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SINGLES

COMMODORES, “FLYING HIGF" (prod. by J.
Carmichael & Group) (writers: T. Mc-
Clary-L. Richie} (Jobete /Commodores,
ASCAP) (3:47). The first single re-
lease from the veteraa group's latest
album drove to #1 in weeks and
this new one has all the same possi-
bilities. It's a classically slick r&b hip
swinger with cross format appeal.
Motown 1452,

ROLLING STONES, “BEAST OF EURDEN" (prod.

by The Glimmer Twins) (writers: M.
Jagger-K. Richard) (Colgems, ASCAP)
{4:24). This second release from the

Stones' “‘Some Girls” album has a
more familiar ring to it than the top
charting "'Miss You and should be
equally endearing to both their new
and old audiences. Rolling Stones
19309. (Atlantic).

BARRY MANILOW, “READY TO TAKE A CHANCE

ON YOU” (prod. by B. Manilow-R.
Dante} {writers: N. Gimbel-Charles
Fox) (Ensign/Kamikaze, BMI) (3:01).

The Gimbel-Fox theme from the hit
film “'Foul Play'" has all the elements
of Manilow's seemingly endless string
of hits. it's a romantic ballad envei-
oped in a lush and lovely produc-
tion. Arista 0357.

DCNNA SUMMER, “*MacARTHUR PARK" (prods

by G. Moroder-P. Bellotte) {writer: J.
m Webb) (Canopy, ASCAP) (3:53). The
Richard Harris pop classic gets the

expected Summer treatment and the
effect is dazzling. The syn-drums and
inspired production techniques are
occasional and dramatic. No doubt
an immediate pop/r&b and disco
staple. Casablanca 939.

B ———

SLEEPERS

BARRY WHITE, “YOUR SWEETNESS 1S MY WEAK-
NESS’' (prod. by Barry White) (writer:
same) (Sa-Vette/January, BMI) (3:46).
White's characteristic orchestral ar-
rangements and sultry/sexy vocals
once again cornerstone his latest re-
lease. It's another lush disco offer-
ing with heavy pop and r&b play
likely to be immediate. 20th Cen-
tury Fox 2380.

JEFFERSON STARSHIP, “CRAZY FEELIN’ " (prod.
by Larry Cox & Group) (writer: J.
Barish) (Bright Moment/Diamond-
back, BMI) (2:30). Marty Balin's dis-
tinctive vocals again centerpiece this
latest Starship release from the
“Earth’* album. It has much the same
feel as their last few singles and
should enjoy the same success. Grunt
11374 (RCA).

STEPHEN BISHOP, ‘‘EVERYBODY NEEDS LOVE"
(prod. by S. Bishop) (writer: same)}
(Stephen Blshop, BMI) (3:25). Bishop's
jazzy delivery is particularly effec-
tive on this new pop offering with
just a touch of disco rhythm at the
core. It's a bit different from his last
hits but likely to be as strong with
interest for teens and adults. ABC
12406.

“BLUE COLLAR MAN (LONG NIGHTS)”
{prod. by group) (writer: Tommy Shaw)
{(Almo/Stygian Songs, ASCAP) (3:37).
Since their first release several years
ago, Styx has specialized in hard
rockers with soaring harmony hooks
and this single from their next Ip is
in the same groove. The powerful
organ and guitar work is central.
A&M 2087

STYX,

SEPTEMBER 9, 1978 '$1.95,

ALBUMS

DONNA SUMMER, “LIVE AND MORE.”
This two record set finds Donna Summer
blossoming into an engaging stage per-
sonality as the three live sides showcase
her breezing through some of her nu-
merous hits in addition to new stand-
ards such as “The Way We Were." Side
four is a studio effart using "‘MacArthur
Park' as its theme. Casablanca NBLP
7119 (12.98).

STEPHEN BISHOP, “*BISH.” With his first
album released almost two years ago
and a couple of hit singles including
“Save It For A Rainy Day," Bishop has
emerged as a respected singer/song-
writer. His new album marks a progres-
sion in his stylistic approach with songs
like Losing Myself In You,” ‘Every-
body Needs Love' and ‘‘Vagabond
From Heaven.'' ABC AA 1082 (7.98).

LYNYRD SKYNYRD, “LYNYRD SKYNYRD’S
FIRST AND ...LAST.” The group's first
posthumous album is a collection of
tracks that date back to the formative
years before their ascension to interna-
tional prominence. All tracks are pre-
viously unreleased and have been re-
mixed and overdubbed by the group
members to enhance the sound quality.
MCA 3047 (7.98).

DAN HILL, “FROZEN IN THE NIGHT.”
Hill could very well be one of the finest
singer/songwriter/storytellers to hit the
music scene in some time. With Barry
Mann's help he has matured as a writer
as well as having developed a polish
to his delivery. The success he had with

“Sometimes Wher: We Touch™ should be
repeated with "All | See |s Your Face.”
20th Century Fox T 558 (7.98).
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Perry’s E/A Label Set

B LOS ANGELES Producer
Richard Perry has signed a distri-
bution pact with Elektra/Asylum
Records for his newly-formed
label, Planet Records. Planet is
the first custom label to come
under the E/A umbrella; the new
label’s first release, produced by
Perry and due in late Septem-
ber, will be the Pointer Sisters’
“Energy”’ album.

Smith

Elektra/Asylum chairman Joe
Smith called the Planet-E/A
deal ‘“especially exciting and
satisfying  for me.”  Perry's
“achievements in the studio are
known internationally both in
terms of his eclectic tastes and
cornmercial success,” Smith went
on to say. ‘“He is among the ‘

(Continued on page 41)

@ MCcAFEE, NEW JERSEY — Over |
1200 Pickwick International em-
ployees and guests gathered at
the Playboy resort here for the
firm’s four-day 25th anniversary
convention, marking the first
time that all six divisions of the
organization met together. The
meetings centered on Pickwick
International’s  recent  growth
and planning under the banner
of this year’s theme ““Charge To-
gether.”

In the past, P.I. conventions
were either exclusively for its

Catalogue Sales Are Climbing Steadily,
With Greater Label Focus on Older Titles

By SAM SUTHERLAND &
MARC KIRKEBY

@ LOS ANGELES — With manu-
facturers, distributors and retail-
ers gearing up for another bullish
fourth quarter, an RW survey
indicates that even the industry’s
“bread and butter” sales—
catalogue titles—are being scruti-
nized more carefully as potential
profit builders.

The rapid rise in sales of
newly-relased records and tapes
may mean that catalogue’s share
of total sales—perhaps 30 per-
cent at present — s actually
shrinking. But there seems to
be no doubt among manufac-
turers that they are selling more
catalogue items than ever before.

Pickwick Meef Unites All 6 Divisions;
Smith (laims U.S. Sales Beat (BS, WEA

By ALAN WOLMARK

racks or retail people, but this
year's meet brought together
Pickwick Records, Keel Manufac-
turers who produces their discs,
racks, retailers, the operations di-
vision and, for the first time, rep-
resentatives of Pickwick’s rapidly
expanding U.K. division along
with executives from P.l.’s parent
company, American Can.

The all-division concept for
the meet was laid down by presi-
dent and chief operating officer
C. Charles Smith, who, in his key-

(Continued on page 24)
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With many label’s fall restock-
ing programs already underway
or ready to begin, sales and
marketing executives point to
continued retail expansion, wider
title selection at the store level
(especially via the '‘superstore”
format) and the ongoing growth
of album-oriented radio formats
as key factors assisting catalogue
sales. Reflecting that wider range
of available avenues for exposure
is a corresponding diversity in
advertising, merchandising and
promotional tools now being
used to build catalogue as well
as current hits.

“The thing that has brought
catalogue back is the creation of
the superstore,” says Mario De-
Filippo, Polydor’s sales vice presi-
dent, ““and the retail explosion
which the industry is experienc-
ing, which means retailing can
expand its merchandising beyond
what it once was.” Free-standing
record stores in general carry
more inventory, and particularly
more catalogue titles, than do
racked outlets, he said.

The new inventory techniques
those stores have pioneered have
also played a part in the cata-
logue resurgence, DefFilippo feels.
““Now that everyone has become
computer-oriented, and not
ordering off the top of their
heads, the computer is telling
them catalogue sells. In the past

these people were blinded by
the hits.”

Older established majors such
as CBS, RCA, Capitol and War-
ner Bros. have traditionally re-
lied on extensive catalogue as an
important part of their sales
base, with those labels reporting
catalogue activity in line with
past years. But at most younger,
smaller labels, including both
branch - distributed companies
and independents, the consen-
sus is that both sales potential
and retailer receptivity are on
the rise.

Highlighting a more competi-
tive approach to catalogue mar-
keting are several active ré-
release programs, ranging from
major jazz catalogue campaigns
slated for Fantasy and United
Artists to RSO’s extensive Bee
Gees catalogue push and Capi-

(Continued on page 76)

ABC Firms Exec Shift

B LOS ANGELES — As predicted
last week, Steve Diener, presi-
dent, ABC Records, has officially
announced a major executive ad-
dition and associated realignment
of executive responsibilities. Arnie
Orleans has joined the label as
vice president of sales and mer-
chandising. Simultaneously, Gary
Davis has assumed the title of
vice president of promotion and

(Continued on page 6)

WB Print Discount Structure Pays Off
Despife Projections of Refailer Resistance

By SAM SUTHERLAND

B LOS ANGELES — Five months
after shifting print distribution to
a controversial new discounting
structure, Warner Bros. Music
president Ed Silvers reports the
publishing giant’s decision to
eliminate special rates to print
jobbers has paid off — despite
early projections that retailer re-
sistance could depress WB’s po-
tential print sales by as much as
40 percent.

In an exclusive interview with
RW, Silvers explained that the
new single discount plan unveiled
to dealers in April marked the
company’s most crucial move to
date in streamlining distribution
direct to retail customers. And
behind the new structure, accord-
ing to Silvers, is a highly critical

view of the role played in music
sheet and folio marketing by the
print jobbers who have domina-
ted sheet music distribution.
Warner Bros. Music’s current
pricing policy provides for a single
rate of 40 percent off for all retail
(Continued on page 56)

Cash Box Sues Ostrow
By MARC KIRKEBY

B NEW YORK — Cash Box Pub-
lishing last week filed suit against
Marty Ostrow, former executive
vice president of the magazine,
over Ostrow’s new position as
national record marketing direc-

tor for Rolling Stone magazine.
The suit, filed in Supreme
Court here August 28, charges
(Continued on page 77)
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Kline, Anger Assume
High Polydor Slots

B NEW YORK—Dick Kline has
been named executive vice presi-

B Opposite page 56. It has been 10 years

since Roy Cicala and several other pro-
ducer/engineers bought the New York Rec-
ord Plant studio. In that decade, the Record
Plant has gained a reputation as a state-of-
the-art recording facility unsurpassed in this
country, and now, the studio’s principals are
turning their attention to their own label,
Hologram Records. RW's special salute to
this anniversary provides a close-up look.

W Page 16. Victor Benedetto, vice president
and general manager of CAM-USA, prob-
ably knows more about the hit potential of
film soundtracks than any of his American
counterparts in publishing and production.
In his Dialogue, Benedetto talks about his
own long history of soundtrack successes,
and about his company’s plans for further
growth in the American market.
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dent of Polydor Incorporated, it
was officially announced last
week by Fred Haayen, president.
Harry Anger has been promoted
to senior vice president, market-
ing, it was also announced.

Harry Anger, Dick Kline, Fred Haayen

Kline joins Polydor after eleven
years with Atlantic Records,
where he was most recently
senior vice president, promotion.
Kline entered the record business
in the sales department of King
Records in Miami in 1958. He
joined London Records as south-
ern singles director in 1962 and
worked with that company in
various promotion capacities untif
1967.

Commenting on the appoint-
ment of Dick Kline and the
promotion of Harry Anger,
Haayen said: ‘“These two men
guarantee that Polydor now has
the strongest possible manage-
ment team. | welcome Dick Kline,
who is one of the most knowl-
edgeable, experienced and re-
spected executives in the industry,
and look forward to working
with both him and Harry Anger,
who has already contributed so
much to this company.”

Chrysalis Names Bass

VP Promo, Cr. Services
8 LOS ANGELES — Sal Licata,
senior vice president of Chrysalis
Records, has announced the ap-
pointment of Billy Bass to the
position of vice president of pro-
motion and creative services.

A0

RHSOUSE PICKS

(Due to airplay and sales in projectable markets, these records
exhibit top five potential)
The Who ““Who Are You'' (MCA)
Disc continues to pick up major market adds while
taking solid moves up station charts where it is being
aired. Breakout sales are being reported.

Billy Bass

In his new position, Bass will
be responsible for overseeing all
corporate and artist graphic di-
rection for Chrysalis, including
album cover art, trade and con-
sumer advertising layout, and
press kit packages. Bass will also
retain his position as vice presi-
dent of promotion, which he has
held for almost a year.
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JOE GALKIN

1902-1978

As a friend and member of the Atlantic family
he is deeply missed.
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Chrysalis Pacts Bronze Label For U.S.

By SAM SUTHERLAND

B LOS ANGELES—Chrysalis Rec-
ords has concluded a new distri-
bution arrangement with the
London-based Bronze label,
bringing product from the inde-
pendent label under the Chrysalis
aegis for the U. S. and Canada.
In an official statement issued by
Chrysalis president Terry Ellis
last Wednesday (30), initial re-
leases under the new deal were
to include a new Uriah Heep
album, slated for late September,
and a single by Goldie.

The deal, negotiated between
Chrysalis arid Bronze principals
Lillian and Gerry Bron and David
Betteridge, will see Bronze re-
leases here carrying the Chrysalis
label and a Bronze logo.

For Ellis, who elected to move
Chrysalis from its prior branch.
distributed status two years ago
to operation as an independent
record company here, the Bronze
deal serves as a ‘‘rubber stamp”
on Chrysalis’ consolidation as a
full-service label. In an exclu-
sive interview with RW last week,
Ellis commented, “The main
significance of this deal to me is
that's almost an official ‘rubber
stamp’ on Chrysalis as a full-
blown record company. This
proves, in a way, that we’re now
pulling together.”

Reorganization of Chrysalis as
an independent and establishing
the company’s new identity have
made such an arrangement prob-
lematic until now, he admitted.

Integrity Earnings Soar

B NEW YORK — Leon C. Hart-
stone, president of Integrity En-
tertainment Corporation, a major
retailer of phonograph records,
tapes and related accessories in
California, announced last week
that net sales for the fiscal year
ending June 30, 1978 totalled
$62,419,000 as opposed to last
year’s figure of $46,069,661.

Earnings per share rose to $.45
from the previous year’s earnings
of $.27 per share. These increased
figures were in spite of a change
in the company’s method of ac-
counting for its record and tape
inventories to the last in first out
(LIFO) method for the fiscal year
ended June 30, 1978. Under the
previously used first in first out
(FIFO) method, earnings for the
year would have been $590,000
more for a total of approximately
$2,000,000, reflecting an addi-
tional $.19 per share more, for a
total of $.64 per share.

Hartstone emphasized that the
reported figures are subject to fi-
nal review by the company’s in-
dependent public accountants
and minor adjustments consist-
ent with year end audit proce-
dures.

“It's the first time we've been
able to (enter a distribution
deal like this), really,” said Ellis.
“The thing I've been trying to
coimmunicate to people over the
past two years is the idea that
if you want to be a full-service
record company, as opposed to
just a custom label, there’s only
one way to go, and that’s as an

independent.
“We are now a self-contained,
totally independent company,

and | think that, to make a deal
of the kind we’ve just made with
Bronze, you need to be pretty
together. | think, at this point,
we are.” While negotiating, Ellis
says that Bron and Betteridge
were asked to visit Chrysalis L. A.
operation, where ‘the doors
were thrown open to them and
we offered them a chance to see
how we operated. They were
really impressed with what we're
doing, which 1 take as rather a
compliment, because David Bet-
teridge and the Brons are real
professionals.”

Ellis, who first met Betteridge
professionally while negotiating

Jethro Tull’s original Island con-
tract in the U. K., also noted that
while formal plans thus far have
only the Uriah Heep and Goldie
product scheduled, Uriah Heep’s
catalogue will be gradually
brought into the Chrysalis cata-
logue as Warner Bros.’ prior rights
expire. The act is slated to open
for Jethro Tull on that group’s up-
coming fall tour.

He also noted that several
other Bronze projects are ex-
pected to surface early next year,
including an album by Sally
Oldfield, adding that more de-
tailed scheduling plans await
completion of product and
Chrysalis’ upcoming fourth quar-
ter activity. In keeping with the
label’s release policy since its
shift to independent distribution,
Fliis says no Ips will be shipped
after October 1, but notes that
this fall’s release will be shipped
in three separate stages. The re-
lease is, he says, ‘‘huge for us.
Starting today, with dates set
for three different releases, we'll
be putting out 10 albums this
fall.”

ABC Exec Realignment

(Continued from page 3)
artist development. Both report
directly to Diener.

Diener stated this move is a
continuation of the label’s inten-
tion to increase its presence in
the marketplace. “‘Over the past
year,” he said, “ABC Records has
taken a needed posture of con-
solidation. The results to date
have proven this move to be both
timely and effective. The change
to a more aggressive organiza-
tional structure has come more
quickly than planned because of
the progress the label has shown.
Gary Davis has been instrumental
in accomplishing this progress.
Now, the combined talents of
Davis and Orleans will enable us
to move forward more quickly in
their respective areas of respon-
sibility.”

In his new position, Davis will
be in overall charge of pop pro-

Arnie Orleans

motion, special markets promo-
tion, publicity, public relations,
artist development, and artist re-
lations. He will be heavily in-
volved in the career development
of all ABC artists. This will entail
close contact and coordination
with talent management and the
ABC a&r department.

Orleans comes to ABC with
extensive experience in the areas
of sales, marketing, and merchan-
dising. He was formerly senior
vice president of marketing for
20th Century Records. Prior to
that, he was national sales direc-
tor of A&M Records, where he
was heavily involved in working
with independent distribution, a
policy which ABC has adopted in
the majority of the country. In his
position at ABC, Orleans is re-
sponsible for all sales, advertis-
ing, and merchandising.

Gary Davis

AmericanRadioHistorv.Com

Wager Leaves ASCAP

W NEW YORK—Walter Wager has
left his post as director of public
relations for The American Society
of Composers, Authors and Pub-
lishers, ASCAP president Stanley
Adams has announced. He will
continue to serve the performing
rights Society on a part-time con-
sulting basis.

The author of many published
novels and magazine articles, as
well as numerous television scripts
and screenplays, Wager will be
devoting his time to writing and
public relations consulting serv-
ices upon his return from a Euro-
pean vacation.

Richard Frohlich, executive as-

| sistant to ASCAP president Stan-

ley Adams and director of public
relations for the Society prior to
the appointment of Walter Wager
six years ago, will serve as acting
directot of public relations during
an interim period until a new di-
rector is appointed.

RW LP Index
Skyrockets

® NEW YORK — The Record
World Sales Index soared to 273.6
last week, its highest point this
year since the traditional Christ-
mas rush. Despite the fact that
this is not normally known as a
peak sales period, the rack and
retail sales of albums by groups
like Boston, The Who, Rolling
Stones, Foreigner, Commodores
and soundtracks like “Saturday
Night Fever,” ‘“Grease,” and “Sgt.
Pepper” have driven the Sales
index to this unprecedented level.

UA Appoints Two

B LOS ANGELES—Iris Zurawin,
director of creative services,
United Artists Records, has an-
nounced two appointments. Gail
Shyne has been appointed to the
position of co-ordinator, artist
relations, UA. And Ed Kociela has
joined the UA publicity depart-
ment as general publicist/staff
writer.

East to Re-Join EMI?

B NEW YORK — It was ru-
mored last week that Ken East
has been named head of EMI
Music for all territories out-
side of the U.S. and Canada.
East, a former managing direc-
tor of EMI in the U.K. during
one of the company’s most
colorful periods, saw the rise
of The Beatles into the indus-
try’s dominant creative force.
He left the U.K. in the late '60s
to return to his native Australia
where he established the EMI
companies in the Far East and
was most recently in charge of
Motown’s international opera-
tions.

RECORD WORLD SEPTEMBER 9, 1978



INCLUDING HIS NEW SINGLE [EveryBooy Neeps | ove

‘\“,’ ,‘gu AB-12406 0\&:; |
3 M \ |

PROBDUCED BY STEPHEN BISHOP ON ABC RECORDS AND GRT TAPES

Associate Producer: oee RoBB




R

=CORD

2D

CHART ANALYSIS

Commodores Still Holding Top Spot;
Stones’ Second Single Is Chartmaker

By PAT BAIRD

W The Commodores (Motown)
continued to outsell all competi-
tion on the RW Singles Chart this
week for their third consecutive
#1 spot, while A Taste Of Honey
(Capitol), still #2 on the Black
Oriented Singles Chart (BOS),
bulleted here
to #2. Olivia
Newton - John
(RSO), #25
bullet on the
Country Singles
Chart, moved
one spot to #5
bullet and Exile (Warner/Curb)
took the biggest move in the Top
20 on strong station moves, up
five spots to #7 bullet.

The Rolling Stones (Rolling
Stones) ‘‘Beast of Burden” is this
week’s Chartmaker at #66 bullet
on strong immediate adds. The

group’s ““Miss You” is listed at #6
this week.

Rounding out the Top 10 are
Frankie Valli (RSO) #3; Foreigner
(Atlantic) holding at #4; Pablo
Cruise (A&M) #9; Evelyn “Cham-
pagne” King (RCA) up one spot to
#9 and Andy Gibb (RSO) new on
the Top 10 at #10.

John Travolta, Olivia Newton-
John & Cast (RSO) continued to
make sales gains and top 10 sta-
tion moves for #14 bullet, while
Nick Gilder (Chrysalis) picked up
adds, moves and sales for #15
bullet. Rick James Stone City
Band (Gordy) is still being added
and moving to the top 10 where
played for #17 bullet and Little
River Band (Harvest) is also mov-
ing on the majors and secondaries
for #19 bullet. Boston (Epic) one
of the fastest moving singles and

albums of the summer, took the
#20 bullet slot.

Still filling in holes are: Anne
Murray (Capitol) getting new
adds and good moves for #21
bullet; Bob Seger (Capitol) #22
bullet; Kenny Loggins (Col) #23
bullet; Foxy (Dash), still #1 BOS
and top 10 where played pop,
#24 bullet; John Paul Young
(Scotti Bros.) #27 bullet and
Gerry Rafferty (UA) with a num-
ber of adds this week and strong
movement, #28 bullet.

The Cars (Elektra) continued
upward movement for #30 bul-
let and Linda Ronstadt (Asylum),
#66 bullet country, also garnered
adds and moves for #31 bullet.
The McCrarys (Portrait) #9 bullet
BOS, remained strong in the
south and midwest for #32 bul-
let. Moving on good adds this
week are: Barbra Streisand (Col)
#34 bullet; Billy Joel (Col), work-
ing on a good national spread,
#37 bullet; Crystal Gayle (UA)
#38 bullet and Robin Gibb (RSQ)
#39 bullet.

The Who (MCA), whose album

is this week’s Chartmaker at #20
bullet, took the biggest chart
move this week on major adds
and jumps, up 13 spots to #40
bullet. The record is this week’s
Powerhouse Pick.

Other strong movers this week
are: Aerosmith (Col) #41 bullet;
LTD (A&M), #5 bullet BOS and
Top 10 in Memphis and other
southern markets, #42 bullet;
Dan Hill (20th Cent.), strong on
both majors and secondaries,
#43 bullet; Steely Dan (ABC),
top 10 in San Diego, #44 bullet;
Carly Simon with James Taylor
(Elektra), on the country chart
this week at #90 bullet, #48
bullet here; Alicia Bridges (Poly-
dor,) #50 bullet; Captain & Ten-
nille (A&M), added this week at
WFIL, #51 bullet; Meatloaf (Epic/
Cleve. Intl) #52 bullet; David
Gates (Elektra) #55 bullet; Stone-
bolt (Parachute) #56 bullet and
Daryl Hall & John OQOates (RCA)
one of the fastest movers of the
past two weeks with a good na-
tional spread, #57 bullet.

(Continued on page 77)
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Grease Quisells Boston for the Top Spot:
The Who Is Charfmaker at #20 Bullet

by MIKE FALCON

B While the soundtrack from
“Grease” (RSO) continues to hold
on to the number one spot for
the eighth straight week, Boston’s

“Don’t Look
Back”’ (Epic),
last week’s

chartmak-

er, continues an

extremely sharp

climb to #2

bullet from its
previous #7 bullet spot. Solidi-
fying its retail strength, Boston
this week has also added top 20
rack reports. The RSO sound-
track, however, retains a distinct
sales margin in retaining the #1
spot. Chart positions for the #3,
4 and 5 albums are identical to
last week: Foreigner (Atlantic),
Rolling Stones (Rolling Stones)
and the soundtrack from “Sgt.
Pepper's Lonely Hearts Club
Band” (RSO). #6 Commodores
(Motown) moves down from the
#2 spot, but the album still re-
tains enough sales to remain in
a distinct top tier this week.

Top Ten

Following the top six, on a
marginally distinct sales level are
#7 Pablo Cruise (A&M), #8
“Saturday Night Fever” (RSO)

and #9 Andy Gibb (RSO), each
retaining last weeks positions.
Bob Seger (Capitol) rounds out
the top 10, having switched po-
sitions with Teddy Pendergrass,
#11, from last week.

The Who

The only other bullet in the
top 20 is the Chartmaker, The
Who's “Who Are You” (MCA) at
#20 bullet. Kenny Loggins (Col)
#26 bullet is based on sales de-
veloped around a strong single.
Shaun Cassidy #28 bullet con-
tinues to do well behind rack
action. #33 bullet The Emotions
(Col) have a good combination
of r&b and pop accounts, with
#42 bullet Little River Band
(Harvest) combining good retail
sales with single action. #49 bul-
let Robin Trower (Chrysalis) con.
tinues with good retail sales as
does #50 The Cars (Elektra). #52
K.C. And The Sunshine Band con-
tinues good rack action, while
#58 Foxy (Dash) is doing well
with  r&b/pop crossover ac-
counts. Sylvester (Fantasy), at #64
bullet is based on retail action,
while Exile (Warner/Curb) at #73
bullet climbs off sales developed
from the single at #7, “Kiss You
All Over.”

Walter Egan again shows in-
creases in retail sales at #76 bul-
let, with #77 bullet Ashford and
Simpson (Warner) and #80 bullet
Rose Royce (Whitfield/WB) con-
necting with r&b and pop sales.
Fogelberg/Weisberg (Full Moon)

enters at #85 bullet, #90 Atlantic
Starr (A&M) has the spot based
on predominantly retail sales,
#92 Jon Luc Ponty (Atlantic)
moves out on a strong midwest
sales base, with #93 bullet Switch
(Gordy) moving up.

'REGIONAL BREAKOUTS

Singles

East:

Gerry Rafferty (UA)

Linda Ronstadt (Asylum)

Billy Joel (Columbia)

The Who (MCA)

Meatloaf (Epic/Cleveland Intl.)
David Gates (Elektra)

South:

Linda Ronstadt (Asylum)

Midwest:

Anne Murray (Capitol)

Gerry Rafferty (UA)

Linda Ronstadt (Asylum)

Billy Joel {Columbia)

The Who (MCA)

Meatloaf (Epic/Cleveland Intl.)

West:

Bob Seger {Capitol)
Steely Dan {ABC)

Albums

East:

The Who [MCA)

Ashford & Simpson (Warner Bros.)
Rose Royce (Whitfield)

Fogelberg & Weisherg (Full Moon)
Jean-Luc Ponty (Atlantic)

Switch (Gordy)

South:

The Who (MCA)

Ashford & Simpson (Warner Bros.)
Rose Royce (Whitfield)

Fogelberg & Weisberg (Full Moon)
Switch {Gordy)

Midwest:

The Who (MCA)

Ashford & Simpson (Warner Bros.)
Rose Royce (Whitfield)

Fogelberg & Weisberg (Full Moon)
Jean-Luc Ponty {Atlantic)

Switch (Gordy)

West:

The Who {MCA)

Ashford & Simpson {Warner Bros.)
Rose Royce {Whitfield)

Fogelberg & Weisherg (Full Moon)
Jean-Luc Ponty (Atlantic)

AmericanRadioHistorv. Com
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“SHAML”
IS SOLID GOLD

The smash hit single from Evelyn “Champagne” King
is now a certified hit.
From her best selling album,

“SMOOTH TALK.

Produced and Arranged by T. Life for Sunbar Productions, Inc.
Executive Producer/Warren Schatz

ST me— - . -

- _!-

A
& N

AmericanRadioHistary Com



Audiophile Recordings Garnering Strong Sales

By MIKE FALCON

@ LOS ANGELES — Audiophile
recordings, once so difficult to
find that even the most knowl-
edgable retail record store man-
agers were likely to throw their
hands in the air when the words
“direct-to-disc”” were mentioned,
are experiencing a steady sales
increase at the sales counter. A
variety of factors, including pric-
ing increases for conventional
records, improved distribution
and a steady growth in record
retailing in general, have pro-
duced a climate ripe for “super-
fi”" sales.

Was Cult Item

These frequently limited-edi-
tion discs include digital record-
ings,  direct-pressed  records,
direct-to-disc  selections, half-
speed mastering numbers and
some new innovations still in
the research stages that will
surface as the recording process
continues to be refined. Even
high quality tape recordings are
experiencing new-found sales
heights, according to Jeff Weber,
a former trade paper writer who
now combines an active law
practice with a number of con-
sultant duties for various direct-
to-disc manufacturers.

“In the past the audiophile
record and/or the direct-to-disc
record has been associated with
stereo equipment stores. It was
a cult item that was to be treas-
ured whe one found records of
this sort, because they were so
limited.  However,”  explains
Weber, who has produced 13
direct-to-disc  recordings, “the
dramatic distaste in the status of
American pressings is almost
forcing some listeners to go to
albums that will sound good on
their expensive sound systems.
The hardware has, in these cases,
far outdistanced the software.
Virtually every scratch or nick
inflicted on a record by some-
times haphazard record manu-
facturers is heard on a good
system. So people are forced to
seek new means of obtaining
records. These audiophile records
have been relegated to stereo
hardware sales offices, because
most retailers would not touch
them, partially because of their
higher list prices.”

With the onset of double
albums, special soundtrack al-
bums, and a host of somehow
special records that demand a
higher price on the marketplace
than consumers were accustomed
to spending, Weber sees the
acceptance of the higher list
price virtually assured. “Two years
ago there were only a few
direct-to-disc  recordings avail-
able,” said Weber, “and now
there are over 120 currently
available direct-to-disc records.

Storeo owners have seen that
this is a special market, but one
that has enormous potential,
because their customers have
been conditioned for a couple
years now to higher-priced al-
bums. And if you have a cus-
tomer who has spent $1500 on a
stereo system, not an uncom-
mon amount these days, you
have a customer who wants to
hear a difference and he will,
whether that difference is for the
good or for the worse.”

Checking Returns

With the high price of the
records one major considera-
tion, retailers are also looking
closely at return figures and
other related profit shrinkers. In
an era when a six percent de-
fective return rate is generally
considered excellent by retailers,
audiophile  recordings  have
shown an amazing quality con-
trol histofy. “We carry direct-to-
disc records, a number of them,
at all of our Circle stores, and
a selected amount at our Holly-
wood Records stores,” said An-
gela Singer, co-owner of the
two chains, “and l've never had
a return. We did have a few de-
fectives that we discovered, but
I haven’t got around to asking
for credit on them yet.”” Most of
the audiophile recording com-
panies do not allow returns,
which has slowed the acceptance
somewhat. The thinking of the
manufacturers seems to be based
on two primary considerations
in regard to this. First, that be-
cause the discs are usually
pressed in limited quantities and
increase in value because of this
unique production run, they
should not be regarded as items

that should ever be returned.
Secondly, they generally
acknowledge that the credit

systems used by major manufac-
turers of conventional recordings

Chicago SRO

i _(1,) e

have been abused by both
retailers and the companies
themselves and want no part of
mass returns when a financially
troubled retailers seeks to cut
the amount owed the company
for goods. Add to this the ex-
pense and time in sorting and
accounting for returned goods
and the audiophile recorders see
their market as a special one.
And one that they do not want
disturbed by a “ship it out
yesterday” philosophy, either in
manufacturing or retailing.

Because most of the audiophile
recordings are select acts that are
not concerned with selling mil-
lions of units, the pressure for
radio airplay (which destroys
much of the unique presence of
an audiophile disc) as a base to
build sales does not figure largely
in company plans. Consequently,
the shelf life of an audipohile
disc is generally fairly long, or
may be allowed to sit on a shelf
for awhile. This is allowable for
two reasons other than those
mentioned earlier. First, the al-
bums are very rarely discounted
and seem to sell, despite what-
ever sales pushes are instituted,
at a fairly even pace. Second, with
the large markup and increased
list price (frequently in the $15
range) the amount of space taken
for one superfi record contains
the same profit as two or more
conventional recordings. While
this is admittedly a simplification,
retailers who carry these superfi
records seem, overall, to expect
that the records are unique in
sales patterns as well as sound,
and do not seem disturbed by a
sometimes slower turnover.

But other adjustments to this
sound still have to be made by
the majority of retailers before
superfi records are truly accepted.
The companies who manufac-

(Continued on page 77)

Columbia recording group Chicago recently played for six nights before SRO crowds
in Central Park. The group’s soon to be released album for the label, entitled ‘“Hot
Streets” and produced by Phil Ramone and Chicago, is scheduled for September
release. Pictured at a post concert reception are, from left: Jack Craigo, senior VP and

general manager, Columbija Records;

Lauvdir deOliveira,

Peter Cetera and Donnie

Dacus of Chicago; Phil Ramone; Robert Lamm, Danny Seraphine and Lee Loughnane
of Chicago; Walter Yetnikoff, president, CBS/Records Group; James Pankow of Chi-
cago; Jeff Wald, manager; Walter Parazaider of Chicago, and Rick Sklar, vice presi-

dent, programming, ABC Radio.
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Roger Hartstone

Forms Consultancy Firm

B LOS ANGELES—Former [nteg-
rity Entertainment Corp. vice
president Roger Hartstone has
formed Expressive Ventures Corp.
here as a professional manage-
ment consultancy based in En-
cino.

Initial projects are marketing-
oriented, with the company’s cur-
rent key program a marketing
campaign now being developed
for GRT Corporation’s “‘G/2"
microcomputer home entertain-
meant software line.

Company officers include Hart-
stone as president and Connie
Hartstone as vice president.

While with Integrity, Roger
Hartstone held a wide range of
responsibilities for both The
Wherehouse and the Hits-For-All
retail record and tape chains.

Expressive Ventures Corp. is
headquartered at 5730 Lasaine
Ave., Encino, CA 91316. Phone is
(213) 996-2652.

De-Lite Appoints
Vigorito Pres.

B NEW YORK — Gabe Vigorito
has been elected the new presi-
dent of De-Lite Records, it was
announced by Fred Fioto, former
president of De-Lite, who has
resigned his post to accept the
newly created position of director
of foreign affairs.

Gabe Vigorito

Mirs. Reminded of

Grammy Closing Date
B LOS ANGELES — Record com-

pany executives have been
reminded via a letter from
Recording Academy (NARAS)

president Bill Denny that when
planning their fall releases they
should be aware of the fact that
September 30, 1978 is the final
release date for product to be
eligible for the 21st Annual
Grammy Awards.

Noting that only recordings
released between October 1,
1977 and September 30, 1978
are eligible for the Grammys that
will be presented early next year,
Denny also reminded the execu-
tives that the release date definij-
tion, adopted this year by the
Academy’s National Board of
Trustees, is “‘the date of the first
shipment from the manufacturer
to the distributor.”
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It's Jimmy "Bo” Horne’s just released single LET ME (LET ME BE YOUR LOVER)
from his DANCE ACROSS THE FLOOR LP. And everyone's talking about it.

LD
‘.ESUNSHINE SOUND
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Sunshine Scund Records
Distibut2d b
vk Produced by Harry Wayne Casey and Richard Finch for Sunshine Sourid Entamrises, Inc.



Revealed at Capricorn Barbecue:

Allman Brothers Band Reuniting

By WALTER CAMPBELL
MACON, GA. — Approximately
2,000 guests converged on Macon
Thursday (24) for the seventh an-
nual Capricorn Records Barbecue
and Summer Games to partake of
food, music, Southern hospitality,
and a surprise appearance by the
Allman Brothers Band.

To add to the surprise, Capri-
corn president Phil Walden and
vice president and general man-
ager Don Schmitzerle confirmed
that the Allman Brothers Band is
reuniting and will be recording
for Capricorn once again.

“The Allman Brothers Band is
definitely reuniting,” Schmitzerle
told RW. “At the moment, final
membership and the selection of
a producer are still being worked
out. So far the band will consist
of Greg Allman, Dickey Betts,
Jaimoe, Butch Trucks, and a bass
player and guitar player will be
chosen soon.”

The band disbanded several

years ago as each member pur-
sued separate careers. ‘“The atmo-
sphere is very positive now, and
any differences and sensitivities

-
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have been put aside,” Schmitzerle
continued. ““The Allman Brothers
Band made it to their deserved
position as the number one Ameri-
can band when they were to-
gether. That and the fact that no-
body’s career really flourished in-
dividually as much as they did
collectively are part of the reason
why they are getting back to-
gether.

Record For '79

“Right now we're shooting for
October to go into the studio for
an album to come out around the
first of next year. Both Greg and
Dickey have several songs being
considered, and other material is
being worked on right now. It's
important to the band that the al-
bum is not a piece of nostalgia
and that it will breed some kind
of continuity.”

At the picnic in Macon, Walden
introduced the band, following
performances by Delbert McClin-
ton and the Second Wind Band,
Stillwater, and Trucks, a jazz-rock
band formed by Butch Trucks.
Martin Mull served as guest MC

- 5 ¢
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for the show up until the appear-
ance by the Allman Brothers Band.

Live Set

“We would like to close out the
day with a special group of friends,
the Allman Brothers Band,” Wal-
den announced as the applauding
crowd gathered closer to the stage.
The band, featuring original mem-
bers Allman, Betts, Jaimoe and
Trucks were joined by guitarist
Dan Toler, and former band mem-
bers Chuck Leavall on piano and
Lamar Williams on bass. The band
performed several songs, both old
and more recent, including “One
Way Out,” ‘‘Elizabeth Reed,”
““Statesboro Blues,” “Jesica’” and
““Stormy Monday.”

“We haven’t played together in
a long time, and this is unre-
hearsed,” Allman said, ““so we've
got a lot of work to do here.”

As far as previous commitments
by individual members of the All-
man Brothers Band, Schmitzerle
said there were surprisingly few,
but the ones still binding are still
being worked on.

NNUAL CAPRIC
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Pictured at the recent Capricorn Records BBQ '78 in Macon, Georgia are: top how left, Dicky Bet's on stage with the Allman
Brothers and, at right, Corki O’'Dell, Capricorn artist Lenny O'Dell, producer Bob Montgomery and Merlin Littlefield of ASCAP.
Bottom row, left, Gregg Allman chats with Jaimoe prior to their performance and, right, Phil Walden, Capricorn president, wel-
comes picnic guests. Capricorn artist Delbert McClinton is at left.

Soundshop Gets Convention for Music City

By WALTER CAMPBELL
B NASHVILLE — The Sound
Shops, an 11-store retail record
chain in the South, is holding
its first annual convention of
store personnel Sept. 11-13 at
the Sheraton Inn South in Nash-
ville. The convention, the first
since the first Sound Shop was
opened in 1962 in Henderson-
ville, Tenn., coincides with the

12

recent move of Central South,
the chain’s wholesale operation,
into larger facilities. Previously
located on LaFayette Street, Cen-
tral South is now in a 23,000
square foot facility at 3730 Vul-
can Drive in Nashville.
Presentations
The convention will include
manufacturers’ presentations and
the introduction of several new

bonus incentive s for individual
stores.
“We are full-line record stores,

located primarily in malls in

smaller  markets,”  expfained
Randy Davidson, president of
Central South and the Sound

Shops. “We started standa-dizing
the stores and their decor after
the fifth or sixth store, with black

(Continued on page 84)
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Arista Ups McKaie

B NEW YORK—Dennis Fine, vice
president, publicity and press
services, Arista Records, has an-
nounced the promotion of Andy
McKaie to the position of direc-
tor, national publicity for the
label.

il y
Andy McKaie

McKaie, prior to this appoint-
ment, was Arista’s associate direc-
tor, national publicity, a position
he held since February 1977. He
spent two and a half years at
the independent national public
relations firm of Solters & Roskin,
where he supervised the overall
press effort on such artists as
John Denver, Bette Midler, Hall
& Oates and Foghat.

MCA Skynyrd Campaign
8 LOS ANGELES—MCA Records
has announced an extensive mar-
keting campaign for the album
“Skynyrd’s First And . . . Last.”” A
15 minute film, “A Tribute To
Lynyrd Skynyrd,” sponsored by
Pepsi-Cola, was shown in theatres
in conjunction with the film
“Grease.” The L.A. screening pof
the film was attended by Skynyrd
members, marking their first pub-
lic appearance since the accident.

A sampler containing cuts from
Skynyrd Ips has been shipped to
retail outlets for in-store play to
re-acquaint the consumer. Major
retail windows have been se-
cured for the month of Septem-
ber as well,

Mikes Mgmt. Bows

B NEW YORK—Miichael J. Lembo
and Mike Bone have announced
the formation of Mikes Artist
Management, LTD. Lembo, for-
mer president of MJL Manage-
ment, Inc., and Bone, former di-
rector of artist development for
Mercury Records, will share the
directorial responsibilities for the
new firm.

Management is being retained
for artists NRBQ, Peter C. John-
son (A&M), Robin Lane (Private
Stock), Pezband (Passport), David
“Finn” Finnerty, and session horn
player John Payne. Added to the
client roster is Arista recording
group Baby Grand.

