/_.

" HITS OF THE WEE

SINGLES

THE STEVE MILLER BAND,

“JUNGLE LOVE"
{prod. by Steve Miller) (writers: L.
Turner-G. Douglas) (Sailor, ASCAP)
{3:10). Miller’'s rock 'n' roll for the
masses becomes more and more suc-
cessful with each outing, and this
up-beat, well-produced single—with
a synthesizer opening top 40 should
dote on—should keep him going
strong. Capitol 4466.

HOT, “WHY DON'T YOU BELIEVE IN YOUR

MAN" (prod. by Clayton Ivey & Terry
Woodford) (writer: Gwen Owens)
{Song Tailors, BMI) (2:50). Having
broken through to national atention
with a ballad, Hot has a fine chance
to expand its appeal especially with
r&b audiences with a thumping soul
tune with a woman-to-woman mes-
sage. Big Tree 16099 (Atlantic).

ANDREW GOLD, ‘“ONE OF THEM IS ME" (prod.

by Peter Asher) (writer: Andrew Gold)
{Luckyu, BMI) (3:39). Gold's “‘Lonely
Boy' had more hooks than top 40
programmers could count—it's still
on many charts—and the follow-up,
a sensitive ballad, seems to have
similar potential, in a much more re-
strained style, for MOR and pop
alike. Asylum 45417,

THE MARSHALL TUCKER BAND, “‘CAN'T YOU

SEE” (prod. by Paul Hornsby) {writer:
Toy Caldwell) {No Exit, BMI) (3:25).
“Heard It In A Love Song’ convinced
the pop audience of what the South
has known all along—that the MTB
is one of the best, and its best known
song, here in a live version, should
do even more to fuel their career.
Capricorn 0278 (WB).

SLEEPERS

CAROLE BAYER SAGER, ‘'YOU'RE MOVING OUT

TODAY’ (prod. by Brooks Arthur)
{writers: Carole Bayer Sager-Bette
Midler:Bruce Roberts) {Unichappell/
Begonia / Fedora / Devine's, BMI)
:3:33). Already a hit in England,
Sager’s quick, funny seventies an-
them seems a sure hit, one to make
her a solo star in her own right.
Zlektra 45422,

TED NUGENT, 'CAT SCRATCH FEVER" (prod. by

.ew Futterman-Tom Werman-Cliff
Davies) {writer: Ted Nugent) (Magic-
land, ASCAP) (3:04). Is Ted Nugent a
singles artist? The great success of
nis latest |p should propel the title
track up the chart, and the song it-
self, hard but melodic, amusing if a
bit raunchy, should prove a playlist
2oon. Epic 8-50425.

ROGER DALTREY, “SAY IT AIN'T SO, JOE” (prod.

MCA
RzCORBS

oy David Courtney & Tony Meehan)
‘writer: Murray Head) (Island, BMI)
3:15). Daltrey could hardly have
selected a more powerful vehicle for
1is latest chart assault as a solo art-
st, and the strength of the song has
brought out a solid performance
-rom the singer as well. FM response
is already strong. MCA 40765.

BARRY WHITE, “IT'S ECSTASY WHEN YOU LAY

DOWN NEXT TO ME’' {prod. by Barry
White) (writers: N. Pigford-E. Paris)
{Sa-Vette, BMI) (3:27). The Maestro
has clearly undertaken a change of
direction here, with his singing voice
more restrained and the arrange-
ment much more brassy than in the
past. Dance-oriented, it still retains
his stamp. 20th Century 2350.

ALBUMS

GRATEFUL DEAD, “‘TERRAPIN STATION."
The sound is distinctly different, perhaps
due to the influence of producer Keith
Olsen, but the Dead, their fans will be
pleased to hear, are still the Dead.
Donna Godchaux is ever more promi-
nent; Bob Weir's ‘'Samson & Delilah™ is
a predictable standout; and Jerry Gar-
cia's "'Terrapin Station' recalls "'Anthem
of the Sun.'" Arista 7001 (7.98).

“DONALD CLARK OSMOND."” Donny
Osmond's move into an r&b context—
while maintaining his pop base—seems
a well-considered move, bound to
broaden his young audience, and this
Brian Holland-produced album does
bring it off. Osmond sings a variety of
Holland-Holland tunes (new ones), as
well as two songs he wrote himself.
Polydor PD-1-6109 {6.98).

BE BOP DELUXE, “LIVE! IN THE AIR
AGE."” An lp and a 12" ep make up
this live set, which should be the ve-
hicle to break this highly talented Brit-
ish band. Most of the group’s concert
favorites are contained, with earlier al-
bums emphasized, plus two previgusly
unreleased tracks. Bill Nelson is a gui-
tar star for the seventies. Harvest SKB
11666 (7.98) (Capitol).

KENNY ROGFERS, “DAYTIME FRIENDS."
With the title track bulleting up The
Singles Chart, this Rogars Ip should do
much to build his solo career. He covers
the Eagles’ "'Desperado’” and Kenny
O'Dell's "‘Rock and Roll Man' quite
well, and several originals are also
effective. His voice is as distinctive {and
familiar) as ever. United Artists UA-LA-
754.G (6.98).

DONALD CLARK OSMOND
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YOU AIN’T JUST WHISTLIN’ DIXIE WITH
THE SOUTH’S GREATEST HITS

-

-

THE ALLMAN BROTHERS BAND « GREGG ALLMAN « THE AMAZING RHYTHM ACES
THE ATLANTA RHYTHM SECTION + ELVIN BISHOP « THE CHARLIE DANIZLS BAND
DR. ZOHN » LYNYRD SKYNYRD * THE MARSHALL TUCKER BAND *« OUTLAWS » WET WILLIE

You’re hummin’ to the likes of The Allman Brothers Band Ruamblin
Man, Gregg Allman Midnight Rider; The Amazing Rhythm Aces
Third Rare Romance, The Atlanta Rhyvthm Section Doratille, Elvin
Bishop Fooled Around And Fell In Love, The Charlie Daniels Band
Sowth’ Gonna Do It Agam, Dr. John Right Place, Wiong Tine,
Lynvrd Skvnved Steeer Home Alabama, The Marshall Tucker Band
Fire On The Mountain, Qutlaws There Goes Another Love Song, and

Wet Willie Keep On Snulin’,
.ﬂ‘" All hits. All on one lp, THE SOUTH'S GREATEST HITS. All on
€3¢ 2~ . . = . .
**ﬁé/\;l Capricorn Records & Tapes. Macon, Ga. where we ain’t just

CAPRICORN RECORDS whistlin’ Disie.
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Carter To Name

FCC Chairman?

By MICHAEL SHAIN
B WASHINGTON — President
Carter is on the verge of filling
two vacancies on the Federal
Communications Commission,
White House insiders said last
week, including the all-important
chairman’s slot. Four names, re-
portedly, have been submitted to
the President. They are Charles
Ferris, special counsel to House
Speaker Tip O’Neill; Henry Gel-
ler, former FCC general counsel
under former chairman Newton

(Continued on page 103)

Phonogram/Mercury

To Distrib. Monument

B CHICAGO—Phonogram, Inc./
Mercury Records has signed a
three year distribution deal with
Monument Records, it was an-
nounced jointly by Irwin Stein-
berg, president of Phonogram,
and Fred Foster, president of
Monument Records.

(Continued on page 111)

B A two-part exclusive Dia-
logue with Elektra / Asylum
chairman Joe Smith begins on
page 10.

(BS Concludes Its Most Successful Convention Ever:

Yetnikoff Sets Billion Dollar Sales Target for 1980

By BARRY TAYLOR
B LONDON—CBS Records con-
cluded its 1977 Convention here
last week with the prediction of
a targeted goal of one billion
dollars in sales by the year 1980.
The six-day event which stressed
the theme of artist development
throughout its seminars, work-
shops, meetings and evening
presentations was the largest con-
vention in the company’s history,
attracting over 1300 executives
and members of the company,
press, managers, artists and
guests from all over the world.

The six months sales record
the company has experienced,
boosted by 28 gold records and
eight platinum certifications, was
reflected by the optimism that
pervaded the event.

Among those who addressed
the attendees on the state of CBS
Records and the expected
growth pattern of the labels
were Walter Yetnikoff, president,
CBS Records Group; Bruce Lund-
vall, president, CBS Records
Division; Dick Asher, president,
CBS Records International; Ron
Alexenburg, senior vice presi-

THE BECURD WURLD SALES INDEX
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dent, Epic, Associated Labels and
Portrait Records; Jack Craigo,
VP and general manager, mar-
keting, CBS Records; Paul Smith,
VP, marketing, branch distribu-
tion, CBS Records; Larry Harris,
VP and general manager, Portrait
Records; Tony Martell, VP and
general manager, Associated
Labels; and John Backe, presi-
dent, CBS, who praised the
group for its professionalism and
marketing approach, and pledged
his support for the expansion of
the records division.

The worldwide one billion
dollar sales figure as forecast by
Walter Yetnikoff in his opening
address was called “not only a
realistic goal, but one which we
can attain.” Yetnikoff explained
that in the entire entertainment
field, only television operations
have achieved billion dollar
years and went on to say “to the
best of my knowledge, no others,
not even the highly touted
motion picture companies have
ever done this. When we reach
that billion dollar mark, we will
be joining a very exclusive club,
indeed.”

The convention featured a Mon-
day afternoon presentation by
Record World’s Lenny Beer, VP,
marketing, and Toni Profera, re-

| search editor, who explained the
mechanics of RW’s system of
quantitative research that goes
into the formulazation of its
charts and features before an
audience of over 1000 conven-
tion attendees.

After a slide presentation nar-
rated by Beer and Profera which
illuminated the features of the
magazine and introduced the
staff members behind them, a
panel discussion moderated by
Bob Sherwood, VP, promotion,
Columbia Records, took place.
Sitting on the panel were radio’s
Christy Wright, national music

(Continued on page 18)

Yetnikoff Keynote
Cites Long-Term Goals

(The following are excerpts from
the keynote speech delivered by
Walter Yetnikoff, president, CBS
Records Group.)

R LONDON — “In 1977, as a
worldwide record company, CBS
Records Group will have grossed
substantially more than 100 per-
cent over the sales level of more
than $300 million in 1972. By this
year's end, we’ll be more than
twice the company we were then

(Continued on page 14)

Key Issues Raised af Copyright Hearings

By SAM SUTHERLAND and MIKE FALCON

B LOS ANGELES — The U. S.
Copyright Office’s hearings into
the proposed performers copy-
right for recordings continued
here last week as the five-mem-
ber Copyright panel headed by
Copyright Register Barbara
Ringer heard testimony from
“key record company executives,
union officials and broadcasters.
In five sessions held at the
Beverly Hilton Hotel beginning
Tuesday (26) morning and con-
tinuing through Thursday (28)
afternoon, proponents of the
controversial right and their
broadcast adversaries continued
to explicate the legal and eco-
nomic issues already raised in
prior  hearings and various
studies filed by both groups.
Although supporters of the
new right, including AFTRA, the
AFL-CIO  Professional  Unions,

AmericanRadioHistorv.Com

the National Endowment of the
Arts and various member per-
formers appeared at the recent

Washington hearings, the Los
Angeles sessions marked the
most  concerted  display  of

commentary and support from
the recording industry itself, with
key statements from RIAA presi-
dent Stanley Gortikov and testi-
mony from label chiefs reserved
for the panel’s west coast in-
quiries, as well as the testimony
of AF of M president Hal Davis.
If the advocates for the per-
formers copyright marshalled a
show of strength, the issues
remained essentially those cen-
tral to the Copyright Office’s
investigations to date, with
broadcasters emphasizing the
economic impact of the right’s
passage and generally side-step-
(Continued on page 107)

3



Leber-Krebs Forms Silver Cloud Label;
Lavinthal and Love Named To Top Posts

®| NEW YORK—David Krebs and
Steve Leber have announced the
formation of their new record
label, Silver Cloud Records, and
the appointment of Dennis
Lavinthal and Noel Love to the
key executive positions at the
label.

Lavinthal has been named
president of the division, where
he will oversee the overall
operation, including total ad-
ministration and a&r areas of the
label in close association with
the Sliver Cloud artists and with
CBS Records, which will distri-
bute Silver Cloud Records.

Prior to joining Leber-Krebs,
Inc., Lavinthal headed his own

independent  promotion  and
marketing consultancy for the
past year. Previously, he was vice
president of ABC Records, where
he was in charge of promotion
and the overall planning of artist
development and artist acquisi-
tion. His career in the industry
began with ABC Records & Tapes,
Se~ ‘le, in promotion and mar-
keting for the distributor and rack
jobber. He later joined Dunhill
Records as vice president, sales &
distribution, and assumed that
position with ABC-Dunhill upon
the merger of Dunhill Records
and ABC. Joining him at Silver
Cloud Records is his former as-

(Continued on page 103)

From left: Dennis Lavinthal, Noel Love and John Kostick.

Marc Paul Simon

New Casablanca VP

W LOS ANGELES — Larry Harris,
executive vice president of Casa-
blanca Record and FilmWorks,
has announced the promotion of
Marc Paul Simon to the newly
created post of vice president in
charge of special products.

Marc Paul Simon

Simon has spent time devising

promotions on the company's
disco-oriented product.

War to MCA?

B LOS ANGELES — At press
- time, RW learned that War
was expected to conclude a
new exclusive recording agree-
ment with MCA Records.

Informed sources indicated
the group was due to sign their
new contract on Friday (29)
morning.

Official comment could not
be obtained from MCA as RW

went to press.

g

UA Restructures
Artist Rel. Dept.

B LOS ANGELES — Stan Mon-
teiro, vice president of promotion
and artist development at
United Artists Records, has an-
nounced the re-structuring of
UA’s artist relations departments.

New Appointments

New appointments to the
publicity department include Pat
Thomas, manager of national
publicity; Davin Seay, publicist;
and Jim Merrill, publicist.
Thomas has had extensive ex-
perience in many facets of film
and television before coming to
UA as a publicist in September
of 1976. Seay was a freelance
writer contributing to various
national  publications  before
joining the UA staff and Merrill is
a recent USC graduate who
holds a bachelor's degree in
business.

The newly created artist’s rela-
tions dept. consists of David
Bridger and Ursula Nelmes.
Bridger worked for Arista Rec-
ords in England and was on
UA’s promotion staff prior to his
appointment and Ms. Nelmes
was the entertainment coordi-
nator at Las Vegas’ MGM Grand
Hotel before joining UA as mer-
chandising assistant and special
projects manager.

There are no Powerhouse
Picks this week.

e

Epic, Ode Announce
Logo/Production Puct

B LONDON — Epic Records has
announced a new logo/produc-
tion agreement with the Ode
label, it was disclosed last week
by Ron Alexenburg, senior vice
president, Epic, Portrait and As-
sociated Labels.

According to Alexenburg, Epic
has acquired the entire Ode
catalogue and will be releasing
new albums by several of its
more established acts as well as
new artists.

“They (Ode) are a legendary
force in our business led by a
legendary figure, Lou Adler,”
Alexenburg said. “The marriage
of the goals of Epic and Ode is
a unique one since Ode’s history
parallels Epic’s history in that
both have sought to build hit
artists, not just hit records.”

Three new albums have been
scheduled for imminent release:
“Carole King's Greatest Hits,”
“Cheech & Chong's Greatest
Hits,” and a new Ip by saxa-
phonist Tom Scott, “Blow It
Out.”

RCA Names Moseley
VP, R&B Merchandising

B NEW YORK—The appointment
of Ronald G. Moseley as division
vice president, r&b merchandis-
ing, RCA Records, has been an-
nounced by Robert D. Summer,
division vice president, marketing
operations.

Ronald Moseley

Moseley came to RCA Records
in November of 1975 to further
develop RCA’s presence in the
rhythm and blues market.

In his new post, Moseley will
oversee all of RCA’s merchandis-
ing activities in the r&b area.

Background

Prior to joining RCA Records,
Moseley was with Polydor in 1975
as east coast a&r director and
national promotion manager. For
the five previous years he was
co-founder and vice president of
Sussex Records where he directed
all a&r promotion and marketing
activities working with such artists
as Bill Withers, Zulema, Faith,
Hope and Charity and Creative
Source. Prior to his association
with Sussex, he had been affili-
ated with Capitol, ABC/Dunhili,
Warner Brothers/Loma and MGM
Records.

AmericanRadioHistorv.Com
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WAIGH OUT FOR DRIVER,

AND THEIR FIRST SINGLE,

“A NEW WAY TO SAY
I LOVE YOU:..

l PETER GLINDEMAN - DENNIS COATS - STEPHEN REXFORD I

DRIVER

In one short week, the first single
from an unknown group is making
big waves at the radio level. Already
added at several key stations and on
Record World'’s Singles Chart, it’s
not too early to tell that the new hit
single from Driver’s first album,“No K§S
Accident; is no accident. sP 4645

THE NEW SINGLE FROM DRIVER ON A&M RECORDS & TAPES

PRODUCED BY DAVID ANDERLE

i E




Norman Lear
TAT Communications Company

Don Kirshner
Don Kirshner Productions

Neil Bogart
Casablanca Record and FHim\orks

iNtfroduce

- GREG &PAUL
“a year at the top”

World premieres in a one-hour special
brought fo you by Norman Llear’s

TAT Communications Company &
Don Kirshner Productions,Inc.

August 5,1977 800pm. CBS-TV

Their single and Lp being rush released
from Casablanca Record and FimWorks
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Johnson Details Capitol's R&B Thrust

By SAM SUTHERLAND

B LOS ANGELES — Three weeks
after assuming the helm of Cap-
itol Records’ black music promo-
tion arm, veteran promotion ex-
ecutive and broadcaster Paul
Johnson outlined his initial views
of Capitol’s current talent base
and operations in the field and
the initial priorities outlined dur-
ing recent promotion strategy
meetings held here.

Johnson’s appointment as na-
tional promotion manager for the
label’s black product underscores
Capitol’s increasing emphasis on
its involvement in disco and r&b
promotion; during his conversa-
tion with RW, Johnson stressed
the retention of the entire exist-
ing black music promotion force
and the minimum reliance on in-
dependent promotion specialists
as indications of his section’s
stability.

“I'm very impressed by the
marvelous job that Capitol has
done up to this point; they have
established some very big artists,
like Natalie Cole, Tavares, The
Sylvers and Maze.” Other sign-
ings keyed as pop and r&b con-
tenders with name value included
recently-signed Freda Payne.

Johnson’s overview of his de-
partment’s past success in estab-

! lishing those acts has led to some
reatignment, although the origi-
nal black music promo staff re-
mains intact. “We've just gone
through a very meticulous renais-
sance of professionalism to make
sure that we have this air of in-
telligence that pervades from the
department head all the way
down to the field staff,”” he ex-
plained. “We’ve broken the areas
up somewhat. Jemy Cheers, who

based in Detroit, has been moved
out here to cover the west coast
region; Tommy Phillips, who
handled the west coast region,
has been appointed my assistant
in national promotion.”

Asked to explicate the depart-
ment’s renaissance, Johnson un-
derscored the recent meetings’
emphasis on detailed market re-
search and a closer rapport at
store level, as well as at discos,
both key areas; because Capitol’s
own marketing and sales opera-
tion is, Johnson asserted, closely
linked to the black music promo-
tion effort, he does not as yet see
the creation of a separate black
marketing division.

“We did a strong overview of
the black consumer market,”
Johnson said of the recent meet-
ings’” marketing discussions. “I

©1977 Promotone B.V.

was our midwest regional man .

provided the staff with relevant
information which is provided by
the U.S. Department of Com-
merce, the Bureau of the Census,
Johnson’s Publications, the Har-
vard Business Review—al! power-
ful, reliable sources.” The data
base is one that Johnson says is
in constant state of revision, with
the current priority a new listing
of black “mom and pop” ac-
counts.
Supports Jazz and Disco

Jazz and disco are both music
types that Johnson sees support-
ing, the former through several
current roster acts, the latter
through effective disco promotion
on compatible r&b, pop and even
AOR material. Jazz acts cited as
potential vehicles for a broader
label profile in the field include
Raul de Souza, Eddie Henderson,
Bobby Lyle, Gary Bartz and with
mind mesmerization, by the name
Caldera. Throughout, however,
Johnson emphasized the increas-
ing collapse of boundaries be-
tween r&b, jazz and disco.

“The perennial jazz winners
like to be typified as mainstream
jazz,” he said, “but a lot of them
are changing now; they want to
get into a more commercial vein.
Disco’s had an awful lot to do
with it: people are dancing again.”

Rock Awards Show

Features Frampton, Cher
B LOS ANGELES—The Third An-
nual Rock Music Awards Show
will be hosted this year by Peter
Frampton and special guest Cher,
it was announced by executive
producer Don Kirshner.

The Third Annual Rock Music
Awards Show will be directed by
Don Mischer, produced by Bob
Wynn and will air at 9:00 p.m.
September 15 on NBC.

Event Goes Indie

@ NEW YORK —Event Records
has gone independent, an-
nounced Bill Spitalsky, president
of the firm. Spitalsky also an-
nounced a new distribution set-
up for Event Records. Now han-
dling the product are: Tara
Records & Tape (Atlanta); Zamoi-
ski (Baltimore); Malverne Distrib-
utors (New York/Boston/Con-
necticut); Best Record Distributors
(Buffalo); Bib Distributors (Char-
lotte); Hitsville (Detroit); Tone
Distributors (Florida); Hot Line
Records (Memphis); Music City
Record Distributors (Nashville);
All South Record Distributors
(New Orleans); Universal Record
Distributors (Philadelphia); Stans
Record Service (Shreveport); and
Ernie’s One Stop (Chicago).

Eastern European Television
To Air Ritchie Family Broadcast

By PAT BAIRD
B NEW YORK—It has been an- | that country. While there Brahms

nounced that The Ritchie Family
(TK) will be the first American
pop group to appear on the East-
ern bloc television network Inter-
vision with an estimated audience
of 500 million viewers, according
to manager Larry Brahms.

The Ritchie Family will appear
at the Sopot Festival, Sopot, Po-
land, August 27 and their 40-
minute set will be broadcast
throughout Russia, Poland, Ru-
mania, Lithuania and other Soviet
countries.

Brahms explained that he was
contacted by the Polish Artistic
Agency (PACART), a governmen-
tal organization, while the group
was on tour in Belgium. “When |
asked why they wanted The
Ritchie Family,” he said, “they
told me the Festival committee
had seen them and wanted them
to appear. | never did find out if
they had seen them live or on
television. Their records filtered
into Poland through the Eastern
European radio stations so | found
out | had a hit act in Poland and
never sold a record.”

PAGART arranged for Brahms
to fly to Poland where the final
plans were made with the assist-
ant commissioner of culture of

AmericanRadioHistorv.-Com

toured Polish discos, which he
described as being “very similar”
to their American counterparts,
and heard records by The Ritchie
Family and KC and the Sunshine
Band intermixed with traditional
Polish polkas. He also said that,
although the group’s product is
not available for sale in that
country, “everyone | talked to had
at least one Ritchie Family album.
Whatever was strong at that time,
they had it. The market is 99.9
percent bootleg.”
Festival Promotion

PAGART is completely subsi-
dizing the appearance and paying
the group’s normal performance
fees. According to Brahms, 18
people, including band members,
roadies, dancers, sound engineers
and a hairdresser, will travel to
the three-day festival. Brahms is
planning to arrive several days
before the festival in hopes of
setting up something of a dis-
tribution deal to make Ritchie
Family product available during
the festival and afterwards. Dur-
ing his discussions with PAGART
and festival officials, it was sug-
gested to Brahms that a tour of
Russia might be possible after the
telecast.
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Theywill say that
this 1s where it all began.

“The new Alan Parsons Project release,

‘I Robot’ represents a new zenith for the talent
and genius of this 28 year old Englishman.
With sonic excitement that has to be heard to
be appreciated, Parsons has fashioned one of
the most mysterious and lush works in modern
music. He has assembled some of the finest
musicians in the world including Pilot,

Allan Clarke, and Steve Harley and directed
them into a work that transcends their other
achievements as well as his own to mold a
haunting vision of the future.’—The Herald

“‘I Robot is probably the most likable thematic album since the Kinks" albums of the late 1960’s.
Itis captivating.’— Patrick Goldstein /Chicago Daily News

“‘I Robot' is set to make a place for itself on your Favorite Album Of The Year list"—Cleveland Scene
“Parsons’ finest achievement to date’—Record World

“TOP PICK...Parsons has come up with a stunning musical concept for all progressives to enjoy.
A magnificent album>’—Steede Report

“I ROBOT.’
The Alan Parsons Project.

A Rock Masterpiece.
On Arista Records. L

AmericanRadioHistorn.Com.
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~ THE VIEWPOINTS OF THE INDUSTRY :

Joe Smith on E/A and The Industry

By SAM SUTHERLAND
B To the industry at large, Elek-
tra/Asylum chairman Joe Smith is
both a prototypical “record man”
whose career began with street-
level stints in radio and promo-
tion, and an important innovator
through the candid, accessible
stance he took with artists and
executives alike during his 14-
year tenure at Warner Bros. Rec-
ords. While he was still an under-
graduate at Yale, Smith’s love for
sports led him into broadcasting,
and following graduation he en-
tered radio as a career, culminat-
ing with a post on the air staff at
Boston’s WMEX during Arnie Ginsberg’s reign there. From there, he
moved into record promotion, capped by his appointment as head of
promotion for Warner Bros., then a tiny independent label; together
with Mo Ostin, Smith helped shape that operation into a global major,
his influence pervasive in virtually every phase of the label’s opera-
tion, from artist signings to advertising image.

When Smith was asked to helm Elektra/Asylum late in '75, following
David Geffen’s resignation, he proved no less influential: although
E/A had succeeded in rapidly establishing a market base during its
first two years of operation, Smith’s leadership helped the young
company post equally impressive sales gains for his first year there;
although his arrival at the label was achieved without any executive
“house-cleaning,” Smith has since directed a systematic realignment
of several key departments, and has started to make his stamp musi-
cally through recent artist signings including Carole Bayer Sager, Neil
Sedaka, and John Prine. In the first of two parts, Smith discusses his
perception of Elektra/Asylum upon assuming the chairmanship, and
his subsequent priorities in directing its growth; next week, he can-
didly speaks with RW about the industry’s future and some of its most
provocative problems, including the cost spiral, artist signing “wars,”
and the current Grand Jury investigation.

Joe Smith

Record World: You arrived at Elektra/Asylum in January of '76,
following public announcement of the move late in '75. When you
first came to the company, what were your perceptions of E/A as
an operation?

Joe Smith: Well, it was never a case of not knowing very much about
the label. Obviously, sitting at Warner Bros., it was one of our WCI
divisions, so | had some very good, first-hand knowiedge of the
company’s operations and had worked with a number of the people
at Elektra. It was not a case of having to familiarize myself with an
operation or a group of people; we already shared a lot of things, dis-
tributing through the same organization both here and abroad. !
would never have made the move from Warner Bros. if | had thought
there were some big problems here.

There were no big problems at Elektra. It was a fine company, and
I think that maybe it's a better company now.

RW: If there were no severe problems, what about advantages? How
did you see the company’s potentiai?

smith: | was under contract at the time, and not free to go outside
the WCI group. Given that, my view of E/A was that, of the three WCl
labels, this was the company that had the greatest upside potential,
so if | was going to make a change, it would be a move to Elektra/
Asylum.

As for potential, | think that, given some reasonable good fortune,
if | can stay out there, and the company continues to kick, we could
double where E/A was in terms of volume and profit within another
year or two. That’s a self-imposed goal; it certainly doesn’t come from
Warner Communications or anyone but myself. We already moved 50
percent ahead during that first year, comparing 1976 against '75, and
so we’ve got another 50 percent to go, which isn’t easy: obviously, we
had some very good fortune last year with an "Eagles: Greatest Hits”

album, which we can’t repeat. You only get one of those every five
years.

Still, in summary, my view of E/A was that it was a fine record com-
pany with an impeccable artist roster and enormous growth potential,
that might use some tightening up in certain areas.

RW: What were those areas?

Smith: Well, the way it looked to me, there was a certain lack of
cohesiveness of priorities, of direction, of the entire company under-
standing just what everyone was doing for a given project. | happen
to think it’s important that a record company operate as a team, a
unit: there are a great many pieces of the puzzle that makes an
artist come through and develop.

There seemed to be slight anarchy at E/A in that each department
was functioning but not necessarily in conjunction with, or in the
same direction as, the other departments. We instituted a series of
rather routine measures in the record business, such as meetings
and organizational changes that were minor to the industry outside
and not terribly damaging to the company inside. There was no up-
heaval. | think it's a more efficient record company now because
we've defined some roles more precisely.

For example, Jerry Sharell was head of advertising, artist relations
and international when | came in. The three aren’t necessarily con-
nected, and were too much for one person to do efficiently, so Jerry
has moved into artist development and relations, has a more or less
ceremonial role in the international area, and is out of advertising
totally.

These are organizational changes that didn't require any rocket
scientist coming in here to do. | think 1 just have more experience
in the record business than David Geffen, my predecessor, had, and
had been more involved in developing companies. Consequently,
what | felt worked for Warner Bros., and what | had seen work at
A&M and other successful record companies, we put into operation
here. There was nothing mysterious or terribly innovative about that.

There was no upheaval. I think (E/A)
“is a more efficient record company

L

now because we've defined some

roles more precisely.

RW: One area of visible change would appear to be the active
development of a label image. E/A has launched an institutional ad
campaign over recent months, one that is designed to create label
personality and as such harkens back to the campaign Stan Cornyn
and you worked with at Warners. Then, as now, you stressed a team
sensibility, but you've also side-stepped the idea of expanding the

| company itself, focusing instead on its selective roster and compact

size. Does that approach reflect built-in goals for maintaining E/A at
a specific size in terms of staff and artists?

Smith: It's very hard to maintain a record company at this size if
you're going to be active and aggressive in seeking important new
artists. Our ad campaign highlighted what may have been an all-time
year. Probably the only situation close to that success was A&M’s pro-
file in the early days, when they would put out perhaps 20 albums and
had great success with 16 of them.

! don’t foresee this company putting out just 30 albums a year,
as it did in ‘76, in the future. | don’t know how another record
company could do the volume of business that this company did
with so few records. It was one of those ideal situations where the
top artists sold in such enormous numbers and the marginal
artists were on the middle or bottom of the charts. | do foresee
growth here, a growth in the people on staff, and on our roster; |
also foresee expansion in the musical directions the company takes.

RW: Are there specific musical areas E/A will be entering or stress-
ing more consistently?

Smith: We’re hoping to accentuate the positives of our country

(Continued on page 24)
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For the over 300,000 people
who've seen Return to Forever's
recent smash tour and
for those who havent theres

still a lot of magic left

Return to Forever.
On Columbia Records and Tapes
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(arter Delay on Tribunal Continues

By MICHAEL SHAIN

B WASHINGTON — With formal
announcement of the five nomi-
nees to the newly created Copy-
right Royalty Tribunal now almost
four months overdue, there is a
rising tide of frustration and anx-
iety on Capitol Hill. Members of
Congress who have an interest in
copyright, and their staffers, are
clearly impatient about the un-
explained delay within the Carter
White House. One staffer went so
far as to suggest bitterly that “‘the
White House Congressional liai-
son office might as well not even
exist”” for all the answers he has
been able to get from it.
Brennan
Nonetheless, there has been in-
formal, behind-the-scenes prog-
ress on bringing the new tribunal
into reality. Thomas Brennan,
general counsel to the Senate Ju-
diciary Subcommittee on Copy-
rights and reportedly among the
nominees to the tribunal, has
quietly secured office space and
clerical aid for the new group.
Money for the new commission

was already included in the cur- |

RCA Dismantling

rent budget on the assumption
that the Tribunal would be con-
firmed and in place by July 1. By
law, the President was to have
announced his nominees on April
19. Since the Library of Congress
is mandated to provide logistical
help to the new tribunal, and the
Office of Management and Bud-
get’s approval was not necessary
as with most federal agencies (the
tribunal is a Congressional body),
Brennan could move ahead with-
out White House clearance. As
well, the commissioners have be-
gun hiring personal secretaries.

Word from informed sources
on Capito! Hill and in the White
House is that the FBI investiga-
tions on all five have been com-
pleted and that the delay in
making the names public came
when one unidentified commis-
sioner failed to hand in to the
White House financial disclosure
data. The White House counsel
reviews financial holdings of all
Administration appointees to de-
termine if conflicts of interest
exist.

Sunbury/Dunbar

By PAT BAIRD

B NEW YORK-—In a surprise
move two weeks ago, RCA Rec-
ords announced the dismantling
of Sunbury/Dunbar Music, the
company’s domestic music pub-
lishing affiliate. According to the
only official announcement from
RCA, an outside publisher will be
appointed to administrate the
U.S. publishing interests. No rea-
son was given for the decision.
The announcement came less
than six months after Kelli

Ross, recently named vice pres- |

ident and general maager of Sun-
bury/Dunbar, was directed to re-
activate the catalogue which had
been largely dormant over the
past few vyears. Ross’ position
at the company is currently in
question but sources report they
"have reason to believe” she will
stay on to work with the inter-
national publishing division of
which she was manager before
being moved over to the do-
mestic operation.

Six Weeks Notice

The move will affect approxi-
nately 10 staffers, most of whom
were brought into the company in
he past three months. The New
York, Los Angeles and Nashvilie
offices were notified last week
that the company will be phased
out in six weeks.

Sunbury (BMI), Dunbar (ASCAP)
and Sunbar Music (SESAC) were
formed in the mid-sixties. The
catalogues include “Turn the Beat
Around,” the recent hit by Vicki
Sue Robinson, Bruce Johnston’s
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“Disney Girls” and /| Write the
Songs” and the early works of
Harry Nilsson and The Guess
Who.

The international  division,
which Ross helped to develop
when she joined the company in

1975, now consists of 11 wholly

owned subsidiaries around the
world.

Singles

East:
Fleetwood Mac (Warner Bros.)
ELO (UA)

Leo Sayer {Warner Bros.)
Foreigner (Atlantic)

Star Wars (20th Century)

B.J. Thomas (MCA]}

South:

Kiss (Casablanca)

Sanford-Townsend Band
(Warner Bros.)

