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HITS OF THE WEEK

SINGLES

ANDY GIBB, “(LOVE 1S) THICKER THAN WATER”
(prod. by Barry Gibb, Albhy Saluten
& Karl Richardson) {writers: B. & A.
‘@ Gibb) (Stigwood/Andy Gibb/Joye/
Hugh & Barbara Gibb/Unichappell,
EMI) (3:18). The follow-up to the
year's most successful debu- single
flows with a light touch and a

clever chorus/hook. It sounds like a
pop natural. RSO 883 (Polyder).

MARILYN McCOO AND BILLY DAVIS, JR.,“*“WON-

DERFUL” (prod. by Frank E. Wilson)
{writers: Banks-Hampton) (irvin, BMI)
{3:43). This ballad, somewhat remi-

niscent of "‘Love’'s Theme," fprovides
a fine vehicle for the vocal trade-offs
that are this duo's trademark. A
“good rhythm: arrangement contrib-
utes an extra spark. Pop and r&b at-
tention are likely. ABC 1231o.

NATALIE COLE, “‘OUR LOVE" (prod. by Charles

Jackson & Marvin Yancy) [writers:
same as prod.) (Jay's Ente-prises/
Chappeli, ASCAP) (3:57). A ballad

that builds subtly, this single shows
off Cole's voice well and is one of
Jackson and Yancy's better pro-
duction efforts. The rhythm section,
entering late in the song, stil makes
its presence felt. Capitol 4509.

KENNY ROGERS, “‘SWEET MUSIC MAN" (prod.

by Ldrry Butler & Kenny-Roge-s) {wri-
ter: Rogers) (Jolly Rogers, ASCAP)
(4:17).- Rogers probably wrote this

song with one star or ancther in
mind, but it could apply tc many.
It's a pretty ballad with tought-
provoking lyrics, and pop and coun-
try radio should certify that t ranks
with his _best. United Artiste 1095.
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SLEEPERS

DAN FOGELBERG, “NETHER LANDS" (prod. by
Dan Fcgelberg & Norbert Putnam)

Louagih NOVEMBER 5, 1977 $1.75
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COMMODORES, “LIVE!" The group is
on _a hot streak that has taken them

{writer: Fogelberg) [Hickory Grove, : to the top of the r&b and pop. charts

ASCAP) (4:37). The title track from
Fogelberg's latest album is the sec-
ond single from it, a thoughtful bal-
lad thet sounds like a statement of
belief. A long, orchestrated bridge
connects the verses. Epic/Full Moon’
8-50462.

DON McLEAN, “‘PRIME TMME” (prod. by John
Peters) (writer: Mclean) {Unart/Ben-
ny Bira, BMI) (3:29). ‘Mclean's sin-
gle is a rock ‘n' roll song with d
honky-tonk flavor and .a good deal

of strong and ironic social commen: _

tary. Written to refer to any city, it*
departs from his familiar style, but
could win him new fans. Arista
0284,

SAMANTHA SANG, “EMOTION” (prod. by
Barry Gibb, Albhy Galuten & Karl

oF Richardson) (writers: B. & R. Gibb)
(Barry Gibb/Flamm/Stigwood/Uni-
chappell, BMI) (3:43). Speaking of
the Bee Gees, they're all over this
debut single by a breathy female
singer. Her treatment of a well-
crafted song seems just right. Pri-
vate Stock 178.

-~

Alan Love & Nick Gilder) (writers:
Gilder-mMcCullochj (Beechwood, BMI)
{3:06). This teasing - rocker, with
echoes of T. Rex, is Gilder's best
since “Roxy Roller,’” and should
build on the gains made by that
single. Its subject is a hook in itself,
and the tongue-in- cheek treatment
helps. Chrysalis 2174, —
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NICK GILDER, “RATED ‘X’ (prod. by Stuart.

ond this live dcuble set comes just
at the right time to cement that popu-
laritys With new versions of favomes
likest” Sllppery When Wet," ‘Easy,”
‘Brick House™-and H-Feel Sanchﬂe‘d
the sextet should znjoy its biggest Ip
to date. Motown M9 894A2 (11.98).

.ELECTRIC LIGHT ORCHESTRA, *“‘OUT OF

THE BLUE." Four sides of new studio ma- [

terial wrapped in an attractive sci-fi
designed package should carry the
group through the Xmas season in fine
form. Jeff Lynne's material maintaifs
his usual high standard with songs like

'Tum To Sfone ‘Sweet Talkin® Wo- !

man and ngh' In the City."" Jet
JTLA-823-12 (UA) (71.98).

VARIOUS ARTISTS, “INTERGALACTIC
TOURING BAND."” The year was 3035
and the Vibra Corporation, who first in-
ssigated colonization of the planets
came up with the idea of an interga-
lactic touring band. This Ip tells the
.s7ory in pictures and music with an all-
star_ line-up of singers and musicians
ranging from Artnur Brown to Ben E.
King. ‘Passport PB 9823 (Arista) (7.98).

_BlACK OAK, ““RACZ WITH THE DEVIL.”
2 new line-up and a new record label
distinguishes this |p by .the group. The
title song, original y recorded by Gun,
_is a fiery introducticn that sets the pace,
plcked up by soncs like "Daisy’’ and
Ralnbow An extended seven minute
varsion of Buddy Holly’'s—"'Not Fade
Away'" is an unusual touch., Capncorn
OWI (Polydor) (6.98). =3
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Klein Testifies at

Tax Evasion Trial
By ALAN WOLMARK

B NEW YORK — With testimony
at the income tax evasion trial of
Abkco Industries president Allen
Klein drawing to a close last
week, Klein took the stand refut-
ing the tax dodging charges and
the implications resulting from
former Abkco employee, Pete
Bennett's  earlier  allegations.
Three weeks ago Bennett, guaran-

(Continued on page 24)

Singles Sales Index
Reaches All-Time High

By LENNY BEER
B Debby Boone (Warner-Curb)
continues to dominate The Sin-
gles Chart in the same manner
that Fleetwood Mac (WB) has con-
trolled The Album Chart. Her sin-
le, “You Light Up
Chart I%\y Life,” hfs now
Analysis recorded four con-
secutive weeks at
the top and there is no end in
sight as it is number one in every
major market except for Denver
and is outselling the #2 record,
Heatwave, by almost two to one.
As a matter of fact, the Boone
record is so big that The Record
World Sales Index for singles has
(Continued on page 6)
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College Market Poses Major Challenge for Retailers

By MIKE FALCON and SAM SUTHERLAND
(The second in a series of reports on the campus marketplace, the
following continues RW’s survey of manufacturers and retailers, this
week highlighting the key problems and procedures in reaching the
student customer, and the special challenges facing retailers, on-cam-
pus and off, in college communities.)

B LOS ANGELES—Acknowledged
by record companies and retail-
ers alike as a key record and tape
customer, the college student to-
day provides the music industry
with a discrete target market
while posing unique problems for
the local retailer, including the
disruption of seasonal sales pat-
terns and conventional product
mix as monitored in non-college
locations.

As reviewed last week, labels
are divided over whether to serv-
ice college media and track cam-
pus sales as part of their overall
sales, marketing and promotion
effort, or segregate all campus-
oriented programs under a sepa-
rate college program. However,
both record companies and rack
and retail accounts covering col-
lege communities maintain that
the student’s traditional value as

Government Readies Jukebox Regulations

By MICHAEL SHAIN

B WASHINGTON — The per-
forming rights societies and the
nation’s jukebox owners and op-
erators are locked in a dispute
over how far new government
regulations ought to go in ac-
counting for the location, size,
and charges per play of nearly
half a million machines.

The U.S. Copyright Office is
expected within the next few
weeks to promulgate the first
federal rules governing the li-
censing of jukeboxes, which have

ALBUMS

SiNGLES
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been free of performance royalty
liability since their invention in
the late 1800s. That liability ex-
emption was wiped out last year

- by the new copyright revision

act. The new law prescribes a
yearly performance royalty, to be
split between music publishers
and composers, of $8 per ma-
chine. Last week (25), the rights
organizations—BMI, ASCAP, and
SESAC—and the jukebox opera-
tors testified before a panel of
Copyright Office officials on how
tightly those rules governing re-
porting requirements should be
drawn. Regulations must be
written by the end of the year
when the new law goes into
effect and, by that time, every

(Continued on page 62)

an early test for specific musical
styles and new artists remains un-
changed.

RW’s survey of label staffers
and retail personnel points up
students’ sustained interest in
AOR and classical product (the
latter category, while still a mi-
nority ranking has perennially en-
joyed a substantially wider share
of market on campus), while jazz
product continues to show a re-
surgence and many students are
among the first buyers supporting
new wave releases.

Scott Burn, national college
promotion director at Elektra/
Asylum, sees the college market
as a ‘natural” for jazz exposure.
“We're placing a lot of empha-
sis on jazz,” explained Burn, “but
right now we’re basically concen-
trating on the Walrus reporting
stations, making sure they’ve got
the product. If they’re playing the
record, we then call the local pro-
motion rep to make certain the
record is in the market.

Burn thinks there are a couple
of major distinctions between the
college audience and the overall
18-24 year-old demographic sec-
tor, “in that they’re sort of a more
captive audience that does buy
records. It's simply another ave-
nue of exposure for artists. If I
don’t sell a lot of records at some
of these colleges, at least I'm ex-
posing them by getting airplay,
and that’s where | concentrate a
lot of times. Although we service
them with all sorts of product, it's
basically those artists who are not

(Continued on page 28)

Everybody’s Takes to the Road
With Mobile Managers Convention

By MIKE FALCON

B LOS ANGELES — Everybody’s
Records, the Northwest retail
chain known for innovative ap-
proaches to marketing and strong
social concerns, took to the road
with their 1977 managers con-
vention beginning Oct. 19. The
unusual meeting first went mo-
bile two years ago when a limited
number of personnel visited Los
Angeles area manufacturers for a
three-day confab. Last year the
convention remained stationary.

The 1977 version saw 12 man-
agers and regional supervisors,
including president Tom Keenan
and vice president Michael Reff,
take a week-long sojourn through

AmesicanRadiagblistary Cam. o~ - p—

California, examining the opera-
tions of manufacturers and dis-
tributors.

Firsthand Awareness
““We feel you learn more by
being there, rather than having
someone tell you what's done,”
stated president Keenan. ““We
tried to plan a meeting that
would allow us to see firsthand
a number of manufacturers
whose operations were relatively
open and that would round out
our managers’ knowledge of the
business.”
On Wednesday (Oct. 16) the
entourage arrived in Los Angeles,
(Continued on pase 77"




Beer Named 20th Promotion VP;
Keogh, Profera Also Join Department

B LOS ANGELES—Harvey Coop-
er, senior vice president, a&r
and promotion at 20th Century
Fox Record Corporation, has an-
nounced the appointment of
Lenny Beer as vice president,
national promotion director for
the label.

Cooper stated: ‘‘Lenny Beer,
in my opinion, will bring several
new dimensions to the record
business. His overall intelligent
view of radio, research and con-
temporary promotion is a rare
insight from a great observer.
His outstanding character was
one of the first notable charac-;
teristics which first attracted us
to him. We felt that Lenny stuck
to his guns in many a hard de~:
bate and accomplished seemingsi

pointment, along with the rece

ly insurmountable tasks. This a@‘

acquisition of ~Arnie Orleangy

should give us one of the youn
est, most experienced manag
ment teams in the business.”

