needs of
a rapidly growing and evolving
market for recorded music—a
market with a potential of 190
million customers in 60 million
homes. Looking ahead, Farr
listed Columbia’s challenging

goals and objectives for the
coming 1967/68 season. He
stated:

“We are aiming for an in-
creasing share of the market.
“We are aiming at greater

profits.
“We are aiming at increasing
per Eddie Mathews at the |

“We are aiming at more dol-
lars for the company and more |
dollars for you.

“We are aiming at a continu-
ation of leadership.

“We are pledging Colum-
bia/A Commitment to Sound
Leadership.”

Eddie Mathews on the Industry's

Clive Davis at Convention:
Columbia Will Be 'With It

Proof: Dylan, Mathis Re - sign, |
‘Funny Girl’ S'track Acquired \

HOLLYWOOD, FLA.—In his

| address before Columbia Rec-

ords conventioneers last week
at the Diplomat Hotel here,
Clive J. Davis, Vice President
and General Manager of CBS

Records, announced the re-
signing of Bob Dylan and
Johnny Mathis.

Also revealed: acquisition

of the soundtrack to Barbra
Striesand’s first movie, “Funny
Girl,” a Columbia picture.
“Our objective is to be ‘with
it" in every phase,” Davis
stated. He went on to explain
that the negotiations for the
recently announced Andy Wil-

| llams re-signing as well as the

Dylan re-pacting took many
months of negotiations. He
added that Williams’ “Born

Free” package has since proven
p

| to be one of the artist’s big-

gest LPs, with, Davis noted,
the latest projection being that
it will top a million units.

Dylan Re-ups for 5 Years

Davis went on to cover the

| semblage.

!
|
|
|

rumors much-circulated in re- |

cent months that Dylan would

be signing with MGM. He
remarked that these rumors
were well-founded; but Co-

lumbia had come through and
Dylan has now re-signed with

the diskery for at least five
| years.

Recently, the label had
enormous success with its

unique, artistic Dylan poster;
and the LP “Bob Dylan’s
Greatest Hits” proved to be the
performer’s fastest-selling LP

| to date.

Continued Davis: “Our cam—I
paign will begin soon to launch }
Johnny Mathis back to the top
of the charts.” He lauded new
Columbia family artists John
Davidson, Peaches and Herb,
Jim Nabors and the Bucking-
hams, promising great things
from, and for, them in the near
future.

“Your immediate response
to our raising of mono to stereo
pricing was most gratifying,”
Davis went on, before the as-
“We must imme-
diately bring our educational
campaign to consumers to in-
struct them that stereo rec-
ords play with excellent results
on mono equipment.”

On the controversial matter
of tape, Davis re-stated his
opinion that this is one area
that is still too new for any |
bandwagon-jumping. Columbia |
will be going at a steady pace,
he affirmed. |

‘Disk Here to Stay’

“We are doing exceptionally |
well with disks,” he said. “The |
disk is here to stay. Let’s stop
prematurely anticipating tape

. We must develop, of course, |
but must not lose sight of the
essence of our business,” the |
artists and records.

He also touched on the
growth of Columbia radios and
portable phonographs. Too,

Columbia is placing more em-
phasis on music publishing and
sales of sheet music.

“Each major arm of the com-
pany must bring its own ex-
pertise into play,” advised
Davis.

Date with a Creative Revolutlon

HOLLYWOOD, FLA. — Ac- |
cording to Date Records’ top-
per Eddie Mathews at the

Columbia convention here lastl
week, “There is a revolution
going on in pop music; if you
put your head out the window
you can hear it. It is so drastic
a revolution that the only thing
missing is the sound of gunfire.

“The revolution is one of cre-
ativity. Songs are no longer
being written, played or rec-

4

orded to meet standard formu-
las. ‘June-moon’ is out and

‘flower power’ is in. To prove it |
we—and when I say ‘we’ I |

organization—have a top 10
record called ‘If You’re Going
To San Francisco, Wear Some
Flowers In Your Hair.’

“The independent producer
has made heavy inroads in the
pop music industry. Mention
Lou Adler, Koppelman &

{ mean the entire CBS Records |

Rubin, Bob Crewe and you are ‘
automatically mentioning a
large and impressive list of re-
cent hits.

“More than that, when you |
mention those names and those
hits you are talking about sev-
eral different labels, some es-
tablished long ago, some formed
especially to use this new in-
dependent product. Koppelman
& Rubin’s hits have appeared

(Continued on page 21)

i Dave Finkle

*

ABC Signs
Judy Garland
NEW YORK—Larry Newton,
President of ABC Records, and
Sid Luft of Group V Ltd. have
finalized a production distribu-
tion agreement whereby ABC
acquires world-wide rights for
all forthcoming Judy Garland
recordings to be released on the
ABC label.