Foreigner (Atlantic)

Elvis Presley (RCA)

B.J. Thomas (MCA)

Doobie Bros. (Warner Bros.)

Midwest:

Floaters (ABC)

Fleetwood Mac (Warner Bros.)

ELO (UA)

Leo Sayer (Warner Bros.}

Sanford-Townsend Band
(Warner Bros.)

Star Wars (20th Century)

West:
Floaters {ABC)
Kiss (Casablanca)
Sanford-Townsend Band
(Warner Bros.)

New Ads For Movie Theatres
Focus On Artist Development

By SAMUEL GRAHAM

W LOS ANGELES Several
months ago (see RW April 9),
Record World detailed the con-
tinuing reluctance of the record
industry to advertise on televi-
sion. Whether or not that condi-
tion still exists, several companies
have recently shown that they
are anything but reluctant to try
an alternative advertising meth-
od: film shorts for use in movie
theatres. RW recently spoke
with Al Shoenberger and Gary
Richman of Cinema Concepts,
Inc., a firm responsible for mar-
keting some of these films.
Cinema Concepts was started
nearly three years ago. “The first
step,” said Schoenberger, ‘“was
to negotiate with exhibitors
(theaters) across the country to
capture the first four to six min-
utes before a film.”” The nego-
tiations resulted in deals with
“every major theater circuit in
the country” (such as Mann and
UA), he said; and after dealing
directly with the exhibitors,
Cinema Concepts was able to
offer its prospective clients (i.e.,
record companies) “‘theatres with
the top grossing films in a given
city” The record company
covers the film production and
print costs. The client also pays
Cinema Concepts $100 per
week and per theater for distri-
bution, while the latter firm pays
each theater a percentage of the
$100 for the use of its facilities.
Cinema Concepts’ current or
recent films feature artists in-
cluding Bob Seger (Capitol),

REGIONAL BREAKOUTS

Albums

Carola King (Avatar)

LTD (A&M)

CJ & Company (Westbound)
Phiia. Intl. All Stars (Phila. Intl.)
Cameo {Chocolate City)

South:

Styx (A&M)

Carole King (Avatar)
Judy Collins (Elektra)
Cameo (Chocolate City)
Tim Weisberg (UA)

Midwest:

Carole King (Avatar)

Judy Collins (Elektra)

Bernie Leadon/Michael Georgiades
[Asylum)

Nilsson (RCA)

Cameo {Chocolate City)

Tim Weisberg (UA)

West:

Carole King [Avatar)

Phila. Intl. All Stars (Phila. Intl.}

Bernie Leadon/Michael Georgiades
{Asylum]

Nilsson [RCA)

Tim Weisberg [UA)
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. munity

Roger Daltrey (MCA), Joan
Armatrading (A&M), Parliament-

Funkadelic ~ (Casablanca) and
10cc  (Mercury). Both Schoen-
berger and Richman stressed

that they work very closely with
a record company to accommo-
date the company’s marketing
strategy for an artist. A film is
designed to highlight the artist’s
strengths and appeal to his
potential audience; it is also dis-
tributed in an area deemed
most likely to have a concentra-
tion of that audience, and with
a feature film thought to be
complementary (e.g., the P-
Funk short, with its depiction of
the group’s elaborate and out-
rageous concert routines, would
most likely not be paired with
"Aguirre, the Wrath of God” or
“Cousin, Cousine”). As Schoen-
berger and Richman indicated,
“placement is vital.”

The Armatrading item, a rather
dark, moody sequence gradu-
ally building in intensity and
featuring excellent lighting ef-
fects, was filmed on a sound
stage in a controlled setting and
is intended to capitalize on the
artist's “‘adult appeal.” One of
the locations isolated as a
potentially excellent bed of sup-
port for Armatrading was West-
wood, a fashionable section of
the Los Angeles metropolitan
area with a large college com-
(UCLA); in a fairly
typical strategy for some Cinema

. Concepts projects, the film was

shown in several Westwood
theatres for two weeks before
(Continued on page 95)

Mercury Ups Taylor

B CHICAGO—David Carrico, vice
president/national promotion for
Phonogram, Inc./Mercury Rec-
ords, has announced the appoint-
ment of Jim Taylor to the newly-
created post of national singles
promotion manager, pop product.

In his new post, Taylor will be
working closely with top 40 and
pop/adult radio stations across
the country as well as maintaining
a liaison with the local and
regional promotion staff for Pho-
nogram/Mercury. He will con-
tinue to publish the Taylor Made
Report, a weekly inter-company
builetin giving the status of every
current single and album in all
musical divisions.

Before joining Mercury’'s na-
tronal staff in November of 1975,
Taylor was a local promotion
manager for Mercury in the Ohio
Vailey area. He came to Phono-
gram after a three-year stint as
local promotion representative
for A&M Records in western New
York state.
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INCLUDES
THE SINGLE:

661

BDA 578

Michael’s new album is
loaded with sensual rhythms
and passionate melodies. His new
single, “I Can’t Help It ” (BDA 578)
from the album sounds like a
solid smash hit.

And while Michael is Goin’ Places, he’s

accompanied by one of today’s top female

vocalists. Listen for her.

DELUXE DOUBLE-FOLD POSTER STYLE JACKET  BDS 5693

RAICHACL FHENDEREN 15 COT PLﬂCfS....

waggas | £THIM TAKE YOU THERE

AmeticanRadickliston.Com o
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Top CBS|

(Continued from page 3)
... far ahead of what was forecast
in our five-year plan.
Growth

“What is equally as impressive
as the quantity of our growth over
the last five years is the nature
and quality of that growth. For
example, five years ago our Eng-
lish company dealt almost exclu-
sively in the sales of recordings of
American artists. It is stili, in my
view, the unsurpassed leader in
breaking and selling American art-
ist, as is evidenced by the success
here of Johnny Mathis, Denice
Williams, Barbra Streisand, Chi-
cago and a host of others too
numerous to mention. However,
our U.K. company is now twice as
big and three or four times more
profitabie with the addition ot its
own roster of international super-
stars—ABBA, Sailor, Tina Charles,
David Essex, SBQ and more to
come.

“1 think, perhaps, the quality of

Executives Give Major Addresses
Walter Yetnikoft

our growth can also be illustrated
by glancing back at the U.S.
charts of July, 1972. Our hottest
singles acts were Dr. Hook, Argent
and Looking Glass. I'm sure you
remember ‘Brandy’ and ‘Sylvia’s
Mother.” So what’s the point I'm
making? As a company we have
not only sustained the power of
a Chicago and an Art Garfunkel,
a Streisand and a Dylan and a Jeff
Beck, but since 1972 we've re-
plenished our roster with artists
such as Ted Nugent, Dan Fogel-
berg, the Jacksons, Aerosmith,
Boston, Bruce Springsteen, the Is-
leys, Kansas, Burton Cummings,
the Beach Boys and on and on.

| Talk about roster replenishment
! —remember the names in July
| ot 1972—Dr. Hook, Argent and
' Looking Glass? in this week’s top

50 virtually the only name that
goes back with us five years is

| Barbra Streisand.

‘While iI‘'m on the subject of
{Continued on page 34)

Jack Craigo

The following are excerpts from
the speech given by Jack Craigo,
senior vice president, marketing,
CBS Records, and chairman of this
vear’s CBS Convention.)

#® LONDON—"The talk through-
out this week, in the business
meetings, during cocktails and
dinner, has been about the change
n our music business, the chang-
ng, broadening and growing in-
dustry, moved by new consumer
tastes. Consumers who are ap-
plauding diversified artist talent;
fans ‘flicking their bics’ to bring
about concert encores by new
creative talent—consumers who
love and purchase the classic per-
formances of established stars—
consumers with specific tastes,
who insist upon hearing new
music from new talent. This con-
sumer taste expansion provides
us with opportunities.

“We are marketing to a recep-
tive audience . . . and marketing
in a growth industry. The oppor-
tunities are a mix of economic
practicality and potential personal
reward.

““/CBS has in past years and will
aggressively continue to invest
dollars in the recording industry.
The expansion of talent acquisi-
tion, both established and new
artists, expanded production and
distribution facilities — expanded
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' manufacturers who,

marketing technology and media
advertising investment. There will
continue to be a selection of ad-
ditional personnel for artist, cus-
tomer and creative services to
market the talent comprising our
artist roster. There is belief by
your company in the music in-
dustry

“The talent, the people, the
technical investment delivers new
personal opportunities to you.
The availability of responsible job
positions offers increased indi-
vidual earning potential; offers
educational and career training
benefits which contribute to a
balanced lifestyle. Prudent growth
has always delivered people de-
velopment and personal reward.
Growith of your company emi-
natess from all segments of the
pre-recorded music business, be-
cause we market artists’ rosters
comprised of artists who appeal

to all categories of consumer
tastes.
“There are numerous record

in order to
identity their role in a limited or
restricted segment of the music
business, are critical of the CBS
Record totality as if this totality
were an impediment to an artist’s
success. These competitors speak
of their specialities and describe

(Continued on page 87)

(The following are excerpts from
the speech delivered by Bruce
Lundvall, president, CBS Records.)

B LONDON—"It's very clear to
me that it was quite simply the
daily creative interaction of pro-
fessionals at all levels in this com-
pany that resulted in a first six
month period that eclipsed even
our wildest expectations.

“We scored 28 gold and eight
platinum records in the first six
| months—an all-time record.
| “All of our labels are running
| dramatically ahead of forecast.

I ““Portrait is seriously established
|
l

as a new label to bhe reckoned
with.
“Our previously all but dormant
i April-Blackwood operation is sol-
{ idiy staffed and aggressively un-
| derway as a major publishing
company.
““Despite the crucial loss of the
Warner Brothers custom pressing,
I CRP not only made up the differ-

(The following are excerpts from
the speech delivered by Ron Alex-
enburg, senior vice president, Epic,
Portrait and Associated Labels.)
® “I am very proud to stand be-
fore you knowing that you are
the people that built the Epic
iabel, who started the Portrait la-
bel and who have brought all of
the Associated Labels to the level
of unique stature they hold in the
world of music. This convention
| is a first in that it's Portrait’s first
convention as a full record com-
pany with not only a leader and
a staff but also a name. Portrait
has earned quite a name of its
own with Heart, Burton Cumn-
mings and Joan Baez. With Larry
Harris at the helm and Loren Saf-
fer heading up a&r and Randy
Brown leading the promotion de-
partment, Portrait is a bulleting
hit in the world of records.
“This is Tony Martell’s first con-
vention as vice president and gen-
eral manager, Associated Labels.
It is also Gordon Anderson’s first
convention as head of Associated
Labels promotion. Tony has kept
his promise by seeking to expand
the Associated Labels by making
distribution arrangements for CBS
Records with total record com-
panies. CBS Records—including
makes our Associated Labels so
distinct from any others—the dis-
tributors of rea! record com-
panies. CBS Records—including

AmericanRadioHistorv.Com

Bruce Lundvall

l ence in six short months—they're
solidly ahead of their numbers.

“In Los Angeles, we're finally
under one roof and have fast es-
tablished a presence that has our
west coast-based competitors seri-
ously concerned about their east
coast images.

“Our Nashville operation was
| instrumental in establishing a clear
marketing share leadership in the
country field. Special markets con-
tinue to build the industry’s larg-
est, fastest-growing general mar-
ket for black music.

“In the second quarter we es-
tablished a clear dominance in the
jazz and progressive field . . . We
ended up the quarter with a 25
percent share of this burgeoning
new business.

. as we meet here in Lon-
don at this point in our year, !
find myself with an interesting
conceptual choice. | can either tell
| (Continued on page 34)

Ron Alexenburg

iourteen iabels.

“Tony Martell, iarry Harris,
Lenny Petze, and Jim Tyrreil are
all strong individuai leaders —
which is what it takes to keep all
this music in motion.

‘| am going to speak to you pri-
marily about the Epic label. Gen-
erally, | would speak to you
about the growth of Epic, but |
believe our accomplishments in
this past year say more about
progress than they do about
growth. Yes, we have grown—and
fantastically—but we are growing
towards something. We aren’t just
getting bigger, we’re getting bet-
ter. Epic has, in the past few
years, truly reached the point,
We have all been a part of the
process — and the process is
progress.

l Columbia, Epic, and Portrait—is

“’Perhaps the best way 1 can say
| thank you is to proudly tell you
that Epic, for the first six months
of this year, is billing more than
three times as much as we did
last year during the same period.
Epic has stayed hot from January
to June and now into July and the
rest of the year.

“It was only seven years ago
that the decision was made to
bring the Epic label under the
wing of CBS Records distribution.
In those seven years we—Epic,

| (Continued on page 87)
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CABS SForeords Conventiin

Dick Asher

(Following are excerpts from the
speech of Dick Asher, president of
CBS Records International)

8 As each year passes, CBS Rec-
ords truly becomes more of a
multi-national operation. When
we last met in London, in 1972,
one could see the signs that this
was developing. Last year in 1976,
the sales and profits of CRU and
CRI were roughly equal. The
growth in size and effectiveness
of CRI and the fine performance
of CRU in the last several years
has reached the point where we
each are able to help the other
by the success of our endeavors.
It is no secret that CRI is attract-
ing international artists because of
the success CRU has had in the
United States. It is also no se-
cret that CRVs effectiveness with
American artists outside of the
United States is helping CRU at-
tract and keep the best American
artists. One of the tendencies of
all of this is for people to begin
to think of CBS Records domestic
and CBS Records international as
if the world was divided into two
markets. However, in a realistic,
every-day sense, CBS Records In-
ternational is really not one mar-
ket but many markets, each of
which reflects the economic con-
ditions, political structure, na-
tional taste and linguistic prefer-

CBS Names Three
To Key A&R Posts

B LONDON — CBS Records has
named three additions to its a&r
staff with the appointments of
Dr. George Butler to vice presi-
dent, jazz and progressive a&r,
Bobby Colomby as vice presi-
dent, west coast a&r, and Bruce
Harris, director, a&r, east coast.

The announcement concerning
Dr. Butler was made by Bruce
Lundvall who called him ‘the
man who built Blue Note Rec-
ords into one of the most suc-
cessful

jazz labels in the in-
dustry.”
Ron Alexenburg announced

the additions of Columby and
Harris. Columby, who becomes
the first artist to head up a CBS
a&r department, was formerly
the drummer and one of the

founding members of Blood,
Sweat & Tears.
Harris, a former director of

merchandising, has had accord-
ing to Alexenburg, “four solid
years of solid learning about
what makes a record company
happen in the marketplace.”
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ences of particular national mar-
kets.
Radio Promotion

Many of you, | am sure, envy
our lranian promotion man who
merely makes up a tape of the
records he has to get played and
thereby can avoid the discomfort
of crawling into the radio stations
on his hands and knees with ges-
tures of supplication.

Obviously we must tailor our
radio promotional efforts in each
country to the local radio situ-
ation . . .

In some of the countries where
CBS Records International oper-
ates, the retail and the wholesale
prices of records are very high.
For example, Ips sell for $9.90 in
Denmark, and $9.00 in japan. On
the other hand the same Ips are
selling in Argentina for $4.00.

Obviously the price structure
in any market dictates the manner
in which the record business op-
erates in that market. Conse-
quently there are differences be-
tween the various CBS companies

(Continued on page 87)

Promo Department Makes Special Presentation

B LONDON — Bob Sherwood,
vice president, national promo-
tion, Columbia Records, hosted a
two-part promotion presentation
on Thursday (28) at the CBS Rec-
ords Convention, dealing with
the unique promotional efforts
made by the Columbia Records
Promotion department through-
out the year.

The first part of the presenta-
tion was an audio-visual drama-
tization entitled ““Promotion Is
Elementary, My Dear Watson.”
Utilizing the theme of Sherlock
Holmes and Dr. Watson solving
their toughest case, The 7 inch
and 12 inch Solution, the depart-
ment showed the formulations
and executions of unique promo-
tional efforts on superstars such
as Pink Floyd and Barbra Streis-
and, which are often taken for
granted, but which helped deliver
two of the label’s biggest selling
albums of 1977. Promotion
methods at radio and following
through at the retail level on new
and building acts were outlined in
detail, citing specific campaigns

(BS Intl. Makes a Major Coniribution

B LONDON—CBS Records Inter-
national played a major role at

the 1977 CBS Records convention |

held in London last week. CRI in-
corporated its own annual con-
vention in this year’s dramatic di-
vision’s convention, and over 550
delegates from 31 countries were
in attendance, as well as executive
personnel from CRI headquarters
in New York. CBS Records Inter-
national welcomed representa-
tives from four countries who
joined the company in the past 12
months—Finland, Nigeria, Greece
and lran. CBS Records Interna-
tional’s participation in this year's
CBS Records Convention was
under the aegis of M. Richard
Asher, president of CBS Records
International.

This year’s convention stressed |

the integration of CBS Records’
American and international prod-
uct in terms of marketing and
promotion throughout the world.
The banquet shows during the
week-long convention featured
four CBS International artists: Brit-
ish groups Lone Star and Crawler,
Australia’s  Air Supply and the
Canadian group Harmonium. CRI
artists Thijs Van Leer and )anne
Schaeffer appeared with the CBS
Jazz All-Stars at the convention
as well.

Prominent among those coming
from abroad to attend the con-

vention were: Peter deRouge-
ment, vice president, European
operations; Maurice Oberstein,
managing director, CBS Records
U.K.; Nick: Cirillo, vice president,
Latin American operations; Bill
Smith, managing director, CBS
Records International’s Australian
company; and Terry Lynd, man-
aging director, Columbia Records
of Canada. Members of the inter-
national press, TV and radio corps
were invited to attend the con-
vention functions. CBS Records In-
ternational ‘also welcomed repre-
sentatives from GTO Records, a
British company recently acquired
by CRI.
International Operations
CBS Records conducted a num-
ber of meetings and seminars dur-
ing the convention which con-
cerned all aspects -of the interna-
tional operations, including mar-
keting, publishing, business and
a&r. Beginning with a general
managers meeting on Monday
(25), the CBS Records Interna-
tional overseas managing direc-
tors and New York staff took a
look at the worldwide success of
CRI artists over the past year, in-
cluding Tina Charles, Joe Dassin,
the Dead End Kids, Tina Rainford,
Roberto Carlos and Vicki Lean-
dros. The meeting, which was
chaired by Asher, also focussed
(Continued on page 87)
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used throughout the first half of
the year. The important coordina-
tion with special markets was
highlighted in the numerous suc-
cessful crossover records for the
label. Teamwork between the
special markets and the pop pro-
motion departments proved the
effectiveness for the crossover
record. For the live portion of
the presentation, Bob Sherwood
listed the new acts that the label
is committed to break in the next
six months and outlined the basic
marketing plans for the new mu-
sic being presented at the con-
vention.

The audio-visual segment of
the presentation was written by
Chuck Thagard, director of pop
promotional and trade relations,
Columbia Records, and the morn-
ing was put together by the en-
tire national promotion staff, in-
cluding Sherwood; Mike Pillot,
director, album promotion and
special projects; Thagard; Don
Colberg, director national promo-
tion; Sheila Chlanda, associate
director, national promotion,
trade relations and secondary
radio; and Luba Firchuk, man-
ager, promotion administration.

CBS Engineers Honored
With Special Awards

W LONDON—A number of CBS
Records engineers from various
areas of the United States and, in
one case, Germany, were the re-
cipients of special awards for their
work on gold and platinum al-
bums from CBS Records artists
during the first six months of
1977 at the 1977 CBS Records
Convention in London.

The recipients were:

Jack Ashkenazy for Jeff Beck’s
“Wired” (Epic); Don Meehan, Lou
Waxman, Stan Kalina for Bob
Dylan’s “Hard Rain” (Columbia)
and “Desire” (Columbia); Tim
Gellan for Ted Nugent’s “Free For
All” (Epic); Jack Ashkenazy for
Engelbert Humperdinck’s ‘“‘After
The Loving” (Epic) and the single,
“After The Loving” (Epic); Vladi-
mir Meller (Germany) for Pink
Floyd’s “Animals” (Columbia);
Stewart Romain for Bruce Spring-
steen’s “The Wild, The Innocent
and The E Street Shuffle” (Colum-
bia); Stan Kalina for the Isley
Bros.” “Go For Your Guns” (T-
Neck); George Horn for Santana’s
“Festival” (Columbia); N. C.
Rather for Joe Tex’s “Ain’t Gonna
Bump No More” (Epic).

The awards were presented
during the six-day affair.

15



1977 Gold and Platinum Awards
Set Highest Mid-Year Mark Ever

B NEW YORK — Leading up to
its 1977 Convention, CBS Records
came through with the biggest
pre-convention total of gold and
platinum records ever achieved by
the Columbia, Epic, Portrait and
Associated labels, with 28 gold
and eight platinum records. This
represents an all-time high point
for the labels at the mid-year
mark, with the most dramatic in-
crease in platinum awards—al-
most three times 1976’s platinum
convention total of three. This
year, Columbia was responsible
for 13 of the Gold records, the
Epic label for eight, Portrait Rec-
ords for two, and the Associated
Labels for a total of five. Colum-
bia and the Associated Labels
each garnered three platinum rec-
ords, while Epic and Portrait each
achieved one. Of the six CBS Rec-
ords singles certified gold, three
were on Epic, two Columbia, and
one on Portrait.

The Emotions achieved more
gold records than any artist on
the Columbia label, with three
1977 hits: the albums ““Flowers”
and ‘“’Rejoice,” and the single
“Best Of My Love.” Barbra
Streisand garnered two gold and
one platinum record, gold for the
single “Evergreen” and Ip “Strei-
sand Superman,” and platinum
for “A Star Is Born.” Pink Floyd
and Neil Diamond each garnered
both a gold and platinum record
for their respective hit Ips, “Ani-
mals” and “Love At The Greek.”
James Taylor’s debut Columbia
release, “JT,” went gold, as did
releases by Deniece Williams,
Blue Oyster Cult, Santana, Bruce
Springsteen and Loggins and
Messina.

Epic Records’ Engelbert Hum-
perdinck garnered gold and plat-
inum awards during the first half

of 1977 for his “After The Lovin’’ |

lp and gold for his single of
the same name. The Jacksons
achieved gold records for their
Epic debut Ip, “The Jacksons,”
and single, “Enjoy Yourself.” Joe
Tex’ debut Epic single, “Ain’t

Intl. Publishing
Hosts Meetings

‘A LONDON—CBS Records Inter-
national Publishing conducted a
series of pre-convention meetings
in London July 20-23. The meet-
ings were chaired by Lou Ragusa,
vice president, CBS Records In-

(Continued on page 110)

Gonna Bump,” went gold, as did
Ted Nugent's lp, ‘“‘Cat Scratch
Fever.” REO Speedwagon
achieved its first gold record for
Epic, “You Get What You Play
For.” Dan Fogelberg went gold
with his “Nether Lands” Ip.

Portrait Records achieved its
first gold and platinum records
during the first half of 1977, with
Heart achieving both gold and
platinum awards for their “Little
Queen” album. Burton Cum-
mings, the first artist to be signed
to Portrait, was a gold record
winner with his “Stand Tall”
single.

The Associated Labels were
awarded a total of five gold and
three platinum awards for the first
half of 1977. The following artists
each achieved a gold and plat-
inum record: T-Neck’s Isley Bro-
thers, both for their “Go For Your
Guns” Ip, Kirshner’s Kansas, both
for their “Leftoverture” album,
and Lou Rawls, gold for his newly
released “Unmistakably Lou” Ip
and platinum for “All Things In
Time.” Teddy Pendergrass’s debut
PIR release and the O’Jays ““Trav-
ellin’ At the Speed of Thought”
albums also went gold.

(ontemporary Masters

B LONDON — At the CBS Rec-

ords 1977 Convention, Bruce
Lundvall, president, CBS Records,
announced the initial releases in
Columbia Records’ Contemporary
Masters series. The series has
been designed to issue rare tapes
made in and around the 1950s by
major jazz artists. Lundvall de-
scribed the records as a step to-
ward documenting an important
musical era and filling a void in
the Columbia jazz archives.

Debuting in the fall, the Con-
temporary Masters series will be-
gin with seven releases: three
volumes of previously-unheard
concert recordings by Charlie Par-
ker—a double Ip, “One Night In
Birdland,” and two single albums,
“Summit Meeting At Birdland”
and “Bird With Strings;” a 1949
set by Miles Davis—''Live At The
Paris International Festival;’’ early
’50s Gerry Mulligan ““cool jazz''—
“The Arranger;”—and Volumes
Two and Three of “The Lester
Young Story,” sharing a dual logo
with The John Hammond Collec-
tion.

Future releases, many of them
in-concert performances, will fea-

Albums Presented at Multi-Media Shows

B LONDON — At four separate
sessions over the week-long CBS
Records 1977 Convention, multi-
media presentations were used to
spotlight new product on Colum-
bia, Epic, Portrait and the CBS As-
sociated Labels. A total of 92 re-
cent, current and upcoming re-
leases were presented through a
combination of slides, film and
music to the assembled CBS Rec-
ords personnel and guests.

The theme of the presentations
was ‘At CBS Records, artist devel-
opment is our art,” a reference to
the company’s ability to take an
artist to the next level of com-
mercial success. The opening film
began with a man holding an
SX-70 camera, flashing pictures
and passing them on; finally, a
Polaroid picture emerged in
close-up and dissolved to a
freeze-frame of a piece of film on
Boston. In rapid succession, shots
of Kansas, Aerosmith, Heart, Bar-
bra Streisand, Earth, Wind and
Fire, Teddy Pendergrass and Boz
Scaggs filled the screen, each a
demonstration of a CBS Records
success story.

Categories

Each of the four presentations
focused on different categories of
CBS Records product. Tuesday’s

Series Initiated

ture such artists as Dizzy Gilles-
pie, Lee Konitz, Clifford Brown,
Max Roach, Lennie Tristano, Duke
Ellington and a Bud Powell/Don
Byas collaboration. Most of the
material to be issued through the
series has never been available
before except on poorly manu-
factured, low quality bootleg al-
bums; the Columbia albums will
have superior sound and packag-
ing.

Columbia intends to tie in the
Contemporary Masters series with
their next jazz/progressive mar-
keting campaign to bring the first
seven records to the attention of
what Lundvall called ‘“the jazz
audience that is expanding as
never before. These albums will
serve as further chapters in the
history of jazz, as well as becom-
ing permanent reminders of the
real roots behind today’s music.”

A specially prepared audio-vis-
ual presentation was shown in
conjunction with the Contempo-
rary Master series. The presenta-
tion offered examples of the
music from the seven albums, ac-
companied by slides of all of the
artists.

AmericanRadioHistorv Com

show featured albums shipped in
June and July by developing art-
ists, as well as some future re-
leases. On Thursday, the empha-
sis was on new and breaking art-
ists who have Ips shipping in Au-
gust and part of September. Fri-
day was devoted to an artist
showcase: acts brand new to Co-
lumbia, Epic, Portrait and Asso-
ciated Labels; and on Saturday
the labels’ superstars were fea-
tured.

The convention’s concluding
film was called “The Winning
Season,” and was narrated by Pat
Summerall. On screen was a re-
prise of the album covers seen
over the past four sessions, the
Ips that comprise the CBS fall pro-
gram, as well as football action
footage and slides of Summerall.

For the convention program, an
entire screen and stage set was
constructed in the Hilton Hotel
Ballroom. Moving triangular col-
umns rotated to change the at-
mosphere of the set, making dif-
ferent surfaces: a 30-foot screen,
a colored background, and a col-
lage of artists on CBS labels.

This year’s convention product
presentations were programmed
by a London company, Saffron
Design  Associates, which has
done English CBS Conventions for
six years. Among the people who
prepared the program at CBS Rec-
ords were Arnold Levine, vice
president, advertising and sales
promotion; Ted Bernstein, CBS
Records art director, acted as a
liaison with Saffron; Nancy Stei-
ger's radio and television produc-
tion department did production
work on the tapes; production
work on film was done by Bonnie
Brand and the film and video tape
department.

CBS Foundation, Inc.

Sets Lieberson Fund

B LONDON — At the 1977 CBS
Records Annual Convention, Wal-
ter Yetnikoff, president, CBS/
Records Group, announced that
the board of directors of CBS
Foundation, Inc. has unanimously
voted a grant of $300 thousand
to launch endowed fellowships
for advanced students of music,
performing and/or composing, in
memory of Goddard Lieberson.
The income from the grant will go
to students of exceptional prom-
ise to make it possible for them
to undertake further study and
training.

(Continued on page 16)
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Awards Presented for

LI

Promo, Sales, Publicity
B LONDON—The Columbia, Epic,
Associated and Portrait Labels
honored members of their pro-
motion and sales staffs during
the CBS Records 1977 Conven-
tion. The awards were given to
various field personnel for out-
standing achievements over the
past year. Announcements of the
awards were made by Bob Sher-
wood, vice president, national
promotion, Columbia Records;
Jim Jeffries, director, national pro-
motion, Epic Records; Gordon
Anderson, director, national pro-
motion, Associated Labels; Randy
Brown, director, national promo-
tion, Portrait Records; Richard
Mack, vice president, national
promotion, special markets, CBS
Records; Paul Smith, vice presi-
dent, marketing branch distribu-
tion, CBS Records; Jim Tyrrell,
vice president, marketing, Epic/
Associated/Portrait Labels; Don
Dempsey, vice president, market-
ing, Columbia Records; Judy
Paynter, director, national pub-
licity, Columbia Records; Susan
Blond, director, national publicity,
Epic/Associated/Portrait Records;
and Win Wilford, director, na-
tional publicity, special mrakets,
CBS Records.

Sixteen major awards were
handed out over the course of
the meetings in London. They
were:

Columbia Branch: Dallas; Epic
Branch: Seattle; Salesman of the
Year: Bob Petrie — Cleveland
branch; Columbia Regional Pro-
motion Marketing Manager: Paul
Black, southeast region; Epic Re-
gional Promotion Marketing Man-
ager: Don Miller, southeast re-
gion; Special Markets Regional
Promotion Marketing Manager:
Fred Ware, Southeast region;
County Regional Promotion Mar-

keting Manager: Dan Walker,
western region;
Columbia Local Promotion

Mgr.: George Chaltas, San Fran-
cisco branch; Epic Local Promo-
tion Mgr.: Joel Newman, San
Francisco branch; Special Mar-
kets Local Promotion Mgr.: Mike
Bernardo, New York branch; Pub-
licity Branch: Hartford branch;
Columbia Publicity LPM: Tom
Sgro, Miami branch; Epic Publicity
LPM: Joel Newman, San Francisco
branch; Special Markets Publicity
LPM: Charles Miller, St. Louis
branch; Field Merchandiser: Bob
Bell, Cleveland branch; Singles
Records Coordinator: Bud Bush,
Santa Maria.
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April/Blackwoed

Unveils ‘New Look’

B LONDON — April/Blackwood
Music Publishing gave an inform-
ative film presentation as part of
the CBS Records’ 1977 Conven-
tion held last week in London. The
film focused on the recent reor-
ganization and expanded scope
of April/Blackwood under its
new head, Jim Bishop, vice presi-
dent and general manager of
April/Blackwood Music.

The film presentation, which
was introduced by Bruce Lund-
vall, president CBS Records, de-
scribed the new image of April/
Blackwood which, in the past few
months, has established ex-
panded staffs in offices in New
York, Los Angeles and Nashville.
The presentation stressed April/
Blackwood’s new directions, with
concentrated involvement in TV,
motion pictures, and commercial
and print advertising. It also em-
phasized April /-Blackwood’s in-
creased involvement with foreign
affiliates in seeking new material.
The film highlighted the major
artists who have recorded and/or
popularized April/Blackwood ma-
terial — Barbra Streisand, Kris
Kristofferson, The Jacksons, Janis
lan, Ringo Starr, Olivia Newton-
John, Aretha Franklin, Billy Davis
Jr. & Marilyn McCoo, to name a
few.

The production of the film was
coordinated by Bob Esposito,
vice president, creative services,
April/Blackwood music.

Country Presentation Spotlights
Upcoming Marketing Strategies

| @ LONDON—Speaking at a coun-

try marketing presentation at the
1977 CBS Records Convention,
Rick Blackburn, vice president,
marketing, CBS Records Nashville,
outlined upcoming plans for the
effective merchandising of Co-
lumbia, Epic and Associated La-
bels country product. Citing sta-
tistics that indicate a 40 percent
growth in the country music in-
dustry from 1972 to 1976, Black-
burn went into detail on various
means of reaching the country
music consumer.

The presentation was illustrated
with slides and charts containing
information based on in-depth
studies, conducted by the CBS
Records market research depart-
ment, on country buying habits.
Among the findings of the study
was that the average country con-
sumer is 31 years old, and was
formerly a rock music buyer. The
country buyer was also found to
have greater artist loyalty than
his or her rock counterpart, that
the buying pattern is steadier, and
that record price is a relatively
unimportant criteria when making
a purchase. Blackburn stated that
the ““great marketing opportunity”’
for CBS Records “is to capture
this consumer’s interest as an ac-
tive record buyer in country
music.”

To this end, Blackburn revealed
plans for fall country marketing
of CBS country product, geared to

the fact that the country consumer
responds to print advertising
more than radio, and that the
country business is almost entire-
ly dependent on the single record.
Strategies

Among the strategies an-
nounced was the entry of CBS
Records into the country cassette
market effective with the conven-
tion release, including new al-
bums and releases by catalogue
artists that have never had cas-
settes. Artist development through
amusement park, fair and rodeo
appearances was discussed as a
vehicle for cross-merchandising
tie-ins, as well as artist posters
and a video presentation being
prepared for showing to retailers,
jobbers and third party accounts.

Lieberson Fund
(Continued from page 16)

The board, of which Lieberson
was a member for many years be-
fore his retirement, expressed the
hope that other organizations or
individuals associated with Lieb-
erson might want to join in this
lasting tribute to a man whose
own exceptional talent, whose
keen intellect and whose entrep-
reneurial gifts did so much to en-
rich the music of our time and
bring it to so many millions all
over the world.

Details of the administration of
the fellowships will be announced
in the fall, and the first fellows
will be chosen in 1978.

New Marketing Techniques Analyzed

B LONDON—Jack Craigo, senior
vice president and general man-
ager, marketing, CBS Records, in-
troduced a special marketing
meeting at the CBS Records 1977
Convention, an afternoon de-
voted to the changing face of the
music business and new market-
ing techniques being employed
to meet this challenge.

