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Who In The World:

Boz Scaggs

SINGLES

THE SYLVERS, “COTTON CANDY" (prod. by

O

Freddie Perren) {Perren-Vibes,
ASCAP; Bull Pen, BMI). 'Boogie
Fever'' was the one to do it for this
talented musical family. Their fol-
low-up is an “exceptionally strong
soulful  tour-de-force, but light
enough to/t;ring it home in pop
qguarters. Sweet 'n swingin’, it
should be a hit. Capitol P 4255.

DONNA SUMMER, “TRY ME . . . | KNOW . ..

WE CAN MAKE IT"" (prod. by Giorgio
Moroder & Pete Bellotte) (Sunday/
Rick's, BMI). The success of this lady
has brought about a-resurgence of
the sensual female vocalist, a genre
typified by her latest disco-styled
single. It's-d natural to make it over
the airwaves as well . . . try it. Oasis
406 (Casablanca).

PETER FRAMPTON, “BABY, | LOVE YOUR WAYS"

AEROSMITH

(prod. by Peter Frampton) (Almo/
Fram-Dee, ASCAP). Like ''Show Me
The Way," this track failed to make
it in its studio version last year, but
now that Frampton is a household
name, its chances are considerably
better. *'. . . Comes Alive'" has spun
platinum and this single is also
headed for the top. A&M 1832.

“LAST CHILD" (prod. by Jack
Douglas & Aerosmith) (Daksel/Song
& Dance/Vindaloo, BMI). The con-
tinuing--success of this group is
nothing short of astounding. With
its latest milestone, the top ten
“Dream On''“single sure to give
this one semme initial~thrust, look for
these Beantown rockers to make it
two in a row. Columbia 3 10359.

SLEEPERS

STEELY DAN, “KID CHARLEMAGNE" (prod. by

Gary Katz) (ABC-Dunhill, BMI). One
of the rare groups to consistently
bridge AM and FM tastes, if such a
tag as 'commercial progressive’
music exists, ¥ _would surely apply
to them. This”first single from the
‘Royal Scam’™ album has the sound
and the fury to make it their biggest
yet. ABC 12195,

HARRY CHAPIN, “BETTER PLACE TO BE" (prod.

by Fred Kewley) (Story Songs,
ASCAP). This song, a familiar part
of Chapin’s. repertoire is given its
first single relegs€ in its live version
taken from -his recent Ip. A master-
ful storyteller, Chapin's tale is ac-
cessible for airplay in both its origi-
nal nine minute and edited versions.
Elek*ra 45327.

AIRLIFT, “TELL ME" (prod. by Guenther/Morri-

BOBBY

son/Semkiw} (Southern, ASCAP)}. '60s
nostalgia s in the air between the
Beatles’ re-releases and numerous
covers of songs made popular a
decade ago. The”Scene is now set
for Airlift to fake off with this ambi-
tious version of the 1965 Jagger-
Richard classic. Quality QA 506
{Private Stock).

VEE, “YOU'RE NEVER GONNA FIND
SOMEONE LIKE ME" (prod. by Rich-
ard Landis) { Music America/ Porta
Bella/TEAC, ASCAP). Ard yet an-
other '60s personality finds his way
into the '70s via the discos. Ar-
ranger Charlie” Callelq provides the
beat which is punctuafed- by Vee's
vocals. This tupe could pop up almost
anywhere. Shady-Brobk 026

ALBUMS

GRAHAM CENTRAL STATION, ‘‘MIR-
ROR.” Larry Graham has guided this
troupe to a prominent soul position by
methodically developing a distinctive
horn-based sound that is funky and
full of gospel harmonies and shouts.
“love'" reflects those later influences
most directly; “Mirror™ and ‘‘Entrow’
are of the tormer breed. Warner Bros.
BS 2937 (6.98).

MARSHALL TUCKER BAND, “LONG
HARD RIDE.”” Currently leading the
southern_rockdom pack along with the
Charlier\DonieIs Band (Daniels plays
hereon), the Tuckers have continued to
refine their sound - without losing its
down-home rauUnchiness. '‘Property
Line,” “"Holding On fo-You' and '‘Long
Hard Ride'’ top the sextet's driving
work. Capricorn CP 0170 (WB) (6.98).