Mikes Artist Management is
located at 308 East 51st Street,
New York, N.Y. 10022, Telephone
(212) 759-9658.
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ASCAP West Boosts Involvement In Soundtracks

By SAM SUTHERLAND

W LOS ANGELES — Spurred by
the film industry’s currently bull-
ish box office profile, along with
signs of renewed airplay and
sales potential for film sound-
tracks, ASCAP’s recently expand-
ed west coast office is making de-
velopment and expansion of its
soundtrack involvement for both
television and movies a top pri-
ority.

In an interview with RW, west-
ern regional director John Mahan
and membership rep Michael
Gorfaine noted that the new film
push has been one of the most
significant aspects of ASCAP’s ef-
forts to assume a more aggres-
sive stance in securing perform-
ing rights on this coast. And
while more pop-oriented suc-
cesses like “Saturday Night Fe-
ver” and ‘Grease” are indeed
factors in ASCAP’s heightened
awareness of the film community,
Mahan stresses that ASCAP’s
membership efforts here are be-
ing directed equally toward more
traditional symphonic film com-
posers like John  Addison,
ASCAP’s most recent film signing
here.

“When | came in,” explained
Mahan, who assumed his post
about 18 months ago, “I felt that
there was a definite need to really
delve deeper into the film com-
posing area, and to let those art-
ists know we’re here. There
wasn’t enough contact with
them, and too little public rela-
tions was being done overall.”

That oversight wasn’t uncom-
mon, Mahan added. In recent
years, symphonic scores had re-
ceded in terms of airplay and
sales potential outside the exist-
ing soundtrack audience. “Film
writers, up until the recent suc-
cess of John Williams (composer
for “Star Wars” and “Close En-
counters,”  both symphonic
scores), were always the little-
known workers who went in and

finished the film with their
scores,” said Mahan,
The phenomenal box office

success of those films, and the

WPIX Shifts Format

| NEW YORK — WPIX-FM has
re-structured their format and
will be playing more hit music
and less album product. Pro-
gram director George Taylor
Morris refers to this format as
“The Champions” with the
music still being played in sets.
Morris is attempting to pro-
gram the station to reach the
20 to 40 age group. Morris
told RW “l want WPIX to be
competitive in New York City,
we'll be more consistent and
playing all of the rock cham-
pions.”

14

added bonus of strong Ip sales
in the case of “Star Wars,” were
indications of a potentially much
more active sector, however, and
Mahan notes that since then his
office has stepped up its contact
with  composers considerably.
Gorfaine explains that the con-
tact requires close monitoring of
ongoing scoring sessions. “What
we do in line with film composers
is try and maintain an active
presence at scoring sessions for
both television and movies,” he
notes.

“We go to BMI sessions as
well,” interjects Mahan, ‘“to
thoroughly acquaint ourselves not
only with those composers whose
performing rights we now over-
see, but the work of their peers.”
Those composers have included
some former ASCAP signees,
which Mahan notes have re-
sponded more favorably to his
office’s more visible stance, as
witnessed by resignings with El-
mer Bernstein, Leonard Roseman,
Shorty Rogers and Quincy Jones,
all veteran scorers who were
originally signed to ASCAP.

Mahan and Gorfaine note that
liaisons with composers differ
from those with pop artists due
to the film composers’ need for
their own agents. Thus, ASCAP
reps here meet regularly with
agents and lawyers as well as the
composers themselves and any
artist managers involved. Gor-
faine says that such relationships
must range considerably beyond
the basic issues of performing
rights payments and enrollment
of new ASCAP members.

“In addition to trying to up
our roster, and convince those
prospective acts that we have an
advantageous rate structure, we
emphasize to all our reps that
they have to familiarize them-
selves with scoring projects and
composers in detail,” Gorfaine
explains. “We will try and get

Little River Nets Gold

o

Ardle; Don Zi ; LRB b

Little River Band celebrated the RIAA gold certification of their third American release,
‘“Sleeper Catcher,” with a party at the home of Don Zimmermann, Capitel’s president
and chief operating officer. Pictured at the gold Ip presentation are (top row, from
left): Rupert Perry, vice president, a&r; LRB members Geoff Cox and George Mc-
s Beeb Birtles, Glenn Shorrock and Graham
Goble; and Dennis White, vice president, marketing. In the bottom row are, from
left: LRB member Derek Pellicci; LRB co-producer John Boylan; LRB member David
Briggs; Glenn Wheatley, LRB's manager; and John Marks of ICM.

new songs and writers to the film
agents and musical directors here
to help open up their careers, al-
though it's a much tighter com-
munity and harder to penetrate.
I think it's a tougher field, over-
all, but it seems to be opening up
a little bit to the younger writer,
although the agents’ rosters are
all pretty full.”

Mahan agrees that more young
composers are entering the field
than in recent years, and adds
that the quality and quantity of
television work for composers is
also on the rise, although both
he and Gorfaine note that re-
cording budgets and available
scoring time are much less than
those accorded features. Even so,
says Gorfaine, the field is grow-
ing. “The mini-series is another
shot in the arm,” he observes.
“The longer format is almost like
scoring a film.”

Other recent developments de-
signed to expand service to film
scoring signees include seminars
conducted with legal firms.

Mahan asserts the new em-
phasis on film composers and
their scores is part of an overall
effort to increase ASCAP’s pres-
ence here. ““| think we’ve made a
tremendous turn-around in the
service end of ASCAP out here,”
he says, “by taking a more ac-
tive role in placing material, pair-
ing writers with agents and man-
agers, and generally helping
oversee careers. | think we’re do-
ing more now than this office has
ever attempted in the past.” Ma-
han points to ASCAP’s recent
settlement with the Public Broad-
casting System—which saw the
society negotiating for a $1.25
million figure covering perform-
ing rights in that sector “as com-
pared to BMlI’s $250,000”"—as an-
other indication of his society’s
stepped-up efforts, as well as a
new bargaining tool in recruiting
new signees.

[
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Tashijian to Venture

W LOS ANGELES — Joe Isgro,
executive vice president and gen-
eral manager of Venture Rec-
ords, has announced the ap-

pointment of Ralph Tashjian to
the post of national promotion
director for the label. Tashijian
will be based in Venture’s Holly-
wood offices and report directly
to Isgro.

Ralph Tashjian

Tashjian  previously worked
with Isgro at Motown Records
as national pop promotion direc-
tor. Prior positions include head
of Golden Gate Productions, an
independent marketing and pro-
motion firm based in San Fran-
cisco; national promotion direc-
tor for 20th Century Records;
and east coast promotion repre-
sentative for MCA.

Artist Showcase

Set for Musexpo

® NEW YORK — Roddy S. Sha-
shoua, Musexpo President, an-
nounced today that an Interna-
tional Artist Showcase will be fea-
tured at this year’s 4th Annual
International Record and Music
Industry Market (Trade Show and
Conference), which will be held
November 4-8, 1978 in Miami
Beach, Florida.

The Musexpo Artist Showcase
will consist of two complete
nights of live performances by
new and emerging recording art-
ists utilizing the 1,000 seat fully
equipped Konover Theatre lo-
cated in the Konover Hotel.

Holiday, Walker

Form Marketing Co.

B LOS ANGELES — Dan Holiday,
and Dan Walker have jointly an-
nounced the formation of Holi-
day/Walker Marketing, Inc. a
Seattle-based full service firm spe-
cializing in promotion, marketing,
and artist development on an in-
dividual account basis. Specifical-
ly, Holiday/Walker covers the
Northwest market for top-40 and
adult contemporary formats.

ABC Signs Sting

B LOS ANGELES — Mark Meyer-
son, vice president of a&r, ABC
Records, has announced the sign-
ing of the group Sting to a re-
cording contract. The New York
based singing group, which is
comprised of two men and two
women, will release their debut
album, “Pleasure,” in October.
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After making

hits for
everyone else,

Fullerand Kaz

have one for
themselves.

Eric Kaz wrote “Love Has No Pride;
"Sorrow Lives Here"” and other
classic songs recorded by Linda
Ronstadt, Rita Coolidge and Bonnie
Raitt.

Craig Fuller was the key force
behind the success of Pure Prairie
League, and penned their hit “"Amie’

Both combined to found American
Flyer, whose two albums gained
enthusiastic support among music-
lovers everywhere and sold over a
quarter-million units.

And now they've joined forces once
again—only this time, it's Craig
Fuller and Eric Kaz up front, in
charge, and soon to be on top.

“Craig Fuller/Eric Kaz!’ The
debut album from tws of the best
singer-songwriters today. On
Columbia Records and Tapes.

Watch for forthcoming tour
dates with Little Feat.
Produced by Val Garay.

Representation: Bob Ring

“Columbia.’ 8 are trademarks of CBS Inc. © 1978 CBS Inc. 'Ql
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THE VIEWPOINTS OF THE INDUSTRY

Victor Benedetto on the Strength of Soundtracks

By ALAN WOLMARK
B Victor Benedetto is a unique
man in a unique situation and
with a unique point of view. As
vice president, general manager
of C.AM.-US.A., the ltalian-born
Benedetto has built the firm up
from a fledgling New York office
for the ltalian-based operation
into a major production company
with an interest in a sizeable
amount of the world’s film scores.
CAM, run under the VP's total
supervision, also functions in
many capacities as a label and
works very closely with its art-
ists’ record companies. Benedetto
has a solid reputation as a trendsetter and has some very firm beliefs
about being a leader rather than a follower. He, almost singlehandedly,
triggered the crossover of film scores into the realm of popular music
when he linked “More” with the film “Mondo Cane’ in the '60s and
he's broken new ground a number of times in the past with the
Raspberries, Three Dog Night, Blood, Sweat & Tears and other inno-
vative bands. In the following Dialogue, Victor Benedetto discusses
his interest in today’s music, his recent success with Samantha Sang,
upcoming projects with Eric Carmen, and his personal philosophy
which has enabled CAM to rise to its present prominence in the
industry.

Record World: CAM Productions has often been referred to as a
very successful small business. Why do you consider CAM a small
business in light of the fact that you have 65 percent of all European
film music?

Victor Benedetto: | don’t think it's a small business, but rather it's
the way that the corporation is run. We're not creating a small busi-
ness in itself but have it in the actual running.

RW: And how do you go about that?

Benedetto: Well, qualified people can often do the job of many
other people. We have certain systems that can be accomplished
very easily, rather than having a complicated system requiring many
departments and so forth.

RW: Can you elaborate on that structure which you’ve set up?

Benedetto: Firstly I'm on top of everything—that is very important.
| have knowledge of every single department so that | can direct
everybody in what they have to do. | overwork myself and that way
I’'m able to accomplish that.

RW: What kind of things do you oversee?

Benedetto: From administration to the artistic side of it to pro-
ductions, to the publishing of songs. | would say 99 percent of the
business is supervised by me.

RW: | understand that you have sort of a “secret formula” for run-
ning CAM which basically boils down to your own personal philos-
ophy. Could you elaborate on that?

Benedetto: It's very simple: the secret formula is the personal touch.
I always try to be on top of what is tomorrow. | care about tomor-
row, yesterday is gone. | try to do this because there is a tendency
in our industry to delay things, releases and so forth. If I'm working
on something today | try to have it released as soon as possible.
If you have something that is good for the marketplace right now,
you shouldn’t wait a year. As is the case with much of what is out
today—it was finished up to a year ago. .

RW: What things are you working on now that you would like
to see released as soon as possible?

Benedetto: Well, we have a couple of things out now and some-
thing we're working on. We've just signed Eric Carmen to an exclu-
sive production deal and his new single and album are out. He
also produced the Euclid Beach Band’s “There’s No Surf In Cleve-
land.” A song by Madeleine Sunshine and Robert Tepper who write
for CAM, “This Is Love,” is on Paul Anka's Ip and Eric Mercury’s new
song was produced by Kenny Vance from the original Jay & the

Americans for us. _ )
RW: You have always centered a lot of your interests around movie

Victor Benedetto

soundtracks, what directions do you see for soundtracks particularly
with their current popularity?

Benedetto: We are very involved with the singles of today and
the different bands of today and the new concepts of things like a
“Saturday Night Fever.” Dancing is now attracting large amounts
of young people. | see the difference myself with the dances of my
own son and going to the places and watching the dances. Not so
many people are dancing to rock and roll, music never before cap-
tured what disco can today. It attracts all ages and this is why a “‘Sat-
urday Night Fever”” can sell something like 12 million records.

There is so much product out on the market that by now anything
goes. It's very important to have something to sell your material
especially if it's a new idea. Things go in streaks like with ““Star Wars,”
“Close Encounters’ or ‘‘Saturday Night Fever.” These motion pictures
changed things quite a lot. | have always said that a motion picture
soundtrack is a very important property if well done. | disagree with
with the concept that the film director should direct the soundtrack.
The picture people should only employ the music people to tell them
what is good music for that particular film. Success in these films has
reflected a good combination of some great music people of today
with film people.

RW: That is really the basis on which CAM began.

Benedetto: Yes. | put together the song “More” with the film
“Mondo Cane” and the song has become a standard.

RW: How have you used that idea with CAM-USA?

Benedetto: You see, | don't like to copy so therefore | haven't
tried to elaborate on something that is already on the market. You can
look back at the history of television and film, they have had a big
influence on the market that people have tried to copy. Right now
there are several musical films out revolving around discos and so
forth. Some will make money, but they will not be the original like
a “Star Wars,” “Saturday Night Fever” or “Jaws.” At the time that |
put “More” in “Mondo Cane” | started a trend in the field and many
“Mondo . . ." films came out. | don’t go for seconds if |1 can do
something first, unless | can develop an idea for tomorrow. I'm work-
ing for 1979 now.

We follow a project through the songs,
in the studio, to the shaping of the art-
ist, to the positioning of the songs
until they are ready to go.

66 b
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RW: You've said before that although CAM serves a lot of functions
as a record label, you're not interested in actually setting up a label.
Do you still hold that view?

Benedetto: Yes. | have many friends in the recording industry and if
| reccommend something to one of their labels they would of course be
somewhat more interested in the product because CAM Productions
has proven itself to be a successful company and one which, since
about 1970, has been able to establish acts. We have been successful
for so long, and we were one of the first, that if we accept something
for production here at CAM, when we go to a label it is more than
likely to be accepted than rejected. We follow a project through the
songs, in the studio, to the shaping of the artist, to the positioning
of the songs until they are ready to go. So virtually we are the record
company but not the label anyway. We deliver to the record company
a finished product and once it's released we are not done. Then we
begin a new phase to watch after the product—make sure it continues
to be worked on, we look for the best choice of a single, and very
important is our promotion. So an artist that we sign really has
nothing to lose percentage-wise, he can only gain with our experi-
enced people behind him. Back to the idea of a label, | think 1 would
have a successful one. Everything | touch myself | do with my heart
and it's something to prove to myself.

| have been approached several times by record companies to start
my own label because | am exactly what the companies are looking
for. 1 have key people and agents all over the country. | have about 40
or 50 productions going. But rather than compete with other labels,

(Continued on page 49)
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Jimmy's (redifors Adopt Payment Plan

By DAVID McGEE

B NEW YORK Creditors of
Jimmy’s Music World, Inc. and
Sutton Distributors, Inc. have
recommended a plan by which
they may elect one of two
options in satisfaction of their
claims, thus clearing the way for
a resolution of the bankruptcy
proceedings begun against the
debtors in August of 1977.
According to the terms of the
plan’s first option, a general
creditor will receive 15 percent
of the amount of the claim as
filed and allowed, without in-
terest, payable in cash install-
ments of 10 percent upon con-
tirmation of the plan, two and
one-half percent 180 days from
the date of confirmation and two
and one-half percent one year
from the date of confirmation.
Creditors electing option two
will receive 30 percent of the
amount of the claim as filed
and allowed, payable five percent
in cash upon confirmation of the
plan and in cash installments of
from two and one-half percent
to five percent within 72 months
from the date of confirmation of
the plan. In addition, creditors
choosing option two shall receive
a pro rata share of 25 percent of
the debtors’ annual net income.
Jimmy’s Music World Inc. and
Sutton Distributors  Inc. iled
their respective petitions for an
arrangement pursuant to Chap-
ter XI of the Bankruptcy Act in
August 1977. At that time the
creditors’ committee was formed
and designated by the Bank-
ruptcy Court to act in Chapter
Xl proceedings. In light of the
close relationship between
Jimmy’s and Sutton, the cases
were consolidated. The debiors
subsequently closed their un-

Atl. Names Davidson

Business Affairs Dir.

B NEW YORK—Joanne Feltman
Davidson has been promoted to
the position of director of busi-
ness affairs for Atlantic Records,
it has been announced by execu-
tive vice president Sheldon Vogel.

Prior to this appointment,
Davidson was assistant to the
director of business affairs. In her
new capacity, she will be primar-
ily responsible for contract ad-
ministration—including contract-
ual payments to artists and
analysis of agreements, while also
serving as an internal information
source on artists’ and production
contracts. As she has also been
holding the position of manager
of the music publishing depart-
ment, she will continue to admin-
ister the publishing companies
affiliated with Atlantic Records-
Cotillion Music, Walden Music,
Pronto Music and Superhype
Publishing.

19

profitable retail stores and only
three outlets are being operated
today, located in Hackensack,
New Jersey, New York City and
Flushing, Queens.

The creditors committee en-
tered into negotiations with the
debtors for a plan of arrange-
ment, and had until now rejected
as unsatisfactory several plans
proposed by the debtors. During
the negotiations, the committee
considered the fact that the
major portion of the debtors’
inventory is subject to liens, and
concluded that in the event the
debtors were adjudicated bank-
rupts and liquidated by a trustee
in bankruptcy, a nominal divi-
dend might be available to
creditors which would not be
paid for several years.

Copies of the recommended
plan, dated June 28, 1978, were
mailed to creditors for their ap-
proval. Creditors failing to elect
one of the two options offered
will be treated as an option one

creditor.

Siegel Consulting

For Bourne Music

& NEW YORK — Bonnije Bourne
has announced the appointment
of Peter K. Siegel as an independ-
ent consultant to the Bourne
Company, music publishers.

Siegel’s responsibility will be
to gear up the Bourne Company
for a major entry to the contem-
porary music field. Siegel will
maintain an office at the Bourne
Company, and will immediately
begin a search for new writers
and artists. Additionally, he will
direct a major promotional effort
for Bourne’s roster of writers and
artists.

Siege! is president of the P.K.S.
Group of Companies, is a former
president of A.T.V./Pye Records,
Inc., and was an executive for
Elektra and Polydor.

Sl &

RCA Records previewed ‘“‘Along The Red Ledge,”’

John Oates,

War L A. Gig

Los Angeles and MCA Records welcomed War to their first Los Angeles conce‘ﬂ ap-
pearance in five years, which was held at the Greek Theatre August 19.. Plnure‘d
backstage following the show are: Charles Miller, War member; Stan Bly, vice presi-
dent/promotion; Jim Saltzman, Los Angeles promotion manager; Howard Scott, War
member; Jeff Scheible, vice president/national sales; Sam Passamano, vice president/
national distribution; Eloise Laws; Lonnie Jordan, War member; David Jackson, vi:.e
president/business administratian; Harold Brown, War member; Lou Cook, vice presi-
dent/administration; (kneeling) Steve Gold, vice president/Far Out Productions.

Ariola Names Three

B LOS ANGELES — Scott Shan-
non, senior vice president of Ari-
ola Records, has announced fur-
ther expansion in the midst of the
continuing growth of the label.

Saunders

Carly Saunders has been ap-
pointed to the position of field
promotion director in Philadel-
phia. Previously, Saunders was
working with Di Sipio Independ-
ent Promotion.

Duncan

Ed Duncan has been appointed
field promotion director in Balti-
more, Washington, D.C. and Vir-
ginia markets. He was previously
the account executive at KATZ-
AM.

Mary Kilmartin has been named
to the position of promotion and
creative services coordinator.

t

|

Goldman Speech Set

B NEW YORK — Elliot Goldman,
executive vice president and gen-
eral manager of Arista Records,
has been selected to be the
speaker at the season’s first meet-
ing of The Music and Performing
Arts Lodge of the B’nai Brith.
Goldman will discuss “The Busi-
ness of Records: Deals, Profit and
Image,” at the session, which
will be held on September 11 at
7:30 p.m. in the auditorium of
the Sutton Place Synagogue, 225
E. 51 St. in New York City.

King Exits Rocket

8 Record World has learned
that Tony King has resigned
his post as president of Rocket
Records. King is expected to
announce his future plans
shortly.

Details of Zappa Signing
Announced by Phonogram

B CHICAGO—As reported in last
week’s RW, Frank Zappa has
signed exclusive artist and pro-
duction contracts with Phono-

the new album by Daryl Hall and

with listening sessions for radio people in 20 cities across the country.

Seen here at the listening session in New York City's Plaza Hotel are {front row, from
left) John Betancourt, manager, eastern regional promotion, RCA Records; Bob Pittman,
program director, WNBC; Doree Berg, associate research director, Record World; and
Daryl Hall. Standing (from left) are Kevin Metheny; Tom Morrera, music director,
WNEW-FM; Bob Bolin, Dee Pienack, New York promotion manager, RCA Records;
Tommy Mottola, manager of Hall & Oates; Michael Ross, WLIR; John Oates; and Elliot
Jacoby and John DiBella, both WLIR air personalities.

AmericanRadinHicstaory Com

gram, Inc. The official announce-
ment was made jointly by Irwin
Steinberg, president of Phono-
gram, and Bennett Glotzer, man-
ager of Zappa.

The artist deal, for the United
States and Canada, will have all
Zappa albums appearing on the
Zappa label, which will be totally
marketed and distributed by Pho-
nogram. Production agreement
with Zappa Records calls for the
firm to produce new artists for
worldwide distribution through
Phonogram. In the United States
and Canada, such artists would
appear on the Zappa label; for the
rest of the world, those artists
would appear on the Mercury/
Zappa label.

Zappa is currently on a Euro-
pean tour where he is headlining
dates at major festivals in Ger-
many, Sweden, Holland, and Eng-
land. He starts an American tour
on September 15, which is ex-
pected to extend through Novem-
ber.
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THE WIZARD IS BACK!

Universally loved from/galaxies
long ago and far away, to one
Just over the rainbow.
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‘The new album from Mec
on Millennium Records .
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__THE C@ASL ' Arista Signs Cash

By SAMUEL GRAHAM and SAM SUTHERLAND

& THE RETURN OF THE FLY—Only collectors of gonzo cover art and
followers of Britain’s eclectic folk-rock vanguard remember a late '72
Reprise Ip titled ‘“Henry The Human Fly,” featuring a cover shot of
its author, Richard Thompson, in black tights and a fly’s head, playing
his Martin acoustic in the foyer of an old manor.

That album followed Thompson’s departure from Fairport Conven-
tion, which he helped found in 1967, and signalled the start of his
maverick path as songwriter, singer and guitarist, continued since in
tandem with wife Linda. Although 1976’s “Pour Down Like Silver”
finally earned them critical recognition here, sneaking onto nearly
every major critical poll, the Thompsons’ personal iconoclasm as
Sufi Muslims (not exactly your garden variety hip religion) and a lack
of live exposure contributed to their obscurity. Richard’s songs didn’t
always help, either: when the mood of the “70s turned to escapism,
he chose to cut closer to the bone.

His co-producer, veteran engineer John Wood (Fairport, John Mar-
tyn, Nick Drake and a host of others) was in town recently and con-
firmed both the worst rumors (“He hadn’t picked up a guitar in two
years”) and the best ending. Chrysalis has indeed signed them, and
is readying their next Ip, YAt First Light,”” for September release. The
music? Still uncompromised in its traditional sources, yet easily the
most ebullient and electric—as in rock’n’roll—they’ve made in years.
With Willie Weeks, Andy Newmark and Neil Larsen imported for
the sessions, the balance between ethereal acoustic settings and rock
is like a canny coalition between The Band, The Chieftains and Fair-
port itself. Now all we need is a glimpse of them live . . .

SKY HOOK MEETS MERCURY FINGERS: That's what it'll be at the
Ahmanson Theater this weekend (Sept. 8-9-10), and we’re not talking
about a pow-wow, either. Basketballer Kareem Abdul-Jabbar, along
with producer Rod McGrew, is presenting “The West Coast Jazz
Festival,”” with profits to go to the Sickle Cell Anemia Foundation.
It's an interesting lineup, what with McGrew’s idea to have each
night focus on one particular label. The first night will be CBS, with
Stantey Clarke, Freddie Hubbard, Bobby Hutcherson, Wilbert Long-
mire, George Duke, Marlena Shaw, Cedar Walton and Tony Williams
all part of a massive jam. Second night: Warner Bros., with the
original Return To Forever getting together (including Chick Corea,
who is not yet signed to WB but apparently soon will be, Airto, Joe
Farrell, Flora Purim, Clarke and current RTF-er Gayle Moran). The
final night will focus on Elektra’s Dee Dee Bridgewater, Terry Callier,
Lee Ritenour and Michael White. The festival’s existence is primarily
due to Abdul-Jabbar, who has a ‘“deep, sincere commitment to the
preservation of jazz as a cultural and classical art form,”” McGrew
said. They anticipate that it will be an annual affair.

MONEY TALKS: He sings, too, and that’s just what Eddie Money
did during a recent phone call to a young lady named Marta Miller,
a Record Plant employee. But Money wasn’t just strutting his vocal
chops when he sang “Baby Hold On” over the long distance wire—
apparently the tune had a, y’know man, deeper meaning, because
Money and Miller just may be headed for the old altar . . . Bearded
singer Eddie Rabbitt has turned down an offer to appear in a shaving
commercial; “l don’t need that kind of exposure,” he’s reported to
have said. Meanwhile, a junior high school in Nashville, Rabbitt’s
home town, is supposed to have petitioned the singer to drop the
final “t”” from his name after countless students misspelled “rabbit”
on a recent spelling test. Well, they were only off by a hare . . . Todd
Everett, perpipatetic reviewer, raconteur and all-round bigmouth,
was up in Toronto a couple of weeks ago, he tells us, and happened
into a press conference thrown by RCA Canada for Dolly Parton and
co-starring about 50 locals. Todd was expected there by virtually
nobody, so you can imagine his happy surprise when the bewigged
crosscver queen glanced around the room, jumped out of her chair,
pointed in his direction and burst out with a gleeful, “Wha, Ah know
yew!” Todd says his eyes were the second biggest things in the
room . . . Dolly told the assembled crew that her recording sessions
with Emmylou Harris and Linda Ronstadt were postponed ““unti! the
record company people leave us alone. We started the project as
friends, and it turned into lawyers and contracts.” She added that
some of the material already in the can is “very good,” and said
that her next RCA album “will surprise a lot of people—it’ll be a lot
more ‘country’ than the last three.” Asked what records she’s been
listening to, she replied “Gerry Rafferty, Bonnie Tyler, and .
Wairen Zevon” . . . Sources at Ariola tell us that the label has nc

(Continued on page 79)

4

w 7

Clive Davis, president, Arista, announced the signing of the New York-based bhand
Cash to an exclusive recording agreement. The group will begin recording in early
1979. Shown at the signing from top left are: Mark Kreider, Cash; Bob Feiden, VP,
east coast A&R, Arista; Bob Casper, aottorney; Mark Rivera, Cash; Davis; Norman

/ -

Merchon, Cash; John Gordon; Richard Steinberg and Michael Fonfara of Cash.

Phonogram Names Two
@ CHICAGO — Jim Taylor, na-
tional promotion director for
Phonogram, Inc./Mercury Rec-
ords has announced the appoint-

ment of two local promotion
managers: Patti Rosencrantz and
Gary Triozzi.

Rosencrantz joins the firm in
Los Angeles, covering the south-
ern California, southern Nevada,
Arizona and western New Mexico
territories. She previously worked
with Kessler-Grass Management,
who handles Johnny Guitar Wat-
son and Papa John Creach, two
DJM Records acts marketed by
Phonogram.

Triozzi will cover the entire
state of Florida, based in Miami
at the Polygram Distribution
branch there. Prior to joining
Phonogram, Triozzi was a mer-
chandising specialist for Polygram
in Miami.

CBS Promotes Cohen

B NEW YORK — Frank Mooney,
vice president, marketing branch
distribution, CBS Records has
announced the appointment of
Susan Cohen as manager, branch
training, CBS Records.

Arista Taps Scoppa

B NEW YORK — Clive Davis,
president of Arista Records, has
announced the appointment of
Bud Scoppa to the position of di-
rector, west coast a&r for the
label.

Prior to joining Arista, Scoppa
was with A&M Records for four
years, first as publicity writer and
later as product manager.

Bud Scoppa

MCA Promos McDonald

B LOS ANGELES—Ronnie McDon-
ald has been promoted to assist-
ant sales manager of the New
York branch of MCA Records, an-
nounced Jeff Scheible, vice presi-
dent of sales.

Kirshner Inks Dash

Don Kirshner, president of Kirshner Records, and Don Dempsey, senior vice president
and general manager, Epic/Portrait/Associated Labels, have announced the signing
of Sarah Dash to Kirshner Records, which is distributed by CBS Records. Dash was
formerly a member of Labelle. Her debut solo album, produced by Wally Gold, with
Kirshner as executive producer, is scheduled for September release. Shown above from
left, are ({seated) Bruce Lundvall, president, CBS Records Division; Kirshner; Dash;

Walter Yetnikoff, president, CBS Records Group. Standing are, from left: Vernon
Slaughter director, jozz/progressive marketing, CBS Records; Don Eason, director,
national promotion, E/P/A black music marketing; Tony Martell, vice president and
general manager, CBS Associated Labels; and Dempsey.
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New Yerk, N.Y.

By DAVID McGEE & BARRY TAYLOR

& BOOK NEWS: As befits a man who changed forever the way
American young people think of themselves, Elvis Presley continues
to inspire a seemingly-endless deluge of tributes and treatises. One
of the latest is from an avowed Elvis fantastic, Paul Lichter. Author of
“Elvis In Hollywood,” proprietor of the Elvis Unique Record Club,
publisher of the bimonthly Presley fanzine “Memphis Flash,” and
doubtless the owner of more Presley records and memorabilia than
any other human being, Lichter reportedly earns in excess of $30,000
a month from his various Elvis activities. Now he has turned author
again with the recently-published “The Boy Who Dare To Rock:
The Definitive Elvis” (Doubleday Dolphin).

Although his prose is nothing to write home about (pardon us),
Lichter manages for the most part an effective rendering of the facts
of Presley’s life, from his family’s hard times in Tupelo to the sudden
success to the final, sad denouement of a brilliant career. But like
most Elvis fanatics, Lichter’s heart leads him astray: Thus, in the midst
of a seemingly rational, objective account, the reader is confronted,
to jarring effect, with a statement such as, “It was a shame when
some of these friends turned against Elvis at the end, all for the sake
of publishing a scandalous book. But the less said about that the
better.” Nor is Lichter above patting himself on the back: at one point
he makes reference to Jocelyn Lane, co-star of “Tickle Me,” and has-
tens to add, “She thanked me for calling her Elvis’ prettiest co-star
in my book ‘Elvis In Hollywood.” "’

More annoyingly, the problem of objective vs. subjective leads the
author into some serious lapses of judgment. He refers, for example,
to “One Broken Heart” as ““a failure by past Elvis standards,” meaning
“most fans single this record out when referring to the beginning of
the lean years.”” Is this truly no more than the opinion of X number
of fans, or do sales figures back up Lichter’s claim? The reader is left
without an answer.

There are some glaring inaccuracies here too, particularly Lichter’s
outlandish assertion that Phil Spector helped produce Presley’s first
post-Army album, “Elvis Is Back!,” in Nashville. At that time, Spector
was in fact apprentice to Jerry Lieber in New York (“The most out-
rageous statement I've ever heard,” Lieber told us when we called to
check Lichter’s facts. “/As far as | know,” he said, “Spector was in New
York all the time then. He never got near Elvis.”’)

Lichter almost redeems himself at the end with a comprehensive
listing of all of Elvis’s recording sessions, (where and when) the
names of the music who played on the records; unfortunately he
omits producer credits. The discography which closes out the book is
nothing short of amazing: listed by number and by date are all of
Presley’s records—American, foreign, bootlegs, 45s, 78s, LPs—along
with reproductions of most of the original covers. For this alone “The
Boy Who Dared To Rock’” is worth the price of admission. But beware
that biography. (As for Lichter's “Elvis In Hollywood,” all we can
say is the discerning fan will opt instead for the fine “Elvis: The Films
and Career of Elvis Presley,” by Steven and Boris Zmijewsky, which is
superior in all respects.)

BASEBALL NEWS: With the New York Yankees still seven games out
of first place they are reaping few rewards this season, but it did not
stop Meat Loaf from personally presenting the team and announcer
Phil Rizzuto with platinum records for the “‘Bat Out Of Hell” Ip before
the team'’s 4-1 clobbering of the California Angels last week. Rizzuto,
is, of course, the narrator in Meat’s ‘‘Paradise By the Dashboard Light,”
a script the Scooter recorded without fully knowing what the song
was to be about. “You huckleberry!” Rizzuto was heard calling out
to Meat Loaf at the presentation, “I've got a bone to pick with
you. All the time | was recording my part, you never told me what
the song was about. When the song came out | started getting all
these calls from people in Boston and all over the country! | mean,
my kids loved it, and ninety percent of the mail | got was favorable,
but the other ten percent were from redasses or priests and ministers
saying, ‘How could you be on a record like that?’ You never told me
it was an X-rated record!”

GIVE HIM ONE LINE IN N.Y., N.Y. AND HE'LL NEVER LEAVE YOU
ALONE: David “The Mouth” Bates, not content to sit back and lick his
wounds from his last lambasting in this column, heated up the trans-
Atlantic wires again last week with the news of Bethnal’s triumphant
appearance at the Reading Festival. Won’t somebody please sign this
group or at least disconnect Bates’ telephone??

SOFTBALL NEWS: Flashmakers R.I.P. The season isn’t over, but

(Continued on page 41)
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Fleetwood Mac:
the band

iS now

Few rock bands can boast a history as
long or as rich as Fleetwood Mac’s. From its
origins as an electric blues group to its current
status as the premier pop-rock band on the
American scene, Fleetwood Mac and its
members have never failed to create both
compelling music and often-startling headlines.

Record World assistant editor Samuel
Graham’s “authorized history” of Fleetwood
Mac sorts out facts from rumors, and probes
fully both the music and the personalities that
have made this Anglo-American band so
appealing. Dozens of photographs, many
previously unpublished, further enliven a book
that will surely be indispensable to Fleetwood
Mac’s growing legion of fans.

Fleetwood Mac
The Authorized History
by Samuel Graham

23

AmericanRadioHistorv.Com



Pickwick Convention

(Continued from page 3)

note speech (see separate story)
noted the “great deal to be
gained if all divisions of the
company joined together to feel
the oneness that could flow from
such a joint meeting.”

Smith pointed out the com-
pany’s achievements particularly
emphasizing the rapid pace of
growth. The prediction for sales
to hit $500 million by 1980 was
already surpassed three weeks
ago necessitating the develop-
ment of a new five-year plan de-
signed to take Pickwick to the
$1 billion mark by 1983; a dou-
bling of its present volume in

five years.
Pickwick’s half billion dollar
volume, Smith claimed, has

helped Pickwick ‘charge past
both CBS and Warner to become
the largest company in this
country in record sales.”

A contributing factor to Pick-
wick’s immense sales surge this
year was its acquisition of the
Sam Goody’s chain of northeast-
ern retail stores. George Levy,
Goody’s president, told Record
World that at the Goody’s con-
vention last year, prior to the
sale, “we felt like we worked for
a company rather than a record
shop, now it feels like a great
company.”

Smith also told Record World
that despite Pickwick’s advanced
systems, more advancements are
on the way. “There will be a sig-
nificant change in our replenish-
ment procedure,” he said. “We're
not spending millions of dollars
just to speed things up, there’ll
be structural improvements.”
That was corroborated by rack
sales division national manager
Eric Paulson who spoke of Pick-
wick’s new ‘’streamlined manage-
ment information systems.”

Paulson also illustrated an im-
portant new attitude assumed by
Pickwick International and rest-
ing as an underlying theme
throughout the convention. Since
Lieberman Enterprises acquired
ABC Record & Tapes there has
been a marked increase in rack
competition out of which Pick-
wick has profited by picking up
new accounts including Savon in
California, Gem in Hawaii and
Berkshire in Texas. “We can’t sit
still,” emphasized Paulson, “we
just go forward. We’re not done
yet. We're taking an ‘aggressive
posture.” "—a new stance for the

formerly  low-profile  minded
Pickwick organization. Paulson
attributes the basic attitude

change to Pickwick’s influx of
“new and good executive people
with a sense for people and cus-
tomers.”

Of all the presentations by
Pickwick’s various divisions, a
film, "“The Pickwick Heritage,”

24

From August 27-31 Pickwick Internationa

all its six divisions at the Playboy resort at Great Gorge, New Jersey.

| hosted its 25th anniversary convention for

Shown in the

photo at the podium are, from left: Bill Woodside, president of American Can Com-
pany, owners of Pickwick; C. Charles Smith, president and chief operating officer of

Pickwick International; and Lionel Sterling,

made a solid impression, added
Paulson just before rushing out
for a tug-of-war between the
racks and retail divisions. “It
helped show our people from all
parts of the country how the
company is held together and
our part in the industry’s overall
growth.”

The industry’s general expan-
sion will be reflected by Pick-
wick as president ““Chuck” Smith
outlined plans for the firm to
open more new stores in its re-
tail chain of Discount and Music-
land shops in the coming year
than the 50 it will have inaugu-
rated for the year of 1978. Pres-
ently Pickwick has well over 300
stores in those two chains with
the goal of 700-900 outlets fig-
ured in their five-year plan for
1983. Pickwick is also planning to
open some form of super-store
in addition to surpassing its own
standard of opening about one
new store per week.

This year’s all-division conven-
tion experiment proved very suc-
cessful in exposing all facets of
the company to all the other as-
pects they may not regularly
come in contact with. The addi-
tion of Pickwick Great Britain to
the festivities clearly put into fo-
cus how large the Pickwick fam-
ily is and the extent of its poten-
tial as a world music power. Vice
president/general manager/U.K.
division Monty Lewis repre-
sented the division outlining the
structure and accomplishments
of what president Smith called
“the predominant rerelease label
in England.”

In the face of the weakening
British economy, Pickwick U.K,,
with a 16-year history, Lewis said,
“is the largest budget record com-
pany in Europe and maybe the
world. Our volume approximately
equals Pickwick here and we did
over 15 million units last year.”
Pickwick U.K. really took off five

senior vice president of American Can.

years ago when its approachable
markets sprung open with Brit-
ain’s entrance in the Common
Market. Lewis added, “Pickwick
U.K. is the spearhead of Pickwick
International abroad. They do
about 66 percent of all UK.
budget discs in all musical fields
serving as a rack jobber for 850-
900 retailers including Wool-
worth’s and W. H. Smith.” In
line with the massive future plan-
ning Pickwick is undergoing,
Pickwick U.K. is “now investigat-
ing every area of the record
business for expansion including
manufacturing, retailing and dis-
tributing.”

Smith, in his keynote speech,
emphasized for his field force
that after three years, the U.K. di-
vision’s rack sales will hit be-
tween $5 and $6 million.

As a leader in independent
distribution, Smith stressed Pick-
wick’s importance to ‘‘medium
and modest sized labels” for
whom Pickwick offers an alterna-
tive from the distribution systems
of major manufacturers.

Through an executive order by
Smith, this year’s convention fea-

Arista Welcomes Womack

Arista Records recently held a series of four sales meetings in New York, Chicago,

tured no product presentations
by record companies although
the labels’ executives were pres-
ent in abundance. Responding to
a question about the lack of that
usual convention feature, Smith
told Record World, “We would
rather our dollars go to teaching
our people the way we would
like things to be presented and
merchandised rather than the
way they would.” Ron Piccolo,
CBS northeastern regional VP,
concurred with Smith’s idea de-
spite the fact that product pres-
entations are common occur-
rences. ‘“‘This convention is
largely to settle on their meth-
ods and their ways of doing
things,” Piccolo said. “l don't
think they’ll continue to exclude
product presentations but it's
probably right for them now.”

A number of Pickwick store
managers from throughout the
nation were ‘‘glad” there were
no product presentations and
praised the convention as a har-
monious gathering which even
alleviated internal rivalries and
instilled a more solid “‘corporate
feel.”

Entertainment for the four
nights was Harry Chapin, Ronnie
Milsap, Dave & Sugar and Johnny
Mathis & Deniece Williams. On
the closing evening the following
annual awards were presented:
Allen Jones and Bruce Davis (dis-
trict salesperson); Tom Colley (re-
gional manager); Joel Kochman
(store manager); Pete Ledoux,
Kirke Anderson, Karen Braski, Dan
Masterson, Robin Roberts and
Mike Kenny (rack sales and ser-
vice reps); Jim Kotewa, Llarry
Kuehn, Dave Tovsen, Bob Bailey
and Curt Andrews (regional store
managers); Jerry Hansen and
Doug Backer (district manager);
Richard Berube and Rich Miller
(sales supervisor); Dale Langer
(overall district manager); Ray
Chambers (sales manager) and Al
Zangrillo (branch manager of the
year).

Atlanta and Dallas to kick off the company's SuperSeason fall campaign. Clive Davis,
Arista’s President, hosted the product presentations, and local distributors and retailers
were invited to the day-long sessions. At the Los Angeles conclave, Davis announced
the signing of r&b composer-singer Bobby Womack to Arista, who will release
Womack's first records for the label early in 1979. Helping welcome Womack to the
company was Ray Parker Jr., the leader of Raydio. Shown in the photo are (left to
right): Ray Parker, Jr., Bobby Womack and Clive Davis.
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CLASSIC OF THE WEEK

Puccini

GIRL OF THE GOLDEN WEST

; Neblett
Domingo
Milnes

PUCCINI

LA FANCIULLA DEL WEST

NEBLETT, DOMINGO, MILNES,
MEHTA

DG

BEST SELLERS OF THE WEEK

PUCCINI: LA FANCIULLA DEL WEST—
Neblett, Domingo, Milnes, Mehta—
DG

BRAVO PAVAROTTI—London

LUCIANO PAVAROTTI: HITS FROM
LINCOLN CENTER—London

NYIREGYHAZI PLAYS LISZT—Columbia

RACHMANINOFF: PIANO CONCERTO
NO. 3—Horowitz, Ormandy—RCA

STRAUSS: SALOME—Behrens, Van
Dam, Karajon—Angel

KORVETTES/EAST COAST
BEZTHOVEN: PIANO CONCERTO NO. 3—
Richter, Muti—Angel

BRAHMS: FOUR SERIOUS SONGS,
OTHERS—Baker, Previn—Angel!