The first release will be a
live recording of “Judy Gar-
land at Home at the Palace
Opening Night.” Bob Thiele is

(Continued on page 13)
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“Laura,

What’s He Got

Thatl Ain’t  .:c 100
Got”

“Sometimes
(I Just
Can’t Stand

IRANIRE I-%“ L
| WANTED SOMEONE TOLGVE

e - ﬁ ~ From his latest and
#_ %  greatestalbum
%1 “TWANTED SOMEONE
8 /== TOLOVE”

ABC 608
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FOUR STAR *kkk PICKS

TURN THE WORLD AROUND
(Fingeriake, BMI)

THE LONG RIDE HOME (Colgems, ASCAP)
EDDY ARNOLD-—RCA Victor 47-9265.

Lovely new standard bid from Eddy.
No doubt this will turn into country
and pop classic.

%* % K K
] DON'T KNOW WHERE YOU ARE
(Portable, BMI)
LOOKING AT THE ROSE THROUGH WORLD
COLORED GLASSES (Calm, BMI)
THE SPLIT LEVEL—Dot 17036.

Jerry Granahan’s first production for
Dot is in the modern groove and should
connect.

* % %k %k
STICK TO YOUR GUNS (Blackwood, BMI)
GOOD SWEET LOVE (T. M., BMI)

THE PLEBIAN REBELLION—
Columbia 4-44231.

Riveting beat here from new group.
About non-conformity and likely to grab
teen ears.

* % k%
! NEED YOU (Big Pitt-Boss, BMI)
YOUNG, DUMB (Big Pitt-Boss, BMi)
CURTIS BLANDON—Tower 355.

Teens will feel they need this cut
when they hear it. Raunchy r/b to
get reaction.

* % Kk
EVERYDAY OF MY LIFE (Don, BMI)
MY PLACE (Don, BMI)
THE AUGUSTINE TWINS—Duke 422.
These two will be building a repu-
- tation from here on in. The r/ballad
has it to hit.
* % Kk Xk
IT LOOKS LIKE LOVE (Pamco, BMI)
MAY | GET TO KNOW YOU (Catalogue, BMI)
JOHNNY CYMBAL—Musicor 1261.

Bright and happy teen tune with nice
rock swing. Johnny wrote it for him-
self.

%* % & K
I WANT YOU MORE (Feist, ASCAP)
VESTI LA GUIBBA (Arbor, ASCAP)
ROUYV AIN—RCA Victor 47-9231.

New RCA contender for the Lanza
throne Rouvain bows with strong bal-
lad entry.

Le. 8. 8.1
SAY THOSE MAGIC WORDS
(Grand Canyon-Rumbalero, BMI)
| WONDER IF SHE REMEMBERS ME
(Web 1V, BMI)
THE McCOYS—Bang 549.
The beat gets rolled out on this FGG

production. The McCoys should find
themselves high on charts again.

* & k%
PROPHESY OF LOVE (Viva, BMI)
| HEAR A SYMPHONY (Jobete, BMI)

MIDNIGHT STRING QUARTET—Yiva 209.

Pretty theme from the Strings. Top
side is something new and flip is
the Supremes great. Try.

% %k % K
JUST ONCE IN A LIFETIME (Bee Cool, BMI)
HEY ‘BOY (Bee Cool, BMI)

BRENDA AND THE TABULATIONS—
Dionn 503.

Attractive r/b crooned smoothly by
Brenda and her fellows. Will woo
coin into registers.

SIXTEEN TONS (American-Noma/Presley, BMI)
RING OF FIRE (Painted Desert, BMI)
TOM JONES—Parrot 40016.
The Jones boy’s revival of this one
should make 16 tons or more of shekels.
Hot.

W k ¥k
BACKTRACK (Pronto-Quinvy-Sunalee, BMI)
| CAN'T GET HER OUT OF MY MIND
(Pronto, BMI)
THE BAY RIDGE—Atlantic 2431.

Young Anita Wexler was assistant
producer of this funky new group side.
A bull’s eye.

* %k K
(WE'LL MEET IN THE) YELLOW FOREST
(Chardon-Shelby Singleton, BMI)
GOT HUNG UP ALONG THE WAY
(New Life, BMI)
JAY AND THE AMERICANS—
United Artists 50196.

Group gets the Koppelman - Rubin
overhaul and could shoot straight up
charts with the rouser.

* % %k
ONE LESS BELL TO ANSWER
(Blue Seas-lac, ASCAP)
BEGIN THE BEGUINE (Harms, ASCAP)
KEELY SMITH—Atlantic 2429.

Rambling Burt Bacharach-Hal David
tune Keely gives a velvet-pretty reading
to. It’ll connect.

* % % Kk
NO ONE HERE TO PLAY WITH
(Big Seven-N. G. D., BMi)
DON'T YOU FEEL A LITTLE SORRY FOR ME
(Big Seven, N. G. D., BMI)
THE CHOIR—Roulette 4760.

Smooth group erooning that will appeal

to the clamoring teen crowd. Watch.

* % %k
ODE TO BILLIE JOE (Larry Shayne, ASCAP)
CHARLIE BILL NELSON (Criterion, ASCAP)
LEE HAZLEWOOD—Reprise 0613.

Eerie, hilarious portrait of back-
woods dementia here. Lee gives a great
reading.

* % Kk
LET'S PARTY (More Soul, BMI)
DON GARDNER—TNT 500.

