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HITS OF THE WEEK

SINGLES SLEEPERS

RICK DEES AND HIS CAST OF IDIOTS, ‘‘DIs-

GORILLA (PART 1]” (prod. by Bobby

Manuel} (writers: Bobby Manuel-

‘W Shelly M. Fisher-Willie Hall) {Stafree/

Gold Tap, BMI} (2:58). The follow-up

to his former number one single,

Disco Duck," is every bit as outrag-

eous and could ke every bit the hit.

It's pure disco menkey business. RSO
RS 866 (Polydor).

FHOEBE SNOW, “SHAKEY GROUND” (prod. by
D. Rubinson & Friends) (writers:
Bowen-Hazel-Boyd) (Jobete, ASCAP)
13:29). “'lt looks like Snow'' is the
forecast for Phoeoe's best single yet.

Already familiar from its FM expos-

ure and an earlier version by the

Temptations, it looks like her stand-

ing will no longer be on shakey

ground. Columbia 3 10463.

10¢ce, “THE THINGS WE DO FOR LOVE" (prod.
by 10cc) (writers: Stewart & Gould-
man) (Man-Ken, BMI) (3:32). The
group may now be down to only two
original members—Eric Stewart and
Graham Gouldman — but the soft
harmony sound that characterized
I'm Not In Love™ is still in abun-
dance. A well crafted tune with a
crisp, pop sound. Mercury 73875,

NORMAN CONNORS, “BETCHA BY GOLLY

- WOW" (prod. by Skip Drinkwater &
Jerry Schoenbaum) (writers: Thom
Bell & Linda Creed) (Bell Boy/As-
sorted, BMI} (3:22). Connors' "You
Are My Starship™ album has prover
to be very fertile for singles. The
latest is this ballad given an emo-
tive vocal performance by Phyllis
Hyman. Buddah BDA 554,

BUDDAH

THE OZARK MOUNTAIN DAREDEVILS, “YOU
KNOW LIKE | KNOW" (prod. by
David Anderle) (writer: Larry Llee)
(Lost Cabin, BMI) (3:15). The group
has not had a big follow-up to
‘Jackie Blue" in several attempts,
but this ballad has the kind of
charm that could be just wha
they've been looking for. A fine pr¢
duction and execution. A&M 1888

WEDNESDAY, ‘“‘RUBY BABY" (prod. by John Lee
Driscoll) (writers: Jerry Leiber & Mik
Stoller) (Freddy Bienstock/Quintet
BMI) (3:20). The Canadian group has
taken Dion's popular 1963 hit and
updated it with a hard rockin' in
terpretation. The song lends itself
well to this kind of workout and
should be a contender for the top.
Quality QA 510 (Private Stock).

TOWER OF POWER, “AIN'T NOTHIN' STOPPIN’

@ US NOW" [prod. by Emilio Castillo

& Tower of Power) {writers: Castillo-
Kupka-Bartlett  {Kuptillo, ASCAP)
(3:22). The title track from the
group's album is a rousing r&b tune
that sounds reminiscent of Sam and
Dave. There should be nothin
stoppin’ them from going all the way
with this one. Columbia 3 10461.

DONNY GERRARD, ‘‘STAY AWHILE WITH ME”
. {prod. by Henry Grumpo Marx &
Robbie Buchanan) {writers: Van Mc-

Coy & Joe Cobb) (Warner-Tam-
erlane / Van McCoy/Interior, BMI)

(4:12).  An excellent baliadeer,

Gerrard is working with the per-

fect song for his soft tenor. The Van

McCoy composition could be either

an r&b or MOR hit. Greedy G 109.

AmericanRadioHistorv.Com

STEVE HILLAGE, “L."" Hillage is known
in England from his participation in
Gong as well as his solo career. Todd
Rundgren production now {with Utopia
plus Don Cherry and a few others back-
ing) will push him ahead in this coun-
try. "Hurdy Gurdy Man’ and "It's All
Too Much,” because of their familiar-
ity, will serve the purpose most admir-
ably. Atl. SD 18205 (6.98).

SMOKIE, "MIDNIGHT CAFE.”” Drawn
from the group's three albums (two re-
leased only in England), “Midnight
Cafe' represents the best of Smokie's
work to date, including their U.K. hit
(current U.S. single) "Living Next Door
to Alice” and "I'm Going Home," a
seven-minute track sure to garner strong
FM response. Most distinctive.
RS-1-3005 (Polydor) (6.98).

“GUYS AND DOLLS.” The black produc-
tion of this classic Frank Loesser musi-
cal now running on Broadway takes
the original score and up-dates it by
way of contemporary orchestration.
Norma Donaldson, Ken Page and James
Randolph stand out as the company's
vocal powerhouses (Ms. Donaldson a
musical-comedy comer) and the |p does
all justice. Motown M6-876S1 (6.98).

GEORGE McCRAE, “DIAMOND TOUCH.”
McCrae has recovered the excitement
of "Rock Me Baby" on "Nothing But
Love," "'love In Motion" and "‘Dance
In A Circle.” He has also exercised his
writing talent on two numbers {*‘Dancin’
Through the Storm,”” “‘Loved and Lost").
Producer Gregg Diamond fits the pieces
beautifully together with fine-tuned
precision. T.K. 606 {6.98).
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GUYS and DOLLS
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james Randolph
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Ernestine Jackson
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RECORD WORLD 1976 YEAR END PCLL

Pop Singles: Most Promising Mixed Duo #1
Pop Albums: Most Propnising Mixed Duo #1
‘\ Top Mixed Duo #3
R&B Singles: Top Mixed Duo #1

CASH BOX 1976 YEAR END POLL

Pop Singles: New Duos #2
. Pop Albums: New Duos #3

o Pop Albums: Duo;’#‘?
i’ R&EB Singles: Dubs #1

R&B Alburns: Buos #1
R&B Albums: New Duos #1

Marilyn McCoo & Bill vis, Jr.

On ABC Records
" & liccords

2076 ABC Rexcords Inc.
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LP Sales Explode;
Index Surpasses 150

By LENNY BEER

B Sales on album product were
absolutely explosive this week, as
The Record World Sales Index for
albums shot up to a far and away
all-time high figure of 150.5, more
than a 25 percent increase over
last week. The rea-
sons for the sales
explosion are rather
simple:

1. We are now in the prime
buying season.

2. The albums at the top of the
chart are selling in large quanti-
ties and show no signs of a let-up.

3. The simultaneous release of
new albums by the Eagles (Asy-
lum) and Wings (Capitol) further
increased traffic in the stores.

And through all of this excite-
ment, Stevie Wonder (Tamla) re-
mained well atop the pack and
finished in the top slot for the
tenth consecutive week. This feat,
although not yet matching the
number of weeks at the top that
were turned in by Peter Framp-
ton (A&M) earlier, is similarly
astounding because it is happen-
ing during the peak sales period
against the toughest possible
competition. That competition is
still headed by Boston (Epic)

(Continued on page 6)

Chart
Analysis

Pickwick Phasing Out
PIP Division; Delite
To Go Independent

B NEW YORK — Pickwick Inter-
national, Inc. has reported re-
sults for its second quarter ended
October 31, 1976, which were af-
fected by a decision to discon-
tinue and phase out the business
of Pickwick’s PIP division, as pre-
dicted in last week’s RW.
Pickwick also announced that
an agreement has been reached
for the early termination of the
distribution agreeement between
PIP and Delite Recorded Sound
Corp. Delite will resume distri-
bution of its recordings through
existing independent distribution
channels.
Throughout the week, there
was intense industry speculation
(Continued on page 204)
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E/A Goes fo $7.98 on Selecied Releases;
Refailers and Rack Jobbers Voice (oncern

By DAVID McGEE

B NEW YORK—Mel Posner, presi-
dent of Elektra/Asylum Records,
has announced the company will
adopt a uniform album and tape
price, both to bear the suggested
list of $7.98 on selected releases.

Queen LP

The first album to be intro-
duced at the one price is the new
record by Queen, entitled “A Day
At The Races,” which the com-
pany will introduce on Decem-
ber 27.

Posner stated that the inflation-
ary spiral in the record industry
has necessitated the move to-
wards the $7.98 album price.

“There isn’t one element of our
costs that has not risen,”” said

Radio “76: Moving in Many Directions

By MARC

8 NEW YORK—In other years,
the changes in radio have seemed
volcanic; in 1976, radio was also
moving, but slowly, in many di-
rections at once, like a glacier
that may not reach its destination
tomorrow, but will get there
eventually no matter what.

The biggest trends in radio did
not begin in 1976, but were ap-
parent throughout the year: an

THE RECURD WORLD SHLES NDEX
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increasing reliance on research
in almost every musical format;
an inexorable movement of such
formats from AM to FM; and an
intensifying competition among
all stations for the adult audi-
ence.

Distinctions between formats
were blurring: FM rock radio,
once a monolith of loudness
and drug lyrics in the minds of
many advertisers, was noticeably
broken into at least three groups,
progressive, “album-oriented
rock” and soft rock; and the dif-
ferences between top 40, adult
contemporary and traditional
MOR were also lessened by the
increasing reliance of all three on
softer pop sounds.

The American Research Bureau
released a study in August that
confirmed what most observers
had been predicting since the

(Continued on page 152)

Posner, pointing to increased
costs of artist royalties, album
;ackets, promotion, merchandis-
ing aids, advertising and record-
ing costs.

“While this necessitates in-
creases in the price for Ips, im-
proved manufacturing efficiencies
in tape production should en-
able us to hold the present levels
of tape prices. This will result in
a single list price for all configura-
tions, which will be a great con-
venience to the rack jobber, re-
tailer and consumer as well.

“| dare say,” Posner said, "“that
many of our customers have had
similar increases in the operation
of their own businesses, and they
too need and deserve an increase
in their prices.”

Reactions to the E/A announce-
ment in the retail-rack commu-
nity were mixed.

Ira Heilicher of ). L. Marsh, the
country’s largest rack jobbing
concern, feels that the move is
unwise. ‘“Have the manufacturers
looked at what the higher price
will do to the lesser established
acts, to new acts, and to cata-
logues?”” he asked. “We saw what
happened a few years ago when
manufacturers pulled some major
acts, raised the price on their al-
bums from $5.98 to $6.98 and
then followed with other acts. |
feel it's unfair to test the waters
with major acts because you're
liable to get the wrong perspec-
tive on what’s happening out
there. |1 don’t think there’s any
question that this move will hurt
breaking new acts.” Heilicher
added that only dealers who do
a big business in economy al-
bums, as he does, will benefit
from the price rise.

(Continued on page 126)

Superstars Dominate "77 Charts;
Singles Artists Show Resiliency

By BARRY TAYLOR

@ NEW YORK—As with 1975,
these past 12 months can best be
described as a year when the
superstar artist all but dominated
the charts. Nowhere was this more
evident than on the Record World
album chart where a select ten
groups and artitsts monopolized
the position the entitre year.

It was a year when established

maricanbadiglicton:, Cam

and budding new superstar acts
racked up greater sales than ever,
attaining high chart positions in
their first week of release and
holding on to them for longer
periods of time despite intense
rivalry for the consumer’s dollar.
It was a year when Peter Framp-
ton joined the ranks of the world’s
(Continued on page 199)
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Len Levy Named
Lodiac President

B LOS ANGELES—M. David Bell
of Zodiac Records has announced
the appointment of Len Levy as
president of the firm. Levy will
be based in the label's newly
opened offices in Los Angeles.

» %

. Len Levy
In making the announcement

Bell noted Levy’s past success as
vice president and general man-
ager of Epic Records and presi-
dent of Metromedia Records. Levy
joins the Zodiac organization after
heading his own music consulta-
tion firm in Miami for the past
three years.

Zodiac Records, formerly Mega
Records, has focused its primary
thrust in the country music area.
Now, under Levy’s direction, the
label will begin to expand its ac-
tivities into the pop field while
maintaining and strengthening its
country base.

Assisting Levy in Los Angeles
will be Buck Stapleton as western
regional sales and promotion
manager; Ms. Dolores Nash will

act as his administrative assistant. -

The Nashville office will continue
to be headed by Ed Hamilton, vice
president, along with George
Cooper, who will operate in a
promotion and sales capacity for
the East.

WIOQ-FM Announces

Refinancing Plan

B NEW YORK—WIOQ-FM, the
Philadelphia  progressive rock
outlet that has been under a fi-
nancial cloud for much of this
year, last week announced that
it will be refinancing under its
present ownership, having found
a new major investor whose

{Continued on page 163)

MCA Suing AWB, Atlantic

B LOS ANGELES—MCA Records
has filed suit against the Average
White Band and Atlantic Records
over disputed royalty agreements
allegedly made at the time of the
group’s release from MCA and
subsequent signing with Atlantic.

The action, filed at Superior
Court here on December 8, seeks
unpaid override royalties for ma-
terial originally recorded by the
group while still under contract
to MCA. The plaintiff has made
preliminary claims of $150,000
from the Average White Band and
an equal sum from Atlantic; ad-
ditionally, MCA has demanded
an accounting of all royalties pay-
able to MCA under the terms of
the original agreements.

Bob Dudnik of Rosenfeld,
Meyer and Sussman, legal counsel
for the plaintiff, noted that those
sums may be adjusted as the re-
sult of any accounting. Additional-
ly, MCA is asking for an additional
$100,000 in punitive damages
from Atlantic, on charges of in-
ducement to breach of contract.

According to Dudnik, MCA al-
leges the group had recorded the
equivalent of an album prior to
their release from the label. MCA

Montague Joins Motown
B LOS ANGELES — Magnificent
Montague has been appointed
special assistant to the president
of Motown Records, it was an-
Barney

nounced by president

_Nes.

Montague

Montague has been close to
Motown since its inception, and
has played an influential role in
the transition and popular ac-
ceptance of r&b music today.

Montague first entered the
business in 1952, as a disc jockey
for WVOM in Boston, and came

{Continued on page 208)
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@ some early sales sparks. ®
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agreed to return the masters to
the group on the condition that
MCA obtain an override royalty
on any subsequent sales from the
material on Atlantic. In the suit,
MCA alleges that a similar agree-
ment was made with Atlantic to
insure payment of the royalties.

Dudnik said that the group sub-
sequently re-recorded the mate-
rial, and the current action will
focus on a re-recording restric-
tion that MCA alleges was in-
cluded in the original override
agreements, According to Dud-
nik, the re-recording restriction
stipulated that the same royalties
be paid regardless of whether the
original masters were used or the
material re-recorded.

MCA’s claim of inducement to
breach of contract centers on that
re-recording restriction, which
MCA charges was known to At-
lantic, which induced the group
to disregard the restriction.

At press time, neither Atlantic
Records nor AWB had com-
mented on the action, and no
hearing had been set.

Crocker Trial Hears

From Coombs, Brown

B NEW YORK—The perjury trial
of Frankie Crocker continued in
U.S. District Court in Newark,
N.J., last week with testimony
from soul star James Brown, Harry
Coombs of Philadelphia Interna-
tional Records and Edward Port-
noy of Record Shack, a New York-
based one-stop.

Brown’s trip to the stand fol-
lowed that of Charles Bobbit, his
manager, who had testified last
week that he had given Crocker
$6500 over the years. Brown
denied that he had made any
payments to Crocker.

Coombs told the jury that he
had given Crocker, program direc-
tor of WBLS-FM in New York,
$400 in cash three years ago, al-
though Coombs denied he had
given Crocker the money in ex-
change for airplay on specific rec-
ords. Crocker has denied that he
received money from either
Coombs or Ellsworth Groce
(“Rocky G”) who testified earlier
that he had given money to Croc-
ker as ‘‘gifts,” but not in exchange

(Continued on page 208) |
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B This issue’s installment of :
: the FM Airplay Report features
the top albums of 1976 as :
: chosen by the program or mu-
- sic directors of the 42 stations
- currently listed in the report. :
Choices reflect either personal
preference, airplay statistics or
polls of air personnel, or com-
binations thereof.
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DON KIRSHNER'S
NEW

ROCIC
CONCERT

4th YEAR. ..

W

Distributed by Svndicast

COMPLETELY SOLD OUT

'

A NORMAN LEAR/DON RIRSHNER PBOhII[I'IOII

“AVear At The Top”

On (BS-TV
Debuting on Jonuary 19, 1977
Wednesday at 8:30 PM./E.S.T.

Starring:
Robert Aldo Vivion Bloine
Judith (ohen | Greg Evigan
Phil Leeds Mitkey Rooney
Paul Shaffer  Kelly Bishop

N

FASAS g

Featuring the Hit Single
““Carry On Wayward Son’’

Kirshner ord&-
Distributed by TBS

KIRSHNER RECORDS & NBL-TV

( HottestSongs )

“Lonely Night (Angel Face)””

Recorded by the Captain & Tennille
Written by Neil Sedaka

“Love In The Shadows”

Recorded by Ne'l Sedaka
Written by Sedaka & Cody

“Saying Hello, Saying I Love You,
Saying Goodbye”
Recorded by Jim Ed Brown & Helen Cornelius
Written by Barry, Hofheinz & Burg

“The Savage Bees”

Starring:

Michoel Parks. Ben Johnson, Paul Hecht,
Horst Bucholz and Gretchen Corb=tt

TOP TEN IN THE NATIONAL NEILSONS
WITH A 41 SHARE

An NBC-TV Movie

AN ALAN LANDSBURG/DON KIRSHNER PRDDUCTION

KIRSHNER ENTERTAINMENT CORPORATION
1370 Avenue of the Americas, New York, N.Y. 10019 (212)4s9-0440
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Album Sales Reach New High; Two Challenge Stewart
Wonder Top LP for 10th Week

McCoo & Davis, Sayer Gaining

By LENNY BEER
B Rod Stewart (WB) held onto
the #1 position on The Singles
Chart this week for the sixth
consecutive week; however, for
the first time in its month and
one half reign at the top, the
record showed signs of weaken-
ing in some markets. Right be-

hind Stewart to challenge if he.

falters further are McCoo &
Davis (ABC) in the #2 position
and Leo Sayer (WB) in the third
slot. Both have strong and
gaining sales and are hoping
for a good shot at Stewart next
week. Also very hot in the top
10 this week are the Sylvers
(Capitol), which is holding down
the #5 position; ‘““Car Wash”
(MCA), which made the biggest
jump in the top area of the
chart by moving from 18 to 7;
Burton Cummings (Portrait), with
continued strong sales activity;
and Elton John (Rocket/MCA)
with yet another in his long
string of top 10 success stories.

Brick

There are also some extremely
strong records right outside the
top 10 circle that will be break-
ing down the walls very shortly.
Tops on this list is Brick (Bang),
which remains the #1 r&b song
and is pulling down the final pop
barriers. Also strong are the
Electric Light Orchestra (UA),
with their first from the plati-
num “New World Record,”
Engelbert Humperdinck (Epic),
which is selling better than its
airplay picture hints, Stevie
Wonder (Tamla), with his first
from the new album, and Aero-
smith (Columbia), the hottest of
all, gaining enormous sales and
airplay activity this week.

Manfred Mann

Also strong and attempting to
cash in on the Christmas holi-
days are Manfred Mann (WB),
with Springsteen’s ““Blinded By
The Light” doing exceptionally
well everywhere after it broke
in the midwest, Mary Mac-
Gregor (Ariola America), coming
on very strong after breaking in
secondary markets, Eagles (Elek-
tra), with their first from the
““Hotel California” set, and Barry

ELO Gets Platinum

B LOS ANGELES—"'A New World
Record” by Electric Light Orches-
tra {on the Jet Records label, dis-
tributed by UA) has received
RIAA platinum certification.

6

Manilow (Arista), with ‘“Week-
end in New England” being the
track that radio has supported
from the start.

New Bullets

Very interesting this time
around are 11 new bullets, far
and above the average for the
last few months, which has
been in the range of four or five
per week. Heading the list is
Chartmaker of the Week by
Kiss (Casablanca), with the first
from the new album, followed
by Smokie (RSO), which is very
hot in the south; ABBA (At-
lantic), which is exploding in
Boston and spreading; Starbuck
(Private Stock), gaining strength
in the south; Doobie Brothers
(WB), scoring early strength in
eastern majors; Hen House Five
Plus Too (WB), with a hot
novelty item from Ray Stevens;
Paul Anka (UA), with some early
strength from the “Painter” al-
bum; the Dramatics (ABC), ex-
ploding pop & r&b in Detroit
and elsewhere; Al Stewart
(Janus), with the title cut from
the hot “Year of the Cat” album
doing well at radio; Thelma
Houston (Motown),  scoring
heavily r&b and crossing in San
Francisco and others; and
Kansas (Kirshner), with strong
airplay in the midwest leading.

REGIONAL BREAKOUTS

Singles
East:

Aerosmith (Columbia)
ABBA {Atlantic)

Manfred Mann {Warner Bros.)
Mary MacGregor (Ariola America)

South:

Jacksons (Epic)
Aerosmith (Columbia)

Midwest:
Manfred Mann (Warner Bros.)
David Dundas {Chrysalis)

George Harrison (Dark Horse)
Aerosmith (Columbia)

West:

Mary MacGregor (Ariola America)
Lynyrd Skynyrd (MCA)

(Continued from page 3)

which remained in the #2 posi-
tion, ahead of Peter Frampton in
third place. The Frampton album
is gaining again as it remains the
#1 album at racked accounts and
is showing better signs at retail.

The big story is the assault on
the charts that was made by the
new albums from the Eagles (Asy-
lum) and Wings (Capitol). The
Eagles hit the chart at the eight
position with Wings close behind
at #11. The Eagles swamped
Wings head on in the western part
of the country, while Wings found
their biggest strength in the east.
The rack penetration was rela-
tively light for both items, but
early totals from racked accounts
have the Eagles ahead. The battle
between these two albums and
whether either can topple Stevie
Wonder will be the big story dur-
ing Christmas week. As an aside,
the Eagles album of their “Great-
est Hits,”” which was a dominant
chart item at the beginning of the
year, returned to the top 10 based
on incredible movement at the
racked accounts.

There are some very hot items
below the top 10 this week, head-
ed by Linda Ronstadt (Asylum),
which moved from Chartmaker at
#47 to #14 this week with good
sales from all segments. George
Harrison (Dark Horse) scored well

Albums

East:

Eagles (Asylum)
Wings (Capitol)
Carol Douglas {Midland Intl.)

“'Saturday Night Live' (Arista)
Blackbyrds {Fantasy)

South:

Eagles (Asylum)
Wings (Capitol)
Nadia’s Theme (A&M)

Midwest:
Eagles (Asylum)
Wings (Capitol)
“A Star Is Born" {Columbia)
Tomita (Red Seal)
John Denver (*'Rocky Mt.
Xmas'') (RCA)
Osmonds (Xmas) (Polydor)

West:

Eagles (Asylum]

Wings (Capitol)

Tomita (Red Seal)

Stanley Turrentine (Fantasy)

AmericanRadioHistorv-Com

again this week and jumped from
28 to 16 with his new album; Joni
Mitchell (Asylum) moved to 17
bultet but is not doing well at the
racks and will have to plug that
gap if it is to move much further;
James Taylor (WB) is selling at a
brisk pace with his “Hits” album
at #21; and the Captain & Ten-
nille (A&M), who have their “Song
of Joy’’ album at #12, also moved
into the Christmas spirit with their
first album, which moved from 27
to 24 with a bullet and is a very
popular gift item for Middle
America.

Finally, the Kiss catalogue (Cas-
ablanca) is moving very well for
the holiday season with the new
album at #17 and the “’Alive’” and
“Destroyer” albums bulleting in
the top 50. The Kiss catalogue has
been one of the exceptional suc-
cess stories for the year.

Rinfret To Address
NARM Convention

B CHERRY HILL, N.J.—Dr. Pierre
A. Rinfret, internationally known
economist who spoke at the 1973
NARM Convention, will return
four years later to address the
opening business session of the
1977 NARM Convention on Satur-
day, March 5, in Los Angeles.

Dr. Rinfret is president and
chief executive officer of Rinfret
Associates, Inc., an international
economic and financial intelli-
gence firm,

A panel of industry executives,
chaired by Irwin H. Steinberg,
president of the Polygram Records
Group, will follow Dr. Rinfret’s
speech. Dr. Rinfret will field ques-
tions from Kenneth Glancy, presi-
dent of RCA Records; Cy Leslie,
chairman and chief executive of-
ficer of Pickwick International;
Jerry Moss, president of A&M Rec-
ords, and Jerry Rubinstein, presi-
dent, ABC Records.

RW Gets Award
From Printing Assoc.

@ For the second consecutive
year, Record World has been
voted a Certificate of Achieve-
ment for overall graphic ap-
pearance by the Printing In-
dustries of Metropolitan New
York, the largest printing trade
organization in the country.
The award is given jointly to
Record World and Dispatch
Press, our printer, for the an-
nual directory issue dated July
24, 1976.
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Bob Fead on Marketing Strategy at A&M

By SAM SUTHERLAND
8 in the following interview, Bob
Fead, A&M’s vice president, mar-
keting, discusses the general mar-
ketplace during the final quarter
of 76, as well as its implications
for the coming year. Fead’s com-
ments on regional and local mar-
keting, and on A&M'’s regional
managers structure as it pertains
to that level of support, are aug-
mented by remarks from his part-
ners within the regional manager
conicept, Harold Childs, vice presi-
dent, promotion, and Barry Grieff,
vice president, advertising, mer-
chandising and special projects.

Bob Fead

Record World: As the industry enters the busiest sales period on
its annual sales calendar, how do you see the marketplace in gen-
eral? Have we maintained a healthy net sales growth?

Bob Fead: Our fiscal year runs from July to June, so we have just
finished the second quarter of our current fiscal year. In comparing
it with the same period last year, we’re looking at an increase of
about 60 percent over that period. That's net business. A lot of that
we can attribute to the tremendous volume of sales we’ve had with
artists like Peter Frampton, the Brothers Johnson and the Captain &
Tennille.

RW: Apart from your own roster, do you see any general market
factors contributing to that growth? Has there been a general up-
turn in business during the past quarter, and if so, has it exceeded
projected levels?

Fead: | would say that, based on the remarks of the people we’ve
talked to, including those at competitive labels, not only the third
quarter but the year in general has reflected tremendous increases
at virtually every level. I think the area we could express main con-
cern over is the area of the mass merchandisers, in terms of their
ability to compete with the pricing problems that exist today.

RW: Aren’t those chronic market problems?

Fead: | think it's a problem they have lived with for many years.
| think they’ve kind of been blindfolded in terms of preparing them-
selves for it. The growth of the retailer was in the back of everyone’s

mind, but | don’t think they anticipated that, with the advent of the
big, super-retailer, it would catch on in such proportion, and so
quickly.

RW: So the rise of the major retail operation is forcing manu-
facturers to become more aggressive?

Fead: | think more competitive, more metchandising-oriented, more
product-oriented, more people-oriented in terms of their own staffs
and what their needs are in the marketplace.

RW: One aspect of that increased sophistication and aggressiveness
seems to be a greater emphasis on account participation in major
campaigns. A&M’s Holiday Giveaway program seems an ideal ex-
ample, since it's structured as a sweepstakes concept that presumably
brings in more customers while demanding a greater involvement
on the retailer’s part.

Fead: Barry Grieff and Bob Reitman conceived the idea in New
York, based on the New York State Lottery. They'd gone to the
Blair organization in N.Y.C. and then brought their proposal back here
to present it to the management team. While there were many obsta-
cles to overcome, in terms of implementing the program within the
very short time available, everybody chimed in very enthusiastically.
They all said, ‘Jesus, here’s an opportunity to try something new in the
business instead of using those tried-and-true methods of buying a
lot of radio time, using instore play or whatever.’