Beer comes to the 20th Ce
tury-Fox Record  Corporation

a

MCA Names Bly

3%
¥y

VP, Natl. Promotion :

@ LOS ANGELES — Stan Bly has
been appointed vice president/
national promotion for MCA Rec-
ords, it was announced last week
by Richard Bibby, vice president/
marketing for the label.

Reporting directly to Bibby, Bly
will be responsible for the di-
rection of the MCA national pro-
motion staff consisting of Joy
Hall (national album promotion),
Wayne McManners and Paul Lam-
bert (national singles directors),
Jeff Lyman (national country di-
rector) and Shelly Hoppers (direc-
tor of special projects), as well as
the coordination of the MCA pro-
motion field staff.

Bly began his career at Mercury
Records in Chicago as assistant
promotion manager. He was pro-
moted to promotion manager,
national promotion manager and
vice president of national promo-
tion.

Lenny Beer

after five years at Record World,
where he was most recently vice
president of marketing. While at
Record World, Beer was instru-
mental in developing many key
research-related features in the
magazine.

Beer will be joined in his new
post by Kevin Keogh and Toni
Profera. Keogh comes to 20th
from ABC Records and will op-
erate as national field promotion
director. Profera spent seven
years with Record World in New
York before she was tapped to
become national singles promo-
tion director for 20th Century-
Fox Record Corporation.

Skynyrd Prod.

Issues Statement

B NEW YORK — Lynyrd Skynyrd
Productions, Inc. last week issued
the following statement here con-
cerning the band’s future:

“Contrary to reports in certain
publications, Lynyrd Skynyrd have
made no decision to disband as
a result of the tragic accident that
occurred on October 20.

“A decision regarding the fu-
ture of the group will be made
when all the surviving members
have fully recovered from their
injuries.

“Though no details have been
worked out, it is extremely likely
that Gary Rossington, Allen Col-
lins, Leon Wilkeson, Billy Powell,
Artimus Pyle and Leslie Hawkins
will compose, record and play
their music together at some time
in the future.”

Skynyrd Productions also an-
nounced the creation of a trust
fund and a scholarship in mem-
ory of the band members killed
in a plane crash two weeks ago.
The Van Zant/Gaines Memorial
Fund, which will provide for the
benefit and education of Ronnie
Van Zant's two daughters and
Steve Gaines’ daughter, will ac-
cept contributions c/o Sir Pro-
ductions, 130 W. 57th St. #6D,

(Continued on page 32)

Harvey Schein Honored

!
s
)

Harvey L. Schein (left), chairman of the board of the Sony Corporation, is shown
receiving the AMC Cancer Research Center 10th Annual Humanitarian Award from
New York's Mayor Abraham Beame. More than 700 attended the annual dinner/
dance, chaired by Walter Yetnikoff, CBS Records Group president. Yetnikoff later
presented a check to AMC for nearly $250 thousand.

Powerhouse Picks

(Due to airplay and sales in projectable markets, these records

exhibit top five potential)

High Inergy {Gordy) “'You Can't Turn Me Off {In The
Middle Of Turning Me On).”

Already top 10 r&b and breaking wherever aired pop.

Crossover sales are coming
Don't miss this one.

in strong on both coasts.

Marty Thau Forms
Red Star Label

By PAT BAIRD

B NEW YORK—Industry veteran
Marty Thau has announced the
formation of Red Star Records, a
““new wave oriented’’ label to be
administered by Prelude Records
but to be independently dis-
tributed.

Thau, who was promotion head
for Cameo Parkway and Buddah

(Continued on page 32)
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DEBBY BOONE
IS 14 CARAT.

CONTAINS THE HIT SINGLE

Lol € H T U P

The singer of America’s Number One song, “You Light Up My Life,” now
has her first GOLD album, You Light Up My Life.
THERE'S NO FOOL'S GOLD ABOUT THIS ACHIEVEMENT.
This is the original, only authentic ““You Light Up My Life.”
The public, it would seem, have spoken, and they’ve chosen
the genuine article.

You Light Up My Life. The Debby Bocne Album.
The Only Album Featuring Debby Boone’s hit single
“You Light Up My Life”
A product of Mike Curb Productions on Warner Bros.
records and tapes. BS 3118.

Hit single “You Light U? My Life”” written
and produced by Joseph Brooks for Mike Curb Productions.

A\
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By LENNY BEER

B Fleetwood Mac (WB) held onto
its position atop The Album Chart
for the 23rd week, but this time
it was with considerable struggle
as there are serious contenders
for its throne. Linda Ronstadt
(Asylum) forced itself in the #2
position with her multi-platinum
““Simple Dreams” containing two
simultaneous hit singles that are
delivering a serious album crunch,
Shaun Cassidy (Warner-Curb) also
had another strong week although
it was pushed down to #3, Steely
Dan (ABC) is incredible at retail
and struggling a bit at racked
locations with their latest and
possibly greatest album now at
#4, and Elvis Presley (RCA) is
selling like wildfire at the racks
and holds the #5 slot.

The rest of the top 15 held
relatively constant with Foghat
(Bearsville) grabbing #10 posi-
tion up one slot, Barry White
(20th Century) inching up to
#12, and Crosby, Stills & Nash
(Atlantic) inching back up to #14.
A little further back, Kansas
(Kirshner) is the only bulleted al-
bum in the 10 to 20 range at 16
with solid sales and the midwest
leading.

The immediate reaction to the
Lynyrd Skynyrd tragedy can be
seen on this week’s chart as their

TMA Taps Mulhern

B NEW YORK — Jay Leipzig,
president of The Music Agency
Ltd. has announced the appoint-
ment of William Mulhern as
marketing director of the adver-
tising agency. Mulhern’s execu-
tive experience spans label
management, marketing and the
artists and repertoire areas. He
was most recently associated
with RCA Records as director of
product merchandising.

Williom Mulhern

—e——mmmmmmm CHART ANALYSIS s—

Single Sales Boom Behind Boone Disc; RonstadtLP Challenges Mac

Cassidy, Steely Dan LPs Hot

just released ‘‘Street Survivors”
set (MCA) debuts as Chartmaker
at #22 and the “Live” album re-
turns to the chart also. Store or-
ders for their entire catalogue are
huge with the next few weeks ex-
pected to show all of their al-
bums in strong national positions
as the band was on the verge of
superstardom, similar to the case
with the death of Jim Croce that
led to the artist attaining the top
three albums in the country some
years back.

The battle between Arista and
Warner-Curb over the album
sales from the song and movie of
“You Light Up My Life” is prov-
ing to be a victory for both sides.
Warner-Curb, which released
their album one week after
Arista, now also has a smash with
the Debby Boone album jumping
up to 43 from 83 with a huge bul-
let. The Warner album is prob-
ably a bit stronger at retail but
for behind at the racks. This gap
should narrow quickly but both
albums should be in the top 20
in the very near future.

New on the top 100 this week
with bullets were Blue Oyster Cuit
at 66 with the midwestern rock
‘n roll area leading; Olivia New-
ton-John at 71; the Commodores
(Motown), with their live two
record set at 77; Chuck Mangione
(A&M), at 78; the Beatles (Capi-
tol), with their repackage at 88;
High Inergy (Gordy), at 87; Camel
(Janus), with easily their biggest
yet at 93; and George Duke (Epic)
at 100.

Chicago Single Strong

(Continued from page 3)

shot up to its all-time highest
level, almost 50 points higher
than it was last week.

Other strong singles contribut-
ing to the overall expansion of
the sale of singles are Donna
Summer (Casablanca), Barry White
(20th Century), Crystal Gayle (UA)
and Rita Coolidge (A&M). Donna
Summer has finally exploded in
sales in the east and shows all
signs of repeating the success it
has received elsewhere; Barry
White (20th Century) has finally
slipped to #2 on the r&b chart
after a month and a half at the
top and is showing similar explo-
sive action at pop radio, Crystal
Gayle (UA) is closing all of the re-
maining holes on her country and
pop smash, and Rita Coolidge is
on her way to repeating the in-
credible success of her previous
hit, “Higher and Higher,” with
her version of the Boz Scaggs
penned “We're All Alone.” All
of these records show the poten-
tial of going all the way, but
Boone is the strongest roadblock
in quite some time and may stop
everyone’s journey up the chart
for some time.

Outside the top 10, Chicago
(Columbia) leads the way as an
explosive passive record which is
also selling well in many areas;
Linda Ronstadt (Asylum), with
“Blue Bayou,” is exploding in
sales and was the biggest jump-
ing record on the top part of the
chart this week as it moved from
31 to 13 and is selling up a storm;

REGIONAL BREAKOUTS

Singles

Odyssey (RCA)
Bob Welch (Capitol)
Pavul Simon (Columbia)

South:

Earth, Wind & Fire (Columbia)
Dolly Parton (RCA)

Midwest:

Odyssey (RCA)

Crawler (Epic}

Earth, Wind & Fire (Columbia)
Carpenters [A&M)

Kendalls (Ovation)

West:

Santana (Columbia)
High Inergy (Gordy)

Albums

East:

Lynyrd Skynyrd (MCA)
Odyssey (RCA)

High Inergy (Gordy)
Beatles (Capitol)
Commodores {Motown)

South:

Lynyrd Skynyrd {MCA)

Blue Oyster Cult {Columbia)
Crystal Gayle (UA}

Dolly Parton [RCA)

Midwest:

Blue Oyster Cult (Columbia)
Lynyrd Skynyrd (MCA)
Starcastle (Epic)

Camel (Janus)

Odyssey {RCA)

Crystal Gayle (UA)

West:

Lynyrd Skynyrd (MCA)

Beatles (Capitol)

Jean-Michel Jarre {Polydor)
Logygins & Messina (Columbia)

AmericanRadioHistorv.Com

Bee Gees (RSO), another big
jumper which now stands at 15
with a bullet; Firefall (Atlantic)
moved up again to 16 bullet; and
the newest Fleetwood Mac (WB)
was another big mover at 25 with
a bullet up from 38 last week.

Also strong this week and mak-
ing hit record signs were LTD
(A&M), with their first major
crossover hit; Steve Miller (Capi-
tol), with his third hit from his
latest album proving itself as a
passive smash and now as a sales
factor; Bob Welch (Capitol), an
out-of-the box instant hit that is
selling singles and albums for the
former member of Fleetwood
Mac; and Santana (Columbia), an-
other breaking in passive areas
and proving itself in most other
markets.

New this week on the chart
with bullets are Diana Ross (Mo-
town) as Chartmaker of the Week
with r&b and pop activity al-
ready, and Kansas (Kirshner),
breaking quickly in the middle of
the country behind their super
smash album.

Levy Named VP,
Springboard Dist.

® RAHWAY, N.). — Springboard
International Records, Inc. presi-
dent Dan Pugliese has announced
the appointment of Len Levy as
vice president/marketing for the
company’s wholly owned Spring-
board Distributing Corporation.

Levy served as vice president
and general manager of Epic Rec-
ords and as president of Metro-
media Records prior to opening
an independent consulting firm in
Miami and then in Los Angeles.
He was most recently marketing
and merchandising consultant to
Ambherst Records in Los Angeles.

In addition to primary respon-
sibility for the Springboard sales
force, Levy will be involved in
the creation of marketing and
merchandising concepts for the
entire Springboard family of
labels. He will be based at the
company’s west coast executive
offices in the Springboard Build-
ing on Sunset Strip.

