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Summer Sees 50%
Product Flow Rise

By MARC KIRKEBY

® NEW YORK — RCA’s new dis-
tribution agreement with A&M
Records will increase by as much
as 50 percent the product flow
through the RCA and A&M and
Associated Labels distribution sys-
tem, RCA Records president Rob-
ert Summer said last week.

In an interview with Record
World, Summer said that the new
distribution banner would encom-
pass RCA’s current distribution ar-
rangements, including the recent-
ly-announced deal with 20th Cen-
tury-Fox Records. ““Also A&M has
Horizon,” Summer added, ‘“and
they might from time to time add
a label.”

Summer also stated that RCA
is not currently pursuing any ad-
ditional distribution agreements,
after a year of relatively intense
activity in that area. “Our com-
mitment at this time is to assure

WCI Reports

Best Music Year

B/ NEW YORK — Warner Com-
munications Inc. last week an-
nounced that its music and rec-
ord group had broken all previous
records in 1978 for domestic,
foreign and music publishing
revenues. Revenues for the group
(Continued on page 77)

that we can perform against the
commitments we’ve made,” he
said.

Summer’s view of the impact
the new deal is likely to have on
independent distribution was sim-

(Continued on page 86)

Friesen Details
Implementation

By SAM SUTHERLAND

LOS ANGELES—Following last
week’s disclosure of a new dis-
tribution and manufacturing deal
between RCA Records and A&M
Records, Gil Friesen, A&M presi-
dent, hailed RCA’s newly-created,
“co-billed” distribution network,
RCA and A&M and Associated
Labels, as a new industry force.
In an interview with Record
World, Friesen further detailed
implementation of the new agree-
ment and its impact on A&M’s
existing operations.

Confirming that the RCA pact
is a four-year term, Friesen said
the two labels had been able to
sidestep a wave of trade specula-
tion by hammering out the con-
tract over four days of secret
meetings that concluded Friday
(12) at the Beverly Hills Hotel.

Like A&M chairman Jerry Moss,
Friesen minimized the overall im-
pact on existing staff, and squelch-
ed projections of any cutbacks in
A&M'’s promotion, marketing, a&r,

(Continued on page 86)
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*The Record World Sales Index is based on a broad cross-section of quantitative sales data
reported to Record World from retailers, rack jobbers and one-stops across the country. The base
figure for both the singles and album indices is a smoothed average of these quantitative reports
during periods in March, 1976, with each weekly figure being a percentage increase or decrease on
the base. The base figure for both singles and albums is 100.0.

RCA, A&M Set Distrib, Manufacturing Pact

No Exchange of Stock Shares

By SAM SUTHERLAND

& LOS ANGELES—A&M Records
and RCA Records executives for-
mally unveiled a new distribution
pact last week that will bring
A&M’s U. S. manufacturing and
distribution under the supervision
of a realigned RCA branch sys-
tem to be dubbed RCA and A&M
and Associated Labels.

In a press conference held
Wednesday (17) at the Beverly
Hills Hotel here, a joint an-
nouncement from A&M chairman
and co-founder Jerry Moss and
RCA Records president Robert
Summer was released, targeting
February 15 as the startup date
for the new arrangement. Amid
continued, widespread specula-
tion that other companies cur-
rently marketed through inde-
pendents would pact with major
branch operations, Moss stressed,
both in the official handout and
during questions from press, that
A&M’s switch in distribution re-
flects no change in ownership.

Indie Distributors Face Changes,
But Veterans Say They'll Survive

By MARC KIRKEBY

B NEW YORK— The future of in-
dependent record distribution was
the talk of the industry last week.

On one hand, A&M’s distribu-
tion pact with RCA removed one
of the strongest product lines the
independents had, and reports
persisted that other key labels
will move to branch distribution
in the next few weeks.

On the other, Motown Records
issued a strong statement by Mi-
chael Roshkind, vice chairman and
chief operating officer of the com-
pany, that Motown will remain
independent. Some distributors al-
so reported they had received
similar assurances from other la-
bels, including Chrysalis.

“We want to put to rest once
and for all the repetitive but to-
tally inaccurate rumors that we
were either sold, on the verge of
being sold, or that our product
will henceforth be distributed by
some other major corporation,”
Roshkind’s statement said. “We
have a different philosophy (of
distribution),” he continued, “and
while I'm certain A&M had good

Jerry Moss flelds questions during last
week's press conference.

A&M will continue to retain
total autonomy over its own mar-
keting, promotion, advertising
and other creative services, Moss
said. “There was no exchange of
stock shares involved,” he added.

Fead, Carter Posts

It was learned that Bob Fead,
A&M senior vice president of
sales and distribution, will be-
come head of the new, co-

(Continued on page 86)

reasons for making the change,
Motown will remain steadfast and
firmly dedicated to moving its
records to the public through a
group of the best independent
distributors in the land.”

During Wednesday’s (17) press
conference outlining the new
RCA/A&M deal, A&M’s co-found-
er and chairman Jerry Moss mini-
mized the prospect of a dramatic
collapse among indie distributing
firms by crediting his label’s for-
mer distributors with carving out

(Continued on page 87)

High Court Hears

Blanket License Case
By BILL HOLLAND
& WASHINGTON — ASCAP and
BMI finally got their chance last
Monday to present to the Su-
preme Court the case for revers-
ing a 1977 U.S. Court of Appeals
ruling that their use-of-repertoire
blanket licenses are illegal and
examples of price-fixing.
After more than a year of an-
ticipation, filing briefs, replies
(Continued on page 77)
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departments

# Opposite page 42. Record World's an-
nual Spotlight on Spain highlights a year
of growth for the Spanish music industry,
and focuses on highlights at each of the
leading record companies, in conjunction
with RW's annual awards banguet and

M Page 6. Chris Blackwell's Island Records
has undergone a number of changes in re-

to

New York and back again and sharpening
the focus that has made it a leading pro-
gressive label. Blackwell talks about those
changes, and about where his company is
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(Due to airplay and sales in projectable markets, these records
exhibit top five potential)

The Baby (Chrysalis) “'Every Time | Think Of You."

The steady flow of adds continues as several majors
went with the record this week, augmenting upward
chart moves at other primaries. Sales are also good.

Record Quarter, Year |
Reported by RCA

® NEW YORK—RCA last week

reported that the fourth quarter j

of 1978 set a new earnings rec-
ord for the period, up 15 percent
from the previous year on a sales
gain of 12 percent. The quarterly
totals helped make 1978 the best
year in RCA history, and marked
the 14th successive quarter of
year-to-year profit growth and
the eighth in a row to achieve
record highs.

For 1978, RCA’s second con-
secutive record year, net income
rose to $278.4 million, or $3.65
a common share, compared with

| $247 million, or $3.23 a share,

in 1977, a 13 percent increase.

Sales for 1978 reached a new
high of $6.65 billion, up 12 per-
cent over the previous year’s
$5.92 billion.
Net Income

Net income for the three
months ended December 31,
1978, rose to $75.2 million, or

99 cents a share, from $65.5 mil-
lion, or 86 cents a share, in the
same period of 1977. Sales for
the fourth quarter reached $1.85
billion, compared with $1.66 bil-
lion the year before.

Specific totals for the RCA Rec-
ords Division were not reported,
but RCA president Edgar Griffiths
said its earnings were “by far the
best in its history.” RCA Broad-
casting Division reported a pre-
tax profit decline of about 20 per-
cent.

Shelly Siegel Dies

XM LOS ANGELES—Shelly Siegel,
32 vyear old vice president and
general manager of Mushroom
Records, passed away January 17
at 10:30 a.m. (P.S.T.), at L.A. New
Hospital.

He had been rushed to the
hospital on the morning of
January 16 after suffering a rup-
ture of a blood vessel in the brain.

As VP of the label, Siegel was
responsible for the signing and
development of a number of suc-
cesssful recording artists, most
notably Heart, along with Chilli-
wack, Paul Horn, Doucette, and
most recently lan Matthews.

Siegel began his career nearly
eleven years ago at CBS Records,
Toronto in promotion. Subse-
quently he served in various
capacities with the Kelly Retail
Record Chain in Vancouver, B.C.,
prior to becoming Music Director
at a radio station in Toronto.

He then partnered with Bruce
Allen in the formation of a talent
and booking agency, also head-
quartered in Canada.

In 1973 Siegel became involved
with Can-Base Productions, Ltd.
in Vancouver, B.C. Together with
Wink Vogel, Siegel took the

(Continued on page 79)
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The beat has been picked up and the melody
lingers on and on and on if your song is our

song.

Today's songwriters and composers deserve
all of North America, Europe, Central and
South America, Asia, Australia, Africa—the
whole world—as their turntable. And, their
creativity also deserves to be rewarded on a
global scale.

Only a major music publishing network like
United Artists Music can make copyrights
register like that. Only a music publisher with
International resources can offer a whole world
of copyrightsto record companies, producers,
artists, motion pictures, television, advertis-
INng agencies, and the musical theatre. Only a
total music publisher can provide the services
necessary to build a profit center in the fast-
growing world of music print.

That's what today's music publishing busi-
ness iIs all about—and we're in the market
every day In every place making a world of
moves to keep it that way.

UNITED ARTISTS MUSIC

Unart/UA Music Co. * Robbins/Feist/Miller « Big 3 Music

Los Angeles * New York * Nashville  Toronto

London« Paris * Brussels * Munich « Amsterdam * Milan  Madrid
Stockholm« Copenhagen ¢ Mexico City * Buenos Aires * Sao Paulo
Tokyo ¢ Hong Kong ¢ Tel Aviv * Sydney * Johannesburg

* All Shook Up * Aquarius * Blue Moon * Chattanooga Choo Choo * Delta Dawn *
Don’t Be Cruel » Don’t It Make My Brown Eyes Blue * Elusive Butterfly
Green Leaves Of Summer * I’'m Blowin’ Away * Live And Let Die * Moonlight Serenade
Nobody Does It Better * Over The Rainbow * Stagger Lee *
Three Coins In The Fountain « Weekend In New England * Zorba The Greek
...and Thousands of other Major Copyrights from A to Z and from 1906 to 1979/

AmericanRadioHistorv.Com



Blackwell Streamlines Island For Maximum Horsepower

By SAM SUTHERLAND

B LOS ANGELES — With the re-
cent appointment of Marshall
Blonstein as president of lIsland
Records’ American arm, a restora-
tion of emphasis on the label’s
west coast operations, and a
more aggressive talent strategy,
Island founder Chris Blackwell,
is viewing the first quarter of '79
as the launching stage for an am-
bitious March release.

In a recent interview with RW,
conducted while Blackwell was
visiting Island’s Los Angeles staff,
he reviewed the U.S. operation’s
past year, candidly assessing mar-
keting problems and the subse-
quent streamlining of operations
concuirent with the move from
Polygram to Warner Bros. for
distribution.

For Blackwell, the completion
of that shift in administration of
his long admitted preference for
creative emphasis, rather than
business administration. “I'm
really excited about Marshall
joining us,” Blackwell told RW.
“I like to remain involved in the
creative end, but | need some-
one who can really take it from
there with an equal drive and
enthusiasm.”

While realigning the company,
Blackwell consequently reduced
the flow of new releases to maxi-
mize coverage for label acts.
“Sure | held off,”” he said, “be-
cause it wasn’t happening. |
think we’ve released some very
good stuff that never really saw
the light of day. But it's what I
believe in, so you either have to
restructure the company to work
the product you like effectively,
or have the company work prod-
uct you don't like. And that,” he
adds with a chuckle, “is when |
really get into trouble.”

Blackwell’s current battle plan
is based on acts he’s excited
about, but he also agrees that
his three most recent signings
are being eyed as vehicles for
again broadening lIsland’s musi-
cal image, dominated somewhat
in recent years by reggae acts.
Of the new acts, two are com-
mercial rock outfits, the Ameri-

Fishkin-Goldberg Label

8 Record World learned last
week that Paul Fishkin has re-
signed as president of Bears-
ville Records and has formed
a new label with Danny Gold-
berg. The as yet unnamed
label has contracted Stevie
Nicks as a solo artist. She is
expected to record an album
after the completion of the
forthcoming Fleetwood Mac
Ip and has no intention of
leaving the group.

can Standard Band, based in Bos-
ton, and Runner, a new British
quartet; with both groups com-
paratively seasoned as touring
bands, and tour plans part of the
scheme, Blackwell notes Island
will have its most active touring
roster since the early '70s, when
Island rock acts like Traffic and
Free were staples of the rock
circuit.

The third, Inner Circle, which
previously cut for Capitol, be-
gan as a strongly reggae-inflected
outfit, but Blackwell sees their
current synthesis as auguring the
same r&b and pop crossover pat-
tern now developing for Third
World’s current single and Ip,
another label act. ‘I really believe
there’s a kind of second wave of
music coming from Jamaica
now,” observes Blackwell, ‘“with
both Third World and Inner Cir-
cle, as well as with Bob Marley.
His new album will really prove
important, | think.

“They’re starting to really get
a grip on how to project, through
their writing and performing, to

Kirshner and Klugman
Hosting Easter Telethon

B LOS ANGELES—Don Kirshner,
host of television’s “Rock Con-
cert,” will join actor Jack Klug-
man as co-host for the 1979 Na-
tional Easter Seal Telethon. The
20-hour telethon takes place
March 24th and 25th and will be
aired by a minimum of 114 sta-
tions nationwide.

From left:
poster child from the Easter Seal Society
of Orange County, Don Kirshner.

The telethon, which last year

Jack Klugman, Toby Saver,

raised a record-breaking eight
million dollars, is expected to
have a viewing audience of 50 to
55 million people throughout the
United States. The National Easter
Seal Society for Crippled Chil-
dren and Adults, now in its 60th
year of service, has sponsored the
telethon since 1972. It has raised
more than $25 million to help
fund a nationwide network of re-
habilitation centers, camps, trans-
portation services, equipment
loans, workshops and special ed-
ucation courses. The executive
producers of the telethon are
Woody Fraser and Ken Green-
grass.

an international market. But we
still use Jamaican-oriented pro-
ducers. | haven’t gone to any pro-
ducer who would try to take
them away from that forcefully.”

While Island’s overall roster
was trimmed starting about a
year ago, Blackwell attributes
that process as much to the type
of talent the label handles as to
any other factor. ““The current
roster is about 15 acts,” he re-
ports. “It could’ve been even less.
The biggest lack in the music
business at this point seems to
be managers, and if you have a
lot of excellent managers in-
volved, a record company can
take any number of acts, because
the career direction aspect is be-
ing taken care of.

“But the nature of the kind of
acts we seem to sign, together
with the lack of sensitive man-
agement, means that all of that
falls quite heavily on our shoul-

(Continued on page 76)

MCA Taps Layton
Mking. Vice Pres.

W LOS ANGELES — Bob Siner,

president of MCA Records, has
announced the appointment of
Stan Layton to vice president/
marketing.

