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Jefferson Airplane Members
(and Guest) Celebrate

Success of Their New RCA-distributed
Label Grunt. Shown, from Top,

Left: Jeffersonians Jack

Casady, Recent Grunt Pactee
Papa John Creach, and, Bottom,

Jeffersonians Grace Slick,
Jorma Kaukonen, Joey
Covington, Paul Kantner.
Story on Page Three.

PICKS OF THE WEEK

THE CHI-LITES, ““1 WANT TO PAY YOU BACK (FOR

JAMES TAYLOR, “LONG AGO AND FAR AWAY”
(Blackwood Music/Country Road Mu-
sic, BMI). The ever-so-soft James
B returns quickly to follow “You've
Got a Friend.” Mellow as can be,
with expert background vocal by
girlfriend Joni. Nicer harmony can’t
be heard anywhere. Penned by artist
from highly successful “Mud Slide
Slim." Warner Bros. 7521.

THE BAND, “LIFE IS A CARNIVAL” (Canaan Music,
ASCAP). Group delivers best top 40
entry to date. With the funkiest in-
troduction, premier underground act
will greatly add to their legion of
fans. Flip is unmistakable Band.
Both from forthcoming “Cahoots”
LP. B/w “The Moon Struck One”
{Canaan Music, ASCAP). Capitol 3199.

CHICAGO, “QUESTIONS 67 AND 68" (Aurelius Mu-
sic, BMI). Jazzrock pioneers right
@ back to follow up “Beginnings.” Two-
sided hit seems inevitable with flip
» from pens of Winwood-Miller. With
critics yearning for newer product,
public is swallowing up Chicago re-
leases. Sure hit. B/w “I'm a Man”
(TRO-Cheshire Music, BMI). Columbia

4-45467.

MICHAEL NESMITH & THE FIRST NATIONAL BAND,
“I'VE JUST BEGUN TO CARE” (Szreen
Gems/Columbia Music, BMI). Super
Monkee of an era ago wrote and
produced this soft, funky, rock tune.
Flip even softer. Both from “Nevada
Fighter” LP. Certainly a band to be
reckoned with. B/w “Only Bound”
(Screen Gems/Columbia Music, BM1)
RCA 74-0540.

TOMORROW'S CHARTMAKERS

LOVING ME)" (Julio-Brian Music
BMI). With “Give More Power . to
the People” racing up the album
charts group will find themselves
another single smash. Flip has more
guts, might turn out the winner.
B/w “Love Uprising” Uulio-Brian
Music, BMI), Brunswick B 55458.

MATTHEWS' SOUTHERN COMFORT, “TELL ME WHY"

(Cotillion Music/Broken Arrow Mu-
sic, BMI). Although artistic differ-
ences forced group to split, Matthews
going one way, Southern Comfort
another, this Neil Young classic
shows them at their best. Expert
rock and roll Goffin-King flip. B/w
“To Love" (Screen Gems/Columbia
Music, BMI). Decca 32874.

“YOU MADE A ANYBODY'S WOVIAN"
(Don Music/Witches Brew, BMI). New
artist may go right to the top with
rock and roller that has all in-
gredients and hit-making formula.
Quite simply, a super record. B/w
‘How Long Can | Go On Fooling
Myself” (Don Music/Witches Brew,
BMI). Back Beat 623 (Duke /Peacock).

THE STAPLE SINGERS, “RESPECT YOURSELF”

(Memphis Music/Klondike Music,
BMI). Group should surpass ‘“Heavy
Makes You Happy,” with soft rock
and roll song loaded with important
and timely messages. Title says it
all. Family has earned the respect
of many, and will definitely add
more with this outing, Stax STA 0104,

ONE DOLLAR

BOBBY SHERMAN, “GETTING TOGETHER.” As
usual, Bobby Sherman keeps it light and
breezy and commercial, and he's still catnip
to the girls, it would seem. “Waiting at the
Bus Stop” is here. Also, as usual, package
tops. Metromedia MD 1045.

STEPPENWOLF, “FOR LADIES ONLY.” Every-
thing is up to par on this latest package from
Steppenwolf. The rock they make continues to
be hard and convincing. The album also has
a super-interesting centerfold. Dunhill DSX
50110.

SEDAKA, “EMERGENCE.” Neil Sedaka and How-
ard Greenfield supplied Sedaka with a number
of hits during the early '60s. Sedaka is back
now as, simply, Sedaka, and it looks as if he's
going to ignite '70s firecrackers in a big hurry.
Kirshner KES 111 (RCA).

CONNIE 2., "THE SENSUOUS WOMAN BY )’
This is a spoken—well, whispered—word al-
bum taken from the best-seller by the same
name. There's every reason why the album
could do the business book did. Marty Thau
had the audacious idea for it. Atlantic SD 7209.

A SPECIAL ISSUE

BREAKING NEW ARTISTS
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Fuqua
and company

That's Harvey Fugua in the middle. new hit single, “It's Impossible,” is from
He's ex-Motown, now very much with us.  their album, “Aint No Big Thing But
He produces. It's Growing.”
New Birth is the company. The Nite-Liters’ current chart single is
Divided up, it's an instrumental group  “K-Jee,” from their album, “Morning, Noon
(The Nite-Liters), plus a vocal trio (Love, and The Nite-Liters.”
Peaice & Happiness) plus additional voices. The new Love, Peace & Happiness

But New Birth is really fogether. The  album is called “Love Is Stronger.”

Fuqua produces.

REA Records and Tapes

THE NEW BIRTH THE NITE-LITERS LOVE, PEACE & HAPPINESS
It's Impossible 74-0520 K-Jee 74-0461 Love Is Stronger LSP-4535
Ain’t No Big Thing, But It's Growing LSP-4526, P8S-1797 Morning, Noon and The Nite-Liters LSP-4493, P85-1798
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NARAS Elects, Focuses on Problems

B The election of NARAS of-
ficers plus focus on national
totality, expansion and educa-
tion highlighted the annual
meeting of the National Board
of Trustees the week-end of
Sept. 12 in Chicago’s Drake
Hotel,

The election of Wesley Rose
as national President marks the
first time that this office will be
held by someone outside the
Academy’s founding chapters of
Los Angeles and New York.
The latter’s chapter President,
Phil Ramone, was elected First

VP; Atlanta’s Bill Lowery
Second VP; Chicago’s Paul Roe-
wade Secretary; and Los An-
geles’ John Scott Trotter Trea-
surer. David Leanse was desig-
nated National Executive Di-
rector,

The national emphasis
focused on several items: the
creation of a national executive
committee to facilitate inter-
chapter communications; plans
for the creations of VPs for
all chapters other than that of

(Continued on page 60)

MGM Records to Distribute
Marcucci’'s New Label Romar

HOLLYWOOD — Former
Chancellor Records President
Bob Marcucei has made a deal
with Mike Curb and MGM to
distribute his label, Romar Rec-
ords, which is initiating activ-
ity with three artists: Griffin,
Linda Starr and Gerard Belisle.

Marcucei primarily was out
of the business when Chancel-
lor ended its distribution deal
with ABC in 1961, an agree-
ment which was started with
Jody Sands’ “With All My

Heart” and actually began label
independent distribution so
commonplace now, Three
months after Chancellor started
they had Frankie Avalon and
six months later Fabian also
joined the roster.

The first release on Romar
will be Griffin, a three-man
vocal rock group comprised of
Gary Duckworth, Mike Brady
and George Green on bass,

(Continued on page 62)

Why WABC-AM

Waits on Ne

Rick Sklar

® NEW YORK-—It's no secret
in the industry that WABC-AM
in New York is the last radio
station to break a new artist.
Yet it holds the convincing rep-
utation of being the icing on
the cake.

Record World discussed the
breaking of new artists with

w Artists

the station’s Program Manager,
Rick Sklar., “The reason we
wait on the airing of a new
artist is because we’re looking
for a significant response from
the national publie,” said Sklar.
“I don’t believe that all infor-

mation is derived from New
York. Therefore, proper re-
search is required. Unusual

positive patterns of records are
graphed. It’s not a matter of
playing it safe, but more like
educated programming.”
ABC-AM has undergone
changes. Nonsense-screaming
by djs has died down. “We have
to be a little more serious, and
a little less playful today,”
Sklar continued. ‘Viet Nam
has changed things. Even the
younger kids have become more
sophisticated.”
ABC’s most important contri-
bution to the breaking of new
(Continved on page 62)

New Grunt/RCA Label
‘Barks’ Up Storm

By MITCHELL FINK

Electric violinist Papa John Creach
(center) has become the first art-
ist to sign to Jefferson Airplane’s
new Grunt label, manufactured and
distributed by RCA. Papa John is
surrounded by Grunt personnel, in-
cluding Stan Monteiro, Marketing
Head; Mike Lipskin, Grunt Pro-
ducer; Chuck Seton, Grunt lawyer;
and Bill Thompson, manager of the
Airplane and President of the
group’s Afterthought Productions
Corp.

B NEW YORK — Things are
happening quickly at Grunt
Records. It was less than two
months ago that Record World
announced the formation of the
Jefferson Airplane’s Grunt la-
bel. Since then, the “baby” of
RCA is well on its way to a
remarkable maturation.

The Airplane’s first release,
“Bark” has been a Record
World cover pick, FM Report
Flashmaker of the Week, Al-
bum Chartmaker of the Week
and this week finds itself as
Retai] Report Salesmaker of the
Week. A certified gold album
was a forgone conclusion, but
that goal was attained just one
week after the album’s release.
The creative packaging has
caused quite a stir in the in-
dustry, and seems a likely can-
didate when award time rolls
around.

(Continued on paye 60)

London Unveils ‘Today Sound’
At Staff Meeting in N.Y.

B NEW YORK — Entering its
25th year with a bang, London
Records last week held its Sep-
tember staff meeting at the
Warwick Hotel and unveiled a
superabundance of ‘‘Today
Sound” product.

The Tuesday (14) confab,
presided over by label execs
Herb Goldfarb, Walt Maguire

and Terry McEwen, got going
in the a.m. with a significant
recap of London wax released
within the past six months. It
was revealed that 15% of the
tota] volume business done by

the London family — a term
stressed at the affair — was
classical.

(Continued on page 62

NMPA Reports on Surcharge, Freeze

B A special report on how the
current price freeze and import
surcharge affects the music
publishing industry has been
issued to members of the Na-
tional Music Publishing Asso-
ciation, announces Leonard
Feist, Exec VP.

“While there are some areas
that must await further clarifi-
cation,” Feist said, “the report
serves as the most current
available guidelines for meet-
ing requirements of the new
econocim restrictions.”

During the freeze, NMPA
says, new and substantial re-
vised editions, including im-
ports, should be priced on the
same formula specified for new

AmericanRadioHistorv.Com

publications: seller’s cost plus
his regular markup.

Reprints and discounts, the
report points out, should be re-
garded as frozen at price levels
prevailing during the 30-day
period prior to Aug. 15. Also,
publications which were out of
print during the period, and
subsequently reprinted are
frozen at the same price as the
last edition.

“There is a question on re-
prints already printed with
higher prices before Aug. 15,
and the publishing industry is
attempting to get a favorable
ruling for these cases,” Feist
said.

(Continued on page 16)
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Lester Forms GMI Label
AndProduction Company

M NEW YORK—Veteran pro-
ducer Sonny Lester, after 15
years of successful indie pro-
ducing for, among others, Decca.
Capitol and United Artists, has
announced formation of his own
recording company, Groove Mer-
chant International, Inc¢., and
record label, G.M.I. Records, Inc.

Lester will also continue to
produce for UA under a current
contract. His label will be pri-
marily involved in contemporary,

blues and jazz product, and de-
buts with a roster including
Jimmy McGriff, Thad Jones/Mel
Lewis Jazz Orchestra. Junior
Parker, Jeremy Steig and a
young guitarist from Baltimore,
O’Donel Levy. Negotiations for
at least two name recording acts
have been completed with the
announcement of singing set for
the first of the year. Company
has eight LPs completed for re-

(Continued on page 50)

New Artists Figure
On Metromedia Schedule

Metromedia Records’ fall re-
lease consists of four major ul-
bums, two by new artists.

Heuading the list is a new al-
bum by Bobby Sherman, featur-
ing songs from Bobby’s new
television series, “Getting To-

gether,” shown Saturday nights
on ABC-TV. The new package

{ will be Bobby’s fifth on Metro-

media.
Sergio Franchi will make his
recording debut on Metromedia
(Continued on page 44)

Benton Single Aids Sickle Cell Foundation

® Brook Benton has recorded
“A Black Child Can’t Smile,” a
tune he wrote with Dr. Gerald
Deas and performed on the re-
cent sickle cell telethon,

Sober Prof. Mgr.

B Erro] Sober has been ap-
pointed West Coast Profession-
al Manager of April/Blackwood
Music, announces Joel Dia-
mond, April/Blackwood Gen-
eral Professional Manager.

Lennons and Friends

1

Atlantic is rushing out the
single, with all proceeds to the
Sickle Cell Foundation. Benton
also is sending along pleas to
black jocks to play the record.

16th Gold LP

B RIAA has certified “Andy
Williams’ Greatest Hits” (Col-
umbia) as having achieved
more than one million dollars
in sales. The album is Williams’
16th gold LP.

at Cavett Taping

"6 PER

' ¢

John Lennon and Yoko Ono are congratulated by Dick Cavett after the
New York taping of the show to be aired Sept. 21. They are flanked by
Allan Klein, President of Abkco Industries, and Pete Bennett, Director
of Promotions. John introduced some cuts from his new LI “Imagine,”
and Yoko did “Mrs. Lennon,” from her new album “Fly.”