A party going on and many buyers
will want to crash. Right for dancing
all the new steps.

* % %k K
PRIVILEGE (Shamley, ASCAP)
FREE ME (Shamley, ASCAP)
PAUL JONES—Capitol 5970.

This lad sings the title tune to his
new movie and is . certain to get re-
action. Try flip, too.

* % Kk X
IT COMES AND GOES (Gil-Moss Rose, BMI)
A KISS TO BUILD A DREAM ON (Miller, ASCAP)
BENNY GORDON AND THE SOUL
BROTHERS—RCA Victor 47-92070.

Beat and lyric will entice the r/b
fans. Benny and friends tear it up but
good.

* Kk K

TENNESSEE WALTZ (Cavalcade, ASCAP)

C. C. RIDER (Bikini-Purchase, ASCAP)
CHUCK JACKSON AND MAXINE BROWN
—Wand 1162,

The dueters revive two top oldies
here and the fans will go for both.
Revved up beat.

A O TR0 R0 OO RO T AT OO e

6

BIG BOSS MAN (Conrad-Ludix, BMI)
DON'T CATCH THE DOG'S BONE (Web IV, BMI)
ERMA FRANKLIN—Shout 218.

Gal really shouts it out like sister Ar-

etha and could join sis at the top of the

charts.
L 8. 8.8 ¢

HORN DUEY (Jaypaul, SESAC)
MINISKIRT WALTZ (Jaypaul, SESAC)

KING RICHARD’S FLUEGEL
KNIGHTS—MTA 131.

Breezy crowd have a new and infec-
tious melody to toot. Has most ap-
pealing beat.

L 2 & & ¢
SOME SUNDAY IN THE MIDDLE OF THE WEEK
(Duchess, BMI}

LITTLE LOVE WORDS (Barometer, BMI)
ANITA BRYANT—Columbia 4-44247.

Sweet, strong-voiced Anita has a hefty
ballad here about luck and the lack of it.
Should go.

* % %k
THERE 1S A MOUNTAIN
(Peer-Hi-Count, BMI)
SAND AND FOAM (Peer-Hi-Count, BMI)
DONOV AN—Epic 5-10212.

Jazzy, latin-styled new one from
Donovan. Lyrics are weird and that
will help.

* % &k

ANYTHING GOES {Harms, ASCAP)
MALIBU U. (Tamerlane, BMI)
HARPERS BIZARRE—Warner Bros. 7063.

The Cole Porter oldie done in breathy
boyish manner by the Lennie Waronker
wards. Delightful.

* % Kk %
EDDY’S GO-GO TRAIN (Su-Ma.Heads Up, BM!)

WHILE I'M AWAY (Su-Ma-Heads Up, BMI)
EDDY GILES—Murco 1034.

Many passengers will board this go-
go side. Eddy leads a nifty line dance.
* % Kk Xk
YOU ALWAYS HURT THE ONE YOU LOVE
(MCA, ASCAP)

I'M COUNTING. ON YOU- (Pamco, BMI)
SHEILA MACRAE—ABC 10963.

Jackie Gleason’s TV foil makes her
ABC bow talk-purring the oldie. She
will get plenty of attention.

* %k %

METER READER MAID (Ly-Rann, BMI)
BOCEPHUS—Verve 10540.

Meter maids, getting pop attention
these days, get a knock on this funny
new Bocephus cut.

* K %k Kk
BRICKS, BROKEN BOTTLES AND STICKS
(Catalogues, BMI)
VINNIE ZEN & THE ROGUES—
SSS International 709.

Fellow returns to his old neighbor-
hood to find love and gets a disappoint-
ment. Timely overtones.

1 & & &
STOP PRETENDING (Clita, BMI)
GET UP AND DANCE (Clita, BMI)
MARY DAVIS—Fat Back 701.

Moving r/b tune will have the listen-
ers reaching for handkerchiefs immedi-
ately. ‘Gal does some good job.

(Continued on page 8)
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does another “World” song with the hit sound of “What's He Doing in My World” and “Make the World Go Away”

“TURN THE WORLD AROUND”
."The Long Ride Home"” #9265
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(Continued from page 6)

IN THE CAUSE OF FREEDOM
. (Bourne, ASCAP)
THE MAGIC OF SUMMER (Bourne, ASCAP)
BOB CARROLL—Murboe 1016.
Story of a soldier sung with deter-
mination by Bob. Could find program-
ming spots these days.

* % %k
WHOLE LOTTA SOUL (Iris-Trojan, BMI)
SHINE ON, HARVEST MOON
(Remick-Vogel, ASCAP)
THE FIVE MOORE—Parrot 323.
Five guys sock it out and the teen
buyers may like what they hear. Very

('LtL REMEMBER) IN THE STILL OF
THE NIGHT '67 (Cheerio, BMI)
HECK NO! (Koji, BMI)
FRED PARRIS AND
HEARTS—Mama Sadie 1001.
The rock and roll classic in new 1967
version. Should make into a big one
all over again.

