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HITS OF THE WEEK
SINGLES

MARILYN McCOO & BILLY DAVIS JR., “LOOK
WHAT YOU'VE DONE TO MY HEART”
(prod. by Frank E. Wilson) (writers:
J. Footman-T. McFaddin-F. Wilson)
(Screen Gems-EMI/Traco, BMI/Col-
gems-EMI / Spec-o-lite / Jobete, AS-
CAPJ (3:23). This dueo's latest exudes
class—it's a romping, up-tempo r&b
tune that belies the lyrics’ sad mes-
sage. ABC 12298.

JOE TEX, “HUNGRY FOR YOUR LOVE” (prod. by
Buddy Killen) {writers: J. Tex-L. John-
son-J. King) (Tree, BMI) (3:13). Tex
turns from the hard disco style of
“Ain't Gonna Bump' to a blues-
oriented ballad with this single. The
performance is what makes it—re-
strained but rough-edged, and r&b
and pop audiences should be hungry
for it. Epic 8-50426.

ALAN PARSONS, ‘1 WOULDN’'T WANT TO BE
LIKE YOU” (prod. by Alan Parsons)
(writers: Woolfson-Parsons) (Woolf-
songs, BMI) {3:01). Parsons should
emerge as a singles artist—his FM
following is already strong—with
this percussive, r&b-tinged tune. lts
disco potential shouldn’t be over-

looked. The guitar solo in the break
shines. Arista 0260.

PARLIAMENT, “FANTASY IS REALITY" (prod. by

% George Clinton) (writers: G. Clinton-

B. Worrell-L. Ware) (Rick's/Malbiz,
BMI) (2:54). With critical acclaim
building for this most spaced-out of
r&b ensembles, its move onto pop
lists seems only a matter of time.
This single is flowing and melodic in
nature, but still a bit deranged. Cas-
ablanca 892.

SLEEPERS

IMPACT, “RAINY DAYS, STORMY NIGHTS PART
1”” (prod. by John Davis) (writer: Keith
Barrow) (Miss Thang, BMI) (3:32).
This Damon Harris-led group begins
a new label association with a sin-
gle that seems to be brimming over
with crossover prospects. The ensem-
ble singing does more than justice to
a fine, catchy song. Fantasy/WMOT
798.

CHILLIWACK, “SOMETHING BETTER” (prod. by
Ross Turney & Bill Henderson) {writ-
ers: same as prod.) (Chilliwack /Mush-
tunes, BMI]. {3:27). This Canadian
outfit comes closer to a breakthrough

with each single, and the caliber of

those records has remained high.

This acoustic tune starts quietly, but

builds to a powerful finish. Mush-

room 7025.

MARGIE ALEXANDER, “GOTTA GET A HOLD ON

ME"” (prod. by Sonny Sanders)} (writ-
ers: R. Tufo-A. J. Tribble-L. Simon)
(Aopa, ASCAP/Sifo, BMI) (3:31).

Alexander's brassy voice is only one
highlight in a rousing, pulsing r&b
tune that should have many audi-
ences dancing. It's probably the best
single of this kind since "Turn The
Beat Around.'' Chi-Sound 1033 {(UA).

CHARLENE, “I'VE NEVER BEEN TO ME’ (prod.

by Ron Miller, Berry Gordy & Don
- Costa) (writers: Ron Miller-Ken Hirsch)

(Stone Diamond, BMI) (3:49). This

ballad of a fallen woman under-
takes more complex matters lyrically
than most singles, and Charlene’s
lilting soprano presents them effec-
tively. It has pop and MOR chances.
Prodigal 0636 (Motown).
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following. This second enwit

more of a group effort with the writing
of Rick Roberts and Larry Bumett a key
strength and Jim Mason's production
again combining soft rock and country
strgins into their characteristic sound.
Atlantic SD 19101 (7.98). !

“A. J. THOMAS.” Currently riding up The
Singles Chart with his excellent cover
version of the Beach Boys' "'Don’t Wao'ry
Baby,” Thomas is headed for one of Ris
biggest hits in some time. This Ip shou d
likewise score with its predominan’ly
mid-tempo flavor touching on both pop
and country with material by producer
Chris Christian, Mann and Weil and
Troy Seals. MCA 2286 {6.98).

THE ANIMALS, “BEFORE WE WERE SO
RUDELY iNTERRUPTED.” The album was
thought to be lost in litigation some-
time last year but Messrs. Burdon, Price,
Chandlei, Valentine and Steel are back
together and have lost nothing in their
ability to turn a blues song into a fierce-
ly personal statement. Jimmy Cliff's
“Many Rivers To Cross™ gets a fine
reading. Jet JT-LA790-H (UA) (7.98).

MICHAELHENDERSON, “GOIN’ PLACES.”
The talented graduate from Norman
Connors® band is featured as lead vo-
calist, bass player and songwriter on his
second solo |p, delivering all the prom

ise of the first and more. His voice glides
over a number of soulful grooves, ex-
hibiting 21 formidable range. Roberia
Flack joins Henderson on ‘At The Con-
cert.” Buddah BDS 5693 {6.98).




A new Donny. Hard-hitting, big sounding,
mature. A beauty of an album with a sure-winner
of a new hit.

“Donald Clark Osmond” #1610
featuring the great single:
“You Got Me Dangling On A String .’ 01417
A Holland, Dozier, Holland Production.

ﬂ POLYDOR INCORPORATED
polvdor

A POLYGRAM COMPANY
Distributed by Phonodisc inc

Write or call your local Phonodisc Distributor Sales Office for displays or other promotional items
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80 WEA Titles
Going to $7.98

By SAM SUTHERLAND

8 LOS ANGELES—Eighty titles in
the WEA album catalogue are
being raised in price later this
month, with the major thrust
focusing on list price increases
for current top sellers from $6.98
to $7.98; also included are some
double-sets formerly listed at
$7.98 and now due to carry a
$9.98 list. The increase, effective
Aug. 15, applies only to discs, with
tape configurations unaffected.

(Continued on page 43)

Andy Gibb Again
Tops Singles Chart

By TONI PROFERA
B In his second consecutive
week at the top of the charts,
Andy Gibb, with his debut release
for RSO, shows incredible stay-
ing power despite the strong
competition at the
Chart  top. The Emotions
Analysis (Columbia) finished
a close second with
r&b action leading the way, and
Alan O’Day (Pacific) is solidly in
at 23, still moving lots of prod-
uct at all levels. There were no
(Continued on page 6)

Island To Shift
HQ To New York

M LOS ANGELES—Island Records

| has confirmed reports of an im-

pending move for the label’s
main American office from the

original headquarters here to
their New York offices. The offi-
cial announcement, made last

week by Charley Nuccio, Island
president, and Chris Blackwell,
founder of the U.K. based parent
label, projected the relocation
would take place late next month.
Nuccio attributes the decision
to several marketing factors,
among them the label’s recent
distribution agreement with New
York-based Phonodisc, and a
stronger sales base in the east
where Island reports 75 percent
(Continued on page 43)

Industry Execs Helping White House
Launch New Youth Energy Project

By MICHAEL SHAIN

B WASHINGTON — When the
government wants to get a ines-
sage to young people, it will al-
most inevitably turn to music
people for help. Last week, 47
radio and record executives were
summoned to Washington for a
meeting with a special assistant

to the President for White House |

projects on how to get off the
ground a new youth energy pro-
gram. The program has not been
publicly announced yet (White
House staffers, in fact, are still
trying to come up with a name
for it). But when President Carter
does proclaim his new program
in September designed to give

youth a leadership role in a con-
servation awareness campaign, he
apparently would like to have
makers and purveyers of pop
music solidly behind it.

Radio consultant Paul Drew
provided the White House with
the names of program directors
in “key markets, isn't that what
you call them,” a federal Energy
Administration official said, as
well as the names of several rec-
ord industry executives, including
CBS’ Bob Sherwood, Warners’
David Urso, Atlantic’s John Ka-
lodner, and Big Tree's Mardi
Nehrbass. Among the radio peo-

(Continued on page 23)

Major Retail, Distrib Changes Due in Seattle Market Area

By MIKE FALCON and

SAM SUTHERLAND
B LOS ANGELES — The Seattle
market will experience major
changes in the next few weeks
in retail sales and distribution,
including the probable sale of
the ABC Record and Tape Sales
distribution operation to Gull In-
dustries; the opening of the first

THE RECORD WOURLD SALES INDEX

ALBUMS

SiNGLES

* Sales Juzly July July July July Aug.

g 16 23 30 6

*Sales July July July July uly Aug.
index 2 9 16 23 30 6

- 1977 Figure

* The Record World Sales Index is based on a broad cross-section of guantitative sal2s data
r.eported to Record World from retailers, rack jobbers and one-stops across the country The base
figure for both }he singles and album indices is a smoothed average of these quantitat ve reports
during periods in March, 1976, with each weekly figure being a percentage increase a decrease
on the base. The base figure fer both singles and albums is 100.0.

150.0

140.0

1976 Figure

Seattle Peaches Records retail
store, a 17,000 square foot facili-
ty; the opening of the second
Music  Market retail record
specialist by parent company
Roundup Music Distributors, a
division of Fred Meyer; and the
moving of the Seattle Tower Rec-
ords to a new location.

The developments follow bull-
ish forecasts by local business
analysts, who project a continu-
ing reduction in Pacific North-
west unemployment, strong real
estate activity and increased use
of port facilities as a staging
ground for Alaskan, Japanese and
Canadian interests.

