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its of the Week

SINGLES
WINGS, “GETTING CLOSER” (prod. by

== McCartney-Thomas) (writer; Mc-
{O)) Cartney) (MPL/Welbeck, ASCAP)
) (3:22). The first sirgle from their

new ‘Back To The Egg"” Ip is
another superbly crafted McCart-
ney hook that's sure to catch a
#1 rating across the board. Co-
lumbia 3-1102C.

CHIC, “GOOD TIMES” (prod. by Rodgers-

Edwards) (writers: Edwards-Rod-
gers) (Chic, BMI) (3:42). Their
“Le Freak,” the biggest selling

single in WEA history, may be
topped here. From an upcoming
Ip, cuddly vocals, crystalline
piano & production equal *good
times.” Atlantic 3584.

GEORGE BENSON, “UNCHAINED MEL-
ODY” (prod. by T. LiPuma) (writ-
ers: North-Zaret) (Frank, ASCAP)
(3:46). Timeless music for all
ages from one of America's lead-
ing entertainers has special
treats for a/c, MOR and top 40
listeners. Benson’s vocal effort is
a triumph, WB 8843.

BARBRA STREISAND, “THE MAIN EVENT/
FIGHT” (prod. by B. Esty) (writ-
ers: Jabara-Roberts/Jabara-Esty)
(Primus Artists/Diana, BMI/
Primus Artists/Diana Rick's, BM{)
(3:59). The theme from the movie
exhibits Barbra’s stylish vocals
adorning a punchy disco beat.
Columbia 3-11008.

Dedicated to the Needs of the Music/Record industry

SLEEPERS
SMOKEY RC3INSON,

“GET READY”
(prod. by Robinson-Burke) (writ-
mmm er: Robinson) {Jobete, ASCAP)

(3:59). A hit for Rare Earth and
the Temptations, now it's given
a masterful update by the author.
Robinson’s falsetto rides at max-

imum potency on this disco re-
make. Tamla 54301 (Motawn).

LAZY RACER, “KEEP ON RUNNING
AWAY” (prod. by G. Johns) (writ-
ers: Renwick-White) (Rondor/
Alma, ASCAP) (3:37). Affecting
pop vocals skate over a lilting
guitar surface on this mid-tempo
rocker. Strong rookie of the year
potential from this AOR-top 40
winner. A&M 2152,

FRANNIE GOLDE, “HERE | GO (FALLIN’
IN LOVE AGAIN)” (prod. by Rich-
ardson-Galuten) (writers: Golde-
Hammond) (Braintree / Goide's
Gold, BMI / Albert Hammond,
ASCAP) (3:29). Sax cries, Fran-
nie's supple vccal & a yearning
back-up chorus equal muiti-for-
mat appeal. Portrait 7003t (CBS).

PIECES, “DANCE SO GOOD” (prod. by B.
Fasman) (writer: G. Leib) (Leibra-
phone, BMI) (3:49). Chimes and
keyboards ring over the disco
beat as r&b vocals are given a
full production tieatment. A pure
pleasure on or off the dance floor
that’s destined for heavy radio &
chart action. UA 1294,

AmericanRadioHictory Com

g9 d 34
ALBUMS OG- ng
PETER FRAMPTON, “WHERE |

SHOULD BE.” Frampton, who co-
praduced and arranged this Ip, goes
for a decided r&b sound here, still
holding on to his inspired rock gui-
tar work. His vocals appear more
developed and cuts such as “May |
Baby” and “It's A Sad Affair" are
central. A&M SP 3710 (7.98).

DIRE STRAITS, “COMMUNIQUE.”
The mega-success of their first al-
bum gets solid support from their
follow-up effort. Producers Jerry
Wexler & Barry Beckett seem to
have a perfect understanding of this
truly unique music and this Ip could
establish the group for all time. War-
ner Bros. HS 3330 (7.98).

ELECTRIC LIGHT ORCHESTRA,
“DISCOVERY.” This group's extra-
ordinary sense cof concept produc-
tion is fully displayed on their first
Ip in some time. There's a bit of
disco here but it seems a natural
extention of their already estab-
lished sound. Jet FZ 35769 (CBS)
(8.98)

TEDDY PENDERGRASS, “TEDDY.”
As a song stylist Pendergrass is in a
class by himself and, as an artist.
his sexy image can only be en-
hanced by this new disc. Drawing
tunes from some of the finest new
writers, this could be his biggest.
“Turn Off the Lights" sizzles. Phila.
Intl. FZ 36003 (CBS) (7.98).
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Stigwood, Lucas Set

Pact for Film Scores

B LOS ANGELES — Robert Stig-
wood and  producer/director
George Lucas last week con-
firmed a new long-term agree-
ment between Stigwood’s RSO
multi-media combine and Lucas’

Lucasfilm, Ltd., that will see the |

two firms collaborating on pro-
jects  “in  the music-for-film
field,” according to sources for
the companies.

Although exact details of their
initial venture were unavailable,
news of the pact follows reports
that the two executives had be-
gun huddling earlier this year.
An official release quoted Fred

(Continued on page 59)

U.K. Album Sales
Down 5% in 1st Qtr.

By VAL FALLOON

B LONDON — Sales figures for
the first quarter of this year, to
be announced shortly, are ex-
pected to show a drop of around
a million albums compared to
the same period in 1978. Al-
though offset by a massive in-
crease in singles sales—possibly
two thirds in January to March
last year—the drop in Ips, if
spread over 12 months, would
mean a total slice off the market
of five percent—almost the same
amount of last year’s gain over
1977, in other words, putting
the U.K. industry back where it

(Continued on page 72)

Polygram’s "Superdisco’ Combines
Records with Disco Merchandise

By JOSEPH IANELLO

8 NEW YORK—Polygram Distri-
bution, through its recent *“Su-
perdisco” sales/marketing pro-

gram, has found that disco
product can be successfully
cross-merchandised and cross-

promoted with many segments
of the consumer goods market.
The thrust of the “Superdisco”
program had two objectives: to
increase awareness among re-
tailers and rack-jobbers that dis-
co is a predominant form of
popular music today and that
all Polygram-serviced customers
should become involved with it
to increase their store traffic and
sales; and to broaden the expo-
sure of disco product via cross-
merchandising with other seg-
ments of the consumer goods
market.

The

“Superdisco’”’  program,
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keying in on 46 disco titles dur-
ing the March 26 through April
30 time period, included partici-
pation from Polygram-distributed
labels Casablanca, Parachute,

(Continued on page 56)

Artists Increase Role In
Anti-Nuclear Movement

By SAMUEL GRAHAM & WALTER CAMPBELL

B LOS ANGELES — A pair of
anti-nuclear concert/rally/dem-
onstrations this month in Cali-
fornia, the first described as “the
largest anti-nuclear gathering
ever in LA and the second
touted as potentially ““the biggest
...so far in the U.S.,” are among
the latest events to feature con-
cerned artists’ involvement in
this controversial issue.
Performers set to appear at
both events — “Survival Sunday
11, held last Sunday (10) at the
Hollywood Bowl, and a June 30th
gathering in San Luis Obispo in-
tended to block the proposed
opening of the Diablo Canyon
nuclear facility — include Peter,
Paul and Mary, Graham Nash,
Sha Na Na’s Jocko Marcellino and
Jackson Browne. At press time,
Lily Tomlin, Joan Baez, Gil Scott-
Heron, Melissa Manchester, Holly
Near and others were also sched-
uled for the June 10 affair; addi-
tional performers for the Diablo

Washington Is Moving Slowly

On Several Key Industry Issues

By BILL HOLLAND

B WASHINGTON — The phrases
“not this session,” ‘‘no formal
date on the meeting” and
““might happen next month’ could
be partial headlines of the in-
dustry stories—or non-stories—
from Washington this week as
the government tries to shake
off its spring fever.

The House Communications
Subcommittee continues to hold

Singles
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* The Record World Sales Index is based on a broad cross-section of quantitative sales data reported
to Record Worid from retaiiers, rack jobbers and one-stops across the country. The base figure for both
the singies and aibum indices is a smoothe: average of these quantitative reports during periods in
March, 1976, with each weekly figure being a percentage increase or decrease on the base. The base

figure for both singles and albums is 100.0.

hearings on one of the new
communications bills in Congress,
the H.R. 3333 Van Deerlin re-
write, but Rep. Van Deerlin (D.
Calif.) was quoted as uttering the
same sort of fatalistic Runyon
race-track betting jargon that the
NASA experts treated the nation
to when asked about the odds
that Skylab might fall on, say the
Capitol.

Van Deerlin conceded that
not only is there no chance of
passage this session, but the
chances look slim next term.

(Continued on page 67)

Canyon protest were as yet un-
confirmed.

