'HITS OF THE WEEK

SINGLES

ELTON JOHN BAND, ‘PHILADELPHIA FREE-
DOM™ (prod. by Gus Dudgeon) (Big
Pig/Leeds, ASCAP). Gene Page
charts provide local color for EJ's
latest not-available-on-Ip smash. In
keeping with his fresh B-side tradi-
tion, John Lennon returns the “"What-
ever Gets You Thru the Night' favor
on a live rendering of "I Saw Her
Standing There.” MCA 40364.

BOB DYLAN, “TANGLED UP IN BLUE" (prod.

not listed) (Ram's Horn, ASCAP)}.

With a history of having been aired

S=—4¥ in its entirety on top 40 stations as

if it were a single (when it was

only an album cut), on-release ac-

ceptance of this one is assured. His

label return will make history on

both singles and album charts,
Columbia 3-10106.

TONY ORLANDO & DAWN, ““HE DON'T LOVE
. YOU (LIKE | LOVE YOU)" (prod. by
Hank Medress & Dave Appell} (Con-
rad, BMI). Jerry Butler's first hit for
Vee Jay went under the name ‘'He
Will Break Your Heart'" in "61, With
the hook line serving as a new title,
the trio’s label debut proves to be
nothing short of our highest expec-
tations. Elektra 45240.

ANDY KIM, “'THE ESSENCE OF JOAN" (prod. by
Andy Kim} (Joachim, BMI). Change
of pace for the "Rock Me Gently"”
man as he follows up . .. I'm On
Fire” with a most personal piano-
dominated paean to his lady love.
Song builds to a whirlwind climax,
ending with a delicate denoument
that attests to his top 40 command.

" Doobie Brothers

SLEEPERS

LOBO, “DON'T TELL ME GOODNIGHT" (prod.

SMOKEY

by Phil Gernhard) (Famous, ASCAP).
With an interpretive hit single and
album behind him, the singer-song-
writer plunges back into more per-
sonal fare with ease and grace. Man
who always has a new way to
effectively say "I love you" has
penned his most potent pledge yet!
Big Tree 16033 (Atlantic).

ROBINSON, “BABY THAT'S BACK-
ATCHA"” (prod. by Smokey Robin-
son) (Bertam, ASCAP]. Street talk for
‘tit for tat’’ gets an overdue musical
treatment. One solid life of hit-
making deserves an across-the-
board solo smash; here is his best
piece of uptempo product since his
Miracles days, great from all direc-
tions. Tamla T54258% (Motown).

AMERICAN TEARS, ‘“HE DON'T WANT YOUR

MONEY (DOCTOR ABREACTION)”
(prod. by Dan Turkeville & Mark
Mangold)  (Waterstone,  ASCAP).
Song about psycholegical release is
just what the Rx must read to cure
your pent-up boogie blues. Con-
sistently haunting healthy rocker is
blue-eyed Wonder c¢n a gold-to-be
platter. Columbia 3-10095.

SERG!O MENDES, *“IF | EVER LOSE THIS

___sound styles. Elektra 45235,

HEAVEN™ (prod. by David Grusin
and Sergio Mendes} (Almo/Jobete,
ASCAP). Leon Ware and Pam Saw-
yer's tune has already received
more record action than most neo-
standard hit copyrights but a big
single is still in its future. Mendes’
label debut is a well-chosen mix of
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ALBUMS

LED ZEPPELIN, ‘“PHYSICAL GRAFFITL.”
Hard rock's royal residents strengthen
the already omnipotent grip of their
reign with this  well-worth-the-wait
two-record set. Bowing on their own
label with an unprecedented and ex-
quisite package, Page's and Plant's
prowess remains unequalled, especially
on "In My Time of Dying.”” Swan Song
SS 2-200 (Atlantic) (11.98).

EARTH, WIND & FIRE, “THAT'S THE
WAY OF THE WORLD.” Continuing
their established tradition as steadfast
chart items, EW&F, expertly led by
Maurice White, is certain to turn this
“"World' into a golden one. The single
culled from the set, "Shining Star,” is
ascending both r&b and pop charts,
with the album soon to follow in those
footsteps. Columbia PC 33280 (6.98).

ORIGINAL SOUNDTRACK, “YOUNG
FRANKENSTEIN.” Garnering both criti-
cal acclaim and big box office business,
Mel Brooks' latest film effort is now
available via the music and dialogue
contained herein. Brooks™ following is
a massive and loyal one, which as-
sures strong sales and heavy chart
action for this zany soundtrack. A laugh
a groove! ABC ABCD- 870 (6.98).

TOM SCOTT & THE L.A. EXPRESS, “‘TOM
CAT.” Famed arranger whose recent
successful efforts include solo sets
from Barbra Streisand, Joni Mitchell
and Carole King, emerges with a super-
fine set exhibiting his multi-faceted
expertise, Jazz, progressive, r&b and
pop appeal mesh in the grooves to
yield the maestro's very special sound.
Ode SP-77029 (A&M) (6.98).
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“Behind Closed Doors”
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Lasker Honored

B NEW YORK—Jay Lasker re-
ceived the Man of the Year
award from the Music and Per-
forming Arts Division of the Anti-
Defamation League of the B’nai
B'rith Wednesday (26). The cere-
mony took place in the Grand
Ballroom of the Waldorf-Astoria
Hotel.

Guest speaker at the luncheon
was Governor Milton Shapp of
Pennsylvania, who was introduced
to the assemblage by Record
World publisher and last year’s
ADL Man of the Year, Bob Austin.
Former congressman Allard
Lowenstein also spoke. Sitting on
the dais was a glittering array of
music business executives.

UJA Names Pompadur
‘Man of the Year’

| B NEW YORK—I. Martin Pompa-

dur, president of ABC Leisure
Group I, and a vice president and
member of the board of the Amer-
can Broadcasting Companies, Inc.,
has been named Man of the Year
by the Music Division of the United
Jewish Appeal, it was announced
by Morris Levy, president of Rou-
lette Records and general chair-
man of the UJA Music Division
Committee. Pompadur will be
honored at the Division’s Tenth
Annual Dinner at the New York
Hilton in November.
As president of ABC Leisure
Group |, Pompadur is responsible
(Continued on page 57)

ABC Pacts Isaac Hayes,
Hot Buttered Soul Label

B LOS ANGELES — Jerold Rubin-
stein, chairman of ABC Records,
has announced that the label has
entered into a new, long-term
affiliation with lIsaac Hayes and
Hot Buttered Soul Records. Hayes’
forthcoming albums, the first of
which has been scheduled for
release this Spring, will be mar-
keted and distributed by ABC on
the label Hot Buttered Soul. He
will also produce other artists at
his two studios in Memphis, Ten-
nessee, whose records will carry
that label and be marketed by
ABC as well.

Rubinstein also announced that
ABC will administer Hayes’ pub-
lishing company, Incense Music,
Inc. (BMI).

Hayes is perhaps best known
for the trend-setting theme he
wrote for the motion picture
“Shaft,” which won the Academy
Award for Best Original Song in
1972. That same vyear, he also
received an Oscar nomination for
Best Score, a Grammy for Best

20th Names Two VPs

B LOS ANGELES — Russ Regan,
president, 20th Century Records,
has promoted two executives to
vice presidency posts, effective
immediately. Paul Lovelace will
now function as VP/general man-
ager, country division, and Rene
Krikorian will serve as VP in
charge of finance. Krikorian and
Lovelace have been members of
20th  Century Records’ staff,

(Continued on page 45)

Instrumental  Arrangement, a
Golden Globe Award, the top
BMI award, an NAACP Image
Award, the All-American Press
Association Award and Holland’s
Edison Award.

Hayes got his start in the music
business in Memphis, where he
was raised and where he worked
as a studio musician before team-

(Continued on page 48)

NARM Convention To Focus On

Recession's Effect on the Industry

By LENNY BEER and ELIOT SEKULER

B LOS ANGELES—Discussions at
the 17th Annual National Asso-
ciation of Record Merchandisers
Convention, taking place this
week at the Century Plaza Hotel
in Los Angeles, will center
around the problems currently
facing the world economy with
special emphasis on the effects
of recession on returns policies,
advertising funds and the cur-
rently depressed state of the
singles market. In addition, the
issues of piracy and still-tighten-
ing radio playlists are expected
to be considered. As usual, this
NARM  convention will aim
towards broadening the dialogue
between record manufacturers,
distributors, rack jobbers and
retailers.
Highlights

Expected to be among the
highlights of the convention will
be the Tuesday morning break-
fast meeting, titled “Returns: A
New Viewpoint.” The discussion
will be led by a panel that will

The complete NARM agenda appears
on page 8.

Success Saga of 'Third Single’
Proves Boon to Album Chart Life

By ROBERT ADELS

8 NEW YORK—The “‘third single,”
once considered a sign of “milk-
ing an album’” beyond that period
of time during which a given
package could be reasonably con-
sidered a hot street property, has
shown itself to be a viable chart-
making force.

Three examples of this pheno-
menon in the top 10 alone show
how realistically the third single
can either (1) revive both the
singles profile and album sales for
an already established artist and
(2) break a new act into major
status, establishing the same im-
petus a successful first single
would create.

Topping the charts this week is
the single “Black Water”” which is
the third release from the Doobie
Brothers (WB) album “What Were
Once Vices . . .” The success of
the single has far outdistanced its
predecessors (“Another Park, An-
other Sunday” and ‘“Eyes of

Silver”) and has catapulted the
album package back to a bulleted
6 in its 43rd consecutive chart
week.

At 6 is “Best of My Love,” the
third Asylum single from the
Eagles “On the Border” album
which is now 24-and-climbing
after 39 weeks of chart activity. It
is the first single from the package
to achieve top 10 status (having
peaked at 3, following lesser chart
positions for ““Already Gone’’ and
“James Dean’’).

Minnie Riperton (Epic) has
shown how a new act can break
with a third single: “Lovin’ You”
which is a bulleted 8 this week.
Its predecessors (“Perfect Angel”
and ‘‘Reasons”) helped sustain
the album in the top 100 but it
took the current hit to bring her
““Perfect Angel”’ package up to a
bulleted 19 album slot after 19
chart weeks.

(Continued on page 57)
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| include 20th Century VP Tom
Rodden, Tower Records chief
Russ Solomon, Fantasy president
Ralph Kaffel, attorney Jay Cooper,
accountant William Dubby, Mo-
town’s Tom Noonan and Jack
Lewerke of Los Angeles’ Record
Merch.

Lewerke will introduce a new
proposal for dealing with re-
turns, which he described to
Record World in the course of a
recent interview. Citing the sky-
rocketing costs of freight and
warehousing, Lewerke offered a

(Continued on page 45)

Noonan’s NARM Speech
Keyed to Dollars

B LOS ANGELES—Motown’s act-
ing director of marketing Tom
Noonan was scheduled at press-
time to represent the record
manufacturers at NARM's associ-
ate membership meeting to be
held Sunday (2) in the early after-
noon. Prior to the meeting, which
was not to be opened to the press
or persons who are not regular
NARM members, Noonan dis-
cussed his position with Record
World and the direction that his
remarks would take. Prominent
among the issues to be raised by
Noonan were the rising costs
faced by the industry and the sub-
sequent concern with the effec-
tiveness of advertising dollars.