Sally Kellerman
To MCA Family

Sally Kellerman

B HOLLYWOOD—Two months
ago Danny Selznick from MCA’s
feature division told Sally Kel-
lerman that she should call
MCA Records’ President Mike
Maitland with regard to record-

ing.
She did, and Maitland called
Acquisition VP Joe Sutton

about setting up a demo session.
He did and though the rest is
not yet history, it could very
well have a substantial effect
on MCA’s record company.
The word in the Tower is
good. “She deserves an excel-
lent shot,” said VP Sutton the
other day when Record World
stopped by to find out how
this Oscar-nominated star of
“MASH” uand “Brewster Mec-
Cloud” happened into a record-
ing studio.
(Continued on page 50)

London Distribs
Reed Label

B London Records has acquired
American distribution rights to
the new Greenwich Gramophone
Company label, recently formed
by the British composer and
maestro Les Reed. New deal
was announced in New York by
Walt Maguire, London’s VP

(Continued om page 14)

Cap Appointments

B HOLLYWOOD — Capitol has
made the following appoint-
ments:

Dan Davis to the newly-cre-
ated position of Album Packag-
ing Manager; James Mazza to
Los Angeles District Sales Man-
ager; Larry Binns becoming
San Francisco District Manager
while retaining his Seattle Dis-
trict managing duties; Bill
Valenziano to the position of
Artist Development Munager;
Max Kendrick to the position of
Artist Development Manager,
East Coast.
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Jaye P., Back Busier Than Ever

Jaye P. Morgan, Record World’s
Mike Sigman.

By MIKE SIGMAN

B NEW YORK—Jaye P. Mor-
gan, widely remembered for
many hits as a singer in the ’50s
(perhaps the best known is
“That’s All I Want from You”),
is back in the entertainment
world and busier than ever.

As she explained in a visit to
Record World recently, “I left
show business for a few years
to take care of my family, but
now I'm back with both feet in
and doing many things that I've
never done before.”

Jaye P.s main concern right
now is to finish an album she is
making for the Beverly Hills
label, a record which she hopes

will be released within the next
few weeks. The LP, being record-
ed with a four-piece rock band,
will feature her excellent ver-
sion of Leon Russell’s “A Song
for You” (currently number 92
on the Record World Top 100
Singles Chart), as well as other
contemporary material by such
writers as Carole King and
Stevie Wonder. But as though
this weren’t enough, the song-
scress, who always showed fine
abilities as a comedienne, is also
into television (she did a seg-
ment of “Love, American Style”
for ABC-TV), movie acting (she
recently completed a film, “All
American Boy,” with John
Voight), talk shows (she re-
turned recently from London,
where she completed the pilot
for a new talk show with Gwenn
Davis) and night-clubbing (she’s
taking the rock band on a tour
which will include an appearance
in Las Vegas).

Asked about future plans, Jaye
P. replied, “I never think very
far in advance, so I don’t really
have any long-range plans. But
I was always mostly a singles
artist, and now I want to get
into doing more albums.”

Considering her youthful, at-
tractive appearance and vitality,
one can hardly doubt but that
Jaye P. Morgan’s revitalized ca-
reer will be a success.

ITA Joins RIAR to Combat Piracy

B NEW YORK-—ITA has joined
forces, according to organiza-
tion’s President Larry Finley,
with RIAA in combating tape
pirating and counterfeiting.

Finley is also looking to work
with NARM too.

Finley told Record World last
week that ITA is setting aside
a special budget for its anti-
piracy campaign.

ITA, Finley said, is also en-
listing the cooperation of hard-

ware equipment manufacturers
as well, who, Finley pointed
out, are being damaged because
the inferior quality of pirated
and counterfeited tapes is de-
structive to tape machines.

Finley has already had talks
independently with officials at
government agencies. He ex-
pects to outline progress made
within the next few weeks.

Finley also announced that
Ampex and GRT have joined
ITA.

Certron Singleton Petition Dismissed

B In  Nashville’s Chancery
Court last week, Chancellor Ned
Lentz dismissed a petition filed
against The Shelby Singleton
Corp. by the Certron Corp. of
Anaheim, Calif., and refused to
appoint a receiver for Single-
ton’s Nashville-based company.

In answers filed by Harlan
Dodson III for the Shelby Sin-
gleton Corp., it was denied that
there was any indebtedness to
Certron and that in fact, Cer-
tron was indebted to Singleton.

In additional litigation, Sin-
gleton counter-filed against
Certron for $149,000, which in-
cludes amounts allegedly owed

6

Singleton distributors and
amounts allegedly owed Single-
ton by the California tape du-
plicating company, The figure
also includes $125,000 in dam-
ages asked by Singleton in the
shipment of supposedly defec-
tive and below standard tapes
to their distributors.

Moodys Gold

8 The Moody Blues’ new
Threshold album, “Every Good
Boy Deserves Favor,” distri-

buted by London, has been cert-
ified for a gold record award,

CONCERT REVIEW

Bee Gees Philharmonic Slicksters

B NEW YORK—AIlthough I'd
seen photos of Atco’s Bee Gees,
I'd never seen them in a person-
al appearance and so, on the
way to the first of their three
Philharmonic Hall concerts last
week, 1 speculated. I tried to
imagine how an English-born
Australian group would perform
whose first hit single, ‘“‘New
York Mining Disaster 1941,”
was about a middle-aged Ameri-
can doomed in a mine cave-in;
who subsequently envisioned all
the lights going out in “Massa-
chusetts”; who had the poetic
vision of a man starting a joke
that started the whole world
crying; who revived the concept
of nonchalance (in a definitely
chalant time) in “Lonely Days,
Lonely Nights.”

For me, each of the Bee Gees
songs — cryptic, self-centered,
opulent, redolent of damp vel-
vet) — has held something of
Churchill’s observation about
Russia, “a mystery wrapped in
an enigma.”

So after imagining all sorts
of stage personalities for them,
I was quite surprised to find
that, on-stage, the Bee Gees are
a slick pop trio, dressed trés a
la mode in suits (Barry Gibb in
a three-piece suit), long, button-
down collars and ties. Addition-

ally, Maurice, Barry and Robin
are. certainly to be expected,
different, but they seemed to

have polished their differences
and transformed them into roles

Wooden Nickel

Releases Due

B NEW YORK—Wooden Nickel
Records, formed three months
ago, has scheduled its first re-

lease, to ship this month: “Da-
vid Patton” and “String
Cheese.”

RCA Records, which manu-
factures and markets, plans an
extensive promotional campaign.
The campaign will utilize all
forms of print and media adver-
tising. both national and local.
Additionally there will be ex-
tensive use of in-store merchan-
dising material.

Melanie Writes Film

B Melanie has written the music
and songs for “All the Right
Noises,” English film starring
Tom Bell and Olivia Hussey.
Soundtrack is to be on Buddah.
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— Robin, the esthete; Barry, the
sex symbol; and Maurice, the
clown. In tandem and between
the songs, they’re cute, rather
than real — sort of a three
Smothers Brothers.

Get Record Sound

This is all effective, in a show-
manship-without-inspiration (as
opposed to someone like Elton
John whose showmanship is
based on inspiration) way. And
certainly no one can complain
that they’re not getting the
sound of the records, because
they are. (The group is backed
by the Mclan Forest orchestra,
a string-heavy, contingent who
are ably fused by Bill Sheperd.)
And the erowd is also given
treatments of all the biggest Bee
Gees hits.

The Bee Gees in person are
talented and good, very good,
but I have a feeling that the
Bee Gees fan (this one, anyway)
would have liked just a little bit
more in the way of heart and
soul.

Preceding the group was At-
co’s Tin Tin. Amiable guitarists
and singers (they sit through
their entire set), the boys, like
man created in the image of
God, have been created in the
image of the Bee Gees. This is
unwise in a couple of ways. One,
it makes them seem like imi-
tators, and, two, it dilutes the
Bee Gees effect somewhat.

Dave Finkle

Skepner to MCA

Revamped Post

B HOLLYWOOD-—David Skep-
ner has been appointed Direc-
tor of Artists Relations and
Activities — a recently re-
vamped department — of MCA
Records, Inc.,, announces Joe
Sutton, VP for Artist Acquisi-
tions and Development.

Reorganized functions of the
department include concentra-
tion on television exposure for
Decca-Uni-Kapp artists and the
coordination of all personnel
and promotional appearances
of the labels’ artists with MCA
Records’ national field men.
Skepner’s department will also
coordinate all concert tours
made by the labels’ performers
and will oversee artist-related
publicity. Skepner has been
with various divisions of the
parent MCA, Inc., company for
the past ten years.
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Joanh Bae€z

superb new Vanguard album

“blessed are...”

INCLUDES THE SMASH SINGLE
“THE NIGHT THEY DROVE OLD DIXIE DOWN”

and 21 additional songs by
Joan Baez, Mick Jagger, Kris Kristofferson, Lennon-
McCartney, Mickey Newbury, Jesse Winchester & others.

2 record album (plus 7”7 bonus disk) Recorded in Nashville VSD 6570/1

Produced by Narbert Putnam, co-pioduced by Jack Lothrop.

#ié
VANGUARD

3‘ Available in all tape configurations from
" gl

| AMPEX |
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DIAI OGULE

— WORLD I THE VIEWPOINTS OF THE INDUSTRY

This page will be devoted each week to your opinions. We welcome letters on all subjects pertinent to our industry. There may be a
time when your thoughts differ from ours editorially. You are welcome to express them here.

Comfortable Climate Is Vital to Growth
Of Buddah’s New Acts Say Co-Presidents

(Editor’s Note: The following is an exclusive interview with
Neil Bogart and Art Kass, co-Presidents of Buddah/Kama Sutra
Records.)

®

Record World: What specia] promotion techniques do you use
for new artists?

Kass: It depends what you mean by “new.” Ocean, Honey Cone,
Curtis Mayfield, Edwin Hawkins, Sha Na Na, the Isley Brothers
—some of them had been around for a while and came here to try
something “new.” Others were “brand new.”

Bogart: Most of the “new” artists today have been around
for years. Carole King, James Taylor are two examples. One of
our “new” artists are Gorgoni, Martin & Taylor—Chip Taylor,
Trade Martin and Al Gorgoni. They’ve been super-successful
producers and writers and arrangers and sidemen. Chip and Al
produced James Taylor's first session in 1967. Or take Buzzy
Linhart; he’s been a legend among musicians for nearly eight
years, I think the industry is depending more and more on
people who’'ve had professional experience but don’t decide to
step out as artists until someone gives them the confidence.

Kass: That’s where we come in. The first thing you have to do
is give an artist confidence, let him know you’'re behind him. It’s
difficult for an artist when he’s first starting out, He worries
about a lot of things. He’s dependent on the label. Sometimes
vou have to tell them, “Don’t panic; we love you.” You have to
create a climate where an artist can feel comfortable so he’ll
do his best. For himself and you,

Bogart: Sometimes an artist will surprise you with how together
he is. Billy Withers is the perfect example.

Hass: He surprised everybody.

Record World: So making an artist feel at home is the most
important thing ?

One of Most Important Things

Bogart: One of the most important. You have to get to know
the artist as a person. You’ll know him faster if he’s comfortable
with you. Everyone’s an individual. Every artist has to have an
individual campaign. Buzzy Linhart, for example—we put him on
the road with Andy Schwartz [Buddah free-form promo man] and
sent him to radio stations. Buzzy hauled out his guitar and sang
and killed everybody.

Kass: Buzzy’s comfortable anywhere. Other artists are only
comfortable in certain places, certain rooms, certain clubs. We
try to help pick the clubs where he can be most comfortable.

Bogart: Jim Dawson was on the road for years working the
coffeehouse circuit. That kind of thing deadens you after a while.
So we’ve helped book him into the Bitter End and Folk City
because these are places—type of clubs—that he knows, that he’s
familiar with, but he’s not hassled by them.

Record World: So you don’t have a standard promotion program
for new artists?

Kass: We don’t want to sign anybody who’s “standard.” We
want the “exceptionals.” Otherwise you can’t grow and you
can’t get excited.

Record World: What's the most difficult kind of artist to work
with?

Bogart: You mean technically or personally?

Record World: Well, either one, either way.

Bogart: Personally, it depends on how together the artist is.

Technically, the most difficult kind is the artist who’s had success
and goes cold for a while, It happens to everybody. Sometimes
the cold periods are short, sometimes they go for years. You have
to let the artist know that you have faith he’ll come back.

Kass: And they do eventually come back.

Record World: Cuan you give a concrete example of promotion
for a new artist?

Little of Everything

Bogart: Airto. He doesn’t fit into any particular category. [t
was too easy to say, “Ohfi yeah, he's jazz,” but he’s not only jazz.
He’s a little of everything. He’s Airto, an individual. We had to
get people to see him so they could understand where he’s at.
We shopped around for a good room to showcase him in. We
found the Plaza 9 room at the Plaza Hotel. We had clackers
made up—

Record World: Castanets?

Bogart: No, clackers. Here’s one. Don’t clack it too loud. We
sent them out as invitations and when people RSVP’d, they’d
rattle them into the phone. It gave you a mono headache.

Record World: Was the party successful?

Kass: We had about 350 people there. All the top newspapers
and magazines, radio stations, The Brazilian Embassy was there,
too.

Bogart: Airto performed; I feel he really impressed the people.
He’s a percussionist; most of his instruments are native Brazilian
instruments—he spent five months in the rain forest learning
how to make and play them.

Kass: He’s toured with Miles Davis and played on the Weather
Report album. He's really fantastic.

Record World: Did the party help?