* %k K

THE BATTLE OF THE LITTLE BIG HORN (BMI)
MARY IN THE MORNING (ASCAP)
TOMMY HUNTER—Columbia 4-44234.
Spirited story of battle told here. Type
of thing that frequently catches on.

THE RESTLESS-

SYMPHONY FOR THE BROKEN HEARTED
(White Cliffs-Bonatemp, BMI)

SO BROKEN HEARTED (Bonatemp, BMi)
THE BATES SISTERS—Nola 736.

Big production ditty with the gals
singing about love’s troubles. Large ork
wiil attract.

* % * k
THAT'S THE WAY LOVE GOES (Hidle, BMI)
YESTERDAY YEARS (Pelew, ASCAP)
ROBIE PORTER—MGM.

Aussie singer Rebie, about to star on
TV’s “Malibu U.,” shows off his gritty
come-hither style.

* ¥ K

04 WHY MY LOVE (United Artists, ASCAP)

LET’S LIVE FOR TODAY (United Artists, ASCAP)

DON RONDO—
United Artists 50191.

Easy, breezy tune that should start
getting easy listening play to kick it

funky Les Paul production.

Temmy gives proper reading.

off.

Sunset Distributing
Hanna - Barbera Label

LOS ANGELES—Hanna-Bar- |
bera Productions, Inc. and Sun-
set Records, a division of Lib-
erty Records, Inc., have entered
into an agreement whereby Sun-
set will distribute the Hanna-
Barbera Records catalog of 38
long playing albums throughout
the world, it was announced
jointly by William Hanna, Jo-
seph Barbera and Ed Barsky,
General Manager of Sunset Rec-
ords.

In addition to assorted singles
and extended play recordings
which were included within the
package, Hanna-Barbera will
produce six to 12 albums each
year for Sunset Records.

Hanna-Barbera’s internation-
ally known characters such as
The Flintstones, Yogi Bear,
Huckleberry Hound and scores
of others are represented in the
powerful product lineup.

Formed 3 Years Ago

Hanna-Barbera’s record divi-
sion was formed three years
ago in order to produce and
manufacture product that fea-
tures the cartoon stars of
Hanna-Barbera’s 27 animated
television series. The studio is
currently producing six network
shows which are set to debut
with six returning series for
the ’67-68 season on Saturday
mornings. Hanna-Barbera Pro-
ductions, seen in more than 70
foreign countries, will comprise
half of all entertainment beam-
ing nationally on Saturday morn-
ing this fall.

Sunset’s acquisition of the
Hanna-Barbera line clearly es-
tablishes Liberty’s economy di-
vision as one of the giants in
the kiddy product field.

Barsky said: “During the past
year Sunset has built a fast-
moving catalog with the release

From

left: Joseph Barbera, Ed
Barsky, General Manager of Sun-
set Records and William Hanna.

of strong general
oriented albums. With this great
array of kiddy items, we now
offer much catalog diversiflca-
tion.”

Barsky also pointed up to
the advantages of direct sale:
“Sales on a direct basis to all
racks, super markets, depart-
ment stores and discount houses,
are tailor-made for kiddy prod-
uct. Direct distribution pro-
cedures, coupled with further
coverage via independents and
branches, will deliver the most
effective merchandising ever.”

|
|
|

and teen- |

MGM Issues 1st
‘GWTW’ S'track

The first album to be taken
directly from the soundtrack of
MGM’s “Gone with the Wind”
will be released in August prior
to the first roadshow presenta-
tion of the screen classic in
70mm. and stereophonic sound.

Numerous “Gone with the
Wind” albums, performed by
various artists and arrangers,
have appeared over the years,
but this will be the first offi-
cial soundtrack from the screen
classic. The MGM Records al-
bum will consist of 13 selec-
tions from Max Steiner’s mem-
orable score.

The David O. Selznick pro-
duction of Margaret Mitchell’s
“Gone with the Wind”
mieres on Oct. 4 at Loew’s
Grand Theatre in Atlanta and
opens on Oct. 11 at UA’s Rivoli
in New York and the Cathay
Circle in Los Angeles.

Winner of 10 Academy
Awards, “Gone with the Wind”

stars Clark Gable, Vivien
J Leigh, Leslie Howard and
Olivia de Havilland. Victor

Fleming directed the film in
color from a screenplay by Sid-
ney Howard.

Scepter Uses Outside Production Talent

NEW YORK--In sharp con-
trast to past production policy,
Scepter Records is using out-
side production talent to pro-
duce for its top artists.

Marvin Schlachter, VP, said,
“We were somewhat apprehen-
sive at first in taking this new
step, even though other lead-
ing labels have been doing it
for sometime. However, our
first results are so exciting we
are going ahead full speed to

expend this new program even
though the first releases are
not yet out. Maxine Brown has
just returned from Mussel
Shoals after a great session
with Otis Redding. We have
just signed Don Schroeder to
produce Chuek Jackson and
Snuff Garrett has been signed
to cut the Kingsmen out in
L. A. The first releases should
be ready in a few weeks.”

pre- |

Roger Williams
Takes Five

Dave Kapp, President of
Kapp Records, joined Roger Wil-
liams on the West Coast re-
cently to make a special pre-
sentation of five golden LPs,
certified by the Record Industry
Association of America. Each
gold LP represents a million
dollars in sales.

