SINGLES

FLEETWOOD MAC, *‘YOU MAKE LOVING FUN"
(prod. by group) (writer: McVie)
(Gentoo, BMI) (3:31). Four and
counting—singles from “‘Rumours,
that is, and this Christine McVie
composition is as good as its prede-
cessors. A light rocker with a com-
pelling love lyric, it has received
pop play as an lp cut, and should
soar as a single. Warner Bros, 8483.

TAVARES,

by Freddie Perren) (writers: B., R. &
M. Gibb) (Stigwood/Unichappell,
BMI) (3:16). Written by the Bee Gees
and performed by Tavares in the
film “Saturday Night Fever," this
single is both pop and smooth r&b,
with the brothers' tight harmonies
again the key to its interest. Capitol
4500,

GLADYS KNIGHT & THE PIPS, ‘““SORRY DOESN'T
ALWAYS MAKE IT RIGHT" (prod. by
Michael Masser) (writers: Masser-
Sawyer) (Jobete, BMI) (3:53). Mas-
ser's production plays up the coun
try flavor of this ballad, and the
soul of Knight's vocal and a pop
hook could make this single a triple
threat. The lost-love lyric should
reach many. Buddah 584 (Arista).

QUEEN, “WE ARE THE CHAMPIONS" (prod. by
group) (writer: Mercury) (Queen)
(3:00). The first single from a forth-
coming |p, this Freddie Mercury
composition slows down the tempo
of past, frantic Queen hits for a
stately rocker well-suited to its fitle.
In its own way, it could serve as a
sort of new wave anthem, and add
to their hits. Elekira 45441.

“MORE THAN A WOMAN" (prod.-

»
.

“Who In The World:

War

SLEEPERS

THE TEMPTATIONS, “IN A LIFETIME" (prod. by
Norman Harris) (writers: Baker-Ty-
son} (Burma East/Dajoye/Golden
Fleece, BMI) (3:06). An impressive
group vocal effort that should bring
these artists back to the top, this
single moves quickly but smoothly,
with the dance tempo fitting in well
with an attractive melody. Atlantic
3436.

TWILLEY BAND, “TWILLEY DON'T
MIND” (prod. by Bob Schaper &
Oister) (writer: Twilley) (Tarka,
ASCAP) (2:48). Twilley draws on a
number of sources—chiefly the Bea-
tles and other Englishmen—for his
bright, pop-rock sound, and should
realize his pop potential with a
thumping, big-sounding rocker with
trademark possibilities. Arista 0278.

“MR. LOVE" (prod. by John Dee
Driscoll) (writer: Wall) {Old Shanty,
ASCAP) (3:16). Sounding like a chil-
dren’s marching song given a rock
‘'n' roll treatment, this single almost
demands that the listener sing
along. The bright, pop style is ac-
centuated by some good production
effects, particularly the acapella
chorus. Roadshow 1089 (UA).

BRIAN AND BRENDA, “THAT'S ALL RIGHT
TOO” (prod. by Jay Lewis) (writers:
B. & B. Russell) (Kengorus, ASCAP)
{3:33). The second single from "'Su
personic Lover' is a loping r&b song
with a pleasing ‘'live"” feel for a
studio record. The vocal tradeoffs
invite singing along, and pop and
r&b listeners should respond. Rocket
40809 {MCA).

DWIGHT

VEHICLE,

AmaricanDadinblictan:, Cam.

ALBUMS

“ELVIS IN CONCERT.” The soundtrack
to CBS-TV's recent Special plus a sec-
ond record, recorded on tour last June
goes a long way in proving The King's
stage superiority. The set touches all
bases, reaching back for ""Hound Dog,’
“Jailhouse Rock," “That's All Right
and some spirituals to some of his
more memorable recent efforts. RCA
APL 2-2587 (13.98).

THE JACKSONS, “GOIN’ PLACES.” The
group's second album for the label has
been preceded by the release of the
title song as a single and its percolat-
ing uptempo rhythms typify the set. The
recent collaborations with Gamble and
Huff have given the group a shot in
the arm and the inspiration is heard
throughout. Also check out “‘Music's
Takin" Over." Epic JE 34835 (7.98).

SANTANA, “MOONFLOWER.” With one
of the group's more impressive and mu-
sical line-ups, this two record set of
live tracks and recently recorded studio
sides should prove a popular item. The
Zombies' “'She's Not There'' joins clas-
sics such as ''Black Magic Woman,"
"Gypsy Queen," "Soul Sacrifice” and
Toussaint L'Overture.”” Columbia C 2
34914 (9.98).