Widespread reports in recent
weeks forecast that ABC Record
& Tape Sales would sell its Seat-
tle branch to Gull Industries,
with a new management team to
prominently feature the Seattle
operation’s current sales man-
ager, Ed Richter. However, ABC
Record & Tape president Herb
Mendelsohn clarified the rumors,
which alleged that a deal had al-
ready been concluded early last
week, by telling RW, “We did
not sell our branch operation
there, nor was any kind of deal
concluded then.

“What we are doing right now
is negotiating with Gull Indus-

B The conclusion of Record
World’s exclusive Dialogue
with EJ/A chairman Joe Smith
begins on page 8.

tries for the possible sale of our
distribution arm there, which is
a separate operation.” Mendel-
sohn said that, should an agree-
ment be reached with Gull, that
sale would likely be consummat-
ed fairly soon, but stressed fur-
ther, “If a deal does indeed go
through, which may or may not
happen, it will only pertain to
the distribution side of the op-
eration there.”

The rack operation would de-
finitely continue under ABC's
aegis, he asserted. The Seattle
branch, under the original man-
agement team headed by Round-
up Records’ Lou Lavinthal, was
initially the headquarters for the
ABC Record & Tapes rack com-

| bine; the company relocated its

(Continued on page 28)

London Closes
Chicago Branch;

Goes with Progress

B NEW YORK — London Records
president D. H. Toller-Bond last
week announced that the label
will close its midwest branch,
hased in Chicago, on August 15,

i with London product to be dis-

tributed by Joe Simone’s Prog-
ress Record Distributing Inc. after
that date in the midwestern
states.

“This move further underlines
London Records’ firm belief in
the power of independent distri-
bution,” Toller-Bond said.



Polygram Reports Successful Year in 76

8 BAARN/HAMBURG—Coen Sol-
leveld, president of Polygram,
has announced a 12 percent in-
crease over 1975 worldwide with
a turnover figure of DM 1.8
billion ($762,000,000).

On a capital (including re-
serves) of DM 379 million
($160,000,000) a dividend total-
ling DM 16.9 million ($7,000,000)
was paid to the Philips (Holland)
and Siemens (Germany) com-
panies, who each have a 50
percent share in the group.

This music group has modern
manufacturing facilities in 20
countries. Output amounted to
some 240 million records and
31 million musicassettes. The
group’s share of third party busi-
ness increased sharply all over
the world.

World-famous artists from the
Phonogram International and
Polydor International music divi-
sions also succeeded during 1976
in both the pop and classical
fields.

For Phonogram, top groups on
the Mercury label played a big
part on the pop scene all over
the world, including the Ohio

Players, The Runaways, Rush,
10cc and, as newcomers, The
Bar-Kays. Outstanding on the

Philips label was Demis Roussos,
who on several occasions hit the
British charts with a number
of albums simultaneously. Nana
Mouskouri was strong in The

Polydor Names Shein

® .

Vice Pres., Finance

® NEW YORK—Irwin H. Stein-
berg, president of Polydor Incor-
porated and the Polygram Record
Group, has announced the pro-
motion of David t. Shein to the
position of vice president of
finance for Polydor Incorporated.
In this capacity, Shein will have
an additional special assignment
as assistant to Irwin Steinberg in
the Polygram Record Group mak-
ing his responsibilities in the new
post two-fold.

David E. Shein

Shein came to Polydor Incorpo-
rated in 1973 and served as both
controller of Polydor Incorpo-
rated and controller of the Poly-
gram Corporation before being
appointed vice president of
finance.

There are no Powerhouse
Picks this week.

Netherlands, France and Britain.
Johnny

Hallyday reigned in
France. Chico Buarque De
Holanda and his group from

Brazil received welcome in Eur-
ope with Phonogram as well.

Phonogram’s classical reper-
toire on the Philips label is ap-
pealing to a larger and larger
audience. Bernard Haitink and the
London Philharmonic Orchestra
completed their recordings of the
Beethoven Symphonies. Antal
Dorati won various awards in
Paris and New York for his re-
cordings of certain operas by
Haydn.

Polydor competes neck and
neck with Phonogram in the in-
ternational business. Among art-
ists under contract in Europe are
Bryan Ferry, ex-Beatle Ringo Starr
and Crosby & Nash from the
USA. Disco queen Gloria Gaynor
renewed her contract, as have
the Strawbs and Ritchie Black-
more (with a new group).

Collaboration with the Robert
Stigwcod Organisation has con-
tinued to prove successful. RSO
artists The Bee Gees, Eric Clapton,

| Rick Dees, Barbara Dickson and

Andy Gibb have had their best
year ever, both in the USA and
in Europe.

Gold was in evidence too in
Polydor’s classical sector. Herbert

Distrib. Company
Launched by AVI

B LOS ANGELES—In a major ex-
pansion move, American Variety
International is launching its own
record distributing arm, AVI Dis-
tributing  Corporation, according
to Seymour Heller, president of
the parent conglomerate.
Simultaneously, Heller an-
nounced the appoinments of Ray
Harris as president and Edward
Cobb as vice president of the new
distributing company, which will

| handle the full line of AVI Records

as well as distributing product
from other labels, both domestic
and international.

First step in the new alignment
and consolidation is the appoint-
ments of John Jossey as general

manager and national sales man-

|

(Continued on page 43) |

WB To Market Sire In U.S.

B LOS ANGELES — Sire Records
product will be marketed in the
U.S. by Warner Bros. Records.
The announcement of the manu-
facturing/distribution agreement
was made jointly by Warner
Bros.” board chairman and presi-
dent Mo Ostin and Sire Records’
president and founder Seymour
Stein. The agreement covers all
forthcoming Sire releases as well
as the Sire catalogue, and com-
mences this month.

Strong emphasis will be placed
on building Sire’s current best
selling acts, Renaissance and The
Climax Blues Band, 10 the gold
and platinum level. Climax is
just coming off the hit single
“Couldn’t Get It Right” and is
currently on a three month per-
sonal appearance tour. Renais-
sance, also touring America, re-
returns to Britain later this month
to record their next Sire Ip,
scheduled for release in January.
Annie Haslam, Renaissance’s lead
vocalist, has recently completed
her first solo recording, produced
by Roy Wood and scheduled for
October release.

Sire’s current roster also in-
cludes The Ramones, Stanky
Brown Group, Talking Heads,
Martha Velez, Focus, Richard

Hell & The Void-Oids, The Dead

ager, and Vito Samela as director
of east coast sales and promotion,
operating out of AVI's offices in
Teaneck, New Jersey.

Jossey is a 15-year veteran of
Capitol Records, where he was
national sales manager, and S$a-
mela is also an ex-Capitol staffer,
as former director of national sin-
gle sales. Before joining AVI he
was a director of east coast opera-
tions for MGM.

Harris began his own career as
a record company exec with Capi-
tol, for whom he served as pro-
motion manager.

Boys, Metro, The Paley Brothers,

The Saints and the Flamin’
Groovies.
Plans call for the initial Sire

release through Warner Bros. to
ship from the WEA branches
September 15; announcement ol
specific albums in that release s
forthcoming.

txisting albums, including re-
cent Renaissance, Climax Blues
Band, Ramones as well as vintage
Fleetwood Mac repertoire, wi
soon be integrated into Warner
Bros. catalogue. Sire continues 10
maintain its headquarters in New
York at 165 West 74th Stree
while David Kastens will serve as
resident Sire west coast manager
based at Warner Bros. in Bur-
bank.

Harmony Hut Opens

Two New OQutlets

B NEW YORK —Harmony Hut,
the retail chain owned and op-

erated by Schwartz Brothers, inc., |

distributors, will open two new
stores this week (11). The new
outlets will be located in Phila-
delphia (9th and Market Sts., in
The Gallery) and Rockaway Town-
ship, New Jersey (Interstate 80 at
Mt. Hope Ave.).
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We've been busy . ..
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CHART ANALYSIS

e

Gibb, Fleetwood Mac Retain Charttopping Status

CS&N Closing LP Gap

By TONI PROFERA

Fleetwood Mac (WB) remained
in the top spot this week on the
'p chart (making 10 weeks over-

all), as the current single jams |

into "“a” rotation on the airwaves
and into the top 20 nationally.

The gap between Fleetwood’s
sales and everyone else’s is just
starting to narrow in as Crosby,
Stills and Nash (Atlantic) and
Frampton (A&M) fill the #2 and
#3 slots respectively, followed by
a charging Barbra Streisand (Co-
fumbia) and James Taylor (Co-
lumbia)—both showing signs of a
serious approach to the top with-
in the next few weeks.

The rest of the top 10 held
fairly steady with the only new
entry being the "Star Wars Orig-
inal Soundtrack” (20th Century)
at 9 with a bullet. The Ip is either
top 5 or top 15 at all major racked
accounts to go along with sen-
sational retail saturation (still #1
in Los Angeles).

Making significant surges to-
ward the top 10 are the three
week old newest by Yes (Atlantic),
ranking at a bulleted 13 and The

Emotions (Columbia) currently
bulleting at 11, the latter riding
Other strong gains  were

achieved by The Floaters (ABC)

20th Film Corp.