Don Dempsey, vice president,
marketing, Columbia Records led
off the meeting by addressing the
attendees on the marketing strate-
gies of the Columbia label involv-
ing all musical areas, with a par-
ticular focus on strategies that
led to the successful development
of a number of new artists this
year. He spoke of “artist posi-
tion,” referring to the effective-
ness of establishing artists at the
proper entry levels at various
radio formats and account struc-
tures. He spoke about the success
of the label’s second quarter jazz

program and announced that the
company would be establishing a
new program in this area for the
fourth quarter.

Jim Tyrrell, vice president, mar-
keting, Epic Records, Associated
Labels and Portrait Records, spoke
on the marketing strategies em-
ployed by his staff during the first
six months of 1977 which have
led to the Epic, Portrait and Asso-
ciated Labels’ successes not only
with established artists but with
breakouts of new artists such as
Boston, Wild Cherry, Ram Jam,
Kansas, REO Speedwagon and
Teddy Pendergrass.

Rick Blackburn, vice president,
marketing, Nashville, addressed
himself to the forthcoming coun-
try program for August involving
a large number of new releases
and the innovative marketing
techniques being employed on its
behalf.

LeBaron Taylor, vice president,
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special markets, discussed the
successes that that area had not
only with such established artists
as Earth, Wind & Fire, the O'Jays,
and the lIsley Brothers, but also
with emerging acts such as
Deniece Williams, the Emotions,
Dexter Wansel, Jean Carn and
crossover successes such as Wild
Cherry, Ram Jam and Q.
Two Presentations

The afternoon closed with two
presentations by Joe Mansfield,
vice president, merchandising,
Columbia Records. An audio-
visual presentation on the state
of radio in the music business
today, titled “Going To Pieces,”
was introduced by Mansfield. The
presentation delineated the in-
creasing fragmentation of formats
in today’s radio, the dual results
being more stations who will play
new product and an overall less-
ening of the listening audience
per station.
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CBS Promotion Depts.

Detail New Campaigns

# LONDON — At a music and
slide presentation at the CBS Rec-
ords 1977 Convention, the pro-
motion departments of Epic, Por-
trait and the CBS Associated La-
bels used a “world-record break-
ing” theme to announce promo-
tional plans for ten singles and
album cuts. Jim Jeffries, director,
national promotion, Epic Records,
Gordon Anderson, director, na-
tional promotion, Associated La-
bels, and Randy Brown, director,
national promotion, Portrait Rec-
ords, emphasized the multi-for-
mat possibilities of the new prod-
uct on the labels: the potential
of the records showcased to cross
over from one radio category to
another.

Hlustrated by 30 different slides
depicting world record holders
ranging from Muhammad Al
Pele and Hank Aaron to a belly
dancer (eight hours of non-stop
dancing), and a man who smoked
120 cigarettes at once, the presen-
tation demonstrated to the con-
vention attendees how to go
about promoting the ten targeted
cuts. The artists and records show-
cased were: Ted Nugent — “Cat
Scratch Fever’ (Epic); Greg Kihn
—""For You" (Beserkley); Tammy
Wynette — “One Of a Kind”
(Epic); Teddy Pendergrass —
“Straight Shot”” (Philadelphia In-
ternational); Dennis Wilson —
“River Song” (Caribou); Crawler
—"Stone Cold Sober” (Epic); Patti
LaBelle — “Funky Music” (Epic);
Joan Baez—"!'m Blowin’ Away"”
(Portrait); Blue Ash—""You Are All
I Need” (Playboy);. King Musker
Band—"Ain’t No Smoke Without
Fire” (Epic).

In intraductory remarks, more
than 20 of Epie-Portrait-Associ-
ated successes of the past half-
year, country hit artists.and new

~and .active product were recap-
« ped, and radio. promotionai-strat-
. egies for each of the ten .tracks
were detailed. As- one example,
the upcoming Crawler campaign
was cited as the biggest launch of
an unknown group since Boston.

The . audio-visual presentation
was assembled by Jeffries, Ander-
son and Brown, along with Rick
Swig, director, national album
promotion, Epic, Portrait and As-
sociated  labels, Armond McKis-
sick, focal promotion manager,
r&b promotion; Philadelphia, CBS
Records and Mike Bernardo, local
promotion manager, r&b promo-
tion, New York, CBS Records. The
engineers were Bob Fein, Bill
Higgins and Al Weasner.
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(BS Concludes Most Successful Convention Ever

(Continued from page 3)

coordinator, RKO chain, and
Barlett’s radio head of pro-
gramming, Charlie Lake. Repre-
senting CBS were Bud O’Shea,
Sheila Chlanda, Ed Heinz and

{ Jim Jeffries.

The product presentations were
especially effective in represent-
ing the nature of the CBS Records
artists, whose music ranges over
every area including pop, rock,
country, MOR, r&b, classical, and
progressive. And this year, a spe-
cial new artist talent showcase
was added to the line-up. All of
these presentations were devel-
oped by the labels’ a&r and prod-
uct management departments and
produced by Arnold Levine, vice
president, advertising and sales
promotion materials, CBS Rec-
ords, and his staff.

Multi-media presentations in-
troduced more than 30 new al-
bums on the Columbia label to
be shipped throughout the next
three months. More than 20 new
Epic albums were previewed as
well as nine new Ips via the CBS
Associated Labels, including PIR,
Caribou, Playboy, Kirshner and
Virgin Records. Also introduced
were 12 new classical albums on
the Masterworks label.

The highlight of the convention
was the five nights of live shows
given by 17 major acts on the CBS
Records family of labels, includ-
ing Boz Scaggs, James Taylor, Jane
Olivor, Herbie Hancock’s V.5.0.P.
Quintet, including Freddie Hub-
bard, Wayne Shorter, Tony Wil-
liams and Ron Carter, Marlena
Shaw on- Columbia; Epic’s Crawl-
er, Patti LaBelle, Wet Willie; Cari-
bou’s. the  Beach Boys; Portrait’s
Heart; PIR’s Teddy Pendergrass;

Playboy’s Mickey Gilley; CBS In-
ternational’s Air Supply and Har-
monium; and climaxing the open-
ing night show, a set from the
CBS Jazz All-Stars.

As is the case each vyear, the
majority of time and energy was
devoted to meetings dealing with
a variety of new ideas and strate-
gies in marketing and artist de-
velopment. An entire afternoon
was devoted to new marketing
concepts. Major speeches were
given by Jack Craigo; Don Demp-
sey, vice president, marketing,
Columbia Records; )im Tyrrell,
vice president, marketing, Epic
Records, Associated Labels and
Portrait Records; Rick Blackburn,
vice president, marketing, Nash-
ville, CBS Records; LeBaron Tay-
lor, vice president, special mar-
kets, CBS Records, and Joe Mans-
field, vice -president, merchandis-
ing, Columbia Records. Time was
divided between these sessions
and individualized departmental
meetings.

With the site of the CBS Rec-
ords 1977 Convention overseas in
London the CBS Records Interna-
tional Division under the aegis of
Dick Asher, president, CBS Rec-
ords Internationa! played an ex-
panded role in the week-long ac-
tivities. A great many divisiona!
meetings among CBS Records In-
ternational’s departments were
held as well as seminars and
question and answer sessions in-
tegrated within the overall struc-
ture of the convention. In a spe-
cial a&r presentation, more than
65 artists from 16 countries were
featured in a multi-media show
exploring the wide range of mu-
sical talent within the division.
The film was put together by Paul

Film Tribute Honors Goddard Lieherson

H LONDON-—Goddard Lieberson
was honored by a special * film

tribute at the CBS Records 1977 .

Convention. The film traced the
many contributions . made by
Lieberson to the growth of CBS
Records and CBS, and described
how he guided CBS Records to
industry leadership with a unique
combination of skills in business
and the arts.

Goddard Lieberson, who died
on May 29, 1977, played a major
role in the developments initiated
by CBS Records that have revolu-
tionized the record industry. His
pioneering work in the repertoire
and marketing of the ip and crea-
tion of the Columbia Records
Ciub were monumental accom-
plishments in the growing stages

of the recording industry. Lieber-
son was the architect of . the
highly successful development
and operations of CBS Records

. International and .in that process

became a goodwill ambassador
throughout the world for CBS. Dur-
ing his career, he gave impetus
to the careers of many artists,
from Bruno Walter, !gor Stravin-
sky and Leonard Bernstein to
Miles Davis, Barbra Streisand and

-Andy Williams.

The tribute film consisted of a
large number of photographs of
Lieberson taken throughout the
years. of his highly active career,
pictured with a broad crossection
of artists, celebrities and impor-
tant figures in the worlds of arts
and business.
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Atkinson, director, a&r, CBS Rec-
ords International.

The respective promotion de-
partments of Columbia, Epic, As-
sociated Labels and Portrait Rec-
ords presented special showings
highlighting singles releases relat-
ing to the high level of success
for the first six months of 1977
and underscoring a number of
new releases in the coming 90
days.

Sixteen major promotion, sales
and  publicity awards were
handed out over the course of
the week. The awards, given for
exceptional achievement over the
past 12 months, were announced
by Bob Sherwood; )im Jeffries;
Gordon Anderson; Randy Brown;
Richard Mack, vice president, na-
tional promotion, special markets,
CBS Records; Paul Smith; Jim
Tyrrell; Don Dempsey; Judy Payn-
ter, director, national publicity,
Columbia Records; Susan Blond,
director, national publicity, Epic/
Associated /Portrait Labels; and
Win Wilford, director, national
publicity, special markets, CBS
Records.

The late Goddard Lieberson was
honored during the convention
by a special filmed tribute tracing
the many outstanding contribu-
tions he made to the growth of
CBS Records and CBS, Inc. Walter
Yetnikoff announced that the
board of directors of the CBS
Foundation, Inc. has voted a grant
of $300 thousand to launch en-
dowed fellowships for advanced
students of music in memory of
Lieberson.

Jack Craigo was the chairman
of the CBS Records 1977 Conven-

. tion and Paul Smith was the vice

chairman. Credit for the success
of the convention also goes to

Rosalind Blanch, director, -mer-

chandising planning and adminis-
tration, who coordinated and exe-
cuted al! arrangements for the six-
day event. Responsible for staging
the live events were Jock MclLean,
associated director, artist devel-
opment, Columbia Records, and
his staff.

Bruce Lundvall
the convention

announced at
that Columbia

. Records has initiated a new line

of records called the Contempo-
rary Masters Series which will is-
sue rare tapes .made during the
1950s by major jazz artists. He
also announced the initial release
for the series, numbering seven
albums. Columbia intends to tie
in this series with their next jazz/
progressive marketing campaign
due in the fal! of 1977.
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New Yerk, N.Y.

By DAVID McGEE & BARRY TAYLOR

B IN THE FLESH: Peruse any number of consumer music publications
these days and you're liable to find a feature on Blondie. Unfortu-
nately, most of those features are of the photo essay type and focus on
whatever outré garb is being worn by the Private Stock recording
group’s lead singer, Deborah Harry. Now your highiy volatile New
York, N.Y. columnists certainiv enjoy looking at Ms. Harry—her
picture is, after all, hanging in a prominent position, next 1o that of
Farrah Fawcett-Majors, in the Nut Central office. But we were also con-
cerned that so few publications bothered to mention that Ms. Harry
is one-fifth of a band that plays and sings some of the finest of what
is currently being termed “punk’” or “New Wave” rock. That is, music
was being ignored at the expense of image, when in fact the two
go hand-in-hand in this group.
Which is how it's always been
with the best rock groups.

Having recently completed a
successful tour of England, Blon-
aie is now at Plaza Souna, record-
ing a new album, again with
Richard Gotterher producing. ft
seemed like a perfect opportunity
to talk about music, so we
checked in with the soft-spoken
singer prior to one of the ses-
sions. The second album, she told
us, is going to emphasize high-
voitage rock and be “more like
what we sound iike live.” The
group has one slow song (“That Cautious Lip,” with lyrics by Ronnie
Toast) on hand, but there’s no guarantee it wili be included on
the album.

Deborah Harry

When asked what Blondie is setting out to achieve on the new
album, Harry states: “We want to get away from the nostalgia tag.
We don’t want to be thought of as some kind of nostalgia band. We
just want to be what we are. But we were recorded at such an early
stage of our development as a group that that tag was probably una-
voidable. We'd reaily only been playing together for about eight or
nine months. It took all of our energy to write and arrange our material
and get it together enough to present it. Technicaily we had a fot 10
accomplish. | think now there’s a major difference.”

As well, the band members are becoming more invoived in the
production of the album and are having more of a say in what the
final result will be, primarily because Gotterher is better attuned to the
band’s wishes this time around. ““Richard is listening to us more now,"”
says Harry, “and he’s working more carefully. Previousiy he didn’t
realty have a fix on where we were going or for what we were. He
put that nostalgia tag on us too. It was a little upsetting, at first, as |
said, but it worked out okay.”

Noting that Blondie is as hard working a group as any in NY, besides
being thoroughly professional in its approach to live music, we won-
dered if Harry wasn’t concerned that the band was being given short
shrift while the press focused its attention on her as the “punk Marilyn
Monroe.”” "'/ dor't know if the rest of the band is being dismissed,”
she answers sterr.y. “bui | certainiy 1eel we're not getting the same
kind of serious treatment as Teievision or the Ramones, although |
think we’re doing just as much. I'm getting a .ittle bit sick of it. I'm just
worn out. People say so much about music and so much about rock
and roll groups and so iittle about us, unless it concerns what we're
wearing, what she’s wearing, who she looks like, who she sounds like.
Really there’s so much more.

Long range goals? “The goals are more immediate. We just try
to keep it going ano write songs that are satistying. The music is the
most important thing. We want to finish this album, go out and pro-
mote it and then work on another one. It'’s one step at a time, and
even that's really hard. it takes everything you got.”

THAT'S WHAT MAKES THIS COUNTRY GREAT: The cover tor the
Dead Boys’ first album was shot ir the $450-a-dayv suite of Cleveland’s
famous Swingo’s Celebrity inn, where every room is in a difrerent
motif. A source tells us that the mild-marnered Boys “thoroughly
demolished” the expensive suite in the grand style ot the Who. A
tew days later the management of Swingo’s expressed their pleasure
over the Boys’ visit in a letter to the group, and notified the band

(Continued on page 88)
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Lightfoot in Las Vegas

Gordon Lightfoot's opening in the main showroom of the MGM Grand Hotel in Las
Vegas last week was followed by a celebrity studded reception. Here Gordon chats
with Roy Orbison (left) while Glen Campbell stands just over Gordon’s shoulder.

' New Entertainment Complex Is Formed

B NEW YORK International | Michael Covitt, president.

Talent Consultants Corporation Background

has been tormea as a new en- Greenberg, who founded Alive
tertainment complex which will | Enterprises and managed Anne

|
I
i

involve itself tn the areas of | Murray and Alice Cooper, pro-
management,  publishing, re- | duced the first holographic
cording, film and applied inno- | movie with Salvadore Dali and
vations, the latter exploring the ' Selwin Lissack of Holovision.
fielus of holography and home | Schweitzman worked for the

audio wvisual entertainment. The
three principals of the company
are Joe Greenberg, chairman of
the board, Alired Schweitzman,
chief executive officer and

Ashiey Famous Agency, Interna-
tional Famous Agency and Crea-
tive Management  Associates.
Covitt was an officer for the
Butler Capitol Corporation.

| mu/iC
i EXPRE/S

845-1502

Messenger and
Delivery Service

Immediate pick up & delivery
24 hours a day - 7 days o week

: | AIR COURIER SERVICE - LiIMOUSINE SERVICE
ALL VEHICLES 2 WAY RADIO DISPATCHED

| 100% Rush service
i No extra charge

213-845-1502
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Musexpo To Host Radio Executives

By CHRIS GORDON

B NEW YORK—For the first time
in its three year history, Musexpo
will play host to between 400-500
U.S. radio executives in addition
to its other participants. The
broadcasters, who will be the
guests of Musexpo, have been in-
vited to ‘“create an exchange be-
tween foreign record companies
who want airplay on American
radio, and American radio exec-
utives, who are looking for hot
import product,” according to
Roddy Shashoua, Musexpo’s pres-
ident.

This year’s Musexpo, to be held
at the Doral Hotel in Miami Beach
from October 28 to November 1,
is scheduled to be attended by
more than 4000 participants from
45 countries. “The geographic
spread of our participants should
really help the broadcasters be-
come acquainted with the entire
international music scene,” said
Shashoua, whose background in-
cludes the organization of trade
shows for other industries.

“The participation of the radio
executives points up why we
started the Musexpo in the first
place,” Shashoua said. “Until we

WEA Taps Helfer

@ LOS ANGELES — Russ Bach,
Warner-Elektra-Atlantic’s Los An-
geles branch manager, has an-
nounced the appointment of
Marv Helfer to the executive sales
staff.

Prior to joining WEA, Helfer, a
22-year veteran of the music in-
dustry, was national sales man-
ager of Chrysalis Records; vice
president, marketing, ABC/Dun-
hill Records, where he had spent
eight years, and midwest sales
and promotion manager at Rou-
lette Records.

Almo Publications Gets
Chrysailis Folio Rights

B LOS ANGELES — Joe Carlton,
director of Aimo Publications, has
announced the acquisition of the
entire catalogue of Chrysalis
Music for reproduction and print.
The acquisition is the latest step
in the continuing expansion of
Almo Publications into the exclu-
sive representation of label
catalogues for print. The licens-
ing arrangement includes folios
and sheet music.

L] L L]

Ariola Signs Prism

® LOS ANGELES — Jay Lasker,
president of Ariola America
Records, has announced the
signing of the Canadian rock
group Prism to the label. The
group’s debut album is sched-
uled for release this week. They
are managed by Bruce Fairbairn
and Bruce Allan.
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started there was no trade show
for both labels and publishers.
Neither was there a meeting that
brought both international and
domestic record executives to-
gether at once,” he added. ""We
really feel we're doing a service
for the industry by bringing to-
gether all facets of the music
business, for a trade show under
one roof.”

Other Musexpo activities will
be focused on the trade exhibits
rather than organized seminars
and meetings, according to Sha-
shoua, who said, “lI think the
reason that people come to Mus-
expo is not to attend seminars,
but to meet and conduct business
with other industry executives
from all over the world. So we
try to keep the schedule as open
as possible, because the business
that people come to do is done
in hotel rooms and exhibits, and
not at seminars.

“However, the Musexpo will
not be totally unstructured,” said
Shashoua. “In fact,” he noted,
“we have included two short
seminars during the four day
show. One of them will deal with
radio programming, and the other
will deal with the relationship
between the U.S. and foreign rec-
ord markets. The only reason
we’ve added these two seminars
to the agenda is that they both
deal with areas that are of great
interest to all our participants.”

Both open booths and hotel
suites are available to Musexpo
exhibitors. Advance registration is
required, and it is available from
Musexpo, 720 Fifth Avenue, New
York, N.Y. 10019, phone: (212)
489-9245.

Ace & Joe

New York Daily News columnist Ace Adams

4
t of C

Neil Bogart, presid

Casablanca Signs Greg & Paul

blonca Record and FilmWorks, has announced the

signing of Greg & Paul, stars of the upcoming CBS-TV comedy/musical series “A
Yeor At The Top." The Normon lear-TAT Communications/Don Kirshner Productions
series debuts in August, with Greg & Paul supplying original music, much of which
will oppear on their first Casoblonco album. Shown from left at the signing cere-
monies are Don Kirshner, Normon leor, Greg Evigan, Paul Shaffer, and Neil Bogart.

RSO/Island Promo Staff Adds Ten

@ LOS ANGELES—AI Coury, pres-
ident of RSO Records, has an-
nounced several new appoint-
ments to the staff of RSO/Island
promotion, the consolidated pro-
motional company formed by
RSO and Island Records.

Bobbi Silver has been ap-
pointed regional promotion man-
ager for the areas of Maryland,
Virginia, Delaware, Washington,
D.C., eastern Pennsylvania and
southern New Jersey. She for-
merly performed promotional du-
ties for Chrysalis and United
Artists.

Bobby Graham will become
promotion manager for the state
of Florida. He was formerly sin-
gles coordinator for Southern
Records and Tapes Distributors of
Miami.

Carol Terry has been appointed
promotion manager for the Hou-
ston/San Antonio area. She for-

—

recently toped an oppearance on WOR-

TV's Joe Franklin Show (to air August 8), on which the News' “Friday’ section was
the principal topic of discussion. In addition to Adoms' column, "Fridoy' reprints

Record World's top 10 singles ond albums.
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merly performed promotion for
Island Records and for Polydor.
Michael Dundas has been ap-
pointed northern California pro-
motion manager. He formerly
served as northwest promotion
manager for Warner Brothers.

Tommy Teague has become
promotion manager for North and
South Carolina. He formerly
served with Phonodisc as both a
salesman and a marketing co-
ordinator.

John Belliveau has become pro-
motion manager for the New York
area. He formerly served in pro-
motion for Island, Chrysalis, ABC
and Atlantic.

Julie Sherr will be promotion
manager for Michigan. She for-
merly served in the same capacity
for Arista Records, and did pro-
motion/publicity for Bob Seger
and Palladium Records.

Michael Martin will be regional
promotion manager out of At-
lanta, covering Atlanta, Nashville
and Memphis. He was most re-
cently doing independent promo-
tion out of Atlanta.

James Heathfield has been ap-
pointed promotion manager for
the Cincinnati area. He formerly
served for Polydor in Atlanta and
with RCA Records.

Patt Morriss has become pro-
motion manager for Dallas, New
Orleans, Oklahoma City and
Tulsa. She was most recently with
ABC Records and also worked
with Warner Bros. in Dallas.

Calliope/Festival
Opens New Office

W LOS ANGELES — As part of
their continuing expansion, Calli-
ope/Festival Records has moved
to new and larger headquarters
located at: 15910 Ventura Blvd.
Suite 603, Encino, California
91436. Their telephone number
is (213) 981-9340. Their incoming
WATS lines are (800) 423-2906 or
2907.
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DISCO FILE
TOP 2&

AUGUST 6, 1977

1. AFRICAN QUEENS/QUIET VILLAGE/
VOODOO
RITCHIE FAMILY/Marlin (Ip cuts)
2. | FEEL LOVE !
DONNA, SUMMER/Casablanca (Ip cut)
3. HOLD TIGHT
VICKIE SUE ROBINSON/RCA (disco disc)
4. CARRY ON, TURN ME ON/TANGO
IN SPACE
SPACE/UA (disco disc)
5. I'VE FOUND LOVE
LOVE & KISSES/Casablanca (Ip cut)

6. RUN AWAY/MAGIC BIRD OF FIRE
SALSOUL ORCHESTRA/Salsoul (Ip cuts)

7. DEVIL'S GUN/WE GOT OUR
OWN THING
C.J. & CO./Westbound (lp cuts)
8. WINGS OF FIRE/FREE SPIRIT
DENNIS COFFEY/Westbound (Ip cuts)
9. SAN FRANCISCO/HOLLYWOOD/
FIRE ISLAND
VILLAGE PEQPLE/Casablanca (Ip cuts)
10. NOWHERE TO RUN
DYNAMIC SUPERIORS/Motown (Ip cut)
11. THEME FROM BIG TIME
SMOKEY ROBINSON/Tamla (Ip cut)
12. CHOOSING YOU
LENNY WILLIAMS/ABC (Ip cut)
13. THE MAGIC IS YOU
JOHN DAVIS & THE MONSTER
ORCHESTRA/Sam (lp mediey)
PIPELINE
BRUCE JOHNSTON/Columbia (disco disc)
15. CERRONE'S PARADISE
CERRONE/Cotillion (lp cut)
16. GET ON THE FUNK TRAIN
MUNICH MACHINE/Casablanca (Ip cut)
17. DOCTOR LOVE
FIRST CHOICE/Gold Mind (disco disc)
18. EXPRESS YOURSELF/HAVE A

GOOD TIME
NEW YORK COMMUNITY CHOIR/RCA
(disco disc)

19. THE WAY YOU DO THE THINGS
YOU DO
FOXY—TK (disco disc)
20. SINCE | FELL FOR YOU/DON'T TAKE

AWAY MY LOVE
HODGES, JAMES & SMITH/London
{disco disc)

Mike Elliot Dies

B LOS ANGELES — Mike Elliot,
WEA vice president and director
of branch administration, died
July 21 in Los Angeles after a long
illness.

Elliot’s background in the rec-
ord industry dates back to 1947,
as director of sales promotion for
Music Craft Records. Prior to his
joining WEA in April of 1971, he
served as president of the Lib-
erty/United Artists distributing
network, and vice president, cor-
porate development, of Liberty/
UA. Elliot was one of the early
members of NARAS.

He received his B.A. from the
University of Pennsylvania, and
he also attended New York Uni-
versity Law School. During World
War 1l, he served as a captain in
the U.S. Army. He is survived by
his widow, actress-singer Sheri
Price; his two children, Nancy,
18, and Allen, 13; his mother,
one brother and two sisters.

ATI Inks Rush

o NEW YORK — Mercury re-
cording group Rush has signed
with AT!l to represent them for
tour booking. A national tour is
scheduled to begin in early
September and run through the
first of next year.
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DISC® FILE

By VINCE ALETTI

B RECOMMENDED DISCO DISCS: The top two this week are Arthur
Prysock’s “You Can Do It” (Old Town) and Michael Henderson’s
“I Car’l Help It” (Buddah), both pleasantly off-beat records. Prysock’s
is the sort of record DJs call “sleaze”—in this case a very sexy mid-
tempo number that falls into a gorgeous, pumping groove you just
never want to get out of. ““You Can Do It” is an Evie Sands song (she
also wrote “One Thing on My Mind”) that got a little attention when
it was included on the Hot album earlier this year, but Prysock’s
version, produced by John Davis and backed by the Monster Orchestra,
is tighter and much more insinuating. Prysock’s voice is as creamy and
mellow as always so Davis’ comfy arrangement matches it perfectly,
filling things out with three fine breaks, each featuring a separate
lead instrument—sax, organ guitar—the sax section (played by Davis
himself) being everyone’s favorite right now. Already on two top
10 lists in its first week out, “You Can Do It” runs just over eight
minutes. Michael Henderson’s I Can’t Help It (4:16) has a certain
sleozy edge as well but here the feeling is more intensely jazzy and
vibrant. Henderson'’s vocals remind me of Marvin Gaye—they have a
similar sharp, high, cutting edge—and the setting is full of echoes of
Quincy Jones (especially ““If | Ever Lose This Heaven”) and Norman
Conners. But the end product is unique and engrossing with a bubbl-
ing synthesizer track that takes you away. ““l Can’t Help It is included
on Henderson’s new album, “Goin’ Places,” which begins with a
very similar cut called “Whip It” (same background voices singing
“Get down, get on down") that might work on its own.

A number of the best disco discs out now are remixed versions of
album cuts: Donna Summer’s ‘I Feel Love” (Casablanca) has been
expanded to 8:15 and followed by a fuller, faster version of her
“Theme from The Deep (Down Deep Inside)”’ (6:06) that sounds

(Continued on page 92)

Discotheque Hit Parade

(Listings are in alphabetical order, by title)

CLUB FEVER/DETROIT

DJ: Michael Melkonian

EROTIC SOUL—Larry Page Ork—Penny
Farthing (import disco disc)

EXPRESS YOURSELF—New York
Community Choir—RCA ({disco disc)
HOLD TIGHT—Vicki Sue Robinson—RCA

{disco disc)

QUIET VILLAGE/AFRICAN QUEENS—
Ritchie Family—Marlin {Ip cuts)

RUN AWAY—Salsoul Orchestra—Salsoul
\Ip cut]

SURE CAN'T GO TO THE MOON/WE GOT
OUR OWN THING—C.J. & Co.—
Westbound (Ip cuts)

TWO HOT FOR LOVE—THP Orchestra—
RCA (import disco disc})

WHAT AM | TO DO?—Ralph Graham—
RCA (disco disc)

WOULD YOU DANCE TO MY MUSIC—
Eddie Drennon & the B.B.S. Unltd.—
Casablanca {Ip cut)

YOU CAN DO IT—Arthur Prysock—Old
Town (disco disc)

PLAYGROUND/NEW YORK

DJ: Tony Carrasco

BUST IT—Craig Snyder & Lix—Midsong
Intl. {disco disc)

CHOOSING YOU/PLEASE DON'T TEMPT
ME—Lenny Williams—ABC {lp cuts)

COCOMOTION/LOVE TO THE WORLD/
I'M MAD AS HELL—E| Coco—AV!
{Ip cuts)

DEEPER—New Birth—Wauarner Bros.
{disco disc)

IF YOU GIVE A DOGGONE ABOUT IT—
James Brown—~Polydor (Ip cut)

PEOPLE GET UP—Mass Production—
Cotillion {disco disc)

PIPELINE—Bruce Johnston—Columbia
|disco disc)

SAN FRANCISCO/HOLLYWOOD/FIRE
ISLAND—Village People—Casablanca
{Ip cuts)

THEME FROM BIG TIME—Smokey
Robinson—Tamla {Ip cut)

YOU CAN DO IT—Arthur Prysock—OQId
Town (disco disc)

BACK DOOR/PHILADELPHIA

DJ: Williard Ludrick

CARRY ON, TURN ME ON—Space—UA
{disco disc}

CERRONE'S PARADISE—Cerrone—
Cotillion {Ip cut)
COULD HEAVEN EVER BE LIKE THIS—
Idris Muhammad—Kudu {lp cut)
DEVIL'S GUN—C.J. & Co.—Westbound
{Ip cut)

DOCTOR LOVE—First Choice-—Gold Mind
{disco disc)

GET ON THE FUNK TRAIN—Munich
Machine—Casablanca (Ip cut)

HOLD TIGHT—Vicki Sue Robinson—
RCA (disco disc)

I'VE FOUND LOVE—Love & Kisses—
Cosablanca {Ip cut)

MAGIC BIRD OF FIRE/RUN AWAY—
Salsoul Orchestra—Salsoul (Ip cuts)
NOWHERE TO RUN—Dynamic Superiors

—Motown (Ip cut)

THE POOP DECK/

FORT LAUDERDALE, FLORIDA
DJ: Bob Viteritti

CARRY ON, TURN ME ON/TANGO IN
SPACE—Space—UA (disco disc)

DEVIL'S GUN—C.J. & Co.—Westbound
{lp cut)

DOCTOR LOVE—TFirst Choice—Gold Mind
(disco disc)

| FEEL LOVE—Donna Summer—
Casablanca {lp cut)

I'VE FOUND LOVE/ACCIDENTAL LOVER—
Love & Kisses—Casablanca {Ip cuts)

MAGIC BIRD OF FIRE/RUN AWAY—
Salsoul Orchestra—Salsoul (Ip cuts)

THE MAGIC IS YOU—John Davis & the
Monster Orchestra—Som (Ip medley)

QUIET VILLAGE/AFRICAN QUEENS—
Ritchie Family—Marlin {Ip cuts)

SAN FRANCISCO/HOLLYWOOD/FIRE
ISLAND—Village People—Casablanca
{lp cuts)

THE WAY YOU DO THE THINGS YOU DO
—Foxy—TK (disco disc)
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CONCERT REVIEW

Boz Shows Class

B NFEW YORK — Concert halls
like Lincoin Center's elegant
and dignified Avery Fisher are
slowly but steadily becoming
choice venues of performance
in the rock world. For certain
pop artists, the ambiance of
such a place is better suited to
their style than the one offered
by the usual rock theatres. Boz
Scaggs (Columbia) was just the
artist to do justice to the class
of Avery Fisher during his three
sold-out performances there.

From the moment he began
his performance, Boz emanated
a great deal of charm and
sophistication. Looking very chic
as well in an all white outfit, the
image he portrayed differed
greatly from the one of his
earlier days with the Steve
Miller Band. Boz’ music has also
made a similar transition. It is
rooted in soul and blues, but he
has developed these influences
into an eclectic style that is also
more sophisticated but maintains
a broad commercial appeal as
well. It is mainstream pop that
is polished without becoming
overly slick.

Boz Scagg's music reflects the
ideas and skills of a seasoned
artist. In fact, everything about
his performance was highly
professional. Nothing seemed un-
planned: the movements of
his back-up vocalists were
choreographed; his “jams” were
very controlled; and his material
was strategically delivered. New
songs were tested out only after
Boz had given the audience an
adequate dose of its favorites:
“What Can | Say,” “Lido,” “Low-
down” and an especially beauti-
ful rendition of “Harbor Lights.”

Jane Berk

Levy Joins A&M

B LOS ANGELES—Andy Meyer,
acting director of publicity for
A&M has announced the appoint-
ment of Allen Levy to the label's
newly created position of national
publicity manager. Levy will be
responsible for co-ordinating the
editorial, creative, and press
thrust of the department.

Alien Levy

Levy has served as the director
of publicity for United Artists
Records and recently as director
of communications with Steve
Binder Productions.
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#DSINGLE PICKS

ATLANTA RHYTHM SECTION—
Polydor 14411
DOG DAYS (prod. by Buddy Buie) {writers:
Buie-Nix-Daughtry) {Low-Sal, BMI) {3:38)
ARS'’s latest single is a slow, steamy song
with seasonal references, that builds to a
highly-charged, guitar-highlighted center
that’s a fine hook.

MAYNARD FERGUSON—
Columbia 3-10595

STAR WARS (MAIN TITLE) (prod. by Jay Chattaway)
{writer: Williams) [Fox Fanfare, BMI} (2:51)

Ferguson reached his largest audience with
“Rocky,” and could expand that following
further with some well-played improvisa-
tions on a now-familiar theme.

THE RUBINOOS—Beserkley 8 5810 (CBS)
NOTHING A LITTLE LOVE WON'T CURE (prod. not
given) (writer: Dunbar) (Eau d'Yeahi (2:37)

This Berkeley group’s allegiance to Ameri-
can pop is better documented nowhere
than on this bright, uptempo single with a
good chorus hook.