“ALAN PRICE." Price's infrequent Ip re-
leases in this country has made him
something of a legend. Lately he has
increased his visibility with a TV ap-
pearance, an Animals reunion album
and this set of new songs. His affable
style embraces the melodies while his
keyboard work is understated and
emotionally charged. Jet LA 809 G
(UA) (6.98).
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First Annual Sam Goody, Inc. Convenfion
Spotlights Teamwork, Markefing Concepts

By ALAN WOLMARK

W ELLENVILLE, NEW YORK
Marking its 30th anniversary, the
27-store Sam Goody, Inc. chain
celebrated last week with its first
annual convention in the Catskill
Mountains. Nearly 150 people,
including all store and record de-
partment managers and the Goo-
dy family, attended the two-day
convention along with represent-
atives from ABC, Capitol, CBS,
Phonodisc, RCA and WEA.

Boone Disc Buoys

Singles Sales Index

By LENNY BEER
B The enormous sales on
Debby Boone (Warner/Curb),
which easily held onto the top
slot for the second straight
week, have jacked up The Rec-
ord World Sales Index for
singles to its highest point of
the year. The Boone single is
far outdistancing one of the
strongest fields of
Chart the year, headed
Analysis by KC & The Sun-
shine Band (TK),
Carly Simon (Elektra), Heatwave
(Epicy and Donna Summer
(Continued on page 6)

THE RECURD WURLD GALES INDEX

The Goody chain will soon
break the 50 million dollar sales
mark and is a major retailer in
the northeast with outlets extend-
ing from Connecticut to North
Carolina. George Levy, a vice
president of the company,
opened the convention with the
theme “We made it happen.”
Goody’s expanded by emphasiz-
ing the need for well-trained,
knowledgeable sales people and
the goods with which to educate
the consumer. The convention
was the first chance for all store
and record managers to mingle
and congregate with Goody’s ex-
ecutives. Vice president Murrav

(Continued on page 56)

Milsap Takes Top Honors
At11th CMA Awards Show

By LUKE LEWIS

® NASHVILLE — Ronnie Milsap
(RCA) struck the mother-lode at
this year’s nationally televised
Country Music Association’s 11th
Annual Awards Show, as he was
named as the Entertainer of the
Year. Milsap was also honored as
the Male Vocalist of the Year, and
his ““Ronnie Milsap Live” Ip was
named Album of the Year.

Merle Travis, the innovative
musician who helped teach Chet
Atkins how to pick a guitar, was
inducted into the Country Music
Hall of Fame. The coveted plaque,
which will memorialize him in
the Country Music Hall of Fame
here, was presented to him by

Key Music Plus Execufives Accused
0f Creafing a Secref "Zebra’ Account

By MIKE FALCON and SAM SUTHERLAND

HLOS ANGELES — Two limited
partners in the Music Plus retail
record chain have charged key
organization officials with creat-
ing a secret account, which was
allegedly used for the personal
benefit of the persons accused as

ALBUMS

SiNGLES

. 1977 Figure

* Sales Sept. Sept. Sept. Oct. Oct. Oct.§ * Sales Sept. Sept. Sept. Oct. Oct. Oct.
lndny 24 1 8 15Q Index 10 17 24 1 8 15
150.0 ’ 150.0

* The Record World Sales Index is based on a broad cross-section of quantitative sales data
reported to Record World from retailers, rack johbers and one-stops across the country, The base
figure for both the singles and album indices is a smoothed average of these quantitative reports
during periods in March, 1976, with each weekly figure heing a percentage increase or decrease
on the hase. The base figure for both singles and albums is 100.0.

140.0 131.0

130.0

- 1976 Figure

well as for the purchase of stolen
records. According to the plain-
tiffs, the so-called ‘‘zebra” ac-
count was formed and funded by
skimming daily receipts. They
further claim that a bogus adver-
tising scheme was set in opera-
tion, in which unnamed record
manufacturers were billed for air
time that was never purchased.
In an amended Sept. 14 com-
plaint to the original action filed
Aug. 29 in the Los Angeles County
Superior Court, Joe Falzone and
Paul Edelstein charge the Music
Plus Four Corporation (which it-
self is a general partner in Music
Plus) and corporate executives
David Marker, David Berkowitz,
Louis Fogelman and Terry Pringle,

(Continued on page 24)

Ronnie Milsap with his three CMA awards.

Atkins himself.

The 90 minute, Kraft sponsored
show was hosted by Johnny Cash
from the stage of the Grand Ole
Opry and came off with scarcely
a flubbed line. Television techni-
cal problems that plagued the first
quarter hour cleared up by the
third commercial break, and the
show cruised along at a good
clip. The show was produced
again this year by Robert Precht
for Sullivan Productions.

