DEDICATED TQ

SINGLES

WINGS, “SILLY LOVE SONGS" (prod. by Paul
McCartney) (ATV, BMI). McCartney's
singles tend to reach out and grab
you with their awesome hooks. This
first release from his new “At the
Speed Of Sound’ Ip is no exception.
All the ingredients of a sure chart
topper are wrapped up in this de-
lightful, fast moving number. Capitol

P 4256
MNEIL SEDAKA, “LOVE IN THE SHADOWS™
(prod. by Neil Sedaka & Robert

Appere) (Don Kirshner, BMI; Kirshner
Songs, ASCAP). Here's one potential
hit that Sedaka’s saved for himself
This preview from his forthcoming
lp is something of a change of
pace. Almost disco in flavor, he
makes it werk with a forceful vocal
Rocket PIG 40543 (MCA)

RUFUS FEATURING CHAKA KHAN, “DANCE
WIT ME" (prod. by Rufus) (MoCrisp,
ASCAP). This group follows the bal
lad splendor of its recent hit
Sweet Thing,”" with this suggestion
to dance and party. Chaka's sultry
vocal makes this invitation one that
should be impossible to ignore. A
potentially huge pop/r&b single.

AR(
AL, 121/

MELISSA MANCHESTER, “BETTER DAYS" (prod.
by Vini Poncia) (Rumanian Pickle-
works/Columbia/N.Y. Times, BMI)
Melissa’s tender and sensuous vocal
on this track from her recent album
should have you hooked by word
one. The combiration of Ms. Man
chester and Carol Bayer Sager is
again responsible for this endearing
melody. Arista AS 0183,

&
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SLEEPERS

WAYNE NEWTON, “THE HUNGRY YEARS"
(prod. by John Madara) (Don Kirsh-
ner, BMI). The title tune from Neil
Sedaka's last album is given a
glowing performance by Newton,
backed by a full orchestral arrange-
ment. Heavy MOR/pop play is as-
sured for Newton, who gets vocal
assistance from the author on one
verse. Chelsea CH 3041.

THE RIGHTEOUS BROTHERS, “HOLD ON (TO
WHAT YOU GOT)” (prod. by Dennis
Lambert and Brian Potter) [ABC-
Dunhill/One Of A Kind Music, BMI).
The first record as a result of Lambert
& Potter’'s recent pact with Arista
finds this formidable duo still going
strong in its distinctive blue-eyed
soulish styile. A masterful ballad.
Haven HS 800 (Arista).

HARRISON BAND, “‘SIXTEEN TONS”
(prod. by The Don Harrison Band)
(Unichappell /Elvis Presley, BMI). A
new band that includes Stu Cook
and Doug Clifford from the Creed-
ence Clearwater Revival, they take
the Merle Travis oldie that was a
hit in ‘55 ‘or Tennessee Ernie Ford
and re-work it in a solid rock frame-
work. Atlantic 3323.

PAUL DAVIS, “THINKING OF YOU" (prod. by
Paul Davis] (Web 1V, BMI). On this
ballad from his "Southern Tracks and
Fantasies” |p, Davis constructs his
most commercially appealing track
yet. Working over acoustic and
electric textures, his pungent vocal
exudes strength and conviction. This
song will hit hard on MOR as well
as pop lists. Bang B 724.
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LED ZEPPELIN, *PRESENCE."” There's
more than a touch of the bizarre fo
Zep's latest opus. Perfectionists in every
way, from package to music to mix,
it's no wonder that each release is
greeted with instant, mass acceptance.
‘Candy Store Rock,”” “Royal Orleans,
“'Tea For One,” "'"Hots On For Nowhere"’
—it's all of one strength. Swan Song
SS 8416 [Atlantic) (6.98).

JOE WALSH, “YOU CAN'T ARGUE WITH
A SICK MIND.” A live recording in
which Walsh is supported by a first
class band that matches his own varied
talents. Whether it be the short but
fully-packed '"Meadows™ or the Eagl-
ized vocals on "Help Me Through the
Night" or the multi-textured ''Time
Out,”” Walsh is heard in fullest glory.
No need to argue. ABCD-932 (6.98).

SANTANA, “AMIGOS. This is part
the Santcna of old, part contemporary
salsa influence and easily the group’s
most conerent recording in several
years. 'Dance Sister Dance,”’ ‘'Tell Me
You Are Tired” and ''Let It Shine”
stand out. With David Rubinson pro-
ducing and Bill Graham managing,
Santana’s on the rise again. Columbia
PC 33576 (6.98).

NILS LOFGREN, ‘“CRY TOUGH." On the
brink of breaking through that last
barrier to full-fledged stardom, *“‘Cry
Tough'™ will put Lofgren over the top.
Al Kooper and David Briggs' production
is excellent, and Lofgren's guitar work
has both precision and emotion. The
title track, “For Your Love’ and "Jail
bait" soar from the first listening. A&M
SP-4573 (6.98).
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“Cry Tough— pull down your soul
You just need another shot of Rock N’ Roll..”

NEW FROM NILS LOFGREN ON A&M RECORDS & TAPES
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Artie Mogull Named
UA Records President

B LOS ANGELES — L. Joseph Bos,
chairman, United Artists Music
and Records Group, has an-
nounced the appointment, effec-
tive immediately, of Artie Mogull
as president of United Artists
Records. He replaces Al Teller,
who has announced his resigna-
tion.

Artie Mogull

Yetnikoff Responds To NARM Wall St. Panel

By DAVID McGEE

B NEW YORK—Recalling that at
NARM ’76 a panel of Wall Street
security analysts had criticized the
music industry for its ““unpredic-
tability of performance” and for
its management inefficiency, Wal-
ter R. Yetnikoff, president, CBS/
Records Group, revealed CBS Rec-
ords’ three-pronged strategy for
buttressing its already-prominent
industry position and for combat-
ting the very elements that give
the music industry a low rating on
"the Street.”
Main Points
The main points in the CBS

TV Themes Breaking on Radio Airwaves:
'Program Directors Ponder Promo Tie-Ins

|

l

strategy, as outlined by Yetnikoff |

during a March 25 security an-
alysts meeting, are (a) ""to sharply
raise the sales levels of as many
of our established artists as pos-
sible,”” (b) to carry CBS’ momen-
tum as a company through 1976
and (c) “to accelerate the de-
velopment and introduction of
new artists.”

“Today’s marketplace demands
a strong organization, sophisti-
cated marketing techniques and
a hardheaded, very businesslike
approach to the logistical market-
ing, promotional and sales func-
tions,” Yetnikoff told the security
analysts. Individual initiative and

enthusiasm, he added, is a “very, |
| ous consideration. Before setting

very tangible factor.”

By MARC KIRKEBY

B NEW YORK — Theme song
hits from popular television
shows are pop radio’s hottest
programming item now, and the
flurry of such releases, coupled
with the fad fanaticism being
accorded several programs, have
program directors wondering
what they can do to tie in with
the phenomenon.

ABC-TV programs are in the
forefront of the surge, which be-
gan last year with the theme
from an NBC-TV series, Mike
Post's ""The Rockford Files.”
ABC-TV's ""SW.AT.,” ‘‘Baretta,”
"Welcome Back Kotter’ and
"Happy Days” have all produced
singles that have received or are
receiving top 40 radio attention,
and the theme from the “Happy
Days” spin-off, ‘Laverne and
Shirley,” is reported due for re-
lease imminently.

He went on to point out that
CBS achieved its first strategic ob-
jective in 1975, and gave as an
example Earth, Wind and Fire—
"a group that typically sold at 200

(Continued on page 78)

House Committee:

“"Welcome Back,” by John
Sebastian, is currently bulleted
at 39 on the Singles Chart;
“Happy Days,” a more recent
release, is bulleted at 57. Both
are ABC Records releases. Two
songs dealing with The Fonz,
“"Happy Days’” leading charac-
ter, have also been released.

Never before have so many
television-related songs hit at
one time, and pop programmers
are  wondering along  with
Christy Wright, music director
at WRKO in Boston, why no
one thought of it before. “It's
unfortunate that no one ever
thought of this before,” he said.
“The music they are using now
is much more pop sounding,
better for radio.”

The consensus among pro-
grammers contacted is that these
songs are ‘“naturals.” “The shows
are so hot, and they’re good
songs,” Jay Cook, program
director of WFIL (Philadelphia)
said. ”If a song’s good enough,
and it gets watched by those
huge audiences, it's going to
o."”
¢ The popularity of instrumental

| hits like “The Rockford Files”” and

“Theme from SW.A.T.” is not
necessarily tied to the success of
the show itself (the latter went

Back To Work on the Copyright Bill

By MICHAEL SHAIN
B WASHINGTON, D.C. — The |

House copyright subcommittee
will pull the comprehensive
copyright revision bill off the
back burner this week and con-
tinue the markup process. The
Kastenmeier subcommittee had
set the bill aside four weeks ago
to finish work on a smaller but
more pressing piece of legisla-
tion, the so-called privacy act
regulating government surveil-

lance of civilians. The subcom- |

mittee was scheduled to vote
out the privacy bill last week and
will take up copyright again
this Wednesday and Thursday
(7-8).

The substantial questions in-
volving music, however, are still
several weeks away from seri-

the copyright bill aside in early
March, the Kastenmeier unit
finished deliberations on the
fair use section of the bill, Sec-
tion 107. This week, the com-
mittee finally moves on to Sec.
108, the rules governing photo-
copying practices by libraries.
It is perhaps the most controver-
sial part of the bill, and the
committee is expected to spend
much time on it.

The first music issue comes
in Sec. 110, the performers’
royalty question. The proposal,

| which would provide royalties

to recording artists and their
record companies in much the
same fashion as songwriters and
publishing companies are pro-
viding fees, is not in the present

gold as a single; ABC-TV last
week cancelled “S.W.A.T.”); how-
ever, the “Kotter” and ""Happy
Days" songs are obviously tied to
the shows’ great popularity with
an audience that is also given to
buying singles. And although con-
temporary-format program direc-
tors may not like to admit it, they
are competing for their audiences
at certain hours with those teen-
oriented programs.

“Anything that takes some sort
of visual concentration doesn’t
help us too much,” WPIX-FM
(New York) program director Neil
Mcintyre said. John Leader, of
KH] (Los Angeles) concurred.
“You can just feel the audience
going away. But I'd wager that
most of them come right back

| when it's over, because they call

(Continued on page 78) !

to tell me what happened.”

