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SINGLES
JOE TEX, “RUB DOWN?" [prod. by Buddy Killen}

(writers: Tex-Hadley) (Tree, BMI)}
(3:38). Tex returns, reluctantly, to
the dance floor on this amusing,
rather plaintive single — which is,
nonetheless, a hot, percussive r&b
number suitable for dancing. Joe,
however, would prefer to stay home,
and listeners should- be persuaded.
Epic 8-50494,

DAVE -MASON, “LET IT GO, LET IT FLOW”

Q

{prod. by Dave Mason & Ron Nevi-
son} (writer: Mason) (Dave Mason,
BMI) {3:14). Mason's long climb to
pop stardom has accelerated in re-
cent months, and this positive, en-
joyable rock ‘n’ roll song with a
driving beat should keep up his mo-
mentum. It sounds just right for pop
stations. Columbia 3-10662.

CROSBY, STILLS & NASH, *“1 GIVE YOU GIVE

MARILYN

BLIND" (prod. by David Crosby,
Stephen Stills, Graham Nash, Ron
and Howard Albert) {writer: Stills)
(Gold Hill, ASCAP) {3:20). The third
single from "CSN' is more intense
and up-tempo than its predecessors,
and shows off the. tight vocal ar-
rangements that have fueled the
group's comeback. Atlantic 3453.

McCOO & BILLY DAVIS, JR., “MY
REASON TO BE IS YOU" (prod. by
Frank E. Wilson) (writers: Footman-
Wieder) (Screen Gems-EMI/Traco,
BMI / Colgems-EMI / Spec-O-Lite,
ASCAP) (4:05). This edited lp track
should reinforce McCoo & Davis'’s
appeal to a substantial adult audi-
ence—it's a positive ballad of the
sort.stations dote on. ABC 12324.

&

SLEEPERS

FIREFALL,

“SO LONG’ (prod. by Jim Mason)
{writer: Roberts) (Warne--Tamerlane /
El Sueno, BMI) (3:02}). “he combina-
tion of memorable pop melodies
and sure .country-rock instrumenta-
tion that: has -made Firefall popular
is again in evidence on this up-
tempo Rick Roberts composition. It
should add o their burgeoning pop
success. Atlantic 3452,

B.). THOMAS, “EVERYBODY LOVES. A RAIN

MCA
RECORDS

SONG’" (prod. by .Chips Moman)
{writers: oman-James)  (Screen
Gems-EMI/Baby Chick, BMI} {2:33).
The Moman-Thomas combination has
succeeded numerous. times before,
and with the obvious tie-in to Thom-
as' biggest 1it, favorable response
from pop and MOR radio seems a
solid likelihood. MCA 7085.

GINO VANNELLI, “‘FEEL THE FIRE (VALLEYS OF

VALHALLA)” (prod. by:Gino & Joe
Vannelli) (wr'ter: G. Vannelli) (Almo/
Giva, ASCAP} (3:35). Tke Canadian
pop star brirgs a rather Wagnerian
air to his latest single—it builds to
stirring crescendos, yet retains a
smooth qual’ty|
pop and MOR listeners in the States.
A&M 2002,

ISAAC HAYES, “OUT OF THE GHETTO" (prod.

by lIsaac Hayes) (writer: Hayes}
{Afro, BMI) {3:55). Hayes has changed
his style somewhat—ds his move to
a new labe might suggest—and
this single shows it off. The mood ig
hot and funky, the lyrics drive home
an ironic, know-yoursef messagg
and r&b stations and discos shou
take note. Polydor 14446.

that should please -
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ALBUMS

ENCHANTMENT, “ONCE UPON A
DREAM.” This vocal quintet made an
auspicious debut earlier. in the year
with an Ip that yielded several hit sin-
gles, Here they expand on that base
with -another set of stirring melodies
delivered with fine vocal prowess. “If
You're Ready (Here !t Comes)” and
“Sunny Shine Feeling’* ‘highlight. Road-
show RS LA811-G {UA) (6.98).

KOQPL AND THE GANG, “THE FORCE.”
The rhyming, chanting dance music of
this group continues to hit the mark
with each successive Ip. “A Place In
Space’ sets the tone with its energetic
rhythms and vocals, a pace which does |
not relent through ''Slick Superchick,"
""The Force' and "Mighty Mighty High."”
The group's first through the label is.a
wiriner. Delite DSR 9501 {Mercury) (6.98).

CLOVER, “LOVE ON THE WIRE.” The
Bay  Area group's second album re-
corded in the U.K. with producer Robert
John Lange hits upon that elusive mix
of Anglo-American influences that could
finglly earn them a substantial follow-
ing. “Oh Senorita,” "'Easy Love' and
“Hearts Under Fire" are some of the
best scngs to ever come from this quin-
tety Mercury SRM-1-3708 (6.98).

AEBERT HAMMOND, “WHEN | NEED |
YQU."” The title song of this Ip, co-writ-
ten.with Carole Bayer Sager was a hit
forileo Sayer and should stir some in-
1€rest for this singer/songwriter. Three
ofhher songs are co-written with Sager
while three Hammond songs, 99 Miles
Ffom L.A.," '"To All the Girls I've Loved
Before' and ''Rivers Are For Boats'" are
ne?n/ versions. Epic JE 35049 (7.98).
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AND AL ROSS
thank Record World for our awards:
#1 Vocal Combination (R&B Singles)
#4 Vocal Combination (Singles)
#9 Top Vocal Combination (R&B Albums)

and many thanks to all for a great year

LOGK FOR FOSTER SYLVERS’ SOL® CAPITOL ALBUM IN JANUARY.
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Album Sales Rockef;
Index Surpasses 206

By BARRY TAYLOR
B Album sales continued their
trend of recent weeks with an-
other absolutely explosive seven
day period as reflected by the
RW Sales Index. The 206.5 figure
is an all-time De-
Chart cember high, up
: over 30 points from
Analysis last week and is an
increase from last year at this
time when the simultaneous re-
lease of Ips by groups like the
Eagles and Wings made 1976
an extremely profitable Christ-

(Continued on page 6)
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FM Faves of '77

® This issue’s installment of
the FM Airplay Report features
the top albums of 1977 as
chosen by the program or
music directors of the 43 sta-
tions currently listed in the
report. Each station reported
its top five Ips of the year.
Choices reflect either personal
preference, airplay statistics or
polls of air personnel, or com-
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binations thereof.
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Superstars Dominate Charts in '77;
Soundtracks Yield Big Singles Hits

By BARRY TAYLOR

B NEW YORK—As in 1976, these
past twelve months can best be
described as a year when the
superstar act all but dominated
the charts. Nowhere was this
more evident than on The Album
Chart where five artists managed
to hold down the top spot for the
entire year. On The Singles Chart
it was the newcomer that dom-
inated the number one position
as nine new acts captured it for
a total of 35 weeks.

The success story of 1977 un-
questionably belongs to Fleet-
wood Mac (WB). After 31 weeks
on top of The Album Chart, their

“Rumours” album, which has al-
ready yielded four hit singles,
continues to be far and away the
country’s best selling Ip. Of the
five artists to top the chart, only
Stevie Wonder’s ““Songs In the
Key Of Life” (Tamla) and “Barry
Manilow Live” (Arista) held on
for one week in 1977. Wonder, of
course, was number one for the
last ten weeks of 1976, knocking
off “Peter Frampton Comes
Alive” (A&M) in its second week
of release.

The Eagles’ ““Hotel California”
{(Asylum) was the second biggest
album of the year, remaining in
the number one slot for eleven

Jukebox Rules Favor Operators;
‘Location Lists' Are Not Required

By MARC KIRKEBY

B WASHINGTON — The U.S.
Copyright Office will not require
jukebox operators to submit lists
of the locations of their ma-
chines, under the jukebox licens-
ing regulations issued by the
office last week.

Although the newly-created
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* Sales Nov. Nov. Dec. Dec. Dec. Dec.
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* Sales
Index
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* The Record World Sales Index is based on a
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broad cross-section of guktitative sales data

albums is 100.0.

Copyright Royalty Tribunal, which
must draw up rules governing the
access of performing rights socie-
ties and others to the machines,
may yet require that some such
location lists be made available,
the jukebox operators still got
almost all that they had wanted
from the Copyright Office (RW,
Nov. 5).

The license stickers, which
each machine must display by
March 1, 1978, will consist of two
parts, each one inch by three
inches, so that they may be

(Continued on page 44)

Radio “77:

weeks in two separate sprees.
The other big album was the
“A Star Is Born” soundtrack (Co-
lumbia) that remained on top for
eight weeks and signalled a re-
surgence in the recording career
of Barbra Streisand whose “‘Love
Theme From ‘A Star ls Born’”
reached the top of The Singles
Chart for two consecutive weeks.
On The Singles Chart, the big
story of the year was theme
music from motion pictures
where four such songs reached
the top spot for a total of 18
weeks. Of these, the most suc-
cessful was Debby Boone's read-
ing of “You Light Up My Life”
(Warner/Curb), which sees the
year out at number one after
(Continued on page 44)

Record World Wins
Printing Ind. Award

® For the third straight year, -
Record World has been award-
ed a Certificate of Achievement
for overall graphic appearance
by the Printing Industries of
Metropolitan New York, the
largest printing trade organiza-
tion in the country. RW has
now received the award for
each of the three years it has
entered the competition. The
award is given jointly to RW
and to Dispatch Press, our
printer.

S

Regulation Overshadows Ratings Battles

By MARC KIRKEBY

B NEW YORK—Fierce competi-
tion for ratings and revenues re-
mained the rule in 1977 for radio
stations with music formats, but
for many executives there were
powerful distractions from that
day-to-day battle: instead of
listening to what their competi-
tors were up to, programmers
found their attention monopo-
lized by often-ominous sounds
coming from Washington, D.C.
Regulation and legislation dom-
inated radio’s year. What pro-
gramming innovations there were
came from a few mavericks, and
their long-term impact seemed
small compared with that of the
actions of Congress and the

FCC.

Not only did the FCC open a
major investigation of payola—
its first such probe of the decade
—in 1977, but the commission
also broadened the inquiry to
include areas of station conduct
never before examined.

Most notable of these was the
commission’s look at concert
promotion by radio stations. Does
a radio station have the right
to give heavy play to the records
of an artist appearing at a station-
sponsored concert? Is it ethical
for radio stations to be in the
concert business at all, even on a
non-profit basis? These questions,

(Continued on page 136)



Sex Pistols Tour Defails Announced

By ALAN WOLMARK

B NEW YORK — It was learned | passes be issued. All proceeds
last week that Warner Brothers’ { from tickets sold to the press via
premier punk act, the Sex Pistols, | Warners will go to the ‘Sex
will kick off their first American | Pistols Beer Fund.”
tour on December 30 at Pitts- In an attempt to keep the tour
burgh’s Leona Theatre, according | on the “people’s” level, the band
to the label’s director of publicity | will open in an industrial city,
Bob Merlis. The 10 date tour will Pittsburgh, and conspicuously
play at clubs and small halls with | ayoid cosmopolitan areas. The Pis-
top capacities of about 1000. A | tos originally built their reputa-
New Year’s Eve show in Chicago | tion on a grassroots level in Eng-
will be an early highlight. land and will follow through by

At the band’s request no tick- | extending their hand to local
ets will be priced above $4.00 and | American bands which will sup-
according to the contract worked | port each bill.
out with the Pistols’ manager The Pistols, who are banned
Malcolm  Mclaren, no press | from playing most venues in the
will be flown to any performance | UK., reportedly had no problem
nor will any complementary (Continued on page 177)

. TK Announces

$7.98 List Price

M HIALEAH Henry Stone,
president of TK Productions, has
announced that, as of Jan. 2,
1978, all new and catalogue TK
and TK distributed albums will
list for $7.98, with the exception
of album product on TK’s Gospel
Roots and TK distributed Malaco
gospel labels, which will list for
$6.98.