Layton most recently held the
position of national sales direc-
tor for Chrysalis Records. Previ-
ously, Layton had been with MCA
Records for 12 vyears as district
manager, national field coordina-
tor and vice president of field
operations.

In his new position, Layton’s
responsibilities include all areas
of product development, adver-
tising, publicity, artist develop-
ment and promotion, with all re-
spective department heads re-
porting directly to him.

Stan Layton
Immediately following his ap-

pointment, Layton announced
Sam Passamano, Jr. as director of
marketing for MCA.

Passamano will be involved in
the coordination and planning of
marketing campaigns with major
responsibilities in research.

Both Layton and Passamano,
will be located at MCA Records’
national headquarters in Univer-
sal City, California.

AmericanRadioHistorv Com

Col Names Hynes
Promo Vice Pres.

B NEW YORK — Bruce Lundvall,
president, CBS Records Division,
has announced the appointment
of Ed Hynes to vice president, na-
tional promotion, Columbia Rec-
ords.

Ed Hynes

In his new position, Hynes will
be responsible for supervising the
activities of the national promo-
tion staff in supporting single and
album releases on Columbia
Records. He will report directly
| to Joe Mansfield, vice president,

marketing, Columbia Records.

Hynes joined CBS Records in
1965 as local promotion manager,
Columbia label, in the Hartford,
Connecticut branch. In 1966 he
moved to Boston in the same ca-
pacity. In 1975 Hynes moved to
New York to become regional
promotion marketing manager,
northeast region, CBS Records. In
1976 Hynes joined the head-
quarters staff as director, sales/
artist development, Columbia
label, the position he has held
until his current promotion.

(BS Reveals Defails
On Cuban Festival

NEW YORK — As exclusively re-
ported in last week’s Record
World, a Cuban-American music
festival will be held in Havana
in early March, it was officially
announced last week by Bruce
Lundvall, president, CBS Records
Division. The three-day music fes-
tival, a breakthrough in Cuban
and American musical exchange,
is the first undertaking of its kind
in over 20 years, and will feature
several CBS artists including Billy
Joel. The festival will consist of 3
three-hour concerts scheduled for
March 2, 3 and 4 at the 4,800 seat
Karl Marx Theatre.

In addition to Billy Joel, the
concert will be headlined by Co-
lumbia artists Weather Report,
Irakere (the Cuban band brought
to the U.S. last year by CBS Rec-
ords to record and perform), the
CBS Jazz All-Stars, the Fania All-
Stars, and major Cuban artists in-

{Continued on page 82)

RECORD WORLD JANUARY 27, 1979



new
lavares
album,
number 8
in the
Capitol
Collection.
Includes
the hit
single
_ ‘Never Had A
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MARVIN GAYE

Love that once was. .. love promised. . .love denied
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Consumer press schedule includes Essence, Jet, Soul, New West,
New York, Feature, Rolling Stone, National Lampoon, Pop Top etc!
Written, Produced and Arranged by Marvin Gaye
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. ...love gone astray.
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“Here, My Dear”

PLUS display kits featuring giant size 4/color posters!
PLUS saturation radio time buys nationwide!
PLUS TV time buys in selected markets!




RECORD W&RLD
CHART ANALYSIS

1

Top Four Singles Hold Positions;
Docbies Take Chartmaker Honors

By SAMUEL GRAHAM

® The top four pop singles—
Chic (Atlantic), the Village Peo-
ple (Casablanca), the Bee Gees
(RSO) and Billy Joel (Coh—all
held their places this week. Chic,
now in its 6th week in the #1
position, still
maintains very
solid sales; the
Village People
likewise main-
tains strong

sales.
Elsewhere in
the top 10, #5 bullet Earth, wind
and Fire (Col) enjoys both r&b
and pop sales strength and good
airplay. The Pointer Sisters (Plan-
et) make a significant move from
#13 to #6 bullet on the basis
of outstanding sales and airplay,
while Olivia Newton-John (MCA)
also moves seven places, to #7
bullet, with sales at this point
running ahead of airplay, #9 bul-
let Cheryl Lynn (Col) and #10

i bullet Nicolette Larson (WB) both
move up on the basis of new air-
play and, in Larson’s case, good
sales.

Rounding out the bullets in the
top 20 are Rod Stewart (WB), at
#13, lan Matthews (Mushroom),
at #16 with good radio adds now
joined by improving rack sales,
Ace Frehley (Casablanca) at #17,
and Barry Manilow (Arista) at
#19.

In the twenties, the Blues
Brothers (Atlantic, now at #21
bullet), Melissa Manchester (Aris-
ta, #23 bullet), Leif Garrett
(Scotti Bros., #25 bullet) and
Gerry Rafferty (UA, #27 bullet)
have all moved up on the strength
of new airplay. Peaches and Herb
(Polydor), at #9 bullet BOS,
moves to #26 bullet pop with
excellent radio moves and cross-
over sales, while Gloria Gaynor
(Polydor) moves a huge 18 places
to #29 bullet with explosive new
adds and sales.

Bullets in the thirties include
Chicago (Col), #30, at #32 and
Kenny Rogers (UA) at #34. Don-
na Summer (Casablanca), last
week’s BOS Chartmaker (now at
#45 BOS), moves up a very
healthy 18 places to #35 bullet
pop, with lots of new adds, in-
cluding 99X, WLAC and KLIF.
Foreigner (Atlantic) moves from
#45—#36 bullet.

The Babys (Chrysalis) moves 13
places to #41 bullet, with con-
tinued airplay growth and new
adds. Bobby Caldwell (Clouds)
and Evelyn “Champagne’’ King
(RCA) are also bulleting in the
forties, at #42 and #48 respec-
tively, with King enjoying both
r&b and pop activity.

This week’s pop Chartmaket is
the Doobie Brothers (WB), at
#54 bullet with lots of new air-
play. Melba Moore (Epic) is at
#55 bullet, while Gene Chandler
(20th Century/Chi-Sound) is at
#56 with strong r&b action con-
tinuing. Rounding out the fifties is
Marshall Hain (Harvest), at #59
bullet with much new airplay.

Bullets in the sixties include
Sylvester (Fantasy) at #61, the

Raes (A&M) at #62 with new air-
play. Shalamar (Solar) at #63.
Styx (A&M) at #64 with new
adds; Little River Band (Harvest)
at #65, K.C. and the Sunshine
Band (TK) at #66; Poco (ABC) at
#67 and Santana (Col) at #68.

In the seventies, Anne Murray
(Capitol) moves to #70 bullet
with new airplay. Al Stewart
(Arista), a new entry at #71 bull-
et, also enjoys solid new airplay,
as does Neil Diamond (Col), a
new entry at #74 bullet. Chuck
Brown and the Sou! Searchers
(Source), at #72, John Williams
(WB), at #73, Pablo Cruise
(A&M), and Firefall (Atlantic), at
#76, are also bulleted in the
seventies; Bell and James (A&M)
moves to #77 bullet all the way
from #108 with both r&b and
pop adds, while Giorgio Moroder
(Casablanca) and the Jacksons
(Epic) are bulleted at #78 and
#79 respectively.

There are eight bulleted sin-
gles in the eighties: Kansas (Kirsh-
ner) at #81; Diana Ross, Marvin
Gaye, Stevie Wonder and Smokey
Robinson (Motown) at #82 with

(Continued on page 79)
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Streisand Moves Back To Top Spot;
Rod Stewart Bullets to No. Two

By MIKE FALCON

@ Barbra Streisand (Col) returns
to the top album sales slot this
week after a two-week stay in the
runner-up position. Rack activity
has continued to support Strei-
sand’s latest ef-
fort, but her re-
tail figures are
even  propor-
tionately strong-
er. Rod Stewart
(Warner Bros.)
moves to #2
bullet off of very strong retail
sales, with the racks moving up
lend support. The Blues Brothers
(Atlantic), holding at #3, is an
extremely solid retail seller, and
racks are following, as in the
case of Stewart. Billy Joel (Col),
last week’s #1 album, drops to
#4 this time around with fairly
evenly matched strength in both
rack and retail. Earth, Wind &
Fire (ARC/Col) continues to chalk
up excellent r&b account sales,
with mainstream retail lending ro-
bust support in addition to rack
sales. Olivia Newton-John (MCA)
has outstanding rack sales, with
major retail accounts helping to

boost the LP to #10 bullet.
Solid rack activity, coupled with
good retail sales, particularly at

10

larger mainstream accounts, helps
Styx (A&M) regain a bullet at
#13. Toto (Col) retains the #14
spot for the third straight week,
with excellent retail sales. Eric
Clapton (RSO) at #15 bullet, has
both retail and rack strength.
The Doobie Brothers (WB), at
#17 bullet, is still a predominant-
ly retail record at this point, al-
though the racks are coming in,
and a strong single should help.
The Village People (Casablanca)
maintain both rack and retail
sales at #20 bullet, while Nicol-
ette Larson (WB) continues a de-
but escalation, this time to #24
bullet. Peabo Bryson’s (Capitol)
r&b base is crossing over to
mainstream accounts well, and
moves the album to #31 bullet.
Kenny Rogers (UA) originally
traded on a great deal of South-
ern rack strength, but at #35 bul-
let, this activity has spread to the
Midwest, in both rack and retail.
Marvin Gaye (Tamla), at #41
bullet, garners good retail sales
in both pop and r&b accounts.
Tanya Tucker (MCA) showed
increased sales at both rack and
retail this week in jumping to
#48 bullet, while Dire Straits
(WB) shows good growth at re-

tail in jumping to #49 bullet.

Richard Pryor (WB) has both r&b
and pop retail strength, and
moves to #50 bullet. Gene
Chandler (20th/Chi Sound) has
good r&b and pop sales too, and
goes to #53 bullet.

Chartmaker of the Week is El-
vis Costello (Col) at #42 bullet.

Retail action on this album is
solid across the country.

Eddie Money (Col) enters at
#57 bullet with solid retail activ-
ity in all areas of the country.
Bob James (Col/Tappan Zee)
show retail level jazz strength at

(Continued on page 79)

"REGIONAL BREAKOUTS

Singles
East:

Chicago (Columbia)

Donna Summer {Casablanca)
Bobby Caldwall (Clouds)
Pablo Cruise (A&M)

Bell & James {(A&M)

South:

Bell & Jamaes (A&M)

Midwest:

Gloria Gaynor {Polydor)
Nigel Olsson (Bang)

Kenny Rogers (UA)

Donna Summer {Casablanca)
Forelgner (Atlantic)

Babys (Chrysalis)

West:

Donno Summer {Casablanca)

Albums
East:

Elvis Costello {Columbia}
Eddie Money (Columbia)
John Denver [RCA}

Babys (Chrysalis)

Hot Chocolate {Infinity)
Angela Boflll (GRP/Arista)

South:

Elvis Costello (Columbia)
Eddie Money (Columbia)
John Denver {RCA)}
Babys (Chrysalis)

Hot Chocolate {Infinity)

Midwest:

Elvis Costello {Columbia)
Eddie Money (Columbia)
John Denver {RCA)
Babys (Chrysalis)

Bell & James (A&M)

West:

Elvis Costello (Columbla)
Eddie Money (Columbia)
John Denver (RCA)

Babys (Chrysalis)

Hot Chocolate (Infinity)
Angela Boflll (GRP/Arlsta)

AmericanRadioHictary-Com
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Rumored Price Hikes, Recession Threat
Making Small Dealers Cautious in ‘79

By DAVID McGEE

B NEW YORK—Vague hints that
catalogue product as well as all
new releases may soon bear an
$8.98 suggested list price have
coupled with the looming threat
of a mid-year recession to cause
the country’s small retail record
store owners to significantly alter
their buying habits at the outset
of 1979. Gone, for the moment
anyway, are the days when the
small dealer would bring in a
truckload of product and store it
for months on end before it sold
out or was returned. The word
now is to buy no more than can
be sold in a short period of time,
reorder when necessary, and
thereby keep returns to an ab-

MCA Distribution
Names Douglas VP

B LOS ANGELES — Al Bergamo,
president, MCA Distributing
Corp., has announced the ap-
pointment of Ron Douglas to the
position of vice president, branch
distribution, MCA Distributing
Corp.

l - 2
Ron Douglas

Previously, Douglas was na-
tional director of sales for Epic,
Portrait and the Associated Labels
based in New York. He also held
the position for Epic Records as
the regional promotion and mar-
keting manager, west coast, for
one year. Previously, he was local
promotion manager in Detroit for
Epic Records, and also held the
position of local promotion man-
ager in Detroit for Capitol Rec-
ords. His first position in the rec-
ord business was in 1969 in De-
troit as a sales representative for
Capitol Records.

Reporting to Douglas will be all
branch managers and all regional
directors for MCA Distributing.
Douglas will be involved in areas
of sales, marketing and distribu-
tion for all labels MCA Dist, rep-
resents, including MCA Records,
Infinity Records, and Source Rec-
ords.

Douglas will be based in
MCA’s national headquarters in
Los Angeles. He will report di-
rectly to Sam Passamano, execu-
tive vice president, MCA Dist.

12

solute minimum.

However, as was proven by
the Oregon boycott of Queen’s
$7.98 “News of the World” ai-
bum two years ago, any uprising
among small dealers needs the
support of the large chains to
lend it urgency. That support is
not forthcoming in this case, as
a Record World survey found the
majors proceeding with business
as usual, fearing neither a price
hike nor a recession. For that
matter, several small dealers are
doing the same on the assump-
tion that consumers are willing
to be bullied by manufacturers
who raise the price of everything
from soup to nuts.

The caution evident among the
small dealers stems also from a
rather dreary fourth quarter and
a mild post-Christmas selloff,
which is being interpreted as the
inevitable result of the $8.98
price tag. The dilemma is how to
cut orders without destroying se-
lection, as Martin Gary, owner of
Gary’s in Richmond, Virginia
notes. “I'm trying to keep my
inventory as low as possible,”” he
says, ““and this is directly related
to the threat of a recession. Any
excess inventory is costing me
dollars that | could be investing
in other goods. There’s been no
slowdown in business here, and
this Christmas turned out a lot
better than last year’s, but I'm
worried because no one's add-
ressed the $8.98 question yet. All
the records have been on sale.

(Continued on page 78)
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Bee Gees Get a Star

The Bee Gees ushered in 1979 with a star in the Hollywood Boulevard Walk Of Fame.

Arista Names Perry
Artist Dev. Director,
Black & Prog. Music

® NEW YORK—Rick Dobbis, vice
president, artist development,
Arista Records, has announced
the appointment of Andre Perry
to the newly created position of
director, artist development,
black and progressive music.

Andre Perry

In his new capacity, Perry will
have direct responsibility for the
conception and initiation of ca-
reer development and market
strategy plans for all r&b and
progressive artists on Arista and
Arista-affiliated labels, in coordi-
nation with all company depart-
ments, as well as artist managers,
booking agents and promoters.