KH] has been an innovator in
using the success of those shows
to that station’s benefit. Both
"“Welcome Back” and the “Happy
Days” theme broke from the sta-
tion, and the latter was KHJ's
number one request record in its
first week, according to program
director Charlie Van Dyke. The
station organized a promotion in
which listeners won tickets to a
taping of the Donnie and Marie
Osmond television series, another

(Continued on page 18)

Carradine’s ‘I'm Easy’

Takes Oscar Honors

B NEW YORK — Keith Carra-
dine’s “I'm Easy,” from the film
"’Nashville,” was voted the Oscar
for Best Song at last week’s
1975 Academy Awards in Holly-
wod. John Williams’ music for
"Jaws” was voted Best Original
Music Score, and Leonard Rosen-
man was honored for Best Scor-
ing  Adaptation  for  “Barry
Lyndon.” (Continued on page 32)

E.‘RSO Announcement N

B LOS ANGELES — At press-
time, RSO Records disclosed
that a press conference would
be held on Monday (5). It was
widely rumored that Robert
Stigwood will announce the ap-
pointment of former Capitol
- Records senior vice president
Al Coury to the presidency of
the label.
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RCA Names Harrington

Merchandising Dir.

B NEW YORK—The appointment
of Bob Harrington as director of
merchandising has been an-
nounced by Jack Kiernan, division
vice president, marketing, RCA
Records.

i

Bob Harrington

Harrington will be responsible
for developing marketing and
merchandising concepts for all
RCA artists and product.

Harrington joins RCA after
having been vice president and
general manager of General Re-
cording Corp. in Atlanta, with
which company he was in charge
of all marketing, promotion, pub-
lishing and management subsidi-
aries in addition to preparing
contracts and signing artists. He
had joined GRC in 1971 as eastern
regional marketing director. His
success in that position led to his
being appointed national market-
ing and sales director and subse-
quently to the general manager-
ship.

(Continued on page 32)

Tarnopol Motion Denied

B NEWARK, N.J.—Motions made
for judgments for acquittal and in
the alternative, a new trial, made
on the behalf of Brunswick/Dakar
president Nat Tarnopol and
Brunswick executives Lee Shep,
Peter Garris and Irving Wiegan
were denied (29) by Federal Judge
Frederick Lacey.

The Brunswick officials were
found guilty on February 26 of
this year of 18 counts of mail
fraud and one count of conspiracy
in the federal investigation of the
record industry. Judge Lacey was
the presiding judge at that trial.
Sentercing of the men is sched-
uled for April 12.

In-Tune Distributing

Bows in Los Angeles

B LOS ANGELES—A new inde-
pendent  distributor, In-Tune
Distributing Corp., has opened
for business here, headed by
Michael Lipton, former presi-
dent of Musical Isle of America,
UA’s rack operation. tabels be-
ing distributed by In-Tune as of
its first week of operation in-
clude Playboy, Pickwick, De-Lite,
PIP, Groove Merchant, Roulette,
Pyramid and Calla. In addition,
In-Tune is distributing Chappell
and Warner Brothers’ sheet
music.

In addition to Lipton, who will
serve as president, the firm’'s
principals include executive VP
Elliot Blaine, sales VP Bernard
Wechsler and public relations
VP Ernie Farrell. Bobert Chabet
will serve as transportation man-
ager and Wendy Bolo as office
manager. The company will an-
nounce other appointments in
the near future in the promo-
ion field.

In-Tune Distributing is located
at 6737 Valjean Avenue, Van
Nuys, Calif.; phone: (213) 782-
6420.

Anti-Piracy Bill

Signed in Kansas

M TOPEKA, KAN.—The signing by
Governor Robert F. Bennett of an
anti-piracy bill makes Kansas the
forty-first state with an anti-piracy
law. It becomes effective July of
this year.

Under the provisions of the
new law, the unauthorized dupli-
cation and/or the wholesaling of
pirated sound recordings is classi-
fied as a Class “E” felony, while
retailing pirated recordings is con-
sidered a Class “A” misdemeanor.

The new law also makes it a
misdemeanor to sell sound re-
cordings without the name and
the address of the manufacturer
clearly imprinted on the outside
cover or jacket.

Goody Sales Up

B MASPETH, N.Y.—Sam Goody,
Inc. has announced that sales for
the year 1975 were $43,529,101,
an increase of 25 percent over
sales for the year ended Decem-

{Continued on page 78)
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Pewerhouse Picks

exhibit top five potential)

L a good radio picture.

(Due to airplay and sales in projectable markets, these records

Barry Manilow (Arista) "Tryin' To Get The Feeling.”

An exceptional week for this record, which qualifies
as a national breakout, garnering several major
market stations and taking strong jumps. Sales mirror

Col Names Sherwood

Natl. Promo Director

® NEW YORK — Bob Sherwood
has been promoted to the po-
sition of director of national pro-
motion, Columbia Records and
has been given extended respon-
sibilities in the department. The
announcement was made by Stan
Monteiro, vice president of na-
tional promotion, Columbia Rec-
ords.

Bob Sherwood

In his new position, Sherwood
will be responsible for Columbia’s
regional promotion marketing
managers and associate directors
regarding the promotion of Co-
lumbia product. In addition,
Sheila Chlanda, associate director,
secondary markets & trade re-
lations, Columbia Records, and

(Continued on page 32)

Gamble-Huff
Trial Postponed

B PHILADELPHIA — The trial of
Kenneth Gamble and Leon Huff,
which was scheduled to begin in
Federal Court here on April 1 was
“postponed for a short period of
time while motions to dismiss are
being reviewed” by judge J. Wil-
liam Ditter, according to Assistant
U. S. Attorney Richard Meltzer.
Meltzer will be in charge of prose-
cuting the government’s case
which grows out of last year’s
June 24 indictments.

Gamble and Huff along with
Earl Shelton, Joseph Medlin, Ed-
ward (tord Gas) Richardson and
Harry Coombs, four local promo-
tion men, and former Gamble-
Huff partner Ben Krass, have been
indicted on 86 counts of conspir-
acy, mail fraud, income tax
charges, bribery and violation of
the Federal payola statute. Of the
counts, 33 are punishable by up
to five years in prison and from
$1,000 to $10,000 fines, the others
with a maximum of one year in
prison and $10,000 fines.

The indictments named six com-
panies and 16 individuals, includ-
ing disc jockeys, but no deejays
were indicted. First Assistant U. S.
Attorney Clay Undercofler indi-
cated that radio people had been
very cooperative in the investiga-
tions and that the probes were
directed at the manufacturing and
distributing end of the record
business.
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ALREADY ASMASH !!!

"It Should l-lave
Been

Yvonne Fair

Rush-released in America
following its top-of -the pop charts success in England.

From Her Debut Album
THE BITCH IS BLACK

[M6-83281]

On Motown Records

[M-1384])




Bob Reno:

Diversification for Midland Intl.

By HOWARD NEWMAN

& NEW YORK — In an exclusive
interview with Record World, Bob
Reno, president of RCA custom
label Midland Intl. Records an-
nounced a definite move away
from the “disco image” that has
become attached to his company.
This image stems from Midland’s
heavy success with Carol Doug-
las’ “Doctor’s Orders” in early
1975 (the beginning of the disco
movement), and more recently,
with Silver Convention’s “Fly,
Robin, Fly.” Midland will diversify
into the pop, country and ré&b
fields, and will be shifting greater
emphasis to album promotion.

Reno stated that Midland’s ex-
cursion into the pop field will be
bulwarked by the first album by
John Travolta. Travolta, who por-
trays the popular caracter Vinnie
Barbereno on the television
series ‘‘Welcome Back Kotter,”
has recently finished an album in
Los Angeles under the super-
vision of Reno. The album will be
given a heavy promotional effort,
including a television commer-
cial. The first single off the album
“John Travolta” will be a ballad
called “Let Her In” and the 45
will have a four color sleeve.

The country product on Mid-
land will come from Billy Vera,

whose first single on Midland will
be ““Back Door Man.” The r&b
product will be headed by Uni-
verse City. Reno believes that
both artists have a good shot at
crossing over with pop hits. He
said, “RCA is handling Universe
City very well. We're getting
good r&b radio promotion. It's
not a disco album, but the discos
picked up on it because it's Mid-
land.”

As of now, Midland plans four
albums for 1976. Represented will
be Silver Convention, Universe
City, John Travolta and Inner
City Symphony, which Reno
called ““a disco concept album.”
In all of 1975 only two albums,
“Save Me"” by Silver Convention
and “Carol Douglas,” were re-
leased on Midland. Reno re-
marked, “last year | felt that we
didn’t put out enough product.
Last December | increased the
singles release schedule and at
the same time decided to in-
crease album releases.”

This important decision was
made as both “Fly, Robin, Fly”
and “Save Me"’ were climbing the
charts. Reno explained, ““when
you're successful you hear more
product because you’ve proven
yourself. The tendency is to buy
more and therefore release more.

This is the temptation and you
must be extra careful.”

The new policy resulted in the
release of eight singles in the
past three months. This figure,
compared to 10 singles for all of
1975, is a rather large jump in
product. Reno said that he was
experimenting to see how much
penetration Midland could make
in the market. However, he now
feels, "less product means more
promotion.” He continued, I
think you dilute your efforts with
multiple releases of singles.” He
cited A&M and Casablanca as
independents who achieved suc-
cess through small, but well-
chosen release schedules.

it is with this kind of succcess
in mind that Bob Reno looks to
the future for Midland Intl. He
concluded, “diversification of our
repertoire is needed to avoid the
disco stigma. It's needed for the
long term projection.” Reno is
working to build up a pop label
over the long run.

RCA Names Abramson
Mking. Projects Dir.

B NEW YORK — The appoint-
ment of Michael Abramson as di-
rector, marketing projects, has
been announced by Jack Kiernan,
division vice president, marketing,
RCA Records.

Michael Abramson

Kiernan said in the newly cre-
ated position, Abramson will
have a variety of responsibilities
related to new artists being devel-
oped by RCA and with broaden-
ing the acceptance of RCA's es-
tablished artists. He will work
closely with the artists and local
RCA field sales and promotion
men to obtain the maximum ben-
efits from campaigns revolving
around the artists and their prod-
uct.