Tape prices will remain at the
current $6.95 for gospel product
and $7.95 for all other TK prod-
ducts. TK’'s $7.98 list price will
kick off the upcoming album re-
leases by Ralph MacDonald, USA-
European Connection, Foxy,
George McCrae, Wild Oats and
Harrell McGann.

‘We've Got The Power’ Theme Keys Word Sales Meet

B [AKEWAY, TEX. — Corporate |
representatives from all over the
United States, distributors from
Australia and New Zealand, and
the executive management team
from nearby Waco gathered here
last week (Dec. 12-16) for a Word,
Inc. sales conference at the World
ol Tennis resort. )
“We've Got The Power,” the
theme for the sales confab, was |
demonstrated via a multi-media ’

New product slide and audio
presentations by the Word family
and marketing sessions included
Word/DaySpring, Word  Music
Product, Myrrh/Jubilation, Para-
gon/New Pax, Canaan Records
and Canaanland Music, Light/
Lexicon and Lamb and Lion. 39
new albums and 11 new song-
books were unveiled along with
personality sheet music titles
added to the catalogues for the
first quarter sales campaign.

presentation on selling gospel
product to racks and distributors.

Record World VP John Sturdi-
vant presented the keynote ad-
dress to the gathering Monday. [
Sturdivant discussed industry re- |
sponse to gospel music and the
general broadening of the mar-
ket place.

“In light of growing interest in
spiritual aspects of life in America
today, we're anticipating a con-
tinued surge of product moving
through the mass merchandisers
and  traditional record  shops
across the country,” Stan Moser,
vice president, marketing, told
RW. “Our main goal in 1978 is
lo work more closely with record
merchandisers to insure that this
growing consumer interest turns
to sales and improves the volume
of business on religious albums
and tapes. We're designing a ma-
jor share of our promotional dol-
lars and staff to take advantage |
of the existing momentum.” |

la .

duction of “Saturday Night Fever"

Robert Stigwood. Front row, from left:

Powerhouse Picks

(Due to airplay and sales in projectable markets, these records
exhibit top five potential)

Bee Gees (RSO) “Stayin’ Alive.”

The second single from the soundtrack album is show-
ing excellent action. Several majors went with it this |
week. The disc has zoomed to the top 10 in Washing-

, ton, D.C., and sales are reported in various areas.
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Bee Gees Reap Gold and Platinum

Robert Stigwood, chairman of the board of The Robert
Al Coury, president, RSO Records;
RSO Records, gathered together recently
of platinum and gold records. In addition to the recent ‘‘Here At Last .

- Live” album achieving
first week's shipment of their current soundtrack album to the Robert Stigwood Pro-

A total of 801 active albums
in the catalogue by 264 artists
are distributed by the Word
family. The labels include: Can-
aan, DaySpring, Good News, Im-
age VII, Jim, Lamb and Lion,
Light, Messianic, Myrrh, New Pax,

Solid Rock and Word.
Emphasis
“Major product emphasis for
the next quarter includes Andrae
(Continued on page 94)

Stigwood Organization;

and Rich Fitzgerald, vice president of promotion,

to present the Bee Gees with a multitude
. Bee Gees

platinum status, the group received gold records on the

and for the first single to be released from that
album, “How Deep Is Your Love.” Back row, from left:

Al Coury, Rich Fitzgerald,

Barry Gibb, Maurice Gibb, Robin Gibb,

Charles Scully Named
SESAC Vice President

® NEW  YORK—Charles Scully,
director of public relations for
SESAC, was named a vice presi-
dent of the firm at a recent meet-
ing of its board of directors in
New York. The announcement of
the appointment was made by
A. H. Prager, SESAC president.
Scully has been affiliated with
SESAC since 1957. He was ap-
pointed director of public rela-
(Continued on page 177)
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Thank You, Record World!

# 1 MOST PROMISNG DUO

# 2: R&B ALBUM TOP DUO
# 2. R&B SINGLES TOP DUO
# 5. POP SINGLES TOP DUO




CHART ANALYSIS

Album Sales Reach New High; No.1 Single, LP Stay Same

Jackson Browne LP Chartmaker

'Close Encounters’ Cover Battie
By PAT BAIRD

& With the top 10 selling singles
pretty well locked in for the holi-
day week, Debby Boone (Warner/
Curb) continues in the #1 spot
for the 12th week with the Bee
Gees (RSO) staying at #2. RSO
Records also picked up the #3
bullet position with Player mov-
ing up on strong sales. Rod Stew-
art (WB) took the biggest jump
in the Top 10, moving up four
points to #6 bullet. His album is
also #6 on RW’s Album Chart.
Top 10

Also in the Top 10 this week
are Crystal Gayle (UA) #4; Linda
Ronstadt (Asylum) #5; Bob
Welch (Capitol) #7; LTD (A&M)
#8; Rita Coolidge (A&M) #9,
and Paul Nicholas (RSO) #10.

Just below the Top 10, Dolly
Parton (RCA) at #11 bullet, Styx
(A&M) at #12 bullet and the
Queen (Elektra) double sided sin-
gle at #13 bullet all picked up
significant sales this week.

Film music continued to make
big inroads with John Williams
(Arista) taking the biggest move
on the chart, up to #46 bullet,
with his version of the “Theme
from ‘Close Encounters of the
Third Kind’ ” and the Meco (Mil-
lennium) adaptation debuting this
week at Chartmaker, #72 bullet.

Motown Ups Gordy

B LOS ANGELES — Iris Gordy,
former assistant to the vice presi-
dent of the creative division, has
been promoted to vice president
of Motown Records’ creative di-
vision, it was announced by

Berry Gordy, IV, executive vice
president, creative.

Ms. Gordy, a native Detroiter,
has served in various positions in
the creative division, as well as
in the special projects department
for the label, and she has also
been executive producer for sev-
eral Motown recording projects.

In her new position Ms. Gordy
will be responsible for the ad-
ministration of the creative divi-
sion emphasizing career develop-
ment and internal management.

6

The Bee Gees’ “Stayin’ Alive”
(RSO), this week’s Powerhouse
Pick, from “Saturday Night Fever,”
is at #32 bullet, picking up at all
radio levels after only four weeks
on the chart.

Other significant movers this
week include two more Barry
Gibb produced and written rec-
ords. Samantha Sang (Private
Stock) is bulleting at #36 and
Andy Gibb (RSO) moved to #45
bullet. Also, Neil Diamond, bul-
leting just outside the Top 10 on
The Album Chart, moved up to
#25 bullet with “Desiree.” Billy
Joel (Col) at #20 bullet and Dan
Hill (20th Cent.), last week’s Pow-
erhouse Pick, at #26 bullet, con-
tinued to spread nationally.

Also registering good moves
this week are: Chic (Atlantic) at
#29 bullet pop and #4 bullet
r&b; Con Funk Shun (Mercury)
at #40 bullet pop and #7 bullet
r&b; Jay Ferguson (Asylum), con-
tinuing to move out of the sec-
ondaries for a #63 bullet spot;
Raydio (Arista) at #71 bullet pop
and #27 bullet r&b, and Johnny
Rivers (Big Tree), with a strong
follow-up single, moving to #74
bullet.

New Entries

New on the chart this week are
Little River Band (Harvest) at #80
bullet; David Castle (Casablanca)
#82 bullet; Eric Clapton (RSO)
#84 bullet; Heatwave (Epic) #85
bullet; Kenny Rogers (UA) #87
bullet; Kiss (Casablanca) #91;
Sammy Hagar (Capitol) #95, and
Al Green (Hi) at #98.

(Continued from page 3)
mas.

This year has again seen the
release of major albums (Jackson
Browne, Joni Mitchell, “Close En-
counters Of The Third Kind”
soundtrack, Meco, Aerosmith)
late in the season and through all
the excitement, Fleetwood Mac,
Linda Ronstadt and Shaun Cassidy
continue to sell in large quanti-
ties.

The top ten remains relatively
stable this week with Fleetwood
Mac (WB) continuing its reign
with 31 weeks at number one. The
holiday season has been good for
the group as its sales pace has
picked up and it continues to
outsell Linda Ronstadt (Asylum)
(still at #2) at the racks. Shaun
Cassidy (Warner/Curb) picks up
a bullet again at #3 with in-
creased retail activity adding to
its strength at the racks. Along
with “Born Late” at #8 bullet,
Cassidy has a couple of the hottest
Ips on the street with consumers
tending to pick them up in twos.
At #7 bullet, ELO (Jet) continues
its upward pattern with solid re-
tail sales and a pick-up on the
rack level. The only newcomer in
the top ten is Queen’s “News Of
the World” (Elektra), moving up
five slots to #10 bullet with
strong retail sales.

New in the top twenty is Aero-
smith’s “Draw the Line” (Colum-
bia) at #18 bullet, up from #47.
The group continues the torrid
retail pace of its first week, show-
ing good potential at the racks.
The Chartmaker of the Week is

REGIONAL BREAKOUTS

Singles
East:

Samantha Sang (Private Stock)
Andy Gibb (RSO}

Foreigner (Atlantic)
Johnny Rivers (Big Tree)

South:
Dan Hill (20th Century)
Andy Gibb (RSO)

Midwest:
Samantha Sang (Private Stock)
Andy Gibb [RSO)

West:

Lynyrd Skynyrd (MCA)
Chic {Atlantic)

Bee Gees (RSO}

Albums

East:

Jackson Browne {Asylum)
Joni Mitchell {Asylum)
Close Encounters {Arista)
Al Green (Hi)

Stevie Wonder (Tamla)
Roberta Flack {Atlantic)

South:

Jackson Browne {Asylum)
Joni Mitchell (Asylum)
Leif Garrett (Atlantic)
Close Encounters (Arista)
Al Green {Hi)

Muppets (Arista)

Midwest:

Jackson Browne {Asylum)
Joni Mitchell (Asylum)
Leif Garrett (Atlantic)
Close Encounters (Arista)
Stevie Wonder (Tamla)
Muppets (Arista)

West:

Jackson Browne (Asylum)
Joni Mitchell {Asylum)
Close Encounters (Arista)
Al Green (Hi)

Dan Hill (20th Century)
Chic (Atlantic)

Jackson Browne’s “Running On
Empty” (Asylum), which bows at
#19 bullet. In its first week on
the street, the album has been
met with overwhelming con-
sumer acceptance with numerous
top ten reports across the coun-
try. Also showing good move-
ment in the top twenty are Neil
Diamond (Columbia) at #11 bul-
let and Boz Scaggs’ “Down Two
Then Left” (Columbia) at #14
bullet.