FOOLS GOLD—Columbia 3-10592

RUNNIN' AND HIDIN’ (prod. by Keith Olsent
{writers- Kelly-Henson) (Brain Drain/
Frank Snare, ASCAP) (3:48)

Dan Fogelberg's tormer packup band is
on their second Ip; with an FM following
already growing, this single should start
their move to mass acceptance

SHALAMAR—Soul Train 11045 (RCA)

OOH BABY, BABY (prod. by Don Cornelius & Dick
Griffey) (writers: Robinson Moore) (Jobete, ASCAP}
13:48)

The ‘65 Miracles hit seems good enough to

return a dozen times, and the Snalamar

version retains the breathy appeal of *he

original with good production.

PARKER McGEE—Big Tree 16098
BOY MEETS GIRL (prod. by Kyle | ehning)
{writer: McGee) (Dawnbreaker, BMI) {3:04)

McGee, who has written hits for others,
should stand a good chance on his own
with this tlamenco-tinged saga of romance
—it’'s melodic and good fun.

SMALLWOOD BROTHERS—A1co 7084
YOU CAN'T REASON WITH A BROKEN HEART
{prod. by M. & M. Steals) {writers: same as prod.)
{Drean Jean, ASCAP} (3:27)

This r&b ballad benefits from sensitive ly-
rics and an effective rap near the end of
the song. The vocals are restrained and
properly saddened.

MARTY YONTZ—RCA 11033

FARRAH (prod. by Tom Collins) (writer: Marty Yonts)
(Pi-Gem, BMI) (2:23)

The second Farrah song in as many weeks

is a subdued ballad with both pop and

country potential. The part about messing

up her hair got to us most.

WORLD

THIN LIZZY—Mercury 73945

DANCING IN THE MOONLIGHT (prod. by group &
Tony Visconti} {writer: Lynott) {MCPS, ASCAP)
(3:26)

This moderate-paced shuffle tune is not

the hit of a few years back, but could be

this band’s biggest since “The Boys Are

Back In Town'" in '76.

ARETHA FRANKLIN—Atlantic 3418

WHEN | THINK ABOUT YOU {prod. by Lamont Dozier
& Aretha Franklin} (writer: Franklin) (Springtime,
BMI) {3:35)

Franklin is in excellent voice on this top-

notch song, full of whoops and shouts and

strong feeling, backed by a solid rhythm.

A hit seems assured.

MICKEY THOMAS—MCA 40767

SOMEBODY TO LOVE (prod. by Allan Blazek)
{writer: Grace Slick) {Irving, BMI) (3:01)

Thomas re-works the 1967 Jefferson Air-
plane hit in southern rock style here, with
a fine, emotional vocal and an Allman-like
guitar solo shining.

El CHICANO—Shady Brook 1039

LITTLE BROTHER (prod. by Johnny Musso & group)
{writers: Sedoka-Cody] {Don Kirshner BM!/XEC,
ASCAP) {3-13}

The song has taken on new meaning in
the E! Chicano version; still the same
bright Sedaka song, its pop quality is
tempered with a bit of salsa here.

DENNIS COFFEY—Westbound 55402
{Atlantic)

OQUR LOVE GOES ON FOREVER (prod. by Dennis
Coffey| {(writer- Coffeyj {Bridgeport, BMI} (3.27]
Coffey's toucn is sure on this light, easy-
moving r&b song with temale vocals and a
variety ot dreamy effects. The mood is

well-established, and could hit.

CHAMPAGNE—Ariola America 7668
OH ME OH MY, GOODBYE (prod. by Martin Duiset]
writers: Duiser-Tax) {Dayglow, ASCAP) {3:20}

A pop rocker in the tradition of ABBA or
john Carter, this single uses a simpie 1ale
of lost love and a memorable chorus to
construct a possible hit.

JAMES AND MICHAEL—London 5N-257

WHEN 1 THINK OF YOU (piod. by Pat Cusimaunc &
James L. Williams} (write1: Williams) 1Shepherd's
Fo'd. MBI} {3:03)

The verities of pop love bailadry are ad-

hered to closely on this debut single, al-

ready receiving some MOR attention. It

could make pop playlists as well.

TOMMY TATE—Koko 727
I'M SO SATISFIED (prod. by Johnny Baylor)
writers: Baylor-Tate) {Klondike, BMI} {4:00)

Tate's single is a romantic ballad with a
good deal of feeling, well sung and bound
to appeal primarily to female listeners. An
r&b hit could foliow.

BONNIE RAITT—Warner Bros. 8430
TWO LIVES {prod. by Paul A. Rothchild) {writer:
Mark Jordan) (Jewelyard/Arista, ASCAP)
{3:32)
Raitt reached many top 40 listeners for the
first time with “Runaway;” this powerful
ballad should help her expand that au-
dience even further.

CHER—Warner Bros. 8366

WAR PAINT AND SOFT FEATHERS (prod. by
Snuff Garrett) (writers: Miller-Pinkard-Capps)
{Blue Monday/Hobby Horse, BMI) {3:01)

This tale of Romeo & Juliet, Indian style, is
the sort of melodramatic pop song Cher
has hit with time and again; top 40 should
accept it without reservation.

SWEET—Capitol 4454
FUNK IT UP (DAVID'S SONG) (prod. by group)
{writers: Group) (Sweet/WB, ASCAP) {3:25)

Sweet, known for sharp, basic rock, shows
it can play r&b as well on this hard-edged
single with a melodic hook. Those drum-
beats sound like gunshots.

THE MOVIES—Arista 0261

HELLO, HELLO YOUNG LOVERS (prod. by Richard
Podolor) {writers: Barnes-Morgan} (Mind Bee,
ASCAPj 13:38)

This saga of New York subway romance
shouid stand a chance with both pop and
MOR radio; it has a brignt, uptempo mood
that accentuates the up lyrics.

THE DICTATORS—Asylum 420

HEY BOYS iprod by Murray Krugman &
Sandy Peariman) |writers. Kempner-Shernoff-
Destiny} (Sure Enough) (3:01}

The Dictators, by now New York punk
rock veterans, offer a single that's more
sixties pop than punk, and its wistful mes-
sage could find hsteners.

THE RAES—A&ZM 1959
QUE SERA, SERA (prod by Harry Hinde}

(writeis: Livingston-Evans) (Artist, ASCAP) (3:20}
This lively version of a standard introduces
a new female vocai group—the singing is
solid, the production thumping and more
than a little Spector-ish.

MICHAEL KATAKIS—A&M 1958

| GOT NO LIGHTS (prod. by Katakis & Cohen)
writers: Katakis-Adamol {Hammer & Nails/
Almo /Hampstead Heath, ASCAP) (2:45)

Katakis recalls music hall styles and older
jazz on this piano-dominated, easily mem-
orable pop tune, which should reach MOR
and pop listeners.

DICKIE G. AND THE DONT'S—ASI1013

ROCKY AND THE ANGEL (prod. by Unlimited Ltd.}
{writer not given) (Up-Tight/Tektra, BMI) {2:22}

And in this corner, another novelty about
Farrah vs. Rocky, with appropriate and
often amusing bits interspersed, Goodman
style.

SR
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FACE TO FACE
STEVE HARLEY AND COCKNEY REBEL—EMI
SKBB-11661 (7.98)

The best-known songs of an artist whose
American following has been growing
steadily are brought together here on a
live, two-record set. Harley, a mercurial,
idiosyncratic performer who wears his in-
fluence on his sleeve, has never had his
substance captured so well as this.

RAREARTH
RARE EARTH—Prodigal P6-1001951 (Motown)
6.98)

One of the most successful groups of the
late sixties has re-formed under the Prod-
igal banner, with lead vocalist Peter
Hoorelbeke in good and recognizable
voice throughout. “Love Has Lifted Me”
and ‘“‘Share My Love” sound strongest,
with more toughness to them than the
early hits had.

COME BACK ROMANCE, ALL IS
FORGIVEN
ANDY BOWN—EMI! ST-11672 (6.98) (Capitol)
Bown, perhaps best -known here for his
past Frampton association, is a talented
songwriter and performer with several al-
bums now to his credit. Here the pace is
generally slow to moderate, the songs
pleasing and the lyrics almost painfully
well-crafted. ‘Backstage Pass” and “‘The
Real Thing”” make poignant statements.

RECONSTRUCTION

MAX ROMEO—Mango MLPS 9503 (Island) (6.98)
Romeo’s second widely-distributed Ip
should expand his growing audience.
Gentle-voiced, expressive and ironic, Ro-
meo sounds like one of the most impor-
tant voices in reggae, and his quiet in-
sistence carries as much weight as the
more strident Jamaican sounds. ‘‘Recon-
struction”” sounds best, with “Melt Away”
and "“War Rock” close behind.

WAVES

Polydor PD-1-6107 (6.98)

This five-man pop group specializes in
acoustic ballads dealing with affairs of the
heart on its album debut, and from the
sound of it the group should be around
for some time. “Take Me There” and

‘’Kathy’s Song” stand out, the latter in par- -

ticular with more lyrical depth than the
genre usually allows.

MUTHA'’S NATURE

JAMES BROWN—Polydor PD-1-6111 (6.98)
““...the King has come back to set our mu-
sical record straight again,” the liner notes
proclaim, and the message this time is one
of concern for the environment. Most of
the music is in the hot funk vein Brown
has made famous, but ‘“Summertime’’
brings the editorial point home best.

A PARTY WITH BETTY COMDEN &
ADOLPH GREEN

Stet-52L 5177

Two of Broadway’s most successful and

prolific writers brought a revue of their

work to the stage this year, and this live

Ip, recorded at the Arena Stage in Wash-

ington, testifies to the show’s verve. The

“On The Town"” and ‘‘Peter Pan” medIleys

stand out.

ACE TOo thAcTE

ALBUM PICKS

THE TIM WEISBERG BAND

United Artists UA-LA773-G (6.98)

Weisberg begins a new label association
with this Ip, and has clearly taken steps to
make the commercial breakthrough he has
lacked. Producer johnny Sandlin does a
masterly job with the compositions here,
most of them originals. Weisberg's version
of ‘“Mercy, Mercy, Mercy” is enjoyable;
““Cascade” sounds like a single hit.

SHAKE IT WELL

THE DRAMATICS—ABC AB1010 (6.98)

A powerful album from a group with a
promising future, this record opens with
what sounds like a hit—the title track—
and progresses through an engaging series
of ballads and uptempo tunes. “Come In-
side,” which closes side one, shows what
the group can do with a longer track. Pro-
ducers Tony Hester and Don Davis should
see this Ip rise.

ODYSSEY

RCA APL1-2204 (6.98)

Odyssey is a two woman-one man trio
from New York with roots in pop, r&b and
Latin music; their style should bring them
a broad audience, and producer/song-
writer Sandy Linzer has given them a range
of material with which to work. “Golden
Hands”—about a basketball player—
sounds best here, but several others shine.

BUZZ

BUZZ CASON—DJM DJLPA-8 (6.98)

Cason’s credentials as a songwriter—
““Everlasting Love”’—and producer are ex-
tensive and impressive, and with this Ip
debut he moves into the first rank of “pro-
gressive country” singer-songwriters. His
range, as demonstrated on the 12 cuts
here, is quite impressive, with ‘Street
Talk” perhaps best.

RETURN TO CARNEGIE

CLEO LAINE—RCA APL1-2407 (6.98)

Ms. Laine seems to succeed best in a live
context, and best of all at Carnegie Hall,
as this album demonstrates. Her renowned
voice works well with classical music, pop,
jazz and standards, and all are given some
representation  here. Ralph  McTell’s
“Streets Of London’ and Laine’s Broad-
way medley stand above the rest.

BIONIC GOLD

VARIOUS ARTISTS—Big Sound BSLP-001 (6.98)

The concept: an album of Phil Spector hits
(loosely defined) by nine relatively un-
known artists, some English, some Ameri-
can. The result: a probable instant collec-
tor's item, for one thing, and some good,
if uneven, performances, tor another. The
standout is clearly Philip Rambow, a Cana-
dian and former Winkie, who will surely
be heard from.

SHADES IN CREATION
BROTHER TO BROTHER—Turbo TU-7018
(All Platinum)

This r&b sextet handles a variety of fast-
paced forms well—most of the tracks here
establish a solid rhythmic groove early,
then build on it with guitars and key-
boards leading the way. The signature
song, “Brother To Brother,” is the strong-
est track, but all have potential.

RECORD WORLD AUGUST 6, 1977

AmericanRadioHistonv.Com.

23




Dialogue (Continued from page 10)

division in Nashville by signing some important artists and getting
more active there. Nonesuch remains relatively stable. Our pop roster
will grow: we've already added eight or nine artists who will be
coming with their first records for us this year. Some are established,
like Joe Walsh and Neil Sedaka, while others are new, like Carol
Sager and Bruce Roberts.

There is more of an eclectic nature to the pop roster now than
in the past, but it's still pretty much pop, rock and folk, so my goal
is that, hopefully, a year from now, we will have what is termed jazz.
That covers a great range, from Oscar Peterson to Stanley Clarke. |
would hope that we would be represented in there because | feel
that it's one area that we can become involved in that would not
require an entire staff of people and a separate field force.

RW: There has been speculation that Asylum might follow the
lead of some majors—Warner Bros. among them—and try to beef
up its involvement in r&b. When did the decision to start looking
into jazz instead occur?

Smith: Well, | had firmly intended for us to be in the black music
area when | came here. As our success skyrocketed, and the year
went along, we racked up phenomenal numbers: Queen became a
very important act, Jackson Browne finally realized his potential and
had his first platinum album, Linda Ronstadt became even more
popular, and the Eagles hit numbers that nobody could believe. We
found that our growth was already there.

Much of the rationale for the heavy emphasis on black music at
Warner Bros. derived from the need to fill a gap created by the
decline of artists like Deep Purple, Black Sabbath and Neil Young who
were still successful, selling in the millions in some cases, but on
which we were losing as much as 600,000 units per artist compared
with their peak sales. Jethro Tull, who had sold close to 2,000,000 on
their biggest albums, went down to 600,000, which isn’t chopped
liver, but you had to replace it. So, at Warners, our concern revolved
around the need to maintain the level of business.

That's not the case at Elektra/Asylum. The. artists here who are
successful are all in an upward curve or a holding pattern. Joni
Mitchell remains a very stable artist, one for whom you can predict
no less than 700,000 or 800,000 sales per album, and maybe a lot
more if she catches with a single. With artists of that caliber, the need
for us to get into the black music business became less pressing.

So, during a series of meetings at the end of last year, | left it up
to the executive team here, because it would change a great deal of
their operation if we were in fact to get into r&b. We talked with
various people around the industry and felt that the expansion
involved in entering that area would be dramatic for this company—
you almost require a separate promotion and marketing force, and
you can’t get into the business without bringing in a whole bunch of
artists in order to achieve a continuity of releases, thus establishing
your lines of communications with stations. It's another business.

We didn’t feel that 1977 was going to require that sort of change
in order to realize the desired increase in business, nor were we
quite ready for it. | plan to continue talking about such a move
throughout 1977, to see whether we should get into black music in
'78. Let’s see at the end of this year if it's going to be a reality.

RW: Then jazz offers a more realistic area for expansion?

Smith: Jazz is another kind of music. The kind of music that
Weather Report, Stanley Clarke, Donald Byrd or even George Benson
makes is now very widespread. There are a number of marvelous
artists who sell anywhere from 200,000 to 700,000 of an album that
can be effectively handled without bringing in an entire new force of
people. It just is not that competitive out there to get these records

played, and it can be handled fairly well internally by a company like |

this one, with some additions.

I don’t pretend we know it all. We need some expert people who
can handle the marketing of it, and | need people here who have
existing lines of communication into the jazz talent market. It's a
very tasty and, to me, a very logical extension of E/A and what we
represent in the market. | don’t intend to have 25 jazz artists here.
I'd like to have a half dozen artists next year at this time, and maybe
have anywhere from eight to 12 albums out in 1978.

RW: Are you looking at catalog purchases?

Smith: |1 have been talking about acquiring a giant catalog that
has some gems in it, but very little in the way of ongoing futures.
Jazz is not like pop in that regard: if you've got a Stan Getz or a
Dizzy Gillespie album, it might be capable of selling al! the time, and
you just need to do some repackaging. | know that an active catalog,
if it's got some gems in there, can sell and sell. Obviously, everybody
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has to understand that, with jazz, you’re going to scale down your
expectations. You’re not going to hit Eagles numbers very often,
if ever.

RW: But, by the same token, your merchandising, marketing and
promotion outlays are also proportionately smaller.

Smith: Yes, much less. So we may acquire a catalog for distribution,
and, other than that, | think it's a question of signing established acts
who are coming off other labels and looking to get in on the ground
floor of something here. There’s the possibility of new talent as well.

RW: Returning to the question of E/A’s management team, when
you arrived at the company, you indicated that you had no intention
of making any dramatic executive changes. And, in fact, the first really
significant changes in the company staff—primarily a realignment of
existing executives, rather than the introduction of new staff—did not
occur for some nine months or so after your entry into E/A. What was
the strategy behind that approach?

. . . it was very important for me to
come here and keep things in line. If
“ the top was going to be changed, I”
wanted to keep everything else the

same.

Smith: Back in 1972, | was approached for the presidency of
Capitol Records. Capitol had been in a state of disarray for quite
some time, and Bhaskar Menon had to come in to make drastic
changes, to literally save the company. They had lost a considerable
amount of money the previous year. And there was a bad morale
problem there, because any time a company goes through that kind
of change, when the office next to yours gets empty all of a sudden,
it's very difficult to pull it together.

| had made a commitment in my own mind that | was going to
accept the job. It seemed very attractive to me, although | was very
happy at Warners. And, as it turned out, | didn’t accept the job. |
had a contract, and thought it was like a football coach’s: if you
wanted to leave, you left. Steve Ross showed me otherwise. Of
course, | have to add, and not gratuitously, that | have no regrets at
not leaving Warners, because | love both that label and, of course,
this company and the people I'm involved with now. But my
intention at that time regarding Capitol was to change no one, to
bring no one with me, because 1 think it very arrogant of any success-
ful record company to think that they’ve got the lock on capable
people. There are capable people all through this industry, and
almost every company has its share of them; sometimes they only
need motivation, or some direction, and sometimes they just require
resequencing within the organization.

To think that, having come from Warner Bros., a very successful
company, | would have to bring people with me or immediately
regard the people here at Elektra as incompetent was foolish. If |
didn’t think that way about Capitol Records back in ‘72, which had
been having some problems, | certainly wouldn’t think that way at
Elektra/Asylum.

I definitely feel that continuity at a record company is one of its
greatest weapons to the outside. Talent, and the people around
talent, love to know that the people at a label have been there in
the past, and that they’ve got a hook to hang on to. | was very quick
to establish relationships here with a number of artists who had
enjoyed close personal relationships with either Jac Holzman or David
Geffen, because three changes in the same record company in a span
of five years is simply too many changes at the top.

Mo Ostin and | had been involved with the talent at Warners for
14 years. It was comfortable for Seals and Crofts, or James Taylor, or
Rod Stewart, or any of the people | was involved with, to call me and
know | was there and would be there. | believe that when people
stay in place, the head of promotion, the head of sales, the head of
marketing, in fact all those key positions, there is a familiarity there
that is vital. You don’t have to learn someone else’s methodology; you
know how everything works in your record company.

So, it was very important for me to come here and keep things
in line. If the top was going to be changed, | wanted to keep every-
thing else the same.

On top of that, there’s the human aspect. This company had

(Continued on page 98)
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LENNY/WILLIAMS

CHOOSING
YOU

AS a vocalist, his undeniable
excitement has played a pivotal
role in Graham Central Station and
Tower of Power. As a writer, he

has successfully collaborated with
the likes of Johnny Guitar Watson.
And now, solidifying his own des-
tiny and talent, comes Lenny
Williams’ solo album debut on
ABC Records.

The choicest music of Lenny
Williams’ career. Produced and
arranged by one of the most con-
sistent, driving forces in music
—Frank Wilson.

“Choosing You” (AB 1023) from
Lenny Williams.

The album that demands
preferential treatment.

Produced by Frank Wilson.

Includes the soon to be released single:

'SHOO DOO FU FU OOH!

AB 12300

A

ON ABC RECORDS
& GRT TAPES.
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THE RADIE> MARKE

Record World Suggested Mar

Based on airplay and sales in similar behavioral a

Stations:
RWI

WABC WAVZ WBBF WCAO WDRC WFIL
WICC WIFI WKBW WPEZ WPGC WPRO-FM
WQAM WRKO WVBF KDON KFRC KYA
KYNO Y100 13Q 14ZYQ 96X 99X

Tendency:

Strong R & B influence. Last on Country
hits, strong retail influence, MOR potential.

Last This
Week: Week:
2 1 Andy Gibb
1 2 Alan O’Day
3 3 Peter Frampton
5 4 Emotions
4 5 Shaun Cassidy
6 6 Barry Manilow
8 7 Bay City Rollers
10 8 Commodores
7 9 Fleetwood Mac
11 10 Barbra Streisand
12 11 Rita Coolidge
15 12 James Taylor
17 13 Pablo Cruise
9 14 Peter McCann
13 15 Bill Conti
18 16 Kiss
20 17 Crosby, Stills & Nash
A 18 Floaters
14 19 Jimmy Buffett
22 20 Leo Sayer
24 21 Heart
23 22 Alice Cooper
25 23 Ram Jam
A 24 Fleetwood Mac
A 25 Foreigner
. Brothers Johnson
Adds: Stephen BJishop
. Johnny Rivers
Extras: é(}’launyclissfdy
Carly Simon
Carole King
LP Cuts: Commodores (Brick)
Also Possible: %livoe
Star Wars (Meco/Original)
Sanford-Townsend

HOtteSt: #

Rock'n Roll:

Foreigner

ZRW Il

WAAY WABB WAIR WAKY WAUG WBBQ
WBSR WERC WFLB WFLI WGLF WGSV
WHBQ WHHY WISE WJDX WKIX WLAC
WMAK WMPS WORD WQXI WRFC WRJZ
WSGA BJ105 CK101 98Q Z93

Early on product, strong sales infiuence
from both R & B and Country records.

Last This
Week: Week:
4 1 Emotions
2 2 Rita Coolidge
1 3 Alan O’Day
3 4 Shaun Cassidy
5 5 Commodores
6 6 Peter Frampton
8 7 James Taylor
7 8 Pablo Cruise
9 9 Andy Gibb
10 10 Fleetwood Mac
11 11 Peter McCann
12 12 Alice Cooper
14 13 Bay City Rollers
13 14 Barry Manilow
16 15 Barbra Streisand
15 16 Marvin Gaye
18 17 Heart
20 18 Sanford-Townsend
21 19 Leo Sayer
23 20 Steven Bishop
22 21 Elvis Presley
26 22 Fleetwood Mac
24 23 Ram Jam
29 24 Floaters
19 25 Bill Conti
30 26 Crosby, Stills & Nash
Ex 27 ELO
28 28 Mac McAnally
A 29 Kiss
A 30 Heatwave

dds: Bros. Johnson
Adds B.J. Thomas

Extras: Supertramp
Kenny Rogers
Slave
KC & Sunshine Band

. Commodores (Brick)
LP Cuts Frampton (Signed)

1 . Carly Simon
Also Possible ol

Bee Gees

Adult:

B.J. Thomas

AmericanRadioHistorv-Com

WCOL WDRQ WLS WMET WNDE WOKY
WSAlI WZUU WZZP KBEQ KSLQ KXOK
CKLW Q102
Much exposure for Rotk & Roll. R & B
crossovers active. Late on MOR product &
Country.
Last This
Week: Week:
1 1 Alan O’Day
2 2 Shaun Cassidy
5 3 Andy Gibb
3 4 Peter Frampton
9 5 Emotions
6 6 Bay City Rollers
8 7 Rita Coolidge
7 8 Heart
4 9 Barry Manilow
11 10 Alice Cooper
15 11 Ram Jam
14 12 Pablo Cruise
10 13 ABBA
12 14 Fleetwood Mac
16 15 James Taylor
17 16 Commodores
20 17 Barbra Streisand
23 18 <Crosby, Stills & Nash
13 19 Peter McCann
18 20 Jimmy Buffett
19 21 Steve Miller
21 22 Bill Conti
A 23 Fleetwood Mac
26 24 Leo Sayer
22 25 Supertramp
29 26 ELO
24 27 England Dan &
Jorn Ford Coley
30 28 Kiss
Ex 29 Floaters
A 30 Foreigner
Adds: Bros. Johnson
Extras; Shaun Cassidy
LP Cuts; Commodores (Brick)
Also Possible: Slave
Donna Summer
Ted Nugent

R& B Crossovers:

Brothers Johnson
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ALPHABETICAL LISTING

SINGLES CHART
PRODUCER, PUBLISHER, LICENSEE

AIN'T GONNA, BUMP (WITH NO BIG FAT

WOMAN) Buddy Killen (Tree, BMI) ... 69
ANGEL IN YOUR ARMS Clayton lvey,

Terry Woodford (Song Tailors, BMI/

I've Got the Music, ASCAP) .................... 42
A REAL MOTHER FOR YA J. G. Watson

(Vir-Jon, BMI} ... 66

ARIEL Bob Stevens (Blendingwell, ASCAP) 28

BABY, DON'T CHANGE YOUR MIND Van
McCoy & Charles Kipps (Van McCoy/

Warner Tamerlane) ... 55
BACK TOGETHER AGAIN Christopher

Bond (Unichappell, BMI) ... . . 82
BARRACUDA Mike Flicker (Wilsongs/

Know/Play My Music, ASCAP) ... .. 15
BEST OF MY LOVE Maurice White

(Saggifire, BM!/Steelchest, ASCAP) ........ 3

BLACK BETTY Kasenetz-Katz (Tro-Folkways
BMI) o 19
BOOSGIE NIGHTS Barry Blue (Rondor/Almo,
ASCAP)

.................................................... 74
CAT SCRATCH FEVER Lew Futterman, Tom
Werman & Cliff Davies (Magicland,
ASCAP) oo 70
CHRISTINE SIXTEEN Kiss & Eddie Kramer
(Kiss Songs, ASCAP) ..., 35
COLD AS ICE John Sinclair, Gary Lyons,
Mick Jones & lan McDonald (Somerset/
Evansongs/Warner Bros, ASCAP) . ... 48
DA DOO RON RON Michael Lloyd (Trio/
Mother Bertha, BMI) ... . ... 7
DAYTIME FRIENDS Larry Butler (Ben Peters
(BMI) o 71
DEVIL'S GUN Mike Theodore and Dennis
Coffey (ATV, BMI) ... 100
DO YOU WANNA MAKE LOVE Hal
Yoergler (American Broadcasting,
ASCAP) ool 14

DON'T IT MAKE MY BROWN EYES BLUE
Allen Reynolds (United Artists, ASCAP) 97

DON'T STOP Fleetwood Mac (Gentoo, BMI) 23
DON'T WORRY BABY Chris Christian

(lrving, BMI) .. . ... . 58
DOWN THE HALL Bob Gaudio (All

Seasons, ASCAP) ... .81
DREAMS Fleetwood Mac wnh Richard

Dashut & Ken Caillat (Gentoo/Welsh

Witch, BMI) ... 16
EASY James Carmichael & Group (Jobete,
Commodores Entertainment, ASCAP) 8
EDGE OF THE UNIVERSE Group, Karl
Richardson & Albhy Galuten {Casserole/
Flamm/Unichappell, BMI} .. 68
FEELS LIKE THE FIRST TIME John Sinclair
& Gary Lyons (Somerset/Evansongs,
ASCAP) e 43
FLOAT ON Woody Wilson (ABC/Dunhlll/
Woodsongs, 1) 22

GET IT UP FOR LOVE Arif Mardin & Jerry
Greenberg (W.B., Longdog, ASCAP) .. 92

GIVE A LITTLE BIT Supertramp (Almo/

Delicate, ASCAP) ... 25
GONNA FLY NOW (THEME FROM ‘ROCKY’)

Bill Conti (UA, ASCAP; Unart, BMI) ... 27
GOT TO GIVE IT UP Art Stewart (Almo,

ASCAP) . 29
HANDY MAN Peter Asher (Unart, 1) ... 10
HARD ROCK CAFE Carole King & Norm

Kinney (Colgems/EMI, ASCAP) ... .. 73
HEARD IT IN A LOVE SONG Paul Hornsby

(No Exit, BMI) ................. 84

HELP IS ON THE WAY John Boylan &
Group (Australian Tumbleweed, BMI)... 83
HIGH SCHOOL DANCE Freeddie Perren
(Rosey, ASCAP) ..o 45
HOLD ON (WITH STRINGS) Robert Parissi
& Carl Maduri (BEMA/RWP, ASCAP) . 91
HOTEL CALIFORNIA Bill Szymczyk (Pub.

not listed) ... 79
HOW MUCH LOVE Richard Perry (Screen
* Gems-EMI/Summerhill Song, BMI/
Chrysalis, ASCAP) ... .. 33

)
HURRY SUNDOWN Bill Szymczyk (Hustlers,
BMI) 87
BELIEVE IN LOVE Phil Ramone & Bob

James (First Arhs's/Emanuel/Gnossos/
Threesome, ASCAP) . .95
I BELIEVE YOU Couch-Stroud-Stevenson
(Addrisi, BMI) .. 89

DON'T 'LOVE YOU ANYMORE ‘Gamble

& Huff (Mighty Three, BMI) ... ... 54
FEEL LOVE Georgio Moroder & Peter
Bellote (Rick’s, BMI/Sunday) .. 86
JUST WANT TO BE YOUR EVERYTHING

B. Gibb-A. Galuten-K. Richardson
(Stingwood-Unichappell, BMI) . 1
1M DREAMING Jim Ed Norman (Almo

ASCAP/Irving, BMI) ... ... ... ... ... 77
I'M IN YOU Peter Frampton (Almo/
Fram-Dee, ASCAP) ... ... 4
I'M_YOUR BOOGIE MAN Casey/Finch
(Sherlyn, Harrick, BMI) .. ... ... 39
INDIAN SUMMER Group & Mark Henry
(Fools Gold, ASCAP) ... ... 96
(! REMEMBER THE DAYS OF THE) oLD
SCHOOLYARD Cat Stevens & Dave
Kirshenbaum (Colgems-EMI, ASCAP) ... 62
IT"S A CRAZY WORLD Clayton lvey &
Terry Woodford (l've Got The Music,
ASCAP) i, 63

IT'S SAD TO BELONG Kyle Lehning
(Famous, Ironside, ASCAP)

IT WAS ALMOST LIKE A SONG Tom
Collins & Ronnie Milsap (Chess/Casa
David, ASCAP)

JET AIRLINER Steve Miller (Sailor/No
Thought, ASCAP)

JUNGLE LOVE Steve Miller (Sailor, ASCAP)

JUST A SONG BEFORE | GO Crosby-Stills-
Nash-R. Albert-H. Albert (Thin lce,
ASCAP)

KEEP IT COMIN’ LOVE H. W. Casey &
R. Finch (Sherlyn/Harrick, BMI)

KNOWING ME KNOWING YOU Benny
Andersson & Bjorn Ulvaeus (Countless,
BMI)

L.A. SUNSHINE Jerry Goldstein, Lonnie
Jordan & Howard Scott (Far Out,
ASCAPY o

LADY (PUT THE LIGHT ON ME) Eddie
Kramer (Utopia Music/Dejamus, ASCAP)

LET'S CLEAN UP THE GHETTO Kenneth
Gamble & Leon Huff (Mighty Three,
BMI) e

LIFE IN THE FAST LANE Bill Szymeczyk
(Pub. not listed) ...

LITTLE DARLING (I NEED YQU) Ted
Templeman (Stone Agate, BMI)

LIVIN' IN THE LIFE Isley Brothers
(Bovina, ASCAP)

LONELY BOY Peter Asher {Luckyu, BMI) ...

LOOKS LIKE WE MADE IT Ron Dante &
Barry Manilow (lrving, BMI)

LUCILLE Larry Butler (Brougham Hall
Andite Invasion, BMI)

LUCKENBACH, TEXAS Chips Moman (Baby
Chick, BMI1)'

MARGARITAVILLE Norbert Putman (Coral
Reefer, BMI) .

MY HEART BELONGS TO ME Gary Klein
and Charlie Calello {Kiki/Koppelman
Bandier, BMI) ...

NIGHTS ON BROADWAY Bob Monaco
(Casserole/Unichappell/Flamm, BMI) ...

NOBODY DOES 3T BETTER Richard Perry
(United Artists, ASCAP/Unart, BMI)

NOTHING BUT A BREEZE Brian Ahern
(Fourth Floor, ASCAP)

ON AND ON Henry Lewy (Stephen Bishop,
BMI)

PLATINUM HEROES Skip Konte & Bruce
Foster (C.A.M.-U.S.A., BMI)

ROCK AND ROLL NEVER FORGETS Bob
Seger & Punch Andrews (Gear, ASCAP)

SEE YOU WHEN | GIT THERE Kenneth
Gamble & Leon Huff (Mighty Three,
BMI)

SING IT, SHOUT IT Jack Douglas (Rock
Steady/Starzongo/Kick-A Rock, ASCAP)

SIR DUKE Stevie Wonder (Jobete/B[ack
Bull, ASCAP) ...

SLIDE Jeff Dixon (Spurtree, BMI)

SMOKE FROM A DISTANT FIRE Jerry
Wexler & Barry Beckett (Salmon/
Mulhan/Unichappell/Turkey Tunes, BMI)

SOBAXOU WIN AGAIN Mickie Most (Island

1}

STAR WARS THEME/CANTINA BAND Meco
Monardo, Harold Wheeler & Tony
Bongioui (Fox Fanfare, BMI) ... .......

STRAWBERRY LETTER 23 Quincy Jones
(Kidada/Off The Wall, BMI)

SUNFLOWER Gary Klein (Stonebridge,
ASCAP)

Willow Girl

SUNSHINE MlchaBeI Stokes (Desert Moon/
M)

SWAYIN’ TO THE MUSIC (SLOW DANCIN)
ASCAP)

J. Rivers (WB, ASCAP) ......
TEE;;’HONE LINE Jeff Lynne (Unart/Jet,
!

TELEPHONE MAN Jim Rutledge, Boomer
Castleman (Castleridge, BMI) ... . ..
THAT'S ROCK ‘N’ ROLL Michael Lond
(C.AM.-US.A., BMI)
THE GREATEST LOVE OF ALL Michael

Masser (Columbia Pictures, BMI) .
THEME FROM STAR WARS/CANTINA
BAND George Lucas (Fox Fanfare, BMI)
THE ““STAR WARS STARS Wynn Jackson,
Kevin O'Connell & Gary Lee Coury
(Blendingwell, ASCAP)
UNDERCOVER ANGEL Steve Barri
Michael Omaritan (Warner Bros., ASCAP)
WATCHA GONNA DO? Bill Schnee
(lrving/Pablo Cruise, BMI)
WAY DOWN Elvis Presley & Felton Jarvis
(Ray Stevens, BMIY ...
WHEN | NEED YOU' Richard Perry
(AUSrgchappelI/Begoma/AIbert Hammond,

YOBl’J“/-)\ND ME Bob Ezrin (Ezra/Early Frost,

YOU MADE ME BELIEVE IN MAGIC
Harry Maslin (Chrysalis, ASCAP) .