BLUE OYSTER CULT, ““AGENTS OF FOR-
TUNE.” Producers Krugman, Pearlman
and Lucas make a concerted effort to
broaden BOC's appeal by toning down
the heavy metal, clarifying the vocals
and adding a heightened sense of
harmony. “True Confessions’ and *'The
Reaper’” show off these new sides
while “Revenge of Vera Gemini'' will
please die-hards. Col PC 34164 (6.98).

ANDY PRATT, “RESOLUTION." This third
album (first. on Nemperor) has been
a long time in coming, the earlier ones
having earned Prott a modest northeast
following that is;. undoubtedly, still
ready to be loyal Pratt's songwriting
is the core of his talent while his vocal
capacity has matured into a gritty rock
instrument of distinctive quality. Nem-
peror NE 438 (Atlantic) {6.98).

TEE SLABARALL TOCREE BARE
ES VARG ARG
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And so is this:

GRAHAM CENTRAL STATION

Graham Central Station’s
MIRROR

BS 2937

Featuring the single
LOVE

WBS 8205

Eight new ways of looking at things on Warner Bros. records and tapes
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Singles Markef Looks
For Hot New Stars

By LENNY BEER
B The singles market is still
searching for some hot new pro-
duct to excite the singles buyers
and bring new business into the
stores. There were no new entries
in the top five, with the only
change being a switch between
Diana Ross (Mo-
Chart  town), grabbing the
Analysis top spot, and Wings
(Capitol), which

moved to #2. Silver Convention |

is still strong but not yet contend-
ing sales-wise with the toppers.
The Sylvers (Capitol) and Henry
Gross (Lifesong) continued their
sellout and held onto the re-
maining slots in the top five. As
for new product in the top ten,
all there was this week was An-
drea True (Buddah) and Hall &
Oates (RCA) both of which had
to fight their way in after 14 and
18 weeks of respective charting.

Those records closest to mak-
ing significant moves towards the
top ten are Eric Carmen (Arista),
which started powerfully, stalled
for a few weeks and has now
started selling strongly; Manhat-
tans (Columbia) which is com-
pleting its crossover in style and

(Continued on page 6)

ASCAP, BMI, SESAC React fo Recent Copyright Developments

By PAT BAIRD

As the United States House of
Representatives lumbers towards
passage of the first copyright re-
vision since the Copyright Act of
1909, Stanley Adams, president of
ASCAP, Edward A. Cramer, presi-
dent of BMI, and Albert F. Cianci-
mino, vice president and counsel
of SESAC, are in complete agree-
ment that the archaic and some-
what paternal laws must be
changed to accommodate the
modern technological age.

According to Adams ‘“in the
early days, opera was very popular
and it was conceivable that one
recording company could get

Caruso, Tetrazini, Martinelli, all
the great singers under contract
and squeeze out all competition.
In its judgement, Congress estab-
lished a law that, after payment of
two cents per recording (to the
composer), anyone could record
the material in a particular opera.
While you may not be able to get
Caruso, you could get a singer
that could do the same thing as
Caruso.

“As to term of copyright, our
patent law, if I'm not mistaken, is
14 years. They doubled the patent
term of 14 and 14 and made copy-
right term 28 years and 28 years.
i believe it was that arbitrary.”

RIA A Market Expansion Project
Needs Total Industry Support

B Congratulations are due to the
RIAA and the men and women
who participated in the special
meeting of the organization in
San Francisco in April. For the
first time in the history of the
record business all segments of
the industry, manufacturers, re-
tailers and rack jobbers, worked
together to outline a comprehen-
sive program to expand the record
market. And the RIAA exerted
the leadership that all of these
segments of the business have
long been seeking from the
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association.

These recommendations make
a lot of sense. As Record World
pointed out in a series of edi-
torials earlier this year, the growth
in the older age market and the
diminishing of the younger mar-
ket will call for new approaches
and new techniques on the part of
all segments of our business. The
RIAA plan is thoughtful, sensible
and, most important of all,
structured to be implemented in
stages, so that it is really a two
year plan. In the record industry,
where two week plans are the
norm, that in itself is a miracle.