Reports Earnings Rise

B LOS ANGELES — Twentieth
Century-Fox Film Corporation has
reported second quarter revenues
and net earnings that were sub-
stantially higher than those re-
corded in the second quarter of
1976. Earnings for the period
ended May 31, 1977, were $5,-
883,000 or $.76 per share, com-
pared with a net loss of $958,000
or $.13 per share for the same
period last year. Revenues (n-
creased to $100,520,000, up from
$77,379,000 in the second quarter
of 1976.
Films

Dennis C. Stanfill, chairman of
20th, attributed the gains to fea-
ture films (“Star Wars,” "Silver
Streak,” ‘Young Frankenstein”)
and to television operations. The
corporation’s record arm, 20th
Century Records, “narrowed its
loss” in the second quarter, ac-
cording to a company statement,
aided by the “Star Wars” sound-
track album.

More Jennings Gold
B NEW YORK—Waylon Jennings’
third RCA album in four months
has been certified gold by the
RIAA. This time it was ““Are You
Ready for the Country?”

6

at 24 and Rita Coolidge (A&M) at
26—both the benefactors of huge
smash singles. Alan Parsons also
breaks into the top 30 this week
with his debut Ip for Arista.

The strong notes in the 30s
and 40s this week go to Shaun
Cassidy (Warner-Curb), Bay City
Rollers (Arista) and Olivia New-
ton-John (MCA), all scoring ex-
cellently at the racks, and War
(UA) and Steve Winwood (Island),
which garner their strength from
strong retail accounts, and in the
case of War, also r&b accounts.

Some of the newer things
which merit mention include Styx
(A&M), Carole King (Avatar) (last
week’s Chartmaker), Roger Dal-
trey (MCA), AWB & Ben E. King
(Atlantic), all in the 50s.

Firefall (Atlantic) booms into
the 70s as Chartmaker, first week
on the street, the group having
established quite a base with their
first Ip and a couple of extremely
sucessful singles from it. (Note:
The first Ip has remained a con-
sistent top 30 item in select mar-
kets for several months running.)

Also new in the top 100 this
week, in order of appearance, are
Bernie Leadon & Michael Geor-
giades (Asylum), Marilyn McCoo
& Billy Davis, Jr. (ABC), Heatwave

(Epic), Graceful Dead (Arista),
with their first for the label,
Nilsson (RCA), and The Dra- |
matics (ABC). Both the McCoo

and Davis and The Dramatics ex-
ploded in the r&b market as well.

REGIONAL BREAKOUTS

Singles
East:

Carly Simon (Elektra)
B.J. Thomas MCA}
Shavn Cassidy (Warner-Curb

South:

Heatwave (Epic)

KC & Sunshine Band (T K
B.J. Thomas (MCA]

Carly Simon (Elektral

C.J. & Company (Westbound]

Midwest:

Stephen Bishop |ABC

Sanford-Townsend /Warner Bros )
Glen Campbell
Foreigner {Atlantic

Capitol

Heatwave (Epic)

West:

Star Wars (Original)
120th Century)
Stephen Bishop (ABC
Donna Summer (Casablanca

Parsons Singles Chartmaker

(Continued from page 3)

new entries into the top 10 this
week but earmarked for top 5
within the next few weeks are the
Commodores  (Motown) and
James Taylor (Columbia), 6 and 8
respectively with bullets.

The records just outside the
top 10 showing exceptional
strength are Crosby, Stills & Nash
(Atlantic), Heart (Portrait) and
Ram Jam (Epic). The first two
mentioned have Ips in the top
10 nationally. Just breaking the
top 20 are the Floaters (ABC)
with their first and Fleetwood
Mac (Warner Bros.).

Noteworthy mention in the
20s goes to the Brothers Johnson
(A&M) with their first crossover
smash since “I'll Be Good To
You.” Also charging up fast are
Leo Sayer (Warner Bros.), ELO
(UA) and Sanford-Townsend Band
(Warner Bros.), which has spread
from the southern base it started
with to a complete national pic-
ture.

Sitting solidly at 30 is Kiss
(Casablanca) with blanketed air-
play coast-to-coast, followed by
Stephen Bishop (ABC), which has
shown a steady growth pattern
each week. The key entries in the
30s are the “Star Wars” original
theme (20th Century) at 33 with

' a bullet, which is already top 10

in Los Angeles and exploding in

| the rest of the country, and the

second release from Foreigner,
which is showing signs of keeping

Albums

East:
Nilsson (RCA)
Phila. Intl. All Stars (Phila. Intl
Bernie Leadon/Michae!
Georgiades (Asylum)
Michael Henderson (Buddah

South:

Firefall (Atlantic)

Heatwave (Epic)

Marilyn McCoo & Billy Davis, Jr.
[ABC)

Grateful Dead [Arista

Be Bop Deluxe (Harvest)

Midwest:

Firefall (Atlantic)

Grateful Dead [(Arista)

Dramatics (ABC)

Nilsson [RCA}

Whispers {Soul Train}

The Rumour (Mercury}

Marilyn McCoo & Billy Davis, Jr.
[ABC)

West:

Firefall (Atlantic

Be Bop Deluxe (Harvest

Bernie Leadon/Michael
Georgiades (Asylum)

Grateful Dead (Arista)

Marilyn McCoo & Billy Davis, Jr.

(ABC)

the Ip among the heavy company

| at the top of The Album Chart for

a while.

Between 40 and 60 bullets were
earned by KC & The Sunshine
Band (TK), which is managing to
break in the pure pop markets
very early in its life; the Millen-
nium version of the ““Star Wars”
theme, which is also definitely a
hit wherever aired; Shaun Cas-
sidy (Warner-Curb), and George
Benson (Arista), with his cross-
over just starting to make pop
headlines in Detroit and else-
where. The Bee Gees (RSO),
Carly Simon (Elektra), Ted Nugent
(Epic, with the hottest rock ‘n’
roll disc on the top 40 airwaves
next to Foreigner) and Johnny
Guitar Watson (DJM) are also
making strong advances in the
middle of the chart.

Good gains were also achieved
by Heatwave (Epic), which is ex-
ploding at pop radio now, having
had its roots in the r&b market-
place first; Carole King (Avatar);
Steve Miller (Capitol); Donna
Summer (Casablanca); and Wild
Cherry (Epic), which is top 3 in
Cleveland and has garnered St.
Louis and Detroit as well.

Chartmaker honors go to Alan
Parsons (Arista) at 82 with a bul-
let, followed by Marilyn McCoo
and Billy Davis, Jr. (ABC), at 86
bullet, with out-of-the-box adds
both r&b and primary top 40.

Capitol Sets Details

For ‘77 Convention

B LOS ANGELES — Capitol Rec-
ords, Inc. and Capitol Records-
EMI of Canada, Ltd. will hold
their national conference at San
Diego’s Hotel Del Coronado,
August 14-19. Attending the joint
planning and development con-
ference will be all district man-
agers as well as sales and promo-
tion representatives.

All conference members as
well as the entire staff of Capitol
Records will meet at the Holly-
wood Palladium where Capitol
president Bhaskar Menon will an-
nounce Capitol’s year-end finan-
cial results. A multi-media pres-
entation featuring the history of
Capitol Records and a special live
performance by Helen Reddy will
follow Menon's speech.

Conference attendees will then
travel to San Diego for a week of
various seminars, presentations
and artist showcases. The theme
of the conference will be “Take
It To The People.”

The conference will be capped
off with an awards banquet.
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When tomorrow comes
It will sound like this.

The Alan Parsons Project

“I ROBOT”

—
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The Alan Parsons
Project “I Robot” creates
tomorrow with an astound-
ing impact. His unique
vision has stunned the world
of music.

“Parsons has come up
with a stunning musical con-
cept for all to enjoy. A mag-
nificent album’  —Steede Report

“The man who pro-
duced “Dark Side Of The
Moon” for Pink Floyd and

“The Year Of The Cat™ for
Al Stewart tops himself with
this masterpiece album?”

—Record Notes

“The new Alan Parsons
Project release, ‘I Robot’ rep-
resents a new zenith for the
talent and genius of this 28
year old Englishman. With
sonic excitement that has to
be heard to be appreciated,
Parsons has fashioned one of
the most mysterious and lush
works in modern music. He
has assembled some of the
finest musicians in the world
including Pilot, Allan Clarke,
and Steve Harley and
directed them into a work
that transcends their other
achievements as well as his
own to mold a haunting
vision of the future?’ —The Herald

“‘I Robot’ is a modern
day science fiction fantasy
of music that draws on such
literary sources as Aldous
Huxley’s ‘Brave New World:
Nicholas Roeg’s “The Man
Who Fell To Earth. and
Stanley Kubrick’s 2001: A
Space Odyssey’ to name only
a few. The Parsons Project’s
style is breathtakingly visual”

—Houston Chronicle

On Arista Records.

“A new generation
from Abbey Road’s brilliant
engineer.’ —Circus

“*I Robot' is set to make
a place for itself on your
Favorite Album Of The Year
list” —Cleveland Scene

“Parsons presents an-
other stunning production?”

—Walrus

When tomorrow comes
“I Robot” will be a classic.



