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HITS OF THE WEEK

SINGLES

JOHN DENVER, “THANK GOD I'M A COUNTRY

GORDON

HOLLIES,

&

BOY” (prod. by Milton Okun w. Kris
O'Connor} (Cherry Lane, ASCAP).
Having brought "Back Home Again'’
all the way home pop and country,
the musical sense and taste behind
this choice from his "An Evening
With set is undeniably on
target. His TV special ratings prove
he's still tops! RCA PB-10239.

LIGHTFOOT, ‘“RAINY DAY PEOPLE”
{(prod. by Lenny Waronker) (Moose,
CAPAC). Warm, cozy tune about
folks who understand what it takes
to surround a gloomy situation with
mellow magic. First single culled
from his “Cold on the Shoulder' al-
bum will provide the next chart rain-
bow for the "Sundown™ man. Re-
prise 1328.

“SANDY' (prod. by Ron Richards)
{Laurel Canyon, ASCAP). Neither the
Larry Hall nor the Ronny & the Day-
tonas oldie, but an original from the
promising pen of Bruce Springsteen.
With it, ""The Air That | Breathe"
men waft another winning ballad
skyward. Lyrically and melodically,
another "' . . . Heavy" for the British
band. Epic 8-50086.

JOHNNY BRISTOL, “LEAVE MY WORLD" (prod.

&

by Johnny Bristol) (Buddah, ASCAP).
Previewing the album that will es-
tablish the noted producer as a
household name performer comes a
globally-monikered grabber out to
leave no market unspun. Should
even top ‘'Hang On in There Baby"
as it orbits upwards, pop and soul.
MGM 14792.

SLEEPERS

JIMMY BUFFETT, A PIRATE LOOKS AT FORTY"

o

(prod. by Don Gant] (ABC-Dunbhill,
BMI). While he himself hasn't seen
the other side of the pivotal age,
Buffett has a remarkable knack for
describing it. This limitless piece of
demographic dauntlessness should
ship him out of port under more
steam than anything since *'‘Come
Monday.'* ABC Dunhill D-15029.

BETTY WRIGHT, “WHERE 1S THE LOVE" {prod.

SKY KING,

O

by W. Clarke, H. W. Casey & R. Finch)
{Sherlyn, BMI). Lady who struck gold
in “'Clean Up Woman'' clothes now
dons the garb of a disco queen with
this year's answer to '"Rock Your
Baby.”” Miami funk answers this
question with nothing but hit affir-
mation. You'll find it all right down
here! Alston 3713 (TK).

““MAKES ME FEEL SO GOOD"
(prod. by Martyn Ford w. Steve Crop-
per/Sky King Co.) (Flying Crown,
ASCAF). Chris Brubeck’s new band
comes on like a cross between Chi-
cago and Guess Who at the Mardi
Gras. High-spirited pledge of love
takes its vows with a discernable dif-
ference. Elixir of rock and dixieland
brews. Columbia 3-10115.

LEA ROBERTS, ‘*ALL BRIGHT NOW' (prod. by

o

Denny Diante & Spencer Proffer} (Irv-
ing, BMI}. Lady who was the first to
cut “‘Laughter in the Rain'' does a
soul number on the famous Free
manifesto. Song which has been beg-
ging for such a treatment will have
you on your knees pleading for
more, Dynamically A-O.K.!' United
Artists XW626-X,

AmerticanRadiaHicstansCam.

ALBUMS

SOUNDTRACK, “TOMMY.” Third version |

of the rock opera now sports an all-
star cast including Eric Clapton, Elton
John, Ann-Margret, Jack Nicholson, Oli-
ver Reed and Tina Turner in addition to
original Who stars. Unquestionably the
long-awaited film of the year with big
box office business inevitable, the
soundtrack will soon find itself in a top
chart slotting. Polydor PD 2 9502 (9.98).

ROBERTA FLACK, “‘FEEL LIKE MAKIN'
LOVE.” Ooh . . . The Flack feel flows
as it mellows the soul through her flaw-
less synthesis of sounds. Roberta retains
a rhapsodic warmth through all the love
selections, this time with growth via
jozz-oriented backing. The smash title
track ensures a gold result with *'Feelin’
That Glow'' and *I Wanted It Too’" also
topping. Atlantic SD 18131 {6.98).

JUSTIN HAYWARD & JOHN LODGE,

“BLUE JAYS.” Moody Blues guitarist |

and bassist don a duo role for this
orchestral outing, which bears resem-
blance in structure to previous group
efforts. Intricate arrangements are com-
plemented by sweeping harmonies with
“This Morning" and "I Dreamed Last
Night'' indicating their flight to success.
Threshold THS 14 (London) (6.98).

GOLDEN EARRING, “SWITCH.”" Dutch
delights further their Track tradition on
this second label release, as Barry
Hay's onstage eroticism grabs hold of
vinyl too. The selections are heavy metal
movers spiced with the quintet's dra-
matic flavor, as the exciting '‘Love Is
a Rodeo,” ''Troubles & Hassles'’ and
“Kill Me (Ce Soir)" tunefully testify.
Track/MCA-2139 (6.98).
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Dedicated to the Needs Of the Music/Record Industry

NARM Retailers List Resolutions

@ LOS ANGELES—The Retailers Meeting at the 17th Annual NARM
Convention resulted in a series of resolutions which the group unani-
mously approved for consideration by the industry. The meeting,
chaired by Barrie Bergman, president of the Record Bar, was attended
by NARM members representing over 850 free-standing retail outlets.

"“This group,” Bergman said, “represents a major segment of the
independent full-time retailing part of our industry, and their point of
view must be of interest to the manufacturers, distributors and labels.”

The resolutions were discussed prior to publication with a panel of
representatives from major manufacturers and labels, including Ed
Rosenblatt of Warners, Jack Kiernan of RCA, Jack Craigo of Columbia
and Dave Glew of Atlantic. Following are the retailers’ recommenda-

tions:

1. As of last year, unit sales are consistently down. It was felt that
the recent price increases were primarily responsible for this fact.
The price increase also made it necessary to reduce the number of
units in retail inventory. The combination of their effects are to the
detriment of the industry on both a short and long term basis.

2. It was agreed that the purchase of pre-recorded music is a
habit pattern which can to a large degree be influenced by the easy
and relatively inexpensive availability of singles through traditional

retail outlets.

Juke Box Spokesman

Answers Stan Cornyn

& NEW YORK — Ben Chicofsky,
managing director of the Music
and Amusement Association, Inc.,
formerly Music Operators of New
York, Inc., the largest juke box
trade association in the country,
agrees with and says a 17th point
should be added to Stan Cornyn’s
16 suggestions in the latter's
“The Day Radio Died” speech
given at NARM and printed in
full in Record World (3/15): That
juke boxes and juke box opera-
tors represent “‘the most potential
exposure in the singles record
field.” In an interview with RW,
Chicofsky, responding to RW's
printed text of Cornyn’s speech,
said that this area has been com-
pletely overlooked by the record
manufacturers who now com-
plain about a lack of media for
exposure of their records.
(Continued on page 89)

Valli Tops Chart

For Private Stock

W NEW YORK — Private Stock
Records, under the leadership
of president Larry Uttal, is this
week enjoying its first number
one record: Frankie Valli's
“My Eyes Adored You.” The
single has been successfully
followed by Valli's "’Closeup”
album debuting at a bulleted
136 in its first week of release.

(Continued on page 79)
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‘Solo Alumni of Group Efforts
Display Singles Chart Clout

By ROBERT ADELS

® NEW YORK — An examination
of The Singles Chart this week
shows how groups from the
rockin’ '50s through to the con-
temporary '70s have provided and
continue to turn out an abundant
talent pool from which top solo
vocalists of 1975 have emerged.
Single performers who are either
alumni of past groups or mem-
bers of ongoing teams account for
19 of Record World’'s top 100
listings this week, including three
top 10 singles and Chartmaker of
the Week.

Leading the pack at a bulleted
1 is Frankie Valli, lead singer of
The Four Lovers of the '50s but
best known as the focal point of

MCA's Lee Outlines Plans
For Proposed Credit Group

By ELIOT SEKULER

| B LOS ANGELES—The formation
| of a national industry credit group
consisting of national credit man-
’ agers of record and tape manu-
| facturers was set into motion at
the recent NARM convention
' here. In a meeting organized by
George Lee, MCA'’s national credit
| manager, a consensus agreed
on the objectives of the organiza-
tion, which would supplement in-
formation provided by the re-
gional credit bureaus currently in
operation. In addition, the na-
tional credit group would serve
as a forum in which problems and
developments involving national
accounts could be raised.

More Credit Control

The cooperative exchange of
information, according to Lee,
would afford participating com-
panies more credit contro! of ac-
counts that are buying in more
than one region. At present, Lee
asserted, the individual branches
of several distribution systems are
frequently aware of the credit
status of only the locations with
which they are directly dealing,
and may not know the status of
the same account in another
market.

In Attendance

Eight other national credit man-
agers attended the meeting, in-
cluding Gilbert Khlil of the Ampex

Corporation, J. Faulkner of Capi-
tol Records, Eugene Friedman of
Columbia Records Sales, E. L.
Lieske of GRT Corporation, S.
Friedman of Phonodisc Inc., E. B.
Amiri of RCA Records, D. Lider of
United Artists and Irwin Gold-
stein of WEA. The meeting was
also addressed by a member of
the Southern California Credit
Men’s Association.

Objectives

The participants agreed to meet
three times per year with the
first meeting scheduled for early
June in New York. Future meet-
ings will take place in alternating
sites located on the east and west
coasts and the midwest. The ob-
jectives of the group, as outlined
by Lee, are as follows:

1. To supplement the already
existing activities of regional
credit groups, but on a national
level.

2. To discuss problems and
trends involving accounts that are
national in nature, as well as to
bring into focus any regional
problem of mutual concern.

3. To invite, from time to time,
as guests, one or more accounts,
to mutually evaluate relations be-
tween accounts and vendor, to
promote a better understanding
among us of credit’s role and
value in our industry.

AmericanRadioHistorv.Com

The Four Seasons who busted out
in 1962 with “’Sherry.” Valli had
a streak of solo successes from
‘66 to ‘69 but his current “My
Eyes Adored You” has become
the strongest charter of his career.

At a bulleted 4 is Minnie Riper-
ton (Epic) with “Lovin’ You.” An
alumnus of one of the first black
progressive bands, Rotary Con-
nection, she is currently coming
into her own.

Former Beatle Ringo Starr
(Apple) is a bulleted 6 with ""No
No Song.” The drummer-vocal-
ist’s solo success had been spo-
radic until producer Richard Perry
stepped into the picture last year
with the "Photograph” album.
Another former Beatle, john Len-
non, is currently coming off of
one hit, ""#9 Dream,” while he's
bulleting up the charts at 61 with
the follow-up, “’Stand By Me."”

That particular song was orig-
inally the second solo hit for Ben
E. King, currently enjoying a chart
renaissance with his Atlantic re-
cording "‘Supernatural Thing, Part
1, bulleted at 12. King first came
to prominence as Clyde McPhat-
ter’s replacement as lead singer of
The Drifters in '59; he had a solo
chart run on Atco from '61 to ’69,
but his current release is his big-
gest single since 1963’s I (Who
Have Nothing).”

Linda Ronstadt is coming off
her first number one single as a
solo performer with “You're No
Good"” (Capitol). She began her
career in the late sixties with
the Stone Poneys who scored their

(Continued on page 89)

Bowie vs. MainMan

B NEW YORK — Legal action
between David Bowie and the
MainMan companies comes at
a time when RCA Records has
just released the artist's ““Young
Americans” album.

A temporary restraining order
which was placed on the Ip was
lifted on Friday in New York and
at press time RCA Records was
no longer under any restrictions
to sell and promote the album.
There may be further hearings.

The following related develop-
ments took place prior to the
Friday decision:

(Continued on page 89)
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'‘R&R’ PR Firm
Formed by Azoff

@ LOS ANGELES Irv Azoff,
president of Front Line Manage-
ment Company, has announced
the formation of a new subsidiary
public relations company, “R & R”
Public Relations. Trudy Green,
formerly an account executive
with Gibson, Stromberg & Jaffe,
has been appointed to head the
newly-formed company.

Trudy Green

Betore joining Gibson & Strom-
berg, Ms. Green ran press and
promotions for the Essex Music
Group in England, and prior to
that had her own company
which dealt with many British
record labels and artists.

“R & R’ Public Relations will
deal exclusively with worldwide
publicity for all artists managed
by Azoff at Frontline as well as
his Full Moon Records label.

Azoff said his main aim in
forming an ‘in-house’ publicity
company is that his own com-
pany is now expanding to such
an extent that it has become im-
perative to maintain and develop
closer association between his
artists and the press, via a direct
contact from his offices at Front
Line Management.

RCA Names Abramson

Album Promo Manager

¥ NEW YORK — Michael Abram-
sun nas been appointed manager,
national album promotion, RCA
Records. The announcement was
made by Tony Montgomery, di-
rector, promotion, to whom he
will report.

Abramson joined RCA Records
in 1972 as the company’s local
promotion representative work-
ing out of the Cleveland branch.
In 1973 he moved to New York
where he was appointed manager,
product merchandising. In this
position Abramson acted as prod-
uct manager for many of RCA’s
top acts, including David Bowie,
Lou Reed and the Kinks, among
others.

(Continued on page 89)

Mogull and Sunday
Debut New Firm

B LOS ANGELES—Arthur Mogull
and Michael Sunday have an-
nounced their affiliation in an en-
terprise directed towards the de-
velopment of new talent for pub-
lishing and production. Under
the agreement, Sunday will bring
artist’s into Mogull’s organization
and will also help develop artists
presently signed to that office.

The first co-venture is the Mas-
ters of the Airwaves, a four-man
group discovered and produced
by Sunday, with one album on
Epic Records. Sunday recently re-
signed his position as Epic’s direc-
tor of contemporary product in
Hollywood. He can be reached at
(213) 980-5690.

Becce Joins RCA

m NEW YORK—Mike Becce has
been appointed manager, na-
tional singles promotion, RCA
Records. The announcement was
made by Tony Montgomery,
director, promotion, to whom he
will report.

E{
1

Becce, a seasoned veteran in

Mike Becce

the music business, was most
recently  national  promotion
director for Polydor Inc., a posi-
tion he held from 1973.

A 1956 graduate of Manhattan
College with a Bachelor’s Degree
in Business Administration, Becce
started in the music business at
the old WMGM radio station in
New York where he was assistant
music director.

Winston Named Pres.
Of Malverne Distrib.

B NEW YORK — Jerry Winston,
vice president, director of mar-
keting, has been appointed
president of Malverne Distribu-
tors, Inc.

Winston, a thirty year veteran
of the record business, was
founder of Mardi Gras Records,
a Latin label in the '50s, and for
many years was president of
Wendy Distributors, a New Jer-
sey-based distributorship.

At the same meeting, the fol-
lowing officers were appointed:
Joe Grippo, vice president; Har-
vey Maybrown, secretary; and
William Shocket, chairman.

UA Names Bass
Album Promo Dir.

B LOS ANGELES—Ray Anderson,
vice president, promotion, United
Artists Records, has announced
the appointment of Bill Bass to
the post of national album pro-
motion director.

Bass was most recently national
album promotion manager for
RCA Records. He had previously
been program director (and, later,
acting general manager) for
WMMS-Cleveland, program di-
rector of WNCR in Cleveland, and
manager of retail operations for
Stark Records’ retail merchandis-
ing operation, Music Grotto.

He will be headquartered in
Los Angeles and will report to
Anderson.

Huesman Named Mgr.,
Together in Atlanta

W LOS ANGELES — In a joint an-
nouncement from Tom Noonan,
acting vice president of market-
ing of Motown Records, and Bob
Fead, vice president of sales and
distribution for A&M Records,
Chuck Huesman has been named
the branch manager for Together
Distributing Company in Atlanta,
Georgia.
Responsibilities

Huesman will be responsible
for overseeing the entire Mo-
town/A&M operation in Atlanta.
He was formerly the southern re-
gional sales representative for
A&M Records.

Chuck Huesman

More Olivia Gold

8 LOS ANGELES — The MCA
single “Have You Never Been
Mellow” by Olivia Newton-]John
has been certified gold by the
RIAA.

AmericanRadioHistorv. Com
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2 | FRANKIE VALLI
Y "My Eyes Adored You”

NEXT

Frankies Got His Eyes
OnThe LP Charts! |

"CLOSEUP”

A Brilliant Album Featuring
“My Eyes Adored You"
And Introducing 7 New Valli Hits!

Album P$#2000 [
Produced by BOB CREWE & BOB GAUDIO &

PRIVATE STOCK
RECORDS

Available on GRT Tapes PRIVATE SFOCK RECORDS « 40 West 57th Street » New York, N.Y. 10019



Hayward & Lodge Soar as 'BlueJays' Duo

By ROBERT ADELS

B NEW YORK—Should it come as
a surprise that 2800 people
showed up at Carnegie Hall last
Monday (10), with more than ten
times that many turned away for
lack of space, merely to hear an
album? The creators behind the
music which led to the World
Premiere Playback of “Bluejays,”
Justin Hayward and John Lodge of
the Moody Blues (Threshold),
don‘’t think so.

They told Record World: “Our
U.S. manager, Jerry Weintraub—
who could have just as easily
waited for his tape to arrive in the
mail, as our fans could have held
out for the arrival of ‘Bluejays’ in
the stores—flew 12,000 miles to
hear the final mix in our London
studio.”

Answering the question of the
current status of the Moodies, that
old “Have you broken up?”’ query
always following any solo endea-
vor from an established group
member, John Lodge replied:
““Some of us have just been taking
a rest since completing our world
tour back in March of last year.
We, Justin and |, obviously aren’t
resting. We found ourselves to-
gether at Threshold Studios last
June and never asked any ques-
tions. We ended up with thirteen
tracks, and so in effect, we've al-
ready started on ‘Bluejays Volume
Two.””

That is not to say that the
Moody Blues as a whole are cur-
rently planning to work on a
group endeavor, but Justin Hay-
ward feels that the “never asking
questions’ aspect of the entire act
is partly what has held them to-
gether all this time. He alluded
to a kind of non-verbal communi-
cation between all five group
members which may, when the
time is right, result in the quintet
putting together a new project
as a complete unit. “‘But for now,”
Justin summarized, “We feel the
music John and | have made, two
cuts of which being the first time
we have officially collaborated as
songwriters, stands on its own.”

Despite the anticipated success
of the Carnegie Hall Playback,
Lodge and Hayward never envi-

Monument Signs Roe

| NASHVILLE Fred Foster,
president of Monument Records,
has announced the signing of
Tommy Roe to a recording con-
tract with the Monument label.
This reunites him with Felton
Jarvis, who produced two of
Roe’s earlier hits: “Everybody”
and “Sheila.”

Roe’s first single for Monu-
ment, “Glitter and Gleam,” is
being rush released this week. It
was produced by Felton Jarvis at
Youngun Sound outside of Nash-
ville.

Justin Hayward (left), John Lodge

sioned doing it more than once
prior to the album’s simultaneous
worldwide release on their own
London-distributed label. “It's
like a concert in any particular
city,” Justin explained. “You only
get that buzz the first night, and
to find it again you have to go
somewhere else.”

Which brings up the question
of touring. Planning to use the
studio personnel from ““Bluejays”
in a forthcoming tour of Europe,
Britain and the U.S. beginning in
late Summer, Lodge & Hayward
discussed their desire to do some-
thing a bit different:

“It all depends on the recep-
tion of the album of course,”
Justin detailed, “but my idea of
an ideal tour would be to play
only three or four major halls, one
night each, in Europe—and then
do the same in England and the
US.” John elaborated further:
“Sure, it would be a money-losing
proposition, but most tours, es-
pecially with the precision we
demand in our organization, usu-
ally are for any British band work-
ing . . . the double tax sjtuation
and all of that.”

On disc, “Bluejays” is notably
a departure from former Moody
Blues project in that the fullness
of the sound more often comes
from a live string section. In fact,
there is no mellotron at all on
“Bluejays’” — although ‘‘cosmic”
qualities do appear in the guise
of other types of synthesized key-
boards.

The inspiration for the project,
according to its creators, came
out of the fact that although any
writer in the Moody Blues always
had creative control over his self-
penned contributions to the
group’s recorded repertoire, the
realities of such a conglomerate
of talents left only 2-3 cuts for
each member in terms of display-
ing their individual artistic wares.

"“Both of us had much more in

| us than three songs a year,” Lodge

related. “There were so many
more songs we simply ‘needed’

to record, and that in turn re-
sulted in ‘Bluejays.’ "’

The album title itself which
both group members feel might
well evolve into the name by
which they as a duo will become
known to the mass public, came
from the original artwork Phil
Travers showed them for the
package. Although the total con-
cept was re-worked from the de-
signer’s first visual conception of
the music within, two azure birds
which were an important part of
the initial artwork provided the
inspiration for the album’s even-
tual moniker.

We're proud of everything
we’ve done in the past as part of
the Moodies,” Lodge explained,
“and we will be including that
music as part of our upcoming
tour. But the concept of ‘Blue-
Jays’ we feel will establish its own
identity.”