Abramson had been director,
product merchandising, for RCA
Records since August of 1975. For
six months prior to that, he was
national album promotion man-
ager. He joined RCA Records in
1972 as RCA’s local promotion
representative in Cleveland, and
subsequently came to New York
as manager, product merchandis-

ing.

CBS Names Ragusa
To Publishing Post

B NEW YORK—Louis Ragusa has
been named to the position of di-
rector, music publishing, CBS
Records International, by M. Rich-
ard Asher, president.

In his new position, Ragusa will
coordinate the music publishing
activities of all CR! publishing op-
erations and encourage represen-
tation of CBS-owned catalogues
and copyrights in all markets. He
will also aid in the acquisition of
sub-publishing rights to foreign
and domestic musical material.

Lovis Ragusa

Coming to CBS from his own
management firm, Ragusa has
wide experience in the record and
music publishing industry, includ-
ing executive positions with Fa-
mous Music Corp., where he
served as vice president, a&r, and
Dick James Music, where he was
general manager for the U. S. and
Canada.

Motown Re-Signs

Smokey Robinson

B LOS ANGELES — Smokey
Robinson has re-signed an ex-
clusive long-term producer, re-
cording and writer's contract
with Motown Record Corpora-
tion, it was announced by Barney
Ales, executive vice president
for the label and its affiliate
publishing company.

Smokey is currently making
plans for a national tour in
connection with his latest al-
bum, “Smokey’s Family Robin-
son.”

Smokey Robinson, Barney Ales
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asy’ Does It.

e I’m Easy”

(ABC-12117)

The Academy Award-winning single by Keith Carradine.
From the Nashville soundtrack album. (ABCD-893)
On ABC Records and GRT Tapes.

Congratulations Keith.
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THE C&AST

8y BEN EDMONDS
8 TYPEWRITER DROPPINGS: There was a surprise
party thrown in Malibu last week for Eric Clapton
and Richard Manuel (who share birthdays); seen
in the ice cream & cake line were Rick Danko, Bob
Dylan, Van Morrison, Ronnie Wood, Robbie Rob-
ertson, Garth Hudson, Car! Radle, Billy Preston and
numerous other rock & roll luminaries, all wearing
party hats and nametags . . . And speaking of
Malibu, what mysterious project have Bob Dylan,
Eric Clapton, Ron Wood and Pete Townshend
been working on out there by the sea? . . . And speaking of Bob
Dylan, highly reliable looselips tell us that the Rolling Thunder Revue
will eventually reach the west coast, but not before a southern swing
commencing late this month. Among the special guests who may
be along on that leg are Lou Reed, Kinky Friedman and lan Hunter . . .
If you look closely at the cover graphics for the new Led Zeppelin
album “Presence,” you'll notice that the strange object which appears
in all the cover photos (and is in fact referred to as “The Obiject”) is
copyrighted to Swan Song Inc. There have been several theories
bantered around as to what The Object is. Near as we can tell, it's
cither a) an anthropological find that harnesses pyramid energy, b) a
cure for cancer, or ¢) Danny Goldberg’s replacement at Swan Song . ..
America, who'll release their newest and best album ‘“Hideaway’ any
day now, have plans to follow it up with a live lp later in the year,
cither from their Hollywood Bowl concert of last year with George
Martin, or from concert dates they’ll record this summer (with Martin
overseeing), or a combination of both. At least two of those summer
dates—july 2nd in Anaheim and july 3rd in Oakland—will be with
the Beach Boys, with a strong possibility of further such pairings if the
logistics can be worked out . . . As an aside to that Hollywood
Bowl recording, rock & roll bands who might be considering use of
that venue this summer should be aware of the problems America
encountered there. They had a sound level restriction of 90 decibels
imposed on them via a county-controlled sound limiter attached to
their PA system. In a place the size of the Hollywood Bowl, 90 decibels
carries about as far as Shawn Phillips on an airport runway in heavy
traffic. The ordinance is apparently still in effect; consider yourselves
warned . . . Congratulations are in order for both Barry Mann and
Arista Records, who've reportedly reached a mutually satisfactory re-
cording agreement. Mann’s “Survivor” album for RCA was one of the
most conspicuously overlooked gems of 1975, containing at least two
hit songs (they being “Nothing Good Comes Easy” and I Wanna Do
It All’"), and there’s every reason to believe that under this new ar-
rangement Mann will get the contemporary acclaim that's due him . . .
And speaking of great songs, there’s a Jimmy Webb tune on the forth-
cocming Glen Campbell album that earns the COAST’s highest com-
mendation. Called “Christian No,” it's a gorgeous song Webb wrote
for his three year old son. We first heard about it via participants at
the Bill Wyman sessions at the Record Plant in Sausalito, who heard
Webb perform it one night at the studio there and have been raving
ever since. They're right . . . And speaking of signings to Arista, the
latest is a group called Silver, composed of John Batdorf (late of
Batdorf & Rodney), Brent Mydland, Greg Collier, Harry Stinson (who
once drummed for America) and Tom Leadon (bassist brother of
Bernie Leadon) . . . And speaking of Bernie Leadon, word has it
that he and Doug Dillard will be forming a band of some sort. We
don’t have any further details, but you can bet your last stick of chew-
ing tobacco that they won't be playing glitter music . . . Both Anne
Murray and Tracy Nelson will be doing songs by American Flyer co-
horts Craig Fuller and Eric Kaz on their next albums . . . What was
tennis star Arthur Ashe doing wearing a Fleetwood Mac t-shirt on the
“Tonight” show last week? . . . Ex-Bowie guitarist Earl Slick’s observa-
tions on David Bowie’s recent pot bust in New York: ““I think it's
funny because he doesn’t smoke pot. | also think it was funny because
he was busted by two chicks.” . . . Derroll Adams, the justifiably leg-
endary banjo player who has been an expatriate in Europe for the past
(Continued on page 57)

IRDA — Distribution for the small independent record label.

INTERNATIONAL RECORD DISTRIBUTING ASSOCIATES

55 Music Square West
Nashville, Tennessee 37203
(615)244-7783

Sunset-Vine Tower - 6290 Sunset Bivd.
Hollywood, Califorma 90028
(213) 469-7375

' Caribou Names Hartley
Promotion/Mking. VP

B LOS ANGELES — Mark Hartley
has been appointed vice president
of national promotion and mar-
keting for Caribou Records, it was
announced by James William
Guercio, president of Caribou
Records. In this capacity, Hartley
will be responsible for coordinat-
ing all promotional and marketing
activities of the label in conjunc-
tion with Epic Records. Hartley
will also work closely with all art-
ists involved with Caribou Man-
agement.

'S
Mark Hartley

Hartley began five years agc; as
a college rep for CBS Records,
moved to local promotion man-
ager in Denver and San Fran-
cisco for Columbia and most re-
cently held a product manage-
ment post in Los Angeles for Epic
Records.

Wings Delay Tour
B LOS ANGELES—Wings has de-
layed its American tour due to
an injury sustained by guitarist
Jimmy McCulloch. The group,
which was to have played their
first U.S. date on April 8, will re-
schedule the 31-day itinerary for
May and june.

Tickets for some dates, which
went on sale last week, have
been sold out within hours of
the announcement of their
availability.

Ringo’s Signing

' Krondes & Chirumbolo

Bow C.K. International

| @ NEW YORK — Music industry
veterans Jimmy Krondes and Vic
Chirumbolo have jointly an-
nounced the formation of C.K. In-
ternational. The new firm will
encompass several facets of the
entertainment industry. The first

| project for the company will be
the launching of CKI Records,
whose first scheduled product will
be a mid-April album release by

| singer/keyboardist jeremy.

Krondes and Chirumbolo both
have long and varied backgrounds
in the music business. Krondes
was most recently with ABC Rec-
ords in New York. He started at
RKO Unique Records as the na-
tional promotion manager and
subsequently worked at Metro-
media Records and at RCA. Chir-
umbolo is leaving GRT’s custom
division to launch CKI Records.
He began his career as a record
store manager and moved on to
become a branch manager at Cap-
itol Records. Chirumbolo was one
of the founders of Warner Bros.
Records and he also held execu-
tive posts at Verve, Prestige, Kapp
and CTI Records.

Chirumbolo has set up an inde-
pendent distribution network for

CKI. To date the following dis-
| tributors have been picked: Mal-
verne (New York, New jer-
sey, Connecticut, Massachusetts);
| Chips  (Philadelphia); Backfire

(Washington, Baltimore, Virginia);

Heilicher Bros. (Atlanta, Dallas,

Houston, Miami, Minneapolis);

Arc Jay Kay (Detroit); Commer-
‘ cial (St. Louis); Hot Line (Mem-

phis); Music City (Nashville); R&R

Records (Los Angeles); Pacific

Records and | Ape (San Francisco)

and Music Craft of Hawaii.

Temporary offices for CKI will
be located at 1633 Broadway,
New York, N. Y. 10019, room
1604. Tel. (212) 245-0897.

Atlantic/Atco Records recently signed Ringo Starr to o long-term recording controct
whereby the label will be the sole distributor of the artists’ recordings in the U.S.
and Canada. Shown ot the signing ceremony in the Presidential Suite of the Hilton
Hotel in Amsterdam are from left: Hillory Girard, friend and business associate of
Ringo; Earl McGrath, director of press/artist development for Atlantic; Atlantic presi-
] dent Jerry Greenberg; Ahmet Ertegun, chairman of Atlantic; Ringo's lawyer Bruce
Grakal; {seated) Ben Bunders, managing director of WEA Holland; ‘and Ringo Starr.
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The Baddest Benson Ever

7
—

GEORGE BENSON

40 moving minutes of George Bensonat his best,
performing selections by Bobby Womack,

Jose Feliciano, Leon Russell and others.

Produced byTormmy LiPuma.
OnWarnerBros. records and tapes.
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Ronstadt Reaps Gold

]

Linda Ronstadt's latest Asylum album, *‘Prisoner In Disguise,” was recently awarded

a gold record. Pictured celebrating the event {from left) aore: producer Peter Asher,

Elektra/Asylum chairman Joe Smith, Elektra/Asylum president Mel Posner,

stadt, Elektra/Asylum VP Jerry Sharell, Asylum recording artist Andrew Gold, and

Elektra/Asylum executive VP Steve Wax.