(YOUR LOVE HAS LIFTED ME) HIGHER
& HIGHER David Anderle (Chevis-
Warner Tamerlane/BRC, BMI) ... ..

YOU'RE MY WORLD Kim Fowley &

Earle Mankey (Chappell & Co./Group
Editoriale/Ariston, BMI, ASCAP)

59

20

75

72

51
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WORK ON ME THE O'JAYS/Phila. Intl. ZS8 3631 (CBS) (Mighty Three,
BMI)

SHEENA IS A PUNK ROCKER THE RAMONES/Sire 746 (ABC) (Taco Tunes/
Bleu Disque, ASCAP)

THEME FROM STAR WARS DAVID MATHEWS/CTI 39 (Fox Fanfare, BMI)
CREAM CITY AALON/ Arista 0249 (Milwaukee, BMI)

LOVE GONE BY DAN FOGELBERG/Full Moon 8 50412 (Hickory Grove,
ASCAP,

FUNKY M)USIC JU PAR ORCHESTRA/ Ju Par 8002 {Motown) {Nuance,
ASCAP/Lenise, BMI)

SOUL OF A MAN BOBBY BLAND/ABC 12280 (Don, BMI)

TIMELESS LOVE BURTON CUMMINGS/ Portrait 6 70003 (Richard Perry/
Shilelagh, BMI)

GOOD MORNING JUDGE YOCC/MerCUry 73943 (Man-Ken, BMI)

1 DON'T WANNA GO MOMENTS/SfGng 5073 (All Platinum)
{Unichappell/Begonia/Fedora, BMI)

TURN THIS MUTHA OUT IDRIS MUHAMMAD/Kudu KU 940 (CTI)
(Char-Liz, BMI})

GETAWAY SALSOUL ORCHESTRA/Salsoul SZ 2038 (Kalimba, ASCAP)

WHAT A SOUND HENRY GROSS/Lifesong 45025 (Blendingwell, ASCAP)

SINCE | FELL FOR YOU/I'M FALLING IN LOVE HODGES JAMES & SMITH/
London 8192 {(WB, ASCAP/EI Patricia, BMI)

FEEL IT CRUSADERS/ABC Blue Thumb BTA 272 (Four Knights, BMI)

CAN'T STAY AWAY BOOTSY'S RUBBER BAND/Warner Bros. WBS 8403
{Rubber Band, BMI)

LET ME LOVE YOU ONCE BEFORE YOU GO DUSTY SPRINGFIELD/
United Artists XW1006 {Almo, ASCAP}

SAVED BY THE GRACE OF YOUR LOVE SONS OF CHAMPLIN/ Ariola
America P 7664 (Capitol) (Patramoni/Drunken Boat, BMI)

WILD IN THE STREETS GARLAND JEFFRIES/A&M 1934 (Sheepshead Bay/
Castle, ASCAP)

VITAMIN U SMOKEY ROBINSON/Tamla T 54284F {Motown) (Jobete,
ASCAP

0-H-1-0 %)HIO PLAYERS/Mercury 73932 (Play One/Unichappell, BMI)

FUNK IT UP SWEET/Capitol P 4429 (Sweet/WB, ASCAP)

MAKE IT WITH YOU WHISPERS/Soul Train 10996 (RCA) (Screen Gems/
Columbia, BMI)

| GET LIFTED LATIMORE/Glades 1742 (T.K.} {Sherlyn, BMI)

PICKING UP THE PIECES OF MY LIFE MAC DAVIS/Columbia 3 10535
{Song Painter, M)

ROCK 'N' ROLL ROUGH DIAMOND/Island 087 {WB, ASCAP)

OUR LOVE THE DELLS/Mercury 73909 (Six Strings, BMI)

WE NEVER DANCED TO A LOVE SONG MANHATTANS/Columbia 3 10586
{Manhattans/Blackwood, BMI)

TOO YOUNG BILLION DOLLAR BABIES/Pondor 14406 (Colgems, EMI,
ASCAP) (Jobete, ASCAP)

TOMORROW CISSY HOUSTON/Private Stock 153 (Charles Strouse/
E. H. Morris, ASCAP)

GIMMIE SOME FUN FEATURING BOB McCABE/Buddah 573 {Sherlyn, BMI}

DARLING FRINGE BENEFIT/Capricorn CPS 0277 (WB) {Geoff & Eddie, BMI)

VALENTINE ROCKY/United Artists XW959 Y (UA, ASCAP)

SWEET ALIBIS CAROL BAYER SAGER/Elektra 45395 (Unichappell/
Begonia/Red Bullet, BMI)

OVER AND OVER ASHFORD & SIMPSON/Warner Bros. WBS 8391 (BEMA/
RWP, ASCAP)

| NEED LOVE PERSUADERS/Calla ZS8 3006 (CBS) (JAMF Music, BMI)

(I'VE BEEN LOOKING FOR) A NEW WAY TO SAY | LOVE YOU DRIVER/
A&M 1966 (Irving, BMI)

GONNA LOVE YOU MORE GEORGE BENSON/Warner Bros. WBS 8377
{Sunbury/Fermata Intl, Melodies, ASCAP)

EXODUS BOB MARLEY & THE WAILERS/Island 89 {Bob Morley/AImo,
ASCAP)

SING FOR YOU BEAVERTEETH/RCA PB 10986 (Stansell, BMI)

SPELLBOUND BARKAYS/Mercury 73915 (Bcrkay/Swelka, BMI)

IF YOU SEE ME GETTING SMALLER JIMMY WEBB/Atlantic 3407 {George
Martin/White Oak, ASCAP)

HEAVEN IS ON THE 7TH FLOOR MIGHTY POPE/Private Stock 157
[Keyboard Pendulum/Chappell, ASCAP)

JUST LET ME HOLD YOU FOR A NIGHT DAVID RUFFIN/Motocwn M1420 F
{Charles Kipps, BMI)

OH LET ME KNOW IT (PT. 1) SPECIAL DELIVERY/Shield 6307 (T.K.)
{Sherlyn, BMI)

SUPERMAN CELI BEE & THE BUZZY BUNCH/APA 17000 (T.K.} {Peer Intl.,
BMI)

PARTYLAND BLACKBYRDS/Fantasy 794 (DeByrd/Blackbyrd, BMI)

CHICAGO KIK| DEE/Rocket 40739 (MCA} (Pi-Gem/Darnoc, ASCAP)

AFTER YOU LOVE ME, WHY DO YOU LEAVE ME HAROLD MELVIN/ABC
12268 (Hal-Mel/Mighty Three, BMI)

SMOKEY MOUNTAIN, LOG CABIN JONES WINTERS BROTHERS/Atco 7082
(Clovercraft, BMI)
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Stations:
_ RWIV

WEAQ WGUY WJBQ WJON WOW KCPX
KDWB KEWI KFYR KGW KING KJR KJRB
KKLS KKXL KLEO KMGK KSTP KTOQ KVOX

Tendency:

Pop sounding records, late on R & B cross-
overs, consider Country crossovers semi-
early, react to influence of racks and juke
boxes.

Last This
| Week: Week:
1 Alan O’Day
2 Andy Gibb
3 Rita Coolidge
4 Shaun Cassidy
5 James Taylor
6 Barry Manilow
7 Heart
8 Bay City Rollers
9 Barbra Streisand
10 Peter Frampton
Pablo Cruise
Stephen Bishop
Crosby, Stills & Nash
Fleetwood Mac
Fleetwood Mac
Alice Cooper
ELO
Peter McCann
Leo Sayer
Sanford-Townsend
ABBA
Supertramp

England Dan &
John Ford Coley

Jimmy Buffett
Kiss
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Adds:

Star Wars (Original)

Johnny Rivers
Emotions
B.J. Thomas

Frampton (Signed)

Extras:

LP Cuts:
Also Possible:

Doobie Bros.
Foreigner
Jennifer Warnes

Ted Nugent

HBRWV
WNOE WTIX KCBQ KERN KEZY KHJ

KIIS-FM KILT KNOE KRBE KSLY B100
K100 10Q

R & B and Country influences, will test
records early, good retail coverage.

Last This
Week: Week:

1 1 Peter Frampton
5 2 Andy Gibb
2 3 Alan O’Day
3 4 Shaun Cassidy
4 5 Barry Manilow
6 6 Fleetwood Mac
8 7 Alice Cooper
13 8 Commodores
10 9 Barbra Streisand
11 10 Rita Coolidge
12 11 Pablo Cruise
16 12 Emotions
14 13 Supertramp
15 14 Bay City Rollers
7 15 Marvin Gaye
20 16 Leo Sayer
17 17 Kiss
19 18 Heart
22 19 Fleetwood Mac
Ex 20 Star Wars (Original)
24 21 James Taylor
9 22 Peter McCann
A 23 Crosby, Stills & Nash
A 24 Ram Jam
Ex 25 ELO
+ Floaters
Adds: Brothers Johnson
Extras: Star Wars (Meco)
Bee Gees
« Frampton (Signed
LP Cuts: Comnl;odor(es %Bric)k)
i + Glen Cam
Also Possible: . o Tcho npbell
War

RWII
TARWIII
[ JRWIV
BRWV
" JRW VI

_RWVI

KAAY KAKC KFJZ KLIF KLUE KRIZ KNUS
KTLK KTKT KXKX

Racked area, late on R & B product, strong
MOR influences.

Last This
Week: Week:

2 1 Peter Frampton
1 2 Rita Coolidge
3 3 Barry Manilow
4 4 Alan O’Day
7 5 Andy Gibb
8 6 Pablo Cruise
5 7 Shaun Cassidy
6 8 Fleetwood Mac
9 9 Bill Conti
16 10 James Taylor
10 11 Stevie Wonder
12 12 KC & The Sunshine Band
13 13 Bay City Rollers
15 14 England Dan &
John Ford Coley
14 15 Meri Wilson
20 16 Leo Sayer
17 17 Barbra Streisand
11 18 Steve Miller
23 19 Heart
22 20 Emotions
21 21 Alice Cooper
18 22 Andrew Gold
26 23 Fleetwood Mac
19 24 Jimmy Buffett
A 25 ELO
A 26 Stephen Bishop
A 27 Commodores

Adds: Brothers Johnson

Supertramp

B.]. Thomas
Sanford-Townsend
Crosby, Stills & Nash

Extras:

None

LP Cuts:
Also Possible:

Floaters
Ram Jam

Foreigner

Country Crossovers:

Kenny Rogers

Teen:

Shaun Cassidy (new)

AmericanRadioHistorv.Com

LP Cuts:

Commodores (Brick)
Peter Frampton (Signed)




‘My First Mistake”
Is a big one.

The Chi-Lites’ new hit single is getting big air play.

W]IZAlbany KJLH-Los Angeles KFJL-Oklahoma City
WRDW-Augusta WLOU-Louisville WERD-Orlando
KJET-Beaumont WEDR-Miami WORL-Orlando
WJCP-Chicago WMBM-Miami WBOP-Pensacola
KNOK-Dallas WAWA-Milwaukee WANT-Richmond
W]LB-Detroit WBOK-New Orleans WDKX-Rochester
WSRC-Durham WNNR-New Orleans WWWS-Saginaw
WRBD-Ft. Lauderdale WXEL-New Orleans WEAS-Savannah
KGBC-Galveston WYLD-New Orleans WSOK-Savannah
WKND-Hartford WRAP-Norfolk KADO-Texarkana
WKXI-Jackson KZEY-Tyler

From the Chi-Lites'new album,
“The Fantastic Chi-Lites.

2eP FANTASTIC

Mercury SRM-1-1147
8-Track MC8-1-1147
Musicassette MCR4-1-1147

Produced by Richard Rome
for RR Productions Inc.

Jnercunry

product of phonogram, inc., distributed by phonodisc, inc.
polygram companies

Write or call your local Phonodisc distributor sales office for displays and other promotional items.

AmericanRadioHistornv.Com




July
July
July
Juty
July
July
Juty
July
July 10-1

N W ~ND B N

EARTH-
SHAKING

SINGLE:

‘LITTLE DARLING
(INEED YOU)’
From the forthcoming
Doobie Brothers album
Livin’On The Fault Line.

The Doobie Brothers

LivinOnThe Fault Line

PRODUCED BY TED TEMPLEMAN
onWarner Bros.Records (WBS 8408),

Doobie Brothers Summer Tour:

Rapid City, South Dakota July 14
Omaha July 15
Kansas-City, Missouri July 16
Oklahoma City July 17
Green Bay, Wisconsin July 18-19
Milwaukee juiy 21

uly 22
Springfietd, tHinots July 23
Louisville, Kentucky July 24
Detroit July 26

Fort Wayne, Indiana Juty 27
Indianapolis July 28
Kalamazoo, Michigan July 29
Toledo, Ohio July 30
Cleveland July 31
Dayton, Ohio August 2-3
Terre Haute, indiana August 4
Huntsville, Alabama August 5
Little Rock, Arkansas August 6
Memphis August 7

¢

AmericanRadioHistorv.Com

Montgomery, Atabama
Asheville, North Carolina
Columbia, South Carolina
Charlotte, North Carolina
Norfolk, Virginia
Gaithersburg, Marytand
Providence, Rhode I1stand
Springfield, Massachusetts
New Haven, Connecticut
Syracuse, New Yark



In the tradition of being #1 with
chartbusters like Andraé Crouch &
Walter Hawkins, LIGHT RECORDS is

proud and down right excited to present
Jessy Dixon’s new album.




Walter Yetnikoff

(Continued from page 14)

quality, last January | announced
that James Taylor was joining us
and that |, personally, felt very
strongly about his signing. | said
then that this was a marriage of
a quality artist to a quality com-
pany. The results are already in
with both the single and the al-
bum heading for the top on the
U.S. charts. 1 think the James
Taylor story tells it all. When you
stack up CBS Records against any
other company—and 1 mean
other company—this artist tri-
umph proves once again that
there is a real difference between
companies.

“Let me not try to predict the
future but instead tell you what
| have in mind as a goal for this
company. My target is for CBS
Records, worldwide, to have one
billion dollars in sales by 1980.
Please bear in mind that I'm not
talking about suggested list prices,
but our worldwide sales from all
sources, and | believe this to be
not only a realistic goal but one
which we can attain. You must
take me very seriously when | say
that we must not be content to be
number one only, but we have to
strive to be so far ahead of our
competitors that they can never
catch up. It means that we all are
going to have to live up to the
reputation of being the toughest
competitors around. It means that
despite enormous strides we have
taken, the pressure isn't off and
we are not going to sit around
and congratulate each other. It
means we are going to have to
capitalize on the contagious mo-
mentum 1 know all of you must
feel. It means that as high as we
have brought the sales levels of
certain artists, we are going to
bring them higher. We are going
to continue to sign and break
more new artists. It means that as
hot as we are currently with sin-
gles, we cannot afford to slip back
to the type of cool period we ex-
perienced earlier this year. It
means that as the wheel of suc-
cess spins faster, we're all going
to have to scramble harder and
harder for more sales, more shelf
space for our product, more radio
play, and more top quality artists.

“So we have an awful lot going

FOR SALE

MELOTRON, MARK V, STEREO
DOUBLE KEYBOARD
Brand new, never used in a
Cripple Creek case.

Cost: $8,500.

No realistic offer refused.

Contact
UNIVERSAL
ATTRACTIONS, INC.
(212) 582-7575

34

for us as we start this convention.
For a long time we have adopted
the attitude that we cannot be
shortsighted and only grasp for
the immediate buck. We must re-
invest for our future. This has
meant plowing back profits into
the various countries where we do
business, continuously expanding
and upgrading our artist roster,
and investing our resources in lit-
erally all areas of music.

“It is because of our foresight
and willingness to invest in all
areas that we are fully prepared
to reap the benefits flowing from
today’s selective consumers . . .
thus we are poised for our leap
toward a billion dollar year, an
accomplishment in the entire en-
tertainment field that has only
been achieved by television op-
erations. To the best of my knowl-
edge no others, not even the
highly touted motion picture com-
panies, have ever done this.
When we reach that billion dollar
mark, we will be joining a very
exclusive club, indeed.

“I'd like to leave you with a
final thought—that as ambitious
as the challenge may seem, let’s
not forget that the product we are
dealing with is music . . . some-
thing which is always new, useful,
innovative and above all some-
thing to be enjoyed, so although
there is an awful lot of work
ahead for all of us, and obviously
things will not always go smooth-
ly, nevertheless let's try to mix in
some fun and a few laughs as we
move in on our billion dollar
target.”

Kolsky Joins Prelude

B NEW YORK — Stan Hoffman,

executive vice president, has an-

nounced the appointment of Joe

Kolsky as director of marketing of

Prelude and Dellwood Records.
Kolsky will be reporting direct-

| ly to Hoffman. He will coordinate

the various activities of the pro-
duction and promotion depart-
ments as well as being directly
involved in sales.

Joe Kolsky, Morris Levy and Phil
Kahl started Roulette Records
some 20 years ago. After selling

out his interest in Roulette to
Levy, Kolsky started Diamond
Records. After launching such

artists as Ronnie Dove and Johnny
Thunder, Diamond Records was
sold to Edwin H. Morris & Co.
Kolsky then returned to Roulette
Records as executive vice presi-
dent. During his time with Rou-
lette, Kolsky was instrumental in
the success of such artists as
Frankie Lymon & The Teenagers,
The Cleftones, The Valentines,
Jimmy Rogers, the Playmates,
Tommy James, Maynard Ferguson,
Count Basie and )Joe Williams.

Bruce Lundvall

(Continued from page 14)

you that with the new releases on
tap we’ll make our full year fig-
ures before we leave here, or |
can tell you that our most chal-
lenging period lies ahead.

“ ... The fact of the matter is,
while we’'ve been surging ahead
in building all facets of our busi-
ness to even higher levels of
achievement, something new in
achievement, something new—in
happening all around us. Out
there where the consumer creates
the ultimate yardsticks by which
we measure the ebb and flow of
our business, and those yardsticks
have been most decidely chang-
ing, . . . in a very short span of
time, the multi-million unit album
seller is becoming almost com-
monplace. In the past year, 69
artists achieved in excess of one
million unit sales — 16 more than
in the previous year.

“The numbers of albums
achieving gold practically doubled
the previous year’s figures and it
already seems clear that the gold
standard will be relegated to ob-
solesence by the dawn of the '80s.
The number of albums achieving
between 100- to 500,000 unit sales
in the past year escalated dra-
matically over the previous year’s
— and when we closely inspect
the names that comprise this long
list of achievers, two important
facts come clear: the majority of
them were either unknown or un-
successful just five years ago . . .
and if we were to categorize their
music by traditional standards
they’d fall into all of the tradi-
tional and therefore self-limiting
bags — r&b, MOR, rock, jazz,
country and so on. The consumer

Giddy with Gibb

X l . & %

The chart-topping success of Andy Gibb's
debut RSO Records single *‘1 Just Want
To Be Your Everything’’ from his “‘Flowing
Rivers'” album plus the kickoff of his first
American concert tour prompted an in-
formal celebration hosted by Robert Stig-
wood, chairman of the board, The Stig-
wood Group, Ltd., in Los Angeles at Rats
Studio, where Gibb was rehearsing for
the tour. Shown front row from left are:
Robert Stigwood, Andy Gibb and Al
Coury. Back row, from left: Bob Smith,
national promotion manager, RSO/lsland
Promotion; Janis Lundy, executive assist-
ant to Coury and Rich Fitzgerald, vice
president, national promotion, RSO/Island
promotion.

AmericanRadioHistorv.Com

has apparently outwitted us all.
He's developed the concept of
one bag for all good music — a
shopping bag. And in the past, he
replenished that bag so insatiably
that industry volume increased 18
percent in 1976 — very nearly the
growth experienced during the
combined four years. And in the
first six months of 1977 our esti-
mates indicate a 20 percent in-
crease over the same period in
1976.

““Here are some of the issues
and directions we'll be dealing
with in months ahead as we fur-
ther expand our reach for a great-
er share of the market potential.
The life cycle of today’s best sell-
ing album is no longer the tradi-
tional 90 to 120 day new release
period, as we’ve seen with Boston,
Boz, Aerosmith, ‘A Star Is Born’
and others — active new release
fife is more like nine months to
a year or perhaps even longer.
When unit sales escalate beyond
the two million mark you know
that we're beginning to penetrate
a more incremental market — a
new market. We may in fact just
be scratching the surface. With
continuing marketing inputs over
a longer time span, we may be
able to further extend the active
demand for a given best seller and
claim ultimate unit sales well be-
yond now what we've proclaimed
as extraordinary.

“ . a year ago in Los An-
geles we announced our inten-
tions to selectively raise the list
price for albums to $7.98. One
year and many releases later, we
know that unit volume has not
been adversely affected by the
higher price. Our probing of to-
day’s music buyer — particularly
the after teen segment, reveals
that our old fears about price sen-
sitivity were overstated. With the
exception of a few repertoire cata-
gories, by 1978 we’ll be a con-
firmed $7.98 industry.

“I've saved the subject of artist
development for last — simply
because 1 couldn’t end a conven-
tion speech without a few words
about my favorite priority — and
one that you’ll hear about all
week long. Our track record in
artist career development has
been strong in the past year.

... finally, | want you to keep
one thing in mind. As you view
the array of superstars who will
be delivering product this fall, if
any of these heavyweight best
sellers take our time and effort
away from effectively breaking
through Lake or Crawler or any of
the new artists we’ll be bringing
to the market—we will quite sim-
ply have failed as a record com-
pany. That's how strong | feel
about our artist development
priority.”

RECORD WORLD AUGUST 6, 1977



... 5% THE SINGLES CHART

o WORLD
TITLE, ARTIST. Label, Number, (Distributing Label)
Al.zG. JU:'I‘.)Y WKCSHAOR':
Bl 2 1JUST WANT TO BE YOUR
EVERYTHING
ANDY GIBB “0 6
RSO RS 872 (Polydor)
2 1 UNDERCOVER ANGEL ALAN O'DAY/Pacific 001 (Alantic) 16
Bl 5 BEST OF MY LOVE EMOTIONS/Columbia 3 10544 8
4 3 I'M IN YOU PETER FRAMPTON/A&M 1941 n
5 6 (YOUR LOVE HAS LIFTED ME) HIGHER & HIGHER
RITA COOLIDGE/A&M 1922 14
BB & WHATCHA GONNA DO? PABLO CRUISE/A&M 1920 14
7 4 DA DOO RON RON SHAUN CASSIDY/Warner/Curb
8365 (WB) 13
IEB 0 EASY COMMODORES/Motown M 1418F n
9 9 YOU MADE ME BELIEVE IN MAGIC BAY CITY ROLLERS/
Arista 0256 10
EE] 16 HANDY MAN JAMES TAYLOR/Columbia 3 10557 8
n 7 LOOKS LIKE WE MADE IT BARRY MANILOW/Arista 0244 14
12 13 MY HEART BELONGS TO ME BARBRA STREISAND/
Columbia 3 10555 12
13 14 YOU AND ME ALICE COOPER/Warner Bros. WBS 8349 15
14 11 DO YOU WANNA MAKE LOVE PETER McCANN/
20th Century 2335 15
EEJ 17 BARRACUDA HEART/Portrait 6 70004 n
16 12 DREAMS FLEETWOOD MAC/Warner Bros. WBS 8371 17
17 15 MARGARITAVILLE JIMMY BUFFETT/ABC 12254 17
EE] 22 JUST A SONG BEFORE | GO CROSBY, STILLS & NASH/
Atlantic 3401 10
BE] 25 BLACK BETTY RAM JAM/Epic 8 50357 10
20 18 KNOWING ME, KNOWING YOU ABBA/Atlantic 3387 13
21 19 IT'S SAD TO BELONG ENGLAND DAN & JOHN FORD
COLEY/Big Tree BT 16088 (Atlantic} 14
30 FLOAT ON FLOATERS/ABC 12284 7
E 32 DON'T STOP FLEETWOOD MAC/Warner Bros. WBS 8413 5§
24 24 YOU'RE MY WORLD HELEN REDDY/Capitol P 4418 13
25 26 GIVE A LITTLE BIT SUPERTRAMP/A&M 1938 11
FIJ 49 STRAWBERRY LETTER 23 BROTHERS JOHNSON/A&M 1949 5
27 20 GONNA FLY NOW (THEME FROM *‘ROCKY™) BILL CONT!/
United Artists XW940 Y 16
28 23 ARIEL DEAN FRIEDMAN/Lifesong 45002 18
29 27 GOT TO GIVE IT UP MARVIN GAYE/Tamla T 54280F
(Motown) 18
EIl 37 TELEPHONE LINE ELECTRIC LIGHT ORCHESTRA/
United Artists 1000 8
31 29 LUCKENBACH, TEXAS WAYLON JENNINGS/RCA PB 10924 13
32 34 TELEPHONE MAN MERI WILSON/GRT 127 10
[EE] 38 HOW MUCH LOVE LEO SAYER/Warmer Bros. WBS 8319 5
34 28 LONELY BOY ANDREW GOLD/Asylum 45384 21
m 40 CHRISTINE SIXTEEN KISS/Casablanca NB 889 4
[E[] 43 ON AND ON STEPHEN BISHOP/ABC 12269 7
37 21 JET AIRLINER STEVE MILLER BAND/Capitol P 4424 15
38 41 SLIDE SLAVE/Cotillion 44218 (Atlantic) 9
39 33 I'M YOUR BOOGIE MAN KC & THE SUNSHINE BAND/
TK 1022 23
EX] 46 SMOKE FROM A DISTANT FIRE SANFORD-TOWNSEND
BAND/Warner Bros. WBS 8370 7
41 44 SWAYIN' TO THE MUSIC ({SLOW DANCIN’) JOHNNY
RIVERS/Big Tree BT 16094 {Atlantic) 7
42 31 ANGEL IN YOUR ARMS HOT/Big Tree BT 16085 (Atlantic) 22
43 35 FEELS LIKE THE FIRST TIME FOREIGNER/Atlantic 3394 20
44 36 SIR DUKE STEVIE WONDER/Tamla T 54281F {Motown) 19
45 39 HIGH SCHOOL DANCE SYLVERS/Capitol P 4405 17
46 45 LUCILLE KENNY ROGERS/United Artists XW929 Y 21
47 42 LIFE IN THE FAST LANE EAGLES/Asylum 45386 23
"Y1 63 COLD AS ICE FOREIGNER/Atlantic 3410 3
T3 54 WAY DOWN ELVIS PRESLEY/RCA PB 10998 6
'T) 60 THEME FROM '‘STAR WARS"/CANTINA BAND STAR WARS/
20th Century 2345 4
51 52 LIVIN' IN THE LIFE ISLEY BROTHERS/T-Neck ZS8 2267 (CBS) 8
52 56 SO YOU WIN AGAIN HOT CHOCOLATE/Big Tree BT 16096
[Atlantic) 6

53 55 LADY (PUT THE LIGHT ON ME) BROWNSVILLE STATION/
Private Stock 45149 10
54 47 | DON'T LOVE YOU ANYMORE TEDDY PENDERGRASS/
Phila. Intl. ZS8 3622 {CBS] 15
55 59 BABY DON'T CHANGE YOUR MIND GLADYS KNIGHT &
THE PIPS/Buddah 569 7
66 SUNFLOWER GLEN CAMPBELL/Capitol P 4445 4
57 62 ROCK AND ROLL NEVER FORGETS BOB SEGER/ Capitol 4449 5§
% 72 DON'T WORRY BABY B.). THOMAS/MCA 40735 4
73 KEEP IT COMIN' LOVE KC & THE SUNSHINE BAND/T.K. 1023 7
) 71 STAR WARS THEME/CANTINA BAND MECO/
Millennium MN 604 (Casablanca) 2
61 64 SEE YOU WHEN | GIT THERE LOU RAWLS/Phila. Intl.
758 3623 (CBS) 8
62 67 (| REMEMBER THE DAYS OF THE) OLD SCHOOLYARD
CAT STEVENS/A&M 1948 6
63 68 IT'S A CRAZY WORLD MAC McANALLY/Ariola America
P 7665 (Capitol} 4
E 75 THE GREATEST LOVE OF ALL GEORGE BENSON/Arista 0251 3
76 NOBODY DOES IT BETTER CARLY SIMON/Elektra 45413 3
66 70 A REAL MOTHER FOR YA JOHNNY GUITAR WATSON/
DJM 1024 4
78 THAT'S ROCK 'N' ROLL SHAUN CASSIDY/Warner/Curb
WBS 8423 (WB) 2
[XJ 77 EDGE OF THE UNIVERSE BEE GEES/RSO RS 880 (Polydor} 3
69 48 AIN'T GONNA BUMP (WITH NO BIG FAT WOMAN)
JOE TEX/Epic 8 50313 21
79 CAT SCRATCH FEVER TED NUGENT/Epic 8 50425 2
[EZN 84 DAYTIME FRIENDS KENNY ROGERS/United Artists 1027 2
81 LITTLE DARLIN (I NEED YOU) THE DOOBIE BROTHERS/
Warner Brothers. WBS 8408 2
92 HARD ROCK CAFE CAROLE KING/Avatar 4455 (Capitol) 2
83 BOOGIE NIGHTS HEATWAVE /Epic 8 50370 2
) 87 L.A. SUNSHINE WAR/Blue Note 1009 (UA) 2
i) 86 IT WAS ALMOST LIKE A SONG RONNIE MILSAP/
RCA PB 10977 3
77 80 1'M DREAMING JENNIFER WARNES/Arista 0252 3
CHARTMAKER OF THE WEEK
— JUNGLE LOVE
STEVE MILLER
Capitol P 4466 1
79 57 HOTEL CALIFORNIA EAGLES/Asylum 45386 23
80 82 SING IT, SHOUT IT STARZ/Capitol P 4434 3
81 88 DOWN THE HALL FOUR SEASONS/Warner/Curb
WBS 8407 (WB) 2
82 51 BACK TOGETHER AGAIN DARYL HALL & JOHN OATES/
RCA PB 10970 14
83 89 HELP IS ON THE WAY LITTLE RIVER BAND/Harvest
P 4428 (Capitol] 2
84 58 HEARD IT IN A LOVE SONG MARSHALL TUCKER BAND/
Capricorn CPS 0270 {WB} 22
85 85 PLATINUM HEROES BRUCE FOSTER/Millennium 602
{Casablanca) 3
[IJ — 1 FEEL LOVE DONNA SUMMER/Casablanca 884 1
87 91 HURRY SUNDOWN OUTLAWS/Arista 0258 4
88 53 WHEN | NEED YOU LEO SAYER/Warner Bros. WBS 8332 24
89 93 | BELIEVE YOU DOROTHY MOORE/Malaco 1042 (T.K.) 2
90 94 THE “STAR WARS" STARS THE FORCE/Lifesong 031 2
91 98 HOLD ON WILD CHERRY/Epic 8 50401 2
92 95 GET IT UP FOR LOVE AVERAGE WHITE BAND & BEN E.
KING /Atlantic 3402 8
93 — NOTHING BUT A BREEZE JESSE WINCHESTER/Bearsville
BSS 0318 (WB) 1
94 96 SUNSHINE ENCHANTMENT/Roadshow XW991 Y [UA) 6
95 97 | BELIEVE IN LOVE KENNY LOGGINS/Columbia 3 10569 2
96 99 INDIAN SUMMER POCO/ABC 12295 2
97 100 DON'T IT MAKE MY BROWN EYES BLUE CRYSTAL GAYLE/
United Artists XW1016 2
98 — NIGHTS ON BROADWAY CANDI STATON/Warner Bros.
WBS 8387 1
99 _— LET'S CLEAN UP THE GHETTO PHILA. INTL. ALL STARS/
Phila. Intl. ZS8 3627 (CBS 1
100 — DEVIL'S GUN C.J. & COMPANY/Westbound 55400

(Atlantic)

PRODUCERS AND PUBLISHERS ON PAGE 32
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FLASHMAKER

LIVE IN THE AIR AGE
BE BOP DELUXE
Harvest

MOST ADDED

LIVE IN THE AIR AGE—

Be Bop Deluxe—Harvest
LUNA SEA—Firefall—Atlantic
NATURAL PROGRESSIONS—

Bernie Leadon and

Michael Geargiades—Asylum
MAX—The Rumour—Mercury
SIMPLE. THINGS—Carole King

—Avatar
SHIVER IN THE NIGHT—

Andy Pratt—Nemperor
KNNILLSSONN—Harry Nilsson

—RCA
TWB—Tim Weisberg Band—

UA
SO EARLY IN THE SPRING—

Judy Collins—Elektra
GRAND ILLUSION—Styx—A&M
FIVE TIMES THE SUN—

The Dingoes—A&M

WNEW-FM/NEW YORK

ADDS:

ABSOLUTELY AND COMPLETELY —
Turner and Kirwan of Wexford
—Peters Intl.