I's a concept where we're really motivating the consumer, and
requiring the retail outlet to react much more strongly than they've
ever had to in the past. In order for the program to be a success, they
have to make a strong commitment in terms of participation.

RW: How have retailers reacted to that challenge?

Fead: We’ve been out presenting it to the accounts, to distribution,
and to the clientele in general, and | would say that there have been
less than five people who've expressed some concern as to how the
program can be implemented in terms of their own particular opera-
tion. Some people have had to check it out in terms of legal clear-
ance: there are some states where it's obviously not legal.

But otherwise, with virtually no exceptiors, the enthusiasm is un-
animous. The program is a real traffic-builder, a real word-of-mouth
campaign, and it's an opportunity to take 16 albums and really mer-
chandise them.

RW: One component of the program is a brief questionnaire on
the special lottery tickets being utilized. What are the goals of that

(Continued on page 92)

Promotion Dept.'s Emerging from All Parts of Industry

with Columbia Records before

By PAT BAIRD

B NEW YORK—Since the emerg-
ence of rock and roll, record pro-
motion has been almost the ex-
clusive domain of the record man-
ufacturer. Record companies of
all sizes developed in-house and
regional promotion staffs and
broke the categories down even
further with AM, FM, AOR, singles
and albums promotion specialists.

in the past year or two, how-
ever, another force has been
added to the promotion effort.
Production, management and
publishing companies are staffing
promotion departments to co-
ordinate the promotion effort on
the records release by their acts.
While some grumblings have
been heard to the effect that these
promotion people might interfere
with the record companies’ grand
scheme for an artist, those inter-
viewed by Record World recently
reported they have rarely, if ever,
been greeted by negative com-
ments on the part of music or pro-
gram directors at the stations they
service.

John Kostick, vice president of
natianal promotion for Leber-
Krebs, Inc. and the affiliated Pilot
Records, was a promotion man

10

joining the management and pro-
duction company. Because of the
nature of the Leber-Krebs acts,
(Aerosmith, Ted Nugent, Rex, Art-
ful Dodger, Bobby Womack and
Mahogany Rush), Kostick had
been concentrating on FM pro-
motion and only recently began
servicing AM stations.

““The more people you have
talking to the radio people on a
certain product the better,” Kos-
tick said. ““I've never had any re-
sistance from program directors
probably because there are so few
management companies that have
promotion men.”

Because Leber-Krebs, Inc. is a
management company, Kostick
feels radio people sense they are
dealing with the artists on a more
personal level and Kostick person-
ally hanales all live and telephone
interview requests from the sta-
tions.

Another  promotional  tool
usually left to the record com-
panies and employed by most of
those interviewed is the hiring
of independent regional promo-
tion men. “Record companies
move their regional people
around a lot,”” Kostick said. “We

use independents because they’ve
been in their market for five, ten,
fifteen years and have a strong
relationship with the local people.
We use them especially on new
products.”

Al Kugler, national promotion
director for the Peer-Southern Or-
ganization, publishers, heads an
in-house staff of six and also uses
independents. However, he lets
the record company ‘“call the
shots.” The purpose of Kugler’s
promotional thrust, and all other
publishers, is a combination of
sales and airplay. “We are obliged
to establish credibility to a copy-
right,” Kugler said. “Every pub-
lisher’s dream is to establish stand-
ards. The smaller radio stations
might not mean anything as far as
sales are concerned but can influ-
ence performances.We don’t pro-
mote singles. We mention partic-
ular album cuts to the stations for
performance alone.” Kugler said
the only negative reactions he has
had to his promotional effort is
when the station doesn’t under-
stand why a publisher is promot-
ing a certain record. “We're still
strange animals to them,” he said,
“because we're really promoting
the song, not the record.”

AmericanRadioHistorv.-Com

CAM.-US.A,, Inc. is a produc-
tion, publishing and management
company. Don lenner, national
promotion director, feels his role
is important because he can keep
stations up to date on the progress
of a record even before it's re-
leased. “Record companies have
so much product,” lenner said,
“the promotion people don’t
have the time to talk about some-
thing when it's in the planning
stages, only when the product is
out.”

lenner feels the smaller compa-
nies offer “more personalized
promotion. The stations feel
closer to the artists involved. If
they want an interview and have
to call the record company, it can
take weeks. With me they can get
it overnight. However, our pro-
motion is a coordinated effort be-
tween C.A.M. and the record com-
pany.’

Alan Miller, promotion director
for Rock Steady Mgmt. (Kiss, Starz
and Piper), specializes in making
the management company’s art-
ists visible to the radio station.

“’Kiss has been to every major ra-
dio station in every major market
over the past three years,” Miller

(Continued on page 184)
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for being ‘1 Male Group
of theYear
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The RSO Family
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Never Gonna L et You Get Away
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CONCERT REVIEW

Generosity of Spirit and Performance

Mark Annual WNEW-FM Benefit

B NEW YORK—For its annual
benefit concert on behalf of Cere-
bral Palsy, WNEW-FM chose the
Westchester Premier Theater as
host to a three-act bill featuring
Stanky Brown Group (Sire), Janis
lan (Columbia) and Renaissance
(Sire). By show time, the Christ-
mas tree in the lobby of the sub-
urban venue was obscured by a
mountain of presents people were
asked to bring as gifts for children
afflicted with CP.

In changing the site of the con-
cert to Westchester rather than
Manhattan proper, the station also
formally acknowledged an impor-
tant part of its audience. That au-
dience, it must be added, was
most respectful, taking an houw
delay between Ms. lan’s set
and Renaissance’s appearance in
stride, giving each act an un-

Columbia Ups Foley

B NEW YORK — Jim Foley has
been appointed to the position
of director, a&r coordination,
east coast, Columbia Records.
The announcement was made by
Mickey Eichner, vice president,
a&r, east coast, Columbia
Records.

Jim Foley

In his new post, Foley will be.
responsible for the supervision of
a&r coordinating on the east coast,
acting as liaison between the a&r
department and the marketing
department. In addition, he will
be in charge of singles schedul-
ing, and in this capacity he will
be working closely with the
artists, producers, managers and
agents. Foley will continue to
evaluate talent and material on
the east coast and to recommend
the signing of new artists. He will
report directly to Eichner.

Foley joined the Columbia
Records a&r department in 1973,
where he has been associated
with such artists as Phoebe
Snow, Ramsey Lewis, Johnnie
Taylor and Alvin Lee. He had
previously served as general
manager of Koppelman-Rubin As-
sociates for four years.

18

bridled welcome. Whether it was
a matter of paying attention to a
relatively new band (Stanky
Brown), or listening ever so quiet-
ly to every line of Ms. lan’s char-
acter sketches, or cheering Renais-
sance on through its spirited arty
English rock, it was clear that this
was not your high-strung city au-
dience. These were suburban high
school kids who seemed genuine-
ly appreciative of WNEW's efforts.
The 'NEW-FM announcing staff
was on hand (except for Pat Daw-
son, who was on the air) mingling
before  the show, introducing Ms.
lan and Renaissance, and record-
ing the entire program as a pos-
sible station special for a future
date. According to program direc-
tor Scott Muni’s on-stage remarks,
the show, produced by John
Scher, was the largest in attend-
ance and raised the most money
and toys of any of WNEW'S pre-
vious Christmastime benefits. In
both spirit and performance it was

a generous evening.
Ira Mayer

A&M Taps Stone

B NEW YORK — Marv Dorfman,
national accounts director, A&M
Records, has announced the ap-
pointment of Rick Stone to the
newly created position of local
marketing coordinator for A&M
Records in New York.

Stone will be coordinating sales
promotion activities with Alpha
Distributors. Based at Alpha, he
will work closely with Murray Vis-
cosa and Nick Campanella and
their sales and advertising force.
Stone will also function as A&M'’s
retail representative in the greater
New York market.

Communicating with children on a ‘‘one-to-one’ basis even in a crowd, ‘“Wonderama"’
television star Bob McAllister takes time during a recent Hollywood visit to autograph
his new ‘‘Kids Are People Too” album at Two Guys in Los Angeles. The album is the
first of a series of children’s contemporary material on the A.A./Wonderland dis-
tributed Kid Stuff label, which McAllister recently formed with music industry veterans
Artie Kaplan and Dick Mullen {center, standing).

L

Pclker Treatment

Currently on a U.S. tour in conjunction with his Mercury Ip and single, ‘‘Heat Treat-
ment,”” Graham Parker received a backstage visit at New York's Palladium from the
staff at Chappell Music and Intersong U.S.A., his music publishers. Shown above are
(from left, standing): Frank Military, Chappell vice president; Graham Parker; Chap-
pell professional manager Helaina Bruno; Ron Solleveld of Chappell; Chappell director
of public relations Vivien Friedman; (seated) Richie Cordell, Chappell’s professional
manager, and Martin Belmont of The Rumour, Parker’s band.

o L
Silver's Silver Anny.
B LOS ANGELES—Horace Silver,
the jazz pianist who leads the
Horace Silver Quintet, will cele-
brate his silver anniversary with
Blue Note Records with the re-
lease of a new album, “Silver 'n
Voices,” produced by Blue Note
general manager George Butler.
In his 25 years with the label,
Silver has worked with such
talents as Stan Getz, Joe
Henderson, Stanley Turrentine and
Billy Cobham.

Capricorn Releases Two

B MACON, GA.—Frank Fenter,
executive vice president of
Capricorn  Records, has an-
nounced the release of two al-
bums for January, 1977. The re-
lease consists of the American

debut of the South African
group, Rabbitt, with an album
entitted ‘“Boys Will Be Boys,”

and the American debut of the
album ‘““The Masters in Phila-
delphia,” by the Philharmonics.

e oD odiollicion, Cor

RCA Mounts
Pablo Campaign

B NEW YORK—RCA Records has
mounted an extensive merchan-
dising campaign in support of
Norman Granz' Pablo Records
catalogue.

Launched in late fall by Mort
Weiner, RCA’s director of custom
labels, marketing, the Pablo sales
drive is being carried into the
holiday season via promotions
with dealers on a nationwide
scale.

Highlighting the campaign is a
direct mailing to dealers of a
“computer pack’” that includes a
display piece, 50 updated cata-
logues, a supply of empty Ip
covers, divider cards that feature
Pablo’s top 16 stars as well as
miscellaneous Pablo artists and a
Pablo poster.

A variety of display concepts
were developed especially for the
Pablo campaign by Weiner and
his aide, Bob Rifici, manager,
field marketing, custom labels.
One of them is the first perma-
nent display piece ever devised by
RCA, which features slots for the
insertion of new Pablo album
jackets as they’re released, there-
by encouraging dealers to allow
the piece year-round store space.

An integral part of the Pablo
program is a brand new, up-dated
catalogue that is suit-pocket size.
Minnies on all Pablo artists have
also been made available in quan-
tity wherever needed.

The Pablo marketing thrust has
been sustained by a concentrated
advertising plan that originally
covered the trade press, Jazz
World, Buffalo Jazz, Radio Free
Jazz, and Down Beat as well as
local consumer press keyed to
dealers throughout the country.
In addition, radio time buys on a
monthly basis have now been
effected in Los Angeles, San Fran-
cisco, Chicago, Philadelphia and
New York, and a college ad sched-
ule is in preparation.
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Hall & Oai'es_Bclsh

RCA recording artists Daryl Hall and John Oates rolled through New York City last
week, their two sold-out performances at the Palladium capping their tour. In con-
gratulating the duo, RCA Records threw a party for them ot New York's Waldorf-Astoria
Hotel. Seen here, RCA Records' president Ken Glancy is flanked by Daryl and John

as they arrive at the party.

National Public Radio To Air Live
New Music Composition By Max Neuhaus

# WASHINGTON, D.C.—On Janu-
ary 2, 1977, National Public Radio
will present a live national broad-
cast of a New Music composition
by internationally noted composer
Max Neuhaus. “Radio Net” will
invite listeners around the coun-
try to phone one of five regional
lines and whistle a tone. The
sounds will be picked up auto-
matically by equipment built es-
pecially for this event, and will be
transmitted through frequency
shifters inserted on the radio net-
work interconnect.

According to a release from the
non-commercial largely govern-

A&M Names Bicknell Euro Managing Director

B LOS ANGELES — Jerry Moss,
president of A&M Records, and
David Hubert, vice president of
the label’'s international divi-
sion, have announced the ap-
pointment of Marcus Bicknell to
the post of managing director—
Europe.
Background

Bicknell joins A&M after five
and a half years with CBS Rec-
ords’ international division in
Paris where for the past three
years he served as director of

- L

20

product and artists’ development
—Europe. Prior to his CBS
position, Bicknell was in the
talent and agency business in
London for several years.

Duties

who assumes his
new duties on January 1, will
visit A&M’s Los Angeles head-
quarters briefly and then will
return to Europe to establish a

Bicknell,

Michel de May, A&M'’s Euro-
pean coordinator will continue
in his present capacity, work-
ing from Paris with special
emphasis on France. In this new
structure, de May will report to
Bicknell who will in turn report
to David Hubert, the label’s in-
ternational vice president.

Ronstadt Reaps Gold

permanent office. Bicknell will | B NEW YORK—Linda Ronstadt’s
oversee all aspects of the | Asylum “Greatest Hits” Ip has
label’s European operation. | been certified gold by the RIAA.
~, ) 7/
/ A &
/4 /)l “)
~ ~_ \ |
' \
t U< 7 ) |

P

Ve \_l(wf/ﬁcdzl‘ 4779

AmericanRadioHistorv.Com

ment funded radio network, the
telephoned sounds will multiply
as they circle the network and will
shift in pitch as they pass each in-
sertion point. Neuhaus, who per-
formed his first such radio com-
position in 1966, employed a
single station live broadcast, de-
scribes the process as being simi-
lar to “a very long multi-reso-
nance pipe with openings all over
the country and five places where
people can whistle into it.”
190 Stations
The 37 year old composer will
direct the program from the Na-
tional Public Radio headquarters
in Washington, D.C., using the full
complement of NPR’s 190 mem-
ber stations. This will be the larg-
est direct access experiment
known to have been conducted
via live radio broadcast.
Environmental Electronics
In the mid-'60s Neuhaus gave
up a career as a respected percus-
sionist to devote his energies to
environmental electronics and cir-
cuit design. He has performed
with the Contemporary Chamber
Ensemble conducted by Pierre
Boulez and with Karlheinz Stock-
hausen, among others. He has
also designed and constructed
(Cont. on page 163)
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New Yerk, N.Y.

By IRA MAYER & BARRY TAYLOR

JANUARY

B America’s Number One Softball Team, the RW Flashmakers,
mercifully did not set the tone for 1976 . . . “Frampton Comes Alive”
was released, debuting on The Album Chart at 97. With a bullet.
should have been a cannonball.

Kiss expert (we don’t vouch for everything we print) and Flashmak-
ers coach slash general manager David McGee received a six foot
blow-up of an invitation to a studio session at which Bob Ezrin was
to put the finishing touches on the group’s “Destroyer” Ip. Mc-
Gee was, later in the year, called out to a 2 a.m. listening session
as punishment for being late the first time . . . Spence “Are my ads
in?” Berland was photographed in front of a “Slippery When Wet”
sign, a photo which needs no further comment.

The New York Times Magazine responded to the Bruce Spring-
steen media blitz with a major feature on Patti Smith while New
York, N.Y. announced the dissolution of Automatic Man and the
formation of a trio composed of Michael Shrieve, Stevie Winwood
and Stomu Yamashta. Though Shrieve’s reps would contest the
statement, New York, N.Y. would be proven prophetically in order.
As usual.

Former New York, N.Y.er Roberta Skopp joined the executive
ranks at Don Kirshners . . . Cut-a-rug Vince Aletti was given a sur-
prise birthday party at The Loft . . . Tashi brought classical music to
the Bottom Line . . . Return Of A Legend: Fred Goodman.

The years first saw CMW. McCall's “Convoy” and “Chicago’s
Greatest Hits” atop their respective singles and album charts, the
debate over the positive and negative effects of greatest hits pack-
ages continuing unabated. The highlight, however, was the 140 page
Elton John section wherein an artist, for the first time, took prece-
dence over the regular magazine. Morris Albert, Grover Washington,
Jr., Barry White, Cat Stevens and the Staples were on the cover, with
White also the subject of his own special section . . . Johnnie
Taylor's “Disco Lady” wasn’t a “sleeper’” for long . . . Dialogues:
Johnny Bristol, Henry Stone & Steve Alaimo, Robert Hurwitz, David
Forest and Eddie Kilroy.

FEBRUARY

A month of personalities: Then Coast columnist Ben Edmonds
was awarded the Fifth Annual Levinson Associates Humanitarian
Award and turned over a new
leaf . . . Lenny “The Juggler’
Beer and outdoorsman Eliot
Sekuler entered the First An-
nual Janus Records Kayak Com-
petition . . . Clean-up monitor
Mike Sigman explained the
meaning of “rubber duckie”
long distance to the BBC,
squeezing Flashmakers coach
slash general manager David
McGee’s rubber duckie . . .
Marc “The Barber” Kirkeby, a
graduate of that Big Five Boston
School, Brown, was elected to
cover Sergio Mendes’ Empire Room engagement because he owned
a tie . . . John David Kalodner promised Jerry Greenberg he’d shave
off his (Kalodner’s) beard if Firefall wasn't a hit. Kalodner remains
bearded . . . Peter K. Siegel signed Lavada . . . 99 platinum Chicago
albums took less space than the titles of the CBS executives pictured
(from left) in the photo . . . Frampton’s “Show Me the Way” was
released as a single. “Frampton Comes Alive” went gold. With a
bullet. Should have been a cannonball . . . Teddy Pendergrass and

the Blue Notes were on stage at Radio City while Harold Melvin

and his entourage were at the Beacon . . . Diana Ross, Natalie Cole,
Roxy Music and Queen were pictured on the front cover, along with
such “sleepers” as Henry Gross’ “‘Shannon,” and Fleetwood Mac’s
“Rhiannon (Will You Ever Win)” . . . RW’s Classical Awards were
announced . . . Bottom Line celebrated its second birthday . . .
Salute to Bang Records . . . National Album Countdown debuted,
using RW's charts . . . Dialogues with Richard Carpenter, Bob Crewe,

(Continued on page 70)

MeicanDodiolicton, Con

RW Market Research Department
Makes Presentations in Key Areas

By LENNY BEER

M The Record World market re-
search department spent more
time on the road this year than
ever before, making chart presen-
tations and holding seminars on
seven different occasions. Many
key members of the radio and
retail communities sat in on these
detailed presentations, offering
comments, asking questions and
making suggestions to better the
selection of information present-
ed weekly in Record World, while
at the same time gaining insight
into chart methodologies and the
workings of the magazine’s fea-
tures.
Denver

The year on the road began
early, as the first seminar was
held in Denver, Colorado at the
Hampshire House and was at-
tended by a large number of
radio and dealer personnel from
that area. The seminar stands out
for the localized market charac-
teristics and problems that were
discussed as well as for the indi-
cations of a growing desire from
the participants for the magazine
to print information about MOR
stations. This suggestion led to

olumbia‘ Signs Dexter Gordon

Jazz saxophonist Dexter Gordon has signed an exclusive recording pact with Columbla

Record World’'s MOR Report, just
one of many features that have
been a direct response to reader-
ship requests.

Next, in April, staffers of the
magazine traveled to Minneapolis
for independent promotion man
Doug Lee’s North Central radio
conference and RW'’s second
seminar, held a day later in St.
Louis. At the five state conclave
in Minneapolis, RW’s presenta-
tion, delivered by Lenny Beer and
Toni Profera, dealt with the struc-
ture and methodology of the
publication’s chart system and
with features of the magazine re-
levant to the gathering. The St.
Louis seminar proved to be
another strong step in solidifying
relationships and facilitating con-
structive industry discussions. A
high percentage of the attendees
were from the retail sector, rep-
resenting the two Peaches stores,
Record Bar and Discount Records,
with representatives also from
L&R one-stop and Musical Isle.
The seminar was most notable
for its discussions of the strong
rock & roll influence on sales in
the area and in the new belief

{Continued on page 152)
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IRecords. The announcement was made by Bruce Lundvall, president, CBS Records Divi-
sion. Gordon’s debut Columbia album will be selected cuts from concerts recorded at
the Village Vanguard, which were recorded live. Michael Cuscuna is producing the
album, which will be released in January. Shown from left: Marvin Cohn, vice presi-
dent, business affairs, CBS Records; Bruce Lundvall; Dexter Gordon.

MCA Names Richards
Canada Marketing VP

B LOS ANGELES—Scott Richards
has been appointed vice presi-
dent/marketing, MCA Records
(Canada), according to an an-
nouncement by Richard Bibby,
vice president/marketing, MCA
Records, ' Inc.

For the past four years Richards
has been national promotion
manager, MCA Records (Can-
ada). In his new position, Rich-
ards will direct the sales, promo-
tion and advertising activities of
MCA’s six Canadian branch op-
erations.

K-tel Announces
Cash Dividend

B MINNETONKA, MINN.—At the
K-tel International, inc. annual
meeting of shareholders, held at
the firm’s international executive
headquarters in Winnipeg, Mani-
toba, the board of directors an-
nounced a semi-annual cash divi-
dend of 15 cents per share, pay-
able January 7, 1977 to sharehold-
ers of record December 23, 1976.
Philip Kives, president, said the
dividend will be paid only on the
approximately 375,000 shares of
common stock held by the com-
pany’s public shareholders.
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And All At Sir Productions

Special thanks to the 2 000,000 people who saw us this year and everyone
who has worked so hard selling out 35 out of 41 shows since September 21st.

1



JOEY STEC—Playboy 6096
DO YOU KNOW (prod. by Jimmy Miller) (writers:

Stec & Schwebki) (Stephen Stills /Dancing Fool,
BMI) {3:06)

Stec is a veteran of several groups, in-
cluding Millenium, which gives some
idea of his light, appealing harmony rock
sound. The Jimmy Miller production
exudes all the vivaciousness of his style.

RONNIE DYSON—Columbia 3 10441

[l LIKE BEING) CLOSE TO YOU {prod. by Chuck
Jackson & Marvin Yancy) {Chappell /Jay’s
Enterprises, ASCAP) (2:41)

Since he started working with producers
Chuck Jackson and Marvin Yancy, Dyson
has revitalized his sound. This mid-
tempo tune is a free-wheeling delight.

BILL WITHERS—Columbia 3 10459

CLOSE TO ME (prod. by B. Withers) {writer: Withers)
(Golden Withers, BMI) (3:15)

Withers’ rolling, percussive sound just

keeps getting better with time. This single

from the “Warm and Naked” album is

headed for across-the-board play.

DOC SEVERINSEN—Epic 8 50318
MELODY (ARIA) (prod. by Popovich-Petze-Callelo)
{writers: Bardotti & Bembo) (Easy Listening,

ASCAP) (3:21)

This instrumental theme was already a big
hit in England for the venerable Acker
Bilk and could prove to be very much the
same for the venerable Doc here.

THE TYMES—RCA 10862

SAVANNAH SUNNY SUNDAY (prod. by Billy
Jackson) (writers: Galdston & Thom}
{Chappell & Co.) (3:16)

Sounding not unlike the Fifth Dimension
on this ballad, the group turns in a fine
reading of the Galdston/Thom song.
Watch for positive r&b, MOR reaction.

' SOUND EXPERIENCE—Shield 6306 (TK)

WHERE HAS YOUR LOVE GONE (prod. by R. Kersey
& S. Watson) (writers: Miles & Scott) (Silk, BMI)
(2:44)

Incorporating several diverse r&b influ-

ences into one song, the group has come

up with a totally irresistible sound that
should be a disco favorite.

SASS—20th Century 2318

i ONLY WANTED TO LOVE YOU {prod. by Andy
Ernst) (writer: Fred Ross) (Fox Fanfare/Kick Sass/
Clear Type/Scene, BM!) (3:47)

The first single by this new outfit is a
lush number spiced by an endearing,
soulful sound. A haunting, atmospheric
tune, it could catch on in a big way.

FACTS OF LIFE—Kayvette 5128 (TK)
SOMETIMES (prod. by Millie Jackson) (writer: B.
Anderson) (Stallion, BMI) (3:44)

The fact is that the group is building a
solid reputation for itself. This ballad
about the “sometimes” happiness of mar-
riage is their best effort yet.

\Y)

EARL KLUGH—BIlue Note XW924 Y
(UA)

LIVING INSIDE YOUR LOVE (prod. by Grusin &
Rosen) {writers: Klugh & Grusin) (UA/Klughmoon,
ASCAP; Roaring Fork, BMI) {3:15)

Klugh formerly worked with George
Benson and has learned a great deal. His
acoustic styling adds the pulse to this bal-
lad he wrote with Dave Grusin.

FAITH, HOPE & CHARITY—RCA 10865

LIFE GOES ON {prod. by Van McCoy) (writer: Van
McCoy) {Van McCoy/Warner Tamerlane, BM!)
(3:22)

Once again under the aegis of Van McCoy,

the group’s unmistakable sound takes

flight. A storming beat and ethereal har-

monies give the group a strong identity.

JACK JONES—RCA 10845
YOU NEED A MAN (prod. by Rick Jarrard) {writer:
Jim Messina) (Jasperilla, BMI} {3:14)

A change of pace for Jones, who takes the
Jim Messina song and gives it an appealing
reading. The only strings are on the
guitars, which provide an undercurrent.

TYRONE DAVIS—Columbia 3 10457
CLOSE TO YOU (prod. by Leo Graham) {writers:
Graham & Koen) (N.Y. Times/Content /Little

Bear's, BMI) (3:15)

Davis’ second single from his debut set
for Columbia is a warm, understated
ballad. His vocal draws out emotions
which should connect with the charts.

HOMEMADE THEATRE—A&M 1887

C. B. SANTA (prod. by F. Mollin & A. Hermant)
{writers: Mollin-Savath-Mollin} {Almo, ASCAP)
(2:18)

The musical/comedy troupe that made a
lasting impression a year ago with their
tale, “Santa Jaws,” goes on to tell about
Santa’s adventures with his CB radio.

CALDERA—Capitol 4371

OUT OF THE BLUE (prod. by W. Henderson}
{writers: Strunz & del Barrio) (Criga/!razu,
BMI) (3:42)

Forging a sound that is half-way between
jazz and rock, the young group keeps a
smoldering tempo on this instrumental
produced by the Crusaders man.

SONOMA—MCA40663

HEY BOY (DO YOU WANNA MAKE SOME LOVE)
{prod. by B. Monaco) (writer: C. Merriam)
{Bam Bam/Punch Shop, BMI} {3:20)

An appealing invitation by these girls
that will be hard to turn down. Their
vocals sound like the Three Degrees,
which should help them pick up r&b play.

LITTLE JOHNNY TAYLOR—Ronn 88
HARD HEAD MAKES A SORE BEHIND {prod. not
listed) (writer: S. Joseph) (Pollyday, BMI) {3:48)

Taylor's feverishly soulful vocal drives
the song along with a vengeance. The
brass accompaniment and fuzz guitars
help convey the aggressive tone.

SINGLE PICKS

JOHN EDWARDS—Cotillion 44212

{(Atlantic)

NOBODY, BUT YOU (prod. by David Porter}
{writers: Mann & Weil) {Screen Gems-Columbia/
Summerhill, BMI) {4:08)

Edwards has a tender, soulful tenor
which is exercised to good effect on this
Mann-Weil tune. The production is mov-
ing without being over-bearing.