< ~
Roger Williams & Dave Kapp

Williams already has 10 gold
records.

Dave Kapp was justifiably
pleased with his star’s accom-
plishment. “Only a few per-
formers have amassed as many
gold disks in their careers, and
this now places Roger Williams
with these top few,” he stated
at the presentation.

Williams received RIAA
awards for the following five
LP’s: “Born Free,” “‘Till,”
“Roger Willams’ Greatest
Hits,” “Songs of the Fabulous
Fifties, Part I"” and “Songs of
the Fabulous Fifties, Part 2.”

When asked why he hadn’t
picked them up before this,
Williams said he simply had
never thought of it!

New Mottola LP

Tony Mottola, featured on
Johnny Carson’s “Tonight
Show,” has completed a new
album for Project 3 Records,
“A Latin Love-In.”

RECORD WORLD—August 5, 1967



BUDDAH GIVES BIRTH TO A SUPER STAR!

TONY BRUNO

Presented & Produced by Artie Ripp

SMALL TOWN, BRING DOWN

B/W HELAINA BUDDAH BDA-7
BUDDAH*RECORDS

1650 Broadway, N.Y.C.
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Pick Hits

OUR_GOLDEN FAVORITES

FERRANTE & TEICHER—
United Ariists UAL 3556; UAS 6556.

The two-fisted pianists tackle some
extremely attractive standards on
their new album. The range of tunes
and approaches is wide. “The Impos-
sible Dream,” “A Walk in the Black
Forest,” “Theme from Grieg’s Piano
Concerto.”

FOR THE FIRST TIME
ROBERT CAMERON—
Epic LN 24302; BN 24302.

For the first time will not be for
the last time, since Robert Cameron
has a straightforward tenor with rich
low notes. His readings are forth-
right and compelling. All fine stand-
ards like “The More I See You,” “I'll
Get By,” “Love Letters.”

FORTUOSITY

THE MILLS BROTHERS—
Dot DLP 3809; DLP 25809.

Album title ditty is from the newer-
than-new “Happiest Millionaire” movie
and that sets the tone for the entire
package. All the songs have the Mills
Brothers bringing their timeless charm
to “Sherry,” “Happy Together,” etc.

McCALLUM
DAVID McCALLUM ORCHESTRA—
Capitol (S)T 2748.

This darling Ilya is back in front
of an orchestra interpreting some of
the latest hits as arranged by H. B.
Barnum. The selections are some of
the outstandingly pretty recent melo-
dies that sound even prettier here.
“Penny Lane,” etc.

Robert

FOR THE FIRST TIME
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A LATIN LOVE-IN
TONY MOTTOLA—
Project 3 (PR) 5010 SD.

A master at his guitar, Tony chooses
some of the most gorgeous songs from
the Latin American catalogs on this
especially attractive new package. “Call
Me,” “Nocke de Ronde,” “Samba de
Orfeo,” the non-Spanish “What Now
My Love.” Tops.

ST. GEORGE & TANA IS NOW!
Kapp KL 1534; KS 3534.

New duo goes after a néw duo sound
on this contemporary collection. They
draw their inspiration from folk rock,
jazz and other smart bags. Their “So
Tenderly” single is on the album with
other unfamiliar tunes.

THE NEW SOUND OF TODAY’'S BIG BAND
DOC SEVERINSEN—

Command (RS) 917 SD.

The selections and the arrangements
and the playing are all top-drawer on
this new Doc Severinsen album. A
large band supports the skilled trum-
peter on “Canadian Sunset,” “Here
There and Everywhere,” ‘“Music to
Think By,” etc.

WALKING IN THE SUNSHINE
THE ROBERT DECORMIER SINGERS—
Command (RS) 916 SD.

Folkish choral arangements of some
top country songs. Will sell in sturdy
number. “I Walk the Line,” “Almost
Persuaded,” “Dang Me,” “Walking in
the Sunshine.” Nice balancing of ma-
tenial and relaxing sound.

Walking in The Sunshine
vaThe Rolbest DeCormie Singers

A POINT OF VIEW
BOBBY COLE—
Concentric M/1000; S/1000.

City boy interprets the natural (or
is it unnatural) life around him. Bobby
is definitely a boy with a point of
view and he lets it be known on this
package of songs he wrote and plays
marvelously.

UP WITH PEOPLE!
ORIGINAL CAST— Pace.

This is the cast recording of the pro-
duction dedicated to America currently
touring the country. Show was also tele-
vised through syndication last year. The
Colwell Brothers and more sing original
tunes about aspects of American life.

T

—up lmh People.
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IN THE HEAT OF THE NIGHT

SOUNDTRACK—
United Artists UAL 4160; UAS 5160.

A number of superb talents have
assembled to put Quincy Jones’ melo-
dies for this new flick into swing. Ray
Charles, Glen Campbell, the Raelets,
Boomer and Travis, Gil Bernal, Ro-
land Kirk, Don Elliot pool resources.