It is to be hoped that record
companies will cooperate fully
with the RIAA program. Most im-
portant to the succcess of the
plan is the funding that will be
necessary to implement the test
institutional advertising program,
which in turn (if successful) will
be then conducted on a nation-
wide basis. But this is only part
of what will be needed. The all
out enthusiasm of record com-
pany personnel, from president to
sales chief, are as important as
funds. It will need the same kind
of devotion and pride that record
companies give to campaigns to
put over an artist or an album,
something that record companies
can do better than soap people
or automobile people or any
other industry can.

Now that the RIAA report has
beer circulated widely in the
record industry (if you do not
have a copy one can be obtained
by writing to the Recording In-
(Continued on page 46)

Both of these points are cov-
ered in the proposed amendment.
The entire bill (S. 22) was passed
by the Senate in February at a vote
of 97-0. The Senate agreed to raise
the mechanical rate from two
cents to 2%z cents which Adams
calls “utterly ridiculous.”

Last week the House Subcom-
mittee on Courts, Civil Liberties
and Administration of Justice,
chaired by Rep. Robert W. Kasten-
meier (D-Wis.), voted to raise the
mechanical rate to 2% cents or .6
cents per minute, whichever is
greater. However, music publish-
ers and performance societies can
continue to lobby for an increase
in this rate when the bill is pre-
sented to the judiciary Commit-
tee, and finally to the full House.
An increase to as much as 4 cents
has already been proposed.

Referring to the proposed
change in the “life”” of copyrights,
Cramer stated: ““the change will
make the term of copyright in the
United States equivalent to that of
most countries in Europe. Instead
of two 28-year terms, it would be
for the life of the author plus 50
years after his or her death.” This
term would apply for all works
composed after the bill is made
law. All present copyrights would
be extended to a total life of 75

(Continued on page 42)

Increased Royalty Rate

Has Broad Implications

By MICHAEL SHAIN

B WASHINGTON, D.C.—A week
after the one-two House subcom-
mittee punch that raised the me-
chanical royalty from 2 cents to
2% cents and made final the Con-
gressional decision to keep a per-
formers royalty out of the copy-
right revision bill, industry ob-
servers were viewing the moves
as setbacks to record manufac-
turers, who now stand to pay out
an additional $40 million annually
in mechanical royalties, and lost
a chance to take in another $7.5
million a year from the performers
fee.
Mechanical Fee
The mechanical fee, which has
stood at 2 cents per cut per album
pressed and sold since 1909, was
raised another % cent over the
level approved earlier this year by
the Senate. The two figures will
(Continued on page 43)



Cordell, Russell Part

B LOS ANGELES — Representa-
tives of Leon Russell and Dennis
Cordell have announced that
Russell and Cordell have agreed
to terminate their joint activities
in the music business.

Under the terms of a formal
agreement signed this week,
Cordell assumes sole ownership
and operation of Shelter Record-
ing Company, Inc., Skyhill Pub-
lishing Company, Inc. and Takara
Music, and will continue his
career as a record producer.

Russell assumes sole ownership
and operation of Cordell-Russell
Music and will continue his

(Continued on page 45)

Wings der -Philadlphia

In the midst of the “Wings Over America" tour, Paul Drew (leff), vice president,
programming, RKO Radio, met with Paul McCartney, who repaid Drew three shillings
the rock star had borrowed at the first Wings appearance in Liverpool several years

| ego. Bruce Wendell (center), vice president, promotion, Capitol Records, Inc., arranged
| the meeting between the two Pauls backstage at the Spectrum in Philadelphia.

Chappell To Host Infernational Professional Meet

8 NEW YORK—The Chappell Mu-
sic Company Second International
Professional Meeting will be held
in New York City on Monday,
June 14, and Tuesday, June 15.
This year’s national conference,
with attendance from Los Angeles,
Nashville, New York and Toronto,
will expand to international di-
with  representatives

mensions  w

G

presentation.

The program will also cover a
full range of Chappell services, in-
cluding copyright, royalties, ad-
ministration, finance, legal, pub-
lic relations, theatre, publications,
special projects, the international
department and the New York
Songwriter's  Workshop.  One
highlight wil! be a special Chap-
pell luncheon for approximately
150 Chappell writers, artists, pro-
ducers and associates.