THE PHILADELPHIA STORY—H&L 4679

PEOPLE USERS (prod. by Landy McNeal) {writers:
McNeal-Weiss-Rubin) {Chappell & Co./
Unichappell /Boca/Raton, ASCAP/BMI) {3:19)

As the title of the song suggests, it

makes a statement about people who

use other people. The group’s range of

vocals is reminiscent of the Temptations.

JOHN RAGSDALE—Ariola America 7641
HEAD ON COLLISION (prod. by J. Ragsdale)
{writer: Ragsdale) (Ahab, BMI) {3:21)

A lilting pop number, Ragsdale instills
some personality and the arrangement
gives it the drive. The head on collision
could take place at the top of the chart.

GINO CUNICO—Arista 0220

CAN'T SMILE WITHOUT YOU (prod. by Vini Poncia)
{writers: Arnold-Martin-Morrow) (Dick James,
BMI) (3:23)

Cunico should be making pop and easy
listening inroads with this tune which
sounds like a natural for him. A sweep-
ing chorus will leave an indelible mark.

HAMMERSMITH—Mercury 73874
GOOD-BYE, GOOD-BYE (prod. by Dan Lowe &

Jim Gaines) (writers: Blair-Lowe-Beattie)

(Low Ridin’, BMI) {3:21)
One of the more talented and consistent
groups from Canada, Hammersmith sings
“Good-bye” but should be saying “Hello"”
to the U.S. charts.”

PHILLY DEVOTIONS—Columbia 3 10462
IT'S GOTTA BE THIS WAY (prod. by Bert deCoteaux)
{writers: Hampton & Banks) (Irving, BMI)
(3:25)
The sad story of two lovers who “don’t
have the nerve to say good-bye.” The
emotions are conveyed through the

group’s vocals which shine on this ballad.

JILL IRELAND—UA XW853 Y

HELLO AND GOODBYE (prod. by T. Lawrence)
{writers: Bergman-Bergman-Bernstein)
(UA, ASCAP, Unart, BMI} {2:47)

The song is from the movie ‘“From Noon
Till Three” and marks the first single
from the actress who has an appealing,
wispy voice. A lovely ballad.

SHRUNKEN HEADS—Funky 332 (IRDA)
JUNGLE ROT (prod. by Bill Justis)
{writer: Zucker) (Squirrel, ASCAP) (2:47)

A novelty record to perk up the airwaves
at year’s end, these ‘‘Shrunken Heads” are
none other than Billy Swan, Ray Stevens,
Bill )ustis, et al. A funny song.
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RCA Salutes Record World”

1 Top Manager Of TheYear

REGA Records
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MORE THAN WELCOMES ANY AWARDS FOR FLEETWOOD MAC

1976 YEAR END POLL AWARDS

SINGLES: ALBUMS: SPECIAL ACHIEVEMENT

TOP MIXED GROUP TOP ALBUM GROUP AWARD
Number 2: Fleetwood Mac Number 1: Fleetwod Mac Fleetwood Mac

TOP FEATUREL vOCALIST tFemale)
Number 1: Christine McVie
Number 2: Stevie Nicks

TOF MIXED GROUP
Number 1: Fleetwood Mac

TOF FEATURED VOCALIST (Female)

Number 1: Christine McVie
Number 2: Stevie Nicks

MOST PROMISING FEATURED VOCALIST (Female}
Stevie Nicks

MOST PROMISING (Female) VOCALIST
Number 1: Stevie Nicks

a division of Penguin Promotions Inc.
1420 No. B2achwood Drive, Hollywaod, Calif, 90028 (213) 461-7421

w AGENCY REPRESENTATION: INTERNATIONAL CREATIVE MANAGEMENT
NT INC. 8899 Beverly Blvd., Los Angeles, Calif. 90016 (213) 550-4000

40 West 57th Street, New York, N.Y. 10019 (212) 556-5600
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Stars To Watch for 1977

By BARRY TAYLOR

It's been a good year for new talent. Boston, Heart, Wild Cherry,
Dr. Buzzard's Original Savannah Band, Robert Palmer and Vicki Sue
Robinson have made that clear with records on the chart and budding
careers. Graham Parker quickly established himself as an artist to watch
with the “Howlin’ Wind” and “Heat Treatment’’ albums and there is
already talk that his group, The Rumour is ready to go into the studio
to record under their own name. Along with Graham Parker and the
Rumour, other names to watch for in 1977 are Peter Gabriel, the
former Genesis vocalist who is embarking on a solo career, Brand
X, Pilot, City Boy, Dwight Twilley and the Kursaal Flyers in addition to

those mentioned below:

Dave Edmunds

# Dave Edmunds had a top 10
single in 1970 with his quirky in-
terpretation of Freddie Bartholo-
mew’s “I Hear You Knocking.” It
won him the instant admiration
of John Lennon among others,
but through two solo albums,
numerous singles, a movie role
and a notoriety as a producer,
he still remains virtually an un-
known entity.

Dave Edmunds

John Lennon is not the only
one aware of Edmunds’ talent: it
had been suggested that he was
the only logical reptacement for
Mick Taylor in the Rolling Stones,
and Phil Spector has reportedly
called him the producer he most
respects. Greg Shaw summed it up
best in Bomp magazine though,
when he wrote, ‘“Musicians, cri-
tics, people in the music business
generally have such enormous
regard for him that the slightest
news concerning his activities is
enough to arouse keen excite-
ment."”

Why then his relative obscurity?
Edmunds achieved some initial
success in the '60s with the group
Love Sculpture, but has spent the
better part of the ‘70s in the con-
trol booth of Rockfield Studios
in Wales where he singlehanded-
ly re-worked the Spector strata-
gem on songs like “Born To Be
With You” and ‘“‘Baby, | Love
You” and captured the primitive
sound of the early Sun days
through his painstaking use of
overdubs: recording, engineering,
producing, playing all the instru-
ments and singing all of the vocal
lines himself.

As a result, he has only record-
ed some three dozen sides over

(Continued on page 150)
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The Babys

W The group has yet to appear
in public. Their first album will
not be released anywhere until
sometime in January, yet on the
basis of a three track EP released
in England by Chrysalis last
month, The Babys demonstrate
the poise, talent and appeal that
could make them one of the
biggest new groups to emerge in
1977.

The four members of the group
— John Waite (bass, vocals), Mike
Corby (guitar, keyboards, vocals),
Tony Brock (drums, vocals), Walt
Stocker (guitar, vocals) — are all
in their early to mid-twenties and
bring with them a fresh and
youthfu!l vibrance along with an
obvious musical proficiency. Bob
Ezrin produced the group’s album
which was recorded last summer
and mixed in the fall at his studio

(Continued on page 70)

Stiff Records

B While its seven singles have
only been released in the UK.,
Stiff Records, the label launched
last summer by former Dr. Feel-
good road manager Jake Riviera
and Dave Robinson, who still
manages Graham Parker and the
Rumour, is perhaps the most suc-
cessful example of the new wave
of independent labels.

In just five months and with a
loan of about $800 secured from
members of Dr. Feelgood, Stiff
has established a credibility for
itself in the U.K. as the prime out-
let for aspiring music makers with
an ear for new talent and a flair
for packaging and marketing its
records that would do well to rub
off on some of the more ambi-
tious majors (Stiff has already re-
leased a double B-sided record,
one timed at 1:99 and a 331/3
r.p.m. single in modes that vary
from mono enhanced stereo and
plain old stereo to neo stereo
and 100 percent stereo).

“Today’s Sound Today,” one of
the label’s slogans (“The World’s
Most Flexible Record Company”
and “If It Means Something To
Everyone . . . It Must Be A Stiff"”
are some others), is a paraphrase
of Phil Spector's “Tomorrow’s

(Continued on page 150)

Lone Star

BMlone Star is not a band from
Texas. Two thirds of the group
are, in fact, from Wales and even
as a cursory listen to their debut
album would suggest, the group
is as English as Abbey Road.

Released in the U.K. last Sep-
tember, Lone Star's album has
already picked up substantial FM
play as an import. This is due in
large part to the opening track
of the Ip, a lengthy interpretation
of The Beatles’ “She Said” that
modifies and re-defines the song
in much the same way Yes’
“America’” expanded upon the
Paul Simon original. The group’s
singer, Kenny Driscoll, went so
far as to add two verses to the
song and still received approval
from John Lennon and Paul Mc-
Cartney.

Lone Star is a sextet composed
of Driscoll on vocals; Tony Smith,
guitar; Paul Chapman, guitar;
Peter Hurley, bass; Rick Worsnop,
keyboards; and Dixie Lee, drums.
The group was assembled by
Driscoll and Smith in 1975 from
members of bands they had
known or worked with. The
original line-up was a quintet
until Worsnop was ‘““found” in a

(Continued on page 150)

Frankie Miller

@ Frankie Miller may have a re-
putation in some circles for one
of the world’s great rock voices,
but it has done little to help him
overcome the fact that he's gone
relatively unheard.

Through three critically ac-
claimed albums: “Once In A Blue
Moon” (1972), “‘High Life”” (1974)
and ““The Rock” (1975), Miller
has refined his songwriting ability
and seasoned his vocals with the
influences of Otis Redding and
Paul Rodgers. If he has not been
particularly prolific, Miller has at
(Continued on page 70)
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Frankie Miller
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Quantum Jump

B Quantum Jump: “The abrupt
transition of one discrete energy
state to another.”

While the group itself may be
a relatively new entity, the four
members of Quantum Jump are
seasoned musicians whose di-
verse backgrounds are responsible
for forging a sound that is exotic,
forceful and often compelling.
Comparisons have been made
most often to 10cc and Steely
Dan, but one listen to the unique
and intelligently conceived sound
of the group’s first album (Electric
TRIX 1) makes comparisons futile.
Perhaps it is this very inability to
pigeonhole them that their album
was never released in this coun-
try and the group is still without
a recording contract here.

QUANTUM JUMP A

Recorded over a period of 18
months, the sound of “Quantum
Jump’ is built on the deft inter-
play of its four members whose
musical range encompasses brisk
jazz-rock soloing, intricate time
signatures and succinctly struc-
tured pop numbers with lyricist
David Mclver adding a touch of
eccentricity to songs like ‘‘The
Lone Ranger,” a single that was
consigned to oblivion as far as
radio play was concerned with
lines like: ‘“He smoked pipe of
peace with Tonto/ Put his mask
on back to fronto,” and a refer-
ence that maybe the masked man
was a ‘‘poufter.”” The song was,
if nothing else, notable for
the inclusion of the word, “Tau-
matawhakatangihangakoyauotam-
ateaturipukakapikimaungahoronu-
kypokaiwhenuakitaatahu,” which
according to Guinness, is the lon-
gest name of a place in the world.

Quantum Jump is led by Rupert
Hine, who made his first record
in 1965 at the age of 15 as one
half of a Peter and Gordon-
type pop duo. Since then, he
has worked as a singer-writer-
musician - producer - electronic
composer with two solo albums,
“Pick Up A Bone” and ‘“‘Un-
finished Picture,” and a third on
the way. As a producer, he has
worked with Kevin Ayers, Mike

(Continued on page 150)
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At ¢ the name
of the game
iS music.

AmericanRadioHistorv. Co



And we know
how its played.

SINGLES

Top Instrumental
#1 Theme From SW.AT./
Rhythm Heritage
(Tied with Walter Murphy)

Most Promising Mixed Duo
#1 Marilyn McCoo & Billy Davis, Jr.

Top Instrumental Combination
#2 Rhythm Heritage

Top New Instrumental Combination
#2 Rhythm Heritage

Top Featured Vocalist (Female)
#4 Chaka Khan

Top Mixed Group
#7 Rufus Featuring Chaka Khan

ALBUMS

Most Promising Mixed Duo
#1 Marilyn McCoo & Billy Davis, Jr.

Top Female Group
#3 Pointer Sisters

Top Mixed Duo .
#3 Marilyn McCoo & Billy Davis, Jr.

Top Instrumentalist
#3 John Klemmer

Top Male Duo
#4 Crosby-Nash

Top Featured Vocalist (Female)
#4 Chaka Khan

To our distinguished artists,

thanks for your music,

R&B SINGLES

Top Mixed Duo
#1 Marilyn McCoo & Billy Davis, Jr.

Top Instrumental Group
#1 Rhythm Heritage

Top Instrumental
#1 Theme From SWA.T./
Rhythm Heritage

Top Featured Vocalist (Female)
#1 Chaka Khan

Top Female Group
#4 Pointer Sisters

Top Single (Group)
#7 Sweet Thing/Rufus
Featuring Chaka Khan

R&B ALBUMS

Top Duo
#1 B.B. King & Bobby Bland

Top Mixed Group
#1 Rufus Featuring Chaka Khan

Top Featured Vocalist (Female)
#1 Chaka Khan

Top New Instrumental Combination
#2 Rhythm Heritage

Top Female Group
#4 Pointer Sisters

Top Album (Group)
#10 “Rufus Featuring Chaka Khan”

congratulations on your awards.

© 1976 ABC Records, Inc.
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THE C&AST

By JAAN UHELSZKI

JANUARY

8 Alan Crowder, tour manager with Wings, re-
ported that at one stop on the band’s tour of the
U.K., Paul McCartney was beset by no less than
400 “cousins’” and 500 “neighbors from next
door.” Topping it all off were four old farts in
raincoats who claimed to be Paul’s father, It
looked like everyone was claiming Paul as a rela-
tion except the old guy who played his grandfather
in ““Hard Day’s Night.” Paul’s response? “Tell ‘em
my brother was an only child” . . . The Best New
Band With The Unlikliest Name Award goes to The Big Wha-Koo.
They have been drawing a healthy crowd reaction nightly at a club
in the Valley called the Sopwith Camel. Though record company
response is said to be high, the band hasn’t committed anything to
ink. Somebody suggests that they try spelling their name F-R-A-M-P-
T-O-N, and then see what happens.

Alice Cooper upset the social strata of Las Vegas with his sold out
engagement at the Sahara Tahoe, where he featured his “Welcome
To My Nightmare” show. The Sahara Tahoe was just testing the rock
marketplace waters with Cooper’s show (which represented the hotel’s
first rock booking), and although the show was a sellout, they never
invited another rock act to open there again. Richard Pryor suggested
to Alice that he ask them if it was something he said. No matter,
because in July the Aladdin Hotel decided to plunge into the rock
concert business with three Neil Diamond shows. If that’s the Alad-
din’s definition of rock, we’ll keep our business at the Roxy. In time,
the Aladdin proved there was no mistake, and decided to return to
a diet of sequined torch singers and stand up comedians. Apparently
the Aladdin would rather stick to their slots than dream up unprece-
dented ad campaigns to lure the great unwashed to a Blue Oyster Cult
concert . . . Quick on the draw, Denny Rosencrantz edged out all
interested reps from other labels, and locked up a healthy deal with
the Runaways for Phonogram/Mercury. Instead of shopping around
or taking the usual negotiation route by putting one label’s interest
against the other, manager Kim Fowley opted to sign immediately
with the label that evinced the most enthusiasm and understanding
of the project. Besides, Mercury promised the girls that they didn’t
have to home by midnight. The Runaways seemed happy at Phono-
gram/Mercury, and any hesitation that Irwin Steinberg might have had
would be dispelled later in the year, when the Runaways sold over
70,000 copies of their debut album.

You’d be smart to expect a new Led Zeppelin album no sooner
than late spring. The Coast was surprised to learn that Led Zep had
finished their recording tasks in an 18 day blitz at their studio in
Munich . . . The Buddah Group signed Herman’s Hermits. The single
was called “I'm in a Lonely Situation” and bore only a slight similarity
to the Hermits of yon, much to Buddah’s dismay. After that feeble
attempt at a comeback, we heard no more of the band. Maybe
Buddah should have tried to get Freddie and the Dreamers .
David Bowie took everyone by surprise when he announced the
termination of his relationship with his attorney, Michael B. Lippman.
Bowie’s legal matters were transferred to Stan Diamond, with all
other requests and inquiries directed to Patrick Gibbons. The move
was called “I'm in a Lonely Situation” and bore only a slight similarity
the decision was reached largely through the political manuevering
of certain parties at the Bewlay Brothers office. “Totally untrue,”
retorted Pat Gibbons without the slightest hesitation. “David makes
up his own mind. | operate on his instructions.” As he’s done for quite
some time, Bowie will continue to manage himself. Lest this junta
become too secure, this is the second time that Bowie has preceded
the release of one of his albums with an internal business revolution.
Just before the release of “Young Americans’” he kissed off Tony
Defries and Mainman, and now this upheavel forerunning the release
of “Station To Station.” By December, Stan and Pat appeared to be
sailing smoothly, and it looked doubtful that David would give them
the axe for Christmas—just before the January 10 delivery date of his
“New Songs Night And Day” album.

FEBRUARY

In Cannes, George Harrison and Dark Horse Records jointly an-
nounced that Harrison has signed a multiple record agreement with
A&M Records, effective January 27, 1976. This was a statement that
Harrison grew to regret as the year unfolded, but in February he had

(Continued on page 58)
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Springsteen Reflects on Stardom
At New School Seminar Discussion

By DAVID McGEE

B NEW YORK—'There’s some
guys out there that, like, what
they do is forever. It's rock and
roll. There’s guys like that out
there singing who could blow
away 90 to 95 percent of the new
bands.”

The quote is from Bruce
Springsteen, who was referring to
Gary U.S. Bonds but might just
as well have been speaking of
himself. The occasion was a reg-
ular Monday night (29) session of
the Bob Spitz-taught class on the
music industry at the New School.

Publicity

Despite the massive publicity
he received last year upon the re-
lease of ‘“Born To Run,” little is
really known of Springsteen’s feel-
ings in regards to success, himself
and his music. Perhaps all one
needs to know can be learned by
listening to his songs or by seeing
one of his spectacular live shows.
This informal question and answer
session, however, allowed those
present to discover the quieter,
more reflective side of the artist.
And even if Springsteen didn’t let
down his guard completely, he
nevertheless spoke frankly enough
to confirm an initial impression:
all is rock and roll, rock and roll
is all in his life—everything else
is secondary to the moment when
he lays fingers on steel strings.

“I play because I don’t have a
choice,” Springsteen stated. “If
you have a choice then you should
quit. If I wasn’t playing at the
Palladium I'd be playing at home
in Asbury Park. I can’t be stopped;
| can’t stop myself.”

Homage to Spector

After offering anecdotes regard-
ing Bonds’ and Ronnie Spector’s
guest appearances with him at the

Chicago’s Brown Benefit

Palladium concerts, Springsteen
discoursed briefly on the matter
of Phil Spector’s records: “The
sound of Spector's drums is the
sound you expect to hear when
you reach the end of the uni-
verse, So | did what any self-re-
specting rock and roller does—I
stole the sound. That sound is rock
and roll.”
Success Analyzed
Asked to explain the sudden
success of “Born To Run,” Spring-
steen answered that it was ‘‘one
of those things when the time
was right.”” Nothing special, he
thought at the time it was being
recorded, but certainly “stream-
lined for maximum horsepower.”
Jon Landau—‘‘Mr. Analyzer’’ as
Springsteen dubbed him — was
called in when sessions had
reached a dead end. “l had more
questions than anyone | was work-
ing with could supply answers to.
Landau analyzes everything and |
don’t analyze anything. He was
good because he came in and said
‘If you want a real solid founda-
tion this guy should be doing this
at this time.’ Just did the things |
don‘t like to do.”
Recording
Is recording “painful’’? Spring-
steen replied that he dislikes
working in the studio as much as
he dislikes writing (“Writing's
great when you get that initial
blast, but the rest of it's like
homework — you gotta write
things to fill in the holes. I'd
rather go out and fool around.”)
The difficulty is in transferring the
music in his head onto tape.
“There’s a point where you say
‘This is as far as I'm gonna get
this time. Next time the drums will
(Continued on page 148)

Chicago recently held a benefit concert in Hartford, Connecticut, for Governor Brown
of California. The Governor was in attendance. Shown here backstage (stonding from
left): Terry Kath [Chicago), Peter Cetera (Chicago), Lee Loughnane {Chicago), Governor
Brown, Lloudir de Oliveira (Chicago), Danny Seraphine (Chicago), Bobby Lamm
(Chicago), Walter Parazaider (Chicago). Kneeling in front: Jomes Pankow {Chicago).
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HEART

“1-TOP NEW MIXED GROUP

AnnWilson NancyWilson
Steve Fossen - Roger Fisher
Howard Leese Mike Derosier

HEART AND MUSHROOM RECORDS
WOULD LIKE TO EXTEND OUR
MOST SINCERE GRATTTUDE
TO RECORD WORLD AND ALL THE
RADIO PROGRAMMERS
WHO BELIEVED ENOUGH
TOMAKE US THE

*1TOP NEW MIXED GROUP OF 1976.

MUSHROOM RECORDS
1234 WEST 6TH AVENUE
VANCOUVER, BC. V6H-1A5
TEL.(604735-7207

MUSHROOM RECORDS, INC.
8833 SUNSET BOULEVARD
LOS ANGELES, CALIE 90069
TEL. (213)659-9255




ANN WILSON

“1=-TOP NEW FEATURED VOCALIST-FEMALE

(SINGLES/ALBUMS)

.
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ANN WILSON
AND MUSHROOM RECORDS
WOULD LIKE TO SAY THANK YOU
TO RECORD WORLD AND
ALL THE RADIO PROGRAMMERS
WHO BELIEVED ENOUGH
TO VOTE ME THE TOP NEW
FEATURED FEMALE
VOCALIST OF 1976.

MUSHROOM RECORDS A MUSHROOM RECORDS, INC.
1234 WEST 6TH AVENUE 8833 SUNSET BOULEVARD
VANCOUVER, B.C. V6H-1A5 LOS ANGELES, CALIE 90069

TEL.(604)736-7207 TEL.(213)659-9255




WE HAVE A STYLE
OF OUR OWN

room ﬂ
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ALL OF US AT MUSHROOM RECORDS
WOULD LIKE TO EXTEND
OUR THANKS TO RECORD WORLD;
ALLTHE RADIO PROGRAMMERS,
DISTRIBUTORS AND PROMOTION
PEOPLE AROUND THE COUNTRY
FOR MAKING OUR FIRST YEAR
NOTHING LESS THAN
INCREDIBLE.

MUSHROOM RECORDS
1234 WEST 6TH AVENUE
VANQOUVER, BC. V6H-1A5
TEL.(604736-7207

MUSHROOM RECORDS. INC.
8833 SUNSET BOULEVARD
LOS ANGELES, CALIE 90069
TEL.(213)65%-9255




Rick Dees

Gary Wright Diana Ross

Donna Summer

Barry Manilow

Yvonne Elliman

1976 Record World Year

Top Single (Solo Artist)
1. DISCO LADY
Johnnie Taylor—columbia

2. CONVOY
C. W. McCall—Polydor

3. LOVE HANGOVER
Diana Ross—Motown

4. 50 WAYS TO LEAVE YOUR LOVER
Paul Simon—columbia

5. | WRITE THE SONGS
Barry Manilow—Arista
6. DREAM WEAVER
Gary Wright—ws
7. ALL BY MYSELF
Eric Carmen—Arista

8. LOVE TO LOVE YOU BABY
Donna Summer— Oasis

9. WELCOME BACK
John Sebastian— Reprise

10. RIGHT BACK WHERE WE STARTED FROM
Maxine Nightingale— ua

Top Single (Group)
1. PLAY THAT FUNKY MUSIC
Wild Cherry—epic/sweet City

2. KISS AND SAY GOODBYE
Manhattans— Columbia

3. DON'T GO BREAKING MY HEART
Elton John/Kiki Dee—Rocket

Sylvers—capitol
DISCO DUCK
Rick Dees—rso
5. SILLY LOVE SONGS
Wings—cCapito!
6. AFTERNOON DELIGHT
Starland Vocal Band—windsong
7. (SHAKE, SHAKE, SHAKE) SHAKE
YOUR BOOTY
KC & The Sunshine Band—Ttk
8. OH, WHAT A NIGHT (DECEMBER 1963)
Four Seasons— Warner-Curb
9. GET UP AND BOOGIE
Silver Convention— Midiand Int!.

10. IF YOU LEAVE ME NOW
Chicago—cCotumbia

(BOOGIE FEVER
4

Top Instrumental
A FIFTH OF BEETHOVEN

Walter Murphy—Private Stock

"| THEME FROM S.WA.T.
Rhythm Heritage—asc

1

Top Novelty Record

1. DISCO DUCK
Rick Dees—rso

AmericanRadieHistorv-Com

Top Topical Record

1. CONVOY
C. W. McCall—mam

Top Male Vocalist

{ELTON JOHN—MCA/Rocket

" BARRY MANILOW— arista

. GARY WRIGHT—ws

. ERIC CARMEN—Arista
PETER FRAMPTON—A&M
JOHNNIE TAYLOR—Columbia
C. W. McCALL—Polydor

. PAUL SIMON—columbia

. NEIL SEDAKA—Rocket

. BOZ SCAGGS—Columbia

. ROD STEWART—ws

—h

—_

Top New Male Vocalist
1. GEORGE BENSON—ws
2. JOHN TRAVOLTA—Midiand Inti.

Most Promising Male Vocalist
1. GARY WRIGHT—ws

2. ERIC CARMEN—arista

3. BOZ SCAGGS—cotumbia

4. CLIFF RICHARD—Rocket

5. HENRY GROSS—Lifesong



Pavl McCartney The Salsoul Orchestra Lee Oskar Daryl Hall & John Oates

End Pop Singles Awards &

Top Femule Voculisi 2. KC & THE SUNSHINE BAND—Tk 4. PARLIAMENT—casablanca
1. DIANA ROSS—Motown 3. QUEEN—E1ektra 5. FOGHAT—Bearsville
' 4. BAY CITY ROLLERS— Arista
2. LINDA RONSTADT—asyl
B TS T 5. COMMODORES— Motown Top Mixed Group
4. MAXINE NIGHTINGALE—ua 5f‘g’T'ESECIuIELRLREYR—Jw/Sweet City 1. WINGS—Capitol |
5. DOROTHY MOORE—Malaco ND— capitol 2. FLEETWOOD MAC—Reprise
6. NATALIE COLE—capitol 7. MANHATTANS— columbia 3. JEFFERSON STARSHIP—agrunt
7. ANDREA TRUE—Buddah 8. EAGLES—Asylum 4. STARLAND VOCAL BAND—windsong
8. CANDI STATON—ws 9. ELECTRIC LIGHT ORCHESTRA—ua 5. HEART— Mushroom
9. VICKI SUE ROBINSON—gCA 104 \fEﬁRm)OV:/(IND& FIRE— columbia 6. ABBA—Atiantic
10. HELEN REDDY—capitol L —Capitol 7. RUFUS—nsc
8.. STAPLE SINGERS——Curtom
9. GLADYS KNIGHT & THE PIPS—Buddah
Top New Female Vocalist Top New Male Group .
1. DONNA SUMMER— casablanca 1. BAY CITY ROLLERS— Arista Top New Mixed Group
9. MAXINE NIGHTINGALE—ua 2. WILD CHERRY— pic/Sweet City 1. (STARLAND VOCAL BAND—Windsong
3. DOROTHY MOORE—Malaco 3<f STARBUCK—Private Stock  HEART—Mushroom
4. ANDREA TRUE—Buddah " BOSTON—€pic 2. DR BUZZARD'S ORIGINAL

5 VICKI SUE ROBINSON—gc 4. BRASS CONSTRUCTION—ua SAVANNAH BAND—rcA

5. FIREFALL—Atianti isi i
ALL—~Atiantic Most Promising Mixed Group

Most Promising Female Vocalist 1. ABBA—Attantic

1. YVONNE ELLIMAN—rso0 Most Promising Male Group Top Featured Vocalist (Male)
1 { KISS—casablanca 1. PAUL McCARTNEY
\LSWEET—CapltOI Wings—capitol
Top Male GI‘OIIP 2. AEROSMITH— cotumbia 2 MARTY BALIN

1. BEE GEES—Rso 3. THIN LIZZY— Mercury Jefferson Starship—Grunt




Brothers Johnson

The England Dan &

John Ford Coley

Captain & Tennille

Marilyn McCoo
& Billy Davis Jr.