MOZART: FLUTE CONCERTOS—PRampal—
RCA

NYIREGYHAZI PLAYS LISZT—Columbia
BRAVO PAVAROTTI—London
PAVAROTTI: HITS—London

PUCCINI: LA FANCIULLA DEL WEST—DG

RACHMANINOFF: PIANO CONCERTO NO.
3—RCA

LA SONNERIE—Peters International
STRAUSS: SALOME—Angel

RECORD WORLD/TSS

/LONG ISLAND
BOLLING: SUITE FOR FLUTE AND JAZZ
PIANO—Rampal, Bolling—Columbia
GREATEST HITS OF 1720—Columbia
LEHAR: MERRY WIDOW-—Sills, Titus,
Rudel—Angel
BRAVO PAVAROTTI—London
PAVAROTTI: HITS—London

RACHMANINOFF: PIANO CONCERTO
NO. 3—RCA

RAMPAL AND LASKINE PLAY JAPANESE
MELODIES FOR FLUTE AND HARP—
Columbia

SAINT-SAENS: SYMPHONY NO. 3—
Bernstein—Columbia

STAR WARS—Mehta—London

RECORD WORLD SEPTEMBER 9, 1978

KING KAROL/NEW YORK

MARIA CALLAS: LIVE FROM MEXICO
CITY—Cetra/Opera Live (Import}

DELIBES: SYLVIA—Marriner—Angel

CLASSIC FILM SCORES—Gerhardt—RCA

HOLST: THE PLANETS-—Marriner—Philips

MUSIC OF KETELBY—Lanchberry—Angel

BRAVO PAVAROTTI—London

PAVAROTTI: HITS—London

PUCCINI: LA FANCIULLA DEL WEST—DG

JOHN REED: G & S PATTER SONGS—
London

STRAUSS: SALOME—Angel

ROSE DISCOUNT/CHICAGO

BACH: MUSIC FROM RAVINIA—Levine—
RCA

BACH: MASS IN B MINOR—Marriner—
Philips

LEHAR: MERRY WIDOW—Sills, Titus,
Rudel—Angel

MAHLER: SYMPHONY NO. 4—
Von Stade, Abbado—DG

NYIREGYHAZ! PLAYS LISZT—Columbia
BRAVO PAVAROTTI—London
PAVAROTTI: HITS—London

PUCCINI: LA FANCIULLA DEL WEST—DG

RACHMANINOFF: PIANO CONCERTO
NO. 3—RCA

STRAUSS: SALOME—Angel

ODYSSEY RECORDS/
SAN FRANCISCO

HAYDN: LORD NELSON MASS—Blegen,
Bernstein—Columbia
HOLST: THE PLANETS—Marriner—Philips

MAHLER: SYMPHONY NO. 1—Ozawa—.
DG

NYIREGYHAZI PLAYS LISZT—Columbia
PUCCINI: LA FANCIULLA DEL WEST—DG

RACHMANINOFF: PIANO CONCERTO NO.
3—RCA

RAMPAL AND LASKINE PLAY JAPANESE
MELODIES FOR FLUTE AND HARP—
Columbia

STRAVINSKY: PULCINELLA—Boulez—
Columbia

JOHN WILLIAMS AND FRIENDS—
Columbia

WAGNER: ARIAS—Fischer-Dieskau,
Angel

TOWER RECORDS/
SAN FRANCISCO
BEETHOVEN: PIANO CONCERTO NO. 3—
Richter, Muti—Angel
BORODIN: COMPLETE ORCHESTRAL
MUSIC—Tjeknavorian—RCA
HINDEMITH: MARIENLEBEN—Gould—
Columbia
HOLST: THE PLANETS—-Marriner—Philips
KOTO MOZART—Angel
NYIREGYHAZI PLAYS LISZT—Columbia
LEONTYNE PRICE: PRIMA DONNA, VOL,
IV—RCA
PUCCINI: LA FANCIULLA DEL WEST—DG

RAMPAL AND LASKINE PLAY JAPANESE
MELODIES FOR FLUTE AND HARP—
Columbia

STRAUSS: SALOME—Angel

# CLASSICAL
CLASSICAL

Young Americans on RCA

By SPEIGHT JENKINS

® NEW YORK — A few years ago
Thomas Z. Shepard, then newly
named chief of RCA Red Seal, ex-
panded to this reporter on how
he wanted to give a chance to
gifted young American artists, and
by choosing well, to make them
into names that would sell.
Along those lines much has often
been said, but evidence mounts
that Shepard has been successful.
This month two of the young
American names (in one case a
group) he has specially cultivated
have produced records that are
remarkable examples of good
music making which has far more
than a limited appeal.

Of major importance is the first
concerto recorded by Emanuel
Ax. The young pianist, who came
to international recognition four
years ago when he won the Ar-
thur Rubinstein Piano Competi-
tion in Israel, has consistently
developed, adding interpretive
expression to a formidable virtu-
osic talent. Though he chose the
Concerto No. 2 in F minor of

Chopin—really a display piece
with orchestral accompaniment—
it marks a large step forward for
the young American. With Eu-
gene Ormandy sensitively con-
ducting the Philadelphia Orches-
tra, Ax shows the variety of tone,
the liquidity of phrase and the
dazzling accuracy needed in this
work. The second movement par-
ticularly seems awash with color
and sensitivity and an unusual
dreamy quality throughout. Ax
does not seem to be playing the
showy finale to show off his com-
mand of the keyboard; his secur-
ity is too great for that. Instead,
he makes each phrase a part of
the mosaic that constitutes his
concept.

The record also contains the
pianist's treatment of the three
etudes without opus numbers,
composed for Moschelles by Cho-
pin. They contain fearsome pianis-
tic problems, handled with easy
dispatch by Ax, and each is more
than a technical statement. The

(Continued on page 74)

Coming in August!
Columbia Masterworks Announces

the Most Highly Anticipated Piano
Recital Set of the Year—

Erwin Nyiregyhazi
Playing
Rarely-Performed Liszt Works

2-RECORD SET

NYIREGYHAZI

“Liszt incarnate”—Richard Dyer, Boston Globe
“A divine madness”—Harold Schonberg,

New York Times

ALL LISZT PROGRAM

M2 34598

More Excitement from Columbia Masterworks!

@ coLumBin, ¥ MARCAS REG. PRINTED IN U.SA.

AmericanRadioHistorv.Com

25



RECORD

SING

E PICKS

PETER GABRIEL—Atlantic 3479

DO IT YOURSELF (D.L.Y.)

&N {prod. by R. Fripp)

'A E)] {writer: P. Gabriel)
ATEANTIC] {Cliofine/Run I, BMI)
(2:50)

Since leaving Genesis, Gabriel

has appealed to the most esoteric
of rock fans but his “Solsbury
Hill”” last year gave him singles
chart presence. This new single,
already a major AOR cut, should
give him even greater accessi-
bility. It rocks with a message. The
new re-mix is excellent.

STEPHEN STILLS—Columbia
10804

The veteran country rocker does
a tongue-in-cheek answer song
to the current ‘““booty” move-
ment. Still’'s churning 50s-ish gui-
tar stands out and the vocals are
the strongest heard from him in
some time. It's a courageous sin-
gle pick, geared for Top 40.

CAN'T GET NO BOOTY
{prod. by R. & H.
Albert) (writers: Stills-
Kortchmar) (Gold Hill/
Colgems-EMI, ASCAP)
{3:20)

JOHN BELUSHI—MCA 40950

LOUIE, LOUIE (prod. by

MCA .
=, Kenny Vance) (writer:
RZCORDS Sy Wy N1
BMI) (2:55)

The NRFPT Players’ #1 crazy
does a slightly more understand-
able version of the Kingsmen’s
1963 hit record. It's from National
Lampoon’s “Animal House” and
perfectly captures the film’s era
and overall zaniness. Belushi’s
guttural mumble is just right for
the frat house favorite.

GINO VANNELLI—ASM 2072

I JUST WANNA STOP
(prod. by G., J. & R.
Vannelil} (writer: R.
Vannelli) (R. Vannelli
(3:34}

The Canadian artist is one of a
few male performers who can
produce true female hysteria at
his concert appearances and this
cut from his new album has all
the earmarks of a major romantic
entry. His vocals work perfectly
against the full background ar-
rangements.

GLORIA GAYNOR—Polydor
14508
SUBSTITUTE (prod. by Dino Fekaris)

{writer: W. H. Wilson) (Touch Of Gold,
BMII) (3:28)

The third domestically released
version of the song that was a
top ten hit in the UK. is by this
songstress with a solid reputation
in the disco field. The song has
the earmarks of a hit.

HIGH INERGY—Gordy 7161
(Motown)
LOVIN® FEVER (prod. by K. Washburn)

{writers: Sawyer-Mcleod) {Jobete,
ASCAP) (3:17)

This touch dancing outing by the
the Detroit group is a lovely
crossover possibility. The vocals
are tasty and the lyrics are lushly
romantic. It should follow in the
group’s hit footsteps.

CURTIS MAYFIELD—Curtom
0141 (WB)
DO IT ALL NIGHT (prod. by Curtis

Mayfield) {writers: Mayfield & Askey)
{Andrask/Mayfield, BMI} {3:39)

The title track from Mayfield's
recently released album has been
edited down for single release.
The tune is uptempo with his
identifiable vocal giving an edge.

WILBERT LONGMIRE—Tappan

10815 (Col)
LOVE WHY DON'T YOU FIND US (prod.
by James & Jay Chattaway) (writers:
Longmire & Austin) (TZ/ Delmiro, BMI)
{3:15)
Longmire has a smooth voice
which rides on top of this ballad.
A bright string arrangement and a
backup vocal by Patti Austin adds
color.

JOHNNY NORTHERN—Golden
Mpire 2102

SURELY (prod. by J. Northern-G. Forte-

S. Lezama) {writers: Northern-

Lezama) (Good Pay, BMI})

(4:50)
The well-known New York per-
former gives an easy reading to
this smooth, danceable new rec-

GAP MANGIONE—AS&M 2083

I DON'T KNOW (prod. by L. Carlton)
{writer: G. Mathieson) (LMNOP/Pal
Dog, ASCAP)

{4:02)

The piano is the focal point of
this easy jazz rock instrumental
with sparse and tasty strings for
added interest. Good for adult
contemporary and pop playlists
alike.

CLIMAX BLUES BAND—Sire
1031 (WB)

MISTRESS MOONSHINE (prod. by Climax
Blues Band & Peter Henderson})
{writers: group) {Bleu Disque/Jiru,
ASCAP) {3:30)

The veteran group found com-
mercial success with the rhythms
of “Couldn’t Get It Right” and
have come up with another per-
colating song in that vein.

ROSETTA STONE—Private Stock
45,207
AT THE DISCO (prod. by R. Greenaway)
{writers: D. Dundas-R.Greenaway)
{Dick James, BM1/Chrysalis, ASCAP)
{3:00)
The Bay City Roller’s offshoot
group has all the same teen ap-
peal and this new disc aims di-
rectly at that market.

JESSE BARISH—RCA 11358
YOU (prod. by Marty Balin} {writer:
Barish) {Mercury Shoes, BMI)
(3:34)
This Jefferson Starship protege
(he wrote their new single) de-
buts for RCA with a pop/rock
ballad suited to a/c and top 40
play. Balin’s production is just
right.

VIVIAN REED—United
Artists 1239

IT'S ALRIGHT (This Feeling I'm Feeling)
{prod. by J. Lane} [writers: Jackson-
Yancy) {Jays/Chappell, ASCAP)

{3:48)

The Yancy-Jackson composition

gets an energized reading from

Reed, guaranteed to keep you

CRUSADERS—BIlue Thumb 278
(ABC)
BAYOU BOTTOMS (prod. by Hopper-
Felder-Sample) (writer: Felder)
{Four Knights, BMI)
(3:43)
The group is one of the staples
of the jazz field and prove, once
again, their ease of adaptation to
the rock here. This new disc is
smooth as silk.

THE BELL HEIRS—Visa 501

CALIFORNIA SUN (prod. by Johnson &
Beckwith) (writers: Glover & Levy)
{Nom, BMI) (3:04)

The Rivieras’ 1964 hit has been
updated by this quintet and
while the summer season has al-
ready passed this one by, its
sunny sound should prevail re-
gardless. The sizzling guitar is by
Robert Johnson.

CARLIN GLYNN & ENSEMBLE—
MCA 40949
GIRL, YOU'RE A WOMAN (prod. by

John Simon) (writer: Carol Hall)
{Daniel/Shukat/MCA, BMI} (3:23)

The cast of Broadway’s “Best Lit-
tle Whorehouse In Texas” sings
one of the show stoppers here.
It's perfect for adult play and
country programmers should take

FINISHED TOUCH—
Motown 1445

STICKS AND STONES (BUT THE FUNK
WON'T NEVER HURT YOU) (pred. by

B. & M. Sutton) {writers: same)
{(Jobete, ASCAP) (3:41)

The new Motown group is pure
funk and this debut disc has all
the right elements. The partyin’
background voices and nasal vo-
calls make it an r&b sure shot.

TRAVELER—ABC 12396

TOGETHER AGAIN |prod. by Hillis,
Love & Chackler) (writer: Browder)
(Homefire/No Grease, BMI}
{2:55)
The group makes its debut for
the label with a smooth, mid-
tempo tune marked by a solid
chorus and good vocal harmo-

GEORGE DUKE—Epic 50593

MOVIN’ ON {prod. by George Duke)
(writer: same) (Mycenae, ASCAP)
(3:26)

Duke’s presence on the r&b
charts is firmly established and
this new disc, featuring his im-
pressively funky piano work, could
easily push him on to the pop
side. The song is from Duke’s re-
cently released album.

HENRY MANCINI & HIS
ORCHESTRA—United
Artists 1237

THE PINK PANTHER THEME {'78) (prod.

by J. Reisman) {writer: Mancini} {United
Artists/Northridge, ASCAP) {3:30})

Mancini has up-dated and up-
beated his famous theme for the
latest Panther film. The idea is still
just right and should get quick at-
tention.

MOTHER'S FINEST—Epic 8 50596

DON'T WANNA COME BACK (prod. by
Skip Scarborough) {writers: Seay
Kennedy) (Satsong, ASCAP) (4:15)

The first single from the group’s
new album is a smooth and
danceable track, emphasizing the
vocals of Joyce Baby Jean Ken-
nedy. The sound is reminiscent
of Rufus.

LAKE—Columbia 10818
SEE THEM GLOW (prod. by Detlef Petersen
& Lake) {writers: Petersen & Hopkins)
(Edition Westwind, BMI})
{3:39)
Another midtempo rocker from
the German group reminiscent of
their hit “On the Run.” The
group’s fine harmony singing and
tasteful rhythms should add a
glow to top 40 playlists.

BERNIE MAUPIN—Mercury
74019

BAKER STREET (prod. by P. Gleason)
(writer: G, Rafferty) {Hudson Bay, BMI)
{4:03)

Maupin recreates the recent

Gerry Rafferty hit with a lush in-

strumental featuring the artist’s

ord with lots of adult radio | dancing. [t's r&b/disco with | nies. It should find immediate | soprano sax playing over a funky
appeal. plenty of pop appeal as well. AOR acceptance. backbeat.
26
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BIUIM PICIKS

- 2 JORGE SANTANA

1S IT STILL GOOD TO YA
ASHFORD & SIMPSON—Warner Bros.
BSK 3219 (7.98)

With their last ip Ashford and
Simpson established themselves
as one of the top duos in the
country with their sophisticated
soul and this set should further
that success. The combination of
their songwriting expertise and
sultry vocals take hold on ““You
Always Should” and the title
track.

STRIKES AGAIN
ROSE ROYCE—Whitfield WHK 3227 (WB)
(7.98)

With its third album the group is
riding a wave of platinum suc-
cess. The combination of Nor-
man Whitfield’s production, the
group’s funky rhythms and Gwen
Dickey’s vocals should find them
striking again on the charts with
uptempo stompers like “Get Up
Off Your Fat” and the disco ori-
ented ‘Do It, Do It.”

JORGE SANTANA
Tomato TOM 7020 (7.98)

Carlos Santana’s younger brother
has a solid background, having
fronted Malo and spent time as a
member of the Fania All Stars.
Here he fronts a sextet that has
strong leanings in r&b, latin, jazz
and rock. The cross format ap-
proach works best on songs like
“Sandy,” "“We Were There'" and
“Tonight You're Mine.”

BURNIN’
CAROL DOUGLAS—Midsong Itnl.
MCA 3048 (MCA) (7.98)

Carol Douglas could very well be
on her way to reclaiming her
crown as the "Queen of the Dis-
cos” with her latest effort. She
seems ready again to make the
kind of splash that she had with
“Doctor’s Orders” with her ver-
sion of the Bee Gees’' "“Night Fe-
ver,” Russ Ballard’s “So You Win
Again’’ and the title song.

ANOTHER SIDE
VIVIAN REED—UA LA911-H (7.98)

Y Reed is per-

|

haps best
known for her
role in ““Bub-
bling Brown
Sugar” but the
songstress has
a vibrant voice which is bolstered
by some crisp arrangements and
a Jeff Lane production. “Don’t
Start Something You Can’t Finish”
and “It's Alright” are danceable
and noteworthy.

ALLEY & THE SOUL SNEEKERS
ALAN GORDON—Capitol SW 11845
(7.98)

One half of the
Gordon/
Bonner team
responsible for
numerous '60s
hits, the
singer/song-
writer shows why his material
has 'been covered by so many
artists with these ten tunes. Songs
like “Love Breakdown’' and “I'm
Comin’ Down With A Thrill”
(penned with C. B. Sager) have

a top 40 feel.

CAROLYNE BERNIER

Private Stock PS 7016 {7.98)

This Canadian
born song-
stress and

¢ model has
been receiving
considerable
attention at
the discos with ““Hold Me, Touch
Me’’ and “‘Secret Agent Love,”
represented here with a near
seventeen minute version. Her
vocals have a breathy quality.

DESERT HORIZON
NORTON BUFFALO—Capitol SW 11847 .
(7.98)

Buffalo has be-
come familiar
to audiences
from his asso-
ciation with
Steve Miller
and on his
second album he continues to
prove his prowess as a harp-
player, vocalist and songwriter.
Backed by an exceptional band
he boogies through such tunes
as "“Age Old Puppet.”

INFINITY IS

SONNY FORTUNE—_AtI. SD 19187
Fortune, a
respected
saxophonist in
jazz circles is
accompanied
by some
talented
accompaniests (Ray Gomez,
Anthony jackson, Sammy
Figueroa) on one of his most
promising efforts in years. The
playing is excellent throughout.

THE BEST OF LONNIE LISTON
SMITH
RCA AFL1-2897 (7. 98)

| tracks from
: Liston Smith’'s
| RCA albums
| show the artist
| to have a

. unique vision
which he expressed with a
commanding use of keyboards
and instrumental colorations.
“Expansions,” ““Love Beams”
“Meditations’’ sound better
than ever.

and

| TIME AND CHANCE

CALDERA—Capitol SW-11810 (7.98}
Caldera
exhibits a feel
for today’s
jazz/fusion
vein. The
group'’s last

j album was a
promise of thmgs to come, and
this album is the first step to total
fulfillment. The music takes you
on a musical voyage to many
strange and exciting places.

THE ROCKSPURS

DJM [Mercury) DIJM-15 (7.98)
According to
the liner notes,
the Rockspurs
are out to have
a good time
and to spread
that good time
among as many people as possi-
ble—which is just what they
have done on their debut for
DJM. They play music ranging
from rock to reggae to country to
rockabilly and they perform each
equally well.

THE SOUTH'S GREATEST HITS
VOLUME I
VARIOUS ARTISTS—Capricorn CPN 0209

8 Southern rock
has a sound
unique unto
itself and this
second volume
of the south’s

; greatest hits is
a good mdlcatlon of what that
music is all about. Groups like
the Outlaws, ARS and Wet Willie
contribute tracks alongside those
from the Capricorn roster.

THE BLUE MAN

STEVE KHAN—Columbia JC 35539 (7.98)
1 Backed by

| some of the
best studio
musicians
around includ-
| ing The Brecker
| Bros., David
Sanborn and Steve Gadd, Khan
has put together a powerful and
multi-textured set of jazz-fusion.
Best cuts include "“The Little
Ones” (penned by Randy Brecker)
and ““The Blue Man.”

IN THE DARK

DYAN DIAMOND—MCA 3053 (7.98)

b This Kim
Fowley pro-
duced debut

is a collection
tof power rock-
ers and rock
ballads. Her
band has some fine moments,
especially Joe Fitzgerald’s harp
work on ‘“Baby What You Want
Me To Do” and her covers of
Elvis Costello’s “Mystery Dance”
and Chris Spedding’s “Nervous.”

ROCK 'N ROMANCE

FAITH BAND—Village VR 7805 (7.98)
These mid-
western
rockers possess
an easily
accessible
style that
should appeal
to many audiences. Their songs
have attractive melodies and
catchy arrangements spotlighted
by a flawless execution. Carl
Stories’ vocals have a keen edge.

(Continued on page 75)
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Radio Replay

By NEIL McINTYRE

@ At the top of the column | would like to just
say a few things about the NAB programming
conference. As you might have guessed I've been
to a few of these in my lifetime in radio, but for
sure this was the best one, and the most produc-
tive conference I've ever attended. The meetings
were standing room only at times, and those who
stood also stayed for the length of the presenta-
tions. The involvement on the part of secondary
and smaller market station programming people

» , was the most rewarding, seeing them have a
chance to express themselves about their problems and at the same
time, learn from those who have been there, and are now in the
major markets programming stations. I'm sure this NAB programming
conference was just the first of many well organized meetings that
will be run in the future, the staff of NAB deserves a great deal of
credit for making it all go so smoothly.

CONTROL TOWER . . . Quality of what's put on the air has been
a favorite subject of music and program directors when it comes to
problems encountered with record pressings, in particular the 45
rpm. In many cases there are cracks and pops at the beginning of
the records. This is most noticeable on stereo FM stations.

In only a few plays the grooves break down at the start of the
record, when the music is cued up for a clean start, the problem
seems to be minimized on the album product. The record companies
should be getting their money’s worth out of recording sessions that
are very costly, where the sound and the mix are important in the
creative process, but when the final tapes are transferred to vinyl
on some pressings a lot of quality is lost.

For the radio programmer there are a number of things that are
out of your control with regards to quality, but sometimes | hear
reproductions on the air that are totally the responsibility of the
program department, that sound terrible. It's up to the program
director . to set the standards for what is allowed on the air, and to
have someone along with the PD listen for bum quality, before it
gets on the air. If there is a phrase that represents an attitude of
weak controls of quality within a radio station it's “That’s good
enough.” Commercials that are received with only bass response or
that generally sound muddy, should be re-cut; sometimes during the
dubbing process the advertiser uses a machine that needs cleaning
and has tape heads that are not adjusted properly. The dubbing
process problems are similar to what the record company has to
contend with, the original tape is good to excellent quality but the
record produced is lacking in cleanest of sound, or doesn’t hold up
under intense play.

Many of the problems at a radio station are related to the person
doing the production or a number of people with different standards
transferring sound to cartridge, without fully understanding that you
don’t record over splices or record everything so hot that when it
gets on the air it's overmodulated. The toughest thing in production
is getting accustomed to listening to everything that is done in the
production studio before it’s put on the air. Using the air sound as a
place to test your quality of production shows a lack of thought
about your audience. The problem is more critical for those of you
programming FM stations, where your audience has spent a good
deal of money to receive excellent quality on the radio, and have
been encouraged to have better equipment through commercials
cairied on the station, for sound systems that bring the listener the
best reception.

There’s only one person to blame when the radio station’s sound
elements are below standards and that’s the program director.

RISE IN FALL FASHIONS . . . From the land of make believe here is
the latest in radio station apparel, so that you’ll be the smartly dressed
media person, I'll give you a sneak preview of what you can expect

(Continued on page 75)

'WKRP In Cincinnati:’

(BS-TV Series Looks Inside Pop Radio

By SAMUEL GRAHAM

| LOS ANGELES — MTM Enter-
prises’ new situation comedy
“WKRP in Cincinnati” will begin
a 13-episode run September 18
on CBS television. RW recently
spoke with Hugh Wilson, the
show’s creator and producer,
about the making of ‘“WKRP,”
which focuses on an “old line,
family owned station” that sud-
denly switches from a format of
“’elevator music” to a diet of pop
and rock.

Wilson, who was recently pro-
ducer of “The Tony Randall
Show,” indicated that it was his
intention that the show be “as
realistic as possible” in regard to
the actual workings of a station,
but he admitted that certain com-
promises had to be made. “You
can’t get too inside,” he said, “‘so
technically speaking we do some
things that wouldn’t happen.”
Minor aberrations—mainly due to
budgetary restrictions — include
the use of a single studio by both
disc jockeys and news personnel,

and the absence on-screen of a
separate engineer’s booth. “The
show is more about the people
who work at the station than the
station itself,”” W.ilson added,
“but by and large we feel it's
pretty accurate.” Among the
scheduled shows is an episode
wherein listeners favoring a re-
turn to the MOR format make a
protest to the FCC, while the final
program may concern itself with
the improvement in ratings ef-
fected by the move to rock.
Experienced Cast
Several members of ‘“WKRP’s”
cast and crew came to the show
with broadcasting experience,
Wilson said. Actor Howard Hes-
seman, who plays the “worn-out
morning man who's been with
every signal from Fargo to Albu-
querque,” worked at KMPX in
San Francisco in 1967. Gordon
Jump, who plays the role of sta-
tion manager/owner “Arthur
Carlson,”” worked as production
(Continued on page 71)

“Hey gang, we got a big surprise for all you Captain

and Tennille fans out there . .

2”
.

AmericanRadioHistorv. Com

RECORD WORLD SEPTEMBER 9, 1978



Women Make Inroads in New York Radio

By SOPHIA MIDAS

8 NEW YORK—With rare excep-
tion, radio has been traditionally
perceived as a man’s world. When
women did break into the field,
they were frequently tokens, bear-
ing little responsibility. However,
dramatic changes have occurred,
perhaps nowhere better reflected
in the fact that the majority of
New York’s music directors are
women. Discussions with music
directors Bernie Bernard (WBAB),
Bree Bushaw (WYNY), Gloria
Ehrenfeld (WPLJ), Roz Franks
(WNBC), Bev Mire (WPIX-FM) and
former MD Roxy Myzal (WXLO)
all confirm that these women are
instrumental in terms of both the
sound and research of their sta-
tions.

As radio continues to become
increasingly research - oriented,
many people mistakenly view the
role of MD as being solely con-
cerned with the compilation of
research. According to Bushaw,
this is not the case. “My specific
function,” said Bushaw, “is to be
the ears for the PD. | essentially
try and pick the hits, and be the

Summer ARB Shows
Strong Gain for WABC

B The summer rating book
from Abbitron is out for New
York, and it shows a strong
gain for WABC Radio. The
July/August survey for ARB is
taken in only six markets and
those markets round out the
four book average for the
year. The following figures are
a comparison to the April/May
rating, showing the 12 plus
trend Monday through Sunday.
WABC radio moved up strong
from a 8.1 to 9.0, WOR was
up from 7.1 to 7.5, WNBC
gained from 3.0 to 3.5, WBLS
was off slightly from 7.9 to 7.7,
WXLO was down from 3.4 to
3.0. The album rock stations
were fairly steady led by WPLJ-
FM, down slightly from 4.1 to
3.9, WNEW.FM was up from
2.1 to 2.3, WPIX-FM was off

from 1.5 to 1.3. This survey
was too early to reflect the
change to disco at WKTU-FM
as the station went from 1.2
to 1.4. WNEW-AM was down
from 3.1 to 2.6, WHN stayed
the same at 2.7, WRVR was
down from a 1.6 to 1.3, WCBS.
FM was up from 2.8 to 3.0.
The next survey period for ARB
is Oct/Nov.
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Is radio still the traditional domain of men? A glance at the present roster of music directors in New York proves that not only
are women successfully breaking into the field, but they are remarkably dominating the key music director positions. Pictured above
from top left are music directors: Roz Franks, WNBC; Bev Mire, WPIX-FM; Roxy Myzal, formerly of WXLO; Bree Bushaw, WYNY;
Gloria Ehrenfeld, WPLJ; and Bernie Bernard, WBAB-FM,

first in the city with a sound that
may take off. In the case of our
station, the PD is an audiofile and
is highly involved with the stereo
sound of the station. Because of
this, 1 deal with a lot of music,
but the ultimate decisions are
his.” Regarding research responsi-
bilities, Bushaw stated, “I use the
trades as a reference point.

Describing her role at WPL)
Ehrenfeld emphasized the signifi-
cance of both research and the
human element: “l do all the re-
search—store calls, trades, etc.—
as does the PD. The difference
between our jobs is that I'm the
one who deals with all the new
music and the promotion people.
| keep the PD informed of the
evolvement of music — what’s
hype, where something came
from. The PD becomes involved
with the music when its ready to
go on the air.”

Because WBAB is loosely for-
mated, Bernard commented that
her station was more committed
to gut response than research, and

this is reflected in her job: “I pre-
pare reports for the trades and
study playlists, but we have a
statistician who tracks chart move-
ment. Still, we rely more on our
ears than research.” In terms of
programming, Bernard stated,
“We all know what the PD wants,
and because of that, program-
ming is pretty much left to the
individual jock on the air. Ulti-
mately we all participate in pro-
gramming. | try and pick a little
bit of everything.”

Roz Franks of WNBC comes
from a highly research-oriented
station, but adds, ““Things aren’t
written in stone.” Along with her
research responsibilities, Franks
also participates in the sound of
the station. “The public desig-
nates our sound,” she said, “but
the staff at WNBC are all encour-
aged to participate in what’s be-
ing added; it’'s an overall station
decision.”

Mire, of WPIX-FM, described
her responsibilities as library
maintenance, dealing with promo-
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tion people and listening to and
screening new product. “I'm the
first step,” said Mire, ““and then
product goes to the PD.”

The responsibility and power
that many music directors carry
invalidates the notion that a MD
is nothing more than a token, or
a glorified secretary. When asked
why it’s taken so long for women
to break into radio and thrust off
tokenism, most of the MDs inter-
viewed felt that the virtual lack
of previous role models necessi-
tated that women prove their
capabilities.

Former MD Myzal commented,
“I think the public is much more
open to women in radio now, but
I don’t believe that there are
enough good jocks. A lot of
people don’t think a woman can
handle it. This is especially true
in the case of women becoming
PDs.”” Franks stated, ““A great
many barriers are breaking down,
but | remember when | was on
the air in Jackson, and | had to
deal with the fact that many ad-

(Continued on page 77)
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- DiscoFile

(A weekly report on current and upcoming discotheque breakouts)
By VINCE ALETTI

B Donna Summer’'s new two-record set is called “Live and More”
(Casablanca) which means that, in addition to three sides of unac-
countably speedy in-concert renditions of her greatest hits (from
“Love to Love You Baby” to ‘“Last Dance”) plus a few variety-show
throwaways (“The Way We Were,” a bluesy medley that includes
“The Man | Love” and ““Some of These Days”), Donna delivers one
entirely new studio side, much as Marvin Gaye did with the “Live”
album that featured his “Got to Give It Up.” And it's this fourth
side, a medley built upon Jimmy Webb’s “MacArthur Park,” that
makes the set an absolutely essential one for the disco crowd. “Mac-
Arthur Park” might seem a peculiar choice for a song to base a 17-
minute disco suite upon—not only is it unrelievedly maudlin and
obsessively melancholic, but it requires the singer to repeat and pre-
sumably take seriously lines like ““Someone left the cake out in the
rain/l don’t think that | can take it/Cause it took so long to bake
it etc—but Summer, with riveting production by Giorgio Mo-
roder and Pete Bellotte, transforms the song from the inside out,
sweeping aside all preconceptions with the force of her own con-
victions. The lyrics remain, for the most part, ludicrous but Donna
whips them around like brilliant banners—she knows now how to
reach right through the words and seize the emotional core of a
song — and the Morodor/Bellotte arrangement — swirling, dramatic,
dense but brightly-etched with synthesizers, horns— is so rich that
the song opens itself up and delivers more than ever before.

But what really cinches the ‘“MacArthur Park Suite” — what
assures its place on disco playlists for some months to come—is a
pair of original songs that flow out of and finally back into “Park.”
The first, “One of a Kind,” pulsates with a new energy, highlighted
by Summer’s moving vocals—carried away on lines like, “Body
and soul you took me out of control/You stole the best part of my
heart”—and by Giorgio’s softer approach to the synthesizer, letting
it bubble up from under stunning sheets of horns, crackling hand-
claps; the feeling is closer to D:on Ray than the usual Donna Sum-
mer record but the Summer sheen here is unmistakable and totally
invigorating. “Heaven Knows,’” the shorter section that follows,
varies the pace with a tender, moving duet between Donna and Joe
Esposito of Braoklyn Dreams that rises and falls passionately, dip-
ping in the end back into “MacArthur Park’s” peak reprise. This is
Summer’s first full-scale disco remake and if the choice of material
is puzzling, it's interpretation is quite spectacular—magnificent and
intense enough to overcome all doubts; strong enough to survive

in segments, should DJs care to break it down to its several parts.
Looks like an instant smash.

RECOMMENDED REMIXES: Walter Gibbons’ major reworking of
Love Committee’s “Law and Order” (now 9:35 on Gold Mind) in-
cluding a longer, stronger intro (minus the ““gunshots’” in the origi-
nal) and an outrageous Philadelphia rave-up break that recalls Blue
Magic, Trammps, Double Exposure—a classic. One cringes at the
implications of the song’s plea to “Lock up the criminals and throw
away the keys,” but if the messages from Philly are sounding pretty
conservative these days, the music retains much of its old fervor . . .
Another prime example of Philly fervor: Teddy Pendergrass, whose
“Only You” has been opened up from 5:05 to 7:58 for a Philadel-
phia International disco disc — taking it from hot to hotter . . .
Musique’s already-knockout “In the Bush” (Prelude) in a substan-
tially different version mixed by Francois Dubonnet, a New York
D} who's trimmed the song by about a minute to 7:35 but still man-
aged to add a number of new things (even additional vocals) to
give this version a character all its own! Flip side is “Keep on Jump-
in’,’ the Ip version with slight technical changes . . . Philadelphia
veteran producer/songwriter Phil Hurtt’s “Giving It Back” (Fantasy),
expanded from the version on his debut album so that it now runs
six minutes with a luscious sax break and vastly improved sound
quality; it's laid-back but quite tasty, reminiscent of Marvin Gaye
. . . The Winners’ “Get Ready for the Future,” a strong funk disco
cut that’s already been getting a lot of playoff the group’s impressive
cut that's already been getting a lot of a play off the group’s impressive
somewhat longer form (5:44) that emphasizes the song’s heavy metal
break and adds punch to the opening.

RECOMMENDED READING; Christopher Street has already called
Andrew Holleran’s Dancer from the Dance, just out in hardcover
(Continued on page 50)
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. YOU GOT ME RUNNING
LENNY WILLIAMS—ABC (disco disc)

BOOGIE OOGIE OOGIE
A TASTE OF HONEY—Capitol (disco disc)

SEPTEMBER 9, 1978

1. YOU MAKE ME FEEL {MIGHTY REAL)/ 12
DANCE (DISCO HEAT) .
SYLVESTER—Fantasy (disco disc)

13. I'M A MAN
2. IN THE BUSH/KEEP ON JUMPIN'
MUSIQUE—Prelude (Ip cuts/disco disc) I Mﬁs:ggb—lz)relude (Ip cut, not yet

3. BEAUTIFUL BEND

! 14. MISS YOU
MARLIN (entire Ip) ROLLING STONES—Rolling Stones
4. INSTANT REPLAY (disco disc)

DAN HARTMAN—Blue Sky (disco disc)

5. THINK IT OVER
CISSY HOUSTON—Private Stock

15. RHYTHM OF LIFE
AFRO-CUBAN BAND—Arista (disco disc)

(disco disc) 16. LET THEM DANCE
6. HOT SHOT D.C. LaRUE—Casablanca (disco disc)
KAREN YOUNG—West End (disco disc) 17. DANCING IN PARADISE
7. VICTIM EL COCO—AVI (disco disc)
CANDI STATON—WB (disco disc) 18. STARCRUSIN'/FANCY DANCER

GREGG DIAMOND’S STARCRUISER—

8. DO OR DIE/PRIDE/FAME l el oy

GRACE JONES—Island (Ip cuts)

9. LET'S START THE DANCE l 19. YOU AND |
BOHANNON—Mercury (disco disc) RICK JAMES—Gordy (disco disc)
1C. PLEASURE ISLAND ‘ 20. SATURDAY/SORCERER

PAUL JABARA—Casablanca (Ip cut) NORMA JEAN—Bearsville (Ip cuts)

HIS COMPANY/PHOENIX
DJ: Jack Witherby

BEAUTIFUL BEND—Marlin (entire Ip) XENON/NEW YORK

DJ: Jonathan Fearing

DISCOTHEQUEE HIT PARAD

(Listings are in alphabetical order, by title)

CLUB MARAKESH/
WESTHAMPTON, NY

DJ: John Benitez

RASCALS/LOS ANGELES

DANCING IN PARADISE/LOVE IN YOUR LIFE
—~El Coco—AV! (disco disc)

| MAY NOT BE THERE WHEN YOU WANT ME
—Loleatta Holloway—Gold Mind (disco disc)

I'M A MAN/BECAUSE THERE'S MUSIC IN.
THE AIR—Macho—Prelude (Ip cuts, not yet
available)

IN THE BUSH/KEEP ON JUMPIN'—Musique—
Prelude (disco disc)

LOVE SHADOW/STANDING IN THE SHADOW
OF LOVE—Deborah Washington—Ariola (Ip
mediey)

MR. DJ YOU KNOW HOW TO MAKE ME
DANCE/DISCO CONCERTO—Glass Family
—JDC (Ip cuts, new mix)

SATURDAY/SORCERER/HAVING A PARTY—
Norma Jean—Bearsville (Ip cuts)

SU:FRSTAR—Bob McGilpin—Butterfly (disco

isc)

YOU DANCE INTO MY LIFE/I LOVE TO SEE
YOU DANCE—Finished Touch—Motown
(lp cuts)

30

BEAUTIFUL BEND—Marlin (entire Ip)

BOOGIE OOGIE OOGIE—A Taste of Honey—
Capitol (disco disc)

DANCING IN PARADISE—E| Coco—AVI (disco
disc)

DO OR DIE—Grace Jones—Island (disco disc)

HOT SHOT—Karen Young—West End (disco
disc)

INSTANT REPLAY—Dan Hartman—Blue Sky
{disco disc)

IN THE BUSH/KEEP ON JUMPIN'—Musique—
Prelude (disco disc)

MIES YOU—Rolling Stones—Rolling Stones
(disco disc)

VICTIM—Candi Staton—WB (disco disc)

YO 2+ AKE ME FEEL (MJGHTY REAL)/DANCE
g"SCO HEAT)—Sylvester—Fantasy (disco
isc)

DJ: Rusty Garner

BEAUTIFUL BEND—Marlin (entire Ip)

DANCE (DISCO HEAT)/YOU MAKE ME FEEL
EjMIGHTY REAL)—Sylvester—Fantasy (disco

isc}

INSTANT REPLAY—Dan Hartman—Blue Sky
(disco disc)

JUNGLE DJ—Kikrokos—Polydor (import Ip
cut)

KEEP ON JUMPIN’/IN THE BUSH—Musique—
Prelude (disco disc)

RHYTHM OF LIFE/BLACK WIDOW WOMAN-—
Afro-Cuban Band—Arista (Ip cuts)

STARCRUSIN'/THIS SIDE OF MIDNIGHT/
F&NMCY DANCER—Gregg Diamond'’s
Starcruiser—Marlin (Ip cuts)

THINK IT OVER/WARNING/DANGER—Cissy
Houston—Private Stock (Ip cuts)

VICTIM—Candi Staton—WB (disco disc)

YOU DANCE INTO MY LIFE—Finished Touch
—Motown (Ip cut)

AmericanRadioHistorv. Com

BEAUTIFUL BEND—Marlin (entire Ip)

| LOVE THE NIGHTLIFE (DISCO ROUND)—
Alicia Bridges—Polydor (disco disc)

I'M A MAN—Macho—Prelude (Ip cut, not yet
available)

INSTANT REPLAY—Dan Hartman—Blue Sky
(disco disc)

IN THE BUSH/KEEP ON JUMPIN’‘—Musique—
Prelude (disco disc)

IT SEEMS TO HANG ON—Ashford & Simpson
—WB (disco disc)

| LOVE SHADOW/STANDING IN THE SHADOW

OF LOVE—Deborah Washington—Ariola
{Ip medley)
STARCRUSIN'/FANCY DANCER—Gregg
Diamond’s Starcruiser—Marlin (Ip cuts)
VICTIM—Candi Staton—WB (disco disc)
YOU MAKE ME FEEL (MIGHTY REAL)/DANCE
(D'SCO HEAT)—Sylvester—Fantasy {disco
disc)
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INSTANT
REPLAY.
INSTANT
SMASH.

Dan Hartrran is no stranger to smash hits.(He wrote and sang“Free Ride” during his stint with The
Edgar winterGroup.)Instant Replay” is one more classic example that his talent knows no boundaries.
Rarely does a single generate so much excitement so soon. The latest disco chart numbers show
“Instant Replay's”rapid progress in Billboard from 24* to 14* and Record World from 7* to 4* In New

York“Instant Replayis a WBLS Pick-Hit.
+- Dan Hartman and Blue Sky Records would like to thank everyone in the disco community for helping
to explode what is destined to be one of the year’s biggest cross-the-board records.