“Lucille” scored big for UA art-

(Continued on page 63)

RCA Corporation

Reports Earnings Rise

& NEW YORK—RCA Corporation
last week reported an 88 percent
increase in earnings for the third
quarter of 1977 (ended September
30) over totals for the same period
in 1976. Earnings for the nine
months ended the same day were
up 50 percent, making it likely

(Continued on page 24)

Tomalo Gathering Stresses Independence

By SAM SUTHERLAND

& NEW ORLEANS Tomato
Music Company, Ltd., the New
York-based independent label
unveiled last spring by industry
veteran Kevin Eggers, hosted its
first gathering of key distributor
and label staff at the Maison
Dupuy Hotel here last Thursday
(6) and Friday.

While Tomato’s primary goal
at the mini-convention was to
focus attention on its first major
crossover project, the label de-
but album for veteran blues
guitarist and  vocalist Albert

King, the huddle’s dominant
theme — as outlined during Fri-
day’s product presentation and
business meeting, and reflected
in the comments of distributors
in attendance—centered on the
independents’ fight for survival.

Theme

“The theme of today’s meet-
ing has to be ‘Grow with us,’”
stated Herb Goldfarb during the
opening comments for the Fri-
day presentation of King's

(Continued on page 49)
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Confirmation of Copyright Tribunal Member
Could Be Held Up by Bureaucratic Snafu

By MICHAEL SHAIN

WASHINGTON—A bureaucratic
snafu by the White House may
hold up the confirmation of at
least one member of the newly
created Copyright Royalty Tribu-
nal. The name of Douglas Coulter
—one of five appointees to the
new ratemaking panel—was with-
drawn from Senate consideration
by the Carter Administration last
Friday (9) and resubmitted on the
same day. The move was an at-
tempt to correct a White House
error which originally specified
Coulter's place of residence as
stated that he was from Virginia,
when he should have stated that
he was from New Hampshire.
The relatively minor hassle has
more important implications be-
cause of the Senate’s complex
rules of courtesy for the handling
of federal appointments. As a
matter of course, appointees are
expected to request from Senators
from their home states so-called
“blue slips,” documents attesting
to the Senator’s support of the
nomination. In Coulter’s case, the
withdrawal of his name as a Vir-
ginia resident and subsequent re-
nomination as a New Hampshire
resident means that instead of se-
curing blue slips from Virginia
Senators Harry Byrd, an independ-
ent, and William Scott, a Repub-
lican, Coulter will have a some-
what easier task of getting the

Ken Fritz Mgmt.
Names Pappas VP

B NEW YORK—Ken Fritz Man-
agement has appointed Connie
Pappas as vice president, accord-
ing to the company’s president,
Ken Fritz, and vice president,
Dennis Turner.

From 1974-1977 Pappas served
as executive vice president of
John Reid Enterprises, the U.S.
management company for Elton
John, Bernie Taupin, Kiki Dee,
Queen, Carole Bayer Sager, Dan
McCorison and Blue. She also
headed the Reid and Elton John
owned label, Rocket Records,
from 1973-1975.

support of New Hampshire’s two
Democratic Senators, John Durkin
ind Thomas Mcintyre.

The outstanding question in all
this parliamentary maneuvering is
‘he reaction of Sen. Scott, an un-
predictable political animal and a
member of the Senate Judiciary
Committee which must confirm
the five Tribunal appointees, Ac-
cording to Senate tradition, Scott
has the power to hold up Coulter’s
confirmation, without showing
cause, for at least one week, and
maybe more. Scott is such a vola-
tile character (he is the only Sena-
tor in recent memory to hold up
the federal appointment of a man
from his own party and state,
which happened during the Ford
White House years) that the Sen-
ator — believing that the White
House was trying to run around
his end in the confirmation proc-
ess—might stall the appointment.
Representatives of Sen. Scott
could not be reached by press
time to confirm reports that he
might object to Coulter.

Appointees Announced

In the meantime, the other four
nominees — Thomas Brennan,
Mary Lou Burg, Clarence James,
and Frances Garcia — were offi-
cially announced as appointees to
the Tribunal in the Congressional
Record of Oct. 11. Citizens and
other legislators have seven days
to request a hearing on the nom-
inations.

Boh Gibson Joins

Levinson Associates

® LOS ANGELES — Bob Gibson
is returning to the active practice
of public relations after a three-
year hiatus, as part of Levinson
Associates, Inc.

Bob Levinson, Bob Gibson

Agreement in principle was
reached last week by Gibson
and Bob Levinson, chairman and
president of Levinson Associ-
ates, Inc., with certain formali-
ties now being concluded, they
said. While the corporate name
remains unchanged, Gibson will

receive  “special guest star”
billing.