DIALEGUE

THE VIEWPOINTS OF THE INDUSTRY

Joe Smith on E/A and The Industry

By SAM SUTHERLAND

@ In last week’s Dialogue, Joe
Smith, chairman of Elektra/Asy-
lum Records, reviewed his deci-
sion 18 months ago to leave his
presidency at Warner Bros. Rec-
ords and head up the E/A opera-
tion first directed by David Gef-
fen; his strategies in directing the
company’s management team;
current goals for Elektra/Asylum’s
growth; and the general prob-
lems inherent in top level exec-
utive changes. The continuation
of Smith’s interview focuses on
his perceptions of the modern
corporatized record company;
spiralling industry costs and their impact on artist signings and pricing;
artist signing “‘wars”’ between the majors; and the current Federal
Grand Jury investigation into the music industry underway in Los
Angeles,

Joe Smith

Record World: As long as we’re discussing the corporatization of
record companies, what factors do you see, apart from the obvious
economic consideration of guaranteed funding to meet spiralling
costs, as contributing to the trend toward corporate ownership?

Joe Smith: The leisure industry, as is well known, became the dar-
ling of Wall Street in the late "60s, and most corporate structures
decided they had to pick up something in the leisure industry to take
advantage. The record industry was booming, and all these existing
record companies were waiting to sell. As a result, corporations were
able to make their entry into the field through those purchases.

Our organization is somewhat unique in that the record division
represents the lion’s share of the profit and revenues for our corpora-
tion, so-we obviously have a greater priority in the WCI structure than
RCA or United Artists might have in theirs. But it’s a fact that most
labels are now corporate entities.

There aren’t going to be any cases of the corporations that acquired
labels selling back their record companies to anybody, and | don’t
know who wants to buy them back if they do sell.

RW. What limits such sales?

Smith: We can’t raise enough money to buy our companies back.
If | wanted to buy Elektra/Asylum, or Jac Holzman wanted to buy it
back, it would be necessary to find somebody with a lot of money
to support the purchase. It's worth an enormous amount of money
now, much more than what Jac sold it for, because, of course, it’s
appreciated in value over the years.

RW: So, to that extent, corporatization is irreversible.

Smith: The only saving grace that can come of it is that corporate
officers will change, and more people will move into the top level of
management who are now in their 30s and have a much closer tie
to this music and what this industry represents than a 65-year-old
chairman of the board has. That can happen. In the meantime, for all
of us working in that context, our paychecks are assured and we have
the wherewithal to make deals; you know that there’s financial sup-
port, and if you’re part of a corporation with other entertainment
entities, then you can play off that.

We're very fortunate in having a film division with which we can
work very closely when the situation arises, and we have a television
division and other media outlets as well. ABC, CBS and RCA obviously
have their network associations to tie into.

RW: In that respect, the corporate structure is an advantage?

Smith: It’s not all bad that we're owned this way. | think it also
levels a sense of fiscal responsibility on us all. We’re not out doing a
lot of crazy things, because we have to meet certain profit margins.
| think it’s terribly important that we do that; otherwise we’ll destroy
the whole structure of this business.

The problems remain those | outlined before: that corporations
will make change rather precipitously, and may not find the best
executives to man their companies because they’re sending out people
who really have no background in the industry to find executives for
their record divisions.

RW: Do you find that this selection process has any bearing on
the industry theory that the corporate pool is being more and more
infiltrated by lawyers and businessmen, as opposed to the older arche-
type of the ““record man”?

Smith: It all started with that. There were no music men at all at
the very beginning, understand that. At some companies, even though
they might not hear the music or feel it, they see enough money
being generated so that they can now even tell you who some of the
artists are. I’'m sure some of the RCA corporate people have heard
the names John Denver or Hall & Oates.

RW: Turning to Warner Communications itself, that corporation
was built through acquisition of what were originally independents,
with Warner Bros. itself part of a multi-media complex.

Smith: They bought Warners basically to get into the record busi-
ness; they didn’t know whether they could save the film end or not.
There was a great deal of discussion about closing the studio and
selling it; they had to write down between $70,000,000 and $90,-
000,000 worth of property that had been inherited from Seven Arts.

There was no question about the record and music end, though:
before the corporation picked up Warner Bros., we bought Atlantic
Records. This was while Seven Arts was still controlling the corpora-
tion. Then we—meaning Mo Ostin, myself, Ahmet Ertegun, Jerry
Wexler and Nesuhi Ertegun—made the recommendation that we
buy Elektra, because Jac Holzman was contemplating a sale.

So WCI inherited Atlantic and Warner Records and then added
Elektra. During that time, we also funded Asylum, which we subse-
quently acquired. Obviously, WCI has been a company very much
into our music and very supportive of all our efforts. When we decided
to get into our own distribution, it was our decision, not a “corporate”
one, and it cost a considerable amount of money to get started up.
With the process of getting existing product back from the dis-
tributors added in, we ended up taking a bath for quite a period of
time; starting our international division, the same thing happened.

Today, our international division has done in excess of $100,000,000
last year and continues to grow enormously, while our own domestic
distribution system has turned out to be very efficient. But WCl’s
philosophy has been one based on the idea of autonomous opera-
tions, and thus very sympathetic and helpful to the record division.
That's not the case with all corporations.

...Corporations will make change
i rather precipitously, and may not find
the best executives to man their com-
“panies because they’re sending ouf”
people who really have no back-
ground in the industry to find execu-
tives for their record divisions.

i 1

i

RW: That emphasis on autonomy has enabled WClI’s three record
companies to eslablish separate identities. But over the past year, WClI
has formed its own record division advertising arm and has started
making a concerted effort to create an idea of WCl’'s combined
strength as a recording industry force. Have there been corresponding
gestures made at the corporate level to monitor each division more
carefully, or to turther integrate their operations?

Smith: No. I'll tell you how WEA’s advertising began that campaign.
Our major competition for years, taken individually or as a group,
has been with each other and with CBS Records, especially in the
talent market. That in no way implies that nobody else is our competi-
tion; but I am saying that, in terms of the major competition for
market share and artists, it always seemed we were knocking heads
with CBS, particularly during Clive Davis’ period.

Everybody comes up with their arsenal of weapons explaining why
you should sign with them. Our trade ad says ““Why us?”” and then
proceeds to outline why. Well, one of CBS’ weapons at that point was
that they were into their own distribution and it was very sophisti-

(Continued on page 18)
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AGIANI LEAP
INTO
THE PRESENI.

The return of one of the most historic names in rock and roll:
The Animals with a brand new album.

THE ANIMALS were and still are ERIC BURDON, ALAN PRICE,

HILTON VALENTINE, CHAS CHANDLER, and JOHN STEEL. They
are responsible for some of the greatest music ever recorded.
And now, in 1977, they’re at it again!

THE RETURN OF THE ORIGINAL ANIMALS
BEFORE WE WERE SO RUDELY IN TERR(IPTE'D
e ON JET RECORDS AND TAPES ”

Distributed by United Artists Records l]‘




FBI Arresis Alleged Pirater of Five Million Tapes

By MICHAEL SHAIN
B WASHINGTON A nine-
month FBI undercover investiga-
tion has led to the arrest of a
58-year-old retired Air Force offi-
cer, who reportedly told police he
pirated more than 5 million

eight-track tapes to supplement

MCA Signs War

his retirement income, and four
cohorts here in Washington last
week (1). The FBI said after the
arrests that the undercover opera-
tion put a sizeable dent in Wash-
ington’s illegal tape market, the
largest on the east coast accord-
ing to government officials.

MCA Records signed a long-term contract with Far Out Productions last week for
distribution of future records by War. Shown above, at signing ceremonies at the
MCA offices in Los Angeles, are (standing, left to right): Dennis Snyderman, Far
Out attorney; Harold Brown, drummer; David Jackson, MCA attorney; Dennis
Rosencrantz, MCA VP/a&r; Charles Miller, saxophonist; Lonnie Jordan, pianist; Ray
D’Ariano, MCA VP/promotion; Wendell Bates, MCA black marketing director; Lou
Cook, MCA VP/administration; Papa Dee Allen (percussion); (front row, seated):

Jerry Goldstein, Far Out president; Steve Gold, Far Out VP; Lee Oskar, harmonica
player; Mike Maitland, president of MCA; and B. B. Dickerson, bassist.

©1977 Promotone B.V.

The raid netted 32,000 tapes,
valued at more than a quarter
million dollars, and recording
equipment.  Five  undercover
agents were used, the FBI said, to
backtrack through the pirating
operation from the lowest level
to the five-man production and
distribution ring apprehended
last week. Most of the illegal
tapes were produced in North
Carolina.

According to an affidavit filed
by the FBI in U.S. District Court
here, Maurice H. Rishel, once an
Air Force lieutenant colonel and
now a civilian government em-
ployee with a GS-14 rating (sal-
ary: $28-37,000) at a local air
base, was the main distributor
of the wholesale pirating opera-
tion based in Winston-Salem,
N.C. Rishel owned a legitimate,
blank, eight-track tape production
company in Maryland. He would
purchase large reels of pirated
music, called ‘‘pancakes,” in
North Carolina, then repackage
them for distribution in Maryland,

|

Lee Mendell Joins
WEA International

B LOS ANGELES—Nesuhi Ertegun,
president of WEA International,
has announced the appointment
of Lee Mendell to the newly cre-
ated post of director of business
affairs.

Lee Mendell

Mendell, a native of England,
moved to Canada where he initi-
ally become involved in the rec-
ord business in both retail and
distribution. He moved to Califor-
nia in the early '60s and joined
Liberty Records shortly thereafter
as a regional sales manager. He
held a variety of executive posi-
tions including national sales

Washington, and elsewhere.

Others Arrested
Arrested with Rishel were his
(Continued on page 54)

manager, head of distribution,
general manager of the stereo
tape division, and eventually
vice president, marketing, the po-
sition that he held until moving

Mizell To Head
E/A Jazz Div.