Pompadur Ziff Pres.
& NEW YORK—I. Martin Pompa-
dur has been named president of
Ziff Corporation' — parent com-
pany of Ziff-Davis Publishing
Company — succeeding William
Ziff, who becomes chairman of
the board.

Pompadur joined Ziff Corpora-
tion in January as a senior vice
president.
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Newly Confirmed Copyright Tribunal Races with Clock

By MICHAEL SHAIN

B WASHINGTON — The Senate
last Wednesday (26) quietly con-
firmed all five members of the
newly-created Copyright Royalty
Tribunal in an unrecorded vote.
The approval of the Presidential
nominees was so unheralded,
both at the Judiciary Committee
level and on the Senate floor—
that it would have been hard to
imagine a set of appointments
which could occasion less con-
troversy.

The rather unobtrusive course
of these five appointments, how-
ever, belies the delays and bu-
reaucratic bungling that finally
brought the Tribunal to the Sen-
ate floor for confirmation. The
announcement of the appoint-
ments was almost six months
over the deadline set by the
Copyright Revision Act which cre-
ated the new regulatory panel.
The President, according to

WEA Austria Bows:;
Litta Appointed MD

B NEW YORK — Guenther Zitta
has

been named managing
director, WEA Austria, it was
announced by Nesuhi Ertegun,

president of WEA International.

Guenther Zitta

The new company, the second
new WEA record company to
open on the continent in six
months, will start on January T.
tt will be headquartered in
Vienna, at 1080 Wien, Floriani-
gasse 50.

Zitta came to New York last
week to discuss company plans
and 1o meet personally with WEA
International management in the
U.S. He will then participate with
all other WEA International man-
aging directors at the interna-
tional executive meetings in
Barbados from Oct. 26 to Oct.
31.

Before his new assignment,
Zitta was chief executive of the
Bellphon Record  Company,
which he also founded. Prior to
that, he held executive positions
at Amadeo Records.

sources within the White House,
delayed announcement of the
five members until he discovered
that he had no legal authority to
prevent its creation, which the
President felt betrayed his cam-
paign promise to consolidate the
dozens of narrow-function regu-
latory agencies in government.
Too, the White House mistakenly
misfiled one of its appointments
to the Tribunal, that of Douglas
Coutler. Coutler’s original nomi-
nation documents, sent to the
Senate incorrectly, listed his state
of residence as Virginia, when it
should have stated New Hamp-

shire, further delaying Senate
consideration of the appoint-
ments.

Now the Tribunal has less than
two months to promulgate an en-
tire laundry list of regulations and
copyright liability fee schedules
before the revision act goes into
effect on January 1. Among the
decisions the Tribunal will be
making affecting the music indus-
try are regulations governing the
performing rights organizations’
access to establishments with
jukeboxes (see related story, p.
3), the fees public television and
radio will be paying for music, as
well as a cable TV royalty sched-
ule. The Tribunal, sometime after
1980, will also be able to con-
sider alterations in the mechani-
cal fees (now 2.5 cents per tune)
and the jukebox performance fee
($8 per box annually).

The Tribunal members — Sen-
ate aide Thomas Brennan, Cleve-
land attorney Clarence James,
former Milwaukee radio station

manager Mary Lou Burg, Austin
accountant Frances Garcia, and
freelance economic writer Doug-
las Coutler — will probably be
sworn in by the first week of No-
vember. Garcia and James have
been confirmed for five vyear
terms, the others will each serve
seven years. All will be paid
$47,500 a year. The members will
have to elect a chairman from
among themselves, who is likely
to be Tom Brennan, a major ar-
chitect of the copyright revision
measure while he served in the
Senate and the only member with
more than minor experience in
the field of copyrights.

Tapes Seized

NEW YORK—About 3500 alleg-
edly counterfeit 8-track tapes, a
supply of counterfeit labels, wind-
ing and shrink-wrap equipment,
and materials used in manufac-
turing 8-track tapes were seized
by FBI agents here Oct. 26 in a
raid on Record Warehouse, Inc.,
at 8717 Third Avenue, Brooklyn,
and on a van owned by the firm.

J. Wallace LaPrade, assistant di-
rector of the FBI in charge of the
New York office, estimated the
value of the seized tapes, equip-
ment and raw materials as being
in excess of $35,000.

Among the seized tapes were
allegedly illegal duplications of
Fleetwood  Mac’s  “Rumours”
(Warner Bros.); George Benson’s
“In Flight” (Warner Bros.); The

Steve Miller Band’s ‘“Book of
Dreams” (Capitol) and Stevie
Wonder’s  “Innervisions” (Mo-
town).

Foreigner's Double Platinum Party

Atlantic recording group Foreigner, having been on the road virtually non-stop since
last April, wrapped up their first tour this past Sunday (23) with a headlining show
at Detroit's Cobo Hall. The band's debut album, *‘Foreigner,” recently passed the
double platinum mark and a full contingent of Atlantic representatives were on hand
to present the group with specially-prepared plaques commemorating this milestone.
Thus far, the Ip has yielded two top 16 singles, ‘“‘Feels Like The First Time” and
‘‘Cold As lce."” Shown gathered at Detroit's St. Regis Hotel for an after-show party
are, from left: (standing) Atlantic midwest regional promotion director Mike Manocchio,
lan McDonald & Dennis Elliott of Foreigner, group manager Bud Prager, Foreigner’s
Ed Gagliardi, president Jerry Greenberg, Lou Gramm & Al Greenwood of Foreigner,
senior vice president of promotion Dick Kline, local promotion rep Ron Counts {be-
hind}, Foreigner's Mick Jones, west coast director of a&r John David Kalodner, and
east coast publicity manager Art Collins; (in front) road manager Larry Griffith, pro-
moter Rick Kaye and director of artist relations Perry Cooper.

AmericanRadinHietornv-Com

Roth Joins CBS

B NEW YORK—The appointment
of Myron Roth to the position of
vice president, business affairs,
west coast, CBS Records, has been
announced by Marvin Cohn, vice
president, business affairs, CBS
Records.

Myron Roth

In this newly created position,
Roth will be responsible for
directing the business affairs of
the CBS Records west coast office.
He will report directly to Cohn.

Roth comes to CBS Records
from RCA Records, where he had
been vice president of business
affairs since 1973. Prior to that
he was Senior Counsel for RCA,
and, before that, was assistant
general attorney for NBC.

ELO LPs ‘Leaked’
To Radio Stations

LOS ANGELES—United Artists
Records confirmed last week that
copies of the new Electric Light
Orchestra album, “Out Of The
Blue,”” had been leaked to a num-
ber of radio stations nationally.

While the shipping date for the
new UA/Jet package remains this
Thursday (3), plans to withhold
airplay copies until just before
national release had to be hastily
reshuffled when those stations re-
ceiving leaked copies began play-
ing tracks over the air.

Gordon Bossin, VP of market-
ing, made an official statement on
the copies, asserting, “When the
enthusiasm for an album runs this
high within a company, it is un-
derstandable that such a situation
may develop. To rectify the situa-
tion, we had immediately insti-
tuted blanket mailings to all radio
formats and distributors.”

White Platinum

®| LOS ANGELES—Arnie Orleans,
senior vice president, marketing,
at 20th Century-Fox Record Cor-
poration, has announced that
Barry’s album, “Barry White Sings
For Someone You Love,” has
achieved platinum status. Also,
his single, “'It's Ecstasy When You
Lay Down Next To Me,” has be-
come White’s fifth single to
achieve gold status.
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Injunction Stalls

‘Magazine’ Album

B LOS ANGELES—AnN injunction
preventing Mushroom Records
from further manufacture and
distribution of the album ““Mag-
azine” by Heart has been im-
posed by the U.S. Court of Ap-
peals for the 9th Circuit in San
Francisco, pending a ruling on
an appeal by the group. The in-
junction went into effect on
Tuesday, October 25, following
a 2-1 decision from the panel of
judges on the appellate court.

The ‘‘Magazine” album was
released by Mushroom follow-
ing an August 9 decision in the
U.S. District Court for the West-
ern District of Washington at
Seattle lifting a March 10 re-
straining order that had prevent-
ed the label from making com-
mercial use of the recordings
known as the ‘““Magazine tapes.”
The group obtained a stay pend-
ing appeal of the August 9 deci-
sion that has been in effect since
August 26, temporarily prevent-
ing Mushroom from further ex-
ploitation of the album. The
new injunction imposed by the
Court of Appeals sets up a brief-
ing schedule which will lead to
a court decision early next year
regarding the release of the
““Magazine” album.

Shelly Siegel, vice president
and general manager of Mush-
room, commented following the
court decision: “Despite the de-
lay imposed by the court in re-
solving this situation, | am opti-
mistic that Mushroom will wulti-
mately prevail in this case. How-
ever, in view of the court’s deci-
sion to review the lower court’s
ruling in our favor, | must request
that all radio stations with copies
of ‘Magazine’ cease and desist
from playing the album until such
time as the matter is favorably
resolvad.”

Whittemore Taps Two

B LOS ANGELES—Donald Harri-
son Whittemore, president of the
Whittemore  Corporation, has
announced the appointments of
Maria Polivka and Russ Palmer
to executive positions in the
Hollywood - based  promotion
firm.

Maria Polivka has been named
as national promotion director.
She comes from 10Q Radio
where she served as assistant
program director. Past associa-
tions include four vyears with
RCA Records west coast promo-
tion department.

Russ Palmer is appointed as
director of special projects. His
background includes national
and west coast promotion for
UA, R50 and Warner Bros. Rec-
ords. He also was associated
with KGIL Radio as assistant pro-
gram director.
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Playboy's Future Remains Uncerfain

By SAMUEL GRAHAM

B LOS ANGELES — Following the
recent resignation of label presi-
dent Tom Takayoshi, the exact
future of Playboy Records re-
mains uncertain. Playboy spokes-
men report that ‘“substantial con-
versations” regarding a possible
label restructuring are continuing
with CBS, with whom Playboy
made a distribution deal last
April, but it is unclear at this
point what that restructuring will
involve.

Playboy’s national promotion
director, john Wellman, has re-
signed as well, along with r&b
promotion director Jay Butler;
however, the label’s Nashville
division will apparently remain as
is. Dick Rosenzweig, executive
vice president of Playboy Enter-
prises, the label’s parent com-
pany, told RW that the current
situation  ““goes back several
months. When 1 first came to Los
Angeles from Chicago, we knew
that we had to take a heavy look
at Playboy Records, and it was
decided that in the best interests
of the label, its artists and the
organization itself, a different
structure should be imposed on
the label.”

Rosenzweig added that a con-
tinuation of the distribution ar-
rangement with CBS is “likely.”
Should CBS and Playboy continue
to be associated, he said, it is
possible that ““a split label might
evolve out of this,” a Playboy/
Epic label as opposed to a Play-
boy label per se; such a develop-
ment would indicate a change in
the CBS/Playboy relationship
from its original “associated la-
bel” status to production deal
status, wherein CBS/Epic would
buy completed Playboy masters
and artwork and distribute them

CBS Fetes Mary Kay Place

3

Columbia Records recently held a special luncheon for artist Mary Kay Place. Ms.

with both Playboy and Epic logos
prominently displayed.

A spokesman for Beserkley Rec-
ords, which had pacted with
Playboy for national distribution
prior to the CBS/Playboy deal,
said that the Bay Area independ-
ent was not involved in the cur-
rent reshuffling. “It doesn’t affect
us because our relationship with
Playboy ended on September 1st
of this year, by mutual and ami-
cable agreement,” he noted, add-
ing that Beserkley thus has no
remaining distribution link with
CBS at present, since the original
pact was with Playboy, not CBS.