Gibson headed the Gibson
and Stromberg firm for six

years, shutting down operations
to join a new administration at
ABC Records as vice president,
in 1974.

Davis To Speak at
Cal. Copyright Meet

B LOS ANGELES — Clive Davis,
president of Arista Records, has
been set as the featured speaker
at the monthly meeting of The
California  Copywrite  Confer-
ence, to be held October 25 at
the Sportsmans Lodge in Sher-
man Oaks.

Grand Jury Hands Down Indictment
In Philadelphia Copyright Case

By MICHAEL SHAIN

#® WASHINGTON — Legitimate
record distributors and retailers
may themselves be fronts for ille-
gal record and tape pirating oper-
ations, a federal grand jury al-
leged recently. A Philadelphia
grand jury has indicted John D.
La Monte and his company,
House of Sounds, Inc., in one of
the largest pirating schemes un-
covered to date, charging him
with more than 140 counts of

Powerhouse Picks -

O
@ (Due to airplay and sales in projectable markets, these records PS
exhibit top five potential)

0 P o
@ Bee Gees (RSO) “How Deep Is Your Love.”

® lots of initial airplay has been followed by solid @
@ jumps in many instances. Retail sales buzz is another @
® plus. This record is not to be overlooked. ®
L] 9

&

racketeering, wire fraud, and
copyright infringement.

The House of Sounds opera-
tion in suburban Philadelphia, ac-
cording to the federal indictment,
pirated more than 32 different al-
bums. The FBI has seized nearly
five million records from House
of Sound warehouses claiming
that as many as 2.5 million may
be counterfeit.

La Monte was originally ar-
rested last February after the
raids and was held on $15,000
bond.

La Monte was charged with
illegally manufacturing tapes and
records at his Darby, Pa. plant
and then distributing them
through his own House of Sounds
stores. Records licensed to RCA,
Warners, Motown, Capitol, ABC-
Dunhill, Atlantic, MGM and oth-
ers were involved, the indictment
said.

If convicted, La Monte could
face a jail term of up to 188 years
and fines totalling near $1 mil-
lion. No trial date has been set.
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Rising from the dust of the past

and formed with the

dynamic energy of the future
is a brand-new Black Oak

that you have never heard before.

Jim Dandy Mangrum has won his

“RACE WITH THE DEVIL'

on Capricorn Records & Tapes, Macon, Ga. s

Personal Directian: Eutch Store. Produced by Deke Richards, Agency: Premier W
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CHART ANALYSIS mm—

Fleetwood, Cassidy Top LPs; Boone Buoys Single Market

Foghat LP Soars

By LENNY BEER

8 Fleetwood Mac (WB) topped
The Album Chart once again for
the twenty-first week with their
incredibly strong ‘““Rumours” set.
However, for the first time in
quite a few months, Fleetwood
was nosed out at the racks for
the top position. Shaun Cassidy
(Warner/Curb) blasted into the
top slot at the rack locations
and by doing so moved to #2
nationally with a bullet, up two
positions from last week. The
Cassidy album is one of the sur-
prise success stories of the
year, and is the biggest teen
appeal album in some years.

Other strong records in the
top 10 this week were Chicago
(Columbia), up two positions to
#7; the explosive new Steely
Dan (ABC), blasting from #24
to #9 in only its third week in
the streets; and Rita Coolidge
(A&M), revitalized by the second
hit and moving from 13 to 9
and picking up a bullet. All
three of these albums have the
potential to compete with the
super strong albums that have
succeeded in the top 10 the last
few months.

Outside the top 10, the
biggest sales noise is being
made by Foghat (Bearsville),
turning into the first big rock
and roll album of the fall with
their live set increasing the sales
exposure of the group, which
has now achieved its highest
national album chart position
ever at #12 with a bullet; the
Rolling Stones (Rolling Stones),
which cooled off a bit in its
charge toward the top 10 in its
move to #13 with a bullet;
Barry White (20th Century), with
the biggest r&b album in the
country breaking behind his #1
single and putting himself back
into the superstar artist picture
he attained two years back, and

Sex Pistols Sign
WithWarner Bros.

® LOS ANGELES—Warner Bros.
Records has signed the Sex Pis-
tols, England’s controversial punk
rock band.

The Warners deal will result, it
is assumed, in the first domestic
release of Sex Pistols product;
their records have heretofore
been available in America only
by import. In England, the band
was first signed to the EMI label,
but was dropped after only one
single. They were also signed by
A&M in England but the label
dropped them without releasing
a record.

Rose Royce (Whitfield), proving
itself to be surprisingly strong
this week as it moved up ten
positions to 20 with a bullet.