B LOS ANGELES — Dr. Don Mi-
zell will be general manager of
Elektra / Asylum’s newly-formed
jazz/progressive music division, it
was announced by Joe Smith, E/A
chairman. E/A jazz will appear on
both the Elektra and Asylum
labels.
Background

Before joining E/A, Mizell was
an executive producer and direc-
tor of product management at
A&M/Horizon Records. Formerly
an attorney associated with the
law firm of Rosenfeld, Meyer and
Susman, Mizell also worked with

to Fantasy Records in San Fran-
Cisco as executive vice president.
He returned to Los Angeles in
1971 to assume the post of vice
president, international operations
for United Artists.
Mendell  will
Burbank.

Magic Disc Label
Debuts on Coast

B LOS ANGELES—Magic Disc Rec-
ords has been formed as an inde-
pendent west coast-based record
label.

Under the presidency of Kelvin
Anderson, the new label is lo-
cated at 10820 South Main Street,
Los Angeles, California 90061;

headquarter in

The American Film Institute.

phone: (213) 777-9948.

Manhattan Records Bows

3

2

Artie Mogull, president of United Artists Records, and Charles Koppelman, president of
The Entertainment Co., have jointly announced the signing of an exclusive, long term
agreement giving UA distribution rights in the United States and Canada for the newly
formed Manhattan Island Recording Company. Pictured above at the signing of the
agreement are (from left) Martin Bandier, executive vice president of the new label
which will be known as Manhattan Records; Mogull and Koppelman.
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THE DRAMATICS

THE NEW SINGLE

SHAKE I'f WELLS?

THE NEW ALBUM

Produced by —s
TONY HESTER S Records

and DON DAVIS GRT TAPES




DIR Expands Syndication Activities

By MARC KIRKEBY

& NEW YORK—D.I.R. Broadcast-
ing, which now largely rules the
syndicated rock radio concert
roost, has in recent weeks un-
veiled a number of entertainment
and news programs that should
strengthen the company’s hold on
radio syndication for the 18-34
year old audience.

Most unusual among these pro-
grams is D.I.R.'s foray into awards
programs—for radio, not televi-
sion—to be called “Th2 North
American Rock Radio Awards.”

These awards, which will be of-
ficially announced at a news con-
ference this week, will honor mu-
sical artists in nine categories.
Nominees will be chosen by the
radio stations that subscribe to
D.I.R.'s “King Biscuit Flour Hour"”
and ““British Biscuit,” and will be
voted on by those stations’ listen-
ers.

“We're recognizing that all
these artists start from radio, from
airplay,” said Peter Kauff, execu-
tive vice president of D.I.R. ““And

Katz Joins Mercury

8 CHICAGO—Irwin H. Steinberg,
president of Phonogram, Inc./
Mercury Records, has announced
the appointment of Steve Katz,
co-founder of Blood, Sweat &
Tears, to the position of east
coast a&r director.

Steve Katz

Katz began his music career as
a member of the Even Dozen
Jugband, along with Maria Mul-
daur and John Sebastian. From
there he became involved in an
album in which the backing band
developed into The Blues Project.

In early 1968, Katz and Al
Kooper founded Blood, Sweat &
Tears, with Katz becoming the
group’s leader when Kooper left
later in the year. Katz was guitar-
ist and part time lead vocalist of
the group, including authoring
one of Blood, Sweat & Tears’
signature songs, ‘“Sometimes In
Winter.” He was with the group
through 1973, with Blood, Sweat
& Tears amassing five gold al-
bums and three gold singles in
that time.

Following BS&T, Katz produced
or co-produced albums for Lou
Reed (“Rock And Roll Animal,”
“Sally Can’t Dance,” and “Live")
and Elliot  Murphy (“Night
Lights"). From 1975 through earl-
ier this year he was with Ameri-
can Flyer.

the medium these people are
stars of is radio—there are no
rock 'n’ roll stars from television.
We think it's something the radio
industry deserves—and we think
that the artist will want this award,
because there’s no hype in it.”

Nominations for the awards
start this week, with the awards
program itself slated for early
November over the same network
of stations that carry King Biscuit.

D.I.R. has also entered the news
service field with an interview se-
ries called ““Direct News.” Bob
Meyrowitz, president of the com-
pany, said the service will com-
pete with the other “hip” news
programs by going after harder,
“perishable” news stories instead
of the less headline-oriented fea-
tures that dominate the competi-
tion’s fare.

“Most FM stations are runnnig
AM stations’ news,” Meyrowitz
asserted, “and it's just not perti-
nent to the audience.” Direct
News, he said, reaches an au-
dience that watches little televi-
sion and doesn’t read daily news-
papers. “That’'s why we’ve been
able to get so many politicians to
come on—it affords them the op-
portunity to talk to that audience
that they just don’t get to reach.”

Direct News sends its subscrib-
ing stations five, five-minute pro-
grams a week, and each is aired
twice a day. Of the four minutes
of the five minute program de-
voted to news, most is taken up
by an interview with a single
newsmaker; the balance by ‘“Con-
temporary Arts Update,” with
Scott Muni, which offers record
release schedules, touring plans
and studio date information for
leading rock artists.

The interviewing is done by
Sam Merrill, a free-lance jour-
nalist recently honored by the
University of Missouri Journalism
School and now making his first
venture into radio. Most of Mer-

(Continued on page 42)

ABC Honors Buffett
T

Leonard Goldenson, chairman of the board of ABC, Inc., hosted a luncheon recently
honoring ABC recording artist Jimmy Buffett. Buffett’s latest album, “Changes in Lati-
tudes, Changes in Attitudes,” has been certified gold by the RIAA and Goldenson pre-
sented him with a gold record commemorating the occasion. Pictured above {from left):
Mark Meyerson, VP, a&r; Charles Minor, VP, promotion; Corb Donohue, director, artist
development; Irving Azoff, Buffett's manager; Steve Diener, president, ABC Records;
Jimmy Buffett; and Leonard Goldenson, chairman of the board, ABC, Inc.

AGAC Sets Line-Up

For “Rap” Sessions
8 NEW YORK — Lew Bachman,
executive director of the Ameri-
can Guild of Authors and Com-
posers (AGAC), has announced
the August line-up of guest
speakers for AGAC’s Thursday
noontime rap sessions for song-
writers.
Schedule

Music industry representatives
who will be fielding questions
from lyricists and composers will
be Don Oriolo, professional man-
ager of April/Blackwood Publish-
ing, on August 11; Steven Scharf,
director of a&r of Private Stock
Records, on August 18; and Mike
Sigman, vice president and man-
aging editor of Record World,
August 25.

Reservations

The “ASKAPRO" seminars held
at the AGAC office—40 West 57th
Street—are free and open to all
writers. A phone call (757-8833)
is required to reserve a space.

NARM Sets Twelve Regional Meets

B CHERRY HILL, N.J.—Joseph A.
Cohen, NARM executive vice
president, has announced a series
of 12 regional meetings, which
will be held throughout the
United States at locations con-
venient to the majority of NARM’s
regular members. The meetings
will feature an all-day format fo-
cused primarily toward middle-
management executives and op-
erational personnel of NARM'’s
regular member companies: those
who generally do not attend the
annual NARM convention.

The first regional will be held
on September 20, at the Cherry
Hill Hyatt for the Philadelphia/
South Jersey area. Subsequent re-
gionals will be held at the Detroit

Plaza on October 17; at the Keg &
Quarter in Cleveland, Ohio on
October 19; at the Ritz Carlton in
Chicago, Illinois on October 21; at
the Omni International in Miami,
Florida on November 1; at the
Omni International in Atlanta,
Georgia on November 2; at the
Century Plaza in Los Angeles, Cal-
ifornia on January 9; at the Hyatt
on Union Square on January 11; at
the Seattle Washington Plaza,
Seattle, Washington, on January
12; at L’Enfant Plaza in Washing-
ton, D.C. on February 7; at the
Essex House in New York City on
February 9, and at the Registry
Hotel in Dallas, Texas on Febru-
ary 16.

MCA Forms Regional
Black Marketing Team

B LOS ANGELES — MCA Rec-
ords national black marketing
director Wendell Bates has an-
nounced the formation of a
regional black marketing staff.

Lamont Simpkins has been
appointed  southern  regional
black marketing manager. Simp-
kins formerly held regional pro-
motion positions with Warner
Brothers Records, London Rec-
ords and Polydor Records. He
will be based in Atlanta.

Former on-air personality Ber-
nie Hayes has been named mid-
west regional black marketing
manager operating out of St.
Louis.

Earl Sellers, who formerly held
regional promotional positions
with Polydor and RCA, is the
east coast regional black market-
ing manager. He will be located
in MCA's New York office.

Former assistant director of
artist relations at Whitfield Rec-
ords, Sparkle Kemp, is west coast
regional black marketing man-
ager, who will be headquartered
in Los Angeles.

Nunes Bows Glolar

& LOS ANGELES — Larry Nunes
has announced the formation of
Glolar Productions, encompassing
record production and music
publishing. The first artist signed
to Glolar as guitarist-singer-com-
poser Brent Maglis, whose debut
Ip on Fantasy Records, “Down At
The Hardrock Cafe,” has just
been released.