And while the current “resting’’
status of the Moody Blues as a
unit may be a bit too amorphous
right now to rest comfortably
with an audience, much of which
greets each succeeding MB album
with a missionary fervor, it is
soothing to know that “Blue-
Jays” is presently in flight. The
journey is a most rewarding one.

‘Rock Concert’ Special

B NEW YORK—"Don Kirshner’s
Rock Concert” will celebrate its
second anniversary with special
telecasts on March 21 in Los An-
geles and March 22 in New York.
The program will feature rock
stars including Mick Jagger and
the Rolling Stones, Seals &
Crofts, Black Oak Arkansas,
Johnny Winter, lke & Tina Turner,
Linda Ronstadt, Maria Muldaur,
Jim Croce (in a special filmed
segment), Billy Preston and
the Eagles.

The show will air in Los An-
geles, Friday, March 21 from
11:30 p.m. to 1:00 a.m. on
KLTA-TV, and in New York on
Saturday, March 22, 11:30-1:00.

The Second Anniversary special
will be supported by a full-scale
media advertising blitz, including
full-page ads in TV Guide, New
York Magazine, and ads in many
newspapers around the country.

The program of special encore
performances includes: “Silver
Train,” ““Angie,’”” '"Dancing With
Mr. D.” (the Rolling Stones);
“Time [n a Bottle” (Jim Croce);
Out-a-Space” (Billy Preston);
“Diamond Girl,”” ‘“Paper Air-
plane” (Seals & Crofts); “Jumpin’
Jack Flash” (Johnny Winter);
“Hot & Nasty,”” “Jim Dandy”
(Black Oak Arkansas); ‘“‘Proud
Mary” (lke & Tina Turner); “Mid-
night At The Oasis,” “I'm A
Woman”’ (Maria Muldaur);
""Desperados,” “You're No Good”
(Linda Ronstadt with Eagles).

AmericanRadioHistorv.Com

Davis On 51st State

B NEW YORK—In the most re-
cent airing of WNET’s 51st State
(16), producer Ken Walz ex-
amined the career of Arista Rec-
ords president Clive Davis,
contrasting Davis’ life with that of
Ellen Gould, an unknown singer.
After interviews with Record
World publisher Bob Austin,
WNEW-FM disc jockey Dave Her-
man and New York concert pro-
moter Ron Delsener, the cameras
followed both Ms. Gould and Mr.
Davis through some of their
respective daily routines. The

show culminated in a filmed re-
port of a live audition staged by
the show at Reno Sweeney here
in order to bring Ms. Gould and
Mr. Davis together.

§ é ‘1

Clive Davis, Ken Walz

Walz, who has been respon-
sible for promotional films of
Bette Midler, served as associate
producer of the Columbia Rec-
ords promo film “The Family of
Music” (re-edited into four tele-
vision specials) and for a variety
of educational and commercial
television concerts, served as
producer/director/reporter of the
30-minute documentary on Davis.

51st State is a production of
WNET/13. Executive producer is
Gordon Hyatt; senior correspon-
dent: Beth Fallon. Segment pro-
ducer/reporters, in addition to

Walz, were Raenelle Garris,
Molly Haskell, A.). and Craig
Mikhitarian.

The second half of the show
was devoted to a report on
reggae music. The program is
available to other National Edu-
cational Television Network
stations.

Atlantic Inks Sinakin

B NEW YORK — Ahmet Ertegun,
chairman of the board of At-
lantic/Atco Records, has an-
nounced the signing of vocalist-
songwriter Rena Sinakin to the
label. Ms. Sinakin writes, ar-
ranges and performs her own
songs.

For the songstress’ first At-
lantic single, “Pure Love In My
Heart,”” as well as her forthcom-
ing album, Leon Huff coordinated
the recording sessions at Phila-
delphia’s Sigma Sound Studios.
Huff directed backup musicians
MFSB and Norman Harris, as well
as the handling of backing vocals.
Ahmet Ertegun, executive pro-
ducer, also co-produced the ses-
sions with Ms. Sinakin.
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Superstars All Togetheron
Don Kirshner's Second Anniversary Show
(and tuning up for Yegr3.)
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JIM CROCE, MARIA MULDAUR, JOHNNY WINTER, SEALS & CROFTS,
IKE AND TINA TURNER, BLACK OAK ARKANSAS,
LINDA RONSTADT AND THE EAGLES, BILLY PRESTON.

A music celebration
toasting two years of outstanding television entertainment.

11:30 pm WNEW Channel 5 (|88 LSS | inassociation
In Los Angeles:Friday, March 21 VO%N@E‘ with Viacom Enterprises.
11:30 pm KTLA Channel 5 E=—————————N Check television listings for your local playdate.

In New York: Saturday, March 22 g g e ‘ A Don Kirshner Production,
|
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THE C&AST

By BEN EDMONDS

@ A NOD’'S AS GOOD AS A WINK (TO A BLIND
SECURITY GUARD): Rod Stewart & the Faces
climaxed their LA visit by hosting an ultra-security
bash at the Greenhouse. Among the select few
hundred were Jimmy Page, Ryan and Tatum
O’Neal, Zep manager Peter Grant, Cher, Gregg
Allman, David Cassidy, Bobby Womack, Joe Smith,
Iggy Pop, Pink Floyd manager Steve O’Roarke,
David Blue, Dennis Wilson, Dave Mason, assorted
Deep Purples and Foghats, Albert Grossman, Billy
Gaff, Britt Ecklund, Bernie Taupin, Michael Des Barres, Jerry Beckley
and Peter Asher. Sequestered in a voraciously guarded back room
were Bob Dylan, Joni Mitchell, Bryan Ferry, Elton John and Rod, which
made for a scene that one observer likened to “a rock & roll last sup-
per.” Paul and Linda McCartney got in; the rest of Wings didn’t. The
people who got turned away, in fact, would’ve made for a better
party than most you'll see in Hollywood these days . . . One of the
highlights of the Faces shows at the Forum actually took place in
the tuning room where, as a warm-up exercise, Rod, Mick Jagger and
Bobby Womack harmonized on a couple of the latter's tunes, “It's
All Over Now” (which the Stones popularized and Rod resurrected)
and “That’s The Way | Feel About Cha” . . . Though he arrived too
late to make Rod’s party, David Bowie is indeed in town. He was
spotted at Oz Studios one evening, in the company of Jean Milling-
ton and Cam Davis (of Fanny) and Iggy Pop, the crew reportedly
cutting demos of recent pop material. And whatever the outcome
of the litigation surrounding Bowie’s “Young Americans” Ip, rest
assured that album sales certainly won't suffer on account of all the
publicity.

LL GIVE IT AN 85 CUZ YOU CAN SMILE TO IT: To test material
for his forthcoming album with Harry Shearer (of the Credibility Gap),
comedian Albert Brooks collars anybody who comes to his door—be
they mailmen, delivery boys or Jehovah’s Witnesses—and lays down

(Continued on page 91)
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Arista Signs Monty Python

B NEW YORK—Clive Davis, pres-
ident of Arista Records, has an-
nounced that the company has
signed British comedy group
Monty Python to a long-term
exclusive recording contract. The
group’s popular television series,
“"Monty Python’s Flying Circus,”
is currently enjoying Public Tele-
vision’s highest audience ratings
while continuing to add PBS sta-
tions in markets throughout the
country.

The group’s forthcoming album,

““Matching Tie & Handkerchief,”
features three sides on a single
disc and is now being rush-
released by Arista Records.
In States

Monty Python is currently visit-
ing the State on a promotional
tour in support of the new album,
their TV series, and to attend a
preview of their new movie,

“Monty Python & The Holy Grail,”
at a special midnight screening at
the Filmex Movie Festival in Los
Angeles.

Enjoying a reception at Sardi’s in honor of Arista’s signing of Monty Python are
Arista president Clive Davis (center) and group members (from left) Michael Palin,
Terry Gilliam, Graham Chapman and Terry Jones.

Calif. Piracy Bill

Postponed in Committee

W LOS ANGELES — Proposed
legislation that would impose
tougher penalties on manufac-
turers, distributors and retailers
of pirated recordings was post-
poned following a hearing held
on March 12 by the Committee
on Criminal Justice.

The bill, which was intro-
duced by California Assembly-
man Michael Antonovich, would
make the manufacture or distri-
bution of any pirated recording
a felony. The retailing or posses-
sion for retailing of such re-
cordings would be classified as a
misdemeanor under the terms of
Antonovich’s bill.

During the March 12 hearing,
testimony was introduced by
Jules  Yarnell, attorney and
special counsel for anti-piracy
legislation and enforcement for
the RIAA.

A spokesman for Antonovich
told RW that the bill would
probably come to vote within the
committee in the near future.

A&M Names Fitch

To Regional Sales

B LOS ANGELES — Effective im-
mediately, Dave Fitch has been
named the southern regional
sales representative for A&M Rec-
ords, announced Bob Fead, vice
president of sales and distribu-
tion. Fitch, who was formerly the
western special projects promo-
tional representative for the label,
will be working out of Together
Distributing Company, Norcross,
Georgia.

AmericanRadioHistorv.Com

20th-Westbound
Ships First LP

W LOS ANGELES—Armen Bola-

dian, president, Westbound
Records, has completed the
initial 20th-Westbound album,

““When We Do,” featuring Walter
“junie’” Morrison, former lead
singer of the Ohio Players, with
20th Century Records now ship-
ping products nationally. Boladi-
an and 20th head Russ Regan
recently finalized a pact calling
for exclusive distribution of all
Westbound product throughout
the U.S. via a new label, 20th-
Westbound.
Promotion

The album will be backed by
an array of special in-store aids
to introduce the artist, show-
cased earlier on a number of
Westbound albums with the
Ohio Players, ‘‘Pain,” “Pleasure,”
“Ecstacy.” Junie’s first solo effort
“When We Do,” was written
and produced by the artist, who
performs all vocals and plays
virtually all instruments except
strings, provide by the Detroit
Symphony Orchestra.

DJM Promotes Braun

® NEW YORK—Dick James Music,
Inc. has announced the appoint-
ment of Arthur Braun to the
Position of professional manager,
east coast. Prior to his appoint-
ment, Braun has worked in the
professional department of Dick
James Music, Inc. for the past
year.
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PR Firm Expands

@ LOS ANGELES—Faralla &Wol-
tag, Inc., a public relations firm
based here, has announced that,
effective immediately, Susan Mu-
nao will be joining the firm as a
full partner. The company’s cur-
rent principals Pat Faralla and
Lydia Woltag disclosed that the
company name will now be Fa-
ralla, Woltag, & Munao.

Munao was most recently the
VP of Gibson, Stromberg, & Jaffe
in charge of their east coast op-
erations. She is an eight year
music veteran having been as-
sociated with Capitol Records,
Levinson & Ross, and April/Black-
wood Music.

In addition, the firm has added
Peggy Martin, who had been
working with Atlantic Records’
west coast PR department for the
past year. She will be working in
the L.A. office along with Pat
Faralla, Lydia Woltag and Ron
Baron.

Frank Barron, formerly with
Gibson, Stromberg and )affe, has
also joined the firm as a consult-
ant.

Recn Baron handles all of the
press releases and the editing of
the company’s national news-
letter, “Wisewords & Wisecracks.”
The N.Y. office under the aegis of
Munao will also have Lois Amen-
dola working from it. Amendola
is also an alumnus of GS&]J .

Mathis Soiree

| i

Columbio recording artist Johnny Mathis hosted o special party ot his home in Holly-
wood during the NARM gothering. Pictured obove, from left, ore: vice president and
general manoger of Columbia Records Bruce Lundvoll, CBS Records president Irwin
Segelstein, CBS/Records Group president Goddard Lieberson and Mathis; Mathis with

Record World publisher Bob Austin.

London Pacts Houghton Mifflin
To Distribute Argo Product

#m NEW YORK—London Records,
Inc. has designated Houghton
Mifflin Company to distribute its
Argo list of spoken word record-
ings.

In making the announcement,
Charles Schicke, director of spe-
cial projects for London, said that
the Boston-based book publishing
firm would serve as the primary
distributor of the Argo spoken
line to the educational market.

Argo is one of the several labels
London distributes in the United
States. Its list includes the com-
plete works of Shakespeare in

ANMBRGYVA

uncut performance by the Mar-
lowe Dramatic Society and Pro-
fessional Players, whose ranks in-
clude Sir John Gielgud, Irene
Worth, Richard Johnson, lan
Richardson, Dorothy Tutin, Alan
Bates, and the late Max Adrian.

Argo also offers an English
literature series recorded in as-
sociation with the British Council
and Oxford University Press. The
series encompasses English litera-
ture from Beowulf to Brathwaite.
The recordings, many of which
are offered on cassette, include
the works of John Milton, Robert
Burns, William Blake, William
Wordsworth, Samuel Taylor Cole-
ridge, Percy Bysse Shelley and
Alfred, Lord Tennyson.

Recent releases in children’s
literature have been a complete
recording of Antoine De Saint-
Exupery’s The Little Prince read by
Peter Ustinov and J. R. R. Tolkien’s
The Hobbit narrated by Nicol Wil-
liamson. The Hobbit was pub-
lished by Houghon Mifflin in the
United States.

Future Argo releases will in-
clude The Secret Garden narrated
by Glenda Jackson, Winnie-the-
Pooh, and Kipling’s The Jungle
Books.

The latest Argo recording proj-
ect, “500 Years of Great Drama in
the English Language,” will fea-
ture dramatic works ranging in
time from medieval miracle plays
to contemporary drama.

Two Greats Meet

CBS Promotes Chavous

B NEW YORK — Richard Mack,
director, national r&b promotion,
special markets, CBS Records, has
announced the appointment of
George Chavous to the position
of northeast regional promotion
manager, special markets, CBS
Records.
Responsibilities

In his new capacity, Chavous
will be responsible for the pro-
motion and merchandising of all
black product on the Columbia,
Epic and CBS Custom Labels in
the northeast marketing region.
He will also supervise the activi-
ties of the local promotion man-
agers in the area, including such
major markets as New York,
Philadelphia, Boston and others.
He will report directly to Mack.

Background

Chavous first joined CBS Rec-
ords in 1972 and held various
positions before being promoted
to local promotion manager,
special markets, Houston, a posi-
tion he has held until this new
move.

Rising Sales, Profits
Reported by Pickwick

@ NEW YORK — Pickwick Inter-
national, Inc. has reported new
record sales and profits for the
quarter ended January 31, 1975.
Third Quarter

During the third quarter of
fiscal 1975 ended January 31,
sales rose 11 percent to $67,-
237,654 from $60,381,162
achieved during the same period
of the prior year. Net income in-
creased 7 percent to $3,005,911
from $2,816,900, and earnings
per share rose to $0.67 from
$0.63 in the comparable period
of the previous year.

Nine Month Sales

The sales for the nine month
period ended January 31 in-
creased 32 percent to $182,205,-
911 compared with $138,137,216
during the same nine month
period of the previous year. Net
income showed a growth of 12
percent or $7,107,283 as against
$6,372,264. Earnings per share
for this same period rose to
$1.59 from $1.43.

WILL WARM UP YOUR EAR LOBES

EponE Do/se RS

Producer Snuff Garrett recently held a bar-b-que at his home, co-hosted by 20th
Century Records president Russ Regan. Pictured above during the festivities from left,
are: Regan being greeted by Garrett while guest of honor Roy Rogers looks on;
Glodean and Borry White with Dale Evans and Roy Rogers.
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A new single by Tony Camiillo’s

BAZUKA

Breaking fast out of New York!
Frankie Crocker of WBLS-FM
did it again!




CONCERT REVIEW

Tull Makes Tracks On Garden Trestle

B NEW YORK — The two shows
at Madison Square Garden (7 &
10) sold out before any print ads
appeared and Jethro Tull
(Chrysalis) was well on its way
to another pair of area successes.
The stage antics of leader lan
Anderson were as outrageous as
ever and in many ways uniquely
well-suited to arena perform-
ances. The exaggerated move-
ments and the virtually constant
prancing — including a three
sided trestle running along the
sides and rear of the stage—pro-
vide a show in and of themselves.
That the group plays an interest-
ing melange of acoustic and elec-
tric rock at the same time is a
test of physical coordination that
might just amaze Jack LalLanne.

Versatility
Drawing most of their material
from the band’'s ““Thick As A

Brick” and “War Child” albums,
Anderson switched from throaty,
gutteral vocals to sometimes
sweet, sometimes hard - edged
flute solos to acoustic guitar and
saxophone. "My God, My God,”
the “Thick As A Brick” suite,
“Ladies’” and the “War Child”

song brought loud cheers of rec-

ognition and several ovations
throughout the more than two-
hour, non-stop musical/gymnas-
tic show.

The contrast between acoustic
and electric components made
for relatively frequent changes
in dynamics — these always ac-
companied by different physical
posturings and carefully timed
lighting effects. A varety of dif-
ferently costumed people made
their way across the stage, too—
a conductor who opened the pro-
ceedings with slapstick dropped
pants, a zebra and a scantily clad
young lady who brought Ander-
son his instruments as needed. It
was indeed a show designed to
make the most — musically and
visually — of every minute on
stage, and if subtlety is not Jeth-
ro Tull's style, neither was it in
any demand from the 20,000 fans
who hung from the Garden'’s
rafters that Friday night.

Openings for Tull was Spanish-
oriented Carmen. Roberto Ama-
ral’s flamenco dancing blended
perfectly with the music and the
tightly delivered set was high-
lighted by ‘“‘Bulerias.”

fra Mayer

ANBREIA

UR TOES
AY HELLO

EOVE POCGLS
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Capitol Signs Strong

B LOS ANGELES — Capitol Rec-
ords has signed Barrett Strong to
an exclusive long-term recording
contract, announced Al Coury,
senior vice president, a&r promo-
tion/artist development, Capitol
Records, Inc.

Coury, Strong, Arnold

Negotiating the agreement for
the Grammy Award-winning sing-
er-songwriter were managers Ron
Strasner and Cholly Bassoline of
Ron Strasner Associates, together
with Capitol’s Coury and Larkin
Arnold, general manager, soul di-
vision.

Strong’s initial album for the
fabel is titled ““Stronghold” and
features original tunes penned
by the artist and co-writer Billy
Always. Strong also produced the
Ip, which is due for April release.

Col ‘Burana’ Album

Sees Strong Sales
B NEW  YORK Columbia
Masterworks’ current recording
of Carl Orff’s “Carmina Burana,”
featuring the Cleveland Or-
chestra under Michael Tilson
Thomas, conductor, is selling as a
pop album according to Pierre
Bourdain, director, product man-
agement, Columbia Masterworks.
“The ‘Carmina Burana’ album
is selling in areas and to ac-
counts that do not normally
carry classical records,’”” says
Bourdain. “We feel that this
tremendous interest in Orff's
piece is due to several factors:
Firstly, the work itself, although
composed in 1936, is of con-
temporary interest to today’s
record-buying public, whether
they be classically or popularly
oriented. Second, the planning
of this record was two years in
the making and the performance
is sensational. Lastly, we offered
the disc at a special fow price
for a trial period in order to
make it a more accessible item.”
Speciak Price
Columbia  Masterworks  will
continue to offer the album at
the special fow price until the
end of the designated 90-day
trial period. Columbia Master-
works has also supported the Ip
with numerous special promo-
tions, including large-scale ad-
vertising buys, in-store displays
and “Carmina Burana” T shirts.

AmericanRadioHistan-—Com
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Six ‘Twofer’ Albums
Released by Prestige

W BERKELEY, CAL. Prestige
Records has announced the re-
lease of six new double-album
sets in their continuing “twofer”
program. This new release brings
the total number of twofers in
current release to 93.

New twofers include work by
Sonny Rollins, Dizzy Gillespie,
Milt Jackson, Gil Evans and Tadd
Dameron. Two other sets are
“Jam  Session in Swingyville,”
featuring Coleman Hawkins and
Pee Wee Russell, and ‘'Piano
Giants, Vol. I,” which is a collec-
tion of single cuts by prominent
pianists of the last 25 years, from
Duke Eilington to McCoy Tyner.

Additionally, Fantasy/Prestige/
Milestone has completed a twofer
catalogue for use by distributors,
salesmen and record stores,
which accurately lists all albums in
the twofer series, the tunes and
personnel, and identifies the
liner note authors.

The Sonny Rollins twofer is
called "“Saxophone Colossus and
More,” while Dizzy Gillespie is
represented by ‘‘The Giant.”

Milt Jackson’s twofer is “Opus
de Funk,” and Gil Evans and
Tadd Dameron are in the release
with a set called “The Arrangers’
Touch.”

Kerner & Wise Expand

B HOLLYWOOD Producers
Kenny Kerner & Richie Wise
have jointly announced the open-
ing of new west coast offices at
6290 Sunset Boulevard, Suite
1514, Los Angeles 90028; (213)
462-0949.

Approaching their second an-
niversary as a studio team, the
pair now have five gold records
under their belts and a total of
11 chart singles and seven al-
bums. Their current product in-
cludes the Gladys Knight & the
Pips (Buddah) single “Love Finds
Its Own Way” and the new Bad-
finger (WB) album “Pros & Cons.”

Their year-old publishing com-
plex is actively seeking new
material as Kerner & Wise them-
selves plan to resume songwriting
together for the first time in five
years.