The two hot new sales ablums
this week follow closely behind
Rose Royce in the 24 and 27
slots this week. "“Elvis In Con-
cert’” (RCA) exploded in its first
week out behind the #1 ratings
of the television show from
whence it came. The album de-
buted at #24 in its first week
and looms as a potential con-
tender for the top position in
the country with the Elvis explo-
sion beginning again as the
product depth levels on his al-
bums increases and the chart
now shows nine Elvis albums.
The Kansas (Kirshner) also hit
heavily at #27 nationally in its
first week of availability without
a leading hit single. The quick
sales point out that Kansas is
now one of the hot rock and
roll bands anywhere and the
success of their last album
caused a rush to the stores for
their long awaited follow-up.

Also new on the top 100 is
the Arista soundtrack to the
“You Light Up My Life” motion
picture, which contains the origi-
nal version of the song currently
topping the singles chart by
Debby Boone. The soundtrack
debuted at 92, and it will be
interesting to note if the sales
continue now that Warner
Brothers will have the Boone al-
bum in the street by the next
survey period.

Bee Gees Single Hot

(Continued on page 3)

(Casablanca). The other highlight
of this week’s list is the Chart-
maker debut at 54 bullet for the
fourth single from the unbe-
lievably strong ‘“‘Rumours’” al-
bum by Fleetwood Mac, “You
Make Lovin’ Fun’” (WB).

Outside the top 10, Barry
White (20th Century) is waiting
patiently at 11 bullet with his
record, which is still #1 r&b
and may be the biggest record
of the year in the black market-
place. Also strong are Crystal
Gayle (UA), with her crossover
smash; Rita Coolidge (A&M), ex-
ploding quickly now as sales
have finally cooled on her pre-
vious hit; Chicago (Columbia),
taking good jumps with their first
from ‘Chicago XlI,” and Firefall
(Atlantic), with the first from
their ““Luna Sea” album.

Exploding quickly and quali-
fying for this week’s Powerhouse
Pick honors is the latest by the
Bee Gees (RSO), “How Deep Is
Your Love,” which is also the
hottest adult appeal record in
the streets today. Also hot are
the Babys (Chrysalis), with radio
solidly in support; Linda Ron-
stadt (Asylum), with both the
original single, “Blue Bayou,”
and now ‘Easy” looking like
big hits (“Blue Bayou” is far
outselling the easily program-
mable rocker but both are show-
ing all positive hit signs and
may both be headed into the
top 15); LTD (A&M), well on
their way to their first big

REGIONAL BREAKOUTS

East:
Earth, Wind & Fire ({Columbia)
Player (RSO)

South:

LTD (A&M)
Brick (Bang)
Bee Gees (RSO}

Midwest:

Dave Mason (Columbia)

LTD (A&M)

Linda Ronstadt (Blue) (Asylum)
Kendalls {Ovation)

West:

Brick (Bang)
High Inergy (Gordy)

_ Albums

East:
Elvis Presley {In Concert) (RCA}

Kansas {Kirshner)
Joan Armatrading (A&M)

Carpenters (A&M)
High Inergy {Gordy)

South:
Elvis Presley {In Concert] {RCA)

Kansas {Kirshner)
Chuck Mangione [A&M]

Midwest:

Elvis Presley {In' Concert] (RCA}
Kansas {Kirshner)

You Light Up My Life {Arista)
Randy Newman {(Warner Bros.}
Nils Lofgren (A&M)

West:

Elvis Presley (In Concert) {RCA)
Kansds (Kirshner)

High Inergy {Gordy)

The Babys (Chrysalis)

AmericanRadinHietary Com:

crossover smash; Steve Miller
(Capitol), with a fast radio
grabber; and Player (RSO), start-
ing to show some big hit signs.

New on the chart with bullets
besides the incredible new
Fleetwood Mac are Helen Reddy
(Capitol), with the second from
her current album off and away
with support from RKO, Bartell
and  others; the Emotions
(Columbia), with the follow-up
to the monstrous “Best of My
Love’” happening r&b and begin-
ning to cross; ABBA (Atlantic),
with Boston ahead again on
their latest; the Kendalls (Ova-
tion), a #1 country hit crossing
over big in Kansas City and
making a move in Nashville;
Randy Edelman (Arista), with
Minneapolis in the lead; Bay
City Rollers (Arista), with a
change of pace record; and
Queen (Elektra), with quick
radio pick-up on their latest.

As we enter the fall and the
heavy buying season, the singles
market looks in its healthiest
shape in the past year with big
hit singles everywhere and an
abundance of special appeal
records available for consump-
tion by the public. The cries
that the single is dead have sub-
sided, and the single remains
the key for exposing product and
gaining the needed exposure to
turn hit albums into monster
sellers.