Methodology

Noonan stressed that no reduc-
tion or elimination of co-op and
other advertising funds was being
suggested. Instead, he cited a
change in the methodology of ad-
vertising allotments and other
marketing decisions where ac-
counts receiving manufacturers’
advertising funds would be held
more accountable for the effec-
tiveness of their placement.
“We're forced to seek out these
areas where we get maximum re-
sults for the dollars being spent,”
said Noonan. “Record manufac-
turers are constantly being clob-
bered by their customers for low-
er prices, special discounts and
more advertising dollars. “The
well, however, is drying up. The
squeeze on profit margins is forc-
ing the controllers and finance

(Continued on page 45)
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Operation PUSH Meet
Keyed To Record Bus.

B CHICAGO—Rev. Jesse Jackson
of Operation PUSH has called an-
other meeting to be held Satur-
day, March 8, 1975 at PUSH head-
quarters, 930 E. 50th St., Chicago,
Illinois. Prior to this there have
been five meetings to gather in-
formation pertinent to the record
industry, thus establishing a na-
tional record, radio and retail di-
vision within the organization.

According to the organization,
‘“Blacks have given much of their
time in this industry but do not
receive their fair share in return.
PUSH’s proposition is that if we
come together in unity (not uni-
formity) we will have power, and
if we have power we can then
command a platform from which
to speak. If we have power and
a platform, than we can develop
a program around which to use
our platform and exercise our
power, and in this way we can
make progress.”

Times Music Corp.

Taps Irv Lichtman

B NEW YORK—Murray Deutch,
president of The New York
Times Music Publishing Corp.,
has announced the appointment
of Irv Lichtman as professional
manager, east coast, for the
company.

Murray Deutch, Irv Lichtman

Lichtman joins the company
after an association with Cash-
Box Magazine for the past 20
years, 10 as editor-in-chief and,
most recently, vice president.

Deutch Comments

“Irv's appointment,” Deutch
commented, "reflects the expan-
sion of activities at the com-
pany. Through his many stories
and editorials down through the
years, he has made astute com-
mentary on the music publishing
scene. His affinity for contem-
porary sounds and his deep
knowledge of catalogue, parti-
cularly in the area of the musi-
cal theatre, will, | believe, prove
vital in generating even greater
interest in the copyrights we
handle and in obtaining new
material in both areas.”

Lichtman will be working out
of the firm’s offices &t 655 Madi-
son Ave. in New York.
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Stan Bly:

[ R )

Teamwork Breaks Top Product
For the Phonogram/Mercury Family

By DAVID McGEE

m CHICAGO—One of the major
stories of 1974 was the continuing
and expanding success of Phono-
gram Inc./Mercury Records in the
r&b and rock fields. Spurred by
the extraordinary popular rise of
the Ohio Players and Bachman-
Turner Overdrive, Phonogram/
Mercury —a full line company
with excellent product in the
classical and country fields—is
redoubling its efforts to go be-
yond ‘last year’s accomplishments.

Now the Phonogram/Mercury
story concerns more than the two
aforementioned groups: It con-
cerns Ray Manzarek's growing
strength as a solo artist (“The
Whole Thing Started With Rock
and Roll, Now It's Out of Con-
trol””); it concerns Tom T. Hall’s
and Johnny Rodriguez’ increasing
amount of crossover from country
to pop; it concerns two foreign
groups, Thin Lizzy and Kraftwerk
(and especially the latter) rising
from total obscurity to hit status
in a matter of weeks. And on the
horizon is the recently signed
English group 10cc, a known
quantity in pop music sporting
great critical acclaim and an avid
following. If Phonogram/Mercury
has its way, 1975 will be the year
of 10cc.

In an exclusive interview with
Record World, Mercury vice presi-
dent of national promotion Stan
Bly credited company president
Irwin Steinberg (“One of the most
trustworthy persons in this busi-

Heilicher To Address
NAIRD Convention

& LOS ANGELES — At press
time members were registering
for the National Association of
Independent Record Distribu-
tors & Manufacturers Conven-
tion at the Miramar Hotel in
Santa Monica. Workshops and
meetings were scheduled to
take place over a four day
period ending on Sunday,
March 2 with the election of
new officers of the association.

Highlights of the convention
were expected to be a Saturday
evening banquet speech by Ira
Heilicher, vice president of J. L.
Marsh, and a “‘surprise” guest
speaker at the Saturday after-
noon general meeting.

NAIRD was formed to pro-
vide a forum for the exchange
of ideas and the establishment
of personal contacts among
the independent labels and dis-
tributors. Charles Mitchell is
president of the organization.

Stan Bly

ness . . . the real turnaround
started when he took over in 1969
. ..y and a well-rounded pro-
fessional staff of promotion men
(“They aren’t finger-poppers;
they are marketing professionals
who go in fully loaded with facts
and information . . .’} for the
company’s success.

Steinberg is credited by Bly
with instituting an open door
policy at Mercury in which any-
one is allowed to come to him
and voice an opinion on any
product. The resulting interaction
helps make a big company smaller
by allowing people to communi-
cate and to coordinate efforts at
all levels.

A case in point would be the
Ohio Players and the staff effort
at breaking the group. In Bly’s
words: ‘“After signing the Ohio
Players, we sat down as a com-
pany — president, marketing de-
partment, a&r, publicity, etc. —
and laid out and agreed upon our
approach. We planned as though
the biggest act in the world was
coming out.

“We had meetings and con-
ference calls with all of our pro-
motion men and salesmen in the
field; we went to every type of
radio format there was; we had a
promotion man with the group
in every city to be sure they got
proper radio and press coverage;

(Continued on page 61)

Capricorn Pacts
Victor of Japan

B TOKYO — An exclusive, three-
year licensing/distribution deal
has been consumated between
Capricorn Records and Victor
Company of Japan, Ltd. whereby
Victor will distribute all catalogue
and forthcoming Capricorn prod-
uct in Japan.

Negotiations initiated in the
U.S. developed further during
MIDEM week as Victor principal
Y. Honda met with Capricorn at-
torney Martin J. Marchat. The
final pact was signed here last
week by Capricorn principals Phil
Walden and Frank Fenter.
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WARNER BROS. RECORDS
WITHDRAWS ITS TROOPS

We'd like to congratulate the Warner Bros. Music Show—
The Doobie Brothers, Little Feat, Tower of Power, Graham Central Station,
Montrose and Bonaroo—on a whirlwind tour well wound.

And congratulations to the populations of London, Manchester, Munich,
Frankfurt, Dusseldorf, Hamburg, Brussels, Paris and
Amsterdam on their excellent taste in music.




Columbia Re-Signs Mac Davis

B !

Columbia Records has announced the re-signing of recording and television star

Mac Davis to an exclusive recording contract with the label. Columbia took the
occasion of Davis' recent birthday to hold a special luncheon in honor of his con-
tinving with the label for which he has already recorded five albums and received
a total of three gold records. In addition to his busy recording and performing

schedule,

Mac Davis also stars in his television show on NBC,

"The Mac Davis

Show.” Shown above at the party are (from left, rear): Irwin Segelstein, president,
CBS Records; Bruce Lundvall, vice president and general manager, Columbia Records;
(front): Sandy Gallin, Davis' manager; Mac Davis; and Don Ellis, vice president, west

coast a&r, Columbia Records.

Di Sabato Joins RCA

B NEW YORK — Joe Di Sabato
has joined RCA Records as man-
ager, product merchandising. The
announcement of Di Sabato’s
hiring was made by Jack Kieran,
division vice president, marketing.

A graduate of Fordham Univer-
sity, Di Sabato joined the Ameri-
can Broadcasting Company in
1970 where he was music
director of ABC’s owned and
operated FM radio stations. While
with ABC he conceived the Elton
John live concert broadcast, the
first in the country. This broad-
cast later became “11-17-70,”
an Elton John album on MCA
Records.

in 1971 Di Sabato joined MCA
Records as a product manager
for contemporary acts. From
July of 1971 through October of
1973, he was self employed, be-

ing involved in booking and
personal management and in
various other aspects of the

record business.

Buddah Pacts GRT

B NEW YORK—Art Kass, presi-
dent of the Buddah Group, and
K. White Sonner, president of
GRT Music Tapes, have jointly
announced the signing of an ex-
clusive long-term licensing agree-
ment between the two organiza-
tions, effective April 1, 1975.

BlueJays

CARNEGIE HALL
MARCH 10,1975

Wenrick Leaves Epic

To Form Own Co.

B LOS ANGELES — Epic Records
west coast director of talent
acquisition Eddie Wenrick has
resigned his post as of March 1.
Wenrick is in the formative
stages of a total service organi-
zation involving the production/
recording, merchandising, and
management of both new and
established recording artists and
producers. The firm will also be
geared toward aiding the record
companies in all phases. The
name of the company, the princi-
pals, and the location will be
announced shortly.

Klein Quflines New ASF Procedures

By ROBERTA SKOPP

® NEW YORK — Malcolm C.
Klein, president of the American
Song Festival, recently discussed
with Record World several new
procedures that are being imple-
mented for this year’s festival,
with winners being notified and
all prizes awarded no later than
December 31, 1975.
Judging Procedure

At a meeting held by the forth-
coming festival’s advisory board
a new judging procedure for this
year's competition was decided
upon. Cassettes will be submitted
for entry, with each one guaran-

Bette Surpasses
Box Office Record

m NEW YORK — Bette Midler’s
Clams on the Half Shell Revue has
reportedly broken the record for
the largest one-day sale in the
history of Broadway as tickets
went on sale, Monday, February
24, with a gross of $200,000 at the
Minskoff Theater box office and
through Ticketron outlets. Pro-
duced by Aaron Russo in associ-
ation with Ron Delsener, the show
will open April 14th for a four-
week engagement. The previous
record, also set by Ms. Midler,
was for her Palace Theater en-
gagement in December of ‘73
with a one-day sale totaling
$160,000. Prior to that, a record
had been set by “Fiddler on the
Roof” in which, coincidentally,
Ms. Midler appeared for three
years. Gross sales for the second
day amounted to $100,000.

RCA Introduces New Record Line

B NEW YORK—RCA Records has
introduced a new record line
which will feature 18 albums con-
taining some of the biggest hits of
specific artists, re-issues of best-
selling albums from its popular,
country and jazz catalogues and
newly recorded albums. The new
line will have a suggested list
price of $4.98 and all the record-
ings will be available on Stereo
8 tape cartridges with a suggested
list of $5.98.

Introduction of the new line
was to be made at the NARM con-
vention in Los Angeles by Jack
Kiernan, division vice president,
marketing, RCA Records, who
said: “There is a growing demand
and therefore a need for a line of
recordings priced midway be-
tween our full-priced recordings
and our economy labels. Through
this line we intend to capture a
strong part of the market at this
price.”