Outside of the top twenty, Styx’
“The Grand Illusion”” (A&M) con-
tinues its ascent at #23 bullet,
spurred on by a top fifteen bul-
leted single. Also showing good
strength are Billy Joel’s “The
Stranger” (Columbia) at #25 bul-
let, “The Story of ‘Star Wars' "
(20th Century) at #30 bullet, Paul
Simon’s “Greatest Hits, Ftc.”” (Co-
lumbia) improving its stance at
the racks and up to #35 bullet,
Natalie Cole’s “Thankful” (Cap-
itol) at #37 bullet, Eric Clapton’s
"Slowhand” (RSQ) improving it-
self week by week as it moves up
to #43 bullet, War's “Galaxy"’
(MCA) at #46 bullet and the orig-
inal soundtrack to “Saturday
Night Fever” (RSO) containing
both current hit singles by the
Bee Gees at #48 bullet.

New in the top 100 with bul-
lets this week are Joni Mitchell’s
“Don Juan's Reckless Daughter”
(Asylum) which bows at #53,
“Leif Garrett” (Atlantic) at #76,
the original soundtrack to “Close
Encounters Of the Third Kind”
(Arista) at #77, Captain and Ten-
nille’s “Greatest Hits” (A&M)
which re-enters the top 100 at
#83, Al Green’s “‘Belle” (Hi) at
#85, Stevie Wonder’s three rec-
ord “Looking Back” set (Tamla)
at #94 and Dan Hill’s “Longer
Fuse”” (20th Century) at #98.

WEA To Open
Hartford Office

B BOSTON—Don Dumont, Bos-
ton regional manager for the
Warner - Elektra - Atlantic Corp.,
has officially announced that the
opening of WEA’s 21st Sales Of-
fice will take place in Hartford,
Conn., in February of 1978 (see
RW, December), with the new
district office covering the Hart-
ford/Albany sales area. Mike Fon-
tecchio, has also been appointed
sales manager for the Hartford/
Albany sales region.

Fontecchio started with WEA as

| a sales order clerk when the Bos-

ton branch opened on June 2
1971. Since then he progressed
rapidly from order clerk to junior
salesman, salesman and branch
marketing coordinator.
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Ariola Expands On Several Fronts

By SAM SUTHERLAND

B LOS ANGELES—Three months
after assuming the newly-created
post of senior vice president and
director of operations of Ariola
America Records, Scott Shannon
can be excused for admitting “"the
whole thing’s been a blur to me.”
As Shannon explained in a recent
RW interview, the final quarter of
of '77 has been one of pointed
activity on several fronts for the
label headed by founders Jay Las-
ker and Howard Stark: where most
labels would be busy enough
readying  holiday = campaigns,
Ariola management has simulta-
neously enacted major staff ex-
pansion in several departments,
moved into several new musical
regions through a parallel growth
in roster size, launched a second
label and mounted a major in-
dustry campaign for higher label
visibility.

For Shannon, whose last post
prior to joining the label had
been at Casablanca, rapid growth
for label operations isn’t a new
experience. But his broader in-
volvement in all phases of opera-
tion at his new post has placed
Shannon in the center of these
related moves.

New Image

“It really has to start with the
image factor,” Shannon says of
his initial perceptions of the label
and the main goals of the last 90
days. “When they first contacted
me to join the label, it had a
really low profile in terms of the
overall industry. You knew they
had established themselves with a
million-seller through Mary Mac-
Gregor, but they had no promo-
tion presence.” Through the la-
bel’s unique relationship to Ariola
in Europe (it is the only subsidi-
ary label not owned outright by
the parent) and distribution setup
with Capitol, a skeleton staff had
been utilized, according to Shan-
non, who noted that chief execs
Lasker and Stark were indeed
ready for a major image change.

If that campaign began on a
cosmetic level with the design
of a new logo, at the same point
label management was gearing up
for major staff expansion. “I'm a
firm believer that it’s important
to surround yourself with as many
good people, both in the field
and in the home office,” Shan-
non commented. “We set a new
budget for promotion, a new bud-
get for our consumer and trade
advertising budgets, and began
to increase our presence in terms
of publicity as well, both to the
trade and at the consumer level.”
The promotion force itself mush-
roomed rapidly, going from a half
dozen reps to 20 people. Other
departments involved in staff
growth have included publicity

and merchandising.

“We still have more to go,”
Shannon said of the growth in
promotion staff, adding that he
expects to further buttress the
sector with executive level ap-
pointments as well. “We'll prob-
ably install a vice president of
national promotion some time
during the coming year.” As for
current  promotion  priorities,
Shannon said that current na-
tional promotion head Bobby Ap-
plegate will oversee an expansion
of the label’s AOR promotion
staff; also included in its growth
is the recent addition of a secon-
dary market promotion staff, with
three reps handling smaller mar-
ket stations exclusively. ‘‘Passive
research has reduced the size of
playlists considerably over the
past year,” Shannon observed,
’so you have to penetrate smaller
markets more consistently today
to get records played.” As for na-
tional singles promotion, that
function is now headed by Billy
Brill, a recent addition to the la-
bel’s promotion force.

“Up until now, the attitude at
the company had been to just
put the records out,’” Shannon
commented. "“Both Jay and How-
ard know the business, and the
staff here was certainly taking
care of sales and marketing, and
the records were getting play.
But the industry has changed to
the point where you have to do
much more in terms of just mak-
ing your artists and your company
more visible and more accessible.
That extends as well to the per-
sonnel you recruit, and the size of
the organization. Up until now,
in publicity and advertising, we
haven’t been involved in a lot of
major artist campaigns designed
to break acts. But now we’re in a
position where our size and
structure are making such pro-
grams a new priority for us.”

Prism Campaign

Shannon cites the current re-
activation of a push for label act
Prism as just the first of several
major campaigns being mapped
now. Samples of expected sup-
port tactics include merchandis-
ing aids, increased publicity pres-
ence and more advertising: in
short, the same goals as Ariola’s
own label campaign, which has
de-emphasized its geographical
sense through a new Jim Evans
logo that reads Ariola Records
America.

The company’s Zombie label,
unveiled in November, was an-
other move aimed at least par-
tially at changing Ariola’s musical
image. "“We were sitting around,
thinking that Ariola’s image was
dictated, to an extent, by Mary
MacGregor’s success, and how we
wished to broaden that image,”

Shannon explained. "Since we've
changed musical direction
through new signings, we've be-
come heavily involved in a lot
of different areas, from disco,
where we have a German act,
Eruption, and the Muscle Shoals
Horns, both promising commer-
cial viability, to AOR and progres-
sive.”

Zombie itself has thus far
shipped one new wave single,
The Ravers’ “Punk Rock Christ-
mas,” but Shannon says he’s
avoiding too much specialization
for the label, and prefers describ-
ing its range as “more youthful,
heavy rock 'n’ roll. We're in-
volved in new wave, but we don't
want to be typed exclusively like
that. | first got involved with Zom-
bie because | like the idea of new
wave, and wanted to sign the Sex
Pistols, whom we had a chance
to sign, while at Casablanca. But
it seems to me that too many
young bands are using it to hide
behind because they can't really
play well. Zombie will help direct
the production of the artist, and
hopefully avoid those pitfalls. We
want to get these records heard.”

Shannon himself is already in-
volved in pre-production with
The Heaters, another Zombie act,
and expects his broader a&r role
at Ariola, will find him not only
screening artists but producing as
well (he had produced singles at
Casablanca during his last months
there, and now hopes to handle
perhaps.two lp projects a year at
Ariola). Both the Heaters and the
Sunset Bombers, another Shan-
non production assignment for
Zombie, are commercial acts the
executive avoids typing as New
Wave.

As for signings to Ariola itself,
(Continued on page 94)

Firefall Finds Gold

Buck Reingold Joins

Far Out Productions

B LOS ANGELES — Jerry Gold-
stein and Steve Gold of Far Out
Productions have announced the
appointment of Buck Reingold as
Far Out’s vice president in charge
of promotion.

B

Jerry Goldstein, Buck Reingold, Steve ’Golg

Reingold will be responsible
for the coordination of promo-
tion for the production/manage-
ment company’s product current-
ly on five major record labels,
as well as Far Out's own label
LAX Records.

Most recently, Reingold was
executive VP of Chelsea Records.
Previously, he was founder, part-
ner and VP/promotion for Casa-
blanca Records and VP/promo-
tion at Buddah Records,

Lee Lasseff Exits

Chalice Productions

B LOS ANGELES — David Chack-
ler, president of Chalice Produc-
tions, has announced the amica-
ble departure of Lee Lasseff as a
principal in the firm. Chalice will
continue with all negotiations and
current projects.

Kansas ‘Masque’ Gold

B NEW YORK—Kirshner Records
group Kansas has had their
“Masque” album certified gold
by the RIAA.

YRRy
N ]

Atlantic Records executives appeared on stage in the closing moments of a recent
Firefall concert to present the group with gold record awards for their album ‘‘Luna

Sea.” A second single from the album,

“So Long,” has also been shipped. Pictured

at the Jai Alai Fronton are, back row, from left: Firefall manager Jack Boyle; At-
lantic Records chairman Ahmet Ertegun; Firefall’'s Larry Burnett and Michael Clarke,
and Atlantic senior vice president Michael Klenfner. Seated are Firefall group mem-
bers Rick Roberts, Mark Andes, David Muse and Jock Bartley.
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Contemporary Radio Reflects Pro

By CHRISTY WRIGHT &
SAM SUTHERLAND

B LOS ANGELES—Contemporary
music programming has under-
gone few really dramatic changes
during 1977, but the strategies
behind each station’s playlist are
reflecting fundamental shifts in
the very definition of the pro-
grammer’s role throughout a sig-
nificant and growing sector of
competitive stations. Particularly
on the AM band—where the con-
tinued growth in the size of the
FM market and the evolution of
contemporary FM programming
are only partially offset by the
prospect of technical improve-
ments for the AM signal, includ-
ing the introduction of stereo—
Top 40, adult contemporary and
rock programmers are making
their most influential revisions
behind the scenes.

Objective Criteria

Programming itself is increas-
ingly drawing from outside its tra-
ditional musical boundaries to in-
corporate more objective criteria
than a programming staff could
once expect to devise. Market re-
search, long a basic marketing
tool in broadcast sales, is now in-
creasingly vital as a music pro-
gramming tool; in that respect,
today’s program and music direc-
tors are paralleling their counter-
parts in the manufacturing sector
in their concern for building a
statistical portrait of the con-
sumer. In radio, the rapid accep-
tance of call-out research to build
a sample audience base for lis-
teners’ preferences is the most
vivid indicator of this trend.

With one out of every four
centemporary music stations now
reportedly employing some form
of call-out research, the growth
of the practice is continuing, in-
fluencing not only the stations
themselves and their competitors,
but the nature of music promo-
tion for recording companies and
independent  promotion  reps.
Largely viewed as an experimen-
tal technique a year ago, call-out
research is now a major program-
ming trend operating on a na-
tional scale, despite program-
mers’ divergent interpretations of
how best to design a sample base
and effectively utilize it in screen-
ing both specific titles and overall
listener trends.

RW instituted its own call-out
research feature earlier this year
in response to the growing de-
mand for this input and its ap-
parent impact on programming,
yet on a station-by-station basis,
calfl-out techniques remain widely
varied. “‘Passive” research, focus-
ing on sectors of the total audi-
ence otherwise undetected
through station requests or local
record and tape sales, has been

10

augmented by broader variants
downplaying that focus as a pos-
sible distortion of the sample.
Variation in the base itself, as
well as interview techniques, the
size of the sample, and the fre-
quency and accuracy of any re-
evaluation of the base are cited
as key problems facing the pro-
grammer first considering the use
of call-out methodology.
Call-out Research
Call-out research has exerted a
palpable impact on the national
charts as well as individual play-
lists in a number of instances,
with the most dramatic examples
the commercial revival of records
long presumed dead, or consid-
ered stalled in a particular range
of the given chart. Less obviously,
that same phenomenon has been
apparent in some stations’ oldies

programming, as well as the suc-
cess —and increasing availability |

Los Angeles Mayor Tom Bradley

L.A. Salutes Bros. Johnson

(center) s

from major labels—of new cover
versions of past hits.