Faces in a Crowd

‘ &

e Y N

Rod Stewart and the Faces gave a party
for their friends recently at the Green-
house in Los Angeles. Pictured above, Joe
Smith: {center), president of Warner Bros.
Records, joins Rod and Britt Eklund in
celebrating the group’s two sold out
nights at the Forum.
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R“f IS .o Chaka Khan

Best R & B vocal performance by a group for their single

Tell me something good
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(Compiled by the Record World research department)

@ Sammy Johns (GRC). This disc continues to be a
driving force on radio and sales charts in nearly all
markets. A good week, addition-wise with new
airplay on KHJ, CKYW, KFRC, and WQAM. Significant
moves are 12-7 WQXI, 21-14 KJR, HB-23 WNOE,

26-19 WIBG, 10-5 WCOL, HB-24 WFIL, 21-18 WIXY,
30-28 WOKY, 14-12 KLIT, 4-1 WMAK, 35-30 WCFL, 18-11
KDWB, 25-22 WHBO and 30-26 WRKO.

Paul Anka (UA). Last week's Record World chartmaker,
this strong follow-up picks up another host of
stations this week. New biggies are WOKY, WSAI (27),
WNOE, WDGY, WCOL and WMAK (extra). Progress on
initial airplay from last week, including 28-19
KDWE, HB-HB WQXI and HB-30 CKLW.

Ozark Mountain Daredevils (A&M).
Great numbers and continued
acquisition of primary stations
along with break-out sales reports
indicates smash potential here. Brand
new radio exposure on WFIL, WHBQ,
KILT, WCFL and WNOE. Some good moves
include 17-8 WCOL, 26-23 KHJ, 16-7
KDWB, 29-23 KJR, HB-26 KRFC, HB-HB
WOKY, 28-11 WIBG and 8-6 WDGY.

Earth, Wind & Fire

(Continued on page 90)
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Scott Shannon:
Programming A Prime Target Area

By TONI PROFERA

W Scott Shannon, who recently
moved from WMAK in Nashville
to WQXI! in Atlanta, is considered
one of the more colorful and orig-
inal people involved in radio pro-
gramming on a secondary level.
In this, the second of two parts of
a discussion with Record World,
Shannon talks of the necessity for
personal involvement in local
market research, programming
techniques, station sound and
special projects and publicity.

Scott Shannon

Record World: Let’s talk about research.

Scott Shannon: At WQXI we do complete wholesale surveys and
we do retail surveys. We hit about 15 record shops. Now, we do weigh
some of these record shops. It’s like a presidential election—certain
cities in the country always project the final results early. In each city,
we find a record shop that’s projectible. We don’t release this infor-
mation. We don’t make it public because there’s a possibility the
credibility of that shop could be in jeopardy—not that any record
company would ever hype a record shop. | don’t want to infer that,
but | want to protect it from happening. A lot of my research is done
personally because |1 am single and I'm out almost every night with
different types of people and in different situations.

RW: Your research has the personal touch?

Shannon: Yes, we know just about what every person who works
in our radio station thinks about a certain record at all times. And
we found out there are certain salesmen that work at our radio station
that can pick a hit, there are certain secretaries that can pick a certain
kind of record and we utilize this to the fullest.

RW: You watch the reaction and expression of the clientele?

Shannon: Constantly. Discotheques are a great place to find records.
Sometimes the overall market sales on discotheque records are not
what people would like to think they are, especially a city like Atlanta
where there’s not a bunch of discotheques. We also pay an awful lot
of attention to requests. We weigh the requests, too.

RW: Do you look at any other types of exposure?

Shannon: | try to get into a lot of restaurants with juke boxes be-
cause some times you will find a hit on a juke box that’s not being
played on the radio.

RW: Is there any difference in your programming involving com-
mercials and the way you cluster records, promotions and contests at
WQXI! than at WMAK?

Shannon: No. As a matter of fact, when people come to Atlanta
from Nashville, they say they feel right at home. | like a very comfort-
able kind of radio station. Our current sound can be compared to a
WEFIL, KILT or a KFRC. That's the category we're in. KFRC'’s a little bit
more up than we are, but WFIL and KILT are very similar to our sound.

We try to have the same jocks on the same shifts all the time. When
the “morning man” is out of town, we have only one jock that fills in
for him. And the “‘night jock” only works at night. We do a lot of
public appearances. We work as a team and it's like a family.

We have an incredible time. For instance, just recently we put to-
gether a “WQXI Deejay Family Portrait.”” An afternoon session was
set with a good photographer. We stopped by a costume store and

(Continued on page 90)

Peterson Exits KHJ

W LOS ANGELES—Record World

has learned that Gerry Peterson | @ Record World Country Radio

has resigned his position as pro-
gram director at KHJ in Los An-
geles. At press time there was no
information as to future plans for
Peterson nor is there any word as
to his replacement.

AmericanRadioHistorv. Com

columnist Charlie Douglas’ on-
going series of spotlights on key
country radio stations continues
this week with coverage of Wich-
ita powerhouse KBUL. See story
on page 98.

RECORD WORLD MARCH 22, 1975



& Records

congratulz;tes

Best country vocal performance by a group for their single

Fairytale




#D SINGLE PICKS

CARL DOUGLAS BAND—20th Century

2179
BLUE EYED SOUL {PT. 1) (prod. by Biddu/Sibiddu)
(Chappell, ASCAP)

Taking a page from the Love Unlimited
hitbook, label pulls the much-touted in-
strumental track off the “Kung Fu Fighting”
Ip. Color the view “"big!”’

TAVARES—Capitol 4010
MY SHIP (prod. by Dennis Lambert & Brian Potter)
{ABC-Dunhill /One of a Kind, BMI}

Having built up a solid soul following
with their recent hit string, act turns to a
very pop-oriented piece of material to
really come into its own.

GROVER WASHINGTON, JR.—Kudu
924F (Motown)

MISTER MAGIC (prod. by Creed Taylor)
{Antisia, ASCAP)

Title cut from horn man’s soul-infused
jazz album also features facile licks from
a tasty guitar friend. Could be for him
what “Chameleon’” was for Hancock.

DYNAMIC SUPERIORS—Motown M1342F
LEAVE IT ALONE (prod. by Nick Ashford & Valerie
Simpson/Hopsack & Silk)
Nick-O-Val, ASCAP)

Guys who scored with the nostalgic ““Shoe
Shoe Shine” brush up for their second
chart glow in a row. Unique vocals put the
ballad in a class by itself!

ANDY WILLIAMS—Columbia 3-10113
CRY SOFTLY (prod. by Billy Sherrill} {Tree/Algee,
BMI)

Fram Andy’s Nashville sessions, a new
song built around Liszt’s “Liebestraum”
theme. In more ways than one, this
manster has all the earmarks of a classic.

JAMES COTTON BAND—Buddah 461
FEVER {prod. by Al Dotoli w. James Cotton Band)
{J&C, ASCAP)

A hit for Peggy Lee in ’58, and then for

ithe McCoys in ‘65, returns to the blues

roots with which the late Little Willie John
first unveiled it. Hot material!

CRYSTAL GLASS—Polydor 15101
CRYSTAL WORLD (prod. not listed) (Midsong, ASCAP)
French-originated disco favorite now
comes to the U.S. via the import-proven
route. The label’s biggest instrumental
since "'Jungle Fever.”

SYL JOHNSON—Hi 5N-2285
(London)

TAKE ME TO THE RIVER (prod. by Willie Mitchell}
(Jec/Al Green, BMI)

One of the best examples of Al Green's
songwriting genius off his “Explores . . .”
sessions is just the thing to bust his fellow
Memphis-ite wide open with soul.

WORLD

RAY STEVENS—Barnaby B-614
(Chess/Janus)

MISTY (prod. by Ray Stevens/Ahab. Prod.)
(Vernon, ASCAP)

“The Streak”” man has his first fun concept
of ‘75 in this serious (?) fiddle and banjo-
powered trip over the Erroll Garner classic.
Lead us on, Ray!

RICK CHAMBERS—Atco 7010
LOOK AT ME (prod. by Joel Dorn & Jonathan Dorn)
{Silver Blue /Walden, ASCAP; Oceans Blue, BMI)

First product of the year from the Grammy-
winning Joel Dorn has the easy-on-the-
ears appeal of much of his work with
Roberta Flack. Keep an eye!

DENISE LaSALLE—20th Century/
Westbound WT-5004

MY BRAND ON YOU (prod. by Crajon Ent.)
{Ordena/Bridgeport, BMI)

Long-awaited label debut for the “Trapped

By a Thing Called Love” lass sets her up in

a rhythmic groove for renewed chart

stature. Her “X’ means excellent!

FALLEN ANGELS—Arista 0113

JUST LIKE ROMEO AND JULIET (prod. by Jack
Richardson /Nimbus 9 Prod.) (Jobete, ASCAP;
Stone Agate, BMI)

Take the re-organized Looking Glass of
“Brandy” fame, add a jigger of '64 vintage
Reflections, and you’ve mixed the best of
two eras for a new beginning.

CANDI STATON—Warner Bros. 8078
HERE | AM AGAIN (prod. by Rick Hall/Fame Prod.)
{Muscle Shoals Sound, BMI)

Rapping it up once more in “As Long As
He Takes Care of Home” ribbons, Candi
kisses another ballad with her own style.
Caloric chart confection.

SPLINTER—Dark Horse DH-1003 (A&M)
CHINA LIGHT (prod. by George Harrison)
(Screen Gems-Columbia, BMI)

U.K. twosome under the mentorship of
Harrison captures a new slant on the Seals
& Crofts school of dueting. East meets
West here on brilliant grounds!

SPARKS—Island 023

ACHOO (prod. by Muff Winwood) {Ackee, ASCAP)
From their biggest album to date, “Propa-
ganda,” comes a sneeze of top 40 things
to come. What they've got is catching and
no known cure exists!

SAUNDRA PHILLIPS—Brown Dog 9004
(Mainstream)

MISS FATBACK (prod. by Gregory Carmichael}
{Brent/Delyle, BMI}

At long last, a soul salute to excess pound-
age. Plump funkers, unite! Like this foxy
mama relates: “Nobody wants a bone but
a dog.” Heavyweight contender!

|
|
|
|

RONNY BUTLER & THE RAMBLERS—
Playboy 6034

PEACE AND LOVE (prod. by Major Lance)
{Blue Marlin/Playboy, BMI)

Artists are from Nassau, but bring with
them an urban interpretation of island
music. Foxy vocals augmuent the track
much in the Philly “TSOP” groove.

NIGHTHAWKS—Aladdin 5557

KEEP COOL (prod. by Nighthawks/Aladdin)
(Ragmar, BMI)

J. Geils-sounding band has bought the

logo rights to the '50s west coast soul

stable. Strong act rubs the magic lamp with

a sound that should whish its way up.

LITTLE JOHNNY TAYLOR—Ronn 83

(Jewel/Paula)
I DON'T WANT IT ALL (prod. not listed)
(Pollyday, BMI)

Uptempo reworking of Roscoe Gordon’s
'60 soul hit—then titled “Just a Little Bit”
—proves one hefty chunk of sensual funk.
These grooves can fog glass!

ANGELO BOND—ABC 12077

REACH FOR THE MOON (POOR PEOPLE) (prod. by
McKinley Jackson & Angelo Bond)
{ABC Dunhill /| Bondage, BMI}

Latin-monikered soul brother has a fine
natural falsetto that goes far and wide to
grab you where you live. Goodtime feel-
ing pervades a hard luck tale.

FREDA PAYNE—ABC 12079
| GET CARRIED AWAY (prod. by McKinley Jackson)
{Bullet-Proof/Ala King, BMI)

While her biggest singles have been
churnin’ items, Freda’s longtime command
of more contemplative material is also
well known. Her ballad hit is here!

SIMON BUTTERFLY—Murbo 1063
RAIN, RAIN RAIN {prod. by Bernd Simon)
{Bourne, ASCAP)

Singer-songwriter big in Germany brings
a gentler touch from there to here than
has been the case recently. English vocal
highlights an international spirit.

ANN PEEBLES—Hi 5N-2284 (London)
BEWARE (prod. by Willie Mitchell) (Jec, BMI)

The other woman has become an oft-used
theme in contemporary r&b music; but
leave it to Ann to tell the story like you're
hearing it for the first time.

CRESCENT STREET STOMPERS—20th
Century 2176

JUDY PLAYED THE JUKEBOX (prod. by H. Hagopian/
Aquarius) (Macauley/Tic-Toc, BMI}

Emphasis on disco platter spinning might

see the mechanical variety take a back

seat—but not when such a positive top

40 hopeful as this is getting our ear.
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Jimmy Buffett
i not just another
pretty sonquiriter.
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°ne listen to AIA starts you looking for your own new
superlatives to describe this writer and singer, who has
everything except a pigeonhole.

DSD-50183
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Manufactured and Distributed by RCA Records

The company thats growing places.
RCA is proud to welcome Phantom Records to our family.
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4 ALBUM PICKS

SUICIDE SAL
MAGGIE BELL—Swan Song SS 8412 (Atlantic)
(6.98)

The visceral vocal prowess of Ms. Bell
makes her a songstress of magnetic nature.
“l Saw Him Standing There” is a rock 'n
rolling grabber; “What You Got” is a ter-
rific rouser; “In My Life"” receives a heart-
felt interpretation; and ‘“Comin’ On
Strong” amply displays the dexterity of
Page and the Scottish singer. Bell’s swell!

LOU REED LIVE

RCA APLI-0959 (6.98)

More live goodies from the gutter gos-
samer king of punk rock. Recorded at
New York’s famed Academy of Music, the
disc is vibrantly produced by Steve Katz
and contains rocky selections Reed re-
velers are sure to adore: “Walk On the
Wild Side,” “Vicious,” ‘““‘Satellite of Love"”
and ““Sad Song.”” A sure sales score.

KOKOMO

Columbia PC 33442 (6.98)

Debut Stateside release from this English
entourage (there’s a total of 10 of ‘em)
makes it easy for one to understand their
British success: They're a full-flavored
band, building majestic vocal blends upon
a solid, progressive base. “Anytime,” “It
Ain’t Cool (To Be Cool No More)” and
“Feeling This Way" spotlight the bow.

SCUTHERN NIGHTS

ALLEN TOUSSAINT—Reprise MS 2186 (WB) (6.98)
Famed New Orleans producer dons his
artist cap once again, providing funk in-
jected into both chuggers and ballads.
That rockin’ southern feel shines from
start to finish, with FM and pop potential
lying in ‘“‘Last Train,” “‘Basic Lady,” “You
Will Not Lose” and “Worldwide.” Guaran-
teed to warm northern nights too!

THE HOTEL ORCHESTRA

Pye 12106 (ATV) (6.98)

A long-time favorite as an import item,
this delightful disc is now available in the
good old USA via ATV's recently estab-
lished label. For fun and fine FM segues,
the recommended big band bonanzas in-
clude South Ramparts Street Parade,” the
classic “In the Mood" (a great version) and
“Tuxedo Junction.” It's the cat’s pajamas!

ALIVE & PICKIN’

DOUG KERSHAW—Warner Bros. BS 2851 (6.98)
Fine fiddlin’ and home-spun vocals (not to
mention accordian agility) from Kershaw!
The set was recorded live at Atlanta’s Great
South East Music Hall and captures his
special vibrancy impeccably, especially
noteworthy on ‘“Battle of New Orleans,”
“Natural Man” and ""Louisiana Man.”

TAGGETT

UA UA-LA407-G (6.98)

A balance of meaty rock & roll and soft-
paced ballads, both styles embellished by
spicy arrangements and delicious har-
monies, makes this release from the Eng-
lish quartet a sure score on a progressive
level. Highlighting the set are “‘Squares to
a Circle’” and “‘Lonely Nights Lonely Days.”
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FRAMPTON

PETER FRAMPTON—A&M SP-4512 (6.98)

The musical maturation of Peter Frampton
has progressed impressively over the years
and he has now emerged with the album
to ensure superstar status. Lyrically, vocal-
ly, musically . . . he’s simply grand. If one
has any doubts about his talents, “Day’s
Dawning,” ‘‘Baby, | Love Your Way” and
“('ll Give You) Money” will eliminate
them.

SO LONG HARRY TRUMAN

DANNY O'KEEFE—Aftlantic SD 18125 (6.98)
Sweet-voiced troubadour stirs mellow
images through his sincere lyrical delivery
and rich melodies. Aided on this set by
the Eagles and Linda Ronstadt, O'Keefe
displays an honest sensitivity that’s par-
ticularly attractive on “Quits,” ‘‘Rainbow
Girl” and "“Hard Times.”” So long Harry . ..
Hello Danny!

STAND BACK

APRIL WINE—Big Tree BT-89503 (Atlantic) (6.98)
Canadian conglomerate fulfills the promise
exhibited on their initial label release with
this second outing. The rock & rolling four-
some are musically cohesive as they
smoothly dispense heavy rhythms accen-
tuated by Myles Goodwin’s appealing lead
vocals. Catch ‘em at their best on the
seductively infectious “Oowatanite.”

BARRABAS
Atco SD 36-110 (6.98)

Making their Atco bow Barrabas delivers a
superb synthesis of Latin, rock and Medi-
terranean sounds set off by infectious three
and four part harmonies. Progressive, pop
and r&b play are all in the offing, assured
by a listen to “Hi-Jack,’”” ‘““Mad Love,”
“Funky Baby” and ““Humanity.” Definitely
a disco-directed debut.

ELLIOT LURIE

Epic KE 33337 (5.98)

The voice that made it to the top as the
lead singer of Looking Glass’ “Brandy”
takes a sensational solo soar. Jackie De
Shannon’s “My Baby Is a Lady” is tenderly
interpreted; ““I Think I'm Fallin’” is a
lovely uptempo pleaser; and the recently-
released single, ’Disco (Where You Gon-
na Go)” packs a commercial wallop.

SKYBAND

RCA APL1-0839 (6.98)

A kaleidescopic blend of soaring har-
monies, commercially-oriented composi-
tions and nice ’n tight musicianship makes
this disc one deserving of pop and FM
exposure. ‘“Bang! Ooh! Ya Got Me!”
Cold Light of Day” and ““Can’t Keep My
Love Undercover” are indicative of the
trio’s sky-bound talents.

ON THE LEVEL

STATUS QUO—Capitol ST-11381 (6.98)

Heavy metal movers rev their energetic
motors once again, doling weighty wa-
wa's in the style to which we've become
accustomed. Coghlan, Rossi, Parfett and
Lancester are at their best on ‘““Down
Down,” the Chuck Berry-authored “Bye
Bye Johnny,” “Little Lady’ and the rock &
rolling “I Saw the Light.”
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Every month is Roy Clark month...

To celebrate, there's a great new double-sided single hit by Roy, created from
two of his ABC-Dot albums —three ‘solid reasons why Roy Clark has. his

[ Classic Clark
Roy Clark

THE SREAT DIVIDE/ROOM FULL OF ROSES/A BRAND NEW DAY
DEAR GOD/THE CHAIR/PAPA WAS A GOOD MAN

o

-
b)

d Y o

-0

Classic Clark (DOSD-2010), featuring
You’'r2 Gonna Love Yourself in The
Morn ng

morth twelve times a year.

" Youre gonna
love yourself
in the moming.

¢/w Banjoy

T A T Exclusive Management:
THE JIM HALSEY M
Dot are
—+ MUSIC TAPES

Y 3225 So. Yorwood, Tulsa, Oklahoma 74135 - (918) 663-3883

9046 Sunczet Bivd., Los Angeles, Calif. 90069 « (213) 278-3397
901 18th Ave. So., Nashville, Tenn. 37212 « (615) 320-1240

Roy Clark guests on Mac Davis Show Thursday, Mar. 20.

ROY CLARK &
BUCK TRENT
A PAIR OF FIVES(BANJOS,THAT IS)

Fareweil Blues/Dear Old Dixie
Under The Double Eagle/Pair Of Fives
Duelin’ Banjos

A Pair of Fives (Banjos, That Is) with
Buck Trent (DOSD-2015), featuring
Banjoy




DIALOGUE

THE VIEWPOINTS OF THE INDUSTRY

The Bottom Line: One Year Later

By IRA MAYER
L WAF

v

Stanley Snadowsky (left), Allan Pepper

B Allan Pepper and Stanley Snadowsky had been involved in the
New York entertainment scene for some ten years before they opened
the Bottom Line. As the founders of Jazz Interactions, booking shows
for the Village Gate and Gerdes Folk City, and as promoters -of one
Broadway show and several concerts, they established a reputation for
high quality productions under their banner. When the 400-seat
Bottorn Line opened a little more than a year ago, the club represented
a challenge for Pepper and Snadowsky, for the music industry and for
the public. Those challenges have been met with enthusiasm and
success on all three levels.

Record World: While club owners and concert promoters around
the country have been complaining of serious slumps for live attrac-
tions, the Bottom Line has been a healthy entity since its birth a
year ago.

Allan Pepper: The Bottom Line is in a very strange, schizophrenic
position. We have to, on one level, especially during the week, be
an industry-oriented room. On the other hand we have to be a
room, if we want to survive and make money, that's oriented and
geared toward the public taste. One reason why we have been
successful is that 1 think we buy correctly. That is to say we try and
structure our deals in the purchase of talent so that it's fair to us
and fair to the performers.