Background

Prior to joining Arista, Perry
was Warner Brothers Records’ na-
tional marketing manager, jazz/
progressive music. From 1976
through 1978 he was regional
marketing manager/national sales
coordinator, CTl Records, and he
has also held the positions of re-
gional marketing manager-black
music marketing at CBS Records
and product manager at RCA Rec-
ords.

Following the network-televised concert for UNICEF, “‘A Gift Of Song,” the Bee Gees,
accompanied by RSO Records president Al Coury, flew to Llos Angeles to participate in
the ceremony on Hollywood Boulevard, where the Bee Gees' star was placed. The
Hollywood Chamber of Commerce not only awarded the Bee Gees’ star, but gave the
Bee Gees a proclamation thanking them for their contribution fo the entertainment
industry. Pictured at the ceremony are (kneeling, from left} William Hertz, president of
the Hollywood Chamber of Commerce and chairman of the Walk Of Fame; Barry Gibb,
Maurice Gibb and Robin Gibb; and Jack Foreman, past president of the Hollywood

Chamber of Commerce.

AmericanRadioHistorv.-Com

Epic Names Monteiro
West Coast Mktg. VP

® NEW YORK — Bruce Lundvall,
president, CBS Records Division,
has announced the appointment
of Stan Monteiro to vice presi-
dent, marketing, west coast, Epic/
Portrait/Associated Labels.

L\
[

In his new position, Monteiro
will be responsible for all aspects
of the marketing on the west
coast of albums and singles re-
leased on the Epic, Portrait and
CBS Associated Labels. He will
supervise the activity of the west
coast promotion, publicity, mer-
chandising and artist develop-
ment departments in accord with
the direction of the E/P/A na-
tional department heads in each
of these areas. He will report di-
rectly to Jim Tyrrell, vice presi-

l\\\t-t\

Stan Monteiro

dent, marketing, Epic/Portrait/
Associated Labels.
Monteiro returns to the CBS

Records family after a two year
hiatus. He joined Epic Records in
1972 as director, national promo-
tion. In 1975 he went to the
Columbia label as vice president,
national promotion. In 1977,
Monteiro moved to the west
coast as vice president of promo-
tion, publicity and artist develop-
ment, United Artist Records. He
subsequently joined Cash Box as
director of marketing, the posi-
tion he has held until his current
move.

L]
Donny Hathaway Dies
B NEW YORK — Donny Hatha-
way, best known for his collabo-
ration with Roberta Flack, died
in a fall from a hotel room win-
dow here January 13. He was 33.

Police called the death a
suicide, but friends of Hathaway
and executives at Atlantic Rec-
ords disputed that claim, calling
the fall an accident.

Hathaway won a Grammy for
his first Ip with Flack, “Roberta
Flack and Donny Hathaway.”
Their hits included “You've Got
A Friend,” “Where Is the Love”
and, most recently, “The Closer
| Get to You' last year. The duo
had nearly finished their second
album together, and Hathaway
was due to begin recording his
sixth solo |p shortly.

Hathaway was born in Chicago
on October 1, 1945, and grew

(Continued on page 70)
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SILBERTO GIL

The "G is pronounced like the “J in joy; the joy is’in the music, as vivid and sensual as Gilberto Gil's native Brazil.

o

(6€-167)

NICHTINGALE

The American premier of one of the foremost exponents of Latin
pop/rock; an album that is as infectious and joycus cs. . .Gilberto Gil.
Produced by Sergio Mendes On Elektra Records and Tapes




Summer, Rogers, Ronstadt, Bee Gees

Take Multiple Amer.

| LOS ANGELES — Donna Sum-
mer, Kenny Rogers, Linda Ron-
stadt and the Bee Gees were mul-
tiple winners at the sixth annual
American Music Awards, pre-
sented January 12 in a two-hour
program originating from the
Santa Monica Civic Auditorium
and telecast nationally via ABC-
TV.

The American Music Awards, a
Dick Clark Teleshows production
(with Clark himseif as execu-
tive producer), are determined
through a nationwide sampling
of 30,000 consumers taken by
Herbert Altman Communications
Research, Inc. This year’s show,
which featured the musical direc-
tion of George Wyle, the produc-
tion of Al Schwartz and the direc-
tion of Tim Kiley, was hosted by
Glen Campbell, Helen Reddy and
Ms. Summer.

Categories

Awards were given in four cate-
gories—pop/rock, soul, country
and disco-——with several of the
winning entries providing further
evidence that the boundaries be-
tween those categories are in-
creasingly being obscured. Ron-
stadt, for instance, was tapped
for favorite female vocalist in the
pop/rock slot, while her "‘Blue
Bayou’’ single was the winner in
the country category; for their
part, the Bee Gees were named
top pop/rock duo, group or
chorus, while the Bee Gees-dom-
inated “Saturday Night Fever”
soundtrack won favorite soul al-
bum. The Commodores scored an
additional crossover success when
their single, “Three Times a
Lady,” was victorious in the pop/
rock department.

Perry Como was the winner of
the Distinguished Merit Award,
with last year's winner, Ella Fitz-
gerald, on hand for the presenta-
tion. Previous Distinguished Merit
winners have included Irving Ber-
lin, Bing Crosby, Johnny Cash and
Berry Gordy.

The complete list of winners:

Pop/rock: male vocalist—Barry

OPEN HOUSE TALENT

P&P Record Corporation has gone into
the LP cutout business—along with dis-
tribution of new and small labels as
well.

We are also—in search of—new ar-
rangers, COmpOsers, singers, writers, and
self-contained bands. We specialize in
helping new and talented up-starts who
(for various reasons) can’t entirely help
themselves.

Mail order send-ins is another feature
of the corporation. P&P wants to help
everybody!!
For more information call:
212-354-7900
1t. 255 — ask for Peter Brown;
or 212-595-1130 and ask for Chuck
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Music Awds. Honors

Manilow; female vocalist—Ron-
stadt; duo, group or chorus—Bee
Gees; single—"Three Times a
Lady;” album—"Grease” sound-
track, various artists.

Country: male vocalist—Kenny
Rogers; female vocalist—Crystal
Gayle; duo, group or chorus—
Statler Brothers; single—"Blue
Bayou;” album—"Ten Years of
Gold,” Kenny Rogers.

Soul: male vocalist (tie) —
Teddy Pendergrass, Lou Rawls;

female vocalist—Natalie Cole;
duo, group or chorus—Earth,
wind and Fire; single — “Too
Much, Too Little, Too Late,”

Johnny Mathis and Deniece Wil-

liams; album—"Saturday Night
Fever.”

Disco: male vocalist — Isaac
Hayes; female vocalist—Donna

Summer; group, duo or chorus—
Village People; single—Summer’s
“Last Dance;” album—Summer’s
“Live and More.”

Roadshow Names

Ll L] L3

Lipsivs Executive VP

# NEW YORK—Fred Frank, pres-
ident of Roadshow records, has
announced that julie Lipsius will
immediately assume the position
of executive vice president for
Roadshow records.

Julie Lipsius

Ms. Lipsius joined Roadshow in
1977 as vice president and gen-
eral manager of both the inter-
national and publishing divisions
of Roadshow.

'ABBA Cadabra

pop album promotion director Tunc Erim.

A is one of the world's most popular rock
groups. They recently broke this habit by flying to New York for the NBC-TV special
salute to UNICEF. ABBA performed a rendition of ‘‘Chiquita,” the single whose
royalties have been earmarked by the group for the children's charity organization.
Pictured at a viewing of the taped broadcast at the UN are, from left: ABBA's Agnetha
{Anna) Faltskog and Bjorn Ulvaeus, Atlantic chairman Ahmet Ertegun, and national

Though they rarely visit these shores, ABB

o
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ASCAP presents Bill

Joel Gets ASCAP Awards

) = ’ i | .
y Joel, Elizabeth Joel and Impulsive Music with ASCAP Hit Record

A.wurds for “Just The Way You Are,”’ “She’s Always A Woman™ and “My Life.”
Pictured from left are: Lisa Schmidt, ASCAP; Billy Joel; Elizabeth Joel, Home Run Sys-
tems Corp.; Paul Adler, ASCAP/director of membership.

Arista Introduces
New Corp. Logo

B NEW YORK — Arista Records
has introduced a new corporate
logo, the first such change since
the company was formed four
years ago. The new design, an
extension of the Arista ‘A" was
created by the company’s creative
services director, Donn Daven-
port, along with designer Gerald
Huerta and, according to Daven-
port, it strengthens Arista’s visual
identification by spelling out the
name while retaining at both
ends the familiar “A” logo.

ARISTA

R E C ORD S A N T APE

The new Arista look will begin
to appear immediately on all cor-
porate material, including adver-
tisements, stationery and promo-
tional items, and will soon be
added to the recently instituted
Arista label. The label, launched
during the ‘“‘SuperSeason” cam-
paign, was an in-house project
headed by Jean Marcellino.

AmericanRadioHistory Com

Gold and Platinum
For Capitol Artists

B LOS ANGELES—In 1978 Capi-
tol recording artists were awarded
12 gold albums, eight platinum
albums, four gold singles and
one platinum single.

Gold album honors went to:

Little River Band (“Diamantina
Cocktail” and ““Sleeper Catcher”);
Wings (“London Town” and
“Wings Greatest”); Maze featur-
ing Frankie Beverly (“Golden
Time of Day”); Natalie Cole
(“Natalie . . . Live!”’); A Taste of

Honey (“A Taste of Honey”);
Peabo Bryson (“Reaching For The

Sky’); Sun (“Sunburn”); Anne
Murray (“Let's Keep It That
Way").

Platinum albums were award-
ed to: Wings (“London Town”
and ““Wings Greatest”); Bob
Welch (“French Kiss”’); Bob Seger
(“Stranger In Town”); A Taste of
Honey (“A Taste of Honey”);
Anne Murray (“Let’s Keep It That
Way”); Steve Miller (“Greatest
Hits 1974-1978").

Gold singles were awarded to:
Natalie Cole “Our Love”); A
Taste of Honey (“Boogie Oogie
Oogie’’); Anne Murray (“You
Needed Me”); and Dr. Hook
(“Sharing The Night Together”).

And in October A Taste of
Honey’s single, ““Boogie Oogie
Oogie” became the first platinum
disc awarded a Capitol artist
since the RIAA began certifying
platinum singles in January of
1976.

NARM Business Session
Will Stress Partnership

® NEW YORK — “Today’s Suc-
cess: Tomorrow’s Opportunity,”
theme of the 1979 NARM Con-
vention, which convenes March
23, at the Diplomat Hotel in
Hollywood, Florida, will be high-
lighted at the general business
session on Monday, March 26,
when an audio-visual presenta-
tion on creative merchandising
will be shown. The film will high-

(Continued on page 70)
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é Simple. Arithmetic: High Energy and top-
notch Musicianship plus a dash of patented
Rufus Funk. It all adds up to one hot new
L NI ERS.

Procuced by Rufus and Roy Halee “ac oeuve




Costello’s'Armed Forces' First'79 Success;
Free EP Buoys National Breakout Sales

By SOPHIA MIDAS and
BARRY TAYLOR

B NEW YORK—“Armed Forces,”
the third album by Elvis Costello
and the Attractions, enters RW'’s
Album Chart as the Chartmaker
Of the Week at #42 bullet as
the artist who scored 1978's first
left field hit (RW 1/14/78) be-
comes 1979’s first bona fide suc-
cess story. Reported as the #1
Ip at some retail outlets and listed
as a breakout throughout the
country, according to RW re-
search, “Armed Forces” secured
the position of Salesmaker Of
the Week, and is further bol-
stered hy significant action on
the Album Airplay listing.

What can be attributed to the
development and breakthrough
of Costello’s cult stance? Accord-
ing to retailers and Columbia
Records personnel, the enthusi-
astic reception to ““Armed Forces”
is largely a result of the public
exposure Costello gained from
his last two Ips, but the factors
of merchandising the product
with an ep and releasing it at a
time when there is a conspicuous
absence of new records were
also cited as contributing to the
success of the album. Radio air-
play was also noted to be a sig-
nificant factor in stimulating im-
mediate retail response.

While the scope of Costello’s
initial success with “Armed
Forces” may have been a sur-
prise to some, it did not come
entirely as a surprise to others at
Columbia. The album, which en-
tered the U.K. chart at #2, was
the subject of an in-depth mar-
keting and merchandising cam-
paign here engineered by Cos-
tello’s manager, Jake Riviera, and
Dick Wingate, who at the time
was Columbia’s associate director
of east coast product manage-
ment. An important factor in the
album’s out of the box success,

Phonogram, Riva Pact
B CHICAGO—Phonogram, Inc./
Mercury Records has signed an
agreement to distribute Riva Rec-
ords preduct in the U.S., it was
announced by Irwin Steinberg,
newly appointed chairman of the
board and chief executive officer
for Phonogram/Mercury.

The deal was concluded after
negotiations between Steinberg
and Billy Gaff, president of Riva.

B In last week’s videodisc survey,
two features of the MCA and RCA
disc players were inadvertently
switched: the RCA machine uses
a diamond stylus to track the
record, while the MCA/Magnavox
unit uses a laser scanner.
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according to Wingate, must be
attributed to the inclusion of the
free “Live At Hollywood High”
ep in the first 200,000 copies of
the Ip.

“Jake has been the prime in-
novator behind the packaging of
Elvis’ records and it was his idea
to give away the ep as a limited
edition. They’re all going and
they might even be gone by
now.” Wingate explained that
the three songs on the ep were
“leaked” to radio a month in
advance of the release of the
album as a 12 disc which suc-
ceeded in stimulating airplay
and renewing interest in the art-
ist.

#1 In N.Y,

Ben Karol from King Karol in
New York admitted to being very
surprised by the huge retail re-
sponse “Armed Forces” gener-
ated, particularly since it became
his #1 selling album in its first
week of release. "We were very
pleasantly suprised,” he said
“when we started getting calls
for the album a week before it
came out. The calls just kept on
accelerating to the point that
when the record came in, it took
off like a beetle. In the first day,
we sold over 600 copies. We hav-
en’t seen anything like this in
years.” Karol stated that includ-
ing the ep in the album package
had a definite impact on moving
the album.” When the new orders
come in without the ep, it will be
interesting to see if sales slow
up.” Karol further commented

that radio airplay was the most
significant factor in immediate
sales. “It's too soon to really un-
derstand what is contributing to
the success of the album,” he
said, “but | can say one thing
from  experience: Whatever
they're playing on the air made
instant contact with lots of new
fans for Costello.”