Bogart: We got almost an entire column in the Village Voice,
and the radio people are into him now. He’s known in New York
by the people who have power—radio and press—to start things
moving. Did the party help? I would say yes—it showed we’re
really behind him and it let the people have a taste of what
Airto is all about.

Kass: We did the same kind of thing with Brewer & Shipley
when we were building them, We took a busload of radio and
press people to a dude ranch in Peekskill, Everybody relaxed, we
all had a horseback ride—

Bogart: It looked like a posse.

Kass: When we came back from the ride, Brewer and Shipley
sang. They were relaxed, so was everyone else. Everybody had a
good time. It worked.

Strongest New Artists

Record World: Who do vou
artists?

Bogart: You can’t narrow it down to one or two. We think
they’re all going to happen. Ideally they should all break at once,
but it doesn’t happen like that too often. Some of them will hit
sooner but they’ll all hit eventually, It takes at least a year and
two albums before an artist really begins to get close, unless it's
a case of instant success, and that doesn’t happen often.

Record World: Okay. Who are all the artists that are going to
make it?

Kass: Exuma—he just signed with us; Jim Dawson, Buzzy,
Airto, Dust, plus some people we’ll be introducing in the next
few weeks.

Record World: Do you have a favorite artist?

Bogart: Sure, the Ohio Express. Just kidding.

think are your strongest new

RECORD WORLD SEPTEMBER 25, 1971
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THOUSANDS Hi

Talent In Action

MELANIE
Saratoga Springs, N.Y.

Without reservation, Melanie is
the most creative, most magnetic
young female performer embrac-
ing the folk-rock scene today. Her
concert performance Sept. 5§ at
the Saratoga Springs Performing
Arts Center was enchanting for its
style, simplicity and taste. In ad-
dition, her self-composed songs
are filled with deep feelings and
melodic architecture which are far
above the hollow wastelands and
surface noise produced by most
other youthful artists.

All her attributes, the haunting
wails, the inner storm she creates
with her strong strumming on
acoustic guitar, the powerful lyr-
ics, which are full of fantasy/real-
ity and hold out pertinent messages
and meanings to youth, enrap-
tured the audience with one out-
pouring after another. Tune after
tune, “Beautiful People,” “Good-
bye Ruby Tuesday,” “Tuning My
Guitar,” “Lay Down (Candles in
the Rain),” among her oldies, rang
with finality of perfection.

The near-overflow audience of
predominately college students
echoed and mirrored her total in-
volvement in the themes of pain,
love, hope, peace, with a com-
munication of their own. Stamp-
ing, stomping, applauding, yelling,
and by rushing to the stage, they
paid her homage in a scene so
reminiscent of the Garland phe-
nomina, and made her sing encore
after encore. And her newer tunes,
heard in public for the first time,
created a similar impact. These in-
cluded “A Brand New Key,” “A
Little Bit of Me” and “Living
Bells.” All have hit potential, and
are cuts from her debut LP on
Scherkeryk  Enterprises-owned
Neighborhood Records, company
she owns and which is distributed
by Famous Music. The album,
“Gather Me,” will be released in
about a month, ROBERT SOBEL

SEPTEMBER 18,

1971, BILLBOARD

WILLIAM MORRIS AGENCY

&

FAMOUS MUSIC CORP., N.Y., N.Y. &

CONCERT REVIEW

Melanie Reveals
New Maturity

B SARATOGA, N.Y.—Melanie,
the big-eved. beautiful lady who
1s one of the most charismatic
performers around, charmed
her audience once again on
Sunday, Sept. 5, at the Saratoga
Performing Arts Center.

The Neighborhood artist sang
tunes from her forthcoming al-
bum, as well ag ones from past
Buddah label recordings. The
crowd, nearly 10,000 strong,
were captivated by such stand-
outs as “Beautiful People,”
“Nickel Song,” “Brand New
Key.” “Ring the Living Bell.”
“Lay Down (Candles in the
Rain)” and her heart-tugging
rendition of the Stones’ classic,
“Ruby Tuesday.”

Throughout the performance,
as always. she touched the audi-
ence with feelings of empathy
and love, but at this concert
there was a marked difference.
For the first time. her fans saw
Melanie as a woman, not a girl;
and her new works reflect her
growth nicely.

Fred Goodman
RECORD WORLD SEPTEMBER 18, 1971

DISTRIBUTED BY
A GULF & WESTERN CO.
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fEAR MELANIE PR
UM AT THE

cashbox/
lalenion stage

SARATOGA, N. Y, — When a crowd
applauds unrecorded, just written
material before the first full phrase is
uttered, an explanation is in order. It
seems that Melanie's fans couldn’t
wait for the evening show —thev sat
in on her soundcheck and dutifully
learned each tune from her forthcom-
ing Paramount-distributed Neighbor-
hood LI inside and out.

Yet come concert time, Melanie
was still hesitant about revealing the
songs, even after crowd reaction
showed total approval. No one can call
her over-confident, but timidity is a
large part of her charm. “Steppin’
Out With My New Man Tonight”
seemed to indicate that charm s
changing form, however: it's her first
woman-in-the-raw-badmouthin’-her-
man song, hut a most successful at-
tempt at changing a dreamy-eyed
child into a vamp about town. The
child has become an internationally
acclaimed singer and no doubt the
grown-up side will follow suit.

Shouts  for “Carolina,” ‘Ruby
Tuesday,” *“Alexander Beatle” and
countless others were answered in

kind song during a two-hour plus set
which continued out backstage when
she wa= cajoled into signing auto-
graphs and granting less specific audi-
ences to the throngs who just would
not leave. And it's still zood to know

that she's more comfortable in the
role of chanteuse than of Pope.
Somehow, it works better that
way.

r.a.

September 18, 1971

"SINGLE: "BRAND NEW KEY” NRAA201
“ALBUM: “GATHER ME” NRR47001

MANAGEMENT & DIRECTION
SCHEKERYK ENTERPRISES LTD.

1 GULF & WESTERN PLAZA, N.Y,, N.Y.



THE RETAIL REPORT

SALESMAKER OF THE WEEK
BARK

JEFFERSON AIRPLANE

Grunt

< TOP RETAIL SALES THIS WEEK :
BARK—Jefferson Airplane—Grunt %

= | THINK WE'RE ALL BOZ0S ON THIS

S BUS—Firesign Theatre—Columbia

= NEW RIDERS OF THE PURPLE SAGE—
Columbia

TRAFALGAR—Bee Gees—Atco

SRR

KORVETTES /NATIONAL

ANOTHER TIME, ANOTHER PLACE—
Engelbert Humperdinck—Parrot

BARBRA JOAN STREISAND—Columbia
BARK—Jefterson Airplane—Grunt
BLESSED ARE—Joan Baez—Vanguard

FIRST GREAT ROCK FESTIVALS OF THE 70'S
—Col

GIVE MORE POWER TO THE PEOPLE—
Chi-Lites—Brunswick

MASTER OF REALITY—Black Sabbath—WB
NEW RIDERS OF THE PURPLE SAGE—Col
SOUND MAGAZINE—Partridge Family—Bell
SURF'S UP—Beach Boys—Brother
TRAFALGAR—Bee Gees—Atco

KING KAROL /NEW YORK

BARK—/efferson Airplane—Grunt

FIREBALL—Deep Purple—WB

GIVE MORE POWER TO THE PEOPLE—
Chi-Lites—Brunswick

HOME GROWN—Johnny Rivers—UA

I THINK WE'RE ALL BOZOS ON THIS BUS—
Firesign Theatre—Col

MESSAGE FROM THE COUNTRY—The Move—
Capito!

STREET CORNER TALKING-—Savoy Brown—
Parrot

THE SUN, MOON & HERBS-Dr. John—Atco

WE CAME TO PLAY—Persuasions—Capitol

WELCOME TO THE CANTEEN—Traffic—UA

SAM GOODY/N. J.

BARK—Jefferson Airplane—Grunt

FROM THE INSIDE—Poco—Epic
HOOTERCLL? —Garcia/Wales—Douglas
IMAGINE—John Lennon—Apple

NEW RIDERS OF THE PURPLE SAGE—Col
SHAFT—Isaac Hayes—Enterprise
SURF’S UP—Beach Boys—Brother

THE TIME TO LIVE IS NOW—Buzzy Linhart—
Kama Sutra

TRAFALGAR—Bee Gees—Atco
WELCOME TO TRE CANTEEN—Traffic—UA

CUTLER’S /NEW HAVEN

BARBRA JOAN STREISAND—Columbia
BARK—Jefferson Airplane—Grunt
FROM THE INSIDE—Poco—Epic

FRRMICLERRABEO DIV IR R R LEMSHI MG L EIR M R

] THINK WE'RE ALL B0ZOS ON THiIS BUS—
Firesign Theatre—Col
IMAGINE—John Lennon—Apple

FILLMORE EAST, JUNE 1971—
Mothers of Invention—Bizarre

NEW RIDERS OF THE PURPLE SAGE—Col
RANDY NEWMAN LIVE—Reprise

SURF’'S UP—Beach Boys—Brother

THE FOUR OF US—John Sebastian—Reprise

FRANKLIN MUSIC /PHILADELPHIA

BARBRA JOAN STREISAND—Columbia

BLESSED ARE—Joan Baez—Vanguard

DON CARLO—Various Artists—Angel

FIRSTCGlREAT ROCK FESTIVALS OF THE 70'S
—Co

| THINK WE'RE ALL BOZ0S ON THIS BUS—
Firesign Theatre—Col

IMAGINE—John Lennon—Apple

LOVE BOOK—Lettermen—Capitol

PAIS TROPICAL—Sergio Mendes Brazil '77—
A&M

SIBELIUS' KULLERVL—Angel

TALK IT OVER IN THE MORNING—
Ann Murray—Capitol

HARMONY HUTS /WASH.-BALT.

BLESSED ARE—Joan Baez—Vanguard
FOR LADIES ONLY—Steppenwolf—Dunhill
FREEDOM MEANS—Dells—Cadet

GIVE MORE POWER TO THE PEOPLE—
Chi-Lites—Brunswick

GREATEST HITS—Aretha Franklin—Atlantic

| THINK WE'RE ALL BOZOS ON THIS BUS—
Firesign Theatre—Col

LOOK AT YOURSELF—Uriah Heep—Mercury

MacARTHUR PARK—Four Tops—Motown

ONE FINE MORNING—Lighthouse—Evolution

16 GREATEST HITS—Grass Roots—Dunhill

RECORD BAR/DURHAM, N. C.

BARBRA JOAN STREISAND—Columbia
BARK—Jefferson Airplane—Grunt
BLESSED ARE—)Joan Baez—Vanguard

EVERY PICTURE TELLS A STORY—
Rod Stewart—Mercury

FOR LADIES ONLY—Steppenwolf—Dunhill
FROM THE INSIDE—Poco—Epic

GIVE MORE POWER TO THE PEOPLE—
Chi-Lites—Brunswick

NEW RIDERS OF THE PURPLE SAGE—Col
SURF’S UP—Beach Boys—Brother
THE FOUR OF US—John Sebastian—Reprise

GARY'S /RICHMOND, VA.

5TH—Lee Michaels—A&M
FIREBALL—Deep Purple—WB
GODSPELL—Original Cast—Bell

JAMES GANG LIVE—ABC

JUST AS | AM—Bill Withers—Sussex
LONDON SESSIONS-—Howlin’ Wolf—Chess

ME & BOBBY McGEE—Kris Kristofferson—
Monument

NEW RIDERS OF THE PURPLE SAGE—Col
SHAFT—Isaac Hayes—Enterprise
SOUND MAGAZINE—Partridge Family—Beil

POPULAR TUNES,/MEMPHIS

BARK—Jefferson Airplane—Grunt

BLESSED ARE—Joan Baez—Vanguard

FROM THE INSIDE—Poco—Epic

GIVE MORE POWER TO THE PEOPLE—
Chi-Lites—Brunswick

GREATEST HITS—Aretha Franklin—Atlantic

MADURA—Columbia

NEW RIDERS OF THE PURPLE SAGE—Col

SONNY & CHER LIVE—Kapp
TRAFALGAR—Bee Gees—Atco
WELCOME TO THE CANTEEN—Traffic—UA

SMITH'S /NEW ORLEANS

BARBRA JOAN STREISAND—Columbia
BARK—Jefferson Airplane—Grunt
GREATEST HITS—Aretha Frankfin—Atlantic
| THINK WE'RE ALL BOZOS ON THIS BUS—
Firesign Theatre—Col
JAMES GANG LIVE—ABC
MARY—Mary Travers—WB
MASTER OF REALITY—Btack Sabbath—WB
SILVER TONGUED DEVIL & I—
Kris Kristofferson—Monument
TRAFALGAR—Bee Gees—Atco
YOU'VE GOT A FRIEND—Johnny Mathis—Col

DISC RECORDS /CLEVELAND

BARK—Jefferson Airplane—Grunt

CLOSER TO THE GROUND—Joy of Cooking—
Capitol

FIRST GREAT ROCK FESTIVALS OF THE 70'S
—Col

FROM THE INSIDE—Poco—Epic

| THINK WE'RE ALL B0Z0S ON THIS BUS—
Firesign Theatre—Col

NEW RIDERS OF THE PURPLE SAGE—Col

NO TRUTH TO SELL—Alex Bevan—Big Tree

ONE FINE MORNING—Lighthouse—Evolution

TRAFALGAR—Bee Gees—Atco

20 GRANITE CREEK—Moby Grape—Reprise

LAND OF HI FI /DETROIT

BARK—Jefferson Airplane—Grunt
BREAKOUT— Johnny Hammond Smith—Kudu
FILLMORE EAST, JUNE 1971 —