“Beserkley Records is very
sorry to hear of Tom Takayoshi’s
resignation,” he continued. “We
are certainly appreciative of the
fact that Playboy assisted us in
achieving national distribution
for the first time.” No new U.S.
distribution deal for the label is
being set at present, although it

is believed that several majors
are huddling with Beserkley’s
Matthew Kaufman for those
rights.

Jewel, Vesper Pact

B SHREVEPORT, LA.—Jewel Rec-
ords President Stan Lewis has an-
nounced an agreement whereby
Jewel will distribute the Vesper
labe! along with its own black
gospel product.

The Vesper label will retail for
the same price as Jewel Gospel,
$6.98 for albums and $7.98 for
tapes. There are nine albums in
the Vesper catalogue by such art-
ists as Shirley Caesar, James
Cleveland, Clarence Fountain and
The Five Blind Boys from Ala-
bama, Swan Silvertones and Rev.
Claude Jeter.

k-

Place made a promotion visit to New York in conjunction with her new album ‘“‘Aimin’
To Please.”” The Ip, produced by Paul Ahern, features a duet with Willie Nelson, en-
titled ‘‘Something To Brag About.”” Ms. Place is currently preparing an extensive tour
to begin early next year. Pictured at the luncheon are, from left: (seated) Walter
Yetnikoff, president, CBS/Records Group; Bruce Lundvall, president, CBS Records Divi-
sion; Mary Kay Place; Jack Craigo, senior vice president and general manager, mar-
keting, CBS Records; Don Dempsey, vice president, marketing, Columbia Records;
(standing) Bob Sherwood, vice president, national promotion, Columbia Records; Don
DeVito, vice president, talent acquisition, Columbia Records; Arma Andon, vice presi-
dent, artist development, Columbia Records; and Paul Smith, vice president, marketing

branch distribution, CBS Records.
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BLUE OYSTER CULT TOUR

10/7 Memorial Aud.
Utica, N.Y.

(with BeBop delLuxe)

10/9 Civic Center
Augusta, Maine

(with BeBop delLuxe)

10/10 Rockland Community
College Fieldhouse

Suffern, N.Y.

Central Mich. Univ.
Fieldhouse
Mt. Pleasant, Mich.

IMA Aud.
Flint, Mich.

Civic Center
Hammond, Inc.

10/12

10/13
10/14

10/15 Veterans Memorial Aud.
Des Moines, lowa

(with Ram Jam & Cheap Trick)

10/16 RKO Orpheum Theatre
Davenport, lowa
(with Ram Jam)

10/19 Dane Co. Coliseum
Madison, Wisc.
10/20 Mary E. Sawyer Aud.
LaCrosse, Wisc.
10/21 Brown Co. Arena
Green Bay, Wisc.
10/22 Riverside Arena
Austin, Minn.
10/23 Arena
Duluth, Minn.
10/24 Arena
Milwaukee, Wisc.
10/26 Auditorium
Omaha, Neb.
10/27 Kiel Aud.

St. Louis, Mo.
(with Black Oak & Cheap Trick)

10/28 Municipal Aud.
Kansas City, Mo.
(with Black Oak & Cheap Trick)

10/29 Fairgrounds Pavilion

Tulsa, Okla.

10/30 Memorial Coliseum

Corpus Christi, Tex.

11/3 Le Centre Civique
Lake Charles, La.

11/4 Joe Freeman Coliseum
San Antonio, Tex.

11/5 Sam Houston Coliseum
Houston, Tex.

11/6 Moody Coliseum S.M.U.
Dallas, Tex.

11/8 Memorial Coliseum
Lubbock, Tex.

11/9 Co.Coliseum

El Paso, Tex.
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Rolling Stone Sets FM Simulcast
Of 10th Anniversary TV Special

W NEW YORK — Rolling Stone
magazine will celebrate its tenth
anniversary on November 25 with
a special two-hour prime time
broadcast on CBS which will be
simulcast in true synchronized
phased stereo to 15 major market
FM stations, it was announced
last week. Participating stations
will receive free, on a barter basis,
two continuous hours of pro-
gramming and commercial con-
tent via AT&T dual 15 KHZ pro-
gram line phased-4 stereo in
synch with the video transmission
originating from CBS transmission
centers in New York and Los
Angeles.

Comas Joins A&M

B LOS ANGELES — Allen Levy,
national publicity manager, A&M
Records, has announced that
Nduyanyu Bernard Comas has
been appointed to the post of
natianal publicity coordinator,
special markets.

Prior to joining A&M, Comas
had been an independent pub-
licity consultant, most recently
involved with summer tours and
special projects for David Stein-
berg and Associates, working
with such acts as Chuck Man-
gione and The Crusaders.

Capitol Prom. Randall

@ LOS ANGELES — Nikki Ran-
dall has been promoted from an
assistant in Capitol Records’
market research department to
the newly-created position of
manager of music research for
the label, according to Don
Zimmermann, CRI executive vice
president and chief operating
officer.

Ms. Randall joined Capitol in
1969 and worked as a depart-
mental assistant in several differ-
ent divisions before becoming a
market research statistical analyst
and most recently a market re-
search assistant.

Stations confirmed for the si-
mulcast are: WNEW-FM (New
York); K-WEST (Los Angeles);
WABX (Detroit); KSAN (San Fran-
cisco); WBCN (Boston); WMMS
(Cleveland); and stations in St.
Louis, Dallas, Minneapolis, At-
lanta, Miami, Chicago, Philadel-
phia, Pittsburgh and Washington,
D.C. More stations will be added
before the broadcast.

The show, which is highlighted
by three major musical segments,
stars Ted Neeley, Patti Labelle,
Art Garfunkel, Gladys Knight and
the Pips, Steve Martin, Bette Mid-
ler, Jerry Lee Lewis, Richie Ha-
vens, Mike Love, Melissa Man-
chester, Keith Moon, Billy Pres-
ton, Donnie Osmond, Jann Wen-
ner, Ben Fong-Torres, Cissy Spa-
cek and Phoebe Snow, among
others.

L, & 4

Foghat presented David Hall, head of Rogers and Hammerstein Archives, the recording

Foghat Benefit Concert

‘ division of the New York Public Library, with a check for $5,000 and the entire
Arhoolie catalogue at a reception in the Lincoln Center branch of the library. The
blues-tribute concert took place at the New York Palladium, and featured performances
by Foghat, Eddie Kirkland, Honey Boy Edwards, John Lee Hooker, Otis Blackwell,
Muddy Waters, Johnny Winter and Paul Butterfield. Pictured from left are David Hall,
Dave Peverett, Rod Price, Craig MacGregor, Roger Hall of Foghat, Eddie Kirkland and

Johnny Winter.

ABC Campaign Stresses Novel Incentives

B LOS ANGELES—ABC Records’
holiday marketing and merchan-
dising campaign is attempting to
transform a traditional retailer
complaint into a market advant-
age through its newly unveiled
“Display It Again, Sam'’ program,
a national advertising and mer-
chandising push that will use a
separate sweepstakes and dis-
play contest, together with a toll-
free telephone service that will
double as contest outlet and
retailer “hot line,” to motivate
smaller retail outlets.

“It's simply aimed at retailers
who usually get no support,” ex-
plained label VP, marketing and
creative services, Barry Grieff,
who developed the campaign in
conjunction with ABC’s creative
services and advertising staffs.
Crieff said that while the cam-
paign will be directed toward
all retail outlets, with primary
initial exposure via the label’s
current trade advertising follow-
ing a teaser ad series in recent
weeks, the focal point for the
push and much of its expected
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effectiveness are being viewed
in terms of mom-and-pop retail-
ers, isolated locations and ‘'retail
stores that, because they may
not be the flagship store of a
given chain, or in the chain’s
most active market, are the last
to receive support from labels.”

With two toll-free area code
800 exchanges already operating,
retailers contacting the label will
be automatically entered into
the sweepstakes portion of the
promotion, with prizes to be
randomly awarded and to in-
clude Datsun automobiles, RCA
video cassette recorders, Puch
mopeds, telephone answering
units, and Kodak instant cam-
eras.

Label advertising and a spe-
cial four-color contest pamphlet,
which reprises the ad copy, how-
ever, highlights the program’s
second phase, a display contest
whose winners will be eligible
for a second set of prizes. Sub-
titled “The case of the neglected
retailer,” the push will make in-
dividual artist and product post-
ers and display materials on all
key label acts, along with stand-
up displays, buttons, t-shirts and
posters created for the campaign
itself, available to retailers phon-
ing in via the toll-free numbers.

Prizes for the contest will be
awarded in three different store
size categories, “so that smaller
stores won’t have to compete
directly with large outlets,” ac-
cording to Grieff. Thus, winners
in each of the categories, rang-
ing from stores under 2,000
square feet to the largest categ-
ory of outlets exceeding 4,000
square feet, will receive grand
prizes of European vacations,
first prizes of Caribbean cruises,
and other bonuses, including
luggage and color televisions.

The label’s toll-free number

AmericanRadioHictorn-Cram

will also be used for special
weekly conferences between re-
tailers and company executives
and roster talent. “We're going
to isolate an hour or two a week
when they can phone in and
talk to a specific artist and ex-
ecutive,” Grieff said, adding that
designated acts and label per-
sonnel will be announced in ad-
vance through trade advertising.
“We're putting our artists and
executives on the line, in that
sense; if someone wants to call
me up and complain, or bring
a problem to Steve Diener’s
attention, they’ll have that
chance.” In addition to label
president Deiner, Grieff himself
and recently-named promo/sales
VP Gary Davis, the campaign is
already lining up other depart-
ment heads and top label acts
to commitments for the phone-
in segments of the campaign.

Grieff admits that there were
some misgivings about the
lengthy “‘story” copy included in
the basic ad/folder for the cam-
paign. Using a “hard-boiled” ap-
proach taken from detective fic-
tion and a first-person narrator
whose lack of business (“Yeah,
my business is selling records,
but | wasn’t breaking any rec-
ords for sales, if you know what
I mean”) is solved by ““Sam,” the
trench-coated mascot for the
campaign, the copy points to
retailer neglect as an ““epidemic.”
However, Grieff noted, the can-
did approach being taken could
win the label a new level of re-
tail support during the crucial
holiday sales period.

Grieff developed a more com-
plex retailer/customer sweep-
stakes push for A&M last vear,
prior to joining ABC; ABC itself
meanwhile mounted a major
fourth-quarter incentives pro-
gram last year.
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THE CEAST

By SAMUEL GRAHAM and SAM SUTHERLAND

B THAT'S “FM”, NOT S/M: We mistakenly reported last week that
Richard Kimball, Ned Doheny’s personal manager, would be playing
the part of ““a hard-nosed radio general manager” in the Universal
feature ““FM;” apparently that’s the role that will be played by E/A
chief Joe Smith. Executive producer Irv Azoff gave us a call recently
to let us know that ““executive producer” really means that he’s han-
dling hairstyles and wardrobe details—“I’'m also in charge of obtain-
taining the ‘Thank God for Walter Yetnikoff’ and ‘God save Charlie
Lake’ signs,” Azoff said. “Ron Alexenburg was going to play an over-
weight promotion man, but he lost all that weight, so he’s out . . . "
Meanwhile, reports are that Azoff and Front Line Management will
be donating their considerable supply of gold records to be used as
props in the offices of “Q-SKY,” the radio station being constructed
as “FM’s”" authentic centerpiece. Irv also wanted to make sure that
Sam Bellamy, Bonnie Simmons and Shelley Stiles, radio people all,
were given some recognition for all of their help on the film.