Dan Hartman'’s 12" single, “INSTANT REPLAY.”
Hear it and dance. Hear it again and dance.
On Blue Sky Records.

© 1978 CBS Inc.
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Soul Truth

By BASIL NIAS

8 NEW YORK — Personal Pick: “We Can Dream”—Lonnie Liston
Smith (Columbia). This fusion artist has always enjoyed the reputa-
tion as being a progressive artist and thits single is no exception.
There’s a good feel to Lonnie’s sound’ which is made further ex-
hilerating by his brother Donald’s vocal.

Warner Bros. is currently enjoying one of their best periods in the
history of their black music division. The company is currently having
across the board success with several of their acts showing dramatic
chart action. Ashford & Simpson’s latest Ip charted at 77 bullet pop,
and 15 on the Black Oriented Album Chart. Their latest single is
charted at 40 bullet on the Black Oriented singles chart. Rose Royce’s
album hit the pop chart at 80 bullet, and the Black Oriented Album
chart at 17. Their single is at 99 (pop) and 18 (bullet) on the Black
Oriented Singles list. One of the surprises of the season is the success
of the new Funkadelic single. In three weeks the single has jumped
30 points on the Black Oriented Singles chart to 19 (bullet) and 76
(bullet) pop.

Priscilla Chatman has just been appointed to the position of na-
tional publicity manager for Salsoul and associated labels.

Hodges, James and Smith will be bringing their spectacular revue
to the World famous Apollo theatre at the end of September. The
group has recently drawn rave reviews for their European tour, and
Las Vegas shows.

The American Jewish Committee Appeal for Human Relations will
sponsor a testimonial dinner-dance honoring Georgie Woods of
WDAS at the Philadelphia Marriot on Oct. 24, 1978 at 6 p.m. Vin-Nita
Inc. is sponsoring a testimonial dinner roast to honor WTLC's air
personality Jay Johnson on Sept. 22, 1978 at the Indianapolis Hyatt
Regency Hotel at 8 p.m.

Russell Joins E/A

B LOS ANGELES—Carter ]. Rus-
sell has been named Elektra/
Asylum regional marketing co-
ordinator for the Jazz/Fusion di-
vision in the midwest, it was an-
nounced by Don Mizell, Jazz/
Fusion general manager.

Based in Chicago, Russell will
deal directly with midwestern
branches of the WEA distribution

Cayre Names Chatman
Natl. Publicity Mgr.

B NEW YORK—]Joe Cayre, presi-
dent of Salsoul Records has
appointed Priscilla Chatman as
national publicity manager for
Salsoul and its affiliated labels.

Chatman comes to Salsoul after
a stint as assistant director of
public relations at UniWorld
network, coordinating sales and | Group, Inc. Previously she served
promotion of Jazz/Fusion prod- | as a writer and editor with sev-
uct. eral news and entertainment-

Prior to coming to E/A, Russel! | oriented New York-based print
worked for Buddah Records. publications.

MUSIC s—

Travis Smith of WYLD—AM in New Orleans reports that his station
is cutting back on their playlist to give the records a better rotation.
The playlist as of Sept. 7 will consist of the top 25 plus 5 extras.

SNEAK PREVIEWS

LES McCANN “Les McCann The Man” (A&M). This is Les’ debut on
A&M and it is very impressive. His vocal and playing talents are show-
cased well. The production team of Mc Cann, Paul Riser and Herb
Alpert is very impressive. This should be Les’ best album to date.

BRIDES OF FUNKENSTEIN “Brides of Funkenstein’” (Atlantic). This
is the year of the funk and Atlantic’s entry in the marketplace should
really garner them some of the gold. This female group produced by
George Clinton and Bootsy Collins is different but above all it's in the
funk pocket, that has made such artist as George Duke and the whole
Parlifunkadelic experience.

MEL BROWN “Actor of Music” (ABC). This young man is one of
the many rising new talents on ABC. He runs the spectrum material-
wise and his vocals are unique enough to establish him in his own
right. James Gadson’s production is flawless, this could be a sleeper
surprise.

TEMPTATIONS “‘Bareback’” (Atlantic). They've done it again every
time it looks as if someone want to write off the tempting Tempts
they rise like a Phoenix from their ashes and comeback stronger. This
is without a doubt their strongest effort in years. They have gone back
to their roots to let the Holland Bros. of Holland-Dozier-Holland fame
write and produce their new album. This is well worth waiting for.

& Black Orlented Album Chart

SEPTEMBER 9, 1978 . STEP Il
1. LIFE IS A SONG WORTH SINGING SYLVESTER/Fantasy F 9556

TEDDY PENDERGRASS/Phila. Intl. JZ 22. GET IT OUTCHA SYSTEM
35095 (CBS) MILLIE JACKSON/Spring SP 1 6719
2. NATURAL HIGH (Polydor)
COMMODORES/Motown M7 902R1 23. SWITCH
3. BLAMI! Gordy G7 980R1 {Motown)
BROTHERS JOHNSON/A&M SP 4714 24. SO FULL OF LOVE
4. COME GET IT O'JAYS/Phila. Intl. JZ 35355 (CBS)
RICK JAMES STONE CITY BAND/Gordy
&5 981R1 (Motown) 25. WHO DO YA (LOVE)
KC & THE SUNSHINE BAND/TK, 607
5. TOGETHERNESS
LTD/A&M SP 4705 26. ATLANTIC STARR
6. A TASTE OF HONEY A%M SP 471
Capitol ST 11754 27. SPARK OF LOVE
7. SUNBEAM LENNY WILLIAMS/ABC AA 1073
EMOTIONS/Columbia JC 35385 28. HEADLIGHTS
8. GET OFF THE WHISPERS/Solar BXL1 2744 (RCA)
FOXY/Dash 30005 (TK) 29. NATALIE . . . LIVE!
9. IN THE NIGHT-TIME NATALIE COLE/Capitol SKBL 11709
MICHAESHENDERSQI/Buclish BES 30. THAT'S WHAT FRIENDS ARE FOR
512 (Arista) JOHNNY MATHIS & DENIECE
10. SMOOTH TALK WILLIAMS/Columbia JC 35435
EVELYN “CHAMPAGNE" KING/ 31. SUNBURN
RCA APL1 2466 . )
SUN/Capito! ST 11723

11. THE CONCEPT

SLAVE/Cotillion SD 5206 (Atl 32. MACHO MAN

12. BETTY/won;Glm- LIVE G VILLAGE PEOPLE/Casablanca NBLP 7096
Alston 4408 (TK) 33. IMAGES

13. LOVESH'NE THE CRUSADERS/ABC AA 6030

CON FUNK SHUN/Mercury SRM 1 3725 34.
14. YOU SFND ME
ROY AYERS/Polydor PD 1 6159 35
15. IS ITST/LL GOOD TN YA

ASHFORD & SIMPSON/Warner Bros.
BSK 3219 36.

16. FIRFD 1P 'N' KICKIN'
FATBACK BAND/Spring 1 6718 (Polydor) 37.
17. STRIKES AGAIN
ROSE ROYCE/Whitfield WHK 3227 (WB)

HOUSE OF LOVE

CANDI STATON/Warner Bros. BSK 3207
. FOR YOU

PRINCE/Warner Bros. BSK 3150
UNLOCK YOUR MIND

THE STAPLES/Warner Bros. BSK 3192
THE ONE AND ONLY . ..

GLADYS KNIGHT AND THE PIPS/
Buddah BDS 5701 {Arista)

38. TASTY

. SOUNDS . .. STUFF LIKE THATH :
Bl 7o JONEQ/':%M e e A PATTI LaBELLE/Epic JE 35335
19. JASS.AY.LAY-NEE 39. THINK IT OVER
OHIO PLAYERS/Mercury SRM 1 3730 CISSY HOUSTON/Private Stock PS 7015
20. SUMMERTIME GROOVE 40. LOVING IS LIVING

BOHANNON/Mercury SRM 1 3728 McCRARYS/Portrait JR 34764

PICKS OF THE WEEK

“" BARRY WHITE, “YOUR SWEETNESS IS MY “ THE BRIDES OF FUNKENSTEIN “DISCO TO £ MOTHER'S FINEST, “MOTHER
O WEAKNESS” (Sa-Vette Music n. GO” [Rubber Band Music, BM!). D FACTOR"—This is itlll It took
=z Co./January Music Corp., BMI). This is the year of the funk, @ awhile for them to do it but they
- Big Barry is back again with w and the Brides are Atlantic’s =* have. This album is an almost
wn his special kind of love that = entry into the market. There is < perfect blending of rock, disco
has garnered him gold and ¥ no way that this group can and progressive black music that
platinum in the past, and this miss with George Clinton and should  simultaneously  break
should be no exception. The Bootsy Collins at the produc- across the board. The vocals of
groove is there and it is defi- tion helm and writing the ma- Joyce Kennedy with the rock
nitely what every Barry White terial.. There'are several bona- background of the group make
fan has been waiting for. When fide Funkadelic hooks that are this album a natural hybrid of
you make it to the top it's hard bound to be crowd pleasers. Rufus and early Sly Stone. This is
to maintain, but for Barry it's Would you trade your funk for a platinum record if there ever
as easy as falling off a log. what's behind the third door? was one. Look out for this group,
20th Century Fox TC-2380. This record should disco all the they're on fire. Epic JE 35546,
way to the bank. Atlantic SP
35251.
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RW BLACK ORIENTED SINGLES

EL] 42 LET'S START THE DANGE BOHANNON/Mercury 74015
37 39 | DIDN'T TAKE YOUR MAN ANN PEEBLES/Hi 78518 (Cream)
m 46 YOU WERE MEANT FOR ME DONNY HATHAWAY /Atco 7092

75 50 BABY, | NEED YOUR LOVE SWEET THUNDER/Fantasy-WMOT
826 13

TILE, ARTIST. Lubel, Number, (iaribusing. Liba) . on 39 24 IF YOU WANNA DO A DANCE SPINNERS/Atlantic 3493 9
vy T2 CHART EXJ] 55 17 SEEMS TO HANG ON ASHFORD & SIMPSON/Warner Bros.
1 1 GET OFF 8651 3
FOXY 41 43 GREASE FRANKIE VALLI/RSO 897 5
: EE 53 ONLY YOU LOLEATTA HOLLOWAY & BUNNY SIGLER/
Dash 5046 (TK) N Gold Mind 74012 [RCA] 3
(2nd Week) 43 33 SUPER WOMAN DELLS/ABC 12386 6
52 HOT SHOT KAREN YOUNG/West End 1211 4
1 2 2 BOOGIE OOGIE OOGIE A TASTE OF HONEY/Capitol 4565 14 57 BLAME IT ON THE BOOGIE THE JACKSONS/Epic 8 50595 2
IE] 7 GOT 1O GET YOU INTO MY LIFE EARTH, WIND & FIRE/ 46 21 ANNIE MAE NATALIE COLE/Capitol 4572 18
Columbia 3 10796 7 47 31 USE TA BE MY GIRL THE O'JAYS/Phila. Intl. 8 3642 (CBS) 23
IEl 5 SHAKE AND DANCE WITH ME CON FUNK SHUN/Mercury 48 51 THINK IT OVER CISSY HOUSTON/Private Stock 204 "5
_ e 49 45 BLUE LOVE RUFUS FEATURING CHAKA KHAN/ABC 12390 7
IEl ¢ HOLDING ON (WHEN LOVE IS GONE) LTD/AZM 2057 10 [Ef] <0 DON'T STOP, GET OFF SYLVERS/Casablanca 938 3
6 3 THREE TIMES A LADY COMMODORES/Motown 1443 12 51 54 THE BEST OF STRANGERS NOW EDDIE KENDRICKS/Arista 0346 4
Y T O SO I e A T d‘ g °;°w9'f/,’ 16 53 56 LADY BLUE GEORGE BENSON/Warner Bros. 8604 4
L ‘(’Arém) iz IEZ] ¢ TAKE IT ON UP POCKETS/Columbia 3 10755 2
BN 10 YOU McCRARYS/Portrait 6 70014 " B3 2 MIND BLOWING DECISIONS HEATWAVE/Epic 8 50586 3
10 8 CLOSE THE DOOR TEDDY PENDERGRASS/Phila. Intl. 8 5648 :: :?:::Yé.m SR'::T#‘:D;?L/L ’;‘;iEs"f 035530583 :
(CBS) 15 a pic
11 11 1 LIKE GIRLS FATBACK BAND/Spring-181 {Polydor) 13 66 TONIGHT IS THE NIGHT PT. 2 BETTY WRIGHT/Alston 3740
15 SMILE EMOTIONS/Columbia 3 10791 7 (LI
13 13 VICTIM CANDI STATON/Warner Bros. 8582 12 [ ¢8 You SHOULD DO IT PETER BROWN/Drive 6272 (TK) =
15 12 SHAME EVELYN "CHAMPAGNE" KING/RCA 11122 22
20 DANCE (DISCO HEAT) SYLVESTER/Fantasy 827 9 CHARTMAKER OF THE WEEK -
17 18 LOVE BROUGHT ME BACK D. J. ROGERS/Columbia 3 10754 9 Bl — OuVIA (LOST AND TURNED OUT) Py
EE] 23 ©'M IN LOVE (AND | LOVE THE FEELING) ROSE ROYCE/ WHISPERS
Whitfield 8629 (WB) 5 Solar 11353 (RCA) 1
FE] 29 ONE NATION UNDER A GROOVE FUNKADELIC/
3 Warner Bros. 8618 4
20 16 STUFF LIKE THAT QUINCY JONES/A&M 2043 17 62 63 PLATO’S RETREAT JOE THOMAS/LRC 94 (TK] 3
21 22 STELLAR FUNGK SLAVE/Cotillion 44238 (Atl) 8 63 44 YOUNGBLOOD (LIVIN' IN THE STREETS) WAR/United Artists
1213 10
‘ 22 17 YOU'RE ALL | NEED TO GET BY JOHNNY MATHIS &
DENIECE WILLIAMS/Columbia 3 10722 10 64 47 MISS YOU ROLLING STONES/Rolling Stones 19307 (At) 10
23 25 SATURDAY NORMA JEAN WRIGHT/Bearsville 0326 (WB) 8 IBE] 7' DON'T LET IT GO TO YOUR HEAD JEAN CARN/Phila. intl.
24 19 LAST DANCE DONNA SUMMER/Casablanca 926 7 3654 3
EX] 28 SOFT AND WET PRINCE/Warner Bros. 8619 7 L] — LIGHTING A FIRE (THAT YOU CAN'T PUT OUT) PATTI
26 26 FIRST IMPRESSIONS THE STYLISTICS/Mercury 74406 13 HENDRIX/Hilltak 7801 (At) 1
30 BRANDY O'JAYS/Phila. Intl. 3652 (CBS) 6 67 70 DO YOURSELF A FAVOR NEWCOMERS/Mercury 74011 3
28 27 THIS IS YOUR LIFE NORMAN CONNORS/Arista 0343 10 | BBl — YOURE GONNA NEED THIS LOVE N'COLE/ M”('g””“é’r "‘7] .
asabianca
[EX] 38 STAND UP ATLANTIC STARR/A&M 2065 5
EJ 40 THERE'LL NEVER BE SWITCH/Gordy 7159 (Motown) 5 | EE] — LUCY IN THE SKY WITH DIAMONDS NATA“ECGCgﬁ/ w623 1
31 34 IT'S A BETTER THAN GOOD T'ME,IPGSL/‘;Dij ‘i\N'SG‘;;T(i .T*:E) s 70 32 CASTLES OF SAND JERMAINE JACKSON/Motown 1441 9
V] a rista
32 35 READY OR NOT DEBORAH WASHINGTON/Ariola 7707 6 71— SAY A PRAYER FOR TWO CROWN }gil-GLi}::S‘?g;F?I::e/rcury) :
[EEl 4 YOU GOT ME RUNNING LENNY WILLIAMS/ABC 12387 6 72— YOU'RE THE BIGGEST JOKE IN TOWN EON/Ariola/
34 37 FUNK-O-NOTS OHIO PLAYERS/Mercury 74014 6 Roadshow 77077 1
35 36 OUR LOVE WILL SURVIVE MEMPHIS HORNS/RCA 11309 7 73 — SEASON FOR GIRLS THE TRAMMPS/Atlantic 3460 1
5 74 49 MORE THAN JUST A JOY ARETHA FRANKLIN/Atlantic 3495 8
7
4

© 1978 Atlontc Recording Cotp ) A Worner Communicatons Co

THE BEST, AND THEN SOME.

The terrific new Donny Hathaway album is a
long-awaited collection of his best hits, including
classics like, “A Song for You, “The Ghetto,

“You've Got a Friend. and “Where is the Love’ But there’smore.

“The Best of Donny Hathaway” features a
sensational new tune, “You Were Meant for Me”

“The Best of Donny Hathaway.” The best, and then some.

S 3&-107

On Atco Records and Tapes. @

Produced by Joel Dorn, Donny Hathaway, Arif Mardin and Jerry Wexler.

[ATCO]

AmericanRadioHistorv.Com



ORIENTED
ALBUMS

SOUTH/SOUTHWEST

Adds

Latimore Vernon Burch
Pablo Cruise Wilson Pickett
Lalo Schifrin Slave

Loleata Holloway Bohannon
Dennis Coffey Eddie Horan

Rose Royce Harvey $cales
Staples Joe Farrell
Wilbert Longmire Afro Cuban Band
Major Lance Cissy Houston
Vivian Reed

Prime Cuts -

Ashford & Simpson—(Debt)—WYLD-FM; (Is It
Still)—KYOK, WYLD-FM; (Get Up)—KYOK;
(You Always Could)—KYOK; (Flashback)—
KYOK; (Hang On)—WYLD-FM

Rose Royce—(I‘m In Love)—KYOK; (Love Don’t)
—KYOK, WYLD-FM; (That's What's Wrong)—
KYOK; (Entire LP)—WEDR-FM

Bros. Johnson—(Blam)—WMBM, WBOK, WDIA;
(Ain't)—WMBM, WDIA, KMJQ, KYOK,
WBOK; (Ride)—KYOK, WBOK; (Streetwave)—
WMBM, KMJQ, WDIA; (Mr. Cool)—KYOK

Emotions—(Shaking)—KYOK; (Right On)—KYOK;
(Smile)}—WMBW; (Ain't No Doubt)—KYOK
K

MQ

War—(Youngblood)—~WYLD-FM; (Happy)—
WYLD-FM; (Flying)—WYLD--FM; (Keep On
Doin)—WYLD-FM

D. J. Rogers—(When Love)—WMBM

Dennis Coffey—(Give Me)—KYOK

KC & The Sunshine Band—(Who Do You Love)
—WEDR-FM; (Do You Feel)-KMJQ

Pablo Cruise—(Love Will Find)—KMJQ

Norma Jean—(Saturday)—KMJQ; (Love)—KMJQ

Bobby Caldwell—(What Won’t You)—KMJQ

Latimore—(Long Distance)=WMBA, WDIA;
{Entire LP)~WEDR; (Too Hot)—WDIA;
{Tonight’s)—WDIA

O’Jays—({Help)-WLOK

WEST
Adds

Finished Touch Chris Rea

Shalamar Carly Simon

Mtume Deborah Washington
Vivian Reed Roy Ayers

Atlantic Starr

Jazz Fusion

Crusaders—({Bayou)—KMJQ; (Covert)—-KMJQ;

(Cosmic)—KMJQ; (Entire LP)—WYLD-FM

Joe Farrell—(Night Dancing)—KMJQ;
(Katherine)—KMJQ, WYLD-FM; (Silver Lace)—
WYLD-FM

Lalo Schifrin—(King)—KMJQ; (Moonlight)—KMJQ

Wilbert Longmire—(Entire LP)—WEDR-FM

Lee Oskar—(Entire LP)—WYLD-FM

Stephane Grappelli—(Uptown Dance)—WYLD-FM

Gil Scott Heron & Brian Jacksen—{Angola)—
WYLD-FM; (Ange! Dust)—WYLD-FM

Earl Klugh—(Magic)—KMJQ, WAOK; (Love
Star)—KMJQ; (Rose Lips)—KMJQ; (Cast)—
KMJQ, WAOK

Lee Ritenour—(Matchmaker)—KMJQ; (Capt.
Journey)—KMJQ

Roy Ayers—(Get On Up)—WMBM, WAOK;
(Send Me)—WYLD; (Can’t You See)—WYLD

Sales Breakouts —

Ashford & Simpson (Warner Bros.)
Rose Royce (Whitfield)
McCrarys (Portrait)

Cissy Houston—(Think 1t Over)—WYLD-FM;
(Love Don’t Hurt) =WYLD-FM; (Warning)—
WYLD-FM

Afro Cuban—(Rhythm)—WYLD-FM;

(You're Like)—WYLD

Al Hudson—(Spreading Love)—WYLD-FM

Staples—(Entire LP)—WEDR-FM

Major Lance—(Entire LP)—WEDR-FM

Vernon Burch—{Entire LP)—WEDR-FM

Wilson Pickett—(Entire LP)—WEDR-FM

Eddie Horan—(Entire LP)—WMBM

Harvey Scales—(Entire LP)—WMBM

Loleata Holloway—(Entire LP}—WBOK

Vivian Reed—(Entire LP)—WYLD-FM

Jazz Fusion

Roy Ayers—KDIA
Quincy Jones—(Love | Never . .. )—KDAY
Earl Klugh—KDIA

Sales Breakouts

Ashford & Simpson (Warner Bros.}
Rose Royce (Whitfield)
McCrarys (Portrait)

Prime Cuts

Shalamar—(Take That)—KDAY, KKTT;
(Tossing)—KDAY; (Entire LP}—KDIA
Finished Touch—(Sticks & Stones)—KKTT
Mtume—(Just Funnin’)—KKTT; (Entire LP)—KDIA
Vivian Reed—(Don’t Start)—KKTT
Atlantic Starr—(Stand Up)—KKTT;
(Entire LP)—KDIA
Rick James—{Mary Jane)—KDAY
Switch—(Fever)—KDAY; (There’ll Never Be)—
KDAY; (Entire LP)—KDIA

Sylvester—(Dance)—KKTT, KDIA;

(Mighty Real}—KDAY
Bros. Johnson—{Blam)—KSOL (Ain’t) KDAY
Chris Rea—(Fool)—KKTT
Carly Simon—{You & Me)—KKTT
Deborah Washington—(Ready Or Not)—KKTT
Sun—(If | Had A Choice)—KKTT
O’Jays—{Cry)—KKTT
Millie Jackson—(Logs & Things)—KKTT

Adds

Vernon Burch Futures
Emotions Eddie Henderson
D. J. Rogers Steve Khan
Ashford & Simpson XC & The Sunshine
Lee Oskar Band
Terry Callier Trammps
Rose Royce Dennis Coffey
Eon Roy Ayers
Staples Slave
Sylvester Bohannon
Gil Scott Heron & Floaters
Brian Jackson ‘Pablo Cruise
Dells Crown Heights Affair
War Bobby Lyle

Wilson Pickett

Ashford & Simpson—(Is 1t Still)=WCHB; {Ain't
It A Shame)~WCHB; (Entire LP)—KPRS

Rose Royce—(Angel)—WCHB; (Love Don’t Live)
—WCHB, KATZ; (That's What's Wrong)—WCHB;
(Entire LP)—KPRS

Sylvester—(Mighty Real)-WBMX
Floaters—(Time |s Now)—WBMX

Pablo Cruise—{Love Will)=WBMX
Dells—(Goodies)—WBMX

Crown Heights—(Prayer)—WBMX
War—(Youngblood)—WBMX

Slave—(Just Freak)—WVON
Staples—(Showdown)—-WVON
(Unlock)-WVON

Bohannon—{Let’s Start)—WVON

Donny Hathaway—(You Were Meant)—WVON
Sylvers—(Don’t Stop)—KATZ, WAMC; (Forever
Yours}—KATZ, KPRS, WJPC; (Love Changes)—
KKSS; (Diamonds)—KKS$S

Ohio Players—(Time Slips Away)—KKSS;
{Jass)=WJIPC, WVON; (Funk-O)}—WAMO
Emotions—(Walking)—WCHB, KKSS, WVON,
KPRS, WJPC, WHMO, WBMX; (Shaking)—
WBMX; (Smile)~WVON

Bros. Johnson—(Blam)—WCHB, WAMO, WIPC,
WBMX, KKSS; {Ain't)-WCHB, KATZ, WAMO,
WIMO, KKSS; (Ride)—KKCC, WAMO;

(It’s You)—WCHB, KPRS, WABQ;
(Streetwave)—KPRS, WABQ

Adds

Ashford & Simpson Bohannon
Rose Royce Confunkshun

Lonette McKee Roy Ayers
Switch Gil Scott Heron &

Pips Brian Jackson

War Staple Singers

Wilson Pickett Futures
Vernon Burch Sail

Dells Afro Cuban Band

Prime Cuts

Ashford & Simpson—(Is 1t Stilh)—WWIN, WOL;

(Debt 1s Settled)—WWIN, WOL; (Get Up)—

WWIN; {You Always Could)—WWIN; (It Seems

To Hang On)—WDAS-FM

Rose Royce—(Let Me Be)—WDAS-FM; (Love

Don’t)—WOL, WDAS-FM; (Do 11)-WOL;

(Angel . . . Sky)=WOL, WDAS-FM; (First Come)

—WOL, WDAS-FM; (That's What's Wrong)—

WDAS-FM; {I’'m In Love)—WDAS-FM;

(Entire LP)—WWIN, WNJR

Lonette McKee—(At Least | Had)-WWIN;

{Maybe There Are Reasons)—WWIN;
(Traintracks)—WWIN

Switch—(We Like To Party)—WWIN;

(I1t's So Real)=WWIN

Pips—{Baby I'm Your Fool)—WWIN;

(Anything)—~WWIN

Whispers—(Olivia)}-WOL

Emotions—(My Everything)—WOL, WNJR,

WWIN; (Walking)—WOL,WNJIR, WWIN;

{Shaking)—WOL, WNJR, WWIN;

(Right On)—=WNJR,WWIN"

Michael Henderson—(Take Me)—WDAS-FM,
WWIN, WOL; (Night Time)—WDAS-FM;
(Happy)—WDAS-FM, WWIN;

(We Can)—WDAS-FM, WWIN

Ohio Players—(Jass)—WWIN; (Dance)—WWIN;
(Entire LP)—WNJR

Sylvers—{(Don’t Stop)—WOL, WWIN;

{Love Changes)—WWIN; (Forever)—WWIN;
{Sweept)—WWIN

Rick James—(Mary Jane)—WOL
Phyrework—(Put Your Hands)—WOL

MIDWEST

Jazz Fusion

Gil Scott-Heron & Brian Jackson—(Angel Dust)—
WBMX

Bobby Lyle—(Good)—WBMX, KKSS; (Fine)—
John Klemmer—({Arabesque)—WBMR

Terry Callier—({Entire LP)—KPRS

Lee Oskar—(Entire LP)—KPRS

Eddie Henderson—(Entire LP)—WABQ
Steve Khan—(Entire LP)—WABQ
Crusaders—(Covert)—WJPC; (Fairytales)—
WAMO; (Entire LP)-WABQ, KPRS

Wilbert Longmire—(Lovely Day)—-WJPC;
(Starflight)—KKSS

Stanley Turrentine—(Fire)—WJPC, WBMX

~ Lee Ritenour—(Morning Glory)—WBMX
Roy Ayers—(You Send Me)—WBMX, WABQ,
WCHB, WAMO, KPRS; {Can’t You See)—KKSS;
(Get Up)—WCHB; (Rhythm)}—KKSS

Blue Mitchell--{Evergreen)—WABQ, XKSS;
(Summer Soft)-WBMX

. Sales Breakouts

Ashford & Simpson {Warner Bros.)
Rose Royce (Whitfield)

Rick James—(Mary Jane)—WVON, WCH8,
WAMO

Dennis Coffey—(Someone)—WCHB

(Another Time)—KKSS, KPRS

Al Hudson—(Spreading Love)-WCHB; (Lost
Inside)—WCHB; (How Do You Do)—WCHB
Lenny Williams—(Cause)—WCHB;
(Runnin‘)—WCHB

Vernon Burch—(Love Is)—KKSS

- D. J. Rogers—(All My Love)—KKSS
Mathis/Williams—(You're A Special Part)—KKSS
Teddy Pendergrass—(It Don’t Hurt)—WJPC
O'Jays—(Help)—WIPC

KC & The Sunshine Band—(Who Do You Love)
—KATZ

Trammps—(Entire LP)—WCHB

Eon—(Entire LP)—KPRS

Wilson Pickett—(Entire LP)—WCHB, WABQ
Futures—(Entire LP)—WABQ

EAST

Jazz Fusion

Gil Scott Heron & Brian Jackson—

(Show Bizness)—WDAS-FM; (A Prayer)—WDAS;
(To Be Free)—WDAS; (Better Days)—WDAS;
(Ange) Dust)—WWRL

Earl Klugh—(Cast Your Fate)—WWRL

Terry Callier—(I’ve Been)—WWIN; (African)—
WWIN; (Love To Love)—WWIN; (Holding)—
WWIN

Phil Upchurch—(Strawberry)—WWIN; (Free)—
WWIN; (Good Times)—WWIN

Roy Ayers—{Get On Up)—WDAS-FM; (You
Send Me)—WDAS-FM; (Touch)—WNJIR, WWIN,
WWRL; (Ain’t Your Sign)—WNJR, WWIN
Crusaders—(Fairytale)=WDAS-FM; (Merry Go
Round)—WDAS-FM; (Cosmic Ring)—WDAS-FM;
(Bargain)—WNJR, WWIN

Blair—(Night Life)—WWRL, WWIN,

Wilbert Longmire—(Lovely Day)—WWRL;
(Love Why Don't)—WWIN

Sales Breakouts

Ashford & Simpson (Warner Bros.)
Rose Royce (Whitfield)
Cissy Houston (Private Stock)

Bohannon—(Let’s Start The Dance)—=WOL
Sylvester—(Mighty Real}—WWRL
Ritchie Family—(Disco Good)—WWRL, WNJR,
WWIN, \ng)ML

Afro Cuban—(Rhythm)—WWRL, WOL, WDAS-
Loy Staples—(Unlock)—WDAS-FM
Wilson Pickett—(Funky Situation)—WDAS-FM;
(Grooving)—WDAS-FM; (The Night)—WDA§-FM
Futures—(Party Time)—WDAS-FM; (Deep Iqsnde);
(Sunshine)—WDAS-FM; (Ain't No Time)—
WDAS-FM; (Come To Me)—WDAS-FM
Vernon Burch—(Brighter Days)—WDAS-FM
Sail—(You're So Beautiful)—WDAS-FM
Dells—(Drowning)—WDAS-FM
War—((Entire LP)—WWIN
Confunkshun—(Entire LP)=WNJR

(A weekly survey of airpiay
and sales activity on key black oriented albums)




Iwo New Artists
on Brunswick

TOMMY SANDS

with his debut album
Q)

- MICHAEL WATSON
and his latest LP

“Silent Sunset”
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SEPT. SEPT.
9 2
1001 106
102 105
103 103
104 101
105 —
106 108
107 109
108 110
109 1N
110 107
1M1 114
112 13
113 115
114 N6
115 117
116 —
117 118
118 —
119 —
120 —
121 125

122

123 128
124 124
125 127
126 131
127 112
128 132
129 133
130 136
131 135
132 137
133 104
134 121
135 150
136 126
137 119
138 139
139 140
140 144
141 134
142 129
143 122
144 —
145 130
146 147
147 141
148 142
149  —
150 —
36

STELLAR FUNGK SLAVE/Cotillion 44238 (Atl) (SpurTree/Cotillion, BMI)

IN FOR THE NIGHT THE DIRT BAND/United Artists 1228 {Unichappell/
Salmon/Muhon, BMI}

IT'S REALLY YOU TARNEY SPENCER BAND/A&M 2049 {ATV/Braintree,
BMI)

WHY SHOULD LOVE BE THIS WAY MICHAEL STANLEY BAND/Arista 0348
(Bema/M. Stanley, ASCAP)

BROUGHT UP IN NEW YORK {BROUGHT DOWN IN L.A.) PAUL ANKA/
RCA 11351 (Koppelman-Bandier/Paulanne, BMI)

FIRE ROBERT GORDON WITH LINK WRAY/Private Stock 45203
{Ramrod, ASCAP)

DO IT AGAIN LARRY GATLIN/Monument 259 {Mercury)
(First Generation, BMI)

BLUE SKIES WILLIE NELSON/Columbia 3 10784 (Irving Berlin, ASCAP)

MY RADIO SURE SOUNDS GOOD TO ME LARRY GRAHAM & GRAHAM
CENTRAL STATION/Warner Bros. 8602 {Nineteen Eighty Foe, BMI)

FOR A FEW DOLLARS MORE SMOKEY/RSO 900 {Chinnichap, BMI)

| WANNA LIVE AGAIN CARILLO/ Atlantic 3492 (Kyknos Cantos/
Vindaloo, ASCAP)

BEAUTY SCHOOL DROPOUT FRANKIE AVALON/De-Lite 907 (Mercury)
{Edwin Monis, ASCAP)

LET'S GET CRAZY TONIGHT RUPERT HOLMES/Private Stock 45799
(WB/The Holmes Line, ASCAP)

IF 1 SING YOU A LOVE SONG BONNIE TYLER/RCA 11349 (MAM, ASCAP)
SEASONS FOR GIRLS TRAMMPS/Atlantic 3460 {Golden Fleece, BMI)

EVERYTHING WILL TURN OUT FINE GERRY RAFFERTY AND JOE EGAN/
A&M 2075 (Hudson Bay, BMI}

| WASN'T BORN YESTERDAY ALLAN CLARKE/Atlantic 3497 (Intersong/
Timtobe, ASCAP/ATV/Sashsongs/Irving, BMI)

WUTHERING HEIGHTS KATE BUSH/EMI-America 8003 (Glenwood, ASCAP)
TAKE GOOD CARE OF MY BABY/WHAT'S A GIRL TO DO PAUL
JABARA WITH PATTI BROOKS/Casablanca 937 {Screen Gems/
Primus/Olga/Ricks, BMI)
| PUT A SPELL ON YOU EDDIE JOHNS/Private Stock 45210 {Unart, BMI)
SOFT AND WET PRINCE/Warner Bros. 8619 {Prince, No licensee listed)

OUR NIGHT SHAUN CASSIDY/Warner/Curb 8634 (Unichappell/
Begonia Melodies/ Fedora, BMI)

STAND UP ATLANTIC STARR/A&M 2065 (Almo/Newborn/Audio, ASCAP)
JAMIE'S CRYIN' VAN HALEN/Warner Bros. 8631 (Van Halen, ASCAP)
THINK IT OVER CISSY HOUSTON/Private Stock 45204 (Sumac, BMI)
DREAMLAND GORDON LIGHTFOOT/Warner Bros. 8644 (Moose, CAPAC)

WILD IN THE STREETS BRITISH LIONS/RSO 898 (Castle Hill/
Sheepshead Bay, ASCAP)

LADY BLUE GEORGE BENSON/Warner Bros. 8604 (Teddy Jack, BMI}
SUPER WOMAN DELLS/ABC 12386 (Groovesville/Razzle Dazzle, BMI)
FUNK-O-NOTS OHIO PLAYERS/Mercury 74014 (Play One, BMI)

LET ME TAKE YOU IN MY ARMS AGAIN JAMES DARREN/RCA 11316
{Stone Bridge, ASCAP)

READY OR NOT DEBORAH WASHINGTON/ Ariola 7700 (United Artists,
ASCAP)

YOU OVERWHELM ME ROBERT PALMER/Island 105 (WB) (Ackee, ASCAP)

BABY, | NEED YOUR LOVE SWEET THUNDER/Fantasy-WMOT 826
(WMOT, BMI)

YOU GOT ME RUNNING LENNY WILLIAMS/ABC 12387 (Traco, BMI)

FIRST IMPRESSIONS THE STYLISTICS/Mercury 7 4006 (Teddy
Randazzo, BMI)

ARMS OF MARY CHILLIWACK/Mushroom 7033 {Island, BMI)

OUR LOVE WILL SURVIVE MEMPHIS HORNS/RCA 11309 (Memphis Fire/
Six Continents/Knock Wood, BMI)

IF THE WORLD RAN OUT OF LOVE TONIGHT ENGLAND DAN & JORN
FORD COLEY/Big Tree 16115 (Atl) {ABC/Dunhill, BMI)

DRIFTIN' ALESSI/A&M 2062 (Alessi, BMI}

SUN 1S HERE SUN/Capitol 4587 {Glenwood & Dentente, ASCAP)

OUT OF THE BLUE THE BAND/Warner Bros. 8592 (Medicine Hat, ASCAP)
THIS IS YOUR LIFE NORMAN CONNORS/ Arista 0343 (Jobete, ASCAP)
ROCK 'N' ROLL DAMNATION AC/DC Atlantic 3499 (E. B. Marks, BMI)

YOUNGBLOOD (LIVIN' IN THE STREETS) WAR/United Artists 1213
(Far Out, ASCAP)

HEARTBREAKER NANTUCKET/Epic 8 50556 (Nantucket, ASCAP)

STAND BY ME POUSETTE-DART BAND/ Capitol 4590 (Trio/Belinda/
ADT, BMI}

{THEMES FROM) JAWS Il FLYER/MCA 40927 {Duchess, BMI)

SHOOT 'EM UP COWBOY GARY APPLE/Monument 45261 (Mercury)
{Combine, BMI)

ONLY YOU LOLEATTA HOLLOWAY & BUNNY SIGLER/Gold Mind 74012
{RCA} (Lucky Three/Henry Suemay/Six Strings, BMI)

ALPHABETICAL LISTING

SINGLES CHART
PRODUCER, PUBLISHER, LICENSEE

AIN‘T NOTHING GONNA KEEP ME
FROM YOU Barry Gibb, Karl Richardson

& Alby Galuten (Stigwood, BMI) ......... 47
ALL | SEE IS YOUR FACE M. McCauley
& F. Mollin (Welback, ASCAP) ................ 43

ALMOST LIKE BEING IN LOVE B. Maher
& S. Gibson (United Artists, No licensee) 64

AN EVER LASTING LOVE Barry Gibb,
Alby Galuten & Karl Richardson
(Stigwood/Unichappell, BMI) ................ 10

A ROLL ‘N ROLL FANTASY R. Davies
(Davray, BMI) ..o 33

BACK IN MY ARMS AGAIN Holland,
Dozier & Holland (Jobete, ASCAP) ........ 98

) s 31
BADLANDS J. Landau & B. Springsteen

(Bruce Springsteen) ...........cccccoeeverveevieennne. 69
BEAST OF BURDEN The Glimmer Twins

(Colgems-EMI, ASCAP) .......cccooovrrinene. 66
BLAME IT ON THE BOOGIE Sylvester

Leroy (Global, ASCAP) .....cccocooovrvviirrene. 90

BOOGIE OOGIE OOGIE (Fonce & Larry

Mizell (Conducive/On Time, BMI)
BRANDY Thom Bell (Mighty Three, BMI).. 89
CLOSE THE DOOR Kenneth Gamble &

Leon Huff (Mighty Three, BMI) ............ 25
COME TOGETHER Jack Douglas & George
Martin (Maclen, BMI) ....0............ 41

COPACABANA (AT THE COPA) Don Dante
& Barry Manilow (Kamakazee/

Appoggiatura Camp Songs, BMI) ... 29
DANCE (DISCO HEAT) H. Fuqua &

Sylvester (Jobete, ASCAP) .............c........... 70
DEVOTED TO YOU Arif Mardin (House

of Bryant) ..o 48

DON'T LOOK BACK Tom Scholz (Pure
Songs, ASCAP)
EASE ON DOWN THE ROAD Quincy
Jones & Tom Bayler (Fox Fanfare, BMI) 63

20

) 82
FOOL (IF YOU THINK IT’S OVER) Gus
Dudgeon (Magnet/Sole Selling Agent/
Interworld, ASCAP) .......cccoocoovivimenn, 16
GET OFF Cory Wade (Sherlyn, BMi/

Lindseyanne, BMI) 24
GOT TO GET YOU INTO MY LIFE

Maurice White (Maclen, BMI) ... 12
GOT TO HAVE LOVING Cerrone & D.