Mothers of Invention—Bizarre
GOD BLESS THE CHILD—Kenny Burrell
GREATEST HITS—Aretha Franklin—Atlantic
IMAGINE—John Lennon—Apple
MAGGOT BRAIN—Funkadelic—Westbound
MASTER OF REALITY—Black Sabbath—WB
SHAFT—Isaac Hayes—Enterprise
VISION—Grant Green—Blue Note

| VENTURES /ST. LOUIS

BARK—Jefferson Airplane—Grunt

BOOKER T. & PRISCILLA—A&GM

FIRST GREAT ROCK FESTIVALS OF THE 70'S
—Col

GIVE MORE POWER T0O THE PEOPLE—
Chi-Lites—Brunswick

JAMES GANG LIVE—ABC

ME & BOBBY McGEE—Kris Kristofferson—
Monument

ONE DOZEN ROSES—Smokey Robinson &
Miracles—Tamla

16 GREATEST HITS-—Grass Roots—Dunhill

SOUL TO SOUL—Various Artists—Atlantic

SOUND MAGAZINE—Partridge Family—Bell

DAVID'S 'WICHITA

BARK—Jefferson Airplane—Grunt

CLOSER TO THE GROUND—IJoy of Cooking—
Capitol

HOOKFOOT—A&M

| THINK WE'RE ALL BOZOS ON THIS BUS—
Firesign Theatre—Col

LOOK AT YOURSELF—Uriah Heep—Mercury

SOUL TO SOUL—Various Artists—Atlantic

STREET CORNER TALKING—Savoy Brown—
Parrot

TRAFALGAR—Bee Gees—Atco

WET WILLIE—Capricorn

WHITE BEAR—John Manning—Col

PRESTON RECORD CENTER
DALLAS

BARBRA JOAN STREISAND—Columbia

BARK—IJefterson Airplane—Grunt

CHER—Kapp

FIREBALL—Deep Purple—WB

FIRSTCGREAT ROCK FESTIVALS OF THE 70'S
—Col

GREEN—Atco

PAUL AND—Paul Stookey—WB

SILVER TONGUED DEVIL & 1—
Kris Kristofferson—Monument

SURF'S UP—Beach Boys—Brother
TRAFALGAR—Bee Gees—Atco

BROADWAY MUSIC
SALT LAKE CITY

A SPACE IN TIME—Ten Years After—Col
BLESSED ARE—Joan Baez—Vanguard

HOW HARD IT IS—Big Brother & Holding Co.
—Col

IN THE GARDEN—Gypsy—Metromedia
MASTER OF REALITY—Black Sabbath—WB
PILGRIMAGE—Wishbone Ash—Decca
RELICS—Pink Floyd—Capitol
SHAFT—Isaac Hayes—Enterprise

SOMETIMES | JUST FEEL LIKE SMILIN'—
Butterfield Blues Band—Elektra

STREET CORNER TALKING—Savoy Brown—
Parrot

RECORD CENTER /DENVER

BARK—)efferson Airplane—Grunt

BLESSED ARE—Joan Baez—Vanguard

FIRST GREAT ROCK FESTIVALS OF THE 70'S
—Col

FREE LIVE—A&GM

FROM THE INSIDE—Poco—Epic

GIVE MORE POWER TO THE PEOPLE—
Chi-Lites—Brunswick

NEW RIDERS OF THE PURPLE SAGE—Col
RANDY NEWMAN LIVE—Reprise
SHAFT—Isaac Hayes—Enterprise
WELCOME TO THE CANTEEN—Traffic—UA

WHEREHOUSE /LOS ANGELES

A SPACE IN TIME—Ten Years After—Col
BARBRA JOAN STREISAND—Columbia
BARK—Jefferson Airplane—Grunt

BLESSED ARE—Joan Baez—Vanguard
BREAKOUT—Johnny Hammond Smith—Kudu
FROM THE INSIDE—Poco-—Epic

JUST AS | AM—Bill Withers—Sussex

NEW RIDERS GF THE PURPLE SAGE—Col
SURF’S UP—Beach Boys—Brother

WHO'S NEXT—The Who—Decca

TOWER RECORDS,/SAN FRANCISCO

BARBRA JOAN STREISAND—Columbia

BARK—Jefferson Airplane—Grunt

CLOSER TO THE GROUND—Joy of Cooking—
Capitol

FROM THE INSIDE—Poco—Epic

HOOTEROLL?—Wales/ Garcia—Douglas

HOT PANTS-—James Brown—Polydor

| THINK WE'RE ALL BOZOS ON THIS BUS—
Firesign Theatre—Col

NEW RIDERS OF THE PURPLE SAGE—Col

THE FOUR OF US—John Sebastian—Reprise

TRAFALGAR—Bee Gees—Atco

CRYSTAL SHIP /EUGENE, ORE.

A SPACE IN TIME—Ten Years After—Col

BARK—Jefferson Airplane—Grunt

EARTHQUAKE—A&M

| THINK WE'RE ALL BO20S ON THIS BUS—
Firesign Theatre—Col

JAMES GANG LIVE—ABC

NEW RIDERS OF THE PURPLE SAGE—Col

PAUL AND—Paul Stookey—WB

SILVER TONGUED OEVIL & |—
Kris Kristofferson—Monument

STREET CORNER TALKING—Savoy Brown—
Parrot

SURF’S UP—Beach Boys—Brother

A survey of NEW preduct sales
in the nation’s leading retail outlets
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Cahoots

THE BAND

The Band tahes you back ta the very
first day you saw the light.

“I[B F l m“
G-est Big Bunches of Love
“he Pope and The Dope
Ain't No Way
- Down Home iﬁ the Country
STONEY EDWARDS
Dixie Boy - You'll Remember Me
Gdd-lob-Dollar-Bifi Mas |
- Easy Loving
-~ FREDDIE HART
Write 1t All In
Tie Whote World Hoiding Hands
M Fingerprints Showed Up on Shia s

AmericanRadioHistorv.Com

Lazarus

THE BLUES PROJECT

The pioneers of blues/rock...reborn ..
>3 incandescent as ever...

%




VAN MORRISON—Warner Bros.—7518

WILD NIGHT

(New Caledonia Soul Music/WB Music, ASCAP)
After brief absence, that unmistakable
voice is back, and in rare form. An
underground and pop natural. Rock and
roll flavor sure to please many fans.
Listen for weepy sax.

®

MANFRED MANN—Polydor—PD 14097

PLEASE MRS. HENRY (Dwarf Music, ASCAP)

PRAYER (Belinda Music, BMI)

Dylan’s song with a heavy twist. And it
works. Mann will return to the charts
with this super effort. Ably produced by
Dave Hadfield. Good rocking music.

®

MIDDLE OF THE ROAD—RCA—74 0539
TWEEDLE DEE TWEEDLE DUM (Sunbury Music, ASCAP)
GIVE IT TIME (Sunbury Music, ASCAP)

Delightful little melody that should
elevate this group right now. Just missed
last time out. This one is right there.
Hit sound.

[ ]
JEFF BARRY—Bell 45 140
SWEET SAVIOR (Heiress, BMI)
The redeeming factor of that Troy Dona-
hue film is this song, the title track.
Barry does it all on this record with help
from Andy Kim. Chartbound? Yes.

°
DAVY JONES—Bell—45 136
| REALLY LOVE YOU
(Language Of Sound/Leslie Ann Gary Music, ASCAP)
Former Monkee hasn’t forgotten for-
mula to winning records. Current outing
builds nicely with grand production
elements. Pop and even MOR. Listen.

[

J0 MAMA—Atlantic—45 2832

KEEP ON TRUCKIN'

(Portofino-Sho’ Nuff-Walden, ASCAP)

Group beginning to make waves with
latest LP. Expert lead vocalist with fine
background help will greatly enhance
appeal. Keep on keepin’ on.

[ ]

ARCHIE BELL & THE DRELLS——

Atlantic—45 2829

ARCHIE'S IN LOVE (Cotillion, BMI)

Established r & b group in fine form.
Rock and roll to a tea. Up front patter
can’t help but please. Dance to a great
beat. A winner.

®

ROSE COLORED GLASS—Bang—B 588

IF IT'S ALRIGHT WITH YOU (House Of Gold Music, BMI)
YOU'RE GOOD FOR ME (Metric Music, BMI)
Enchanting production that builds beau-
tifully. Neat harmonies with tight piano
and drum arrangement. Sounds a lot like
Bee Gees, if you please.

e
OSIRIS—Sire—SI 354 (Polydor)
I’LL BE GONE (Markari Music, BMI)
Down home blues from new group that
should turn a few heads. Perfect blend-
ing to achieve top 40 and underground
markets. Love those harmonicas. Listen.

®

THE IMPRESSIONS—Curtom—CR 1964 (Buddah)
INNER CITY BLUES (Make Me Wanna Holler)

(Jobete Music, BMI)

Triple crossover; pop, R & B, under-
ground. Under the expert guidance of
Curtis Mayfield, group’s longevity is in-
sured. Fine record with full production.

KING CURTIS—Atco—45 6834

CHANGES (Part I) (Miles Ahead, ASCAP)

Gone but not forgotten, the King lends
his unmistakble style to the Buddy Miles
classic. Jazz enthusiasts have known
about him for vears. Now, the rest of
the world finds out.

®
BERT KAEMPFERT & HIS ORCHESTRA—
Decca—32875
PROUD MARY (Jondora Music, BMI)
IN OUR TIME (Screen Gems-Columbia Music, BMI)
If vou’re in need of an MOR station
theme song, this is it. Kuempfert lends
his special touch to the Fogerty classic.
Full production. Try it.

®

SISTERS LOVE—A&M—1292

THE BIGGER YOU LOVE (Almo Music, ASCAP)

AND THIS IS LOVE (Jobete Music, BMI)

Group’s emergence seems immenent, es-
pecially since vocal is strikingly similar
to Janis Joplin. One could do far worse.
This makes it. Soft flip creates two mar-
kets.

®

GARY BONDS—Sky Disc—SD 641 (Polydor)

JOY TO THE WORLD (Part 1) (Lady Jane Music, BMI)
JOY TO THE WORLD (Part 1I) (Lady Jane Music, BMI)
Although he’s dropped the “U.S..” Gary
shows the form that leads to winners.
Hoyt Axton tune will live forever. Part
I1 the best bet. An r & b natural.

®
THE BEGINNING OF THE END—
Alston—A 4599 (Atco)
MONKEY TAMARIND
(Sherlyn/Funky Nassau Music, BMI)
Following up “Funky Nassau is no easy
task, but this outing is fine, indeed. Great
rhythms makes it an r & b natural
Shake it out. Dance time.

®
BULLET—Big Tree—BT 123 (Ampex)
WHITE LIES, BLUE EYES (Kama Sutra, BMI)
CHANGES OF MIND (Haslan, BMI)
Chartbound rock with combination of
harmony and production. Destined for
huge success. Group has what it takes.
Fine sound.

[ ]
LOS PEKENIKES—Avalanche—36002
BUCARAMANGA (Barnegat Music, BMI)
ALADINO (Barnegat Music, BMI)
Full production complimented by haunt-
ing rhythms. Will score heavily in Latin
markets. Fading vocals a plus. Check it
out.

@
WET WILLIE—Capricorn—C 8020 (Atco)
ROCK & ROLL BAND (No Exist, BMI)
Title says it all. Fine first outing from
the group’s first LP release. Already
achieving underground success, charts
seem like the next step.

®
OPEN ROAD—Laurie—LR 3575
SWEET WATERS (Murbo Music, BMI)
BORNE BY A WOMAN (Murbo Music, BMI)
Lighthearted feel by a group that seems
destined for big things. Soft with de-
lightful harmonies. Exciting flip. Both
penned by Steve Burnett.

®
AL DE LORY & MANDANGO—Capitol—3196
JESUS CRISTO (Belinda Music, BM1)
Latin-gospel beat that greatly praises
Christ. Good choral arrangement. Don’t
discount because of Jesus trend. Hand
clapping time. Listen, Reflect and enjoy.

LE PRODUCT

MARK LINDSAY—Columbia—4 45462

ARE YOU OLD ENOUGH (Viva Music/Wren Music, BMI)
With or without the Raiders, Mark is
firmly established as a soloist in the
minds of the record-buying public. Had
all the ingredients necessary. Pop to a T.

®
THE ELGINS—VIP—2506 (Motown)
HEAVEN MUST HAVE SENT YOU (Jobete Music, BMI)
STAY IN MY LONELY ARMS (Jobete Music, BMI)
Hit of 1965, hit in England now. Still
sounds like “Where Did Our Love Go.”
Why not, it works so well. From the pens
of Holland-Dozier-Holland. Sure thing.

®
CLARE—A&M—1299S
SAUNDERS FERRY LANE (Two Rivers Music, ASCAP)
Female blues vocalist has the sound that
will be important in 1972. Gruff yet
mellow. Britisher sure to receive no-
tariaty. Excellent recording.

°
THE STREET CHRISTIANS—PIP—8926
{Next Time You Think) THINK A JESUS THOUGHT
(Distinctive Music, ASCAP)
TOUCHING HANDS (Mourbar Music, ASCAP)
Another in the long line of Jesus songs,
and a beautiful one indeed. Has that top
10 ring to it. Yes, Jesus is here to stay.
Record is a winning effort.

®
TINA CHARLES--MAM—45 3614 (London)
BABY DON'T YOU KNOW ANYMORE
(Anne-Rachel Music, ASCAP)
JOE (Duchess Music, BMI)
Funky vocalist should score with pop
and r & b crossover. Deft production by
Gordon Mills should insure success. Nice
background vocals. Good record.