COME BACK ROMANCE ALL IS
FORGIVEN—Andy Brown-—EMI

DEDICATE-—Rhead Brothers—EMI

EMPEROR—Private Stock

HARD ROCK CAFE—Brent Maglia
—Fantasy

KNNILLSSONN—Harry Nilsson—
RCA

RARE EARTH-—Prodigal

SO EARLY IN THE SPRING—
Judy Collins—Elektra

HEAVY ACTION (airplay in
descending order):

GOING FOR THE ONE—Yes—

Atlantic

| ROBOT—Alan Parsons Project—
Arista

CSN—Crosby, Stills and Nash—
Atlantic

JT—James Taylor—Col

LIVE IN THE AIR AGE—
Be Bob Deluxe-—Harvest

EVEN IN THE QUIETEST MOMENTS
—Supertramp—A&M

NATURAL PROGRESSIONS—Bernie
Leadon and Michael Georgiades
—Asylum

ROBERT GORDON WITH LINK
WRAY—Private Stock

LUNA SEA—Firefull—Atlantic

"M IN YOU—Peter Frampton—
A&M

WBCN-FM/BOSTON

ADDS:

LUNA SEA—Firefall—Atlantic

CHRISTOPHER MORR!S BAND—
MCA

PROMISE ME THE MOON—
David Sanborn—WB

SHIVER IN THE NIGHT—Andy
Pratt—Nemperor

LONNIE LISTON SMITH LIVE—RCA

HEAVY ACTION (airplay in
descending order):

IT—James Taylor—Col

CSN-—Crosby, Stills and Nash—
Atlantic

NIGHT MOVES—Bob Seger—
Capitol

RUMOURS—Fleetwood Mac—W8

STEVE WINWOOD—Island

FOREIGNER—Atlantic

MONKEY ISLAND—Geils—Atlantic

NOTHING BUT A BREEZE—
Jesse Winchester—Bearsville

1ZITSO—Cat Stevens—A&M
ULTRAVOX—Island

WLIR-FM/LONG ISLAND

ADDS:

KNOCK 'EM DEAD KID-—Trooper-—
MCA

LIVE IN THE AIR AGE—
Be Bop Deluxe—Harvest

LUNA SEA—TFirefall—Atlantic
NATURAL PROGRESSIONS—Bernie
Leadon and Michael Georgiades
—Asylum
NO ACCIDENT—Driver—A&M
SHIVER IN THE NIGHT—
Andy Pratt—Nemperor
SO EARLY IN THE SPRING—
Judy Collins—Elektra
TWB—Tim Weisberg Band—UA

HEAVY ACTION (lairplay in
descending order):

I'M IN YOU—Peter Frampton—
A&M

SIMPLE THINGS—Cuarole King—
Avatar

BOOK OF DREAMS—Steve Miller
Band—Capitol

CSN—Crosby, Stills and Nash—
Atlantic

| ROBOT—Alan Parsons Project—
Arista

EVEN IN THE QUIETEST MOMENTS
—Supertramp—A&M

LET IT LOW—Dave Mason—Col

NO SECOND CHANCE—Charlie—
Janus

LUNA SEA—Firefall—Atlantic

LIVE IN THE AIR AGE—
Be Bop Deluxe—Harvest

WBAB-FM/LONG ISLAND
ADDS:
COME BACK ROMANCE ALL IS
FORGIVEN—AnNdy Bown—EMI
KNNILLSSONN—Harry Nilsson—
RCA
LIVE IN THE AIR AGE—
Be Bop Deluxe—Harvest
LUNA SEA—Firefall—Atlantic

NATURAL PROGRESSIONS—Bernie
teadon and Michael Georgiades

—Asylum

SHIVER IN THE NIGHT-—Andy Pratt
—Nemperor

SIMPLE THINGS—Carole King
—Avatar

THE BUZZARD OF LOVE—
Simon Stokes—UA

HEAVY ACTION (airplay in
descending order):

GOING FOR THE ONE—VYes—
Atlantic

CSN-—Crosby, Stills and Nash—
Atlantic

STEVE WINWOOD—Island

RUMOURS—Fleetwood Mac—WB

JT—James Taylor—Col

MONKEY ISLAND—Geils—
Atlantic

AMERICAN STARS 'N BARS—
Neil Young—Reprise

NETHER LANDS—Dan Fogelberg—
Full Moon

{'"M IN YOU—Peter Frampton—
A&M

ONE OF THE BOYS—Roger Daltrey
—MCA

WBLM-FM/MAINE
ADDS:

BENNY AND US—Average White
Band and Ben E. King—Atlantic

BURNING FOR YOU—Strawbs—
Oyster

COME HELL OR WATERS HIGH—
Omaha Sheriff—RCA

DILLARD, HARTFORD AND DILLARD
—Flying Fish

GRAND [LLUSION—Styx—A&M

MAX—The Rumour—Mercury

NOTHING BUT THE BLUES—
Johnny Winter—Blue Sky

REUNION—Country Joe and The
Fish—Fantasy

SHIVER IN THE NIGHT—Andy Pratt
—Nemperor

SUPERTRIOS—McCoy Tyner—
Milestone

HEAVY ACTION (airplay in
descending order):

GOING FOR THE ONE—VYes—
Atlantic

SIMPLE THINGS-—Carole King—
Avatar

DIAMANTINA COCKTAIL—
Little River Band-—Harvest

LOVIN' IN THE VALLEY OF THE
MOON—Norton Buffalo—
Capitol

LITTLE QUEEN—Heart—Portrait

MISTER LUCKY—Fool's Gold—Col

CABRETTA—Mink De Ville—
Capitol

STEVE WINWOOD—Island

NETHER LANDS—Dan Fogelberg—
Full Moon

MY OWN WAY TO ROCK—
Burton Cummings—~Portrait

WCMF-FM/ROCHESTER
ADDS:

CLASSIC ASH—Wishbone Ash—
MCA

DEDICATE—Rhead Brothers—EMI

ELECTRIC SAVAGE—Colosseum 1l
—MCA

FIVE TIMES THE SUN—The Dingoes
—A&M

LET THERE BE ROCK—AC/DC—
Atco

LIVE IN THE AIR AGE—
Be Bop Deluxe—Harvest

NATURAL PROGRESSIONS—Bernie
Leadon and Michael Georgiades
—Asylum

NO ACCIDENT—Driver—A&M

PAKALAMEREDITH—Elektra
WAVES-—Polydor

HEAVY ACTION (airplay, sales,
phones in descending order):
BOOK OF INVASIONS—Horslips—
DJM

EVEN IN THE QUIETEST MOMENTS
—Supertramp—AS&M

LAKE—Col

SANFORD TOWNSEND BAND—WB

DIAMANTINA COCKTAIL—
Little River Band—Harvest

| ROBOT—Alan Parsons Project—
Arista

GOING FOR THE ONE—Yes—
Atlantic

OUT OF THE MIST—Illusion—
Island

ANOTHER NIGHT TIME FLIGHT—
Blue—Rocket

GRAND ILLUSION—Styx—A&M

WIOQ-FM/PHILADELPHIA

ADDS:

DOG DAYS——Atlanta Rhythm
Section—Polydor

GET UP AND GO (single}—Pilot—
Arista

LIVE IN THE AIR AGE—
Be Bop Deluxe—Harvest

NATURAL PROGRESSIONS—Bernie
Leadon and Michael Georgiades
——Asylum

REDNECK HIPPIE ROMANCE (single)
—Bobby Bare—RCA

SO EARLY IN THE SPRING—
Judy Collins—Elektra

HEAVY ACTION lairplay,
phones in descending order):

STEVE WINWOOD—Island

FOREIGNER—Atlantic

BOOK OF DREAMS—Steve Miller
Band—Capitol

TIME LOVES A HERO—Liftle Feat
—WB

CSN—Crosby, Stills and Nash—
Atlantic

| ROBOT—Alan Parsons Project—
Arista

NO SECOND CHANCE—
Charlie—Janus

DETECTIVE—Swan Song

I'M IN YOU—Peter
Frampton—A&M

WYDD-FM/PITTSBURGH

ADDS:
COMMODORES—Motown

JUST REMEMBER | LOVE YOU
{single)}—Firefall—Atlantic

MANDRE—Motown
MAX—The Rumour—Mercury

PLATINUM JAZZ—War—
Blue Note

SIMPLE THINGS—Carole King—
Avatar

TWB—Tim Weisberg Band—UA

HEAVY ACTION {airplay, sales
in descending order):

TIME LOVES A HERO— Little Feat—
w8
GOING FOR THE ONE—Yes—

Atlantic
LIGHTS OUT—UFO—Chrysalis
| ROBOT—Alan Parsons Project—

Arista
LOADING ZONE—Roy Buchanan—

Atlantic
PLAYIN' UP A STORM—

Gregg Allman Band—Capricorn
MONKEY 1SLAND—Geils—Atlantic
LET IT FLOW—Dave Mason—Col
CSN—Crosby, Stills and Nash—

Atlantic
FOREIGNER—Atlantic

WHFS-FM/WASHINGTON

ADDS:

COMIN' THROUGH—
Eddie Henderson-—Capitol

ROBERT GORDON WITH LINK
WRAY—Private Stock

IV RATTUS NORVEGICUS—
The Stranglers—A&M

LUNA SEA—Firefull—Atlantic

MAX—The Rumour—Mercury

100 PER CENT WHOLE WHEAT—
AVI

SHIVER IN THE NIGHT—Andy Pratt
—Nemperor

SIMPLE THINGS—Carole King—
Avatar

SO EARLY IN THE SPRING—
Judy Collins—Elektra

VICTORY IN ROCK CITY—
Roderick Falconer—UA

HEAVY ACTION (airplay,
phones in descending order):

CSN-——Crosby, Stills and Nash—
Atlantic

STEVE WINWOOD—Island

JT—James Taylor—Col

MONKEY ISLAND—Geils—Atlantic

NOTHING BUT THE BLUES—
Johnny Winter—Blue Sky

IN THE POCKET—Nighthawks—
Adelphi

TIM EYERMAN—Juldane

All listings from key
progressive stations
around the country are

THE FM AIRPLAY REPORT "%zz:i"

ONE OF THE BOYS—Roger Daltrey

—MCA |

FORK IT OVER—The Section—
Capitol

HOLLY DAYS—Denny Laine—
Capitol

WQDR-FM/RALEIGH
ADDS:
COME HELL OR WATERS HIGH—
Omuaha Sheriff—RCA
GRAND ILLUSION—Styx—A&M
HOT TRACKS—Nazareth—A&M
LET THERE BE ROCK—AC /DC—
Atco
OUT OF THE MIST—IHusion—
tsland
TWB—Tim Weisberg Band—UA
HEAVY ACTION (airplay, sales,
phones in descending order):
CSN—Crosby, Stills and Nash—
Atlantic
IT—James Taylor—Col
I'M IN YOU—Peter Frampton—
A&M
GOING FOR THE ONE—Yes—
Atlantic
ANYTIME, ANYWHERE—
Rita Coolidge—A&M
SWEET FORGIVENESS—
Bonnie Raitt—WB8
BOOK OF DREAMS—
Steve Miller Band—Capitol
AMERICAN STARS 'N BARS—
Neil Young—Reprise
RIGHT ON TIME—
Brothers Johnson—A&M

EVEN IN THE QUIETEST MOMENTS
—Supertramp—A&M

WKLS-FM/ATLANTA

ADDS:

IV RATTUS NORVEGICUS—
The Stranglers—A&M

LIVE IN THE AIR AGE—
Be Bop Deluxe—Harvest

HEAVY ACTION (airplay in
descending order):

JT—James Taylor—Col

RUMOURS—Fleetwood Mac—WB

LITTLE QUEEN—Heart—Portrait

CAT SCRATCH FEVER—Ted Nugent
—Epic

I'M IN YOU—Peter Frampton—
A&M

CSN—Crosby, Stills and Nash—
Atlantic

FOREIGNER—Atlantic

SANFORD TOWNSEND BAND—WB

EVEN IN THE QUIETEST MOMENTS
—Supertramp—A&M

GRAND [LLUSION—Styx—A&M

WAIV-FM/JACKSONVILLE
ADDS:
GRAND {LLUSION—Styx—A&M
LUNA SEA—Firefall—Atlantic
REUNION—Country Joe and

The Fish—Fantasy
STRANGER IN THE CITY—

John Miles—London
TWB—-Tim Weisberg Bund—UA

MEAVY ACTION (airplay, sales,
in descending order)

FOREIGNER—Atlantic

YOU CAN GET WHAT YOU PLAY
FOR—REO Speedwagon—Epic

CAT SCRATCH FEVER—
Ted Nugent—Epic

{ ROBOT—Alan Parsons Project—
Arista

LAKE—Col

MY OWN WAY TO ROCK—
8urton Cummings-—Portrait

CELEBRATE ME HOME—
Kenny Loggins—Col

LET THERE BE ROCK—AC /DC—
Atco

JT—James Taylor—Col

STEVE WINWOOD—-Island

AmericanRadioHistorv Com




They've
earned their

For nine years, they've given their all.
All the power and passion of rock,
without the artificial frills.

All the musicianship to support seven
dazzling albums.

All the live excitement audiences
could handle.

And after nine years, they've done it.

“You Get What You Play For.’.......
The first gold album by REO Speedwagon.
On Epic Records and Tapes.

Produced by John Stronach, Gary Richrath and John Henning.
Direction by John Baruck Management, 1046 Carol Drive, Los Angeles, California.

E] @"EPIC! MARCA REG.© 1977 C8S INC. (@)

AmericanRadioHistory.Com
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TOP AIRPLAY

CSN
CROSBY, STILLS AND NASH
Atlantic

MOST AIRPLAY

CSN—Crosby, Stills and Nash
—Atlantic

GOING FOR THE ONE—Yes—
Atlantic

"M IN YOU-—Peter Frampton
—A&M

STEVE WINWOOD—Island

| ROBOT—Alan Parsons
Project—Arista

JT—James Taylor—Col
LITTLE QUEEN—Heart—
Portrait
CAT SCRATCH FEVER—
Ted Nugent—Epic
MONKEY 1SLAND—Geils—
Atlantic
FOREIGNER—Atlantic
RUMOURS—-Fleetwood Mac—
WB

S

oo

I s

ZETA 4-FM/MIAMI
ADDS:

KNNILLSSONN—Harry Nilsson—
RCA

LUNA SEA—Firefall—Atlantic

NATURAL PROGRESSIONS—Bernie
Leadon and Michael Georgiades
—Asylum

SHIVER IN THE NIGHT—Andy Pratt
—Nemperor

HEAVY ACTION (airplay,
phones in descending order):
CSN—-Crosby, Stills and Nash—
Alantic
NETHER LANDS—Dan Fogelberg—
Full Mcon
DIAMANTINA COCKTAIL—
Little River Band-—Harvest
| ROBOT—Alan Parsons Project—
Arista
BOOK OF DREAMS—
Steve Miller Band—Capitol
CELEBRATE ME HOME—
Kenny Loggins—Col
GOING FOR THE ONE—Yes—
Atlantic
1Z1TSO—Cat Stevens—A&M
EVEN IN THE QUIETEST MOMENTS
—Supertramp—A&M
JT—James Taylor—Col

WMMS-FM /CLEVELAND
ADDS:

BURNING FOR YOU-—Strawbs—
Oyster
FACE TO FACE—Steve Harley and
Cockney Rebel—Cuapitol
FIVE TIMES THE SUN—
The Dingoes—A&M
GRAND ILLUSION—Styx—A&M
LIVE IN THE AIR AGE—
Be Bop Deluxe—Harvest
LUNA SEA—Firefall-—Atlantic
MAX—The Rumour—Mercury
SHIVER IN THE NIGHT—Andy Pratt
-—Nemperor
TERRAPIN STATION—
Grateful Dead—Arista

HEAVY ACTION (airplay, sales):
CAT SCRATCH FEVER—Ted Nugent
—Epic
CELEBRATE ME HOME—
Kenny Loggins—Col

CHANGES IN LATITUDES—
Jimmy Buffett—ABC
CSN—Crosby, Stills and Nash—
Atlantic
FOREIGNER—Atlantic
HERE AT LAST—Bee Gees—RSO
I’'M IN YOU—Peter Frampton—
A&M
MONKEY 1SLAND—Geils—Atlantic
NETHER LANDS—Dan Fogelberg—
Full Moon
RUMOURS—Fleetwood Mac—WB

WWWW-FM/DETROIT

ADDS:

KNOCK 'EM DEAD KID—Trooper—
MCA

LUNA SEA—Firefall—Atlantic

HMEAVY ACTION (airplay, sales
in descending order):

RUMOURS—Fleetwood Mac—WB

FOREIGNER—Atlantic

I'M IN YOU—Peter Frumpton—
A&M

BOOK OF DREAMS—
Steve Miller Band—Capitol

CSN—Crosby, Stills and Nash—
Atlantic

LITTLE QUEEN—Heart—Portrait

1ZITSO—Cat Stevens—A&M

JTI—James Taylor—Col

GOING FOR THE ONE—Yes—
Atlantic

CAT SCRATCH FEVER—Ted Nugent
—Epic

WXRT-FM/CHICAGO

ADDS:

JUST REMEMBER 1 LOVE YOU

{single)—Firefall—Atlantic
LIVE IN THE AIR AGE—

Be Bop Deluxe—Harvest
MAX—The Rumour—Mercury
SIMPLE THINGS-—Carole King—

Avatar
LONNIE LISTON SMITH LIVE—RCA
VICTORY IN ROCK CITY—

Roderick Falconer—UA

HEAVY ACTION (airplay, sales,
phones in descending order):

FOREIGNER—Atlantic

YOU GET WHAT YOU PLAY FOR-—
REO Speedwugon-—Epic

EVEN IN THE QUIETEST MOMENTS
—Supertramp-—A&M

| ROBOT—Alan Parsons Project—
Arista

STEVE WINWOOD—Island

CSN—Crosby, Stills and Nash—
Atlantic

I'M IN YOU—Peter Frampton—
A&M

DECEPTIVE BENDS— 1 Occ—Mercury

LITTLE QUEEN—-Heart—Portrait

LIGHTS OUT—UFO—Chrysalis

KSHE-FM/ST. LOUIS

ADDS:

HARD NUTZ—A&M

LUNA SEA—Firefall—Atlantic

MAX—The Rumour—Mercury

NATURAL PROGRESSIONS—Bernie
Leadon and Michael Georgiades
—Asylum

RARE EARTH—Prodigal

HEAVY ACTIAM (~ienlav. ealas,
phones in descending order):

"M IN YOU—Peter Frampton—
A&M

CAT SCRATCH FEVER—Ted Nugent
—Epic

LOVE GUN—Kiss—Casablanca

CSN—Crosby, Stills and Nash—
Atlantic

LIGHTS OUT—UFO—Chrysalis

GOING FOR THE ONE—Yes—
Atlantic

DIAMANTINA COCKTAIL—
Little River Band—Harvest

NETHER LANDS—Dan Fogelberg—
Full Moon

STEVE WINWOOD—!sland

1 ROBOT—Alan Parsons Project—
Arista

WZMF-FM/MILWAUKEE
ADDS:
BAD BOY—UA
LIVE IN THE AIR AGE—

Be Bop Deluxe—Harvest
LUNA SEA—Firefall—Atlantic

HEAVY ACTION (airplay, sales,
phones in descending order):

LITTLE QUEEN—Heart—Portrait

RUMOURS—Fleetwood Mac—WB

EVEN IN THE QUIETEST MOMENTS
—Supertramp—A&M

CSN—Crosby, Stills and Nash—
Atlantic

BOOK OF DREAMS—
Steve Miller Band—Capitol

AMERICAN STARS 'N BARS—
Neil Young—Reprise

I'M IN YOU—Peter Frampton-—
A&M

EXODUS—Bob Marley and The
Wailers—Island

BURNING FOR YOU—Strawbs
—QOyster

GOING FOR THE ONE—Yes—
Atlantic

KQRS-FM/MINNEAPOLIS
ADDS:

OUT OF THE MIST—Illusion—
Island

SIMPLE THINGS—Carole King—
Avatar

SINGIN'—Melissa Manchester—
Arista

STAR WARS (soundtrack}—
20th Century

HEAVY ACTION (airplay):

AMERICAN STARS 'N BARS—
Neil Young—Reprise

CAT SCRATCH FEVER—Ted Nugent
—Epic

CSN—Crosby, Stills and Nash—
Atlantic

DIAMANTINA COCKTAIL—
Little River Band—Harvest

GOING FOR THE ONE—Yes—
Atlantic

I'M IN YOU—Peter Frampton—
A&M

MONKEY 1SLAND-—Geils—Atlantic

ONE OF THE BOYS—Roger Dultrey
—MCA

TIME LOVES A HERO—Little Feat—
WB

STEVE WINWOOD—Island

KZEW-FM/DALLAS
ADDS:

LOVIN' IN THE VALLEY OF THE
MOON—Norton Buffale—
Capitol

NATURAL PROGRESSIONS—Bernie
Leadon and Michael Georgiades
—Asylum

RAISIN® HELL—Eivin Bishcp—
Capricorn

REUNION—Country Joe and
The Fish—Fantasy

HEAVY ACTION (airplay, sales,
phones in descending order):

CSN—Crosby, Stills and Nash—
Atlantic

JT—James Taylor—Col

CAT SCRATCH FEVER—Ted Nugent
—Epic

I'M IN YOU—Peter Framptcn—
A&M

NETHER LANDS-—Dan Fogelberg—
Full Moon

DIAMANTINA COCKTAIL—
Little River Band—Harvest

| ROBOT—Alan Parsons Project—
Arista

STEVE WINWOOD—Island

LITTLE QUEEN-—Heart—Portrait

GOING FOR THE ONE-—Yes—
Atlantic

KPFT-FM/HOUSTON
ADDS:

ANDREW, CYRILLE AND MAONO—
1PS

BURNING FOR YOU-—Strawbs—
Oyster

CATWALK—Chico Hamilton—
Mercury

FIVE TIMES THE SUN—The Dingoes
—A&M
FLIP TOP—Ted Curson—Arista
GOING DOWN LAUGHING—
Tiger—EMI
ROBERT GORDON WITH LINK
WRAY—Private Stock
LAKE—Col
LIVE IN THE AIR AGE—
Be Bop Deluxe—Harvest
SO EARLY IN THE SPRING—
Judy Collins—
Elektra

HEAVY ACTION (airplay):

A WARM HEART, COLD STEEL—
20th Century Steel Band—
Island

GOING FOR THE ONE—Yes—
Atlantic

I'M IN YOU-—Peter Frampton-—
A&M

LIVE IN NEW YORK—Nektar—
Bacillus

OFFENBACH—AS&M

OVERNIGHT SENSATION—
Frank Zappa—Discreet

THE PLOT—Rico Rava—Polydor

WATERCOLORS—Pat Metheny—
ECM

TWB—Tim Weisberg Band—UA

STEVE WINWOOD—Island

KBPI-FM/DENVER
ADDS:

GOING FOR THE ONE—Yes—
Atlantic

1 ROBOT-—Alan Parsons Project—
Arista

JUST REMEMBER | LOVE YOU
(single}—Firefall—Atco

LOVE GUN—Kiss—Casablanca

SANFORD TOWNSEND BAND—WB

HEAVY ACTION (airplay, sales,
phones in descending order):

RUMOURS-—Fleetwood Mac—WB

CSN—Crosby, Stills and Nash—
Atlantic

NETHER LANDS—Dan Fogelberg—
Full Moon

LITTLE QUEEN—Heari—Portrait

WNOE-FM/NEW ORLEANS
ADDS:

A 4 -—Steven Sinclair—UA

1 ROBOT—Alan Parsons Project—
Arista

JUST REMEMBER | LOVE YOU
(single)—Firefall—Atco

LET THERE BE ROCK—AC/DC
Atco

LITTLE DARLIN' {1 NEED YOU)
(single}—Docbie Brothers—WB

SERGIO MENDEZ AND THE NEW
BRAZIL 77—Eiektra

SINGIN'—Melissa Manchester—
Arista

SANFORD TOWNSEND BAND—WB

HEAVY ACTION lairplay, sales,
phones in descending order):
GOING FOR THE ONE—Yes—
Atlantic
CSN—Crosby, Stills and Nash—
Atlantic
RUMOURS—Fleetwocd Mac—WB
STREISAND SUPERMAN—
Barbra Streisand—Cel
LITTLE QUEEN-—Heart—Portrait
LOVE GUN-—Kiss—Casablanca
JT—James Taylor—Col
M IN YOU—Peter Frampton—
A&M
NEW DIRECTIONS—Meters—WB
GO FOR YOUR GUNS—
isley Brothers—T-Neck

KOME-FM/SAN JOSE
ADDS:

DED{CATE—The Rhead Brothers—
EMI

EXCUSE ME | JUST CUT AN ALBUM
—The Faith Band—Village

FIVE TIMES THE SUN—The Dingoes
A&M

LIVE IN THE AIR AGE—
Be Bop Deluxe—Harvest

All listings frem key
progressive stations
round the country are

THE FM AIRPLAY REPORT ‘E5&"

MAGIC FLY—Space—UA

CHRISTOPHER MORRIS BAND—
MCA

NATURAL PROGRESSIONS—Bernie
Leadon and Michael Georgiades
—Asylum

PAKALAMEREDITH—Asylum

SIMPLE THINGS—Carole King—
Avatar

TWB—Tim Weisberg Band—UA

HEAVY ACTION (airplay, sales):

CAT SCRATCH FEVER—Ted Nugent
—Epic

CSN—Crosby, Stills and Nash—
Atlantic

GOING FOR THE ONE—Yes—
Atlantic

| ROBOT—Alan Parsons Project—
Arista

LOVIN' IN THE VALLEY OF THE
MOON—Norton Buffalo—
Capito!

MO NKEY ISLAND—Geils—Atlantic

ONE OF THE BOYS—Roger Daltrey
—MCA

PLATINUM JAZZ—War—Blue Note

JT—James Taylor—Col

STEVE WINWOOD—Island

KWST-FM/LOS ANGELES
ADDS:

BALCONE'S FAULT—Cream

BURNING FOR YOU—Strawbs—
Oyster

LIVE IN THE AIR AGE—
Be Bop Deluxe—Harvest

LUNA SEA—Firefall—Atlantic

NATURAL PROGRESSIONS—Bernie
Leadon and Michae! Georgiades
—Asylum

SIMPLE THINGS—Carole King—
Avatar

HEAVY ACTION (airplay, sales,
phones in descending order):

BOOK OF DREAMS—
Steve Miller Band—Capitol

GCING FOR THE ONE—Yes—
Atlantic

CSN—Crosby, Stills and Nash—
Atlantic

STEVE WINWOOD——Island

CAT SCRATCH FEVER—Ted Nugent
—Epic

1'M IN YOU—Peter Frampton—
A& M

AMERICAN STARS 'N BARS—
Neil Young—Reprise

MONKEY ISLAND—Geils—
Atlantic

ONE OF THE BOYS—Roger Dalirey
—MCA

LITTLE QUEEN—Heart—Portrait

KSAN-FM/SAN FRANCISCO

ADDS:

FACE TO FACE—Steve Harley and
Cockney Rebel—EMI

HARVEST UPTOWN, FAMINE
DOWNTOW N—Soul Syndicate—
Epiphany

IN THE CITY—The Jam-—Polydor

KNNILLSSONN—Harry Nilsson—
RCA

LIVE IN THE AIR AGE—
Be Bop Deluxe—Harvest

LOVE GUN—Kiss—Casablanca

MAX—The Rumour—Mercury

HEAVY ACTION (airplay in
descending order):

RCBERT GORDON WITH LINK
WRAY——Private Stock

CABRETTA—Mink De Ville—
Capitol

AGAIN—Greg Kihn—Beserkley

I ROBOT—Alan Parsons Project—
Arista

MONKEY ISLAND—Geils—Atlantic

CSN—Crosby, Stills and Nash—
Atlantic

STEVE WINWOOD—Island

LIVE IN THE AIR AGE—
Be Bop Deluxe—Harvest

RUBINOOS—Beserkley

FIVE TIMES THE SUN—The Dingoes
—A&M
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We build
strong soul.

ixty different
ways.

MUDDY WATERS LOU RAWLS RANDY & JANET JACKSON
ADAM WADE DEE DEE SHARP GAMBLE THE JACKSONS

L.A. EXPRESS PEOPLE'S CHOICE ALPHONSO JOHNSON
O.C. SMITH JEAN CARN THE JONESES
PERSUADERS BILLY PAUL JUSTICE

RUDY LOVE DEXTER WANSEL PATTI LABELLE

SONNY JAMIESON M.FS.B. WEBSTER LEWIS

ISLEY BROS. INSTANT FUNK MOTHER'S FINEST
MIGHTY DIAMONDS DOUGLAS BROWN EDDIE PALMIERI

N.Y.PA. SHARON RIDLEY JACO PASTORIUS

100 PROOF BLOODSTONE JEFF PERRY
HONEYCONES COALKITCHEN POWERFUL PEOPLE
CHAIRMEN OF THE BOARD  ODIA COATES MINNIE RIPERTON
ELOISE LAWS SAMONA COOKE LEE RITENOUR
WEAPONS OF PEACE LEE DORSEY JIMMY RUFFIN

JEAN SHY GEORGE DUKE SLY & THE FAMILY STONE
AL WILSON ELUSIONS SOUL CHILDREN

THE O'JAYS ESSENCE : JOETEX

TEDDY PENDERGRASS NONA HENDRYX THE THREE DEGREES
ARCHIE BELL & THE DRELLS BOBBI HUMPHREY WILD CHERRY

On Epic, Philadelphia International, TSOR Playboy, Invictus, Hot Wax,
Virgin, T-Neck, Calla, Caribou, Kirshner and Blue Sky Records.
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Columbia Continues Breaking R&B Acts

B Columbia Records has been
able to continue to attract excit-
ing r&b talent. A perfect example
of this is the Emotions top five
and currently rising single release,
“Best Of My Love.” The record-
ing is near the million mark in
sales and the album from which
it was taken, “Rejoice,” has be-
come the Emotions’ second gold
album on the Columbia label.

The female trio has been sing-
ing for over a decade but not
until  they arrived at Columbia
did the Emotions receive the rec-
ognition as a female top group on
the national leve! that they de-
serve.

The Emotions are truly a shin-
ing example of good teamwork
on the Columbia label to bring
the group and the product to
home base. The Miracles are a
legendary soul/pop group and
are show-stoppers the world
over. Columbia’s signing of the
Miracles, which resulted in the
hit album “Love Crazy,” contin-
ues to expend the diversity of the
label. The Miracles have joined
the growing trend of vocal groups
writing and producing their own
material. Columbia Records con-
tinues to tap fresh talent such as

newcomer Keith Barrow. Orig-
inally from Chicago, Keith’s
“Keith Barrow” album on the
label was highly praised by
many in the industry.

Unquestionably, the r&b charts
boast a good percentage of Co-
lumbia Records’ artists in key po-
sitions.

One of the most exciting stories
on the Columbia side this year is
the successful career of Deniece
Williams. The label hit home base
with the highly acclaimed vocalist
when her debut album, “This Is
Niecy,” was certified gold.

The management company of
Cavallo-Ruffalo, who chart the
course of action for Deniece Wil-
liams, Earth, Wind and Fire and
the Emotions, coordinated their
three acts together quite often for
total maximum exposure to the
public. Needless to say, all three
acts have been highly successful.
One of the most exciting acts on
the scene today is Columbia’s
Earth, Wind & Fire. They have
continued steady and hefty pace
of turning cut gold and platinum
recordings. Earth, Wind and Fire’s
latest album, “‘Spirit,’” is platinum

(Continued on page 32)

B At Epic and the Associated La-
bels the policy of diversity and
acquisition is much the same as
Columbia’s, and they have experi-
enced a remarkable period of
growth, led by the Philadelphia
International family and T-Neck
Records, Virgin Records, Portrait
and Invictus. Last year, Epic began
sessions with The Jacksons, pro-
duced by Gamble and Huff, who
added to the spirit of variety and
expansion by producing an act
not directly signed to their Phila-
delphia International label. The
product, which culminated one of
the label’s most important sign-
ing in years, of The Jacksons has
been certified gold as well as the
single, “Enjoy Yourself.”

The Jacksons recently returned
from the Gamble-Huff studios
where they recorded their second
album for the Epic label. “Going
Places” is expected to be released
in the next couple of weeks.

The lIsley Brothers have con-
tinued to make great inroads on
their T-Neck label with “Go For
Your Guns.” The Ip is presently
platinum, and is rapidly approach-
ing the two million mark in sales.
The Isley Brothers’ T-Neck label
has had a highly successful re-

Diversity at Epic/Associated Labels

lationship with Epic Records,
whereby each of their albums at-
tained either gold or platinum
status. “The Heat is On” is certi-
fied platinum and their album of
last year, “Harvest for the World,”
is very near to attaining one mil-
lion in sales.

No one can deny the part that
Philadelphia International Records
is one of the hottest soul-oriented
labels in the world. “The Philly
Sound” is stronger than ever as
they have continued to distinguish
themselves with the best in r&b
music. Gamble & Huff have
broadened their scope with the
signing last year of Jean Carn.
Jean has been highly acclaimed as
a top jazz singer in her field. Her
debut Ip on PIR, “Jean Carn,”
made the public and the industry
aware of her fine vocal quality.
Dexter Wansel, one of the Philly
Sound’s premier writers, produc-
ers and arrangers, has turned out
two albums on PIR.

The O’Jays, one of the early acts
of the Philly Sound, are doing bet-
ter than ever, recently receiving a
gold album for “Travelin’ at the
Speed of Thought.”

The exciting story on the Phila-

(Continued on page 32)

Roster Diversity from the Warner Bros. Family

8 From Bootsy’s Rubber Band to
Dionne Warwick the artists re-
cording for Warner Bros. and its
affiliate labels represent a great
diversity of styles and backgrounds
with the common bond of high
standards of musicianship and the
Warner Bros. team working their
respective product in the market-
place.
Ashford & Simpson

One of the best known acts on
the label, Ashford & Simpson,
made great strides this year com-
pleting the transition from writer-
producers to writer-producer-per-
formers with their biggest Ip yet,
“So, So Satisfied.” George Ben-
son’s guitar and vocal stylings for
Warner Bros. have earned him
numerous awards including a
Grammy and, now, a second
platinum album for “In Flight.”
Both Ashford & Simpson and
George Benson are preparing al-
bums which Warners hopes to re-
lease this fall.

Another stellar attraction on
Warner Bros. is Bootsy’s Rubber
Band with the booted one earning
a gold album for his “Ahh . . .
The Name |Is Bootsy, Baby.”
Bootsy’s next album is currently
in the planning stages with mag-
got overlord-producer George
Clinton again collaborating. As for
Clinton, his Funkadelic alter ego
made its Warner Bros. debut this
year with their ““Hardcore Jollies”
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i and should have another released
this fall. Another member of that
same cosmic family is guitarist
Eddie Hazel whose first Clinton-
produced Ip for Warner Bros. is
“Game, Dames and Guitar
Thangs,” out this month.