RCA Records will support the
new line with trade advertising,
a 600-line ad mat, a 4-color poster
showing all 18 albums of the first
release, 60-second radio and TV

spots, a 6-bin wire rack with a
special header and a 60-count
cardboard dump.

Albums in the new release are:
NEW RECORDINGS—/The Fourth
Generation Plays A Jim Croce
Songbook;” “Benny and the Jets
Play An Elton John Songbook;”
“Bert de Coteaux Plays A Stevie
Wonder Songbook’” and “Disco
Soul” by The Brothers.

SPECIAL HIT COLLECTIONS—
“Pure Gold” by Henry Mancini;
“Pure Gold” by Perry. Como;
“Pure Gold” by Harry Belafonte;
“Pure Gold” by Elvis Presley;
““Orange Blossom Special” by
Danny Davis and the Nashville
Brass; ‘Remember Diana’” by Paul
Anka; “Oh, Caro!l and Other Big
Hits” by Neil Sedaka; “Troglo-
dute—The Best of the Jimmy
Castor Bunch;” ““Pure Gold” by
Glenn Miller; and ‘“Peter Nero
Plays the Best.”

REISSUED HIT ALBUMS—"Vic-
tory at Sea, Vol. 1” by Robert
Russell Bennett; ‘“Charley Pride
in Person;" ‘“Chet Picks the Best”
by Chet Atkins and ‘/Canned
Wheat” by the Guess Who.
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teed a listen by a panel of music
industry professionals. That par-
ticular method was in effect last
year. However, last year the final
36 songs were performed by top
artists at a series of concerts held
at Saratoga Springs. This vyear,
according to Klein, a judging
panel will decide the ultimate
winners based completely upon
the cassettes received. After the
winners have been decided, top
artists will perform those winning
songs for a special television
show.

Effect

Klein expressed his belief that
this new system is indeed a more
effectual one. “Performance is no
longer a winning factor. The new
procedure makes sure that the
song that has been selected a
winner is performed by an artist
best suited for that specific song,”
he commented. In addition, Klein
discussed the fact that the newly-
implemented methodology per-
mits the festival to select a jury
of specialists for each of the
specific categories, which consists
of rock country, folk, easy listen-
(Continued on page 50)

DeMann To Direct

. I
E/A/N Field Op's
LOS ANGELES — Steve Wax,
vice president, promotion, for
Elektra / Asylum / Nonesuch, has
announced the appointment of
Fred DeMann to the newly-
created post of director, field
operations. DeMann’s responsi-
bilities will include coordination
of all ongoing promotional activi-
ties by Elektra/Asylum field
personnel, as well as acting as
the company’s liaison with in-
dustry sales charts.

Fred DeMann

Since joining Elektra/Asylum
last May, DeMann has served as
national promotion coordinator.
Prior to taking that post, De-
Mann was director of creative
services at United Artists Rec-
ords; formed Consumer Aware-
ness, his own promotional and
marketing service; and held pro-
motion posts with Dot Records
and Bell Records.
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A new album from the most talked about,.
seen about, and critically acclaimed about new
instrumental group in recent years.

TOM SCOTTAND THE LLA. EXPRESS
proudly on Ode Records and Tapes.
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O NARI

SATURDAY, MARCH 1
1:00 p.m.-5:00 p.m.—EARLY BIRD REGISTRATION

SUNDAY, MARCH 2

9:00 a.m.-5:00 p.m.—CONVENTION REGISTRATION
10:00 a.m.—RACK JOBBERS MEETING
Chairman: Stanley Jaffe, ABC Record & Tape Sales
RETAILERS MEETING
Chairman: Barrie Bergman, The Record Bar
DISTRIBUTORS MEETING
Chairman: Milton Salstone, M.S. Distributing Co.
12:00 Noon—RACK JOBBERS, RETAILERS AND INDEPENDENT DISTRIBUTORS
LUNCHEONS AND RAP SESSIONS
2:30 p.m.—REGULAR MEMBERS MEETING
7:00 p.m.—PRESIDENTIAL WELCOMING COCKTAIL RECEPTION
Host: RCA Records
8:30 p.m.—THE “TOMMY" DISCOTHEQUE
Host: Polydor, Inc.

MONDAY, MARCH 3

7:45 a.m.—BREAKFAST
9:15 a.m.—OPENING BUSINESS SESSION

Chairman of the Day: Jay Jacobs, Knox Record Rack Co.,
1975 NARM Convention Chairman

President’'s Welcome: David Lieberman, Lieberman Enterprises,
NARM President

Keynote Address: Amos Heilicher, president, Pickwick International
“Music Is Our Business”

Featured Speaker: Stan Cornyn, vice president, Warner Bros. Records
“The Day Radio Died"

Panel Session: ““Radio Promotion Today: Does It Really Exist?"
Moderator: Joseph B. Smith, president, Warner Bros. Records.
Panelists: Ron Alexenburg, Epic Records; Buzz Bennett, Buzz
Bennett Associates; Paul Drew, RKO Radio; Bill Gavin, The Gavin
Report; Ira Heilicher, J.L. Marsh Company; Louis Lavinthal, ABC
Records & Tapes; Jerry Moss, A&M Records; Russ Regan, 20th
Century Records; Bob Wilson, Radio and Records; George Wilson,
Bartell Media.

LADIES BREAKFAST, SEMINARS AND LUNCHEON
Host: ABC Records

9:00 a.m.-9:30 a.m.—CONTINENTAL BREAKFAST

9:30 a.m.- 10:45 am. and 11:00 a.m.- 12:15 p.m.—SEMINAR SESSIONS
Each session will be given twice, so that each lady attending will be
able to participate in two of the seminars.
“Beginners Needlepoint”
Mrs. Marvin W. (Phyllis) Rossman
Mrs. Jay R. (Betty) Jacobs
“How To Give A Great Party”
Mrs. Martin (Susan) Kasen
“How To Rebuild Your Home"
Mrs. Tom (Pamela) Rodden
“Beginners Backgammon”
Lee Genud, Pips Backgammon Club
“Communications: Is It Up and Down, Sideways, or Backward?”
Virginia Satir, Family Practioner-at-Large

12:30 p.m.—GOURMET BUFFET LUNCHEON

12:15 p.m.—MEET THE PRESS LUNCHEON
Moderator: Stanley M. Gortikov, president, RIAA.
From the industry: Kenneth Glancy, RCA Records; David Lieberman,
Lieberman Enterprises; Bruce Lundvall, Columbia Records;
Michael Mallardi, ABC Record & Tape Sales; John K. Maitland,
MCA Records; David Rothfeld, Korvettes; Alvin Teller, United
Artists Records of America; Larry Uttal, Private Stock Records.
From the press: Bob Austin, Record World; George Albert, Cashbox;
Sidney Davis, Music Retailer; Eliot Tiegel, Billboard; Ben Fong-
Torres, Rolling Stone.
3:00 p.m.-6:00 p.m.—EXHIBIT AREA VISITING
Refreshments during all exhibit area visiting hours courtesy
WEA Distributing Corp.
7:00 p.m.—COCKTAIL RECEPTION
Host: Columbia Records

B:30 p.m.—DINNER AND SHOW
Entertainment: THE BARRY WHITE SHOW
BARRY WHITE—LOVE UNLIMITED—LOVE UNLIMITED ORCHESTRA
20th Century Records

TUESDAY, MARCH 4

7:30 a.m.—BREAKFAST-MEETING

“Returns: A New Viewpoint”

Chairman: Jack Lewerke, Record Merchandising Co.
Jay Cooper, Esq., Cooper and Horowitz; William Dubey, West-
heimer, Fine and Berger; Tom Heiman, Nehi Distributing Co.;
Ralph Kaffel, Fantasy Records; Tom Noonan, Motown Records;
Russ dSolomon, Tower Records; Tom Rodden, 20th Century
Records.

Sassion 1. 9:30 a.m. - 10:45 am.

XHEDULE

Session If. 11:00 a.m.- 12:15 p.m.

SEMINAR SESSIONS “MBA" DEGREE PROGRAM

Perfekt Records and Tapes Presents:
“The Mythical Group and How To Merchandise It”

Co-Chairmen: Barry Grieff, A&M Records
George Steele, Elektra/Asylum Records.
Spence Berland, Record World; James Greenwood, Licorice Pizza;
Jeff Wald, Jeff Wald Associates.

“How To Use Point Of Purchase Displays”

Chairman: Martin Kasen, Peter Pan Industries.
Barrie Bergman, Record Bar; Stuart Burnat, Musical Isle of
America; Adam Somers, Warner Bros. Records.

“The Importance Of Specialty Product”

Co-Chairmen: Richard Lionetti, Pickwick International;
Jerry Weiner, Disneyland/Vista Records.

“‘Making Radio Promotion An Effective Merchandising Tool”

Chairman: Ron Alexenburg, Epic Records.
Lenny Beer, Record World; Alfred Chotin, J. L. Marsh Company;
Jay Jacobs, Knox Record Rack Co.; Dennis Lavinthal, ABC Records;
John Rock, John Rock & Associates; James Tyrrell, Epic Records;
George Wilson, Barte!ll Media.

“One Third Of Our Business: Tape!"

Chairman: Herbert Hershfield, GRT Music Tapes.
Robert Elliott, A&M Records; R. A. Harlan, ABC Record and Tape
Sales; George Schnake, Record Bar; Jack Woodman, GRT Corpora-
tion.

“The Ultimate In Your Financial Statement: The Bottom Line"

Chairman: Mortimer Berl, J.K. Lasser & Co.

12:15 p.m.—INSTALLATION AND AWARDS LUNCHEON
Entertainment: CHARLIE RICH, Epic Records
Country Music Entertainer of the Year

3:00 p.m.-6:00 p.m.—EXHIBIT AREA VISITING

WEDNESDAY, MARCH 5

8:00 a.m.—BREAKFAST-MEETING

Chairman of the Day: Cy Leslie, Chairman, Pickwick International

Featured Speaker: Professor Theodore Levitt,
Harvard University Graduate School of Business

“The Leisure Time Business 1975”

Presentation: Joel Friedman, WEA Distributing Corp.

“But Music Is Our Business: How To Broaden Its Base”
Bud Coe, Fred Meyer Department Stores; Kenneth Giles, Zayre's;
Barry Goody, Sam Goody, Inc.; Lonnie Jackson, Two Guys;
I. Martin Pompadur, American Broadcasting Co.; Sam Weiss,
Win Records.