®
TRIANGLE—Paramount—PAA 0123
JUDGE AND JURY (First Love Music, BMI)
MIDNIGHT MAGIC MAN (First Love Music, BMI)
Strong vocal will get pop and MOR cross-
over. Has that familiar patter in the
middle of the song. Always works. Nice
and easy rock and roll flip.

@
MAILER MACKENZIE BAND—Ampex—X 11037
RED ROVER (Big Seven Music, BMI)
A duplicate for Creedence Clearwater
Revival. Not a bad way to sound. Rock-
ing tune should turn on listeners immedi-
ately. Full guitar treatment. So fine.

®
JOEY GREGORASH—Lionel—L 3219 (MGM)
DOWN BY THE RIVER
(Cotitlion Music, Broken Arrow Music, BMI)
DON'T LET YOUR PRIDE GET YOU GIRL !
(Dolfar Bill Music, BMI)
Already making it in Canada, Joey seems
destined to make it here with this Neil
Young classic. Uptempo arrangement dif-
ferent and appealing.

o
FRONT PORCH—Jubilee—4 5720
WONDERFUL SUMMER (Rock Music, BMI}
Hit of a few vears back is timed per-
fectly for the new fall season. Soft bal-
lad by mellow sounding group is an MOR
definate. Good pop chance. Listen and
reflect.

[ J
JOHN HETHERINGTON—Uni—55301
HOME (Gil Music, BMI)
HELLO (Gil Music, BMD
Soft folk-rock from singer-songwriter
pleasing to the ear. Pop and under-
ground chances good. Easy tempo will
appeal to many. Relaxing.

AmericanRadioHistorv.Com
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o Closer to the Ground
JOY OF COOKING
Pilot - Blues for a Fnend
S [¥] R

Love Book Ly

THE LETTERMEN

Lor e Means « Lave Siory - W edding Song

STEVE MILLER
Rock Love
N Steve Milter's music is like
a diary of everything that happens
to him and to his brothers.

ANNE MURRAY |
Talk 1t Over In
The Morning
Most of All

Please Smlle
Let Mce Be

the One

BY THE GRACE OF GOD
DAVID REA ]

Tom Green County Fair
My Time Ain't tong - David & Goliath

SEATRAIN L]
The Marblehead
Messenger

Seatrain’s second album . ..the music
wil) lodge itselt in your soul.

a—*

}Jean Shepard e

Just as soon as

1 get over loving you

The Wonld Nveds a Meleds

J.I..u Oue Tine « With His Hand in Mine
n “ w Im Capl'tOl@
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THE HILLS OF INDIANA

LONNIE MACK—FElektra EKS 74102.
Here’s another superior album from
Lonnie Mack. There is a great deal of
internal and external local color on the
package. That means, a glimpse of
what Mack thinks deeply and what he
sees. Lonnie Mack and others, like
Carole King, supplied the tunes.

CLOSER TO THE GROUND

JOY OF COOKING—{Capitol SMAS 828.
Attitudes blowing in the wind are ar-
ticulated by Joy of Cooking with re-
markable savvy on their second and
oh-so-tasty package. The title tune is
super-duper, and just about everything
that follows it is equally outstanding.
The group is keeping up mighty fine
work.

THEIR 16 GREATEST HITS

THE GRASS ROOTS—Dunhill DSX
C50107 (ABC)

As explicit as a title could hope to be,
“Their 16 Greatest Hits” means “Soon-
er or Later,” “The River is Wide”
“Midnight Confessions,” “Wait a Mil-
lton Years,” “Lovin’ Things,” “Things
I Should Have Said” and 10 other fa-
miliar AM ear-stoppers. Nice future.

THE LIFE AND TIMES OF COUNTRY JOE & THE
FISH FROM HAIGHT-ASHBURY TO WOODSTOCK
Vanguard VSD 27/28.

The title is another way of saying that
the package is a collection of bests.
All the songs that any fan would ex-
pect would be here, but the fans prob-
ably already have the tunes on other
packages. Sales will probably come
from those catching up.

MAGIC

RARE EARTH—Rare Earth R527L
(Motown).

Rare Earth are growing and polishing
and perfecting their sound. This album,
which comes right on top of their hit
“I Just Want to Celebrate” single, is
their best to date. The fellows play
their instruments like crazy without
ever indulging themselves in them.

HAPPY AND IN LOVE

THE SHIRELLES—RCA LSP 4581.

If fans really feel contentious, they
might say that not every tune on the
album is worthy of the legendary
Shirelles, but most of the songs hit the
mark. There are good single bets here,
and there’s even a gentle reminder in
“Dedicated to the One I Love.” Wel-
come back, girls.

THE GARY PUCKETT ALBUM

GARY PUCKETT—Columbia € 30862.
Nobody has to speak up on behalf of
Gary Puckett’s singing. He’s got a mil-
lion dollar set of pipes and he’s got
some songs here up to his needs. “Gen-
tle Woman,” which he co-wrote, sounds
like a single. There are also others,

more familiar ditties to boost the sales.
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TIRATY DAYS OUT

WACKERING HEIGHTS

THE WACKERS—Elektra EKS 74098.
Looks like a whacking good quintet
has come on the scene. Elektra does
have a way of finding winners just
about as frequently as anyone else. The
lads obviously worship at the shrine of
reck and roll, but the offerings they
bring are individual and funky.

GET A WHIFF OF THIS

JUICY LUCY—Atco SD 33-367.

Juicy is certainly the right adjective.
The fellows have a sly way of taking
a riff and giving it a neat twist to get
extra attention, “Mr. A. Jones” sounds
like a song that could step out as a
single. There’s a healthy helping of
imagination on the package.

THIRTY DAYS OUT

Reprise 6450.

It’s rather a surprise to find someone
writing in this liberated age, “A woman
ain’t a woman until she’s with a man,
But a man is a man all the time.” But,
no matter. If Thirty Days Out don’t be-
lieve in woman’s lib, they do believe in
making raunchy-fine music. They work
their show.

JONATHAN EDWARDS

Capricorn SD 862 (Atco).

Jonathan Edwards, who has rather a
venerable name, does well by it with
this poignant and appealing set of new
folk tunes. In this particular musical
phase, when just about every male
folkster who comes along sounds like
James Taylor, Edwards manages not to.

STRING CHEESE

Wooden Nickel WNS 1001 (RCA).

String Cheese are an ambitious group
and much of their ambitions are real-
ized on this debut album. Some will
say the group is pretentious and some
will say esoteric, but there will be
many who will tune right in to their
abstract thoughts and shrewd playing.

DO WAH NANNY

EXUMA—Kama Sutra KSBS 2040.

Even though Exuma is supposedly go-
ing for a more commercial image, the
sound of the islands is in these grooves.
And it's this and his intense delivery
of music he quite obviously feels that
gives him his chance for commerciality.
Should help build fans.

INDELIBLY STAMPED

SUPER TRAMP—A&M 4311.

Second album frem a bunch of guys
who want to line out that hard rock
with a certain amount of nuance and
fun. The songs show a nice versatility
and should turn large segments of buy-
ers on. The cover is truly an eye-opener
and should help impulse buying.

14
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Cap A&R Reorganization

B HOLLYWOOD — Artie Mo-
gull, VP A and R, announces
a major realignment of forces
within the A&R department:
Al Coury has been appointed
an Executive Producer in the
a&r department; Stan Silver-
berg is now Director of Interna-
tional Pop Repertoire, respon-
sible for all acts which come
to the label through EMI affil-
jations as well as artists direct-
ly signed to Capitol who record
outside the states; Chan Daniels
has been appointed Director of
A&R Marketing Services, com-
ing to Los Angeles from New
York; Roz Schrank has added
co-ordination of A&R record-
ing budgets to her other admin-

istrative duties in the depart-
ment.

In a parallel country and
western reorganization, Ken
Nelson, Executive Producer and
Division VP of A&R, announces
that Steve Stone has become a
Hollywood country & western
producer and that Earl Ball hag
been transferred to Nashville
to be a full-time in-house pro-
ducer there.

In Nashville the offices of
Central Songs Music have been
merged with those of Capitol
and Hap Wilson, formerly of
Tree International, will become
administrative director of both
organizations.

Douglas Month at Columbia

Columbia Records has desig-
nated October for special con-
centration on product from
Douglas Records, a Columbia
Custom Label.

Rick Blackburn, Epic 'Colum-
bia Custom Label National
Sales Director, announced that
effort will be centered on nine
albums to be released or re-
serviced during that month.

Said Blackburn, “Ljiike all
Douglas product, each of these
albums is especially significant
from an artistic, sociological or
political point of view. They
will be historical documents of
this period.”

The Douglas albums selected
for concentration are: “What I
Was Arrested For,” by Lenny
Bruce; “The Last Poets” and
“This is Madness” by the Last
Poets; “My Goal’s Beyond,”
bv guitarist Mahavishnu John

McLaughlin; “By Any Means
Necessary,” a collection of
speeches by Malcom X; “Hoot-
eroll?” by  Grateful Dead
guitarist Jerry Garcia and San

Francisco organist Howard
Wales; “Iron Man,” by Eric
Dolphy; “Steel,” produced by

Stefan Bright of Douglas A&R
for release on the Epic label:
and music from “El Topo” per-
formed by Shades of Joy.

In support of this product,
Columbia has planned for the
month of October extensive ad-
vertising and in-store displays.
As a marketing aid, a sampler
LP of excerpts from each album
has been prepared. Douglas
has also produced a special
newspaper spotlighting the al-
bums, with commentary from
leading music critics and the
artists themselves, which will
be sent with the sampler.

Purcell, Heller CPM Officers

B Jerry Purcell has been
elected President and Seymour
Heller VP of the Conference
of Personal Managers, an
organization of 120 personal
managers representing a ma-
jority of the creative and per-
forming artists in show busi-
ness. It is for a two-year term.

They succeed Sherwin Dash
and Ken Greengrass.

At the same time, it was an-
nounced that the new six-mem-
ber National Board of the Con-
ference would be composed of
Purcell, Heller, Jess Rand and
Mel Shayne, new President and
Vice President of the Confer-
ence of Personal Managers
West, and Robert Coe and
Jackie Bright, new President
and VP of the Conference of
Personal Managers East.

CPM, in addition to subscrib-
ing to its own code of ethics

16

for the betterment of all aspects
of show business, devotes much
of its time to charitable pur-
poses, among them yearly
scholarships to deserving stu-
dents of the arts and “Man of
the Year” dinners with pro-
ceeds to charitable institutions.

NMPA On
Surcharge

(Continued from page 3)

Regarding imports, the NM-
PA report notes that an im-
porter mayv pass on a price in-
crease during the freeze, but it
must be on a penny for penny
basis and must not include
markups. The 10 percent sur-
charge, NMPA says, does not
apply to music which was given
duty-free entry by the Florence
and Beirut Conventions.

EDMONEY MUSIC

By KAL RUDMAN

Station Check List
WABC/New York WPDQ /Jacksonville KHJ/Los Angeles
WCFL/Chicago KGB/San Diego KRLA/Los Angeles
KIMN/Denver WFUN/Miami KILT/Houston
WRIT/Milwaukee WQAM/Miami WIXY/Cleveland
W APE /Jacksonville KXOK/St. Louis KLIF/Dallas
WBBQ/Augusta WOXI/Atlanta WIBG/Philadelphia
WEKNR /Detroit WSAI/Cincinnati WFIL/Philadelphia
CKLW/Detroit WHBQ /Memphis WRKO/Boston
WEAM/Washington  KYNO/Fresno KQV/Pittsburgh
WTIX/New Orleans KAKC/Tulsa KJR/Seattle
WLS/Chicago KFRC/San Francisco WDGY/Minneapolis
WYSL/Buitalo KYA/San Francisco = KDWB/Minneapolis
WEKBW /Buffalo KJRB/Spokane WCOL/Columbus, Ohio
WOKY/Milwaukee WRNO/New Orleans WIST/Charlotte
CHUM/Toronto WAKY /Louisville KINT/EIl Paso
WMAK/Nashville WAYS/Charlotte

Tommy James #32 WCFL, 23 WAYS.
Chart KFRC, WRIT. On WIXY, WKNR,
WCOL, KXOK, WGST, WMAK.
Delaney & Bonnie #35 WCFL. Chart
WFIL, KILT, KHJ, KJR, WHBQ, KLIF.
On: WRKO, WRIT, WGST, KYA, KFRC.
Fifth Dimension Chart: WRIT, WCOL,
WAYS, WFIL, KILT, KLIF, WYSL. Big
requests WMAK. On WIXY, WOKY.
Dawn #24 WAYS. On CKLW, WCFL, XILT, WCOL, WGST,
KGB.
Raiders chart WCFL, WIXY, WOKY, KILT, WFIL, XJRB,
WCOL. New WAYS, KXOK, WMAK.
James Taylor KILT, WFIL, KJR, WAYS, WGST. As an LP
cut WHBQ, KAKC.
Cat Stevens chart KLIF, WCFL, KHJ, KILT. New WRIT,
WGST, WIXY, KYNO. On: WKNR, WFIL, WYSL.
Chicago WFIL, WIBG, KFRC. As an LP KAKC. Many
more will be coming.
Grass Roots went right on KHJ.