Thus, Judy Collins’ “Send In
The Clowns” (Elektra) returned to
the charts this year, two years
after its initial release and chart
success, major market stations
placed certain oldies in full rota-
tion, and programmers welcomed
the “instant familiarity” and
built-in young teen appeal af-
forded by covers cut by Donny
and Marie, Shaun Cassidy, Leif
Garrett and other young acts—all
influenced by call-out research.
The last trend is a particularly
graphic illustration of how pro-
grammers are incorporating a re-
searcher’s concern for analyzing
audience tastes in the typical per-
ception of the adult-contempo-
rary and young teen bases for
new covers as compass points for
crossover success.

Apart from the records them-

shown proclaiming December 29

Brothers Johnson Day in los Angeles, citing the contribution A&M’s Brothers Johnson
have made ‘‘to the business of music, their social mindedness in relation to the Help

the Brothers Help o Brother food drive,

and the positive image they have given to

the youth of los Angeles.” Shown with the Mayor while receiving plaques are
George Johnson (left) and louis Johnson. The Help the Brothers Help a Brother food
drive will provide food banks in needy neighborhoods with food. The food banks
will be manned by members of the Black United Fund and its affiliate, the Brother-
hood Crusade. People attending the Brothers Johnson concert at the Llos Angeles
Forum on December 29 have been asked to bring non-perishable foods with them.
Door prizes of records, posters and T-shirt transfers of the Brothers Johnson will be

made available to those who participate.

RSO Names Huffman National Sale

8 LOS ANGELES — Al Coury,
president, RSO Records, has an-
nounced the appointment of
Mitch Huffman to the position of
national sales manager for the
label.

According to Coury, Huffman
will head RSO’s sales and market-
ing departments, working closely
with Phonodisc in the implemen-
tation of local, regional and na-
tional marketing and advertising
programs. In addition, Huffman
will put together a regional staff
to expand RSO’s marketing de-
partment and augment Phonodisc,
thus enabling the label to be
more responsive to the needs of
its artists and distributors.

Before joining RSO, Huffman

s Mgr.
NN

NN

Mitch Huffman

spent more than eight years in
the sales and marketing end of
the record business, most recently
serving as WEA branch sales man-
ager in Boston the past 32 years.
He has also served as WEA Se-
attle sales manager and a WEA
San Francisco salesman.

gramming Shifts

selves, station music research is
also influencing general program-
ming trends. Call-out research
has been a primary factor behind
the increase in day-parting rec-
ords and music type at major sta-
tions, and has added weight to
programming decisions that in
recent years seemed unorthodox,
such as playlist adds during a
ratings sweep, or inclusion of
multiple singles by a single act.
Yet research cannot be viewed as
the sole influence behind any
record’s longevity on the air. And
to many programmers—and pro-
motion reps as well—the advan-
tages of the enhanced audience
profile can be nullified by the
threat of a loss in spontaneity, a
prospect that renders call-out’s
earlier tag, ‘“passive,” a double-
edged modifier: some program
and music directors remain skep-
tical of overestimating the im-
portance of research, perceiving
the subordination of the creative
decision on a given record to its
pure research standing as a peri-
lous misuse of what should be
considered just one of many pro-
gramming tools.

Musical Trends

With new wave and punk titles
still a holdout from most con-
temporary music formats, and
only a handful of acts from that
still nebulous genre achieving sig-
nificant airplay of any kind, musi-
cal trends in radio programming
have largely been evolutionary.
Changes in the stylistic mix for
formats seeking the widest, mass
appeal demographics are essen-
tially consolidations of shifts in
audience taste beginning earlier
in the decade.

Disco

Disco records have weathered
the early phases of a typical pop
phenomenon to achieve accep-
tance, and with that acceptance
the importance of the classifica-
tion has changed. More formulaic
disco signatures are as prevalent
as ever, but because titles are no
longer being added in the rush
of keeping pace with a new
trend, more traditional pop
values are evident in the biggest
disco hits. Just as the discos
themselves have augmented their
role as a new marketplace for the
classic extended disco side by
again loosening up to include
other music types, many pro-
grammers are less literal-minded
in their conception of disco’s ap-
peal: simply put, the biggest
disco hits are now more often
classic pop songs whose rhythm
track happens to fulfill the basic
rhythmic equations that defined
the tag.

While harder rock and progres-

(Continued on page 138)
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Headliners’ Talent Bows

B NEW YORK—Michael Martineau
(former president and chief oper-
ating officer of Gemini Artists,
Ltd.), Chuck Barnett (former pres-
ident and principal of Headquar-
ters Talent Agency) and Rand
Stoll (former vice president of
Gemini Artists, Ltd.) have an-
nounced the formation of a new
booking agency — Headliners’
Talent Agency, Ltd.

Headliners’ Talent Agency, Ltd.
already has exclusive representa-
tion of a roster that includes the
Commodores, the Average White
Band, the Little River Band, Play-
er, Melba Moore, Ramsey Lewis,
Gil Scott Heron, Larry Coryell and
the National Lampoon Show.

Headliners’ Talent will maintain
headquarters in both L.A. and
New York. The New York office is
located at 3 East 54th Street (tele-
phone 212-371-2500). The L.A.
address will be announced shortly.

Martineau, Barnett and Stoll are
all principals in the new firm.

First American Label
Debuts in Northwest

® SEATTLE—First American Rec-
ords has been formed by Jerry
Dennon. Joining Dennon are Gil
Bateman and Joe Triscari, who
have recently moved to Seattle
from Denver. Bateman formerly
was national promotion manager
for Elektra Records and Triscari
has done regional promotion in
Los Angeles and Denver for
Ariola, ABC and London, among
others. Bateman also has served
as general manager for Tumble-
weed and Crested Butte record
labels.

In addition to Clarence ““Gate-
mouth” Brown, the initial First
American album release, debut-
ing in January, will include ‘I
Can’t Say No” by Don Brown and
“From Philly to Tablas” by Ste-
phen Whynott. Brown formerly
was with the group Brownsmith
on Capitol. This is Whynott's
debut album.

Other artists slated for release
by the company include lan
Whitcomb, The Brothers Four,
Jeff Afdem, Jac Murphy and an
Elvis Presley interview album.

The company is sharing offices
with ABC Records & Tape Sales
and Sound Distributing.

First American will be inde-
pendently distributed with the
following distributors set to han-
dle the line: Alta/Phoenix, M.S.
in San Francisco and Los Angeles,
Sound / Seattle, Sound/ Denver,
Schwartz  Brothers /Washington,
D.C., Nylen/Honolulu, M.S./Chi-

cago, All South/New Orleans,
Arc-Jay-Kay / Detroit, = Records
People /New York, Supreme/

Cincinnati, H.W. Daily/Houston,
Bib / Charlotte, Alta/Salt Lake
City, and Pickwick in Dallas, At-
lanta, Minneapolis, and St. Louis.
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RW Sales Index for 1977 Shows Album Sales Increase

By PORTIA GIOVINAZZO

W LOS ANGELES — In April of
1976, Record World debuted The
Sales Index. The feature takes an
accounting of all the sales that
were reported to the magazine
and expresses it as an overview
of the total number of records
sold in the country, based against
a normalized period in March of
1976. This is the first year that an
entire 12-month period may be
examined to get an overview of
sales for the year.

Album sales, at 177 in the in-
dex, maintained what seemed a
normal high for January due to
post-holiday activity, but de-
clined, predictably, to 114 in Feb-
ruary. The number one albums in
December 1976 and January 1977
were Stevie Wonder’s ““Songs in
the Key of Life,” Tamla (Motown);
and the Eagles’ “Hotel California,”
Asylum, which likely account for
the continued high sales early in
the year.

March took a good jump when
Fleetwood Mac’s “Rumours’”’ was
released. It debuted at number
24 on the album chart and went
to number one in five weeks.
Fleetwood Mac has remained at
number one for 31 weeks, (a good
reason for high album sales this
year), an unpredecented feat.

June and July are known as
slack months for retail sales, but
this year it was May and June
that saw the slump, with July
making a sudden and unusual
surge.

September and October started
to climb with the releases of Lin-
da Ronstadt’s ‘““Simple Dreams’
and many Elvis Presley albums.
Album sales continued into the
holidays as usual.

Single sales this year seem to
be taking a turn for the better.
Although it is supposed that they
drop more and more every year,
this year’s sales not only reached

Laws Gets Gold

L |

%

his Blue Note Ip,

United Artists/Blue Note recording artist

a record low—they also reached
a record high compared to last
year. October was the peak in
the sales index, with February the
lowest ebb.

Some records which may ac-
count for the inordinately high
sales activity in the latter part of
the year are Andy Gibb’s “I Just
Want to be Your Everything,” the
Emotions’ “Best of My Love,”
“‘Star  Wars’ Theme/Cantina
Band,” and Debby Boone’s “You
Light Up My Life,” which stayed
at number one for 12 weeks,

Bill Burks Named
UA Art Director

B LOS ANGELES — Gordon Bos-
sin, United Artists Records vice
president of marketing, has an-
nounced the appointment of Bill
Burks to the post of art director
for the label. In his new position
Burks will be responsible for all
aspects of the department.

Court Bars Singleton’s
"Elvis Tapes’ LP Set

B NASHVILLE — Chancellor Ben
Cantrell Thursday (22) ruled in
favor of RCA, Johnny Cash and
Carl Perkins in a suit seeking to
block producer Shelby Singleton’s
planned release of two Ips from
tapes featuring Elvis Presley in the
fifties. Cantrell said that RCA,
through its contacts with Presley
from 1955, when he left Sun Rec-
ords, until his death, “has the
exclusive right to use the name,
likeness and performances of Elvis
Presley in the production of
phonograph records.”

Cantrell said recent rulings in
the relatively new field of the
“right of publicity”” hold that such
contractual rights as RCA had with
Presley survive the performer.

Ronnie Laws was recently honored at
Beverly Hills restaurant Le Bistro, on the occasion of the RIAA gold certification of

“Friends and Strangers.”” On hand for the occasion (from left):

Steve Gold of Far Out Productions, Ronnie Laws and Artie Mogull, UA president.

longer than any record did in
1976 and 1977. A year of examin-
ing the single Sales Index has
shown that one or two very pop-
ular singles can account for more
dramatic climbs than can a lone
album.

The year was a remarkable one
for album sales; singles, at least,
enjoyed a highly successful sec-
ond half of 1977. In 1976, the
average level for singles in the
Record World Sales Index was
91.0; this year it was 99.5. The
average level for albums in the
Sales Index for 1976 was 95.4 and
in 1977 it was 128.0.

April/Blackwood
Pacts with Bradley

® NEW YORK—CBS Records has
announced that April/Blackwood
Publications has reached a sales
and distribution agreement for
printed music with Bradley Pub-
lications. Bradley will represent
April/Blackwood and Frank Mu-
sic, which was acquired by CBS
earlier this year and is adminis-
tered by April/Blackwood Music.
The pact marks April/Blackwood
Music’s entry into the printed
music field.