Ray (Cerrone/MTB, SACEM) .................. 93
GREASE Barry Gibb, Alby Galuten &

Karl Richardson (Stigwood/Unichappell,

BMI) i, 3
HEARTBREAKER G. Klein {Songs of

Manhattan/Unichappell/Begonia

Melodies, BMI} ..o 73
HOLDING ON (WHEN LOVE 1S GONE)

Bobby Martin (Almo/McRovscod,

ASCAP) oottt 42
HOLLYWOOD NIGHTS B. Seger (Gear,

ASCAP) ..ottt 22
HONEY I’M RICH R. Parker (Raydiola,

ASCAP) o 87
HOPELESSLY DEVOTED TO YOU John

Farrar (Stigwood/John Farrar/Ensign,

BMI) e 5
HOT BLOODED K. Olsen, M. Jones,

J. McDonald (Somerset/Evansongs/

WB, ASCAP) .. 4
HOT CHILD IN A

(Beechwood, BMI) 15

HOT SHOT A Kahn & K. Borusiewicz
(Scully, ASCAP) oo 71

HOW MUCH | FEEL Freddie Piro &

Ambrosia (Rubicon, BMI) ... 74
IF MY FRIENDS COULD SEE ME NOW

G. Askey (Notable/Lida, ASCAP) ........ 86
I JUST WANNA STOP Gino Vannelli &

Ross Vannelli (Ross Vannelli, BMI)........ 77
| LOVE THE NIGHTLIFE (DISCO ROUND)

S. Buckingham (Lowery, ) S, 50

I'M IN LOVE (AND | LOVE THE FEELING)

N. Whitfield (May Twelfth, Warner-

Tamerlane, BMI} ..o 99
I WILL STILL LOVE YOU W. Stewart &

I. C. Philips (WB, ASCAP)
IT'S A BETTER THAN GOOD TIME

T. Macaulay (Macaulay/Almo, ASCAP).... 59
IT'S A LAUGH David Foster (Hot-Cha/

Six Continents, BMI) ....cooooovoiveeeeien. 57

JOSIE Gary Katz (ABC/Dunhill, BMI) ...... 44

JUST WHAT | NEEDED Roy Thomas Baker
(Lido, BMI) ..o 30

56

) e 35

KISS YOU ALL OVER Nicky Chinn & Mike

Chapman (Chinnichap/Careers, BMI) ...... 7
LAST DANCE Giorgio Moroder (Primus

Arista/Olga, BMI)
LET'S START THE DANCE Hamilton

Bohanndn {Bohannon .Phase |1, ASCAP/

Intersong-USA, ASCAP) ..o, 81
LIFE’'S BEEN GOOD Bob Szymczyk (Wow

& Flutter, ASCAP) ..o 18

AmericanRadiaHictary Com

LIGHTS R. T. Baker (Weed High
Nightmare, BMI)

LIVINGSTON SATURDAY NIGHT Norman
Putman (ABC/Dunhill/Unart, BMI) ... 67

LONDON TOWN Paul McCartney (MPL/
ATV, BMI) i

LOVE IS IN THE AIR Vanda & Young

(Edward B. Marks, BMI) ... 27
LOVE THEME FROM ‘EYES OF LAUR

MARS’ (PRISONER) Gary Klein (Just

Over The Bridge/Diana, BMI) ............... 34
LOVE WILL FIND A WAY Bill Schnee

(Irving/Pablo Cruise, BMI) ... 8

LONG HOT SUMMER NIGHTS M. Flicker
(Irving/Moon & Stars, BMI)
LOVE BROUGHT ME BACK D. J. Rogers
(Circle R., ASCAP) ..o
MAC ARTHUR PARK Giorgio Moroder &
Pete Bellotte (Canopy, ASCAP) ... 75
MACHO MAN Jacques Morali (Can't
Stop, BMI) e
MAGNET AND STEEL Walter Egan (Melody
Deluxe/Sweet/Seldak, ASCAP) .............
MISS YOU The Glimmer Twins (Colgems-
EMI, ASCAP) ..ot
MY ANGEL BABY Sean Delancy (Texongs/
BoMas, BMI) ..o
NEW ORLEANS LADIES Leon S. Medica
(Break of Dawn,
OH DARLING George Martin (Maclen,
BMI)

ONE NATION UNDER A GROOVE
George Clinton (Malbiz, BMI) ............... 76

PARADISE BY THE DASHBOARD LIGHT
Todd Rundgren (Edward B. Marks/
Neverland/Peg, BMI)

PEGGY SUE Beach Boys (MPL, BMI) ........ 85
RAISE A LITTLE HELL Randy Bachman

(Survivor/Top $oil, BMI) ... 53
REMINISCING John Boyland & Group
(Screen Gems-EMI, BMI) ... 19

RIGHT DOWN THE LINE H
& Gerry Rafferty (Hudson Bay, BMI)... 28

SET THE WORLD ON FIRE John Alcock
(Chappell, ASCAP)
SHAKE AND DANCE WITH ME Skip
Scarborough (Valle-Joe, BMI) ............... 61
SHAME Warren R. Schatz (Six Continents/
Mills & Mills, BAI)
SHE LOVES TO BE IN LOVE T. Thomas,
J. Colbeck & E. Organ (Heavy, BMI) ... 83
SHE’S ALWAYS A WOMAN Phil Ramone
(Joelsongs, BMI)
SMILE Maurice White (Saggifire, BMI/
Steelchest, ASCAP)
STEPPIN’ [N A SLIDE ZONE Tony Clarke
(Johnsongs, ASCAP)
STUFF LIKE THAT Quincy Jones (Yellow
Brick Road/Nick-O-Val, ASCAP) ...........
SUBSTITUTE G. Beggs {Touch of Gold,
BMI) .

SUMMER NIGHTS Louis S. Louis (Edwin
Morris, ASCAP)
SURRENDER Tom Werman (Screen Gems-
EMIZAdUlt, BMI) o 88
SWEET LIFE Phil Benton & Paul Davis
(Webb 1V, BMI/Tanta Chappell, ASCAP) 60
TAKE ME I’'M YOURS Michael Henderson
(Electrocord, ASCAP)
TAKIN’ 1T EASY Louis Shel
Macleod/Bone Tone, ASCAP)
TALKING IN YOUR SLEEP Allen Reynolds
(Christwood, BMI1) .......ccooiiininnininnns
THERE'S NO SURF IN CLEVELAND Eric
Carmen (Camex, 1)
THINK 1T OVER Gary Klein (Kengorus,
ASCAP) ..

THREE TIMES A DAY J. Carmichael/
Commodores (Jobete/Commodores,
ASCAP) ... 1

TOOK THE LAST TRAIN D. Gates
(Kipahuhu, ASCAP) .........cccoovivivnnne 55

TWO TICKETS TO PARADISE Bruce
Botnick (Graionca, BMI)

WHENEVER | CALL YOU ""FRIEND”
Bob James (Milk Money, ASCAP) ....... 23

WHO ARE YOU Glyn Johns & Jon Astry

(Eel Pie/Towser, BMI) ........cccccoooomrcieinn. 40
YOBl;A'l))avid Anderle (Beechwood/Snow,
YOU Trevor Lawrence (Island, BMI) ........ 32
YOU AND | Rick James & Art Stewart
(Stone Diamond, BMI) ........ccccovvviviennnn. 17
YOU NEEDED ME Jim Ed Norman
{Chappell/Ironside, ASCAP) .................. 21

YOU NEVER DONE IT LIKE THAT Daryl
Dragon (Kiddio/Don Kirshner, BMI)..... 51

YOU'RE ALL | NEED TO GET BY Jack
Gold (Jobete, ASCAP) ........occommen 84

YOU'RE THE ONE THAT | WANT John
;;Ir‘rar (Stigwood/John Farrar/Ensign
1)

YOU SHOULD DO IT Cory Wade
(Sherlyn/Decibel, BMI) ..........ccccceeevenne. 78
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TITLE, ARTIST, Label, Number, {Dlstributing Label)

SEPT. SEPT. WKS. ON
9 2 CHART
1 1 THREE TIMES A LADY

COMMODORES
Motown 1443 12
(4th Week)

B 3 BOOGIE OOGIE OOGIE A TASTE OF HONEY /Capito! 4565 13
3 2 GREASE FRANKIE VALLI/RSO 897 15
4 4 HOT BLOODED FOREIGNER/Atlantic 3488 1"

BB 6 HOPELESSLY DEVOTED TO YOU OLIVIA NEWTON-JOHN/

RSO 903 10

6 5 MISS YOU ROLLING STONES/Rolling Stones 19307 (Atl) 16

Il 12 KISS YOU ALL OVER EXILE/Warner/Curb 8589 10

8 7 LOVE WILL FIND A WAY PABLO CRUISE/A&M 2048 15

9 10 SHAME EVELYN "CHAMPAGNE" KING/RCA 11122 15

10 11 AN EVERLASTING LOVE ANDY GIBB/RSO 904 9

n 8 LAST DANCE DONNA SUMMER/Casablanca 926 17
12 13 GOT TO GET YOU INTO MY LIFE EARTH, WIND & FIRE/

Columbia 3 10796 7

13 14 MAGNET AND STEEL WALTER EGAN/Columbia 3 10719 15

EZ} 19 SUMMER NIGHTS JOHN TRAVOLTA, OLIVIA NEWTON-

JOHN & CAST/RSO 906 6

KB} s HOT CHILD IN THE CITY NICK GILDER/Chrysalis 2226 12
16 17 FOOL (IF YOU THINK IT'S OVER) CHRIS REA/Magnet/UA

1198 10
20 YOU AND | RICK JAMES STONE CITY BAND/Gordy 7156
{Motown) 12
18 9 LIFE'S BEEN GOOD JOE WALSH/Asylum 45493 14
22 REMINISCING LITTLE RIVER BAND/Harvest 5605 (Capitol) 7
23 DON'T LOOK BACK BOSTON/Epic 8 50590 4
24 YOU NEEDED ME ANNE MURRAY /Capitol 4574 10

25 HOLLYWOOD NIGHTS BOB SEGER AND THE SILVER BULLET
BAND/Capitol 4618 5

EE] 28 WHENEVER 1 CALL YOU “FRIEND" KENNY LOGGINS/

Columbia 3 10794 7

EZY 27 GET OFF FOXY/Dash 5046 (TK) n

25 16 CLOSE THE DOOR TEDDY PENDERGRASS/Phila. Intl. 8 3648
(CBS) 13
26 21 TWO TICKETS TO PARADISE EDDIE MONEY/Columbia
310765 1N
30 LOVE IS IN THE AIR JOHN PAUL YOUNG/Scotti Brothers
402 (A1) 9

EX) 35 RIGHT DOWN THE LINE GERRY RAFFERTY /United Artists 1233 5

29 15 COPACABANA (AT THE COPA) BARRY MANILOW/Arista
0339 14

33 JUST WHAT | NEEDED THE CARS/Elektra 45491 10

] 40 BACK IN THE U.S.A. LINDA RONSTADT/Asylum 45519 4

[EBE] 37 YOU McCRARYS/Portrait 6 70014 9
33 34 A ROCK 'N' ROLL FANTASY THE KINKS/Arista 0342 7

EZ] 39 LOVE THEME FROM “EYES OF LAURA MARS" {PRISONER)

BARBRA STREISAND/Columbia 3 10777 7

35 31 KING TUT STEVE MARTIN/Warner Bros. 8577 17

36 29 YOU RITA COOLIDGE/A&M 2058 n

45 SHE'S ALWAYS A WOMAN BILLY JOEL/Columbia 3 10788 5
[EE] 43 TALKING IN YOUR SLEEP CRYSTAL GAYLE/United Artists

1214 8

[EE] 44 OH! DARLING ROBIN GIBB/RSO 907 4

EL] 53 WHO ARE YOU THE WHO/MCA 7708 3

46 COME TOGETHER AEROSMITH/Columbia 3 10802 5

g 47 HOLDING ON (WHEN LOVE IS GONE) LTD/A&M 2057 7
PE] 48  ALL I SEE IS YOUR FACE DAN HILL/20th Century Fox 2378 5

49 JOSIE STEELY DAN/ABC 12404 3
45 36 YOU'RE THE ONE THAT | WANT OLIVIA NEWTON-JOHN

AND JOHN TRAVOLTA/RSO 891 24
46 26 MY ANGEL BABY TOBY BEAU/RCA 11250 18
47 42 AIN'T NOTHIN' GONNA KEEP ME FROM YOU TERI
DeSARIO/Casablanca 929 10
EX] 5¢ DEVOTED TO YOU CARLY SIMON WITH JAMES TAYLOR/
Elektra 45506 4

49 50 NEW ORLEANS LADIES LOUISIANA’S LE ROUX/Capitol 4586 13
B 57 | LOVE THE NIGHTLIFE (DISCO ROUND) ALICIA BRIDGES/
Polydor 14488 8
IB] 59 YOU NEVER DONE IT LIKE THAT CAPTAIN & TENNILLE/
ASM 2062 4
[EB 58 PARADISE BY THE DASHBOARD LIGHT MEATLOAF/Epic/
Cleveland Intl. 8 50588 4
53 55 RAISE A LITTLE HELL TROOPER/MCA 40924 6
54 56 THINK IT OVER CHERYL LADD/Capitol 4599 8
64 TOOK THE LAST TRAIN DAVID GATES/Elektra 45500 3
61 | WILL STILL LOVE YOU STONEBOLT/Parachute 512
{Casablanca) 6
67 IT'S A LAUGH DARYL HALL & JOHN OATES/RCA 11371 3
58 38 MACHO MAN VILLAGE PEOPLE/Casablanca 922 12
59 62 IT'S A BETTER THAN GOOD TIME GLADYS KNIGHT & THE
PIPS/Buddah 598 ({Arista) 5
F] 68 SWEET LIFE PAUL DAVIS/Bang 738 5
FYl 66 SHAKE AND DANCE WITH ME CON FUNK SHUN/Mercury
74008 6
62 32 STUFF LIKE THAT QUINCY JONES/A&M 2043 14
EE] 74 EASE ON DOWN THE ROAD DIANA ROSS/MICHAEL
JACKSON/MCA 40947 2
] 73 ALMOST LIKE BEING IN LOVE MICHAEL JOHNSON/EMI-
America 8004 5§
65 69 5.7.0.5. CITY BOY/Mercury 73999 7
CHARTMAKER OF THE WEEK
[Tl — BEAST OF BURDEN
ROLLING STONES
Rolling Stones 19309 (Atl) 1
67 70 LIVINGSTON SATURDAY NIGHT JIMMY BUFFETT/ABC 12391 4
68 72 LIGHTS JOURNEY/Columbia 10800 3
Y] 78 BADLANDS BRUCE SPRINGSTEEN/Columbia 3 10801 2
I 79 DANCE [DISCO HEAT) SYLVESTER/Fantasy 827 3
80 HOT SHOT KAREN YOUNG/West End 1211 3
81 TAKE ME I'M YOURS MICHAEL HENDERSON/Buddah 597
(Arista) [
2y 85 HEARTBREAKER DOLLY PARTON/RCA 11296 2
e71 90 HOW MUCH | FEEL AMBROSIA/Warner Bros. 8640 2
f73d — MAC ARTHUR PARK DONNA SUMMER/Casablanca 939 1
FT] 87 ONE NATION UNDER A GROOVE FUNKADELIC/
Warner Bros. 8618 2
— 1 JUST WANNA STOP GINO VANNELLI/A&M 2072 1
EPY 86 YOU SHOULD DO IT PETER BROWN/Drive 6272 (TK) 2
P? — LONDON TOWN WINGS/Capitol 4625 1
80 82 THERE'S NO SURF IN CLEVELAND EUCLID BEACH BAND/
Epic/Cleveland intl. 8 50584 5
B3] 97 LET'S START THE DANCE BOHANNON/Mercury 74015 2
82 83 FLYIN' PRISM/Ariola 7714 5
83 84 SHE LOVES TO BE IN LOVE CHARLIE/Janus 276 6
84 60 YOU'RE ALL | NEED TO GET BY JOHNNY MATHIS &
DENIECE WILLIAMS/Columbia 3 10772 7
m — PEGGY SUE BEACH BOYS/Brother 1394 (WB) 1
86 88 IF MY FRIENDS COULD SEE ME NOW LINDA CLIFFORD/
Curtom 0140 (WB) 3
87 92 HONEY I'M RICH RAYDIO/Arista 0353 2
88 71 SURRENDER CHEAP TRICK/Epic 8 50570 8
Xl — BRANDY O'JAYS/Phila. Intl. 3652 (CBS) 1
90 93 BLAME IT ON THE BOOGIE MICK JACKSON/Atlantic 7091 3
91 52 STEPPIN’ IN A SLIDE ZONE MOODY BLUES/London 270 7
92 96 TAKIN' IT EASY SEALS & CROFTS/Warner Bros. 8639 3
93 98 GOT TO HAVE LOVING DON RAY/Polydor 14489 2
94 95 SMILE EMOTIONS/Columbia 3 10791 3
95 99 LONG HOT SUMMER NIGHTS WENDY WALDMAN/
Warner Bros. 8617 2
96 — SUBSTITUTE CLOUT/Epic 50591 1
97 100 LOVE BROUGHT ME BACK D. J. ROGERS/Columbia 3 10754 2
98 76 BACK IN MY ARMS AGAIN GENYA RAVAN/20th Century
Fox 2374 6
99 — I'M IN LOVE (AND | LOVE THE FEELING) ROSE ROYCE/
Whitfield 8629 (W8) 1
100 89 SET THE WORLD ON FIRE LIAR/Bearsville 0328 (WB) 4

PRODUCERS AND PUBLISHERS ON PAGE 36
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SEPTEMBER 9, 1978

RECORDW8RLD FM AIRPLAY REPORT

All listings from key progressive stations around the country are in alphabetical order except where otherwise

noted.

FLASHMAKER

SKYNYRD'S FIRST AND...

SKYNYRD'S FIRST & LAST
LYNYRD SKYNYRD
MCA

MOST ADDED:
SKYNYRD'S FIRST & LAST—
Lynyrd Skynyrd—MCA (19}
TWIN SONS—Fogelberg/
Weisberg—Ful! Moon (17)
DANGER ZONE—Player—
RSO {14])
WAVELENGTH (single)]—Van
Morrison—WB (13)
ALONG THE RED LEDGE—Hall
& Ontes—RCA (9)
TRIDENT—Kingfish—Jet (8}
BEFORE THE RAIN—Lee Oskar
—Elektra {7)
JANIS 1AN—Col (7)
BISH—Stephen Bishop—

ABC (6}
REAL TO REEL—Starcastle—
Epic (6}
SNAKEBITE—David Coverdale
—UA (6}

TOO WILD TO TAME—The
Bcyzz—Epic/Cleveland
intl. (6}

S TS e

WNEW-FM/NEW YORK

ADDS:

BISH—Stephen Bishop—ABC

FROZEN IN THE NIGHT—Dan Hill
—20th Century

JANIS IAN—Col

OVER THE RAINBOW—Don Potter
—Mirror

REAL TO REEL—Starcastle—Epic

ROCK 'N ROMANCE—Faith Band
—Village

SIR ARMY SUIT—Klaatu—Capitol

SKYNYRD'S FIRST & LAST—Lynyrd
Skynyrd—MCA

TIME & CHANCE—Caldera—
Capitol

HEAVY ACTION (airplay in
descending order):

DARKNESS ON THE EDGE OF
TOWN—Bruce Springsteen—Col

WHO ARE YOU—The Who—MCA

STRANGER IN TOWN—Bob Seger
—Capitol

STREET-LEGAL—Bob Dylan—Col

DOWN IN THE BUNKER—Steve
Gibbons Band—Polydor

WAVELENGTH (single}]—Van
Morrison—WB

THIS YEARS MODEL—Elvis Costello
—Col

THE CARS——Elektra

JADED VIRGIN—Marshall
Csapman—Eplc

LUXURY YOU CAN AFFORD—Joe
Cocker—Asylum

WBCN-FM/BOSTON
ADDS:
CAN'T GET NO BOOTY (single}—
Stephen Stills—Col
DIRTY ANGELS—AZM

DISCO TONGO [single)—Brides Of
Funkenstein—Atlantic
SECRETS—Gi! Scott-Heron—Arista
SKYNYRD'S FIRST & LAST—Lynyrd
Skynyrd—MCA
SNAKEBITE—Dcvid Coverdale—UA

" TRIDENT—Kingfish— Jet

HEAVY ACTION (airplay in
descending order):

WHO ARE YOU—The Who—MCA

MORE SONGS—Talking Heads
—Sire

THE CARS——Elektra

SOME GIRLS—Rolling Stones—
Rolling Stones

STRANGER IN TOWN—Bob Seger
—Capitol

DON'T LOOK BACK~—Boston—Epic

SHOTS FROM A CCLD NIGHTMARE
—Moon Martin—Capitol

DOWN IN THE BUNKER—-Steve
Gibbons Band—Polydor

LUXURY YOU CAN AFFORD—Joe
Cocker—Asylum

YOU'RE GONNA GET IT—Tom
Petty & Heartbreakers—Shelter

WLIR-FM/LONG ISLAND

ADDS:

BISH—Stephen Bishop—ABC

BURNT LIPS—Leo Kottke—
Chrysalis

COSMIC MESSENGER—Jean-Luc
Ponty—Atlantic

DANGER ZONE—Player—RSO

INPHASION—Papa John Creach
—DJM

JANIS IAN—Col

PITY THE RICH—Pierce Arrow
—~Col

SKYNYRD'S FIRST & LAST—Lynyrd
Skynyrd—MCA

TRIDENT—Kingfish—Jet

TWIN SONS—Fogelberg/Weisberg
—Full Moon

HEAVY ACTION (airplay in
descending order):

WHO ARE YOU—The Who—MCA

THREE'S A CROWD—Tamey/
Spencer Bond—A&M

THE CARS—E|ektra

DARKNESS ON THE EDGE OF TOWN
—Bruce Springsteen—Col

LAST KiSS—Fandango—RCA

SOME GIRLS—Rolling Stones—
Rolling Stones

DON'T LOOK BACK—Boston—Epic

TWIN SONS—Fogelberg/Weisberg
—Full Moon

ALONG THE RED LEDGE—Hall &
Oates—RCA

SHOTS FROM A COLD NIGHTMARE
—Moon Martin—Capitol

WBAB-FM/LONG ISLAND

ADDS:

BISH—Stephen Bishop—ABC

BLUE COLLAR MAN (single)—Styx
—A&M

FROZEN IN THE NIGHT—Doan Hill
—20th Century

PITY THE RICH—Pierce Arrow
—Col

SKYNYRD'S FIRST & LAST—Lynyrd
Skynyrd—MCA

TRIDENT—Kingfish—Jet

HEAVY ACTION (airplay in
descending order):

WHO ARE YOU—The Who—MCA

TWIN SONS—Fogelberg/Weisberg
Full Moon

DON'T LOOK BACK—Boston——Epic

SOME GIRLS—Rolling Stones—
Rolling Stones

BAT OUT OF HELL—Meat Loaf—
Epic/Cleveland Intl.

ALONG THE RED LEDGE—Hall &
Oates—RCA

INFINITY—Journey—Col!

STRANGER IN TOWN—Bob Seger
—Capitol

THE CARS—Elektra

EDDIE MONEY—Col

WAAF-FM/WORCESTER

ADDS:

BADLANDS—Bill Chinnock—
Atlantic

BLUE COLLAR MAN (single)—Styx
—A&M

BOOK EARLY—City Boy—Mercury

DANGER ZONE—Player—RSO

NEXT OF KIHN—Greg Kihn—
Beserkley

SKYNYRD'S FIRST & LAST—Lynyrd
Skynyrd—MCA

TWIN SONS—Fogelberg/Weisberg
—Full Moon

WAVELENGTH (single}—Van
Morrison—WB

HEAVY ACTION lairplay, sales,
phones in descending order):

DON'T LOOK BACK—Boston—Epic

THE CARS—Elektra

DOUBLE VISION—Foreigner—
Atlantic

SOME GIRLS—Rolling Stones—
Rolling Stones

WORLDS AWAY—Pablo Cruise
—A&M

STRANGER IN TOWN—Bob Seger
—Capitol

WHO ARE YOU—The Who—MCA

SGT. PEPPER—The Beatles—
Capitol

BAT OUT OF HELL—Meat Loaf—
Epic/Cleveland Int.

SEE FOREVER EYES—Prism—Ariola

WCMF-FM/ROCHESTER
ADDS:

ALONG THE RED LEDGE—Hall &
Oates—RCA

BOOK EARLY—City Boy—Mercury
DANGER ZONE—Player—RSO
DIRTY ANGELS—ASZM

LUXURY YOU CAN AFFORD—Jce
Cocker—Asylum

1994—A&M

TWIN SONS—Fogelberg/Weisberg
—Full Moon

HEAVY ACTION (airplay, sales,
phones in descending order):

WHO ARE YOU—The Who—MCA

DON'T LOOK BACK—Boston—Epic

THE CARS—Elektra

OVER THE RAINBOW—Don Potter
—Mirror

SOME GIRLS—Rolling Stones—
Rolling Stones

DOUBLE VISION—Foreigner—
Atlantic

LIFE BEYOND L.A.—Ambrosia

—WB

WORLDS AWAY—Pablo Cruise
—A&M

MORE SONGS—Talking Heads
—Sire

CARAVAN TO MIDNIGHT—Robin
Trower—Chrysalis

WIOQ-FM/PHILADELPHIA

ADDS:

CORDS—Synergy—~Passport

FROZEN IN THE NIGHT—Dan Hill
——20th Century

JANIS IAN—Col

REAL TO REEL—Starcastle—Epic

SKYNYRD'S FIRST & LAST—Lynyrd
Skynyrd—MCA

TWIN SONS—Fogelberg/Weisberg
—Full Moon

HEAVY ACTION (airplay,
phones in descending order):

WHO ARE YOU—The Who—MCA

DON’'T LOOK BACK—Boston—Epic

SOME GIRLS—Rolling Stones—
Rolling Stones

THE CARS—Elektra

DOUBLE VISION—Foreigner—
Atlantic

MISFITS—The Kinks—Arista

DARKNESS ON THE EDGE OF TOWN
—Bruce Springsteen—Col

MORE SONGS—Talking Heads
—Sire

SHOTS FROM A COLD NIGHTMARE
—Moon Martin—Capitol

BOOK EARLY—City Boy—Mercury

WYDD-FM/PITTSBURGH
ADDS:
DANGER ZONE—Player—RSO

HEAVY ACTION (airplay in
descending order):

DON'T LOOK BACK—Boston—Epic

SOME GIRLS—Rolling Stones—
Rolling Stones

DARKNESS ON THE EDGE OF TOWN
—Bruce Springsteen—Col

STRANGER IN TOWN—Bob Seger
—Capitol

DOUBLE ViISION—Foreigner—
Atlantic

NIGHTWATCH—Kenny Loggins
—~Col

PYRAMID—AIlan Parsons—Project
—Arista

STREET-LEGAL—Bob Dylan—Col

OCTAVE—Moody Blues—London

SLEEPER CATCHER—Little River
Band—Harvest

WHFS-FM/WASHINGTON

ADDS:

AIN'T LIVIN' LONG LIKE THIS—
Rodney Crowell—WB

BEFORE THE RAIN—Lee Oskar—
Elektra

BISH—Stephen Bishop—ABC

CHAMPAGNE CHARLIE—Leon
Redbone—WB

DESERT HORIZON—Norton
Buffalo—Capitol

JANIS IAN—Col

SKYNYRD'S FIRST & LAST—Lynyrd
Skynyrd—mMCA

SPLENDID—Coryell/Catherine—
Elektra

TWIN SONS—Fogelberg/Weisberg
—Full Moon

WAVELENGTH (single]—Van
Morrison—WB

HEAVY ACTION (airplay in
descending order):

DARKNESS ON THE EDGE OF TOWN
—Bruce Springsteen—Col

SOME GIRLS—Rolling Stones—
Rolling Stones

STREET-LEGAL—Bob Dylan—Col

WHO ARE YOU—The Who—MCA

A TOUCH ON THE RAINY SIDE—
Jesse Winchester—Bearsville

PAT METHENY GROUP—ECM

WHITE, HOT & BLUE—Johnny
Winter—Blue Sky

MORE SONGS——Talking Heads
—Sire

NEXT OF KIHN—Greg Kihn—
Beserkley

CARAVAN TO MIDNIGHT—Robin
Trower—Chrysalis

WQDR-FM/RALEIGH

ADDS:

ALONG THE RED LEDGE—Hall &
Oates—RCA

COSMIC MESSENGER—Jean-Luc
Ponty—Atlantic

DANGER ZONE—Player—RSQO

WAVELENGTH (single}—Van
Morrison—WB

HEAVY ACTION (airplay, sales,
phones in descending order):
WHO ARE YOU—The Who—MCA
DON'T LOOK BACK—Boston—Epic
WAR OF THE WORLDS—Col
SGT. PEPPER—The Beatles—

Capitol

STRANGER IN TOWN—Bob Seger
—Capitol

WORLDS AWAY—Pablo Cruise
—A&M

DOUBLE VISION—Foreigner—
Atlantic

STRANGE COMPANY—Wendy
Waldman—WB

NIGHTWATCH—Kenny Loggins
—Col

THE CARS—Elektra

WKLS-FM/ATLANTA

ADDS:

ALONG THE RED LEDGE—Hall &
Qates—RCA

DANGER ZONE—Player—RSO

| JUST WANNA STOP (single]l—
Gino Vannelli—A&M

LIKE BEYOND L.A.—Ambrosia
—WB

HEAVY ACTION (airplay, sales,
phones in descending order):

SOME GIRLS—Rolling Stones—
Rolling Stones

STRANGER IN TOWN—Bob Seger
—Capitol

DOUBLE VISION—Foreigner—
Atlantic

WORLDS AWAY—Pablo Cruise
—A&M

BUT SERIOUSLY, FOLKS—Joe
Walsh—Asylum

OCTAVE—Moody Blues—London

DON'T LOOK BACK—Boston—Epic

WHO ARE YOU—The Who—MCA

ZETA 4-FM/MIAMI

ADDS:

BEFORE THE RAIN—Lee Oskar
—Elektra

BISH—Stephen Bishop—ABC

BLACKBIRD—Mose Jones—RCA

NEVER EVEN THOUGHT—Colin
Blunstone—Rocket

PITY THE RICH—Pierce Arrow
—Col

ROCK 'N ROMANCE—Faith Band
—Village

SKYNYRD'S FIRST & LAST—Lynyrd
Skynyrd—MCA

SNAKEBITE—David Coverdale—UA

TWIN SONS—Fogelberg/Weisberg
—Full Moon

YOU GOTTA WALK IT—Fagan,
Becker & Diaz—Visa

HEAVY ACTION (airplay, sales,
phones in descending order):

SOME GIRLS—Rolling Stones—
Rolling Stones

STRANGER IN TOWN—Bob Seger
—Capitol

DON'T LOOK BACK—Baston—Epic

WHO ARE YOU—The Who—MCA

NIGHTWATCH—Kenny Loggins
—Col

DOUBLE VISION—Foreigner—
Atlantic

LIFE BEYOND L. A.—Ambrosia
—WB

MARIPOSA DE ORO—Dave Mason
—Col

WORLDS AWAY—Pablo Cruise
—A&M

SLEEPER CATCHER—Little River
Band—Harvest
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Affer years in Deep Whitesnake. Their album is For people who think
Purple, David Coverdale | filled with intense and irre- | purple; for people who love
has formed his own band— | futably great rock and roll. | rock and roll.

DAVID COVERDALFE’S WHITESNAKE
THEIR DEBUT ALBUM IS “SNAKEBITE”

LN
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SEPTEMBER 9, 1978

RECORDWSRLD FM AIRPLAY REPORT

All listings from key progressive stations around the country are in alphabetical order except where otherwise noted.

TOP AIRPLAY

WHO ARE YOU
THE WHO
MCA

MOST AIRPLAY:

WHO ARE YOU—The Who—
MCA (22)

SOME GIRLS—Rolling Stones—
Rolling Stones {21}

DON'T LOOK BACK—Boston
—Epic (18}

DOUBLE VISION—Foreigner
—Atlantic {15)

STRANGER IN TOWN—Bob
Seger—Capitol {14)

THE CARS—Elektra (12}

WORLDS AWAY—Pablo Cruise
—A&M (11)

DARKNESS ON THE EDGE OF
TOWN—Bruce Springsteen
—Col (10}

BUT SERIOUSLY, FOLKS—Joe
Walsh—Asylum (7)

NIGHTWATCH—Kenny Loggins
—=Col (7)

WWWW-FM/DETROIT

ADDS:

BLUE COLLAR MAN (single}——Styx
—A&M

LUXURY YOU CAN AFFORD—Joe
Cocker—Asylum

MIXED EMOTIONS—Exile—WB

SKYNYRD'S FIRST & LAST—Lynyrd
Skynyrd—MCA

TWIN SONS—Fogelberg/Weisberg
—Full Moon

WAVELENGTH (single}—Van
Morrison—WB

HEAVY ACTION (airplay,
sales in descending order):

DON'T LOOK BACK—Boston—Epic

SOME GIRLS—Rolling Stones—
Rolling Stones

DOUBLE VISION—Foreigner—
Atlantic

INFINITY—Journey—Col

WORLDS AWAY—Pablo Cruise
—A&M

STRANGER IN TOWN—Bob Seger
—Capitol

SGT. PEPPER (soundtrack}—RSO

BUT SERIOUSLY, FOLKS—Joe
Walsh—Asylum

CITY TO CITY—Gerry Rafferty
—UA

WHO ARE YOU—The Who—MCA

WABX-FM/DETROIT

ADDS:

BLUE COLLAR MAN (single}—Styx
—A&M

DANGER ZONE—Player—RSO

1994—A&M

SKYNYRD'S FIRST & LAST—Lynyrd
Skynyrd—MCA

SNAKEBITE—David Coverdale—UA

WAVELENGTH (single}—Van
Morrison—WB

HEAVY ACTION (airpiay, sales,
phones in descending order):

SOME GIRLS—Rolling Stones—
Rolling Stones
DON'T LOOK BACK—Boston—Epic

DOUBLE VISION—Foreigner—
Atlantic

WORLDS AWAY—Pablo Cruise
—A&M

BUT SERIOUSLY, FOLKS—Joe
Walsh—Asylum

WHO ARE YOU—The Who—MCA

WXRT-FM/CHICAGO

ADDS:

ALONG THE RED LEDGE—Hall &
Oates—RCA

CHAMPAGNE CHARLIE—Leon
Redbone—WB

CORDS—Synergy—Passport

PEGGY SUE (sinyle}—Beach Boys
—WB

TOO WILD TO TAME—The Boyzz
—Epic/Cleveland Intl.

TRIDENT—Kingfish—Jet

TWIN SONS—Fogelberg/Weisberg
Full Moon

WAVELENGTH {single}—Van
Morrison—WB

WHO ARE YOU—The Who—MCA

MEAVY ACTION (airplay in
descending order)

WHO ARE YOU—The Who—MCA

SOME GIRLS—Rolling Stones—
Rolling Stones

COSMIC MESSENGER—Jean-Luc
Ponty—Atlantic

PETER GABRIEL—Atlantic

DARKNESS ON THE EDGE OF TOWN
—Bruce Springsteen—Col

WHITE, HOT & BLUE—IJohnny
Winter—Blue Sky

OBSESSION—UFO—Chrysalis

BUT SERIOUSLY, FOLKS—Joe
Walsh—Asylum

DAVID GILMOUR—Col

PAT METHENY GROUP—ECM

KSHE-FM/ST. LOUIS

ADDS:

1994 —A&M

REAL TO REEL—Starcastle—Epic

SNAKEBITE—David Coverdale
—UA

TOO WILD TO TAME—The Boyzz
—Epic/Cleveland Intl.

WAVELENGTH (single}—Van
Morrison—WB

HEAVY ACTION (airplay, sales,
phones in descending order):

CARAVAN TO MIDNIGHT—Robin
Trower—Chrysalis

DON'T LOOK BACK—Boston—Epic

WHO ARE YOU—The Who~-MCA

URBAN DESIRE—Genya Ravan—
20th Century

SOME GIRLS—Rolling Stones—
Rolling Stones

DOUBLE VISION—Foreigner—
Atlantic

THICK AS THIEVES—Trooper—
MCA

STRANGER IN TOWN—Bob Seger
—~Capitol

DAVID GILMOUR—Col

WHITE, HOT & BLUE—Johnny
Winter—Blue Sky

WZMF-FM/MILWAUKEE

ADDS:

DANGER ZONE—Player—RSO

DESERT HORIZON—Norton Buffalo
—Capitol

PLEASURE SIGNALS—Wilding/
Bonus—Visa

ROCK 'N ROMANCE—Faith Band
—YVillage

SIR ARMY SUIT—Klaatu—Capitol

TOO WILD TO TAME—The Boyzz
—Epic/Cleveland Intl.

TWIN SONS—Fogelberg/Weisberg
—Full Moon

HEAVY ACTION (airplay, sales,
phones in descending order):

SOME GIRLS—Rolling Stones—
Rolling Stones

CARAVAN TO MIDNIGHT—Robin
Trower—Chrysalis

DON'T LOOK BACK—Boston—Epic

COSMIC MESSENGER—Jean-Luc
Ponty—Atlantic

NEXT OF KIHN—Greg Kihn—
Beserkley

BUT SERIOUSLY, FOLKS—Joe
Walsh—Asylum

WHO ARE YOU—The Who—MCA

BOOK EARLY—City Boy—Mercury

TWIN SONS—Fogelberg/Weisberg
—Full Moon

ALONG THE RED LEDGE—Hall &
Oates—RCA

KQRS-FM/MINNEAPOLIS

ADDS:

CAN'T GET NO BOOTY (single}l—
Stephen Stills—Col

TWIN SONS—Fogelberg/Weisberg
—Full Moon

WAVELENGTH (single}—Van
Morrison—WB

HEAVY ACTION (airplay in
descending order):

DOUBLE VISION—Foreigner—
Atlantic

WORLDS AWAY—Pablo Cruise
—A&M

DON'T LOOK BACK—Boston—Epic

WHO ARE YOU—The Who—MCA

STRANGER IN TOWN—Bob Seger
—Capitol

SOME GIRLS—Rolling Stones—
Rolling Stones

BUT SERIOUSLY, FOLKS—Joe
Wolsh—Asylum

OCTAVE—Moody Blues—london

DARKNESS ON THE EDGE OF TOWN
—Bruce Springsteen—Col

NIGHTWATCH—Kenny Loggins
—Col

KPFT-FM/HOUSTON

ADDS:

AS THE TIME FLIES—Frank Webber
—RCA

BEFORE THE RAIN—Lee Oskar—
Elektra

COSMIC MESSENGER—Jean-Luc
Ponty—Atlantic

GONNA GET THROUGH—Cleo
Laine—RCA

JANIS TAN—Col

NIGHT DANCING—Joe Farrell
—WwWB

SPLENDID—Coryell/Catherine—
Elektra

THE BEST OF LONNIE LISTON
SMITH—RCA

THE BLUE MAN—Steve Khan—Col

UPTOWN DANCE-—Stephane
Grappelli—Col

HEAVY ACTION (airplay in
descending order):

SUNSHOWER—Joachim Kuhn Band
—Atlantic

SECRETS—Gil Scott-Heron—Arista

TWIN SONS—Fogelberg/Weisberg
—Full Moon

CHARACTERS—John Abercrombie
—ECM

WHAT IF—Dixie Dregs—Capricorn

PAT METHENY GROUP—ECM

LIVE AT THE PALAIS—Michael
Nesmith—Pacific Arts

MULTIPLE FLASH—Pete Carr—
Big Tree

WHO ARE YOU—The Who—MCA

JUST FRIENDS—Barney Kessel
—Sonet

KBPI-FM/DENVER

ADDS:

SKYNYRD’S FIRST & LAST—Lynyrd
Skynyrd—MCA

HEAVY ACTION (airpiay, sales,
phones in descending order):

DOUBLE VISION—Foreigner—
Atlantic

SOME GIRLS—Rolling Stones—
Rolling Stones

DON'T LOOK BACK—Boston—Epic

WHO ARE YOU—The Who—MCA

WORLDS AWAY—Pablo Cruise
—A&M

STRANGER IN TOWN—Bob Seger
—Capitol

NIGHTWATCH—Kenny Loggins
—Col

BUT SERIOUSLY, FOLKS—Joe
Walsh—Asylum

MIXED EMOTIONS—Exile—WB

SLEEPER CATCHER—Little River
Band—Harvest

KGB-FM/SAN DIEGO

ADDS:

CARAVAN TO MIDNIGHT—Robin
Trower—Chrysalis

HEAVY ACTION (airplay, sales,
phones in descending order):

SOME GIRLS—Rolling Stones—
Rolling Stones

DOUBLE VISION—Foreigner—
Atlantic

DON'T LOOK BACK—Boston—Epic

WORLDS AWAY—Pablo Cruise
—A&M

BUT SERIOUSLY, FOLKS—Joe
Walsh—Asylum

DARKNESS ON THE EDGE OF TOWN
—Bruce Springsteen—Col

VAN HALEN—WB

HEAVEN TONIGHT—Cheap Trick
—Epic

STRANGER IN TOWN—Bob Seger
—Capitol

THE CARS—Elektra

KOME-FM/SAN JOSE

ADDS:

ALONG THE RED LEDGE—Hall &
Oates—RCA

BLACKBIRD—Mose Jones—RCA

COCKRELL & SANTOS—AZM

COSMIC MESSENGER—Jean-Luc
Ponty—Atlantic

IT’S ALIVE—Ozark Mt. Daredevils

—A&M

PARALLEL LINES—Blondie—
Chrysalis

WAVELENGTH (single]—Van
Morrison—WB

HEAVY ACTION (airplay in
descending order):

SOME GIRLS—Rolling Stones—
Rolling Stones

STRANGER IN TOWN—Bob Seger
—Capitol

DARKNESS ON THE EDGE OF TOWN
—Bruce Springsteen—Col

DOUBLE VISION—Foreigner—
Atlantic

THE CARS—Elektra

NIGHTWATCH—Kenny Loggins
—Col

WORLDS AWAY—Pablo Cruise
—A&M

DAVID GILMOUR—Col

OCTAVE—Moody Blues—London

PYRAMID—Alon Parsons Project
—Arista

KWST-FM/LOS ANGELES

ADDS:

BISH—Stephen Bishop—ABC

DANGER ZONE—Player—RSO

KISS YOU ALL OVER (single)}—
Exile—WB'

SKYNYRD'S FIRST & LAST—Lynyrd
Skynyrd—MCA

HEAVY ACTION (airplay, sales,
phones in descending order):
DON'T LOOK BACK—Boston—Epic

SOME GIRLS—Rolling Stones—
Rolling Stones

DOUBLE VISION—Foreigner—
Atlantic

THE CARS—Elektra

WHO ARE YOU—The Who—MCA

NIGHTWATCH—Kenny Loggins
—Col

STRANGER IN TOWN—Bob Seger
—Capitol

BUT SERIOUSLY, FOLKS—Joe
Walsh—Asylum

WORLDS AWAY-—Pablo Cruise
—A&M

SGT. PEPPER (soundtrack}—RSO

KMET-FM/LOS ANGELES

ADDS:

SKYNYRD'S FIRST & LAST—Lynyrd
Skynyrd—MCA

HEAVY ACTION (airplay, sales,
phones in descending order):
DON'T LOOK BACK—Boston—Epic

SOME GIRLS—Rolling Stones—

WHO ARE YOU—The Who—MCA

YOU'RE GONNA GET IT—Tom
Petty & Heartbreakers—Shelter

DOUBLE VISION—Foreigner—
Atlantic

THE CARS—Elektra

STRANGER IN TOWN—Bob Seger
—Capitol

DARKNESS ON THE EDGE OF TOWN
—Bruce Springsteen—Col

HEAVEN TONIGHT—Cheap Trick
—Epic

VAN HALEN—WB

KSAN-FM/
SAN FRANCISCO
ADDS:

AIN'T LIVIN' LONG LIKE THIS—
Rodney Crowell—WB

CA PLANE POUR MOI—Plastic
Bertrand—Sire

CAN'T GET NO BOOTY (single)—
Stephen Stills—Col

DESERT HORIZON—Norton Buffalo
—Capitol

LUXURY YOU CAN AFFORD—Joe
Cocker—Asylum

MEANWHILE—Willie Alexander
—MCA

MEAVY ACTION (airplay):

ALONG THE RED LEDGE—Hall &
Oates—RCA

APPROVED BY THE MOTORS—
The Motors—Virgin

HEAVEN TONIGHT—Cheap Trick
—Epic

IN THE DARK—Dyan Diamond
—MCA

NEXT OF KIHN—Greg Kihn—
Beserkley

SOME GIRLS—Rolling Stones—
Rolling Stones

THE CARS—Elektra

URBAN DESIRE—Genya Ravan—
20th Century

WHO ARE YOU—The Who—MCA

YOU'RE GONNA GET IT—Tom
Petty & Heartbreakers—Shelter

KZEL-FM/EUGENE

ADDS:

ALONG THE RED LEDGE—Hall &
Oates—RCA

BEFORE THE RAIN—Lee Oskar—
Elektra

BOOK EARLY—City Boy—Mercury

DANGER ZONE—Player—RSD

DESERT HORIZON—Norton Buffalo
—Capitol

IN THE DARK—Dyan Diamond
—MCA

THE CRYERS—Mercury

TOO WILD TO TAME—The Boyzz
—Epic/Cleveland Intl,

TRIDENT—Kingfish—Jet

WAVELENGTH (single}—Van
Morrison-—~WB

HEAVY ACTION (airpiay, sales,

BACK IN THE U.5.A. (single}—
Linda Ronstadt—Asylum

BAT OUT OF HELL—Meat Loaf—
Epic/Cleveland Intl.