WELL, EXCU-U-USE ME: In our report on Steve Martin last week,
we neglected to mention that Artist Consultants—Lou Robin and
Alan Tinkley—is promoting the tour.

CAUGCHT IN THE UNDERTOW? You never know just who's going
to end up riding—or at least wading in—the new wave. Our street
informants tell us that Fleetwood Mac’s Christine McVie was at the
Whisky not long ago to hear Devo (she missed the Wierdos, inexpli-
cably). 1t's really not so strange; McVie is a former art student, as are
the members of Devo, and the band’'s show evidently incorporates
interesting elements that go beyond the normal high-volume insults
that comprise most new wavers’ live “acts.” There's absolutely no
truth to the rumor that McVie and the other Macs are now affecting
those kinky punk hair-dos and will be calling their next album
“Phlegm” . . . Backstage Pass, the all-female (except for the drummer)
quintet, will be opening for Elvis Costello when he hits town .. . On
November 3 in Santa Barbara, a new band called The Future will play
a benefit for station KCBS. The show will be put on by Panic Produc-
tions in coordination with the University of California/Santa Barbara’s
A.S. Concerts. 1t will effectively mark the debut of the band, which
was described to us as “‘space rock and roll.”

THAT’S SWELL, BUT WILL YOU TAKE MASTER CHARGE: In last
week’s column we mentioned the showing of original album cover
artwork featured in the new book called ““Phonographics” (and it
was about time for some legit recognition, we might add) that was
to be held at the Mirage Gallery here in Hollywood. Well, we went
and checked out the opening, and came back alternately salivating
over the quality of much of the work and sighing over the big bucks
—and we're talkin’ BIG, at least as far as the average, impoverished
(but oh so dedicated) trade writer is concerned—required to pur-
chase same. About the cheapest item we saw was the cover of
Fleetwood Mac’s “white album” (photography by Herbert Worthing-
ton), signed by the group and going for $500, which didn’t seem
unreasonable. As far as the other stuff went—and artists like David
willardson, Dave McMacken, John Van Hamersveld and Peter Palombi
were featured prominently—prices in the $1500-$2000 range were
common, which immediately reduced most potential buyers to mere
spectators. If a piece was for sale but marked “Inquire at desk,” one
might as well as have been buying a vintage Duesenberg: if you have
to ask the price, you can’t afford it, chum. For instance, the framed
credits to “Exile On Main Street,”” hand-lettered by Mick Jagger—
informed sources tell us that it was going for ten grand. And that’s not
to mention the 20K for Philip Garris’ “Blues for Allah” cover or the
supposed 30K for the Kelley/Mouse “Europe ‘72" Grateful Dead
graphics. OK, sure, we said, hustling off to the buffet table for another
round of carrot cake and swiss cheese . . . and early this week we
could be found at the nearest discount art mart, buying plastic frames
for aur cardboard album covers and passing them off as exclusive,
signed originals . . .

FEEDBACK: We ran into L. A. Times pop columnist Robert Hilburn
Jast week, who told us that RW’s recent DIALOCUE with Jeff Wald
led to an interesting phone call. Seems Wald’s comments about
the critic’s high praise for acts that subsequently didn’t make it in-
duced one of them, Kate Taylor, to phone Hilburn and assure him
Wald’s verdict was premature. “The ““70s aren’t over yet,” warned
sister Kate, whose recent single and forthcoming Ip, marking her
new contract with Columbia, were produced by brother James Taylor

. Rolling Stone’s Dave Marsh offered so passionate a tribute to
John Lennon that we thought he should know that both John and
Yoko have been back in the states recently: they were in New York
last Friday (21) for the wedding of actor Peter Boyle and writer

(Continued on page 68)
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BS&T at The Troub

- RI\ . b
Backstage, following Blood, Sweat and Tears' Troubadour performance are from left,
kneeling and sitting from ABC: Steve Diener, president; Bil! Craig, national dir. of
promotion, special markets; standing: B. J. McElwee, dir., national field sales; Skip
Byrd, VP, national sales; Elaine Corlett, VP of artist development, international; Dino
Barbis, dir. of national promotion; Gary Davis, VP, sales/promotion; Jon Scott, national
dir., Ip promotion; Charlie Kendall, music dir.,, KWST-FM, LA; Sunny Schneir, manage-
ment, BS&T; David Clayton-Thomas, BS&T; Sheldon Heller, president, international
division; Richard Green, VP of business affairs; Jay Morgenstern, president, ABC/
Dunhill Music; Marvin Deane, national dir, MOR and secondaries; top: Barry Grieff,
VP of marketing and creative services; Mark Meyerson, VP of a&r.

Zappa Sues Discreet, Warners

LOS ANGELES—Frank Zappa's
manager, Bennett Glotzer, has
announced that on October 25
Zappa filed a lawsuit in the Los
Angeles United States District
Court against Warner Bros. Rec-
ords and Discreet Records, seek-
ing damages of five million dol-
lars.
Live LP

Zappa also seeks preliminary
and permanent injunctions against
the defendants, prohibiting them
from manufacturing, pressing,
selling, releasing or distributing
an album entitled “Zappa in New
York.”

in the lawsuit brought by at-
torney Harvey Fierstein, Zappa
claims that Warner Bros. and Dis-
creet have pirated his album and
the nine original musical compo-

Funzone in L.A.A

sitions that appear on it. Zappa
further claims that he has not
issued any licenses for the release
of the album or songs, and he
seeks to enjoin Warner Bros. and
Discreet from using his name,
image and likeness in promoting
the album,

In the hearing held before U.S.
Judge Malcolm C. Lucas, attor-
neys for Warner Bros. and Dis-
creet stipulated that they would
not manufacture, press, sell, re-
lease or distribute the aforemen-
tioned album pending further rul-
ings by the court at a hearing to
be held on November 3. A
spokesman for Warner Bros. Rec-
ords told Record World that ““the
matter is in litigation, and it is
therefore inappropriate for us to
comment at this time.”

Recently, Phonogram/Mercury and First Artists Records presented the group Funzone,
at L.A.'s Roxy Theater. The date marked Funzone's debut appearance and kicked off
an extensive tour the group is planning in conjunction with their newly released Ip.
After the show, the group was greeted backstage by some of their friends. Pictured
from left are Charles Fach, executive vp and general manager of Phonogram, Tim
Mcintire of Funzone, Tommy Mazzetta, local promotion man for the label, the group's
John Rubinstein, national promotion manager for Mercury Records, Jim Taylor and
Gary LeMel, head of First Artists Records.
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New Yerk, N.Y.

By DAVID McGEE and BARRY TAYLOR
B WHOA DOCTOR: Parallels would have to be drawn to The Beatles
at Carnegie Hall, The Who at the Murray the K Show, Jimi Hendrix
opening for the Young Rascals in Central Park or Bruce Springsteen’s
week at the Bottom Line for sheer energy, excitement and promise
when Graham Parker and the Rumour wound up their American
tour last week with a special “midnight”’ show here.

Despite his nearly unanimous approval on the press level over the
past year, Parker’s ascension has been anything but meteoric. His
album sales have yet to reflect his notices and his performances
here have been impressive but spotty. At the Palladium and two days
later at the Bottom Line he was a new man who blossomed into an
aggressive figure, coming out from behind his oversized acoustic
guitar to take charge. The four man horn section provided the punch
to the Rumour’s sound and Parker was finally able to beam with
confidence in his group, his material and himself through an impec-
cably paced set of new and recent album material.

With songs like ‘“Soul On Ice,”” “V'm Gonna Tear Your Playhouse
Down,” “Thunder and Rain,” ‘'Stick To Me” and “The Heat In Har-
lem” from the new album, Parker flashed with inspiration while still
being able to lean into numbers like “White Honey,” “‘Back To School
Days,” ““Pouring It All Out,” and the song that has become the show-
piece, “Don’t Ask Me Guestions.” The Bottom Line show was an
important milestone in Parker’s career: he showed that he is capable
of delivering the goods, and when he returns early next year there’s
no reason why he shouldn’t be a headliner.

Another highlight in what seemed to be an extraordinarily good
week for live music was City Boy’s first Palladium appearance which
turned out to be one of the most impressive and well received sets
by an opening act on a triple bill there. With three albums behind
them now and considerable stage experience from several British
tours, the group has constructed an entertaining show with enough
strong material that songs like “Deadly Delicious” and ‘‘Hap-Ki-Do
Kid"”” could not be squeezed into their alloted 40 minutes. The group
has a couple of free days in New York before they return to England
next month and it would be our loss if they don’t get booked into
the Bottom Line for at least one of those nights.

DANCIN' AGAIN: AM radio is not something we listen to a great
deal these days, but every now and then a special record catches our
attention and leads us to believe that good music will out in the end,
after all. So it is that we are gladdened by Johnny Rivers’ return to the
charts via a superb Jack Tempchin song called “Swayin’ To The Music
(Slow Dancin’),” which is just the sort of gentle rocker that Rivers
has used in concert with full-tilt rock and roll to build and sus-
tain a career that is impressive, to say the least, for the quality
of its output over nearly a decade and a half of hits. In between his
first hit in 1963 (“Memphis’’) and the latest one, Rivers has also been
busy cutting quite a figure for himself behind the scenes in the music
industry. He teamed with Lou Adler in founding Dunhill Records,
and was instrumental in organizing the Monterey Pop Festival in 1967.
In the ’60s the first act signed to his own label, Soul City Records, was
a group called the Versatiles, which he renamed the Fifth Dimension
and supplied with songs by a then-unknown songwriter, newly-signed
to Rivers’ publishing company, named Jimmy Webb. What more is
there to say about the collaboration?

Impressive credentials those, but not nearly so impressive as his
achievements as a recording artist. Today when we listen to ““Sum-
mer Rain,’”” “Seventh Son,” “Secret Agent Man,” “Poor Side of Town"”
et. al, and particularly his brilliant “Rewind” album, we hear a
singer who has proved that commerciality and good taste need not
be strange bedfellows.

Rivers’ new album on the Big Tree-distributed Soul City label,
titled “Outside Help,” maintains the same high standard of his earlier
recordings and as such is cause for celebrating his return to the active
list. So where has he been lo these last couple of years? Trying to
extricate himself from “unpleasant situations” with major labels, he
told us last week.

““My career’s had its ups and downs,” he explained. ‘“Looking back
there’s lots of things | may have done differently, but overall I'm
pretty happy with it. | just wish | could have stayed with one record
company rather than switching around like I've done. But I had no
choice because | was with companies that were sold. That was part
of the problem. When | was on Imperial years ago that was like my

(Continued on page 69)
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Who In The World:

Stones 'Live'aLandmarkLP

8 NEW YORK—"Love You Live,”
the seventh album by the Rolling
Stones on Rolling Stones Records,
is an appropriate landmark in the
band’s career for a number of
reasons.

Recorded live in Paris and To-
ronto during 1976 and 1977, the
album is a positive reminder of
the Stones’ alluring power on-
stage, a dynamic that is quite dis-
tinct from the role they play in-
side the recording studio. And
since it is separated in time by
some seven years since their last
live album (“Get Your Ya-Yas
Out,” recorded during the 1969
tour), “Love You Live” also serves
as a documentary of the band'’s
musical evolution during that bet-
ter part of a decade.