Motown Ups Lewerke

B LOS ANGELES—Stan Lewerke,
west coast regional promotion
director for Motown Record Cor-
poration, has been promoted to
the newly-created position of
director of album promotion, it
has been announced by Paul
Johnson, vice president of pro-
motion.
Promotional Efforts

Accoiding to Johnson, Lewerke
will concentrate his efforts in con-
nection with Ron Saul, national
pop promotion director, on ex-
panding the label’s album activity
and will also be coordinating
rhythm and blues play with
Bunky Sheppard, national r&b
promotion director.

In addition, Lewerke will be
responsible for enhancing album
exposure through setting up
contests, campaigns, working
closely with touring acts, distri-
butors, rack jobbers, retailers, etc.

joined In 1972

Lewerke, who joined Motown
in 1972, spent the six years prior
to affiliating with the label work-
ing on the indie distributor level
where he was involved with Mo-
towrn: product.

Lewerke will continue to serve
as west coast regional promo-
tion director and will be report-
ing directly to Paul Johnson.

WANT T0 SUBLET!

Small record
company has
available office
space for subleasing.
ldeal for

publishing house

or small record
company.

Please call:

(212) 541-5100

10

CBS Promotes Two

B NEW YORK-—Roz Blanch, di-
rector of merchandise planning
and administration, CBS Records,
has announced the appointments
of Ina Marra to the position of
associate director, local advertis-
ing material, CBS Records, and
Bob Gordon to the position of
associate director, point of pur-
chase material, CBS Records.

Ms. Marra will be responsible
for the production of all local ad-
vertising material for Columbia,
Epic/CBS Custom labels and for
its delivery to the labels field per-
sonnel, coordinating with Colum-
bia and Epic merchandising de-
partments; especially concentrat-
ing on special artist campaigns
and customized newspaper ad-
vertising campaigns.

Gordon will be responsible for
the production of all display ma-
terials for Columbia, Epic/CBS
Custom Labels, coordinating with
Columbia and Epic product man-
agement. He will produce display
material for special sales pro-
grams. He will continue to super-
vise the Computer-Pak operation.

Tommy LiPuma:

In-HouseProductionPower

By ELIOT SEKULER

B LOS ANGELES—The past year
has seen the acceleration of an
already existing trend at Warner
Brothers Records to move its art-
ists’ production work in-house.
Building on an a&r department
already active on the production
level, a department that included
VP and director of a&r Lenny
Waronker, producer or co-pro-
ducer of successful records by
Maria Muldaur, James Taylor, Arlo
Guthrie, Randy Newman and Gor-
don Llightfoot; producer Russ
Titleman who worked with Randy
Newman, James Taylor and Ry
Cooder, and a&r VP Ted Temple-
man (the Doobie Brothers), the
label began further beefing up its
staff. Within the past year, such
established producers as Steve
Barri, Gary Katz and Tommy Li-
Puma have joined the label, and
most recently Michael Omartian
has signed a production agree-
ment. In addition, the label has
shifted its Nashville department
in a similar direction, acquiring
the services of Norro Wilson as
a&r chief for the label’s country
product. Other non-staff produc-
tion deals have been made with
Mike Curb, Curtis Mayfield and
Phil Spector.

Chart Product

Approximately 30 percent of
chart product on the Warner Bros.
label during the past year was
produced in-house.

Tommy LiPuma came to War-
ners from Blue Thumb Records, a
company he co-owned and in
which he served as vice president
of a&r. Prior to his involvement
with Blue Thumb, LiPuma was
chief of the A&M a&r department
and worked extensively as an in-
dependent producer. In a recent

Private Stock Has Natural Gas

Larry Uttol, president of Private Stock Records, has announced the signing of new
British rock group Natural Gas, whose debut album is being produced by Felix
Pappalardi. Natural Gas includes members from Badfinger, Uriah Heep and Humble
Pie. The agr tis avr for Uttal and Pappalardi, who were successful to-
gether when Uttal distributed the Pappalardi-produced group Mountain on the
Windfall label. Notural Gas is comprised of Joey Molland, formerly with Badfinger;
Mark Clark of Uriah Heep, Col ond Tempest; Jerry Shirley, formerly in Humble
Pie; and Peter Wood, recording session keyboard player. Pictured from left are: as-
sistant manager Charlton Bennett; group’s attorney Jim Cohen; group members
Peter Wood ond Mark Clark; Larry Uttal; producer Felix Pappolardi; group members
Jerry Shirley and Joey Mollond; and manager William C of I 2000
Mgmt. Inc.

Int
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interview he discussed the relative
advantages to be derived by the
producer from an in-house situa-
tion.
In-House Advantage

“What's happened is that now
you have people like myself who
have decided to align themselves
with a major force in the record
industry because they want to sell
records,” said LiPuma. Since
coming to Warner Bros. less than
a year ago, he has produced al-
bums by B. W. Stevenson, George
Benson, Michael Franks, a yet-
unreleased soundtrack Ip by Dan
Hicks and is currently co-produc-
ing an album by Al Jarreau with
Al Schmitt. “I'm glad to be able
to work with an established artist
like George Benson and see the
label work the album, merchan-
dising it as much as possible and
then also take a shot on a new-
comer like Michael Franks,” Li-
Puma said.

According to LiPuma, another
prime advantage of working in-
house lies in having an already
proven artist roster to interact
with, as well as a steady influx of
new acts. Producers are assigned
to artists on the basis of mutual
compatability and according to
LiPuma, there is no pressure ex-
erted by the label on a producer
to accept a specific act. “More
than that, Warners' staff producers
aren't pigeon-holed as some in-
dependents are. I'm given the op-
portunity to work with a variety
of product,” he said.

Sales Tools

“The name of the game is sales
and | know from experience the
importance of things such as
having merchandising tools avail-
able and knowing what'’s going on
out there. In trying to break a
record in the competitive market
that exists today it's very impor-
tant to have those resources be-
hind you. Creatively, it helps the
artist and the producer because
they know that whatever they're
going to do is going to get a
shot.”

LiPuma, who is working towards
signing a group called the Gordon
Edwards Band to the label,
pointed to the recent success of
John Sebastian’s “Welcome Back”
single, co-produced by Steve
Barri (and bulleted at 39 on this
week’s Single Chart) as an exam-
ple of the latitude afforded pro-
ducers in WB's a&r scheme.
“There’s an example of somebody
who can not only bring in acts,
but came immediately upon an
in-house situation that’s becoming
a big success. That's what War-
ners has been looking for and
that’s what I'm looking for as

well.”
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FoolsGold
A Rare And Glowing

Discovery From California!
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ncludes: RAIN CH RAIN/SAILIN'
TOMONTERZ ¢/1 WILL RUN

ML 550C

When a brand new group attracts unstinting praise usually reserved for major stars — that’s surprising!
But, Fools Gold is full of such surprises and loaded with the kind of genuine talent that will surely keep
those raves rolling in. They first stepped into the national spotlight as Dan Fogelberg’s masterful
accompanists. Now they are on their own demonstrating the glowing melodies, great harmonies and
impeccable musicianship that makes their debut album a rare delight!

Produced by Glyn Johns, Glenn Frey, Joe Walsk & John Stronach

ON MORNING SKY RECORDS...DISTRIBUTED BY ARISTA RECORDS

P 1676 arisca Records. inc., ASubsidiary of Columbia Pictures Industries, inc.



i SNGLE PICKS

TOM SULLIVAN—ABC 12174
YES, I'M READY (prod. by Michael Lloyd &

Mike Curb) (Dandelion/Stillran, BMI)
Sullivan sang the ““Star Spangled Banner”
at the Super Bowl last year and tantalized
the throngs. His soulful, sensual appeal
comes across on this Barbara Mason tune
which should go across the board.

PAUL REVERE AND THE RAIDERS—
20th Century TC 2283

THE BRITISH ARE COMING (prod. by Ray Ruff)
{Calente /Landers-Roberts / Mike Curb, ASCAP;
Paukie /Hot Rock / Caseyem, BMI)

What better time for the return of this

group? A “Louie Louie” beat gives this

tune some familiarity while the song and

treatment are new and timely.

ISAAC HAYES—ABC 12176

ROCK ME EASY BABY (prod. by Isaac Hayes)
(Incense, BMI)

The “Sultan of Soul” exudes a charm that

is hard to resist when he cooks in a

gentle, soul-stirring mood such as this.

This mini “groove-a-thon” is a knockout!

CROWN HEIGHTS AFFAIR—Delite
DEP 1581
FOXY LADY (prod. by Nerangis/Britton}
(Delightful, BMI)
This premier disco outfit offers more than
a steady drum beat. Their sound is well
integrated on this tune (not the Hendrix
song) and could also earn them pop play.

LITTLE MILTON—Glades 1734 (TK)
FRIEND OF MINE {prod. by M. Campbell &

L. Graham) {Malaco, BMI)
Little Milton’s saucey, soulful reading is
bolstered by a tight TK instrumental back-
ing which makes for a torrid two pronged
attack. Look for maximum r&b play.

THE TUFANO & GIAMMARESE BAND—
Ode 66122 (A&M)
TIMES CHANGE (prod. by Jack Richardson)
{India Ink, ASCAP)
These two former members of the Buck-
inghams flex their vocal harmonies against
a solid accompaniment. Times change but
the hit potential is still there.

BONEY M—MAI 4001
BABY DO YOU WANNA BUMP (prod. by Frank

Farian Hansa) (Music America Intl., ASCAP)
This European dance record was picked
up at MIDEM and represents the first
release for the Steve Metz label. An other-
wordly vocal offers a unique sound.

PAUL JABARA—AZM 1810

YANKEE DOODLE DANDY (prod. by Ron Dante)
(Primus Artists /Olga, BMI)

Producer Dante has taken the George M.

Cohan standard and emphasized the mili-

tary beat to give it a distinct disco flavor.

A dandy bicentennial salute.

THE BRECKER BROTHERS—Arista 0182
IF YOU WANNA BOOGIE . . . FORGET IT

{prod. by The Brecker Brothers Band)
The Breckers could very well prove to be
the Blood Sweat & Tears of the disco
frenzied '70s. Here they exhibit the big
sound and rhythm which took “Sneakin’
Up Behind You” up the charts.