Those attending from abroad
will be the London-based Steve
Gottlieb, vice chairman, Chappell
& Co., Ltd. and head of Polygram
U.K., and Roland Rennie, creative
director of Chappell & Co., Ltd.;

I conducted by Steinberg

from France, Gerard Davoust,
president Chappell S.A., and
Heinz Voigt, Polygram Publishing
Division chief operating officer |
from Germany. Dr. Werner Vogel-
sang, president of Polygram, and | to the president; Bob Baumgart,
Jan Cook, Polygram senior vice | head of the theatre department;
oresident/finance, will also ad- | Ron Solleveld and Mitch Schoen-
dress the group. I fessional s
director

coast division.

Those representing the New
York professional staff will be
Frank Military, vice president,
creative; Buddy Robbins, assistant

Additional Representatives of the

1S 1 z'wn' r‘ f \

tor of west coast division; Jon De istrat’'on
virian, professional manager, west

tVIS) | 15¢

Dick Anderson, vice
(Continued on page 45)

Polydor To Market Oyster Records

B NEW YORK — Irwin Steinberg,
president of the Polygram Record
Group and Polydor Incorporated,
in conjunction with Oyster Rec-
ords’ principals John Coletta,
Tony Edwards and Rob Cooksey,
has announced the signing of a
long-term licensing agreement.
Under terms of the pact,
Polydor Incorporated will repre-
sent Oyster Records for world-
wide distribution and marketing.
The negotiations were personally
and

Polydor executives Rick Stevens,
east coast head of a&r; Polygram
a&r consultant Cliff Burnstein;
and Ekke Schnabel, vice presi-
dent of business affairs for Poly-
dor Incorporated.

Oyster artists initially included
in the new arrangement will be
Blackmore’s  Rainbow,  Roger
Glover, lan Gillan and The
Strawbs. The first album released
within the terms of the new deal
| was “Rainbow Rising"” by Black-
| more’s Rainbow, the group’s

(

Pexwverhouse Picks

follow-up to “Blackmore’s Rain-
bow.” The group embarks on a
major national tour June 6.

Roger Glover, best known for

~

(Due to airplay and sales in projectable markets, these records

exhibit top five potential)

John Travolta (Midland International) ‘'Let Her In."

A good portion of the country is following the incredi-
ble lead from Pittsburgh, Cleveland and Miami as
several primaries are added to the growing list of sta-
tions. Sales all along the east coast are outstanding.
LP is developing at a similar pace.

his work as Deep Purple’s
original bass player and co-writer
of the group’s most popular
single, “Smoke on the Water,” is
slated for his first Polydor/Oyster
release.

June 1 saw the release of lan
Gillan’s debut Ip, entitled “Child
In Time.” Gillan is the former
Deep Purple lead singer. Gillan’s
tour kicks off the first week in
June and will take him across the

United States.

|
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/

Their track record says a million seller.
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products of phonogram. inc.. one IBM plaza. chicago. ilt.
a polygram company

Write or call your local Phonodisc distributor sales oftice [for displays and other promotional items.




B |t is interesting to note that as
we move into June, the Record
World Sales Index for both singles
and albums is reading at 20%
below the levels of sales during
March of this year. It has been
commonly known that sales
dropped during the summer
months, but now the industry will
be able to see the exact extent
of the drop as well as gauge thé
point of the fall season pickup.

As for albums, it's still Framp-
ton (A&M) and Wings (Capitol)
holding down the top two spots
in the same order as last week.
Both albums are moving at mod-
erately strong paces which are
about 50 percent higher than the
challengers, Fleetwood Mac War-
ner-Reprise) and Aerosmith (Co-
lumbia), in the 3 and 4 slots. Elton
John (MCA) has leveled off, hold-
ing at 5 this week and being
passed by both Fleetwood and
Aerosmith. There are no new en-
tries in the top ten.

George Benson (WB) continues
his amazing climb up the charts
and into the hands of consumers
in every market. What is most in-
teresting is the way this particu-
lar album is being reported to
our research department. Many
accounts are reporting higher
piece counts on the Benson al-
bum than on many albums in
their own top 40 considering it a
jazz/r&b specialty item despite
high piece counted figures which
would place it very high on their
lists. This phenomenon has oc-
curred in the past on product by
Grover Washington, Deodato and
others who have “‘quietly sold a
lot of product.”