At a press conference here last
Tuesday (5), Tomlin, Nash, Mar-
cellino, Peter Yarrow, several
representatives of the Alliance for
Survival (organizers of both “Sur-
vival Sunday H” and the Diablo
Canyon event) and two produc-
ers of the June 10 gathering all
addressed themselves to the
question of nuclear power—
clearly an issue of considerable
interest following the March acci-
dent at Pennsylvania’s Three Mile
Island facility—and their vehe-
ment opposition to its implemen-
tation.

Nash spoke of the “incredible
dangers of the nuclear policy of
this country,” while Yarrow re-
ferred to “the doomsday bullet
of nuclear power.” The latter
added that “for perhaps the third
time in my life, | see concerned
people asserting the possibility
that by coming together and ex-
pressing our concerns, we can
alter a governmental policy that
could injure us in a massive way.”

Yarrow was perhaps the most
agitated of all the speakers; when
questioned by one reporter as to
the viability of his and other art-
ists’ credentials to speak out on a
subject as complex as nuclear
power, he replied, “It is more
than a right—it is a responsibil-
ity.”

Tomlin’s initial statement was
couched in a rather bizarre con-
text: the actress/comedienne ap-
peared in the shabby garb of
what is sometimes referred to as
her “bag lady” character, offer-
ing conference attendees the op-
portunity to purchase “yellow
presidential booties and yellow

(Continued on page 66)

Polydor's Fred Haayen Forecasts
Higher Prices and New Rock Styles

By MARC KIRKEBY

B NEW YORK — A “new gene-
ration” of rock ‘n’ roll artists and
a more widespread move to the
$8.98 list price for albums will
be important trends for the rest
of 1979, in the view of Polydor
Records president Fred Haayen.

“Without calling it ‘new wave,’
there is definitely something that
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is going to be very important,”
Haayen said during a wide-
ranging conversation with RW
“There is a new flow of rock 'n’
roll-minded people who want to
have their own shot and their
own music. Is that going to be
a totally new trend? | don’t think

(Continued on page 67)
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B Page 10. Casablanca president Neil
Bogart has been named to the board of the
California County Museum of Science and
Industry, where he will help plan an ex-
hibit spotlighting the music industry next
year. Bogart spoke with RW about his new-
est civic involvement.

B Page 18. The involvement of Warner
Communications in jazz and fusion music
continues to increase, as RW's survey of WCI
labels shows. How WCI crosses label lines
to merchandise its jazz product, and fo
blend different styles, speaks well for the
music's future.

4

11
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(Due to airplay and sales in projectable markets, these records
exhibit top five potential)

Poco (MCA) ""Heart Of The Night.”

The overall picture is sold as an impressive list of sta-
tions were added to those already on the record, Good
jumps and early sales have been reported.

Gerry Rafferty (United Artists) "‘Days Gone Down (Still
Got The Light In Your Eyes.”

Several major adds this week continue to build the

primary level on top of an already strong secondary

radio base. Sales activity is just beginning.

Polygram Worldwide
Meetings Underway

B NEW YORK—Polygram Record
Operations, a division of the
worldwide PolyGram Group, has
announced plans for its annual
Managing Directors Meeting,
June 9-14, in Palm Beach, Florida.
This marks the first time that
approximately 100 senior execu-
tives from PolyGram <and its
affiliated companies, represent-
ing 35 nations, will hold a world-
wide conference in the United
States.

“We recognize the superior
importance of the U.S. market
and have selected this country as
the site of our managing directors
meting because of our strong
commitment here,” says Coen
Solleveld, president of PolyGram,
who relocated to New York City
in August, 1978.

Dr. Werner Vogelsang, vice
president of PolyGram Group
and president of Polydor Interna-

(Continued on page 71)

'‘Sweeney Todd’
Tops Tony Awards

B NEW YORK—"Sweeney Todd”
and “The Elephant Man,”’ the two
leading lights of a generally dis-
appointing  Broadway  season,
dominated the 33d annual Tony
Awards at the Shubert Theater
here last week. “Sweeney Todd”
swept awards in eight of the nine
categories in which it was nom-
inated, while “The Elephant Man”

(Continued on page 62)

A&M Names Kip Cohen

Creative Consultant

B LOS ANGELES—A&M Records
chairman Jerry Moss and presi-
dent Gil Friesen have announced
that commencing July 1, 1979,
Kip Cohen, vice president, a&r
for the past six years, will be-
come creative consultant, exclu-
sive to the label.

Kip Cohen

This  appointment  follows
Cohen’s recent resignation as
a&r chief.

The appointment of a new a&r
chief will. be anounced shortly
by the label.
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A Love Letter From John And Yoko
To People Who Ask Us What, When, And Why

The past 10 years we noticed everything we wished came true
in its own time, good or bad, one way or the other. We

kept telling each other that one of these days we would have
to get organized and wish for only good things. Then our
baby arrived! We were overjoyed and at the same time felt
very responsible. Now our wishes would also affect him. We
felt it was time for us to stop discussing and do something
about our wishing process: The Spring Cleaning of our minds!
It was a lot of work. We kept finding things in those old
closets in our minds that we hadn't realized were still
there, things we wished we hadn't found. As we did our
cleaning, we also started to notice many wrong things in our
house: there was a shelf which should never have been there
in the first place, a painting we grew to dislike, amd
there were the two dingy rooms, which became light and
breezy when we broke the walls between them. We started to
love the plants, which one of us originally thought were
robbing the air from us! We began to enjoy the drum beat

of the city which used to annoy us. We made a lot of mis-
takes and still do. In the past we spent a lot of energy in
trying to get something we thought we wanted, wondered why
we didn't get it, only to find out that one or both of us
didn't really want it. One day, we received a sudden rain
of chocolates from people around the world. "Hey, what's
this! We're not eating sugar stuff, are we? Who's wish-

ing it?" We both laughed. We discovered that when two of

us wished in unison, it happened faster. As the Good Book
says — Where two are gathered together — It's true. Two

is plenty. A Newclear Seed.

More and more we are starting to wish and pray. The things
we have tried to achieve in the past by flashing a V sign,
we try now through wishing. We are not doing this because it
is simpler. Wishing is more effective than waving flags.

It works. It's like magic. Magic is simple. Magic is real.
The secret of it is to know that it is simple, and not kill
it with an elaborate ritual which is a sign of insecurity.
When somebody is angry with us, we draw a halo around his

or her head in our minds. Does the person stop being angry
then? Well, we don't know! We know, though, that when we
draw a halo around a person, suddenly the persom starts to
look like an angel to us. This helps us to feel warm towards
the person, reminds us that everyone has goodness inside,
and that all people who come to us are angels in disguise,
carrying messages and gifts to us from the Universe. Magic

is logical. Try it sometime.

We still have a long way to go. It seems the more we get
into cleaning, the faster the wishing and receiving gets. The
house is getting very comfortable now. Sean is beautiful.
The plants are growing. The cats are purring. The town is
shining, sun, rain or snow. We live in a beautiful universe.
We are thankful every day for the plentifulness of our

life. This is not a euphemism. We understand that we, the
city, the country, the earth are facing very hard times, and
there is panic in the air. Still the sun is shining and we
are here together, and there is love between us, our city,
the country, the earth. If two people like us can do what

we are doing with our lives, any miracle is possible! It's
true we can do with a few big miracles right now. The

thing is to recognize them when they come to you and to be
thankful. First they come in a small way, in every day life,
then they come in rivers, and in oceans. It's goin' to be

alright ! The future of the earth is up to all of us.

Many people are sending us vibes every day in letters, tele-
grams, taps on the gate, or just flowers and nice thoughts.
We thank them all and appreciate them for respecting our
quiet space, which we need. Thank you for all the love you
send us. We feel it every day. We love you, too. We know

you are concerned about us. That is nice. That's why you
want to know what we are doing. That's why everybody is ask-
ing us What, When and Why. We understand. Well, this is

what we've been doing. We hope that you have the same guiet

space in your mind to make your own wishes come true.

If you think of us next time, remember, our silence is a
silence of love and not of indifference. Remember, we are
writing in the sky instead of on paper — that's our song.
Lift your eyes and look up in the sky. There's our message.
Lift your eyes again and look around you, and you will

see that you are walking in the sky, which extends to the
ground. We are all part of the sky, more so than of the

ground. Remember, we love you.

AW
John Lennon & Yoko Ono

May 27th, 1979
New York City

P.S. We noticed that three angels were looking over our

shoulder when we wrote this!
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Arista Names Palmese Natl. Promo VP;

Richard Palmese

W NEW YORK—Clive Davis, presi- |
dent of Arista Records, has an- ]
nounced the promotion of Rich-
ard Palmese to the newly created I
position of vice president, na-
tional promotion for Arista, and
the appointment of Michael Bone
to the position of vice president,
AOR promotion for the label. |

In his new capacity, Palmese,
who prior to this was Arista’s vice l
president of national singles pro-
motion, will be responsible for’
the overall supervision and co- '
ordination of Arista’s pop and
AOR promotion staff.