EUM EDY QU TSI OO

COWBOYS & COLORED PECPLE

FLIP WILSON—Atlantic (SD) 8149.

Flip Wilson, is a very funny and, of
course, flip, comedian doing race jokes
and generally taking a cooling light
look at some subjects that need humor
right now. His “Riot Suit” cut is
especially biting and amusing.

SPOKEN WORD

MOVEMENT SOUL
DOCUMENTARY—ESP 1056.

This record documentary, proceeds
for which will go to SNCC, was re-
corded at various freedom meetings in
the summers of 1963 and 1964. Songs
and sentiment by unidentified Negroes
were the order of the succession of
meetings. A powerful, incisive package.

CHILDREN & Bl

THE STORY OF THE GNOME MOBILE
STORYTELLER—Disneyland (ST) 3946.
Children will love this new Disney
storyteller—all about a special car
and leprechauns. Walter Brennan and

“Mary Poppins”-kids Matthew Garber

and Karen Dotrice sing Sherman
Brothers songs. “In Me Jaunting Car,”
“The Gnome-Mobile” are the ditties.

CRRCErA, MICTTION. G TURE FOUNOTRADK
v R

zzaQUINCY JOMES 2TRAY CHARLES
b
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WALL THSNEY
The Story 3 The
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every double-shot counts'
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COUNT FIVE _ ‘—? MAN WITH

A BIGGER HIT!
MERRY- GO - ROUND

Hot Shot Music — BMI #1156

New Releases
The Human Jungle

GORILLA MILK
& WORLD'S TALLEST PIGMY

#112
Kent & The Candidates
TROUBLE 4113

ELE8Y) BRENTON WOOD
GIMME LITTLE SIGN

MARY SAID
& IN SPRING
#116

H117

BIG SH6T MUSIC—ASCAP

forced from the “OOGUM BOOGUM* albuma—— DSM 1002 DSS 5002

LP also on cartridge tape DST 4002 DST 8002

Producers: Hooven - Winn Promoticn in Motion: Irwin Zucker

RECORDS

6515 Sunset Blvd. * Hollywood, Calif. 90028 ¢ (213) HO 6-9594
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Epic Singles & LPs
Score Summer Sales

For the fifth consecutive
summer, Epic Records is scor-
ing tremendously high sales
with its album and single prod-
uct, according to Leonard S.

Levy, the label’s VP, Sales and |

Distribution.

“This year,” Levy stated, “we
feel the strong sales pattern
which has developed is largely
due to Epic’s recent series of
city-by-city  sales meetings,
which allowed key buyers on
the retail level, rack operators,
as well as entire distributorship
forces, to witness the presen-
tation of the label’s new prod-

THOROUGHLY
MODERN MILLS

WHEN YOUR OLD
WEDDING RING WAS
NEW

DeAngelis Singers ....... .. .. (ABC)
Jimmy Roselli . ... ... . .. .. (U.A.-LP)
THE SINNER
Robert Goulet ..... ... . (Columbia)
STAR DUST
Mel Carter .. ... ... ... .. (Liberty)
WANNA WALK IN YOUR
SUN
The Henchmen .. ..... ... . . . (U.A)

FRENTE A. PALACIO
Al Caiola

DREAM STREET ROSE

Wayne Newton . .- ... .. . (Capitol)
CALL MY NAME
James Royal .. .......... (Columbia)

MY SUMMER LOVE
Nina & Frederick

YOU'VE GOT YOUR
TROUBLES

Jamie & J. Silvia Singers. .(ABC LP)
Peter & Gordon (Capitol-LP)

(WHAT DID | DO TO BE
SO) BLACK AND BLUE
Sting-Rays of Newburgh. . (Columbia)

LITTLE GAMES

Yardbirds . ...... ... .. ... (Epic-LP)
MARY LOU
Slewfoot Five ........ (Decca C&W)

o Mus MILLS MUSIC, INC.

N\
3 1619 Broadway
New York,
% N.Y. 10019

PUBLISHING Ira Howard—Prof. Mgr.

12

|
|

uct. An additional excitement
has also been generated by the
coordination of local newspa-
per ads in conjunction with a
strong radio spot campaign.”
Three British groups are
scoring high singles and album
sales with their Epic record-
ings. The Hollies, a contender
for the #1 spot on the charts
with their single “Carrie-
Anne,” are repeating their suc-
cess pattern with their debut

album, “Evolution.” The Dave
Clark Five 1is scoring once
again with their latest LP,

“You Got What It Takes.” In
addition, the Five's new single,
“A Little Bit Now,” which fea-
tures the same rhythm-and-
blue/pop sound as their previ-
ous hit, “You Got What It
Takes,” gives every indication
of becoming another Top 10
single.

The Yardbirds’ sound has
been accepted throughout the
United States, and “Ha Ha
Said the Clown” is receiving
heavy national airplay. Their
latest album, “Little Games,”
has established a strong re-
order pattern while sales for
their previous LP, “The Yard-
birds’ Greatest Hits,” are still
high. The Tremeloes, who re-
cently completed their first con-
cert tour of the United States,
are climbing rapidly up the
singles charts with “Silence Is
Golden.”