Natalie Cole continues her
blazing sales pace which has cata-
pulted her new Capitol release
to #21 in only three weeks. Sales
at pop accounts as well as r&b
are phenomenal with rack reports
already swelling the total picture.
Bob Marley (Island) continues to
be a major seller at retail and
r&b accounts, but the rack sales
picture is beginning to be a major
problem.

Major movers on this week’s
chart include Steve Miller (Capi-
tol) which jumped from 55 to 32
bullet, and Jethro Tull (Chrysalis)
with the now expected accumu-
lation of enormous sales on the
west coast coupled with strong
initials in most areas of the coun-
try jumping the record 64 to 36
bullet. Heart (Mushroom) again
has scored in the middle of the
country this week, but still lacks
sales in New York and Los An-
geles.

6

CHART ANALYSIS

Charttoppers In A Holding Pattern

Frampton, Wings Still Top LPs

| Debuting strongly this week
were both the Ohio Players (Mer-
cury) and David Bowie (RCA). The
Players hit the chart at 72 and
nailed down the Chartmaker ot
the Week position, with Bowie
entering at 98 with an album com-
pilation of his biggest hits.

Two other albums deserve spe-

(Oyster) and John Travolta (Mid-
land Intl.). The Blackmore, his sec-
ond solo effort since leaving Deep
Purple, is receiving good reaction
in both the South and the West
and the stage seems set for con-
tinued growth. As for the Travolta,
the furor that has been created
from both the television show
and the hit single has carried over
into album sales on the east coast
and in the midwest. These sales
should spread west and south as
the single grows in about the
same proportion as the album
sales activity is already creating.

Singles

EAST:

Donny Osmond (MGM)
Parliament (Casablanca)
John Travolta (Midland Intl.)

SOUTH:

Parliament (Casablanca)
Lou Rawls (Phila. Intl.)
John Travolta (Midland Intl.)
Aretha Franklin (Atlantic)

MIDWEST:
Thin Lizzy (Mercury)
Queen (Elektra)
Brothers Johnson (A&M)
America (WB)

WEST:
Brothers Johnson (A&M)
America (WB)

Thin Lizzy (Mercury)

@ NEW YORK — John Reid has
announced that Elton John has
been set for his first east coast
tour since 1974. The tour, which
starts in Washington, D.C., Tues-
day, June 29, culminates at
Madison Square Garden, Tuesday,
August 10.

All conceris scheduled are at

cial mention, Ritchie Blackmore |

|
|
|
|
|

Few Changes in Top 10 Singles

(Continued from page 3)

possibly heading for the very top;
Starbuck (Private Stock), which
broke in Birmingham, as did
Maxine  Nightingale’s  United
Artists smash, and now is making
believers everywhere; Starland
Vocal Band (Windsong), which
broke middle of the road first
then exploded out of Washington
and now seems headed for, the
top five; and John Travolta (Mid-
land Intl.), who just may make it

to the top ten before Silver Con- |

vention drops out, so Midland
can have their first top ten
doubleheader.

The bottom half of the chart

| week’s chartmaker and is con-

has some potential biggies also, |

including Vicki Sue Robinson
(RCA) with her first record that
broke disco in Boston, then top
forty and r&b and is heading up
the playlists now in many major
markets; the Beach Boys (Brother-
Reprise), with their first release
in some time, which was last

REGIONAL BREAKOUTS

Albums

EAST:
Bootsy's Rubber Band (WB)
BT Express (Columbia)
Natalie Cole (Capitol)
Crusaders (ABC)
Renaissance (Sire)

SOUTH:

Steely Dan (ABC)

Atlanta Rhythm Section
(Polydor)

Blackmore's Rainbow
{Oyster)

Bootsy's Rubber Band (WB}

MIDWEST:

Natalie Cole (Capitol)
Heart {(Mushroom)
Steve Miller {Capitol)

WEST:

Jethro Tull (Chrysalis)

Sons of Champlin (Ariola)

Steely Dan (ABC)

Blackmore's Rainbow
(Oyster)

Steve Miller (Capitol)

Elton East Coast Tour Set

indoor arenas with the exceptions
of Schaefer Stadium in Foxboro,
Pontiac Stadium in Detroit and
Rich Stadium in Buffalo.