Bone will have responsibility
for the coordination of the overall
AOR campaigns on all of the
company’s album releases, and
for directing the label’s regional

Al di Noble Named

Casablanca Vice Pres.

B LOS ANGELES—Casablanca Rec-
ord and FilmWorks executive
vice president Bruce Bird and vice
president/marketing Pete Jones
have jointly announced the ap-
pointment of Al di Noble to vice
president/product development
for the company. He was pre- |
viously  Casablanca’s national
singles sales director. |

|
Al di Noble

Di Noble will oversee all Casa-
blanca product, from initial re-
lease to final sale, working closely
with the sales, promotion, and
marketing division in the coordi-
nation and maximization of rec-
ord sales and product exploita-
tion.

Prior to di Noble’s tenure at
Casablanca, he was director of
promotion for Motown Records.
He launched his career doing
local promotion in Detroit.

6

|
Michael Bone |
and local promotion forces in
order that all Arista album prod-
uct receives optimum airplay. He
will report directly to Palmese.

Palmese has been with Arista
since 1975, when he was ap-
pointed midwest regional promo-
tion manager. In September,
1976 he was named director, na-
tional promotion, and following
that was appointed vice president
of singles promotion in April
1977.

Prior to joining Arista, Bone
was a partner in Mikes' Artist
Management where he handled
such acts as Baby Grand andl
NRBQ. At Phonogram Records he
held the position of national al- \
bum director (1976) and artists |
development manager (1977).

'EMI Signs Neil Diamond

To Film, Soundtrack Deal

By VAL FALLOON

B LONDON—Neil Diamond has
signed to EMI for a multi-million
movie and soundtrack deal, it
was announced last week. The
artist’s first film role will be in
the movie. ““The Jazz Singer,”
loosely based on "“The Al Jolson
Story.” Diamond plays the lead,
though the character will not
have Jolson’s name.

The soundtrack Ip, with 10 to
15 new songs written by Dia-

Sweet Inspirations

Opening For Bee Gees

B LOS ANGELES—RSO recording
group Sweet Inspirations will
open for the Bee Gees through-
out their North American concert
tour this summer. Sweet Inspira-
tions’ signing to RSO Records was
announced last week and the
trio’s debut RSO album, “Hot
Butterfly,”” is scheduled for re-
lease in July. “Love Is On The
Way,” the first single from “Hot
Butterfly,’* will also be released
early this summer.

The tour is being presented by
Robert Stigwood and Jerry Wein-
traub in association with Con-
certs West, Inc. More than 50
performances are scheduled on
the two-part 38-city concert tour.

(olumbia Restructures Promotion Dept.

B NEW YORK — Ed Hynes, vice l
president, national promotion,
Columbia Records, has an- |
nounced a restructuring of |
responsibilities for a number of I
positions within the department.

Don Colberg has been ap- |
pointed to the newly created
position of managing director, |
national promotion, Columbia
Records. In this new capacity,l
Colberg will be responsible for
supervising the national promo-
tiona!l activites on behalf of the
albums and singles released on
the Columbia label. Reporting to
Colberg will be the ten regional
promotional managers. Colberg
will report directly to Hynes.

Since 1977 Colberg has held
the position of director, national
promotion, Columbia Records.
Colberg worked for Decca Rec-
ords, Associated Record Corp.,
Dot Records and MGM-Verve in
the sales and local and regional
promotion areas prior to joining
the CBS Records family in 1970
as Epic local promotion manager,
Philadelphia. In 1971, he became
the Columbia local promotion .
manager in Philadelphia and in
1976 was named regional pro-
motion  marketing  manager,
northeast, Columbia Records.

Paul Black has been named

director, national promotion,
Columbia Records, based in New
York. In this new position,
Black will be responsible for
directing promotional efforts on
a national level for singles re-
leased on the Columbia label.

Black joined Columbia Records
in 1971 and has worked in sales,
local promotion and regional
and national promotion. Most
recently, he held the position of
director, national promotion,
west coast, Columbia Records.

Humphrey

Fred Humphrey will continue
to hold the position of director,
national album promotion,
Columbia Records, reporting to
Hynes. In this position, he is re-
sponsible for the promotion of all
albums released on the Columbia
label.

Humphrey joined Columbia
Records in 1976 as local promo-
tion manager in Cleveland. lLater
that year he was promoted to re-
gional promotion marketing man-
ager, midwest, Columbia Rec-
ords. Since 1978 Humphrey has
held his current position. Prior
to joining CBS, he worked in
marketing for London Records
Los Angeles and Cleveland.

George Chaltas has been pro-

(Continued on page 71)
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mond and Gilbert Becaud, will
be released worldwide on Capi-
tol Records, but this deal does
not affect the artist’s commitment
to Columbia Records. (A studio
album on that label is expected
in the fall). Publishing for the
movie/soundtrack will be
through EM! Film and Theatre
Music.

Filming starts in November and
is expected to take four months.
Sidney J. Furie will direct and
Jerry Lieder will produce. So far
no other stars have been named.
There are two female leads but
not necessarily singing roles. It
is understood that Barbra Strei-
sand has not been approached.

The movie, as well as being
Diamond’s first role, will also
mark the first time he has col-
laborated musically. He and Be-
caud, the top French composer,
have been working on the project
for several months. In London to
announce the deal, Diamond told
Record World that because the
the results of the collaboration
were so good, he and Becaud
may team up again in the future
to write songs. Both of them, he
said, had come up with music
different from anything either of
them had done before.

Diamond’s only other sound-
track has been the Grammy
“Jonathan Livingston Seagull,”
which has sold four million units.
He stated that he had been look-
ing for a film deal for some time.
“This one is too exciting for me
not to do it,”” he stated.

The deal was negotiated by
Lord Delfont, head of EMI’s Lei-
sure division and the newly-ap-
pointed chief executive of EMI
Limited, Barry Spikings, world-

wide head of EMI Films, and
Bhaskar Menon, chairman and
chief executive of EMI Music

(Continued on page 59)

E/A Sets Radio Promo

For Cars’ Second Album
B LOS ANGELES—The Cars’ sec-
ond album, “Candy-O,” will be
debuted before 40 million listen-
ers at 6 p.m. Friday, June 15, in
a special promotion linking up
more than 600 AOR and Top 40
radio stations all across the U.S.

E/A promo VP Ken Buttice em-
phasized that the coordinated de-
but is only the beginning of an
extensive promotion campaign
planned around the album, sup-
ported by the company's sales,
merchandising, advertising and
press departments.

“Candy-Q” is set for a June 16
release.

RECORD WORLD JUNE 16, 1979



Robert Stigwood and Jerry Weintraub
in association with Concerts West present

1979 Bev G

NORTH AMERICAN

TOUR 79

!

June
June
June
July
July

July

July
July
July
July
July
July
July
July
July
July
July
August
August

Ft. Warth, Texas
Austir, Texas
Houstan, Texas

Denve, Colorado

Salt Lake City, Utah
San Dego, California
Los Angeles, California
Oakland, California
Seattle, Washington
Vancauver, British Columbia
Portland, Oregon

St. Pal, Minnesota
Ames_lowa

Madison, Wisconsin
Indiarzipolis, Indiana
Pontiac, Michigan
Chicago, IHlinois
Kanscs City, Kansas
Tulsa, Oklahoma

Torrant County Convention Center
Special Events Center
Summit

McNichols Arena

Salt Palace

Sports Arena

Dodger Stadium

Oakland Coliseum
Coliseum

PN.E. Coliseum

Coliseum

St. Paul Civic Center

Hilton Arena

Dane County Coliseum
Market Square Arena
Silverdome

Chicago Stadium

Kemper Arena

Oral Roberts Mabee Center

* Concert dates and venues subject ta change. Additional concerts may be added.

A ]

August
August
August
August
September
September
September
September
September
September
September
September
September
September
September
October
October
October
October

-y

4

27
28
31

Oklohoma City, Oklanoma
New Haven, Connecicut
Providence, Rhode Icland
Toronto, Ontario
Montreal, Quebec
Pittsburgh, Pennsylvania
New York, New York
Buffalo, New York
Cincinnati, Ohio
(leveland, Ohio
Philadelphia, Pennsylvania
Washington, D.C.