We have worked out a formula which we apply in dealing with
talent: We figured out, along with our accountant, that it costs us
$15,000 a week to run this place. What we do, when an act comes
in on a percentage basis, is that we put the break point at a point
where we become partners and we’re both making money at the
same time. For instance, if an act is going to come in here for three
days, that would be about $2,000 a day, which would be $6,000
plus whatever the cost of the show is . . . so if the headline act was
getting $2,000 and the opening act was getting $500, you’re now
working with a situation where your break point has to be above
$8,500. When an artist goes into percentage at that point, we're
not losing money and he’s not losing money. We're becoming
partners at the same point. For instance, there was an act which
was only in here for 3 days over a weekend. They got a healthy
guarantee and they walked out with almost $2,500 in percentage
money.

Stanley Snadowsky: The interesting thing about booking the Bottom
Line . . . People see a line-up and they look at it and they’re either
pleased or displeased. But every act that we book into the Bottom
Line as an opening act or as a headline act is very carefully screened
by Allan and myself in the sense that we constantly talk about what
would make the perfect show. Anything that's booked in here is
booked with a lot of thinking about cohesiveness in music, cohesive-
ness in audience, whether or not both acts would interact, whether
they draw from different audiences or the same, if the people would
like one type of music and not like the other type music.

RW: What about efforts on the part of agencies or record com-
panies to pair their own acts as a package for you?

Pepper: When somebody from a record company or agency comes
to us with an idea that makes sense we'll follow it up. In other words,
awhile ago Clive Davis had suggested doing a show with Gil Scott-
Heron and Bobbi Humphrey. Now that was a very tasty show. And
that was a show that we pursued. Unfortunately we weren’t able
to get it. We don’t have the formula of what makes the perfect show.
We'll take suggestions from anybody. But when somebody comes
to us and tries to push an act on for the sake of putting an act on
because the routing is right at that particular moment, and they’ve
got to get the act in here, and we don’t think it will work, then
we'll fight it.

There have been two occasions that | can think of where major
acts have been involved, headliners. The agency has come to us
and demanded that an opening act go on the show that wasn’t right
for the show. And our position has been to pass on the headline
act. In both cases the headline act was somebody very important. It
worked out that fortunately the agency backed off and we were
allowed to go ahead and be able to present the show. | say fortunately
because the agency was doing its client a big disservice by trying
to force on the wrong opening act. We would have lost, and the
public who saw the show would have lost, and the act would have lost.

Snadowsky: We decided before we opened the room that the
Bottom Line was going to be a reflection of what our tastes are and
how we feel a show should be put together. Whether right or wrong.
So the one thing we will not tolerate and never will tolerate is
someone who says “You must put this act in here and if you don’t
put this act in here, we won’t give you another act.” Our attitude
is to take both your acts, even if we like them, and shove them.
Because we cannot run a successful room that way. The room must
be run and must rise or fall on our thinking.

Pepper: I've had people from record companies being amazed at
the fact that we were willing to pass up very lucrative press parties
because we did not want the act. They were so confident in many
cases that because of the press party and the conditions under which
they were giving us the act, that we would accept it that they went
ahead and started advertising before we had even okayed the thing.
And in those cases we were embarrassed and they were embarrassed.
We were embarrassed because the act had listed us in its itinerary
in trade magazines and they weren’t coming in here because it
wasn’t the kind of act that we wanted.

When somebody comes to us . . . to

“ push an act . . . because the routing
is right . . . and we don't think it will
work, then we'll fight it.

it
AT
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The other thing that we do, and we do it very seriously, when
somebody calls me on the phone and says “I've got an act” and
've genuinely never heard of the act, I say, “Send me an album.”
And | take it home and | honestly listen to it. I've got piles of albums
that | haven't gotten a chance to hear, but | generally will not commit
myself to an act before 1 listen to the records. Now a lot of times
you're thrown off by listening to a record . . . | mean a lot of
times you can’'t tell how loud an act will be by listening to the
album. You can't tell what their on stage performance is. Some acts
are really great on record and when they get on stage are very
untogether.

Snadowsky: Allan mentioned about press parties. It’s really interest-
ing to be on the other end of the phone and have a record executive
call you up and say, “Listen, we want to play this act. The name is
so and so, and we’re going to do a big press party. We're going to
spend $3,500 or whatever on press and advertising, and we want you
to take him.” Our stock answer is, “The press party is important to
us because we make some money on it, but I'm not particularly
interested at this point. Send us some product. Let us hear the group.

(Continued on page 27)
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You've heard it before.
But you've never heard it like this.
The first Rick Derringer single of 1975.
“Hang On Sloopy."zss 7=
From his forthcoming album
On Blue Sky Records and Tapes.

© 19%5 CBS Inc.
Distr:buted by Cotumbia/Epic Records




Casablanca’s
Kiss Campaign

B LOS ANGELES — Neil Bogart,

president of Casablanca Records,
has announced the release of the

new Kiss album ‘‘Dressed To
Kill,” to coincide with the
group’s first major headlining

tour commencing Mar. 20 at the
Beacon Theatre in New York.

The album’s release is being
expedited so that copies will be
accessible to New York Kiss con-
cert goers.

Casablanca VP Larry Harris
disclosed that a major merchan-
dising compaign has been
specially tailored for ‘Dressed
To Kill,” to include posters,
mobiles, TV spots, radio promo,
consumer and trade advertising.
Bogart has also scheduled a
party in New York after the
group’s opening night perform-
ance to celebrate both the Ip
and their tour.

“Dressed To Kill,” the group’s
third album is co-produced by
Bogart.

The group’s managers Bill
Aucoin and Joyce Biawitz of

Rock Steady Management and

Direction Plus Commercial Films
reported that Kiss will be un-
veiling a new wardrobe and
more special effects during this
tour. The act itself will also in-
clude new material from “Dress-
ed Ta Kill.” Commenting on the
“Kiss Klip,”” TV spot, Biawitz
stated that the film will not only
serve as a three minute segment
which can be used to promote
the new lp but will also be used
as a promo film in international
markets. This footage will also be
sent to local network TV stations
in key cities wherever the group
is appearing. The film is being
prepared by Aucoin and Bia-
witz under their Direction Plus
banner.

Claridge Rushes
Sugarloaf Album

 LOS ANGELES — Ross Burdick,
national sales manager of Clar-
idge Records has announced the
rush-release of the new Sugar-
loaf/Jerry Corbetta Ip “Don’t Call
Us, We'll Call You,” following
the group’s current single.

FOR RENT

SMALL OFFICES
CBS Theatre Bldg.

1697 BROADWAY

{53 - 54 ST.) NEW YORK CITY

Fr $125 mo.

APPLY SUPT. ON PREMISES
or call HERB GRAFF
CENTURY OPERATING CORP.
(212) 279-7600
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DISC® HLE

(A weekly report on current and upcoming discotheque breakouts)

By VINCE ALETTI
B Re-entry into Nueva York even after only ten days away can be
treacherous; it takes a few days to remember why you came back.
And, after dragging a bag full of new records from the post office,
it takes at least a week to really catch up. So this is something of an
interim report (subtitled “Dazed & Confused”’) based on a two-day
crash course of intensive dancing around the living room and a

number of desperate phone calls.

First, notes and comment on some of the new entries on the Top 10
lists: Douglas Riddick, D) at New York’s Opus |, is understandably
enthusiastic about the “‘Berberian Wood" cut on the new ‘“Cafe de
Paris” album by Les Variations (Buddah). As he says, “’It takes you on
a trip”’—to a Berber camp, by a blazing fire, accompanied by pound-
ing drums (very Titanic) and gypsy frenzy. Liquid Smoke’s very up
“Dance, Dance, Dance” (Roulette), also on Riddick’s list, has a
Gloria Gaynor feel (perhaps because it was produced by her team,
Tony Bongiovi, Meco Monardo & Jay Ellis, whose names have been
appearing on more and more disco beauties) and is all about—you

never would have guessed it—going out dancing. It contains this
perfect line: “When | start to move my feet, sometimes | forget

you're there, girl.” “Questions & Conclusions,” the Black Heat cut
on the Opus | list, is from their new Atlantic album, ‘“Keep On
Runnin’,”” and has an odd ’'60s Stax/Volt sound; 1 prefer the more
new-style, but uneven, ‘“Zimba Ku.”

David Todd at the Adam’s Apple in New York says “they’re beating

down the doors” to find out about Consumer Report’s “Ease on Down

the Road” (A Wing and A Prayer—my favorite new label name) every
time he plays it. It's the Yellow Brick Road song from the Broadway.
musical, “The Wiz"—the same song sung in the show’s current TV

ad campaign—so the single will be in for some competition from

the forthcoming (on Atlantic) original cast album version, featuring
Stephanie Mills. But, meanwhile, Todd considers it his number one
(Continued on page 85)

Discotheque Hit Parade

(listings are in alphabetical order, by title)

OIL CAN HARRY'S/

LOS ANGELES
DJ: Tery Ponce
BAD LUCK—Harold Melvin & the
Bluenotes—Phila. Intl. {Ip cut}
GLASSHOUSE—Temptations—Gordy
{lp cut)
HAPPY PEOPLE—Temptations—Gordy
I'LL BE HOLDING ON—AIl Downing—
Chess
I'M READY—Commodores—Motown
{lp cut)
LOOK BUT DON'T TOUCH—
Donny Beaumont—Mercury
SHAME, SHAME, SHAME—Shirley (&
Company)—YVibration
SISTERS & BROTHERS——Rita Fortune—
Columbia
TELL ME WHAT YOU WANT—
Jimmy Ruffin—Chess
VOO-DOO MAGIC—Rhodes Kids—GRC

ADAM’'S APPLE/NEW YORK
DJ: David Todd

BAD LUCK—Harold Melvin & the
Bluenotes—Phila. Intl. {Ip cut}

CRYSTAL WORLD—<Crystal Grass—
Philips {import) / Polydor

EASE ON DOWN THE ROAD—
Consumer Report—A Wing & A Prayer

HIJACK—Barrabas—Ariola {import} /
Atco (Ip cut)

I CAN UNDERSTAND IT—Kokomo—
Columbia {lp cut)

LOVE CORPORATION—Hues Corporation
—RCA

ONCE YOU GET STARTED—Rufus—ABC

ROLLING DOWN A MOUNTAINSIDE—
Main Ingredient—RCA

SAVE ME AGAIN—Silver Convention—
Midland Intl.

WHERE IS THE LOVE—Betty Wright—
Alston {Ip cut}

OPUS I/NEW YORK
DJ: Douglas Riddick

BERBERBIAN WOOD—Les Variations—
Buddah (lp cut)

THE BOTTLE—Bataan—Epic

BUMP YOUR BOOTY—Bobby Marchan~—
Mercury

DANCE, DANCE, DANCE—Liquid Smoke—
Roulette

GUT LEVEL—Blackbyrds—Fantasy {lp cut)

HELPLESSLY—Moment of Truth—
Roulette

HIJACK—Barrabas—Ariola {import) /
Atco {lp cut)

LOVE HAS SO MANY MEANINGS—
Lily Fields—Sunburst

QUESTIONS & CONCLUSIONS—
Black Heat—Atlantic {Ip cut}

TAKE IT FROM ME—Dionne Warwicke—
Warner Bros. {lp cut)

HOLLYWOOD/NEW YORK

DJ: Tony Gioe

AND YOU CAN CALL THAT LOVE—
Vernon Burch—UA (lp cut}

BAD LUCK—Harold Melvin & the
Bluenotes—Phila. Intl. {Ip cut}

HELPLESSLY—Moment of Truth—
Roulette

HIJACK—Barrabas /Herbie Mann—
Atco/Atlantic

I'LL BE HOLDING ON—A| Downing—
Chess

LANSANA'S PRIESTESS—Donald Byrd—
Blue Note {lp cut}

PROTECT OUR LOVE—Sister Sledge—
Atco (lp cut)

REACH OUT, I'LL BE THERE—
Gloria Gaynor—MGM (Ip cut)

SHAME, SHAME, SHAME—Shirley
(& Company)—Vibration

WHERE IS THE LOVE—Betty Wright—
Alston {Ip cut)

AmericanRadioHictory Com.

Schroeder Releases
Hendrix Songhook

B NEW YORK—Aaron Schroeder,
head of the A. Schroeder Inter-
national Ltd. group of music
publishing companies, has an-
nounced the availability of a new,
comprehensive songbook, ‘“The
Jimi Hendrix Anthology.” Along
with Hendrix’ most well-known
songs, the book includes recently-
discovered compositions never
commercially recorded or previ-
ously made available in print.
Schroeder was publisher of
Hendrix’ music throughout his
career.
Cimino Publication

Distributed by Cimino Publica-
tions, the 192-page songbook is
now in music stores throughout
the country. It features 74 songs,
a section of photos, many in
color, taken of Hendrix at various
stages of his career, a discography
of Hendrix albums, a commen-
tary by music critic Al Aronowitz,
and an article of appreciation
from Rolling Stone magazine.

UA Names Art Keith

Midwest Sales Director

B LOS ANGELES—Sal Licata, vice
president, sales, United Artists
Records, has announced the ap-
pointment of Art Keith to the post
of United Artists’ regional sales
director, midwest.
Background

Keith had most recently been
midwest regional director for the
Discount Records chain. He had
previously been district sales and
promotion manager for Capitol
Records, centering his activities
on Angel, Capitol’s classical divi-
sion, and head of record mer-
chandising for the Allied Radio
audio component retail chain.

Keith, a native of Chicago, will
be headquartered in Chicago,
and report directly to Licata.

ATV Licenses LPs

For Fiesta Release

B NEW YORK—Peter K. Siegel,
president of ATV Records Incor-

porated, has announced the
completion of successful nego-
tiations between Bob  Spitz,

director of licensing, ATV Rec-
ords, and Jose Morand, president
of Fiesta Records for Fiesta to re-
lease  five albums from Pye's
international catalogue.

‘Golden Guinea’

The records involved in the
transaction are a part of Pye’s
“Golden Guinea” catalogue—
one of the largest compilations of
Irish and Scottish music existing
today.

This agreement between ATV
Records and Fiesta encompasses
the Alexander Brothers, Robert
Wilson, Will Starr, Jim Mcleod
and the Royal Regiment.
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Columbia Inks Alexis Korner

@ NEW YORK — Columbia Rec-
ords has announced the signing
of Alexis Korner to an exclusive
long-term recording contract. The
British blues-rock artist is cur-
rently working on his first album
for Columbia. Scheduled for re-
lease in April, 1975, the album

will be entitled “Get Off My
Cloud.”
The terms of the recording

agreement were reached by Bruce
Lundvall, vice president and gen-
eral manager, Columbia Records
and Philip Roberge, manager of

Court Reaffirms
Platters’ Name

®m WASHINGTON, D.C. — The
US. Court of Customs and
Patent Appeals has reaffirmed

that the name The Platters is
owned by Five Platters, Inc., and
the Five Platters, Inc. is the only
entity entitled to use it.

In a case between Tony Wil-
liams and the Five Platters,
Chief Judge Markey affirmed the
decision of the Trademark Trial
and Appeal Board denying the
motion brought by Tony Williams
that the Board vacate its earlier
decision, which granted the mo-
tion of The Five Platters, Inc. for
summary judgment and dismissed
with prejudice Williams’ petition
to cancel Platters’ registration No.
959,115 of the mark The Platters.

GRCNames Welsh
Dir. of Publicity

W ATLANTA — Ruby Mazur,
General Recording Corporation’s
creative services director, has

announced the appointment of
Katie Welsh as director of

publicity for GRC’s four labels:
Aware,
GRC.

Hotlanta, Elephant and

P~

Katie Welsh

In her new capacity, Welsh
will be responsible for press on
a nationwide basis, including the
west coast and Nashville offices.
She will direct publicity efforts
for the entire roster of GRC
artists, their records, and all
activities of the company.

Welsh, who joined GRC in
1973, will report directly to
Mazur.
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Alexis Korner, in association with
Just Sunshine Records.

Korner, as a guitarist, composer
and band leader, played a major
role in developing the British
blues-rock scene in the '60s. Kor-
ner attracted to his various groups
what have turned out to be many
of Britain’s top rock, pop and
blues stars, including Mick jag-
ger, Eric Burdon, Robert Plant,
Paul Jones, Ginger Baker, Jack
Bruce, Charlie Watts, Brian Jones,
Steve Marriott, Keith Richard,
Paul Rodgers, and many others.

For the upcoming “Get Off My
Cloud” album, Korner has gath-
ered a group of backing musicians
which includes Keith Richard,
Steve Marriott, Peter Frampton,
Nicky Hopkins, Alan Spenner,
Terry Stannard, Rick Wills and
others. The Ip will include com-
positions by the Doors, Larry Wil-
liams, and Smokey Robinson in
addition to the title track and four
Alexis Korner originals. The rec-
ord is being produced by George

Atlantic Signs Hawkwind

i 2w
Jerry Greenberg, president of Atlantic/Atco Records, has announced the signing to the
label of the British group Hawkwind, covering the United States. The agreement was
negotiated by Hawkwind managers Doug Smith and Richard Ogden, with Phil Carson,
managing director of Atlantic Records (UK} in London. April 5 has been set as the
worldwide release date for Hawkwind's new single, “Kings of Speed.” The song was
co-written by guitarist/vocalist Dave Brock and surreal fantasy writer Michael Moor-
cock, long-time collaborator with Hawkwind. A major promotional campaign has also
been set to coincide with Hawkwind's fourth headlining tour of America in May, as
well as the April release of the group's sixth album, recorded at Rockfield Studios
in Wales. Shown at the signing in London are, from left: Alan Powell (drums), James

Ware (Hawkwind’s attorney), Nik Turner (sax), Simon House (keyboards), Lemmy (bass),
Simon King (drums), Richard Ogden and Dave Brock (behind parabolic lens). Seated

Caldwell in London.

new verk central

By IRA MAYER

B The invitations were printed on the back of Tarot cards, so it
shouldn’t have been too much of a surprise when astrologer Sylvia
Sherman strolled about the John Entwistle party at the Rainbow Room
doing readings. One early arrival at the party, an RW’er who travels
under the initials A.H.L., shocked an elevator operator boarding the
lift to the 65th floor in jeans and John Lennon T-shirt (‘they said to
wear something black”). “You can't go to the Rainbow Room like
that,” exclaimed the elevator man. But it was several hours before
A.H.L. was to return to ground level. Others in attendance included
one Mick Jagger, and the folks from the Magic Show and Monty
Python . . . Speaking of Python people, they were feted at Sardi’s
when Arista pres Clive Davis formally announced their having been
signed to the label. The guests-of-honor were somewhat shocked
to find people walking up to them quoting sketches and routines to
them verbatim. Said one attendee of the invited legions, they were
“cult/freak fanatic followers,” which is about as apt a description
as any.

A LITTLE TRAVELING MUSIC PLEASE: Dog Soldier, on their way
from New York to a gig in Allentown, Pennsylvania, got stopped by
state troopers in New Jersey for speeding, lost an hour being searched
and frisked and were sent on their way. Ten minutes later another
trooper stopped them for speeding. When the group explained they
were on their way to the Roxy Theater in Allentown, and were late,
that cop sent them on their way, too—only he was on his way to
see the show . . . The about-to-tour Baker-Gurvitz Army will be
joined by Sharks vocalist Snips and Peter Lemer on keyboards. And
you can rest easy, Ginger, your list of polo facilities along the tour
route is complete and waiting for you in New York . . . The British
Bay City Rollers (that's not a skating team) readying to roll for a big
U. S. push . . . And speaking of traveling on roller skates, Melanie
plans a round-the-world tour sometime after her baby (due any week)
is born.

are Doug Smith and Phil Carson.

A FIRST FOR '75: As near as we can discern, there were no hirings
or firings of record PR people in this city this week, though we must
admit we are getting some strange releases these days. Like the one
about ““Queen of the Discos” Gloria Gaynor locking herself in a hotel
bathroom here by mistake . . . Or the one about the “Demonstration
of New Alice Tully Hall Organ,” which read, in part, that the instru-
ment “has 4,192 pipes. Its 85 ranks are distributed in 61 speaking
stops. The free-standing organ, with its direct mechanical linkage
from keys to pipes is played from four independent manuals.” Sounds
kinky.

(Continued on page 91)
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Pink Floyd Concerts
Sell Out on Coast

® NEW YORK — Columbia re-
cording group Pink Floyd will be
peforming 11 concerts on the
west coast of the United States
in April, coinciding with the
release of the group’s first album
for the label. The announce-
ment of the dates was made on
a special FM radio show which
was simulcast in the seven major
cities where Pink Floyd is set to
play.

The announcement created
ticket demand in the major con-
cert halls in Seattle; San Fran-
cisco; Tempe, Arizona; Denver;
Tuscon, Arizona; San Diego; and
Los Angeles. On the day follow-
ing the radio broadcast, all but
a few seats for all 11 concerts
were sold out.

The FM radio presentation
was prepared by Pink Floyd
especially for this broadcast,
which lasted for one hour. At the
completion of the show, the first
and only announcement was
made of the impending concert
dates in the respective cities.
The show was placed at the
various FM stations by Paul Rap-
paport, regional FM promotion
manager, Columbia Records,
western region, and Ron Mc-
Carrell, product manager, Colum-
bia Records in New York.