Due to the weekly exposure
of the Doodletown Pipers on
their Sunday night CBS-tele-
vision program, “Our Place,”
the group’s album “Sing-Along
'67” and single “The Summer
Song” are receiving heavy air-
play with sales.

The reaction to the debut LP
“For the First Time” by young
crooner Robert Cameron has
been so remarkable that the
label has released two singles
from the album, “I’ll Get By”
and “The More I See You,”
simultaneously.

Scoring in C&W

Epic is also scoring in the
country-and-western field. “My
Elusive Dreams,” which teams
Grammy winner David Hous-
ton and Tammy Wynette, is not
only a big C&W hit, but a pop
smash as well. Charlie Walker
is currently riding high with
what looks to be his biggest,
“Don’t Squeeze My Sharmon.”

For the first time in history,
the Grand Ole Opry has given
consent to have its theme re-
corded. The “Opry Theme,” a

single by Harold Morrison and
the Maple Hill Boys, is re-
ceiving extensive promotion on
both the juke-box and retail
levels.

Lulu, a young English lass
currently in the motion picture
“To Sir, With Love,” offers
“The Boat That I Row,” her
debut single for Epic and a hit
already in England.

“Run, Run, Run,” a single
which gives a stock report of
the general emotional state of
Man, with a swinging rock
background, is establishing it-
self as a major hit for the
Third Rail.

Two new singles for the
Okeh label, “Soul Food” by
Johnny Watson and “I'm

Gonna Show You How to Love
Me” by the Autographs, are
showing signs of becoming R&B
hits.

Skolnick Sales
Manager, Unart

The appointment of David
Skolnick to National Sales Man-
ager for Unart Records was an-
nounced by Mike Lipton, Vice-
President and Director of Mar-
keting for United Artists Rec-
ords, a Transamerica company.

G e it

David Skolnick

Unart is the label’s soon-to-
be-released economy line which
will be the recipient of an all-
out sales, merchandising, ad-
vertising, promotion and pub-
licity campaign by the organ-
ization. In addition to ‘his
duties with Unart, Skolnick will
supervise the sales machinery
for United Artists’ rapidly-
growing line of cartridge tapes.

Skolnick comes to UA from
Marnel Distribs of Philadelphia
where he served as Sales Man-

ager for the past two years and |

handled the lines of United
Artists and its subsidiary la-
bels. Previous to Marnel, he
was Sales Manager for Cosnat
Distributors of Philadelphia
for eight years.

Skolnick’s appointment is ef-
fective immediately. He reports
directly to Mike Lipton and is
headquartering at UA’s main
office in New York City.

CBS Internat’l
Reps MTA Label

CBS International has just
completed negotiations with
MTA Records, a division of
MTA Productions, Ltd. As a
result of this deal, CBS will
represent both MTA records
and publishing operations

throughout most parts of the
world.

From left: Harvey Schen, Bob
Thompson, Sol Rabinowitz.

At the contract signing were
Harvey Schein, Vice President,
General Manager, CBS Interna-
tional; Bob Thompson, Vice
President of MTA Productions,
Ltd.; and Sol Rabinowitz, Di-
rector of Records Acquisition
and Publishing Operations for
CBS International.

Among the MTA artists who
will now be distributed by CBS
International affiliates are King
Richard’s  Fluegel Knights,
Bobby Arvon and Country-and-
Western star Bill Goodwin.

Motown Untouched
By Detroit Riots

DETROIT—Although located
near the riot areas in this strife-
torn city, Motown Record Corp.
was not affected by the trouble.

At press time, the Motown
buildings and employees were
all uninjured.

Gavin Notes Air,
Record Changes

HOLLYWOOD, FLA. — 'Bill

Gavin, Columbia Convention
guest speaker, noted among
several observations from a

radio viewpoint that there is a
shifting emphasis on the air
away from singles in favor of
LPs.

He reported that today each
station in a given market is
getting more dollars for com-
mercial time. Gavin also cited
the growing importance of
phone programming, opining
that the future will see lucra-
tive recordings of these shows.

Chicken rock is booming, he
said; and Top 40 stations are
playing more than the usual 26
or 30 decks, with more empha-
sis on requests by phone as
well.
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Garland Signs
(Continued from page 4)

rushing arrangements to record
Miss Garland on Monday, Tues-
day and Wednesday evenings,
July 31, Aug. 1 and 2. Album
will include her children,
Lorna, 14, and Joey, 12. Their
father, Luft, is producing.
Lorna will sing and Joey will
sing and play drums.

Every ABC department is
rushing into high gear to get
the LP out within 10 days after
recording. Larry Newton has
set a suggested retail price of |
$4.79 for the album.
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RIS Expects Over 150
Exhibitors at Show

NEW YORK-—The Recording
Industry Show, the first trade
and consumer show created
specifically for record and tape
manufacturers, is off and run-
ning.