Klein Trial Begins
By MICHAEL SHAIN

8 WASHINGTON — The income-
tax evasion trial of Allen Klein,
president of Abkco Industries
and former manager of three Bea-
tles, opened last week (11) with
the news that Pete Bennett, the
long-time  Beatles  promotion
man, had secretly pled guilty to
similar tax charges and would
testify against his former boss.
Both Bennett and Klein were ac-
cused in federal indictments
earlier this year of selling Beatles
records earmarked for free, pro-
motional distribution and falsify-
ing tax returns to cover up the
money.

While a federal grand jury was
considering charges against Klein
this past spring, Bennett — who
had been indicted on December
16—secretly entered a guilty plea
to a single count cf filing a false
tax return. The guilty plea and
evidence of Bennett's coopera-
tion with federal law enforce-
ment officials was sealed at that
time by U.S. Judge Vincent L.

(Continued on page 49)
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Carl Maduri:

Cleveland Is a Happening Market

By PAT BAIRD

@ NEW YORK—Car! Maduri, pres-
ident of Sweet City Records, has
in his 20-year career in the music
business lived and worked in both
L.A. and New York. When he de-
cided, however, to open his rec-
ord company the obvious site to
him was his home town of Cleve-
land.

"] think Cleveland is a great lo-
cation for promoting product,” he
said, “Being on either coast, it
takes you hours to get anywhere
and you lose the momentum and
aggressiveness you need. Here, we
can send our promotion people
out anywhere and in no time at
all, the product is starting to
move. Everybody asks me, why
Cleveland? That's one of the rea-
sons. It sure isn’t the weather.”

Maduri began his career in the
late ‘50s as a Cleveland local and
regional promotion man for Mer-
cury and Warner Brothers. While
with Warners he produced rec-
ords for that label and others,
working with such artists as Liza
Minnelli, Maureen McGovern, The
Montclairs and The James Gang.
After a three year stint in LA, as
national promotion dirctor of
MCA/Kapp, Maduri moved back
to Cleveland to become a partner
in the highly successful Belkin
Productions, concert promoters.

“Since my background was in
the record business,” Maduri said,
“and since we were doing so
well in the concert business, | de-
cided we should start our own
label. That concept took about
two years because nobody be-
lieved concert promoters could
get into the record business. Fi-
nally Ron Alexenburg and Steve
Popovich, who are old friends of
mine, agreed to give it a shot.”

Sweet City’s original presenta-
tion included five groups includ-
ing Wild Cherry. According to
Maduri the logo-bearing produc-
tion agreement with Epic Records
was “no big deal. It was ‘let’s put
out the records and go from
there.” My first choice was Wild
Cherry and that was probably the
luckiest thing that ever happened
to me in my life. It was our first
single and it did 2.7 million and
the album sold a million. They
couldn’t believe it. After that we
made a brand new deal and Sweet
City became a record company
that took off in Cleveland for the
first time ever.”

Also on the Sweet City label are
the Pittsburgh-based group Q
(who scored this year with the
single “Dancing Man"’), the group
Blaze and r&b singer Simona
Cook. According to Maduri, two
more artists  will
added in the next few months.

The management firm handles
Wild Cherry, Q, Joe Wash and Joe
Vitale.

““We have, in other words, a
high class production deal,” he
said. ”“l supply Epic with limited
product because | don’t believe in
throwing things against the wall.
We release a single about once a
month and an album about every
other month. Since we have a
limited amount of product, the
concentration is incredible. Wild
Cherry and Q really got a shot
when they signed to this label.”

Pepper Party

! . - “
Dee Anthony and Robert Stigwood, executive producers for the RSO film “‘Sgt.
Pepper's Lonely Hearts Club Band,” brought the best of Little ltaly in New York to
Bel Air recently to celebrate the launching of production for the film, directed by
Michae! Shultz. The ltalian decorated garden party was thrown for the film's cast
and crew and boasted a 300 plus guest list of top executives and celebrities. Pictured

probably be ;

Maduri is, by all counts, a
Cleveland chauvinist and credits
the radio stations in that city for
breaking a surprising number of
artists over the years.