Prior to Glolar, Nunes was part-
nered with Barry White in Soul
Unlimited Productions. A veteran
of the music industry, Nunes pio-
neered the rack field with his
Tip-Top Record Service.
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DAND
ROCK N ROLL
AGAIN

Commander Cody is back leading an all-out charge with

his hot new band. Currently on tour leaving concert

audiences stomping and screaming for more, The New
Commander Cody Band’s new album captures all the excitement
of their raucous performance. It’s loaded with great new

songs, tight, driving musicianship and the non-stop energy

of the Commander himself.

“Rock ‘N’ Roll Again’’
The New Commander Cody Band
On Arista Records. A




Bermuda Pop Fest a Success A&M, CBS Meet in

By JANE BERK

B NEW YORK Conservative
Bermuda staged the first pop
music festival ever to be held on
the islands last week, and even by
American standards it was an
overwhelming success. “Summer-
fest '77,”" a three day event which
coincided with the nation’s most
celebrated holiday, the cricket
Cup Match, was an awesome un-
dertaking for an island bereft of a
music industry or an endemic
style of music. But what made
this concert even more unusual
was the fact that its promoter, a
27 year-old dynamo named
Julian E. S. Hall, is secretary of
Bermuda’s  ruling party (the
United Bermuda party), making
Summerfest the first major pop
festival ever to be promoted by
a top political figure in national
government. Hall is also chairman
of Tamar International, an enter-
tainment complex which is pro-
moting the concert series and
through which Hall hopes to pro-
vide a cultural exchange for Ber-
mudians and stimulate its “‘disaf-
fected youth.”

Hard Work

Hall said producing the festival
took ““guts, money, and a lot of
hard work on the part of many
people comitted to its success.”
The problems involved were ex-
tensive. As Bermuda is totally in-
experienced in this area, all con-
cert affiliated operations had to
he imported from the States. This
created a tremendous overhead
as well as problems with immigra-
tion applications. Top consult-
ants from New York and Florida

were also hired to help organize
the event.

Hall was also a legal consultant
for the Robert Stigwood Organi-
sation in 1976, but even so, an-
other problem he faced was that
of proving his credibility. “This
wasn’t a Bill Graham people were
asked to deal with,” he said, "this
was an islander whom they’'d
never met.” Hall further ex-
plained that it was obviously nec-
essary to attract groups that were
popular on the island to make the
concert a success—all top name
in the US. He managed to sign
practically all the acts he’d hoped
to: Tavares (Capitol), Al Green
(Hi), Brass Construction (UA),
Richie Havens (A&M), Wild Cher-
ry (Epic), The Ramsey Lewis
Trio (Col), Crown Heights Affair
(Delite) and Peter Tosh (Col).

Political Problems

Further problems were posed
by the bureaucracy (white, pro-
fessional, conservative) who felt
the concert represented an ele-
ment it wants to suppress—a
“counter-culture’” element that
seeks social and political changes
in Bermuda. Though Hall is an of-
ficial in the ruling party, he is
strongly allied to many of the
ideals of the Progressive Labor
Party (black, laborers, liberal). He
was accused of having political
motives but insists the festival
was totally apolitical, as he stated:
“It was for the people who des-
perately need a voice.” Hall feels
that the government subtly in-
terfered  with the success of

(Continued on page 54)

London

A&M Records chairman Jerry Moss and president Gil Friesen flew to London recently
to take part in the CBS Convention and to inaugurate the largest licensing deal in
European record industry history. The two-day meetings between A&M and CBS
International representatives deait with the new distribution agreement between the
two companies in which CBS will handle all A&M product in Europe. In addition to
Moss and Friesen, other A&M executives attending the meeting were David Hubert,
Marcus Bicknell, Derek Green, and Gerry Lacoursiere. The CBS executives in attendance
were Allen Davis, Bunny Freidus, Peter De Rougemont, Alain Levy and the managing
directors of all CBS European subsidiaries. Pictured at the A&M/CBS meeting are,
from left: Jerry Moss; Cathelene Ouderman, promotion co-ordinator A&M Europe; A&M
recording artist Elkie Brooks, and Derek Green, managing director, A&M Records Ltd.

{England).

Injunction Granfed in Washboard Video (ase

By MARC KIRKEBY

® NEW YORK — A Federal judge
issued a preliminary injunction
here July 27 that bars Video Tape
Network and Satori Productions
from further distribution and
broadcast of a videotape of Star
Spangled Washboard, a musical
comedy group. Its management
has asserted that the tape was

| meant only for non-commercial

showings, and was sold in breach
of contract to commercial cable
TV companies.

Judge Henry F. Werker of the
U.S. District Court, Southern Dis-
trict of New York, handed down

CBS Executives Address Convention

By BARRY TAYLOR
B LONDON — Llarry Harris, vice
president, general manager, Por-
trait Records addressed the con-
vention on CBS’ first new wholly
owned label since Epic was started
in 1957, recounting the successes
achieved during its first full year
of operation and mapping out
long term goals for the future.
Goals

“When we set up Portrait we
announced it as a label that
would have a highly select roster
and which would give individu-
alized treatment to each of its
acts,”” Harris said. “We set both
short-term and long-term goals to
achieve in terms of sales and im-
pact on the record community.
Today, one year later, we can all
wish ourselves happy birthday, for
as ambitious a project as we set
out to accomplish, we can all be
proud that we have accomplished
a great deal more in our first year
than we anticipated.”

(Continued on page 21)

i (Following are summaries of three addresses at last week’s CBS conven-
| tion in London, received too late for publication in last week’s issue.)

B LONDON — Paul Smith, vice
president, marketing, branch dis-
tribution, CBS spoke to the con-
vention about the development of
the artists recording for the com-
pany and the growth of some of
the executives and field people
working for it, emphasizing the
teamwork that has been a key fac-
tor in CBS’ success.

“In the last five years, CBS Rec-
ords’ volume has increased 739
while the industry as a whole has
grown by 539% and during the first
six months of this year we've
widened the distance even fur-
ther,” Smith said. “Our January
June 1977 figures are up over 50%
from last year and are just about
equal to our total 1974 volume.
By the time you leave London,
one year to date billing will have
exceeded our total 1975 billing
and with the momentum we have

(Continued on page 21)

B LONDON—Tony Martell, vice
president, general manager, CBS
Associated Labels spoke to the
convention attendees about what
he called, “the fastest growing,
most sought aiter, totally inte-
garted gold and platinum lined
record division in the industry”
the ten labels that comprise the
CBS Associated Labels and an-
nounced the signings of the Beach
Boys and Dennis Wilson as a solo
artist to the Caribou label.
1976 was a great year for our
Associated Labels,” Martell said.
“It was one of the biggest years
we have had. However, I'm happy
to say that in the first six months
of 1977 we are 519% ahead of the
first six months of 1976. As a mat-
ter of fact, our sales for the first
six months of this year reflects
919% of last year’s total volume.
I am sure that at this moment our

(Continued on page 54)

i the injunction after a hearing late
last month. William Ashwood,
| Star Spangled Washboards man-
| ager, has brought suit against VIN
I and Satori, charging that the for-

mer company had sold broadcast
| rights to a 1974 tape of the group

to Satori, a commercial television

program service, which then ed-
| ited the tape into a segment of
“Celebration,” an “In-Concert’’-
like program syndicated to cable
TV companies.

Ashwood’s contract with VTN
he charges, permitted only non-
profit showings on college cable
TV systems.

Ashwood is seeking $1,250,000
in damages from the two compa-
nies, contending that the broad-
cast of that videotape has hurt
the group's career, in that it shows
SSW at an early stage, and con-
tains performances by three mem-
bers who are no longer with the
group.

The injunction requires that Sa-
tori produce by next Monday (15)
a list of the stations that have
| broadcast the tape, and that it ob-
tain affidavits from each station
that all copies of the videotape
have been returned.

Ashwood is also suing for copy-
right royalty payments for each
showing of the musical perform-
ance, although the material per-
formed on the videotape is un-
published. Last year's copyright
law revision left vague the matter
of copyright payments for cable
TV showings — rebroadcasts of
VHF and UHF as well as original
programs — and copyright experts
have already come down on both
sides of the question. Star Span-
gled Washboard’s suit could be-
come an important test issue.
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This is a James Brown with even more heart and soul and sensitivity
than the world’s known before. “Mutha’s Nature” featuring the great
single “Give Me Some Skin" will get under your skin

“Mutha’s Nature” featuring: “Give Me Some Skin”
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CLIFF RICHARD—Rocket 40771 (MCA)
TRY A SMILE {prod. by Bruce Welch) (writer:
John Perry) {Colgems-EMI, ASCAP) {3:06)

The guitar figure that sets off the chorus is
the most potent hook in an enjoyable
pop song, well-suited to Richard’s talents
and a good prospect.

STARLAND VOCAL BAND—
Windsong 11067 (RCA)
THE LIGHT OF MY LIFE {prod. by Milton Okun)

{writer: Bill Danoff) (Cherry Lane, ASCAP)
{3:03)

With a national TV series bowing this
week (CBS), Starland should reach its
largest audience ever, and this gentle bal-
lad could give them a chart spot, too.

EDDIE HOLMAN-—Salsoul 2043
YOU MAKE MY LIFE COMPLETE (prod. by Ron

Baker} {writers: Tyson-Baker) {Lucky Three/Burma
East, BMI) {3:21)

Holman'’s latest single vehicle is a smooth,
slow-paced ballad in a Stylistics vein; his
familiar, gently falsetto brings the per-
formance off nicely.