DARKNESS ON THE EDGE OF TOWN
—Bruce Springsteen—Col

DON'T LOOK BACK—Boston—Epic

DOUBLE VISION—TForeigner—
Atlantic

HOT CHILD IN THE CITY (single}—
Nick Gilder—Chrysalis

SOME GIRLS—Rolling Stones—
Rolling Stones

WHO ARE YOU—The Who—MCA

WORLDS AWAY—Pablo Cruise—
A&M

38 stations reporting this week.
{n addition to those printed are:

WCOZ-FM WQSR-FM KLOL-FM
WPLR-FM  WKFD-FM  KAWY-FM
WOUR-FM WQFM-FM KZAP-FM
WSAN-AM CHUM-FM KZAM-FM
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Cover Story:

A Taste Of Honey Tastes Success

B It may have a rather curious
title, but there’s nothing curious
about success: A Taste of Honey’s
“Boogie Oogie Oogie” (Capitol)
has some very impressive num-
bers to show for itself. This week
the infectious, dance-oriented
single checks in at number 2 with
a bullet on RW’s Singles Chart,
while holding at number 2 on the
r&b singles chart. The self-titled
debut album from which “Boogie
Oogie Oogie” was culled makes
its mark at number 17 on the pop
side and number 6 on the Black-
Oriented Album Chart.

The four-member group s
fronted by two young women
who can not only sing but play
up a storm, vocalist/bassist
Janice Johnson and vocalist/
guitarist Hozel Payne. Janice and
keyboardist Perry Kibble took the
name A Taste of Honey some
six years ago, in 1972. Hazel
joined in 76 and was followed
by drummer Don Johnson, who
completed the quartet’s current
line-up.

A Taste of Honey’s reputation
first developed on the basis of
numerous small club appear-
ances in the Los Angeles area and
a series of world tours for the
US.O. In 1974 they represented
the United States at the Yamaha-
sponsored Fifth World Popular
Song Festival in Tokyo. It was
back in Hollywood, however, at
the Etc. nightclub, that they met
up with producers Fonce and
Larry Mizell. Under the Mizell’s
guidance, the group continued to
work in local clubs, all the while
honing their writing and per.
forming talents.

Jesse at The Line

//‘ ,6-?”

A Taste of Honey was signed
to Capitol by Larkin Arnold, vice
president and general manager
of the label’s soul music divi-
sion, who first heard the group
at one of their many L.A. club
dates. Writing in the liner notes
to the first album, Arnold says
that “while watching and listen-
ing to their set, | was immedi-
ately taken with the beauty and
captivating nature of their voices.

But what | think makes these
ladies really special is their
ability to handle their instru-

ments, something that is (un-
fortunately) very rare in music
today, and something that should
insure a very promising career
for them.”

The band’s first album features
the songwriting of various mem-
bers (primarily Hazel and Janice)
on seven of the nine tracks; also
included is Fonce Mizell’s
“You're in Good Hands.” As
Larkin Arnold describes it, “A
Taste of Honey pours a dis-
tinctive sound, combining the
best elements of funk with their
sweet, melodic and very compel-
ling voices.” They are currently
on tour with the Isley Brothers,
having recently finished a tour
with the Commodores.

Col Ups Clougherty

B NEW YORK—Mickey Eichner,
vice president, a&r, east coast
Columbia Records has announced
the appointment of Kevin Clough-
erty to manager, a&r, east coast,
Columbia Records.

An accomplished musician,

Kevin Clougherty continues to be
active as a professional musician.

New York, N.Y. (Continued from page 23)

R.I.LP. anyway. Last week’s results are too gruesome to print.

AT THE CAPRICORN BAR-B-G: 1500 in attendance, including Jan
Berry, Ronee Blakely, Martin Mull (emcee for the event), Leon Wilker-
son, Clarence Carter, Hamilton Bohannon, Kenny O’Dell, Eddie Hin-
ton, members of Sea Level and the Atlanta Rhythm Section. Entertain-
ment: New York, N.Y.’s main man, Delbert McClinton, the Butch
Trucks band, and the reunited Allman Brothers Band. News: former
Wings drummer Joe English is officially a member of Sea Level now
and is featured prominently on the group’s new album, "“The Edge,”
due in September. He'll tour with the group too.

JOCKEY SHORTS: Mimi Hart, new singer in the Dickey Betts’ band,
Great Southern, is the former lead singer of Mimi Hart and the Hot
Cakes. Betts spotted her showing off her pipes at Zachariah’s Red Eye
Saloon in Columbus, Ohio . . . activity at CBS studios: the score for
the TV mini-series “A Woman Called Moses” starring Cicely Tyson
currently being recorded and mixed at the 30th street studio, while
“Boardwalk,” starring Ruth Gordon, Janet Leigh and Lee Strasberg
is being filmed there . . . is Roy Orbison headed for E/A? . . . Linda
Ronstadt sang “That'll Be The Day” in New Haven accompanied by
Karla Bonoff, Mackenzie Phillips and, lo and behold, Peter Asher. The
latter joined his charge twice more on stage during an August 19
show at Toronto’s Maple Leaf Garden . . . the celebrated (by RW'’s
Robert Palmer, for one) La Monte Young will perform “The Well-
Tuned Piano,” four concerts in celebration of the signing of the Dia
Custom Bosendorfer imperial, on September 17, 19, 21 and 24 at
Heiner Freidrich, Inc., 393 Broadway. The performances will be
Young's first in New York since 1975. In answer to the question What
is a Dia Custom Bosendorfer Imperial? it is a piano, the largest of its
kind, and Young is going to autograph it at the concert.

Planet Label To E/A

(Continued from page 3)

very top group of creative men
in our industry and we expect
that huge talent to make Planet
Records a very potent member
of ihe record business and a
solid investment for Elektra/
Asylum.”

Perry began his career with
his own independent production
company in New York in 1965,
immediately  after  graduating
from the University of Michigan.
He became a staff producer with
Warner Bros. Records in 1967,
working with Tiny Tim, Fanny,
Fats Domino, Ella Fitzgerald and
others. After leaving Warners in
1970, he went on to produce al-
bums for Barbra Streisand, Carly
Simon, Ringo Starr, Harry Nilsson,
Art Garfunkel, Burton Cummings,
the Manhattan Transfer, Diana
Ross and Leo Sayer. He has been
responsible for the production
of several gold and platinum-
selling albums, and has received
Grammy nominations as well.

“l have always dreamed of
building a creative family within

=

Blvd., Los Angeles.

the framework of my own label,
which would reflect my taste
and energy, and create optimum
conditions for the artist,”” Perry
said. “I feel this is an historic
signing and 1 am very proud to
be associated with Elektra/
Asylum, which has always stood

for the very highest artistic
quality.”

Urso Named VP
Perry also confirmed that

David Urso has been named vice
president of Planet. Urso was
most recently national promo-
tion director at Warner Bros.
Records. Other staff appoint-
ments include Kathleen Carey,
director of artist development
and publishing, and Robin Rine-
hart, executive assistant to Perry.
Perry also indicated that other
producers will also be involved
in Planet projects and that the
roster will eventually consist of
both new and established artists.

Planet’s temporary headquar-
ters are located at 9120 Sunset

Bearsville recording artist Jesse Winchester recently embarked on a national tour
with his band, Midnight Bus. Shown here backstage at The Bottom Line following
his opening night show in New York City are, from left: Arnie Naiditch, Winchester's
manager; Stewart Cohen, Warner Bros. local promotion manager and friend; Jesse
Winchester; Kenny Puvogel, regional promotion manager, Warner Bros.; (middle):
Phyllis Palmetto, WEA singles; Pat McCoy, Warner Bros. national promotion director;
Larry Kleinman, music director, WLIR-FM; David Young, Warner Bros. national Ip
promotion director; (bottom): Paul Fishkin, president, Bearsville Records.

RECORD WORLD SEPTEMBER 9, 1978

Producer Richard Perry with Elektra/Asylum Chairman Joe Smith at the signing of
his custom label, Planet, to a distribution pact. From left: Planet attorney Ahe Sum-
mers; Smith; Perry; and E/A attorney Mike Mayer.
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CLUB REVIEW

Mardones, Ravan Rock with Style

B NEW YORK—Benny Mardones
(Private Stock) doesn’t compro-
mise. When he sings about being
“your own man,” he means it.
To say that this young rock and
roller doesn’t pull any punches
when he’s performing would be
saying the least about him. Mar-
dories’ recent show at the Bottom
Line showed him to be one of
the new breed of rockers who
give their all for their audience.
Like Seger and Springsteen, Mar-
dones exudes an energy un-
equaled in intensity since the
early '60s and certainly an energy
rarely seen today.

Some critics have made com-
parisons between Mardones and
Springsteen, but Bruce is in a
class by himself and to compare
Benny to him is to do a great in-
justice to this promising per-
former. Mardones does not cut
the stunning figure onstage that
Springsteen does. His songs don't
have the characters and imagery
running through them or the pro-
found effect that Springsteen’s
do; but they are profound in a
different way. When Mardones
sings “You can’t depend on any-
body else/Ya gotta be your own
man/That’s all there is to becom-
ing someone who's really free,”
it hits home with stunning im.

42

pact. You know that he believes
what he says and, like it or not,
you know he’s right. His rousing
anthem to women, “Thank God
For Girls,” is in the same vein,
and as unmoving as it might
sound, there is a complex state-
ment about needs, desires, and
relationships being made. Like-
wise, his arrangements of Alessi’s
“All For A Reason” and the Bee
Gees’ I Started A Joke” show
that unique ability to arrange
songs better than their original
versions.

Onstage, Mardones projects
the image of the cool rocker to-
tally in control of the moment

. . his moment. Whether he’s
swinging his mike around or
using it to emphasize a phrase or
a pause in the music, one would
think that he had been doing this
for years, that he’s played New
York before and that it’s just an-
other show. But then there is the
realization that he has never
played here before and his per-
formance is that much more in-
credible.

Headlining the show was
Genya Ravan (20th Century-Fox)
whose energetic show was the
perfect end to an exciting eve-
ning.

Ravan, with a new Ip under her

belt, “Urban Desire,” is on the
verge of challenging the male
dominance of the rock stage.
John Gabree, writing in New York
Magazine, perhaps put it best
when he said “’she is one of the
few woman performers who can
give the high-energy show we ex-
pect from the best male rockers.”

During her set, which included
her new hit, “Back In My Arms
Again,” her solid rock back-
ground shows through. Having
toured with The Animals, The
Yardbirds, The Kinks and The
Stones in the '60s, you know this
lady knows her stuff.

Carl Skiba

CBS Bows 'Collectors’ Cassettes

B NEW YORK — CBS Records’
CSP Division has announced the
release of its 31 top ““Collectors’
Series” and “Encore” titles in
cassette format, with two of these
—the original Broadway cast
recording of “My Fair Lady” and
the soundtrack of “On A Clear
Day You Can See Forever’—also
slated for 8-track production.
The move acknowledges the
growing market potential of cas-
settes, but it also says a great
deal about the Collectors’ Series’
vigorous growth with dealers and
distributors across the country.
The new tape line debuted
at the national music and sound
show Saturday, August 26 at the
New York Hilton; and it includes
such all-time favorites as “Show
Boat,” with Helen Morgan and
Paul  Robeson; the original
Broadway cast recordings of “Bye

Bye Birdie,” “Do | Hear A
Waltz?” and My Fair Lady.”

Col Signs Heath Bros.

Dr. George Butler, vice president, iuu/
progressive a&r, Columbia Records has an-
nounced that The Heath Brothers have

signed to the Columbia label. The
Heaths' debut album, entitled *‘Passing
Thru . . . , " is produced by The Heath

Brothers and Butler and is slated for
September release. Pictured at Columbia’s
New York offices are from left: Butler,
Jimmy Heath and Percy Heath.

We hear you.

& Record World
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THE RADI® MARKE

Record World Suggested Marl

Based on airplay and sales in similar behavioral ar:

Stations:
RWI

WABC WAVZ WBBF WCAO WDRC WFIL
WICC WIFI WKBW WPEZ WPGC WPRO-FM
WQAM WRKO WTIC-FM WVBF KDON KFRC
KYA V79 Y100 13Q Z104 96X 99X

Tendency:

Strong R & B influence. Last on Country
hits, strong retail influence, MOR potential.

ZRW II |

WAAY WAKY WANS-FM WAUG WBBQ
WBSR WCGQ WFLB WFLI WGSV WHBQ
WHHY WISE WLAC WMAK WORD WRJZ
| WSGA WSM-FM BJ105 Z93 KXX/106 94Q

IRWIII

| WCOL WDRQ WEFM WHB WIFE WINW WLS
WMET WNDE WOKY WSAI WZUU WZZP
| KBEQ KSLQ KXOK CKLW Q102

fEarly on product, strong sales influence | Much exposure for Rock & Roll. R & B
from both R & B and Country records. | crossovers active. Late on Country product.

Last This
Last This Week: Week: ' Last This
€eeK: ee 4 |
eek: Week: 3 1 Exile Week: Week:
2 1 A Taste of Honey 1 2 Commodores 1 1 Commodores ,
1 2 Commodores ' 5 3 A Taste of Honey 2 2 Frankie Valli
| 3 3 Frankie Valli 4 4 Olivia Newton-John . 4 3 A Taste of Hone
l 6 4 Olivia Newton-John 6 5 Evelyn “Champagne” King ! Y
‘ 4 5 Foreigner 2 6 Foreigner 3 4 Foreigner
10 6 Travolta & Newton-John 8 7 Earth, Wind & Fire 5 5§ Olivia Newton-John
7 7 Andy Gibb 13 8 Travolta & Newton-John ’ 6 6 Andy Gibb
9 8 Walter Egan 11 9 Chris Rea 9 7 Exile
T 9 Exile | 14 10 LRB | - e A& N .
11 10 Earth, Wind & Fire 7 11 Andy Gibb ravolta & Newton-John
14 11 Chris Rea 12 12 Teddy Pendergrass 8 9 Walter Egan
‘ 13 12 Rita Coolidge lg ii Eick Jages . 7 10 Pablo Cruise
16 13 Nick Gilder 1 enny Loggins 12 1 s :
18 14 LRB 19 15 Nick Gilder 11 Rita Coolidge |
17 15 Rick James 20 16 Anne Murray | 17 12 Nick Gilder
i 5 16 Rolling Stones 21 17 Robin Gibb 15 13 Earth, Wind & Fire |
21 17 énne Murray 25 18 gagbéa Streisand | 16 14 Chris Rea
19 18 ars 22 19 ob Seger 1 :
22 19 Poston 9 20 Rolling Stones [ g 12 1P21c1: J:mes
15 20 Teddy Pendergrass 28 21 Gerry Rafferty Y
24 21 Kenny Loggins 26 22 Ambrosia | 18 17 Eddie Money
| 23 22 Bob Seger 10 23 grarlﬂge Valli 20 18 Bob Seger
25 23 Robin Gibb 27 24 Paul Davis 22 19 Kennv Loggins
27 24 Tohn Paul Young 30 25 Boston oe ol dayRo‘:ga %
26 25 Linda Ronstadt 29 26 Linda Ronstadt -
Ex 26 Aerosmith Ex 27 Tohn Paul Young 26 21 Aerosmith
28 27 Eddie Money LP 28 Rolling Stones 25 22 John Paul Young
Ex 28 The Kinks Ex 29 Stonebolt | 10 23 Joe Walsh
Adds: Rolling Stones aY e 14 24 Evelyn “Champagne” King |
8onna.R81;fmmer | 27 25 Robin Gibb
erry Katterty
) Adds: Hall & Oates | Add 26 The Who ]
Extras; Simon & Taylor | * Gino Vannelli Ex 27 Anne Murray
The Who . The Who '
Diana Ross/Michael Jackson Alicia Pridges . Gerry Rafferty
I};IalL& gatqs 4 ’ & | Adds: Amb¥osia
arbra Strelsan . Steely Dan
Billy Joel Extras: Mich}z;el Tohnson Extras: %}:eel&r Dfan I
Steely Dan Captain & Tennille | Celaleds
LP Cuts: Foreigner (Double Vision) McCrarys LPCuts: Foreigner (Double Vision) |
Also Possible: Wings LP Cuts: Foreigner (Double Vision) Also Possible: ’II)‘ra?on?Ieiil
[ * Ambrosia . : .
Captain & Tennille Also Possible: Crystal Gayle | Carly Simon with _
Nonna Summer James Taylor §
JTourney . [ ¥
Dan Hill Atlanta Rhythm Section glall & Oates
i Billy Toel tyx
Bruce Soringsteen | Dan Hill [ Billy Joel

Karen Young
Peter Brown

Eric Carmen

Michael Tohnson

> Ravdi Stonebolt
tt t Funkadelic aydio Michael Henderson ‘
HO est:
[ ]

Rock:

Rolling Stones

Adult:

Captain & Tennille
David Gates

Am:

ericanRadioHistory Com

Funkadelic

R& B Crossovers:



Stations:

~ RWIV

WEAQ WGUY WJBQ WJON WOW WSPT
KCPX KDWB KFYR KGW KING, KJ i KJRB

KKLS KKXL KKOA

Tendency: s

KLEG KSTP KT",Q

Pop sounding records, late on ] & B cross-
overs, consider Country cre¢ssovers semi-
early, react to influence of acks and juke

HRWV

| WNOE WTIX KCBQ KFI KHFI KHJ KIIS-FM
KILT KNDE KNOE-FM KRBE KRTH KSLY
KUHL B100 K100 TEN-Q

| R & B and Country influences, will test
records early, good retail coverage.

RWI
RWII
RWIII
" JRWIV
B RWV
RW VI

L RWVI

| KAYY KAKC KIMN KIMN-FM KLIF KLUE
| KOFM KRIZ KNUS KTFX KTLK Z97

Racked area, late on R & B product, strong
MOR influences.

boxes.
Last This Last This Last  This
. Week: Week: Week: Week: Week: Week:
1 1 Commidores 3 1 Foreigner [ 1 1 Commodores
2 2 Foreigner 1 2 Commodores | 2 2 Frankie Valli
5 3 Olivis Newton-John 2 3 Frankie Valli 3 3 Olivia Newton-John
4 4 And+ Gibb 4 4 OQlivia Newton-John | 4 4 TForei
7 5 Exil: 8 5 Exile orelgr=
10 6 Chris Rea 10 6 Travolta & Newton-John 6 5 Andy Gibb
11 7 LRB 11 7 Eyelyn “C_hampagne” King 14 6 A Taste of Honey
13 8 Travolta & Newton-John 7 8 Rita Coolidge 9 7 Travolta & Newton-John
3 9 Rolling Stones 13 9 A Taste of Honey 8 8 Rita Coolidge
12 10 Earth, Wind & Fire 6 10 Andy Gibb g g
14 11 Nick Gilder 12 11 Eddie Money 1 9 Chris Rea .
17 12 Kenny Loggins 17 12 Nick Gilder 10 10 Evelyn “Champagne” King
16 13 Anne Murray 16 13 Earth, Wind & Fire 12 11 Exile
15 14 A Taste of Honey ;g i';r E*}g}igs Rea 15 12 LRB
22 15 Gerry Rafferty . 2
I 6 16 Franki Valli 19 16 Rle James 13 13 E‘:irth, WIHd & Fire
21 17 The Kinks 5 17 Rolling Stones | 16 14 Nick Gilder
| 24 18 Captain & Tennille gi ig %egﬂsy Loggins 5 15 Rolling Stones
26 19 Boston ob Seger 19 16 Eddie Mo
( 8 20 Joe Walsh 21 20 The Kinks 20 17 A nleM rx;ey
25 21 Robin Gibb 9 21 Walter Egan nne ¥ urray
23 22 Crystal Gayle 23 22 Teddy Pendergrass 23 18 Kenny Loggins
9 23 Walter Egan 26 23 Boston 21 19 Bob Seger
27 24 John Paul Young 25 24 Robin Gibb 25 20 John Paul Young '
‘ Add 25 The Who 27 25 Linda Ronstadt 7 21 Pablo Cruise
Ex 26 Steely Dan 29 26 Gerry Rafferty el
Add 27 Bob Seger 28 27 Aerosmith 24 22 Robin Gibb
\ . 30 28 Cars | 27 23 Gerry Rafferty
| Adds: Ambr]gsm. Add 29 Steely Dan 26 24 Boston ‘
FayDavia Ex 30 Anne Murray 28 25 Linda Ronstadt
. Ex 31 Captain & Tennille . ‘
Extras: Michael Johnson Ex 26 Rick James
Linda Ronstadt Adds: The Who Ex 27 Captain & Tennille
David Gates Ext Hall & Oates ‘
Billy Joel xXtras: p .«
Evelyn “Champagne” King | ISVItgt(a?l{aPzn V Adds: silly joel
LP Cuts: Foreigner (Double Vision) John pa};] Young ‘ Extras: The Who
* Chris Rea (Benny Santini) The Kinks
y LPCauts: BeesGees & Pei):er Frampton | Steely Dan
| 3 . Stoneb (Sgt. Pepper
Also Possible: Is)::(i-lﬁ}t Foreigner (Dmétée Vision) ‘ LPCuts: None
| Hall & Oat John Travolta (Greased .
Wendy Waldman Lightening) Also Possible: Ghery! Ladd .
Pruce Springsteen Also Possible; Village People Diana Ross;/Michael Jackson
gupert Holmes CDr?StI?_illlfl-"ayle Hall & Oates
lout an Hi .
Bruce Springsteen gzﬁigluStones
Ambrosia Win sg
%o.lling Stones Aerogsmith
ings )
gerry Rafferty David Gates
oxy
L ]
Hottest:
Country Crossovers: Teen: LP Cuts:
None Aerosmith Bee Gees & Peter Frampton (Sgt. Pepper)

AmericanRadioHistorv Com

Foreigner (Double Vision)
John Travolta (Greased Lightening)
Chris Rea (Benny Santini)



Bruce Springsteen

"Badlands"

3=10801

Facts:

« « « Bruce is in the middle of a 75 city
tour that has left audiences exhila-
rated and roaring for more even after
4 encores — 3=1/2 hour performance.

. « « Bruce is one of the best selling
record artists in the U.S.

« « « Bruce has two Platinum & two Gold
LP's

. « « Bruce's entire concerts have been
broadcast live in L.A. and 8 cities
in the Midwest to millions of
listeners, with upcoming broadcasts
scheduled for the Northeast and
Southeast regions.

« « o Bruce's current LP — "Darkness On
The Edge Of Town" is being pro=-
grammed hourly on A.0.R. radio.

. « « "Badlands" is far and away the most
played track.

« « « "Badlands" is the anthem of the album.

Fact:

.Your listener is ready for"Badlands"

"Badlands" — fcocomea
Bruce Springsteen's New Single @

On Columbia Records

=

7/

CALL-&UTS

Stations Contributing This Week:

WCOL, WDRQ, WFIL, WHBQ, WRKO, WROK, KCBQ,
KDWB, KHJ, KKXL, KTLK, 94Q, 92X, Y100

Overall Demographics: s

Commodores Andy Gibb (Ever)
Pablo Cruise Walter Egan
Frankie Valli A Taste of Honey
Rolling Stones Joe Walsh
Foreigner Donna Summer

COMMODORES: All around smash holding down the num-
ber one slot in teens, male adults and female adults.

PABLO CRUISE: The number two teen record. Third in
male adults and in female teens.

FRANKIE VALLI: Sixth in teens, pulling male and female
adults.

ROLLING STONES: Third in teens, seventh in male adults.
Leaning male in teens.

FOREIGNER: Fifth in teens and sixth in male adults.
ANDY GIBB (Everlasting): Eighth in teens. Also pulling
male and female adults.

WALTER EGAN: Tenth in teens (leaning female). Pulling
both male and female adults. Males are stronger.

A TASTE OF HONEY : Eleventh in teens (totally female).
Also pulling female adults.

JOE WALSH: Seventh in teens, fifth in male adults. Also
pulling female adults.

DONNA SUMMER: Pulling teens, male adults and female
adults. Strength here is in its overall response.

Active Discs: m———

CA xS : Puliing teen and adult response.

NICK GILDER: Pulling male teens and male adults.

RICK JAMES: Showing overall.

EVELYN “CHAMPAGNE” KING: Overall response on this record
with teens the strongest demo.

LITTLE RIVER BAND: Pulling female adults and male adults.
KENNY LOGGINS: Pulling adults—leaning female.

ANNE MURRAY: : Pulling female adults (18 +).

OLIVIA NEWTON-JOHN: The response on this record has been
reported as overall,

CHRIS REA: Fourth in female adults. Also pulling teens and male
adults.

P.OB SEGER (Hollywood): Showing overall response.

BARBRA STREISAND (Prisoner): Pulling male adults.
TRAVOLTA/NEWTON-JOHN (Summer): Fourth in teens (leans
female) and ninth in female adults.

. [ ]
Stayablhty: e |
ARS: Continues to pull teens and male adults.
PETER BROWN : Pulling female teens and female adults. Still showing
well as an overall record.
JACKSON BROWNE: Ninth in teens and ninth in male adults.
MICHAEL JOHNSON (Bluer): Remains popular with female teens.
GERRY RAFFERTY (Baker): Pulling teens, male adults and sixth
in female adults.
BPOB SEGER (Still): Second in male adults. Still pulling some female
adults.
CARLY SIMON (You): Still pulling some male adults.

Breaking: e

EXILE: Showing overall response—eighth in male adults. Also pulling
female adults.

Early Acceptance on: s—

BUST Uiy Puiling ma.e teens and adults.

CRYSTAL GAYLE: 25-49 females coming in on the record.
ROBIN GIBB: Pulling overall response.

HALL & OATES: Pulling adults (18+).

BILLY JOEL (She’s): Female adult response reported.
JOURNEY (Light): Overall response reported.

KC & THE SUNSHINE BAND: Overall response leaning toward
female adults.

MEATLOAF: Pulling teens.

McCRARYS: Female teens and male adults.

GERRY RAFFERTY (Right): Pulling male adults.
LINDA RONSTADT: Pulling 25+ males.

ROLLING STONES (Beast): Pulling females 18 +.
ROSS/JACKSON: Pulling adults.

BOB SEGER (Old Time) : Pulling 25+ adults.

STEELY DAN (Josie): Showing overall.

THE WHO: Overall response reported.

TOHN PAUL YOUNG: Pulling male adults.

® "COLUMBIA,"& MARCAS REG. PRINTEDIN U S.A.
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THE RADI®
MARKETPLACE

Bill Tanner, Y100

*The radio marketplace is very simply
the best national chart that's out
there. We can look at it and tell
instantly whether the stations that are
aligned to our type of sound, our type
of music research, are doing well with
a record., That's what we want from a
national trade."”

Dave Thomson, KDWB

"I like the marketplace because it puts
together a compilation of what is go-
ing on regionally and no other trade
does it as well,"

Joel Denver, KCBQ

"It's an innovative idea in view of

the fact that more records are happen-
ing on a region to region basis, rather
than nationwide. It's a direct reflec-
tion of radio programmers becoming
more in tune with their individual
markets."

Charlie Lake,
Charter Broadcasting

"I have found the radio marketplace
feature a welcome and innovative addi=-
tion to Record World's continuing
efforts to become even more valuable
to the radio industry.”

Les Garland, KFRC

"I find that the radio market-
place brings records to my atten=-
tion that might be right for San
Francisco that I might otherwise
miss by just reading a national
chart."

Dave Sholin,
RKO R:adio

"Short and sweet, easy to read
and loaded with information. An
excellent tool in tracking music,"

Bryan Mclntyre,
WCOL/92X

"We find the radio market-

place useful for finding out
what new songs are growing in
our region."

AmericanRadinHictory Com




AMERICA'S HOTTEST DANCE ALBUM . . . AND GETTING HOTTER!

/ YOU MAKE ME FEEL (MIGHTY REAL) « DANCE DISCO HEAT - EPILOGUE - GRATEFUL
1 TOOK MY STRENGTH FROM YOU = WAS IT SOMETHING THAT I SAID + JUST YOU AND ME FOREVER




Dia Iog U@ (Continued from page 16)

| believe it is more important to be the best production company at
the service of the industry.

RW: With all these productions how do you coordinate placing
producers with artists, material with artists?

Benedetto: Well I'm a song man. The song is the most important
thing. Particularly a good song linked up with good musicians and a
good producer. But the song is the most important factor. You can
have a singer who, say, is not really 100 percent, but with a good song
it's okay. But a fantastic performer with a good song is like the situa-
tion with a motion picture soundtrack—if you have a fantastic film
and a good score it's an enormous success. It’s a combination of the
two, but most important is the song.

RW: One of your most recent important artists, Samantha Sang,
most definitely successfully picked up on a bandwagon. How does
that fit into your view of the scheme of things?

Benedetto: Samantha Sang has sold over two million singles and
gotten a gold album. | would say the success is a combination of
everything. [ think many people deserve credit. Number one our
artist, Samantha Sang is very talented. Of course | give very, very top
credit to Barry Gibb who is an outstanding figure in the music industry
and who did a fantastic production job on this project. | have admired
the Bee Gees since they started in the early sixties. | also credit the
record company, the production company and the promotion people

. . to everyone who believed in the project. The timing was also
important. To me it was very important to release that single in
November—before Christmas. It is almost impossible to have a re-
lease before Christmas. | like to work against the industry’s systems
and their rules and regulations. | hate rules and regulations. Just be-
cause they think it has to be done one particular way. | proved suc-
cessful by working against the system and selling over two million
records. By Christmas time it's over. There is nothing but Christmas
music. And to have it released in March or April would not have made
sense. We would have lost the momentum of the success of ““Saturday
Night Fever” and the ““hot” moment of the industry.

RW: How did you get the Bee Gees to work with Samantha?

Benedetto: Samantha and the Bee Gees go back a very long time
from the time Samantha and Barry were very young children in
Australia. After we signed Samantha and we were discussing possible
producers his name was brought up. We found he was very interested
in doing the production. You know | believe very much that it is very
easy for someone who has come along so far and been successful for
so many years to become a top producer and often be more successful
producing another act rather than just producing himself.

RW: | know you've gone over it dozens of times, but | would like
to go back into the history of your firm as it is such an interesting one.

Benedetto: | incorporated this company in 1964. | was born in ltaly
and spent much time in France, England and Spain. From England |
came here in 1963 and opened my company in 1964. At that particular
time it was almost impossible for anyone to become a publisher.
Every artist was a publisher and unless you had the backing of millions
of dollars to purchase existing catalogues it was almost impossible to
survive. But that was too easy. | don’t like easy things. | like to estab-
lish things and be proud of myself. 'm proud to have started from
scratch and to have been able to expand quickly. If I had millions of
dollars behind me, like many do, I'm sure this company today would
be a much much larger corporation.

When | came here to the States | was a very young man who
wanted to be a publisher but you couldn’t sustain yourself by acquir-
ing a song here and there. | started as a one-man operation and
after the initial six months | started to employ other people. One
particular film, “The Thief of Baghdad,” opened my eyes to what
was to become a gold mine. While everyone was trying to push their
songs up the charts, this film gave me the idea to research foreign
movie scores. | became the representative of many European sound-
track catalogues. At that time there was no representation and no one
was getting paid off their songs. CAM in ltaly had a small catalogue of
songs. What | did was establish a computerized system to check the
films on television, establish clearances, etc. Today | control over
8000 motion picture scores so | am the number one publisher of
performances from soundtracks, from television and fiims.

The period of the sixties was a very rough time for publishers.
Many, many went out of business. Many publishers were frightened
by the whole change in the industry . . . the whole change into rock.
They almost just became collectors . . . retreating . . . allowing other
new companies to come forth. So once my catalogue of film music
was established 1 started to go into popular music in ‘68, '69 and ‘70
with things really taking shape during the '70s with Lighthouse, the
Raspberries, etc.

RW: So you virtually brought CAM from a film score company into
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the realm of popular music.

Benedetto: Yes that’s right. Yes, at that particular time, Lighthouse,
Grand Funk, Blood, Sweat & Tears, Three Dog Night, the Chambers
Brothers were the popular music.

RW: Why did you transcend into popular music?

Benedetto: | believe in all types of music. My personality does not
just stop at popular music. | like classical, European music, anything
that | can feel. | can feel an opera, a ballet, a symphony . . . hard
rock & roll, r&b, ballads. You can see from this company with the
diversity of its material.

RW: | understand you are expanding into commercials music and
jingles.

Benedetto: Yes, it's really because, to tell you the truth, I'm fed up
with how unprofessional music can be sometimes in an industry that
reaches millions of people and an industry where there is a lot of
money to be made. | would like to see a more subtle touch, and bet-
ter composition in the industry. Rarely do you have a song that comes
from a commercial that becomes a hit. There are a few exceptions.
That is just one or two out of thousands and thousands of composi-
tions. This will be a challenge. I'll go very slowly at first . . . | just
want to add a few interesting touches to the industry.

E/A Signs Oregon

Oregon has signed with Elektra/Asylum's Jazz/Fusion division. The group’s debut
album for the label will be released in September, followed by a national tour.
Pictured from left are: Ralph Towner and Glen Moore of Oregon; Don Mizell, E/A
Jazz/Fusion general manager; Collin Walcott, Oregon; Joe Smith, E/A chairman;
Tonik Barber, assistant to Mizell; and Paul McCandless, Oregon.

The Jazz LP Chart

SEPTEMBER 9, 1978 22. IN THE NIGHT-TIME
1. IMAGES MICHAEL HENDERSON/Buddah BDS 5712

THE CRUSADERS/ABC AA 6030 (Arista)
2. YOU SEND ME 23. SECRETS
ROY AYERS/Polydor PD 1 6159 GIL SCOTT-HERON & BRIAN JACKSON/
3. SOUNDS . . . AND STUFF LIKE THAT!! Arista AB 4189
QUINCY JONES/A&M SP 4685 24. SUNNY SIDE UP
4. SUNLIGHT WILBERT L'ONGMIRE{Tappan Zee/
HERBIE HANCOCK/Columbia JC 34907 Columbia JC 3536
5 TROPICO 25. ALL ABOUT ESTHER PHILLIPS
GATO BARBIERI/A&M SP 4710 Mercury SRM 1 3733
6. FRIENDS 26. SAY IT WITH SILENCE
C:EILCSKS%OZ%(/)F;;IYW PD 16160 HUBERT LAWS/Columbia JC 35022
7. F
CHUCK MANGIONE/A&M 4658 27. PHIL UPCHURCH
8. COSMIC MESSENGER Marlin 2209 (TK)
JEAN-LUC PONTY/Atlantic SD 19189 28. H*E BEST ?AF CHUCK MANGIONE
9. WEEKEND IN LA, . 20 SJ;CE‘:YBiZE 2 8601
GEORGE BENSON/W. Bros. 2W .
3139 Ablaty FREDDIE HUBBARD/Columbia JC 35386
10. FREESTYLE . 30. LOVE ISLAND
" SS?SLSUWMZEES\E(; Epic JE 35338 DEODATO/Warner Bros. BSK 3132
" JOE SAMPLE/ABC AA 1050 31. TIME AND CHANCE
CALDERA/Capitol SW 11810
12. ARABESQUE T

L A B GRANT GREEN/Versatile MSG 6002

. PAT MET| Y P
13 ECM Tﬁ#j?wa?kou 33. NIGHT DANCING
14. DON'T LET GO JOE FARRELL/Warner Bros. BSK 3225
GEORGE DUKE/Epic JE 35366 34. SUNSHOWER
15. THIS IS YOUR L'FE JOACHIM KUHN BAND/Atlantic
NORMAN CONNORS/Arista AB 4177 SD 19193
16. MODERN MAN 35. SPLENDID
STANLEY CLARKE/Nemperor JZ 35303 LARRY CORYELL & PHIL CATHERINE/
(CBS) Elektra 6E 153
17. MAGIC IN YOUR EYES 36. THE BFST OF LONNIE LISTON SMITH
EA8R7L7KHLUGH/United Artists UA LA RCA AFL1 2B97
37. STORMY MONDAY
18. MY SONG KENNY BURRELL/Fantasy F 9558

KEITH JARRETT/ECM 1 1115 (WB) 38
19. LARRY CARLTON
WARNER BROS. BSK 3221

. SUMMER SOFT
BLUE MITCHELL/ABC |A 9347

20. CASINO 39. UPTOWN DANCE
AL DIMEOLA/Columbia JC 35277 STEPHANE GRAPPELLI/Columbia JC
21. HEART TO HEART 35415
DAVID SANBORN/Warner Bros. BSK 40. THE BLUE MAN
3189 STEVE KHAN/Columbia JC 35539
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Seen during sessions last week at Soundmixers Recording Studios are, from left, studio

general manager Bruce Staple, Soundmixers engineer Neal Ceppos, A&M recording star
Peter Allen and Marvin Hamlisch, serving as producer for Peter Allen’s new A&M Ip.

Missile to Motown
@ LOS ANGELES—Derek Church,
Motown’s director of creative
services, has announced the ap-
pointment of Mike Missile to the
newly created position of adver-
tising and merchandising co-ordi-
nator.

Missile was previously a local
merchandising representative.

Factor Pucts Metz

B NEW YORK — Stephen Metz
has negotiated an agreement with
Alan ). Factor of the Factor-New-
land Production Corp. whereby
Metz will act as musical consultant
to the company. His duties will
inciude assisting in the adminis-
trating of the company’s publish-
ing companies.

DISCO Flle (Continued from page 30)

from Morrow, the “chic gay novel of the year,” but, at the risk of
trivializing it further, it might also be called the disco novel of the
year. More than anything | can remember, Dancer captures the
feeling and flow of the disco life of New York’s Serious Dancers
—-men “bound together by a common love of a certain kind of
music, physical beauty and style — all the things one shouldn’t
throw away an ounce of energy pursuing, and sometimes throw
away a life pursuing.” There’s a whole chapter of brilliant observa-
tion and overheard gossip from a night at the Tenth Floor (here
elevated to the Twelfth Floor) that no one who danced at this trend-
setting private club in the early Seventies will want to miss. Dancer
is for anyone who remembers Patti Jo's ““Make Me Believe in You”
and Zulema’s “Giving Up”’ and anyone excited by a book that serves
up one thrilling recognition after another.

NOTES: JDC Records has remastered the second pressing of their
Glass Family album, “Mr. D) You Know How to Make Me Dance,”
1o give it some extra bottom and red vinyl copies of this new, im-
proved version are available 1o DJs now. Both the title track and

“Disco Concerto” deserve another listen

. . Jack Witherby, the

DJ from His Company in Phoenix, called my attention to the fact
that the disco disc version of Deborah Washington’s “The Letter”
(Ariola) has an unusual feature: the last groove of the song is looped
back in such a way that it repeats the final second over and over,
like an eerie electronic wave. The technique is the same as that
used on the Magnet import 45 version of Gene Farrow’s “Hey You
Should Be Dancing,” but the effect here is wilder.

DISCGO

IMPORTS & U.S.

Retail - DJ &
MAIL ORDER SERVICE

Call or Write us—We have the fastest serv-
ice, best stock and cheapest retail price on
imports. Send for our FREE listings of Im-
ports, 12" Discs, and U.S. Records.

We also have 10,000 Oldies in Stock. Send
$2.00 for catalog, deductible against first
order.

DISCO—DISC

71-59 Austin St.. Forest Hills, NY 11375
(212} 261-6690—20 Minutes from Manhattan

ALL ORDERS ARE SHIPPED IMMEDIATELY—WE
GIVE PERSONAL ATTENTION TO YOUR NEEDS—
WE HAVE THE BEST PRICES—TRY US, YOU'LL
NEVER NEED ANYONE ELSE—ASK FOR DJ SPE-
CIAL DISCOUNT & AUTOMATIC MAILING
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Fleetwood Mac Bio
Published by Warner

B LOS ANGELES — The first
authorized history of Fleetwood
Mac has been published in an
oversize paperback edition by
Warner Bros. Publications, Inc.
The 104-page book was written
by Samuel Graham, assistant edi-
tor, west coast, for Record World
Magazine.

The book contains more than
50 pages of photographs of
Fleetwood Mac and a compre-
hensive, 10-page discography
covering recordings by the group
as well as its members indivi-
dually.