Silver Convention

1976 Pop Singles Awards €2

Top New Featured Vocalist

(Male)

1. MICKI THOMAS
Elvin Bishop Group— Capricorn

2. BRAD DELP
Boston—epic

Most .Promising Featured

Vocalist

1. RICK ROBERTS
Firefall—atiantic

Top Featured Vocalist (Female)

1. CHRISTINE McVIE
Fleetwood Mac—Reprise
2. STEVIE NICKS
Fleetwood Mac—Reprise
3. ANN WILSON
Heart—Mushroom

4. CHAKA KHAN
Rufus—asc

5. GLADYS KNIGHT—Buddah

Most Promising Featured

Vocalist (Female)

1. STEVIE NICKS
Fleetwood Mac—Reprise

Top New Featured Vocalist

(Female)

1. ANN WILSON
Heart—Mushroom

Top Instrumental Combination

1. WALTER MURPHY & THE
BIG APPLE BAND—rPrivate Stock

2. RHYTHM HERITAGE—asc

Top New Instrumental

Combination

1. WALTER MURPHY & THE
BIG APPLE BAND—rrivate Stock

2. RHYTHM HERITAGE—asc

Top New Instrumental Duo

1. BARRY DeVORZON & PERRY
BOTKIN, JR.—agm

Top Orchestra
1. SALSOUL ORCHESTRA—Salsoul

2. LOVE UNLIMITED ORCHESTRA— 20th Century

Top New Instrumentalist
1. LEE OSKAR—ua

Top Male Duo

1. HALL & OATES—RCA/Atiantic

2. ENGLAND DAN & JOHN
FORD COLEY—Big Tree

3. BROTHERS JOHNSON—a&Mm

4. SEALS & CROFTS—ws _
5. BELLAMY BROTHERS— Warner-Curb
6. PRATT & McCLAIN—ws

Top New Male Duo

1. BROTHERS JOHNSON—aem
2. BELLAMY BROTHERS—Wwarner-Curb

Most Promising Male Duo

1. ENGLAND DAN & JOHN
FORD COLEY—Big Tree

2. PRATT & McCLAIN—ws

Top Mixed Duo

1. CAPTAIN & TENNILLE—aem

2. ELTON JOHN & KIKI DEE—Rocket
3. CARPENTERS—aem

Top New Mixed Duo
1. ELTON JOHN & KIKI DEE—Rocket

Most Promising Mixed Duo

1. MARILYN McCO00 &
BILLY DAVIS JR.—nsC

Top Female Group
1. SILVER CONVENTION—Midiand Inti.

Top New Female Group
1. LADY FLASH—rso

Most Promising Female Group

1. SUPREMES—Motown
2. EMOTIONS—columbia

Special Achievement

CBS for the 1st three platinum singles
Disco Lady
Kiss & Say Goodbye
Play That Funky Music

K.C. & The Sunshine Band for three
consecutive #1 singles

Captain & Tennille for five consecutive top 10

singles, two of which reached #1

Eiton John for reaching #1 as a solo artist and

as part of a duo with Kiki Dee

Windsong Records and Sweet City Records for
achieving a #1 single in their first year

of existence

Cliff Richard for emerging as a major singles

artist in the U.S.

Encore Award
SYLVERS—capitol

Top International Achievement
ABBA— Atiantic

The Supremes




Thanks, again

Barry Manilow

Personal Management: Miles J. Lourie




#1
#1
#1
#1
#3
#3
#4

Donna Summer
“The First Lady Of Love”

Record World Year End Awards.

Top New Female Vocalist(Pop Singles)  #5 Top Female Vocalist (Pop Albums)

Top New Female Vocalist(Pop Albums)  #5  Top Single-Solo Artists (R&B Singles)
Top New Female Vocalist(R&B Singles) “Love to Love You Baby”

Top New Female Vocdlist(R&B Albums)  #5  Top Album-Solo Artists (R&B Albums)

Top Female Vocalist (Pop Singles) “Love to Love You Baby”
Top Female Vocalist (R&B Albums) #8 Top Singles-Solo Artists(Pop Singles)
Top Female Vocalist (R&B Singles) “Love to Love You Baby”

Gold Record Awards 1976

Love To Love You Baby |  Alove Trilogy Four Seasons Of Love

DONNA UMMER

Gold Gold Gold

Love To LoveYou Baby  (Gold Single)

Management:

Joyce Bogart & Dick Broder

Summer Nights, Inc. Booking: William Morris

Dick Broder Personal Management, Inc. 2/ A
9151 Sunset Blvd., Los Angeles, CA W
(213) 278-4071 N




baclesiage

Record World Year End Awards.
#1  Most Promising Male Group (R&B Albums)
#4 Most Promising Male Group (Pop Singles)

#6 Top Single-Group (R&B Singles)
“Tear The Roof Off The Sucker”

#7 Top Male Group (R&B Albums)

#8 Top Album-Group(R&B Albums)
“Mothership Connection”

Gold & Platinum Record Awards 1976

Mothership Connection Clones of Dr. Funkenstein
Gold & Platinum Gold

Tear the Roof off the Sucker (Gold Single)

Manacement:

200 _—
(= S—

Booking: William Morris

X0

MATAGEVENT INC




1976 Charts in Review: No.1 Albums

1/3

1/10
1/17
1/24
1/31
2/7

2/14
2/21
2/28
3/6

313
3/20
3/27
4/3

4/10
4n7
4/24

5/1
5/8
5/15
5/22
5/29

6/5
6/12
6/19
6/26
7/3
7/10
7/17
7/24
7/31
8/7
8/14
8/
8/28
9/4
2/11
9/18
/25
10/2
10/9
10/16
10/23
10/30
11/6

11/13

11/20
11/27
12/4

12/11
12/18

CHICAGO'S GREATEST HITS
CHICAGO’S GREATEST HITS
CHICAGO'S GREATEST HITS
CHICAGO'S GREATEST HITS
GRATITUDE

DESIRE

DESIRE

DESIRE

DESIRE

FRAMPTON COMES ALIVE

THEIR GREATEST HITS: 1971-1975
THEIR GREATEST HITS: 1971-1975
THEIR GREATEST HITS: 1971-1975
THEIR GREATEST HITS: 1971-1975
THEIR GREATEST HITS: 1971-1975
THEIR GREATEST HITS: 1971-1975
PRESENCE

PRESENCE
PRESENCE
PRESENCE
PRESENCE
BLACK AND BLUE

FRAMPTON COMES ALIVE
FRAMPTON COMES ALIVE
AT THE SPEED OF SOUND
AT THE SPEED OF SOUND
AT THE SPEED OF SOUND
FLEETWOOD MAC
FRAMPTON COMES ALIVE
FRAMPTON COMES ALIVE
FRAMPTON COMES ALIVE
FRAMPTON COMES ALIVE
FRAMPTON COMES ALIVE
FRAMPTON COMES ALIVE
FRAMPTON COMES ALIVE
FRAMPTON COMES ALIVE
FRAMPTON COMES ALIVE
FRAMPTON COMES ALIVE
FRAMPTON COMES ALIVE
FRAMPTON COMES ALIVE
FRAMPTON COMES ALIVE
FRAMPTON COMES ALIVE
SONGS IN THE KEY OF LIFE
SONGS IN THE KEY OF LIFE
SONGS IN THE KEY OF LIFE
SONGS IN THE KEY OF LIFE

SONGS IN THE KEY OF LIFE
SONGS IN THE KEY OF LIFE
SONGS IN THE KEY OF LIFE
SONGS IN THE KEY OF LIFE
SONGS IN THE KEY OF LIFE
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Chicago
Chicago
Chicago
Chicago

Earth, Wind & Fire

Bob Dylan
Bob Dylan
Bob Dylan
Bob Dylan
Peter Frampton
Eagles

Eagles
Eagles

Eagles
Eagles
Eagles
Led Zeppelin

Led Zeppelin
Led Zeppelin
Led Zeppelin
Led Zeppelin
Rolling Stones

Peter Frampton
Peter Frampton
Wings

Wings

Wings

Fleetwood Mac
Peter Frampton
Peter Frampton
Peter Frampton
Peter Frampton
Peter Frampton
Peter Frampton
Peter Frampton
Peter Frampton
Peter Frampton
Peter Frampton
Peter Frampton
Peter Frampton
Peter Frampton
Peter Frampton
Stevie Wonder
Stevie Wonder
Stevie Wonder
Stevie Wonder

Stevie Wonder
Stevie Wonder
Stevie Wonder
Stevie Wonder
Stevie Wonder

Columbia
Columbia
Columbia
Columbiag
Columbia
Columbia
Columbia
Columbia
Columbia
A&M
Asylum

Asylum
Asylum

Asylum
Asylum
Asylum

Swan Song
{Atlantic)

Swan Song
(Atlantic)

Swan Song
{Atlantic)

Swan Song
{Atlantic)

Swan Song
{Atlantic)

Rolling Stones
{Atlantic)

ABM

A&M

Capitol

Capitol

Capitol

Reprise

ABM

A&M

ABM

A&M

A&M

A&M

ABM

A&M

A&M

A&M

A&M

A&M

A&M

A&M

Tamla {Motown)
Tamla (Motown)
Tamla {Motown)
Tamla (Motown)

Tamla (Motown)
Tamla (Motown)
Tamla (Motown)
Tamla (Motown)
Tamla (Motown)



Thanks To All Of Our Artists For Making 1976 A Beautiful Year.




IT’S BEEN AVERY GOOD YEAR.

Congratulations on your award-winning performance
in the 1976 Record World Year End Poll.
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“Brass Construction 11
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ELECTRIC LIGHT ORCHESTRA
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Times Of Your Lite”

“016 ELQ"

On United Artists Records & Tapes UAl

€' 1976 United Artists Music and Records Group. Inc.




#1 Jazz_Label:

Top New Male Artist: #1 — Ronnie Laws
Most Promising Female Jazz Artist: #1— Marlena Shaw
' Top Jazz Trumpeter: #1 —Donald Byrd

Top JazZz Flautist: #1 —Ronnie Laws
#3—DBobbi Humphrey

Hot-selling, award-winning

| Cant _ L

Hide 3
,em y

R b '3
s 1

b

DONALD BYRD’S BEST/Donald Byrd CAN'T HIDE LOVE/Carmen McRae
BN-LA700-G BN-LA635-G

BLUE NOTE LIVE AT THE ROXY
BN-LA663-)2

© 1976 Blue Note Records
a division of United Artists Music And Records Group, Inc,



Blue Nofe ©®

Top Jazz Saxophonist: #2 —Ronnie Laws
Top Album (Solo Artist): #2—Places & Spaces/Donald Byrd
Top Female Jazz Artist: #3 —DBobbi Humphrey

Top Male Jazz Artist: #6—Donald Byrd
#9 —Ronnie Laws

; albums from Blue Note.

*’”W R WP

M= W

2R RS 1

FEVER/Ronnie Laws BOBBI HUMPHREY'S BEST/Bobbi Humphrey LIVING INSIDE YOUR LOVE/Earl Klugh
BN-LA628-G BN-LA699-G BN-LA667-G

When you think Jazz, think #1: Dlue Note Records & Tapes. b




Some of t
; greatest artists

Record World 1976 Single Awards:

Ed Bruce
Dave Dudley
Crystal Gayle
Bobby Goldsboro

Del Reeves & Billie Jo Spears
Kenny Rogers

Billie Jo Spears

Record World 1976 Album Awards:

Crystal Gayle
Kenny Rogers
Billie Jo Spears

Top Producer:
Larry Butler

United Artists,
Tennessee.
S




There are a million reasons
for the success of

ROCKY

Here's a

riginal Motion Picture Score

music 8y BILL CONTI

The Original Motion Picture Score
Music Composed, Conducted & Orchestrated by

BILL CONTI

Lyrics by .
AYN ROBBINS and CAROL CONNORS

°® @
On United Artists Records
ited Artists Music a;d Records Group, Inc

O©OMCMLXXVI Un




WALTER JAGKSON

AND

GHI-SOUND REGORDS

ARE

AND

NO. 1IN YOURS.

WALTER JACKSON. NO.1 TOP NEW MALE VOCALIST,R&B ALBUM POLL.
CHI SOUND RECORDS. WITH THIS AWARD
AND ENORMOUS SALES, CHI SOUND RECORDS
HAS BECOME A POWERFUL NEW FORCE
IN THE MARKET IN LESS THAN AYEAR.

@ Walter Jackson on Chi-Sound Records. l " Distributed by United Artists Records.

© 1976 United Artists Music and Records Group, Inc. ® Printed in U.S.A

AmericanRadioHistorv.Com



Tapestry Video Prod.:

‘Developing a Record Company Clientele

B LOS ANGELES—With the cli-
mate for more extensive televi-
sion advertising warming up
gradually in the music industry,
Tapestry Video Productions, a
young video production shop
formed here last year is focusing
much of its attention on develop-
ing a record company clientele.
Tapestry (the ‘a’ is long, as in
tape) is stressing the industry’s
lack of television marketing ex-
perience and conservative finan-
cial stance as chronic flaws; the
shop’s own hopes of building a
record company roster stem from
the conviction that few inhouse
label ad staffs can match Tapes-
try’s parallel background in both
prime-time, high access com-
mercial production and record
marketing and promotion.

Michael Mannes, director for
Tapestry and a video and tape
veteran who has produced and
directed television spots for major
national accounts as well as music
documentaries (most notably pop
and classical concerts for the PBS
series ‘‘Performance At Wolf
Trap”), sees a prime obstacle to
effective television advertising for
music in the production standards
currently held in most ads.

“For some reason most of the
labels fail to recognize that their
ad can’t be viewed solely in terms
of the buy itself or the audience
being sought,” Mannes explained.
“They should be thinking about
the fact that they’re competing
for the same dollars as a lot of
national advertisers who are set-
ting much higher budgets and
maintaining a much more critical
visual presence. It's not an enter-
tainment dollar, it's a consumer
dollar, and they're trying to com-
pete with a $100,000 Burger King
commercial or an $80,000 Crest
spot with a shoddy spot that was
produced for $1,200.

While Mannes conceded that
the potential audience for a single
album still
production budgets for television
commercials, he asserted that
strong spots can be produced in
the $15,000 to $25,000 range.
“The commercial is never as crea-
tive as the product itself, and it
really should be the other way
around. Effective marketing in the
medium absolutely insists on a
strong visual hook, for the real
goal in any television commercial
has to be viewer retention, and
whether that consumer is going
to remember the spot and seek
the product.”

Tapestry’s  producer, Herb
Wood, is a former director of
marketing for Motown Records
who was an early advocate of
television’s potential for record

RECORD WORLD DECEMBER 25, 1976

prohibits six-figure -

sales. * ‘Talking Book’ had gone
gold, and was heading for plati-
num when it hit a sales plateau,”
Wood recalled. “You could see
it was starting to tail off. So we
bought time for the album in
seven markets, including New
York, Chicago, Los Angeles, Phila-
delphia, Atlanta, San Francisco
and Detroit.

“Not only did it take off, it sold
nearly twice as many records.”
Wood’s positive results from that
‘72 Stevie Wonder campaign are
augmented, he asserted, by the
chart and sales activity enjoyed
by Rod Stewart, Peter Frampton
and Burton Cummings following
their performances on the recent
““Rock Awards” television special.
Wood contends that those artists’
broad video exposure was the
crucial factor in triggering new
sales activity.

No Prime Time Yet

Still, neither Mannes, Wood or
Bob Glassenberg, the former
Warner Bros. promotion execu-
tive, general manager for Discreet
Records, and trade journalist, who
serves as Tapestry’s national mar-
keting director, is advocating
prime-time network buys as a
current alternative. Although they,
do see such campaigns as even-
tual marketing tools for the in-
dustry, as Mannes points out, “If
you're going to buy spots region-
ally or locally, you're going to
have to buy 125 markets before
you can justify the added costs
of a network buy as advantage-
ous.”

All three point to the record
industry’s increased emphasis on
market research as crucial to ef-
fective spot placement, but Wood
asserts that most of the current
data collection is inherently
limited. “The first step is to use
television to broaden your acts’
horizons, so it will appeal to a
broader audience. And many of
the key marketing studies that
have been set up thus far aren’t
really telling companies that
much about who that broader
audience might be,” Wood com-
mented, noting that the primary
drawback of most retail-based
record marketing research and
many questionnaire programs is
that they “only reach the audi-
ence that’s already bought the
product.”

Because the resulting profiles
dovetail with existing label pro-
jections for the marketplace, there
is insufficient attention to the
much broader audience available
through the video medium.
“Record companies are using
television as a last resort,” Glass-
enberg remarked, “or as a pre-
mium for the artist that is already

selling strongly, like a billboard
on the strip.”

Wood argues that such place-
ment only frustrates an effective
test of television advertising, since
isolating the impact of video ex-
posure from other retail and
radio activity is most difficult
when sales are booming. More
effective, he and Glassenberg in-
sist, is spot placement in markets
where sales activity needs bolster-
ing.

However, all three concur that
commercial testing shouldn’t wait
until the actual buy is made, and
assert that record companies
should follow the example of
major agencies — and some of
their own promotion executives
—by using consumer testing ser-
vices like ASI.

Mannes underscored the need
for such tests by re-emphasizing
the need to create a powerful
visual image for any act, and of-
fered some possible guidelines
for creating such hooks. One ob-
vious weakpoint in most record
spots, he asserted, was the failure
to use the act itself. “Why can’t
we get the artist live? One answer
is that the artist has a conception
of what he wants to see on tele-
vision, while the record company
may have a different concept. At
the same time, the company too
often lets scheduling problems
and their haste to get the spot
into the marketplace prevent the
artist’s participation.

“That’'s where a professional
director and production company
can really help, by communicat-
ing with both. | think the added
objectivity of the outside director
enables us to escape the em-
plover / employee tensions that
are often part of the artist’s rela-

tionship with his label.”

Advance Planning Needed

Mannes also pointed to the lack
of advance planning as another
current obstacle, noting that since
many labels decided to assemble
a spot only after sales were al-
ready well underway, there was
inadequate time to effectively
cross-merchandise spot, album
graphic, print ad and instore dis-
play materials. “The stronger the
tie-in you make in the store to
the visual effect, the more power-
ful the impact of the ad,”” he con-
cluded. ‘“The advertising cam-
paign for ‘Jaws’ was finished, in
terms of creative planning, be-
fore the first foot of film was shot.
Obviously, there’s a great deal
more control possible with that
sort of planning.”

He also noted that careful crea-
tive development for television
spots could also have benefits for
institutional advertising designed
to establish label identification.

Judge Sets Fines

In Piracy Case

8 SACRAMENTO — Robert Dale
Carrigan, who previously had
been sentenced to 90 days in jail
and ordered to pay a $1,000 fine
after pleading guilty to criminal
copyright infringement, was ord-
ered to pay damages of more
than $11,000 to MCA Records,
whose sound recordings he had
illegally duplicated.

Federal District Court Judge
Philip C. Wilkins directed that all
infringing recordings and the
equipment used to make them,
which had been seized by Federal
authorities, be turned over to
MCA’s counsel for destruction.

£
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New York, N. Y.

(Continued from page 22)
Jules Malamud and a two-parter with Clive Davis.
MARCH

Party Of The Year Award goes to Sheryl Feuerstein and Dudley
for this month’s Bachman-Turner Overdrive “Ice Follies,” held at the
Rockefeller Center skating rink. A glorious event . . . Paul Simon,
Janis lan and Natalie Cole topped the Grammy winners . . . Leon
Thomas added an “E” (Leone) and Dionne Warwicke dropped one
(Warwick) proving the law of conservation . . . Imports became “A

Superstar Billy Graham leaves
nothing to question when visiting
the RW offices. Neither OI' Rag-
arm nor the Grand Wizard were
able to watch Celebrity Wrestling
ever again.

Way of Life” (page 3) . . . Howard “OI' Ragarm” Levitt was caught
in a neckhold by the Grand Wizard of Music, Ray D’Ariano, whil'e
Superstar Billy Graham dangled a copy of the lead sheet to D’A-n-
ano’s “Harry Chapin on the 5:05” before his eyes . . . Fred Astaire
and Bing Crosby both released albums while Elvis’ “Hurt” single be-
came a lost classic . . . Warners sponsored four nights of California
Soul at the Beacon . . . Cotillion label was reactivated . . . Three
cover battles in one week: Diana Ross and the Fifth Dimension
(“Love Hangover’), Frankie Valli and Rogue (“Fallen Angel”), and
Billy Ocean and Alex Brown (“Love Really Hurts”) .". . Atlantic
signed Melanie. She was not always pleased with her notices . . . An
RW Willie Nelson cover marked a progressive country special
while Sweet decorated the front of the Spring Harvest of Talent/
NARM issue, C.W. McCall and Fleetwood Mac (the latter then at 34
weeks on The Album Chart) also adorned the cover . . . “Welcome
Back” was that for “sleeper’” John Sebastian . . . RW’s “Paycheck’s
Polish Delivers Dividends” was cute. Variety’s “Johnny Paycheck
Bounces” was cuter . . . Dialogues featured Meurice LeFevre, Don
Dempsey and Jerry Masler on the growing children’s market. Or was
that the exploding children’s market?
APRIL

A month of “Executive Shifts” headlines on page three as a rumor
precedes the formal announcement that Artie Mogull becomes UA
prez and later in the month, Al Coury is appointed to the top spot
at RSO . . . RW introduces The Sales Index, a ‘“‘reliable barometer
of overall industry sales patterns” and the object of much explana-
tion at future chart seminars . . . David slash coach general manager
McGee explains the finer points of NARM ‘76 . . . RW reviews editor
shows an ear for the hits with Thin Lizzy’s “Jailbreak” Ip reviewed
bottom, inside page. ‘‘Sleepers,” however, include Brothers John-
son’s “I'll Be Good To You” and Steve Miller's “Take The Money
and Run.” . . . Paul Kossoff and Phil Ochs ain’t marching anymore
. .. Lou Reed, Howard ‘“Hold these, will ya?” Levitt and Leslie West
join Lynyrd Skynyrd backstage at the Beacon . . . lan Cove joins
RCA . .. Someone call Guiness: Over 50 execs and well wishers
squeeze into a picture taken at an L.A. Sweet fete . . . Ringo to At-
lantic and Sire signs the Ramones: 1 . ..2...3 ... 4

Ira Mayer on Carole King: “Familiarity does not breed contempt”

. .. N.Y,, N.Y. threatens to tell what happened when Peter Lemon-
gello joined the Raspberries and asks: “’Is there Green in Atlantic’s
future?” . . . RW reports “Wonder Firms Contract,” proclaims: “Lp
expected shortly.”

Johnnie Taylor, Wings, Elvin Bishop and Brass Construction
adorned the cover while Dick Clark, Michael Goldstein, David Bowie
and Roddy Shashoua were Dialogue subjects.

MAY

More executive shuffles this month as Bruce Lundvall replaces
Irwin Segelstein as president of CBS and Bill Gallagher takes over
the top post at AFE . . .RW inaugurates its Regional Breakouts. Head-
line Of The Month: Feat Feet Feted . . . Fact Is Stranger Than Fiction:
Robert Palmer on Robert Palmer in the N.Y. Times; N.Y., N.Y. re-
ports “The Ramones’ Bottom Line appearance made the New York
Dolls sound like the New York Philharmonic;” and general coach
slash manager David McGee claims that Punk magazine interview

(Continued on page 124)
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Frankie Mi"er (Continued from page 34)

least been tasteful in his choice
of material, musicians and pro-
ducers.

His lack of commercial success
must then be attributed to mana-
gerial problems and personal
frustrations borne out of pro-
longed periods of inactivity when
he could have toured this coun-
try as either a solo artist or a
member of Jude, the group
formed by Robin Trower after
Procol Harum. The band also
membered Jim Dewar and Jethro
Tull drummer Clive Bunker, but
dissolved in less than a year.

“Once In A Blue Moon” was
recorded shortly after jude dis-
banded with Brinsley Schwarz
providing the accompaniment.
Dave Robinson, who went on to
manage Graham Parker and the
Rumour produced it, but coming
at a time when the industry was
wary of a vinyl shortage, it was
never released here.

Miller went to New Orleans to
record ‘‘High Life” with Allen
Toussaint and some local musi-
cians a year later. The album in-
cluded some brilliant perform-
ances (“Brickyard Blues” and
“Shoorah Shoorah” are but two)
and earned him additional re-
spect as a singer, but failed to
get him on the charts.

Back in England, Miller and
Andy Fraser were writing songs
and auditioning musicians for a
new band, but after an extensive
search, they went their separate
ways. The Frankie Miller Band
was formed shortly after with

Henry McCullough, Mick Weaver,
Stu Perry and Chris Stewart.

The band did not last long, but
did record one memorable Ip,
“The Rock,” with producer Elliot
Mazer. The album is Miller’s
finest work to date, containing
superb songs and inspired per-
formances of ‘“Ain’t Got No
Money,” “I'm Old Enough’” and
“A Fool In Love,” the latter a
classic from his brief coalition
with Fraser. “A lot of it was writ-
ten in bars and it sounds like it”
is how Miller describes the rec-
ord.

Since the beginning of the
year, Miller's management has
been taken over by Procol Harum
lyricist Keith Reid. Together they
assembled a new band called Full
House with Ray Minhinnit, James
Hall, Graham Deacon and Chris
Stewart, which has already re-
ceived excellent notices for its
live act. Russ Ballard is rumored
to be producing their album and
Miiler's outlook for 1977 s
brighter than ever: “This band
sounds hungry and mean,” he
said. “This band’ll do it. I've seen
too many people getting wasted
and wrecked and ruining them-
selves. I've gotten pretty wasted
myself at times. But now it’s all
there.” At last.

Anka Gets Gold

B LOS ANGELES — Paul Anka’s
UA album, “Times Of Your Life,”
has received RIAA gold record
certification,

Th e Ba bys (Continued from page 34)

in Toronto.

“If You've Got The Time,” the
first track on the EP, is an un-
compromisingly commercial num-
ber that manages to capture the
urgency of an AM sound plus the
dynamic qualities of power pop
that few groups ever success-
fully master. The ballad, “Laura,”
follows, pitting the strains of a
mellotron against a persistent bass

and drum combination, but the
centerpiece is the two part “Dying
Man,” characterized by a lead
guitar trembling with vibrato and
some of the most emotive singing
this side of Paul Rodgers.
Classic Rock

The Babys do not conform to
any ephemeral style or trend, but
rather play rock in the classic
sense — as if it mattered.