According to Norman Hunter,
new release buyer for Record
Bar, the 80 store chain, the tim-
ing in which ““Armed Forces” was
released may have been respon-
sible for the album’s immediate
success. “The only word to de-
scribe the movement of this rec-
ord is ‘phenomenal.’ I'm afraid
that | under ordered because
everyone sold out the first day.
Perhaps one reason the Ip did
so well is because it just so hap-
pens that there isn’t a plethora
of product competing for the
consumer’s dollar. This is a good
time for establishing artists who
are trying to establish themselves.
The public is always hungry for
new product, and from what I've
heard, there aren’t many releases
due in February either.” Regard-
ing the Ip’s future success, Hun-
ter said, ““l would like to specu-
l]ate that the public has realized
what a major new artist Costello
is, but 1 can’t say that until | see
whether sales hold up. Costello
is a bona fide cult hero, and |
think it was common knowledge
among Costello fans that an ep
was going to be enclosed in the

(Continued on page 78)

Polygram Names Regional VPs

N

Petrone, Jones and Jarman

B NEW ORLEANS — At Polygram
Distribution’s first national con-
vention, held here recently, John
Frisoli, Polygram  Distribution
president, announced the promo-
tions of Emiel Petrone to vice
president of the western sales re-
gion; Pete Jones to vice president
of the midwestern sales region;
Ed Jarman to vice president of
the eastern sales region; and Herb
Heldt to vice president of the
southern sales region. Petrone,
Jones, Jarman and Heldt served
most recently as Polygram re-
gional directors in each of their
respective regions. The regional
vice president concept is new to

Polygram Distribution.
For the past five years, Petrone
has held the position of western

regional director for Polygram
Distribution.

Jones, most recently mid-
western regional director for

Polygram Distribution, started in
the record business with RCA
Records in New York in 1971,
serving as marketing and finan-
cial analyst.

Jarman has been with Polygram
Distribution for the past two
years, first as Philadelphia branch
manager.

Heldt has been with Polygram
Distribution for five years.

AmericanRadiaHictans-Coam:

MCA Names Cook
Intl. Vice Pres.

& LOS ANGELES—Lou Cook has
been appointed vice president of
international for MCA Records,
according to Bob Siner, president
of MCA Records.

Lou Cock

Cook’s responsibilities will in-
clude all marketing and manage-
ment of product aquired by MCA
Records and Miller International.
He will act as a liaison between
all U.S. and Canadian product,
and the remainder of the world
as it relates to international sales.
Cook will also coordinate alt ac-
tivity of MCA artists in countries
outside the U.S.

RCA Names Wardell
Pop Merch. Manager

® NEW YORK—Don Wardell has
joined RCA Records as manager,
pop merchandising, it was an-
nounced by Richard Carter, divi-
sion vice president, field market-
ing, to whom he will report.

Don Wardell

Wardell joins RCA Records
from London Records where he
was pop product manager with
special responsibilities for the
marketing of The Moody Blues
albums and tour projects. He
came to the United States in 1973
after serving as head of promo-
tion at British Decca for four
years.

From 1963 through 1969, War-
dell worked as chief announcer
and head of the British service
of Radio Luxembourg in the
Grand Duchy.

Atco Inks Scott

& NEW YORK—Singer/songwriter
Marilyn Scott has been signed to
an exclusive, long term, world-
wide recording contract with
Atco Records. The announcement
was made by president of Atco
Records and custom labels Doug
Morris.

Ms. Scott’s debut album,
“Dreams of Tomorrow,” is set for
late January release.
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April-Blackwood Music proudly salutes Billy Joel on his
Grammy nominations for “Just the Way You Are”—the most cele-
brated song of 1978.

It's accumulated major covers in every imaginable musical
format, with recordings by Barry White, Cleo Laine, Les McCann,
Johnny Mathis & Deniece Williams, Engelbert Humperdinck, Ray
Conniff, Kenny Rogers & Dottie West, Isaac Hayes, Ferrante &
Teicher, Ramsey Lewis, Grover Washington, Wayne Newton,
Ahmad Jamal and Andre Kostelanetz.

It's created record-breaking sheet music sales all over the world.

And it's achieved the “classic” status attained so quickly by
only a handful of songs in this, or any other, decade.

Thank you, N.AR.A.S, for recognizing Billy’s excellence.
And thank you, Billy, for sharing it with us.

April-Blackwood Music.
(Y]




Ain't No Doubt About H...

MEATLOAF-AN INTERNATIONAL SENSATION

APPROACHING 6,000,000

ALBUMS SOLD WORLDWIDE / ”
U.S.—2,800,000 albums (double platinum) ﬁ‘&

Caiiada—1,000,000 albums (10 times platinum)
and the 4th largest selling album in the country’s history.

Australia—400,000 albums (8 times platinum)
Hollaind — 400,000 albums (8 times platinugm)
England — 200,000 albums (gold)
Germany-—250,000 alhums (gold)

Currently breaking in Scandinavia and Contihgntal Europe.

Record World—Top New Male Vocalist 1978
Cashbox—Top Male Vocalist International 1978
Billboard—New Artist Of The Year 1978

/- Musical History Continues April 1979

_s‘i =\’
Management and Direction: David Sonenberg <@_I__‘ =1L

7

Agency Representation: ICM
Production By: Todd Rundgren




THE BOYZZ A devestating Rock and Roll
band that's just “Too Wild To Tame” led by
vocalist Dirty Dan Buck, this Chicago based outfit's
live performances are second to none. Check out
their debut album, produced by Ron and Howard
Albert, on Cleveland International Records.

IRON CITY HOUSE ROCKERS
rock and roll comes alive from the mean streets

of Pittsburgh. Through the production guidance

of the Slimmer Twins, Iron City’s debut album will
come to you soon on MCA Records. Production

and Management by Cleveland Entertainment.

Blue-collar

ELLEN FOLEY Wwe've all been asked the
question “What's It Gonna Be Boy, Yes ... Or
No?” by the astomishing Ellen Foley, the female
antagonist to Meatloaf on the recording of
“Paradise by the Dashboard Light!” The answer
is forthcoming this Spring when Ellen's debut
album, produced by lan Hunter and Mick Ronson,
will come your way on Cleveland International
Records.

| —

for C.A.M. Productinns, Richard Reising and Pete
Hewlett deliver an album programmable at all
formats of radio. Their initial single, an Eric

Carmen composition entitled, ‘I Need You' will be

released immediately on Cleveland International
Records.

EUCLID BEACH BAND Great songs, great

production, great artistry. Produced by Eric Carmen

e
IAN HUNTER Rock and Roll legend lan
Hunter returns. The man who led Mott The
Hoople and gave you such classics as ‘All The
Young Dudes’ and ‘All The Way To Memphis,’ is
returning with some more of the very best in Rock
and Roll this March on Chrysalis Records. Together
with co-producer Mick Ronson, lan is teamed in
the studio with Asbury Park virtuosos Roy Bittan,
Max Weinberg and Gary Tallent. Management by
Cleveland Entertainment.

JESUS ALVAREZ carly spring will bring this
New York singer/songwriter/producer’s first album
for Cleveland International Records. You'll
remember Jesus as the voice of Shirley &
Company’s hit ‘Shame, Shame, Shame" and his
many songwriting credits inciude Phyllis Hyman's
current chart climber ‘Somewhere In My Lifetime!



Skynyrd Appearance Highlights V'lunt'r Jam

By WALTER

W NASHVILLE — The sold-out
Municipal Auditorium was once
again the scene of the annual
Volunteer Jam here Saturday
night (13), hosted by the Charlie
Daniels Band (Epic), and by all
accounts it was the most success-
ful one yet.

The fifth annual homecoming
event for the CDB was staged be-
fore a crowd of over 10,000 (the
last ticket was sold nearly a
month in advance) at the audi-
torium along with a wide radio
audience.

Among the artists participat-
ing, playing several of their own
works and later joining together
for the final jam, were Grinder-
switch, John Prine, Carl Perkins,
Papa John Creach, Dobie Gray,
The Henry Paul Band, Stillwater,
The Winters Brothers Band, Fred
Carter Jr., Vassar Clements, Janie
Fricke, Toy Caldwell and George
McCorkle (of the Marshall Tucker
Band), Doug and Rusty Kershaw,
Link Wray, Jim Owen, and Barry
Chance (of the Coral Reefer
Band).

Lynyrd Skynyrd

In addition, Lynyrd Skynyrd
appeared together onstage for
the first time since the plane
crash a year ago which claimed
the lives of Ronnie Van Zant,
Steve Gaines and Cassie Gaines.
The performance by Gary Ross-
ington, Allen Collins, Artemus
Pyle and Billy Powell from the
band, along with Charlie Daniels,
Taz DiGregorio and Charlie Hay-
ward (filling in on bass for the
still-injured Leon Wilkeson), be-
gan with a spirited version of
“Mr. Breeze.” The band had
mounted the stage unannounced,
but when the second song, “Free
Bird,” started up, the crowd im-
mediately responded. The song,
which was the high point of the

Gorlick Joins NARM

® CHERRY HILL, N.J. — Patrick
Goriick has been named director
of special projects for the Na-
tional Association of Recording
Merchandisers by NARM execu-
tive vice president Joseph Cohen.
He will oversee all NARM’s non-
convention activities, and re-
sponsibilities will include the
development of a quarterly maga-
zine, marketing research, and
NARM'’s public relations program.

Prior to joining NARM, Gorlick
developed a program for Wash-
ington Transit Advertising that
promoted the sale of advertising
on the inside of Seattle’s Metro
Transit buses, engineered souve-
nir program for the Washington
State Ferry System, directed a
national transit marketing cam-
paign and for two years held the
position of creative director at
Seattle’s KZOZ radio.

20

CAMPBELL

show, was performed with the
vocal parts conspicuously missing
in honor of the band members
killed in the crash. Daniels earlier
dedicated “Reflections,” a cut
from the CDB’s upcoming Ip,
““Million Mile Reflections,” to Van
Zant.

Part of the profits from the
event are to be donated to the
Van Zant-Gaines Memorian Fund
for the education of Van Zant’s
daughters, Melodie and Tammy,
and Gaines’ daughter, Corrinna.
The remaining proceeds after ex-
penses are being donated to the
T.J. Martell Memorial Fund For
Leukemia Research.

Also honored by Charlie Da-
niels were four disc jockeys from
Nashville radio station WLAC be-
cause of their “pacesetting con-
tributions during the formative
years of radio.”” Plaques were pre-
sented to John Richburg (“John
R/, ‘“Hossman’’ Allen, Hugh
“Baby” Jarrett and Gene Noble.
“Beginning in the 1950s, these
four DJs were the first to play
black music for a primarily white
audience,” Daniels said. “The
white musicians who were listen-
ing wanted to copy the black
blues sound, and the result was
rock and roll. These men have
made important contributions to
the shape of southern music and
the birth of rock and roll.”

The six-hour show was broad-
cast live over WKDF-FM, Nashvil-
le; WOKI-FM, Knoxville; WSKZ-
FM, Chattanooga; WKIR-FM, Jack-
son; and WZXR-FM, Memphis,
thus covering nearly all of Ten-
nessee as well as southern Ken-
tucky, northern Alabama and
north Georgia. In addition, the
concert was carried live over
WLIR radio, Long lIsland, N.Y,,
and is the subject of a King Bis-
cuit documentary which will be
one of the six annual 90-minute
specials syndicated on more than
250 radio stations nationwide.
WDCN-TV, Nashville’s PBS affi-
liate, taped the concert for a do-
cumentary produced for later
PBS syndication.

».

RCA division vice president Jerry Bradley (second from right) and manager, west coast
a&r, Tony Brown (right), congratulate new Free Flight recording artist Mychael (left)
on his release on the newly-formed RCA label. Titled *‘Stay,’”’ the song was com-
posed by Mychael and is shipping to stations and dccounts this week. Also pictured
is Tree International’s Clif Williamson, co-producer of the single.

Ken Rosenblum Named
Shorewood Sales VP

NEW YORK — Ken Rosenblum
has been named vice president of
sales for Shorewood Packaging
Corporation, according to an an-
nouncement by Floyd S. Glinert,
Shorewood’s vice president of
marketing.

Ken Rosenblum

Rosenblum joined Shorewood
as an account executive shortly
after its inception in 1968 and
later became national sales man-
ager.

Rosenblum held marketing po-
sitions with ABC-TV and Metro-
media prior to joining Shore-
wood.

WB Signs Barry Mann

Warner Bros. Records has concluded an agreement with singer-songwriter Barry Mann
for his exclusive services as an artist. The deal was negotiated for Mann by ATV
Music Productions. Present at the signing ceremonies held last week in Burbank (from
left) lenny Waronker, vice president and director of a&r for Warner Bros.; Mann;
Warner Bros. board chairman and president Mo Ostin; ATV Music Group vice president
Steve Love; and Harry Shannon, director of creative services and artist development
for ATV. First release from Mann-Warner deal is "Almost Gone,” a Mann original

produced by Gus Dudgeon.

AmericanRadioHistorv-Com

L L]
Champion Inks Airplay
# NEW YORK—Well-known Los
Angeles sessionmen David Foster
and Jay Graydon, who have
formed the RCA Records pop
duo known as Airplay, are com-
pleting final work on their debut
album, which is tentatively sched-
uled for an April release. Tommy
Mottola, president of Champion
Entertainment, will manage the
duo in all ventures they make
under the name Airplay.

Airplay is the first West Coast-
based act for manager Mottola,
who initially became involved
with David Foster when he con-
tacted Foster about producing
“Along The Red Ledge,”’ the
most recent album by Daryl Hall
and John Oates. Foster then in-
troduced Mottola to Jay Gray-
don, and the result was a demo
tape of an Airplay original, “Car-
ry On.”

The 24-track studio located in
Jay Graydon’s home is the site
for producing the tentatively self-
titled Airplay album. Members of
the group Toto, who are long-
time cohorts of Foster and Gray-
don, will perform on the debut
Airplay Ip.

Kayak Campaign
Set by Janus

W LOS ANGELES—]Janus Records
will release Kayak’s new Ip,
“Phantom of the Night,” in late
January, accompanied by exten-
sive label support.

Macey Lipman has been re-
tained to handle the marketing
duties while Janus Records pre-
pares a number of merchandising
items including limited edition
picture discs and Kayak game
tickets to be used in retail stores
as bag-stuffers.

Consumer awareness will be
generated by concentrating on
key markets include Chicago, Mil-
waukee and St. Louis.
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ROCK COMES OUT OF THE DARKNESS..
KAYAK LIGHTS THE WAY
VWITH THEIR NEWV SINGLE
KEEP THE CHANGE
FROM THE ALBUM
PHANTOM OF THE NIGHT

o=

XS-7039 PRODUCED BY DENNIS MACKAY & KAYAK « MANAGEMENT: JACKE NZLZON/BUDC CARR i Tagnne 4 ki
DISTRIBUTED BY JANUS RECORDS A DiIVISION OF R]‘CORPQRAnoN * S NGLE: KEEP THE CHANGES J-278

RZCORCS 3 TAPES
-
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SINFUL
ANGEI.—-Cusoblup:u NBLP 7127 (7.98)
In the year since the release of

the group’s last album it has de-
veloped into a tight unit capable
of playing some solid rock with
a strong singles orientation. Pro-
duction is once again by Eddie
Leonetti and the group which is
totally self-contained. “Don’t Take
Your Love” and “Bad Time” are
highlights.