9:45 a.m.—LADIES HOUSE TOUR AND CHAMPAGNE LUNCHEON
Host: ABC Records

11:30 am.-5:30 p.m.—EXHIBIT AREA VISITING
Luncheon served in the Exhibit Area
Host: W/E/A Distributing Corp.
8:00 p.m.—NARM SCHOLARSHIP FOUNDATION DINNER
Entertainment: PAUL ANKA
United Artists Records Of America

THURSDAY, MARCH 6

8:00 a.m.—CONTINENTAL BREAKFAST
Session 1. 9:00 a.m. - 10:15 a.m.
Session 1. 10:30 a.m. - 11:45 a.m.
SEMINAR SESSIONS “MBA" DEGREE PROGRAM
“Labor Relations: Race, Sex And Age Discrimination;
Wage and Hour Regulations”
Chairman: Allen Siegel, Esq.; Arent, Fox, Kintner, Plotkin and Kahn.
“The Training Of In-Store Personnel”
Chairman Paul Acevedo, Disc Records Company.
Ben Karol, King Karol Records; John Schairer, Tower Records;
George Schnake, Record Bar.
““The Merchandising Of Pop Catalog, Classical and Jazz Product”
Audio-Visual Presentation: Peter Munves, RCA Records.
“The Ultimate In Your Financial Statement: The Bottom Line”
Chairman: Mortimer Berl, J K. Lasser & Co.
12:00 Noon—PIRACY REPORT LUNCHEON
Host: MCA Records
“‘Combating Piracy: How To Do It Yourself”
Chairman: Jack Silverman, ABC Record and Tape Sales,
NARM Piracy Chairman
Speaker: John Sippel, Billboard
Henry Brief, RIAA; Chet Brown, U.S. Attorney, Los Angeles
County; Richard Greenwald, Interstate Record Dist.; Stanley
Lewis, Stan’s Record Service; Joseph Martin, Alex-Martin
Distributors; Jo Walker, Country Music Association.
2:30 p.m.—ADVERTISING SEMINAR “MBA” DEGREE PROGRAM
l. “The Year Of The Television Explosion”
Chairman: Neil Bogart, Casablanca Records.
Bill Aucoin, “Direction, Plus;” Clare Baren, A&M Records;
Joyce Biawitz, “Direction, Plus;” Tony Dalesandro, Musical Isle
of America; Murray Garrett, Licorice Pizza; Ira Heilicher,
J.L. Marsh Company.
1. “Advertising In The Other Media”
Chairman: Lou Simon, Phonogram/Mercury.
Lou Fogelman, Music Plus; David Glew, Atlantic Records;
Alan Perper, J.L. Marsh Company.
6:30 p.m.—NARM AWARDS COCKTAIL RECEPTION
Host: Motown Records
Master of Ceremonies: Joseph B. Smith, president,
Warner Bros. Records.
Entertainment: Guest Star, HELEN REDDY
Capitol Records.

AmericanRadioHistorv Com



"THAT FARGO FEELING’

and

“1T DO*

FEEL GOOD

DON NA FARG.
Tliss #M

from Donna's e @ Dot
latest album : ¢

MISS DONNA FARGO | r, v , Exclusively on
= ‘ ABC/DOT Records




Atlantic Plans Marketing Campaign
For Quadraphonic 'Yessongs' Film

B NEW YORK — ‘“Yessongs,” a
feature-length  motion picture

the nine Yes albums in the cata-
logue (excluding ‘Yesterdays” and

filmed at the Rainbow Theatre in | the first two albums, “Yes” and

London, will open in quadra-
phonic sound at theaters in Madi-
son, Wisc., Cincinnati, Ohio, and
Charlotte, N.C., on March 12 and
14, to be followed by openings
in 20 other cities later in the
Spring.

Atlantic Records, in conjunction
with the March release of 'Yester-
days,’”” (an Ip repackaging of re-
leased and unreleased Yes mater-
ial from 1969-70), will coordinate
an extensive marketing and pro-
motional campaign that will tie
in with the “Yessongs” film in
the initial three key markets. In
addition to album and film ticket
giveaways, a reciprocal agree-
ment between Atlantic and Ell-
man Film Enterprises, Inc. (ex-
clusive U.S. and Canadian dis-
tributors of the film) provides
that on all movie posters, lobby
displays, and print advertising
there will appear pictures or titles
of the Yes catalogue on Atlantic
Records. In turn, Atlantic will be
offering qualified accounts a 5
percent discount (from February
20 through March 21) on six of

“Time And A World”), and all
promotions and advertising re-
lated to the marketing of the
Yes catalogue in areas where the
film is then presented will also
mention the theater where the
film is being shown.

“Yessongs” was produced by
David Speechley (of A-1 OK
Films in England) and directed by
Peter Neal. It was originally com-
missioned by Brian Lane, manager
of Yes, as a private memento for
the five band members, to pre-
serve their Christmas, 1972, ap-
pearance at the Rainbow. Al-
though the 1972 tour concerts
(which featured Rick Wakeman,
Steve Howe, Jon Anderson, Alan
White and Chris Squire) which
comprise the three record ‘‘Yes-
songs” set averaged almost three
hours, the film has been edited
to 80 minutes.

Negotiations have also been
concluded with ABC Television,
who will broadcast a five music
segment of the film on “In Con-
cert” the last weekend in March,
the 28th and 29th.

CBS Fetes Popovich

Freston Joins Columbia

m NEW YORK — Arma Andon,
director, east coast product man-
agement, Columbia Records, has
announced the appointment of
Bill Freston to the position of
associate product manager,
Columbia Records.

Bill Freston

In his new capacity, Freston
will be responsible for the plan-
ning and execution of merchan-
dising programs for album
releases and will work closely
with the advertising, sales, pro-
motion and art departments in
developing advertising/image ap-
proaches and cover art for
assigned Columbia recording
artists. He will report directly to
Andon.

Harrington, Fields
In New GRC Roles

B ATLANTA — Michael Thevis,
president of General Recording
Corporation, in a restructuring of
executive personnel, has an-
nounced the appointment of Bob
Harrington to vice president
general manager of GRDC, the
distributing arm of GRC.

Harrington, in this new posi-
tion, will handle all negotiations
and direct the acquistion and ad-
ministration of all international
record distribution.

Further restructuring includes
the appointment of Oscar Fields
as vice president of marketing.
Fields will be responsible for
and supervise all the activities
of marketing, merchandising,
sales, distribution and manufac-
turing.

Association to RCA

B NEW YORK — The Association
has signed an exclusive record-
ing contract with RCA Records,
announced Mike Berniker, direc-
tor pop a&r, RCA Records.

The group is currently com-
posed of Ted Bruechel, Larry
Ramos, Jim Yester, Maurice Miller,
David Vaught, and Dwayne Smith.

About 80 people joined together at the Friar's Club Wednesday (24) to ‘“toast /roast’’
Steve Popovich, recently promoted to the position of vice president, a&r, Epic and
CBS Custom Labels. Both company and other industry friends took part in the
festivities as a tribute to Popovich. Pictured above, top row, from left: CBS Records
president Irwin Segelstein wishing Popovich good luck; Bob Sherwood, director of
singles promotion, Columbia Records with Popovich; and Bruce Lundvall, VP and
general manager, Columbia Records, addressing the crowd {with Sherwood in the

10

background). Second row: Stan Monteiro, VP, national promotion, Columbia Records,
Popovich and Stan Snyder, VP national accounts, CBS Records entertaining with a
surprise ‘“‘audition;’’ Richard Mack, director r&b promotion, CBS Records, Ron Alexen-
burg, VP and general manager Epic and CBS Custom Labels, Maureen Popovich,
Steve Popovich and Le Baron Taylor, VP, special markets, CBS Records; and Sherwood,
Popovich and Jack Craigo, VP, marketing, CBS Records, who emceed and organized
the event.

RECORD WORLD MARCH 8, 1975

AmericanRadioHistorv.Com



@ © 1975 Atlantic Recording Corp
A Warner Communications Company

¥
% 4
e
|
3
y
B

T
(1%
ge
! |
-
I
I'I
ad L inr T
’I.).
P !
|
"ﬁl !
sl ;
\.1"I
h‘
r
14
1
8
s VY
eyl i
4
\ iy
l‘ Y
o il

i

]

i
S . -

E ¥ kR Y ooy £2 T T 3 = S J
L3l E e — < E 1
: 4 = _‘j -~ - =4- - s e
e = 1 e = A 1 &
e ~ | ek 24224 3 A
CS - » ,
= - b 4
e | N - -
i X 7
o
X3
-~ P 4 -1k
- /i
.‘~ !
~ M "
= .
e ™ R =
. TR -
X o’b’u.u,u_t
OO —
W
= ' g
| el _—
W — T — e o it c

LED ZEPPELIN.“PHYSICAL GRAF FITIZ’[%Q;G

AmericanRadiaHistorny. Com. = E—




__THEC®AST

By BEN EDMONDS

® WE COULD'VE BUMPED ALL NIGHT: Faces in
g the crowd at the Arista Records extravaganza
i hosted by Clive Davis at the Bel Air Hotel in-
cluded Ringo Starr, Mo Ostin, Stevie Wonder,
John Denver, Harry Nilsson, Jerry Weintraub,
Richard Perry, Mickey Dolenz, Paul Morrissey,
Bernie Taupin, Loggins & Messina, Glen Frey,
Barry Manilow, David Cassidy, Peter Asher, Keith
Moon and of course Alice Cooper. Writer Lisa
Robinson even managed to coax Clive onto the
dancefloor, where he deftly strutted his stuff to music provided by
Jane Brinton of Aristocrat (mobile) Discotheques . . . Under close
scrutiny, the three blurred figures hurrying past john Lennon on his
“Rock ‘n” Roll” album cover are revealed to be George Harrison,
Paul McCartney and Stu Sutcliffe. The photo, taken during the Beatles’
pre-Ringo period in Germany, comes from Lennon’s personal scrap-
book. (Owing to loans made to irresponsible friends over the years,
that scrapbook has dwindled severely. So if any of you out there are
in possession of any of John’s memorabilia, don't you think it's about
time you returned it?) . . . You can look for Irv Azoff’s Front Line
Management to have its very own label in the near future. Called Full
Moor Records, the first two acts are expected to be Fool’s Gold (who
function as Dan Fogelberg’s backup band) and Michael Stanley . . .
Scalper’s prices for Led Zeppelin tickets now in the neighborhood of
$50, and continuing to climb.

TUNESMITH TAPS TOP TALENT FOR TV CONFAB (HUH?): Assem-
bled on KTLA’s soundstage 6 to help out with “Hoyt Axton’s Boogie
Woogie Country Western Gospel Rock & Roll Show" (I'm glad that’s
over) were Buffy Sainte-Marie, Ringo Starr, Tanya & LaCosta Tucker,
Keith Moon, Harry Nilsson, Doug Dillard (who, we understand, Harry
is praducing), Kris Kristofferson, Rita Coolidge, Micky Dolenz, Mark
Anthony, Evie Sands, Paul Williams, Arlo Guthrie, Commander Cody, |

(Continued on page 50) |

' RCA Re-Launches
Bluebird Label

® NEW YORK — With a February
release of five two-record sets
from its Victor vaults, RCA Rec-
ords has re-launched the Blue-
bird label. Begun in 1933, the
Bluebird roster of artists included,
at one time or another, Rudy
Vallee and his famous Connecti-
cut Yankees, Glenn Miller (who
made his recording debut on
Bluebird), Louis Armstrong, Benny
Goodman, Duke Ellington and
Artie Shaw. The label was discon-
tinued in early 1950.