The Babys
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POP GROUP ALBUMS LED ZEPPELIN POP FEMALE
VOCALIST ALBUMS ARETHA FRANKLIN POP_ DUO
ALBUMS ENGLAND DAN & JOHN FORD COLEY POP NEW
GROUP ALBUMS FIREFALL POP COMEDY ARTIST
ALBUMS REDD FOXX POP NEW DUO ALBUMS ENGLAND
DAN & JOHN FORD COLEY POP FEMALE VOCALIST SIN-
" GLES ARETHA FRANKLIN POP DUO SINGLES ENGLAND
DAN & JOHN FORD COLEY POP GROUP SINGLES ABBA
POP NEW GROUP SINGLES FIREFALL TOP R&B ALBUMS
OF 1976" SPARKLEARETHA FRANKLIN,“SOUL SEARCHING,”
AVERAGE WHITE BAND R&B GROUPS ALBUMS SFIN-
NERS, AVERAGE WHITE BAND R&B FEMALE VOCALIST
ALBUMS ARETHA FRANKLIN R&B GROUP_ SINGLES
SPINNERS R&B FEMALE VOCALIST SINGLES ARETHA
FRANKLIN R&B DUO SINGLES MARGIE JOSEPH & BLUE
MAGIC R&B SINGLE OF 1976 "SOMETHING HE CAN FEEL;
ARETHA FRANKLIN TOP NEW ARTISTS OF 1976 FIREFALL,
ENGLAND DAN & JOHN FORD COLEY TOP JAZZ ARTIST
STANLEY CLARKE JAZZ COMBO COBHAM & DUKE BAND
JAZZ SOLOIST STANLEY CLARKE JAZZ DUO BILLY COB-
HAM & GEORGE DUKE

WHEW! IT'S BEEN A BUSY YEAR PUSHIN THE BUTTON
AT ATLANTIC/ATCO & ITS CUSTOM LABELS.




Import Albums

RUSSIAN ROULETTE
HOLLIES—Polydor 2383 421 (U.K.)
Hollies singles inevitably reflect chart

trends rather than personal preferences,
so the disco-styled “Wiggle That Wotsit”
can easily be overlooked. What's left is a
satisfying collection of nine songs which
shows the group’s highly stylized har-
mony sound to be very much a vital force
14 years after it first appeared on record.

SHOUTS ACROSS THE STREET

ALAN PRICE—Polydor 2383 410 (U.K.)

After several Ips featuring a large group
ornamented with strings and horns, Price
has trimmed the line-up down to the es-
sential keyboards-guitar-bass-drums four-
some. The dozen songs feature a bluesier
side of the artist which hints at an Eric
Burdon influence and at times evokes the
moods suggested by Randy Newman.

AS IN A LAST SUPPER
BANCO—Manticore 28004 XOT (Germany)
The group’s second Manticore release fur-

ther entrenches them at the vanguard of
progressive ltalian rock. The lyrics, trans-
lated into English, at times sound awk-
ward, but this is compensated for by the
instrumental polish of twin keyboards and
a sparing use of guitar. Most cuts show
good FM potential.

ONE NITER

EELA CRAIG——Vertigo 6360 635 (Germany)

The Austrian group has been performing a
rock mass around Europe for the past cou-
ple of months but shows a tremendous
depth and versatility in its progressive
leanings with this first album. The sound
of the septet is dominated by keyboards
though there is a wide variety of instru-
ments employed.

KATHARSIS
JANNE SCHAEFFER—CBS 81142 (Holland) .
Schaeffer is one of Scandinavia’s most lyri-

cal guitarists. His playing can be heard on
almost any ABBA record and as a front
man, he has just had his third album re-
leased. Comparisons will inevitably be
be made to Jeff Beck, for Schaeffer shows
the same flash instincts, but his group of
fellow Swedish sessionmen offers a more
varied accompaniment.

PLAY IT DIRTY PLAY IT CLASS
THE JESS RODEN BAND—Island ILPS 9442 (U.K.)
A veteran of groups like The Alan Bown,

Bronco, the Butts Band and two previous
solo efforts, it seems that Rodin’s career
has been leading up to this Ip. The six
man band he has assembled includes two
horns and a thundering rhythm section.
All songs are contributed by members of
the group save for The Temptations’ great
“Can’t Get Next To You.” '

JETHRO TULL
Chrysalis EP CXP 2 (U.K.} .
Jethro Tull commemorates the Christmas

season with a four song 7" single which
has been released in the U.K. as a limited
edition. ““Christmas Song” is the only pre-
viously available track, from the “Living
In The Past” album. “Ring Out, Solstice
Bells,” ““March, The Mad Scientist” and
““Pan Dance” are seasonal standouts.

Russian
Rowulette

SCORPIO RISIMNG

PAaUL RYAN._

CACTUS CHOIR
DAVE GREENSLADE—Warner Bros. K56306 (U.K.)
Dave Greenslade first made a name for

himself with Colosseum and later used
that name for his own group which has
since disbanded. That latter group often
lacked a distinct focus on its Ips, but that
has been clarified here with a mostly in-
strumental album dominated by his au-
thoritative keyboard work. Definitely one
of the progressive highlights of the year.

JANE LIVE RECORDING
BRAIN 80.001-2 (Germany)
After five Ips (including one U.S. release),

the inevitable double live set, recorded
Friday, 13th August '76, includes high-
lights of the past five years and several
new selections. The group again sounds
like a German version of Pink Floyd with
its breathy vocals and textured keyboard
work. This attractive package should earn
them global recognition.

GOLDEN MILE
KURSAAL FLYERS—CBS 81622 (U.K.)
After two inconsistent earlier efforts, the

group appears to have pulled itself to-
gether—switching its label affiliation to
CBS and working with the sultan of pop
production, Mike Batt. The result is an Ip
of 11 sparkling songs that convey a sense
of humor and melody such as the story
of the “One Arm Bandit” and “Two Left
Feet.”

MENTAL NOTES

SPLIT ENZ—Chrysalis CHR 1131 (U.K.)

The latest in a wave of Australian bands to
invade distant shores, Split Enz has made
a name for itself in England with Roxy
Music’s Phil Manzanera producing this
debut. The group has earned a notoriety
for its stage show and the material here
is representative of that—being a pot-
pourri of pop influences.

VIRGIN KILLER
SCORPIONS—RCA PP] 1-4225 (Germany)
Should further proof be required that

there’s no longer a stereotype concerning
German rock bands, Scorpions’ fourth Ip
comes across as a hard rock tour-de-force.
The twin lead guitars front the assault with
the same aggression that marked the early
efforts of Uriah Heep and Deep Purple.
“Catch Your Train” is a standout.

SCORPIO RISING
PAUL RYAN—Charisma CAS 1121 (UK.}
On the basis of his first Ip, Ryan appears

to be an enigmatic musician/songwriter
with a broad vision. Classical and progres-
sive overtures are combined with Ryan’s
penchant for extravagant and somewhat
exaggerated arrangements which often
border on excess. Somehow, the uniqué
quality of the music holds it all together.

MY GENERATION

VARIOUS ARTISTS—EMI NUT 4 (U.K.)

This Ip is a compilation of 16 tracks by as
many groups and artists. In all cases, the
groups no longer exist and the tracks are
almost impossible to obtain in any other
form. The spectrum encompasses the Yard-
birds (with Beck and Page) to Tomorrow
(with Steve Howe) and The Moles (later
to become Gentle Giant).
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ANNUAL AWARDS

Top Instrumental/Singles
#1—A FIFTH OF BEETHOVEN/WALTER MURPHY

Top New Male Group/Singles
#3—STARBUCK

Top Instrumental Combination/Singles
#1—WALTER MURPHY

Top New Instrumental Combination/Singles
#1—WALTER MURPHY

Top Instrumental/Albums
#2—A FIFTH OF BEETHOVEN/WALTER MURPHY

Top Instrumental Combination/Albums
#2—WALTER MURPHY

Top New Instrumental Combination/Albums
#1—WALTER MURPHY

Top Instrumental Group/R&B Singles
#2—WALTER MURPHY

Top New Instrumental Combination/R&B Albums

#1—WALTER MURPHY

Billboard.
ANNUAL AWARDS

ANNUAL AWARDS

Top Instrumentalist/Singles
#2—WALTER MURPHY

Top New Instrumentalist/Singles
#2—WALTER MURPHY

Top Pop Singles
#10—A FIFTH OF BEETHOVEN/WALTER MURPHY

Top Instrumental Group/Albums
#7—WALTER MURPHY

Top New Female Artist
#3—CYND! GRECCO

Honor Roll Of New Singles Artists
#6—WALTER MURPHY
#9—STARBUCK

Top Instrumentalist/Singles
#1—WALTER MURPHY

Top New Female Vocalist/Singles
#5—CYNDI GRECCO

Top New Group/Singies
#10—STARBUCK

Singles Of The Year
#6—A FIFTH OF BEETHOVEN/WALTER MURPHY

Best New Artists/Singles & Albums
#8—WALTER MURPHY

Top Instrumentalist/Albums
#2—WALTER MURPHY

“Top New Grdups/Albums

#6—WALTER MURPHY
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— New Talent

Artful Dodger: Giving To The Audience

By DAVID McGEE

B NEW YORK—To the five Brit-
ish-looking, Virginia-born mem-
bers of Artful Dodger the phrase
“rumor in their own time” is an
annoyingly accurate summation
of their notoriety. Here is a band
that has, in absorbing an array of
musical influences ranging from
the New York Dolls to the Faces
to The Who, with stops in-be-
tween, fashioned an era-straddl-
ing, refreshing sort of rock music
notable for its to-the-point lyrics,
power riffs and rough-hewn, pas-
sionate vocals.

Yet this band languishes: its
debut album, “Artful Dodger”
(produced by Jack Douglas of
Aerosmith fame), was a stunning
synthesis of pop and hard rock
—featuring at least two instant
classics in “Think Think’” and
“Wayside"—which went virtu-
ally unnoticed except in Cleve-
land, where it was among the
most played on two local FM sta-
tions; a second album, ““Honor
Among Thieves” (produced by
Douglas and former Soul Survivor
Eddie Leonetti), received more
airplay but failed” to rise above
the lower regions of the charts;
and the band has not been on
the road enough to have built
much of a following—in fact,
when Steve Leber and David
Krebs signed Artful Dodger (nee
Brat) in 1974, after hearing a tape
that had been brought to them
by rhythm guitarist Gary Cox, the
band’s five members—Cox, lead
vocalist Billy Paliselli, lead gui-
tarist Gary Herrewig, bassist Steve
Brigida—had never played to-
gether in public (primarily be-
cause Cooper, a guitarist who
had joined the band following a
two-year stint in the Army, could
barely play the bass).

Another Struggling Band

Before Cox made that fateful
trip from Virginia to New York
City, though, Brat was just an-
other struggling local band kick-
ing around from club to club in
the nearby Washington, D.C.
area. At one point the band
members pooled their miniscule
financial recources and cut a
single—"Not Quite Right” b/w
“Long Time Away” (not the ver-
sion that's on AD’s first album)
—on its own label, Red Rooster.

“We pressed up 5,000 copies,”’
Paliselli laughed. “Want to know
how many we have left? 4,500.
But is was a nice label. The logo

was a steal from RCA’s, only ours-

had a rooster listening to two
stereo speakers.”

“The reason we did this thing
with the 45, explains Herrewig,

74

“is because we’'d heard that if a
band could sell a certain num-
ber of records in one market, by
themselves, somehow the figures
would get back to New York—
who or whatever ‘New York’ is—
and somebody would come look-
ing for us.”

“It was so scary thinking
about going to New York,” re-
calls Paliselli. ‘“So we thought
this was the way to get the upper
hand. But it didn't work out—
nobody played the goddamned
thing.”

Desperation Point

Like most bands, Brat soon
reached the desperation point,
which is when Cox, the only
member of the band who didn't
have a day job, elected to go to
New York City with the Brat
tapes. The New York Dolls be-
ing Cox’s favorite group of the
moment, it seemed only natural
that Steve Leber and David
Krebs, who had managed the
Dolls, be given a visit. (In the
interest of historical accuracy, it
should be noted that the re-
spected critic Paul Nelson, who
at that time was with Mercury
Records, helped steer the group’s
then-manager, now-road man-
ager, Jim Earheart, to Leber-
Krebs.) Krebs, according to Cox,
“went crazy” over the tape and
summoned Leber, who said to
Cox: “We have open doors at
Columbia and we’re interested in
you.”

Brat was rechristened Artful
Dodger so as not to create any
confusion between it and a Man-
hattan band of the same name.
But the name change didn’t
keep Artful Dodger from nearly
self-destructing during a show-
case performance : for Columbia
executives.

Brigida: “If we hadn’t done
that showcase we would’ve had a
contract a month sooner. It was

the worst thing we ever did.”
Herrewig: “David Krebs called
up and said, ‘We’ve got it locked
up. Don’t do the showcase.” This
was in November and we’d been
practicing for the showcase since
May. We told him we had to do
it. After it was over he walked up
to us and the first thing he said

was, ‘I don’t think we lost it.
Don’t worry.””
Paliselli: “Somebody from Co-

lumbia said, ‘You must be kid-
ding!” We even did a song of
ours called ‘The Banana Song,’
an almost-reggae song with a
chorus that went, ‘My banana,
your banana, my banana’s all
right” And | wore a straw hat
while | sang it. Leber and Krebs
were sitting in the audience with
their faces buried in their hands.”

Brigida: “l remember looking
out into the audience and saying
to myself, ‘Oh my God!"”

Ironically, a contract ensued,
along with the services of a name
producer in Douglas, who saw
the showcase (“They were the
worse band I'd ever seen”) but
recognized Artful Dodger’s un-
deniable talent. He took the band
into the studio, drilled it inces-
santly and came up with an awe-
some debut album.

When the quintet hit the road,
bad news proceeded to follow it
like a plague. First it was in the
form of a “New Faces” tour of
colleges in upper New York state,
which turned- out to be a fiasco
of monumental proportions.

“We didn’t know what we
were doing,” Herrewig says. “We
thought the album was going to
come out and go big and it didn’t
do anything. And we were play-
ing these out of the way places—
you had to take dirt roads to get
to the schools.”

Paliselli calls the “New Faces”
tour ‘‘Hell. Ridiculous. No tapes
had been sent out, no promos of
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any kind. The audience didn’t
know what to expect. Most of
them were real laid-back Hall
and Oates fans, or something like
that. We'd come out playing
‘Think, Think’ and the reaction
was ‘What the hell is this? Pop
music in a college?’ ”

Thankless Tasks

From there it was on to bigger,
rougher gigs as the opening act
for Ted Nugent, Rush and Kiss—
a thankless task to*be sure. True,
the group had a chance to hone
its live presentation, which was
at best inconsistent; primarily,
though, they became adept at
dodging bottles and other flying

" objects with which audiences, as

a matter of course, greeted their
appearances.

Disturbed by the first album’s
disappearing act, Artful Dodger
decided its second album would
have to be, in Cox’s words, “more
like our live sound.”

Paliselli agrees, and adds that
the problem with the material on
the first album was that the band
couldn’t perform all of it live—
the high, falsetto harmonies, for
example, were overdubbed to the
point were they couldn’t be re-
produced effectively outside of
the studio.

“We knew that on the second
album we would have to be able
to do 80 percent of it live and be
able to perform it,” says Paliselli.
"We can do that.”

(indeed they can. This writer,
who was present when Artful
Dodger opened for Kiss at the
Cleveland Coliseum last summer,
was struck by the progress the
group had made in so short a
time as well as by how terrific
the songs from ‘“Honor Among
Thieves” sounded live. The title
cut, “Keep Me Happy” and "Hey
Boys,” in particular, stood as one
with the material from the first
album. The band played with a
killer instinct: Paliselli’s vocals
were searing and top-notch
throughout the set; Herrewig
spun dazzlingly melodic lead
lines over Cox’s thundering riffs,
as Cooper and Brigida laid down
a solid bottom. They were called
back for three encores.)

Asked what they feel their
weaknesses are as songwriters,
Paliselli and Herrewig, who co-
author most of the group’s ma-
terial (Cox also writes: the superb
“Dandelion” on “Honor Among
Thieves” is his composition),
draw a blank.

“We just need experience,”
states Herrewig. “The one thing |
worry about a lot is repitition.”

(Continued on page 198)
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" Takin' Texay-to the People”

The most spectacular and entertaining rock’n’roll tour
in music history made 1976 a banner year for
“That little ol’ band from Texas.’
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The Coast

(Continued from page 58)
the U.S. Starr thus became the second Beatle to sever a 12 year asso-
ciation with EMI. All Coast had to say is, “Two down.”

Danny Goldberg exits as a VP of Swan Song Records, and fo.rms
his management company and PR firm. Goldberg shaped SS into
about the only artist-operated label to ever amount to more than a
hill of returns, so we didn’t doubt that DG wouldn’t do equally well
on his own. By summer, he has got Kiss, ELO, and Robin Trower,
among others, under his guidance . . . Lynyrd Skynyrd threw a sur-
prise party for Peter Rudge’s 30th birthday backstage after their Win-
terland gig. In honor of the event, rambunctiousness and lawlessness
were held in check. Rudge was so touched by the gesture that he
gave the band back their bullets . . . In another part of the country,
Chicago to be exact, Mercury Records held a surprise party for Irwin
Steinberg’s 30th year—at the company that is. His only comment was
reported to be: “Rudge should look so good in another 30" . . .
Ben Edmonds went to a party for Bob Welch (ex Fleetwood Mac
guitarist) and was mistaken for Chris McVie from behind. From the
front, he was accused of being Daryl Hall—in his heart, he sees him-
self as Robert Redford . . . RCA created a total marketing plan around
the theme “John Denver People.” It was to be a year long adver-
tising promo-sales campaign and was kicked off with an hour long
TV special, John Denver and Friend,” the friend being Frank Sinatra.
. . . Later this year, Warner Brothers resurrected the ‘“People” idea
when they released the new Funkadelic album, “The Clones of Dr.
Funkenstein.”

The Four Seasons were certified comebacks (as well as platinum
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record selling artists) with ‘“December 1963 (Oh, What A Night),”
which proved to be the biggest selling single in Four Seasons’ 14
year career, selling in excess of 3 million copies . . . Jazz institu-
tion George Benson listed Be-Bop Deluxe guitarist Bill Nelson at the
top of his list of favorite young guitar players. We didn’t even
know George was watching, but neither did Bill . . . Idaho became
the 39th state to approve a tape and record anti-piracy law. What
we wondered is what took them so long. Huh? I can’t hear you,
I've got a potato in my ear . . . Peter Rudge announced an exten-
sive British and European tour for the Rolling Stones—their first since
1973. Rudge also projected plans for the Stones to tour most of the
globe during the remainder of '76 into 1977 with a mini-tour of the
U.S. this summer. By December, the rest of the globe is still waiting
. . . The first Bally “Captain Fantastic’’ pinball machine has been
shipped to Toronto for Elton John’s approval. The machine was origi-
nally to be called “Pinball Wizard” after EJ’s role in “Tommy,” but
surprisingly enough there’s another model about to hit the market
with that name. Elton’s reaction? His glasses got all steamed up, and
he lit up like a Christmas tree when he unwrapped the machine . . .
Rush, the Canadian heavy metal hobgoblins, tackled the troubles of
Man In Space with their new Mercury album, “2112.” This album
was hailed by RW’s Lenny Beer as: “An album to pass the Memorex
test in 2112, or today” . . . Michael Ochs decided to stay at ABC
awhile longer, and see the world. He accompanied Freddy Fender
on his Australian/New Zealand tour with this sage promise: “I'll call
everyone back in April . . .”

APRIL

I Spy: On close inspection, on the cover graphics for the new Led
Zeppelin album, “Presence,” we noticed that the strange object which
appeared in all cover photos (and to be herein referred to as The
Object) is copyrighted to Swan Song. There’s been much specula-
tion as to what The Object is—and so far Coast narrowed it down
to one of three theories: A.) An anthropological find that harnesses
pyramid energy B.) A cure for cancer C.) Danny Goldberg’s replace-
ment at Swan Song. As the year progressed, we're only sure that the
Big O. was not Danny Goldberg’s replacement, since the slot is not
filled . . . Bernie Leadon’s brother’s band, Silver, is signed to Arista,
to be continually confused throughout the year with the Sylvers and
Silver Convention. Maybe they should have called themselves Stain-
less Steel, or more optimistically, Platinum . . . We still don’t know
what tennis star Arthur Ashe was doing wearing a Fleetwood Mac
T-shirt on the Tonight Show in early April. Probably the same thing
Lucie Arnaz was doing wearing a Kiss shirt on Hollywood Squares
two years ago. Their laundry . . . Ex-Bowie guitarist Earl Slick’s obser-
vation on Bowie’s pot bust in NY was recorded by Coast for yet
another brief pause in Rock and Roll as a Sociological Antidote: “1
think it's funny because he doesn’t smoke pot. I also think it's funny
because he was busted by two chicks” . . . Venus got out of her
blue jeans and went to a go go: Frankie Avalon released an album
on De-Lite Records featuring a disco version of “Venus in Blue Jeans’
that even confounds Dick Clark.

The good Dr. Feelgood lures then Coast columnist Ben Edmonds
out of the recovery room and onto the dance floor at the Starwood,
and miraculously cured Edmonds of a bad case of terminal tequila
sunrise (that’s a hangover to the uninitiated) which prevented him
from attending a post Anaheim bash for The Who at the La Cienega
Bowling Lanes, which was summed up by Roger Daltry as: “the most
boring party I've ever attended.” Well as the saying goes, “It's his
party . . . Heterosexual backlash, and backbite, revisited: Guitar hero
Ted Nugent did an anti-homosexual interview with the Advocate,
the nation’s leading gay tabloid. The frentic guitarist was quoted as
saying: “It nauseates me, | mean, | like three or four chicks in bed
with me at once, doing it, going nuts. But the idea of another guy
—get him out of here!” So much for normal appetites in the Heart-
land . .. Did we understand George Osaki to mean that he has a
hidden desire to throw it all away, and make cat food commercials
... Al Coury is no longer missing in action, since we find he accepted
the position of president of RSO Records . . . Leon Russell took his
Paradise Record label, his wife, and their new album, “Wedding
Album” (shades of John and Yoko?) over to Warner Brothers for
marketing and distributing . . . Everybody has their Pete Best: The
Bay City Rollers lost Alan Longmuir, after he retired from the band,
giving “exhaustion and overwork” as his reasons for quitting. Reliable
sources indicated something more like “old age,” as the reason for

(Continued on page 114)
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THE VIEWPOINTS OF THE INDUSTRY

The Jack DouglasTheory of Production

By DAVID McGEE
B Jack Douglas’s name appears on i
so many albums these days that o
one half-expects to find his living
quarters located in the Record
Plant. Aerosmith, Starz, Montrose,
Patti Smith, Artful Dodger—he
has produced them all and more.
Before he went behind the board,
though, Douglas was a guitarist in
several bands, some of which—
the Liverpool Set, Night Shift, Priv- ¢ \
ilege (one album, produced by the A
Isley Brothers, on T-Neck), and the Jack Douglas
Swamp Seeds—scored minor successes before calling it quits. From
playing music he went to sweeping floors at the Record Plant, where
he managed to mix tracks on the side. Soon he became Roy Cicala’s
assistant, then an engineer working with Bob Ezrin, John Lennon and
other rock producers. His first major job as a producer was for a
Canadian group, Crowbar, that recorded one album for Epic. Then,
when Ezrin and the Alice Cooper group parted company, Douglas was
called in to co-produce “Muscle Of Love.” Ezrin, in a roundabout way,
gave Douglas his next big break—his biggest break—by turning down
an offer to produce an unknown Boston rock group called Aerosmith.

Record World: How did you get involved with Aerosmith?

Jack Douglas: They originally called Bob. He went to see them—

RW: He told me he couldn’t communicate with them.

Douglas: Yeah. He said “Naw. No way. They might happen. Might
not. They need six months of work before they do a record.” And
then David Krebs called me after that and | went up to see them and |
thought they were really pretty cool.

RW: Were you able to talk to them? Could you get through to
them?

Douglas: Oh yeah. I'm closer to Steven’s way of thinking—his back-
ground and mine are very similar. It’s unbelievable. We even ran
across each other, it turned out, in bands from around this area. He’s
from Yonkers. We spoke the same language right away. And they’'d
been screwed around a great deal. They didn’t have anything to say
about the first album. They were kids and the really valid things they
had to say about their music nobody would listen to. My philosophy
has always been if you want to produce a record you ought to listen
to the band. They usually have real good ideas about what they're
supposed to sound like. Choice of chorus, a solo or approach to a
vecal and so on—I like to refine what a group does.

Aerosmith had really good ideas. They were interested in being a
really raw rock and roll band that could grow. They weren’t the great-
est players at the time, but they felt that they weren’t going to stop
there. They were going to continue to learn how to play their instru-
ments. | thought it was a great project.

RW: Could you trace the development then of Aerosmith? With
each new album what new goals were set, what kind of things did you
have to work on with each album in order to develop the group, and is
the group where you expected it to be now?

Douglas: Yeah, it is where | expected it to be. I'm really happy
about the development, especially up to “Rocks.” The first album we
did together, “Get Your Wings,” about 75 percent of the material was
already written and just needed to be developed. Arranged—guitar
solos had to be planned out, where, how. All the sweetening and
everything that we were doing; all the overdubs—none of that stuff
had been planned. It was all worked out in the studio. The goal of that
album was to make it sound a little more professional than the first
album, but still keep that same kind of thing happening in the songs.
The sassy—we wanted to establish that the band was rocking out—
you could dance to it. We were just going to try a few things from
left field. There were some tunes on it—'‘Seasons of Wither,”
“Spaced’—where we would try a few different things. Things that
weren’t quite like the band. In fact the band wasn’t playing those
tunes at the time; those we worked out and developed.

After people started to turn on to that album, we decided with
“Toys” to try a bunch of different things. Go in a whole bunch of
different directions. The sass is there and the rock, but we wanted to
try things like “Big 10-Inch”—bring in a little bit more sweetening;
arrange a little bit more so it was less free playing; thought out a
lot of stuff before we went into the studio. Also, that was the first
album that we did together that was totally developed in the pre-
production period. They had no songs—maybe one—written before
we started our pre-production period. So that’s when our relationship
got a little bit tighter. We started working together a lot in arranging
and developing songs from day one. Then we figured that that was a
pretty good way to go. The only thing we were talking about a few
months before ““Rocks” was that it was going to be real hard album.
And we might go back to the format of the first album, which was a
rock out on every tune. And again keep it real raw. And make it as
live sounding as we possibly could. But that we would wait until we
got together before we even developed the tunes. Joe Perry would
come in and work on a few riffs and file them away. Took about two
months of pre-production to write all the stuff. The lyrics were the
last thing that came to us, and because they took so long “Rocks” ran
into my schedule for two other albums—at night | was doing pre-
production with Starz and afternoons with Aerosmith. No sleep what-
soever. Just going right through. But it's really worth it. Steven moves
in with me when we’re working on albums. In the morning | wake
him up with a cassette and a cup of coffee—""Here you go”’—most of
the melody lines have all been worked out and he’s singing phoneti-
cally. I'll suggest a thing to him here and there; give him a kick this
way and he starts to come around. He's really the main drive of the
band. Perry even came in and wrote a tune. Got so mad at Steven and
said ““I'm going to write the words to a tune”’—and he wrote “Combi-
nation.” Good lyrics; real good lyrics. But that's—we got it right
where we wanted it. Went up to the warehouse to get the sound that
we wanted—really live, lot of room sound.