THE CHAMPS' BOYS ORCHESTRA—
Janus J 259
TUBULAR BELLS (prod. by Patrick Boceno)
{Almo, ASCAP)
Janus has picked up this hot French master
—a disco-ized interpretation of Mike Old-
field’s classic instrumental theme. Strings
and synthesizers add a new dimension,
crossing Oldfield with Donna Summer.

JOHNNY CASH—Columbia 3 10321
ONE PIECE AT A TIME (prod. by Charlie Bragg &

Don Davis} (Tree, BMI)
Cash narrates the amusing story of a nove!
approach to a car heist in his distinctive
drawl. A song with a broad appeal that
should win him strong pop play.

JIMMY BUFFETT—ABC 12175

THE CAPTAIN AND THE KID

(prod. by Don Grant)

{Let There Be Music, ASCAP)
Buffett is coming into his own as a story-
teller as he demonstrates here with this
salty tale. His direct reading and supple
accompaniment should earn him a hit.

GINO CUNICO—Arista AS 0181
DAYDREAMER [prod. by Vini Poncia)

{(Warner Bros., ASCAP)
The man who unfortunately had to run
against The Bee Gees with his exquisite
version of “Fanny,” scores with another
smoothly constructed ballad.

STEVEN SCHARF—Warner Bros.

WBS 8192
B-A-B-Y (prod. by Mike Curb & Michael Lloyd)

{East, BMI)
This old Isaac Hayes-David Porter tune is
revived with a brisk string arrangement.
Scharf's vocal rides the crest of the song
and should win pop and r&b acceptance.

PETER ALLEN—A&M 1813

THE MORE | SEE YOU (prod. by Brooks Arthur)
(Bregman, Vocco & Conn., ASCAP)

Keeping it all in the A&M family, Allen

takes the 1966 Chris Montez hit and with

the aid of a Herb Alpert trumpet solo,

makes this soft rocker all his own.

STEVE WIGHTMAN—Farr 003

YOU KNOW THE FEELIN' (prod. by Ron Messina)
{Carmela, SESAC)

Wightman makes an auspicious debut with

this record. He has an appealing vocal

style which is coupled with a striking

melody. Look for pop/MOR play.

JOURNEY—Columbia 3 10324
ON A SATURDAY NITE (prod. by Journey)
{Weed High Nightmare, BMI)

A bright new outfit led by two former
Santana men, Neal Schon and Greg Rollie,
journey rock up a storm with taste and
dynamics as they zero in on AM-land
with this “Look Into The Future” track.

JOHN TRAYOLTA—Midland Intl.

JH 10623 (RCA)
LET HER IN {prod. by Bob Reno)

(Midsong, ASCAP)
Travolta, better known as Vinnie Barbarino
from “Welcome Back Kotter,” delivers this
pop ballad with all the charisma and
charm he displays weekly on the tube.
This song will melt some young hearts.

KANSAS—Kirshner ZS8 42 59 (CBS)

IT TAKES A WOMAN'S LOVE (TO MAKE A MAN)
{prod. by J. Glixman) {Don Kirshner, BMI)

Known primarily for their progressive

prowess, this group shows a knowledge

of what it takes to make an AM hit. They've

got what it takes.

SVENNE & LOTTA—Morningstar

MST 507
BANG-A-BOOMERANG (prod. by B, Andersson &

B. Ulvalus) {Countless Songs, BMI)
Produced by ABBA’s Bjorn & Benny, this
Swedish duo instills the flash and vigor
of the original version that was already a
major hit around the world.

TAMMY WYNETTE—Epic 8 50196
"TIL | CAN MAKE IT ON MY OWN {prod. by

Billy Sherrill) {Algee/Altam, BMI)
Already a smash on the country charts,
Tammy’s vocal has the feel and the emo-
tion to put it on pop paths as well. A
crossover smash in the making!

SUN—Capitol P 4254
WANNA MAKE LOVE
(prod. by Beau Ray Fleming & Byron Byrd)
(Glenwood /Osmosis, ASCAP)
Sun is one of the new breed of r&b
groups, borrowing from both pop and
soul to form a sound all its own. This
eclectic approach is put to good use here.

L.A. EXPRESS—Caribou ZS8 9012 (CBS)
DOWN THE MIDDLE (prod. by L.A. Express)

{Mad Man's Drum, BMI)
The L.A. Express establishes an identity
of its own as a solid instrumental en-
semble on this disc. This group should
be taking the express route to the top.

KGB—MCA 40544
MAGIC IN YOUR TOUCH (prod. by Jim Price)

(X-Ray, BMI)
Singer Ray Kennedy is clearly the front
man on this breezy ballad culled from
their debut Ip. A strong offering which
swells to a dynamic crescendo.

| P -
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From nowhere to*4
in just 20 days!*

The secondsingle from his amazing album Rebel”

“MUSIC”

Written & performed by

JOHN MILES

“Music was my first love,
And it will be my last.
Music of the future —the music of the past

To live without my music,
Would be impossible to do.
'Cause in this world of troubles —
My music pulls me through”’

JOHN MILES

Also contains
CHIGHFLY”

LONDON 20084

“Z AN (ONDOY

*Music Week—England RECORDS & TAPES =



PHIL CODY

Reprise MS 2232 (WB) (6.98)

The songs will be familiar, Cody being
Neil Sedaka’s frequent collaborator. Cody’s
interpretations, however, differ vastly from
Sedaka’'s—Cody singing around the mel-
ody, concentrating on pharsing, the under-
stated Brooks Arthur production providing
the musical underpinning. “New York City
Blues” is the tour-de-force.

JACO PASTORIUS

Epic PE 33949 (6.98)

The opening ““Donna Lee,” a Charlie
Parker tune re-written for bass and
congas, is one indication of where Pas-
torius is headed. “Come On, Come Over”
is more of a soul cut, featuring Sam &
Dave on lead vocals. And Herbie Hancock,
the Breckers, Hubert Laws and Wayne
Sherter-are-among-the-musicians-assisting:

MAGICAL SHEPHERD

MIROSLAV VITOUS—Warner Bros. BS 2925 (6.98)
Vitous is now playing guitar, guitar syn-
thesizer and keyboards in addition to the
bass with which he established his reputa-
tion. Playing with such associates as Herbie
Hancock, Airto and Jack Dejohnette,
Vitous devotes the first side to two ex-
tended improvisations, the second to
briefer tunes highlighted by the title cut.

GREG KIHN

Beserkley BZ-0046 (6.98)

Kihn is apparently at home in a variety of
settings without losing the distinctiveness
of his voice, his guitar stylings or his
songwriting. “Kid From Louieville” and
“Emily Davison” have a soft-rock/MOR
feel; “Worse or Better” and ‘“Don’t Expect
to Be Right'’ are more direct rockers; "“He
Will Break Your Heart” is reborn.

STATUS QUO
Capitol ST-11509 (6.98)

This album debuted at number one on the
English charts, with “Rain” the currently
hot U.K. single. Prime boogie exponents,
with star status throughout Europe, Amer-
ican success should follow. “Mad About
the Boy,” “‘Blue For You,” ““That's A Fact”
and the extended ‘‘Mystery Song” give
the international popularity credibility.

NIGHT OF THE MARK VII

CLIFFORD JORDAN QUARTET-—Muse MR 5076 (6.98)
Cedar Walton, Sam Jones and Bill Higgins
are the other three-quarters in the current
lineup, recorded in Paris about a year
ago. Bill Lee’s tribute, “John Coltrane,”
opens subtly expanding its scope in due
course. ‘“Blue Monk” and ‘Midnight
Waltz” contrast the foursome’s abilitids
in times and styles.

VENUS
FRANKIE AVALON—De-Lite DEP-2020 (6.98)

Avalon is ready to carry a Vegas version
of disco to the general populace (“Venus,”
“It's Never Too Late"), as well as having
dipped into a Vinton-like bag (“Thank
You For that Extra Sunrise”). Ballads like
“One More Drink” and “It's His Game"
fit the mold, too, with solid orchestrations
and smooth vocals.

PASTORILU

Nev Ventines

#% ALBUM PICKS

FARAGHER BROS.

ABC ABCD-941 (6.98)

White soul ala AWB, Vini Poncia’s strong
pop influence giving the Faraghers a full,
hot-blooded sound. You could dance to
just about anything herein, but the album
is quite apart from standard disco fare.
The entire first side works brilliantly, as
do ““You Touched Me” and “Never Felt
Love Before.” Remember the name.

HIT THE ROAD
STAMPEDERS—Quality QLP 1001

(Private Stock) (6.98)
One of Canada’s top bands, hot Stateside
with a lively remake of “Hit the Road
Jack.” The bulk of the material is original,
though, with strong hooks (“Sweet Love
Bandit,”” ‘“Rock N’ Roll Line”) and steady
rhythms. The first Quality release in the
U.S. lives up to its label name.

COUNTERPOINTS

ARGENT—United Artists UA-LA560-G (6.98)
Jazz-rock from a group that survives all
manner of personnel and musical changes,
emerging ever the more refined for it.
The cuts are listed on the label only, but
searching out ““Road Back Home,” “On
My Feet Again” and "“Time” should be
worthwhile for progressive FM and jazz
stations.

ETHOS (ARDOUR)

ETHOS—Capitol ST-11498 (6.98)

Space-rock ala Genesis, Yes and bands
of that ilk, with Wil Sharpe’s guitar and
L. Duncan Hammond's keyboards tearing
through the arrangements. Conceptual
mostly in style there is, however, some-
thing of a lyric theme too. As tracks,
“Intrepid Traveller,” ’Everyman’ and “The
Spirit Of Music” stand decidedly out.

AFTER ALL IS SAID AND DONE
ROBERT GOULET—Artists of America
AOA 5003 (6.98)

Goulet's first recording in some five years.
Standards such as “The Way We Were"
and The Little Prince” are augmented by
a couple of Paul Williams tunes (/1 Won't
Last A Day Without You,” “You and Me
Against the World”), and the title track/
single bringing the voice of Camelot home.

BETTER LATE THAN NEVER

ROSIE—RCA APL1-1498 (6.98)

Genya Ravan and Harvey Goldberg joined
as a production team for a unique trio—
David Lasley, Lynn Pitney and Lana Mar-
rano. White rhythm and blues, supported
by a strong rhythm section and excellent
horn charts. There's lots of singles mater-
ial, “Roll Me Through the Rushes’” and
“Pick Up Your Heart” the cream.