Packaged in multi-colored art-
deco style with informative liner
notes, complete discographies
and, wherever possible, histori-
cal photographs of the artists,
the first Bluebird release includes:
“Tampa Red / Guitar Wizard,”
“Willie Bryant and Jimmie Lunce-
ford and their Orchestras,” “Bill
Boyd’s Cowboy Ramblers,”
"“George Hall and his Taft Hotel
Orchestra” featuring Dolly Dawn,
Loretta Lee and Sonny Schuyler,
and "“Benny Goodman/The Com-
plete Goodman, Vol. 1-1935.”
Price for the two-record sets is
$7.98. Single Bluebird packages
will sell for $4.98.

All of the Bluebird re-issues
were produed by archivist and
jazz historian Frank Driggs.

Gladys Knight & Pips

Sue Motown Records

LOS ANGELES—Gladys Knight
and the Pips have sued Motown
Record Corporation and its affili-
ates Jobete Music Co., Inc., and
Multi-Media Management Corpo-
ration in the Superior Court for
damages totalling $1,774,010.69,
plus an accounting of profits and
the return of copyrights in the
songs written and recorded by
them.
Complaint

The verified Complaint filed by
attorney Irwin O. Spiegel alleges
that Motown has not paid the
group any record or songwriters’
royalties since 1973, after Gladys
Knight's contract with Motown ex- |
pired. The plaintiffs allege that
Motown does not have any fur-
ther right to sell their records be-
cause of its breach of contract;
and Gladys Knight and the Pips
are asking for an injunction to
prevent Motown from diluting the
sale of their new records from
which they do receive record
royalty income.

In addition, Gladys Knight, Mer-
ald Knight and William Guest
state in their Complaint that they
did not receive any separate con-
sideration for the copyrights in
the songs they were required to |
assign to Motown and Jobete Mu-

(Continued on page 50) l

Clive Davis Throws Gala Coast Party

Clive Davis, president of Arista Records, and other Arista representatives went West
Monday ({24) and transformed the Garden Room of the normally staid Bel Air Hotel
into a New York-style discotheque complete with strobe light, mirror ball and «
galaxy of rock and roll-style stars. The party was held to launch the new Arista
west ccast office and to welcome to the West three Arista artists: Barry Manilow,
Melissa Manchester and Gil Scott-Heron, each of whom is set to make a major
oppearance in los Angeles soon. Pictured chatting and/or dancing the night away

12

are, from left, top row: Davis and Columbia Pictures president Alan Hirschfield;
Arista artists Melissa Manchester and Barry Manilow; John Denver and Davis;
and Arista’s Michael Klenfner with rock impresario Bill Graham. Second row, from
left: Producer Richard Perry and Ringo Starr; Warner Brothers chairman of board
Mo Ostin and Davis; producer Peter Asher and Eagle Glen Frey; and Melissa
Manchester with Davis.
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Miss lunch.

Miss America.
Miss Ogynist...but don't miss

Mel Brooks YOUNG FRANKENSTEIN.

Dialogue & Music From Original Soundtrack of “Young Frankenstein”

T GeneWﬂdg..-g Mel Bmoks—‘ﬁ

o —

€ 20th Century Fox

MUSIC COMPOSED AND CONDUCTED BY JOHN MORRIS

YES!

Now you can see YOUNG FRANKENSTEIN in your own home. .. without the pictures.

Not only do you get the funny_music, but you get the serious dialogue as well
in its original cast.

THE ALBUM: Young Frankenstein (ABCD-870) THE SINGLE: Theme from ‘“Young Frankenstein’’ by Rhythm Heritage (ABC 12063)

S Records RT/

MUSIC TAPES




Quatro Touring
Wi ith Alice Cooper

B NEW YORK—Suzi Quatro will
be a special guest on the upcom-
ing 60 city Alice Cooper solo tour
April 1—July 12, according to Leo
Fenn, president of Prevue Man-
agement.

Fenn added that Arista Records
is rush-releasing ’“Your Mama
Won't Like Me,” Ms. Quatro’s
third album (titled after her cur-
rent single), to coincide with the
tour, her third return trip to the
U.S. since she moved from her
Detroit home to London in 1971.
The disc is expected to be in
stores by last week in March.

Ms. Quatro is currently on her
first full-scale headline tour of
of England, highlighted by a con-
cert at the Rainbow Theater in
London March 8.

Arista will be supporting the
tour and Ip release with a full-
scale promotional and marketing
campaign including trade and
consumer print advertising, ex-
tensive radio advertising, posters,
stickers, patches, buttons, T-shirts
and other merchandising aids.
Prcmotional appearances on ra-
dio and TV stations are on tap.

The Alice Cooper-Suzi Quatro
tour was arranged by Jon Podell
and Dave Libert of Entertainment
Projects, booking agency for both
artists.

® NEW YORK—New Federal and
state laws, landmark court deci-
sions, the stepped-up tempo of
seizures, arrests and prosecutions,
and stiffer sentences imposed by
courts contributed to a substantial
reduction in the piracy of sound
recordings during 1974, the Re-
cording Industry Association of
America stated recently.

The RIAA said it was currently
surveying the nation’s market-
places to determine how great a
dent had been put into tape
piracy, which until last year had
been estimated at better than
$200 million a year.

RIAA’s president, Stanley M.
Gortikov, cited the following de-
velopments as particularly no-
table in the ongoing battle against
record and tape piracy:

e The enactment by Congress
of a law granting sound record-
ings permanent copyright pro-
tection against unauthorized dup-
lication and substantially increas-
ing criminal penalties.

e Passage by legislatures in
eight additional states of anti-

piracy laws, swelling the number
| of states with such statutes to 26.
o Decisions by United States

} Courts of Appeals in the Third,
Fifth, Ninth and Tenth Circuits

at Booth #40

STOP

We'll help increase your
profits!

| PRODUCTS « DISPLAYS
PROGRAMS - IDEAS

A.A. Records—Producers of

WONDERLAND/GOLDEN

250 West 57 Street, N.Y.C. 10019
212-765-3350 Ask for Bob Goemann

at NARM.
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RIAA Anti-Piracy Push
Sees Substantial Gains

affirming that the compulsory
licensing provision of the Federal
Copyright Law may not be util-
ized by pirates to duplicate sound
recordings even if they tender
royalties to publishers.

e A sharply increased number
of investigations—more than 5400
started in 1974 versus 1600 in
1973—raids and arrests by Federal
agents that resulted in the seizure
of more than $6.5 million worth
of infringing pirated tapes, the
imposition of jail sentences total-
ing more than 100 years and fines
in excess of $150 thousand.

e The continued litigations
against pirates in both Federal
and state courts by legitimate
recording companies.

e The growing interest in, and
prosecution of, pirates by other
agencies of the Federal govern-
ment, such as the IRS and U.S.
Postal Inspectors.

Gortikov paid particular tribute
to Jules E. Yarnell, special counsel
in charge of RIAA’s anti-piracy
effort, for “his diligence, vigitance
and resourceful approaches.” He
also applauded the ongoing anti-
piracy effort of NARM and its
members and the newly-insti-
tuted investigative intentions of
the Country Music Association.

Gortikov  pointed out that
the new permanent anti-piracy
amendment to the Copyright Law
(PL 93-573), signed into law by
President Ford on December 31
1974, considerably stiffens penal-
ties for those convicted of crimi-
nal infringement. The previous
penalty was a misdemeanor pun-
ishable by a fine of up to $1,000
and/or a jail sentence of up to
one year. The new law makes
the first offense a misdemeanor
punishable by a fine of up to
$25,000 and/or a jail term of up
to one year, and makes a subse-
quent offense a felony punishable
by a fine of up to $50,000 and/or
a jail term of up to two years.

Gortikov thought it was likely
that Federal enforcement authori-
ties, whose actions heretofore
have been limited to cases involv-
ing infringement ©f copyrighted
sound recordings or counterfeit-
ing, could now also proceed
against pirates who make and sell
duplications of sound recordings
produced before the sound re-
cording amendment to the Copy-
right Law went into effect.

Pointing with satisfaction to the
enactment in 1974 of state anti-
piracy laws in Connecticut, Indi-
ana, Kentucky, Mississippi, Ne-
braska, New Mexico, North Caro-
lina and Washington, Gortikov
said the industry’s top priority
now was to seek enactment of
similar laws in the 24 states where
they do not currently exist.

AmericanRadioHistorv.Com

A Little 'Help’

The Record World chart department added
another gold record to its collection re-
cently as Mel Phillips (right in photo),
associate director national promotion
Epic/Custom, visited the offices to present
chart editor Toni Profera with a gold disc
for Monument recording artist Billy Swan's
*l Can Help.”

Farrell Names Two

To Regional Posts

W LOS ANGELES—Ron Rivers has
been appointed southern promo-
tion director and Craig Dudley
has been named mid-west pro-
motion director for the Chelsea-
Roxbury labels, it was disclosed
by Wes Farrell. Rivers and Dudley
will report directly to Don Anti,
national promotion director for
the Wes Farrell Organization.
Rivers will be based in Atlanta
and will be responsible for the
marketing and record promotion
in Atlanta, Charlotte, Memphis,
Nashville, Jacksonville, and Bir-
mingham. Dudley will be based
in Detroit and responsible for
Cincinnati, Pittsburgh, Indianapo-
lis, Cleveland, Columbus, Louis-
ville and Detroit.

Both Rivers and Dudley have
diversified musical backgrounds.
Rivers worked as program direc-
tor for WDOL in Athens, Georgia,
southern promotion director for
MGM and more recently was
general manager for WJIiZ in Al-
bany. Dudley joins WFO by way
of Motown Records where he was
regional promotion director.
Dudley also has 12 years experi-
ence in radio with stints at WEAM
in  Washington and WILS in
Lansing.

GRC Bows Elephant

ATLANTA — Michael Thevis,
president of General Recording
Corporation, has announced the
creation of a new label for GRC:
Elephant Records.

Elephant Records will be a
medium-priced line of albums.
Along with the new label comes
a new logo, designed by Ruby
Mazur, creative services director.
The Elephant series will debut
with three albums due for a
March 4 release: “Festival Strings,
Vol. 1, Play Hits of the Carpen-
ters,” Australia’s original cast
version of ““The Rocky Horror
Show,” and ““The Daly Wilson
Big Band.”
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Ranwood Scores in ‘74

W SUNNYVALE, CAL.—GRT Music
Tapes reports that 1974 was a
banner year for Ranwood Records
performers on tape, with sales
up 44 percent over 1973 figures
during the last nine months of the
year.

Four major Ranwood recording
artists—Lawrence Welk, Guy and
Ralna, Myron Floren, and “The
Magic Organ” — accounted for
about 90 percent of Ranwood/
GRT Music Tape sales in the past
year. Welk, with his two new ‘74
releases, 50 Years in Music’’ and
“That’s Entertainment,”” contin-
ued his traditional popularity with
a wide segment of the American
public. Guy and Ralna, featured
vocalists with the Welk organiza-
tion, showed in 1974 that their
following is growing by the suc-
cessful GRT Music Tape sales of
their ‘74 release, “Guy and Ralna
Country.”