“Radio people here have always
been into breaking new product,”

from left are the Bee Gees’

Business Dev. Division
Organized by Capitol

he said. “The town’s always been | ® LOS ANGELES — Bhaskar
exciting and that’s why you’ll see | Menon, president and chief
so many record company execu- | executive officer, Capitol In-
tives from Cleveland. They were | dustries-EMI, Inc, has an-
taught good promotion here be- | nounced the formation of a
cause it was so easy to break a | business development division

to be headed by Fred Willms,
who will be elected vice presi-
dent, business development, and

record. Also, the kids here are
very hip and know what’s happen-
ing real quick. When the Agora

did a show with Bad Company, | | assistant ‘to the president, on
had never heard of them but the | Oct. 18.
kids just jammed the place. Three Reporting to Willms in the
months later the act was boom- | new division will be John
ing.” Apsitis, corporate director,
Madrui feels that Atlanta has | operations analysis; Bill Burk-
the same potential, especially as a | halter, corporate director, mar-
promotion base, and Sweet City | ket research; and Hal Posner,
opened an office in that city two | corporate  director,  business
months ago headed by Maduri‘s | planning.

son Bruce (another son Chris
works in the Cleveland office).

Butterfly Taps Powell

8 LOS ANGELES — David Powell
has been appointed controller of
' Butterfly Records, according to

A. ). Cervantes, president of the
label.

B In last week’s RW chart listings,
Chrysalis recording group The
Babys. was incorrectly identified
as Babys.

Knsfofferson Plays Radlo City

Columbla recording artist Kris Kristofferson made a rare conceri appearance in New
York City recently when he performed at Radio City Music Hall. Pictured at a dinner

celebrating the concert date are (from left, seated): Burt Block, Kristofferson’s man-
ager; Don Dempsey, vice president, marketing, Columbia Records; Bob Sherwood,
vice presideni, national promotion, Columbia Records; Bruce Lundvall, president, CBS
Records Division; Kris Kristofferson; Rita Coolidge (Mrs. Kristofferson); and M. Richard
Asher, president, CBS Records International; {standing) Arma Andon, vice president,
artist development, Columbia Records; Don DeVito, vice president, talent acquisition,
Columbia Records; Barbara Cooke, Director, product management, Columbia Records;
Ron McCarrell, director, merchandising, Columbia Records; Ellen Stoltzman, manager,
product management, CBS Records International; Jack Craige, senior vice president and
general manager, marketing, CBS Records; and Mrs. Block.

AmericanRadioHistorv.Com

Robin Gibb and Peter Frampton, who star in the fllm,
Robert Stigwood, and Henry Edwards, screenwriter for the flim.

Roulette Ups Martucci

B NEW YORK — Michael Mar-
tucci has been promoted to vice
president of national sales and
merchandising at Roulette Rec-
ords, according to label president
Morris Levy.

As director of national sales,
Martucci  supervised the sales
campaigns on Strativarious, Andy
Adams and Egg Cream and Sun-
shine. During his tenure, the la-
bel realigned its national distribu-
tion network. Under Martucci, a
number of major changes were
instituted in the procedures and
function of the sales department.

Carol Strauss Klenfner
Joins DIR B’casting

B NEW YORK — As part of a
major expansion of DIR Broad-
casting into new areas including
television, Bob Meyrowitz, presi-
dent, and Peter Kauff, executive
vice president, have announced
the appointment of Carol Strauss
Klenfner as vice president of pub-
lic relations.

Caral Strauss Klenfner

In her new position, Ms. Strauss
Klenfner will supervise all press
and media functions for the vari-
ous programs of DIR including
The King Biscuit Flower Hour
The Rock Radio Awards, and Di-
rect News. She will also oversee
press operations for DIR’s first
venture into television — two
prime-time, network TV specials.

Prior to joining DIR, she was
founder and president of C.J.
Strauss & Co., Inc.
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Their new album comes
at you with such all out
passion and pulsating
rhythm you couldn’t sit
still if you tried.

This is Mandrill at
their wildest, playing
sounds that haven’t
even been defined yet.

hOvmy %

L 1

®
SOL* wee

And behind the pul-
sating beat, beats the
intelligence of lyrics
reaching out for love
and brotherhood.

But you never have to
stop dancing to get the
message.

|

Produced by Jeff Lane.

AmericanRadiaHistary.Com

/| MAMNDRILL.“WE ARE ONE”
{ THEY’LL MAKE YOU MOVE,

INSTINCTIVELY.
ON ARISTA RECORDS. .xis:a



Chrysalis Inks Blondie

B LOS ANGELES — Terry Ellis,
president of Chrysalis Records,
has announced the signing of
Blondie to an exclusive world-
wide recording and publishing
agreement.