On another level, “Love You
Live” signals the close of one
phase of the Stones’ business ca-
reer. Re-signed by Atlantic Rec-
ords chairman Ahmet Ertegun last
March, for continued distribution
of all future producton the label
for the U.S. and Canada only,
“Love You Live” represents the
final Stones album that will be
distributed . worldwide by Atlan-
tic. Beginning with their next Ip,

Col Names Fishel
To A&R Post

B NEW YORK—Mickey Eichner,
vice president, a&r, Columbia
Records, has announced the ap-
pointment of Jim Fishel to the
position of a&r manager, Colum-
bia Records, east coast.

Jim Fishel

In his new position, Fishel
will be responsible for recom-
mending the signing of artists,
reviewing material and coordi-
nating the recording activities
of many of the artists currently
on the east coast roster. He will
report directly to Gregg Geller,
director of a&r, east coast,
Columbia Records.

Prior to joining Columbia
Records, Fishel was an editor at
Billboard magazine’s east coast
office.

AmericanRadioHistorv.Com

which is now being recorded at
EMI Studios in Paris for a pro-
jected 1978 release, EMI will be
the distributors of Rolling Stones
Records for the rest of the world.

Coupled with the announce-
ment of the Stones’ new distribu-
tion agreements with Atlantic and
EMI was the announcement one
month later by Ahmet Ertegun
that Earl McGrath had been ap-
pointed president of Rolling
Stones Records. McGrath, for-
merly Atlantic’s director of press/
artist development since 1974,
has been associated with the
company since 1970. Rolling
Stones Records will soon release
the debut single of former Mamas
& Papas-leader John Phillips (with
an Ip to follow); and McGrath
indicates that the label will have
further signings to -announce in
the months ahead.

The fact that the Rolling Stones
have enjoyed uninterrupted com-
mercial success since initiating
their own label in 1971 reaches
out to the raison d’etre of “Love
You Live” and more. The
double-lp set was certified RIAA
gold on September 20th, exactly
two weeks after its national re-
lease date. This echoes the Stones’
track record for their half-dozen
previous albums, all certified gold
within two weeks of their release.
“Black and Blue” (April, 1976);
“Made in the Shade” (July, 1975);
“It’s Only Rock 'n Roll” (October,
1974); “Goat’s Head Soup” (Sep-
tember, 1973); “Exile On Main
Street” (May, 1972); and ‘‘Sticky
Fingers’” (May, 1971). Their single,
"Angie,” was certified RIAA gold
in 1973; and their last album,
“Black and Blue,” was certified
platinum in 1976 under the then-
new RIAA standard of 1 million
units.

With the inauguration of Roll-
ing Stones Records some six and
a half years ago, the band made
a quantum musical leap the ef-
fects of which are still being felt,
just as their influence on rock in
the 1960s was a proven factor.

The Rolling Stones’ chronicle
comes full-circle on “Love You
Live” with the four songs that
were recorded last March at To-
ronto’s 350-seat El Macombo
room, where (quoting John Rock-
well in the New York Times) ““they
went back to their roots, knock-
ing out raunchy British rhythm
and blues in a smoky club.” They
identify their origins with Chuck
Berry’s ““Around and Around”
and Willie Dixon’s “Little Red
Rooster”; and then reassert their
authority in that genre by deliver-
ing potent new versions of Muddy
Waters’ ““Mannish Boy” and Bo
Diddley’s ““Crackin’ Up.”
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NEW WAVE NEWS

By BARRY TAYLOR & ALAN WOLMARK

B PREVIEW: It has been said that the new wave will die or flourish
with the long awaited release of the Sex Pistols album. “Never Mind
The Bollocks Here’s the Sex Pistols” was released in the U.K. last
week and we are happy to report that the new wave should be
healthy for some time to come and the influence of the album should
spread well beyond that. With all four of their singles among the
eleven tracks, the group could have padded an album with Ventures
“b" sides and it still would be a significant release. The group instead
maintains a high standard with songs like “‘Seventeen” (“I'm so lazy,
a lazy sod”), “Liar,” ““No Feelings,” and the savage “E.M.L.” which is
their side of the story. Warner Bros. will release the album here in
about two weeks.

GET WISE: Recently, we have been besieged with cards and letters
like the one that appears here from angry L.A. punks who feel that
we do not devote enough space
to the scene out there. All we
can say to that is just give our
regards to the Dodgers, willya?

VINYL RAPS & TALKING
HEADS: Since we began this bi-
weekly RW feature, comments
with the word ‘legitimize” have
been furiously flying. Well, we're
glad to say it's spreading and on
October 12 Buffalo State College
(New York) hosted “Vinyl Raps &
Talking Heads,” a new wave sym-
posium. Congratulations to local
D] Gary Storm and BSC's Student
Union Board for managing to get
Arista’s president Clive Davis;
Rolling  Stone editor Dave
Marsh; Village Voice editor Rob-
ert Christgau; Creem editor Billy
Altman; Creem founder Lester
Bangs; and Ken Kushnick of Sire Records to seriously discuss the ram-
ifications of new wave music for an evening. New wave is presenting
the industry with its hottest, most controversial challenge in a long
time and the symposium focused on the prospects of perpetuating its
vitality, expanding its popularity beyond cultism and avoiding the pit-
falls open to any new and vibrant scene. Critics on the panel spoke
with a very watchful and cautious eye of the scene today. There’s great
concern that new wave won't be allowed to mature properly because,
unlike its predecessor of a decade ago, today’s music doesn’t have
the luxury of proliferating in an era of relative innocence.

Discussions of new wave can’t put a lick to the real thing, so the
symposium closed with a performance by New York’s Talking Heads.
The Heads surfaced through CBGBs and their music now encom-
passes other styles and bears out Clive Davis’ comment that the
“bands will transcend the hype . . . it's the individuals, not the
classification.” .

HEY, WHO'S THAT GUY WHO SPEAKS FUNNY?: The Jam’s appear-
ances in L.A., San Francisco, Boston and New York scored big points
for the Britishers who were recently featured in a one-hour punk
special aired on the Lee Abrams’ chain of FMers. The three man band
has the appeal of a hybrid of the very early Who and Beatles (how
many times have you heard that about punk bands?—but they really
do!) Unlike the political English punkers who lead guitarist Paul
Weller feels ““use it to get on,” The Jam is fiercely patriotic and even
played for the Queen’s Silver Jubilee. Bands that have been leaving
the U.K. for tax reasons ‘‘make me sick” said Weller who added,
““We're just good working class boys.”

LIVE, DISCS & RADIO: Radio station WCOZ-FM hosted a ‘“Hallow-
cast” from The Rat in Boston on Sunday (30) featuring Johanna Wild.
Lesley Palmiter, who does the “Boston Beat” on WCOZ on Sundays
at midnight, MC'd . . . WRNW-FM’s (Westchester) Meg Griffin plays
new domestics and imports on “The New Rock & Roll Show,” Mon-
day nights from 9-10.

Sam Graham tells us that Takoma Records is starting a punk label.
The label is called Infected Records, and the first band seems to be
known as Nuclear Valdez; first single, “’Johnny,” is due out in mid-
November. It will be test marketed in S.F., with possible widespread
distribution to follow. Takoma president Charlie Mitchell was adamant
about calling it new wave, not punk. He said that Takoma is officially
distributing and administrating the label, but Infected is wholly

(Continued on page 64)
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Dead Boys Noise af Quiet Night

Sire recording artists the Dead Boys, currently in the midst of their first major American
tour, recently played at the Quiet Night in Chicago. Seen backstage after the concert

are from left: George Garrity, national artist development, Warner Brothers; Bob
Skafish, WXRT; Cheetah Chrome, Dead Boys; Jimmy Zero, Dead Boys; Steve Goralski,
Warner Brothers Promotion; Stiv Bators, Dead Boys; John Montgomery, VP promotion,
Sire Records; Mike Rivers, Sounds Good Record Stores, Johnny Blitz, Dead Boys.

RCA Operas on Stereo Cassettes

W NEW YORK—For the first time, | git Nilsson, Renata Tebaldi, Re-

RCA Records this month will | gine Crespin, Renata Scotto,
begin releasing its best-selling | Franco Corelli and Sir Georg
opera catalogue on stereo cas- | Solti.

Red Seal Cassettes
RCA’s regular Red Seal cas-
sette prices of $7.98 each will
prevail, so that two-cassette
packages with libretto will be

settes. Twelve complete operas
will be included in the initial re-
lease.

RCA’s cassette packages will
include two or three cassettes

and the packages will be 12" by
6” so that two can be placed
side by side in LP browser bins
in record stores for maximum
exposure. One special feature
of the packages will be that they
will contain complete librettos.

Selectian of the first operas
has been based on new and ca-
talog best sellers; included are
such RCA artists as Leontyne
Price, Anna Moffo, Sherrill Mil-
nes, Placido Domingo, Mont-
serrat Caballe, and such addi-

$15.96 and 3-cassette package
will be $23.94.

The cassettes all will be Dolby-
ized.

The list of the operas in the
initial release follows: Bizet:
““Carmen”; Gershwin: ‘Porgy
| And Bess”; Giordano: ““Andrea
Chenter”’; Offenbach: ‘’La Peri-
chole”; Puccini: “La Boheme’’;
Puccini:  “Madame  Butterfly”’;
Puccini: “Tosca”; Puccini: “Tur-
andot”; Verdi: ‘“‘Aida”; Verdi:
“La Forza Del Destino’’; Verdi:

tional international stars as Bir- | “La Traviata”; Verdi: “Requiem"”.

Billy Joel Coast Date

k L] = S N S -

Columbia recording artist Billy Joel recently played the Santa Monica Civic Audi-
torium to a packed house. Backstage after the show CBS representatives congratulated
Billy on his performance. Pictured from left: Jeff Shock, road manager, Warren Wil-
liams, regional promotion manager, west coast, Columbia Records, Bill Freston, asso-
ciate director, product management, east coast, Columbia Records, Elizabeth Joel,
Billy's wife/manager, Arma Andon, vice president, artist development, Columbia Rec-
ords, Paul Rappaport, regional album promotion manager, west coast, Columbia
Records, Billy Joel, Don Ellis, national vice president, a&r, Columbia Records, Ron
Oberman, director, merchandising, west coast, Columbia Records, Chuck Thagard,
national director, promotion, Columbia Records, Frank Shargo, director, artist develop-
ment, west coast, Columbia Records, Bob Garland, local promotion manager, L.A.,
Columbia Records.
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I snuffed out my smoke, bluejean jacket and heaved an-

OY, WHAT A SEASON.
e
: treated myself to another | other sigh. It echoed like a turbo

| the pockets of my Cowboy Carl EAH, SAM HAD BEEN
AROUND, ALL RIGHT. Seen

it from all angles — up,

look at the empty store. A sight to | charged Bugatti.

' down, sideways. You know the

make sore eyes, all right. I turned
away, glanced out the window.

A few brave people were plowing
through the bad weather. but as
usual showed no signs of wanting
to come in. They kept their eyes
averted as they passed.

It was raining, and I hadn't
heard from the distribs in a
couple of weeks. You never quite
get used to theloneliness, though
it’'s an occupational hazard here
in the Record Biz.

Yeah, my business is selling
records, but I wasn't breaking any
records for sales, if you know
what I mean.

That’s how it is, I thought ironi-
cally. Facts of life — especially in
your smaller operations. Long
weeks of waiting for a scrap of
attention from the manufactur-
ers. Struggle to get promotional
materials, display stuff —even
product. You know how it is.