Norfolk, Virgina
Birmingham, Alabama
Atlanta, Georgia
Greensboro, North Carolina
Columbia, South Carolina
Jacksonville, Florida
Miami, Florida

E R T

Myriad
Veteran's Memorial Coliseum
Civic Center
Maple Leaf Gardens
Forum
Civic Arena
Madison Square Garden
War Memorial Auditorium
Riverfront Coliseum
Richfield Coliseum
The Spectrum
Capital Centre
Norfolk Scope
Birminghom-Jefferson Civic Center .
Omni
Greensboro Coliseum
Carolina Coliseum
Jacksonville Coliseum
To be announced \
D gy

© 1979 Bee Gees ™
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Sister Sledge, Vanwarmer Bullet in Top 5
As Summer Holds onto Top Singles Slof

By PAT BAIRD
B With Donna Summer (Casa-
blanca) maintaining her solid #1
sales spot on this week’s RW Sin-
gles Chart (as
well as being
at #1 on the
Disco File Top
50 and bullet-
ing at #3 on
the Black Ori-
ented Singles
Chart) there is only one other bul-
leting record in the top 10 in the
disco genre. Also, for the first
time in recent memory, there are
three records in the Top 100 si-
multaneously bulleting on the
Country Singles Chart.

Sister Sledge (Cotillion) moved
to #3 bullet on a solid sales
picture and Randy Vanwarmer
(Bearsville), re-added at WABC,
also sold well for #5 bullet. Rex
Smith (Col) continued his huge
sales pattern for #6 bullet and
Supertramp (A&M)

showed ex- |

|

cellent sales and station moves
for #7 bullet. Rickie Lee Jones
(WB), added at WIFE and WLS,
showed good movement where
played and sold for #9 bullet
and Kenny Rogers (UA) #1 bullet
country, was added at WABC and
WLS and sold for #10 bullet.

Wings (Col) is this week’s
Chartmaker at #56 bullet on the
strength of immediate adds, in-
cluding WLS, WRKO, KF!' and
WQAM.

Poco (MCA) at #33 bullet and
Gerry Rafferty (UA) at #38 bul-
let are this week’s Powerhouse
Picks. Poco took the biggest chart
move, up 18 slots, on adds at such
majors as WRKO, KHJ, WOKY and
WGCL, with sales starting. Ref-
ferty was added at CKLW, WKBW,
KFl and F105 among others.

Rounding out the top 10 are:
Peaches & Herb (Polydor), still
#2 in sales; the Bee Gees (RSO)
#4 and the Jacksons (Epic) #8.

The Doobie Bros. (WB) scored

|

with week for

a good sales/airplay combination
#12 bullet and
Cheap Trick (Epic) took strong
moves and sold for #13 bullet.
Earth, Wind & Fire with The Emo-
tions (ARC/Col), #8 bullet BOS,
re-added at WABC and added at
F105, moved to #15 bullet, while
Anita Ward (Juana), still #1 BOS
and a pop add this week at WFIL,
WIFI, WLS and others, continued
huge sales gains for #17 bullet.
Donna Summer’s other single
(Casablanca), #17 bullet BOS,
picked up strong sales and adds
for #20 bullet.

David Naughton (RSO) came in
at #21 bullet on very good sales
and phones and McFadden &
Whitehead (Phila. Intl.) is still #2
BOS and showing solid crossover
action with adds at WFIL, WZZP,
WQAM and others for #22 bullet. |
Van Halen (WB) was added this |
week at WIFI and WIFE and
started sales for #27 bullet, and
John Stewart (RSO), one of last
week’s Powerhouse Picks, showed
major airplay gains for #28 bul- |
let. Roger Voudouris (WB) was |
added at KFI, WGCL and Q102 |
with good sales for #29 bulletand |

Dr. Hook (Capitol), another Pow-
erhouse Pick last week, came on
the country chart at #89 bullet
and gained pop adds at WPRO-
FM, 13Q and CKLW for #30 bul-
let. Jay Ferguson (Asylum) had
good radio week for #31 bullet.

Several records in the next
part of the chart had strong air-
play weeks, among them Kiss
(Casablanca), added at 99X and
moving where played, #43 bul-
let; ABBA (Atlantic) #44 bullet;
Peter Frampton (A&M), added at
WPGC, KH), CKLW and others
for #45 bullet; ARS (Polydor),
spreading well out of the south
with adds at WFIL, KFI, KBEQ and
others for #49 bullet; Anne Mur-
ray (Capitol), #16 bullet country,
selling and gaining high debut
numbers, #50 bullet; Blondie
(Chrysalis) #51 bullet; Elton John
(MCA), last week’s Chartmaker,
added at WKBW, KFI, KRFC, KHJ,
WPEZ and other majors, #52 bul-
let; and )James Taylor (Col), 59
bullet.

Still making good chart inroads
on station adds are: Kansas
(Kirshner), added at KHJ] and

(Continued on page 63)

Donna Summer Package Tops Album Chart;

Jones, Cheap Trick Boast Top Ten Bullefs

By SAMUEL GRAHAM
B Donna Summer (Casablanca)
this week completed her five
week ascent to the top position,
bulleting to #1 with massive pop
and black-ori-
ented sales, as
well as two sin-
gles that con-

tinue to fuel al- |

bum sales.
Summer’s suc-
cess pushes
Supertramp (A&M) back to #2
after a five-week run at the top,
but the competition between the
two albums is still tight.
Elsewhere in the top five, Rickie
Lee Jones (WB) has regained a
bullet and moved to #3 after a
couple of weeks in a holding pat-
tern at #6. The single “Chuck FE’s
in Love” continues to be a ma-
jor factor in the album’s success,

combined with excellent retail
and steadily improving rack
moves.

Cheap Trick (Epic) also has a
bullet in the top five, moving to
#5 with solid racks and retail.
Here is yet another example of a
single providing heavy support
for an album; momentum for
“Live at Budokan” had slowed
measurably before the ‘I Want

8

You To Want Me” single broke.

The remainder of this week’s
Album Chart is an indication that
the oft-bemoaned lack of strong
new product may not in fact be
the major problem it has been
cracked up to be, with any num-
ber of very new albums making
excellent showings very early in
the game. Principal among these
is Earth, Wind and Fire (ARC/
Col), this week’s Chartmaker at
#17 bullet. EW&F has been met
with immediate acceptance at
both r&b and pop levels, it is
now at #4 on the BOA chart,
with the ““Boogie Wonderland”
single moving up to #15 pop and
#8 on the BOS chart.

Other new albums making
strong early moves include Ted
Nugent (Epic), at #21 bullet and
showing a better spread each
week; Kansas (Kirshner), at #22
bullet after a jump of twenty
places and strong retail where re-
ported, particularly in the mid-

west, northwest, south and Los
Angeles; and the Isley Brothers
(T-Neck), at #26 bullet (and #3

BOA) wnth major acceptance at
retail and one-stops in only its
second week. Joe Jackson (A&M)
is also bulleting in the twenties,
at #28 with excellent airplay for

the “Is She Really Going Out
With Him” single bringing more
attention to the Ip, followed by |

ANLJJL¢,

McFadden and Whitehead (Phila.
Intl.), at #29 bullet with retail,
(Continued on page 63)

outs

Singles
East:

Donna Summer {Casablancal
David Naughton (RSO}

John Stewart (RSO)

Gerry Rafferty (UA)

ABBA (Atlantic)

Anne Murray (Capitol)

South:

Jay Ferguson (Asylum)
Gerry Rafferty (UA}

Kiss {Casablanca)

Jlames Taylor (Columbia)

Midwest:

John Stewart (RSO)
Dr. Hook (Capitol)
Gerry Rafferty (UA)
ABBA (Atlantic)

Peter Frampton (A&M)
Kansas (Kirshner)

West:

Donna Summer {Casablanca)
Jay Ferguson {Asylum)
ABBA (Atlantic)

Joe Jackson {A&M)

‘AmericanRadioHistorv.Com

Albums

East:

Earth, Wind & Fire
{ARC/Columbia)

Kiss {Casablanca)

David Bowie (RCA)

Henry Paul Band (Atlantic)

Atlantic Starr [A&M)

Dionne Warwick {Arista)

Diana Ross {Motown)

South:

Earth, Wind & Fire
{ARC/Columbia)
Kiss [Casablanca}
David Bowie (RCA)
Gap Band (Mercury)
Stephanie Mills
{20th Century Fox}
Diana Ross {Motown)

Midwest:

Earth, Wind & Fire
{ARC/Columbia)

Kiss (Casablanca}

David Bowie (RCA}

Henry Paul Band (Atlantic)

Willie Nelson & Leon Russell
{Columbia)

West:

Earth, Wind & Fire
{ARC/Columbia)
Kiss (Casablanca)
David Bowie (RCA)
Stephanie Mills
{20th Century Fox)
Henry Paul Band (Atlantic)
Dionne Warwick (Arista)
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‘UP ON THE ROOF’

THE HIT SINGLE FROM THE ALBUM Flag

FC-36058

Produced by Peter Asher ARecorded by Val Garay

¥
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; } on Coluntbia Records and Tacpes
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Lifesong and CBS Dissolve Pact;
Cashman & West Pursue Production

By JEFFFREY PEISCH

® NEW YORK—Terry Cashman
and Tommy West’s Lifesong Rec-
ords, part of the E/P/A branch
of CBS Records since 1977, will
not renew its contract with CBS
in August of this year. The
break is termed friendly by both
companies. According to Tommy
West, Cash/West Productions
may place individual artists on a
CBS label in the future.