ROCKY ROAD
THE NEW VENTURES—United Artists

UA-LA586-G (6.98)
And they do mean new—'Rocky Road”
won't bring back any memories of “Walk
Don’'t Run” or “Pipeline,” but as RW
disco editor Vince Aletti pointed out last
week, side one is prime disco material.
The single’s ““Moonlight Serenade,” with
“Daylight” and ““Temptation, Temptation”
also of hit potential.
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and JQUIVErS
THE BAND THAT GOT
THE BRITISH DANCING

IN THEISLES NOW HAS
AMERICA BY THE EARS,

Their new single, “Arms of
Mary,’ is breaking fast on
top-40 stations just about
everywhere: Philadelphia,
Denver, Seattle, Rochester,
Portland, Salt Lake City,
Birmingham, Tucson, Lansing,
and more.

SBLQ’s debut Columbia
album, “Reach for the Sky,”
already a smash in England
And they’ve got a giant U.S.
tour currently in progress.

The Sutherland Brothers
and Quiver —making a very big
impression in the States.

“Arms of Mary.” The new
single from the Sutherland
Brothers and Quiver.

On Columbia Records
and Tapes.
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Record World Presents

10 YEARS OF ROCK ’N’ ROLL

A Special Issue Honoring the 10th Anniversary
of the Contemporary Sound of KHJ Radio

KHJ Radio

5515 Melrose Avenue

HoHywood,CaMonna90038

Area Code 213 462-2133

An RKO Radio Station

TIM SULLIVAN

Yice President
General Manoger

March 9, 1976

Mr. Spence Berland
RECORD WORLD

6290 Sunset Bivd.,
Hollywood, calif., 90028

Dear Spence,

We are delighted that Record World has agreed to
do a special to chronical the 10 years since KHJ
adopted jt's current contemporary format.

The past 10 years represent not only an enormous
growth on our part, but a tremendous change in
both the broadcasting and music industries, which
we are proud to be part of.

Wwe sincerely appreciate your effort on our behalf.
Please let me know if 1 can be of help.

Sincerely,

Tim Sullivan
Vice President

General Manager
93/KHJ

TS/ms
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DIALOGUE

THE VIEWPOINTS OF THE INDUSTRY

Michael Goldstein: Understanding the ‘Spectrum’ Audience

By IRA MAYER

B As a public relations man, Michael Goldstein represented such
clients as Jimi Hendrix, Albert Grossman, the Fillmores and Atlantic
Records. Goldstein has also written for the New York Herald Tribune
and for a brief period worked as a cultural reporter for NBC-TV,
among other ventures. Currently he is publisher and editor of the Soho
Weekly News in New York, “a third of whose business is from the
record industry—an industry that deserves more candor” from its
spokespersons than it's been getting. Goldstein’s candor follows.

Record World: One of the big concerns in the record industry of
late has been reaching the adult market—musically and in terms of
marketing techniques. As one who’s been on both sides, how do you
see reaching the post-25 year olds?

Michael Goldstein: What has happened is that there are two levels
of management at the present moment in the record industry: Pre-
Monterey pop festival and post-Monterey pop festival. The ad depart-
ments are being run by the post-Monterey pop festival people, as they
rightly should be. But when we went to Monterey, we knew if we
bought WNEW, KSAN, the Village Voice and Rolling Stone that we
were reaching our market. The reason we knew that was because
everybody, every kid no matter what he was interested in, was plugged
into the music. The music was the tie-in for that generation. Abbie
Hoffman’s politics weren’t, radical demonstrations, college—none of
that was. The music was the tie of the ‘60s. So every kid that was
interested in buying an album had to have Rolling Stone because
Rolling Stone was basically an in-depth trade paper. And that's what
it remains.

But these kids grew up and they spectrumed out. Unfortunately, if
you were involved in the music industry and you were involved in
music, while your personal interest might have spectrumed you never
imagined that all of the people you were selling records to spectrumed.
The situation that we have now is that there are a great many people
who grew up in the ‘60s working in record companies thinking that
they are still dealing with monolithic situations while everybody they
know is now into dance, theater, music, art, perceptions of their own
personality, meditation, reading. Rolling Stone has remained Rolling
Stone but has grafted on politics. The Village Voice has become
whatever the Village Voice has become and it's a perfectly excellent
newspaper. Because the newspapers and a lot of the media of the
'60s didn’t see what was coming, papers like the L.A. Free Press are
now sex rags, the Berkeley Barb doesn’t print more than 14 pages.
The only ones that have been able to hold out are the ones that are
in real college towns such as Boston with the Phoenix and Real Paper.
There has been no real understanding of what music has become to us.

The record companies come in and say, “The way we sell albums
is that we put it on the radio 90 percent and we put 10 percent in
print.”” Stan Cornyn on the west coast at Warner Bros. says hold on
radio isn't working. Well Stan has his own musical tastes, but he’s
right. Radio doesn’t deliver the way it used to. In the 1950s when
“The $64,000 Question” was on the air, Revlon used to put their
product on a Sunday night and by Tuesday there were none left on
the shelves because everybody in the world was watching “The
$64,000 Question.” Well not everybody in the world is watching
anything on television any more and not everybody in the world is
listening to everything on the radio. Everybody is using the radio
differently than they used to. | remember listening to WOR-FM with
Rosko between 7 and 9 because he was bringing the new hits over
from England. | mean my God if you didn’t hear that, you couldn’t go
out to Steve Paul’s Scene that night and know what the hell was
going on. That wasn’t me—that was thousands and thousands of
young people in this city. Richard Goldstein was writing that way
and Rosko was programming that way and Steve Paul was running
clubs that way and Howard Solomon and Bill Graham in San Francisco
— you don’t feel that any more.

RW: Then what you're saying is that radio is performing a new
function.

moment and it has to be defined. It has to be re-thought out what

selling records are not necessarily the #1 stations. We've got a new
station in town, WKTU. Nobody's said it yet, but WKTU is the WPAT
[MOR] for our generatian. No one will claim that 'PAT has ever sold
records or that 'PAT ever sold tickets. Basically those are the only
three things this industry talks about: We've got to sell albums,
singles and tickets. In selling singles we have to sell the song, never
the artist, because according to a recent study, whoever is interested
in a single goes from store to store until they get that song. If they go
in and look for an album and it’s not there they’ll take another album.

RW: What about individual market differences?

Goldstein: If you live on the west coast, if you live in Los Angeles
particularly or San Francisco, your idea of what a record store looks
like is much different than if you live in New York. If you live in
Los Angeles and you’re in the record industry you buy records
because you can’t con all the record companies into sending them
to you and you also want to see what the hell’s going on in a few
primary marketplaces. If you walk into Tower Records you see 4000
albums piled up in the middle of the floor with your cover straight
up on top, you flood the radio wth spots saying that the album is
there. The best paint-of-sale purchase thing you ever did and they
pick up albums and they walk away with them. If you did that same
thing in New York City, they’d walk away with them but they’d never
pay for them. Most of the east coast has no place for any point-of-sale
display. So what are you going to do? You've got to advertise in print
with those album covers. Where are they going? They're going to the
New York Times to advertise to our market. Well, are we reading the
New York Times? We are. Are we reading Goody’s ads and Korvette’s
ads and King Karol’s ads in the New York Times? | don’t think we
are. | know I'm not. I'm not because of the way they design their
ads, because of what they are doing. It's not something that's going
to make me buy an album.

We're not reading the Lampoon. Our younger brothers are reading
the Lampoon, but the adult market we are talking about is not. A
certain percentage of our age group went into the traditional publica-
tions, like New Yorker, just as all groups go in traditional publica-
tions. Since we’ve spectrumed as an adult population, we watch more
television. We do not and are not and have not been the supportive
end of “Midnight Special,” but we are the total supportive end of
PBS. We are becoming the watchers of cable television and those
two mediums, which are new mediums, are our mediums. We are
the watchers of every great movie on television. And there is yet to
be one great rock and roll entertainment special on any television
station. We are the supporter of the NBC midnight comedy show.
When we want to hear music, we're still listening to WNEW-FM,
we’'re still listening to WPLJ-FM, we use WKTU-FM as our background
music and if we want to make love, it’s WBLS and that’s background
music, too.

It

The situaticn we have now is that a

: great many people who grew up in

“ the ‘60s working in record companies

i still think that they are dealing with
monolithic situations.
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RW: Which are the active buying audiences?

Goldstein: WPL) is active, WNEW is active. It's community informa-
tion and the sort of stuff you get on those two stations, but as soon as
you say disco, as soon as you say soft sound what you're talking about
is something you play in the background every day. | don’t want
to take anything away trom those stations, but I'm not sure that
those stations can sell me an album or sell me a ticket to go see
somebody. They may be able to sell me bread, they may be able to
remind me to buy tooth paste, they may be able to be one of the
best national buys you can make for reminder-use products. |1 don't

| want the interruption on 'BLS or 'KTU for somebody to sell me
Goldstein: There’s a misunderstanding of all radio at the present |

radio does what. In New York City right now, the best stations for |

something. That’s a bad interruption except for a fast reminder (10
second spots, 20 second spots). And I’'m only talking New York. I'm
(Continued on page 71)
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By MARC KIRKEBY
® NEW YORK—The growth of
FM radio has brought about a
re-thinking of the policies and
formats of many stations on the
AM band in recent years, and
one option in particular is
slowly gaining acceptance is the
use of FM-style progressive or

album-rock formats at AM
stations.

Each of these AM-AOR sta-
tions — they number slightly

over a dozen—has developed a
format that responds to more or
less unique market situation,
and as such, the lessons their
programmers have learned are
often not applicable beyond the
individual cities involved. As a
group, though, they have found
that life in an anomalous situa-
tion can be more successful than
past efforts at more standardized
formats, and while none of the
stations contacted is yet turning
great profits, all are confident in
their formats and sanguine about
the future.

The majority of these stations
are in secondary or small mar-
kets. WCAS (Boston-Cambridge),
WEAM (Washington) and WAYE
(Baltimore) are the major-mar-
ket exceptions, and are holding

their own against strong AM
and FM competition.
Rivals

Most of the programmers

said that their principal rivals are
the other AM stations in their
markets, not the other FM al-
bum rock stations. “If people
are listening on FM, they'll stay
on FM,” said Frank Adair, pro-
gram director at WEAM. His
station, long a top 40 mainstay
in the nation’s capital, had been
losing ground due to signal

RADIO WERLD

AOR Formats Gaining at AM Stations

problems and other factors when
it changed format a year ago
last week. Adair said his station
is now ‘“attempting to become
the definitive rock station on
AM in Washington,” and al-
though he is competing with a
very progressive FM rock sta-
tion, a pop-oriented FM rocker,
and established top 40 and r&b
outlets, there appears to be a
body of music that WEAM can
stake out as its own.