But the worst of it isn’'t even
measured in dollars and cents. It's
the neglect that gets you, that
empty feeling that there's nobody
out there, nobody who cares, no
one to talk to.

I stood there awhile, thoughts
elbowing each other across my
cranium. Maybe it wasn't too late |
for that Army career. Or maybe I
could take up upholsteryat home, |
in my spare time. There seemed
to be a lot of that lately. 1
shoved my hands deeper into

I turned back to mop some cob- | type. Sharp, but not a sharpie.

| other for a few seconds

webs from the cash register.
HAT'S WHEN I SAW HIM.
' He was just sort of stand-
ing there, hat cocked
| rakishly to one side, a half-
smlle playing stickball
on his streetwise face. It
was hard to place his
age, but he was wrapped
in savvy...and a tastefully
nondescript suit that
peeped out from under his
well-travelled trenchcoat.
We looked at each

in silence.

“I didn’t see you come
in; I said. It wasn’t a
challenge; just a state-
ment of fact.

“You weren't supposed to, he

| rejoined. It wasn’t a counter-

punch; just a statement of fact.
I had a feeling we spoke the
same language.

“Can I help you?” I asked. After
all, maybe...just maybe...

| a customer.

“As a matter of fact, I think you
can help both of us; he answered,

shaking some rain off his hat. He |

plopped it down on the dusty
counter like a panther dropping
from a tree.

I waited for him to continue.
When he didn't, I decided to play
a hunch. Looking him in the eye,
I leaned across the counter, a
half-smile ricocheting around my

mouth.

“Okay,” I said after the slightest
pause, “maybe we should talk’

“Maybe we should. Got any java
in this place?”

And that's how I met Sam.

he was |

Tough.but not rough. Nuts-and-
| bolts approach, but with a cosmic
overview. Areal man’'s man.

We talked. And talked. Suddenly
it was clear to me why Sam
was on the case. Not just
my case — the case.

The epidemic was big.
Real big. I wasn't the only
poor neglected, aban-

doned retailer living
out a hermit existence
in the sticks. There
were thousands of
others, big and small, in
the same leaky boat.
Sam had been sent in
to sleuth it out, come
up with some an-
swers, find a way
to stop the spread
‘ of the heinous crime
of “Retailer Neglect”
' And he came on like gang-
busters.

Of course, for
someone of his vast
experience, the
solution was as
easy as ABC —if
you'll excuse a little
cuteness.
| Because that
solution came in the form of a
| bold new policy from ABC
Records. Their renewed com-
mitment to the Record Retailer, a
commitment they were backing
| up with action.

' ERE’'S WHAT THEY DID.

| “ First, they set upaHot Line,
a toll-free “800" number, for

better, surer, closer communica-

tion with us retailers. So now we

can call them directly, talk to their

' sales people, their execs, even

CALL: 800-423-5300
DIRECT LINE TO ABC RECORDS
IN CALIF. 800-382-3328

AmericanRadioHistaory Com



their artists, for Pete’'s Sakes.
Without adding a penny to the
phone bill. Music to my ears.

But it's more than just talk— or
just talking. ABC also offers mate-
rials for promotional and display
purposes, which they send us,
free of charge, for in-store prod-
uct displays.

In addition to that, incentive
programs, sweepstakes, prizes —

a total push Ijust couldn't believe. |

“Believe it; said Sam. I believed. |

ERE’'S ALL I HAD TO DO:
“ call the “800” number, toll- |

free —just one measly .
phone call and I'm automatically
eligible for a sweepstakes prize.
Plus, I can ask for whatever avail-
able display materials I think I'll
need for my display...posters,
photos, album covers, etc.

ABC sends them to me. I use my
creativity, do the display, then
whip out my Brownie and snap a
picture of the display. I send it in
—THAT enters me in the Display
Contest, and maybe I win a prize |
for Best Display. Maybe not.

But it's worth a try: prizes
include cars, trips, Mopeds,
hundreds of other goodies. And

there are winners in each of three

store categories —small, big and
humungus.

Best of all, even if ] don’t win, I

win, if you catch my drift.

Because we all know that when

you display product, you sell

product. Newton'’s First Law of
Retailing. They see, they tend to

buy. And ABC has dynamite prod-
| uct to begin with.

ASKED SAM, “IS THIS A ONE-
i SHOT DEAL?”
He fired back his answer,
crisply.
“ONGOING. he cracked, and

' downed the last of his coffee,

"~

AmaricanDadiallictary (CAanm

| he disappeared in

1 J
\a..

| /// crushed the
styrofoam cup and
sank a two-pointer
in my waste-basket.

Standing up, he looked at his
watch. He had places to go, people
to see.

“You'll be hearing from me; he
said, cryptically. Picking up his
hat, he screwed it into place,
tightened the belt of his trench-
coat, and walked to the door.

“Thanks for the coffee, Kid, he
said. “See you around.’ =¥
And then he was gone.

I went over to the
window, hoping to
catch one last
glimpse of him as

the crowd.

It wasn't raining
any more.

& Records

ABC Sweepstakes and Display Contest
Rules and Prizes on Back Page



RAND PRIZE:
A brand new fuel
injected DATSUN
280Z...equipped
with air conditioning and
AM/FM Radio.
SECOND PRIZE: 2 DATSUN
B-210 HATCHBACKS, equipped with
automatic transmission, AM Radio, tinted glass.
THIRD PRIZE: 5 RCA SELECT-A-VISION VIDEO CASSETTE
RECORDERS, plus an RCA 17" color portable TV to plug your
video cassette recorder into.
FOURTH PRIZE: 10 PUCH MOPEDS...The “Newport”
model motor bicycle.

FIFTH PRIZE: 25 PANASONIC TELEPHONE ANSWERING
MACHINES.

SIXTH PRIZE: 500 KODAK “PLEASER" INSTANT CAMERAS.

OFFICIAL SWEEPSTAKES RULES
NO PURCHASE REQUIRED

" |ERF’S ALL YOU DO...

1. Just call us at our toll free number (Calif. 800-
382-3328; All other states call 800-423-5300) any time
between the hours of 11:00a.m.E.S.T.and 11:00 p.m. E.S.T. All
you need to do is tell us your name and address and you are
automatically eligible for a sweepstakes prize. We will take
sweepstakes calls up until 11:00 p.m. E.S.T., December
22, 1977.

2. All prizes will be awarded in a random drawing from among all names and addresses received by the
D. L. BLAIR CORPORATION, an independent judging organization.
whose decisions are final.

3. This sweepstakes is open only to retailers of phonogiaph
records ard tapes residing in the U.S.. excepl emplovees of ABC
Records. their affiliated companies. advertising and promotionat
agencies. and their vendors and suppliers and the families of
each. This sweepstakes is void in the State of Missouriand where
ever prohibited by law. Limit one prize per family and reizit store.
No substitution for prizes is permitted. Taxes are the respon
sibility of the prize winner.

4. To receive a list of major prize winners. send a self-addressed.
stamped envelope to: ABC's "PLAY IT AGAIN, SAM”
SWEEPSTAKES WINNERS LIST. P.O. BOX 8383.
BLAIR. NEBRASKA 68009.

“DISPLAY IT AGAIN, SAM”

Design: The Daily Planet
Printing: Vance A. Briggs. Lithographers. Inc.

Photography: Earl Miller
Illustration: Frank Gutierrez

RAND PRIZE: A fabulous ¢
two-week European vaca- / §
tion for two in London, &
Paris and Rome! Includes
round trip air fare, first class accom-
modations, continental breakfast,
theatre tickets, sight-seeing and
much more. Even $500 spending
money!

FIRST PRIZE: A one-week
cruise for two aboard the “Fun Ship”
Carnivale, sailing from Miami to Nassau,
St. Thomas and Martinique. Includes round
trip air fare to and from Miami,
)y overnight or day accommoda-
tions in Miami for winners from
west of the Rockies, and much
more. Even $250 spending
money. Sailing date:
April 1, 1978.
SECOND PRIZE:
5 G.E. PORTA COLORII TV's.

THIRD PRIZE: 100 SAMSONITE “GADGET BAGS”’
OFFICIAL CONTEST RULES

| ERE’S ALL YOU DO...
f 1. Design and put up a display utilizing ABC Records
and materials —anywhere in your store. Use as many
different ABC products as you like (just dial our toll-free
number to order free display materials!).
2. Take a snapshot of your completed display and write your
name and home address, and the name and address of your
store on the back. Photos may be in color or black and white.
All Prizes are Awarded in All three Store Size

Categories, so include mention of your store size —under
2,000 sq. feet, 2,000-4,000 sq. feet or over 4,000 sq. feet. That’s
right — Three GRAND PRIZES, Three First Prizes and so on.

Every size category has its own winners!

3. Mail your snapshot to: ABC'S "DISPLAY IT AGAIN. SAM” CONTEST. P.O. Box 6222, Blair.
Nebraska 68009.

. Entries must be received by December 22nd. 1977. Displays must reruain up for thirty (30) days.
Entries will be judged on the following basis:

Creative utilization of ABC Records and display materials 50%
Visual appeal of the display 30%
Originality 20%

All entries will be judged under the supervision of the D. L. BLAIR CORPORATION. an independent
judging organization. whose decisions are final. This contest is open only to retailers of phonograph
records and tapes. residing in the U.S. except employeces of ABC Records. their affiliated companies.
advertising and promotional agencies. vendors and suppliers and the families of each. Void where
prohibited by law. Limit one prize per retail store. The First Prize cruise departs April 1st and returns
April 18th. 1978. No substitutions of prize is permitied. Taxes are the responsibility of prize winners.
In case of ties. duplicate prizes will be awarded, To receive a list of prize winners. include a seif-
addressed stamped envelope with your entry.

To help you in your display, ABC has the following
materials available, while supplies last:

“Display It Again, Sam” stand-up displays, buttons, T-shirts, posters.
PRODUCT POSTERS:

Crusaders Tom Petty Blood, Sweat & Tears
Stephen Bishop John Klemmer Country Music
Jimmy Buffett Floaters Classical Music
Lenny Williams Dramatics Poco

Don Williams Marilyn McCoo and Martin Mull

Steely Dan Billy Davis, Jr.
ARTIST POSTER SERIES
Marilyn McCooand Lenny Williams

Levon Helm

Stephen Bishop

Billy Davis. Jr. Dramatics Don Williams

Steely Dan Tom Petty Floaters

John Klemmer Crosby. Nash Rufus l{ I ~

Jimmy Buffett Blood. Sweat & Tears  Crusaders L‘(‘( "1 b
™
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(Compiled by the Record World research department)
B Bee Gees (RSO). This hot ember of a record is
smoldering its way to the top of radio lists as well
as national charts. Coming in on all avenues of
research — sales, calls both in and out. Picked
new at WABC (30), WDRQ, (32), WMET (29), KCBQ (25),
KLEO, KRIZ and KAAY. Jumped 13-10 WRKO, 26-19 96X,
13-9 WPGC, 39-36 WQAM, 24-14 WMAK, 17-8 WZZP, 16-11
13Q, 20-15 WKBW, extra-21 WFIL, HB-29 WPGC, 20-16
WQXI, 17-14 Z93, 25-21 WCOL, 20-15 WOKY, 29-21
KSLQ, 20-15 KXO0K, 28-23 WSAI, HB-24 Q102, 18-14 KJR,
extra-33 WNOE, 9-7 KRBE, 20-15 KHJ, 23-14 KLIF, 19-18
KTLK, 20-14 KKLS, 16-6 KVOX, 18-9 WZUU, 17-9 WFLB,
23-16 WAUG, 14-7 KYNO, 5-1 KDON, 15-9 WRFC, 23-15 WAVZ,
22-16 WBBQ, 14-9 KFYR, 16-9 KT0Q, 9-5 WGUY plus
lots more.