Myron Floren also enjoyed an-
other big year in 1974, with his
latest GRT Music Tape release,
“The Entertainer.” ‘“The Magic
Organ’’—with six major releases
on the market—represented 22
percent of GRT’s total Ranwood
tape sales during the past year.

London Celebrates
Mantovani Month

NEW YORK—London Records
is celebrating the twenty-fourth

annual “March is Mantovani
Month” (MMM) program with
major promotions, incentives

and merchandising plans.

The two-record bonus pack-
age entitled “All Time Romantic
Hits,” which includes renditions
of “The Very Thought of You,”
“Deep Purple,”” “Gigi” and
“Thank Heaven for Little Girls,”
is complimented by the second
Ip, “Mantovani by Mantovani,”
including “Cara Mia,” ‘‘Last Sum-
mer” and ‘ltalia Mia.”

This package will have special
incentives and merchandising
and promotion aids never before
offered, advises Herb Goldfarb,
vice president of sales and mar-
keting. Window streamers,
empty jackets, and a price sticker
where the dealers can imprint

their own selling price are other
aspects of this program.

Blae Jays
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UA Appoints Davis

Field Promo. Manager

B LOS ANGELES—Ray Anderson,
vice president, promotion, United
Artists Records, has announced
the appointment of John Davis to
the post of field promotion man-
ager for the Los Angeles, San
Diego and Phoenix markets.

John Davis

Prior to joining United Artists,
Davis did west coast promotion
for the Famous Music group of
labels. He had previously been
national promotion director for
Elektra Records, starting with
that company as west coast pro-
motion representative. Davis had
also done promotion for Decca
(later MCA) Records in Dallas and

Los Angeles.
He will be headquartered in
Los Angeles and will report

directly to Anderson.

Rubin Joins P.1.P.

®& WOODBURY, N. Y. — P.l.P.
Records, a division of Pickwick
International, Inc., has named
Norman Rubin national sales and
promotion manager. Among the
labels distributed by P.I.P. are
De-Lite, Mega,
and Groove Merchant,

Norman Rubin

Rubin, who reports directly to
Bugs Bower, vice president of
P.I.P., will be dividing his time
between the P.I.P. home office
and visits to radio stations, dis-
tributors and the various labels
distributed by P.1.P. Records.

With extensive experience in
the music and record business,
Rubin, who was mostly recently
general professional manager of
the New York Times Music Corp.,
includes in his background pro-
motion and sales posts with both
Atlantic Records and United
Artists.

Gang, Courage |

'BlueJays’ Premiere "Sells Qui’ (arnegie

m NEW YORK—Carnegie Hall will |

be filled with fans and press on
March 10 for the world premiere
playback of the new Justin Hay-
ward-John Lodge album “Blue-
Jays.” The turnout has been as-
sured via a volume of mail write-
ins for tickets numbering over
7,500. Jerry Weintraub, the pro-
moter-entreprenuer who con-
ceived the idea of launching the
first solo album project from
members of the Moody Blues,
stated that ‘‘the response by the
fans has surpassed our expecta-
tions.”

The launching technique will
be followed by two days of publi-
city activities by Hayward and

Threshokd/London Records

o addeciintiin wiidh

WNEW-FM and Management LI
present e

bittd Fremire F loglack
of the new Va4

“Bluejays”
&

JUSTIN HAYWARD
and

JOHN LODGE
of the Moy Bles

Monday, March 10th, 1975
3:00p.m.
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Lodge.

Press from around the country
and from the British lIsles are
being flown in for the event. As
requests for tickets have exceeded
the supply, Weintraub and Lon-
don/Threshold Records will be
sending out special ‘reserved
seating’ letters to an additional
1200 contestants, stating that they
will at least receive a free single
and possibly, depending on no-
shows, be seated in the Hall for
the event.

The “Bluejays” album will be
released to radio stations and
stores immediately following the
conclusion of the Carnegie Hall
eveént.

A listener response of thousands of postcards has been received by WNEW-FM and
London Records within three days of the station’s initial contest announcement for
tickets to the exclusive Carnegie Hall world premiere playback of ‘‘BlueJays,” the
new album f.om Justin Haywood and John Lodge {of the Moody Blues). Pictured above,
Herb Goldfarb, London Records’ vice president in charge of sales, and marketing

(left), and Don Wardell,

London’s director of promotions ({right),

flank one of

three display posters to be used in association with the premiere.

Atlantic Signs
Amon Duul I

W NEW YORK — Atlantic/Atco

Records director of a&r Jim
Declehant has announced the
signing of German rock band

Amon Duul Il. Their eighth al-
bum (and their debut on Atco
Records), titled ‘Hi-Jack,’”” and
produced in Germany by group
manager Jorgen S. Korduletsch,
will be released March 10. At-
lantic/Atco retains  exclusive
distribution rights in the U.S.
for ADIl, who are signed to
Telefunken-Nova  Records in
West Germany.

AmericanRadioHistorv. Com

Capitol Adds Seger

B LOS ANGELES — Bob Seger,
Detroit’s foremost exponent of
“heavy metal” music, has signed
a long-term exclusive recording
contract with Capitol Records,
announced Al Coury, senior vice
president, a&r / promotion /
artist development, Capitol Rec-
ords, Inc.

Donny & Marie Gold

® LOS ANGELES—MGM Records
has announced that Donny and
Marie Osmond’s MGM/Kolob al-
bum, “I'm Leaving It All Up To
You,” has passed the million-
dollar sales mark and has been
certified a gold record by the
RIAA.
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@ BOSTON—AIthough European
popular music has always found
its own niche in the formats of
progressive radio stations in this
country, the recent surge in popu-
larity of imported rock has
created a demand for a more
sizeable slice of the program-
ming pie among aficianados of
that particular brand of music.
Harkening to that call, John
Brodey, a popular disc jockey
with Boston powerhouse WBCN-
FM, and Jim “Koz” Koslowski,
manager of a local New England
Music City retail outlet, have
joined forces in creating “Rock
Around The World,” a syndi-
cated show dealing exclu-
sively with imported music.

“The show actually got off the
ground in the Summer of '74,"”
stated Brodey in a recent inter-
view with Record World. At that
time Koz was handling everything.
Then, in October, | was asked to
join and handle the announcing
chores.” Brodey, whose knowl-
edge and expertise in the field of
imported music is widely re-
spected, has literally watched the
show grow around him. There
are currently some 33 stations
airing the show nationwide, in-
cluding such notable FM stations
as Brodey’s own WBCN, KMET
(Los Angeles), KSHE (St. Louis),
KZEL (Eugene, Ore), WMAL
(Washington, D.C.) and WQIV
(New York), with the number in-
creasing weekly.

‘Different’ Music

“Listeners are sick of the same
old programming formulas,” cited
Brodey in commenting on the
show’s growing audience popu-
larity. “This is essentially a ‘differ-
ent’ kind of music, and there has
been a tremendous amount of
curiosity about it. And though
the show is, for the most part,
rock, there is a good deal of jazz
and folk emanating from abroad;
we make a conscious effort to get

RADIO WERLD

‘Rock Around The World' | . D
SpinsWinners fromAbroad ABC Appoints Rick Sklar VP,

By HOWARD LEVITT

that out to our listeners too.”

Although he has found listener
feedback tough to cover in view
of the fact that they usually re-
spond to the station in their area
that airs the show, Brodey stated
that ““feedback from the program
directors at those stations is in-
variably positive. From my own
viewpoint, the response is amaz-
ing for a syndicated show.

“Our original intent was only
to cover the New England area,”
Brodey continued, “but we are
really just beginning to discover
our true growth potential. There
are areas of this country, unlike
the east coast, that have never
had any great amount of exposure
to European rock, and a show of
this nature opens up a whole new
musical spectrum of sound.

Impact

The impact that “Rock Around
The World"” has had in generating
sales on import product has also
been difficult to ascertain, accord-
ing to Brodey, but he has strong
feelings as to the potential use-
fulness of the show in aiding
record companies in securing new
acts: I think that if domestic
record companies have a true
desire to secure new talent from
abroad, they should contact us
for feedback. We do, after all,
deal soley in imports, and as the
only widely syndicated show fea-
turing that music exclusively, we
might be an excellent barometer
in gauging the potential success
of foreign product.”

‘QIV Taps Cremona

m NEW YORK — Dick Oppen-
heimer, senior vice president of
Starr Broadcasting, announced the
appointment of Vincent Cremona
to the position of general man-
ager of WQIV-FM, effective March
3

.For the past two and a half
years Cremona has been general
sales manager of WNBC.

STONE RECORDS

presents

DICK RIFENBURG and THE RIDGE RUNNERS
FIRST RECORD RELEASE

IT WILL ALL BE OVER NOW, EXCEPT THE CRYING
b/w
EVERYDAY SHOWER OF TEARS

18

Director of Program Development

@ NEW YORK — Rick Sklar has |
been elected vice president and
director of program develop-
ment, ABC Owned AM Stations,
by the board of directors of
American  Broadcasting Com-
panies, Inc., announced Charles
A. DeBare, president, ABC
Owned AM Stations.

Sklar is also director of opera-
tions for WABC, ABC's flagship
AM Station in New York, a posi-
tion he has held since December
1972. He has been director of
program  development, ABC
Owned AM Stations, since June
1974.

Before assuming the position
of director of operations, Sklar
had served as program manager
of WABC since 1964,

As vice president and director |

AM ACTIEN

(Compiled by the Record World research department)
B Sammy Johns (GRC) "Chevy Van." This record is
doing phenomenally well wherever it is played. The
new airplay this week consists of WCFL (37), KDWB,
WIBG and WRKO. It moves 9-7 KIMN extra-28 KJR, 19-13
WCOL, 36-22 KILT, 29-27 WIXY and extra-27 WHBQ.
Keep on truckin'!

Hot Chocolate (Big Tree). Maintains continued
positive action in all markets where aired, and picks
up some more majors this week. New are WRKO and KFRC.
Strong numbers include 22-16 WLS, 11-9 13Q, 25-19
WCOoL, 27-22 WHBQ, 30-22 WIXY, extra-28 CKLW, 28-25
KJR, 35-34 KIMN and #25 WDGY. Good sell-through in
all markets.

—

Rick Skiar

of program development, he will
continue to consult directly with
the Owned AM Stations: WABC,
New York; WXYZ, Detroit; WLS,
Chicago; KXYZ, Houston; KGO,
San Francisco; and KABC, Los
Angeles.

Phoebe Snow (Shelter). Continues
taking good strides upward on almost
all stations. Some good jumps include
22-16 KJR, 20-17 WTIX, 11-5 WHBQ,
30-20 WSAI, 27-19 WIBG, 17-15 KDWB,
HB-22 WFIL, 16-15 WIXY, 28-24 KHJ,
18-14 WRKO, 9-7 WDGY and 5-4 KIMN.
Added to CKLW and WOKY.