®
Lou Rawls is breaking out as a hit record. This
was a strong week for it. Went to #7 CKLW with
big requests. Jumped 24-9 WIXY. Chart XLIF and
WDGY. New WTIX, WAYS.
Lettermen went on a number of key stations WFIL,
KLIF, WCFL, WOKY, KJR, WRIT, WBBQ.
Coven exploded to #1 KLIF, #11 WTIX. Confirmed
30-18 KJRB. On KILT, KDWB, WMAK, WCOL.
Denise LaSalle very strong action this week.
21-12 WTIX, 8 CKLW, 21-17 WAYS. Chart WHBQ,
WDGY. On KQV, WOKY.
Laura Lee smash in Detroit #11 CKLW, 9 WKNR.
#20 WQXI, 22 KILT. New WIXY, WDGY, WIXZ in Miami.
Jean Knight powerful follow-up record. Pic. WAYS.
Right on WTIX.
Chi-Lites. Outside of "Shaft" and Marvin Gaye,
this is one of the biggest soul albums of the year
in sales. The new single "I Want to Pay You Back"
is already getting strong sales.

Al Green #9 WAYS, 14 KYA, 13 KXOK, 15 KFRC.
Chart: KHJ, WCOL, WCFL, WFIL, KILT, KJRB, WYSL,
KLIF, KHJ, WIBG, KJR. New KQV, KAKC, KYNO, KGB.

Kal Rudman

KLIF,

with good sales and good adult female requests.

(Continued on page 62)
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From one man's mind, one man's music,

one man's album :
comes “Inner City BlU€S ts:zeor)

The third million selling single from that same album,
by that same man.

" Marvin Gaye.




CAMPUS RECORD REPORT

Categories of College Stations

By GARY K. COHEN

B There are two main categories of college radio stations—FM
and carrier current, Indeed, the only difference is not whether
the station is FM or carrier, but for the sake of explanation it
is a good beginning.

College stations that are FM are pretty much the same as all
other FM stations—they are licensed by the FCC and they broad-
cast with a regular transmitter. In other words, if you live in
a metropolitan area, you can pick up the college station on cam-
pus and at vour home. The only real difference is that some col-
lege FM stations broadcast on an educational frequency, which
means they can not have commercials. Stations that are carrier
current broadcast, as the name implies, have their broad
cast “current” “carried” through a power system-—usually the
building’s power system. Since they are low power operations,
they are not regulated by the FCC. And where FM stations may
be 5,000 or 50,000 watts, the carriers are 5, 10, or 25 watts . . |
with transmitters in each building or dormitory . . . or they may
have one 50 watt transmitter whose power is split up among the
different buildings on campus.

FM’s are subject to all FCC programming regulations; carrier
stations must keep their modulation within 200 feet (approxi-
mately) of each transmitter, and are legally not even considered
radio stations by the FCC.

This should give you a rough idea of the difference between
carrier current and FM stations.

Station News

WSUA, station of the State University of Albany, has changed
its address. Their new address is: WSUA, 1400 Washington Ave.,
Albany, N.Y. 12203. Please change your plates accordingly. Eric
Lonschein is Music Director.

The correct address for Utah State University’s station is:
KUSU-FM, Utah State University, Logen, Utah 84321. Pregram
Director is Keith Hall.

WECC is a new station at Erie Community College, Main &
Youngs Road, Buffalo, N.Y 14221,

College Broadcasters Convention
Walter Paas of WLVC-FM/WLUC, Loyola University in Chi-
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A COURSE OF SPECIAL IMPORTANCE for
THE MUSIC AND RECORDING INDUSTRY

b
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E A comprehensive basic course designed to aid established and
: aspiring artists and composers to properly exploit their talents,
: and executives from the music, recording, motion picture and
; broadcast fields to realistically deal with the complex practices
I of the music industry.
4

!

;
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Subjects Include:

COPYRIGHT STRUCTURE, INCLUDING PUBLICATION, MECHANICAL RE-

PRODUCTION AND PERFORMANCE RIGHTS LICENSING.

CONTRACT AGREEMENTS WITH MUSICIANS AND RECORDING ARTISTS

UNION AGREEMENTS.

PUBLISHER CONTRACTS.

PROBLEMS OF THE INDEPENDENT MASTER PRODUCER. )

RECORD AND TAPE DISTRIBUTION AND METHODS OF ACCOUNTING.

MUSIC RETAILING.

PROMOTIONAL PRACTICES.

ARTIST AND MANAGER AGREEMENTS AND CAREER PLANNING. 1
1

PO OODDDWDN

-

PROBLEMS AND POSSIBILITIES OF THE VIDEO CASSETTE.
12 — 4 hour meetings, Wednesday evenings 7:00 p.m. — 10:50 p.m., beginning -
October 6 1
For further information write or telephone:

{
COLUMBIA GOLLEGE ]
925 No. La Brea Ave., Los Angeles, Calif. 90038 Phone: (213) 851-0550

| PP OOOOOO OO - PN -—aa

cago, will be sponsoring a conference for college radio broad-
casters in Chicago on Nov. 6 and 7. Stations in the Chicago area
(commercial and college) who are interested in attending should
contact Walter at WLVC-FM, Loyola University, 6525 North
Sheridan Road, Chicago, Ill. 60626. It is the small meetings, or-
ganized by the college broadcasters themselves, that accomplish
the most.
®

Letter to the Editor:

To The Editor:

After writing to several record companies and getting little
or no reaction, I began discussing my problem with some friends
in college radio. It appears that my problem, no classical music
service, is also their problem. Too often I think promotion peo-
ple automatically categorize college stations as purely popular
stations, This is unfortunate for all parties concerned, because
classical music is very definitely back on the college campus.
Record companies seem to be denying the college station the
right to give their full line air play. We at WVBC would like
very much to include a very substantial amount of classical mu-
sic in our format this fall, but unless we are serviced, this format
will have to be revised.

To the record companies I have this closing note: look around
and T think you will find that Bach is replacing the Beatles in

many instances.

MICHAEL MULLEN
WVBC - Boston College
Chestnut Hill, Mass. 02167

Bennett Tours U.K.

B Tonyv Bennett, currently tour-

ing England at reportedly

Scepter Ups

Internat’l Volume

B NEW YORK—Through its
international representative Ed
Chalpin, Scepter Records has
signed with Capitol a new con-
tract covering Scepter’s licens-
ing in Mexico.

Sam Goff, Scepter Exec VP
said, “Through Chalpin we have
concluded one of the heaviest
international arrangements in
Scepter’s history. Since ap-
pointing Chalpin our interna-
tional representative, a new re-
spect for our product has be-
come evident throughout the
world and it’s quite likely as
Chalpin negotiates new con-
tracts as they come up, we will
receive a larger and more
equitable share of the interna-
tional market.”

Denver Gold Doubles

B RCA Records’ John Denver
has received his second gold
record in a little over a month:
for his album “Poems, Prayers
and Promises.”

AmericanRadioHistorv.Com

astronomical fees, returns to
play Carnegie Hall Oct. 9 in
two performances, Robert Far-
non conducting. Julius LaRosa
MCs.

Integrity Corp.
Year End Results

B TORRANCE, CALIF.
tegrity Entertainment
owner and operator of 13
Wherehouse discount record
and tape stores, announces final
results for the fiscal year ended
June 30, 1971.

Audited figures for both sales
and earnings were higher than
the preliminary results an-
nounced Aug. 23. Final net
sales were $3,238,056 with a net
income of $87,620 or $.08 per
share based upon 1,238,077
weighted average common
shares of stock outstanding.
This compares to only six
months of fiscal 1970, when the
company was in a formation
stage. For the partial period of
1970 there were no sales, while
a loss of $8,042 or $.01 per
share was incurred.

Leon C. Hartstone, Chairman
of the Board and President of
IEC, indicated that the com-
pany is proceeding ahead of
schedule with the expansion of
its Wherehouse chain.

— 1In-
Corp.,
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Anka Sells Spanka
To Gordon Mills
For Over $500,000

B LAS VEGAS — Paul Anka
has sold his Spanka Music Co.
to the Gordon Mills Manage-
ment and Music Co. for more
than $500,000.

Spanka holds copyrights to
more than 300 Anka composi-
tions, including “She’s a Lady”
and “My Way.” Anka will write
exclusively for Mills and MAM
for the next five years but he
is only exclusive to Mills as a
writer and is free to do any-
thing else he wants.

Anka is currently writing
songs for Tom Jones’ first film,
“The Gospel Singer.” In 15
years, Anka has written over
300 songs, has had 15 gold rec-
ords and over 100 versions re-
corded internationally of “My
Way.” It has been reported
that he has earned over $200,-
000 on that song alone. Anka
also has set up Paul Anka Pro-
ductiong to film a biography of
Kahil Gibran, author of “The
Prophet.”

Caviano to London

Underground Post
In New York

B NEW YORK — Ray Caviano
has been named to spearhead
a new underground promotion
and merchandising effort at
London Records, according to
Herb Goldfarb, Vice President,
Sales and Marketing.
Caviano,
who until re-
cently served
as National
Sales Manag-
er for Rock
Magazine, will
effect strong
new liaison
with all facets
of the under-
ground media.
Reporting directly to Goldfarb,
Caviano is expected to open
new channels of communica-
tion with all elements most in-
volved with the exploitation of
contemporary music.

New ITR Members

Announced

® The 3M Company, Irish Mag-
netic Tape Company, P.R. Mal-
lory Company and Celanese
Plastics ompany are the four
newest members to join the In-
ternational Tape Association,
reveals Oscar Kusisto, Chair-
man of the Board of ITA.

Ray Caviano

20

The Re-Girth
Of Fat Daddy

B

Fat Daddy . . .

By DAVE FINKLE

B NEW YORK—OIld radio men
never die. They just lose some
weight.

Remember WWIN’s Fat
Daddy, who reigned, frequently
in royal raiment, over Balti-
more’s R&B airwaves through-
out the ’60s? There were times
when Fat Daddy tipped the
scales at 450 pounds.

Well, Fat, alias Paul John-
son, is now alive, well and 275
pounds lighter working at At-
lantic Records as a local pro-
motion man.

L.ove That Image

“l wag in love with the Fat
Daddy image,” Johnson told
Record World last week. “and
so I just kept eating and booz-
ing. Finally, however, after
two heart attacks and a stroke,
1 decided I had to lose weight.
Also 1 would go into stores
where they specialized in
clothes for fat men and even
they didn’t have clothes that
would fit me.”

“] went on my own diet —
limited myself to 1000 calories
a day — and pledged to stick to
it. For two months I didn’t see
any change, but my wife said,
‘Keep going.” Then one night I
was going out and I put on a
suit T hadn’t worn in a while,
When I buttoned the front but-
ton. it was way out here. It was
working. I couldn’t believe it.
When you’ve been fat, vou can’t
begin to believe that it’s you
who’s thin. T still stop at mir-
rors and look as myself side-
ways. I’ll never put that weight
on again.”

Not Deciding Factor

Johnson’s weight loss was
not the deciding factor in his
leaving radio, however. “I was
doing the best I'd ever done
when I quit,” Johnson reported.
“] felt, however, that I could

At Atlantic Records

Paul Johnson

no longer be innovative. The
challenge of radio was gone. I
was bored.

“I’'d been talking to Jerry
Wexler for a few years about
doing promotion, or just get-
ting involved with records from
a company standpoint. He said
that he didn’t think my person-
ality was right for promotion,
but I asked him to give me a
chance. He did, and now things
seem to be working out right. I
seem to be finding acceptance.
I'm trying to benefit from some
of the mistakes some promo
men used to make when they
came up to see me. I refuse to
say that evervthing is great,
terrific if I don’t think so. I'm
not trying to make everybody
like me. That’s never going to
happen, and I'm not sure I want
to like everybody. Maybe I'll go
back into radio some day. May-
be not. But for now this is what
I’'m doing and I like it.”

Johnson got into radio when,
at an induction center having
his pre-induction Army phy-
sical, he suffered the first of
his two heart attacks. He had
been working for his Master of
Arts degree in English at the
University of Maryland at the
time, but decided, as a result
of his set-back, to change his
life completely. Knowing noth-
ing about radio and being told
by experienced radiomen that
he didn’t have the right per-
sonality, he persevered and
eventually reached his formid-
able eminence — both profes-
sionally and physically.

Now 175-pounds slim, he likes
the idea that he can go into
any store and pick clothes he
likes right off the rack. A fel-
low with a sly and erudite sense
of humor and the manner of a
hip intellectual (what, Fat
Daddy?), he also seems to find
amusement in the fact that
tradesters he’s known for years

AmericanRadioHistorv.Com

W. S. Pope Joins
ASCAP Board

ASCAP President Stanley
Adams announced the appoint-
ment of W. Stuart Pope, Man-
aging Director of Boosey and
Hawkes, Inc., to the ASCAP
Board of Directors. Pope will
fill the unexpired term of Ru-
dolph Tauhert, President of G.
Schirmer, Inc., who resigned.

A native of Folkstone, Eng-
land, Pope was educated at Boy
Singers’ School, London College
for Choristers and Royal Col-
lege of Organists. He served
in the R.AF. from 1941 to 1946
in the Middle East and became
Managing Director of Boosey
and Hawkes, Inc., in 1964. He
has served ASCAP as a member
of the Society’s Board of Re-
view, as well as its Publishers’
Advisory Committee. Among
the notable composers whose
works are published by Boosey
and Hawkes is the distin-
guished ASCAP composer,
Aaron Copland.

Gallagher, Mancini Resign

At the same time, Adams cit-
ed the resignation from the
Society’s Board of William P.
Gallagher of Famous Music
Corp. and Henry Mancini, com-
poser.

Gallagher was appointed to
the Board of Directors in Aug-
ust, 1970, in his capacity as
President of Famous Music
Corp. Upon leaving the publish-
ing house, he offered his resig-
nation to the Society’s Board.