Bob Welch

Bob Welch (Capitol). Already top 10
in Minneapolis (12-9 KDWB, 13-10
KSTP) and showing signs of duplicating
that around the country. Picked at
WPGC, KJR, KTLK, WQXI (LP), KXKX,
WZUU (LP), KXX/106, KAFY, WGSV, WABB,
WIIC-FM. Jumps 14-8 WTIX, HB=-27 13Q,
extra-37 WLAC, 32-30 WDRQ, 24-15
KSLQ, 25-19 KXO0K, 30-27 KRBE, 37-30
WNOE, 23-18 KT0Q, 28-24 WIFI, 23-20 KHFI, 26-20
KVOX, 31-24 WAVZ, 28-23 WICC and 29-26 KCPI-FM.

Player (RS0). Exploding in the southern secondaries
for the past week or so and now the majors in Atlanta
make some key moves to emphasize that. 23-18 793,
24-20 WQXI. Also 17-13 WRKO (where it started), 22-18
13Q, 16-12 Y100, 29-27 WPGC, 23-19 KJR, 19-9 WHHY,
29-20 WORD, 25-19 KKLS, 27-21 KNDE, 23-19 KAFY,
24-19 WAUG, 6-2 WQXI-FM, 17-14 WGSV, HB-21 WCAO,

29-22 WPEZ and 37-28 14ZYQ. New adds
" 2 include KFRC, 96X, WTIX, 98Q, WZUU-LP,
1 WABB, KVOX, KFI, WSPT and WISE. Night
airplay at WLAC and WMAK.

Santana (Columbia). Breaking
nationally now with key adds at KDWB,
KTLK, KSLQ and KJR (day part-full
time). West Coast progress includes
17-14 XFRC, 27-24 KHJ, 19-16 KSLY.
Also 29-23 96X, 40-34 KXOK, HB-21 KSTP, LP WPGC,
28-23 WRJZ, 18-13 XKDON, 26=-20 KKLS, HB-35 WRFC and
HB-27 KGW.

Dolly Parton (RCA). Exploded in all key areas where
there is airplay —— 29-19 WQXI, 29-18 WLAC, 26-19
WOKY, 23-19 KSLY, 12-5 WORD, HB-34 WPEZ, HB-29 WHHY
plus more. Note: Significant sales surge on the lp
which bullets this week at 139.

NEW ACTION

Kansas (Kirshner) "Point of Know Return." Title
cut off the spanking new 1lp (which in its third
week on the street sits at a bulleted 16 on the
national charts). Off with a bang in the middle of
the country — added to KSLQ, WDRQ, WZUU (lp), WPEZ
(1p). Also KJRB, K100 (night) WRJZ (night) and WGLF.

Leif Garrett (Big Tree) "Runaround Sue." #1l
phones after one night of play at Y100. This is sure
to be a teen monster. Also garners KHJ, KFRC and
KSLY. Commercial stock is not out at press time, but
stay tuned for a healthy debut on next week's charts.

'
o=

Leif Garrett
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Welch at CKLW

As his *‘French Kiss" album and *‘Sentimental Lady™ single bullet up the charts, Cap-
itol recording artist Bob Welch continues his promotional tour of the States. Shown
stopping at Detroit's CKLW, where he delivered a copy of ‘‘Sentimental Lady” to
music director Rosalie Trombly, are from left: Vivian Fant, Capitol's t&b promotion
manager for the Detroit area; Welch; Trombly; and Craig Lambert, Capito] premotion
manager for the Detroit area.

ChappellReleasesHall & OatesFolio

B NEW YORK—Chappell Music
is releasing a special “‘Best of
Daryl Hall and John Oates”
songbook featuring 13 of the
duo’s top hits.

The softcover ‘“Best of Daryl

MRONEYHAND.

+

“I'M GONNA MAKE YOU LOVE ME”

Hall and John Oates,” containing
bio and photos, retails for $5.95.
It is distributed nationally by
Theodore  Presser  Company,
Bryn Mawr, Pennsylvania.

EXCLUSIVELY ON

PINNACLE

RECORDS

DISTRIBUTED 8Y WORLD .;INTEFINA‘[IONA'L 615/256-3351 1327-4267
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NMPA Sets Workshop/Forum Paricipants

B NEW YORK—The list of partici-
pants in the three workshop/for-
ums planned by the National Mu-
sic Publishers’ Association has
been finalized, according to Leon-
ard Feist, NMPA president.

Jon Baumgarten, general coun-
sel of The Copyright Office, will
chair the workshops on the first
day of each of the two-day ses-
sions to be held in New York on
October 31/November 1, at the
Waldorf-Astoria, in Nashville No-
vember 3-4 at the Hyatt Regency,
and in Los Angeles November
10-11 at the Beverly Hilton. Baum-
garten will be joined by six other
experts from The Copyright Of-
fice, including Marybeth Peters,
senior attorney and training of-
ficer, and Mildred Henninger,
acting head of the music section
of the examining division, in de-
scribing the new regulations and
forms which will come into efféct
January 1, 1978 to the assembled
music publishers and their attor-
neys.

On the morning of the second
day, Albert Berman, president of
The Harry Fox Agency, will dis-
cuss the role, responsibilities and
plans of the agency. Similarly, the
future copyright undertakings and
objectives of NMPA will be out-
lined by Feist.

The afternoon of the second

day will provide a forum in which
a panel of experts will explore the
impact of the new Law on Music
publishers’” administration and
business decisions. This general,
open discussion of future prob-
lems and new possibilities for
music publishers will be led by
NMPA general counsel John C.
Taylor, 3rd. of Paul, Weiss, Rif-
kind, Wharton & Garrison. In
each city, Taylor will be joined
by Alan L. Shulman, Esq. of Sil-
verman & Shulman, counsel to
The Harry Fox Agency, as well as
Copyright Office spokesmen. In
New York, Robert D. Hadl, Esq.
of Wilner & Scheiner and Alan
Latman, practicing attorney and
professor of copyright law at New
York University will also partici-
pate.

In Nashville, Richard Frank, Esq.
of Barksdale, Whalley, Leaver, Gil-
bert & Frank, and W. Michael
Milom, professor of copyright law
at Vanderbilt University as well
as a practicing attorney, will take
part in the forum.

Finally, in Los Angeles the panel
will be joined by Seymour Bricker,
Esq. of Kaplan, Livingston, Good-
win, Berkowitz & Selvin, and
Averil C. Pasarow, professor of
copyright law at South Western
University, who is also a practic-
ing attorney.
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Klein Testifies in Tax Trial

(Continued from page 3)

teed immunity, told the jury of a | Cash ranging from $10,000 to

promotional record selling
scheme of which Klein claims no
knowledge and from which Klein
denies netting the $220,000 profit
which he is accused of neglecting
to file on his 1970-72 returns.

It is not the scheme which is at
issue in this proceeding, but
rather whether Klein received the
monies collected by the alleged
front man, Bennett, who sold the
discs. Klein denied any knowl-
edge of the scheme. He explained
that between 1965 and 1972 he
allowed Bennett to work as an in-
creasingly autonomous promo-
tion man for Abkco and in that
unsupervised capacity Bennett
allegedly succeeded with his rec-
ord selling.

Klein's defense lawyer, Gerald
Walpin, submitted as evidence
many of the checks Bennett re-
ceived in payment for the promos
—most of which Bennett did not
immediately cash but ““held for so
long because Klein wasn’t in
town.” Through a series of car
service, hotel and plane fare re-
ceipts to pinpoint Klein’s where-
abouts, it was poinfed out that
the checks were often cashed
within hours of Klein’s depar-
tures from New York. The prose-
cution, headed by assistant U.S.
attorney Tom Engel, presented a
number of checks, totalling in ex-
cess of $20,000, cashed by Ben-
nett just prior to some of Klein’s
other departures.

One of the government’s key
witnesses, Sal Vassi, the personal
manager of numerous musicians,
testified early last week to seeing
Bennett give Klein a large amount
of cash at a June 13, 1971 party
for Klein’s wife, John Lennon and
Yoko Ono. Bennett’s previous
statements list this action as pay-
ment for a shipment of Paul Mc-
Cartney’s ““Ram” Ip, but the de-
fense produced a check for these
albums dated June 18, five days
after the party.

Bhaskar Menon, chairman of
Capitol Records, testified last
week to the contractual deals
concerning Abkco, Apple and
Capitol which provided Abkco
with 5000 unmarked and un-
drilled promos of all Apple pro-
duct and to becoming aware of
the record selling set up some-
time in the spring of 1972 when
he discovered boxes of Abkco
promos at a Buffalo, New York
one-stop. Klein allegedly became
“quite angry” with Bennett be-
cause the discs were not being
used for promotional purposes.
He denied telling Bennett to try
to re-sell the records.

Klein’s personal habits and
methods of business are being
publicly scrutinized at the trial.

AmericanRadioHistorv.Com

$20,000 was always kept in the
Abkco safe and Klein claimed that
the cash-on-hand was never re-
ported on his returns “‘because it
made no difference on my tax
liability.” Klein testified that
when he first became affluent he
kept a cash reserve ‘for emo-
tional reasons—!| was poor and
you don’t forget.” But, he added,
as he got further immersed in the
irregular hours of the music busi-
ness, he began “to need cash for
afterhours.”

Times Sq. Flashes

Record Co. Messages
B NEW YORK—Spectacolor, the
40 by 20 foot high sign located
on the prow of One Times Square
(formerly the Allied Chemical
Building), is proving to be a most
innovative promotional look for
the music industry. The com-
puterized sign was first used by
Motown Records to advertise
Stevie Wonder’s “Songs In the
Key of Life’’ album, and has since
been employed by numerous
other record companies-—includ-
ing Columbia, WEA, A&M, Arista
and Capitol—to send messages
regarding new releases or con-
certs to the estimated 500,000
persons per day who pass
through Times Square.
Spectacolor is the brainchild
of a former New York ad agency
chief named George Stonbely. He
first came across the sign con-
cept in Kuwait, where he saw a
primitive, four-color blurb sign
manufactured in Hungary. Upon
returning to those shores, Ston-
bely negotiated with some Ameri-
can manufacturers for a more
complex  multi-colored  sign.
American Sign and Indicator com-
pany of Spokane, Washington
finally developed Spectacolor,
which went into operation in De-
cember 1, 1976. The company
currently has plans to set up signs
in Los Angeles and later in San
Francisco, Atlanta and Chicago.

Color Design

The Spectacolor system incor-
porates state of the art electron-
ics and lamp design. Four color
bulbs — red, green, blue and
white—give up to 30 shades and
new modules will have a gray
scale as well for higher resolution
and the possibilities for more than
400 shades. Spectacolor enjoys a
visibility and readability range up
to 59th Street on Seventh Avenue
and to 53rd Street on Broadway.

Spectacolor advertising time is
sold on the basis of spots similar
to radio or television. These spots
can be bought in durations of
five, 10, 15, 20, 25, 30 second
spots or longer. The frequency of
the spots determines the cost.
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ON COLUMBIA RECORDS AND TAPES
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