Minnie Riperton (Epic). This r&b and
pop smash warrants mention once again if only to
note some of the great jumps it's taking: 36-19 KIMN,
24-9 KILT, 11-7 KHJ, 11-7 CKLW, 8-3 WSAI, 17-9 KFRC,
extra-19 WRKO, 25-14 WIXY, 30-21 13Q, extra-24 WNOE,
2-1 99X and 3-2 WCOL.

Leo Sayer (Warner Brothers) "Long Tall Glasses (I
Can Dance)." This record continues building in
strength and in numbers. Six more heavies came in this
week, including WQXI, WHBQ, WIXY, KIMN, WPGC and
WAKY. Action is as follows: extra-23 WFIL, 21-16
(Continued on page 48)

Eiton John

| In lieu of the regular “Country
Radio” column for the next sev-
eral weeks, Charles Douglas will
be featuring profiles of selected
country stations. For this week’s
story, see page 64.

B WLRS-FM, a rock format station
in Kentucky, is seeking a full-time
air talent. If interested please con-
tact David St. John at (502) 585-
5178.
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Who In The World:

The Doobie Brothers Hit The Top

B LOS ANGELES—Together five
years now, ‘the Doobie Brothers
—Tom Johnston, guitars and
vocals; Pat Simmons, guitars and
vocals; John Hartmann, drums
and percussion; Tiran Porter, bass
and vocals; Keith Knudsen,
drums and vocals and new addi-
tion Jeffrey ‘‘Skunk” Baxter on
guitars—have this week achieved
their first pop number one hit
single in their career. Featured
on the album “What Were Once
Vices are Now Habits,” which
was certified platinum signifying
over a million units sold before
the single was even released,
“Blackwater” is just another indi-
cation that Warner Bros. band
the Doobie Brothers is one of the
hottest selling American groups
recording today.

Originally formed with the
help of ex-Moby Graper Skip
Spence in San Jose, the Doobies
were signed to Warner Bros. on
the strength of an audition tape
sent to producers Ted Temple-
man and Lenny Waronker, who
collaborated on their first album
which included the recently re-
released hit “Nobody.” Following

Earring Promo
Set by MCA

@ LOS ANGELES—Rick Frio, MCA
vice president of marketing, has
announced a promotion and sales
campaign to coincide with the
March release of Golden Earring’s
Track/MCA album ‘‘Switch,” and
with the Dutch rock group’s con-
cert tour of the United States set
for this Spring.

MCA has prepared radio spots
for airing in key markets. In addi-
tion, print ads will appear in trade
and consumer publications to tie
in with Golden Earring’s Ameri-
can tour dates. T-shirts, iron-ons,
stickers and posters are also being
prepared. In-store and window
displays will be shipped to key
dealers and a billboard on Sunset
Boulevard will announce the re-
lease of Golden Earring’s album,
“‘Switch.”

Golden Earring is set to begin
their 24 month long tour April 3.

Blae Jays
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personnel changes—bassist Tiran
Porter and drummer Michael
Hossack joined the group—
the group recorded “Toulouse
Street,” including the single
“Listen to the Music,” bringing
them national attention and the
first of three platinum records.
“The Captain and Me"” followed
with the hit singles “Long Train

Runnin’” and ‘“China Grove”
and another platinum award.
“What Were Once Vices . .. " is

their third million seller. Follow-
ing the recording of “Vices,”
Keith  Knudsen and ‘“Skunk”
Baxter joined the group.

The Doobies begin their big-
gest national tour to date on
April 3 following the release of
their upcoming WB album
“Stampede,” again produced by
Ted Templeman, and hot on the
heels of their international suc-
cess as the headliners in the
Warner Bros. Music Show.

20th Music Meet
Planned fo L.A.

® LOS ANGELES—Herb Eiseman,
president of 20th Century Music
Corp., has announced plans for
a Los Angeles conclave with
company executives and a num-
ber of the firm’s staff writers,
beginning Monday, March 3.
Helming the meet with Eiseman
are Larry Marks, 20th Music
director of professional activities,
New York representative Don
Oriolo and Chris Christian, Nash-
ville rep.
Agenda

The agenda will consist of dis-
cussion and person-to-person
product meetings between the
execs and staff writers, including
Paul Williams, Gayle Caldwell,
Michael Chain, Tim Martin, Walt

Meskell, Ed Villareal, Wanda
Watkins, Carol Carmichael, Dean
Parks, Dan Bravin, Stephen

Geyer, Chris Bond, Mike Post,
John Madara, Cecilio & Kapono
and Rick Sandler.

CAM Names Pellegrino, Corbett

8@ NEW YORK—Victor Benedetto
and Jimmy lenner, heads of the
CAM  music publishing/produc-
tion complex, have announced
the appointment of Joe Pellegrino
as professional manager of the
CAM publishing companies, and
have named Mike Corbett to the
newly created position of a&r
coordinator and director of artist
liaison. The new jobs reflect the
accelerating growth of CAM both
in record production and music
publishing.

Pellegrino started his career as
music director of WVNJ in New
Jersey prior to moving to Croma
Music as professional manager.

Pellegrino subsequently became
general professional manager of
Saturday Music and worked as
product coordinator for Crewe
Records in close association with
Bob Crewe on numerous projects.

Pellegrino’s duties at CAM in-
clude the exploitation of the ex-

g,

by

Joe Pellegrino

tensive CAM catalogue of motion
picture scores and contemporary
songs; the development and as-
signment to record companies of
the more than 100 motion picture
soundtracks CAM acquires per
year; and working closely with
CAM writers/performers in secur-
ing cover records and recording
contracts.
Duties

As a&r coordinator and director
of artist liaison for CAM, Mike
Corbett will work directly with
new artists toward cultivating their
maximum potential. He will par-
ticipate in the presentation of
tapes, the screening of material,
in-studio demo production etc.

Before joining CAM, Corbett
was a member of the Cotillion
Records recording group Mr.

Flood’s Party, and most recently,
recorded an album for Atco Rec-
ords, “Mike Corbett and Jay Hirsh
with Hugh McCracken.”

Mike Corbett

AmericanRadioHistorv Com

Hall of Fame Opened
By Recording Academy

B LOS ANGELES—The Recording
Academy hosted official opening
ceremonies recently (21) for the
Hall of Fame at Universal Studios.
Designed to honor all contri-
butors to awarded recordings re-
leased prior to the beginning of
the Grammy Awards (1958), the
temporary site for the exhibit,
which is open to the public, fea-
tures the actual recording for
listening plus artifacts and photo-
graphs connected with the
honored records.

The first five honorees now on
display are ‘Body and Soul”
(Coleman Hawkins), “The Christ-
mas Song” (Nat Cole), “Rhapsody
In Biue” (Paul Whiteman/George
Gershwin), “West End Blues”
(Louis Armstrong) and ‘‘White
Christmas” (Bing Crosby). Each
year on the Grammy Awards
Show, five additional honorees
for the Hall Of Fame will be an-
nounced as the resuit of voting
by a committee of nationally
recognized authorities, critics,
musicologists and historians.

Among the attendees at the
champagne reception  were
celebrities connected with the
first five recordings, including
Ken Darby, ‘Ted Duncan, Mrs.
John Green, Mel Torme and
John Scott Trotter. Also in at-
tendance were Ray Avery, Alan
Bergman,  George Dunning,
Leonard Feather, Rick Frio, Gre-
lun Landon, Mike Maitland, Jo
Stafford, Paul Weston and Mere-
dith Wilson.

The Los Angeles Chapter
president of the Recording
Academy, Jay Cooper, opened the
ceremonies. Announcement of
the permanent site and building
plans will be announced this
coming May. Pending the con-
struction of the permanent site,
the Recording Academy’s Hall Of
Fame exhibit will remain at Uni-
versal Studios as a major attrac-
tion of their studio tour.

E/A/N Sets March LPs

@ LOS ANGELES — New albums
from Judy Collins and Melba
Montgomery comprise Elektra/
Asylum/Nonesuch’s third album
release schedule of the year. Set
for national release on March 17
are Judy Collins’ first Elektra al-
bum of newly-recorded songs in
two vyears, “Judith,”” and Melba
Montgomery’s third album for
Elektra, “Don’t Let The Good
Times Fool You.”

Both albums will be supported
by Elektra/Asylum’s retailers’
preview and marketing plan, as
well as instore display materials
including a special four-color
poster for the Collins album.
Melba Montgomery’s album will
be supported with a special re-
tailer promotion with Ms. Mont-
gomery calling selected retailers.
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Magna Artists Bought
By Rubin and Rainey

W LOS ANGELES — Negotiations
have been completed between
General Electric, Ed Rubin and
Ron Rainey calling for the acqui-
sition of G.E’s Magna Artists,
Corp., a subsidiary of Tomorrow
Entertainment, Inc.

Formed in February, 1972 by
Ed Rubin as a division of Hurok
Concerts, Inc., a subsidiary of
G.E’s Tomorrow Entertainment,
Inc., the firm deals primarliy
with national concert attractions.

In July, 1973, Rubin acquired
the services of Ron Rainey to
helm west coast operations.
Under the new set-up, Rainey
and Rubin are partnered.

Among the performers Magna
Artists represents are Kris Kristof-
ferson, Rita Coolidge, Don Mc-
Lean, Donovan, Harry Chapin,
New FRiders of the Purple Sage,
John Prine and Commander
Cody and His Lost Planet Airmen.

Simon Butterfly Hit
Set for U.S. Release

m NEW YORK—Artist/producer/
writer Simon Butterfly, whose
“’Rain, Rain, Rain” was a top
chart success in Germany, France,
Spain and Japan, will see his
single released in this country on
the Murbo label. Publishing for
the song has been taken over by
Bourne Co., music publishers.

Claridge Canada Pact

| LOS ANGELES — Claridge Rec-
ords president Frank Slay has an-
nounced that he has signed an
agreement with Polydor, Ltd. for
Canadian distribution of all Cla-
ridge product. First release by
Polydor, Ltd. will be the current
U. S. hit “Don’t Call Us, We'll
Call You” by Sugarloaf/jerry
Corbetta.

Delmark Adds Distribs

B CHICAGO — Delmark Records
has announced the appointment
of two new distributors: Lee Rec-
ord Distributing, of Metairie,
Louisiana (a suburb of New Or-
leans), and Heritage Music Sales
of Decatur, Alabama (not far

from Muscle Shoals).

Blae days

—
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Arena Taps Two

m LOS ANGELES — Arena Enter-
prises, music publishing, sound
recording, record production and
artist management firm, has an-
nounced the addition of two key
personnel.

Vern Barney, formerly an engi-
neer with the Ford Motor Com-
pany’s Philco Corporation West-
ern Development Laboratories,
and owner of his own firm pro-
ducing theatrical motion pictures
as well as commercials, both
sound and visuals, will join Arena
as vice president in charge of
engineering.