BREATHLESS

CAMEL—Arista AB 4206
(7.98)
The British group has amassed a

large cult following here through
its recent concept works. This Ip
is more song oriented but is
played with a high calibre of
musicianship that should bring
them to an even wider audience.
“Down On the Farm” is a most
appealing track.

STRANGERS IN THE NIGHT
UFO—Chrysalis CH2 1209

(9.98)
The group’s first domestically re-
leased live album is a two record
set recorded in the U.S. on their
recent tour. New versions of
group favorites, “Lights Out,”
“"Too Hot To Handle” and ‘“Rock
Bottom’ should make this their
biggest lp to date. Guitarist Mi-
chael Schenker is in fine form.

BIRTH COMES TO US ALL
GOOD RATS—Passport PB 9830 (7.98)
(Arista)

Over the years the Rats have re-
fined their style without losing
the characteristic sound that first
endeared them to Long Island
audiences. This record represents
their most accessible album to
date with songs like ‘“Cherry
River,” “School Days,” and the
title cut being most noteworthy.

NO MEAN CITY
NAZARETH—AS&M SP 4741 (7.98)

; 7] The Scottish
| group has al-
ways been at
the forefront
e ¥ of the heavy
v W metal move-
e g\ \‘.. \ ment and after
a couple of uneven efforts, they
finally appear to be back on track.
The addition of a new member
and the energized vocals of Dan
McCafferty lead the way, espe-

cially on the single, “May the
Sunshine.”
THREE DAY MOON
BARRE PHILLIPS—ECM 1-1123 (8.98)
ordinary acous-
tic bass work
h is the center-
" piece for this
combines a
classical music sensibility with
improvisatory jazz. This fusion is
often an exhilerating one with
Feichtner’s synthesizer adding
color.
THE INSIDE STORY
RO3BEN FORD—Elektra 6E-169 (7.98)
by the guitarist
who has played
with Tom Scott
among many
duced by Steve
Cropper, whose innate under-
standing of the instrument is the
key to the Ip’s success. It should

= Phillips’ extra-
album which
Terje Rypdal’s guitar and Dieter
The first album
others was pro-
be a solid jazz fusion contender.

HEAD EAST LIVE!
HEAD EAST—A&M SP-6007
- | This group has
S/ come out of
| the midwest to
1 become a top
concert attrac-
: - tion, a fact
g borne out by
the release of their first live al-
bum. Russ Ballard’s “‘Since You've
Been Gone’” and the obscure
Lennon/McCartney tune, ““It's For
You,” highlight the energetic set.

ULTIMATE
Casablanca NBLP 7128 (7.98)

This funk-
charged disc,
with its snap-
py bass lines
and sweeping
changes should
make this an
out of the box smash at the
discos. The surging production
by Salerni and Weeden keeps
things from getting bogged down
and the sensuous vocals by
“Ultimate” round it out nicely.

DESMOND CHILD AND ROUGE
Capitol ST 11908 (7.98)
oasn The group is
composed of
three female
singers and
Desmond Child
and the unusual
configuration
an eclectic and
of material.

is responsible for
wide ranging set
Their street-wise sensibility is
best appreciated on “City In
Heat” and “Westside Pow Wow."”

SOMEWHERE IN MY LIFETIME
PHYLLIS HYMAN—Arista AB 4202 (7.98)
With no less
than five pro-
ducers, the
songstress
bounces be-
tween pop
(““Kiss You All
Over’), a/c {“Somewhere In My
Lifetime’’) and funky material.
Herbie Hancock, Will Lee and
Barry Manilow are among those
lending instrumental support.

CATCH ONE

TONY WILSON—Bearsville BRK 6985
(WB) (7.98)

The second al-
bum by this
former song-
writing mem-
ber of Hot
Chocolate was
recorded with
the Muscle Shoals Swampers who
provide an effective backing for
Wilson’s smooth vocals. “Fool
Around” and “Give Your Lady
What She Wants” show top 40
potential.

NOTHING IS SACRED

THE GODZ—Casablanca NBLP 7134
(7.98)

TONY

| The second re-
lease from the
Godz is an am-
«~ | bitious project
| that pairs their
macho image

' with some
equally hard hitting rock. Their
solid rhythm section and guitar
work makes them formidable
practitioners of heavy metal.

SLEEP DIRT

FRANK ZAPPA—DiscReet DSK 2292 (WB)
(7.98)

A Frank Zappa
record without
Zappa's vocals
takes a little
getting used to,
but this ulti-

» : mately comes
across as a fine progressive jazz
Ip. “Filthy Habits,’”” ‘“Regyptian
Strut,” and ‘““The Ocean Is The
Ultimate Solution,” come out as
the most immediate cuts.

[P
¥, 0 5

EXOTIC MYSTERIES

LONNIE LISTON SMITH—Columbia JC
35654 (7.98)

Liston Smith
and producer
Bert deCoteaux
experiment
with a funkier
side of jazz,
taking a step in
in the direction of disco with the
percussive “Space Princess,” and
then slowing it down with the
ballad, “Quiet Moments.”

INSTANT FUNK
Salsoul SA 8513 (RCA) (7.98)
This powerful
disc is already
breaking big at
the discos and
at the BOS sta-
tions with the
. 2 single “1 Got
My Mind Made Up” leading the
way. Bunny Sigler’s infectious
production should help make this
an increasingly popular record
all the way around.

(Continued on page 79)
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Disco File

(A weekly report on current and upcoming discotheque breakouts)

By BRIAN CHIN

B SHAKE IT TO THE FLOOR: The flood of new January product is
beginning to occur, and the week’s new releases are an interesting
high-quality bunch with something for everyone.

“Midnight Rhythm” (Atlantic) lives up to the startlingly progres-
sive standard set by last year’s “Workin’ and Slavin’ (I Need Love),”
with two spectacular numbers that add a Latin flavor to the mix.
The title track (9:19) is a conceptual cousin to '“Make that Feeling
Come Again,” but much more concise and punchy. Constant climaxes
in the vocal and instrumental arrangements establish enormous
momentum, right up to the ““Day in the Life”” ending. “Climb/Rushin’
to Meet You” (15:13) is a complex, side-long message song with the
dense, chattering groove of “Workin’.”” The alternating pounding and
flowing and the almost ritualistic call-and-response of male and
female voices (including co-producer joe Long and Hodges, James
and Smith) evoke exertion and overcoming with overwhelming force:
“You know you're better than anyone.”” Even the rather stilted theme
of the last half of “Climb,” “We're coming to remind you of the
love that's deep inside you,” is handled with an inspired touch: the
line is repeated in edited fragments, contributing greatly to the meta-
phorical, elliptical quality of the whole album. ““Midnight Rhythm”
bristles with ideas and energy; it'’s a massive work of adventure and

DELMONICO'S/KEY WEST

DJ: George Cadenas

AT MIDNIGHT—T-Connection—Dash

BABY !'M BURNIMN‘/I WANT TO FALL IN
LOVE—Dolly Parton—RCA

DA YA THINK I’'M SEXY?--Rod Stewart- -WB

FLY AWAY—Voyage—Marlin (entire ip)

FREE ME FROM MY FREEDOM-Bonnie Pointer
—Matown

IF THERE'S LOVE/HAZY SHADES OF LOVE-
Amant—TK (lp cuts)

| GOT MY MIND MADE UP (YOU CAN GET [hg
GIRL)—Instant Funk—Salsoul

| WILE SURVIVE—Gloria Gaynor—Polydor

JE SUIS MUSIC/LOOK FOR LOVE--Cerrone-
Cotillion (Ip cuts)

KEEP ON DANCIN’/DO IT AT THE DISCO-
Gary's Gang—Col

LOVE & DESIRE/LET THE MUSIC PLAY
SPELLBOUND--Arpeggio-Polydor (Ip cuts)

LOVE HAS COME MY WAY—Tony Valor Paula

MY CLAIM TO FAME/TRUE LOVE 15 MY
DESTINY —James Wells—AVI

SOUL BONES/LOVE MAGNET--Trammps-
Atlantic

THERE BUT FOR THE GRACE OF GOD GO |-
Machine—RCA

(Listings are in alphabetical order, by title)

KIX/BOSTON

DJ: Cosmo Wyatt

A FREAK A/CHANCE TO DANCE-
Lemon—Prelude

ALL | NEED/DISCO EXPLOSION--Blue Notes—
Fantasy

AT MIDNIGHTT-Connection—Dash

CHAINS/CREAM (AL%/AYS RISES TO THE TOP)
—Gregg Diamond Bionic Boogie—Polydor

CONTACT—Edwin Starr—20th Century Fox

DA YA THINK i'M SEXY?—_Rod Stewart—WB

FEED THE FLAME/I’'M LEARNING TO DANCE
ALL OVER AGAIN—Lorraine Johnson
Prelude (disco disc/Ip cut)

FLY AWAY Voyage -Marlin (entire |p)

HAVEN'T STOPPED DANCING YET—-Gonzalez-
Capito!

| WilL SURVIVE/ANYBODY WANNA PARTY
Gloria Gaynor—Polydor (disco disc/Ip cut)

KEEP ON DANCIN’/DO IT AT THE DISCO
Gary’s Gang—Col

LET THE MUSIC PLAY—Arpeggio--Polydor
(entire Ip)

LIVIN' IT UP (FRIDAY NIGHT)—Bell & James-
A&M

TH%RE BUT FOR THE GRACE OF GOD GO |
Machine—RCA

WEEKEND TWO STEP/MUSIC IS ALL WE NEED
THP Orchestra—Butterfly

celebration.

“Fire Night Dance” by the Peter Jacques Band, will be released
by Prelude in a special deejay edition of two disco discs, containing
the album’s four cuts. This benefits sound quality, of course, but it’s
also a stroke of style: it implies that all four cuts merit major atten-
tion. So they do. There is just no let-up in the energy level of the
album, produced by Jacques Petrus and arranged by Mauro Malavasi.
The resemblance to the team’s Macho work really lies in the pile-
driving intensity of each cut. The production, in fact, surpasses that
of the sometimes facile “I'm a Man’ (which, to be fair, was just as
often intoxicating) with its obsessive, imaginative percussion breaks,
alternating with wailing, slightly unearthly high unison vocals woven
through with synthesizer whooshes. Special note might be made of
“Dance with the Wind,”” whose muted, spacious feel counters the
crazy pounding to create a curious, spell-binding tension. The three
remaining cuts on the other hand, make their marks more directly.
| understand that the album’s breathless pace will be adjusted for
the disco discs—with that detail taken care of, “Fire Night Dance”
should quickly gain a reputation for being the most insanely propul-
sive album around.

The week’s third indispensable album is “Ultimate”’ (Casablanca),
the first collaboration of guitarist Bruce Weeden (co-producer of
USA-European Connection) and keyboard player juliano Salerni.
The album’s A side is a 14:30 medley, “Love is the Ultimate/Dancing
in the Night/Touch Me Baby,” which is a multi-tiered Eurodisco style
production with lots of color, richly textured and immaculately pro-
duced. There are equal parts of Voyage and USA-European in the
sound; once it's familiar to the audience, look for it to become a
comfortable standby, after the fashion of Amant’s “If There's Love.”
The cut is mostly sentimental, sometimes quite haunting and—ulti-
mately—very affecting. However, don’t let the medley overshadow
the other side of “Ultimate’”: it includes “Ritmo de Brazil” (4:50),
with a light, breezy atmosphere accented by a harpsichord and
“Music in My Heart” (6:38), riding a surprisingly tough bass thrust

(Continued on page 74)

ICE PALACE/NEW YORK
DJ: Roy Thode
AT MIDNIGHT—T-Connection—Dash

BLAME IT ON THE BOOGIE—Jacksons—Epic

'N TOUCH/SAN FRANCISCO
DJ: Carmen Adduci
AT MIDNIGHT-T-Connection—Dash
BABY I’M BURNIN‘—Dolly Parton—RCA
CONTACT-Edwin Starr—20th Century Fox
DANCE—Paradise Express—Fantasy
DANCE T (FREESTYLE RHYTHM)-Mantus-—-SMI
DA YA THINK ‘M SEXY?_Rod Stewart—WB
| FLY AWAY_Voyage—Marlin (entire Ip)
GET DOWN—Gene Chandler—20th Century Fox
HOLD YOUR HORSES—First Choice—Gold Mind

IF THERE'S LOVE/HAZY SHADES OF LOVE -
TK {p cuts)

I’M JUST THINKING ABOUT (COOLING OUT)
Jerry Butler—Phila. intl.

KEEP ON DANCIN'—Gary’s Gang—Col

LIVIN® IT UP (FRIDAY NIGHT)—Bell & James | WiLL SURVIVE—Gloria Gaynor—Polydor
A&M SHINE ON SILVER MOON—McCoo & Davis—

PARTY TIME MAN—The Futures—Phila. Intl. | Col

SHINE ON SILVER MOON_McCoo & Davis— | ULTIMATE-Ultimate—Casablanca (entire Ip)
Col | WE ARE FAMILY—Sister Sledge—~Cotillion

CELEBRATION—D.D. Sound—Quality (import)
CONCERT FROM THE STARS—Silvetti—Sire

COUNTDOWN/THIS 1S IT—Dan Hartman—
Blue Sky

FEED THE FLAME—Lorraine Johnson—Prelude
FLY AWAY—Voyage—Marlin (entire Ip)

HALLELUJAH 2000—Hallelujah 2000
Casablanca

HAVEN'T STOPPED DANCING YET—Gonzalez—
Capitot

IF THERE'S LOVE—Amant—TK

| GOT MY MIND MADE UP (YOU CAN GET IT
GIRL)—Instant Funk—Salsoul

IL

1E]
ol

FROM THE FORTICOMING
ALBUM,"WE ARE FAMILY ™

Sister Sliclge
WERE FrMIY

"HE'S THE GREATEST PANCER"

Produced by Bernard Edwards & Nile Rodgers for the Chic Organization Lid. 44

ON COTILLION
recons & Tares ©
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RECORD WORLD JANUARY 27, 1979

AmericanRadioHistory Com




The sun rises
on Park Lane

Epic Records is proud to announce our new
association with Brian Lane's Park Lane Records.
Epic will henceforth distribute all product from
Park Lane within the United States.