McCormack Signs
With Shadybrook

W LOS ANGELES — Joe Sutton,
president of Sutton/Miller Ltd.,
has announced the signing of
Gayle McCormack to S/M's
Shadybrook Records.
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REACH OUT, I'LL BE THERE GLORIA GAYNOR—MGM 14790
{Stone Agate, BMI)

HIJACK HERBIE MANN—Atlantic 3246 {(Dunbar, BMI)

LOVES ME LIKE A BROTHER GUESS WHO—RCA PB 10216
(Cummings, Troiano & Assoc. /Cirrus/Septima, BMI)

BLACK SUPERMAN—MUHAMMAD ALl JOHNNY WAKELIN & THE
KINSHASA BAND—Pye 71012 (ATV} (Drummer Boy, BMI}

THE LAST FAREWELL ROGER WHITTAKER—RCA PB 50030 (Arcola, BMI)

DON'T TELL ME GOODNIGHT LOBO—Big Tree 16033 (Atlantic)

{Famous, ASCAP)

DANCIN' (ON A SATURDAY NIGHT) BOND—=Columbia 3-10100
(ATV, BMI)

CAN YOU GIVE IT ALL TO ME MYLES & LENNY—Columbia 3-10099
{Blackwood of Canada/Marimick, BMI)

SPIDER JIVING ANDY FAIRWEATHER-LOW—A&M 1649 (Almo/Fair, ASCAP)

THIS OL' COWBOY MARSHALL TUCKER BAND—Capricorn CPS 0228 (WB)
(No Exit, BMI)

SUPER DUPER LOVE, PT.
{Fratelli, BMI)

YOU BROUGHT THE WOMAN OUT OF ME EVIE SANDS—Haven 7010
{Capitol) {ABC Dunhill/One Of A Kind, BMI}

GET DOWN, GET DOWN (GET ON THE FLOOR} JOE SIMON—Spring 156
{Polydor) {Gaucho/Belinda, BMI)

THE ESSENCE OF JOAN ANDY KIM—Capitol 4032 {Joachim, BMI)

MIDNIGHT SHOW RON DANTE—Bell 610 {Arista) {Don Kirshner, BMI)

RAINY DAY PEOPLE GORDON LIGHTFOOT—Reprise 1328
(Moose, CAPAC)

I'M NOT LISA JESSI COLTER—Capitol 4009 {Baron, BMI)

RUNAWAY RHODES KIDS—GRC 2053 (Vicki, BMI)

SKATING AWAY ON THE THIN ICE OF A NEW DAY JETHRO TULL—
Chrysalis CRS 2103 (WB) (Maison Rouge, ASCAP)

STEP BY STEP KIKI DEE BAND—Rocket 40355 {MCA) (Yellow Dog,
ASCAP)

A LOVE LIKE YOURS NILSSON/CHER—Warner-Spector SPS 0402 (WB)
{Stone Agate, BMI)

I'LL PLAY FOR YOU SEALS & CROFTS—Warner Bros. 8075
{Dawnbreaker, BMI)

MY FIRST DAY WITHOUT HER DENNIS YOST AND THE CLASSICS IV—
MGM 14785 [Keca, ASCAP)

POWERFUL PEOPLE GINO VANNELLI—A&M 1652 {Almo/Gemo, ASCAP)

ALL BECAUSE OF YOU LEROY HUTSON—Curtom CMS 0100 (WB)

{Silent Giant/Aopa, ASCAP)

$.0.5. AEROSMITH—Columbia 3-10105 (Daksel/Frank Connelly, BMI)

SUN GODDESS RAMSEY LEWIS and EARTH, WIND & FIRE—Columbia
3-10103 {Saggifire, BMI)

THINK ABOUT ME FLAMINGOS—Worlds 103 [Big Apple)

{Storyworld, ASCAP; Belleville, BMI)

BLOODY WELL RIGHT SUPERTRAMP—A&M 1660 {Almo/Delicate, ASCAP)

HE DON'T WANT YOUR MONEY (DOCTOR ABREACTION]}

AMERICAN TEARS—Columbia 3-10095 (Waterstone, ASCAP)

CRY TO ME LOLEATTA HOLLOWAY—GRC 047 (Moonsong, BMI)

GOING AWAY SECOND SOCIETY—Casabianca NB 819 {One And Only/
Music of the Times, ASCAP)

THE HOUSE ON TELEGRAPH HILL BO DONALDSON & THE HEYWOODS—
ABC 1207 2 {ABC Dunhill /One of a Kind, BMI)

JUST AS LONG AS WE'RE TOGETHER {IN MY LIFE THERE WILL NEVER BE
ANOTHER) GLORIA SCOTT—Casablanca 815 (Fox Fanfare/Very Own,
BMI)

LAYLA (PART 1) RONNIE CHARLES WITH LSO—20th Century TC 2161
{Casserole, BMI)

SANDY HOLLIES—Epic 8-50086 (Laurel Canyon, ASCAP)

THE BOOGIEST BAND IN TOWN SLIK—Polydor 15096 (Martin-Coulter/
Famous, ASCAP)

SMOKEY FACTORY BLUES STEPPENWOLF—Mums Z58-6036 (Col)
{Landers-Roberts f April, ASCAP)

2 + 2 JAGGERZ—Wooden Nickel WB 10194 (Screen Gems-Col/

Sweet Glory/Songpainter, BM!)

NO LOVE IN THE ROOM FIFTH DIMENSION—Arista 0101
(Tiny Tiger/Baloon, ASCAP)

REMEMBER WHAT | TOLD YOU TO FORGET TAVARES—Capitol 4010
{ABC Dunhill, BMI)

STORMBRINGER DEEP PURPLE—Warner Bros. PRS 8069 {Purple, BMI)

| COULD FEEL THE MORNING CASHMAN & WEST—ABC Dunhill 15021
{Sweet City Songs, ASCAP)

HE'S NOT THERE BAND OF ANGELS—Mums Z58-6035 (Col)

(Al Gallico, BMI)

REFUGEES RACHEL FARO—RCA PB 10202 (Mila, BM!)

A LITTLE BIT SOUTH OF SASKATOON SONNY JAMES—Columbia 3-10072
{Marson, BMI)

COME GO WITH ME BERGEN WHITE—Private Stock 013 (Gil/Fee Bee, BMI)

HOT SAUCE JAN DAVIS GUITAR—Ranwood 1015 {Laurabob, BMI)

THE BUMP KENNY—UK 5N-49032 (London) (Famous, ASCAP)

YOU'RE NOT A BAD GHOST, JUST AN OLD SONG MELANIE—
Neighborhood 10000 [Arista} {Neighborhood, ASCAP)

1 SUGAR BiLLY—Fast Track 2501 (Mainstream)

ALPHABETICAL LISTING

SINGLES CHART
PRODUCER, PUBLISHER, LICENSEE

AFTER LOVING YOU R. Kersey, Mystro &
Lyric (WMOT/Steals Bros., BMI)
AMIE Robert Alan Ringe
(McKenzie/Dunbar, BMI) ... R—
AUTOBAHN Ralph Hutter & Florian
Schneider (Intersong-USA, ASCAP)
BEER BARREL POLKA Bob Morgan
(Shapiro, Bernstein, ASCAP) . e
BEFORE THE NEXT TEARDROP FALLS
Huey Meaux (Shelby Singleton, BMI)....
BEST OF MY LOVE (Kicking Beer/
Benchmark, BMI) ...
BLACK WATER Ted Temp!eman
(Landsdowne/WB, ASCAP) . "
BUMP ME BABY PT. 1 Sonny Casella
(Springfield, ASCAP) ... ... ...
BUTTER BOY Vini Poncia (Tinkle Tunes/
Braintree, BMI)
CAN'T GET IT OUT OF MY HEAD
Jeff Lynne (Yellow Dog, ASCAP) ...
CHEVY VAN Jay Senter & Larry Knechtel
(Act One, BMI) ...
DANCE THE KUNG FU Biddu
(Corren/Wolfsongs, MCPS) .
DOCTOR’S ODRERS Ed OLoughhn
(Cooaway, ASCAP)
DON'T CALL US, WE'LL CALL YOU
Frank Slay (Claridge/Corbetta, ASCAP)
DON'T LET GO John Boylan
(Screen Gems-Col., BMI)
DON'T TAKE YOUR LOVE FROM ME
Manhattans & Martin (Mighty
Thrée/Golden Fleece, BMI) ...
EMMA Mickie Most (Buddah, ASC
EMOTION Joe Wissert (WB, ASCAP) .......
EVERYBODY WANTS TO FIND A
BLUEBIRD Michael Stewart (Irving/
Piano Picker, BMI) ...
EXPRESS Jeff Lane (Triple O/Jeff- Mar, BMI)
FIRE Ohio Players (Ohio Players/
Unichappell, BMI) ...
GOOD TIMES, ROCK & ROLL Toxey
French (Dunbar, BMI) ... ...
HARRY TRUMAN James William Guercio
(Lamminations/Big Elk, ASCAP) ...
HAVE YOU NEVER BEEN MELLOW
John Farrar (ATV, BMI)
HE DON’'T LOVE YOU (LIKE | LOVE YOU)
Hank Medress & Dave Appell
(Conrad, BMI) ...
(HEY WON'T YOU PLAY) ANOTHER
SOMEBODY DONE SOMEBODY
WRONG SONG Chips Moman (Press/
Tree, BMI) . ...
HOW LONG John Anthony (American
Broadcasting ASCAP) ...
HUSH/I'M ALIVE Ben Palmers
(Lowrey/Big Seven, BMI) .
AM LOVE J. Marcellino & M. Larson
{Jobete, ASCAP/Stone Diamond, BMI) ...
DON'T LIKE TO SLEEP ALONE
Rick Hall {Spanka, BMI) ...
FOUGHT THE LAW Bobby Hart & Danny
Janssen (Acuff-Rose, BMI) ...
GET LIFTED H. W. Casey, R. Finch
(Sherlyn, BMI) ...
HAVE A DREAM Mike Curb & Don Costa
(First Central/The Kids, BMI) ... ... .

| WANNA LEARN A LOVE SONG Paul
Leka (Story Songs, ASCAP) ... ..

I'M A WOMAN J. Boyd & L. Waronker
(Yellow Dog, ASCAP) ... ...

I'M HER FOOL Chip Young & B||Iy Swan
(Combine, BMI) ...

IT'S A MIRACLE Barry Manilow &
Ron Dante (Kamikazi, BMI) ... ..

I'VE BEEN, THIS WAY BEFORE Tom
Catalano (Stonebridge, ASCAP) ... ...

83
89

20

95
38

19
59
57
10

33

14
52
54
7

60

68

100

JACKIE BLUE Glyn Johns & David Anderele
41

(Lost Cabin, BMI)

KILLER QUEEN Roy Thomas & Queen
(Feldman/Trident, ASCAP) ..

L-O-V-E (LOVE) Willie Mitchell

(Jec/Al, BMI)
LADY John Ryan (Woolen Nickel, ASCAP)
LADY MARMALADE A. Touissant &

V. Wickham (Stone Diamond, BMI;
Tanny Boy/Kenny Nolan, ASCAP)

LEONA Tom Dowd (No Exit, BMI)

LIKE A SUNDAY MORNING Joel Diamond
(Silver Blue, ASCAP) ... ...

LIVE YOUR LIFE BEFORE YOU DIE David
Rubinson & Friends (Polo Grounds, BMI)

LONELY PEOPLE George Martin
(WB, ASCAP)

LONG TALL GLASSES Adam Faith &
David Courtney (Chrysalis, ASCAP) .

LOVE CORPORATION David Kershenbaum
(JiMi Lane/Ensign, BMI)

LOVE FINDS ITS OWN WAY Kerner &
Wise w. Knight, Guest & Patton
(Keca, ASCAP) ! ’
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35
15

72

91

92

31

23

56

21

MANDY B. Manilow & R. Dente (Screen
Gems-Columbia/Wren, BMI) ... 42

MOVIN® ON Bad Company
MY BOY (Colgems, ASCAP) ... 25

MY EYES ADORED YOU Bob Crewe (Stone
Diamond/Tanny Boy, BMI; Kenny Nolan,
ASCAP) ..

MY LITTLE LADY Mike Vernon

(Crystal Jukebox, BMI) ... o)
NEVER LET HER GO David Gates
(Kipahulu, ASCAP) e 87
NIGHTINGALE Lou Adler (Colgems,
ASCAP) e 62
NO NO SONG Rlchard Perry (Lady Jane,
........................................................... 6
#9 DREAM John Lennon
(Lennon/ATV, BMI) ... 63
ONCE YOU GET STARTED Bob Monaco
(Sufur, ASCAP) .., 16

ONE BEAUTIFUL DAY Bobby Martin
(Big Seven/Steals Bros., BMI) .......... 82

ONLY ONE WOMAN Gus Dudgeon

(Casserole, BMI) . ... 98
PART OF THE PLAN Joe Walsh

(Hickory Grove, ASCAP) ... 29
PHILADELPHIA FREEDOM Gus Dudgeon

(Big Pig/Leeds, ASCAP) .. ................ n
PICK UP THE PIECES Arif Mardin

(AWB, BMI) ..., .21
POETRY MAN D. Airali, P, Ramone

(Tarka, ASCAP) ... 7
ROLL ON DOWN THE HIGHWAY

Randy Bachman (Eventide, CAPAC;

Ranbach/Top Soil, BMI) ... 39
RUNAWAY Nell Portnow & John Miller

(Vicki, BMI) e, 88
SAD SWEET DREAMER Tony Hatch & Des

Parton (lLeeds/Jackstone, ASCAP) ....... 24
SATIN SOUL Barry White/Soul Unltd.

(Sa-Vette/January, BMI) ... 27
SHAME, SHAME, SHAME Sylvia (Brendi,

BN geceomeeeis g et w4 acmmecresess - St amon 18
SHAVING CREAM prod. not listed

(Madison, BMI) ... 73
SHINING STAR Maurice White w. Charles

Stepney (Saggiflame, ASCAP) ... ... 51
SHOESHINE 80Y Frank Wilson, Leonard

Caston (Stone Diamond, BMI) ... 55
SHOWDOWN Rick Hall (Anne Rachel/

Yellow Dog, ASCAP) ..., 65

SNEAKY SNAKE Jerry Kennedy
(Hallnote, BMI) ............................ . 87
SOME KIND OF WONDERFUL
Jimmy lenner {Dandelion/Crash, BMI).... 53
STAND BY ME John Lennon {Hill & Range/
1)

Trio/ADT, BMI) ... 61
SUPERNATURAL THING PT. )

Tony Silvester, Bert DeCoteaux

(Montage, BMI) ... . 12

SWING YOUR DADDY Kenny Nolan
(Kenny Nolan/Heart’s Delight, BMI) ... 70

TANGLED UP IN BLUE prod. not listed

(Ram’s Horn, ASCAP) 66
THANK GOD I’'M A COUNTRY BOY Milt

Okun w. Kris O’Conner (Cherry Lane,

ASCAP) .o 78
THE BERTHA BUTT BOOGIE Castor-Pruitt

(Jimpire, BMI) ... ... 34
THE PILL Owen Bradley

(Coal Miner's/Guaranty, BMI} ... ... . 84

THE SOUTH'S GONNA DO IT Paul
Hornsby (Kama Sutra/Rala Dara, BMI) ... 26

THEME FROM THE PROPHET Jerry Wexler

& Ed Matthews (Kahlil, BMI) ... 96
TO THE DOOR OF THE SUN

Peter De Angelis (April, ASCAP) ... 36
TOBY Eugene Record (Oceans Blue/

Van McCoy/Tamerlane, BMI) ... 90
TOUCH ME BABY (REACHING OUT FOR

YOUR LOVE) Tamiko Jones {Bushka,

ASCAP) oo 81
UP IN A PUFF OF SMOKE P. Swern &

G. Shury (Almo, ASCAP) ... 40
WALKING IN RHYTHM Donald Byrd

(Blackbyrd, BMI) ... 49

WE'RE ALMOST THERE Brian Holland
(Gold Forever/Stone Diamond, BMI) ... 50

WHAT AM | GONNA DO WITH YOU
Barry White (Sa-Vette/January, BMI) ... 43

WHO’S SORRY NOW Sonny James
(Mills, ASCAP) ... .o, Al

WILDFIRE Bob Johnston (Mystery, BMI) ... 94
YOU ARE SO BEAUTIFUL Jim Price
(/:,I‘vl'r)\o/Preston ASCAP; Irvmg/WEP

YOU'RE NO GOOD Peter Asher
(E. H. Morns/Jac/Blue Sees/

U.S. Songs, ASCA . .. 30
YOU'RE A PART OF ME Harry Hinde
(Chappell/Brown Sroes, ASCAP) 93

YOUNG AMERICANS Tony Visconti
(MainMan, ASCAP)
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Audio Fidelity Sets
‘Belly Dance’ Single

B NEW YORK—Harold Drayson,
executive vice president of Au-
diofidelity Enterprises has an-
nounced the release of a belly
dance single entitled “Belly
Dancers of Port Said” b/w “’Belly
Dancers of Alexandria” by Mo-
hammed ElI Bakkar and his En-
semble.

The two tracks are from the
belly dance album ‘“Port Said,”
which is one of eleven such al-
bums on the Audio Fidelity Rec-
ords label. Quantities of the sin-
gle are now enroute to distribu-
tors and title-strips are available
for juke box operators.

IRTS ‘Gold Medal’

Presented To Rule

m NEW YORK — Elton H. Rule,
president of American Broadcast-
ing Companies, Inc., was pre-
sented the ““Gold Medal” Award
of the International Radio and
Television Society at ceremonies
at the Americana Hotel in New
York City, March 11.

The medal, the highest honor
accorded by the IRTS, cited Rule
for his dedication to "“the better-
ment of broadcasting, progress
of his company and enrichment
of the public interest.”

The IRTS also honored Sol
Taishoff, editor of Brodcasting
Magazine, with a special citation
for his contributions to the broad-
casting industry.

Blue Goose Expands

@ NEW YORK — Blue Goose
Records, in expanding from its
role as a label dedicated to live
blues recordings, has entered the
contemporary music field. Com-
pany president Nick Perls has
announced the signings of Robert
Crumb, the Duke of Ook (Alan
Seidler) and the team of Steve
Calt and David Mann as the first
under Blue Goose's new policy.

'‘Roof’ Raisers

the Gates

Getting

David Gates

Elektra recording artist
{center) dropped by Record World's Los
Angeles offices to visit with Ben Edmonds
(left) and Eliot Sekuler. Gates’ new Elektra
album, ““Never Let Her Go,"” features the
single of the same title as well as the
newly-released disc, *Part Time Love.”

Island Taps Lavong

® LOS ANGELES — Charley
Nuccio, president of Island Rec-
ords, Inc., has announced that

Reggie Lavong is joining Island to
oversee the company’s r&b and
jazz product.

Reggie Lavong

Lavong, who will mainly be
working out of New York and
Philadelphia, will be managing
most aspects of promoting, mar-
keting and generally developing
Island’s r&b and jazz catalogue.
Lavong will also play an im-
portant part in Island’s overall
plans to develop the potential
impact of reggae in the United
States.

*“*Sunrise, Sunset,” from ‘‘Fiddler on the Roof,”” has achieved a milestone of a million
performances in broadcast, as determined by Broadcast Music, Inc. In recognition of
this achievement, BMI recently presented a Special Citation of Achievement to {from
left): Murray Deutch, president of New York Times Music Corp.; and lyricist Sheldon
Harnick and composer Jerry Bock, collaborators on the score to “Fiddler on the Roof."
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Dia Iogue (Continued from page 22)

If we can program the group properly so that it has a good headliner
and we feel that it will be a good draw so that the public will be
there as well as the tickets that the record company is going to buy,
then we’ll come back and secure the booking on the merits of the
act and the tastefulness of the show. Then let’s talk about the
press party.”

Our attitude is that press parties are in a sense a big nuisance to us.
We make money from them but we plan very, very hard, and we
work very, very hard on the press parties. One of the things in terms
of the press parties—people don’t realize—we have a staff of 50
people working on a press party. So when we charge a fee for a
press party, at least $750 to $1,000 is just used up in salary. Then
with the cost of food and liquor, what you finally wind up making is
is anywhere from $300 to $500 on a press party that cost around
$3,000 or $3,500, which is not an unfair profit to make on a venture
like this.

RW: What other aspects of record company support . . . to what
degree does that account for yoyr success or failure at this point?

Snadowsky: Advertising is another area and that is extremely
expensive. The Bottom Line is unique in that we spend anywhere
from $12-$1600 every week, no matter what. We advertise in the
Village Voice with two ads, we advertise on WNEW-FM with a package
of spots, we advertise in the Soho Weekly News and we advertise in
the Sunday New York Times. We do this whether a record company
spends a dollar or $5,000. But advertising is so expensive and so
important that anything that a record company does helps tremend-
ously. For instance, if a record company is trying to push an act that
is a headline act, but they want to for some reason or another,
reintroduce it to the public, or show the act they’re behind it, they'll
do spots on radio, they might even do spots on TV, they’ll buy a full
page . . . that helps us tremendously. We don’t pull our ads, we still
spend our certain amount of money, but because of the extra
money in advertising that is spent by the record company, it is just
incredible the response that we get from the public. It helps us sell
tickets, it helps the record company have the public view their act.