The CBS Records publishing
arm plans to be active in all
categories of printed music in-
cluding TV scores, Broadway
shows, album companion folios,
and mixed folios including organ,
guitar and simplified piano.

The first April/Blackwood re-
lease is a book based on the
NBC-TV children’s special, “The
Fourth King,” aired December
23. April/Blackwood published a
big note simplified piano color-
ing book version and a portable
chord organ coloring book edi-
tion. Also scheduled are match-
ing folios for albums by Colum-
bia recording artists Boz Scaggs
(“Down Two Then Left”) and
Billy Joel (“The Stranger”), and
Epic Records’ Dan Fogelberg
(“Nether Lands”).

Capitol Sets Release

B LOS ANGELES — Capitol Rec-
ords will release 11 new albums
Jan. 1, 1978.

Don Zimmermann, CRI presi-
dent and chief operating officer,
announced the following records
will be released on that date:
""Reaching for the Sky” by Peabo
Bryson; “Crane;” ‘‘Eleven Win-
ner’” by Merle Haggard & The
Strangers; ‘““The Next Hundred
Years” by Al Martino; “Golden
Time of Day” by Maze featuring
Frankie Beverly; “Let's Keep It
That Way” by Anne Murray; “Live
and Kickin’”” by The Original
Texas Playboys; ““Attention Shop-
pers!” by Starz; “Rockin’ All
Over the World” by Status Quo;
“Level Headed” by Sweet, and
“Foster Sylvers.”
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NARM To Host ‘Family Business’ Session

& CHERRY HILL, N. On
Wednesday, March 22, 1978 in
the Hyatt Regency Hotel in New
Orleans, at the annual NARM
Convention, an all-day session
will be held specifically for those
members who are owners or
partners in family-held or private-
ly-held companies. Certain pub-
lic companies which are very
closzly held, and in which there
remains a dominant family influ-
ence and interest, will also find
this program of interest. The
speeches and workshops are de-
signed for husbands and wives,
fathers and children, in-laws and
other members of families, who
face problems inherent and
unique to businesses owned
largely by a family engaged in
business together.

Wives and husbands as well as
sons and daughters of NARM
members attending the conven-
tion are urged to attend.

Following a breakfast for the
participants, Dr. Leon A. Danco,
president of University Services
institute, and professor of busi-
ness administration at John Car-
roll University in Cleveland, will
open the all-day session with a
presentation on the subject “Your
Family Business: Its Pressures and
Priorities.” Dr. Danco will delve
into such areas as separating per-
sonal from corporate goals, suc-

cession and continuity, creating
a working board of directors,
gaining commitment from outside
advisors, and other pertinent areas
of interest to family business peo-

ple.

Following the Danco speech,
members of the group will have
an opportunity to attend two of
three seminar sessions, designed
to answer questions and discuss
three specific areas of interest:
“Management Succession in the
Family-Owned Business,” con-
ducted by Dr. Danco; “"The Family-
Owned Business and the Law,”
conducted by David Carpenter, a
partner in the Cleveland law firm
of Calfee, Halter and Griswold;
and “Financial Controls in the
Family Business,” conducted by
Tracy, senior partner, Arthur An-
dersen Company. The seminar
session will be repeated, held first
at 10:30 a.m. and then again at
1:30 p.m. so that each participant
will have an opportunity to at-
tend two of the three sessions.

In accordance with the new
NARM Association policy of di-
rect member involvement in con-
vention program planning, mem-
bers of the NARM staff, as well
as convention chairman Joseph
Simone and NARM vice president
John Cohen, personally met Dr.
Danco and attended several simi-
lar programs.

| Adams Addresses
N.Y. NARAS Meet

B NEW YORK — Stanley Adams,
president of ASCAP, addressed a
crowd of 115 at Storyville Jazz
Club as guest speaker at the first
in a series of monthly luncheons
sponsored by the New York chap-
ter of the National Academy
of Recording Arts & Sciences
(NARAS).

Adams spoke on the new copy-
right laws due to take effect Jan-
uary 1, 1978 and their signifi-
cance to the various areas of the
recording industry. The talk, de-
signed to give a general picture
of the new legal and licensing sit-
uation for the layperson rather
than detailed technical informa-
tion, was followed by a question
and answer exchange. A copy of
Adams’ address is available
through Walter Wager, director
of public relations for ASCAP, at
One Lincoln Plaza, N.Y. 10023;
telephone: 595-3050.

Details regarding the next
NARAS New York luncheon
scheduled for January (open to
non-members as well) and the
nameof the guest speaker will be
announced in the near future.

Foghat Platinum

8 NEW YORK—"'Foghat Live,” the
group’s current album on Bears-
ville Records, has been certified
as a platinum album by the RIAA.

NMPA Membership

Shows Strong Increase

B NEW YORK—Since the annual
meeting of the National Music
Publishers’ Association (NMPA)
in June, 22 music publishers
have been elected to member-
ship in NMPA. They include:

Cream Publishing Group—Los
Angeles; Creative World Music
Publications, Inc.—Los Angeles;
Hal Leonard Publishing Corpora-
tion—Milwaukee, Wisc.; Lorenz
Industries—Dayton, Ohio; Songs
of David, Inc.—Nashville; Su-Ma
Publishing  Company — Shreve-
port, Los Angeles.

Other members include:

Blue Seas Music, Inc.—Los An-
geles; Burlington Music Corpora-
tion—New York; F.E.L. Publica-
tions, Ltd.—Llos Angeles; Gates
Music, Inc.—Rochester, N.Y.;
Gold Hill Music, Inc.—Van Nuys,
Cal.; Gopam Enterprises, Inc.—
Los Angeles; Harmonia Publish-
ing Company—Melbourne, Fla.;
Don Kirshner Entertainment Co.
—New York;

Mexican Music Centre, Inc.—
New York; Musicways, Inc.—Los
Angeles; Northridge Music, Inc.
—Los Angeles; Plymouth Music
Co.—New York; Neil Sedaka
Music—New York; Larry Spier,
Inc.—New York; Tommy Valando
Publishing Corp.—New York; The
Zondervan Corporation—Grand
Rapids, Mich.

TO ALL OUR FRIENDS...

FROM ALL OF US AT SCREEN GEMS -EMI MUSIC INC./COLGEMS-EMI MUSIC INC.
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Warner - Curb Records would like to add
its voice to the legions who have made
Debby Boone and Shaun Cassidy
the most acclaimed new performers of the year.

Congratulations to Debby and Shaun
on their haul of Record World awards.




Retail’'s Year in Review

By MIKE FALCON
January
The new year ushered in with
much speculation from the retail
community concerning the effects
of the Elektra/Asylum price hike.
The $7.98 list Ip, which later be-
came an industry standard, rather
than an exception, brought forth
a volley of statements from rela-
tives across the country. The first
album to be released under the
“selected releases” umbrella was
Queen’s ““A Day At The Races,”
which was officially introduced
December 27, 1976.

“There isn’t one element of
our costs that has not risen,” ex-
plained E/A president Mel Pos-
ner, who pointed to the increased
costs of artist royalties, album
jackets, promotion/merchandising
aids, advertising and recording
costs.

Posner added that tape prices
would remain the same as they
had been previously.

But, despite E/A’s reasoning,
some retailers responded dramat-
ically, particularly in the Pacific
Northwest, where Everybody’s
Record Company and Longhair
Music cancelled initial orders for
the Queen release. The ‘““Revolt
Against The Queen” spread in a
similar fashion to three Portland
retailers: Music Millenium, For
What It's Worth, and Raintree
Distributors. The three latecom-
ers to the protest, however, did
not cancel orders but instead sold
the albums at full price, offering
the customers an explanation.

But the revolt or protest was
soon halted by increasing pres-
sure in the form of another Ip,
also from the WEA family, as
Warner released George Benson’s
“In Flight” at the higher tag. Ed
Rosenblatt, vice president of mar-
keting, attributed the increase in
price to the inflationary spiral.
He also stated that no other
pending titles were currently
slated to carry the new list price,
but admitted that discussions of a
“selective approach” to increases
had been under way for some
time.

Adding to the controversy sur-
rounding the Benson album was
the fact that some retail accounts
had been solicited for the Ip at a
$6.98 list price, although Rosen-
blatt explained that the sales
force had not been notified be-
cause the decision to sell Benson
at the higher price was not made
until after initial solicitations
were conducted.

The few holdouts in the Ore-
gon and Washington areas in the
“Revolt Against The Queen”
heard bad news as the third week
in January approached. In addi-
tion to the Columbia announce-
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| ment that Pink Floyd’s new al-
bum, ““Animals,” would bear a
$7.98 suggested list price, the
company revealed that more of
the higher list lps would be
forthcoming.

Retailers in general were not
happy about the price increases
and they were also uncertain as
to what effects the higher-priced
albums would have on business.
Would smaller retailers be mus-
cled out because the increased
price would possibly cut down
the number of titles? Would cus-
tomers pass on the higher list
price Ips and buy catalogue ma-
terial more heavily? Or, perhaps,
they thought, would the potential
retail record customer start buy-
ing more prerecorded tapes, since
manufacturers were holding the
line there at $7.98? Worse, some
reasoned, was the possibility that
customers would begin to record
their own tapes from friend’s
records, and that the increased
prices would instigate buying
pools. Further, retailers at this
point could not foresee that the
industry move would in time be-
come a uniform price, or at least
predominantly so. Because of the
turmoil surrounding higher prices
on “selected acts” (a phrase that
would be almost outmoded with-
in a few months) the retailers
were faced with a serious mer-
chandising dilemma. How could
they promote both $6.98 and
$7.98 albums from the same com-
pany released at the same time in
the same store?

Despite manufacturer
that “selected acts” would be
escalated, retailers raised their
eyebrows again when RCA fol-
lowed suit, and company execu-
tives pointed to soundtracks and
the Pablo jazz line in their de-
fense. According to RCA, the

claims

Crawler Fete

and Terry Wilson (bass).

company had already been using |

$7.98 as a mainstay for some
time, although the fact that the
Pablo line was not a nationwide
across-the-board bestseller did
not escape the eyes of wary re-
tailers. RCA’s first $7.98 main-
stream pop single album release
was David Bowie’s ‘“‘Low,” and
most retailers speculated that the
real test of the higher list price
on the street would be when new
and relatively unknown artists
were released at the higher price.

January closed with two news
events that startled the retail rec-
ord industry: WEA unveiled a
new pricing policy in which it
raised subdistributor prices on Ips
by 11 cents, while lowering tape
prices six cents, resulting in a
uniform price of $3.98. Dealers
were not at all pleased with this
second news break from the War-
complex within a month, and
smaller retailers who could not
benefit from a subdistributor
designation wound up paying
$4.20 for the new list price Ips.
This represented an 11 cent in-
crease over the previous album
price and a distressing 20 cent
rise for tapes.

Almost as important to many
figures in retailing was the news
that American Can was buying
Pickwick International stock, and
that the Am Can takeover of the
giant wholesale/retail/rackjobber
was virtually assured.

Although catalogue items re-
mained at $6.98, CT! announced
that all future releases would be
priced at $7.98, in open contrast
to the “selected acts” statements
made by other manufacturers.