-

are trademarks of CBS Inc. © 1979 CBS inc.
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Radio Replay

By NEIL McINTYRE

B As the popular trends begin to change, with
Darth Vader moving over to make room for Super-
man, the programmers start to look harder at
dance music, and figure out how it fits in their
formats. As all the changes in radio formats are
being thought about it, one person is probably
left out of the planning: the air person. The for-
mats will be re-worked, music will be changed,
rotations altered, but the air personality won’t be
_ a large part of the conversation. The designers

o of the machines very seldom consult with the
machine operators, as the design is the important thing. | would think
that after a period of seeing experiments fail because of lack of under-
standing on the part of those using the formats that management
would work closer in the decision making process with the talent at
the radio station, but they don’t. This period of change with rating
results, career moves, and format revisions is a difficult time for most.

OLDIES, NOT NEWIES: Many formats are built on a strong founda-
tion of oldies or songs familiar to the audience the station is trying
to reach. Oldies are the real sure thing in the format—the memory
number that holds the audience, where the new record you're not
always that sure of the results. With the radio markets so competitive,
it's understandable that many program directors don’t want to take
unneeded chances. This year looks like it could be a good one for
those doing record promotion, if the AM stations that have been
taking a beating decide to start taking some chances on music that
might set them apart from the competition without driving the audi-
ence away. The radio listener has been given the same music on so
many formats, and the oldie really leads the way in duplication. The
consistency that was unique on one station in a market can’t be the
same since the big secrets about oldies and who likes them is re-
search that’s been shared by many programmers. If | could register a
complaint it would be two-fold: | hear more oldies than | care to,
and the oldies library eliminates a lot of years of music that are con-
sidered the roots of today’s music, the beginning of rock 'n roll.

Mare current music and new music should be played on the radio
to attract new listenership. The chance of losing some because it's
not familiar is a risk worth taking if the audience that has been listen-
ing for years is getting bored with what you're doing. At the start of
rock ‘n roll music the programmers at the time, mostly disc jockeys,
said “why play that new stuff when the public always likes to hear a
standard?” It's something how it all changes, and at the same time
stays in one spot.

WEKRP RETURNS: Johnny Fever back on the air, and guess what?
They're not going disco. It's still rock 'n roll, and they’re doing it on
Monday nights on CBS-TV from Cincinnati, Ohio.

SATURDAY NIGHT CONFUSION: Weekend airplay on the new Bee
Gees album caused a number of problems for RSO, since the album
was not to be released until the first week of February. KFRC/San
Francisco, KHJ)/Los Angeles, WLS/Chicago and WNBC/New York gave
their areas a lot of new Bee Gees over last weekend, and their com-
petition fits. Since that time these stations have stopped playing the
album, and are waiting for the end of the month simultaneous re-
lease of the single, “Tragedy,” and the new album.

RATINGS AT A GLANCE: San Francisco, which was reported last
week, had the figures for men 18 plus, not the overall 12 plus share
of the market. KGO was up from 7.8 to 8.4, KFRC was up from 6.2
to 6.9, KCBS was up from 5.4 to 6.7. KABL-AM was up from 3.1 to
4.2, KSFX increased from 2.7 to 3.7, KSFO was off from the summer
book of 8.8 to 3.7, KFOG up slightly from 3.7 to 3.9. KSOL moved up
from 3.3 to 4.1, KNBR steady from 2.6 to 2.5, KYA-AM stayed at 2.3,
KNEW was down from 2.7 to 2.3, KSAN-FM off from 2.1 to 1.8, KMEL
was cown from 2.4 to 2.2,

SYNDIE NEWS: Stew Hillner has been named production manager
of Watermark, Inc. Hillner will be involved in all of Watermark’s pro-

(Continued on page 79)

@ NEW YORK—The results of the
Ortober/November Arbitron for
St. Louis, Boston, Washington,
D.C. and Baltimore are in. The
adult contemporary and news
and talk formatted stations con-
tinue to remain on top in the 12
plus metro shares.

St. Louis area ratings showed
KMOX still with some of the
largest market shares in the
country. KMOX was off from 25.3
to 21.8, KSHE was down from 8.0
to 7.3, KSLQ off from 7.7 to 7.3.
WIL-AM was down from 5.9 to
5.5, while the FM was up from
3.9 to 7.1, KXOK moved up from
4.9 to 5.8, KSD slipped from 6.7
to 6.0, and KEZK dropped from
7.3 to 5.6. KKSS was off this book
from 4.7 to 3.5 and has changed
to all disco programming. On
the increase was KADI from 2.6
to 3.4, KATZ from 2.2 to 3.1,
KCFM from 1.9 to 2.9, and WRTH
from 4.1 to 4.4.

The Boston area showed
WHDH still on top moving from
11.5 to 11.2. WEEI was up from
6.1 to 8.2, and WBZ off from 8.7
to 8.0. WRKO dropped from 8.6
to 6.8, WBCN was up from 2.2 to
4.1, and WCOZ was down from
5.5 to 4.8. WVBF was off from
6.5 to 6.0, WROR down from
3.4 to 3.0. The most dramatic

o
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“Another crossover candidate, eh?”

KMOX Still Tops St. Louis ARB;
Other Market Leaders Unchanged

By NEIL McINTYRE

increase was made by the all
disco station WBOS, moving up
sharply from 0.4 to 3.5.

Washington, D.C. showed a
one point increase for the market
leader WMAL, up from 9.9 to
10.9. The combination increase
of WPGC-AM & FM strengthened
their hold on the number two
spot in the market, moving up
with WPGC-AM from 7.6 to 8.9
an1 WPGC-FM from 1.3 to 2.0.
WASH-AM slipped from 6.5 to
5.6, WGAY-FM was up from 5.7
to 6.8, WWDC-FM was up from
3.9 to 4.2, WKYS was up from 2.4
to 3.1, WJMD was down from
5.1 to 4.5.

Other gainers were WRC, up
from 3.1 to 3.4, and WHFS,
doubling from 0.8 to 1.7. WRQX
was steady from 3.6 to 3.4, WTOP
was off from 3.6 to 3.2, WHUR
was down from 5.3 to 4.6.

Baltimore ARB gave WBAL the
number one spot, although the
station was off three points from
the previous survey. WBAL was
down from 15.2 to 12.2, WCBM
was off from 9.0 to 6.2, WLIF
was down from 8.2 to 7.5, and
WCAO was off from 6.2 to 5.0.
WPOC moved up from 3.7 to 5.1,
WIYY jumped from 4.2 to 6.9,
WEFBR was steady from 4.2 to 4.1,
WSID was down from 3.1 to 1.4
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Shaw Calls Flexibility the Key to ABC’s FM Future

By NEIL McINTYRE

B NEW YORK—In recent years
the general radio market has wit-
nessed a growing increase in FM
listening. What once was a me-
dium sharing AM programming
or thought to be good for only
beautitul music has developed its
own competition in different ra-
dio formats .

One of the most successful
groups of FM radio stations is
ABC, but it wasn’t an overnight
success. After trying different for-
mats, with and without auto-
mated programming, the ABC-
FM group settled in on album
rock, which through imitators,
and similar competitors evolved
into the term AOR. What the
ABC-FM group did in the early
70s was to format album rock
radio, using much of the music
played on free-form and progres-
sive stations, but concentrating
on a limited number of music
cuts.

Allen B. Shaw, president of the
ABC-FM stations, was one of the
motivators and witnesses to the
group’s success. The struggle of

testing the audience’s music
tastes is one that is still going on
for Shaw and the people in the
ABC organization.

“In 1969 we went live with a
free-form approach,” he said.
“We invested in talent, but the
free-form approach didn’t im-
prove the ratings, they went
down. In the fall of 1971 we did
formatted album rock live across
the board at every single one of
our stations and without excep-
tion the rating increased dra-
matically.”

Shaw said this wasn’t the first
time that formatted album rock
radio had been tried by the
group, when the ABC-FM stations
did it before but it was on auto-
mated stations in 1968.

The ABC-FM album rock sta-
tions have obtained good shares
in most markets. Recently WDAI
in Chicago changed from album
rock to disco programming be-
cause of ratings, and the feeling
that a disco format in the Chi-
cago market would be more
competitive, than sharing the
rating shares with a number of

AOR stations. The ABC-FM group
had dropped the album rock pro-
gramming in 1975 when the
group switched formats at KSF)
in San Francisco to black oriented
music programming with about
30 percent disco, and at KAUM
in Houston recently going con-
temporary music.

Album rock is at the heart of
the ABC-FM group’s accomplish-
ments, but this doesn’t limit their
observations of the music trends.
Shaw said, “At KSFX we put a
WBLS type of format in, we didn’t
call it disco, we recognized what
‘BLS was doing in New York
meant something, the music mix
was disco, plus jazz, and r&b,
very similar to ‘BLS. With white
and black disc jockeys, the ratings
started to go up.”

Shaw continued about WDAI:
“We felt ‘DAl was in the same
boat as KSFX was four years ago
when we changed; it had worked
well for us in San Francisco, and
we were aware of what was hap-
pending with WKTU and WABLS.
We felt we had the opportunity
to do something. When the book

came out for Chicago, and said
we were nowhere with AOR, we
were quick to go with disco. The
whole key to the future of our
group is going to be flexibility.
We just can’t stay with a format
and expect it always to work, a
lot of that has to do with com-
petition.”

When asked about the possi-
bilities of the entire ABC-FM
group changing to one type of
format, Shaw said, “I think that
would be a major error to try to

(Continued on page 74)

Kissinger To Address
NBC Radio Convention

B NEW YORK—Dr. Henry A. Kis-
singer, the former Secretary of
State, will address nearly 350
people, representing NBC Radio
Network affiliates and NBC man-
agement, at the network’s affili-
ates convention in New Orleans,
to be held January 21-23. Dr.
Kissinger will speak to the as-
semblage on Tuesday morning.

Kissinger will speak on recent
overseas developments.

SHELLY SIEGEL

November 17, 1946—]January 17, 1979

His energy and enthusiasm will remain

an inspiration

Macey Lipman Marketing
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RECORDWERLDSINIGILE PICKS

VAN MORRISON—Warner Bros.
8743

NATALIA {prod.

by Morrison}

{writer: same)

(Essential,

BMI) {3:40)
His recent ““Wavelength” put him
back on the single charts and
showed off a new, more commer-
cial side. This follow-up has a
smooth beat, punctuated by the
long-time artist’s inspired jazz/
pop vocal power. It should ap-
peal to adults first.

G.Q.—Arista 0388
DISCO NIGHTS (Disco-
Freak) (prod. by
Simpson-Fleming)
|writers: LeBlanc)
{G. Q./Arista, ASCAP}
(3:46)
The disco genre gives particular
attention to new artists and this
New York group is one of the
strongest entries. The debut disc
swings from the opening notes
and an almost teenage lead vocal
adds interest. Well-placed hand
claps drive it along the dance
floor or the airwaves.

ELVIN BISHOP—Capricorn 0313

IT'S A FEELING (prod.
by Elvin Bishop)
{writer: Elvin Bishop)
(Crabshaw, ASCAP)

CAPRICORH
{3:05)

The artist’s first single in some
time is a crafty blend of several
musical styles and should insure
him fast adds on a number of
formats. The mood is light and
Bishop’s down home vocal deliv-
ery adds interest. It's definitely
for singing along as it rides up
the charts.

LOU RAWLS—Phila. Intl. 3672
(CBS)

SEND IN THE CLOWNS
(prod. by J. Faith)
{writer: Sondheim)
(Revelation/Rilt-
ing, ASCAP)

Priaceionis
Inrernationet
Sacords

(4:42)
The Stephen Sondheim classic

gets the ultra-Rawls treatment
from his “Live” Ip. Recorded on
Broadway, Rawls’ interpretation is
faithful to other versions but
features his own unique vocaliz-
ing. It's perfect for adult/contem.
porary playlists.

8.0.8./Pop

THE BRIDES OF FUNKENSTEIN—
Atlantic 3556

AMOROUS (prod. by G. Clinton} {writers:
Shider-Dunbar-Curtis) {Malbiz, BMI)
(3:36)

The Brides’ second single, set off

by George Clinton’s inspired pro-

duction, has eery vocals and

some unique arrangements. The

funk complex warrants crossover

action.

EDWIN BIRDSONG—Phila. Intl.
3670 (CBS)
PHISS-PHIZZ (prod. by Birdsong)

{writer: same) {Rose Tree/
Birdsong, ASCAP) {3:31)

Birdsong’s total production, in-
cluding appropriate sound effects,
is a disco natural with an out-
right hypnotic beat. It’s radio ac-
tive for sure.

THE WONDERLAND BAND—
RS 1002

THRILL ME (WITH YOUR SUPER LOVE)
{prod. by M. Brown) (writers: Brown-
Kaufman) {Dessert Rain/Recino,
ASCAP) (3:45)

The slick disco rhythm under
somewhat frantic vocals key this
new disc, already making impact
at the discos. It has all the right
ingredients.

GEORGE JACKSON—Muscle
Shoals 9801 (TK)
FAST YOUNG LADY (prod. by Johnson-

Hawkins) {writers: Jackson-Moore)
{Muscle Shoals Sound, BMI) (3:24)

Jackson’s new single has a tradi-

tional BOS feel but a decidedly

disco beat. The arrangements add
funk and Jackson’s vocals are just
right for the message.

GOODY GOODY—Atlantic 3551
IT LOOKS LIKE LOVE (prod. by V.

Montana) {writer: same} (Vincent
Montana, ASCAP) (3:16)

Their “#1 D.).” was a disco mon-
ster last year and Vince Mon-
tana’s latest contribution to the
field is the perfect follow-up. The
studio effects are staggering.

WARDELL PIPER—Midsong 1001
CAPTAIN BOOGIE (prod. by Fitch-Cross)
(writers: same) {April Summer/
Diagonal, BMI) {3:33)
Piper, who sounds a bit like
Chaka Khan, debuts on this cook-
ing disco disc. The well-placed
hand claps add energy and the
story in the lyrics is thoughtful.

MICKEY CARROLL—Siren 460

DISCO JUNKIE (prod. by R.E. Smith}
{writer: Carroll} {Cheiron, ASCAP}
(3:19)

Carroll’s tale of a disco overdose

is funky and full-bodied, right for

dancing or listening. The arrange-

ments are punchy and perfect.

GAZ—Salsoul 2080 (RCA)

SING SING (prod. by J. Korduletsch)
{writers: Baldursson-Bjoerklund-
Korduletsch) (pub. not listed) (3:02)

This new European production
will no doubt have immegiate
disco impact. It has strong horn
parts, soaring vocal hook and a
beat meant for dancin’.

Pop

ANGEL—Casablanca 963
DON'T TAKE YOUR LOVE (prod. by E.

Leonetti) (writers: Giuffria-DiMino)
{Made in Heaven/Yellow Dog,
ASCAP) (3:31)

Electronic instrumentation and a
driving rock beat center this disc
from the group’s new album.
Lead vocals are traded and a high
harmony hook aims it at Top 40.

JON KEYWORTH—Aspen
AP2701 S
LOVE SOMEBODY {prod. by Beau Hill}
(writer: L. Stewart) (Cripple Creek,
BMI) (3:15)
This member of the Denver Bron-
cos can really wail as this ballad
from his Ip attests. Some George
Harrison-like guitar work under-
pins a vocal as smooth as some
of the catches he made last sea-
son.