Cashman and West have re-
acquired the masters for the acts
that CBS distributed. These acts
are Henry Gross, Crack the Sky,
Dean Friedman, Dion, the Volt-
age Brothers, Joey George, Gary
Burr, John Palumbo, Corbin and
Hanner, and Gail Davies. Cash/
West Productions also retains all
of the Jim Croce masters.

Production Company

In the future, Cashman and
West will place their artists, on
an individual basis, with labels
that they feel will benefit each
artist.  “We'll be emphasizing
our production company for a
while now,” said West. “We
want to give our artists the best
possible home that they can get.
There are several good labels
out there that we can talk to
. . . We see it as somewhat ex-
citing to get back out on the
streets as producers . . . and be

available to any company to
preduce major acts.”
“We've got artists whose

careers we are very concerned
about,” said Cashman, ““and we
want to place them with the
right companies. Dean Friedman
is at a very pivotal point now.

Capitol To Begin
Product Bar Coding

B LOS ANGELES—Capitol Rec-
ords, Inc. will be instituting the
use of Universal Product Code
(UPC) bar codes on Capitol, EM!
America and United Artists Rec-
ords album and tape product,
starting with the July 9 album
release.

The decision to bar code Capi-
tol/EMI  America/United Artists
Group product follows the posi-
tive industry response to Capitol’s
recent test bar coding of its
spring 1979 Midline product.

Graphics considerations dictate
that the Group’s albums will
carry the bar code on the upper
right corner of the album jackets’
back covers, conforming to the
position the industry deems most
effective for scanning and inven-
tory control.

An abbreviated version of the
bar code will be printed on the
spine of cassette and 8-track
tapes.

10

He’s popular in Europe, so we
want to find a U.S. label that
can take advantage of his Euro-
pean base, promote him in the
right way, and bring his talent
to the public here . . . Henry
Gross is a great talent who's
been out of the public eye for
some time; he needs a special
kind of company too.”
Background
Cashman and West formed
Lifesong Records in 1975 be-
cause they thought it was neces-
sary to form a label that was
“run by music people.” Tommy
West and Gene Pistilli co-wrote
the song ‘“Sunday Will Never be
the Same,” recorded by Spanky
and Our Gang; West, Pistilli and
Cashman recorded two albums
as a trio in the late sixties.
Until the deal with CBS, Life-
(Continued on page 66}

Lourie, Miller
Form Mgmt. Firm

E NEW YORK Lourie-Miller
Management, Inc., a personal
management organization with
offices on both coasts, has been
formed by Miles ). Lourie and
Alan L. Miller. Lourie will be
based in New York and Miller
will work out of Los Angeles.

Miles Lourie has been in the
music industry as an attorney and
a personal manager for 10 years.
He has, in the past, represented
Simon & Garfunkel, Ray Charles,
Barry Manilow and Orleans.

Alan Miller has worked in man-
agement and promotion for 11
years, working with acts such as
Alice Cooper. and Kiss. Since 1975
he has been with Aucoin Man-
agement.

In announcing the new organi-
zation, Miller and Lourie stated
that the company will be highly
selective and sign few, carefully-
selected artists.

Bogart Named To Museum Post
By SAM SUTHERLAND

® LOS ANGELES — Casablanca
Records and FilmWorks presi-
dent Neil Bogart was sworn in

| as a member of the board of di-

rectors of the California County
Museum of Science and Indus-
try last Friday (1), following ap-
pointment to that post by gov-
ernor Jerry Brown.

During his four-year term, Bo-
gart will participate in the devel-
opment of museum programs,
exhibits and community services,
in addition to serving on both
the Board of Trustees of the
California Museum Foundation,
and on the Coliseum Commis-
sion, which manages the Los
Angeles Coliseum and the Sports
Arena here.

Music Exhibit

Of immediate concern, though,
will be an upcoming Modern
Media Communications exhibit
planned for early next year and

| slated to spotlight the music in-
dustry. In an exclusive interview
with RW last week, Bogart re-
ported, “The only plans that
exist at the present time might,
| by themselves, prove very excit-
ing, and those are for the forth-
I coming Commission exhibit to
be unveiled in January.” Named
| to the committee responsible for
supervising that project, Bogart
added, "I attended my first meet-
ing today (6), and set my next
meeting on the exhibition, so
it's really a little premature to
go into detail.

“But | have presented some of
my ideas to the commission, and
they were greeted favorably.”

Bogart said he expects that
more concrete plans for this and
possibly other industry-related
programs will be announced fol-
lowing a board meeting sched-

(Continued on page 66)

Pictured above, from left: J. Howard Edgerton, president, board of directors, Museum
of Science and Industry; Casablanca Record and FilmWorks president Neil Bogart;
Superior Court Judge Mario Clinco.

AmericanRadioHistorv.Com

Petty Files Petition
In Bankruptcy Court

B LOS ANGELES—Singer Tom Pet-
ty filed a petition on May 23 in
the U.S. Bankruptcy Court, Cen-
tral District of California, under
Chapter XI'of the country’s bank-
ruptcy laws, in which he seeks a
new schedule for the payment of
his debts.

Petty’s filing stays all court pro-
ceedings in the MCA Records vs.
Petty case, wherein MCA seeks to
prove that Petty’s contract was
validly assignable to them after
the former’s March purchase of
ABC Records, Petty’s previous
label. MCA had been granted a
temporary restraining order on
May 3, prohibiting Petty from
signing wih any other label (RW
5/12/79); a hearing on a prelimi-

nary injunction, originally sched-

uled for June 4, was canceled as
a result of Petty’s May 23 action.
Should Petty’s Chapter X peti-
tion fail, sources close to him
have indicated that a Chapter IX
filing (for bankruptcy) is a pos-
sible alternative. Another possi-
bility is that Petty would file coun-
tersuits against both MCA and
Shelter Records, with whom Petty
had signed as a soloist in 1975.

CBS Names Lewis
Dallas Sales Mar.

B DALLAS — Danny Yarbrough,
branch manager, Dallas, CBS
Records has announced the ap-
pointment of Luke Lewis to the
position of sales manager for the
Dallas branch, CBS Records.
Lewis joined CBS in 1977, as a
sales representative for the Nash-
ville branch. Prior to that, he
held positions as southeastern
editor for Record World, sales
manager for Monroe Distributing
and sales rep for Handleman.

Abkco Reports Loss

B NEW YORK — Abkco Indus-
tries Inc. last week reported a
loss of $121,042 or $.09 per
share on revenues of $3,990,963
for the six months ended March
31, compared with a profit of
$219,739 or $.16 per share on
revenues of $4,608,774 for the
same period in 1978.

For the quarter ended March
31, Abkco lost $106,395 or $.08
per share on revenues of $1,703,-
169, compared with a profit of
$33,727 or $.02 per share on
revenues of $1,781,787 for the
same period in 1978.

RIAA Relocates

B NEW YORK — Effective Mon-
day, June 11, The Recording In-
dustry Association of America’s
New York office will be located
at 1633 Broadway, New York,
New York 10019. The new phone
number will be (212) 765-4330.
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GET IT NOW.

Produced by MIKE CHAPMAN
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Carly Simon

Her new album is
Spy 5e-506

containing the single
Vengeance e-460s1

Produced by
Arif Mardin

\
4

1
On Elektra Records and Tapes.

©1979 Elektra/Asylum Records ) A Warner Communications Co
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Cibbs, Stigwood Music Top BMI Awards

B NEW YORK—The 136 writers
and 105 publishers of 100 songs
licensed for public performance
by BMI (Broadcast Music, Inc.)
received Citations of Achieve-
ment for the most performed
songs in the BMI repertoire for
the calendar year 1978. In addi-
tion, special engraved glass
plaques were presented to Barry
Gibb, Maurice Gibb and Robin
Gibb (PRS), writers, and to Stig-
wood Music, Inc., publishers of
“Night Fever,” the most per-
formed BMI song during 1978.
The awards were presented at
the Beverly Wilshire Hotel, Los
Angeles, on June 5, by BMI presi-
dent Edward M. Cramer, with
the assistance of Theodora
Zavin, senior vice president, per-
forming rights; Ron Anton, vice
president, California; and Neil
Anderson, vice president, per-
forming rights west.