WCAS

WCAS, now two and half years
old and just emerging from
format and labor disputes, is the
nation’s only major market
“folk-and-rock” station, in per-
haps * the only market that
could support such a station.
WCAS is a daytimer — it must
sign off at sunset—and yet it has
built respectable ratings in a
city with several FM rock sta-
tions of varying descriptions and
a number of good college sta-
tions. By cutting out heavier
rock cuts and more involved
jazz music, the station is also in
effect capturing the sort of
“soft rock” sound that is doing
well in the largest markets.

Other stations are having
similar succcess in smaller cities.
WGOE (Richmond) has been in
its format for four years, and al-
though it is also a daytimer, it's
that city’s principal outlet for the
exposure of rock albums.
WGRG-AM & FM  (Pittsfield,
Mass.) simulcasts its AM-daytime
signal on FM, then continues the
same programming on FM at
night. From its origins as one of
the most free-form commercial
FMs in the country, WGRG has
evolved into a fairly tight AOR
station, one which also has

FELIX
PAPPALARDI
HAS

NATURAL GAS.
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some impact in the Albany
market.

No one is expecting these
stations to take over ratings

dominance in their markets to-
morrow, but future prospects
appear good. Most of the pro-
grammers felt that the availa-
bility of AM stereo generators,
now reported about a year away,
would benefit them, even though
the number of receivers with
AM stereo capability is tiny.
And all these programmers
thought the format would
spread. “There are too many
millions of dollars being invested
in AM radio, and the big sta-

Zeppelin LP Rushed

® LOS ANGELES — Radio station
KMET’s airing of the new Led Zep-
pelin (Swan Song) album, ‘’Pres-
ence,” early last week has promp-
ted the rush release of the album
by Atlantic Records. ““Stock of the
album was fortunately in our
branches,” commented a spokes-
man for Atlantic, “so we decided
to release the album in advance
of its scheduled release date.
However, because of the team-
sters strike, we have not been
able to get the album into the
stores.”
Stones

Station KHJ, which got an ad-
vance copy of the new Rolling
Stones album, ‘“‘Black and Blue,”
complied to a request by Atlantic
to take the Ip off the air until its
April 15 release date.

Laura Nyro Concert

Broadcast ‘Live’

B NEW YORK — Laura Nyro’s
sold-out Carnegie Hall concert
here March 31 was broadcast
live to the listeners of four
leading progressive rock stations
throughout the northeast, in a
hook-up that may have been
more ambitious than any at-
tempt in the last two years.

Special Lines

Special phone lines were in-
stalled from Carnegie Hall to the
studios of FM stations WNEW
(New York), WBCN (Boston),
WHCN (Hartford) and WMMR
(Philadelphia). Expansion of the
mini-network to more stations
was precluded by cost, legal
and time factors, according to Ed
Hynes, regional promotion mar-

keting manager for Columbia
Records, who organized the
hook-up.

(Continued on page 24)

tions will not let AM go by the
wayside,” Adair said. “If AOR is
to grow, it needs to become
more an information medium as
well,” he said, proposing AM
as the right place to combine
album rock with improved news
and public affairs programming.
“There’s no reason why it can’t
grow,” Tom Zarecki of WGRG
said. “Music that was progressive
five years ago is really main-
stream now, and the people
who like that music are older.”
if the album rock format con-
tinues to grow, its AM penetra-
tion is likely to increase as well.

TV Themes Strong

(Continued from page 3)

teen favorite. And it was Leader
who suggested that the “Kotter”
song be put out on record. A lot
of programmers choose to ignore
what’s going on on television,”
he said. “If you're not aware of
what’s happening, you’re missing
a good handle.”
Past Hits

Television theme songs have
hit occasionally in the past with
teen audiences—most have been
instrumental, like Henry Mancini’s
“Peter Gunn” theme or Neal
Hefti’s “Batman.” And teen audi-
ences have identified with teen-
aged series heroes from Edd
“Kookie” Byrnes to Bob ‘’May-
nard G. Krebs” Denver. The feel-
ing of the radio people contacted
was that the current rush of such
records is principally due to the
arrival of new television com-
posers. ““Generally, TV music is
just starting to be done by con-
temporary artists,” Cook said, re-
ferring to a trend that began with
Quincy Jones, and Mike Post a
few years ago, and has continued
to include Tom Scott and now
John Sebastian.

fad Benefits

None of those programmers
saw any likelihood of a top 40
version of the mass evening
exodus to television that plagues
country and MOR stations and all
were inclined to stress the bene-
fits that any fad in popular music,
even one that might dip into their
audience, must bring them. As
Nei! Mcintyre said, ‘People
thought ‘Kotter’ was great long
before they released the record.
Now the TV show is well ac-
cepted, and radio recreates some
moments in the show that you
like to remember each time you
hear the record.” And stations
playing those theme songs .are
coming out ahead.
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NumberOne
six fimes.

“Disco Lady”1s No.1 on the
national singles charts in Billboard,

CashBox and Record World and No.1 on
the Soul charts, also

aACYrO0SS the board Johnnie Taylor’s first Columbia

single, from the album “Eargasm”:.
the keystone of our soul / progresswe
program, now under way.

On Columbia Records.

MANAGEMENT: TAG ENTERPRISES, DALLAS, TEXAS



Epic recording artist Charlie Daniels was in town recently with the members of his
band to deliver his debut Epic album, “‘Saddletramp,” ot a special listening session
for company executives. The album, recorded in Macon, Ga. and produced by Paul

Hernsby, contains all new material written by Daniel

ond bers of the Charlie

Daniels Band. “Saddletramp’’ will be released April 26. Shown discussing the music
following the listening are Charlie Daniels (second from left); Ron Alexenburg, vice
president and general monager of Epic/CBS Custom Labels (left); Irwin Segelstein,
president, CBS Records Division (right); ond Tony Martell, vice president, marketing,

ccuntry, CBS Records.

WB Pacts Katz

B LOS ANGELES—Gary Katz has
beer. signed to produce for War-
ner Bros. Records, it was an-
nounced by Warners board chair-
man and president Mo Ostin, and
Warners vice president and di-
rector of a&r Lenny Waronker. In
his new capacity, Katz will be re-
sponsible for producing artists al-
ready on the Warners roster, as
well as acquiring new talent.

Most recently associated with
ABC/Dunhill Records, Katz pro-
duced all four Steely Dan albums
for the label and has just com-
pleted working on their fifth;
Katz’ latest project was writer-
singer Dirk Hamilton’s album. A
native of New York, Katz started
there as a producer in 1967. He
produced Bobby Darin and later
handled the late singer’s music
publishing, joined Avco/Embassy
Records as a staff producer in
1970, and was hired as staff pro-
ducer by ABC/Dunhill the follow-
ing year when he subsequently
became involved with Steely Dan.

Katz’s first production assign-
ment for Warner Bros. will be an-
nounced shortly.

A&M Appoints Two
In Special Projects

B LOS ANGELES — Derry John-
son and Alvin Thomas have
been named regional special
projects coordinators for A&M
Records, according to Harold
Childs, VP promotion. The two
will be responsible for working
on the Horizon Jazz line as well
as other black product that will
be released by A&M.

Thomas, who will work the
midwest region out of Chicago,

was formerly national promo
director for Holland-Dozier-
Holland.

Johnson, who will cover the
southeast out of Atlanta, was
formerly at Together Distributors
where he handled returns. Both
will assume their new posts
immediately.

Brass Construction Gold
B LOS ANGELES—AI Teller, presi-
dent of United Artists Records,
has announced that Brass Con-
struction’s debut album on United

| Artists, “Brass Construction,” has

been certified gold by RIAA.

LARRY UTTAL
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NATURAL GAS.
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Private Stock Previews Releases

By DAVID McGEE

® HOLLYWOOD, FLA. — Sunday |
night (21), upcoming releases on
the Private Stock label were pre-
viewed in part via an impressive
multi-screen film entitled “The
Focus Is On Stardom.” As scenes
from famous and obscure movies
of the past flashed on the screen,
Marc Allen Trujillo’s new single,
“Hollywood,” provided a lyrical
counterpoint to the action. Fol-
lowing this, parts of other new
releases accompanied films of
the groups or artists in action.
Albums previewed were: ‘“Hit
The Road” by The Stampeders,
Troggs,”  “Bicentennial
Gold” by the DCA Experience,
“Scotch on the Rocks” by the
Band of the Black Watch, the
““Aaron Loves Angela’” soundtrack
by Jose Feliciano, ““Natural Gas”
and ‘‘David Soul.”

“We've been known as a
singles company,” said Private
Stock president Larry Uttal after
the preview, ‘‘but we've always
had more gold albums on the
wall than gold singles. What we
wanted to do tonight was show
you the direction we're going to
go in the next year or two or
three. We're going after artists.

Wolf & Rissmiller

Name Don Branker

B LOS ANGELES—Don E. Bran-
ker, producer of the "‘California
Jam’" outdoor music festival two
years ago, has joined Wolf &
Rissmiller Concerts of Beverly
Hills, and will devote most of
his efforts to the firm's outdoor
concert division.

Branker also will work closely
with promoters Steve Wolf and
Jim Rissmiller in the college
concert market, and is looking
into events other than pop and
rock concerts which the promo-
tion company will handle.

Collecting Gold
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Larry Uttal with RW publisher Bob Austin

“We've trebled our promo-
tion staff, we've put many
thousands of dollars into ad-

vertising and a year from now
you're not going to call us a
singles company or an album
company — you're just going to
call us a very successful record
company.”

Artist-Producer Pacts

Announced by Phantom

B NEW YORK—Phantom Records
president Bud Prager has an-
nounced two new artist-producer
agreements as part of the major
production  activity  recently
launched by the label.