The only New England date
will take place on the 200th birth-
day of the United States of
America at Schaefer Stadium,
Foxboro, Massachusetts, Sunday,
July 4.

tinuing its good growth; Aretha
Franklin (Atlantic), with one of the
hottest r&b records around which
is crossing already in Detroit and
St. Louis; and the new Cheech &
Chong (Ode) which is gaining
adds at radio stations everywhere
(see AM Action).

New on the chart this week is
Neil Diamond (Columbia) with
the most added record at major
radio stations this week and RW’s
Chartmaker of the Week under
its belt already; Aerosmith
(Columbia) with radio reacting
strongly to the first cut from their
hottest album ever (#4 on the
Album Chart after 3 weeks); the
Beatles (Capitol) with their first
release from their new rock & roll
anthology album; and Harry
Chapin (Elektra) with an in-
credible eight minute version of
A Better Place To Be.”

bulu to A&M

47

A&M Records has signed South African
recording artist letta Mbulu to a long
term recording contract. Ms. Mbulu will
begin production on her first album for
the label in June under the producership
of Herb Alpert. The artist and Alpert are
pictured here following a pre-production
meeting.

Motown Still Tops
B NEW YORK — According to
Black Enterprise magazine, Mo-
town Industries, parent firm of
Motown Records, is still first in
sales of U.S. black-owned compa-
nies. The magazine annually pub-
lishes a list of the top 100 black-
owned companies.

' NARAS, Cossette Re-Ink

B LOS ANGELES — Pierre Cos-
sette Productions has revealed
that it has officially extended its
contractual agreement with the
National Academy of Recording
Arts and Sciences to again pro-
duce the 19th annual Grammy
Awards telecast in 1976.
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CURTIS
MAVYHEELD
FOR
LOVERS:

The composer-producer
of Let’s Do It Again

and Sparkle unveils an
album of tight, tough,
romantic, sensuous new
music. Curtis Mayfield’s
Give, Get, Take and Have.
To be used with care.

On Curtom records and tapes, . ‘) j L
distributed by Warner Bras. d ' ‘ XY CU 5007



— New Talent

Cabaret Artists Add Continuity
To New Musical/Theater Format

By IRA MAYER
B NEW YORK—Bette Midler can
claim a good degree of credit for
re-invigorating the creed of the
song stylist. For while singer-
songwriters and self-contained
rock groups have been the main-
stay of popular music for more
than ten years now, with interpre-
tive singing taking a back seat, the
acceptance at the performance
level of Ms. Midler's work has
given new life to those who have
the personality and the pipes to
put a song across. Changing
mores and musical styles that
filtered into the MOR sphere from
rock have also contributed to the
emergence of new performers and
to the rebirth of the cabaret as an

environment for contemporary
singers.
Ms. Midler, too, found her

earliest support from among gay
audiences in New York, and it is
that audience which is now nur-
turing a host of new performers.
The performers are singers with
some foundalion in drama, con-
cerned with the totality of their
performances. A 45 or 60 minute
set is not just a string of songs or
even vignettes; it is a structured
presentation with continuity and,
frequently, a statement about who
the artist is and where he or she
has come from.

Continuity has long been one of
Ms. Midler’s shortcomings. Tran-
sitions from song to song or from
dialogue to song have been weak
or non-existent. And while in her
case that has never been a signifi-
cant drawback, there were times
when one felt that more care in
that area would have added a
forceful new dimension to her
programs.

Three acts recently seen in the
city have combined the elements
of song styling and dramatic struc-
turing to great effect: Bonnie
Franklin, Judith Cohen and )ane
Olivor. Drawing on the founda-
tions established by Ms. Midler,
and extending their appeal con-
siderably beyond gay or cult fan-
ships, their increasing success
bodes well for them personally as
well as for some of their equally
talented compatriots who are
breaking new ground.