Crackin’

Additional works in progress in-
clude the second Crackin’ album
which Michael Omartian is pro-
ducing, Randy Crawford’s next
which she’s cutting in Muscle
Shoals with Bob Montgomery,
and the exciting second WB Ip by
The New Birth, ‘“Behold The
Mighty Army,” which Frank Wil-
son produced.

Two acts who have long been
associated with Warner Bros. are
doing well with their current al-
bums. Graham Central Station’s
“Now Do-U-Wanta Dance” has
vielded the hit single ‘“‘Stomped
Beat-Up And Whooped.” Paul
Kelly’s current album, ““Stand On
The Positive Side,” was co-pro-
duced by Gene Page and includes
“To The Bone, Get It On.”

Lamont Dozier's second War-
ner Bros. album, “Peddlin’ Music
On The Side,” is a hot item, due
in part to the success of the
single, “Goin’ Back To My Roots,"”
while another producer - per-
former, Eugene Record, is scoring
with “Overdose Of Joy” from his
“The Eugene Record” Ip. Record

SECTION 11

has also been active producing
The Staples’ latest outing, “Family
Tree.”

European triumphs forshadow-
ed U.S. gains for both Al Jarreau
and The Meters. Jarreau’s current
live album, “Look To The Rain-
bow,” was in fact recorded in
Europe while The Meters’ ‘“New
Directions” (produced by David
Rubinson) has shown itself to be
one of the band’s strongest
sellers.

Candi Staton continues her
chart streak with the Bob
Monaco - produced ““Nights On
Broadway”’ single from the ““Mu-
sic Speaks Louder Than Words”’
album, while the widely acclaim-
ed all-star instrumental group
Stuff has added a vocal dimension
to its second for Warner Bros.,
“More Stuff.”

Dionne Warwick

Dionne Warwick has recently
collaborated with producer Steve
Barri on ‘Do You Believe In Love
At First Sight?,” her current single.
Barri, a Warner Bros. staff pro-
ducer working with Michael Om-
artian, also produced “Waters,”
the label debut of the family
group previously known for their
session work on many top re-
cordings.

Taj Mahal was signed to War-
| ner Bros. during the past year and
| came up with two impressive al-
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bums, ‘“Music Fuh Ya” and the
soundtrack to the film ‘Brothers.”
Taj is currently producing his next
album for Warners which will be
released this fall.

Another longtime Warner Bros.
artist, Allen Toussaint, is set to
return to the recording limelight
in the near future. The New Or-
leans legend will embark on his
first collaborative effort with Jerry
Wexler for his third Warner Bros.
album.

Warner Bros. is also the home
of Richard Pryor’s best-selling
comedy records. His latest smash,
“Richard Pryor’s Greatest Hits,”
follows last year’s Grammy-win-
ning “Bicentennial Nigger.”

Affiliate Labels

Warners’ affiliate labels also in-
clude a number of important art-
ists. Curtom and Whitfield are
covered elsewhere, but George
Harrison’s Dark Horse Records’
roster includes Stairsteps member
Ken Burke, whose first solo album
is just out, as well as The Atti-
tudes, scoring with their current
Ip, “Good News.”

The Warner-Curb label is en-
joying its first disco success with
The Hues Corporation whose
product is now available in a total
of five configurations (album, 8-
track, cassette, 12“ single, and
standard 7“ single).

(Continued on page 30)
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Marvin Gaye Natalie Cole

Teddy Pendergrass William Bell Thelma Houston Deniece Williams Commodores

€2 Record World 1977

6. GEORGE BENSON— warner Bros.

Top Record (Solo Artist) 2. KISS & SAY GOODBYE
7. JAMES BROWN—Potydor

Marvin Gaye—Tamia
I'VE GOT LOVE ON MY MIND
. Natalie Cole—capitol

J GOT TO GIVE IT UP Manhattans—Columbia
1.

2. YOU'LL NEVER FIND ANOTHER LOVE

LIKE MINE
Lou Rawls— Phila. intl.
3. SOMETHING HE CAN FEEL
Aretha Franklin—Atiantic
4. TRYING TO LOVE TWO
William Bell—Mercury
5. 1 WISH
Stevie Wonder—Tamia
6. SIR DUKE
Stevie Wonder—Tamia
7. DON'T LEAVE ME THIS WAY
Thelma Houston—Tamia
8. SOPHISTICATED LADY
Natalie Cole—capitol
9. YOUNG HEARTS RUN FREE
Candi Staton—warner Bros.
10. FREE
Deniece Williams— Columbia

Top Record (Group)

1. PLAY THAT FUNKY MUSIC
Wild Cherry—Epic

3. CAR WASH
Rose Royce—McA

4. JUST TO BE CLOSE TO YOU
Commodores—Motown

5. DAZZ
Brick—Bang

6. YOU DON'T HAVE TO BE A STAR

McCoo & Davis—asc
7. GETAWAY

Earth, Wind & Fire—Columbia

8. RUBBERBAND MAN
Spinners—Atlantic
9. SHAKE YOUR BOOTY

KC & The Sunshine Band—1k
10. LOVE BALLAD

LTD—A&M

Top Instrumental Record

1. AFIFTH OF BEETHOVEN
Walter Murphy—Private Stock

Top Male Vocalist

1. STEVIE WONDER—Tamia

2. LOU RAWLS—Phila. Intl.

3. MARVIN GAYE—Tamia

4. WILLIAM BELL—Mercury

5. TYRONE DAVIS— Columbia
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8. JOHNNIE TAYLOR—Columbia
9. SMOKEY ROBINSON—Tam!a
10. TEDDY PENDERGRASS— Phila. Inti.

Most Promising Male Vocalist

1. TEDDY PENDERGRASS—rPhila. inti.
2. JOHNNY GUITAR WATSON—bsm

Top New Male Vocalist

1. WILLIAM BELL—Mercury
2. BOZ SCAGGS— Columbia

Top Female Vocalist
NATALIE COLE—capito!
ARETHA FRANKLIN—Atiantic
THELMA HOUSTON—Tamta

. CANDI STATON—warner Bros.

. DENIECE WILLIAMS— columbia
DONNA SUMMER— casablanca
. DOROTHY MOORE— Malaco
DIANA ROSS— Motown
DENISE LaSALLE—20th century
MARGIE JOSEPH— Atiantic

—

Most Promising Female Vocalist
1. THELMA HOUSTON—Tamia



Emotions

Salsoul Orchestra

Top New Female Vocalist

1. DEN'ECE W|LUAMS—Cqumbia
2. PHYLLIS HYMAN— Buddah
3. JEAN CARN—Phila. Intl.

Top Male Group

COMMODORES—Motown

KC & THE SUNSHINE BAND— T«
. MANHATTANS—columbia

. EARTH, WIND & FIRE— cotumbia
. WILD CHERRY— epic

0’JAYS— Phila. Inti.

ISLEY BROS.— T-Neck

. TRAMMPS— atiantic

. PARLIAMENT— casablanca
LTD—n&m

(S

Most Promising Male Group
1. LTD— asm

Top New Male Group

1. WILD CHERRY—Epic
2. ENCHANTMENT— United Artists
3. SLAVE—Atiantic

Top Female Group
1. EMOTIONS—cotumbia

Marilyn McCoo &
Billy Davis, Jr.

R&B Singles Awards ‘

Brothers Johnson

2. HOT— Big Tree
3. SILVER CONVENTION—Midsong

Top New Female Group
1. HOT— Big Tree

Most Promising Female Group
1. EMOTIONS— columbia

Top Vocal Combination

1. ROSE ROYCE— mca

2. SYLVERS—CapitoI

3. RUFUS FEATURING CHAKA KHAN—asc
4. GLADYS KNIGHT & THE PIPS—Buddah

Most Promising Vocal

Combination
1. SYLVERS—capitol

Top New Vocal Combination

1. ROSE ROYCE—mca
2. DR. BUZZARD’S ORIGINAL
SAVANNAH BAND—-rca

Top Orchestra
1. SALSOUL ORCHESTRA— salsoul
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B.B. King Bobby Bland

Top Instrumental Group

1. RHYTHM HERITAGE— asc
2. MUSCLE SHOALS HORNS—Bang

Top Instrumentalist

1. WALTER MURPHY— Private Stock
2. JOHN HANDY—asc
3. DEXTER WANSEL—rPnita. Inti.

Top New Instrumentalist
1. WALTER MURPHY— private Stock

Top Duo

1. McCOO & DAVIS— sc

2. BROTHERS JOHNSON— g
3. HALL & OATES—rca

Most Promising Duo
1. BROTHERS JOHNSON—sam

Top New Duo
1. BLAND & KING—asc



Record World 1977 Disco Awards

Top Male Vocalist 3. FIRST CHOICE— Gold Mind

4. SUPREMES—Motown
1. TEDDY PENDERGRASS— Phis. int. |
2 DC. LaRUE— pyramid 5. SILVER CONVENTION— idsong inti.
3. EDDIE KENDRICKS— Tamia
4. MARVIN GAYE— Tamia Top Vocal Combination
5. LOU RAWLS—tit. in. 1. SAVANNAH BAND—rc
2. C. ). & COMPANY— Westbound

: 3. FAITH, HOPE & CHARITY—RcA
Top Female Vocalist 4. UNDISPUTED TRUTH— Warner Bros.

1. DONNA SUMMER— casablanca )

2. LOLEATTA HOLLOWAY— Gold Mind 5. SHALAMAR-—soul Train

3. GRACE JONES— Beam Junction

4. THELMA HOUSTON— Tamia Top Vocal/Instrumental Group

5. CAROL DOUGLAS—Hidsone Int. 1. CROWN HEIGHTS AFFAIR—Dpeite
2. MASS PRODUCTION— Cotillion
3. BRASS CONSTRUCTION— ua

Top Male Group 4. KOOL & THE GANG— belite

1. TRAMMPS— Atlantic 5. FATBACK BAND— spring

2. 0R|G|NALS—Motown

T CONNECTION—TK
?1_ B'?l(\)YS'i‘_ Phila. Inth. TOP Disco OI'ChES'II'(I
5. DOUBLE EXPOSURE— saisou 1. SALSOUL ORCHESTRA—sasou

2. JOHN DAVIS & THE MONSTER
ORCHESTRA—sam

Top Female Group 3. LOVE UNLIMITED ORCHESTRA—20th Centur,
1. RITCHIE FAMILY —Marlin 4. MUNICH MACHINE— casablanca
2. EMOTIONS— Columbia 5. BIDDU ORCHESTRA— Epic

Outstanding Producers
PATRICK ADAMS & GREG CARMICHAEL

BAKER, HARRIS & YOUNG

JOHN DAVIS

GAMBLE & HUFF

JEFF LANE

VINCE MONTANA

JACQUES MORALI

GIORGIO MORODER & PETE BELLOTTE
CORY WADE

Ovutstanding New Performers
CERRONE— cotiltion

SAVANNAH BAND—rca

GRACE JONES—Beam Junction

T CONNECTION—1x

LOLEATTA HOLLOWAY—Gold Mind

C. J. & COMPANY— westbound

MASS PRODUCTION—cotitlion

Top Instrumentalist

1. RALPH MacDONALD— Mariin
2. IDRIS MUHAMMAD— Kudu
3. DEXTER WANSEL—Phila. Inti.
4. BOHANNON— Mercury

5. DENNIS COFFEY— westbound

Management
Hermi Hanlin

ﬂaéer, ﬂarria anJ young WAA
.70 Congmfu/ale
3Le jmmmpa

.7Le .7rammp:l Wwﬁ to
Congratu/ate
Worman ﬂarn’d
jor maéing .74;'6 ./4 Succeaa/u/ year

THANK YOU

The Manhatians
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 WEPUT
- ONLY ONE
LABEL ON
OUR MUSIC. -

\0'

KEITH BARROW ELEANOF GRANT THE NOBLES

B.T. EXPRESS HERBIE HANCOCK RETURN TO FOREVER
VERNON BURCH Z.Z HILL SANTANA
CHARISMA BAND LINDA HOPKINS BOZ SCAGGS

BILLY COBHAM FREDDIE HUBBARD MARLENA SHAW
CURTIS THE BROTHERS HELEN HUMES WAYNE SHORTER
MILES DAVIS THELMA JONES PHOEBE SNOW
TYRONEDAVIS STEVE KHAN JOHNNIE TAYLOR
DYNAMICS HUBERT LAWS PETER TOSH
RONNIE DYSON RAMSEY LEWIS TOWER OF POWER
EARTH, WIND & FIRE JON LUCIEN WAH WAH WATSCN
EMOTIONS CHERYLLYNN WEATHER REPORT
FANIA ALL-STARS CASH McCALL ‘ DENIECE WILLIAMS
MAYNARD FERGUSON JOHN McLAUGHLIN TONY WILLIAMS
ERIC GALE MANHATTANS BILL WITHERS
BENNY GOLSON JOHNNY MATHIS BOBBY WOMACTK
DEXTER GORDON THE MIRACLES JOE ZAWINUL

Columbia Records and Tapes.

.

4 COLUMBIA." [ MARCAS REG. © 1977 CBS INC.
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To Album (Solo Artist)

10.

SONGS IN THE KEY OF LIFE
Stevie Wonder—Tamia
MARVIN GAYE LIVE—Tamla

BREEZIN'

George Benson—warner Bros.
NATALIE

Natalie Cole—capitol
ALL THINGS IN TIME

Lou Rawls— phita. Intl.
UNPREDICTABLE

Natalie Cole— Capitol

TEDDY PENDERGRASS— Phila. intl.

YOU ARE MY STARSHIP

Norman Connors—Buddah
THIS IS NIECY

Deniece Williams— Columbia
IN FLIGHT

George Benson— warner Bros.

Top Album (Group)

1. SPIRIT
Earth, Wind & Fire—columbia

. HOT ON THE TRACKS

Commodores—Motown
HARVEST FOR THE WORLD
Isley Bros.—T-Neck
ASK RUFUS
Rufus—asc
LOOK OUT FOR #1
Brothers Johnson—aam
COMMODORES—Motown
GO FOR YOUR GUNS
Isley Bros.—T-Neck

. MESSAGE IN THE MUSIC

0'Jays—Phila. Intl.

raaviiy o nnim & Aia -~
Nt IEN LI Y\ P RN

€2 Record World 1977

9. WILD CHERRY—¢pic
10. GOOD HIGH
Brick—Bang

Top Soundtrack

1. CAR WASH—mca
2. SPARKLE— Atiantic

Top Male Vocalist

STEVIE WONDER— Tam!a

MARVIN GAYE—Tamla

GEORGE BENSON—Warner Bros.
LOU RAWLS—Phila. Intl.

JOHNNY GUITAR WATSON—oM
TEDDY PENDERGRASS—rPhila. Int!.
JOHNNIE TAYLOR—Cotumbia
JAMES BROWN—Pondor
TYRONE DAV|S—Cqumbia

BILLY PAUL—rphila. Intl.

—

Most Promising Male Vocalist
1. JOHNNY GUITAR WATSON—om

Top New Male Vocalist

1. TEDDY PENDERGRASS—Phila. Inti.
2. WALTER JACKSON— united Artists

Top Female Vocalist

1. NATALIE COLE—capitol

2. ARETHA FRANKLIN— Atlantic
3. DONNA SUMMER— casablanca
4. THELMA HOUSTON— Tamla

AmericanRadioHistorv.Com

Most Promising Female Vocalist
1. THELMA HOUSTON—Tamis

Top New Female Vocalist
1. DENIECE WILLIAMS—Columbia

Top Male Group

COMMUDURES—Motown

ISLEY BROS.—T-Neck

EARTH, WIND & FIRE—Columbia
0'JAYS— Phila. Intl.
PARLIAMENT—Casablanca

SPINNERS— atlantic

MANHATTANS— Cotumbia

GRAHAM CENTRAL STATION—Wwarner Bros.
BOOTSY’'S RUBBER BAND—warner Bros.
TAVARES— Capitol

—

Most Promising Male Group
1. LTD—aAsM

Top New Male Group

1. SLAVE— Cotillion
2. MAZE— capitol

Top Female Group

1. EMOTIONS—cCotumbia
2. SILVER CONVENTION—Midsong
3. LABELLE— €pic

Top New Female Group
1. HOT—8ig Tree



'R&B Album Awards €

»>

Music Composed And

Most Promising Female Group

1. EMOTIONS—columbia

Top Vocal Combination

1. RUFUS FEATURING CHAKA KHAN— asc

2. B.T. EXPRESS— Columbia
3. DR. BUZZARD'S ORIGINAL
SAVANNAH BAND—~RcA

Most Promising Vocal

Combination
1. SYLVERS— capitol

Top New Vocal Combination

1. DR. BUZZARD'S ORIGINAL
SAVANNAH BAND—rcA

Top Instrumental Group

1. BLACKBYRDS——Fantasy
2. ROY AYERS UBIQUITY— Polydor
3. CRUSADERS—nsc

Top Orchestra
1. SALSOUL ORCHESTRA—saisou!

Top Instrumentalist
1. RONNIE LAWS—slue Note
2. BOB JAMES—cTi
3. WALTER MURPHY—Private Stock

Top New Instrumentalist
1. WALTER MURPHY—Private Stock

Most Promising Instrumentalist
1. JOHN HANDY—ssc

Top Featured Vocalists (Male)
KC
KC & The Sunshine Band—x
RONNIE ISLEY
Isley Bros.—7-Neck
EDDIE LEVERT
0’Jays—Phila. Intl.

Top Featured Vocalists (Female)

CHAKA KHAN
Rufus— asc
GLADYS KNIGHT
Gladys Knight & The Pips— Buddah

Top Jazz Crossover
1. ROY AYERS UBIQUITY— polycor

Top Duo

1. BROTHERS JOHNSON—asm
2. McCOO & DAVIS—nsc

Top New Duo

1. BLAND & KING--a8c
2. THELMA HOUSTON &
JERRY BUTLER—Motown

AmerecanRadioHister—Com

Most Promising Duo
1. ASHFORD & SIMPSON—warner Bros.

Special Achievement

STEVIE WONDER
BROTHERS JOHNSON
QUINCY JONES

Top Comedy Album

1. BICENTENNIAL NIGGER
Richard Pryor—warner Bros.

Top Comedy Artist
1. RICHARD PRYOR—Warner Bros.

Top Producers

KENNY GAMBLE AND LEON HUFF
NORMAN HARRIS

FREDDIE PERREN

CHUCK JACKSON AND MARVIN YANCY
MAURICE WHITE

NORMAN WHITFIELD

STEVIE WONDER

Encore Award
LOU RAWLS



Motown:

B Rhythm and blues continued to
jolt the music industry at a me-
teoric clip this year, clearly as-
certaining that its significance and
relevance to the contemporary
music scene is devastating in its
appeal and value as a musical art
form.

Surveying the way as the lead-
ing r&b entrepreneur, Motown
Records has once again retained
its reigning title, and further en-
hanced the crossover appeal and
overall excitability of r&b as an
enterprising, creatively expanding
and dominant force on the in-
dustry.

The watchful eye remains on
Motown as an innovator of r&b
creatively, as well as in the vital
areas of marketing, merchandis-
ing, advertising and promotion.
Bunky Sheppard, VP of r&b pro-
motion, surmised, ‘Traditionally
we have always been recognized
as an r&b company, but we feel
that although our roots are essen-
tially in r&b, we have brought
credibility to r&b as a much
broader form of music.

“We are equipped with one of
the finest promotion teams in the
industry, and we have been in-
strumental in the crossover ac-
ceptance of r&b, which has made
it more viable as music, en-
hanced radio acceptance on top
40 stations, and made the artists
more marketable.”

Mike Lushka, VP of marketing,
explained that Motown’s “total
music concept”’ governs the mar-
keting strategy for r&b product.
“We have been very successful in

the r&b market basically because
we were the first company to
recognize its potential and sale-
ability, and secondly we were
the first to treat it as product that
could reach more than black au-
diences.”

At the close of last year, Mo-
town was celebrating the most
productive quarter in its history.
And that surge of momentum
carried into this year to generate
the company’s most successful
and productive year in its history.

The long-awaited release of
Stevie Wonder’s “Songs In The
Key Of Life”” surpassed even the
most  favorable  expectations,
shipping double-platinum and
immediately jetting to the top of
the charts. Pulled from the album
were also two chart-topping sin-
gles, “l Wish” and “Sir Duke,”
with undoubtedly more to come
from the 21 song collection.

Wonder’s masterful perform-
ance not only attained a new
level of excellence for contem-
porary r&b but transcended the
imposing barriers and limitations
of r&b, and achieved even greater
recognition for him as an artist
and producer in the American
Music Awards and the Grammy
Awards by winning the Album of
the Year.

Superstars Diana Ross, Marvin
Gaye, Smokey Robinson, the
Commodores, Jermaine Jackson
and David Ruffin maintained their
prolific track records, while Mo-
town’s new breed of stars, Thelma
Houston, Jerry Butler, Syreeta
Wright, G. C. Cameron, Tata

Vega, Willie Hutch, Jr. Walker,
The Dynamic Superiors and Ron-
nie McNeir generated additional
thrust and productivity as major
recording stars.

The monthly simultaneous re-
leases of Marvin Gaye’s “Live At
The London Palladium,” and the
Commodores fifth album, “The
Commodores,” created an im-
mense impact on the marketplace,
both going platinum within weeks
of their release.

Marvin Gaye’s throbbing and
infectious “Got To Give It Up”
was an instantaneous hit and
eased its way to the top of the
r&b, disco and pop charts. The
Commodores once again found
their niche with a soothing bal-
lad, “Easy,” and it is currently
skyrocketing to the top of the
charts. The Commodores, on a
worldwide tour, continue to carry
their banner internationally with
record breaking -sales in Japan,
The Phillippines and Africa.

Smokey Robinson’s “Deep In
My Soul” reaffirmed his ranking
as a premier performer, while
Tata Vega's second album, “To-
tally Vega,” brought her addi-
tional attention as one of the
brightest to emerge from the
company’s ‘“‘new crop” of super-
stars. Culled from the album
is her current hit, “You’ll Never
Rock Alone.”

Newest of Motown’s long line
of stellar harmony groups is the
Dynamic Superiors, whose recent
album, “Give & Take,” produced
by Holland-Dozier-Holland, has
stimulated their biggest success

R&B's Perennial Trendsetter

to date with a powerful remake
of the early hit “Nowhere To
Run.”

In the coming months Motown
will maintain its momentum with
a top list of releases from most
of its major artists. Leading the
way will be a special Stevie Won-
der “Documentary” multi-album
package which will trace his nu-
merous hits dating back to
“Finger Tips.”

Studio albums by Marvin Gaye
and Diana Ross will follow their
hit live albums, and Smokey Rob-
inson’s soundtrack album from
the feature film "“‘Big Time" was
just released. Robinson penned
the music and also served as ex-
ecutive producer of the film.

Jermaine Jackson’s new album
was just released. The album,
“feel The Fire,” follows up the
success of his debut solo set, “My
Name Is Jermaine.”

Syreeta and G. C. Cameron,
who released solo albums this
past year, will be featured in a
duet album, which promises to
be as exciting and the “Thelma &
Jerry” duet set recently released.

Thelma Houston, now a head-
liner after the success of her criti-
cally acclaimed hit single, “Don't
Leave Me This Way,” and gold
album, “Any Way You Like It,” is
scheduled for another solo album.
And Jerry Butler, who refurbished
his career with the hit “I Wanna
Do It To You,” taken from his
album, “Suite For The Single
Girl,” is also set to release a solo
album.

(Continued on page 36)

Motown's wealth of r&b pacesetters is exemplified by (to f left): i i i i
Jackeon, Commodores, Jer’:'y Bt plifi y (top row, from left): Stevie Wonder, Diana Ress, Marvin Gaye, Smokey Robinson; (bottom row) Thelma Houston, Jermaine
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A&M Increases Its R&B lmpact

W A&M Records has h|stor|cally
had a strong track record in the
industry for releasing best selling
pop albums. This year, the label
has also emerged as a major force
in the r&b market. A&M is antici-
pating an even greater share in
the market, due, in a large part,
to the anticipated strength of its
r&b activity during the next fiscal
year.

The label has already estab-
lished two major new r&b acts
this year, the Brothers Johnson
and L.T.D., in addition to receiv-
ing consistently strong r&b action
from such artists as Billy Preston
and Quincy Jones. A&M was also
successful in crossing over many
of its pop artists such as Pablo
Cruise and Peter Frampton into
the r&b market. In addition to
the above acts, the label has r&b
and crossover artists waiting in
the wings—Letta Mbulu, Karma,
Milton Nascimento, Gino Van-
neili, Hummingbird and Chuck
Rainey, to name a few. It is with
these artists, and with the addi-
tion of producer Bobby Martin to
the label, that A&M is becoming
an even stronger force in the
r&b market.

Record World recently asked
several key A&M executives to
comment on the label’s rapid
expansion into the r&b market
and its plans for the future. “We
like to think that our growth in
the r&b market has been a natural
one,” remarked A&M president
Gil Friesen. “We didn’t get to-
gether one day and say, ‘we must
sign ten new acts and go after
this market.” We didn’t try to
encourage established acts to join
the label so we would be guaran-
teed a certain percentage of the
r&bh charts. What we did, which
is consistent, | believe, with the
way we sign and develop all of
our acts, was to wait until the
right artists came along, and then
to develop these acts on a long-
term basis.” This way, the acts
would hit the charts when they
were ready, not when we decided
we needed to have a few acts on
the r&b charts.

In the case of the Brothers
Johnson, although their first two
albums went platinum in an in-
credibly short period of time,
their career was carefully devel-
oped by Quincy Jones until they
were ready to begin their own
solo careers. Quincy, as you
know, had one of the major pop
and r&b albums of the year with
his ‘Roots’ album. The Brothers
first toured and recorded with
Quincy before he produced their
first A&M Ip, ‘Look Out For
Number 1. That album, and their
newest release, ‘Right On Time,

the Brothers
Johnson as one of the top acts
in the country. L.T.D. had two
albums on the label before their

have established

best selling hit single, ‘Love To
The World.” That single was just
a taste of what the band has the
capability to do. Their new al-
bum, produced by Bobby Martin,
has already sold over 150,000
units in the first week of release.
This is the album for L.T.D. and
it will be a tremendous success
because the band is now ready to
deliver, and we are proud to have
success.

“As a result of these artists,
and many others, we have in-
creased our potential in the mar-
ket by making the necessary
additions to our field force to
promote and market these al-

B MCA Records had for some
time been eyeing the established
and ever popular r&b music field,
but wisely waited for just the
right situation for successful entry.
The proper situation finally pre-
sented itself last summer when
the Norman Whitfield composed
and produced soundtrack to the
Art Linson-Gary Stromberg pro-
duction of the movie “Car Wash”
was offered to MCA Records for
distribution.

Perhaps the toughest part of
marketing product in an area that
is relatively new to a company is
the ability of that company to at-
tain credibility in that particular
area and MCA executives knew
that above all, their initial foray
| into the field of r&b had to be
accompanied by strong product.
And the ““Car Wash” soundtrack
project embodied all the right
pieces for success: The album
was composed and produced by
Norman Whitfield, an established
and highly successful r&b com-

%)
-

Brothers Johnson, LTD

bums to their fullest potential.
This is the manner in which we
prefer to grow, follow a career
until it is ready to break, and
then put all of our efforts into
one united major campaign for
the artist. That has generally been
our approach with all of our
artists, but we are particularly
proud of our recent growth and
development in the r&b field.”
“In terms of r&b, | think we’ve
established two important tradi-
tions for ourselves at A&M,” re-
ports Kip Cohen, vice president
of a&r. “We’ve found that we can
get significant r&b airplay on a
number of our non-black artists.
“We can start with a West
Indian girl from England, Joan
Armatrading, whose music defies
any category, move on to the

poser and producer whose previ-
ous recording projects had re-
gistered well over 60 million units
in sales; a major motion picture
with  which cross promotions
could be easily established; and
the acknowledged motion picture
soundtrack expertise of the MCA
marketing force.

The result was phenomenal.
With a platinum soundtrack Ip, a
platinum single (‘‘Car Wash"’), the
second single (1 Wanna Get Next

y

To You”) and a third single (“I'm |

Going Down"”), MCA was able to
establish Rose Royce as a hit act
and more importantly, demon-
strate it has the capability for suc-
cess in the r&b field.

The success of ‘‘Car Wash”
prompted MCA president ]. K
Maitland to expand even further
into the burgeoning r&b field.
The initial expansionary move
proved to be a major production
agreement with Bob Schwaid and
Reggie Lavong’s Rollers Produc-
tions.

RECORD WORLD AUGUST 6,
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Brothers Johnson, a platinum act
that has not only held its r&b
audience but crossed over heavily
into other categories, and then
consider the situation with a
white English superstar, Peter
Frampton, who got r&b play with
his super-selling ‘Frampton Comes
Alive’ album.

“I would like to also mention
Letta Mbulu, a premier South
African vocalist, who without suc-
cumbing to standard treatment
created a contemporary album for
the U.S., ‘There’s Music In The
Air” while maintaining the ethnic
character of her work. Or con-
sider Milton Nascimento, a Brazil-
ian jazz artist, or Gino Vannelli,
an ltalian/French/Canadian artist
—we have all of these artists

(Continued on page 44)

MCA: AWell-Timed Entry into R&B

The first act to be released
under the Rollers aegis was the
14-piece group from Trinidad,
Kalyan. Kalyan is produced by
Tony Silvester. Currently, Silvester
has Kalyan in the studio working
on their second MCA/Rollers re-
lease with touring plans being
formulated for this summer.

Also teleased by MCA under
the Rollers agreement is Lifestyle,
a group from Rochester, N.Y.,
produced by Billy Jackson; Man’s
Theory; LaSo, created and pro-
duced by Joe Bataan; Karen Pree,
produced by Clay McMurray and
soocn-to-be released albums by
former Kool & The Gang mem-
ber Ricky West and Gary Toms
(of Gary Toms Empire fame).

The MCA/Rollers production
agreement was quickly followed by
a production deal with veteran
producer / songwriter / artist Van
McCoy and his partner, longtime
songwriter and manager Charles
Kipps, Jr. McCoy, perhaps best

(Continued on page 28)
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R&B Awards
Singles

Top Instrumental Group
#1 Rhythm Heritage

Top Duo
#1 Marilyn McCoo and Billy Davis, Jr.

Top New Duo
#1 Bobby Bland and B.B. King

Albums

| JounHanoy | | Rurus |
' Featuring Chaka Khan ;,_..__. Carnival Featuring Chaka Khan
ASK RUFUS 0 R | ASK RUFUS

Top Vocal Combination Most Promising Top Featured
#1 Rufus featuring Instrumentalist Vocalist (female)
Chaka Khan #1 John Handy #1 Chaka Khan

To our artists,and to NATRA, a tip of the hat.
From all of us at ABC.

 Records




At Capitol, Crossovers Are the Key

8 Capito! Records formed its soul
division in 1973 and in the inter-
vening years has become one of
the leading labels in the r&b/soul
and jazz field with acts such as
Natalie Cole, The Sylvers, Tavares
and Maze—all of which have
crossed over and climbed the pop
charts as well.

According to Larkin Arnold,
Capitol’s vice president, soul divi-
sion, “Three-and-a-half years ago
all we had was Nancy Wilson.
Since then we signed and broke
a number of top acts. New we're
into the second wave with acts
such as Maze, Caldera and The
Rance Allen Group.”

One of Capitol’s biggest suc-
cess stories is Natalie Cole, who
has followed her father into the
realm of stardom. In the past
couple of years, she has collected
five Grammy Awards, three gold
albums (“Inseparable,” “‘Natalie”
and ‘““Unpredictable’), and six
crossover hit singles (“This Will
Be,” ‘/Inseparable,” ‘’Sophisti-
cated Lady,” ““Mr. Melody,” “I've
Got Love On My Mind" and the
new ‘“Party Lights”).

Similarly, The Sylvers have sky-
rocketed to success. This youthful
family singing group moved to
Capitol in late 1975 and immedi-
ately struck gold and platinum
with their single “Boogie Fever,”
which sold two-and-a-half million
copies on its way to the top of
Record World’'s r&b and pop
charts. It was taken from the best-
selling ““Showcase” album, which
also contained the hit “Cotton
Candy.”” Aided by a multitude of
television appearances, The Syl-
vers’ current album, “Something
Special,” has spawned two more
crossover hits — the gold “Hot
Line” and “High School Dance.”

Another family singing group
on Capitol is Tavares, who have
had 11 top 15 r&b singles in a
row, all of which also crossed
over into the pop listings. The
latest in the string of successes
is “Whodunit,” but a new single,
“Goodnight My Love,” has just
been released.

Currently in the national spot-
light with their self-titled debut
album (on RW’s r&b and pop
charts) is Maze Featuring Frankie
Beverly. Originally a part of the
Philadelphia scene before moving
to San Francisco, Maze had a few
singles on other labels using other
names before their Capitol album
and hit single, “While I'm Alone.”
A second single, ““Lady Of Magic,”
has just been released.

Another group that has been
hot on the r&b chart during the
past year is Sun, a 10-man band
from Dayton, Ohio. They first
stirred up excitement with the
hit “Wanna Make Love (Come
Flick My BIC)” off their similarly-

14

titted debut album. With the re-
lease of their second album, ““Sun-
Power,” in March, they scored
again with “Boogie Bopper.”” The
second single from that album,
“Just A Minute Of Your Time,”
has just been released.

Nancy Wilson, who has spent
her entire solo recording career
on Capitol,. continues to have
best-selling albums and sell-out
concert appearances.

A recent addition to Capitol’s
roster is The Rance Allen Group
from Detroit. After three popular
albums and several singles on an-
other label, the group switched to
Capitol for the release of their
“Sav My Friend” album in April.

Freda Payne made a name for
herself in the early '70s with a
long string of soul and pop hits
such as “Band Of Gold” on In-
victus (which was distributed by
Capitol at that time). Now she is
back at Capitol, this time signed
directly to the label. She has two
Capitol singles, “I Get High (On
Your Memory)”’ and “Bring Back
The Joy.”