LOVE UNLIMITED ORCHESTRA—
20th Century 2348
BRAZILIAN LOVE SONG (prod. by Barry White)
(writer: White} (Sa-Vette/ January, BMI}
(3:07)
Driving rhythm guitars propel this fairly
hard-edged dance instrumental. White's
piano improvises above the backup, and
the orchestra fills it out.

NILSSON—RCA 11059
WHO DONE IT? (prod. by Nilsson) {writer: Nilsson)
{Golden Syrup, BMI) {5:20)

This Agatha Christie takeoff has a number
of amusing moments in its 5:20, and al-
though the gruesome end may scare
some, it has pop and MOR chances.

THE MEMPHIS HORNS—RCA 11064

JUST FOR YOUR LOVE (prod. by Abrahams &
McDonald) {writers: Gadson-McDonald-Abrahams)
(Penneford, ASCAP) (3:21)

A female chorus repeats the song’s title
while the horns do the rest—this mid-
paced song moves nicely, and the solos
set it apart.

PETER FONDA—Capitol 4465
OUTLAW BLUES (prod. by Hoyt Axton) (writer:
John Qates) (Unichappel /Hot-Cha, BMI)

{3:04)

Fonda — billed as Bobby Ogden — sings
the country-waltz theme from his latest
picture with style, and the Oates-penned
song should see country and pop play.

TROPEA—Marlin 3314 (T.K))

THE FUNK YOU SEE 1S THE FUNK YOU DO (prod.
by John Tropea) writers: Tropea-Cartalemi) (San
Tropea, BMI} {2:47)

Tropea’s dance-oriented funk piece shows
off his guitar-playing ability well, and the
Groucho line at the end is worth waiting
for.

FRANKIE MILLER—Chrysalis 2147
BE GOOD TO YOURSELF (prod. by Chris Thomas)
{writer: A. Fraser) {Ackee, ASCAP) {3:00)

The positive message of this rocker,
coupled with its simple, brash instru-
mentation, could bring Miller before his
biggest audience.

SILVER CONVENTION—
Midland Intl. 11062 (RCA)
HOTSHOT (prod. by Michael Kunze & Silvester

Levay) {writers: same us prod.) (Midsong/
Rosalba, ASCAP) (3:22)

This Kunze-Levay production bears sev-
eral of their trademarks, and the thump-
ing rhythm propels the female voices in
another likely dance hit.

BOB CREWE—Elektra 45425

MARRIAGE MADE IN HEAVEN (prod. by Jerry Wexler
& Barry Beckett) (writers: Crewe-Nolan} [Heari's
Delight, BMI/Kenny Nolan, ASCAP) {3:35})

Sincerity abounds in Crewe’s latest solo
single, a love ballad about a marriage
that works that should have MOR and
pop listeners enthralled.

THE YOUNG DIVINES—Cotillion 44223
(Atlantic)
I'LL SHOW YOU WITH LOVE {prod. by Dees-

Matos) (writer: Colston) (My Brothers/Tragar,
BMI} {3:50)

The Young Divines are another group
with Stylistics leanings, as this smooth love
ballad indicates—the vocals are letter-
perfect, the song a likely prospect.

JR. WALKER—Soul 35122 (Motown)
HARD LOVE (prod. by Mark Davis} [writers: Davis-
Phillips) (Stone Diamond/Kosmodi, BMI) (3:49)

Walker, billed this time without the All-
Stars, sings a hard-edged soul-rocker
quite well, with trademark sax breaks
punctuating the vocal.

EDDIE HAZEL—\Warner Bros. 8425

CALIFORNIA DREAMIN' (prod. by George Clinton
& Eddie Hazel) (writers: J. & M. Phillips) (ABC,
ASCAP) {3:58)

To say that this is a soul version of the
Mamas & Papas hit would be to oversim-
plify—this is a Clinton special, full of fine
funk effects, with a good vocal on top.

CRANE—Capitol 4471

OH DANCER (prod. by Crane-Goldberg-Edmonds)
{writer: Chuck Crane) {Steven Goldberg/
Beechwood, BMI} {3:05)

The topic is disco-oriented, but this is a
rock 'n’ roll record, fast-paced and quite
energetic, with lyrics that should interest
a pop audience.

GARY RUSSELL—Shoehorn 77146

FARRAH FAWCETT | LOVE YOU (prod. by D. Tiller-
G. Russell) {writer: Gary Russell} {Shoehorn, BMI)
(2:30)

Round three: (or is it four): this fast-
paced, bluegrass-based country song is
good-humored and topical, with bows to
Luckenbach and the Big Bopper.

{5 SINGLE PICKS

BILLY KIRKLAND—Lifesong 45032
| CARE {prod. by Rob Stevens) {writer: Kirkland)
(Blendingwell, ASCAP} {3:41)

Kirkland has a knack for a pop hook, as
he shows here on a single that recalls
some Association hits of past years. The
chorus stays with you.

BROTHERHOOD OF MAN—
Private Stock 165

ANGELO [prod. by Tony Hiller) {writers: Hiller-
Sheriden-Lee) {Welbeck, ASCAP)
{3:13)

Comparisons to ABBA and “Fernando”
are inevitable, but this British group
(“United We Stand”) already has a hit
there and could bring it home here.

AMERICAN FLYER—United Artists 1029

DEAR CARMEN (prod. by group & Ken Friesen)
{writers: Kaz-Fuller) (UA/Glasco, ASCAP/
Cu’chulainn, BMI} {3:05)

American Flyer is one of the few groups

around to capture the early Byrds sound

that was a sixties hit—here, a mid-paced

love song proves the point well.

THE ‘I LOVE MY WIFE” BAND—
Atlantic 3417

HEY THERE, GOOD TIMES (prod. by Cy Coleman)
(writers: Coleman-Stewart} {Notable, ASCAP)
(2:41)

Banjo-strumming provides the musical

base, music hall-style singalong the mood

for this Broadway show tune. It has MOR

and pop possibilities.

BOBBY PATTERSON—AIl Platinum 2371
RIGHT PLACE, WRONG TIME (prod. by Bobby

Patterson} (writer: Patterson) {Gambi, BMI) (3:50)
Patterson brings out the blues in r&b with
this slow-paced song. The vocal is expres-
sive, the composition likely to appeal to
r&b audiences.

WALTER JACKSON—
Chi-sound 1044 (UA)

IT'S ALL OVER (prod. by Carl Davis) (writer:
Mayfield) (Warner-Tamerlane, BMI) (3:40)

This ballad is largely a spoken good-bye
from Jackson to a lover; a female chorus
backs up. The feeling is there, and the
sentiment could hit.

DARROW FLETCHER—Atco 7083
IMPROVE (prod. by Ed Langford) {writers: Hunks-
Grey} (lce Man/Unichappell, BMI)
(2:49)
The positive, help-your-neighbor lyrics
are what sets this bouncy funk piece
above the rest of the genre: the message
could click with a big audience.

FELICIA—Potential 1003

EVERLASTING LOVE [prod. by C. Simmons)}
{writers: Belfield-Murphy-Wolinski) {ABC/Dennis
Earl/Kevin Murphy/ Mother Pearl, ASCAP) (3:10)

The dreamy mood and breathy vocals will
remind some of Donna Summer, and the
effect is similar—danceable and sensual,
likely for discos and r&b radio.
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SHIVER IN THE NIGHT

ANDY PRATT—Nemperor NE 443 (Atl.) (6.98)
Pratt’s return with the “Resolution’ album
last year was a widely acclaimed artistic
success for the singer/songwriter. This
follow-up, produced by Arif Mardin, points
to a continued growth and maturity in
Pratt’s writing and a greater emphasis on
the accompaniment provided by his excel-
lent band led by guitarist Mark Doyle.

FOREVER GOLD

THE ISLEY BROTHERS—T-Neck PZ 34452 (6.98)
Since bringing tneir T-Neck label to CBS
in 1973, the Isleys have scored a tremen-
dous string of successes, with all of their
albums reaching at least gold certification.
This greatest hits collection includes such
memorable moments from the recent past
as “That Lady,” “Live It Up,” “Fight The
Power” and “For The Love Of You.”

FROM HERE TO ETERNITY

GIORGIO MORODER—Casablanca NBLP 7065 (6.98)
A disco producer for the seventies, Moro-
der, who includes Donna Summer among
his many successes has made a very ad-
venturous solo Ip, using only electronic
keyboards in this recording. Moroder
plays the entire arsenal himself, eniisting
outside assistance only with the vocals.
The tracks flow for continuous dancing.

IN FULL BLOOM

ROSE ROYCE—Whitfield WH 3074 (WB) (6.98)

The group that played such an essential
part in the success of the ““Car Wash”
soundtrack album finally has an album all
to itself. Norman Whitfield is again re-
sponsible for writing most of their material
in addition to arranging and producing
music and that hit combination should
continue to reign with “Do Your Dance.”

FREDDIE KING (1934-1976)

RSO RS-1-3025 (Polydor) (6.98)

An excellent tribute to this very influential
blues guitarist who died last year, these
tracks (recorded 1974-1976) feature his
distinct sound in a variety of settings: with
British group Gonzales, with Eric Clapton
and band, and of course with his own
group. “Sugar Sweet,” ‘‘Pack It Up” and
“TV Mama"” demonstrate his technique.