If I'm going to spend a lot of time in
the studio—and | do—then I've gotta
be having a good time. Part of that is
getting the band to do their thing . . .
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RW: Is it possible that Aerosmith will ever do something akin to
their own ““Destroyer’’?

Douglas: | don’t think so. In fact we’re looking to empty out as
much as we, can. The next one is going to be empty. Empty. Right
down to the basics. It']l probably be a little more subtle than “Rocks,”
but with the same kind of power. And really empty. Two guitars, bass
and drum kind of sound. Some of the licks Joe played for me a few
weeks ago lend themselves to real open, flashy lead guitar tracks.
And some fairly elaborate melody lines.

RW: Are you toying with the idea of a live album for them?

Douglas: Oh yeah. We're working on it. There’s dates here and
there that we've already recorded. But not for, I'd say, two years. |
think that the band has a long way to go in the studio. They can make
different, and I think pretty successful, albums every time out.

RW: How about Starz? | saw them before they were signed, and |
didn’t think much of the group as a visual or musical entity. Yet you
took the group and made a decent album. What did you do?

Douglas: Well, we worked hard in pre-production. | don’t know at
what point you saw them, but they were all good players. They really
were good players. It was hiding in there. If you said, ““Play anything
you want, individually,” they’d sit down and play great things. The
two guitar players are both good; they play off each other real well,
but live they weren’t doing it. It just needed to be honed a little bit.
I saw something in them that | thought was good, and | saw them
before—way before—you saw them with Roxy Music. Brendan had a
real legitimate guitar style; | mean, he could play stuff that Hugh Mc-
Cracken plays in the studio; play all that stuff. Melody lines—terrific

(Continued on page 90)
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and all its Winning Artists
congratulate RECORD WORLD for winning
this year’s “Year-End Poll

With the Most Categories” Award...

SINGLES CATEGORY

FLEETWOOD MAC: Top Featured Female Vocalist—#1 Christine McVie
—#72 Stevie Nicks

Most Promising Featured Female Vocalist—#1 Stevie Nicks
GEORGE BENSON: Top New Male Vocalist—#1
GARY WRIGHT: Most Promising Male Vocalist—#1

ELVIN BISHOP (Capricorn):
Top New Featured Male Vocalist—#1 Mickey Thomas

ALBUM CATEGORY

FLEETWOOD MAC: Top Album Group—#1 Top Mixed Group—#1
Top Featured Female Vocalist—#1 Christine Mc Vie #2 Stevie Nicks

Most Promising Featured Female Vocalist—#1 Stevie Nicks

Special Achievement Award for having their FLEETWOOD MAC album
on the Top 100 for the entire year.

GEORGE BENSON: Top Instrumentalist—#1
Most Promising Male Vocalist—#2

GARY WRIGHT: Most Promising Male Vocalist—#1
SEALS & CROFTS: Top Male Duo—#1

RICHARD PRYOR: Top Comedy Artist—#1
Top Comedy Album—#1 BICENTENNIAL NIGGER

REB SINGLES CATEGORY
GEORGE BENSON: Top New Male Vocalist—#1
CANDI STATON: Most Promising Female Vocalist—#1
BOOTSY COLLINS: Top New Featured Male Vocalist —#1
RGB ALBUM CATEGORY
GEORGE BENSON: Top Jazz Crossover Into RGB—#1

RICHARD PRYOR: Top Comedy Arfist—#1
Top Comedy Album —#1 BICENTENNIAL NIGGER

And So Forth...




Dialogue

(Continued from page 88)

melody lines. And Richie could harmonize with anythirdg and make it
sound tough. Brendan could never really make things sound too
tough, but Richie could. He could also do a lot of screaming on the
guitar. But before preproduction the wrong things were screaming.
They were there; they just needed to be pulled out a little bit. The
other thing was just making them sound big on record. Really worked
at getting a big drum sound, big guitar sounds; they could sing—they
were Looking Glass for awhile. Brendan could sing, Peter could sing
real well, Michael was a good singer. Just changed a couple of
chords around as far as vocal stuff so it didn’t sound weak. So it was
more of a rock sound. :

RW: Did you have to do much work on their songs?

Douglas: Just editing, taking out the stuff that didn’t make it. There
was a lot of stuff that needed to come out. An exc€ss of it wasn’t
economical. They would go into these extended solos that went
nowhere. There were songs inside of songs and | kept pulling this
stuff out, changing a little thing here and there. They had a lot of
material. Spent three weeks, three and a half weeks doing that. It
went real fast. They were really good players.

RW: One of the things that bothered me about the group when |
saw them was that they were coming on like a Kiss without makeup.
| hear a lot of Kiss in that group and in that album. Is that just
accidental? .

Douglas: Bill Aucoin, as far as | know, has nothing to do with what
the band sounds like. Sean Delaney was helping them out and he’s an
influence in terms of choreography and a certain amount of punch—
that kind of Kiss thing. But the band, they’re not big Kiss fans. I'll
admit that they look like a Kiss without makeup with the moves and
all that, but if it's coming from Sean and Bill that’s going to happen,
regardless of whatever theatrics they’'ve devised. But they’re not a
Kiss-like band and 1 don’t think they ever want to be. They think dif-
ferently visually. .

RW: Did you see them before they hooked up with Aucoin Manage-
ment?

Douglas: They had just hooked up with Aucoin. Alan Miller, who
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was their original manager and who now works for Bill Aucoin,
brought the band with him when he joined Aucoin’s firm. But then he
called me up. When | first saw them they had a keyboard player, a
synthesizer player. They moved him out. | didn’t say he had to go,
but I think Bill did because there was an image he was looking for
onstage and you can’t make the moves if you're sitting down. They’re
having some success now; they’re having some pretty good success
on the road. The album’s selling through.

This band that I'm working on now, Cheap Trick, is like Aerosmith.
They've got the midwest sewed up. We expect to sell 75,000 albums
when they go out because they’re got such a following. I've never
seen anything like it. People are just fanatical about them. They're
probably the number one band out of the midwest. They came out of
Chicago. Couple of weeks ago the Chicago Sun-Times Sunday section
had a color picture of the group on the section apd it said ““Cheap
Trick is Here.” Five pages of story in this thing—circulation of five
million.

RW: Is this one typical of the bands you've worked with? Heavy
guitar and drums?

Douglas: Yeah, pretty much so. This one’s different than anything
I've ever worked with as a band.

RW: How so?

Douglas: Probably the finest writers I've ever worked with. Really.
Rick Neilson is a terrific writer. “Daddy Should Have Stayed In High
School” is about a guy who's 30 but he feels like 16. He waits outside
the high school and waits for the girls to come out and finally one
day he grabs one, ties her up. “The Ballad of Richard Speck.” Just
terrific. Their live stage act is incredible. “A middle-aged neurotic
baboon on stage” is what one writer said about them. He was
panning the band, but that's great. The lead singer is just Mr. Cool.
No special effects at all. Just great personality. The drummer looks
like a 40 year old accountant and he plays a drum kit that's about that
old. He hardly plays at all really, but he always plays the right things.

RW: Who or what is Lance? .

Douglas: A new band I'm working with. They're a real good hard
rock and roll band. Very interesting. They’re ex-Mennonites. In fact
one guy’s father is a Mennonite minister. And they’re hard as hard can
be. They really rock out. I've been working with them on and off for
about two and a half, three years. They’re from Indiana and they
moved to New Jersey, rented a house, started changing the band
around. Originally the name of the group was Jackdaw.

RW: There’s a Jackdaw given credit for background vocals on the
first Artful Dodger album.

Douglas: Right. They’re great vocalists. They've also done vocals on
a Johnny Winter album. Lance was their manager, and not too long
ago someone knocked on Lance’s door one night, he opened the
door and he got done in. He and his girl friend lived on St. Marks.
Just one of those things. When your number comes up. Open the door
and there he is waiting for you. So he and his girlfriend—she was 18—
got it that night. So the band after a couple of months of shock—
nothing was happening, they had no direction—they just fell apart—
they came back and called the band Lance after their ex-manager.
They don’t have a contract yet.

RW: Are you going to produce them?

Douglas: As soon as they get a contract.

RW: How did you get involved with Artful Dodger?

Douglas: David Krebs brought me down to Washington to see them.
Who else was there? Mark Spector was on the same flight. Mark was
prepared to sign them to Columbia if they were any good. And they
got up and played and they were the worst. Boy oh boy were they
bad! Embarassing! Billy was jumping up and down on-stage like he
had springs on his feet, and the band was so scared they were shaking
up there. Gary would walk up to the mike and make believe he was
singing. Gary Cox. Just the worst. But there was something fresh about
their songs. And something real nice about them. Everybody knew
they were a young band and Mark felt the same way. | saw them and
said “This is the worst band I've ever seen. Almost. I'll do it. | think
there’s something there for sure.”

RW: Billy Paliselli said that your greatest contribution was in having
a lot of patience with the band.

Douglas: Yeah, it took awhile. Things didn’t come real natural to
them. Studios weren’t natural to them at all. They were scared all the
time. They were afraid that | was going to yell at them. Well, | do a
lot of yelling anyway in pre-production periods. | jump around and
yell and carry on. They could play the right things, but you had to

(Continued on page 194)
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Bob Fead

(Continued from page 10)
questionnaire? What marketing information do you hope to extract
from the data collected?

Fead: It really doesn’t ask much more than who you are, where you
are, your age, your sex, and whether or not you purchase an album or
tape.

RW: Why did you choose to limit the questionnaire to those areas?
Other marketing questionnaires currently in use by some labels at-
tempt to pin down more extensive profiles.

Fead: Because of the time of year. We discussed this when we
were first considering implementation of the program, and because
you're talking about that three-week -period, the biggest traffic time
of the year, you have to limit some of the things you might pull out of
a program like this. After we gauge the success of this program, we’ll
probably come back with it, whether it's done regionally or nationally,
in a period of time when the retailer has more time to amply deal
with it and we can extend the number of questions to be asked of
the consumer. .

There’s also the possibility that once we've extracted the names of
those who've filled out the initial cards, we can do a direct mailing
seeking more detailed information.

RW: Given that emphasis on collecting data, would you agree that
detailed market research is finally becoming a major theme in the
‘industry?

Fead: | don’t know whether it’s become a major theme, but it cer-
tainly has become the principal subject of conversation in terms of
an overview of what the industry is, what its potential is, areas of
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growth available, retaining customers, and finding new customers.

RW: How are you going to be using market restarch to find them?

Fead: We're just getting involved in that aspect of research in
terms of how we market our product, and we're looking at a number
of things. One program should be functioning within the next 60
to 90 days whereby we will have a total recall system in terms of our
advertising and merchandising, by artist, by selection, by market, so
that we can pinpoint exactly what's been done for a record in a given
market in detail.

Other companies have generated statistics based on the questions
of how the industry has matured and whether it has peaked in terms

-of the amount of business we're going to do. Are we a three-and-a-

half billion dollar industry, and if so, how do we or any other record
company grow within those confines?

If that's so, then you simply have to go after a bigger piece of the
pie, which you can do by acquiring artists or finding new customers
for artists who are currently on our roster.

RW: Given these different market factors, and the overall upturn
we seem to be experiencing, could you hazard some estimates of
what sort of quantitative sales growth we’ll see by the end of the
quarter?

Fead: it's been five or six years since you've seen an album sell
five to six million units, but you're seeing that happen now. The
Frampton album is just that cornerstone that everybody’s been looking
for, that lets us know that our audience is still out there.

(Continued on page 94)

Paul David: Insist on Making a Profit

By DAVID McGEE

B The rise to prominence of the Camelot Stark Record and Tape Ser-
vice has been one of the music industry’s most pleasing developments.
Retailers across the country, almost to a man, admire this operation’s
low-keyed but effective style and its dedication to the idea of selling
good product at a realistic price—Stark, to its credit, has been in the
forefront of those large accounts fighting for an end to the convoluted
practice of selling hot new albums at low prices. This year Paul David,
president of Stark Record and Tape Service, is celebrating his 20th
anniversary in the music business. It seems appropriate then that
Record World’s year-end marketing supplement provide David with
a forum in which to discuss the changes he’s seen over the years as
well as the issues confronting racks and retailers today.

Record World: How did you get into the music business?

Paul David: At the beginning of our company we were a so-called
pure rack jobber. | was associated with my brothers in a drug and
toy business where we would rack supermarket accounts that had
medicine, toys, sundries, that kind of stuff. | had heard about a con-
cept that had just begun, which at that time was called the Handleman
concept—come into supermarkets, buy space, put a record rack in.
That sort of rang a bell with me. | liked it. I've been a music freak, so
to speak, all my life. So we started out with six supermarkets, and
that was the beginning of the company. We went from there into rack-
ing five- and ten-cent stores—Grant’s, Woolworth, Kresge, that type
of thing—and then in 1961 we started our move into retail.

RW: Where was that first store located?

David: In the rear area of a downtown Canton, Ohio jewelry store.
We had about 1400 feet.

RW: What was the record business like 20 years ago, 10 years ago
as compared to today?
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David: You could make a profit.
RW: That’s it in a nutshell?
David: Yes. Back then you bought a little higher, but you sold so much
higher. That was just prior to the big discounting practices, which were
really initiated by the huge discount department stores. Well, records
sold: a $3.98 album sold for $3.98. I think there was more respect for
the product. At least the marketplace wasn’t muddied up as it is today.
RW: Did cutthroat pricing competition exist then?
David: No. Ten years ago there definitely was some price cutting, but
go back 15 years and that would have been prior to the real price wars.
20 years ago there was a very, very little, at least in the areas we were
in. Of course there wasn’t the big flood of hits that we get now. The
hits had more staying power—Pat Boone, Como had hit records and
they stayed around awhile. They didn’t come with a flood of releases. It
was more of a seasonal type business then too; the summer months
were definitely low months; months where everybody kind of cooled
it. Basically, though, there was just more respect—there wasn't the
prostitution of the product that we see going on today.
RW: What about merchandising in the early days? Was that thought of
then as a way to sell records?
David: We like to think that we thought of it that way. Everything’s
improved over the years. In the beginning, if you racked in super-
markets and drug stores or some of the five- and ten-cent stores you
were somewhat limited: you didn’t really have the capability of doing
your own thing. Our ability to improve in merchandising really came
when we got into retail. Promotions were pretty much based on new
products—really just promoting the fact that here was a new Ernie
Ford or whatever. It wasn’t a blowout necessarily. But we’ve improved
and | think the industry’s improved. Retailers and manufacturers I
think agree on the importance of displays; proper radio, television
(Continued on page 102)
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MARKE 11\G REVIEW

First Year of RW Sales Index Reveals Sales Patterns

By LENNY BEER

& In April of 1976, Record World
in response to questions from the
field debuted a new feature en-
titted The Sales Index. The fea-
ture takes an accounting of all
the sales that were reported to
the magazine and expresses it as
an overview of the total number
of records sold in the country,
based against a normalized
period in March of 1976. Now,
nine months later it is a good
time to pause and look at what
the index has shown for sales this
year.

First of all, with regard to al-
bum sales, the index progressed
into a slackening period during
the summer and a significant up-
trend this fall and winter. Gazing
at the numbers one can see that
April was a fairly good sales
month with an average index
number of 96, down only 4 per-
centage points from the March
norm of 100. However, the num-
bers dropped sharply in May and
continued low in June and July.
May figures showed an average of
83 or a 17% drop from March,
followed by June and July figures
of 78 where the sales bottomed
out for the year. August figures
showed a slight increase to 86,
followed by 92 in September as
the total sales for the industry
began to rise again. Then in
October, the first month of sales
above the March level was re-
corded with an average of 107.
This growth has continued to 114
for November and an estimated
120 for December (based on the
first two weeks’ sales).

The album results "points ex-
actly to the expected seasonality
of the business. Sales on all al-

Singles
100

Albums

98

bum product are highest in the
winter months and lowest in the
summer and this picture is re-
flected in the index. The exact
numbers, however, are interest-
ing as well as the difference in

Albums
Right Time, Right 'Place’

Y,

oo

Randi Morton and Coleman Burke.

99

AmericanRadioHistornv.Com

Columbia recording artist Mary Kay Piace recently visited the San Francisco
Records store for an in-store promotional campaign which included Mary Kay signing
copies of her debut Columbia album, *‘Tonite! Live At The Capri Lounge: Loretta
Haggers.” Pictured from left with Ms. Place (third from left): CBS' Michael Ratcliffe,
Jack Chase, Kelly Conway, George Chaltas, Dan Walker, Karen Robbins, and Tower's

total sales. Sales in December are
approximately 54% higher than
those in June and July this year.
However, the most astonishing
thing of all is represented by the
almost exact cyclicality of the in-

§ Ay
LY

Tower

95

93

dustry this year. Visualized it
looks like this:

June and July’s figures are ex-
act, August and May’s figures are
almost exact as are April and
September’s, etc.—with January
and February figures approxi-
mated based.on the curve for the
other eight months.

The singles sales index also
goes along with the mood of the
year in the singles market. It is
no surprise that sales were down
this year although not yet catas-
trophically so. The index by
months reveals exactly this infor-
mation. However, this informa-
tion also reveals that the market-
place for singles has seasonality
although not as exactly defined
as the album market because of
certain key pieces of product that
can boost sales at any instant
(e.g. “Disco Lady” and “Kiss &
Say Goodbye,” which both went
platinum in the summer). The
strongest month to date for
singles has been May, with
October and August close be-
hind. No month to date has had
a sales figure higher than the base
period, however, so in actuality
sales during March were the
highest for the year. Also inter-
estingly, November was a rather
slow month for singles sales and
December to date has not been
much better: November numbers
average to 89 while December
appears to be only slightly better.
The seasonality appears as fol-
lows: (This graph must be
smoothed slightly to show indus-
try seasonality.) So, the first year
of the index has graphically pic-
tured sales in the industry for the
first time and will continue to do
SO next year.
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Paul David

(Continued from page 92)

and newspaper exposure, and strong in-store aids are invaluable.
RW: From a retailing standpoint, what do you think is the key issue
facing you today?

David: There’s no doubt it's pricing. We can’t lay the blame on the
manufacturers—Columbia and MCA still have to make a buck. | think
it's the nature of the beast. There’s a lot of stores around that are not
only in the record business—department stores, that type of thing.
They look upon records as a very good loss leader rather than a piece
of product. That's where the heavy discounting started: it began when
record departments were used as footballs. Along with that | think we
as operators can’t get so negative about this whole thing that we forget
the fundamentals—merchandising is still important, as is proper in-
ventory mix and helping customers when they come in.

RW: You said that you can’t expect manufacturers to take a loss. But
what about the concept of variable pricing? A number of manufac-
turers, even a year ago, seemed to be going with variable pricing.
Columbia was the most prominent, but they have since abandoned
the concept. Do you see variable pricing as a solution?

David: No. | think as far as a downward price on a new artist it
wouldn’t accomplish anything. | think the artist really has to make it
on his own abilities. If he’s good and has a piece of product, people
are going to buy it. Dropping the price isn’t going to help. The other
side of the coin is this: our concern is that as prices go up—so-called
list prices—we’re drying up spendable dollars. We're in a business
where we depend heavily on a fairly young age group whose income
hasn’t risen in proportion to other wage earners. Young people, many
of them anyway, have part-time or low-paying jobs. Their spendable
dollars aren’t that great. So what we do when we go from a 5.98 to a
6.98 list, and we're talking about 7.98, is force them to buy less
records. If statistics are correct we’ve had zero growth in this industry
for the last three years and | question whether or not we may have
suffered a minus growth. When you’re not getting more unit sales
what it amounts to is that people buy less records. | think it’s ridiculous
to raise list prices on merchandise at a time when you don’t have any
significant growth within the industry.

RW: You spoke of a price increase that is apparently going to be a fact
in January. Is that going to accomplish anything? Will it help you as a
retailer in any way?

David: Let me put it this way: we’ve gone through 5.98 to 6.98; 6.98
to 7.98 tape price. We are not selling more units. We’'ve had some
increase in volume, but we aren’t selling more units. If the industry’s
figures are correct, again, we’ve had zero growth. This really doesn’t
make any sense. | have to believe that if a youngster came in at one
time with ten bucks and left with two albums, he’s now coming in
with the same ten dollars and leaving with one album and change—
that’s a shame. It just doesn’t make any sense to get more money for
merchandise that you're selling no more of—and perhaps even less.
| question whether or not we haven't really had a minus growth.
RW: There’s really not much that retailers can do short of threatening
a boycott.

David: They can’t do that. It wouldn’t accomplish anything. All we
can do is hopefully take care of our own ships, stay fundamentally
strong and do the best merchandising and promoting jobs we can in
our locations; hope that we can create the kind of atmosphere in our
stores that will encourage the public to come in and shop. What can
we do? Somebody once said it's better to light a couple of candles
than cruise through darkness. It's just something we’re going to have
to live with. I think the manufacturers should take a hard look at these
fantastic contracts that they’re being forced into by these artists. You
wonder where and at what point it’s going to end.

RW: Concerning the adult buyer, the NARM study that was presented
in Florida last spring showed that 60 percent of that market didn’t buy
one single record last year. Do you feel that that’s the fault of the
product being offered or a lack of good merchandising and promo-
tions? What's the problem?

David: It may be a combination of all the things you mentioned. The
big thrust from the manufacturers has been with the biggies. Super-
stars in the rock and pop bag bring in the big dollars, the fast dollars.
That’s what the present generation seems to be buying. Consequently
the so-called adult market has become a stepchild. They're trying to
become a little more aware of it now, but as long as the thrust—the
big dollars—are spent on that bag of rock | don’t see how that mar-
ket’s ever going to develop. Young people have grown up and come
out of the teens with Presley and the Beatles, not Como and Conniff,
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so even when they get to the adult market age they haven’t been ex-
posed to that type of adult product. We try to concentrate fairly
heavily on getting some business that perhaps doesn’t get kicked
around in the marketplace. There is a market there, and I think it’s the
salvation of this industry. Right now | don’t know if it can be a viable
one. The country market has suffered a horrible fate; | don’t know how
we're going to turn that one around. When it went from $4.98 to
$5.98 it was difficult; when it went from $5.98 to $6.98 it just blew it
out of the ballpark. How we turn it around | don’t know. Country
product itself has changed so much. The pure country artists—Porter
‘Wagoner, Roy Acuff—I can’t envision them ever coming back. Young
people who had parents who listened to country music are into rock.
RW: What do you think retailers then can do to stimulate this market
that's out there? Should they just begin to concentrate more on the
product? )

David: First they should have the product. Not heavily. They should
give the product decent representation in the store, a good merchan-
dising setting in the store. | think it would be ridiculous to take a wall
and blow up the last 10 Tony Bennett albums, but | think they’ve got
to treat the product with proper respect. Give it enough prominence
in the store by simply having it where the customer can find it, have
it classified properly—perhaps from time to time in the store they
should watch the traffic pattern and maybe take that Beatles album off,
when there are a majority of adults in the store, and put the new
Bennett album on. But the whole thrust is still with the big stars.
RW: Do you feel that the growth of the superstores is spelling the
doom for the small mom and pop stores? Is there any future for the
small entrepreneur these days?

David: Very little. It seems to be that the big stores are grabbing most
if not all of the dollars around. The small guy must play it very smart,
and it seems that the manufacturer is of no help to him. This is a
shame, and one day the manufacturers will feel the consequences of
“sleeping’”” with the superstores. Their actions of aiding and abetting
these large superstores only serve to promote zero growth in our
industry.

RW: Back to cutthroat pricing. Is the practice stabilizing now, or is it
increasing?

David: It's the worst it’s ever been.

RW: So you find yourself drawn into it just out of self-preservation,
just to compete with these people?

David: Well, we've always looked at our promotions and sales as
things we would’ve done in any case. | think that's a basic fundamental
of retailing. The difference is in the shelf price, not the sale price. We
can run albums for 3.99 and 4.99, but it’s the shelf price where you've
got to maintain a decent profit picture. We run promotions; we think
everybody should. But if you give everything away it’s ridiculous. It's
been said before but bears repeating: we're the only industry that
takes all of its hot product and gives it away.

RW: Do you see any end to this kind of pricing? Do you have any
idea where it's going to end?

David: | think it depends on the kind of outlets. If it's a giant depart-
ment store or big discount operation that uses records and tapes as a
football-type of department it’s going to be disastrous. I think where
we all have, as our total business, records and tapes for realizing profit,
something’s got to give. Everybody can’t be right. We've got the price
scale of 2.99 to $6.98: somebody’s wrong and somebody’s right. |
think you just have to insist on making a profit.

RW: In your press release you indicated that you'll have 100 stores by
1980 and will be broadening your merchandising scope. Can you look
into the future and tell us what your plans are for these stores?
David: Our thrust up to this point has been with mall stores. We like
the fact that malls generate traffic. | would say that our concentration
—most of it—in mall stores will be toward merchandising. We're al-
ways looking for items we can add to our merchandising mix. We have
no thoughts of going into brown goods. | think video definitely will be
a market whenever it breaks; it should be a stimulus for our industry
We're also into sheet music and books.

RW: Are there any other problems besides pricing that you feel the
industry is going to have to come to grips with in 19772 Or do you
feel that pricing is such a huge problem that it dwarfs everything else?
David: You're right: it dwarfs everything. We would like to see an
effort towards improving the adult market. Again, though, you have
to come back to that pricing problem. Until such a time as that prob-
lem’s resolved, or until we find out who's going to be left once the
shooting’s over, any other problem is not worth talking about.®
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DEE ANTHONY
CONGRATULATES
PETER FRAMPTON
AND GARY WRIGHT.

PETER FRAMPTON GARY WRIGHT

#1 Top Album (Solo Artist}—"Frampton Comes Alive” #1 Most Promising Male Vocalist—Pop Albums
#1 Top Male Vocalist—Pop Albums #2 Top Album (Solo Artist}—"Dream Weaver"

#1 Top Live Album—"Frampton Comes Alive” #3 Top Male Vocalist—Pop Albums

#4 Top Male Vocalist—Pop Singles #6 Top Single (Solo Artist}—''Dream Weaver"

SPECIAL ACHIEVEMENT #2 Top Male Vocalist—Pop Singles

1 Most Promising Male Vocalist—Pop Si
For Achieving 17 Weeks At The Top Of The LP Chart # ost Promising Male Vocalist—Pop Singles

Premier Talent Agency, Jerry Moss, A&M Records,
In the music Industry that has made this possibie.

ENTERPRISES, LTD.

NEW YORK, NEW YORK 10021 PHONE (212) 758-2122
DEE ANTHONY—PRESIDENT
BILL ANTHONY—VICE PRESIDENT
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Alphabetical List of Title, Artist,Label,
Date Song First Appeared on Singles Chart (Top 100)

RIGHT BACK WHERE WE STARTED FROM, Maxine Nightingale,
U.A., 2/14

ROCK AND ROLL LOVE LETTER, Bay City Rollers, Arista, 4/24

ROCK AND ROLL MUSIC, Beach Boys, Brother/Reprise, 6/5

ROCK’N ME, Steve Miller Band, Capitol, 8/21

ROCKY MOUNTAIN MUSIC, Eddie Rabbitt, Elektra, 6/26

ROOTS, ROCK, REGGAE, Bob Marley & the Wailers, Island, 7/3

ROXY ROLLER, Sweeny Todd, London, 8/28

SANTA JAWS, Home Made Theatre, A&M, 1/3

SARA SMILE, Daryl Hall & John Oates, RCA, 2/14

SATIN SHEETS, Bellamy Bros., Warner-Curb, 9/11

SATURDAY NIGHT, Earth, Wind & Fire, Columbia, 11/27

SAVE YOUR KISSES FOR ME, Brotherhood of Man, Pye, 5/8

SAY YOU LOVE ME, Fleetwood Mac, Warner-Reprise, 7/10

SCOTCH ON THE ROCKS, Band of the Black Watch,
Private Stock, 2/28 .