What's interesting is when a record company wants to spend
advertising dollars on an unknown act. What most record people
don’t understand, is that when they spend money on an unknown
act and advertise it on the radio or in the newspapers, it doesn’t
mean anything to anybody. If you have an act, like the Zoom, for
argument sake, and you say, “Go see the Zoom at the Bottom Line,”
people say, who the heck is the Zoom? Nobody knows. But if a
record company is hip, they’ll say “Go see the Zoom who is appearing
with Don Mclean, who is appearing with the Guess Who, at the
Bottom Line.” All of a sudden they’ve established a certain credibility
for their own act opening for a well established artist and they've
helped the club tremendously in drawing people.

RW: What about a record company outright subsidizing performers’
fees?

Pepper: That's very important. In many cases that's made it possible
to put together the best of all possible shows. Where you get a show
where one and one makes three. Where a record company will come
in and they want the showcase badly enough, they come in and
subsidize the artist. It gives us or any other club the luxury of going
out and trying to put together a super good show. You put the right
two acts on the same bill, you have a magic chemistry. In the long
run that benefits their artist more than the dollars in the pocket.

RW: What about the change in the kind of acts that you see

| approaching you to play here as compared to your first months—in

terms of your own success and because of the drop in concert
attendance?

Pepper: From a practical standpoint | think you are going to have
a whole segment of artists who, because the dollar is so tight, will
not want to go into a major hall and take the chance that the hall
is going to be half full or three quarters full. I think what will happen
is that they’re going to take the attitude that it's going to be much
hipper to go into a place like the Bottom Line for three or four days,
fill the place every night, both shows, turn people away and have
that impact. What's happened, because of the reality of the tight
dollar outside, is you're moving from ego-oriented situations, of
playing big concert halls, to reality-oriented situations. Let's come in,
let's do a few days, let's sell the place out. Look at the Taj Mahal
engagement. Taj came in here and played three days which were
completely sold out, and then we added a fourth day because of the
overwhelming demand for tickets. We turned away lots of people. |

(Continued on page 94)
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TITLE, ARTIST, Label, Number, [Distributing Label}

MAR.
22

10

15

17
18

20
21

24
25
26

28

29
30
31
32

36
37

39

40

42

44

46

47

MAR.
15

2

15
14
16
19

21

17
18

22
12

26
34

25
20
27

32
23

24
28
30
31
49

1

42

29
40

45
33

35
55
36
61

48

54
47

37
59
58

WKS. ON
CHART
MY EYES ADORED YOU
FRANKIE VALLI
Private Stock 003 19
HAVE YOU NEVER BEEN MELLOW OLIVIA NEWTON-JOHN/
MCA 40349 9
LADY MARMALADE LABELLE/Epic 8-50048 10
LOVIN’ YOU MINNIE RIPERTON /Epic 8-50057 8
BLACK WATER DOOBIE BROTHERS/Warner Bros. 8062 14
NO NO SONG RINGO STARR/Apple 1880 7
POETRY MAN PHOEBE SNOW/Shelter 40353 (MCA) 9
EXPRESS B.T. EXPRESS/Roadshow 7001 (Scepter) 9
YOU ARE SO BEAUTIFUL JOE COCKER/A&M 1641 13
DON’'T CALL US, WE'LL CALL YOU SUGARLOAF/
JERRY CORBETTA/Claridge 402 14
PHILADELPHIA FREEDOM ELTON JOHN BAND/MCA 40364 3
SUPERNATURAL THING, PT. 1 BEN E. KING/Atlantic 3241 8
EMMA HOT CHOCOLATE/Big Tree 16031 (Atlantic) 9
(HEY WON'T YOU PLAY) ANOTHER SOMEBODY DONE
SOMEBODY WRONG SONG B. J. THOMAS/ABC ABP 12054 7
LADY STYX/Wooden Nickel WB 10102 (RCA) 16
ONCE YOU GET STARTED RUFUS Featuring CHAKA KHAN/
ABC 12066 7
| AM LOVE JACKSON FIVE/Motown MI1310F 10
SHAME, SHAME, SHAME SHIRLEY (AND COMPANY)
Vibration 532 (All Platinum) 10
CHEVY VAN SAMMY JOHNS/GRC 2046 8
BEST OF MY LOVE EAGLES/Asylum 45218 17
PICK UP THE PIECES AVERAGE WHITE BAND/Atlantic 3229 17
HARRY TRUMAN CHICAGO/Columbia 3-10092 6
LONG TALL GLASSES (I CAN DANCE) LEO SAYER/
Warner Bros. 8043 5
SAD SWEET DREAMER SWEET SENSATION/Pye 71002 (ATV) 8
MY BOY ELVIS PRESLEY/RCA PB 10191 8
THE SOUTH'S GONNA DO IT CHARLIE DANIELS BAND/
Kama Sutra 598 17
SATIN SOUL LOVE UNLIMITED ORCHESTRA/
20th Century 2162 6
CAN'T GET IT OUT OF MY HEAD ELECTRIC LIGHT
ORCHESTRA /United Artists XW 573-X 15
PART OF THE PLAN DAN FOGELBERG /Epic 8-50055 10
YOU'RE NO GOOD LINDA RONSTADT/Capitol 3990 17
LONELY PEOPLE AMERICA/Warner Bros. 8048 13
FIRE OHIO PLAYERS/Mercury 73643 15
HE DON'T LOVE YOU (LIKE | LOVE YOU) TONY ORLANDO &
DAWN/Elektra 45240 3
THE BERTHA BUTT BOOGIE JIMMY CASTOR BUNCH/
Atlantic 3232 6
L-O-V-E (LOVE) AL GREEN/Hi 5N 2282 (London) 5
TO THE DOOR OF THE SUN AL MARTINO/Capitol 3987 9
EMOTION HELEN REDDY/Capitol 4021 7
BUTTER BOY FANNY /Casablanca 814 9
ROLL ON DOWN THE HIGHWAY BACHMAN-TURNER
OVERDRIVE/Mercury 73656 9
UP IN A PUFF OF SMOKE POLLY BROWN/GTO 1002 (ABC} 11
JACKIE BLUE OZARK MOUNTAIN DAREDEVILS/A&M 1654 6
MANDY BARRY MANILOW/Bell 45-613 (Arista) 18
WHAT AM | GONNA DO WITH YOU BARRY WHITE/
20th Century 2177 3
DON'T LET GO COMMANDER CODY AND HIS LOST
PLANET AIRMEN/Warner Bros. 8073 5
IT'S A MIRACLE BARRY MANILOW/Arista 0108 4
| WANNA LEARN A LOVE SONG HARRY CHAPIN/
Elektra 45236 6
MOVIN’ ON BAD COMPANY /Swan Song 70101 (Atlantic) 9
KILLER QUEEN QUEEN/Elektra 45226 6
WALKING IN RHYTHM BLACKBYRDS/Fantasy 736 5

50

53
54

56
57

58

59

62
63
64

66
67
68
69
70

72
73

75

76

77

80
81

84
85

87
88
89
90
91
92

93
94
95

96

97
98
99
100

51
66
68
39
56
63
57
43

62

60
72

79
44
46
64

74
1
38
52
53
73

80
75
76
91
77

65

50

89
82
85

87
78

94
96

93
92

95

98

86

67

69

WE'RE ALMOST THERE MICHAEL JACKSON/Motownt M1341F 5

SHINING STAR EARTH, WIND & FIRE/Columbia 3-10090
HOW LONG ACE/Anchor ANC 2100 (ABC)
SOME KIND OF WONDERFUL GRAND FUNK/Capitol 4002
HUSH/I’M ALIVE BLUE SWEDE/EMI 4029 (Capitol)
SHOESHINE BOY EDDIE KENDRICKS/Tamla T54257F
LOVE CORPORATION HUES CORPORATION/RCA PB 10200
DOCTOR’S ORDERS CAROL DOUGLAS/Midland Intl.
MB 10113 (RCA)
BEFORE THE NEXT TEARDROP FALLS FREDDY FENDER/
ABC Dot DOA 17540
DANCE THE KUNG FU CARL DOUGLAS/20th Century 2168
| DON’T LIKE TO SLEEP ALONE PAUL ANKA/
United Artists XW 615-X
STAND BY ME JOHN LENNON/Apple 1881
NIGHTINGALE CAROLE KING/Ode 66106 (A&M)
#9 DREAM JOHN LENNON/Apple 1878
LOVE FINDS ITS OWN WAY GLADYS KNIGHT &
THE PIPS/Buddah 453
SHOWDOWN ODIA COATES/United Artists XW601-X
TANGLED UP IN BLUE BOB DYLAN/Columbia 3-10106
NEVER LET HER GO DAVID GATES/Elektra 45223
| GET LIFTED GEORGE McCRAE/TK 1007
I'M A WOMAN MARIA MULDAUR/Reprise 1319
SWING YOUR DADDY JIM GILSTRAP/Roxbury 2006
{Chelsea)
WHO'S SORRY NOW MARIE OSMOND/MGM 14786
LEONA WET WILLIE/Capricorn CPS 0224 (WB)
SHAVING CREAM BENNY BELL/Vanguard 35183
AMIE PURE PRAIRIE LEAGUE/RCA PB 10181
EVERYBODY WANTS TO FIND A BLUEBIRD RANDY
EDELMAN/20th Century 2134
GOOD TIMES, ROCK & ROLL FLASH CADILLAC & THE
CONTINENTAL KIDS/Private Stock 006
DON’'T TAKE YOUR LOVE FROM ME MANHATTANS/
Columbia 3-10045

THANK GOD I'M A COUNTRY BOY
JOHN DENVER
RCA PB 10239

I'M HER FOOL BILLY SWAN/Monument Z58-8641 (Col)
MY LITTLE LADY BLOODSTONE/London 5N 1061

TOUCH ME BABY (REACHING OUT FOR YOUR LOVE)
TAMIKO JONES/Arista 0110

ONE BEAUTIFUL DAY ECSTASY, PASSION & PAIN/
Roulette 7163
AUTOBAHN KRAFTWERK/Vertigo VE 203 (Phonogram)
THE PILL LORETTA LYNN/MCA 40358
| HAVE A DREAM DONNY OSMOND/MGM 14781
YOUNG AMERICANS DAVID BOWIE/RCA PB 10152
SNEAKY SNAKE TOM T. HALL/Mercury 73641
RUNAWAY CHARLIE KULIS/Playboy 6023
BEER BARREL POLKA BOBBY VINTON/ABC 1205
TOBY CHI-LITES/Brunswick 55515
LIKE A SUNDAY MORNING LANA CANTRELL/Polydor 14261
LIVE YOUR LIFE BEFOke YOU DIE POINTER SISTERS/
ABC Blue Thumb BTA 262
YOU'RE A PART OF ME SUSAN JACKS/Mercury 73649
WILDFIRE MICHAEL MURPHEY /Epic 8-50054
BUMP ME BABY, PT. 1 DOOLEY SILVERSPOON/
Cotton 636 (Arista)
THEME FROM THE PROPHET (PLEASURE IS A FREEDOM
SONG/ON LOVE) RICHARD HARRIS/Atlantic 3238-A
| FOUGHT THE LAW SAM NEELY/A&M 1651
ONLY ONE WOMAN NIGEL OLSSON /Rocket 40337 (MCA)
AFTER LOVING YOU MAJOR HARRIS/Atlantic 3248
I'VE BEEN THIS WAY BEFORE NEIL DIAMOND/
Columbia 3-10084
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£30

SONGBIRD
JESSE COLIN YOUNG
wB

SONGBIRD—Jesse Colin Young—WB

YOUNG AMERICANS—David Bowie—
RCA

CRASH LANDING—Jimi Hendrix—
Reprise

TWO SIDES OF THE MOON-—
Keith Moon—Track

BLUE JAYS—Justin Hayward &
John Lodge—Threshold

CIRCUS—Argent—Epic
SONG FOR AMERICA—Kansas—Kirshner
SONGBIRD—Jesse Colin Young—WB

TOM CAT—Tom Scott & the L.A. Express
—Ode

TOMMY-—Various Artists—Polydor
(Sourdtrack])

TWO SIDES OF THE MOON—Keith Moon
—Track

WHO DD YOU OUT DO—Llon & Derrek
Van Eaton—A&M

YOU CAN'T GET OFF WITH YOUR SHOES
ON—Barefoot Jerry—Monument

YOUNG AMERICANS—David Bowie—RCA

CIRCUS—Argent—Epic
CRASH LANDING—Jimi Hendrix—Reprise

KOJAK COLUMBO (single}—Nilsson—
RCA

MIND TRANSPLANT—AIlphonse Mouzon—
UA

SONGBIRD—Jesse Colin Young—WB

STREETS OF LONDON (single)]—
Ralph McTell—20th Century

TWO SIDES OF THE MOON—Keith Moon

T '} S T —

HOCK

YOUNG AMERICANS—David Bowie—RCA

BEAUTIFUL LOSER—Bob Seger—Capitol
BLUE JAYS—Justin Hayward &

John Lodge—Threshold
COMMONER'S CROWN—Steeleye Span—

Chrysalis {Import)

FRAMPTON—Peter Frampton—A&M
NATTY DREAD—Bob Marley & the Wailers

—Island
SO LONG& HARRY TRUMAN—

Danny O'Keefe—Atlantic
SONGBIRD—Jesse Colin Young—WB
SUICIDE SAL—Maggie Bell—Swan Song
TOMMY—Various Artists—Polydor

(Soundtrack)

TWO SIDES OF THE MOON—
Keith Moon—Track

BLUE JAYS—Justin Hayward &
John Lodge-—Threshold

CRASH LANDING—Jimi Hendrix—Reprise
FRAMPTON—Peter Frampton—A&M
GREAT FATSBY—Leslie West-—Phantom

MAKIN' TRACKS—Grinderswitch—
Capricorn

SONGBIRD—Jesse Colin Young—WB

THAT'S THE WAY OF THE WORLD—
Earth, Wind & Fire—Col

WELCOME TO MY NIGHTMARE—
Alice Cooper—Atlantic

YOU CAN'T GET OFF WITH YOUR SHOES
ON—aBarefoot Jerry—Monument

YOUNG AMERICANS—David Bowie—RCA

CAFE DE PARIS—Lles Variations—Buddah
CIRCUS—Argent—Epic

CRASH LANDING—Jimi Hendrix—Reprise
ESTATE OF MIND—Evie Sands—Capitol
GREAT FATSBY——Leslie West—Phantom

NATTY DREAD—Bob Marley & the
Wailers—Island

REAL LENNY BRUCE—Fantasy

SHADOW BOXING—Joe Droukas—
Southwind

SONG FOR AMERICA—Kansas—Kirshner

TWO SIDES OF THE MOON—Keith Moon
—Track

AMBROSIA—20th Century

BETWEEN THE LINES—Janis lan—Col
SONG FOR AMERICA—Kansas—Kirshner
SONGBIRD—Jesse Colin Young—WB
SWITCH-—Golden Earring—Track
YOUNG AMERICANS—David Bowie—RCA

BETWEEN THE LINES—Janis lan—Col
CAFE DE PARIS—Lles Variations—Buddah
CHILLIWACK—Sire

CRASH LANDING—Jimi Hendrix—Reprise
FRAMPTON—Peter Frampton—A&M

MIND TRANSPLANT—AIphonse Mouzon—
UA

PAMPERED MENIAL—Pavlov's Dog—ABC
SONGBIRD—Jesse Colin Young—WB

TWO SIDES OF THE MOON—Keith Moon
—Track

YESTERDAYS—Yes—Atlantic

BLUE JAYS—Justin Hayward &
John Lodge—Threshold

CAFE DE PARIS—Les Variations—-Buddah
JUST A BOY—TLleo Sayer—WB
LET THERE BE MUSIC—Orleans—Asylum

NO MYSTERY—Return To Forever Featuring
Chick Corea—~Polydor

SONGBIRD—Jesse Colin Young—WB

THAT'S THE WAY OF THE WORLD—
Earth, Wind & Fire—Col

VISIONS OF THE EMERALD BEYOND—
Mahavishnu Orchestra—Col

BE TRUE TO YOU—Eric Andersen—Arista
CAFE DE PARIS—Lles Variations—Buddah

CHILLIWACK—Sire
CIRCUS—Argent—Epic
JOURNEY—Col

NATTY DREAD—Bob Marley & the Wailers
—Island

RIGHT MOVE—Chambers Bros.—Avco

STEPPING INTO TOMORROW—
Donald Byrd—-Blue Note

TWO SIDES OF THE MOON—
Keith Moon—Track

YOUNG AMERICANS-—David Bowie—RCA

CRASH LANDING—Jimi Hendrix—Reprise
HEARTS—America—WB
LET THERE BE MUSIC—Orleans—Asylum

MAKIN' TRACKS-—Grinderswitch-—
Capricorn

SONGBIRD-—Jesse Colin Young—WB

WELCOME TO MY NIGHTMARE—
Alice Cooper—Atlantic

WHO DO YOU OUT DO—Llon & Derrek
Van Eaton—A&M

YESTERDAYS—Yes—Atlantic

YOU CAN'T GET OFF WITH YOUR SHOES
ON—-Barefoot Jerry——Monument

YOUNG AMERICANS—David Bowie—RCA

BETWEEN THE LINES—Janis lan—Col
CAFE DE PARIS—Les Variations—Buddah
NILS LOFGREN—A&M

OMEGA—Passport

SONGBIRD—Jesse Colin Young—WB

TWO SIDES OF THE MOON—
Keith Moon—Track

WHERE THE GROUPIES KILLED THE BLUES
—Lucifer's Friend—Passport

WHO DO YOU OUT DO—Lon & Derrek
Van Eaton—A&M

YOUNG AMERICANS—David Bowie—RCA

TWO SIDES OF THE MOON
KEITH MOON
Track

BLUE JAYS—Justin Hayward &
John Lodge—Threshold

CRASH LANDING—Jimi Hendrix—Reprise
FRAMPTON—Peter Frampton—A&M
GREAT FATSBY—Leslie West-—Phantom

MAKIN' TRACKS—Grinderswitch—
Capricorn

SONGBIRD—Jesse Colin Young—WB
SOUTHBOUND-—Hoyt Axton—A&M

THAT'S THE WAY OF THE WORLD—
Earth, Wind & Fire—Col

AmericanRadioHietaorn-Coam.

Alphabetical additions
to the libraries of
leading progressive FM
stations around the
country

WENDY WALDMAN—Reprise
YOUNG AMERICANS—David Bowie—RCA

AUTOBAHN—Kraftwerk—Vertigo

CRASH LANDING—Jimi Hendrix—Reprise
FLY BY NIGHT-—Rush—Mercury
GHOSTS—Strawbs—A&M
SWITCH—Golden Earring—Track

TOM CAT-—Tom Scott & the L.A. Express—
Ode

TOMMY—Various Artists—Polydor
{Soundtrack)

DOWN TO EARTH—Nektar—Passport
FIVE-A-S|DE—Ace—Anchor
GHOSTS—Strawbs-—A&M
MELISSA—Melissa Manchester—Arista
MODERN TIMES—AI Stewart—Janus

NO MYSTERY-—Return To Forever Featuring
Chick Corea—Polydor

PHYSICAL GRAFFITI—Led Zeppelin—
Swan Song

REALLY ROSIE—Carole King—Ode
{Soundtrack)

SONGBIRD—Jesse Colin Young—W8
YOUNG AMERICANS—David Bowie—RCA

AN EVENING WITH JOHN DENVER—RCA

BLUE JAYS—Justin Hayward &
John Lodge—Threshold

FIVE-A-SIDE—Ace—Anchor

THAT'S THE WAY OF THE WORLD—
Earth, Wind & Fire—Col

TOMMY-—Various Artists—Polydor
{Soundtrack)

CRASH LANDING—Jimi Hendrix—Reprise

EXPANSIONS—Lonnie Liston Smith—
Flying Dutchman

FRAMPTON—Peter Frampton—A&M
JOURNEY—Col

PHILADELPHIA FREEDOM (single]—
Elton John Band-—MCA

SONGBIRD—Jesse Colin Young—WB

TWO SIDES OF THE MOON—
Keith Moon—Track

WELCOME TO MY NIGHTMARE—
Alice Cooper—Atlantic

YOUNG AMERICANS—David Bowie—RCA

CAFE DE PARIS—Les Variations—Buddah
CRASH LANDING—Jimi Hendrix—Reprise
ESTATE OF MIND—Evie Sands—Haven
HELP THE COWBOYS SING THE BLUES
(single}—Waylon Jennings—RCA
RESTFUL MIND—Larry Coryell-—Vanguard
SADISTIC MIKA BAND—Harvest

TWO SIDES OF THE MOON—
Keith Moon—Track

YOUNG AMERICANS—David Bowie—RCA

CIRCUS—Argent—Epic

HARRY TRUMAN (single}—Chicago—Col
SONG FOR AMERICA—Kansas—Kirshner
SONGBIRD—Jesse Colin Young—WB

UNREQUITED—Loudon Wainwright 11—
Col



Record World Presents
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Record World Honors
Gamble, Huff & Bell

The music industry has lived through several ‘city
scenes,” times and places in our history that evoke memo-
ries of trends which have since become assimilated into
the total sound spectrum.