The book retails for $7.95 and
will be available through both
book and record store outlets.
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The A/C Report |

(A Weekly Report on Adult/Contemporary Playlist Additions)

Most Adds

BUT LOVE ME—Kenny Nolan—
Polydor (4)

WHENEVER | CALL YOU
“FRIEND"'—Kenny lLoggins—
Col {4}

THEMES FROM THE WIZARD
OF OZ—Meco—
Millennium (3)

TOOK THE LAST TRAIN—

David Gates—Elektra (3)

SHARING THE NIGHT—

Dr. Haok—Capitol (3)

YOU NEVER DONE IT LIKE

THAT—Captain & Tennille—

A&M (3)

WBZ/BOSTON

BOOGIE, OOGIE, OOGIE—
A Taste of Honey—Capitol

BUT LOVE ME—Kenny Nolan—
Polydor

GOT TO GET YOU INTO MY LIFE—
Earth, Wind & Fire—Col

KISS YOU ALL OVER—Exile—
Warner/Curb

SHAME—Evelyn ‘‘Champagne”
King—RCA

TOOK THE LAST TRAIN—
David Gates—Elektra

WHENEVER | CALL YOU “‘FRIEND"
—Kenny Loggins—Col

YOU NEVER DONE IT LIKE THAT—
Captain & Tennille—A&M

WNEW/NEW YORK

1T'S A BETTER THAN GOOD TIME—
Gladys Knight & The Pips—
Buddah

LITTLE THINGS MEAN A LOT—
Margo Smith—WB

THEME FROM THE PINK PANTHER
{'78)}—Henry Mancini—UA

THEMES FROM THE WIZARD OF OZ
—Meco—Millennium

WIP/PHILADELPHIA

TOOK THE LAST TRAIN—
David Gates—Elektra

YOU NEVER DONE IT LIKE THAT—
Captain & Tennille—A&M

WMAL/WASHINGTON
I WILL STILL LOVE YOU—
Stonebolt—Parachute

WKBC-FM/WINSTON-
SALEM

BACK IN THE U.S.A.—
Linda Ronstadt—Asylum

BUT LOVE ME—Kenny Nolan—
Polydor

DON'T IT MAKE YOU WONDER—
Dave Mason—Col

PRISONER OF YOUR LOVE—
Player—RSO

WSM/NASHVILLE

LITTLE THINGS MEAN A LOT—
Margo Smith—WB

SLEEPING SINGLE IN A DOUBLE
BED—Barbara Mandrell—ABC

THIS FEELING INSIDE—
Rondy Goodrum—Arista

WQUD-FM/MEMPHIS

DEVOTED TO YOU—Carly Simon/
Jomes Taylor—Elektra

OH DARLING—Robin Gibb—RSO

THINK IT OVER—Cheryl Ladd—
Capitol

YOU NEVER DONE IT LIKE THAT—
Coptain & Tennille—A&M

WSB/ATLANTA

CRAZY FEELIN'—lJefferson
Starship—Grunt

CRYIN' AGAIN—Oqak Ridge Boys—
ABC

DAY DREAMIN'—Fonda Feingold
—Mercury

EVERYBODY NEEDS LOVE—
St.phen Bishop—ABC

SHARING THE NIGHT—Dr. Hook—
Capite!

WFTL/FT. LAUDERDALE

SHE'S ALWAYS A WOMAN—
Billy Joel—Col

TEAR TIME—Dave & Sugar—RCA

WIOD/MIAMI

ALL | SEE IS YOUR FACE—
Dan Hill—20th

READY TO TAKE A CHANCE AGAIN
Barry Manilow—Arista

TOTO—Linda Carter—Epic

WHENEVER | CALL YOU ‘“FRIEND"
Kenny Loggins—Col

WGAR/CLEVELAND

LOVE IS IN THE AlIR—John Paul
Young—-Scotti Bros.

THINK 1T OVER—Cheryl Ladd—
Capitol

WHENEVER | CALL YOU “FRIEND"
Kenny Loggins—Col

WHY SHOULD LOVE BE THIS WAY
Michael Stanley Band—Arista

WLW/CINCINNATI

ALMOST LIKE BEING IN LOVE—
Michael Johnson—EMI America

DEVOTED TO YOU—Carly Simon/
James Taylor—Elektra

HEARTBREAKER—Dolly Parton—
RCA

WCCO/MINNEAPOLIS

BAYOU BOTTOMS—Crusaders—
Blue Thumb

BUT LOVE ME—Kenny Nolan—
Polydor

BE YOUR OWN BEST FRIEND—

Ray Stevens—WB

GRAND ILLUSION—/Janis lan—
Col

SUBSTITUTE—Clout—Epic

THEMES FROM THE WIZARD OF 02
—Meco—Millennium

KMOX-FM/ST. LOUIS

DREAMING AWAY-—Tommy Roe—
Warner/Curb

THIS FEELING INSIDE—Randy
Goodrum—-Arista

KMBZ/KANSAS CITY

BUT LOVE ME—Kenny Nolan—
Polydor

DREAMING AWAY—Tommy Roe—
Warner/Curb

LONDON TOWN—Wings—Capitol

SHARING THE NIGHT—Dr. Hook—
Capitol

SWEET LIFE—Paul Davis—Bang

THEME FROM THE PINK PANTHER
{'78)—Henry Mancini—UA

TRUE LOVE WAYS—Gary Busey—
Epic

TRUE LOVE WAYS—Randy Gurley
—Polydor

KULF/HOUSTON

HOT CHILD IN THE CITY—
Nick Gilder—Chrysalis

THEME FROM “‘EYES OF LAURA
MARS'' (PRISONER)—Barbra
Streisand—Cel

TOOK THE LAST TRAIN—
David Gates—tElektra

KIIS/LOS ANGELES
REMINISCING—Little River Band—

Harvest

KPNW/EUGENE

BEAUTIFUL WOMAN—Charlie Rich
—Epic

BUT LOVE ME—Kenny Nolan—
Polydor

LAST DANCE—Donna Summer—
Casablanca

MONTEGO BAY—Sugar Cane—
Ariola

RIGHT DOWN THE LINE—Gerry
Rafferty—UA

OH DARLING—Robin Gibb—RSO
SHARING THE NIGHT—Dr. Hook—

Capitol
WHENEVER | CALL YOU ‘‘FRIEND"

—Kenny Loggins—Co!

Also reporting this week: WTMJ,
WCCO-FM, WSAR, WBAL, KULF,
KOY, KSFO, KV!

25 stations reporting
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_RETAIL RAP

By MIKE FALCON

8 YOUR MOTHER DRESSES YOU FUNNY . . . That’s generally the
reaction | get here from the two lvy League types who share the
editonial offices with me on the west coast, as they snicker at my 15
pairs of jogging shoes and rare Trooper T-shirts. But at the Record
Bar convene | found my people, a select group that almost to a man,
could for the most part still speak English at four a.m., no matter
how small they might feel. In that great flash that seems to occur
under certain conditions, | realized that each of these folk, gathered
in a tribe-like circle, dressed precisely as | did! The guilty parties:
Richard Tate, Athens, Ga., Adidas Vienna; Gary Rose, Columbus, Ga.,
Adidas Rom; Randy Burns, Charlotte, N.C. Pikes; Warren Miller,
Chaitanoga, Tenn., Nu Balance; Jerry Robinson, Kingsport, Tenn.,
Pumez; Paul Fussell, Norfolk, Va., Adidas suede (superstore snobbery?);
Tom Roos, head office/sales manager, a pair too obscure to remember.
Of course: notebook in hand, with my Osaga Caliente’s. And in a
tux, VP David DeFravio in spiffy spotless white deck shoes. Go team!

PARTIES . . . Do you ever stop? How about the Jim Hawn lawn
party in Cleveland, where there seemed to be a great rapport between
promotion, sales, and retail people. What was really amazing was
that all the radio promo men knew the retailers by name. Coordina-
tion. Jim Bonk, Joe Bressi (Camelot Records), Barry “My Middle Name
is Kraftwerk’” Haughlin (Capitol), John Hey (EMI) and Tom Shannon
(Capitol) all put in stellar eating performances. And at the massive
Tower Records 10th anniversary party held in San Francisco there
were more label brass than you could point an RA at. We literally
had to fight our way through to Russ Solomon for congrats on behalf
of the magazine. A great one.

ARE THE LABELS CHICKEN? . . . Seems so. We have already been
deluged with baseball entries in the First Annual Record World Softball
Championships. But those legendary teams, which seem to be per-
petually undefeated have yet to report. Here are the challengers: #1:
INew Images. #2: (tie) Licorice Pizza, Music Plus, Nehi, it's still
toially unclear). #3: E/A. Now where are the heavies, like UA, which
will reportedly have a fly-in member? Or WEA or Warners? Hey,
guys, it's time to put it on the line. Where’s the Casablanca con-
tingent? We need to hear from you so we have a record of your
schedule for seedings. Unseeded teams will fight it out in what may
be a rather mad bracket, so just call Mike Falcon at (213) 465-6126
with those weekly scores, huh?

NARM REGIONALS . . . Seems to be the topic of conversation
whenever we pick up a phone. The Los Angeles meeting was a great
one, and we understand others were even better. Surprise at the
Capitol table: Walter Lee took a few hours to answer questions.
A coup. Another surprise: Angela Singer of Circle/Hollywood Records
flew in, along with Russ Baldwin, Hollywood Group manager; Rich
Sanzare, Circles group manager; and Phil Zrike, ad director. Singer
says the accompanying photo, taken of the lIsley Brothers in-store
which attracted 2800 people to a Circles store, is the first for a
major black act in Arizona.

e

PASSPORT NEWS . .. A new Synergy album, entitled “Cords,” will
rely heavily on in-store promotions, “where we believe in-store-play
and exposure to be the key to the ultimate success . . .,”” according
to Carol Green of the label. As you'll probably recall, Synergy is an
act often used by stereo equipment retailers in their sales pitches.
The new Ip will have a videocassette of computerized images for
additional push. Questions about the new Ip and the in-store program
should go to Green at Passport, 3619 Kennedy Road, So. Plainfield, N.].
07080. Tel.: (201) 753-6100.
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Milsap Fel'e i L.A.

When Ronnie Milsap recently ployed an engagement at the Roxy in Llos Angeles,
RCA Records gave a reception for him following at Julie's Place. Shown here (from
left) greeting the popular Nashville artist are Michael Abramson, director of national
promotion, RCA Records; Tommy Thomas, owner of the Palomino Club, a popular
c&w emporium in LA; Ray Anderson, division vice president, promotion, RCA Records;

Ronnie, and Bill Graham, director, western region field marketing, RCA Records.

Goodphone"

ROCK ALBUMS

(A survey of reports indicating airplay activity at major album

LW TW Nw stations across the country)
1 1 1 The Rolling Stones Some Girls Rolling Stones
** 7 2 The Who Who Are You MCA
3 2 3 Foreigner Double Vision Atlantic
9 5 4 Boston Don’t Look Back Epic
2 6 5 Bruce
Springsteen Darkness On The Edge Of Town ____________Columbia
6 8 6 The Cars The Cars Elektra
5 3 7 Bob Seger Stranger In Town Capitol
8 10 8 Kenny Loggins Nightwatch Columbia
7 9 9 Pablo Cruise Worlds Away AEM
4 4 10 Joe Walsh But Seriously, Folks Asylum
10 12 11 David Gilmour David Gilmour Columbia
16 15 12 Robin Trower Caravan To Midnight Chrysalis
13 13 13 Alan Parsons
Project Pyramid Arista
** 14 14 Daryl Hall &
John Oates Along The Red Ledge RCA
14 21 15 Tom Petty & The
Heartbreakers You're Gonna Get It Shelter
22 22 16 Little River Band Sleeper Catcher Harvest
25 27 17 Ambrosia Life Beyond L.A. Warner Bros.
12 11 18 The Moody Blues Octave London
11 16 19 Bob Dylan Street-Legal Columbia
19 20 20 Greg Kihn Next Of Kihn Beserkiey/Janus
18 17 21 Cheap Trick Heaven Tonight Epic
15 18 22 Various Artists Sgt. Pepper Soundtrack RSO
33 23 23 Joe Cocker Luxury You Can Afford Asylum
27 28 24 Dave Mason Mariposa De Oro Columbia
¥% %% 25 Fogelberg/
Weisberg Twin Sons Of Different Mothers _____ Full Moon/Epic
** %% 26 Lynyrd Skynyrd First And...Llast _. . MCA
** 19 27 City Boy Book Early Mercury
17 24 28 The Kinks Misfits __ Arista
26 29 29 Genya Ravan Urban Desire .. . . 20th Century
30 31 30 UFO Obsession . o Chrysalis
** 38 31 Player Danger Zone RSO
28 32 32 Talking Heads More Songs About Buildings & Food ... . Sire
** 40 33 Johnny Winter White Hot And Blue Blue Sky
20 46 34 Prism See Forever Eyes Ariola
31 36 35 Jean-Luc Ponty Cosmic Messenger Atlantic
** 25 36 Kingfish Trident Jet
41 ** 37 Leon Russell Americana Paradise/ WB
24 30 38 The Motors Approved By The Motors _Virgin
** 34 39 Blondie Paralle! Lines . Chrysalis
46 44 40 Meat Loaf Bat Out Of Hell Cleve. Int'l
39 48 41 Steve Gibhons Down In The Bunker Polydor
EOEE 42 David Coverdale White Snake UA
21 26 43 Chilliwack Lights From The Valley .. | Mushroom
23 35 44 Peter Gabriel Peter Gabriel _ Atlantic
29 41 45 Sammy Hagar All Night Long . Capitol
32 47 46 Moon Martin Shots From A Cold Nightmare | Capitol
** ** 47 Stephen Bishop Bish .. ABC
42 ** 48 John Prine Bruised Orange . . Asylum
36 42 49 Michael Stanley Cabin Fever .. Arista
¥ ** 50 Jesse Winchester A Touch On The Rainy Side . ___Bearsville
Reprinted from Goodphone weekly with special permission
from Goodphone Communications, Incorporated.
31
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THE ALBUM CHART
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SEPT. SEPT.

m 'l'l'l FIRED UP "N’ KICKIN’ FATBACK BAND/Spring 1 6718 (Polydor,
102 105 LOUISIANA’S LE ROUX/Capitol SW 11734

103 86 WEEKEND IN L.A. GEORGE BENSON/Warner Bros. 2WB 3139
104 108 THICK AS THIEVES TROOPER/MCA 2377

105 109 CABIN FEVER MICHAEL STANLEY BAND/Arista AB 4182

106 84 CENTRAL HEATING HEATWAVE/Epic JE 35260

107 107 FREESTYLE BOBBI HUMPHREY /Epic JE 35338

108 80 SHOWDOWN ISLEY BROS./T-Neck JZ 34930 (CBS)

109 91 IF MY FRIENDS COULD SEE ME NOW LINDA CLIFFORD/
Curtom CUK 5021 (WB)

110 92 MAGAZINE HEART/Mushroom MRS 5008

11 97 MY RADIO SURE SOUNDS GOOD TO ME LARRY GRAHAM ANLC
GRAHAM CENTRAL STATION/Warner Bros. BSK 3175

112 117 LEO SAYER/Warner Bros. BSK 3200

113 96 MODERN MAN STANLEY CLARKE/Nemperor JZ 35303 {CBS)

114 101 THREE'S A CROWD TARNEY SPENCER BAND/A&M SP 4710

115 106 STARDUST WILLIE NELSON/Columbia JC 35332

B 126 WHATEVER HAPPENED TO BENNY SANTINI? CHRIS REA/
United Artists UA LA 879 H

117 121 A TOUCH ON THE RAINY SIDE JESSE WINCHESTER/
Bearsville BRK 6984 (WB)

118 104 DOUBLE PLATINUM KISS/Casablanca NBLP 7100

119 110 AMERICANA LEON RUSSELL/Paradise PAK 3142 (WB)
m 133 URBAN DESIRE GENYA RAVAN/20th Century Fox T 562
121 127 SNAIL/Cream CR 1009

122 125 WHEN | DREAM CRYSTAL GAYLE/United Artists UA LA 858 H
123 128 WAR OF THE WORLDS VARIOUS ARTISTS /Columbia JC 35290

X 134 THE GARDEN OF LOVE DON RAY/Polydor PD 1 6150

[EBE — ALONG THE RED LEDGE DARYL HALL & JOHN OATES/
RCA AFL1 2804

{(EXJ 136 ELVIS PRESLEY SINGS FOR CHILDREN AND GROWNUPS TOO
RCA CPL1 2901

127 122 BORN LATE SHAUN CASSIDY/Warner/Curb BSK 3126

128 124 FAME GRACE JONES/Island ILPS 9525 (WB)

129 113 FOOT LOOSE & FANCY FREE ROD STEWART/Warner Bros. BSK

3092
130 132 POWERAGE AC/DC/Atlantic SD 19180
131 137 GOLDEN GREATS BUDDY HOLLY/MCA 3040

iEB] 142 SGT. PEPPER'S LONELY HEARTS CLUB BAND THE BEATLES/
Capitol SMAS 2653

133 138 THE ONE AND ONLY . .. GLADYS KNIGHT AND THE PIPS/
Buddah BDS 5701 (Arista)

134 135 STAR WARS (ORIGINAL SOUNDTRACK)/20th Century Fox T 541

135 115 SON OF A SON OF A SAILOR JIMMY BUFFETT/ABC AA 1046

(k1] — SECRETS GIL SCOTT-HERON & BRIAN JACKSON/Arista AB 4189
137 — LUXURY YOU CAN AFFORD JOE COCKER/Asylum &E 145
IEf] — RHYTHM OF LIFE AFRO-CUBAN BAND/Arista AB 4188

139 139 THE STORY OF STAR WARS (FROM THE ORIGINAL
SOUNDTRACK)/20th Century Fox T 550

140 140 YOUNGBLOOD (ORIGINAL SOUNDTRACK) WAR/United Artists
UA LA 940 H

141 143 THE GRAND ILLUSION STYX/A&M SP 4637

142 119 CONTRARY TO ORDINARY JERRY JEFF WALKER/MCA 3041

143 — SUMMERTIME GROOVE BOHANNON/Mercury SRM 1 3728
144 118 DREAM WORLD CROWN HEIGHTS AFFAIR/De-Lite DSR 9506
{Mercury)

145 130 ALL NIGHT LONG SAMMY HAGAR/Capitol SMAS 11812

146 131 STAY THE NIGHT JANE OLIVOR/Columbia JC 35437

147 150 MORE SONGS ABOUT BUILDINGS AND FOOD TALKING HEADS/
Sire SRK 6058 {WB)

148 120 HEADLIGHTS WHISPERS/Solar BXL1 2774 (RCA)

149 112 U.K./Polydor PD 1 6146

150 — READ MY LIPS TIM CURRY/A&M 4717
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OUT OF THE BLUE ELO/ Jet KZ2
35467 (CBS)

EYES OF LAURA MARS [ORIGINAL
SOUNDTRACK) VARIOUS ARTISTS/
Columbia JS 35487

SEE FOREVER EYES PRISM/Ariola
SW 50034

THE BUDDY HOLLY STORY (ORIGINAL
SOUNDTRACK}/Epic JE 35412

CORDS SYNERGY/Passport PB 6000
{Arista)

NEXT OF KIHN GREG KIHN/
Beserkley JBZ 0056 {Janus}

LARRY CARLTON/Warner Bros.

BSK 3221

FOREIGNER/Atlantic $D 19109

PAT METHENY GROUP/ECM 1 1114
(WB)

BURNT LIPS LEO KOTTKE/Chrysalis
CHR 1191

GOT A FEELING PATRICK JUVET/
Casablapca NBLP 7101

IT'S ALIVE OZARK MOUNTAIN
DAREDEVILS/A&M SP 6006

STEPPIN' OUT HIGH INERGY/Gordy
G7 982R1 {Motown)

WHITE MANSIONS VARIOUS
ARTISTS/A&M SP 6004

THE BEST OF THE TRAMMPS/ Atlantic
SD 19194

KIiSS THIS WORLD GOODBYE
MTUME/Epic JE 35255

WHITE, HOT & BLUE JOHNNY
WINTER/Blue Sky JZ 35475 (CBS)

FRANKIE VALLI IS THE WORD/
Warner/Curb BSK 3233

THE CAPTAIN'S JOURNEY LEE
RITENOUR/Elektra 6E 136

STONEBOLT/Parachute RRLP 9006

{Casablanca)

HAPPY TO BE WITH YOU JEAN
CARN/Phila. Intl. JZ 34986 (CBS}

DAVID JOHANSEN/Blue Sky JZ
34926 (CBS)

CHERYL LADD/ Capitol SW 11808

SWEET MUSIC ROADMASTER/Village
VR 7804

BEAUTY SANTA ESMERALDA/
Casablanca NBLP 7109

176 BEFORE THE RAIN LEE OSKAR/Elektra
6E 150

177 THE ESSENTIAL JIMI HENDRIX/
Warner Bros. 2 RS 2245

178 THE DIRT BAND/United Artists
UA LA 854 H

179 THE KICK INSIDE KATE BUSH/
EMI-America SW 17003

180 LIGHTS FROM THE VALLEY
CHILLIWACK/Mushroom MRS 5011

181 VILLAGE PEOPLE/Casablanca NBLP
7064

182 ALL ABOUT ESTHER PHILLIPS/
Mercury SRM 1 3733

183 GOODBYE GIRL DAVID GATES/
Elektra 6E 148

184 SESAME STREET FEVER VARIOUS
ARTISTS/Sesame Street CTW
79005

185 MEMPHIS HORNS BAND II/RCA
APL1 2643

186 IN FASHION THE STYLISTICS/
Mercury SRM 1 3727

187 NORMA JEAN NORMA JEAN
WRIGHT/Bearsvilie BRK 6983 (WB)

188 FOR YOU PRINCE/Warner Bros.
BSK 3150

189 TEN YEARS OF GOLD KENNY
ROGERS/United Artists UA
LA 835 H

190 BOOK EARLY CITY BOY/Mercury
SRM 1 3737

191 DRIFTIN' ALESSI/A&M SP 4713

192 SHOTS FROM A COLD NIGHTMARE
MOON MARTIN/Capitol SW
11787

193 NANTUCKET/Epic JE 35253

194 STICKY FINGERS ROLLING STONES/
Rolling Stones COC 39105 {Atf}

195 REAL TO REEL STARCASTLE/Epic
JE 35441

196 JANIS IAN/Columbia JC 35325

197 SIR ARMY SUIT KLAATU/ Capitol
SW 11836

198 KRISTY & JIMMY McNICHOL/RCA
AFLY 2175

199 LOVING IS LIVING THE McCRARYS/
Portrait JR 34764

200 MIDSTREAM DEBBY BOONE/Warner/
Curb BSK 3130

ALBUM CROSS S5 REFERENCE

ABBA

AC/DC

AFRO-CUBAN BAND ...
AMBROSIA

ASHFORD & SIMPSON
ATLANTA RHYTHM SECT
ATLANTIC STARR
ROY AYERS
GATO BARBIER|

TLES

JACKSON BROWNE
JIMMY BUFFETT ......
CAlélsFORNIA JAM

SHAUN CASSIDY
CHEAP TRICK .

ERIC

STANLEY CLARKE
LINDA CLIFFORD
COCKER

JOE

NATALIE COLE .
COMMODORES .

CON

NORMAN

RITA

C LAPTON

FUNK SHUN
CONNOR
COOLIDGE ..

PABLO CRUISE ...

CRUSADERS

TIM
BOB

WALTER EGAN
EMOTIONS
EXILE

FATBACK BAND
FLEETWOOD

DAN
FOGHA’

FOREIGNER o
FOXY
PETER GABRIEL .

CURRY
DYLAN

MAC ..
FOGELBERG AN

CRYSTAI. GAYLE ...

ANDY

GRAHAM CENTRAL STATION
DAVID GILMOUR
SAMMY HAGAR ..
HALL & OATES
HERBIE HANCOCK
HEART

HEATWAVE

Gles

MICHAEL HENDERSON ............ccoommrrrrrinr.nn 3
GIL SCOTT-HERON AND BRIAN JACKSON 136

BUDDY HOLLY 131
BOBBI HUMPHREY 107
ISLEY BROS. 108
MILLIE JACKSON ...... 59
RICK JAMES STONE CITY BAND ................ 18
JEFFERSON STARSHIP ... 89
BILLY JOEL 13
THE BROTHERS JOHNSO g

MICHAEIJ.OJOHNSON .....

GRA

NES
QUINCY JONES
JOURNEY
KANSAS

KC & THE SUNSHINE BAND ...........cccconeoe. 52
EVELYN CHAMPAGNE KING .............oeen.. 47

KINKS
1SS
GLADYS KNIGHT .
LITTLE RIVER BAN

KENNY LOGGINS
LOUISIANA’S LE ROUX

lTD
CHUCK MANGIONE ..
BARRY MANILOW
STEVE MARTIN .
DAV

DENIECE WILLIAMS

MEATLOAF 19
EDDIE MONEY . 78
MOODY BLUES . 2]
WILLIE NELSON 15
OHIO PLAYERS . 61
O'JAYS 45
JANE OLIVOR ...t 146

YOUNGBLOOD ........
DOLLY PARTON ...

5
HANK GOD IT’S FRIDAY S‘g
6

22
40
29
27
SUN 67
SWEET THUNDER ... 79
SWITCH 4
SYLVESTER 64

TALKING HEADS
TARNEY SPENCER BAND
TASTE OF HONEY

THIN LIZZY
TOBY BEAU ...
TROOPER
ROBIN TROWER
BONNIE TYLER ..

VAN HALEN
VILLAGE PEOPLE
JERRY JEFF WALKER ..
JOE WALSH
WHISPERS
WHO

LENNY WILLIAMS
JwESSg WINCHESTER .

S
WAR OF THE WORI.DS
BETTY WRIGHT ..
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RECORDW@RLD RETAIL REPORT

A survey of NEW product sales listed alphabetically in the nation’s leading retail outlels

SALESMAKEROF THE WEEK

K5

WHO ARE YOU
WHO
MCA

TOP SALES
WHO ARE YOU—Who—MCA

DON'T LOOK BACK—Boston—
Epic

TR TMIO IR
I,

HANDLEMAN/NATIONAL

CARAVAN TO MIDNIGHT—

Robin Trower—Chrysalis
DON'T LOOK BACK—Boston—Epic
ELVIS SINGS FOR CHILDREN—

Elvis Presley—RCA
IN THE NIGHT TIME—Michael

Henderson—Buddah
SGT. PEPPER'S LONELY HEARTS

CLUB BAND-—Various Arfists—

RSO {(Soundtrack)

SPARK OF LOVE—Lenny Williams

—ABC
THE CONCEPT—Slave—Cotillion
WHATEVER HAPPENED TO BENNY

SANTINI—Chris Rea—UA
WHO ARE YOU—Who—MCA
WHO DO YOU LOVE—KC & the

Sunshine Band—TK

KORVETTES/NATIONAL

BISH—Stephen Bishop—ABC

BLAM—Brothers Johnson—A8M

COME GET IT—Rick James—
Gordy

DON'T LOOK BACK—Baston—Epic

GREATEST DISCO HITS—Salsoul
Orchestra—Salsoul

IN THE NIGHT TIME—Michael
Henderson—Buddah

NIGHTWATCH—Kenny Loggins—
Col

SLEEPER CATCHER—Little River
Band—Harvest

WHO ARE YOU—Who—MCA

WHO DO YOU LOVE—KC & the
Sunshine Band—TK

RECORD BAR/NATIONAL

ALONG THE RED LEDGE—Daryl
Hall & John Oates—RCA

BEST OF THE TRAMMPS—Atlantic

CARAVAN TO MIDNIGHT—
Robin Trower—Chrysalis

1S IT STILL GOOD TO YA—
Ashford & Simpson—WB

JADED VIRGIN—Marshall
Chapman—_Epic

JANIS 1AN—Col

ROSE ROYCE STRIKES AGAIN—
Rose Royce—Whitfield

SWITCH—Motown

TWIN SONS—Dan Fogelberg &
Tim Weisberg—Full Moon

WHO ARE YOU—Who—MCA

SOUND UNLIMITED/
NATIONAL

BETTY WRIGHT LIVE—Alston
BLAM—Brothers Johnson—A&M
CARAVAN TO MIDNIGHT—
Robin Trower—Chrysalis
COME GET IT—Rick James—

Gordy

FIRED UP ‘N’ KICKIN'—Fatback—
Spring

NIGHTWATCH—Kenny Loggins——
Col

OBSESSION-—UFO—Chrysalis
PART I1—Syivester—Fantasy
TASTE OF HONEY—Capitol
WHO ARE YOU—Who—MCA

DISC-O-MAT/NEW YORK

CHANSON—Ariola

DARKNESS ON THE EDGE OF
TOWN—Bruce Springsteen—Col

DON'T LOOK BACK—Boston—Epic

GARDEN OF LOVE—Don Ray—
Polydor

1S IT STILL GOOD TO YA—
Ashford & Simpson—WB8

NORMA JEAN—Bearsville

RHYTHM OF LIFE—Afro-Cuban
Band—Arista

SPARK OF LOVE—Lenny Williams
—ABC

THINK IT OVER—Cissy Houston—
Private Stock

URBAN DESIRE—Genya Ravan—
20th Century

KING KAROL/NEW YORK

BLAM—Brothers Johnson—A&M

BUT SERIOUSLY, FOLKS—Joe
Walsh—Asylum

DARKNESS ON THE EDGE OF TOWN
—Bruce Springsteen—Col

DON'T LOOK BACK—Boston—Epic

DOUBLE VISION—Foreigner—
Atlantic

GARDEN OF LOVE—Don Ray—
Polydor

GREASE—RSO (Soundtrack)

SMOOTH TALK—Evelyn
Champagne King—RCA

SOME GIRLS—Rolling Stones—
Rolling Stones

TASTE OF HONEY—Capitol

RECORD WORLD-TSS
STORES/NEW YORK

ALONG THE RED LEDGE—Daryl Hali
& John Oates—RCA

BEST OF CHUCK MANGIONE—
Mercury

DON'T LOOK BACK—Boston—Epic

DRIFTIN'—Alessi—A&M

GARDEN OF LOVE—Don Ray—
Polydar

LET'S KEEP IT TOGETHER—Anne
Murray—Capitol

LUXURY YOU CAN AFFORD—
Joe Cocker—Asylum

MIXED EMOTIONS—Exile—
Warner-Curb

RHYTHM OF LIFE—Afro-Cuban
Band—Arista

WAR OF THE WORLDS—Col

CUTLER'S/NEW HAVEN

BEAUTIFUL WARRIOR—Bobby Lyle
—<Capitol

GREASE—RSO (Soundtrack]

1S IT STILL GOOD TO YA—Ashford
& Simpson—WB

SGT. PEPPER'S LONELY HEARTS
CLUB BAND—Beatles—Capitol

SMOOTH TALK—Evelyn
Champagne King—RCA

SOME GIRLS—Rolling Stones—
Rolling Stones

TASTE OF HONEY—Capitol

TIME & CHANCE—Caldera—
Capitol

WHO ARE YOU—Who—MCA

YOU SEND ME—Roy Ayers—
Polydor

FOR THE RECORD/
BALTIMORE

ATLANTIC STARR—ASM

DON'T LOOK BACK—Boston—Epic

FIRED UP ‘N’ KICKIN'—Fatback—
Spring

FOR YOU—Prince—WB

IN THE NIGHT TIME—Michael
Henderson—Buddah

IS IT STILL GOOD TO YA—Ashford
& Simpson—WB

ROSE ROYCE STRIKES AGAIN—
Rose Royce—Whitfield

SWITCH—Motown

WHO ARE YOU—Who—MCA

YOU SEND ME—Roy Ayers—
Polydor

KEMP MILL/WASH., D.C.

A TOUCH ON THE RAINY SIDE—
Jesse Winchester—Bearsville

ATLANTIC STAR—AKM

BEFORE THE RAIN——Lee Oskar—
Elektra

IS IT STILL GOOD TO YA—Asford
& Simpson—WB

SECRETS—Gil Scott-Heron & Brian
Jackson—Avista

SEE FOREVER EYES—Prism—Avriola

THE ONE & ONLY—Gladys Knight
& the Pips—Buddah

TWIN SONS—Dan Fogelberg &
Tim Weisberg—Full Moon

WHO ARE YOU—Who—MCA

YOU SEND ME—Roy Ayers—
Polydor

WAXIE MAXIE/
WASHINGTON, D.C.

ALONG THE RED LEDGE—Dary!| Hall
& John Oates—RCA

ATLANTIC STARR—AZM

1S IT STILL GOOD TO YA—Ashford
& Simpson—WB

ROSE ROYCE STRIKES AGAIN—
Motown

SECRET MESSENGER—Jean-Luc
Ponty—Atlantic

SECRETS—Gil Scott-Heron & Brian
Jackson—Avrista .

SUNBEAM-—Emotions—Col

THE CONCEPT—Slave—Cotillion

TIME & CHANCE—Caldera—
Capitol

WHO ARE YOU—Who—MCA

PLATTERS/PHILADELPHIA

BURNT LIPS—Leo Kottke—Chrysalis

LIVE AT THE PALAIS—Michael
Nesmith—Pacific Arts

PAST, PRESENT & THE FUTUKES—
Futures—Phila. 1ntl.

RHYTHM OF LIFE—Afro-Cuban
Band—Arista

ROSE ROYCE STRIKES AGAIN—
Rose Royce—Whitfield

SECRET MESSENGER—Jean-Luc
Ponty—Atlantic

SHOTS FROM A COLD NIGHTMARE
—Moon Mortin—Capitol

THINK )T OVER—Cissy Houston—
Private Stock

TWIN SONS—Dan Fogelberg & Tim
Weisberg—Full Moon

WHO ARE YOU—Who—MCA

RECORD REVOLUTION/
CLEVELAND

CHAMPAGNE CHARLIE—Leon
Redbone—WB

DARKNESS ON THE EDGE OF TOWN
—Bruce Springsteen—Col

DON'T LOOK BACK—Boston—Epic

1S IT STILL GOOD TO YA—Ashford
& Simpson—WB

SECRET MESSENGER—Jean-luc
Ponty—Aftlantic

SECREVS—Gil Scott-Heron & Brian
Jackson—Arista

SPLENDID—Larry Coryell & Philip
Catherine—Elektra

TWIN SONS—Dan Fogelberg &
Tim Weisberg—Full Moon

URBAN DESIRE—Genya Ravan—
20th Century

ROSE RECORDS/CHICAGO

CARAVAN TO MIDNIGHT—Robin
Trower—Chrysalis

CITY TO CITY—Gerry Rafferty—UA

DON'T LOOK BACK—Boston—Epic

GET IT OUT 'CHA SYSTEM—Millie
Jackson—Spring

ROSE ROYCE STRIKES AGAIN—
Rose Royce—Whitfield

SGT. PEPPER'S LONELY HEARTS
CLUB BAND—Various Artists—
RSC (Soundtrack]

UNDER WRAPS—Shaun Cassidy—
Warner-Curb

WHO ARE YOU—Who—MCA

WORLDS AWAY—Pablo Cruise—
A&M

YOU SEND ME—Roy Ayers—
Polydor

1812 OVERTURE/
MILWAUKEE

BEFORE THE RAIN—Lee Oskar—
Elektra

IS IT STILL GOOD TO YA—Ashford
& Simpson—WB

LIGHTS FROM THE VALLEY—
Chilliwack—Mushroom

QBSESSION—UFO—Chrysalis

PART I1—Sylvester—Fantasy

REAL TO REEL—Starcastle—Epic

SIR ARMY SUIT—Klaatu—Capitol

SNAIL—Cream

TWIN SONS—Dan Fagelberg &
Tim Weisberg—Full Moon

WHO ARE YOU—Who—MCA

RADIO DOCTORS/
MILWAUKEE

DANGER ZONE—Player—RSO

1S 1T STILL GOOD TO YA—Ashford
& Simpson—W8

JANIS IAN—Col

LUXURY YOU CAN AFFORD—
Joe Cocker—Asylum

NIGHTWATCH—Kenny Loggins—
Col

REAL TO REEL—Starcastle—Epic

ROSE ROYCE STRIKES AGAIN—
Rose Royce—Whitfield

SIR ARMY SUIT—Klaatu—Capitol

TWIN SONS—Dan Fogelberg &
Tim Weisberg—Full Moon

WHO ARE YOU—Who—MCA

LIEBERMAN/
MINNEAPOLIS

ALONG THE RED LEDGE—Daryl Hall
& John Oates—RCA

BLAM—Brothers Johnson—A&M

BURNT LIPS—Leo Kottke—Chrysalis

CARAVAN TO MIDNIGHT—Robin
Trower—Chrysalis

DON'T LOOK BACK—Boston—Epic

DOWN IN THE BUNKER—Steve
Gibbons—Polydor

LUXURY YOU CAN AFFORD—
Joe Cocker—Asylum

NATURAL HIGH—Commodores—
Motown

SOME GIRLS—Rolling Stones—
Rolling Stones

WHO ARE YOU—Who—MCA

FRANKLIN MUSIC/
ATLANTA

DON'T LOOK BACK—Boston—Epic

EVEN NOW—Barry Manilow—
Arista

HERMIT OF MINK HOLLOW—Todd
Rundgren—Bearsville

IS IT STILL GOOD TO YA—Ashford
& Simpson—WB

LETTING GO—Lori Lieberman—
Millennium

MIXED EMOTIONS—Exile—
Warner-Curb

SGT. PEPPER'S LONELY HEARTS
CLUB BAND—Beatles—Capitol

THE CONCEPT—Slave—Cotillion

TWIN SONS—Dan Fogelberg &
Tim Weisberg—Full Moon

WHO ARE YOU—Who—MCA

SPEC'S MUSIC/FLORIDA

CARAVAN TO MIDNIGHT—Robin
Trower—Chrysalis

DON'T LOOK BACK—Baston—Epic

DRIFTIN'—Alessi—A&M

FRIENDS—Chick Corea—Polydor

GARY CRISS—Salsoul

HEARTBREAKER—Dolly Parton—
RCA

LA BIONDA—Polydor

LOVE & KISSES—Casablanca

PERFECT LOVE AFFAIR—
Constellation Orchestra—Prelude

READ MY LIPS—Tim Curry—AS&M

MUSIC BOX/
NEW ORLEANS

A TOUCH ON THE RAINY SIDE—
Jesse Winchester—Bearsville
BRUISED ORANGE—John Prine—
Asylum

EYES OF LAURA MARS—Various
Artists—Col (Soundtrack}

HEARTBREAKER—Dolly Parton—
RCA

1S IT STILL GOOD TO YA—Ashford
& Simpson—WB

LEO SAYER—WB

LIFE BEYOND L.A.—Ambrosic—WB

LIVE & DANGEROUS—Thin Lizzy—
Mercurv

LOVING FEVER—High tnergy—
Motown

THE CONCEPT—Slave—Cotillion

DAVEY'S LOCKER/SOUTH

BLAM—Brothers Johnson—A&M
CARS—Elekira

DIRT BAND—UA

DON'T LOOK BACK—Boston—Epic

DOUBLE VISION—Foreigner—
Atlantic

FOR YOU—Prince—WB8

NIGHTWATCH—Kenny Loggins—
Col

SGT. PEPPER’'S LONELY HEARTS
CLUB BAND—Various Artists—
RSO (Soundtrack}

TONY ORLANDO—Elektra

UNDER WRAPS—Shaun Cassidy—
Warner-Curb

SOUND TOWN/DALLAS

ANIMAL HOUSE—MCA
(Soundtrack)

FIRED UP ‘N’ KICKIN'—Fatback—
Spring

FRIENDS—Chick Corea—Polydor

GET OFF—Foxy—Dash

LAST KISS—Fandango—RCA

LUXURY YOU CAN AFFORD—
Joe Cocker—Asylum

READ MY LIPS—Tim Curry—A&M

SNAIL—Cream

TRICKSTER—Jet

WHO ARE YOU—Who—MCA

CIRCLES/ARIZONA

ALONG THE RED LEDGE—Daryl
Hall & John Oates—RCA

BISH—Shephen Bishop—ABC

DANGER ZONE—Player—RSO

FROZEN IN THE NIGHT—Dan
Hill—20th Century

1S IT STILL GOOD TO YA—Ashford
& Simpson—WB

NEXT OF KIHN—Greg Kihn—
Berserkley

ROSE ROYCE STRIKES AGAIN—
Rose Royce—Whitfield

TWIN SONS—Dan Fogelberg &
Tim Weisberg—Full Moon

URBAN DESIRE—Genya Ravan—
20th Century

WHO ARE YOU—Who—MCA

WORLD RECORD & TAPES/
ARIZONA

ANIMAL HOUSE—MCA
{Soundtrack)

BUT SERIOUSLY, FOLKS—Joe
Walsh—Asylum

DON'T LOOK BACK—Boston—Epic

MIXED EMOTIONS—Exile—
Warner-Curb

NIGHTWATCH—Kenny Loggins—
Col

OCTAVE—Moody Blues—London

READ MY LIPS—Tim Curry—ASM

SGT. PEPPER'S LONELY HEARTS
CLUB BAND—Various Artists—
RSO (Soundtrack}

WHEN | DREAM—Crystal Gayle—

UA
WHO ARE YOU—Who—MCA

MUSIC PLUS/LOS ANGELES

ALONG THE RED LEDGE—Daryl
Hall & John Oates—RCA

BEFORE THE RAIN—Lee Oskar—
Elektra

BLAM—Brothers Johnson—A&M

BOOK EARLY—City Boy—Mercury

DANGER ZONE—Player—RSO

McCRARYS—Portrait

SESAME STREEY FEVER—Sesame
Street

SUNBURN—Sun—-Capitol

SUNNY SIDE UP—Wilbert
Longmire—Col

WHO ARE YOU—Who—MCA

EVERYBODY'S RECORDS/
NORTHWEST

CARAVAN TO MIDNIGHT—Robin
Trower—Chrysalis

CARS—Elektra

DON'T LOOK BACK—Boston—Epic

FRIENDS—Chick Corea—Polydor

HEAVEN TONIGHT—Cheap Trick—
Epic

NEXT OF KIHN—Greg Kihn—
Beserkley

NIGHT DANCING—Joe Farrell—
WwB

SOFT SPACE—Jeff Lorber's Fusion
—Inner City

WHATEVER HAPPENED TO BENNY
SANTINI—Chris Rea—UA

WHO ARE YOU—Who—MCA

AmericanRadioHistorv.Com
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RECORDW@RLD ALBUM CHART