SECRET LOVE, Commodores, Motown, 12/20/75

(SHAKE, SHAKE, SHAKE) SHAKE YOUR BOOTY, K.C. & the
Sunshine Band, T.K., 7/3

SHAKE YOUR RUMP TO THE FUNK, Bar Kays, Mercury, 11/13

SHANNON, Henry Gross, Lifesong, 2/21

SHE’S GONE, Daryl Hall & John Oates, Atlantic, 7/31

SHOP AROUND, Captain & Tennille, A&M, 5/1

SHOUT IT OUT LOUD, Kiss, Casablanca, 3/20

SHOW ME THE WAY, Peter Frampton, A&M, 2/21

SHOWDOWN, Electric Light Orchestra, U.A., 8/21

SHOWER THE PEOPLE, James Taylor, Warner Bros., 8/14

SILLY LOVE SONGS, Wings, Capitol, 4/10 ’

SILVER HEELS, Blaze, Sweet City-Epic, 11/6

SILVER STAR, Four Seasons, Warner/Curb, 6/26

SINCE | FELL FOR YOU, Charlie Rich, Epic, 1/24

SIXTEEN REASONS, Laverne & Shirley, Atlantic, 11/20

SIXTEEN TONS, Don Harrison Band, Atlantic, 5/8

SLOW RIDE, Foghat, Bearsville, 12/6/75

SO SAD THE SONG, Gladys Knight & the Pips, Buddah, 10/9

SOLITARY MAN, T. G. Sheppard, Hitsville, 7/3

SOMEBODY’S GETTIN’ IT, Johnny Taylor, Columbia, 6/19

SOMEBODY TO LOVE, Queen, Elektra, 11/27

SOMETHING HE CAN FEEL, Aretha Franklin, Atlantic, 5/29

SOMEWHERE IN THE NIGHT, Batdorf & Rodney, Arista, 12/6/75

SOMEWHERE IN THE NIGHT, Helen Reddy, Capitol, 12/6/75

SOPHISTICATED LADY, Natalie Cole, Capitol, 6/5

SORRY SEEMS TO BE THE HARDEST WORD, Elton John, Rocket, 11/13

SPRINGTIME MAMA, Henry Gross, Lifesong, 7/10

SQUEEZE BOX, Who, MCA, 12/13/75

STAND TALL, Burton Cummings, Portrait, 10/2

STEPPIN’ OUT, Neil Sedaka, Rocket, 6/19

STILL CRAZY AFTER ALL THESE YEARS, Paul Simon, Columbia, 5/8

STRANGE MAGIC, Electric Light Orchestra, U.A., 3/6

STRANGER, Johnny Duncan, Columbia, 7/10

STROKIN’, Leon Haywood, 20th Century, 6/26

STRUTTIN’ MY STUFF, Elvin Bishop, Capricorn, 8/21

SUMMER, War, U.A., 7/10

SUNRISE, Eric Carmen, Arista, 8/21

SUPERSTAR, Paul Davis, Bang, 8/7

SWEET LOVE, Commodores, Motown, 12/20/75

SWEET THING, Rufus, ABC-Dunhill, 1/10

TAKE A HAND, Rick Springfield, Chelsea, 9/11

TAKE IT LIKE A MAN, Bachman Turner Overdrive, Mercury, 1/31

TAKE IT TO THE LIMIT, Eagles, Asylum, 12/27/75

TAKE THE MONEY AND RUN, Steve Miller Band, Capitol, 5/15

TAKIN' IT TO THE STREETS, Doobie Bros., Warner Bros., 4/24

TANGERINE, Salsoul Orchestra, Salsoul, 2/28

TEAR THE ROOF OFF THE SUCKER, Parliament, Casablanca, 5/8

TEDDY BEAR, Red Sovine, Starday, 7/17

TEDDY BEAR'’S LAST RIDE, Diana Williams, Capitol, 9/18

TELL IT LIKE IT IS, Andy Williams, Columbia, 1/17

TEI'" "HE WORLD HOW | FEEL ABOUT ‘CHA BABY, Harold Melvin &
the Bluenotes, Phila. Intl’l., 4/24

THAT’LL BE THE DAY, Linda Ronstadt, Asylum, 8/21

THAT’S WHERE THE HAPPY PEOPLE GO, The Trammps, Atlantic, 5/1

THE BEST DISCO IN TOWN, Ritchie Family, Marlin, 9/4

THE BOYS ARE BACK IN TOWN, Thin Lizzy, Mercury, 5/15

THE END IS NOT IN SIGHT (THE COUNTRY TUNE), Amazing
Rhythm Aces, ABC-Dot, 9/25

THE FEZ, Steely Dan, ABC, 10/9

THE FONZ SONG, The Heyettes, London, 4/10

THE HOMECOMING, Haygood Hardy, Capitol, 12/20/75

THE JAM, Graham Central Station, Warner Bros., 2/28

THE LONELY ONE, Special Delivery, Mainstream, 5/22

THE MORE YOU DO IT, THE MORE | LIKE IT DONE TO ME,
Ronnie Dyson, Columbia, 7/10

THE RUBBERBAND MAN, Spinners, Atlantic, 9/18

THE WHITE KNIGHT, Cledus Maggard, Mercury, 1/10

THE WRECK OF THE EDMUND FITZGERALD, Gordon Lightfoot,
Reprise, 8/28

THERE’S A KIND OF HUSH, Carpenters, A&M, 2/28

THINKING OF YOU, Paul Davis, Bang, 4/24

THIS IS IT, Melba Moore, Buddah, 5/22

THIS MASQUERADE, George Benson, Warner Bros., 6/12

THIS ONE’S FOR YOU, Barry Manilow, Arista, 9/18

THIS SONG, George Harrison, Dark Horse, 11/20

‘TIL IT’S TIME TO SAY GOODBYE, Jonathan Cain, October, 1/10

TILL | CAN MAKE IT ON MY OWN, Tammy Wynette, Columbia, 4/10

TODAY | STARTED LOVING YOU AGAIN, Bobby Bland, ABC, 3/27

TODAY’S THE DAY, America, Warner Bros., 5/15

TONIGHT’S THE NIGHT (GONNA BE ALRIGHT), Rod Stewart,
Warner Bros., 10/2

TORN BETWEEN TWO LOVERS, Mary Macgregor, Ariola
America, 11/27

TRACKS OF MY TEARS, Linda Ronstadt, Asylum, 1/3

TRAIN CALLED FREEDOM, South Shore Commission, Wand, 3/6

TRY ME | KNOW WE CAN MAKE IT, Donna Summer, Oasis, 7/17

TRYIN” TO GET THE FEELING AGAIN, Barry Manilow, Arista, 3/20

TURN THE BEAT AROUND, Vicki Sue Robinson, RCA, 5/15

TURNING POINT, Tyrone Davis, Dakar, 12/27/75

UNION MAN, Cate Bros., Asylum, 2/21

UP THE CREEK WITHOUT A PADDLE, Temptations, Gordy, 7/3

VENUS, Frankie Avalon, De-Lite, 1/24

WAKE UP SUSAN, Spinners, Atlantic, 7/10

WALK THIS WAY, Aerosmith, Columbia, 11/20

WE CAN'T HIDE IT ANYMORE, Larry Santos, Casablanca, 1/31

WELCOME BACK, John Sebastian, Reprise, 3/27

WHAM BAM SHANG-A-LANG, Silver, Arista, 7/3

WHEN LOVE HAS GONE AWAY, Richard Cocciante, 20th Century, 4/3

WHENEVER I’'M AWAY FROM YOU, John Travolta, Midland Int’l., 10/16

WHERE DID OUR LOVE GQ, J. Geils Band, Atlantic, 4/17

WHISPERING/CHERCHEZ LA FEMME/C’EST SI BON, Dr. Buzzard’s
Original Savannah Band, RCA, 11/20

WHO LOVES YOU BETTER THAN | DO, Isley Bros., T-Neck, 5/29

WHO'D SHE COO, Ohio Players, Mercury, 7/24

WITH YOUR LOVE, Jefferson Starship, Grunt, 7/31

WITHOUT YOUR LOVE (MR. JORDAN), Charlie Ross, Big Tree, 2/21

WOMAN TONIGHT, America, Warner Bros., 12/6/75

YES, YES, YES, Bill Cosby, Capitol, 5/1

YESTERDAY’S HERO, John Paul Young, Ariola America, 12/20/75

YOU ARE BEAUTIFUL, Stylistics, Avco (H&L), 3/27

YOU ARE MY STARSHIP, Norman Connors, Buddah, 9/11

YOU ARE THE WOMAN, Firefall, Atlantic, 8/21

YOU DON'T HAVE TO BE A STAR (TO BE IN MY SHOW),
Marilyn McCoo & Billy Davis, Jr., ABC, 9/11

YOU GOTTA MAKE YOUR OWN SUNSHINE, Neil Sedaka, Rocket, 9/25

YOU SHOULD BE DANCING, Bee Gees, RSO, 7/3

YOU TO ME ARE EVERYTHING, The Real Thing, U.A., 7/24

YOU'LL LOSE A GOOD THING, Freddy Fender, ABC-Dot, 2/28

YOU’'LL NEVER FIND ANOTHER LOVE LIKE MINE, Lou Rawls,
Phila. Int’l., 5/15

YOUNG BLOOD, Bad Company, Swan Song, 3/13

YOUNG HEARTS RUN FREE, Candi Staton, Warner Bros., 5/1

YOU'RE FOOLING YOU, Dramatics, ABC, 2/7

YOU'RE MY BEST FRIEND, Queen, Elektra, 5/22

YOU'RE MY EVERYTHING, Lee Garrett, Chrysalis, 6/26

YOU'RE MY ONE WEAKNESS GIRL, Street People, Vigor, 3/20

This Cumulative Index, © copyright 1976, Music Business Reference Inc.. 1500 Broadway, N.Y.C., N.Y., has been prepared expressly for Record
World by M.B.R.I., publishers of “New On The Charts” (a music business information service). This Index includes listings for every single that
appeared on The Singles Chart during 1976. Title, artist, label and date of first appearance on the chart are given.

mericanRadinHistary Cam.. . o

a4



THE SOUNDTRACK FROMTHE FItM
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THE SONG REMAINS THE SAME

PRODUCED BY JIMMY PAGE
SS 2-201

SWAN SONG THANKS RECORD WORLD FOR SELECTING LED ZEPPELIN'S *THE SONG REMAINS THE SAME"
TOP SOUNDTRACK ALBUM OF 1976.
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1976.
ANOTHER
YEAR
WE'LL
NEVER
FORGET

On the opposite page are just some of the many ASCAP-licensed writers
who made it into the Top 20 in this year's
Billboard, Cash Box, and Record World year-end awards.
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Abba (STIM) America Ashford & Simpson Average White Band
& o
@
Jeff Beck (PRS) Boston Marvin Gaye Carpenters Keith Carradine Chicago

.’

Andrae Crouch John Denver Neil Diamond Bob Dylan
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Eagles Foghat Peter Frampton (PRS) Larry Groce Henry Gross Marvin Hamlisch

Gil Scott-Heron

Janis lan Elten John (PRS) Carole King

Ronnie Milsap Graham Nash (PRS) Queen (PRS)

Charlie Rich Smokey Robinson Richard Rodgers Chaka Khan (Rufus) Boz Scaggs Bob Seger Casty Simon Patti Smith

Led Zeppelin

Phoebe Snow Candi Staten Barbra Streisand Tom Waits

Grover Washington Wild Cherry Stevie Wonder

‘3 ASCAP

Gladys Knight

Thin Lizzy (PRS)
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The Coast

(Continued from page 78) ) ' )
Alan being put out to pasture, where he still resides, bl!ssfully rais-
ing horses and serving as a director for Bay City Music. Thg regl
bonanza for Alan was finally he could reveal his real age, which is
26. His replacement was 17 year old lan Mitchell, who also will leave
by fall, giving the same reasons for his exit as Alan did. Which goes
to prove either that age is no guarantee, or the newer mode!s
wear out much faster these days . . . Does Peter Rudge put his
bands on high octane diets or what? Consider Keith Moon’s rear-
rangement of a Salt Lake City dressing room, with a baseball bat,
a la Ronnie Van Zant.

Rhino Records honored local landmark and living legend Rodney
Bingenheimer with a ‘““Rodney Day” at their Westwood Store. Sec-
onding the motion, The Coast proclaimed that henceforth every day
in Hollywood should be “Rodney Bingenheimer Day.” For those
living in Torrance, West Covino or San Bernardino, please apply to
Kim Fowley or Tom Campbell for a special permit ot celebrate
“Rodney Day” in their area . . . Marvel Comics wooed those mascaraed
wonders, Kiss, with a contract for a Kiss Comic book. For the over
21 Kiss fan, Marvel planned a special supplement, entitled “Back-
stage.”” . . . Grateful Dead drummer Mickey Hart released an album
under the name of Diga Rhythm Band, which was comprised of 11
drummers. We wondered why he didn’t save some money and
only hire Ginger Baker . . . RW inquires as to “what is a Peter Lemon-
gello?” . . . Life Imitates Art once again in a display that brought a
tear to both Jim Baily and Joe E. Brown'’s eyes. This momentous display
of the fusion of rock and roll and the One, Two punch occurred at
that subterranean niche for New York bands, CBGB's. Onstage was
the notorious Wayne County. Hovering in the audience was one
Richard Blum, aka Handsome Dick Manitoba, lead singer of the Dic-
tators. Manitoba was in the precarious position of the “land of one
too many,” so he was occupying himself with a favorite pasttime
of the soused set—heckling. His heckling disintegrated into physical
abuse when he pelted the stage with ice cubes, and growled that he
was gonna, “get him,” as he charged the bandstand with a raised
beer mug. After an acute moment of panic, Wayne rose his mike-
stand to the occasion and cracked the drunken Dick in the hand, in
an obvious effort of self defense. Later that week, in an obvious
effort at revenge (even Manitoba’s closest friends told us that he was
embarrassed to having been beat up by a drag queen, and he vowed
to still “get him"), charges were pressed against Wayne County for
assault with a deadly weapon. Wayne was thrown in the clink but
eventually the case was thrown out of court, marking a battle lost
in the maintenance of the macho mystique. Surprisingly, Dick’s ver-
sion of what happened never appeared in the Advocate, although we
kept hoping, nor did this match, set a trend for ringside rock and

roll, much to Peter Rudge’s displeasure.

Barefoot Jerry at Exii’/ln

Monument Records artists Barefoot Jerry are shown backstage at the Exit/In dl.'lring
their recent engagement there. Barefoot Jerry headlined the first weekend "he .Exn/ln
was opened after extensive renovations by new management and ownership. Pictured
from left: (standing) Tom Rodden, vice president of sales and marketing for Monument;
band members Si Edwards, Steve Davis, Mike McBride and Barry Chance; (front)
Russ Hicks and Wayne Moss.
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Soko Koike, president of Original Confidence, presented Queen
with the “Ginza Now Awards” for their achievements in Japan. What
Coast wondered was who snagged the “Ginza Then” honors . .. Tom
Cat Records was on the prow! again, after they- severed its RCA dis-
tribution ties . . . The Coast recognizes Bob Marley as Jamaica’s “poten-
tial Brian Wilson” when the Wailers releases “Rastaman Vibration” ., ., .
Warner Records revealed that Britt Eklund will previde heavy breath-
ing on Rod Stewart’s new album, ““Atlantic Crossing” ... Coast’s former
columnist, Tony Lawrence, rises another notch in the world of big busi-
ness when he was appointed to the position of general manager at
Warner Brothers Records . . . Foreshadow or not, that is the question.
The dispute between Laurel Canyon Music/Bruce Springsteen and
Every Little Tune/Pocket Full of Tunes, the publishing division of the
Wes Farrell Organization, had been amicably settled between the two
parties without the necessity for legal action. Little does Springsteen
know that this won't be the last lawsuit that he'll be involved in.
By September he’ll know too much . . . Rock and roll again meets
the silver screen with the aid of Bill Graham, who staged an all
day concert at Arizona State Stadium with performances by Frampton,
Santana, Montrose, Graham Central Station, and the LA Jets, to accom-
modate the shooting of crowd footage for the Barbra Streisand/Kris
Kristofferson remake of “A Star Is Born.” All we want to know is:

Does Graham get a screen credit, besides the $3.50 per person that
the tickets sold for?

MAY

Ol Platinum Eyes, known to some as Elton John, has brought to
Young America yet another vinyl offering called ““Here and Now,”
recorded live in 1974 during the tour when Elton was still using the
Nigel Olsson-Dee Murray-Davey Johnstone-Ray Cooper combo . . .
The Coast had the unique privilege (and taste) to be the first to intro-
duce the band known as Boston to print. In a matter of months every-
one will be vying for Boston’s attention and tickets, as predicted ip
this column. Epic Records has just penned Boston to their label, and
also was unprepared for the havoc Boston is to play on the charts
within the next five months as the band entered the studio with John
Boylan to record their debut album . . . Pete Bennett, fashion plate
and friend to the fabulous, is caught by an SX-70 when he played
kissy face with Elizabeth Taylor at the Westchester Premiere Theater
after Liza Minnelli’'s opening night performance . . . Stevie Wonder
re-signed with Motown for another seven year stretch . . . Coincid-
ing with the release of his A&M album, Steve Marriott made his first
tour as a solo artist since the disbanding of Humble Pie over a year
ago. Pictured in the May 1 issue of RW, we spotted Marriott in an
oversized jean cap, sunglasses and a moustache, which RW took to
be an attempt on Steve's part to discourage Dave Marsh fans from
pestering Steve for David’s autograph . . . The Coast gave Stephen
Stills an honorable mention in the unauthorized album title con-
tention, for “album name of the year,” for “Illegal Stills” . . . Egads,
a new face on the scene. Mike Harris plugged in his IBM Selectric
on the third floor offices not very far over Sunset and Vine, and
wrestled the reins of The Coast column from a confused Ben Edmonds.
Ben looked a little glassy when we informed him that we sent his
personal effects over to the Capitol Tower where he would be punch-
ing in at his newly created position on the a&r staff. Ben became the
director of talent acquisition, west coast, at this reading . . . Our
new and curious Coast columnist poses the question why only Elton
John, Neil Sedaka, and John Denver smiled on their album covers.
Seven months later, there are still no takers on that query . . . Status
Quo maintained its own standards, by celebrating their 14th birth-
day under that moniker, by not breaking up for another year. Our
congrats, and hopes that they commemorate their 15th the same way
- . . Elizabeth Taylor made our column twice in the same month,
after she deserved special note when she requested a free copy of
“Simon Stokes and the Black Whip Band” . . . Led Zeppelin kept us
in the dark, in their usual enigmatic manner, with their billboard on
the Sunset Strip. They fanned public curiosity by adding only one
letter a day to the developing advertisement for “Presence.” They
shouldn’t have gone to the trouble, since the album didn’t need
any help getting to the number one slot on RW charts, only
three weeks after its release . . . The Doobie Brothers asked Mae
West to come up and see them sometime, specifically on May 7 when
they played the Forum. Besides wanting to provide Ms. West with

(Continued on page 188)
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Thanks
for
making
us
#1
again.

James Seals Dash Crofts

Day 5 Productions
Marcia Day—manager
216 Chatsworth Drive
San Fernando, California
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RECORD WORLD
Special Achievement

Awards
CBSRECORDS:
for the First Three
Platinum Singles
“Disco Lady"
JOHNNIE TAYLOR
“Kiss and Say Goodbye"
THE MANHATTANS
“Play That Funky Music"
WILD CHERRY

SWEET CITY RECORDS:
for achieving a # 1 single
in their first year
of existence.

“Play That Funky Music"”
WILD CHERRY

CHICAGO:

for an album in the

Top 100 for the

entire year.
“CHICAGO IX"

Pop Singles Awards

Single (Solo Artist)

#1 “Disco Lady"”

JOHNNIE TAYLOR

Single (Group)

#1 "Play That Funky Music”
WILD CHERRY

Pop Album Awards

New Male Group

21 BOSTON. WILD CHERRY (Tie)
New Featured Vocalist
#1 BRAD DELP. Boston
Instrumental Album
#1 “Wired”

JEFF BECK

Broadway Cast Album
=1"“ACHORUS LINE"
Most Promising
Female Group

+1 THE EMOTIONS

R&B Singles Awards

Single (Solo Artist)

#1 “Disco Lady"”
JOHNNIE TAYLOR

Single (Group)

#1 “Kiss and Say Goodbye”
THE MANHATTANS

Male Vocalist

=1 JOHNNIE TAYLOR
Most Promising

Male Vocalist

=1 TYRONE DAVIS

New Male Group

#1 WILD CHERRY

Male Group

1 EARTH, WIND & FIRE

Featured Male Vocalist

=1 EDDIE LEVERT, The O'Jays
Most Promising

Female Group

=1 THE EMOTIONS
Instrumental Combination

=1 MFSB

R&B Album Awards

Male Group

=1 EARTH, WIND & FIRE
Most Promising

Female Group

=1 THE EMOTIONS
Instrumental Combination
=1 MFSB

Producer

=1 KENNETH GAMBLE & LEON HUFF

BILLBOARD

Label Awards

Pop Album Label

%1 COLUMBIA RECORDS
Soul Singles Label

=1 COLUMBIA RECORDS
Soul Album Label

%1 COLUMBIA RECORDS
Jazz Label

+1 COLUMBIA RECORDS
Easy Listening Label

#1 COLUMBIA RECORDS

AmericanDadinbictary Cam

Pop Singles Awards

New Group
=1 WILD CHERRY

Pop Album Awards

Group

=1 AEROSMITH
Album Artist
=1 AEROSMITH

Soul Singles Awards

Artist

=1 JOHNNIE TAYLOR
Soul Single

#1 “Disco Lady”
JOHNNIE TAYLOR

Country Album Awards

Album

#1 “The Sound in Your Mind”
WILLIE NELSON

Album Artist

=1 WILLIE NELSON

CASHBOX
New Artist of 1976

#1 BOSTON
Pop Singles Awards

#1 “Disco Lady”
JOHNNIE TAYLOR

Pop Album Awards

Instrumentalist
=] JEFF BECK

New Group
1 BOSTON

R&B Singles Awards

Single

#1 "Disco Lady”
JOHNNIE TAYLOR

Male Vocalist

=1 JOHNNIE TAYLOR
Group

=1 EARTH, WIND AND FIRE

R&B Album Awards

Group
=1 EARTH, WIND AND FIRE

Country Singles Awards
Instrumentalist
=1 CHARLIE McCQY

Country Album Awards
New Male Vocalist

21 DAVID ALLAN COE
Instrumentalist

% 1 CHARLIE McCOY

©1976CBS INC.




Copy Writes

(Continued from page 87)
of performing rights administration at BMI.

APRIL

Lonnie Liston-Smith signs with Chappell . . . Robert Webb named
president of Jimmy Webb’s White Oak Songs . . . James Hendricks
signs with E. H. Morris . . . Robert L. Gordy named executive vice
president and Jay S. Lowery to vice president and general manager
of Jobete Music . . . Nick Molle signs with Famous . . . Chappell
publishes first hard-covered book, “How | Write Songs, Why You
Can,” by Tom T. Hall . . . Macmillan Performing Arts’ Macmusic di-
vision publishes “Themes and Variations for Patriots, Politicians and
Presidents,” compiled by Vera Brodsky Lawrence.

MAY

Stanley Adams re-elected president of ASCAP . . . Mary Travers to
E. H. Morris . . . Alan Smith appointed director of special projects at
BMI . . . Aaron Schroeder, president of A. Schroeder International,
celebrates his 28th year in the music business . . . Len Hodes named
vice president and general manager of Chalice Music Group . . .
Bobby Callender signs with Chappell and Loudon Wainwright I
renews with Famous . . . Ivan Mogull Music Corporation to repre-
sent Belwin-Mills catalogue in South America, Central America and
Mexico . . . Greg Edwards named assistant professional manager at
Dick James Music . . . Heath/Levy Music to administrate Terry Cash-
man and Tommy West’s Sweet City Song in the U.K. and Erie . . .
Carolyn Leigh signs worldwide administration and co-publishing for
her Key of C Music with Chappell . . . “Feelings” places first at Musical
Mallorca '76 songfest.

JUNE
Performers royalty killed by House copyright subcommittee . . .
Salvatore Chiantia named chairman of the board of National Music
Publishers Association and Leonard Feist is elected president . . . Ira
Jaffee promoted to Screen Gems director of talent acquisition and
development...Willie Tee signs to Clive Fox Music...August Moon Pro-
ductions pacts with Amherst Records for distribution and publishing

. . . Stanley Adams (ASCAP), Edward A. Cramer (BMI) and Albert F.
Ciancimino (SESAC) discuss opinions of the performance societies
on the proposed copyright revisions . . . Mechanical rate is raised
to 2% cents.

Donna Summer signs with BMI . . . 335 Music opened by Larry
Carlton of The Crusaders . . . “Love Will Keep Us Together” by
Neil Sedaka and Howard Greenfield is BMI’s most performed song
of the past year . . . Tommy Mottolla exits Chappell . . . Peter K.
Siegel forms PKS Publishing . . . Mike Stewart, chairman and presi-
dent of United Artists Music, is the subject of a Record World
Dialogue . . . Emil LaViola forms LaViola Songs (BMI), Emil Music
(ASCAP) and Vola Music (SESAC) under Sidney A. Seidenberg’s SAS
banner . . . Wally Gold, Jay Siegel, and Felix DePalma promoted at
Kirshner Entertainment . . . David Rubinson sings with BMI.

JULY

Screen Gems Music is sold to EMI by Columbia Pictures for $23.5
million and an investment in several Columbia feature films . . .
Paul McCartney’s MPL Communications buys E. H. Morris Music for
$9 million . . . ASCAP names 10 winners of the Deems Taylor Awards
for books and articles on music . . . Natalie Cole wins Tokyo Song
Festival grand prize with “Mr. Melody” . . . Jon Devirian named
general professional manager of Intersong US . . . BNB Associates,
managers, starts Big Heart Music . . . Stan Snadowsky and Alan
Pepper, owners of The Bottom Line, form a joint publishing com-
pany with United Artists Music, Bottom Line Music Co., Inc. . ..
Sam Hill signs with ATV Music . . . Helaina Bruno (N.Y.) and Randy
Talmadge (L.A.) named professional managers at Chappell . . . Suzan
Kapner to professional department at Peer-Southern . . . Errol Sober
named general professional manager at Blendingwell Music .
Chappell releases Janis Joplin songbook.

AUGUST

Chappell’s Carol Sager signs with Warner Brothers Records . . .
Blake Mevis named assistant professional manager to Diane Petty,
manager, at ABC/Dunhill, Nashville . . . Island Music to represent
Chinnichap Music in U.S. and Canada . . . BMI renews its support of
the Alternative Chorus Songwriters Showcase, directed by Len
Chandler and Jimmy Braheny in Los Angeles . . . Sean O’Brien wins
American Song Festival's first lyric competition for “If Angels Are

(Continued on page 146)
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CONCERT REVIEW

Strawbs and Ambrosia:
Orchestral and Successful

8 NEW YORK—The Strawbs
(Oyster), with their past internal
problems apparently resolved,
played the Capitol Theatre in
Passaic, N.}., with a beaming con-
fidence recently, and generally
looked more lively than on either
of their last two American tours.
If David Cousins has finally found
a combination of musicians who
will accept his musical ideas, the
English band could once again
be reaching for the sort of major
achievement that has in the past
been so close and yet so far
away.