February/March

Atlantic became the last of the
WEA trio to institute a $7.98 list
on specified releases, and as
other majors had done, led off
with a strong suite of albums,
including Bad Company, the

Members of the Epic Records U.K. band Crawler were feted recently at a private party
in celebration of their two sold out nights at The Bottom Line. Currently in the middle
of a nationwide tour, Crawler is expected to return to New York in mid-December.
Pictured (standing, from left): Lennie Petze, vice president, Epic Records a&r; Rabbit
{(keyboards); M. R. Asher, president, CBS Records International; Ron Alexburg, senior
vice president, Epic, Portrait and Associated Labels; Terry Wilson-Slesser (lead vocals};
Tony Braunagel {drums); (seated) Geoff Whitehorn (lead guitar); Abe Hoch (manager};

Spinners, Aretha Franklin and
England Dan and John Ford
Coley. This last album was seen
as a pricing surprise by some
observers, who speculated that
Atlantic was testing the price
waters with a variety of artist
profiles in order to determine
just who would sink or swim at
the new price level.

Casablanca upped the price on
the previously released ‘Kiss
Alive” album from $7.98 to $9.98
and announced that a new re-
lease by Angel would carry a
$7.98 tag.

And other manufacturers joined
the parade to higher prices, even
as it was speculated that a Federal
Grand Jury in Los Angeles would
direct its inquiries into price fix-
ing. Mercury entered with BTO'’s
“Freeways,” and retailers watched
this album as closely as any of the
$7.98 list Ips, if only for the fact
that the group was not committed
to heavy touring and that the al-
bum was a more mellow depar-
ture from things past. UA also
notified accounts of selected
price increases.

Weather conditions damaged
record sales, particularly in the
east and predominantly in Febru-
ary. In the east also the expansion
of Jimmy’s continued, and a num-
ber of distributor changes took
place.

J. C. Penney made the inclusion
of records in stores optional, and
new stores, it was learned, would
not be presented even that deci-
sion: new ). C. Penney stores
would not have record depart-
ments.

In-store programming received
increased attention as Sound-
around, a refined version of an
English promotion scheme, was
tried in a number of outlets, but
the bulk of the retail trade was
absorbed in the annual NARM
meeting, held in Los Angeles.

The NARM convention could
not have been held at a more
climactic time. Many retailers were
confused about the effect of the
higher list prices and welcomed
the opportunity to present real or
imagined grievances, from mer-
chandising difficulties to pricing
concerns. At the largest NARM
convention ever held, retail dele-
gates heard Dr. Alfred Oxenfeldt,
professor of marketing at Colum-
bia University, deal with their
complaints. But many felt that
NARM'’s legal counsel, Earl Kint-
ner, interfered with the heated
pricing discussions that tended to
dominate Oxenfeldt’s seminars.
With the Grand Jury scare in
everyone, all conversations con-
cerning pricing were quietly
moved from lecture halls to hotel
suites, and in the end the verdict

(Continued on page 78)
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MOST PROMISING MALE GROUP - NO.4
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TOP MALE GROUP - NO.9
TOPNEW MALE GROUP - NO.

TOP SINGLE (GROUP) NO 8 ‘DAZZ
TOPMALE GROUP - NO.3
TOP NEW MALE GROUP - NO.2




Bigboro Management

Welcomes

Eddie Kendricks

Album Release January ’78

Bigboro Management
1700 Broadway
New York, New York 10019
(212) 757-4447

New Yerk, NY

By DAVID McGEE & BARRY TAYLOR

JANUARY

Fortunately the RW Flashmakers’ winning ways set the tone for
1977 (note: Ira Mayer was still doing the column at this time, so we
thought we’d give you a Mayer witticism to start off this year end
round up, just so’s you'd remember what it was like in the days of
Cretin Central) . . . London Records names Stuart Sank as an inde-
pendent album promotion consultant for ZZ Top’s “Tejas” album,
and the world yawns . . . Portland-area retailers respond to Elektra/
Asylum’s album price hike with a boycott of that company’s prod-
uct. D.M. interviews Everybody’s Records’ Tom Keenan on the sub-
ject because screwhead Michael Reff, of the same company, cannot
speak the English language . . . Tom Keenan has nothing to say . . .
The phantasmagorical RW Sales Index soars due to Xmas buying,
according to the late Lenny Beer . . . Pat Baird is sent to Rahway,
New Jersey to cover Springboard Intl’s first sales meeting .
Frankie Crocker is convicted of perjury . . . Headline: Senate Finally
Passes Copyright Bill, Seven Years Late . . . What the hell is Jaan
Uhelszki doing in New York? . . . Oh Jesus Christ, here's a Sam
Sutherland story on Jeff Baxter and Michael McDonald. Must've
been hard up for copy that week . . . FCC launches payola probe
. . . Dave Dee surfaces as an Atlantic executive . . . Sam Sutherland
inflicts a Ry Cooder-Wendy Waldman concert review on our un-
suspecting readers . . . Joel Freidman details WEA’s new pricing
policy and other manufacturers say the move to $7.98 pricing “in-
evitable” . . . Errol Garner dies . . . Columbia promotes Michael
Pillot . . . Crawdaddy names Lenny “You don’t have to take any
shit from these guys” Dugow as associate publisher . . . Columbia
signs Karla Bonoff . . . WEA unveils yet another dealer pricing policy

. RW’'s Nashville trade/radio seminar draws huge turnout and
gives us one memorable quote: " ‘Scuse me, but that be yo’ dinner
on de floor.” . . . Obviously high, Michael Shain gives us this story:
“Nick Johnson Returning to FCC?” . . . Leon Redbone has a left-
field hit in “Double Time.” Did someone say Leon Redbone has a
hit? . . . American Can buys Pickwick . . . Ira Mayer sics Dean Fried-
man on us . . . D.M. makes three observations: (1) the second Ice
Age is at hand, (2) Sunday night record company parties are becom-
ing a nasty trend, (3) truth is stranger than fiction . . . Dialogues
with Dick James, Larry Uttal, David Rubinson, Lew Futterman and
Tommy Mottola . . . Robin Trower, Frankie Valli and the Four Sea-
sons, Burton Cummings, Peter Frampton and Wings were on the
cover, with Valli and the Seasons and Caytronics being the subject
of special salutes.

FEBRUARY
Great. Here’s another Sam Sutherland story: “Valli/Four Seasons
Catalogue: Potent Intl. Seller” . . . Ira Mayer goes to Tijuana and

RW unleashes a guest columnist named David McGee, who begins
New York, N.Y. with the prophetic phrase, “Alright you screwheads.”

HERE’S SPUD IN YOUR EYE: New York, N.Y. bids a fond fare-
well to Charlie Shaw, that funnyman from L.A., who gave up his job
as manager of Tower Records’ Sunset Blvd. store to join Word Rec-
ords. From that column we reprint the following: “Charlie occupies
a special place in the hearts of all RW staffers, who will remember
him not only for his frequent attempts to get 35 albums printed as
breakouts on Tower’s Retail Report listing, but also—and more im-
portantly, we might add—for a box of Idaho Spuds, famed candy
bars made from chocolate liquor, that he sent us last year. The Spuds
still grace our offices. In fact, Pat “Swine Flu Sally” Baird chowed
down one last week. Unfortunately, she was later found reeling
down Broadway, screaming ‘I'm Idi Amin’s cousin, doncha know!’
She is now resting comfortably in New York Hospital. Vaya con

- Dioo, Charlie.”

Marc Nathan identifies an upside down picture of Ira Mayer and
wins nothing, because Ira is no prize . . . In the I've Got Blisters on
My Fingers Dept., we note that the original broke down piece of
man, Jon Skiba, reaches 60-plus consecutive Saturdays without a
date. “And no wonder: have you ever seen that crummy trenchcoat
that he wears?” . . . RW’s resident pooh-bah Howard ““Ol'’ Broken
Toe” Levitt announced the formation of the RW Pagan Society, with
David McCee elected to the post of Grand Wazoo, whereby he will
retain possession of the symbolic 12" bronze phallus for the next

(Continued on page 34)
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On Behalf Of All
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THE C&AST

By SAMUEL GRAHAM and SAM SUTHERLAND

B For nigh unto a year now, you (and that's a collective you, refer-
ring to both of our regular readers) have been subjected to a weekly
onslaught of information loosely grouped together under the COAST
banner. We've talked about a lot of records and a lot of artists,
God knows; and while your Professional Trade Columnists would
never stoop so low as to write about an artist whose music we hon-
estly didn’t like simply in return for an occasional non-inflatable
love doll or two (well, maybe once . . . ), we've modestly (as always)
tried to downplay frequent mentions of those records and musicians
who we feel are really la creme de la créme, so to speak, as opposed
to our highly partisan counterparts in New York, N.Y., who could
probably manage to mention Bruce Springsteen, Graham Parker or
Southside Johnny even if they were writing a treatise on the use of
Neopolitan sixth chords in the music of Alfons and Aloys Kontarsky.
But this is year-end round-up time, so . . . we've decided to lay our
cards on the table and let you know that 1) Yes, there really are two
different people writing COAST, even if we share the same first name
and are both snotty preppies from the east, and 2) We each have
snotty musical tastes of our own as well. Hence, the following list
of Graham and Sutherland’s favorite wax of 1977;

SG: Weather Report, “Heavy Weather” (Columbia): Talk about
“fusion” and “crossover” jazz has been rife this year, but Joe Zawinul,
Wayne Shorter and company have for the last six or seven years
been making music that defies this or any other kind of categoriza-
tion. What sets this stuff apart from the rest of “jazz-rock” is the
continual presence of melody, restraint and swing, along with the
total absence of formula predictability. Zawinul’s composing has rarely
been better than on this album, while Jaco Pastorius has proved him-
self the yardstick by which all bass players must now be measured.

John Coltrane, “Afro Blue Impressions” (Pablo): The late saxo-
phonist’s brilliance, in a period long after he had transcended the
traditional jazz idiom but before his ideas became so esoteric as to
leave many listeners behind, is strikingly apparent on this record.
His soprano blowing on "“My Favorite Things’” is little short of
incredible.

The Beatles, “Live at the Hollywood Bowl!” (Capitol): Sure, it
doesn’t sound great by today’s immaculate recording standards, but
what a feeling! The singing, the surprisingly tight playing, the wry
stage patter, and, of course, those songs . . . Sigh . .. There have
been other worthy Beatle reissues this year, but this one has a unique
charm. And as David McGee and Barry Taylor said in New York, N.Y.
(see, we really do read their column), “Better to preserve and cherish
those memories than to go home again and discover the heartbreak-
ing truth that nothing can ever be as it was.”

Steely Dan, “Aja” (ABC): What can you say. These guys have all
the bases covered: tunes, lyrics, vocals, musicianship, etc. etc. The
music is provocative and intelligent without being cloyingly cerebral,
and the sound of their albums is remarkable. If you ever want to buy
new stereo equipment, use ““Aja"” as a sonic guideline and you can't
miss.

Casablanca Thanks CKLW

Casablanca Record and FilmWorks, which recently celebrated the gold record certifica-
tion of Donna Summer’s ‘'l Remember Yesterday,” presented copies of the award to
Detroit radio station CKLW, to show appreciation for the station's support of the
record. Pictured at the presentation are, from left: Dan Curdy, Casablanca promotion,
Detroit; Dick Bozzi, CKLW program director; Rosalie Trombley, CKLW music director;
Dick Williams, national album promotion, Casablanca; Howard Rosen, national promo-
tion director, Casablanca.
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Fleetwood Mac, “Rumours” (Warners): Eight or nine million record
buyers can’t be wrong, and with this one they aren’t. With a triple-
headed line-up of strong singers and writers and the best rock rhythm
section around, this record has an appeal that never tires.