A CROAK & A GRUNT IN THE NIGHT
RABBITT—Capricorn CP 0190 (WB) (6.98)

The South African quartet’s second album
shows a distinct sophistication in their
songs and production technique. The lay-
ered sound at times recails Queen which
should help spread their local popularity
to these shores. “Hold On To Love" is
the standout.

TURN IT OUT

GARY TOMS—MCA 2289 (6.98)

The group has a new label affiliation, but
its sound remains rooted in the stomping
uptempo vein of bands like BT Express and
Brass Construction. Wilson Pickett’s “Don’t
Knock My Love” is given an eight minute
workout as is ‘’Suite Disco (Movements #1
& #2)" and should give the “Blow Your
Whistle”” group another chart hit.

Y,
®

ALBUM PICKS

THE STAPLES

.

Towr Hinton/Now Somgs inm the tasrpuch

RAISIN' HELL

ELVIN BISHOP—Capricorn 2CP 0185 (WB) (9.98)
“Raison’ hell” is exactly what this band
does best, especially in a concert situation
as they prove with this two record live
set. Included are all the hit singles, near
misses and great stage numbers like El-
vin’'s Sam Cooke medley which includes
“Bring It On Home To Me.” It should be
Bishop’s biggest Ip yet.

THE MIRACLES' GREATEST HITS

THE MIRACLES—Tamla 16-35751 (6.98)

The post-Smokey Robinson Miracles is a
group that has amassed a respectable
string of hit singles with producers Freddie
Perren and Fonce Mizell. The best of them
are included here among these ten tracks:
the long versior of “Love Machine,” “Do
It Baby,” and “Night Life.”

BELIEVE

MASS PRODUCTION—Cotillion SD 9918 (Atl.) (6.98)
The group that came on so strong with its
debut set has follcwed it up with more of
the same kind of driving uptempo funk.
Songs like ““Free and Happy,” ““l Believe In
Music” and “People Get Up” convey the
spirit and sentiment of the group while
“Being Here” shows the outfit to be
equally adept at handling ballad material.

IN THE CITY

THE JAM—Polydor PC-1-6110 (6.98)

A young British trio whose style and ag-
gressive approach is reminiscent of 1966
Who, The Jam falls somewhere between
new wave and power pop. Guitarist/song-
writer Paul Weller is the driving force and
bares his roots with Larry Williams' “’Slow
Down’’ and “Batman Theme.”” *’Art School”
and “in The City” typifies the original side.

FAMILY TREE

THE STAPLES—Warner Bros. BS 3064 (6.98)

While the group’s vocals still hint at their
gospel roots, the musical accompaniment
is more r&b and disco rooted than ever
before. Producer Eugene Record has done
a commendablie job of forging the styles
into a unified whole with ““Family Tree”
and ““What You Doing Tonight” among
the highlights.

NEW SONGS FROM THE BRIARPATCH
TOM PAXTON—Vanguard VSD-79395 (6.98)
Paxton’s first Ip for Vanguard marks a
homecoming of sorts for the singer/story-
teller and his first Ip of new songs in some
time. The set was recorded live at the
label's studioc and includes Steve Good-
man on acoustic guitar and back-up vocals.
Among the highlights is a very tongue-in-
cheek ““Bring Back the Chair.”

ELECTRIC SAVAGE

COLOSSEUM 1I—MCA 2294 (6.98)
Drummer jJon Hiseman’s second Colosseum
group, like its forerunner, is very much a
jazz rock outfit. Instead of placing em-
phasis on the brass (there is none here),
most of the solos are handled by guitarist
Gary Moore who was most recently a
member of Thin Lizzy. His occasional
vocal provides a welcome change of pace.
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cated, very efficient and very effective. We were with independent
distribution, which we felt was effective and efficient, but which was
frankly going through a difficult period in the late ‘60s. CBS would
constantly whip out those IBM reports when they got an artist or
their representative in the office, and then proceed to show them that
CBS could “sell more records” than the other guys.

In the early '70s we had reason to believe there was some validity
to that claim, because there had been severe changes and upheavals
in the independent distribution organization that we weren’t getting
as much mileage as we felt we might out of every record. So we
started WEA, which became an instant success: there were bugs, tech-
nical problems with computers, and some mixup, but, overall, it's a
miraculous story. We are now certainly on a par with anything that's
ever been out there in distribution, now or ever, and we’ve done it
in a matter of a few years, with full line warehouses and sales offices,
and with considerable sophistication.

RW: So CBS’ earlier claim no longer stood?

Smith: Now we had to tell somebody that we, too can sell more
records, because that claim remained a holdover at CBS, which be-
came very active once again in making talent acquisitions. We had
to say, “Wait a minute. Every week on those charts of the top 200
albums, the WEA group has anywhere between 40 and 55 records.
CBS is dealing between 30 and 40.”

It's playing the numbers game. We simply had to say at one point,
“We sell as many records as anybody,” and we had to take that
weapon away as one of the ploys in negotiating. So we decided that
we would do some institutional advertising and hence there arose
the button campaign, from a phrase that we used to use at Warner
Bros. If Joe or Mo pushed the button, then things would happen. Well,
we extended that to anybody at WEA pushing the button, and the
distribution organization that would then respond, which in fact it
does. As I'm sure it does at CBS, Phonogram, and anywhere else,

RW: Then the campaign was directed primarily at talent?

Smith: Absolutely. It never appeared in the consumer press. We
never did it in Rolling Stone, we did it in the trades.

RW: That brings us to the competition for artists in the market-
place. Since the late ‘60s the whole structure of artists’ deals has
changed dramatically in response to both the needs of the acts and
the spiralling costs incurred in supporting the act. This trend has
reached the most awesome levels in the deals involving established
acts changing labels at some midpoint in their career. How has this
escalation happened so quickly?

Smith: There's a background to this. First of all, the restriction in
radio exposure over the last five years has brought around a situation
that makes it even more difficult now than ever to establish new
talent. The broadcaster’s inclination is to play it safe: if I'm presenting
you, as a programmer, with a new Paul Simon, a new Eagles, a new
John Denver and a new Rod Stewart in one week, along with three
records by new artists, there’s no question in your mind as to what
you’ll add.

That comes along with the enormous cost of development, and the
increased tour support aspect of a record company’s responsibility.

RW: Which itself is created by that radio situation.

Smith: Because if you can’t get the record on the radio, we'd better
get the artist out there playing in front of somebody.

The cost of recording is enormous as well, as is the cost of keeping
the artist alive while they're -recording. So, conservatively, when you
sign a new artist today, assuming you’re going to do what you’re sup-
posed to as a record company, you're in for close to $150,000 to
establish an artist—with the very real possibility that you will not be
played anywhere on the radio, even once, and you will not sell one
record anywhere in the world.

The inclination, then, for those who have money and attractive
record companies, is to try and buy established talent coming off of
some other company, perhaps one that's less attractive or where a
dispute has arisen. If | were running a “have not” record company,
and had to get it going, | would overpay. | would overpay to buy
the Eagles, were they available; I'd go in there and if they were
worth, say, $5,000,000, I'd pay $8,000,000. Because you have to estab-
lish that link with distributors, retailers, radio and the public itself.

| understand that philosophy for overpayment. What I find difficult
to understand is some of the deal making at CBS Records.

RW: How so?

Smith: They're a great company, with fine distribution, a marvelous
artist roster, and have shown a healthy profit every year. Their artist
roster isn’t tired, because those acts that may be waning in popularity
have building acts right behind them.

Yet there seems to be a desire there to operate on the theory that |
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if someone’s available, buy ‘em. It doesn’t matter what you pay for
them. It's opened up such a dangerous round of dollar spending, and
it'’s part of a mentality in our industry that is rather suicidal.

It's tied in with the discounting of records on one side, and the
booming of guarantees for your own macho, to show that you can
knock off another company by signing them all.

RW: Do you feel that they are making those deals and yet realize
they can’t really extend the sales base to cover the increased costs
incurred at the signing?

Smith: They hope to, but the deals are so structured that there
would have to be a considerable increase over the act’s current sales
for the company to come out ahead. Obviously, they’ll back the deals
with all the paraphernalia necessary for artists of that stature, provid-
ing enormous advertising, phenomenal promotional activity, all very
expensive. That's their business.

But the last time | looked at the figures, extrapolated from the vari-
ous reports, it indicated that we at WCI operate a far healthier com-
pany. If the Columbia Broadcasting System is prepared to accept
lower profit margins, then maybe their record division is more fortu-
nate. We happen to have a certain standard we feel we should be
delivering that enables us to invest in our own growth.

I think there should be profit splits that are much more favorable to
the artist, and I've expressed that for years. | can’t blame artists for
trying to get as much of their share as they can. But, from a record
company standpoint, if we escalate this war to such a degree that it
brings about more enormous losses for a record company, as we've
seen over the past few years when certain companies have shown
those losses, it will make our industry less credible to financial institu-
tions. It will make us less of a business than we should be, and will
set levels from which we’ll then have to operate. You can’t go back
again.

...... ~m

If | were running a ‘have not’ record

“ company, and had to get it going, | ”
would overpay [for talent].
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RW: And those levels would encroach on new artist investments?
Smith: Of course. If somebody tells me that I've got to give
$1,000,000-an album to a number of artists, and | know I've got just
50 much money, I've just got to put all my eggs there. You can't
develop talent. It restricts in many ways all the marketing efforts you
might be otherwise capable of, and it's not necessary.

| will not operate this company this way, even if | have to step
aside in the bidding for any artist in the world.
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