The top writer-award winner
with 11 citations was Barry Gibb;
Robin Gibb took seven awards
and, rounding out the Bee Gees
trio, Maurice Gibb took six.

Barry Mann received three
awards. The winners of two
awards each included Walter
Becker, Eric Clapton (PRS), Paul
Davis, Donald Fagen, John Farrar,
Andy Gibb, Barry Manilow,
Gerry Rafferty (PRS) and Cynthia
Weil.

Winners included  writers
whose works are represented
here by BMI through reciprocal
agreements  with  performing
rights societies in such countries
as England (PRS), Canada (PRO

Canada), Australia (APRA),
France (SACEM) and Sweden
(STIM).

Multiple publisher-award reci-
pients are Stigwood Music, Inc.,
with 16 awards; the Screen
Gems-EMI group and the Warner-
Tamerlane group, six awards
each; Ensign Music Corp., four
awards; Unichappel Music, Inc.,
three awards; and ATV Music

Pickwick Merchandising
Hartfield Zodys Stores

B LOS ANGELES—Hartfield Zodys
Incorporated, L.A.-based parent
of Zody’s Discount Department
Store, and Pickwick International
have jointly announced an agree-
ment in which Pickwick will sup-
ply the overall merchandise re-
quirements for the phonograph
record, tape and accessories de-
partments, effective immediately.

RCA, Harem Pact

B NEW YORK—RCA Records In-
ternational and Simon Soussan
have reached an agreement for
RCA to manufacture Soussan’s
Harem Records in Latin America,
South Africa, Australia and New
Zealand.

14

Corp./Maclen Music, Inc. group,
Diamondback Music, Duchess
Music Corp., Andy Gibb Music,
Hugh and Barbara Gibb Music,
The Hudson Bay Music Co.,
Dick James Music, Inc., Joy USA
Music Company, Kamakazi Music
Corp., Don Kirshner/Blackwood
Music  Publishing, E.B. Marks
Music Corp., Mighty Three Music
and Web IV Music, Inc., all with
two awards each.

Seventeen of the songs
honored with BMI awards were
presented with citations marking
previous awards. Cited for the
third time was “Baby I'm Yours”
(BMI pop awards 1965, 1971),
written by Van McCoy. It is pub-
lished by Blackwood Music, Inc.
“Georgia On My Mind” (BMI
pop awards 1941, 1960), written
by Hoagy Carmichael and Stuart
Gorrell, published by Peer Inter-
national Corp. and ““Wonderful
World” (BM! pop awards 1960,
1965), written by Herb Alpert,
Lou Adler and Sam Cooke, pub-
lished by Kags Music Corp.,
were also honored for a third
time.

Cited for the second time
were ‘‘Baby Come Back” (pop
award 1977), written by Peter
Beckett and John Crowley, pub-
lished by Crowbeck Music,
Stigwood Music, Inc. and Touch
of Gold Music, Inc; “Blue
Bayou” (pop award 1977), writ-
ten by Joe Melson and Roy Orbi-
son, pubilshed by Acuff-Rose
Publications, Inc.; “Come a Little
Bit Closer” (pop award 1964),
written by Wes Farrell, Bobby
Hart and Tommy Boyce, pub-
lished by Morris Music, Inc.;
“Devoted to You” (pop award
1958), written by Boudleaux
Bryant, published by House of
Bryant Publications; ‘““Got To
Get You Into My Life” (pop
award 1976), written by John
Lennon (PRS) and Paul McCart-
ney (PRS), published by Maclen
Music, Inc.; ““Here You Come
Again” (pop award 1977), writ-

Motown Re-Signs

. 3 x o (1 by
Is = s '?\‘\k ﬁ‘ .’. «

The Commodores re-signed an exclusive long term contract with Motown Records.

ten by Barry Mann and Cynthia
Weil, published by Screen Gems-
EMI Music, Inc. and Summerhill
Songs, Inc.; ““How Deep Is Your
Love” (pop award 1977), written
by Barry Gibb, Maurice Gibb
and Robin Gibb (PRS), published
by Stigwood Music, Inc.; “A
Lover's Question” (pop award
1959), written by Brook Benton
and Jimmy Williams, published
by The Times Square Music
Publications Co., Eden Music,
Inc and Unichappell Music, Inc.;
“My Way” (pop award 1969),
written by Paul Anka, Jacques
Revaux (SACEM), Claude Fran-
cois (SACEM) and Giles Thibaut
(SACEM), published by Spanka
Music Corp.; "“On Broadway”
(pop award 1963), written by
Barry Mann, Cynthia Weil, Jerry
Leiber and Mike Stoller, pub-
lished by Screen Gems-EMI
Music, Inc.; “Slip Slidin” Away”
(pop award 1977), written by
Paul Simon, pubilshed by Paul
Simon Music; “Stay” (pop ward
1960), written by Maurice Wil-
liams, published by Cherio Corp.;
“Um Um, Um, Um, Um, Um”
(pop award 1964), written by
Curtis Mayfield, published by
Warner - Tamerlane Publishing
Corporation and ‘““Walk Right
Back” (pop award 1961), written
by Sonny Curtis, published by
Warner - Tamerlane Publishing
Corporation.

RCA Fetes Vartan

When French rock star Sylvie Vartan
visited New York to introduce ‘| Don't
Want The Night To End,” her first album
in English, RCA Records hosted a recep-
tion in her honor. Pictured here is Robert
Summer, left, president of RCA Records
sharing a jovial moment with the French
star.

Naf Liecherman Dies

B NEW YORK—Nat Lieberman,
SESAC’s vice president of licens-
ing, died on June 5, 1979. He was
58.

Lieberman joined SESAC in
1967 as collections manager. He
was appointed director of licens-
ing in 1976 and served in that
capacity until early this year
when he was named vice presi-
dent of the licensing division.

Lieberman is survived by his
wife, Beverly, and his two sons,
Paul and Mark.

GRT Fires Three VPs;
Arista/Charlie Deal Looms

By SAM SUTHERLAND

B LOS ANGELES — GRT Corp.
trimmed its mangement team
Friday (1) in an apparent cost-
cutting move as three GRT vice
presidents were dismissed and
their respective posts eliminated.

Concurrent with the streamlin-
ing, GRT named its former VP,
finance, Robert D. Jacobs, as
executive vice president, report-
ing to company president Gordon

Commodores

.'

Pictured from left: {standing) William King, Thomas McClary, Ronald LaPread, Milan
Williams, Lionel Richie, Walter Orange, and Michael Roshkind, vice chairman and chief
operating officer for the label. Seated is Benjamin Ashburn, personal manager.

- AmericanRadioHistorv.Com

Edwards.
Departing are Biruta McShane,
vice president, music tapes;

operations VP Dan Boyd, and
Jim Levy, vice president, business
affairs.

GRT sources were candid in
linking the realignment to losses
incurred as a result of late ‘78
and early ‘79 shifts in manufac-
turer/distributor  ties, notably
MCA’s acquisition of ABC Rec-
ords and the subsequent loss of
that label’s tape business,
which had been licensed to
GRT. The same period saw GRT’s
own label operations sharply
reduced as its Janus Records
staff here was dismissed.

Those and other problems
were refllected in the company’s
February financial report, which
listed a nine-month loss of
$1,671,000, as compared to a
$683,00 profit for the same
period in the previous fiscal year.
Much industry speculation has
followed since, regarding both
the scope and life expectancy
of its variuos record label affilia-
tions, and possible relocation of
its operations from Sunnyvale,
in  Northern California, to Los

(Continued on page 63)
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Comments:

Gary Berkowitz,
Program Director
WPRO-FM Providence

“It’s the easiest way to
regionally examine every
record of all the trades.”

The Record
Worlid Radio
Marketplace
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WCI Labels Step Up Jazz Efforts

By LAURA PALMER

| LOS ANGELES—ln recent years,
a revitalized jazz marketplace has
emerged, coinciding with a sig-
nificant growth in sales. This de-
velopment is emphasized within
the Warner Communications re-
cording group by the three-
fold expansion of jazz and pro-
gressive projects at the Warner
Bros., Elektra/Asylum and Atlan-
tic labels. The three companies’
concentration has been directed
towards a broader signing strat-
egy, reflected in their combined
jazz activities.

While Atlantic actually began as
a jazz and blues label before
gradually broadening its base in
rock and other contemporary
forms of music, Warner Bros.
and Elektra/Asylum did not enter
the jazz field until the mid-70s.
Together, the three WEA-distrib-
uted divisions have shifted gears
from limited involvement with
jazz to a substantially higher pro-
file—reaching out with the respec-
tive distribution arms—by creating
special marketing and promo-
tional services aimed at building
the jazz market.