Greene, D’Andrea Productions

Richard Greene, best known
for his work with Seatrain and
Loggins & Messina, has just pro-
duced “Love Thief,” the debut
record by Lotus, a unique singer-
composer-actress,  slated for
release in April; and John
D’Andrea, a producer, arranger
and composer, has produced
“Will You Still Love Me To-

morrow’’ by Dana Valery for Tony
Scotti Productions, which Phan-
tom is releasing immediately.

The members of Fleetwood Mac and canine friends collected their gold awards for
their latest Warner/Reprise album, ‘‘Fleetwood Mac,” at the Record Plant in Sausalite
where they are currently at work on their next album. The gathered group includes
from left, John McVie, Stevie Nicks, Lindsey Buckingham, Mick Fleetwood and Christine
McVie. The album has since achieved platinum status.
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ROY ORBISON HAS RETURNED!
JOINED AGAIN WITH PRODUCER FRED FOSTER
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Motown Sets Contest for Refail Displays

® LOS ANGELES—Motown Rec- | als, including posters, mobiles,

ords has announced a display
contest open to all establish-
ments who stock, merchandise
and sell records.

Titled the “1976 Motown
Music Revolution Display Com-
petition,” it is keyed to the
utilization of Motown point-of-
purchase materials with current
album product. The competition
is scheduled to run from April
15 through May 15, with prizes
to be awarded on the basis of
photos submitted from the
stores.

Prizes include: A first prize
of $1000; second prize of $500;
third prize of $250 and ten
fourth prizes of $50 each.

According to Mike Lushka,

VP sales for the label, the dis- |

play competition is to be cen-

tered around such current
releases as ‘‘Diana Ross”’ by
Diana Ross, I Want You” by

Marvin Gaye, “Wings Of Love”
by The Temptations, ‘‘Smokey’s
Family Robinson” by Smokey
Robinson, “Movin’ On” by The
Commodores, “Midnight Lady”
by Rare Earth, *“Motels and
Memories” by T.G. Sheppard,
“Concert In Blues” by Willie
Hutch, “He’'s A Friend” by
Eddie Kendricks, ‘‘Real Pretty”
by The Pretty Things, ‘‘Speedy
Return” by Steve Ashley and
“Night Life’ by Luther Allison.

A full array of display materi-

Journey Pacts Two
Intl. Pubberies

B LOS ANGELES—Columbia re-
cording artists Journey have
announced the signing of two
separate music publishing deals
for the group’s publisher, Weed
High Nightmare Music.

Under  separate  contracts,
Journey’s music will be pub-
lished by Carlin Music Corp. in
the U.K. and by Victor Music
Publishing Company, Inc. in
Japan. Both contracts are exclu-
sive for the first two Columbia
albums, “Journey,” and their cur-
rent Ip, “Look Into The Future.”

buttons, calendars, counter and
floor displays and flyers are
currently available through Mo-
town’s independent distributors.
In addition, specialized ‘““Music
Revolution” radio spots will be
used in key markets, tied to in-
dividual rack and retail promo-
tions.
Judges

Judges for the competition
will be Barney Ales, Motown’s
executive vice president; Mike
Lushka, VP, sales; Paul L. John-
son, VP, promotion; Suzanne
dePasse, VP, creative services,
Herb Belkin, VP, creative opera-

tions; Miller London Jr., national |

sales ~manager; Steve Jack,

national album and tape sales |

tions; Miller London, Jr., national
advertising and merchandising
director; and Frank Mulvey,
Motown art director.

10 artists new to RCA and its affil-
iated labels, plus albums by Henry
Mancini, Charley Pride, Roger
Whittaker, Michel Legrand and
Duke Ellington highlight RCA'’s
April release.

Debut albums on RCA include
The Surprise Sisters, Fancy, Joe
and Bing, L.A. Jets, Carol Townes
and Fifth Avenue and Scorpions.
Other debuts are by Steve Marcus
Count’s Rock Band on Flying
Dutchman, Inner City Symphony
and john Travolta on Midland In-
ternational, and Silverado on Tom
Cat.

The release is as follows:

Popular — "Roger Whittaker;”
““Sunday Morning With Charley
Pride;"” “Concert of Film Music”
with Henry Mancini conducting
the London Symphony Orchestra;
“Michel Legrand and Friends—
Recorded Live;” ‘‘Disco Express,
Vol. 1" with various artists; ‘“The
Surprise Sisters;’”” “Turns You On’’
by Fancy; “Willie Nelson Live;"”
“Joe and Bing;” “New Birth
Disco;’" “Neil Sedaka Live in Aus-
tralia;"” “L.A. Jets;” ‘‘Every Day
of My Life” by Michael Bolotin;

INDEPENDENT
DISTRIBUTORS

HAVE

22

NATURAL GAS.

Lauding Lisa

Kirshner Records recording artist Lisa Hartman recently made her Los Angeles debut
ot the Roxy Theater in o gala event attended by an assortment of music, movie and
TV personalities. Ms. Hartman, whose debut Ip was released in March and produced
by Jeff Barry, was feted later on in the evening to a parly in her honor hosted by her
personal managers, Allen Carr and Dennis Pregnolato. Shown at the party are (from
left): RW's Eliot Sekuler, Kirshner Entertainment's Roberta Skopp, WB recording artist
Phil Cody, Lisa Hartman, Don Kirshner and Sonny Bono.

RCA Announces April LP Release

@ NEW YORK—Debut albums by |

“Texas’ with Danny Davis and the
Nashville Brass;” ‘“Carol Townes
and Fifth Avenue;” “In Trance” by
Scorpions.

Flying Dutchman—"Sometime
Other Than Now” by Steve Mar-
cus Count’s Rock Band; “I'm in

" ‘Dreamstuff’ Score

the Mood for Love” by Groove |

Holmes, and A Dream Deferred”’
by Oliver Nelson.

Midland International—''Disco
Magic” by Inner City Symphony,
Ashman Libretto and John Tra-
volta.”

Pablo—""The Ellington Suites”
by Duke Ellington; “Another
Epoch Stride Piano” by joe Tur-
ner; “Here’s Ray Bryant;” ‘“Young-
blood” by Jon Faddis, and ""Oscar
Peterson in Russia.”

Tom Cat—"Silverado.”

Red Seal—Sibelius: Symphony
No. 2 in D, opus 43, with the
Philadelphia Orchestra conducted
by Eugene Ormandy (first time
available in stereo); Respighi:
The Great Tone Poems—Pines of
Rome, Fountains of Rome and
Roman Festivals—with the Phila-
delphia Orchestra conducted by
Eugene Ormandy; Richard Strauss:
Till Eulenspiegel, Don juan and
Rosenkavalier Suite, with Eugene
Ormandy conducting the Phila-
delphia Orchestra; David Raksin:
Great Film Scores, with Raksin,
the composer, conducting the
New Philharmonic Orchestra; and
Mozart: Concerto No. 14 in E-
Flat and Concerto No. 15 in B-
Flat, with pianist Peter Serkin and
the English Chamber Orchestra
conducted by Alexander Schnei-
der.

AOA Signs Roundtree

B LOS ANGELES — Bud Fraser,
executive vice president and
general manager of Artists of
America Records has announced
the signing of actor Richard
Roundtree and release of his sin-
gle “‘This Magic Moment.”

Acquired by Chappell

@ NEW YORK — Chappell Music
will publish the score for the new
contemporary musical ‘““Dream-
stuff,”” opening at the WPA
Theatre on Wednesday, March 31.

With music by Marsha Malamet
and lyrics by Dennis Green,
“Dreamstuff” concerns a con-
temporary family shipwrecked on
the magical island of Shakes-
peare’s “The Tempest.”

Ashman Libretto

“Dreamstuff,” which will be
presented at the WPA Theatre,
333 Bowery (near East 3rd Street),
March 31 through April 25, has
a libretto by Howard Ashman,
who has a new play scheduled
for production at the Circle
Repertory Company this spring.

A 'Strong' Record

Capitol recording artist Barrett Strong
{left} met with national r&b promotion
manager Matt Parsons recently in Capi-
tol's New York office. Strong was doing
some old-fashioned hustling to smoothly

inot activities surround-

"
coor

pr
| ing his recently released “‘Live & Love"

album,
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A celebrity-studded, SRO crowd thronged to the Los Angeles Playboy Club recently
for the opening night of newly-signed Elektra recording artist Michael Allen. Pictured
above immediately after Allen’'s performance are (from left): Jerry Herman (com-
poser of "Hello Dolly!" and “‘Mame’), Mitzi Gaynor, Michael Allen, Carol Channing
ond Zsa Zsa Gabor. Other well-wishers on hand for the event included Elektra presi-
dent Mel Posner, VPs Jerry Sharell, Fred DeMann and Keith Holzman ond WEA
director of international repertoire David Franco, along with Allen’s record producer
Snuff Garrett ond composer/arranger Steven Dorff. In addition, the capacity crowd
of show business clan followers included such luminaries as Jon Epstein (producer
of “McMillan & Wife” and “Rich Man, Poor Man," designer luis Estevez, Giorgi-
anna and Ricardo Montalban, George Maharis, Ron Ely, Pamela Hensley, James

Daly, Barry Sandler (screenwriter of ‘‘Gable and lombard”) and choreographer/

director Tony Charmoli.

SRS Showcase Planned

B LOS ANGELES — Several music
showcases, proliferating through-
out the Los Angeles area, will be
“showcased” at the April Song
Registration Service Open Forum.

Representing four of the best
known showcases in the area will
be Len Chandler and John Bra-
heny of the Alternative Chorus
Songwriters Showcase; Matt Kra-
mer and Joel Tepp of the Trouba-
dour; Bob Stane, manager of the
Ice House in Pasadena and Nancy
Covey, concert director at Mc-
Cabe’s in Santa Monica.

Auditioning

The panelists will be questioned
on their methods of auditioning,
criteria for selection of partici-
pants and objectives of showcas-
ing. Variations in policy will be
discussed in depth, as well as allo-
cation of admission fees.

SRS Open Forum will be held
on Tuesday, April 6, 1976, 8:00
p.m. in the Directors Room of the
Hollywood Holiday Inn, 1755
North Highland.

Nyro Broadcast

(Continued from page 18)

Live broadcasts by individual
FM stations have become com-
mon in recent years, but co-
operative efforts have been rare.
The largest single live broad-
cast in memory involved many
of the nation’s leading progres-
sive stations in the transmission
of a concert on New Year's Eve,
1973, headlined by the Allman
Broth