Bill Cosby debuted on Capitol
in May, 1976, with “Bill Cosby
Is Not Himself These Days, Rat
Own, Rat Own, Rat Own,” a
musical and satirical album that
made both the r&b and pop
charts as did the two singles
from it, “Yes, Yes, Yes” and “I
Luv Myself Better Than | Luv My-
self.” Cosby also served as the
inspiration, musical advisor and
executive producer of the jazz
and soul instrumental album “For

|
|
|

I

The Cos Of Jazz” by the First
Cosins Jazz Ensemble. A regular
comedy album recorded in Las
Vegas, ‘‘My Father Confused Me
. . . What Must | Do? What Must
| Do?,” was released in February.

Most of Capitol’s recent expan-
sion into the field of jazz-oriented
music has taken piace in the soul
division. It began last September
with the release of Caldera’s self-
titled debut album which con-
tained the r&b-charted single
““Out Of The Blue.”

Earlier this year, Capitol signed
a multi-artist, multi-album pro-
duction deal with Zembu Produc-
tions, Inc., which is headed by
Jerry Schoenbaum and  Skip
Drinkwater (the latter has pro-
duced more than 35 jazz and sou!
artists). The first album under the
pact was Polish jazz violinist
Zbigniew Seifert’s self-titled al-
bum. The second artist brought to
the label by Zembu is trumpet
and flugelhorn player Eddie Hen-
reason, whose album is titled
“Comin’ Through.”

Several other popular jazz art-
ists have already received airing
on r&b radio around the country.
Albums by two of them—Gary
Bartz’ ‘“Music s My Sanctuary”
and Raul de Souza's “Sweet
Lucy”—were released by Capitol
on May 16.

Keyboardist BobbyLyle emerged
on June 13 with his first Capitol
album, “The Genie.”

Another soul group Capitol is
nurturing is Brief Encounter. The
nine-man band received good
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response to their first Capitol
single, “What About Love,” re-
leased last year. A new single,
“In A Very Special Way,” was re-
cently released.

Overlapping into the r&b and
sou! field is the disco market
which Capitol has scored con-
sistently in with acts ranging from
Tavares to Natalie Cole. Recently
Maze’s “Time Is On My Side” and
Raul de Souza's “‘Sweet Lucy”
have become popular disco favor-
ites so Capitol released the two
songs together on the label’s first
12-inch disco single available to
consumers.

Kraftwerk

Another unusual disco phe-
nomenon is Kraftwerk, a group of
four classically-trained German
electronics wizards whose new
Capito! album, “Trans-Europe Ex-
press,” is becoming the latest
rage in discos. R&B radio stations
and discos were originally sent a
12-inch, 45 rpm disco single of
“Trans-Europe Express/Metal On
Metal.” As interest increased, a
12-inch, 33% rpm promotional
single of the two tunes (shortened
down and retitled ““Trans-Metal
Express”’) was sent to all radio
stations. In addition, a consumer
single of “Trans-Europe Express”
was released july 18.

To increase the airplay of Capi-
tol’s r&b and soul product, Paul
Johnson, formerly known as radio
personality Fat Daddy, has been
hired as national promotion man-
ager, black product.

R&B at Capitol features such talents as (clackwise, from top left): Natalie Cole, Tavares, Sylvers, Maze (featuring Frankie Beverlyj.
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TO NATRA FROM
THE BROTHERS JOHNSON:

#1 Top Duo—-R&B / ﬁms
#1 Most Promising Duo—-R&B Singles
Special Achievement Award—The Brothers Johnson/Quincy Jones
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A Healthy Balance Scores for RCA

# At RCA Records, rhythm and | tion (“Golden Girls"), Billy Vera

blues encompasses a balance of
albums, singles and disco action
revolving around artists on RCA
and associated labels.

Heading the list would be the
imminent release of the second
album by Dr. Buzzard’s Original
Savannah Band. Close to a plat-
inum block-buster, the group's
first RCA Ip, “'Dr. Buzzard's Orig-
inal Savannah Band,” was one of
the year’s most talked about de-
buts and quickly established an
international reputation for the
band despite the fact they per-
formed rarely and made few per-
sonal appearances.

Fresh from his best-selling
“Renaissance” Ip is Lonnie Liston
Smith with “Lonnie Liston Smith

. Live!,” his first on-the-scene
recording for RCA. Also in the
funk-jazz-fusion bag are The
Memphis Horns with "“Get Up
and Dance,’ and Bob Thiele’s
“Mysterious  Flying Orchestra.”
From The Tymes, who have reor-
ganized to include two new faces,
there is a brand new album,
“Diggin’ Their Roots,” with which
this perennial favorite soul team
hopes to literally launch a fresh
career. Another recent release is
D. J. Rogers’ third RCA effort,
“Love, Music & Life.” In the debut
area, there are premiere lps by
Greg Perry (“Smokin’”), Edna
Wright (“Oops, Here | Go Again”),
the New York Community Choir
(“The New York Community
Choir”) and Garland Green
(“Love is What We Came Here
For”).

Midsong
New albums from Carol Doug-
las (“/Full Bloom™), Silver Conven-

RCA r&b artists m:lude {top row, from left): Lonnie Liston Smnh N.Y. Community Choir,

Buzzard’s Original Savannah Band.
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(“Out of The Darkness”), Love
Child Afro-Cuban Blues Band
(“Spandisco”) and Lazarus (‘“’Laz-
arus”) highlight the current Mid-
song International Records prod-
uct output, manufactured and dis-
tributed by RCA. Soul Train Rec-
ords, another associated label, is
coming on strong with Shalamar’s
“Uptown Festival,” The Whis-
pers’ new hit, “Open Up Your
Love,” and Carrie Lucas’ ‘‘Simply
Carrie,” with product from The
Soul Train Group and Sunbear
also scoring. From Tabu Records
there is the breakout act Brain-
storm, whose “Stormin’’ Ip is
charting and selling, and the re-
turn to action of Jim Gold, with
“| Can’t Face Another Day With-
out You.” Tattoo Records has
added additional interest with The
Gap Band.

Singles

Currently charting soul singles
from RCA include ‘Lovin’ Is
Really My Game” (Brainstorm),
“Make It With You” (The Whis-
pers), “What The Funk’” (The
Memphis Horns) and "1 Heard
The Voice of Music Say” (Sun-
bear). Other r&b singles, either
just released or gathering airplay
and sales momentum, are Donna
McDaniel’s “Save Me,” The Gap
Band’s ’‘Little Bit of Love,” The
Soul Train Gang's “My Cheri
Amour,” Ralph Graham’s “What
Am | To Do,” Dizzy Gillespie’s
Pablo collaboration with Lalo
Schiffrin, ”’Unicorn’” and Vicki Sue
Robinson’s new release, “Hold
Tight,” which already is breaking
for a hit in New York radio.

On the disco scene, RCA is rep-

| resented with The New York Com-
munity Choir (“Express Your-
self), Brainstorm (“Lovin’ s
Really My Game”), Love Child
Afro-Cuban Blues Band (“Oye
Como Va”), Vicki Sue Robinson
(“Hold Tight'), Alma Faye Brooks
(““Stop, | Don’t Need No Sympa-
thy”) and Shalamar’s long-run-
ning “Uptown Festival’’ smash.

W TK Productions has emerged as
a powerful force in the r&b field
with an artist roster which com-
bines proven superstars like K.C.
and The Sunshine Band, Betty
Wright, and Dorothy Moore with
up-and-coming performers like
John Tropea and T-Connection.
K.C and The Sunshine Band’s
current album, ““Part 3,” has just
been certified platinum. Their
new single, “Keep It Comin’
Love,” is currently building up
both the pop and r&b charts.
The group’s track record in-
cludes the platinum “K.C and The
Sunshine Band” album and four
gold singles: “Get Down To-
night,” “That's The Way | Like
1t,” ""Shake Your Booty” and “I'm
Your Boogie Man.” In addition,
K.C (Harry Casey) was chosen as
Record World’s most promising
vocalist on an r&b single in 1976.
Not bad for someone who got
his start in the music business by
working in the TK warehouse and
using the studio at night.
Dorothy Moore
Dorothy Moore’s new single, “'I
released “Dorothy Moore” lp, is
enjoying great success on both
the pop and r&b charts. Mes.
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Believe You,” from her recently

Shalamar, The Tymes; (bottom row) Memphis Horns, D.J. Rogers, Carol Douglas, Dr.

Rhythm and blues marketing
programs and promotions are a
constant factor at RCA. The most
recent example of such support
was the press-dealer-radio recep-
tion given for The Whispers and
Carrie Lucas when their current
Soul Train tour brought them to
New York for an appearance at
Carnegie Hall.

TK Talent Packs Power

Moore, whose “Misty Blue” single
was a gold seller, was named last

year as Record World’s most
promising female r&b album
vocalist.

The current TK release sched-
ule is also highlighted with al-
bums from other artists with gold
in their pasts. Betty Wright, whose
“Clean Up Woman" was certi-
fied gold, has recently released
an Ip titled "“This Time For Real.”
Timmy Thomas, whose single
“Why Can’t We Live Together?”
was a platinum seller, has just
released his latest effort, titled
“The Magician.”

Rounding out the new releases
are John Tropea’s "Short Trip To
Space” and T-Connection’s ""Ma-
gic.” These two albums, which
have been enthusiastically re-
ceived are the most recent ex-
amples of the company’'s com-
mitment to breaking and devel-
oping new talent.

TK’s current success is due to
label president Henry Stone, the
company’s founder, and a pioneer
of the recording industry. Despite
a long career as an independent
distributor, Stone feels the key to
TK’s success lies in the fact that

(Continued on page 36)
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love, togetherness and devotion.

#1 MOST PROMISING MALE GROUP - R&B ALBUMS
#1 MOST PROMISING MALE GROUP - R&B SINGLES
#10 TOP RECORD GROUP - “LOVE BALLAD”




Atlantic's Soul Continues To Thrive

® The recent (June 14th) RIAA
gold certification of "“Slave,” this
9-man Ohio band’s debut album
on Cotillion Records (distributed
worldwide by Atlantic), brought
everyone back to some very
clearly-defined basics of r&b.
Their May advertising had boasted
ironically that, '“In the past 11
weeks, 395,000 people have
bought an album you’ve probably
never heard.” For Slave, as with
many an r&b act starting out on
its recording career these days,
recognition was an old story — of
which hearty sales was only one
part.

It was, in fact, the album charts
of Record World (nearly two
months before those ads ap-
peared) that first started to tell the
story. Slave’s Ip had debuted on
the RW pop charts a week ahead
of its appearance inside the maga-
zine’s r&b top 40. By the first
week in April, the album had
broken to the inside of the top
20 r&b: and had made it inside
the top 100 on the pop chart as
well.

The recent collaboration of the
Average White Band and Ben E.
King, two acts who represent sev-
eral generations of r&b successes
spanning two continents and two
decades of Atlantic history, not
only yielded a fine album—"Ben-
ny And Us,” produced by Arif
Mardin and Atlantic president
Jerry Greenberg, and released less
than one month ago—but also
showed that the whole could
turn out to be much greater than
the sum of its parts.

But such collaborations are not
unusual occurrences at Atlantic.

Temptations, Trammps.
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An inspired pairing brought Are-
tha Franklin together with pro-
ducer/composer Curtis Mayfield
for the RIAA gold album “Spar-
kle” (her 21st gold record on
Atlantic), whose initial single,
“Something He Can Feel,” spent
the entire month of july '76 as
RW’s #1 r&b single. This project
was echoed a year afterward with
Aretha’s single “Break It To Me
Gently,” a solid r&b chart smash
produced and composed by Mar-
vin Hamlisch and Carole Bayer
Sager.

As for the future, consider some
of these combinations that have
taken shape: Sister Sledge, who
have literally grown-up on the la-
bel over the last six years, have
completed an album in Munich
with Silver Convention master-
minds Michael Kunze and Sylves-
ter Levay, titled simply “To-
gether,” and released this week.

Ray Barretto, who established
his name in Latin music over the
years and has now exploded as a
leader on the jazz-fusion scene,
chose none other than Wilton Fel-
der, Joe Sample and Stix Hooper
—the Crusaders—to produce his
first studio album for Atlantic, set
for late-summer release.

The Impressions also continue
to make history, now on Cotillion
Records. Not only have they re-
turned to their original classic 3-
voice format, but they've re-
united on their latest single,
“Can’t Get Along,”” with the great
Johnny Pate, the producer/ar-
ranger associated with the vocal
group’s biggest hits of the early
'60s, “It's All Right,” “Keep On
Pushing,” “Amen,” ‘‘People Get

Ready,” and so many others.

And Margie Joseph, the sultry
New Orleans songstress who
carved out a career for herself on
Atlantic over the course of four
albums during the '70s, is now in-
volved in her first production with
the master, Johnny Bristol.

Bristol, after a late-starting solo
career that has already yielded its
share of multi-million sellers,
came to Atlantic last fall with his
first album form the label, ‘‘Bris-
tol’'s Creme,” featuring “You
Turned Me On To Love” and “I
Sho Like Groovin’ With Ya.” His
next single, ‘‘Strangers in Dark
Corners,” is due for release in just
a few weeks, to be followed by
an album in October.

There are always those combi-
nations, on the other hand, that
no one would ever think of tam-
pering with. After eleven RIAA
gold records on Atlantic in under
six years, the working relationship
of the Spinners and their exclu-
sive producer Thom Bell is the
stuff of which legends are made.
The Spinners’ latest album, ‘“Yes-
terday Today & Tomorrow”
(which introduced their new lead
singer John Edwards on one
track), was released in March, pre-
ceding their long-overdue return
to Europe (where “‘Could it Be I'm
Falling 'n Love” was enjoying re-
newed chart success after so many
years) and their maiden voyage to
Japan.

There other such enduring re-
lationships upon which Atlantic
and its various custom labels have
come to depend: The Trammps
and and the Baker-Harris-Young
production team are untouched

as the crowned heads of disco,

and their Atlantic albums —
“Where the Happy People Go”
and ‘“Disco Inferno’” — are con-
sistently  best-selling catalogue
entries.

And now the Baker-Harris-

Young crew has taken over the
production reins for Blue Magic,
the million-selling Atlantic/Atco
group (“Sideshow”) whose sixth
Ip for the label is set for October
release.

Castor-Pruitt Productions should
be equally familiar, now that
the Jimmy Castor Bunch and
manager John Pruitt have built the
career of “the Everything Man”
into a reliable mainstay on Atlan-
tic, up to and including Castor’s
fifth album, ‘“Maximum Stimula-
tion” (featuring “The Return of
Leroy, Pt. | & 1I"), set for late-
August release.

On Big Tree Records (distrib-
uted worldwide by Atlantic), Hot
Chocolate is back on the U.S.
charts with “So You Win Again,”
produced by the man whose
name is inextricably linked with
their own, Mickie Most.

And the same label has also
been responsible for heating up
the r&b, pop and MOR charts
through the winter, spring and
summer with the femme vocal trio
Hot and their RIAA gold single,
“Angel In Your Arms,” a product
of the Muscle Shoals team of Ter-
ry Woodford and Clayton Ivey.

Earlier this year, Atlantic en-
tered into a worldwide distribu-
tion agreement with Armen
Boladian’s Detroit-based record
company Westbound, which has

(Continued on page 38)
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Ron Moseley
Vice President, Special Markets

Ray Harris
Director, National R & B
Promation

Walt Johnson
Manager,R & B
Product Merchandising

Sharon Heywcerd
Promotion Coordinator

David Todd
National Disco
Promotion Coordinctor

Frank West
New York City
Field Representative

NATRA-LY..

We’'ll Be There.

Jackie “Dino” Dean
Southeast Regional
Promotion Manager

Larry “Grasshopper” Farmer
Cleveland Field Representalive

Leroy Phillips
Midwest Regional
Promotion Manager

Mike Williams
Memphis Field Representative

John Young
Southwest Regional
Promotion Manager

Lygia Brown
West Coast Regional
Promotion Manager

And we’ll be representing the most exciting product

you’ll be hearing this fall.

Tne Whispers, Carol Douglas, Savannah Band, Vicki Sue Robinson,
Brainstorm, Daryl Hall & John Oates, The Memphis Horns, Silver Convention,
The Soul Train Gang, Odyssey, Tom Smiley, Greg Perry,

Carrie Lucas, Shalamar, Sunbear, D. J. Rogers, Darcus,
Evelyn “Champagne” King, Sharon Ridley, The New York Community Choir,
The Tymes, Chocolate Milk, Garland Green, Lonnie Liston Smith,

Edna Wright, Cottonmouth, Ralph Graham
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ABC-A Full Commitment to Black Music

® ABC Records is no neophyte in
the black marketplace. The label’s
involvement with r&b began back
in ’73, anticipating the current
marketability of black music. In
progress since then has been the
careful construction of a roster
including viable and diverse black
talent, simuitaneous with the de-
velopment of a highly motivated
r&b promotion staff. It followed
that the label was well-prepared
to meet the market’s present de-
mand for black product.

Back in ‘73, then-president Jay
Lasker handed Otis Smith an ABC
vice presidency and the task of
establishing the label in black
business. Smith moved to ABC
from the Invictus/Hot Wax label,
which  was run by Holland-
Dozier-Holland; the all-r&b label
had made considerable impact
in the black marketplace with hot
product from talents like Freda
Payne, Parliament, Chairmen of
the Board and the Honeycombs.
Smith’s position there as vice
president of operations—and his
previous ABC experience as vice
president of sales and promotion
—led to his present position.

“Qur first priority,” recalls
Smith, ““was to build a black ros-
ter that could appeal to all parts
of the black record buying public
—1to those interested in blues,
gospel, jazz and pop-crossover.
We had a solid head start in blues
with B.B. King already on the
roster, so we concentrated on

building the roster with acts in-
volved with other areas of black
music.”’

Shortly after his appointment,
Smith negotiated ABC's acquisi-
tion of the historic gospel-blues
Peacock label and Songbird label
(formed in Houston by Don Ro-
bey in '49) and the equally im-
portant blues Duke label (formed
in Memphis by James Mattis in
’52, and sold to Peacock a year
later).

“With the Duke-Peacock acqui-
sition,”” says Smith, ‘‘we gained
healthy talents like Bobby ‘Blue’
Bland, the Sensational Nightin-
gales, the Mighty Clouds of Joy
and Carl Carlton—solid artists
with staying power. in addition to
picking up a few more artists we
could build with, ABC then had
some very important black cata-
logue recorded for Duke-Pea-
cock.”

The acquisition quickly bore
fruit—Carl Carlton made the
r&b and pop top 10 with “Ever-
lasting Love,” which was his first
effort produced at and promoted
by ABC. And Bobby Bland was
teamed for an album with fellow
blues legend B.B. King (who'd
had his own ABC success with
“The Thrill Is Gone"” after being
teamed with  producer Bill
Szymczyk) for a duo Ip titled “To-
gether For The First Time.” The
album quickly went gold.

The Four Tops were signed to
ABC as a well-established black

vocal group with a feel for the
city and a proven track record as
a crossover act, one that con-
tinues to develop its talent today.
Their first album for ABC in 1972,
“Keeper of the Castle,” produced
two hit singles: “Keeper of the
Castle” and “Ain’t No Woman
Like The One | Got.”

Later, when the Blue Thumb
label was up for sale, Smith ne-
gotiated its purchase for ABC.

“We compared and analyzed
both labels’ rosters,” Smith says.
“Blue Thumb’s included the

Pointer Sisters and the Crusaders,
two viable black acts that could
add their particular dimensions to
the variety of black talent record-
ing for ABC.”

After proving that it could sign
and promote established black
artists with large success, ABC
sought to establish that it could
develop, promote and break new
black talent with equal success.
“We proved we could do that,
initially, with  Rufus,” Smith
states. "“They represent another
area of black music, that of a
black blues-rock that was self-
contained. In the beginning, we
subsidized the band’s living ex-
penses, promoted them as they
toured, and conveyed to the pro-
ducer what we wanted from the
group. Based on their success
since then, ABC came up with a
major attraction.”

A strong r&b promotion staff
was assembled and developed in

ABC's soulful sounds emanate from the likes of (clockwise, from top left): Marilyn McCoo & Bitly Davis, Jr., The Mighty Clouds of
Joy, Lenny Williams, Floaters.
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conjunction with beefing up the
roster, ““Without the right people
in r&b promotion, or any area of
promotion, you can forget it,”
Smith emphasizes. '"We sought to
develop a team concept so we
didn’t have people on the staff
competing against each other.
We scrutinize our promotion
people very carefully before
they're hired, so we have people
who enjoy what they do, enjoy
working together as a team, and
will go after something relent-
lessly until they bring it home.

“Women have played a large
part in ABC’s success with r&b
promotion. | feel that women
work hard on a day to day basis,”
Smith observes, “and I've found
them to be sensitive as it relates
to their jobs. Women in promo-
tion are no longer just pretty
faces—they’re now respected for
their success as businesspeople.”

The current roster of black ar-
tists recording for ABC contains a
well-balanced variety of talent,
established and fresh, with large
potential for longevity in the
black marketplace. Alphabetical-
ly, they’re Ruby Andrews, Roland
Bautista, Bobby Bland, Blue Mit-
chell, the Booty People, the Cru-
saders, Marilyn McCoo and Billy
Davis, Jr., the Dramatics, Floaters,
the Four Tops, Hitchhikers, Al
Hudson and the Soul Partners,
B.B. King, Denise LaSalle, Les
McCann, Harold Melvin and the
Blue Notes, the Mighty Clouds of
Joy, Sharon Paige, the Pointer
Sisters, Ramp, Rhythm Heritage,
Sam Rivers, Rufus Featuring Chaka
Khan, Nights, The Younghearts,
Shotgun, Dianne Steinberg, Grady
Tate and Lenny Williams.

Total Backing

Unlike many record companies
now getting involved with black
business, ABC backs its artists
with the total resources of the
company, not just the resources
of a single department. With that
kind of backing, ABC has been
able to sustain venerable super-
stars like Bobby Bland, B.B. King,
the Four Tops, the Dramatics and
the Crusaders. ABC’s investments
in talent development have
brought handsome returns for
more recently established stars
like Rufus (the band’s album,
“Ask Rufus,” is now platinum),
and Marilyn McCoo and Billy
Davis, Jr. (who have garnered a
gold single, “You Don’t Have To
Be A Star,”” a gold album, “I Hope
We Get To Love In Time,” a
Grammy and a hit television
show). And ABC’s marketing sys-
tem has had no problem keeping
up with the Floaters, whose Ip by
the same name is the fastest
breaking and fastest selling album
in the label’s history.
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RONNIE LAWS

Top instrumentalist, albums #1

Top new male vocalist, albums #2

ENCHANTMENT

Top new male group, singles #2

BRASS CONSTRUCTION

Top vocal/instrumental group, disco #3

Some Of The People Who Are Making It Work. Great Artists.
On Chi-Sound, Roadshow, Blue Note and United Artists Records and Tapes.
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AristaIs Primed for an R&B Explosnon

& In its two and a half years of
existence, Arista Records , has
been a dynamic, progressive and
multi-faceted record company—
one to be hailed not only for its
vital involvement in virtually
every kind of music, but as well
for its ability to break new artists.
The r&b portion of the Arista
story, under the helmsmanship of
Clive Davis, the label’s president,
and Hank Talbert, Arista’s vice
president, r&b promotion, has
been likewise one of steady
growth, leading, inevitably, to an
explosion likely to occur in the
next few months.

Talent

The label’s imminent r&b ex-
ptosion will come from a com-
bination of such newly signed
artists as Eddie Kendricks, Man-
drill, Aalon and Ray Parker, sev-
eral recently signed artists like
Shirley Brown and Garnett Mims,
who have already had chart suc-
cess on the label, and such Aris-
ta mainstays as Gil Scott-Heron,
General Johnson, The Brecker
Brothers, The Delfonics, Linda
Lewis and Harvey Mason.

This impressive listing of artists
gives Arista not only a fine mix-
ture of established as well as new
r&b artists, but also a comple-
ment of acts whose music covers
the vast realm of popular music
that falls into the generic cate-
gorization known as r&b music
today. From the powerful street
rhythms of Mandrill to the
smooth disco jazz of Harvey Ma-
son and The Brecker Brothers to
the ballad wizardry vis a vis pow-
erhouse rocking of Shirley Brown
to the poetry and r&b-jazz of Gil
Scott-Heron to the versatility of
Eddie Kendricks and General
Johnson, Arista Records has all
of the r&b musical bases covered,
and this portion of the young
label, which has grown steadily
and rapidly since its inception, is
about to assert itself in major
fashion.

Eddie Kendricks

The recent signing of vocalist
Eddie Kendricks by Arista caused
a stir in trade and consumer
press, and much of the specula-
tion that followed centered about
his first recording for the label.
That album will be recorded in
late July, with release set for early
fall, and a nationwide tour by the
artist will coincide with its re-
lease.

Producing Kendricks’ Arista de-
but will be Ray Parker, a singer-

songwriter-guitarist-producer who |

in release.
The music of Mandrill will also
have its full-fledged debut on Ar-
(Continued on page 36)
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can distribution rights to Stax/
Volt / Enterprise and subsidiary
labels is a key ingredient in Fan-
tasy’s expanding program of in-
volvement in black contemporary
music. It gives Fantasy a soul cat-
alogue to complement its vast
jazz catalogue.

The Stax catalogue includes
classic recordings by Isaac Hayes,
the Emotions, Johnnie Taylor, the
Staple Singers, the Dramatics,
William Bell, Albert King, Shirley
Brown, Rance Allen, Margie Jo-
seph, Booker T & the MG’s, the
Soul Children, the Sweet Inspira-
tions, Barbara Lewis, Rufus and
Carla Thomas, Kim Weston, Mavis
Staples, Little Milton, the Temp-
rees and many others, as well as
a vast gospel catalogue. Fantasy
will commence to reintroduce the
material early in 1978.

Equally as important are the
almost 1000 previously unre-
leased masters.

The first Stax release is due late
August and will include new al-
bums by Hayes, the Emotions and
Albert King. New artists will also
be signed to Stax, the first of
which it Fat Larry’s Band.

Simultaneously with the Stax
deal, Fantasy has announced its
| distribution of Wayne Hender-
son’s new label—At-Home Rec-
ords. The debut At-Home album

Clockwise, from top left, Arista soulsters Gil Scott-Heron, Mandrill,
Clive Davis).

by vocal quintet Allspice has just
' been shipped, to be followed in
August by the debut album by
Johnny Reason.

““Wayne has an amazing knack
of discovering, developing and
producing new talent,” remarked
Fantasy president Ralph Kaffel.
"He’s proven that with Side Effect
and Pleasure, and the At-Home
label deal is a logical extension
and expansion of the relationship
Fantasy has enjoyed with Wayne
since 1974. It gives him the ve-
hicle to accommodate his increas-
ing creative activity.” Side Effect’s
last album, ““What You Need’’ has
produced three charted singles,
with a fourth shipped last week.
Their third Ip, ““Going Bananas,”
is shipping in August. Pleasure
has had great chart success with
their “Joyous” lp and singles.

Fantasy’s most notable success
to date has been with the Black-
byrds. Under the stewardship of
Donald Byrd, the quintet has just
earned its second straight gold
record for “Unfinished Business”
and is currently finishing up its
sixth Fantasy album, “’Action.”

Stanley Turrentine, Fantasy’s
crossover champ, has just fin-
ished recording his sixth album
with Claus Ogerman arranging.
The album, titled “Nightwings,”
will be released later this month.
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General Johnson and Eddie Kendricks (with Arista president

Stax/Volt Acquisition Buoys Fantasy

8 The acquisition of North Ameri- |

and Patrice Rushen have both
broken into the soul charts with
singles from their recent al-
bums—'‘Feel the Heat” and
“Shout It Out.” McCoy Tyner’s
latest Milestone album is on the
pop charts, and Johnny Ham-
mond’s, Ron Carter’s and Sonny
Rollins’s latest Milestone albums
have enjoyed crossover success.

Fantasy is very enthusiastic

| about newly-signed Paulette Mc-

Williams, Impact, the Check-
mates, and Sylvester.

Paulette was the original lead-
singer of Rufus, sang with the
American Breed, and was fea-
tured on Quincy Jones’s “Roots”
Ip. Her first Fantasy album, titled
‘“Never Been Here Before,” is set
for August.

Impact, a male vocal quartet
led by ex-Temptation Damon
Otis Harris, made its debut on the
then-Atlantic-distributed WMOT
label. Their Fantasy debut has just
shipped.

The Checkmates, best known
for their Phil Spector-produced
smash “‘Black Pearl,” are currently
working on their debut Fantasy
album.

San Francisco disco sensation
Sylvester co-produced his first
Fantasy album with Motown vet-
eran Harvey Fuqua and San Fran-
cisco on July 20. His Ip, Syl-

Prestige artists Bill Summers i vester,” has just been shipped.
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A Salute to;

NATRA

MCA R&B Marketing Staff:

Wendell R. Bates, Director

Bernie Hayes, Midwest Earl Sellers, East Coast
Sparkle Kemp, West Ceast Lamont Simpkins, South







R&B Singles:

Top Male Group Most Promising Female Vocalist

#1 Commodores #1 Thelma Houston

Top Male Vocalist Top Female Vocalist

#1 Stevie Wonder #3 Thelma Houston

#3 Marvin Gaye. #8 Diana Ross

#9 Smokey Robinson o ) ey

Top Record (solo artist) #4 "Just To Be Close To You” — Commodores

#1""Got To Give It Up’’' — Marvin Gaye

#5 “1 Wish” — Stevie Wonder

#6 “Sir Duke"” — Stevie Wonder

#7 “Don’t Leave Me This Way” — Thelma Houston

Top Album 'solo artist) Top New Duo
#1 ‘‘Songs In The Key of Life’’ - Stevie Wonder #2 Thelma Houston & Jerry Butler
#2 “Live At The London Palladium” — Marvin Gaye

Top Album (group)

Top Male Vocalist #2 “Hot On The Tracks” — Commodores
#1 Stevie Wonder #6 "Commodores” — Commodores

“& Marsin Gaye Top Female Vocalist
Top Male Group #5 Thelma Houston

¥ Gommmedazes Special Achievement

Most Promising Female Vocalist Stevie Wonder
#1 Thelma Houston Longest Running #1 Album Of The Year
| i1
W
Top Male Grcup Top Male Vocalist Top Female Vocalist Top Female Group
#2 Originals #3 Eddie Kendricks #4 Thelma Houston #4 Supremes

#4 Marvin Gaye
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20th Gears Up for a Soulful '77

B Propelled by the success of the
recent Peter McCann and Kenny
Nolan singles and albums on the
pop and MOR charts and the
phenomenal safles of the ‘‘Star
Wars”  soundtrack album, 20th
Century Records is gearing up an
all-out campaign to include the
r&b charts among their triumphs
of 1977. This high energy activity
will center around the following
20th  Century Records artists:
Barry White, Love Unlimited, The
Love Unlimited Orchestra, Eawin
Starr, Formula V and Bobbye Hall.

20th Century Records’ director
of a&r is Harvey Cooper, who was
recently upped from director of
merchandising within the label
In his Sunset Strip office, Cooper
emphasized the unprecedented
support that he intends to provide
each r&b artist on 20th Century
Records’ artist roster: '‘Bobbye
Hall and Edwin Starr's recent ai-
bums have yel {0 reach the peak
of their sales and airplay potential
and | intend to see that happen.
Whereas Bobbye and Edwin have
only recorded one album apiece
for the labe!, we have a rich Barry
White catalogue consisting of
seven albums, most of which have
earned gold status and one of

Barry White with Love Unlimited, Edwin Starr

which, ‘Can’t Get Enough,’ turned
ptatinum.” On August 19, 20th
will release a new Barry White Ip,
“Barry White Sings for Someone
You Love,” which Cooper sees as
being White’s strongest album
yet. “We intend to make Barry
White a bigger seller than he’s
ever been before,” Cooper vowed.

Elmer Hill recently assumed the
responsibilities of 20th Century
Records’ director or r&b promo-
tion and he also emphasized the
major push the new Barry White

album will  receive. Formerly
20th’s midwest director of r&b
promotion, Hill explained that

whenever a Barry White, Love Un-
limited, or Love Unlimited Or-

Mercury's R&B Is Stronger

B With August albums by the Bar-
Kays and Con-Funk-Shun upcom-
ing, plus current action on singles
by the Ohio Players and Hamil-
ton Bohannon, the r&b depart-
ment of Phonogram, Inc./Mercury
Records is stronger than ever.

The division is !ed by Bill Hay-
wood, national promotion/r&b,
who, in addition to his regionai
staff, has just been augmented by
Cecil Hale, national album pro-
motion/publicity manager, r&b.
Hale is former president of
NATRA, and was with WVON in
Chicago for several years. His du-
ties include dealing with album
oriented black radio plus main-
taining a 'iaison with the black
press.

Bar-Kays

Two of the first projects are the
new albums by the Bar-Kays and
Con-Funk-Skur. The Bar-Kays fol-
low their monster “Too Hot To
Stop”’ album of last year with
“Fiying H'gh On Your Love
Their first Mercury 'p spawned
three r&b hits, includirg the pop
crossover “‘Shake Your Rump To
The Funk.”

Con-Funk-Shun’s second album
is “Secrets’ ana it follows their
self-titled debut effort of last year.
That album sold strongest in the
south and northeast, but gained

(Continued on page 36)

26

Mercury mokes r&b magic with {clockwise, from top left):

chestra album is released, there is
always a renewed interest in that
artist’s catalogue. This time there
will be a ““conscious, determined
drive to capitalize on Barry’s ex-
traordinary catalogue and bring
as many of those dynamic Ips
back on the charts,” according to
Hill.

“Brazilian Love Song"” is the
title of the new Love Unlimited
Orchestra single scheduled for re-
lease shortly after the release of
“Barry White Sings tor Someone
You Love.” “'Barry has taken the
Love Unlimited Orchestra in a
totally new direction,” Cooper ex-
plained, “and has put together an
exciting, varied record encom-
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passing a rainbow of musical
flavors. It is not entirely a disco
record but, at the same time, |
can guarantee you the discos
won’t be disappointed by what
they hear.”

Love Unlimited’s recent album,
“He’s All | Got,”” will be reserviced
to all radio, television and press
to tie in with 20th’s musical tri-
logy of Barry White, Love Un-
limited Orchestra. Love Un-
limited’s catalogue will also be a
key factor in 20th’s high budget
campaign toward r&b dominance.
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