According to Oscar Fields, VP
merchandising and marketing for
WEA, “The labels have made a

commitment both in dollars and
in staffing. E/A’s getting a Grover
Washington, Warners is acquiring |

City of Hope Honors Lundvall

|

an ECM, and Atlantic’s signing
new artists.” Fields continued,
“We at WEA made the same com-
mitment in our merchandising,
marketing and certainly in our
sales team. When people walk in
stores, they do see our product
prominently displayed—we don’t
treat jazz as a subliminal part of
our merchandising effort. We just
go out after it very aggressively.”
Whether the artistic quality of jazz
product has improved or not, ac-
cording to Fields, ‘jazz artists
now have more vehicles with
which to reach the audience, and
as the jazz cult broadens, that
forces companies to then market
the product in a different way.”
The Warner Communications
recording group essentially made
its initial impact on the music in-
dustry through their separate ap-
proaches as label specialists, fo-
cusing individually on particular
musical styles. Warner Brothers
Records began its expansion into
jazz and progressive music in the
mid-'70s, with the 1978 formation
of a jazz/progressive division (un-
der the direction of Ron Gold-
stein) and the acquisition of dis-
tribution rights to the extensive
ECM Records product line.
Goldstein recently re-empha-
sized ECM’s value and importance

for Warner Brothers, saying that |
“ECM’s independent jazz label is |

the most important contemporary
state of the art that exists today.”
Goldstein continued, ““It's magical,
and for that reason it is terribly,
terribly important in terms of
maintaining musical legacies and
history’” as well as adding credi-
bility to WB’s overall jazz divi-
sion.

The mastery of ECM artists Keith
jarrett and Pat Metheny, both
produced by label founder Man-
fred Eicher, are presented in what
Goldstein described as a "‘natural
way.” These artists, like most jazz
artists, have had relatively little
record company support in terms
of advertising and merchandising,
yet have become very successful,
relative to their audience.

The Warner Bros. jazz division
covers the gamut from progressive
to mainstream jazz. Their most
recent signing is Jakob Magnus-
son, an unknown keyboard player
from Iceland. Magnusson’s debut
Ip on Warner Bros. was co-pro-
duced by Henry Louie, and is
jazz-crossover material. Other
progressive crossover artists in-
clude George Benson, whose lat-
est Ip, “Livin’ Inside Your Love,”
is enjoying mass acceptance.

Goldstein’s jazz division also
hosts one of the most prestigious
piano players today, Bill Evans,
in addition to Brazilian artists

(Continued on page 59)

The City of Hope National Medical Cemer honored Bruce Lundvall, president, CBS Records Division, last Thursday (31) with its “‘Spirit
of Life'' Award establishing the Bruce Lundvall Research Feliowship at the Center's largest music industry dinner to date. Pictured
are: {top row, from left) Clive Davis, Arista Records president and last year's honoree, presenting Bruce Lundvall with the ‘“‘Spirit of
Life" Award; Bruce Lundvall {right), Walter Yetnikoff {left), CBS Records Group president, who delivered ah address at the cere-
mony, with Maurice White, president of ARC Records and leader of Earth, Wind and Fire, who sat on this dais;(bottom row) Joe
Smith, chairman of the board, Elektra/Asylum Records, and dinner chairman, introducing the dais. Smith also delivered an address
during the evening; Kay Lundvall {right), Bruce Lundvall and Columbia recording artist Crystal Gayle (left), who performed at the

dinner.
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Infinity Signs Plateau Label

Infinity Records recently announced the signing of a long-term worldwide production/
label distribution agreement with Eddie O'Loughlin’'s New York-based Plateau Rec-
ords. Pictured above after the signing are from left: Barry Reiss, Infinity senior VP
administration & business affairs; Lou DeBiase; O’Loughlin; Ron Alexenburg, president,

Infinity; and Stu Silfen, attorney for Plateau.

Phonogram Taps Levy

B CHICAGO — Eileen Bradley,
national publicity director for
Phonogram, Inc./Mercury Rec-
ords, has announced that Sherrie
Levy has been appointed associ-
ate director of publicity/east
coast for the firm.

Sherrie Levy

In a concurrent move, Susan
Scivoletti has been named to the
newly created position of na-
tional artist tour press liaison.

Levy will oversee all east
coast publicity functions, as well
as work in tandem with Scivoletti.

Scivoletti will coordinate all
tour press with artists who have
extensive tour schedules.

Levy joins Phonogram/Mer-
cury from Columbia Records
where she was responsible for
national press and local New
York press for artists on the
Columbia label for the past two
years. Prior to that she was with
Buddah Records for five years,
rising to the position of director
of publicity. Levy began her
music industry career at Fusion
Magazine, where she was as-
sistant to the publisher.

Scivoletti joined Phonogram/
Mercury in 1976 as the assistant
to the east coast publicist, and
was appointed east coast pub-
licity manager in August of
1977.

Kiss Tour Set

B LOS ANGELES — Casablanca
Record and FilmWorks recording
artists Kiss are preparing to em-
bark on their first major world-
wide concert tour in over a year.
The tour coincides with the re-
lease of their new album.

20

Drossell Bows Company

B NEW YORK—Don Drossell, one
time editor of Cash Box and
former national pop promotion
head of Delite Records, has an-
nounced the formation of a new,
independent, New York based
record company called Wheels
Records.

At present, Drossell is in the
process of lining up independent
distributors and is planning to
pursue an independent approach,
in records and publishing, inter-
nationally through Walter Hofer
and Copyright Service Bureau.

According to Drossell, Wheels
will be an album oriented com-
pany, with major emphasis on
rock. The company’s initial act is
Bull, whose debut album has just
been released.

Seven From Elektra

B LOS ANGELES — Elektra/
|Asylum Records will release
seven Ips in June, including:
“Spy,” Carly Simon; ‘“Candy-
O,” The Cars; “Kid Blue,”
Louise Goffin; “Mingus,” Joni
Mitchell; ‘Halfway Hotel,”

Voyageur; ‘“Chance To Dance,”
Aquarian Dream; ‘‘Live Killers,”
Queen.

Lol

Millennium Ink Waters

Jimmy lenner, president of Millennium Records, has announced the signing of Ruth
“Silkie"” Waters to a long term exclusive recording contract. A single, entitled “‘Never

| Woodstock 1l Hangs On,
Secks Site, Film Deal

By MARC KIRKEBY

B NEW YORK — Plans for a rock
music festival to commemorate
the 10th anniversary of Woodstock
struggled on last week despite the
loss of the rights to the Wood-
stock name, the departure of film-
maker Michael Wadleigh and the
promoters’ continuing difficulty
in finding a town to host the fes-
tival.

Joel Rosenman and John Rob-
erts, who funded the original
Woodstock festival and own the
rights to the name, last week ex-
ercised a contractual option to
withdraw those rights from Wood-
stock Media, the company pro-
moting a festival called “Wood-
stock: the Second Gathering” to
be held, somewhere, in mid-
August.

Rosenman and Roberts then is-
sued a press release which stated,
“The next Woodstock Festival
will not be produced this sum-
mer.” The release went on to cite
the shortness of time and the pro-
moters’ inability to find a location
for the concerts as reasons for
the “postponement.”

By Thursday, Woodstock Me-
dia’s own press person was deny-
ing that the festival had been
cancelled, and repeating the pro-
mothers’ assertions that another
movie deal was being negotiated
and that agreement on a site was
just days away. The festival is now
simply called “The Second Gath-
ering.”

Hurleyville

Meanwhile, the Hamlet of Hur-
leyville festival, which had shaped
up as Woodstock 1I’s chief com-
petition, was having problems of
its own. Promoter Leon Green-
berg withdrew his proposal for a
three-day festival consideration
by the Sullivan County Board of
Supervisors, after initially saying
he would go ahead with his plans
despite having been denied a per-
mit by the town of Fallsburg, N.Y.

Gonna Be the Same,” is slated for a June 15 release with an album of the same
| title to foliow in July. Pictured from left: John Davis, producer; Ruth Waters, and

| Jimmy lenner.

AmericanRadioHistorv.Com

Chappell Sets
National Meeting

B NEW YORK — Chappell and
Intersong music publishing com-
panies will hold their national
meeting  Tuesday, June 19
through Friday, June 22 at Gur-
ney’s Inn, Montauk Point in New
York.

Agenda

The agenda will cover a full
range of topics and will include
product presentations from the
Chappell and Intersong profes-
sional staffs from New York, Los
Angeles, Nashville and Toronto,
and areas of finance, legal, com-
mercial and  synchronization
rights, merchandising, public re-
lations, print, copyright, data
processing and the international
departments of Chappell and
Intersong.