Since their changeover from
folk—to orchestral—rock five or
six years ago, the Strawbs have
created some of the best music
in the genre, and their concerts
now serve as a reminder of just
how good some of their songs
are. They are as responsible as
anyone for the mellotron’s el-
bowing its way into the keyboard
arsenal of so many groups. The
Strawbs now use two keyboard
players, and most of the group’s
songs feature various keyboard
solos intertwined with those
of Dave Lambert, the veteran
guitarist who is certainly one
of the group’s leading assets. The
Strawbs, like The Beatles, are
fond of grafting fragments of
songs into one longer composi-
tion, and although the changes
are sometimes a little jolting, all
of the Strawb songwriters over
the years from Hudson and Ford
to John Hawken to Lambert
share a sure melodic touch that
Cousins also enjoys, and as a
result most of the songs stand up
well under the thunderous ar-
rangements Cousins favors.

Cousins himself is the Heath-

cliff of rock—one thinks of him
writing songs out on a moor with
a gale howling around him—and
his principal virtue, his intensity,
is closely linked to his principal
vice, his tendency to excess. It
is at once exciting and rather un-
settling to watch him work him-
self into a frenzy during “Round
And Round” and other songs, but
it should be said that this time
around he seemed much more
controlled and therefore more
enjoyable. The Strawbs reunion
concert and album are eagerly
awaited.

Ambrosia (20th Century), a
California group with similar in-
terests in orchestral rock, opened
the show in one of their first
area appearances. Their style is
much more English than west
coast, yet in performance they
seemed somehow more Ameri-
can than on record. They are one
of the most literate (or perhaps
literary) of bands, playing songs
based on Vonnegut and George
Sand, and they offer a sound
dominated by David Pack, the
guitarist, and Chris North, who
plays a variety of keyboards. Pack
looks and sounds rather like
Greg Lake, and he combines with
Joe Puerta, the bassist and co-
lead singer, for a very clean vocal
quality with many Beatle touches.
They seem determined to be
accessible, as demonstrated by
their single hit, “Holdin’ On To
Yesterday,” perhaps even a little
too accessible, and their obvicus
talents will need some more per-
forming experience (and a rear-
rangement of the order in which
they play their songs) to reach
their potential.

Marc Kirkeby

Detroit Honors Originals

The Originals, Motown recording group celebrating the success of their disco hit,
“Down To Love Town,” were presented keys to Detroit by Mayor Coleman Young,
and a proclamation honoring the group for its achievements. Pictured above, from
left, are Originals Walter Gaines, Ty Hunter, a friend, (presenting the award and
keys) a Mayor's aide, Richard Berry, songwriter Lamont Dozier, Originals Freddie
Gorman and Hank Dixon, and Lem Barney, comerback for the Detreit Lions.
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KDKO
XEAZ
KJLH
KNOK
KCOH
WXEL-FM
KJET

WXOK
KAPE
KFJL-FM
WTNK
KADO
WBAD
WBLS-FM

WNJR
WWRL
WILD
WKND
WDAS
WDAS-FM
WHAT

Proof Positive!

Ashford & Simpson's
“"Tried, Tested and Found True”
1S becommg a Smash.

All these and more...

WOL

WHUR
WWIN
WEBB
WENZ
WANT
WRAP

WTOY KOWH-FM
WJJS WAMO
WUSS WDKX
KRPS WVKO
WESL WUFO
KATZ WTLC-FM
KKSS-FM WWWS-FM
Warner Bros

- [ ]

WARS 8286

W
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WAMM
WCMX
WEDR-FM
WRBD
WCKO-FM
WLOK
WGIV

WPDQ
WERD
wIDU
wOIC
KOKY
WOKJ
wiBB

WFDR-FM
WRDW
WGOV
WOKS
WSOK
WAPX
WENN

WLLE
WWIL-FM
WJBE
WORL
WANM-FM



A Bay Area Record Survey

By JACK McDONOUGH

B SAN FRANCISCO — The San
Francisco Bay Area, which has fos-
tered a number of such ventures
beginning well over a year ago,
has blossomed even more fully
over the past few months as a
breeding ground for a myriad of
grass roots independent record
ventures. Several dozen local la-
bels are now out there getting
various degrees of attention in the
Bay Area marketplace.

It is doubtful that any city in
the country can compare in the
quantity or quality of such ven-
tures, and as such the Bay Area
may serve as a harbinger for a
greater exploration of the market-
place for indigenous product in
other urban markets. It becomes
more apparent, with the spread of
knowledge about recording tech-
nology, that—to take a turn on
Andy Warhol’s assertion that, in
the future, everyone will be a star
for 15 minutes—everyone can en-
shrine himself on vinyl.

Makin’ It By The Bay

One significant recent develop-
ment has been the formation of
Making It By The Bay, an indie
collective set here and being dis-
tributed through Rhythm Research
and Rick Ballard, two exponents
of more esoteric distribution in
the area. A number of local re-
leases will be handled through the
collective, which kicked off its
first merchandising campaign the
week of Dec. 6th by placing retail
display pieces in area locations to
help local customers find titles
produced through independent
channels.

The Bay Area activity can be di-
vided into four categories. The
first would include operations like
Arhoolie, Bay, Honey, Kicking
Mule and 1750 Arch that have
been around long enough to buiid
up multiple listings in their cata-
logues and that have established
networks of national distribution
but which, nonetheless—due to
the character of the music and the
personalities of the principals in-
volved —retain a distinct local
color.

Chris Strachwitz’ Arhoolie label
is the best known of the five. Be-
tween Arhoolie and its related la-
bels (Folk-Lyric, Old Timey) Strach-
witz has 200 titles on the market,
distributed by Tom Diamant’s
Rhythm Research, which has been
housed in the same El Cerrito
building as Arhoolie and Kicking
Mule since Strachwitz made a big
move ten months ago. The build-
ing is also home for Brazos Films,
whichrecentlyreleased the Strach-
witz-produced Tex-Mex movie
““Chulas Fronteras” (directed by
Les Blank), which took an award
at the San Francisco Film Festival.
The newest Arhoolie Ip is the
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soundtrack of the film. Strachwitz
operates the whole schtick under
the umbrella name of the Down
Home Music Company, 10311 San
Pablo Avenue, El Cerrito.

Kicking Mule, a label specializ-
ing in acoustic guitar music, is run
by Ed Denson, long time figure on
the Bay Area blues/folk scene
who is the current president of
NAIRD. Denson now has 30 titles
out; the latest, “Hot Dogs,” is by
Stefan Grossman, a co-principal in
the company who has cut KM’s
biggest sellers so far. Many of
KM'’s records are accompanied by
tablature books for the practicing
guitarist. Kicking Mule, which is
likewise distributed by Rhythm
Research, deals through Box 3233,
Berkeley.

While mentioning Denson it
should be noted that he pio-

| neered the concept of the home-

grown label in 1965-66 when he
put out two Country Joe EPs, the
second of which sold an amazing
8000 copies out of Moe’s Book-
store on Telegraph Avenue in Ber-
keley. “The impact in Berkeley,”
says Denson, ‘“was comparable to
a hit single, and a flock of local
records, including the Flamin’
Groovies Ip, came out soon after.”
Rhythm Research partners Tom
Diamanto and Jeff Alexson are in-
augurating their own label, to be
called Kaleidoscope. The first re-
lease by the David Grisman Quin-
tet (two mandolins, violin, guitar,
bass) will be released Jan. 10 with
5000 commercial copies and 2500
promo copies being pressed. It
was recorded at the Studios of
1750 Arch Records in Berkeley.

1750 Arch

1750 Arch is a small classical
and jazz flavored label that oper-
ates its own 50-seat hall for week-
end concerts that are broadcast on
KPFA. They now have seven titles,
with four more (works from
Brahms, Debussy, Prokofiev and
the second jazz set from Denny
Zeitlen) due within several
months. Phil Sawyer at Arch also
indicates that they have expanded
from two to eleven distributors
since March. They deal from the
Arch Street address in Berkeley,
94709.

Bay Records, run by Mike and
Sheila Cogan from 1516 Qak St.,
Alameda 94501, specializes in
contemporary and traditional folk.
They have nine titles in print with
two more expected by year’s end;
best seller has been Kenny Hall
and the Sweets Mill String Band,
5000 copies, and recent discs by
the Arkansas Shieks and Frankie
Armstrong are doing well. The
newest release is “An Album of
Songs” by Jane Voss. Bay uses
nine distributors and gets as far
as Canada, England and Australia.
Augie Blum’s 27th Music Promo-

tions in San Rafael handles North-
ern California promotion—as
they do for many of these local
ventures.

Honey

Honey Records is a three-year
old operation run by Harvey Fu-
qua and Nancy Pitts that relocated
to the Bay Area from New York
about a year ago. They have four
singles on the market now by
Grand Theft, Jose Hernandez, The
Pacesetters (a Honey production
on the Fantasy label) and The
Grove Street Band. These are all
local Bay Area performers. The
first Honey Ips, by Grand Theft
and Hernandez, will hit the stores
shortly after the first of the year
and next year will also see the in-
auguration of a new gospel label
to be called Milk and Honey. Tina
Freeman, who does gospel pro-
gramming on the local KSOL, will
oversee operations. The voices of
Harmony will be the first group
to record.

The second category includes
bands that, after putting out
product on their own labels, went
on to affiliate with majors. The
groundbreaker here was the
Flamin’ Groovies effort on Bomp
Records; the Groovies are now
with ABC/Sire. The Sons of Cham-
plin created their own Gold Mine
label last year to do one Ip and
are now with Ariola. The 9th Crea-
tion, a ten-man soul troupe from
Stockton, had their own Rite Track
Ip picked up by Pye, which re-
titled it “’Falling In Love’ after the
single.

Beserkley

The Beserkley label, which be-
gan with mainstay Earth Quake
and has expanded to four acts, is
now distributed by Playboy. The
current Earth Quake package,
“8.5,” is now up to 110,000 units
in sales. Greg Kihn’s second Ip,
“Greg Kihn Again,” the follow-up
to his single “Love’s Made A Fool
Of You,” should be out by the first
of the year, as well as the second
Jonathan Richman package and
the first Rubinoos Ip. The Rubi-
noos platter follows up their cur-
rent single, “I Think We're Alone
Now,” which held the #1 spot in
Modesto for a month. Beserkley is
also in the midst of a heavy Christ-
mas marketing campaign, spear-
headed by full-color trade ads, of
a special package of six singles
representing all Beserkley artists
(including Son of Pete) and selling
for the price of four records.

Country Porn can be included
here, though they are pretty much
in a class by themselves, both
aesthetically and in market tactics.
Dealing as CP Products, Porn is
doing national mail order business
out of Box 548, FDR Station, New
York. The mail order route was
chosen because, as manager Tom
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White explains, “The majors were
afraid to touch us—and we real-
ized they wouldn’t have known
how to market us anyway. It’s also
the easiest way to avoid being
ripped off by distributors.” The
Ip, cut with top notch session men
at Nashville’s Quadraphonic (pro-
duced by Michael Brovsky, is sell-
ing for $7.98 plus $1 for handling,
with ads placed so far in Pent-
house, National Lampoon, Screw,
and the L.A. Star. 3000 of the orig-
inal pressing of 12,000 sold in the
first 30 days.

The last two categories com-
prise Ips and singles that are
mostly one-shot deals of purely
local scope, although some of the
labels have more than one item.
Many of the records were made
in lieu of demo tapes as more am-
bitious calling cards to the indus-
try; others were made only for the
self-satisfaction of the people in-
volved or to provide a lasting vinyl
photograph for friends and camp
followers.

The Ips, by label name:

Caramba: Steamin’ Freeman'’s
label. Two records so far, “Great-
est Hits” and “Full Steam Ahead,”
with a third in the works at Funky
Features studios. Sold almost en-
tirely at gigs, usually Mooney’s
Irish Pub, where Freeman works
often, although Tower and Banana
have stocked it. Freeman is a fid-
dler who writes down-home style
good-time original tunes that go
over well in neighborhood bars.
Box 784, Mill Valley 94941.

Flat Qut: The most artfully pro-
duced and musically strongest
package of the locals has been
Stoneground’s Ip, likewise titled
““Flat Out.” Produced by Roy Segal
at CBS San Francisco studios. Sold
8000 copies thus far, mostly in the
west, through distribs such as
Heilicher, MS, ABC, Schwartz and
Apex-Martin. Singles have been
“Way Back” and ‘“Daddy Look My
Way.”” Augie Blume, who is han-
dling promotion, believes the rec-
ord could easily do 100,000 if
picked up by a major. Box 628,
Corte Madera 94925.

Bald Ego: The debut Ip of Steve
Seskin and Friends, titled “Great-
est Hits,” is in its third pressing on
this label. Ken Baker Publicity re-
ports that the Ip picked up air-
play on 24 stations, with a single
due soon. The music is sweet and
acoustic, heavy on the harmonies.
Mail order copies go for $4.98
plus 67¢ handling. Box 31451, San
Francisco 94131.

Half Moon Bay: Labe! for a new
Ip titled ‘“’Yeah” from Timothy
Dawes, Patricia Pickens and their
band, Natural Act. Dawes re-
corded with a band named Pen-
rod for Straight/Warners in 1969
and has written songs for It's A

(Continued on page 122)
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Beautiful Day; Pickens is a former
actress with American Conserva-
tory Theater. The record is being
distributed by Pacific Record and
Tapes; In Tune; ABC-Seattle; and
IRDA. Box 733, Half Moon Bay
94109.

Owl: Kate Wolf, a folk singer
with a very sweet voice and a
good touch with a song, has done
an album called ““Back Roads” on
Owl with a group of musicians
called Wildwood Flower. About to
go into fourth pressing; 2300 cop-
ies sold thus far, with Rhythm Re-
search now doing the distributing.
Box 711, Sebastopol 95372. Selling
at $6 per.

Bucksnort: Country rockers Ca-
yenne released their Ip as a collec-
tion of demo tunes on Bucksnort
last year. It brought them a decent
amount of attention and they have
just released a single from the
package, ‘“Make Your Move’/
“Things Get Better.” Box 7807,
San Francisco 94120, or info
through Augie Blume.

Round Mound of Sound: Set up
specifically to release product by
a Sacramento band called Orion
Express. Tower in Sacramento and
San Jose Record Merch. in L.A.
have each sold several hundred.
Airplay on KZAP and KSFM, Sac-
ramento, and KOME and KSJO,
San Jose. Recorded at The Church,
San Anselmo, the Ip contains sev-
eral strong rock and roll tunes.
517 24th  Street, Sacramento
95816.

Real Turkey: The San Francisco
Medicine Ball, a banjo band that
includes guitars, upright bass,
bassoon, piano and the vocal
group Mother’s Children, has sold
1500 copies of their record,’’Slow-
boat to China,” on the streets of
San Francisco, which is where they
usually work. The music is ex-
tremely interesting (tunes include
“Limehouse Blues,” “Hardhearted
Hannah,” ‘““Hey Good Lookin’,”
“Caravan,” and a meaningful ver-
sion of “America the Beautiful’’)
and comes across weli in the
sound of the record. Recorded at
Funky Features and CBS. Co-pro-
ducer Jack Convery says they sell
about 250 a week. 954 Ashbury
Street, San Francisco 94117.

Messaround: This is the title of
the label as well as for a collective
of Bay Area blues musicians—Hi
Tide Harris, Luther Tucker, Gary
Smith, Charlie Musselwhite and
others—whose work shows up on
their anthology, ‘‘Blue Bay.”” Pro-
duced at Blossom studios by the
initiators of the Messaround con-
cept, Peter Cline, Eric Westly,
Gary Horsman. Extensive notes by
Tom Mazzaloni, who runs the
S.F. Blues Festival. Box 1392, Bur-
lingame 94010.

122

Pyramid: Home for an avant
gard Afro-jazz group known as the
Pyramids. They will be dealing
under the name Aomawa Music,
because Roulette already has a
Pyramid subsidiary. They are still
setting up distribution on their
first album, “Birth Speed Merg-
ing,”” but have sold about 1200
copies locally on a 5000 pressing.
817 Union- Street, San Francisco
94107.

Jim Lowe Trio: This record
came out last.year bearing just the
name of the group -on the label.
This is jazz, with compositions by
Ellington, Gershwin, Herbie Han-
cock and Stanley Turrentine as
well as originals; Lowe, however,
was once with a rock group called
Cleveland Wrecking Company.
1432 Stockton Street, San Fran-
cisco 94133.

Redwood: Vehicle for the folk/
rock work of Holly Near and jeff
Langley, who have done three Ips
so far. Diamant says Rhythm Re-
search sells more of Holly’s rec-
ords than those of any other artist-

owned labels he handles. 565
Doolin Canyon Road, Ukiah
95482.

Wyndam Hill: Label created by
William Ackeftnan for his John
Fahey-styled acoustic guitar rec-
ord titled ““Search for The Turtle’s
Navel.” Observers are skeptical
about Ackerman’s claim to have
sold 4000 through self-distribu-
tion. Now being handled by
Rhythm Research, 10311 San
Pablo, El Cerrito.

World: World is the brainchild
of Jack Leahy of Funky Features
studios and Bob Simmons, long-
time area FM radio gypsy and
ideas man. 5000 copies of a new
Hoodoo Rhythm Devils Ip are now
being pressed for World, which
in its two years of existence has
put out several country records.
142 Central, San Francisco.

Tulip: A 1975 Tulip |p,
“Thoughts of California,” featured
“Hey Joe” author Billy Roberts
and his band grits, which is still
available through 2249 Fillmore
Street, San Francisco 94115. The
other dozen Tulip lps—of which
Billie Holiday’s “/Rare West Coast
Recordings’ was the best seller—
have been leased out by Tulip
head Hillel Resner to another
company.

Organ Arts: Organist Ted Allan
Worth has put out two Ips of his
own playing on this label, plus a
third on the Canadian label Hel-
den, which he usually sells at pub-
lic appearances although they are
available by mail at $5 per plus
postage from 183 Golden Gate
Avenue, San Francisco. Worth is
now working on a multiple-record
Ip to feature performances from
the organ extravaganza, “A Tri-
umph and Blaze of Sound and

Light” which featured Virgil Fox
and others in September at St.
Mary’s Cathedral in San Francisco.

There is such a multiplicity of
local 45s that only bare bones in-
formation can be given here.
Some of these records are quite
new, others have been around
awhile. The more current and
promising ventures are listed first.
A number of the 45s are EPs.

El Rauncho: This -label has re-
leased three records so far. In
1975 Cornell Hurd and the Mondo
Hotpants Orchestra released an EP
from which the song “Here Come
the Clones” got some airplay, in-
cluding play on Dr. Demento’s
syndicated program. A 1976 EP
featured ‘‘Village Of The Durned”
and “Bicentennial Boogie” plus
two other tunes. This also was
played by Demento and got wide-
spread local attention. The cur-
rent record and first single is “The
Texas Behemoth” b/w “Platinum
Blondes.” (For a report on the
flying dinosaur known as the
Texas Behemoth see the October
issue of Oui) 1851 Woodland
Avenue, East Palo Alto 94303.

Sweetheart:  This  summer
Sweetheart released three Kinks
songs on a 45, “So Tired”” by Dick
Bright & His Sounds of Delight
Orchestra, plus “Victoria” and
“All Day And All Of The Night”
by Little Roger & the Goose-
bumps—both of which acts work
together in a nightclub revue/
parody of the ““Tonight” show.
The record supported an extended
series of summer bookings at San
Francisco’s Boarding House. Rog-
er Clark reports that “we're rap-
idly going through the first pres-
sing of 5000” with half the sales
coming in Sacramento. “What sets
us apart,” says Clark, “is that we
hired a real producer’—namely,
Kenny Laguna, who worked ex-
tensively in the past with Kama
Sutra bubblegum acts as well as
Tommy James, Tony Orlando and
the Steve Gibbons Band. Recorded
at CBS with a dozen musicians.
Box 2251, Berkeley 94702.

Big Name Records: Robert Lee
Jackson, deejay on the Bay Area’s
only country outlet, KNEW, has re-
corded two singles on Big Name.
The first, “Request Line,” was, says
Jackson, a turntable hit, getting
play on 40 stations nationwide.
The new one, a ballad named
“Dear Jenny,” backed by Buck
Owens’ Buckaroos, was recorded
in Bakersfield and will be dis-
tributed from Nashville by IRDA.
345 Franklin Street, San Francisco.

Nerves: A local trio, naming
their label after themselves, is cur-
rently pressing 5000 copies of a
four-song EP to be sold through
local Banana and Record Factory

moriconDodicblicton, Com
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chains. The group also has a local
TV appearance set for November.
568 Folsom Street, San Francisco
94105.

Houserocker: The Grayson
Street Houserockers, who have. ’
played the Bay Area nightclub cir-
cuit for years, have put out
“Country In Mind”/“Medicine
Man,” with Micki Thomas, who
sang the Elvin Bishop hit, “Fooled
Around And Fell In Love,” doing
backup vocals. KRE and KTIM have
given the record its best local play
with Tower-Berkeley the largest
of a half dozen stores stocking it.
4050 Lambert Road, El Sobrante
94803.

K.O.: Hot Knives, whose lineup
includes two former members of
the Flamin’ Groovies, has a new
single here with a black and white
picture cover. 17 Hattie Street, San
Francisco 94114,

Loose Gravel: The 45 carries no
label but comes in a picture
sleeve. The band Loose Gravel
features guitarist Mike Wilhelm,
who has a current Ip on United
Artists in Europe.

Uptown: Label for a band
named Good Morning, which has
sold half its first pressing of
1000, mostly at gigs. 1405 San
Anselmo 94960.

LaRue: Vehicle for three-man
band of the same name. Black/
white picture sleeve. Box 31424,
San Francisco 94313,

Bender: Label for Proud Pork
Productions, songwriter Ron Na-
gle’s company. A side of current
45 is the Casters’ “I'm A Hawg

- For You Baby”” done up by Rogers

& Burgin.
Honey: Harvey Fuqua’s label.

- Fuqua, ex-Motown producer, set

up shop in the area last year to
scout mostly soul talent. Current
45 has a disco tune by Grand
Theft.

Beer Can: A side of the Beer
Can single is ““One Trucker's
Woman” sung by Linda Dunlap.
Recorded at Fantasy by Skip Shim-
min, who used to work there. Sold
mainly through Banana.

John Paul: A most interesting
label created by Paul August, an
Oakland teacher who recorded
the Castlemont High School- choir
doing “I Told Jesus,” a James
Cleveland gospel song, plus El-
lington’s  “Satin Doll.” August
used the high school print shop
for the cover, and then as a career
education project had the kids
work on promoting the record.
Recorded at the Mills College
Community Recording Center by
Bob Sheff. August also had a sin-
gle last year, “Radar Runner’’/
“The Ice Cream Truck Song.” 2187

(Continued on page 124)
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" Itall adds up...
| The Song.
| By Cy Coleman

and
\ Michael Stewart.
| The Arrangement.
| By Nelson Riddle.

The Voice.

FRANK
SINATRA

“] Love My Wife”

b/w
“Send inThe
Clowns”

AmericanRadioHistorv.Com
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with David Johansson is “‘one of the great documents of our time”
. . . Max Nichts on Al Green and Jimmy Walker at Lake Tahoe . . .
George Harrison joins Monty Python on stage for “The Lumberjack
Song” at City Center and the favor is later reciprocated with some
Python squawks on his “This Song” single. While in town, Pythons
Michael Palin and Terry Jones stop by the RW office to shed some
light on their extra curricular activities . . . and their privates . . .
Pete Bennett leaves his clothes on for a picture with Liz Taylor . . .
Steve Goodman and irreposible Ira Mayer are ““Sharing The Good
Times” . . . Local Boy Makes Good: Bob Moore Merlis returns to
New York, bringing greenhorn Gene Sculatti, and proves that it is
possible to do 12 things in four seconds and down three egg creams
at Dave’s Luncheonette . . . “A Chorus Line” gets nine ‘“Proferas’

. RW On The Move: radio seminar in St. Louis and clean-up
monitor Mike Sigman lectures at the New School . . . New girl on the
block Pat Baird becomes Pat “Swine Flu Sally” Baird as she picks up
the dreaded disease while sailing up the Mississippi River and

Flashmakers’ spring training team and workout shots.

covering the opening of the new Phonogram/Mercury Memphis
office. The relatively missing Jon Tiven was also aboard as was
Sheryl Feuerstein (without Dudley) . . . Pete Bennett makes his
second appearance of the month, this time with Henry Winkler.

Irwin Steinberg is the subject of a two part Dialogue. KH), Julio
Iglesias and Aretha Franklin are all honored with special sections (a
lot of overtime in May) with Aretha also on the cover. Other covers:
Blackbyrds, Eagles, Hall & Oates, Commodores. Other Dialogues:
Don Cornelius, Allen Shaw, Kander & Ebb.

JUNE

With singles by The Beatles, Cliff Richard, Neil Sedaka, the Bee
Gees, Jeff Beck, Aretha Franklin, the Beach Boys and Carpenters on
the cover and the charts, a feeling for the ‘60s pervades the airwaves
while Peter Frampton (who first made it himself in the '60s) regains
the top spot on The Album Chart with a bullet (should have been
a cannonball) . . . RW inaugurates its Marketing Review and reports
that Chrysalis is on the road to independence . . . All counts but one
were dismissed in the Clive Davis case, and speaking of the courts,
former Flashmaker legal counsel, Jonathan “I'm Cool” Skiba files
the lead story on Curtom’s entry into the film production field . . .
David slash manager coach general McGee willfully attends the
Aerosmith concert at MSG and finds that the group has “come of
age.” The aforementioned -McGee and his .wife Nikki celebrate
their seventh anniversary-in. grande style at Crawdaddy’s tenth an-
niversary party when Southside Johnny dedicates I Don’t Want To
Go Home” to the two love birds . . . Among other information to
be gleaned from the pages of RW in June is the news that the next
Kinks album will bear a baby blue label and that-tenderfot Mike
Sigman is not- Abe Beame: But the big news of the month is un-
questionably the return of The Flashmakers who opened the season
with a gruelling 10-8 defeat to Roulette despite general manager
slash .coach "David McGee’s grand slam homerun and Ira Mayer's
1/3 of an inning relief work- which resulted in five runs for the
opposition.

Quote Of The Month comes from Rod Stewart who told the Daily
News that he’s not.ready to settle -down being that he’s “still got an
eye for the odd leg and bosom” . . .Deep Purple and Neil Sedaka
are the-subjects of special salutes and Dialogues are with Joe Sutton,
Larkin Arnold, Mike Stewart and the Beach Boys. Henry Gross, Boz
Scaggs, the Carpenters and Sedaka are on the cover.

JULY

In two of the tastier events of the month, the RW chart department
held the First Annual Ice Cream® Olympics and Celebrity Sperm, a
sperm bank specializing in rock stars, held an auction for the benefit
of the American Rock and Roll Party. WB’s prankster Peter Kane won
the former contest with a quart of Bassett’s double chocolate; a
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. generating a

Freudian slip (no doubt) kept us from sampling the latter ..

. Hope-
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