Blondie’s new agreement was
negotiated among Terry Ellis
and managers Peter Leeds and
Edward Massey of American En-

tertainment Mgmt. earlier last
week.
The terms of the Chrysalis

contract include the re-releasing
of the band’s debut
“Blendie,” originally issued on
Private Stock, to coincide with
Blondie’s upcoming world tour.
Deborah Harry, lead vocalist
and originator of the band’s
name, will travel to Australia
with manager Peter Leeds for
radio, press and television in-
terviews between October 19
and November 2. Ms. Harry will
then join the band in London
on November 5 to begin a two-
week promotional tour of Eng-
land and Europe, including
headline concerts at London’s
Rainbow, Paris, and Amsterdam
before continuing on to Aus-
tralia and New Zealand for a
December tour. In mid-January
the band will embark on a seven
date tour of Japan before re-
turning to Great Brifain and the
European continent for an addi-
tional six concert itinerary.

album

Deborah Harry with Terry Ellis

Chrysalis Records Ltd. will
release a  specially-produced
12" maxi-single pressing of

“Rip Her To Shreds” b/w “X
Offender” for European markets,
with the addition of ‘“In The
Flesh” and a picture sleeve
being featured in England.

A&M Gets Gold

B LOS ANGELES—A&M Records
has announced that the following
albums have been certified gold
by RIAA: two albums by Super-
tramp, the current “Even in the
Quietest Moments’”” and ‘““Crime
of the Century,” Rita Coolidge’s
“Anytime . . . Anywhere” (plat-
inum), which also contains her
gold single ‘“Higher and Higher,”
Pablo Cruise’s A Place in the
Sun,” the “Ozark Mountain Dare-
devils,”” the group’s first album
for A&M, and Styx’ “Equinox.”

\
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KEEPING A HEALTHY INDUSTRY—HEALTHIER.

Warner Brothers artist Rod Stewart has renewed a long-term recording contract with

1

that company for world-wide distribution. The contracts were signed in Hilversum,
Holland on the eve of the release of his new album *“Foot Loose and Fancy Free.”
Shown here after the formal signing are, from left: Paul Almond, director of business
affairs, Warner Bros.; David Berman, vice president of business affairs; Marvin Katz,
attorney for Stewart; Rod Stewart; David Landsman, attorney for Stewart’s manager

Billy Gaff, and Stewart attorney Mike Mayer.

Kusher Joins ABC

@ LOS ANGELES — Barry Grieff,
vice president of marketing and
creative services, ABC Records,
has announced the appointment
of Stuart Kusher to the position
of art director of advertising.

Kusher is responsible for the
creation of television commer-
cials, radio spots, trade and con-
sumer print advertising, and va-
rious film activities.

Kusher comes to ABC Records
from A&M Records, where he was
art director of advertising.

Capitol Sets Promotions

In Financial Division
@ LOS ANGELES — Charles P.

Fitzgerald, vice president, fi-
nance, Capitol Industries-EMI,
Inc., has announced that on

Oct. 18 Ken Northrup will be
elected corporate controller and
Jim Cavanaugh will be elected
corporate treasurer.

Northrup came to Capitol as
assistant controller in 1971. In
1973 he was promoted to as-
sistant treasurer and two vyears
later he was made treasurer.

Cavanaugh has been assistant
controller since 1971.

ABC Taps Barbis

As Promotion Director

® LOS ANGELES — John Barbis
has been appointed national pro-
motion director at ABC Records.
At press time, RW confirmed that
Barbis, formerly national promo-
tion manager at Chrysalis Rec-
ords, will be joining newly-ap-
pointed VP, sales/promotion,
Gary Davis in the label's re-
aligned promotion force.

Barbis previously held a pro-
motion post with London Rec-
ords. In his new position at ABC,
he will report directly to Davis.

His appointment follows the
departure of former ABC promo
VP Charlie Minor

AmericanRadioHistorv.Com

‘Questionear’ Campaign
Launched by Motown

B LOS ANGELES—Derek Church,
Motown’s director of creative
services, has launched a new mar-
keting device called the Question-
ear. Essentially, the Questionear is
a self stamped addressed postcard
being mailed to select national
media, radio programers and rock
journalists.

The initial Questionear is being
sent out on behalf of the debut
Ip by Prodigal recording artist,
Phillip Jarrell. Jarrell is the song-
writer/singer who co-wrote “Torn
Between Two Lovers,” with Peter
Yarrow. The marketing query re-
quests, among other things, quali-
fied experts to give their opinion
on the Ip’s best tracks.

In addition to the Questionear,
Motown Records recently insti-
tuted a tabloid called “The Prodi-
gal Sun/* sent to retail stores
across the country, available free
to consumers. Issue #2 with Phil-
lip Jarrell on the cover ships this
week.

Chrysalis Names Spidell

Dir. of Administration

® LOS ANGELES—Paul Hutchin-
son, vice president and control-
fer for Chrysalis