In the late '50s, Philadelphia meant Frankie Avalon,
Duane Eddy and Fabian. In the early '60s, it was the
sound of Chubby Checker, the Orlons and Dee Dee Sharp.
With so many chart acts, the City of Brotherly Love became
an independent force in the record industry despite its
proximity to New York and the entrenched music machine
there.

During all this time, however, the city’s musical identity
was still an elusive commodity. No one talked about ‘‘the
Philly sound” then—at least not in the richly detailed
terms “The Sound of Philadelphia” has come to mean
today, both within the industry and to the general public.

Three men—Kenny Gamble, Leon Huff and Thom Bell—
developed the sound of which we speak today over a
decade of trial and error. Now together under the Phila-
delphia International Records banner—marketed through
the CBS Records Custom Label organization—their music
has come to mean more than just a string of hits.

Gamble, Huff & Bell have developed a sound any city
would be proud to call its own. During a time when their
home town had seemingly passed its heyday, they honed
their production and writing talents to create something
truly unique—not only in terms of Philadelphia, -but in
terms of every place on the face of the earth where pop
music is enjoyed.

Today, Gamble, Huff & Bell preside over an empire
that has truly earned the name “‘Philadelphia International.”

Record World is proud to salute these three men, and
the music they are involved with, for today The Sound of
Philadelphia is indeed a sound heard 'round the world!
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COMMONWEALTH OF PENNSYLVANIA
OFFICE OF THE GOVERNOR
HARRISBURG

MILTON J. SHAPP
GOVERNOR

March 10, 1975

Record World
1700 Broadway-42nd Floor
New York, New York 10019

Gentlemen:

On this occasion I am delighted to join the many
friends of Kenny Gamble, Leon Huff and Thom Bell in saluting
the outstanding contributions they have made to the music
of our time through their creative enthusiasm.

On behalf of the people of Philadelphia and the entire
State of Pennsylvania, I take this opportunity to acknowledge
the unselfish delight these three individuals have exhibited

in bringing joy and good will to music lovers throughout the
world.

My sincere best wishes for many more years of
continued success, and good luck in everything you strive
to achieve.

Sincerely,

MILTO . SHAPP
Governor




o € 1975 Atlantic Recording Corp

A Warner Communications Company

Atlantic/Atco Records.




DIALOGUE

i THE VIEWPOINTS OF THE INDUSTRY

Gamble & Hutf: Up With the Philly Sound

By DEDE DABNEY

Kenny Gamble

Leon Huff

W The writing/production tandem of Gamble/Huff has been described
by many as “the success story of the decade,” referring to the tremen-
dous explosion they engineered for Philadelphia International Records.
But in addition to the renown gained from founding and running a
most successful company, their contributions to the music scene as a
whole since the '60s—the total establishment of the Philly sound—
have proven a running combination of rival and a companion to their
corporate profile. In analyzing their own successes, the two men detail
much of the true, working nature of “teamwork” in all its various
connotations.

Record World: Since the last time | talked to you, you and Tommy
have gained a reputation as the major innovators in the industry.
What do you think is the key to your success?

Kenny Gamble: it's all good production, good promotion and artists.

RW: Has CBS given you the proper promotion?
Leon Huff: Yes, | think they are doing their job.

Gamble: Up until this point they’ve been merchandising and dis-
tributing our product better than anybody who has done it thus far.

RW: You have incorporated a lot of writers. Is that something
that you had decided at the outset that you had wanted to do?

Hufi: Well, we decided to have writers years ago. We had writers
with us then. And now we have about 12, divided into about three
or four different teams. And we figure if we can help them along to
become full song writers also, it will strengthen up our flow of songs
and productivity.

RW: Basically, what you're saying is that it's impossible to continue
to have Kenny Gamble and Leon Huff writing for all the artists that
you have now?

Gamble: It's impossible for us to write for them right now. We
write as many as we can and we depend on the writers to come
up with some additional things that we can produce for them. It also
gives the writers an opportunity to exploit themselves.

RW: Charles Simmons, Bruce Hawes and Jim Jefferson have
said that it's a family. You and Leon and Tommy are the foster
parents, and they're the children, and you're just breaking them in.
Are you trying to teach them the structure of the industry?

Gamble: That's right, as we see it. Not all song writers can become
producers. Perhaps we can develop some more Gamble/Huff’s and
Thom Bell’s around here.

RW: You've been together for 10 years. How does it feel being
so successful?

Gamble: It feels good, but we still have the challenge out there

that we have to deal with. It's good to become leaders and

be recognized for your work—you feel good. But every record is
just like the first.

RW: In other words, it's something like a new challenge?

Gamble: Every record has to be strong, because you can’t take
the record business for granted, you can't take the people for granted
and you can’t take a studio for granted. You only get out of it what
you put into it.

RW: What is the musical key to your success? What is it that
makes Kenny Gamble and Leon Huff a successful writing and pro-
ducing team?

Gamble: It has a lot to do with the rhythm section—Baker, Harris
and Young—and Bobby Martin who does the arrangements for us.
And it has to do with team work, working together and respecting
one another for the ability to do what we have to do. That makes
us click.

RW: What was your first record together?

Gamble: A successful one? It was “Expressway” by the Soul
Survivors. They have a new album that just came out.

RW: Did you produce that?

Gamble: Yes.

RW: Do you feel that you have, in a sense, put Philadelphia on
the map in reference to a musical concept.

Gamble: That’s true. It made people notice Philadelphia anyway.
When there is a consistent flow of product you're putting out, people
start to notice that they all come from Philadelphia. And | guess
they think it's some kind of magic formula down here.

RW: That's what | wanted to touch on. People have been making
a grand exodus to Philadelphia to duplicate your sound, because it’s
so successful.

Gamble: But it's not a magic formula. It's just hard work, that's
all. It's hard to write the songs but when you hit one it makes it all
worth it. You get a good one out of maybe 10 that you write. Then
it's really worth it.

RW: How does it feel when you have a whole album full of
singles? When you write an album, do you go in with the concept
of a complete album of singles, or just a total album concept?

Huff: When we prepare our albums, we try to make each cut as
strong as the other one. Actually we go in like we're cutting the
singles, and we are our critics. We can basically tell whether they
are strong by the way we feel about them. So we just go in there
and try to cut the strongest thing possible. So, often it comes out
to be like a lot of singles on those albums.
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It's good to become leaders and be rec-

“ ognized for your work . . . but every ”
record is a new challenge.
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RW: You strive for the next album to be better than the previous
one?

Gamble: Yes, we’re in competition with ourselves. It's hard to
duplicate an album as successful as ““Ship Ahoy.” We know that
album is strong so we feel that we have to come up with something
stronger. You can’t write “For Love of Money,” you can't go in and
try to cut something that sounds like that. You've got to come up

with something equally as strong; something that’s fresh too. But
that's where the challenge comes.

RW: Is “Law Of The Land” the same way?

Gamble: We haven't even got the title. We've been kicking different
titles around. It was ‘““Law,” but since then we've changed it and we
haven’t got the title as of yet.

RW: How do you feel your artists have accepted you as producers?
Do you think if their contracts allowed, some might leave?

Gamble: Well, you never know what an artist will do. You never
know, but I think they have the confidence in us as producers, and
we would hope that they wouldn’t leave. But | wouldn’t say they
wouldn’t, because you like to see them advance as far as they’re
thinking of advancing too. You can’t think just for yourself.

(Continued on page 37)
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-THE VIEWPOINTS OF THE INDUSTRY

Thom Bell: The Ever-Spinning Sound OF Hits

By DEDE DABNEY
@ With the merging of Thom g
Bell’s creative interests into the ' B :
Gamble/Huff organization, the i
two most powerful focal points of
the Philly sound moved in under
one roof. Bell's professional and
personal relationships with Kenny
Gamble and Leon Huff go much
further back than their current
business amalgam, as he relates in
the following Dialogue. The past
producer of the Stylistics, the on-
going studio mentor of the Spin-
ners and now the force behind a
promising group of newer talents
under the Philadelphia Interna-
tional banner here also describes
the difference between a “sound”’
and a “formula,” an all-important
distinction in the ever-changing world of the music business.

Thom Bell

Record World: Since our last interview, you have been incorporated
in the Gamble/Huff family. Why did you decide on that?

Thom Bell: Well, it seems that they were the hottest things around
and we all grew up together. We started out together, we were all
friends and they were doing very well; it was dumb not to. | think
it's better with three of us than with one guy.

RW: But you were doing so well independently.

Bell: Yes, but economically three strong individuals can do better
than one strong individual. Number one, we wanted to buy the
building. No one individual had enough money to buy the building.
Number two, we wanted to form one giant complex and not be a
split up group. Just like Detroit; they function well because they
gathered everyone in, everyone had the same thought, they were on
the same train going the same way and they all landed at the same
place at the same time. They were supposed to anyway. A few didn’t
quite make it. But the way that was done was that everybody worked
together. So it would be kind of dumb if we're friends as kids and
came up together, writing and arranging, and | started blossoming
a bit on the producing and writing end, not to keep it all together,

RW: Have you also incorporated new artists?

Bell: | have Derek and Cindy, and Michael Walker, whose record
will be out soon.

RW: On what label?

Bell: Thunder.

RW: By the way, what has happened to Thunder?

Bell: I've been trying to figure that out myself. Before | tried this
new venture, as far as the label situation, everybody always wanted
something that they could basically say belonged to them, that they
built. And I was kind of like that too. But the one problem | find with
it is that you need a lot of time to devote to it. And seeing that I'm
not a business man—my forte is producing records and not being an
administrative or bureaucratic individual—!| sort of didn’t do that
hotsy-totsy. We didn’t do that well. | really didn’t have the time to
devote to a label. So that's why things are a little slow there. It will
break sooner or later.

RW: You have a tendency to change your trend musically.

Bell: | sneak through sometimes.

RW: Have you accepted the fact that you and Kenny and Leon are
innovators?

Bell: Not really. Do you know what | think we do? | think what
we do is what a lot of people would like to do, but a lot of people
can’t do. We do what our brain tells us. Being a creative person,
the only way you can remain creative is to only do what your nature
or what your brain tells you to. There are a lot of people who cannot
do what they really would like to do. We happen to be the lucky ones.
How many people do you know—mothers, fathers, sisters and
brothers, old people or young people—that can actually do what
their mind tells them to do?
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RW: What is the key?

Bell: There is no key.

RW: There is no formula?

Bell: No, there’s no formula. We just happen to be creative people
who have kept at it so long and gained momentum with it and
learned with every record throughout years and years and years of
experience. And we just hung right in there. So after 14 or 15 years
of doing it, we finally are able to produce records. But even then,
we still don’t know how to produce; we know the basics for producing
records.

It's no easier for us in a creative sense, than it is for a person who
has never created before in his life, because there is no actual place
that you can learn to create. But there is a place that you can learn
to be a doctor. There is no place that you actually can go to learn
how to make records, and do it creatively. You can go to a pressing
plant and you can see how records are pressed, you can go to a
studio and see how records are made, you can go to an arranger
and see how it's arranged, but that doesn’t mean you can do it. We
happen to be some very lucky guys who by nature are musically
creative. And we landed at the right time at the right place. But we
have sense enough to know that we are creative people and to
keep creating.

RW: That's why you are under the umbrella of Philadelphia
International?

Bell: Yes, because the time will come when you have mcre artists
than you have songs. It's impossible for one guy to write 40 or 50
songs a year—40 or 50 good songs. | don’t mean just a song. Anybody
can write “Mary Had A Little Lamb,” etc. That’s no problem. But
when you write, you write what your brain tells you to write. What
happens to the times when your brain’s not telling you to write?
You can’t turn creativity on and off. When it comes it comes, and if
it doesn’t come, it doesn’t come. The well might run dry for a long
time—for a week, or a month. What do you do about your other
artists and what do you do about those musicians who are there?

You really can’t say when you are
going to make it because you really
never make it. Every time you go into
that studio, every time you sit at the
piano, it's another battle.

ob >

So you have to have someone to write songs. Now that's the
reason why | have people such as Vinnie Barrett, Blues Hawes, Joseph
B. Jefferson, Sherman Marshal . . . these guys are running “Just
Don’t Want To Be Lonely,” “Then Came You” and “Mighty Love.”
I'm not writing that. | can only write where | can write. But with new
writers you train them—I work with these people; the major part
of a week is used to cultivate other talent. That's the only way that
you can keep the momentum going, because one person cannot
carry forever. It’s impossible. Because as your mind changes the
consumer is out there waiting for product. His mind doesn’t change;
he only likes what he likes. And if you can’t supply it, then he's
not going to buy.

RW: What happened with you and the Stylistics?

Bell: | reached a plateau where | didn’t think | could take them
any further. Also, I reached a plateau where | thought that was the
best that I could possibly give them. Some people never let you
know that they can’t take you any further—they’ll ride you up and
they’ll also ride you down. They'll ride you right into the ground.
I've seen that happen many times before. An artist never knows
whether you know what you're doing creatively, because you can
sham and you can fool. | sit down at a piano and play all kinds of
things. You won't know whether | actually know what I'm doing or
not. | can give you thoughts at random: ““Oh, yeah, 1 think I'll
do this . . .”

I figured that | had given them every possible creative thing |
could give them and 1 also felt that | could not take them any further

(Continued on page 32)
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Gamble, Huff and Bell Are on the Case

By MORT GOODE
@ The ‘‘sound” keeps coming at
you—funk mixed with sophistica-
tion; a tight rhythm section, and
as Clayton Riley described in the

N.Y. Times, ‘‘grand, lushly or-
chestrated -musical references,
neo-symphonic in their major em-
phases; strings, French horns,
English horns, oboes and bas-
soons, electronic instrumentation,
multiple percussion lines and
strong vocal textures; jazz and
spectacular  explorations into
black street verse and tempos.”

The “sound” is an amalgama-
tion of the fertile talents of Ken
Gambie, Leon Huff and Thom Bell
—the major contributors to the
organization and enterprise and
purpaseful development of Phila-
delphia International Records. It's
the sound of “hits” and know-
how, of creativity and custom-
made magic, of people and pas-
sion.

‘Beyond Category’

It was described a while back
by Bob Palmer in Rolling Stone
as . . . a new sound that is im-
mediately identifiable and beyond
categary. It unites apparent op-
posites: hard-hitting and soft as
silk; sweet and acerbic . . . a
totality.”

The conversation was specific-
ally about producers Gamble and
Huff, arranger Thom Bell and their
association with the O’Jays. It
went on: “But this totality didn't
coalesce in a day, and ‘The O’Jays
In Philadelphia’ fills in the missing
part of the picture. Gamble and
Huff originally released it on their
Neptune label, and it stands today
as a record of the first encounter,
the immediate event that fathered
‘Back Stabbers’ and ali the rest.

“It also stands as an event-in-
itself, an album that predicted the
future a short time ago, an album
of songs that remain fresh and
contemporary . . . The first tune,
‘One Night Affair, is in fact a
masterwork.”

It is, in fact, just one of the
masterworks that keep coming at
you from the writing, production
team of Gamble and Huff and
from writer / arranger / producer
Thom Bell.

High School Days

The association of Gamble and
Bell goes back to high school days

in Philadelphia. In 1959 they re- |

corded something called “Some
Day” far Heritage Records. Their
billing read “Kenny and Tommy."”
The record bombed.

The next year they became a
quintet called the Romeos. When
Tommy got busy doing -outside
session work and then married,
Leon Huff replaced him as the
pianist.

It was the mid-sixties by then.
The Romeos were cutting records
for Arctic but by '66 the group had
folded, so Gamble and Huff
started their own label, Excel Rec-
ords. They were financed by a
Philadeiphia clothier, Ben Crass,
and recorded the Intruders. It was
a local hit but the only release on
that label. Another outfit had the
same name, so they changed it to
Gamble Records.

Gamble Records

While Gamble Records had
chart items with the Intruders
Gamble and Huff also hit as indie.
producers in 1967 with “Express-
way To Your Heart,” for the Soul
Survivors. The credits have been
impressive and constant since
then: Jerry Butler, Wilson Pickett,
Laura Nyro, the Sweet Inspira-
tions, Nancy Wilson, Joe Simon,
Archie Bell & the Drells, Dusty
Springfield.

While Gamble Records was
running through a string of suc-
cesses in the late '60s with the In-
truders—"‘Together,”” “Baby I'm
Lonely” and the million-selling
““Cowboys To Girls” — Gamble
and Huff started the Neptune
label.

Neptune began in 1968, ended
in 1970. The label was started in
association with Leonard Chess,

who died soon after the relation-
ship began. When problems
arose, the anticipated experimen-
tation in studios with sounds
ended too and most of the talent
that had joined the expansion
there with Gamble and Huff—the
O’Jays, the Vibrations, the Three
Degrees, Bunny Sigler, Billy Paul,
New Directions—left.

But the independent produc-
tion activity went on at a grand
and successful rate, with Thom
Bell handling the arrangements.
The Philly “sound” (a funk and
sophistication mix) was emerging.

Then, in 1971, Gamble/Huff
formed Philadelphia International
Records (PIR) and joined forces
with CBS.

‘PIR

The “hits” have been coming
at you ever since. Harold Melvin
and the Bluenotes started the
amazements with “I Miss You.”
That was the Spring of '72. The
O’Jays’ “‘Back Stabbers” came
shortly after, crossed over to the
pop charts and earned Philadel-
phia International’s first gold rec-
ord with CBS.

When the ‘“Back Stabbers” al-
bum was issued and earned a
gold record it probably should
have been titled a ““Greatest Hits"
package—there was another gold
single in it, “Love Train” and two
more important charters, ‘992 Ar-
guments” and “Time to Get
Down.”

Then it seemed Philadelphia In-
ternational was starting its own

From left: Kenny Gamble, Leon Huff, Thom Bell
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gold standards—Harold Melvin
and the Bluenotes qualified with
“If You Don’t Know Me By Now"’
and “The Love | Lost;” Billy Paul
turned up with the single “Me &
Mrs. Jones” and his ““360°'" album.

In 1974, the O'Jays rated gold
for their “Ship Ahoy” album and
the single ‘“For The Love Of
Money.” MFSB turned gold stars
with their album “Love Is The
Message” and their single
“TSOP.” And The Three Degrees
were rewarded for “When Will |
See You Again.”

Bell's Background

In 1966, when Leon Huff had
joined up with Kenny Gamble
and the Romeos, Thom began
writing and producing for the
Delfonics. They were with Cameo.
There was little success there;
Cameo folded and Philly Groove
started up with the Delfonics and
Thom's first million-seller, “La La
Means | Love You.”

It was his third arrangement—
for strings and horns. He also had
to play most of the instruments to
save money. The other players on
the date were the same men re-
cording in this 1975 year—Ron-
nie Baker on bass; Norman Har-
ris, guitar; Roland Chambers,
guitar; Earl Young, drums; and
Vince Montana, vibes. Thom had
12 hits in a row with the Del-
fonics before dissolving the as-
sociation. He left Philly Groove
and moved in with Gamble and
Huff.

The first records he made with
them were their Jerry Butler sides:
“Never Gonna Give You Up,”
“Only the Strong Survive,”
“Western Union Man.” Soon he
was cutting Dusty Springfield.

Much of the Gamble/Huff suc-
cess stemmed from their ability to
write hit songs for the acts they
were producing. Thom had similar
good fortune writing with the Del-
fonics’ William Hart. When he
went over to the Gamble/Huff
scene he began his collaboration
with Linda Creed, a singer at
Philly Groove who wasn’t making
it as a vocalist. They’'ve done fan-
tastically, though, writing songs
together.

The Bell/Creed hit songs keep
coming at you—"One Man Band"’
for Ronnie Dyson; “I'm Stone In
Love With You,” “Break Up To
Make Up,”” “‘Stop, Look, Listen
{To Your Heart),” “You Are Every-
thing,” “‘Betcha By Golly, Wow"
were only some of the gold rec-
ords for the Stylistics; all the
songs on the album “I’'m Coming

(Continued on page 9)
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Gamble, HUff and Be" on the Case (Continued from page 8)

Home’’ that Thom did with John-
ny Mathis and enough more to
fill out these pages.

Thom Bell was arranging and
producing gold records for all the
above and more—for the Spin-
ners, the Spinners and Dionne
Warwicke, the O’Jays, Melba
Moore’s I Got Love,” Harold
Melvin and the Bluenotes—and
picked up a few additional honors
along the route, among them the
NATRA “Producer Of The Year”
for 1972 and 1974.

Part of the magic that comes
floating out of Philadelphia is due
to the Sigma Sound Studios and
its chief engineer. Playback maga-
zine's description reads: “It is on
a narrow trolley-track street in
Philadelphia, facing a parking lot
and two billboards, a couple of
doors down from the Central
Gospel Hall whose white stucco
walls are painted with advice in
stern black letters: HAVE PEACE
WITH GOD THROUGH OUR
LORD JESUS CHRIST and PRE-
PARE TO MEET THY GOD. The
studio itself is flat-faced, with a
curtained picture window and
immediately inside, a stairway of
red carpeting and ready-made
wood paneling, a minimal group-
ing of tired waiting room furni-
ture and a collection of gold rec-
ords so large that their glow com-
petes with the flourescent lights.”