There are other discs worthy of mention, to be sure, and here are
some of them: “We Must Believe In Magic,” Crystal Gayle, United
Artists (she could be singing the Congressional records in pig Latin
and still melt your heart); “Livin’ On the Fault Line,” The Doobie
Brothers, Warners (by far thejr best effort, much more subtle than
might have been expected); “True To Life,” Ray Charles, Atlantic
(welcome back to one of the masters); Columbia’s Charlie Parker
reissues (more than twenty years after his death, Bird is still 1t);
‘Piccolo,” Ron Carter Quartet, Milestone; “Three or Four Shades of
Blues,” Charles Mingus, Atlantic; ““Spark in the Dark,” the Alpha Band,
Arista; Prestige’s four albums of the Duke Ellington Carnegie Hall
concerts, especially volume one.

§S: Caught between the jazzbo/punk crossfire, it's not an accident
(but perhaps a consequence) that those extremes might show up at
year’s end: our Big Apple counterparts were among the first to try
and ride the new wave, while my co-conspirator here is enslaved by
jazz. Vain attempts to transfer allegiance to spoken word are for
naught, as some of the year’s best rock’n’roll turns out to be that
nasty underdog sensibility that will gradually emerge as the only
coherent thread to the new wave.

“Aja,” by Steely Dan, still edges out the rest for the best of the
year, despite snide comments from N.Y. And, come to think of it,
this elpee could be taken as one facet of that jazz influence, not just
because of the presence of Wayne Shorter and other Legitimate Jazz
Instrumentalists . . . Like the Dan, Randy Newman has drawn his
share of fire for ‘“Little Criminals” from the critics, but it's worth
pondering whether there’s an gppreciable lapse in quality or simply
a shift from cult status to a less-exclusive (and financially healthier)
niche behind the sour grapes. Either way, the best songs on Newman'’s
sixth album have to be among the best songs of the year . . . And,
just to prove we’re not complete snobs, add “Rumours.” You aren’t
surprised? Didn’t think so.

On the distaff side, it was a frustrating year: not bad albums, mind
you, but such a tight field that Linda Ronstadt, Joan Armatrading,
Karla Bonoff and Kate and Anna McGarrigle have to share a single
measly slot with Bonnie Raitt . . . And, before we let the new wave
break, some high rollers who don’t exactly stack up as new kids in
town, but who aren’t part of the power structure—yet. The Alpha
Band gets points for their second, while Graham Parker and The
Rumour, taken separately or together, have nailed down as much
turntable time as anybody we can think of.

We won’t lapse into a lot of polysyllabic mincing about the seman-
tic pitfalls of New Wave and Punk. Because now that we have a
year's worth of vinylite under our belts, we don‘t need to: if anyone
thought there would be a palpable musical unity to the movement,
even a cursory listen to tracks by Talking Heads, The Dead Boys, Elvis
Costello, lan Dury, Television, Nick Lowe and any one of 30 other
acts should make it clear that the field is mighty varied. At the other
end of the tunnel, we expect to see Elvis C. and The Sex Pistols lead-
ing the pack (but then who doesn't at this point—these guys are
even getting billboards). Being a bit cornier than the airheads else-
where in this org, | give the nod to El, for the U.K. and to Television,
Talking Heads and Mink DeVille for stateside honors.

And, finally, the year would've been a disaster if we hadn’t finally
gotten down in 3-D. I still own crew-neck sweaters and rep ties, and
hence have a way to go before singling out a particular record. But
this was the year P-Funk finally conned me into giving up the funk,
and I'm glad | did. I'll leave jazz to SG and Bob Palmer, past cram-
ming in last minute thanks to Ron Carter (“Piccolo’), Keith Jarrett
(“Staircase”), Charlie Mingus (“Three or Four Shades . . .”), Duke
Ellington (“The Carnegie Hall Concerts””), McCoy Tyner and Jan Gar-
barek, among others, for providing aural relief where indicated.

JANUARY—In with the new, gang, and for the next two months, that
means list price hikes, along with the attendant market controversy.
Just before Xmas, E/A had started the ball rolling with Queen, draw-
ing most of the fire from retailers who would later accept the inevi-
tability of the increases. During the first few weeks of the New Year,
more albums from a host of labels are selectively priced at the
higher level, but a clear trend toward an industry-wide jump was

(Continued on page 42)
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Blue Jug Band Mac McAnally

Champagne Muscle Shoals Horns

Gene Cotton Pickins

Edwards & Ralph Prism

Eruption John Valenti The Heaters
Glenda Griffith Michael Wendroff The Ravers
Mary Macgregor Michael Wynn Band Sunset Bombers

Stay tuned.



NUMBER ONE...

GEORGE BENSON
#1 TOP INSTRUMENTAL ALBUM IN FLIGHT
#1 TOP INSTRUMENTALIST
DEBBY BOONE
#1 TOP RECORD (SOLO ARTIST) YOU LIGHT UP MY LIFE
#1 TOP NEW FEMALE VOCALIST (SINGLES)

#1 TOP NEW FEMALE VOCALIST (ALBUMS)
RECORD WORLD SPECIAL ACHIEVEMENT AWARD
SHAUN CASSIDY
#1 TOP MALE VOCALIST
#1 TOP NEW MALE VOCALIST (SINGLES)

#1 TOP NEW MALE VOCALIST (ALBUMS)
FLEETWOOD MAC
#1 TOP ALBUM (GROUP) RUMOURS
#1 TOP VOCAL COMBINATION (SINGLES)

#1 TOP VOCAL COMBINATION (ALBUMS)
RECORD WORLD SPECIAL ACHIEVEMENT AWARD
STEVE MARTIN
#1 TOP COMEDY ARTIST
ROSE ROYCE
#1 MOST PROMISING VOCAL COMBINATION (SINGLES)
#1 MOST PROMISING VOCAL COMBINATION (ALBUMS)
#1 MOST PROMISING VOCAL COMBINATION (R&B SINGLES)
#1 TOP VOCAL COMBINATION (R&B ALBUMS)

#1 MOST PROMISING VOCAL COMBINATION (R&B ALBUMS)
SANFORD AND TOWNSEND
#1 TOP NEW DUO (SINGLES)

#1 TOP NEW DUO (ALBUMS)

LEO SAYER

#1 MOST PROMISING MALE VOCALIST

/
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AND STILL STEAMING.

WARNER BROS. RECORDS



WEA International Notches Best Year Ever

B NEW YORK — The year 1977
has been the best 12 months in
the history of WEA International,
according to an announcement
by Nesuhi Ertegun, president of
the company. The overall sales,
in dollars, are 42 percent ahead
of 1976.

In making the announcement,
Ertegun said: “What a year it’s
been for us! Not only have our
sales around the world surpassed
our own optimistic predictions
but our progress is spelled-out in
terms of increased shares-of-the-
markets, more platinum and gold
awards, sell-out international
tours, new talent discoveries, an
additional WEA company (Bel-
gium), a strengthened U.S. organ-
ization, the world’s most sophis-
ticated computer system, our own
manufacturing, our own ware-
houses, and more. In every one
of our headquarters, here and
abroad, the word is: Go!

“Yes, it's been a superb year
but we are not taking any time
off to pat ourselves on the back.
This is a race we’re in and we
enjoy winning. As a matter of
fact, on January 1, 1978, we open
up our newest WEA company in
Austria and that’s just a start. Al-
ready, our plans are underway to
inaugurate  WEA companies in
four more countries.

“The WEA network is expand-
ing. And improving. All this is not
surprising, knowing as | do who
our people are in each one of our
offices. And most important, it
doesn’t hurt a bit to have the best
music ever recorded, from every-
where.”

Among the best-selling artists
in 1977 for WEA International are

v Q ‘ ht
Ry ¢
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Celebs Turn Out for Roberts

Manhattan Transfer, Bread, Shaun
Cassidy, Yes, Linda Ronstadt, Al
Jarreau, Led Zeppelin, Carol
Bayer Sager, Rod Stewart, Emer-
son, Lake and Palmer, Jackson
Browne, Debby Boone, Crosby,
Stills & Nash, Eagles, Jean-Luc
Ponty, Television, George Benson,
Foreigner, Queen, Leo Sayer, Joni
Mitchell, Average White Band,
The Doobie Brothers, Maggie
McNeal, Boney M, and others.

Among the year’s outstanding
albums, internationally, were the
two platinum-selling Ips, “‘Hotel
California” (Eagles) and ‘Ru-
mours” (Fleetwood Mac).

In 1977, WEA International in-
stituted the new IBM System 3
Model 15 computer installation
(patterned after the WEA system
in the U.S) in Canada, England,
France and Germany. A ware-
housing operation was begun in
Toronto, Canada. A computerized
warehousing-distribution  center
was set up in Alperton, near
London. Record Service, WEA’s
manufacturing plant in Germany,
started the manufacture of cas-
settes. WEA’s own distribution
set-ups are in preparation in Hol-
land and ltaly.

In the United States, WEA In-
ternational’s headquarters in New
York and Burbank were aug-
mented with three offices: opera-
tions, business affairs and creative

services. Additional space and
facilities were added in Burbank.
Stateside

In Switzerland, WEA Interna-
tional’s European office of artists
relations coordinated five days
and nights of recording (and
videotaping) WEA’s artists who
participated in the Montreux Fes-

-

Elektra/Asylum recording ortist Bruce Roberts performed four of his songs from his
debut album, ‘Bruce Roberts,” ot a special showcase for the media ot La Foret
Room of the Pierre Hotel in New York. Among those in attendance were Carly Si-
mon, Diane Keaton, Madeline Kahn, Nona Hendryx and Joel Grey. Pictured from left
are: Carly Simon; Steve Wax, E/A president; Roberts; Diane Keaton; and Jerry
Sharell, E/A vice president/artist development.
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tival.

The following are some high-
lights of 1977 for the various WEA
International record companies
abroad:

WEA Australia reached the new
high of 17 percent for its average
share of the market. It achieved
14 platinum and 12 gold albums.

WEA Belgium, which began
operations in July, 1977, already
boasts two gold albums, with
two more probables before the
year's end. It exceeded licensee
sales for the comparable 1976
period by 125 percent.

WEA Brazil (starting out in mid
'76) has doubled its market share

(Continued on page 86)

Capricorn Completes

Promo Restructuring

B NEW YORK — The initial re-
structuring of the Capricorn Rec-
ords promotion department, be-
gun last September by Phil Rush,
the company’s new promotion
VP, has been largely completed,
with the label’s field staff in-
creased from five to 16 area
managers.

Each of the five regional pro-
motion managers for Capricorn
now has local managers report-
ing to him from key markets
within the region. Additionally,
Capricorn now has a national
singles director, Bill Davis, and
a national hotline service for all
its field personnel.

Sly, Hall & Oates Work Out

Sylvester Stallone joins Hall & Oates at o recent performance in New York.

Who In The World:

LTD —Potential Unlimited

W LTD, ten men with but one
thought in mind, to make the best
music they possibly can, is made
up of some of the finest musicians
in the Los Angeles area. Several
years ago, the group’s members
banded together and dedicated
themselves to the creation of their
own sound, a sound predicated
on the aforementioned superb
musicianship, soulful rhythms,
and a spiritual element that was
powerful without becoming over-

bearing.
After several albums in which
these various elements were

sorted out, the combination came
together. on their newest A&M
opus, “‘Something to Love,” which
was number one on the r&b al-
bum chart and is now riding high
on the pop album chart. The
album gave birth to LTD’s chart
riding single, ‘““Back In Love
Again,” currently scoring on the
RW singles chart.