PRICE CODE: F— 6.98 G—7.98 H—9.98 1—11.98 J—1298 K—13.98
TITLE, ARTIST, Labsl, Number, (Distributing Label) 43 46 IN THE NIGHT-TIME MICHAEL HENDERSON/Buddah 5712
SEPT. SEPT. WKS. ON i
2 2 CHART (Arista) 9 | G
44 48 HEARTBREAKER DOLLY PARTON/RCA AFL1 2797 5|6
1 1 GREASE (ORIGINAL 45 40 SO FULL OF LOVE O'JAYS/Phila. Intl. JZ 35355 (CBS) 216G
Y] 53 YOU SEND ME ROY AYERS/Polydor PD 1 6159 4|6
SOUNDTRACK) 47 51 SMOOTH TALK EVELYN “"CHAMPAGNE" KING/RCA APLI
2466 9| G
RSO RS 2 4002 18 J 48 50 OBSESSION UFO/Chrysalis CHR 1182 6| G
] _ 60 CARAVAN TO MIDNIGHT ROBIN TROWER/Chrysalis cggz |
| {8th Week) 1 3/ 6
2 | O e RS , , ) 56 THE caRs/Elektra 6E 135 66
189, DOSIORVIZES (75 ity 2/6 51 55 THE CONCEPT SLAVE/Cotillion SD 5206 (At] 56
3 3 DOUBLE VISION FOREIGNER/AtIan.'nc SD 19999 10 G EE] 58 WHO DO YA (LOVE] KC & THE SUNSHINE BAND/TK 607 4 | G
4 4 SOME GIRLS ROLLING STONES/Rolling Stones COC 3:7/13)8 e 53 30 THAT'S WHAT FRIENDS ARE FOR JOHNNY MATHIS &
5 5 SGT. PEPPER'S LONELY HEARTS CLUB BAND (ORIGINAL DENIECE WILLIAMS/Columbia JC 35435 7 ©
SOUNDTRACK) VARIOUS ARTISTS/RSO RS 2 4100 6 | X :‘; :: gi:{fg%;’:;ﬁf/sc:c:; :'J’“éos";g Z'aek"“ Cl8 A f? g
6 2 NATURAL HIGH COMMODORES/Motown M7 902R1 16 |G 56 36 THANK GOD IT'S FRIDAY (ORIGINAL SOUNDTRACK)/
7 6 WORLDS AWAY PABLO CRUISE/A&M SP 4697 13 |6 Casablanca NBLP 7099 19| X
8 8 SATURDAY NIGHT FEVER BEE GEES AND VARIOUS ARTISTS/ 57 45 YOU'RE GONNA GET IT TOM PETTY AND THE
RSO RS 2 4001 38 | J HEARTBREAKERS/Shelter DA 52029 {ABC) 14 | G
9 9 SHADOW DANCING ANDY GIBB/RSO RS 1 3034 13| G B 70 GEv OFF FOXY/DASH 3005 (TK) , 4 |F
10 11 STRANGER IN TOWN BOB SEGER & THE SILVER BULLET 59 52 GET IT OUTCHA SYSTEM MILLIE JACKSON/Spring SP 1
BAND/Capitol SW 11698 16 | G 6719 (Polydor) 8 | G
11 10 LIFE IS A SONG WORTH SINGING TEDDY PENDERGRASS/ 60 62 MACHO MAN VILLAGE PEOPLE/Casablanca NBLP 7096 22 | G
Phila. Intl. JZ 35095 (CBS) 13 | G 61 65 JASS-AY-LAY-DEE OHIO PLAYERS/Mercury SRM 1 3730 4 | G
12 13 BLAM!! BROTHERS JOHNSON/A&M SP 4714 6| G 62 54 THE ALBUM ABBA/Atlantic SD 19164 30 |G
13 14 THE STRANGER BILLY JOEL/Columbia JC 34987 49 | 6 63 59 MARIPOSA DE ORO DAVE MASON/Columbia JC 35285 12 |G
14 12 BUT SERIOUSLY, FOLKS . . . JOE WALSH/Asylum 6 141 15 | G | KZd 71 STEP Il SYLVESTER/Fantasy F 9556 56
1515 CITY TO CITY GERRY RAFFERTY/United Artists UA LA 840 G 18 | G 65 66 CHAMPAGNE JAM ATLANTA RHYTHM SECT'O’;‘é "10'(:’]‘*;; 2|6
16 17 PYRAMID ALAN PARSONS PROJECT/Arista AB 4180 1|6 66 69 BETTY WRIGHT LIVE/Alston 4408 (TK] 7le
18 19 COME GET IT RICK JAMES STONE CITY BAND/Gordy 68 57 LONDON TOWN WINGS/Capitol SW 11777 22 | G
G7 981R1 {Motown) 12 | G 69 61 PETER GABRIEL/Atlantic SD 19181 7|6
19 20 BAT OUT OF HELL MEATLOAF/Epic/Cleveland Intl. PE 70 73 SUNLIGHT HERBIE HANCOCK/Columbia JC 34907 9|6
34974 39 | G 71 63 SLOWHAND ERIC CLAPTON/RSO RS 1 3030 426
72 75 RUMOURS FLEETWOOD MAC/Warner Bros. BSK 3010 81| G
81 MIXED EMOTIONS EXILE/Warner/Curb BSK 3205 36
CHARTMAKER OF THE WEEK 74 74 TOBY BEAU/RCA AFL1 2771 5 G
75 79 LOVE OR SOMETHING LIKE IT KENNY ROGERS/United
EJ 129 wHo ARe You Artists UALAGO3H 4| G
-] 83 NOT SHY WALTER EGAN/Columbia JC 35077 36
THE WHO (&8l — IS 1T STILL GOOD TO YA ASHFORD & SIMPSON/Warner
Bros. BSK 3219 1| G
MCA 3050 116 78 72 EDDIE MONEY /Columbia PC 34909 28 | F
79 82 SWEET THUNDER/Fantasy-WMOT 9547 56
EJ — STRIKES AGAIN ROSE ROYCE/Whitfield WHK 3277 (WB) 1|6
21 16 OCTAVE THE MOODY BLUES/London PS 708 1,6 81 67 STONE BLUE FOGHAT/Bearsville BRK 6977 (WB) 17| G
22 22 DARKNESS ON THE EDGE OF TOWN BRUCE SPRINGSTEEN/ 82 64 IT'S A HEARTACHE BONNIE TYLER/RCA AFL1 2821 15| G
Columbia JC 35318 13 | G 83 77 THE MICHAEL JOHNSON ALBUM/EMI-America SW 17002 6 | G
23 21 TOGETHERNESS LTD/A&M SP 4705 13| G 84 89 SPARK OF LOVE LENNY WILLIAMS/ABC AA 1073 4| G
24 24 STREET-LEGAL BOB DYLAN/Columbia JC 35453 10/6 | [ — TWIN SONS OF DIFFERENT MOTHERS DAN FOGELBERG &
25 25 FEELS SO GOOD CHUCK MANGIONE/A&M SP 4658 45| G 86 88 TROPICO GATOTAQAR‘;YEI‘QSI?E;GM/FS";"t';‘;’g" JE 35339 (CBS) ; g
E 29 NIGHTWATCH KENNY LOGGINS/Columbia JC 35387 8| G 87 94 FRIENDS CHICK COREA,Polydor PD 1 6160 ale
27 26 SONGBIRD BARBRA STREISAND/Columbia JC 35375 14| G 88 76 LIVE AND DANGEROUS THIN LIZZY/Warner Bros. 2BS
EX] 32 UNDER WRAPS SHAUN CASSIDY/Warner/Curb BSK 3222 5| G 3213 8| H
29 23 SOUNDS . . . AND STUFF LIKE THATI! QUINCY JONES/ 89 78 EARTH JEFFERSON STARSHIP/Grunt BXL1 2515 (RCA) 26| G
A&M sP 4685 13| G | [EIJ 100 ATLANTIC STARR/AZM SP 4711 2/ 6
EE] 33 SUNBEAM EMOTIONS/Columbia JC 35385 5/6 91 85 POINT OF KNOW RETURN KANSAS/Kirshner JZ 34929
31 31 IMAGES THE CRUSADERS/ABC AA 6030 9|6 {CBS) 47 | G
32 30 MISFITS THE KINKS/Arista AB 4167 15| G m 123 COSMIC MESSENGER JEAN-LUC PONTY/Atlantic SD
33 27 EVEN NOW BARRY MANILOW/Arista AB 4164 296 19189 116
34 28 RUNNING ON EMPTY JACKSON BROWNE/Asylum 6E 113 37| G | |EE] 102 SWITCH/Gordy G7 980R1 (Motown) 1|6
35 37 LOVESHINE CON FUNK SHUN/Mercury SRM 1 3725 1|6 94 99 LIFE BEYOND L.A. AMBROSIA/Warner Bros. BSK 3135 2|6
36 38 VAN HALEN/Warner Bros. BSK 3075 28 | G 95 87 YOU CAN TUNE A PIANO BUT YOU CAN'T TUNA FISH
37 35 NATALIE . . . LIVE! NATALIE COLE/Capitol SKBL 11709 9| G REO SPEEDWAGON/Epic JE 35082 19| G
38 34 FM [ORIGINAL SOUNDTRACK)/MCA 2 12000 19| X 96 95 THIS IS YOUR LIFE NORMAN CONNORS/Arista AB 4177 15| G
39 41 LOVE ME AGAIN RITA COOLIDGE/A&M SP 4699 12| 6 97 98 SHAUN CASSIDY/Warner/Curb BS 3067 63 F
40 43 AJA STEELY DAN/ABC AA 1006 96 98 90 INFINITY JOURNEY/Columbia JC 34912 32| G
41 44 HEAVEN TONIGHT CHEAP TRICK/Epic JE 35312 15| G 99 93 LET'S GET SMALL STEVE MARTIN/Warner Bros, BSK 3090 50 | G
47 SLEEPER CATCHER LITTLE RIVER BAND/Harvest SW 11783 100 103 CALIFORNIA JAM 2 VARIOUS ARTISTS/Columbia PC
{Capitol) 12| G 35389 1|6

ALBUM CROSS REFERENCE ON PAGE 52
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CARS

(6E-135)

“Cars provide the pertect sounctrack for an endless summer drive...an uncompromising hard rock
attack...the best warm-weather musical news since the Beach Boys grew up’

—Kurt Loder
Circus Magazine

‘The Cars s a sup-2mely designed, brilliantly functionin¢ rock 'n’ roll vehicle’’

— Robert Hilburn
Los Angeles Times

THE CARS, MICVING FAST ON ELEKTRA RECORDS AND TAPES. [B
ALBUM CONTAINS THE HIT SINGLE, “JUST WHAT | NEEDED”

(E-45491)
PRZGDUCED =¥ ROY THOMAS BAK=R - DIRECTION: FRED LEWIS ORGANIZATION

L1973 Elekirz/Atylurs Fecords (@ AWarner Gommunications Ce




WSB Print Pricing Controversy (conined irom page

customers, in contrast to an earlier
variable structure through which
jobbers received about a 55 per-
cent discount. To Silvers, the old
rates—in line with the discount
structure still observed by many
other publishers — have chroni-
cally shaved publisher profit to a
slim margin where effective pro-
motion and marketing funds be-
come virtually non-existent, while
jobbers enjoyed a larger slice of
profit.

“An average $6.95 folio typi-
cally would have at least 90 cents
going to the middleman,” as-
serted Silvers, “and that’s an in-
credible bite for someone who
isn’t doing anything. The pub-
lisher, by contrast, would get only
25 cents, despite the fact that
it's the publisher who's located
the copyright, underwritten all
promotion, production, advertis-
ing and marketing costs, and as-
sumed most of the responsibility
for really exposing that product.”

Outmoded Service

While conceding that print job-
bers have, in the past, filled a dis-
tribution gap for publishers un-
willing or unable to assume the
overhead of more direct distribu-
tion means, Silvers feels few print
jobbers today provide service
commensurate with their profit.
“There are about a half dozen
[print] jobbers in this business
today who serve no purpose what-
soever. They're leeches at this
point; they’'re outmoded, and no
longer perform any real service.
That’'s why we changed our dis-
counts: to better service the
stores, instead of the jobbers.”

The decision to eliminate the
jobber’s rate was a potentially
controversial one, Silvers says.
“We've kept very quiet about it
in the months since we instituted
the new discount. Now we can
see what’s happening as a result,
and it’s incredibly positive, but it
was clearly a dangerous move
when we started, and we ex-
pected considerable resistance
from some retailers.

Anticipated Backlash

“I anticipated a major decline
in sales for the period immedi-
ately following the change, and
was prepared to see sales drop
by as much as 30 or 40 percent.
| also anticipated the possibility
of a retailer boycott.”

The projected backlash from re-
tailers has yet to reach those pro-
portions, though, according to the
publishing executive. “Our sales
are up about 12 percent, despite
our projections of a drop due to
the reorganization, which has
been a very pleasant surprise for
us,”” he reports, asserting that re-
tailers have proven as disgruntled
with print jobbers’ performance
as some publishers.

“The dealers weren’t terribly
thrilled with the jobbers in terms

56

of service,” comments Silvers. I
was also shocked by the fact that
a number of key print jobbers
turned around and bought from
us at the 40 percent discount.
Wider Margin Fuels Promotion

Warner Bros. Music’s long-
term goal behind the new struc-
ture is a significant increase in
available marketing, advertising
and promotion costs, according
to Silvers, who says that part of
the wider profit margin will be
ploughed back into WB's grow-
ing advertising and merchandis-
ing capability. “By the end of
1979, I'll be able to advertise
fairly regularly in the music sec-
tions of major market news-
papers, which is a prospect that
wasn’t possible before,” Silvers
explained. ““We've advertised in
magazines before — we nave
placed ads in Guitar Player and
Rolling Stone, and we advertise
in the trades—but we’re looking
more closely at this as well, in
terms of advertising direct to
consumers more.”

Silvers also notes a recent test
of newspaper advertising in sev-
eral smaller Midwestern cities
have bolstered interest in news-
paper advertising due to encour-
aging initial results.

Direct Distribution

In addition to more funding
for advertising, Silvers also ex-
pects WB’s efforts to distribute
more directly to retailers will
yield more dollars for merchand-
ising support. Earlier merchandis-
ing tie-ins with major book retail
chains such as Brentano’s and
Pickwick Books have proven suc-
cessful by moving stock out of
specialty areas and into high-visi-
bility point-of-purchase locations
where special display pieces have
helped boost sales.

At the same time, though, Sil-
vers doubts a large number of
competitors will quickly adopt
the approach taken by Warner
Bros. ‘“For one thing, you need a

‘Angel in N. Y.

i A

strong catalog with sufficient lev-
erage to insure that retailers will
still want your business. And as
the publisher assumes a broader
role in handling his own distribu-
tion and marketing, it will neces-
sarily increase overhead costs
steeply. We now have 12 people
on our sales staff, compared to
perhaps two or three people at
most companies, and | expect
we'll have to expand further,”
says Silvers, adding that the heav-
ier distribution responsibility is
another focal point for overhead
increases due to the need for more
warehouse space and personnel.

“To me, it was worth it,”” he
concluded of the discounting
move. “‘Although we've only
been doing it a few months, I've
already had very encouraging re-
sults in terms of our bottom line.
We're looking at the biggest sales
year we've ever had. That's our
perspective, however, and not
every publisher will be willing to
assume the additional costs.

Break For Racks?

“We feel that we need to earn
at that average of 40 percent off
to do our job effectively, to
further distribution, and to pio-
neer new inroads toward reach-
ing our customer.”

Despite the program’s success
thus far, Silvers concludes that
the single discount approach
won’t necessarily become a per-
manent feature of WB’s music
sales, although the elimination
of the print jobber’'s advantage
will be preserved. “We had to
make a unilateral move at this
point,” he noted, “but we may
eventually contemplate other ex-
ceptional rates. Rack jobbers, for
instance, shouldn’t be confused
with print jobbers in this issue.
If anybody should get a break in
price, it's the rack jobbers, be-
cause that’'s an area where we
can build a new business. But
right now we're not discussing
any such break.”

}

Capitol Records recently hosted an intimate reception in the Saffire Room of the Hotel
Pierre for newly signed recording artist Cheryl Ladd of the TV show *‘Charlies Angels.”
Ms. Ladd's self titled debut album features the single ‘‘Think It Over.” Pictured from
left: Annette Monaco, Capitol east coast press coordinator; Oscar Arslanian, Capitol
director, press & artist relations; Arthur Field, district promotion manager, NY; Cheryl
Ladd; Ira Derfler, district sales manager, NY; Mitchell Schoenbaum, director of east
coast talent acquisition; Doreen D'Agostino, east coast press & artist relations co-
ordinator; and Mike Lessner, district promotion manager, Philadelphia.

Epic Ups Knauer

B LOS ANGELES—Steve Slutzah,
director, west coast product man-
agement, Epic/Portrait/Associated
Labels, has announced the ap-
pointment of Stephanie Knauer to
associate director, product man-
agement, west coast, E/P/A.

Stephanie Knaver

Since joining CBS Records,
Stephanie Knauer has held posi-
tions in the a&r, promotion, and
product management areas. In
1976 she was named coordinator,
west coast product management,
E/P/A, the position she has held
until her current move. Prior to
joining CBS Records, she was with
RSO Records and Mums Records.

Phonogram Names Two

B CHICAGO — Harry Losk, vice
president/national sales for Pho-
nogram, Inc./Mercury Records,
has announced the appointment
of Ron Palladino to the position
of midwest regional marketing
manager for the company.

With the appointment, Frank
Peters, who formerly covered the
midwest for Phonogram/Mercury,
switches to the post of southern
regional marketing manager, re-
placing Joe Polidor, who was
recently named assistant national
sales manager for Phonogram.
The appointments are effective
immediately.

Palladino joins Phonogram after
two years at Polydor Records,
where he rose from regional mar-
keting manager, midwest, to
national sales administrator, and
then national sales manager. He
resigned from Polydor earlier this
year.

Before joining Polydor, Palla-
dino was field sales manager for
Capitol Records and prior to that
the owner of a retail record chain
in Virginia.

Frank Peters joined Phonogram
in the late 1960’s as branch man-
ager in Atlanta for the Phonogram
(then Mercury Record Corp.) dis-
tribution organization. He moved
up to the midwest regional mar-
keting manager spot soon there-
after,

Lyons Joins E/A

B LOS ANGELES — Barry Lyons
has been named Elektra/Asylum
local promotion rep/Buffalo, it
was announced by Ken Buttice,
vice president/promotion.

Before joining E/A, Lyons had
been involved in national sales,
marketing and promotion for
Ambherst Records.

RECORD WORLD SEPTEMBER 9, 1978




Record Plant N.Y.
Tenth Anniversary

The Record Plant=-
10 Years of Success

B NEW YORK—One of the most well respected names in recording circles is

that of the Record Plant recording studios. So respected that some of today’s most
temperamental musicians have returned time and time again to use Roy Cicala’s
facilities and have produced some of rock's landmark releases there. The list
amounts to a parade of rock aristocracy including the Rolling Stones, Bruce
Springsteen, Led Zeppelin, John Lennon, Geils-and Blue Oyster Cult.

Of course, the Record Plant-has sesveof modernteehnology’'s most advanced
equipment, but what has selidifiedts reputa_w incrediplérgrowth is its
atmosphere. Its relaxedfeeling iswery conducive tGereative playfeand thinking
and the staff hag'beenwirtuatly “brotght up” with thatsensthilitys\10st ofthe

staff began by doing odd job's aretind the.studio afterschonl, fogiree, expiains
owner/produgerCigalasAndmost' wantnothingorethantg b'e apare ofthe Plant;
a part of the'casual and friendly.way thefaciitysis run:

Inits four studios, RegordPlant has seme tftheworldis mast ext‘énsweand
sophigticatedfagilitiesforregbrading=All of the stiidigS'have LHafgix copselathat
has been customized by thie£ngingerng staff, headeaby, Ohidt engmeer Shelly |
Yakus, l/o adcammadate thé demands of any client, amgIEN 4 track recardery | 4
an Ampex 440 Eleetronics twattrack and an endless array ‘@fiop-nam eifcatdras
including Pultec autboard equalizers, Eventide phaser angd @igital @elays \Pye.
Teletronics and Fairchild limiters, Hidleysmonitors;©olbys and & Hammhand argan
with 4 Leslie speaker.

The peaple who run Record Plant have been deeply involved with egoreing ¥ |
quality for'imany years {Ownear/producer Roy Cicala has wogkedwith the'likes of
JimiHendrix fFrank Zappa. th&.Animals and Van Morrisgh #né flog, 8sitiefrom
overgeeingthe recqrding,cermplex, he has designed g8ngE Stt. iglagest LRty is §
the n&wimixin koerwhich Bedats'acrystal chandéfierbuthding ilndits' vaulled |
ceilinds Tha i{l ts ahlef Bpdinces Yakus has beentheré (of qighi’ygars |ghding
thare afterhaving worked atethensitidios,.and set.ﬂhg-on M s pOspherafSaiedsy
to learn apdiflourish W, His Bagineeringereditsificlude Alig® Gogerdonnity
Winter, BOG aaMgapy f, {Me RBeerd Plantreqtfar s Another ‘gme” at'the Mant is
hedd engineey gy |ovme whonear € torthePlan a7 34N gifas’S it gfvorked
on Springsteerts, ‘Bormulo Run"1pEL O's “Face The Music @outhside JOhnny and
the Asbury Jukes and"anlmbEreflennon 10S. lovineds a gl sidReCord Plant
example of hanging ot doing 0dayebs and maturng from*a skinny Italian kid
from Brooklyn” into a consistently beoked.enginees

Forthe public, an aura or mystique fayssheawvily-arotind a scene like the one for
which Record Plant is a focal point. Everyone would like to put out a hit record and
hang out with the stars. “Hit record, yeah, t want a hit record, yeah!” sang the
Raspberries right from one of the Plant's studios where they recorded most of their
regprds. They chose it because the air about the place is calm but serious and the
pe@ple are efficient but friendly. The staff doesn't get big-headed about any of their
staf buddies. And the Record Plant is a people’s place more than just a factory of
rock social register. To be successful for the artists it must produce like a factory yet
se@m like a private world.

And plenty more hit records will be pouring out as the Plant’s facilities at 321 West
441{% Street expand throughout the building. Recent additions to the complex which
sh@uld now be able to handle any recording situation are a 24-track quadrophonic
mixing room which is fully automated and computerized, The Cutting Room which
is now open around the clock run by veteran master cutter Tony Bridge, and its very
unigue room, The Dome, an off-beat room with a huge glass ceiling above which
hangs a 20-foot black and gold chandelier. The Dome features a 32-track board
with twin 24-track capability. @

o
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Record Plant N.Y.

Roy Cicala: The Right Sound For Each Artist

B Roy Cicala, president and one of the owners of The Record Plant,
New York, began his career in a basement recording studio in Connec-
ticut and built it into a position as one of the most sought-after record-
ing engineers in the business. Cicala still works behind the board but
has expanded his expertise to record production and the activities of
RP’s Hologram Records. In the following Dialogue, Cicala discusses the
function and success of The Record Plant recording studios and the
foundations of the recently established record company.

Record World: How did you get your start as an engineer?

Roy Cicala: | got a job at A&R Recording under Tom Hitley who is
well known now for designing studios. | was doing maintenance,
taking care of the equipment. | commuted every day from New Haven
to A&R Recording—two hours door to door, one way. | did that for
about ten months. It was impossible to live in the city for what | was
making. The train fare was less expensive.

RW: What made you want to become a recording engineer?

Cicala: Well 1 had a little small studio in my basement.

RW: That you designed yourself?

Cicala: Yeah. | had the studio there for a few years, and from
there to A&R, A&R about five years, worked about fourteen hours
a day maybe seven days a week. Then | came here and negotiated a
deal for myself and brought Shelly (Yakus) and the rest of the guys.

RW: What did you learn starting as a maintenance man?

Cicala: Well, you know, how to treat the equipment. You know its
limits. Like some tape machines will take more level than others.
When brand new equipment comes into the studio and it's three,
four o’clock in the morning, and there’s a breakdown you don’t have
to call a maintenance man to come in. | mean you can repair minor
things. Many times | had breakdowns and | repaired them myself
while | was recording.

RW: When you were at A&R did you work as an assistant?

Cicala: No. 1 helped assist a lot but | never went into assistant. |
did it many times when people were sick to help out while | was in
maintaining. While 1 was in maintaining was when | started doing
things on my own. Like bringing in groups on weekends. Not to really
do it to sell them, just like a hobby. And | loved it. The Rascals were
one of the groups | brought in by the way. That was one of the first
records | ever did. | had the drummer in the stairway. Now everyone
wants that sound.

RW: Were there many other studios at that point?

Cicala: The ones that you can say were master studios, maybe half
a dozen.

RW: When did the N.Y. studio boom start?

Cicala: Before they started getting expensive to build for some rea-
son. Because then maybe $100 thousand you could do a whole room
and everything. For the equipment now, it's what three or four hun-
dred thousand. | would think the last five years. Maybe a little longer.
Maybe eight years.

RW: What was your first position here?
Cicala: The story was that they were ready to close it up. Record

i S &y

Roy Cicala
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Plant was acquired by a company called Television Communications.
They opened up studios in California and the California studios were
doing fine but they were doing like a thousand dollars a week here.
The only way | would come was if they remodeled studios “A” and
“B.” They did it. They put around $400 thousand into it. So | came
here and | think the first year they did around $600 thousand. The
second year was better and we just kept climbing. It was a small staff,
maybe eight people. We were just doing sessions. When | wasn’t
doing sessions, | was on the phone, trying to get more people. When
! started | didn’t have time for anything, and then Shelly came over a
month or two later. But we really didn't go out in complete competi-
tion with A&R because A&R was really a big jingle house and an easy
listening type of studio at the time. So we really didn’t hurt them.

RW: Do you have any idea as to why the Record Plant was already
known to consumers as early as 19702

Cicala: | think they were fortunate. They really didn’t have any
competition. Electric Lady is the only one I can remember.

RW: ’67 and '68 . . . '70 was the rock explosion also. Did that con-
tribute to the success of Record Plant?

Cicala: Yeah, it was probably very good timing then. I'm sure all
that had a lot to do with it.

RW: At what point did it gain the reputation that the musicians
wanted in order to come here!?

Cicala: | think because they heard that rock and roll sound. At the
time | know if you tried to do a rock and roll record at A&R with not
a Shelly but one of the engineers there, you wouldn’t get that rock
sound. You'd get a very easy listening sound.

RW: Is that because of the room or the engineer?

Cicala: The engineer.

RW: So a lot of the engineers who were here at that time were very
young and into the music more.

Cicala: Yeah they were just picking up. They just started learning.
So they didn’t have that background of the other way of recording
where everything was done live, that really lush sound. Which has its
bad points too because then they can't really ever do it. Sometimes
when | go in and do an easy type date it's hard for me to think that
way because I've been doing this for so long.

RW: The trend now is for a mellower sound, isn't it?

Cicala: Yeah, it's mellower. | think they are going more for a live
sound. | mean | would say in the early '70s and late '60s they were
really into a lot of separation. Now there’s more rhythm on the vocal
mike then there probably is on the rhythm tracks. And that's the live
sound. We did Aerosmith there in a big mansion because they were
after that big concert sound.

RW: So you could produce then a live album in the studio.

Cicala: We could, yes.

RW: Do you have any other places that you use?

Cicala: I'm looking for a place. We're always looking. I'd like to
find a place with a barn, house, so the group can go and live there.
I've been looking for that for about four, five years.

RW: | know that you just renovated the dome in here. What made
you decide to make that kind of an investment at this particular point?

Cicala: The need for a mix room. What's happening is that every-
body will be finishing their tracks for their albums and they had to
mix in the same room they recorded in. The next person would have
to wait to record.

RW: How did you come up with the strange design in that room?

Cicala: | wanted it to feel very airy and open and like you're home.
And just to feel very comfortable. It’s really against a lot of acoustic
rules.

RW: Isn't it aginst practically every acoustic rule that ever existed?

Cicala: Yeah, except the basic rules which the scientists came up
with in the 20s. | think that's where everybody forgot about it. They
got into this elaborate stone area, wood area, and they forgot about
the basic rules. It's very basic. And it's a large room.

RW: It seemed a lot of studios were closing in New York City and
you’re now expanding. Is that because you are so successful that you
can do that? Or is it because studios are closing you have more
business?

Cicala: Well we are fairly busy, but if we don't keep going forward
we'll be in trouble maybe next year. Or the year after.

| think a lot of the studios, their biggest problem is they don’t

(Continued on page 13)
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Record Plant NY.

Abe Silverstein: Business Expertise in the Studio

B Abe Silverstein, one of the or-
iginal superstars in rental cars,
had one brush with a record
company 10 years ago, and as
chairman of the Record Plant’s
new Hologram Records label, he
intends to pursue this interest all
the way this time.

Silverstein was, with Steve Ross
(now chairman of Warner Com-
runications, Inc.), one of the
founders of the public company
then known as Kinney Services
Corporation. As president of
Kinney’s Rent-A-Car division, he
pioneered concepts in rental car
marketing, including tie-ins be-
tween Kinney’s parking garages
and the car rental service.

Silverstein left Kinney in 1968
—the company, with its Warner-
Seven Arts acquisition, grew into
Warner Communications in the
seventies—and ran his own ven-
ture capital company until 1973,
when he was introduced to Roy
Cicala.

Cicala wanted to buy Warner
Bros.’ east coast studio operation,
based in New York, and was
looking for an executive skilled in
finance to join him and five other
co-owning engineers. Silverstein
said yes.

“My work revolved around try-
ing to apply some heavy business
expertise to a super, family-type,
top of the line recording studio,”
Silverstein says. He became
treasurer and chief financial offi-
cer of the newly-independent
Record Plant, a position he will
continue to hold while devoting
the bulk of his attention to the
launching of Hologram, as its

chairman and chief executive
officer.
Silverstein negotiated Holo-

gram’s recently-announced distri-
bution pact with RCA Records. In
his view, the recording studio-
record label marriage is a natural
one:

“We have a continuous flow of
product that is brought to our
studios, that certainly isn’t avail-

Abe Silverstein

| able to everyone. We'd like to
| find the talent, engineer and pro-
duce the product, and let the rest
go to the record company
(RCA),” he says. “We want to do
what we do best.”

Working with Silverstein will
be Joe Greenberg, formerly Alice
Cooper's manager, as president of
Hologram, Alfred Schweitzman, a
former booking agent with ITC,
as vice president, and Kris De
Lorenzo as publicity director.
A&R responsibilities, Silverstein
says, will be handled “a little like
the Motown committee—a com-
mittee of maybe five.”

What will Hologram offer pros-
pective recording artists? Silver-
stein has several answers ready.

“We can offer a personalized
kind of relationship, being with a
small-size company. Because of
our recording talents, the quality
of recordings would be as good
as $10 million artists get, so
you're getting the best. The or-
ganization here has worked with
most of the greats in the business
—the level of performance of our
people is second to none. We
have our own master-cutting fa-
cility. And we have the hardest
thing to keep up with—the state
of the art in our equipment. We

think it's an art form.”

Congratulations on Your 10th Anniversary

cn

Allen & Purvis, Inc.
Insurance & Risk Management Consultants
539 Valley Road, P.0. Box 707
Upper Montclair, NJ 07043

Silverstein plans to maintain a
roster size for Hologram that will
keep that goal of personal atten-
tion within reach: “If we had a
half a dozen artists that were suc-
cessful, that would be enough,”
he says.

Among Silverstein’s other proj-

ize in the sort of on-location stu-
dio recordings many artists are
now demanding.

“We've already done three ma-
jor albums,” he says. ‘“Foghat at
the Woolworth estate, one at the
Theatre in the Round in Nanuet,
New York, and Aerosmith at the

The level of performance of our peo-
ple is second to none. And we have
the state of the art in our equipment.

R TS

ects with the Record Plant has
been overseeing the expansion of
the studio’s remote recording ac-
tivities. The .Record Plant, which
has for several years operated one
of the leading remote trucks on
the east coast, is now developing
a second one, which will special-

Cenacle retreat.”

With a couple of singles ready
to be released on Hologram, Abe
Silverstein is aware that his al-
ready-busy schedule is about to
become a lot more complicated.
He doesn’t seem to mind it,
though.

Abe Silverstein
Roy Cicala
Paul Sloman
Lila Wassenaar
Shelly Yakus
Terri Kaplan
Fran Drucker

Record Plant Personnel

Treasurer

President, Owner

General Manager

Traffic Manager

Vice President, Chief Engineer
Accounting Dept.

Accounting Dept.

Michael Guthrie Director of “Maintenance Engineering
Fred Ridder Direector-of ‘Purchasing; Maintenance Eng.
Steve Barash Maintenance Engineer
Paul Prestopino Maintenance Engineer
Keith Odle Maintenance Engineer
De’Nise-Marye Sileci Receptionist
Dana Lester Part-time Receptionist
Joe Brescio Dis¢ Master Engineer, the Master. Cutting Room
Jim Falconer Resident Carpenter
Willie Gonda Porter
Kasine Martin Porter
Ross Frankel General
Jon Mathias . General
Steve Marcantenio General
John Venable Stage Manager
Mark Salwasser ‘Field Operations
Remote Recording

David Hewitt RemoteReCording Director
David Brown Technical Engineer
Phil Gitomer Stage Manager

Engineering Staff (including assistants):

Jay Messina
Dave Thoener
Rod O’Brien
Sam Ginsburg
Julie Last

Producers Associated with RP

Shelly Yakus (VP, Chief Engineer)

Jay Krugman
Tom Panunzio
Gray Russell
Gregg Caruso
Corky Stasiak

Credits

Jack Douglas
Denis Ferrante
& Corky Stasiak

John Jansen
Jimmy lovine
Murray Krugman

& Sandy Pearlman
Bob Ezrin

Kiss, Patti Smith, Aerosmith

Engineered: John Lennon, Alice Cooper,

Peter Frampton, Bangla Desh.
Produced: Trigger

Jimi Hendrix, Television, Good Rats
Bruce Springsteen, Patti Smith, Southside Johnny i

Blue Oyster Cult, Dictators

Alice Cooper, Kiss, Peter Gabriel
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New Yark's RECORD PLANT is ten
years old. That's good news for us,
because Roy Cicalais a heck of

a good customer for Ampex mag-
netic tape, and even better news for
the record-buying public, because
Roy’s outfit has given the world a
tremendous amount of award-
winning music.

Along the way, THE RECORD PLANT
has won some pretty fancy honors,
including Golden Reel Awards from
Ampex fcr the splendid success of
albums by Arrowsmith, Blue Oyster
Cult and Kiss.

So have a good anniversary, Roy,
and toast your staff for a job well
done. Then get back to work for
another bunch of honors, awards,
fame and fortune.

AMPEX

Ampex Corporation
Redwood City, California




Record Plant NY.

Hologram: A Record Label with aVision

B Hologram Records is a new
company launched by the prin-
cipals of The Record Plant in New
York and International Talent
Consultants Corporation and dis-
tributed through RCA. Christened
after the revolutionary new art
form which enables viewers to
see a laser-produced picture of
an object as it really is (from all
sides and all angles as the viewer
changes position, instead of only
in two static dimensions), the la-
bel’: name indicates its innovative
qualities and approach.

A hologram’s distinguishing
characteristics are three-dimen-
sional, multi-perspective, and
wholistic. The same operating
principles apply to Hologram
Records, thanks to the direct in-
volvement of The Record Plant in
every aspect of the label’s activi-
ties. Expert “ears” find and de-
velop new talent not only in the
studio but also from the mana-
gerial, marketing and booking an-
gles. The engineers and produc-
ers at the Plant guide an artist's
career though rehearsal and re-
cording, working closely with
Hologram executives.

The union of concept and prac-
ticality in Hologram Records is

attributable to the specialized tal-
ents of those involved. Chairman
of the board and chief executive
officer Abe Silverstein served as
vice president of the Kinney Serv-
ice Corporation (now part of
Warner Communications Inc.) for
eight years before his term as
reasurer of The Record Plant.
President Joe Greenberg, who
founded Alive Enterprises and co-
managed Alice Cooper, produced
the first holographic film in con-
junction with Salvador Dali, and
along with executive vice presi-
dent Al Schweitzman established
International Talent Consultants.
Schweitzman, at one time the
youngest franchised agent in the
entertainment industry (he helped
organize the Ashley Famous
Agency music department), work-
ed with Albert Grossman and was
instrumental in forming Bears-
ville Records before joining Crea-
tive Management Associates and

eventually creating ITC with
Greenberg.
In the a&r and production

areas The Record Plant generates
support through Roy Cicala, ex-
ecutive producer for Hologram
and president/owner of The Rec-
ord Plant, and Shelly Yakus, di-

1)

WATERFRONT
PRODUCTIONS

It’s Always
a Pleasure

Jack Douglas

rector of engineering. Between
the two, they’ve worked on al-
bums for John Lennon, Frank Si-
natra, Aretha Franklin and Alice
Cooper among others.

Current Hologram recording
artists are new faces with extra-
ordinary track records and strong
direction. Axis, a rock trio out of
Los Angeles, built a following
throughout the south and mid-
west before drummer Vinny Ap-
pice, bassist/vocalist Jay Davis
and lead guitarist/singer Danny
Johnson began touring and re-
cording with other bands. Appice
and Johnson were recruited by
Rick Derringer for a 1%2 year stint
with his band, while Davis worked
with Mick Ronson and members
of Foreigner. Re-formed last year,
Axis is finishing up their first al-
bum at California’s Record Plant
with Andy Johns (whose credits
include Derek & the Dominoes,
Traffic and Rod Stewart) produc-
ing.

Machine, an east coast rock &

Kris Dilorenzo:

soul aggregation, spent last year
opening for Ray Charles, the Four
Tops, Bo Diddley, Screamin’ Jay
Hawkins, Roy Buchanan, Sister
Sledge, Buddy Miles, the Chi-
Lites and Bootsy Collins—proof
enough of their energetic versa-
tility. Individual band members
have worked with Natalie Cole,
Disco Tex & the Sex-o-lettes,
Norman Connors, Millie Jackson
and Ashford & Simpson.

Hologram’s first release follows
one of the usual nascent record
company formulae—instead it sets
a precedent. Cab Calloway, the
King of Hi-De-Ho,” has recorded
a new version of his 1931 trade-
mark “Minnie The Moocher” set
to the dance beat of the '70s.
Teaming the original Zoot-suiter
and his classic hit with today’s
sound has already sparked hope
for another Harlem renaissance,
especially since Cab’s headline
appearance at the rejuvenated
Cotton Club.

Publicizing a Tripartite Company

@ Kris Dilorenzo is director of
publicity for Hologram Records
and The Record Plant. Having
worked in the past doing pub-
licity for clients like Rod Stewart
& the Faces, Lily Tomlin, Kiss,
Leo Sayer, Kraftwerk and the Na-

Kris Dilorenzo

tional Academy of Recording
Arts & Sciences (the Grammy
Awards), Dilorenzo not only
has a solid track record but
brings to Hologram and The
Record Plant, the equally impor-
tant ability of being able to re-
late to people in an easy, friend-
ly manner.

The creative challenge in-
volved in launching a new rec-
ord company is enormous and
it will be her task to let the world
know that Hologram Records is
here to stay. “My job is to toot
our horn,” says Kris. “To tell
everybody about the acts we
have, what they’re doing, where
they’re going and what our label
represents. Hologram is an
unique company because of our
tripartite organization. The Rec-
ord Plant is our already-estab-
lished studio and International
Talent Consultants will handle
all our management needs.”

AmericanRadioHistorvy Com
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Dilorenzo is one of the grow-
ing new breed of young, multi-
faceted publicists in the music
business. Not only did she serve
stints with the p.r. firms of Rogers
& Cowan and International Me-
dia Associates, Inc., she’s been a
disc jockey, columnist, music
critic, talk show host and has
written numerous articles for the
country’s leading music publica-
tions.

When she heard that The Rec-
ord Plant was planning to start a
label, /I knew it had to be good
and | wanted to get involved
with it from the very beginning.”
She is excited about the com-
pany’s initial releases and the
start of the Hologram artist ros-
ter, especially the Cab Calloway
single of his classic “Minnie The
Moocher.”

As for the responsibilities in-
volved in handling the Hologram
label, she looks forward to them.
“As a new company,” she says,
“not only will | be handling the
publicity but | can get involved
in the advertising, certain as-
pects of the marketng, and, of
course, there’s the Record Plant.
This gives me a great opportunity
to work directly with the pro-
ducers, the artists, the engineers.
I'll have a total picture of the
product I'm dealing with. This
is a big plus factor that the or-

dinary record publicist rarely
gets.”
. Text for the Record Plant

alute was prepared by Jordan
Ramin.
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Record Plant N.Y.

Joe Greenberg on the Future of Hologram Records

@ With the record industry ex-
ploding in a never-ending burst of
gold and platinum firecrackers,
new companies continue to enter
the field. Hologram Records is a
new label launched by the prin-
cipals of the Record Plant in New
York and International Talent Con-
sultants. The president of Holo-
gram is Joe Greenberg, who
founded Alive Enterprises, man-
aged Alice Cooper and Anne
Murray, among others, and was
responsible for the famed Alice
Cooper 10-week tour of the U.S.

Joe Greenberg that grossed over four million dol-
lars. Additionally, Greenberg produced the first holographic film in
conjunction with Salvador Dali. Together with Alfred Schweitzman,
Greenberg established International Talent Consultants, the entertain-
ment complex of management, publishing, recording and film. In the
following Dialogue Greenberg explains the purposes and hopes of
Hologram Records.

Record World: Why do you think Hologram will do well in the
record business?

Joe Greenberg: We feel that the combination of all the talented
people at the Record Plant, the engineers and producers who have
seen and already been part of the biggest selling records in the busi-
ness can only be a plus fact