Attending the meeting will be
34 participants including Heinz
Voigt, president of Polygram
Publishing worldwide, London-
based Nick Firth, vice president

of Chappell-International, Jan
Cook, comptroller, chief finan-
cial officer of the Polygram

Publishing Division and Jonathan
Simon, director and general man-
ager of Chappell & Co., Ltd., in
London. Also attending will be
department heads and the pro-
fessional staffs of Chappell and
Intersong from New York, Nash-
ville, Los Angeles and Toronto.

James Bows Company

B NEW YORK—Maye Hampton
James has announced the forma-
tion of Nouveau Monde Promo-
tions, Ltd.,, an independent
promotion company with James
as president.

Prior to forming Nouveau
Monde Promotions, Ltd., James
was vice president of national
promotion at Roadshow Records.

Nouveau Monde Promotions,
Ltd. will be representing artists
such as Chic, Chanson, Linda
Evans and Ulland McCoullough.

Offices for Nouveau Monde
will be located at 1500 Broadway,
New York, New York 10036;
phone: (212) 398-0511.

Virgin Names Byrom
Publicity Director

B NEW YORK—Ken Berry, presi-
dent of Virgin Records in Amer-
ica, has announced the appoint-
ment of Sue Byrom to the posi-
tion of director of publicity.

Byrom was previously associ-
ate editor of Pop Scene Service, a
weekly syndicated package of mu-
sic features. Prior to coming to
the United States in 1976, Byrom
resided in London where she was
editor of the weekly newspaper,
Record Mirror for two and a haif
years.
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McGUINN, CLARK & HILLMAN—
Capitol 4739

SURRENDER TO ME (prod.
by Ron & Howard
Albert} (writer: R. Vito}
Fat Frog, BMI} (3:20)

Chris Hillman is in top shape as
he takes the pleading lead vocal
while McGuinn & Clark sup-
port with enchanting harmonies.
Guitarist George Terry wrings
out the tears on this very strong
AOR-Pop-a/c follow-up to their
“Don’t You Write Her Off”
success.

Record World

G.Q.—Arista 0426
MAKE MY DREAMS A
REALITY (prod. by
Simpson-Ray) (writers:
LeBianc-Lane-Crier-
Service) {Arista,
ASCAP/Carreers, BMI)
(3:54)
This multi-talented aggregation
of vocalists, writers and musi-
cians have a fresh sound that's
rooted in r&b and nurtured with
an updated disco beat. An intelli-
gent lead guitar, keyboard and
percussion intro is followed by
Keith Crier's dreamy lead vocals
and back-up angelic harmonies.

SAINT TROPEZ—Butterfly 41081
(MCA)

FILL MY LIFE WITH LOVE
{prod. by Lewis-Rinder)
(writers: Tate-
McDermott) (MCA/
Canada Express,
ASCAP) (3:05)

A keyboard-bass trade bids wel-

come on this inviting hit-bound

offering from the hot female
trio. A burning sax break served
on lush strings with spicey per-
icussion and, of course, Saint

Tropez's transcendent harmony

choruses present a formidable

BOS/POP contender.

THE ALLMAN BROTHERS BAND—
Capricorn 0326
CAN'T TAKE IT WITH
YOU (prod. by T. Dowd)
mm‘ (writers: Betts-Johnson)
(Pangolc/Carreers,
BMI) (3:33)
Dicky Betts takes charge with his
co-written, devil-may-care lyrics
and prominent racey guitar lines.
The rhythm shouts boogie and
the band answers with a vintage
Aliman Brothers effort plus har-
monica help from Jim Essery and
Tom Dowds masterful produc-
tion. An AOR-top 40 smash.

| Pop

CATE BROTHERS BAND—Ailantic
3577

TIME IS A THIEF {prod. by T. Dowd)
(writers: Earl & Ernie Cate) {Cate Bros./
Big E, Little e, BMI) (3:08)

The twin brothers have r&b in

their blood and it comes out full

force on this excellent track.

Pinpoint lead & harmony vocals

deliver the memorable hook as

guitars & drum erupt.

THE MARSHALL TUCKER BAND—
Warner Bros. 8841

LAST OF THE SINGING COWBOYS (prod.
by S. Levine) (writer: G. McCorkle)
{Marshall Tucker/No Exit, BMI) {4:01)

Lay back and glide along with

this easy rollin’ tune spiced by

a full horn section and signature

Caldwell lead guitar lines. An

AOR & country crossover extra.

THE COOPER BROTHERS BAND—

Capricorn 0325

I'LL KNOW HER WHEN 1 SEE HER (prod.
by G. Cape) [writer: R .Cooper)
{(Tamiami, ASCAP/Oboe Maestro,
CAPAC) (3:20)

The first single from their upcom-

ing “Pitfalls Of The Ballroom” Ip
is a classy mid-tempo pop rocker.
The Canadian band features ex-
quisite vocal harmonies and
attractive melodies.

BLACKFOOT—Atco 7104
HIGHWAY SONG (prod. by Nalli-Weck)
{(writers: Medlocke-Spires) {Bobnal,
BMI} {3:59)
Another chapter in the Southern
blues/rock book is written by
Blackfoot, and it’s full of sting-
ing guitars, muscular rhythm, and
well-schooled vocals. AOR hit-
bound.

SWEET—Capitol 4730
MOTHER EARTH (prod. by Sweet) (writers:
Scott-Priest) (Sweet/WB, ASCAP) {3:55)
Outstanding rock guitars build in
intensity while the vocals lead
tempo changes on this interest-
ingly arranged pop-rocker. Strong
progressive audience appeal.

22

TED NUGENT—Epic 8 50713

1 WANT TO TELL YOU (prod. by Davies-
Futterman) (writer: G. Harrison)
[Maclen, BMI) (3:08)

Nugent’s guitar and vocal are

well-suited to this remake of
one of George Harrison’s finer
contributions to the Beatles’ cata-
logue. A wise choice and an
AOR-top 40 hit.

RAMONES—Sire 1051 (WB)
ROCK'N'ROLL HIGH SCHOOL (prod. by

E. Stasium }{writers: group) (Bleu

Disque/Taco Tunes, ASCAP) {2:19)
Only the Ramones could do
justice to this title cut from the
movie sound track. The Phil Spec-
tor mix and Beach Boys a la sev-
enties are strongly apparent. The
kids are still all right.

THE FABULOUS POODLES—Epic
50720
WORK SHY (prod. by J. Entwistle)
{writers: DeMeur-Pearsons) {3:30)
Wry lyrics and a driving, stripped-
down rhythm track equal rock 'n’
roll at its finest on this latest
offering by the Poodles. Compari-
sons come to mind, but this is
genuine high energy music.

MAUREEN McGOVERN—
Warner/Curb 8835
DIFFERENT WORLDS (prod. by M. Lloyd)
{writer: Gimbel-Fox} {Bruin, BMI) {2:15)
McGovern’s  exuberant  vocal
makes this theme from the TV
series “‘Angie” extra special.
Heart-rendering lyrics and a stir-
ring rhythm will move this on
pop, a/c and MOR formats.

B.O.S./Pop

_

KLEER—Atlantic 3586

TONIGHT'S THE NIGHT (GOOD TIME)
{prod. by D. King) (writers: Durham-
Cunningham) {Darak/Good Groove,
BMI/Alex/Soufus, ASCAP) {3:22)

A conspicuous bassline pushes

sneaky upstairs vocals and multi-

keyboard textures while a funky

rock guitar makes it a genuine

crossover threat. Top notch pro-

duction work ties it together.

PATRICK HERNANDEZ —
Columbia 3-10986

BORN TO BE ALIVE (prod. by J. Vanloo]
|writer: Hernandez) {Radmus/
Zeldgamous, ASCAP)} (3:23)

Already a disco staple, there’s

enough quality innovative music

here to break it in the pop mar-

ket. An eloquent hook, kinetic

rhythm & breathtaking strings

create an awesome experience.

CITI—Delite 914

ROLLER DISCO (prod. by Lou & Dave
Productions) {writers: Gonzalez/Ogrin}
{Via Rita/Roll Away, BMI) (3:50)

The lead vocal does the job on

this disco thumper that may

well become a theme for the

dancing-skating bunch. Conven-

tional sound effects, percussion

& female back-up vocals from

top to bottom.

GROVER WASHINGTON JR.—

Elektra 46060
TELL ME ABOUT IT NOW (prod. by

Washington) (writer: Washington)

(G. W. Jr./Locksmith, ASCAP) (3:47}
One of America’s top saxmen
puts on quite a show with the
first single from his jazz chart-
topping ‘‘Paradise’” Ip. There’s
crossove<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>