Mancini, elected to the
ASCAP Board of Directors in
April of 1967, sent Adams the
following wire: “Because of the
continuing and increasing con-
flicts of my personal schedule
with that of my duties as a
Board member of ASCAP, I re-
gretfully ask that the full
Board accept my resignation.
My association with the Board
has been a rewarding one per-
sonally. Every member of
ASCAP should be secure in the
thoughts that their interests
are being administered with the
utmost of integrity and honor.”

completely fail to recognize him
when they run into him.

“I’'m the kind of person who
doesn’t like crowds,” said the
former disc jockey, who has in-
spired the adulation of the
population of at least one large
city, “and I hate large parties.
I find it’s easier for me to relate
to people on an individual basis.
That’s what I’'m doing. And I
like the people I’ve met.”
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New Artists, And How To Break Them

® Breaking new artists is not only a problem that the industry | presence of the tight playlist—even in secondary markets, occa-

faces every day, it’s a problem that will never be obviated.

Whereuas one day, for instance, channels of easy and effective
distribution may be found, there will always be unknowns that
need to be brought to the attention of the public.

If this business depends on endless supplies of any one com-
modity, it’s new artists. Ironically, though the public craves new
faces like some ravenous, insatiable giant, getting breaks for new
artists, getting the right entepreneurs (of all sorts) to believe in
new talent is a2 continual brain-teaser.

One traditional way of alerting the world to new recording
artists has been by obtaining airplay. Almost anyone connected
with the business would declare that airplay is a sine qua non
in the life of any record personality.

Securing airplay is difficult, however and with the increasing

Mort Hoffman:

Breaking New Acts A
Major RCA Function

| B “New artists are the life-

blood of the future of our busi-

ness, and one of our most im-

portant functions as a record
| company is breaking our new
talent.” This statement was
made by Mort Hoffman, Divi-
sion VP, Commercial Opera-
tions, RCA Records, at RCA’s
recent marketing seminar in
Hollywood, Fla. -

Commenting further on
RCA’s involvement and inter-
est in new talent, Hoffman
noted: “Once an act is signed

| into play.
(Continued on page 45)

Mort Hoffman

Breaking Records, Artists
Requires Flexihility at A&M

B At A&M Records, the break-
ing of a hit record and the com-
mercial establishment of a new |
artist are processes which re-
quire both flexibility and a con-
centrated effort by everyone in-
volved, from graphics to the art-
ist himself.

According to A&M’s Adminis- |
trative Vice President Gil Frie-
sen, a major point of concentra-
tion is the area of radio airplay.

“Every radio play a product
receives 1s more or
commercial,” he says. “While
most industries in this country
have to spend thousands of dol-
lars to get a couple of minutes
of airtime, the record industry
need only successfully promote
a record and then receive divi-
dends far greater than the orig-
inal investment.”

(Continued on page 45)
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our creative efforts are brought |

less a free |

sionally—it is becoming a more thorny problem with each pass-
ing release.

What else? Well, the industry has been coming up with all
sorts of alternative approaches, some of them practical, some
of them still being ironed out, some of them controversial and
contradictory.

Record World has always made a policy of welcoming new-
comers through its doors—what better way to get an advance
sense of what will be happening in the business? It’'s in this
spirit that Record World has surveyed the industry to find out
not only who will be the new faces in fall 71 and winter 72,
but also how they will be introduced to the consumer,

And now, ladies and gentlemen, may we present to you for the
first time on any disc .

Lundvall on New Acts

Supplementary Tactics
The Columbla Method

8 NEW YORK — Asked about
his approach to breaking new
artists, Bruce Lundvall, Direc-
tor of Marketing, CBS Records,
told Record World recently that
evervthing is geared to supple-
ment airplay.

Airplay and the getting of it
is self-explanatory; so Record
World went right to finding out
about these supplementary tac-
tics.

Columbia has a handful
its corporate sleeve.

Lundval] called attention to
{ what he feels is superior

up

“in-

(Continved on page 45)

Bruce Lundvall |

Atlantic Experts In

 Good (I-lrhsls) Grooming

B Whenever a new artist, group | Aretha Franklin, Crosby, Stills,

or manager is considering | Nash & Young, Led Zeppelin,
which record manufacturer to | Emerson Luke & Palmer, Ro-
approach, one firm that is al- | yeprty  Flack, Wilson Pickett,
ways among the first to be con- | (|, rence Carter Sam & Dave.

sidered is the AtlanticAtco-Co-
tillion-Asylum family of labels.

One of the obvious reasons is
the firm’s track record. The la-
bels have nurtured to promin-
ence over the past few years
such outstanding artists as

Delaney & Bonnie, Iron Butter-
fly, Allman Bros., Buffalo
' Springfield, Bee Gees, Cream,
and many more.

However, a firm’s track rec-

(Continued on page 58)
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At Stax

Crossing Over Means
Breaking Through

B MEMPHIS—At Stax, a label
that is currently enjoying the
most successful year in its his-
tory, “crossing over” is where
it’s at in creating new artists.

Currently rocking up the sin-
gles charts with “Mr. Big Stuff”
by Jean Knight, “What You See
Is What You Get” by the Dra-
matics, “The Breakdown” by
Rufus Thomas and rolling up
the LP lists with “Shaft,” “Mr.
Big Stuff” and “Sweet Sweet-
back’s Baadasssss Song,” Stax
has an inordinately high per-
centage of new names that are
breaking through for them.

According to Al Bell, Stax
Exec VP, the secret of the la-
bel’s success is based on its
“hard-won, carefully-structured
and thoroughly supported abil-
ity to ‘cross-over’ into every
type of radio station, retail
out'et and communications me-
dia with our product. Very
early in the game we came to
realize that this was essential.
If we were to create stars they
had to appeal to every type of
audience. At the time this was
regarded by many people in our
industry as  ‘revolutionary.
They couldn’t believe that we
were going to make and pro-
mote records that would get
every type of air play from
soul to top 40 and good music.

“It wasn’t easy to put to-
gether a team of executives
who both believed as we did
and had the ability to follow
through on those levels. Wheth-
er or not we were successful in
our goals, both in the studio
and in the field, is a question
that the charts have answered
for us.”

At Root of Success

At the root of the current
Stax success is the ever-reli-
able Memphis Sound, which has
evolved and reached a broader-
based audience without losing
its underlying vitality.
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Stax reorganized its field
force several months ago, elim-
inating promotion men and cre-
ating instead local reps who
were involved in activities be-
vond those of the normal promo
men. The Stax men became
deeply involved in public rela-
tions, personal appearances by
artists and other activities
aimed at creating a greater
awareness of Stax artists in
major markets.

Publicity Major Role

Publicity plays a major role
in the development of new Stax
oping careers meshes with the
to receive airplay in a local
area, articles are sent to the
local publications. As the art-
ist’s market increases, features
begin to appear in national pub-
lications.

By recording product with
built-in appeal for a large seg-
ment of the buying public and
by utilizing the most up-to-date
promotion  techniques, Stax
Records has shown a consistent
ability to “cross over” the chart
hurdles and create new artists
with maximum initial impact
and longevity.

Renaissance Formed

B HOLLYWOOD — Dallas
Smith and Abe Hoch announce
formation of Renaissance En-
tertainment Corp. with offices
at 1407 N. La Brea Ave.

The production-management
firm will handle the Five Man
Electrical Band, Canadian rock
group on MGM’s Lionel label:
Timber on KElectra and David
Ackles also on Elektra. Smith
and Hoch will produce and
manage the first two groups,
while Ackles is being produced
by Bernie Taupin in England.

The two partners will also
handle Prairie Madness, a Co-
lumbia group produced by Joel
Sill, plus Bobby Vee on United
Artists. Smith will produce Vee.
Pair also have a production
deal with Oliver, also on United
Artists.

Havens Festival Song

B Richie Havens has recorded
the Bobby Scott-Danny Meehan
song, “Think About the Chil-
dren,” last year’s U.S. entry in
the International Song Festival
in Rio de Janeiro. It is set as
Havens’ next release on his
Stormy Forest label.

Capitol's Key: Union
Of A&R, Marketing

B The dilemma of presenting
a new artist to the public and
to the trade is in proportion
to the ever-increasing flow of
new groups and new albums.
Reviewers complain there aren’t
enough hours in the week to
listen to the product they re-
ceive; stores are understand-
ably hesitant to stock product
without some advance demand.
So how does a record company
go about making their fledg-
lings distinguishable?

Artie Mogull, Vice President
of A&R, feels that Capitol’s
commitment to new artists is
a solid and effective one. “Dur-
ing the past year we think Cap-
itol has broken as many new
acts as any other record com-
pany.” he said. “For example,
look at Seatrain, Joy of Cook-
ing, Helen Reddy, Anne Mur-
ray, Leo Kottke, Ashton, Gard-
ner and Dyke, McGuinness-
Flint and Bloodrock.

“The major reason for this
has been the close relationship
between A&R and the Market-
ing Division, headed by Brown
Meggs. This coordination 1is
particularly noteworthy inas-
much as, today, it takes a min-
imum of two and generally
three albums to break an artist,
whereas these acts were broken
with their first albums.

“This union between A&R
and marketing takes many fac-
ets. Bil] Valenziano’s artist de-
velopment department devotes
itself to securing bookings,
which are then heavily support-
ed by Allen Davis’ merchandis-
ing people with radio spot buys,
in-store displays and newspaper
ads. John Jossey’'s sales depart-
ment makes sure stock is avail-
able in the market.”

“A good example of our long-
term aim to break new artists
and present them properly to
the public is the Joy Wagon,”
said Mogull. “The Joy Wagon
20-city tour is a costly promo-
tion, and the planning and or-
ganization of it were very com-
plicated. It was handled fully
in-house by Al Cowry. The Joy
Wagon is a first-rate tour with
good quality acts—Joy of Cook-
ing, Leo Kottke and Joyous
Noise—and good music. Prices
on seats are set as low as pos-
sible. We believe in all thee
acts; we feel the Joy Wagon is
something Capitol can be proud
of, and the audiences will en-
jov them tremendously. The tour
is designed to reach the people
with our newer artists, as op-
posed to sending them out to
make money for anyone. By
keeping ticket prices down and
playing in accessible places, the
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Joy Wagon creates good will
and solid audiences which
can’t help but be reflected in
record sales.”

“Over the last six months,”
Mogull continued, “and certain-
ly over the next six, a&r will be
attempting to cut down the
number of monthly releases so
that each album will have a
better shot. We're working to-
ward an approximate ratio
whereby new artists will be a
smaller percentage of each
monthly release, thereby giv-
ing them a better chance to be
heard.”

The development of a new
artist after signing to the label,
then, is a company-wide effort.
The close communication of
a&r merchandising, creative
services, promotion, sales and
artist development is essential.

Bill Valenziano feels that
personal appearances are in-
strumental in the success of
first-album groups. “We have
found that where artists have
appeared in person, performing
well, sales increase dramati-
cally.” he opined. “Consequent-
Iv, we are concentrating a great
deal of time and effort getting
our new artists working in the
important halls and clubs all
over the country. Where new
acts appear before live audi-
ences, it’'s proven that a large
percentage of sales occur in
these areas. Joy of Cooking.
Leo Kottke and Hoyt Axton are
good examples, and there are
dozens of others.”

Valenziano and his assist-
ant, Jeannie Schoel, feel that a
record company is more able to
do the groundwork for devel-
oping unfamiliar artists than
the major booking agencies.
“The major agencies just don’t
have the time to book an un-
known, untried group,” Miss
Schoel said. “But because we
are concerned and convinced,
we can take the time and sup-
port the artists. It seems to
work very well that way.”

Breneman Rejoins RKO

Betty Breneman has re-
joined RKO Radio as Music Co-
ordinator/Councilor, announces
Ross S. Taber. VP, RKO Gen-
eral.

WB’s Heavy Reorders

B The heaviest reorder week in
the history of Warner/Reprise
Records occurred the five work-
ing days before the Labor Day
weekend, reports Warner Bros.
President Mo Ostin.
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Concentration
Bell Magic Formula

B Bell Records, during the past
two years, has often seemed
to be in possession of virtually
a4 “magic formula” for break-
ing new artists onto the charts.
Our queries about the ingre-
dients of that “formula” at the
Bell offices, currently being ex-
panded to accommodate the
rapidly growing label, resulted
in a one word answer that was
repeated over and over again
in every department—‘“concen-
tration.”

Once a decision is made to
behind a recording artist, lit-
erally the entire company joins
in to make the breakthrough.
Bell President Larry Uttal spe-
cifically structured his company
for thig kind of all-out effort.
Almost everyone is concerned
with either sales, publicity or
promotion. Since there is no

A & R department, that aspect |

of creativity which takes up so
much time and attention at
other labels has been put aside
to permit full effort and atten-
tion on bringing in hits.

Bell Records today is spear-
headed by one of the most dy-
namic promotion teams in the
industry. Under the direction
of promotion topper Steve Wax,
the department’s success with
the Partridge Family, Dawn,
Dusk, Twiggy and the Stam-
peders, all currently on the
charts and all within the past
vear, has helped along with
such stalwarts as Mountain,
the 5th Dimension and the Del-
fonics to make the label a force
in both single and album gales.

Under VP Gordon Bossin and
Oscar Fields, the sales picture
is much the same. Not only
product, but back-up material
is in position almost instanta-
neously. Because Bell has man-
aged to maintain the cohesion
of a small company even us
they grow. communication be-

tween departments is excellent |

and the sales staffers quickly
follow play with merchandise.

Gloria Sondheim, who directs
internal publiec relations for
Bell Records, administers and
works closely in all PR areas,
such as press releases, bios,
photos, itineraries and supply-
ing review copies. Interviews
are arranged, when possible
television shows are set and
sometimes tours are scheduled
to give added exposure.