DUSTY SPRINGFIELD—UA X1255
LIVING WITHOUT YOUR LOVE (prod.

by Wolfert) {writers: Wolfert-Nelson)
{Songs of Manhattan/Intersong,
ASCAP) {3:33)

Springfield’s voice is one of the
best known in pop miusic and this
new single, under David Wol-
fert’s direction, could put her
right back on the Singles Charts.

GABRIEL—Epic/Sweet City
8-50649
000 WEE.BABY (prod. by C. Maduri-

B. Richmond) {writer: Butorac)
(Bema/Willow Springs, ASCAP} {3:30)
The follow-up to their debut
single is a mid-tempo rocker with
plenty of pop and MOR potential.
An easily remembered harmony
hock dominates with a strong sax
break for added flavor. The pro-

duction adds a pure pop polish.

KASEY CISYK—Arista 0387
COME TO ME (prod. by Cortner-
Benderoth-Levine) (writers: Gillman-
Oppenheimer) [Highest Swan/
Slinky Dinky) (3:32)
The lady who first recorded ‘“You
Light Up My Life” shows off her
expressive soprano once again. It
has immediate adult appeal with
pop likely to follow.

AC/DC—Atlantic 3553

WHOLE LOTTA ROSIE (prod. by Vanda

& Young) {writers: Young-Young-

Scott) (E. B. Marks, BMI) {3:28)
The Australian group shows off
their persistent power rock form
here. It's a thundering Top 40
entry with crowd background as
accent. For progressive pop.

ORSA LIA—Infinity 50,004

| NEVER SAID | LOVE YOU (prod. by

David-Jordan) {writers: same)

{Casa David/Chess, ASCAP)

(324)
The artist, known for her com-
mercial voice-overs, debuts here
under the auspices of Hal David
and the combination practically
guarantees fast adult action.

TERESA BREWER—Signature 101

SOME SONGS (prod. by F. Jarvis)
{writer: Linde) {Combine,
{3:26)

Brewer steps into the disco field
with this Dennis Linde tune with
delicate instrumentation and the
artist’s unique vocals standing
out. Good for a/c and pop.

Country/Pop

B.J. THOMAS—MCA 40986
WE COULD HAVE BEEN THE CLOSEST

OF FRIENDS (prod. by Moman)

{writers: Pippin-Slate} {House of

Gold, BMI) (2:49)
Thomas’ ballad is geared for both
country and pop play, driven by
his clear distinctive vocals and
light mostly acoustic instrumen-
tation.

JUICE NEWTON—Capitol 4679
LET'S KEEP IT THAT WAY (prod.

by O. Young} (writers: Putnam-

Van Hoy} (Tree, BMI) {3:22)
Nicolette Larson joins Newton on
this largely acoustic ballad with
a traditional country message and
big bright arrangements. It should
get pop action.

EMMYLOU HARRIS—Warner
Bros. 8732

TOO FAR GONE (prod. by B. Ahern)
{writer: Sherrill} {Al Galiico,
BMI) {3:28)

Harris is more well-known in
country than pop right now but
this lilting new ballad should
get fast a/c adds as well. There’s
a heart-break in the lyric.

MOE BANDY—Col 3-10889
IT'S A CHEATING SITUATION {prod.

by R. Baker) {writers: Putnam-
Throckmorton) {Tree, BMI) {2:39)

Bandy's country roots are clearly
displayed here but his baritone
delivery, with female accompani-
ment, could find interest at the
pop level as well.
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JANUARY 27, 1979

TITLE, ARTIST, Label, Number, (Distributing Label)

JAN.
7

JAN.
20

WKS.

ON

CHART

LE FREAK
CHIC
Atlantic 3519
{6th Week)

14

- 2 -2

-
L7

BE: :« CEEREEE-E B B8 B 8 &8

& b hh
oV bW

&
~N

£ -3
0

50
51

3

20
19

23
16

25
17

27
24

28

32

30
15
47
33
34
38
35
37
53

45
22
26
31

29
54
49

40
36
46
48

39
55

51

YMCA VILLAGE PEOPLE/Casablanca 945

TOO MUCH HEAVEN BEE GEES/RSO 913

MY LIFE BILLY JOEL/Columbia 3 10853

SEPTEMBER EARTH, WIND & FIRE/ARC/Columbia 3 10854
FIRE POINTER SISTERS/Planet 45901 (Elektra/Asylum)

A LITTLE MORE LOVE OLIVIA NEWTON-JOHN/MCA 40975
EVERY 1'S A WINNER HOT CHOCOLATE/Infinity 50002
GOT TO BE REAL CHERYL LYNN/Columbia 3 10808
LOTTA LOVE NICOLETTE LARSON/Warner Bros. 8664
WE'VE GOT TONITE BOB SEGER AND THE SILVER BULLET
BAND/Capitol 4653
HOLD THE LINE TOTO/Columbia 3 10830
DA YA THINK I'M SEXY? ROD STEWART/Warner Bros. 8724
SHARING THE NIGHT TOGETHER DR. HOOK /Capitol 4621
OUR LOVE (DON'T THROW IT ALL AWAY) ANDY GIBB/
RSO 911
SHAKE IT IAN MATTHEWS/Mushroom 7039
NEW YORK GROOVE ACE FREHLEY /Casablanca 941
LOVE DON'T LIVE HERE ANYMORE ROSE ROYCE/Whitfield
8712 (WB)
SOMEWHERE IN THE NIGHT BARRY MANILOW /Arista 0382
YOU DON'T BRING ME FLOWERS BARBRA STREISAND &
NEIL DIAMOND/Columbia 3 10840
SOUL MAN BLUES BROTHERS/Atlantic 3545
| LOVE THE NIGHT LIFE (DISCO ROUND) ALICIA BRIDGES/
Polydor 14483
DON'T CRY OUT LOUD MELISSA MANCHESTER/Arista 0373
DON'T HOLD BACK CHANSON/Ariola 7717
| WAS MADE FOR DANCIN' LEIF GARRETT/Scotti Bros. 403
(Atl)
SHAKE YOUR GROOVE THING PEACHES & HERB/Polydor
14514
HOME AND DRY GERRY RAFFERTY/United Artists 1266
OCH BABY BABY LINDA RONSTADT/Asylum 45546
| WILL SURVIVE GLORIA GAYNOR/Polydor 14508
NO TELL LOVER CHICAGO/Columbia 3 10879
SHATTERED ROLLING STONES/Rolling Stones 19310 (Atl)
DANCIN' SHOES NIGEL OLSSON/Bang 740
TAKE ME TO THE RIVER TALKING HEADS/Sire 1032 (WB)
THE GAMBLER KENNY ROGERS/United Artists 1250
HEAVEN KNOWS DONNA SUMMER WITH BROOKLYN
DREAMS/Casablanca 959
BLUE MORNING, BLUE DAY FOREIGNER/Atlantic 3543
PROMISES ERIC CLAPTON & HIS BAND/RSO 910
MAC ARTHUR PARK DONNA SUMMER/Casablanca 939
HOW YOU GONNA SEE ME NOW ALICE COOPER/
Warner Bros. 8695
SWEET LIFE PAUL DAVIS/Bang 738
EVERY TIME | THINK OF YOU THE BABYS/Chrysalis 2279
WHAT YOU WON'T DO FOR LOVE BOBBY CALDWELL/
Clouds 11 (TK)
INSTANT REPLAY DAN HARTMAN/Blue Sky 2772 (CBS)
A MAN I'LL NEVER BE BOSTON/Epic 8 50638
ONE LAST KISS THE J. GEILS BAND/EMI-America 8007
} DON’T WANNA LOSE YOU DARYL HALL & JOHN OATES/
RCA 11424
TIME PASSAGES AL STEWART/Arista 0362
| DON'T KNOW IF IT'S RIGHT EVELYN "CHAMPAGNE"
KING/RCA 11386
YOU TOOK THE WORDS RIGHT OUT OF MY MOUTH
MEATLOAF/Epic/Cleveland Intl. 8 50634
STRANGE WAY FIREFALL/Atlantic 3518
RADIOACTIVE GENE SIMMONS/Casablanca 951

15
n
13

10
n

12
10

13
17

7
20

16
10
15

28

n
12

O VUV NNOWBVN®N

15
21

15
25

16
n
n

11
18
9

52 41 I'M EVERY WOMAN CHAKA KHAN/Warner Bros. 8683 17
53 56 BABY I'M BURNIN' DOLLY PARTON/RCA 11420 5
CHARTMAKER OF THE WEEK
m — WHAT A FOOL BELIEVES
DOOBIE BROTHERS
Warner Bros. 8725 1
[ ¢0 YOU STEPPED INTO MY LIFE MELBA MOORE/Epic 8 50600 7
56 T " GET DOWN GENE CHANDLER/20th Century Fox/Chi-Sound
2386 (RCA) 9
57 61 YOU NEED A WOMAN TONIGHT CAPTAIN & TENNILLE/
A&M 2106 6
58 43 PART-TIME LOVE ELTON JOHN/MCA 40973 13
EE] 5 DANCING IN THE CITY MARSHALL HAIN/Harvest 4648
(Capitol) 6
60 62 ANIMAL HOUSE STEPHEN BISHOP/ABC 12435 7
Il 66 YOU MAKE ME FEEL (MIGHTY REAL) SYLVESTER/Fantasy
846 5
BB} 68 A LITTLE LOVIN' (KEEPS THE DOCTOR AWAY) THE RAES/
A&M 2091 10
EE] 69 TAKE THAT TO THE BANK SHALAMAR/Solar 11379 (RCA) 8
[Z3 74 SING FOR THE DAY STYX/A&M 2110 2
78 LADY LITTLE RIVER BAND/Harvest 4667 (Capitol) 3
E 72 WHO DO YA LOVE KC & THE SUNSHINE BAND/TK 1031 7
77 CRAZY LOVE POCO/ABC 12439 3
[X] 76 STORMY SANTANA/Columbia 3 10873 3
69 70 YOU THRILL ME EXILE/Warner/Curb 8711 8
ET] 82 1 JUST FALL IN LOVE AGAIN ANNE MURRAY /Capitol 4676 2
IZf — SONG ON THE RADIO AL STEWART/Arista 0389 1
79 BUSTIN’ LOOSE CHUCK BROWN & THE SOUL SEARCHERS/
Source 40967 (MCA) 3
81 THEME FROM SUPERMAN JOHN WILLIAMS/Warner Bros.
8729 2
— FOREVER IN BLUE JEANS NEIL DIAMOND/Columbia
310897 1
84 | GO TO RIO PABLO CRUISE/A&M 2112 3
— GOODBYE, | LOVE YOU FIREFALL/Atlantic 3544 1
— LIVIN' IT UP (FRIDAY NIGHT) BELL & JAMES/A&M 2069 1
i7) — CHASE GIORGIO MORODER/Casablanca 956 1
'Y 89 SHAKE YOUR BODY (DOWN TO THE GROUND) JACKSONS/
Epic 8 50656 2
80 80 FREE ME FROM MY FREEDOM BONNIE POINTER/Motown
1451 5
IEI] 88 LONELY WIND KANSAS/Kirshner 8 4280 (CBS) 2
[EE] — POP, WE LOVE YOU ROSS, GAYE, ROBINSON &
WONDER/Motown 1445 1
FE] — YOU CAN DO IT DOBIE GRAY/Infinity 50003 1
VN — HAVEN'T STOPPED DANCING YET GONZALEZ/Capitol
4647 1
85 87 NOT FADE AWAY TANYA TUCKER/MCA 40976 5
EId — Music BOX DANCING FRANK MILLS/Polydor 14517 1
'Y2 — OH HONEY DELEGATION/Shadybrook 1048 {Janus/GRT) 1
98 FOR YOU AND 1 10cc/Polydor 14528 2
] — MAYBE I'M A FOOL EDDIE MONEY/Columbia 3 10900 1
@ — CONTACT EDWIN STARR/20th Century Fox 2396 (RCA) 1
1 92 FANTASY LOVE AFFAIR PETER BROWN/Drive 6274 (TK) 3
92 86 J'M SO INTO YOU PEABO BRYSON/Capitol 4656 6
93 94 EVERY WHICH WAY BUT LOOSE EDDIE RABBITT/
Elektra 45554 2
94 95 LOVE VIBRATION JOE SIMON/Spring 190 (Polydor) 2
95 99 SUPERMAN HERBIE MANN/Atlantic 3547 2
96 97 NEVER HAD A LOVE LIKE THIS BEFORE TAVARES/Capitol
4658 2
97 100 THIS MOMENT IN TIME ENGELBERT HUMPERDINCK/
Epic 8 50632 2
98 90 AQUA BOOGIE PARLIAMENT/Casablanca 950 5
99 — SILVER LINING PLAYER/RSO 914 1
100 85 NOW THAT WE FOUND LOVE THIRD WORLD/Island 8663
(wB) 6
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Bl Airplay

FLASHMAKER

LIFE FOR THE TAKING
EDDIE MONEY
Col

i 1

MOST ADDED:

LIFE FOR THE TAKING—Eddie
Money—Col {19}

ARMED FORCES—Elvis
Costello—Col {17}

NO ESCAPE—Mark Tanner—
Elektra (11} E

MIRROR STARS—Fabulous
Poodles—Epic {10)

HEAD FIRST—The Babys—
Chrysalis (9}

NO MEAN CITY—Nazareth
—A&M (8) |

BREATHLESS—Camel—
Arista {7}

STRANGERS IN THE NIGHT—
UFO—Chrysalis (7)

HEAD EAST LIVE—A&M (6)

DESMOND CHILD & ROUGE
—Capitol (5)

WNEW-FM /NEW YORK

ADDS:

BIRTH COMES TO US ALL—Good
Rats—Passport

DESMOND CHILD & ROUGE—
Capitol

HEAD FIRST—The Babys—
Chrysalis

HOME MADE SONGS—Tracy
Nelson—Flying Fish

MUSIC FOR 18 MUSICIANS—Steve
Reich—ECM

NO ESCAPE—Mark Tanner—
Elektra

NO MEAN CITY—Nazareth—A&M

HEAVY ACTION (airplay in
descending order):

ARMED FORCES—E|vis Costello
—Col

LIFE FOR THE TAKING—Eddie
Money—Col

ALIVE ON ARRIVAL—Steve
Forbert—Nemperor

DARKNESS ON THE EDGE OF TOWN
—Bruce Springsteen—Col

DIRE STRAITS—WB

SOME GIRLS—Rolling Stones—
Rolling Stones

BLONDES HAVE MORE FUN—Rod
Stewart—WB

BRIEFCASE FULL OF BLUES—BIues
Brothers—Atlantic

EXCITABLE BOY—Warren Zevon
—Asylum

MOVE IT ON OVER—George
Thorogood—Rounder

WBCN-FM /BOSTON

ADDS:

GET DOWN—Gene Chandler—
20th Century Fox

ON THE ROAD AGAIN—Tom &

Jerry's Rockets—RCA

All listings from
key progressive
stations around
the country are
in descending
order except
where other-
wise noted.