Joe Tarsia is the chief engineer.
He is small, pleasant and ap-
preciated. Thom Bell spoke of
him to Clayton Riley for a
Gamble/Huff & Bell feature in the
N.Y. Times: “Joe designed the re-
cording space, and it's a monster.
Each of these studios is individu-
ally prepared for a particular
quality of sound, paneled or pro-
vided with special flooring for
what will be played there. One of
them, for instance, is just for re-
cording percussion, and nothing
else . . . Some folks know, but
many don‘t. Joe Tarsia definitely
knows."”

The approach to recording the
“sound”” of Philadelphia differs
from many other geographical
“sounds.” Bell spelled out his
method in Black Music: “l spend
a lot of time gettin’ the sound
worked out in my head. We are
using the same musicians but we
are not using the same songs, we
are not using the same singers.
One reason why Gamble/Huff
have had me there as an arranger
was to sort of calm their rhythms
down a bit, sort of add a classier
sound against their funky rhythm.
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“You see, my idea in the whole
of my recording career is to learn
as much as you can about some-
thing, then use that as a stepping
stone and go to the next thing,
but still retain what's been
learned.”

Leon Huff added this inside in-
formation: “We have about two
sessions a week. If we book a day
we'll be lucky if we cut three
tracks. We put down the rhythm
track first. Very seldom will we
cut live, the majority of the re-
cordings have been basically
rhythm first. Our sound stems
from the feeling of the musicians;
you know everybody down there
is in a relaxed atmosphere, they're
not pressured to play . . . the
warmness shows in the grooves,
the mechanical feeling is not
there, it's more of a free type of
thing. But the professionalism is
there. You see we have been play-
ing together so long, everybody
knows what the next guy’s doing

. actually it follows a pattern.
We all know each other—that's
the tightness.”

There’s a hard core of musicians
that is part of almost every record
coming out of Philadelphia Inter-

Kenny Gamble added an extra
factor to the picture since Phila-
delphia International Records was
formed: “‘Columbia/Epic has been
very instrumental in giving PIR
success—a strong  promotion

66

It’s the sound of ‘hits’ and know-how,
of creativity and custom-made magic,
of people and passion.

b

national. The rhythm section is
drawn mostly from the pool of
Leon Huff on piano, Thom Bell on
organ, Vince Montana or Lenny
Pakula ‘on vibes, guitarists Nor-
man Harris, Roland Chambers,
Bobby Eli and Ron Kersey, bassist
Ronnie Baker, drummer Earl
Young and percussionist Larry
Washington. And two arrangers
who have been producing and/or
sweetening the sounds, Bobby
Martin and Don Renaldo.

Kenny Gamble’s Romeos: Romancin’ Success

Kenny Gamble saw his first taste of success as a songwriter. His tune “Everybody
Monkey” was Freddy Cannon's last hit for the Philadelphic-based Swan Records in
the Fall of '63. Not long after that, he organized his own group, Kenny Gamble &
the Romeos (pictured above), which featured Roland and Karl Chambers as well as
Thom Bell on piano. (That's Kenny kneeling atop the ivories.) The act was the big-
gest local thing going in the mid-sixties, packing 'em in SRO over multi-month-long
club engagements. Leon Huff joined the group later, and while they never really hit
the charts, they did make regional recording inroads on the Arctic label.
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force, expertise in advertising and
marketing . . . There is no magic
formula that can be conjured up
to assure a producer of a hit.
However, with the right material,
artist, musicians, arrangers and
studio a producer increases hit
chances.”

Kenny put it in even stronger
terms at another time: “CBS is
strong in one of the record in-
dustry’s most important areas—
the distribution of music. That's
the fat part of the business. And
we are strong in the field of creat-
ing black music that never has to
go begging for an audience. Our
relationship with them pays very
solid, mutual dividends.”

The records keep coming at
you from PIR. The hit groups are
adding to their output. New artists
have been added to the roster
—Thad jones/Mel Lewis, Monk
Montgomery.

Thom Bell’s Thunder Record re-
lease of Derek and Cyndi Floyd
is around.

Kenny Gamble, Leon Huff and
Thom Bell—the main men of
Philadelphia International. Their
“sound” will be coming at you
constantly from the hit list of
great artists that's engulfing the
entertainment world. It's much
more than just the sound of a
city. It's personal. It's emotional.
It's creative. It reaches out. As
Leon Huff states strongly: “We
make love music.” And it's all-
embracing. It figures — Kenny,
Leon and Thom are on the case.

The editorial content of this
special  tribute to Kenny
Gamble, Leon Huff and Thom
Bell was researched and com-
piled by Record World r&b edi-
tor Dede Dabney. Many of the
photos appearing in this sec-
tion were provided by Weldon
Arthur McDougal Ill, director
of publicity and special pro-
jects for Philadelphia Interna-
tional Records.
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Get up, through,
loose, dancin,;
hot,and down with
the Philly Sound.

When they called it Philadelphia
International, they knew what they were
talking about.

So from CBS Records International and
all its companies around the world, a

grateful salute to the sound of Gamble,
Huff and Bell.




Gamble, Huff and Bell:

The Constant Quest for Excellence

By GODDARD LIEBERSON
(Goddard Lieberson is president, CBS Records Group)

8 NEW YORK—There are creative
individuals in this day and age
who with ingenuity, enterprise,
sophistication and cohesion, make
the producing of hit records seem
a whole lot simpler than it can
possibly be. Ken Gamble, Leon
Huff and Thom Bell, who are most
respansible for the organization
called Philadelphia International
Records, have made “hits’ part of
their common language by their
uncommon abilities to read the
signs of the times, to stimulate a
world-wide audience with in-
stantly-recognizable sounds de-
signed for listening and for danc-
ing, and to set standards of
achievement and constantly out-
distance them.

Gamble, Huff and Bell have
created much of the sound of the
seventies, the “Sound of Phila-
delphia” that speaks of harmony
and understanding and of broth-
erly love. They are producers who

Goddard Lieberson

have made their own oppartuni-
ties, who have built a cooperative
and proper environment for
growth and interchange of ideas,
and who are continuing to teach
all of us new musical values by
stretching the boundaries of in-
ventiveness and artistry.

We at CBS Records cheer their
talents.

PIR: ALegendin lts OwnTime

By IRWIN SEGELSTEIN
(Irwin Segelstein is president of CBS Records)

B It really hasn't been that
long since Philadelphia meant
such things as Jimmy Foxx and
Connie  Mack’s high collars,
cream cheese and a first prize
that was always two weeks in
Philadelphia.

More recently it's meant hit
records from hit singers like
Bobby Rydell, Frankie Avalon,
Fabian, Chubby Checker and a
slightly older one, Mike Douglas.

Times have changed. Now the
sound that comes from Philadel-
phia is the musical magic that
comes pouring forth from the

studios of Ken Gamble, Leon
Huff and Thom Bell.
The sound of Philadelphia

we’re hearing all over the world
means the voices of Harold Mel-
vin and the Bluenotes, the emo-
tion of Billy Paul, the blend of
the O’Jays, the rhythms of MFSB,
and the attractions of the Three
Degrees. It means Bunny Sigler
and the Intruders and the Soul

The Philly Sound Achieves Success with Style

By RON ALEXENBURG

(Ron Alexenburg is vice president and general manager, Epic and CBS Customn Labels)

® Black music has always been
an important influence in my
life and, now, thanks to the
work of Kenny Gamble, Leon
Huff and Thom Bell it is an im-
portant part of the daily life of
CBS Records.

Through their releases of the
Philadelphia International family
of labels, these three pop
geniuses have brought black
music into full swing at CBS. The
result has not only produced
great commercial and artistic
success but great personal satis-
faction as well.

We at Epic Records are the
marketing specialists who have
the pleasure of exposing the
talents of the most creative group
of artists, writers, musicians and
producers in the business today.

PIR is a major force in the
record industry and the dis-
tinctive style of its principals has
maintained an integrity and
image for Philadelphia Interna-
tional that is very special and
which we value greatly.

On any given day you can
make a trip to Philadelphia—to
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- the fantastic Sigma Sound Studios

or to the Gamble-Huff-Bell of-
fices and see a thriving complex
of musical creativity. Down to the
last engineer that works on a
PIR record there is a level of
professionalism that can be
heard on every hit.

In the past year alone we
have broken through with new
success for MFSB and the Three
Degrees. The flow of new artists
from  Philadelphia  continues.
Right now we are planning on a
Philadelphia International month
which will feature all of the
label’s artists, with new releases
from Billy Paul, Harold Melvin
and the Bluenotes, MFSB and the
O’Jays. These releases  will
demonstrate the same extraordi-
nary level of quality that we
have grown accustomed to re-
ceiving from the PIR family.

We have greeted these new re-
leases with the kind of excitement
which we still experience each
time we hear new music from
Philadelphia International.

In 1974 Gamble, Huff and
Bell and their artists exhibited a

Ron Alexenburg

phenomenal growth that is an
ongoing process as the sound of
Philadelphia becomes truly inter-
national.

It has been a great personal
joy for me to take part in the
growth of the Sound of Phila-
delphia into the sound heard
around the world. | look forward
to many more years of expansion
and, most important of all, to
many more years of great music
from Kenny Gamble, Leon Huff,
Thom Bell and the entire family
of talent that comprises the Phila-
delphia International group of
labels.
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Survivors and all the other PIR
artists. In this business of chang-
ing trends, our current musical
tastes are being shaped by
Philadelphia International Rec-
ords. And it’s all for the better.

Here in the United States
we’'re all familiar with the musical
foundation on which PIR’s suc-
cess has been built: Leon Huff’s
prominence as one of the best
of our r&b pianists; Kenny
Gamble’s succession of hits as
songwriter and performer; and
Thom Bell’s early classical train-
ing that led to his writing, ar-
ranging and production triumphs.

What’s been most exciting to
us is the way that reputation has
spread internationally.

So it comes as no shock to
those of us who know them well
that these three have gained in-
ternational reputations for glorify-
ing artists with a freshness of
material, unerring arrangements
and uninhibited vitality.

Ken Gamble, Leon Huff and
Thom Bell have gained more
than solid reputations. They have
earned honors piled upon
honors. Gold records, plaques
for perfection, honors bestowed
by their peers. At the recent
Grammy Awards, Thom Bell was
named Producer of the Year.

Philadelphia International Rec-
ords is an entity—an organization
responsible for its own music, its
own product, its own destiny.
The triumvirate who manages its
affairs have become legendary
figures in the recording industry
at an early age. They are con-
temporary, innovative, dedicated
to a developing future, and above
all, sensitive to the very special
link that joins the needs of their
artists to all of us — their ap-
preciative audience.

Their sound is spreading.
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The Sound of GIH&B Is Universal

B NEW YORK—The concept of
Philadelphia International as a
sound has proven tremendously
successful in~ practically every

market worldwide.” So speaks
Walter Yetnikoff, president of
CBS International, commenting

on the worldwide development
of the Philly Sound over the short
space of two years.
“Philadelphia International has
been more successful than we
could have ever anticipated when

we first started working with the

company,” states Yetnikoff. “We
owe a tremendous debt to the
creativity of Ken Gamble, Leon
Huff and Thom Bell who ob-
viously have the magic touch
from an international standpoint.”

Initial international success for
the Philly Sound began in early
1973 with releases such as the
O’Jays’ ‘’Backstabbers” and Billy
Paul's “Me & Mrs. Jones,” but it
was the concentrated effort with
the launch of the label -overseas
later the same year which put the
company fairly and squarely on
the international musical map.

“Gamble & Huff’s visit to London .

and the subsequent European
package tour by the O’Jays, the
Intruders and Billy Paul in the
Fall of ‘73 firmly established the
team overseas. Shortly afterwards,
the phenomenal success of the
Philly Sound orchestra MFSB with
‘TSOP’ ensured that the label
had blossomed on a worldwide
basis. The secret simply is that
this music is universal,” says
Yetnikoff. ““MFSB’s record was, in
fact, a hit in every record market
around the world. Since then, we
have enjoyed unparalleled accept-
ance with many of the company’s
artists.”

In citing examples, Yetnikoff
points to the triumph of the
Three Degrees globally. “The trio
broke overseas before they were
known on the home front and
‘When Will | See You Again’ has
become one of CBS
tional’s biggest selling records
ever, and was voted the record
of the year in the United King-
dom. To date, we must have sold
over three million records on the
girls worldwide, and they cur-
rently are Japan’s biggest inter-
national group. Now we are find-
ing that individual acts are break-
ing through, since the concept of
the Philly Sound has been estab-
lished. The Trammps, currently on
a promotional tour of Europe,
have enjoyed great chart success
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in such markets as Holland and
Belgium. One of Brazil's favorites
is Billy Paul. Monk Montgomery’s
South African dates were enor-
mously successful. The Gamble,
Huff and Bell team have been re-
sponsible for creating smash ma-
terial for other artists, as well. The
Thom Bell-produced  Johnny
Mathis single, ‘I'm Stone In Love
With You,” is a smash on the
British charts.”

The fact that Gamble, Huff &
Bell have been quick to realize
the current strong upsurge of the

power of discos in every market
has been an additional booster
to the sales that Philly Interna-
tional have achieved internation-
ally. A good proportion of their
product is strongly disco oriented
and where airplay may have been
slow in coming in certain overseas
markets, disco play has taken
many of the company’s top acts
straight onto the charts. “We feel
that the hard work of establishing
the Philly Sound per se is behind
us. We still have some way to go,
but now it's a question of taking
the Philly Sound and its indi-
vidual acts and physically hitting
the markets abroad with pro-
motional tours and extensive
campaigns.

“There's some strong product
out now by artists such as Billy
Paul, the O’]Jays, Harold Melvin &
the Bluenotes, the Intruders and
MFSB, all of which we've estab-
lished on a worldwide basis. |
hope Bunny Sigler, also, will
break on a large scale overseas.
Derek & Cyndi Floyd already have

(Continued on page 30)

Philly Sound Is
Here to Stay

By LeBARON TAYLOR
(LeBaron Taylor is vice president/
special markets, CBS Records)
® Gamble/Huff and Bell are the
creative geniuses of the decade.
Kenny Gamble, Leon Huff and
Thom Bell, the guiding force be-
hind - Philadelphia International
Records, exemplify reality and
truth through their music. They
have created musical history in

the City of Brotherly Love.

309 South Broad Street has be-
come a mecca for talented
artists, musicians, writers, pro-
ducers and arrangers from all
walks of life. The address has
become synonymous with cre-
ativity since it became the head-
quarters of Gamble/Huff and Bell.
In order to fully appreciate what
happens in this factory of hits,
one would have to visit and ob-
serve the spirit that permeates
the air . . . the tremendous inter-
play between all of the creative
elements including what really
happens within Sigma Sound, the

(Continued on page 30)

Koppelman on Represemmg GHB Publlshmg Worldwide

By ROBERT ADELS

B NEW YORK — As worldwide
supervisor of the CBS music pub-
lishing companies, Charles Kop-
pelman is in a position to assess
the meaning of the latter part of
the company name ‘“‘Philadelphia
International,”” in the context of a
most important component of the
Gamble-Huff-Bell success story.

The Columbia Records Group
music  publishing empire, for
which Koppelman serves as VP
and general manager, assumed
the role of long-term global rep-
resentative of the GHB catalogues
(Mighty Three, Bellboy and As-
sorted Music—all BMI) in mid-
1972. Koppelman, who was then
VP and general manager of April/
Blackwood Music for the U. S.,
began listening to the initial
Philadelphia International prod-
uct being distributed through the
Columbia Custom Label set-up
and found that more than simply
being the beginning of a hot hit
streak, the songs themselves were
of major significance.

The faith of the CBS publishing
exec placed in the songs of
Gamble & Huff, Thom Bell &
Linda Creed and other Pl-affili-
ated writers has resulted in a
mutual relationship which is in-
deed “international.” The success
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Charles Koppelman

of the Three Degrees rendition of
“When Will | See You Again’ is
a good case in point, having hit
the top of the charts in Japan,
France, England, Germany and
many other foreign lands long be-
fore the song and the recording
were proven giants back in the
States.

Currently, the Bell-Creed song
“I'm Stone in Love with You” (as
produced by Thom Bell for Co-
lumbia) is racing up the British
charts seemingly beginning the
Three Degrees story all over again
for Johnny Mathis.

““Not only are Kenny Gamble &
Leon Huff, and Thom Bell &
Linda Creed each unparalleled in
their own areas of music, but
each in their own right is the
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success story of the '70s,” Kop-
pelman comments. ‘“Not only
have they been able to give,
through their material as well as
production, new career guidance
for acts like Dionne Warwicke
and the Three Degrees, but they
have demonstrated the ability to
develop other writers, having a
catalytic effect on the other crea-
tive people in their organization.”

The biggest Gamble-Huff and
Bell-Creed songs are what Kop-
pelman calls ‘“the total cross-
overs,”—"Me and Mrs. Jones”
and “I'm Stone in Love with You”
are but two examples of material
that not only crosses all musical
boundaries (from MOR to soul)
within their country of origin, but
have gone on to cross global lines
of demarcation as well.

Koppelman compares the pro-
lific and profitable picture of the
Gamble-Huff-Bell music publish-
ing companies to the heydays of
such independent pubberies as
Aldon Music and his own Kop-
pelman-Rubin days. Being a high-
visibility publishing conglomerate
is only half the story today,
though; the Philadelphia Interna-
tional stable must fill its own
needs for hit product for its own
roster first.

(Continued on page 35)
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Tarsia & Chipetz :

At Sigma Sound, The Song Is Everything

# PHILADELPHIA — “The Philly
Sound is a combination of
things,” Sigma Sound Studio
owner Joe Tarsia told Record
World. “iIt's the musicians, the
arrangements of the music and of
course the Gamble/Huff and Bell
introduction of strings and horns
—the big sounds.

“And it's not just this studio,”
added Tarsia. ‘“Being primarily
r&b, the Philly sound has always
had great potential. We gave it
the universal appeal.”

Tarsia worked for Cameo Park-
way Records in the early 1960s
until 1965, when he left the re-
cording business. Returning to
Cameo a year later, Tarsia met
Gamble and Huff, who had just
begun working together.

Cameo’s fortunes were rising
and falling at the time and Tarsia
figured he had two options:
either move from Philadelphia to
New York or Los Angeles and
continue in the field, or remain
in Philadelphia and open his own
studio. Tarsia chose the latter op-
tion and, “Gamble, Huff and Bell’s
success was timed right to make
the studio a success also,”” he said.

In comparing the Philadelphia
sound of the '50s and ’60s to to-
day’s Philadelphia sound, Tarsia
and Sigma Sound general man-
ager Harry Chipetz agreed that
the difference was a matter of
orientation.

“There were a lot of black
artists at Cameo,” explained Tar-
sia “but they never really pro-
duced a black record.”

““For one, the producers and
studio musicians were usually
white,” Chipetz added.

Joe Tarsia, Harry Chipetz

“It was highly produced pop
music,’”” Tarsia continued, “and |
think the transition occurred
when we began producing black
records—that is, basically r&b
black music—with a universal ap-
peal as opposed to the '50s’ con-
trived, pop-oriented teeny-bop-
per music.”

According to Tarsia and Chip-
etz, the success of Gamble/Huff
and Bell has been instrumental in
opening up the field for other
Philadelphia-based writers and
producers who otherwise might
never have been given a chance
to develop their talents. Gamble,
Huff and Bell seem to spawn
their own kind—people like Bob-
by Martin—who propagate the
Philadelphia sound.

Tarsia admitted that at this
point it's difficult to discover
who's influencing who but he

(Continued on page 38)

Renaldo Rides the Hit Road

@ PHILADELPHIA—Don Renaldo
is the contractor for string, horns
and reeds for MFSB. Asked how
he got started in the music busi-
ness, and specifically about how
the relationship with Kenny
Gamble, Leon Huff and Thom Bell
developed, he explains that his
career began about 15 years ago,
“one thing leading to another”

With Gamble, Huff and Bell

Small Studio Start

“I started doing work for Tony
Lewis, who had a very small
studio. He was doing singles and
commercials and a few records
here and there. Of course, the
word gets around I'm doing
record work, or we’re doing
studio work, this type of thing
with reeds and strings.”

As time progressed he came
into contact with people at such
labels as Motown and Cameo—
among them Gamble, Huff and
Bell.

Struggling

“We were all struggling, really,
trying to make it,” he stated.
“And we got friendlier and
friendlier and Kenny started to
do more. The first thing he had
was ‘Cowboys to Girls.” Thom
started to write, and | became
the contractor for him. | also
used to tell him how he should
write exactly for strings—and how
he shouldn’t write for strings.”

Other now well-known mem-
bers of the ““family’” came later,
he adds, people such as Ronnie
Baker, Norman Harris and Bobby
Eli. And everyone would ex-
change ideas as to how to ac-
complish different things in the
studio. “One day | walked into

-vironment.

Don Renaldo

the studio,” says Renaldo, “and
they were recording the Three
Degrees—actually mixing what
they had already done. | heard
it and | said, ‘Wow, what an in-
strumental that would make.’

"Joe Tarsia (Sigma Sound presi-
dent) and | always kid around . . .
I don’t know what happened . . .
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