Ms. Franklin, star of CBS-TV'’s
“One Day At a Time,” appeared at
the Grand Finale for a limited two
week run before shooting for next
season was to begin. Best known
to New York audiences for her
show-stopping rendition of the
title song in ““Applause,” Franklin
is a bubbly song and dance lady
in the grand tradition. Her set
traced her career, using mostly

standard material along with a
few contemporary  composi-
tions—most notably by Dory Pre-
vin and Carly Simon. Her between
songs patter was simple, direct
and most appropriate; her danc-
ing, given the limitations of a club
stage, bright; and her supple
body, draped in red, highlighted
by flashing green eyes, kept all
eyes riveted center spotlight.

Ms. Cohen, at Reno Sweeney
this time out, is a full-time prac-
titioner of the cabaret art, and her
show—reportedly a new one—re-
flected a maturity, a sense of
theatricality and a self-assurance
that is rare indeed in any perform-
ing category. Once over the initial
shock of her appearance—it is not
unfair to say that her frazzled hair
and chunkiness takes a moment’s
getting used to—one is totally
taken in by the depth of her song
readings. Even the obvious, as
when she closes her set with a
clowns medley that you know will
take “Everybody Loves A Clown”
into “Send In the Clowns,” is
done with charm and emotion.
Both the timbre of her voice and
the dramatic tension also sound
particularly suitable to record——a
problem encountered by many of
the cabaret performers whose
more superficial vocal qualities
and dramatic pretensions would
be exposed for what they are were
they transferred to another me-
dium.

Ms. Olivor, whose debut Co-
lumbia album is awaited with
industry-wide eyes and ears care-
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fully attuned, has yet to master the
kind of flow that was evident in
Mes. Franklin’s or Ms. Cohen'’s sets.
But the dramatist’s feel is there in
each of her songs, conveying the
images of “La Vie En Rose,” sung
in French, as clearly as those
numbers sung in English. Her sim-
ple, man-tailored attire accents
a healthy fragility. And her growth
(seen most recently at the Grand
Finale), in less than a year, from a
songstress who stood stiff at the
microphone, putting forth her
songs in impeccable taste but
without a distinctive relationship
to her listeners, to a woman of
demanding presence whose con-
trol over an audience is impres-
sive because of its understated
coolness, is little short of miracu-
lous.

Jane Olivor’s album is looked to
eagerly in part because its accept-
ance outside the New York market
would mean a broadening market
for others who have come out of
the New York cabaret movement
in the last two years. Charges that
these artists appeal exclusively to
hip or camp cults have already
been proven untrue in this city. It
remains to be seen whether other
areas are ready to embrace these
artists as they have Bette Midler.
Though Ms. Franklin’s time will be
largely monopolized by her tele-
vision schedule, there are no more
ready talents for “export” than
herself, Judith Cohen or Jane
Olivor. The only real question is
whether 1976 will be their year, or
whether more time is needed.

' Th Governor

The Eagles’ Glen Frey is seen above ‘‘briefing’’ Governor Brown of California on the
current political outlook. The scene is the Eagles benefit concert for Presidential
candidate Brown in Maryland, May 14. Listening in on Frey's dissertation are fellow
performers Dan Fogelberg and Linda Ronstadt, while Joe Walsh (right) beams his

approval. The benefit was SRO as 20,000 fans packed the Capitol Centre for an
evening of entertainment with The Eagles, Jackson Browne, linda Ronstadt and

| Dan Fogelberg.

McCoy Honored

The nation’s capital honored one of Its
native citizens with Van McCoy Day, in
Washington, D.C., a day-long celebration
that included an official proclamation by
Mayor Walter E, Washington, the reading
of Grammy-winning McCoy's many
achievements into the Congressional Rec-
ord, TV and radio interviews, record store
promotions and a party at the Sagittorius
Discotheque. In addition, H&L Records pre-
sented McCoy with a gold album for over
a million dollars in sales on his **Disco
Baby' Ip, which includes *‘The Hustle.”
McCoy (left) and Walter E. Washington,
Mayor of Washington, D.C., are pictured
with some of the awards Van received in
a ceremony at the Mayor's office.

Aucoin Bows Firms

B NEW YORK—BIll Aucoin has
announced the separate forma-
tion of Aucoin Management, Inc.
and Rock Steady Productions,
formerly known as Rock Steady,
Inc. Aucoin Management, Inc.
artists represented from incep-
tion on a worldwide basis are
Kiss and Starz. Rock Steady Pro-
ductions is a full service company
responsible for all creative serv-
ices, inclu