In many companies, publicity
is regarded almost as an after-
thought. At Bell Records, the
use of public relations to devel-
op the artist as a personality
as well as a record talent is a
primary concern. A case in
point is Gideon, new to Bell,
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who has alreadv had tremen-
dousg press exposure even be-
fore the release of his first al-
bum and without a hit single.

Merchandising meetings, both
formal and informal, are a
standard part of trk~ Bell rou-
tine with the tlow of ideas com-
ing from all sources.

VP and General Munager Iiv
Biegel summed it this way:
“The most important job of a
record company is to constant-
iv come up with new talent. It’s
also in many ways the most
difficult job. There are many
companies that are getting by
today on one or two established
talents. Thev either haven’t
been able to solve the enormous
field problems or are unwilling
to undertake the campaign
needed to bring home new
names. At Bell Records, thig is
so much a part of our operat-
ing philosophy that the effort
we put behind new people is al-
most a reflex action. What it
means is commitment and what
is required is concentration.”

A&M on Promoting

New Artists

By HAROLD CHILDS

Promotion Director
A&M Records

National

B HOLLYWOOD — The difi-
culties today in breaking AM
singles are based primarily on
the amount of product that
vou're faced with and the
amount of time 1t tukes to break
a record.

It took A&M four months to

break the l.ee Michaels single,
“Do You Know What | Mean,”

and it started breaking in sec- |

ondary markets. We started it
in first and secondary markets
and our response and indica-
tion came first in the second-
ary market. But theyv can be
difficult, too. My assistant, Ed-
die De Jov, works only second-
ary  markets, shipping them
product and making about 40
calls a day for us to tie those
markets up, make them aware
of what’s going on and make
sure that theyv're getting the
attention they need.

Tomorrow’s Chartmakers
At Warners Today

B Although it’s a
fact that patience is the best
policy for breaking new talent
these days, when it often takes
two or three albums to establish
a new act. Warner, Reprise tries
to help this process along with
concerted action in the form of
specific campaigns and promo-
tions in behalf of tomorrow’s
major record acts. The results
are not always immediate but
keeping faith in new talent (and
veteran acts who are tryving to
rebuild their following) has paid
off in a number of cases.

Warner Bros. innovated the
company-sponsored tour to bring
exposure to new and emerging
acts. It was in this manner that
Ry Cooder, Captain
and the Magic¢ Band, the Doobie
Brothers and Mother Earth were
brought to the public at a time
when regular showcasing
ues were closing across the coun-
try.

The latest Warner tour will
bring Randy Newman to the
masses. Newman is a case in
point of the Warner /Reprise pa-
tience policy.

For while his songs have
gained a wide audience through
other artists interpretations,
Newman 1s now emerging as a
major performer and record art-
ist in his own right. It took three
Reprise albums to build a mass
following for an artist who pre-

well-known |

Beefheart |

ven- |

viously drew raves only from
cricics and small cult. The al-
bum, which has brought New-
man a wider acceptance, “Randy
Newman Live,” was originally
released as a promo album for
radio use (another successful
innovation in the label’s effort
to break the artist).

Packaging is an often over-
looked area in helping to get
new acts oftf the ground. Thirty
Days Out, new rock band on
Reprise, have gained distinction
via the unigque way their first
album has been packaged. What
appears to be the album cover
is actually a color poster of a
steamship on the high seas—a
design in keeping with the nau-
tical motif of the group name.

Warner Bros. has found that
it 1s possible in many cases for
“Tomorrow’s Chartmakers” to
have been “vesterday’s chart-
makers.” With this in mind, a
new push to re-establish the
Beach Bovs int the vanguard of
American popular music  has
paid off in the immediate suc-
cess of “Surf’s Up,” their cur-
rent album rising on the charts.
Labelle, as Patti LaBelle and the
Bluebells, have built a strong
r&b following over the years,
and are now in the process of
broadening their audience via
Warner Bros. through progres-
gsive exposure on radio persona!l
appearances.

AmericanRadioHistorv.Com

on AM

Those are the only stations
we can really depend on in the
beginning. They really start
things and let us get the feel
on the record. One of the most
important things in breaking a
new record is getting it into
print so that people know vou
have the artist.

We depend a lot on album
cuts and our feelings about
future singles in well over 50
of our singles. We have 16 men
around the country working ex-
clusively for A&M. If we can’t
get a single on a major top 40
station from an album, then
we try and get on as an album
cut only. Then we are able to
get some kind of play. Some-
times it seems euasier to bring
a program director around to
playing an album cut and that
gives us an “in.” The accept-
ance of “Superstar” was immed-
iately fantastic. That was from
“The Carpenters” album and
there were those who had
doubts about it, but you always
have that. The Carpenters, Car-
ole King and Cat Stevens really
have almost guaranteed airplay
at this point. but we still work
those records.

Once in a while a top 10 sta-
tion will end up picking the
single. With Joe Cocker’s last
single we wanted to go with
“Black-Eyed Blues,” and all
they would play was the ftlip
“High Time We Went.”

I  think program director
would generally like to expose
more new product and newer
sounds. Sometimes it’s difficult
to get behind that and a lot of
times we think that the major
Top 40 stations are like stum-
bling blocks. Record and radio
people have to understand each
other.

In terms of tight playlists, it
is getting more and more dith-
cult to break new singleg on
top 40 stations.

There are only a few records
that are added in a week and
there might be a hundred rec-
ords vying for those three posi-
tions.

I see optimistic changes com-
ing in the next few vyears,
though. Radio will expand and
stations will get into more rec-
ords and more types of pro-
gramming. In our current pro-
motion of AM singles we’re pri-
marily concerned with Carole
King’s “So Far Away”; “Moon
Shadow” by Cat Stevens; Lee
Michaels; the Carpenters and
Humble Pie’s “I Don’t Need No
Direction.” We released the

(Continued on page 40)
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 AFEWMONTHS AGO
ESE WERE OUR CHARTMAKERS TO

(Please note how many of them already be.)

TH BE.

Steve Alaimo (Enrrance) - The Ebonys (Philadelpbia nternationay | Gideon Smith (Phitadetphia lnternational)
Becky & The Red Pony (Barnaby) ! Edgewood (an) Steel (Epic)

Elvin Bishop Group (Fiimore) | Sarah Fulcher (1) ‘Ronnie Stoots (T111)

Phyllis Brown (Barnaby) Grin (Spindiz=y) CT'in House (epie)

CCS (r4k) ' Paul Hampton (Barmaby) ' Helen Wheels (ritimore)

Laurel Canyon (New Design) ‘Roy Head (rw) Edgar Winter’s White Trash (Epic)
Chapins (Epic) Peyton Hogue (arnaby)

Chase (Epic) ' Hot Chocolate (r4k)

Bruce Cockburn (Epic) ' Jam Factory (Epic)

Contraband (Epic) } Mark James (New Design)

Cymarron (Entrance) ' Dick Jensen phitadelphia turernational)

[ ittle John (Epic)
Kris Kristofferson (sonument)
La Grun (Epic)
1 The Last Poets (Dougias)
| Barry Mann (New Design)
' Layng Martine (Barnaby)
1 Mashmakhan (£pic)
David Mayo (7a1)
New World (r4k)
l\umy O’Dell (Epic)
| Shugglc Ot1s (Epic)
 Billy Paul (pitadetpbia turernationat)
Redbone (zpie)
| Vivian Reced (Epic)
Ruftus (Epic)
Salt & Pepper (Epic)
Rena Scott (Epic)
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Elektra’s Bill Harvey

FM and Labels Must

T on l\!e

Bill Harvey

General Manager of Elektra
Records Bill Harvey believes
that while FM radio was once
in the vanguard of progressive
rock, now too many program-
mers are merely playing it sta-
tistically safe and are no long-
er serving as essential cata-
lysts in bringing new perform-
ers to the public.

“At Elektra,” Harvey de-
clared, “our business is break-
ing new artists. Since radio is
the lone media catering to rock,
it’'s the prime vehicle we have
for exposing new artists to the
audience we know is there.”
Harvey sees the current situa-
tion in which both radio and
the recording industry suffer,
“FM radio,” he said, “must be-
gin once again to experiment
and stimulate the public as it
did in its infancy. Now that FM
has become powerful, many sta-
tions find themselves caught in
a competitive ratings race with
AM and have fallen into the
trap of becoming ‘Top 40 under-
greund’ stations. Now, the same
proven artists are played over
and over, depriving newcomers
of a valuable showcuase.”

In an interview a while ago,
Harvey and Elektra’s Vice Pres-
ident in Charge of Artist De-
velopment Steve Harris pro-
phetically made the point that
the record company can only
serve as a catalyst in getting
the new artist on a disc. Then
radio has the opportunity to
really “create” new artists.

“These days,” Harvey con-
tinued, “FM radio—except for
a precious few stations around
the country—shows no enthu-
siasm to break new artists. They
often only become deeply con-
cerned with a new artist
achieves a top 40 hit, which is
a very backwards way of ap-
proaching the problem. Instead
of being discriminating and
leading their audience, they are
following the trends. It’s time
for FM to stop listening to the
ratings and start listening to
the music. If they don’t, they’'re
going to lose their audience,
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because their audience will be-
come disinterested. Breaking
new artists should be as impor-
tant to FM radio as it is to rec-
ord companies. A record com-
pany that only puts out rec-
ords by already proven artists
and doesn’t build for the future
with new artists will not sur-
vive forever, but neither will
a radio station that only plays
records by already established
artists.”

Harvey believes that record
companies and FM radio must
re-establish a firm working re-
lationship, ‘“for one feeds the
other and a beneficial relation-
ship is important to the con-
tinued artistic and financial
growth of both radio and the
record company. In order to
keep the listener and consumer
alive and interested there must
be a process of introducing new
talent.”

Pointing to the example of
what happens to record com-
panies that look at nothing but
the charts, Harvey said that
the profit motive should in no
way be a stumbling block to
creativity and continued
growth. He feels that both radio
and record companies have to
realize that they can make mon-
ey by being imaginative and
inventive.

Asg it stands now, Elektra is
strenuously seeking new means
of exposure for its artists. “A
few years ago,” Harvey went
on, “Elektra pioneered a fresh
approach to the concert situa-
tion by sponsoring a successful
series of free concerts at the
Aquarius Theater in Los Ange-
les. Now, we are involved in an
even greater effort with a spe-
cial tour of eight West Coast
cities we have prepared for
three new artists, Don Nix, Lon-
nie Mack (who is a legend but
new to todav’s rock audiences),
and Jeannie Greene. A low ad-
mission of $1.50 will enable the
superb artistry of these per-
formers to reach a very broad
audience they could not nor-
mally reach through ordinary
channels. Even more important-
ly, this tour gives us an oppor-
tunity to utilize our total mer-
chandising operation to its full-
est extent in a tightly controlled
situation.”

Harvey also pointed to the
increasing importance of col-
lege radio as a factor in break-
ing new artists.

“In many ways,” he said,
“college radio is now at the
point that FM radio was a few
years ago. They provide a very

Pressure for Unready Act
Creates Concert Problems

By DAVE FINKLE

B NEW YORK—Ron Delsener,
the promoter who among many
evenings has for a number of
years produced the Schaefer
Music Festival in Central Park,
calls breaking new acts these
days “a serious situation.”

“For a while now,” Delsener
explained with a rather con-
cerned look crossing his face
like a storm cloud over Woll-
man Rink at concert time, “for
the last two years or so, I've
been getting subtle pressure
from agencies and managers
to use opening acts that they’'re
concerned with, whether the
act is right for the show or not.
It’s become very difficult for me
to be a creative promoter. This
year 1 tried a songwiter’s
evening-—one with Tom Paxton
headlining and one with John
Denver headlining. I put four
or five other acts on with them.
It was the only way I could use
people I wanted to use. But the
evenings didn’t work out be-
cause they were too long. By
the time Denver and Paxton
came on, the audience had al-
ready sat through three or four
hours of songs. The performers
were all good, but the evenings
weren’t.

“I'm in the position now of
putting on acts as favors to
people, sometimes acts I've nev-
er seen. Now, I'm the first one
to do favors for people. I've
done so many favors over the
vears, but I’d have to say that
509% of the time the acts don’t
work out—maybe more than
509% of the time. I would say
that agents, managers and art-
ists would have to exercise more
common sense about when new
acts should be used. Acts that
have never played before large
crowds, that don’t have a rec-
ord, that don’t deserve to be
there, are suddenly out there
and don’t know what to do. The
audience senses it and the crit-
ics sense it.

“This has come about, of
course, because of the demise of
the small clubs. Where does an
act start out? Mayvbe we can go
back to the coffee houses and
the small clubs, but it boils
down to economics. A booker
has an act and immediately he
wants $300 for the act. Every-
body has to come down at both
ends. No act wants to split the

door, but that’s certainly a way
to do it. You have to come down
on ticket prices. Maybe people
make a little less money, but
at least the act gets seen.”

“The other possibility,” con-
tinued Delsener, ‘“which I've
been thinking about lately, is
closed circuit tv. Every city,
even secondary cities, has a
closed circuit station that is
dying for programming. Per-
haps acts could work out there.
Maybe a label that has a num-
ber of releases by new artists
coming out could arrange to
have them go on closed circuit
television. It’s something to
think about.

“And maybe something could
be worked out about agencies
splitting  commissions. You
know agencies resent it if you
book a headliner from them and
then won’t take one of their
other acts to open. They say,
‘You’re going to make money
from our act, and yet you won’t
do us a favor.” Well, maybe
something could be worked out
with the other agency you book
from. The commission on the
act could be split. It’s confus-
ing, but there’s got to be some-
thing there.
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