Managed by the Tentmakers,
LTD’s success is undoubtedly due
to the group’s collaboration with
super-producer Bobby  Martin

(newly - joined A&M  staffer),
whose list of hits extends to his
work with Gamble and Huff.
Martin focussed LTD’s outstand-
ing musicianship and came up
with a collection of performances
that revealed the multiplicity of
of the group’s talent.
Group Members

LTD is: Lorenzo Carnegie, Jake
Riley, Jr., Carle Vickers, Henry
Davis, the irrepressible Abraham
Joseph (“Onion”’) Miller, Johnny
McGChee, Melvin Webb, Jeff Os-
borne , Billy Osborne (Jeff’s older
brother), and J. D. Davis. Ten
members, ten components of one
of the hottest stage acts around,
as reports filtering back from the
group’s coast-to-coast tour have
made clear.

LTD will cap the aformentioned
tour with a massive soul-pop
show at the Los Angeles Forum
on December 29 opposite fellow
A&M-ites the Brothers Johnson,
and could prove that their talent,
and especially, their potential, is,
to contradict their name, unlimi-
ted.
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Teamed for the first time with producer Richard Perry,
Diana interprets ten songs never before given the
Diana Ross treatment! Includes the smash single
“Gettin’ Ready For Love.”

DIANA ROSS
BabyltsMe

1877 Motown Record Corporation
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This all new, two-record set was recorded at the Bijou
Cafe in Philadelphia in May of 1977. Itlives up to the
high standards you’ve come to expect from

Grover Washington, Jr.
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¥ingles, the enormously successful “Easy,” “Zoom” - =
\and red hot “‘Brick House,” “Commodores” is already g ¥ r
¥ double platinum and well on its way to triple!
Recorded during their highly successful 1977 summer
tour, “LIVE!” is a deluxe two-record set showcasing all
the Commodores’ greatest hits plus their never before
recorded new single “Too Hot Ta Trot”
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Firstthe single “You Can’t Turn Me Off” exploded
nationwide on the POP and R&B charts. Then, presto the
album, “Turnin’ On.” More of the high energy that has

made High Inergy the next female supergroup!

T Stev HIGH INERGY
{ nus Record, f ‘ - i 4 .
Nl Wonder Turnin’ On
AN
LOOKING BACK -
S 3 ; ?
& - AT
% The FY, xx . ey W
& § ME OFF (IN THE MIDDLE
A % OF TURNING 1
C\/\[@‘\ \\ ME ON}
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A double platinum album,two platinurrsing NS
ongsInThe Key -

another on the way! Stevie Wonder’s “S
of Life.” It's getting hetter with age!

gy,

From “Little Stevie Wenider’s Fingertips (Part Il)" to

the sophisticated “If You Really Love-Me” of 1971,
“Looking Back” offers 40 songs in a limited edition
three-record set. Acomprehensive history of one of

music’s most respected artists.
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Playing his particular brand of energized electronic
space-funk, Mandre takes today’s music and puts itin
tomorrow’s dimension. His first single “Solar Flight”
and his newest single “Keep Tryin’ ”’ both tell us

that MANDRE has indeed arrived!
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DIALEGUE

THE VIEWPOINTS OF THE INDUSTRY
Kevin Hunter: Managing Writers, Producers, Artists

By SAMUEL GRAHAM
B Kevin Hunter’s career in the .
music industry has encompassed
a good deal more than the man-
agement company that now bears
his own name. Born in Montreal,
he attended college there and for
some time pursued a singing ca-
reer. He later worked for the
Wilson-Garden Agency, also in
Montreal, booking live talent, and
went on from there to promotion
and finally management. He
helped launch the career of the
Bells (’Stay Awhile”), whose man-
agement he handled from 1967-
1971, and eventually took on cli-
ents in America, including Natalie Cole. His present artist roster in-
cludes Cole, Peter Nero, Peter Yarrow, Bill Medley, Gene Cotton, Scott
English (lyricist of “Mandy”), and Edwards and Ralph (formerly the
Bells).

Kevin Hunter

Record World: As | understand it, your early career in the music
business involved promotion and public relations in Montreal. How
did you first get into that?

Kevin Hunter: Well, | was a singer from a very young age—I had my
own radio show when | was 8 or 9—so | was performing first. About
15 years ago | decided that I'd had enough of that, since 1 wasn't get-
ting anywhere in terms of a big career, so | decided to get out of that
and get into management—actually, I got into an agency first. In the
business in Montreal you can’t really make a living unless you're
doing a lot of things, so as an agent | was buying talent from a New
York agency for a Montreal club, and | was also dabbling in promo-
tions; we had done a Hank Snow promotion and a couple of other
things, and suddenly | found myself in the rock and roll business.
I did two Beatles shows, and some Dave Clark 5 dates, and like most
of the things that I've done in this business, | just happened to fall
into it. So the promotion and the PR just came about by being there
at the right time.

RW: You did the Beatles in what, 19642

Hunter: Yes, their first tour.

RW: What was that like?

Hunter: Oh, it was madness. It was at the height of Beatlemania;
their career went into other things, but this was the height of the
teeny-bopper discovery of the Beatles, and it actually paralyzed just
about the whole city. 1t certainly paralyzed the media. | don’t think
that too many attractions had ever been that big outside of New York,
and while the big attractions at that time in New York were creating
pandemonium, the Beatles created pandemonium in Montreal and
Cleveland and places where it had never been created before.

RW: Was that the beginning of rock and roll as big business in
Canada as well as the U.S.?

Hunter: Oh yeah. | think at that time Peter, Paul and Mary were
the highest paid concert act, and they were getting $7500 a night,
everywhere they played. Rock and roll was really in the very early
stages then—the only big number was Elvis Presley, who had done
concerts and had gone right into movies, so he was unavailable—
so the biggest paid act in 1963-64 was Peter, Paul and Mary. The
Beatles were asking $25,000 a night and getting it easily—we gave
them $40,000 for one night, to do two shows. They revolutionized
the price structure, for sure.

RW: Do you think that that in turn had a lot to do with your own
involvement in the business? Did you see a potential windfall, not
just through the Beatles themselves but through what they might
spawn?

Hunter: | was just starting out at that time in the music business
so I'd have to say yes, except that | don’t think | saw at that time what
| saw maybe 5 or 6 years later. | went on to other things and learned
the business. | opened a record company in Quebec and produced
and promoted the records, did the PR for the company, the accounting
for the company—so | got to know almost every area of the record

1

industry in a very small company on a very small level, but it actually
applied to larger companies, too. So it was not that quick a process
for me, where I saw all kinds of bucks and jumped in; it was more
of a gradual growth.

RW: How about management per se; what was your first successful
management project?

Hunter: The first taste of success that | had outside the French Ca-
nadian market was with a group called the Bells. | had the two biggest
attractions in French-Canada at that time, and with the combination of
records and television we made a lot of money; but the Bells were
the first attraction that | brought into the States, and | took them
from a meeting on a television show where they weren’t doing any-
thing, and turned that into a career. They were my first real longevity
success.

RW: Did it then become apparent that you’d have to relocate in
the United States in order to successfully expand your operation?

Hunter: That wasn’t really the case, because the Bells all lived in
Montreal and we came into and out of the United States much the
same way as a British band living in London would. It was when they
broke up that | turned around and said, “I better go back and find
some more attractions,” because | had limited myself only to them.
| promoted all of their Canadian concerts, anywhere from 70 to 100
a year, and | was doing all the work myself, so | had no time to con-
centrate on anything else, which turned out to be a mistake. When
they broke up | couldn’t find another Canadian attraction that | could
work on, so | started to sign people from the States. | signed Jody
Miller, who lived in Oklahoma; North Door, a group from Nashville;
and [ signed Natalie Cole, who was from Massachusetts.

It became a question of never being home. | was on the road con-
stantly—3 days in New York, 3 days in L.A., 3 days with Jody, then
home for a day or two-—and it became intolerable. | decided, “if
I'm going to manage these people, | better live in one of the centers,”
so | moved to New York in 1974 and to L.A. in 1975.
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I don’t think it’s possible for an artist,
especially a producer, to go into a stu-
dio and say, ‘This is a crossover rec-
ord'...They just have to create their

BB

music.
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RW: What was it that attracted you to Natalie Cole?

Hunter: The same thing that attracts me to everybody: just the
talent. When [ first saw Natalie she was working in a hotel in Buffalo,
she had her own band and was working as a lounge act. | thought
she was magnificent—she had the pipes, the poise. It was just a ques-
tion of being able to see what the potential was, and having our
heads in synch as to what she should do. The first night | met her, we
sat down and talked until 6 o’clock in the morning and planned
almost everything that has happened so far.

RW: That was in 1972. What kind of shape was her career in at
that point?

Hunter: | think she was about three months out of school; she was
learning her craft, which she has done well. Her music was rock and
roll-——she was doing Mick Jagger, Janis Joplin, Grace Slick, that kind
of thing. There were a lot of people pushing her to do her father’s
kind of music, and somewhere inside her there was an urge to do
r&b, which she was mixing in with the rock and roll. So it was really
a matter of giving her the breathing space to make up her own mind.
She wanted to be contemporary, and be herself, and she needed to
be encouraged.

When we sat down and talked that night, the priorities were to not
get untracked from what she wanted to do, to make a real personal
decision as to what her music was going to be. It was kind of a nega-
tive decision: she was not going to follow the footsteps of her father,
she would make her own mark with her own music. When she met
her producers, the magic happened, and she was wide open to what-
ever kind of music was coming into her life.

(Continued on page 98)

32

RECORD WORLD DECEMBER 31, 1977




)
In E ; E ; Atlantic Records was hot.

Hot enough to place 33 times in Record World's Artists of the Year selections.
We'd like to congratulate our artists, their management
and everyone connected with their success.
And wish them, and the entire industry, a happy

/9

“POP" ALBUM AWARDS, Special Achievement, Forcigner, Top Album (Group), Foreigner, Encore Award, Croshy, Stills and Nash,
Top Duo, England Dan & John Ford Coley, Most Promising Do, England Dan & John Ford Coley, Top Instrumentalist, Jean-Luc
Ponty, Top Female Group, Hot, Top New Female Group, Hot, Top Male Group, Foreigner, Most Promising Male Group, Firefall,
Top New Male Group, Forcigner, Top Female Vocalist, Aretha Franklin, "POP” SINGLE AWARDS, Top Record (Solo Artist), Under-
cover Angel — Alan O'Day, Top Record (Group), Angel In Your Arms—Hot, Top Male Vocalist, Alan O'Day, Top New Male Vocalist,
Alan O'Day. Top Male Group, Foreigner, Top Female Group, Hot, Top New Female Group, Hot, Top Vocal Combination, Abba, Top
Duo, England Dan & John Ford Coley, Most Promising Duo, England Dan & John Ford Coley. Top International Group, Abba,
Encore Awards, Johnny Rivers, “R&B" ALBUM AWARDS, Top Albion (Group), Slave, Top Female Vocalist, Aretha Franklin, Top
Male Group. Slave, Most Promising Male Group, Mass Production, Top New Male Group, Slave, Most Promising Female Group, Hot,
“R&B" SINGLE AWARDS. Top Single (Group), Slide—Slave, Top Female Vocalist, Aretha Franklin, Top Neuw Male Group, Slave
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