Joey Vieira, former major rec-
ord company producer, owner of
his own television film production
company which produced com-
mercial jingles and themes for
such accounts as Miller Beer, Ford

ixing with Ma

ndri

i

Shown backstage after the opening of United Artists recording group Mandrill at
Los Angeles’ Whisky are (from left) UA soul-pop artist Vernon Burch; Julia Waters
of Blue Note's vocal group Waters; Claude ‘““Coffee’” Cave of Mandrill; Luther Waters;
Mandrill’s Lou Wilson; and Maxine and Oren Waters. Then Tony King, star of “Report to
the Commissioner;”” All Teller, president of United Artists Records of America; and
Claude *‘Coffee” Cave. Both Burch and Waters are currently out with their first albums
with Mandrill's debut UA album scheduled for March release.

Blohm Exits Columbia | Motown to Market

® LOS ANGELES — Gary Blohm

has departed Columbia Records
after three and a half years as

west coast manager of a&r ad-
ministration and recording opera-
tions, to enter independent film
and record production.

Motor Company, Triumph Sports
Cars and Wallichs Music City, will
be vice president in charge of
production.

new verk central

By IRA MAYER

B The annual WNEW-FM Free Bee gathering gathered at an upper
East side restaurant named Grass Monday night (24) with the widest-
imaginable assortment of record promotion and publicity people
you could hope to assemble in one room (and a few Record Worlders)
mingling with the faces behind the voices of 102.7. One didn’t even
hear a whole lot of business being talked—in this case a positive
sign that a good time was being had by all.

BEYOND THE FRINGES DEPT.: The recently released ABC sound-
track to “Young Frankenstein” will be an Album of the Month in
Monster Magazine. Other reports tel! us that the Rhythm Heritage,
listed as the performing entity on the movie’s theme, is really the
Crusaders . . .Billy Joel, who managed three encores the first show
and four the second at the Capito! Theater in Passaic, New Jersey,
brought a cat out on stage and offered it to anyone in the audience
who would promise to give it a home. I found it in Chinatown last
night,” he told the crowd, ““and didn’t want to see it become a won-
ton.” There was a race for the stage door at the end of the show ..
Edgar Winter and Dan Hartman are sharing a Long Island mansion
with a 16-track tape machine but no formal studio. The pair reportedly
roam around the house looking for suitable echoes for each night's
work.

VISITING DIGNITARIES DEPT.: Roxy Music’s fans at the Academy
recently included Andy Warhol, Interview editor Peter Lester, and
Todd and Bebe Rundgren . . . Catching Phoebe Snow’s one-nighter
at the Bottom Line: Paul Simon, Caroline Kennedy, Lou Adler and
Steve Goodman, Simon, it is heard, saw Ms. Kennedy on line in the
rain on his way in and tipped off the folks in the box office . . . Ber-
nard Purdee and friends filled in for Michal Urbaniak at the last minute
Saturday and Sunday at the Bottom Line . . . And Billy Daniels re-
placed an ailing Erroll Garner at Mr. Kelly’s in Chicago . . . Eddie Con-
don’s is the name of a new jazz nightclub being opened by Leonard
“Red” Balaban, friend of the late jazz guitarist and leader of Balaban
and Cats. Manager will be Mike Canterino, whose family ran the Half
Note (which remains closed right across the street from the new room)
. . . Ken Walz’ 51st State film crew visited the RW offices to tape a
segment with publisher Bob Austin for their up-coming feature on
Clive Davis, reported here earlier.

T-SHIRT TRENDS: Long-sleeve baseball jerseys seem to be in this
season (and comfortable)—the Nitty Gritty Dirt Band a few months
back, and more recently Barry Manilow and Melissa Manchester. But
the T-shirt of the week award goes to Columbia for its (short-sleeve)
Chicago number with Harry Truman on front and the inscription
““America needs you now.”

IN PRINT: Or maybe we should say, keeping behind the Times, as
that paper’s Sunday Magazine came forth with a feature article on
Stevie Wonder—nice, but a little late for the last tour (and a little early
for the next album).

AmericanRadioHistorv.-Com

Disco LP Package

m HOLLYWOOD—Motown Rec-
ords has announced plans for the
release of a series of disco-orien-
ted albums which will be geared
for play by discos and by the con-
sumer. The first album in the
series, scheduled to ship shortly,
entitled ‘‘Disc-O-Tech, Vol. 1,”
has been announced recently by
Suzanne dePasse, vice president
of Motown’s creative division.

“Disc-O-Tech, Vol. 1 will fea-
ture the following songs and ar-
tists: “Uptight’”” by Stevie Wonder,
“Dancing In the Streets’” by Mar-
tha Reeves and the Vandellas,
“‘Roadrunner” by Jr. Walker & the
All-Stars, ““You Need Love Like |
Do” by Gladys Knight & the Pips,
“I's A Shame” by the Spinners,
"Ain’t Too Proud To Beg” by the
Temptations, 1 Heard It Through
The Grapevine” by Marvin Gaye,
“Girl, You Need A Change of
Heart” by Eddie Kendricks, ‘‘Love
It Like An ltching In My Heart”
by Diana Ross and the Supremes,
“Function At The junction” by
Shorty Long, “Going to the Go-
Go” by Smokey Robinson and the
Miracles and “ABC" by the Jack-
son Five.

“Disc-O-Tech, Vol. 2,” which
will be released in April, will fea-
ture instrumental dance songs.

A comprehensive promotional,
advertising and merchandising
campaign will support the re-
lease. Felt pennants bearing the
““Motown Disc-O-Tech” theme
will be serviced to record out-
lets, radio stations and discothe-
ques throughout the country. In-
store poster displays announcing
the availability of the album will
be strategically placed in stores
and record marts.

‘The Hotel Orchestra’
Rush-Released by ATV

B NEW YORK — Peter K. Siegel,
president of ATV Records Incor-
porated, has announced the
signing of the Hotel Orchestra,
and the rush release of the al-
bum “The Hotel Orchestra’” on
the Pye label.
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Ira Heilicher: €

By LENNY BEER

Currently vice president systems and operations for J.L. Marsh/
Heilicher Bros. at the age of 28, Ira Heilicher has established himself
as a key figure in the industry due to the development of the com-
puter systems record-ticketing procedure which marks the sophistica-
tion of the Heilicher operation. He has been involved in the industry
full-time since he was 17 years old. Heilicher has worked booking
bands, producing and promoting records and has participated on all
levels of the rack and distribution organization. In the following
Dialague, he discusses the current state of the organization which
he represents and the future of rack jobbing, distribution and inven-
tory ticketing in the industry.

Record World: What makes up the J.L. Marsh rack operation? What
cities, stores, etc.

Ira Heilicher: The best description of J. L. Marsh is that it is an
organization devoted to service. All of our personnel—all of our ware-
house locations—all of our automated systems—are designed to pro-
vide a service, to those retailers that are our customers. We feel very
strongly about the calibre of people who make up our company and
are its backbone. They are knowledgeable “‘record” people, with a
strong sense of pride in the customers we serve, and are totally com-
mitted to serve them in such a way that their volume, their promo-
tional efforts, their record departments’ appearance, their return on
investment is all that it should be.

J. L. Marsh has warehouse/office complexes in 15 major locations.
Our headquarters operation is in Minneapolis and our other locations
are: Miami, Atlanta, Detroit, Chicago, Dallas, St. Louis, Kansas City,
Des Moines, Denver, Phoenix, Los Angeles, San Francisco, Seattle and
Honolulu.

We serve a cross-section of retailers throughout the United States.
From the independent mama/papa customer, to the major department
store customer (like Dayton’s, or the May Company), to the large
discount operations (like Zayre or Target), to the national chains (like
Woolworth, Wards, and J. C. Penny).

RW: What percentage of business in the country do racks do?

Heilicher: Recent industry figures compiled by NARM tell us that
the rack service type of record & tape merchandisers account for
approximately 70 some percent of the total industry business, through
the customers they service. Obviously, the balance then would be
split up among the distributors, the cut-out suppliers, the one stops,
etc., type of customer supplied locations.

The change to the bulk of the record and tape business flowing
through the rack jobber type of supply didn’t happen overnight. It
was the result of distributors, both independent and manufacturer-
owned, finding that the costs of travel, promotion, freight, etc., on a
limited number of labels, made it unprofitable to reach the smaller or
outlying dealers on a regular basis. The rack type of service firms,
such as J. L. Marsh, however, with all labels and a complete or total
department supply of records, tapes, accessories, music books, etc.,
was able to make their service work out profitably. | believe the best
evidence of the success of the transition from almost total industry
supply to the dealers by manufacturers and distributors, is the fantas-
tic growth of our industry since the emergence and growth of the
rack jobber.

RW: What about your pricing system? What do you sell a $6.98
album for?

Heilicher: Pricing seems to be one of the most controversial prob-
lems of our industry right now. A $6.98 album is not really a $6.98
album. 1t’s an artificially—arbitrarily—unrealistic—mythical price put
on an album that really sells for $3.29—$3.79—%$3.99—%$4.39—%4.69—
$4.99—$5.39—or a host of other loss leader, or rip-off—but seldom
profitable—prices.

For the customers that J. L. Marsh services, we shop the competition
in the area, then make up a suggested retail price for our customer.
Obviously, they can accept the suggestions, or change the pricing
up or down, since they control their own retail and thus their own
profit margins. Fortunately our computer programs and our automated
processes allow us to use a multiple pricing system on any price range.

rvice & Sdles Sophistication

On a $6.98 album for example, we could price top 10 Ips at a low
competitive advertised price—the next 11-150 [ps at a higher price,
and the catalogue balance at a third level—all aimed at assisting the
retailer to enjoy a higher average profit margin. Unfortunately, we have
people in our industry who don’t seem too interested in profit, or are
willing to live with give-away pricing. Volume sales are nice, but these
give-away retailers are really hurting our industry in the long run.

We have to consider the price of retail Ips today. It's very possible
that the record manufacturers also have priced themselves out of the
record market. There’s a definite decrease in the amount of units per
location sold. People seem to be resisting whether it's the economic
climate or they’re just rebelling against the price of records. People
are very price conscious and want value for their money. People are
starting to question the value of that piece of product. | think manufac-
turers will have to introduce a new artist at a lower price and as an
artist’'s popularity expands the price can go up. The record industry
is the complete reverse of the supply and demand theory. The more
demand for a record, the lower the retailer sells it. The retailers take
the hottest in demand, and sell it for a lower price. There’s no reason
why the industry has to give away the Elton Johns and the Neil Dia-
monds, John Denvers, Carpenters, Cat Stevens . . .

RW: Do you feel that inventory management is the way the whole
industry is going to go in the future? Piece counting, and actual ticket-
ing of records?

Heilicher: 1t's dangerous to generalize, but doesn’t every successful
business have to have some control on inventories? Obviously, J. L.
Marsh has felt for some time that a positive control is needed on
initial shipments, on replacement of sales, and the cutting out of slow
moving or dead stock. As you know, we use an optically scanned
ticket on our records and tapes for control purposes, and even though
many in our industry thought it an expensive and unnecessary method,
many of those same competitors are now attempting to come up with
similar systems. Today, more than ever before, our customers are
concerned with return on investment. They want turnover, they want
fast replacement of sales, they want a ‘“‘managed’’ inventory. Our
continuing gr<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>