Bruce Lustig, President of
RIS Enterprises Inc., producers
and creators of the
stated, “In the past

the opportunity of personally
speaking to 15 major labels.
| Not only were they enthused

show, |
week, |
Mickey Gensler and I have had |

| about the opportunity to ex-
| hibit to 200 retailers and the
tremendous volume of con-
sumers who will be exposed to
their product, but many wanted
to know how they could co-
operate in the planning. Need-
less to say, I am more than
gratified at the response.”

He also said, “I expect that
with record and tape manufac-
turers, radio stations, publica-
tions, distributors and other
industry participants to have

POPCORN

DOUBLE

FEATURE

{Scett English - Larry Weiss)

Helious Music Corp.
BMI - 303

353

(45-61361)

TIM WILDE

Arranged by Bob Halley
Prod. by Art Wayne & Bob Halley
for Extra Music Company

over 150 exhibitors. I believe
this wijll be the first time ever
that so many members of the
recording industry will be to-
gether at one time, under one
roof, with a common interest.”

The Recording Industry Show
is endorsed by the New York
and New Jersey Record Dealers
Association and the Eastern
Record Dealers. It will be held
Nov. 22, 23, 24, 25, 26, at the
Sheraton Atlantic Hotel, 34th
St. and Broadway.

For further information, call

| or write Recording Industry

Show, RIS Enterprises Inc. 150

| West 34th St., New York, N.Y.




Arbor, Dunhar RCA
Music Pubberies

Establishment by the RCA
Victor Record Division of a
world-wide music publising op-
tration with headquarters in
New York, was announced over
the weekend by Norman Ra-
cusin Division Vice President
and General Manager.

Racusin said that formation
of Arbor Music, Inc. (ASCAP),
and Dunbar Musie, Ine. (BMI),
by RCA Victor had put the
Division into the music publish-
ing field.

“We are now in the music
publishing business — with a
strong organization of men of
proven abilities in the field,”
said Racusin. “We want the
industry to know that Arbor/
Dunbar Publishing is an auton-
omous operation, independently
staffed and geared to meet the
demands of this competitive
business.”

Racusin said that Gerald E.
Teifer has been appointed
President of the Arbor/Dunbar
operation. Teifer formerly was
General Manager of April
Blackwood Publishing, a subsi-
diary of Columbia Records.

Don’t Wait

Till Sunday

To Hear

His new offices will be at 1650
Broadway, New York.

Teifer announced the ap-
pointment of Andrew Anka as
Manager of Administration and
Edward Dean as Professional
Manager of Arbor/Dunbar. An-
ka was previously General
Manager and Director of Inter-
national Affairs of Spanka Mu-
sic Corp. and Flanka Music
Corp., positions he had held
since the formation of these
companies gince 1959.

Dean, an 18-year veteran of
the music - publishing field,
most recently was Professional
Manager of United Artists Mu-
sic Companies.

Pubbery in Every Sense

“Arbor/Dunbar and its world-
wide affiliates and licensees
will be a music publishing or-

| ganization in every sense of the

word,” said Teifer. “This
means finding and creating
material for recording art- |

ists and producers for all re-
cording labels in the United
States, as well as interna-
tionally.

“We shall build a catalog of
lasting value in every phase of
music, from popular, rhythm
and blues and country and
western, to the areas of musical
comedy, television and motion
picture scores; encouraging
and developing writers in all
these areas. We have recruited
a talented, hard-driving, pro-
motion-minded staff.”

Teifer, a native of Muskegon,
Mich., and a graduate of Michi-
gan State University, has been
in the publishing field since
1952.

Gream to US

The Cream, hot English un-
derground group, will make an
eight-week visit to the U.S. start-
ing in August.

Their first engagement will be
at the Fillmore Auditorium in
San Francisco starting Aug. 22.
They are also set for two weeks
at the Cross Town Bus Club in
Boston immediately after their
Fillmore forthnight. After Bos-
ton they will play New York for

! two weeks at an as yet unamed

club. They will wind up their
tour with two weeks of one
nighters.

The Cream (Eric Clapton,
Ginger Baker and Jack Bruce
made their first visit to the
States last April. Their first
album on Ateo Records, “Fresh
Cream,” has been on charts.

Execs on MGM Trip

Photo highlights of MGM Records’s “Psychedelia ’67” Convention in
Las Vegas, which saw label writing 5.2 million dollars. From top, left:
Mort Nasatir, Bob Austin, Boh Morgan; the Paupers; Frank Mancini,
Stan Svlman, Jim Vienneau, Jesse Kaye, Mort Weiner, Art Trencher,
Art Denish, Howard Allison; Jerry Schoenbaum, George Kane, Clyde
MecGregor, George Struth: George Sigler, Bill Brinkley, Sid Love, Sul-
man; Earl Woolf, Sol Greenberg; Morrie Price, Mel Price, Art Cass,
Irv Stimler, Stan Drayson; Austin, Sulman, Morrie Price, Lenny Scheer.
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Atbum Production &
International Sales

FRED DE MANN
Nationat Director GEORGE COOPER
Of Promotion & Merchandising  °~ Vice President,
Nationat Sales Manager

CHRISTINE HAMILTON
Executive Vice President

LARRY WELK
Administ-ative Vice President
and Assistant TJo The President
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