HEAVY ACTION (airplay in
descending order):

ARMED FORCES—Elvis Costello
—Col

STATELESS—Lene Lovich—Stiff
{import}

BONNIE POINTER—Motown

OUTLANDOS D'AMOUR—The
Police—A&M (import)

SANCTUARY—J Geils—EMI-
America

MOVE IT ON OVER—George
Thorogood—Rounder

LIFE FOR THE TAKING—Fddie
Money—Col

FROM THE INSIDE—Alice Cooper
—WEB

GIVE EM ENOUGH ROPE—The
Clash—Epic

HEARTS OF STONE—Southside
Johnny—Epic

WLIR-FM/LONG ISLAND

ADDS:

A TONIC FOR THE TROOP—
Boomtown Rats—Phonogram
{import)

BIRTH COMES TO US ALL—Good
Rats—~Passport

BREATHLESS—Camel—Arista

DESMOND CHILD & ROUGE—
Capitol

EXCUSEZ MOI MON CHERIE (single]
—Blues Brothers—Atlantic

FOOTBALL CARD (single}—Glen
Sutton—Mercury

HIGH & INSIDE—The Yankees—
Big Sound

INSIDE STORY—Robben Ford—
Elektra

NO ESCAPE—Mark Tanner—
Elektra

FROM TOKYO TO YOU—Cheap
Trick—Epic

HEAVY ACTION (airplay in
descending order):

LIFE FOR THE TAKING—Eddie
Money—Col

SHAKEDOWN STREET—Grateful
Dead—Avrista

ALIVE ON ARRIVAL—Steve
Forbert—Nemperor

BIRTH COMES TO US ALL—Good
Rats—Passport

ARMED FORCES—ElIvis Costello
—Col

MOVE IT ON OVER—George
Thorogood—Rounder

BRIEFCASE FULL OF BLUES—Blues
Brothers—Atlantic

SOME GIRLS—Rolling Stones—
Rolling Stones

PETER GABRIEL—Atlantic

BACKLESS—Eric Clapton—RSO

WBAB-FM /LONG ISLAND

ADDS:

MAYBE THE GOOD GUYS
GONNA WIN—Andy Mendelson
—-Arista

ARMED FORCES—El|vis Costello
—Col

BALLROOM STREETS—Melanie—
Tomato

BIRTH COMES TO US ALL—Good
Rats—Passport

BREATHLESS—Camel—Arista

HEAD EAST LIVE—A&M

HIGH & INSIDE—The Yankees—
Big Sound

LIFE FOR THE TAKING—Eddie

Money—Cot!
NO ESCAPE—Mark Tanner—
Elektra

TRILLION—Epic

HEAVY ACTION (airplay in
descending order):

52ND STREET—Billy Joel—Col
DIRE STRAITS—WB

BRIEFCASE FULL OF BLUES—BIues
Brothers—Atlantic

LIFE FOR THE TAKING—Eddie
Money-—Col

ARMED FORCES—Elvis Costetlo
—Col

TOTO—Col

SHAKEDOWN STREET—Grateful
Dead—Arista

LEGEND—Poco—ABC

BACKLESS—Eric Clapton—RSO

BLONDES HAVE MORE FUN—Rod
Stewart—WB

WAAF-FM /WORCESTER
ADDS:
STRICTLY MAX DEMIAN—RCA

HEAVY ACTION (airplay, sales,
phones in descending order):

BRIEFCASE FULL OF BLUES—BIues
Brothers—Atlantic

BACKLESS—Eric Clapton—RSO

ARMED FORCES—Elvis Costello
—Col

DIRE STRAITS—WB

SANCTUARY—J Geils—EMI-
America

52ND STREET—Billy Joel—Col

BLONDES HAVE MORE FUN—Rod
Stewart—WB

MINUTE BY MINUTE—Doobie
Brothers—WB

STEALIN' HOME—ian Matthews—
Mushroom

TOTO—Col

WBLM-FM/MAINE

HEAVY ACTION (airplay in
descending order):

BRIEFCASE FULL OF BLUES—Blues
Brothers—Atlantic

DIRE STRAITS—WB

ENERGY—Pointer Sisters—Planet

DON'T LOOK BACK—Boston—Epic

THE CARS—Elektra

SANCTUARY—J Geils—EMI-
America

52ND STREET—Biily Joel—Col

PLAYIN' TO WIN—The Outlaws
—Arista

JAZZ—Queen—Elektra

THE BLEND—MCA

WCMF-FM /ROCHESTER

ADDS:

AIR SPECIAL—Brownsville—Epic

ARMED FORCES—Elvis Costello
—Co!

HEAD FIRST—The ‘Babys—
Chrysalis

LIFE FOR THE TAKING—Eddie
Money—Col

MIRROR STARS—Fabulous Poodles
—Epic

HEAVY ACTION (airplay, sales,
phones in descending order):

BLONDES HAVE MORE FUN—Rod
Stewart—WB

MINUTE BY MINUTE—Doobie
Brothers—WB

DIRE STRAITS—WB

DOG & BUTTERFLY—Heart—
Portrait

52ND STREET—Billy Joel—Col

LEGEND—Poco—ABC

BRIEFCASE FULL OF BLUES—BIlues
Brothers—Atlantic

JAZZ—Queen—Elektra

MORE SONGS ABOUT BUILDINGS
—Talking Heads—Sire

NICOLETTE—Nicolette Larson—WB

WIOQ-FM/PHILADELPHIA

ADDS:

MAYBE THE GOOD GUYS
GONNA WIN—Andy Mendelson
—Arista

BALLROOM STREETS—Melanie—
Tomato
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BREATHLESS—Comel—Arista

HEAD EAST LIVE—ASM

NO ESCAPE—Mark Tanner—
Elektra

RAT TRAP (aor sampler}—
Boomtown Rats—Col

HEAVY ACTION (airplay, sales,
phones in descending order):

LIFE FOR THE TAKING-—Eddie
Money—_Col

DIRE STRAITS—WB

ARMED FORCES—Elvis Costello
—Col

MINUTE BY MINUTE—Doobie
Brothers—WB

THE CARS—Elektra

52ND STREET—Billy Joel-—Col

SOME GIRLS—Rolling Stones—
Rolling Stones

JAZZ—Queen—Elektra

ALIVE ON ARRIVAL—Steve
Forbert—Nemperor

CLOSE PERSONAL FRIENDS—Robert
Johnson—Infinity

WHFS-FM/
WASHINGTON, D.C.

ADDS:

BIRTH COMES TO US ALL—Good
Rats—Passport

INSIDE STORY—Robben Ford—
Elektra

NIGHTINGALE—Gilberto Gil—
Elektra

NO ESCAPE—Mark Tanner—
Elektra

OUTLANDOS D'AMOUR—The
Police—A&M (import)

STAR (single)}—David Bowie—RCA

WEAVINGS—Charles Lioyd—
Pacific Arts

HEAVY ACTION (airplay in
descending order):

DIRE STRAITS—WB

BRIEFCASE FULL OF BLUES—Blues
Brothers—Atlantic

BUSH DOCTOR—Peter Tosh—
Rolling Stones

ARMED FORCES—EI|vis Costello
—Col

MY OWN HOUSE—David Bromberg
—Fantasy

MINUTE BY MINUTE—Doobie
Brothers—WB

SHAKEDOWN STREET—Gratefu!
Dead—Avrista

SANCTUARY—J Geils—EMI-
America

BABYLON BY BUS—Bob Marley
—Island

JUPPANESE—Mickey Jupp—Stiff
{import)

WQDR-FM /RALEIGH

ADDS:

BLONDES HAVE MORE FUN—Rod
Stewart—WB

DESIRE WIRE—Cindy Bullens—UA

DESMOND CHILD & ROUGE—
Capitol

HEAD FIRST—The Babys—
Chrysalis

LEGEND—Poco—ABC

HEAVY ACTION:

BEST OF EARTH, WIND & FIRE—
ARC/Col

BLONDES HAVE MORE FUN—Rod
Stewart—WB

BUSH DOCTOR—pPeter Tosh—
Rolling Stones

BRIEFCASE FULL OF BLUES—B|ues
Brothers—Atlantic

52ND STREET—Billy Joel—Col

ENERGY—Pointer Sisters—Planet

HEAD FIRST—The Babys—
Chrysalis

NICOLETTE—Nicolette Larson—WB

STEALIN' HOME—Ian Matthews
—Mushroom
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STRANGER IN TOWN—Bob Seger
—Capitol

ZETA 7-FM/ORLANDO

ADDS:

ARMED FORCES—Elvis Costello
—Col

GREATEST HITS—National
Lampoon—Visa

HEAD FIRST—The Babys—
Chrysalis

LIFE FOR THE TAKING—Eddie
Money—Col

HEAVY ACTION (airplay, sales,
phones in descending order):

BRIEFCASE FULL OF BLUES—BIlues
Brothers—Atlantic

DIRE STRAITS—WB

MINUTE BY MINUTE—Doobie
Brothers—W8

52ND STREET—Billy Joel—Col

BLONDES HAVE MORE FUN—Rod
Stewart—WB

TOTO—Col

LIFE FOR THE TAKING—Eddie
Money—Col

NICOLETTE—Nicolette Larson—WB

LEGEND—Poco—ABC

MISPLACED IDEALS—Sad Cafe—
A&M

ZETA 4-FM/MIAMI

ADDS:

LIFE FOR THE TAKING—Eddie
Money—Co!

MIRROR STARS—Fabulous Poodles
—Epic

NO MEAN CITY—Nazareth—A8M
THE BLEND—MCA
VIS-A-VIS—Fotomaker—Atlantic

HEAVY ACTION (airplay,
phones in descending order):

SHAKEDOWN STREET—Grateful
Dead—Arista

LOVE BEACH—Emerson Lake &
Palmer—Atlantic

TOTO—Col

SANCTUARY—J Geils—EM!-
America

MINUTE BY MINUTE—Doobie
Brothers—WB

BLONDES HAVE MORE FUN—Rod
Stewart—WB

BRIEFCASE FULL OF BLUES—Blues
Brothers—Atlantic

JAZZ—Queen—Elektra

DIRE STRAITS—WB

LEGEND—Poco—ABC

WMMS-FM /CLEVELAND

ADDS:

BABYLON BY BUS—Bob Marley
—Island

BLACK NOISE—FM—Visa

MIRROR STARS—Fabulous Poodles
—Epic

NO ESCAPE—Mark Tanner—
Elektra

SINFUL—AnNgel—Casablanca

STRANGERS IN THE NIGHT—UFO
—Chrysalis

HEAVY ACTION (airplay, sales
in descending order):

BLONDES HAVE MORE FUN—Rod
Stewart—WB

BRIEFCASE FULL OF BLUES—BIlues
Brothers—Atlantic

52ND STREET—Billy Joel—Col

TOTO—Col

BACK TO THE BARS—Todd
Rundgren—Bearsville

THE CARS—Elektra

DOG & BUTTERFLY—Heart—
Portrait

SANCTUARY—J Geils—EMI-
America

JAZZ—Queen—Elektra

HEARTS OF STONE—Southside
Johnny—Epic



HORSLIPS. THEY ARE
DRAWING FROM THE PAST
AND SHAPING ROCK’S FUTURE.

Horslips uses the past as no other roc<
aroup ever as before. Even their name is
borrowed from = legendary 11th century
Celtic warrio-~.

And their mwsizitself takes small touchas
of the past and irtegrates it with a driving
contemporasy =cund. The unique combira-
tion produces a music so fresh and inven-
tive, it could w=ll 2e pointing toward rock's
new d rectio—.

So maybei:'sprophetic that Horslips tock
their name fr¢T an old legend. They just
may be creaz rg a new legend.

HORSLPS \\\}\\\
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TOP AIRPLAY

Blues Brothers

BRIEFCASE FULL OF BLUES
BLUES BROTHERS
Atlantic

MOST AIRPLAY:

BRIEFCASE FULL OF BLUES—
Blues Brothers—Atlantic {35)

BLONDES HAVE MORE FUN—
Rod Stewart—WB (30)
52ND STREET—Billy Joel
—Col {29)
DIRE STRAITS—WB (25)
MINUTE BY MINUTE—Doobie
Brothers—WB (23)
TOTO—Col (19)
SANCTUARY—J Geils—EMI-
America {16)
BACKLESS—Eric Clapton
—RSO (16)
JAZZ—Queen—Elektra (15)

SHAKEDOWN STREET—Grateful
Dead—Arista {12}

WABX-FM/DETROIT

ADDS:

ARMED FORCES—Elvis Costello
—Col

CALL OUT MY NAME (single]—
Zwol—EMI-America

LIVE HEAD EAST—AS&M

NO ESCAPE—Mark Tanner—
Elektra

NO MEAN CITY—Nazareth—A&M

HEAVY ACTION (airglay, sales
in descending order):

BLONDES HAVE MORE FUN—Rod
Stewart—WB

SANCTUARY—] Geils—EMI-
Americo

THE CARS—Elektra

52ND STREET—Billy Joel—Col
TOT0—Col

PIECES OF EIGHT—Styx—A&M
JAZZ —Queen—©lektra

BRIERCASE FULL OF BLUES—BIlues
Brothers—Atlantic

DIRE 5TRAITS—WB

MINUTE BY MINUTE—Doobie
Brathers—WB

WWWW-FM/DETROIT

ADDS:

ARMED FORCES—Elvis Costello
—Col

LIFE FOR THE TAXING—Eddie
Money—Col

HEAVYY ACTION (airplay, sales
in descending order):

THE CARS—Elektra

BLONDES HAVE MORE FUN—Rod
Stewart—WB

52ND STREET—Billy Joel—Col

PIECES OF EIGHT—Styx—A&M
BRIEFCASE FULL OF BLUES—Blues
Brothers—Atlantic
SANCTUARY— Geils—EMI-
America
JAZZ—Queen—Elektra

SOME GIRLS—Rolling Stones—
Rolling Stones

STRANGER IN TOWN—Bob Seger
—Capitol

TOTO—Col

WXRT-FM/CHICAGO

ADDS:

ARMED FORCES—EIvis Costello
—Col

LIFE FOR THE TAKING—Eddie
Money—Col

30 SECONDS OF SCHAUMBURG—
Pezband—~Passport

HEAVY ACTION (airplay in
descending order):

52ND STREET—Billy Joel—Col

TIME PASSAGES—AI Stewart—
Arista

WAVELENGTH—Van Morrison
—WB

MINUTE BY MINUTE—Doobie
Brothers—WB

COMES A TIME—Neil Young—
Reprise

BACKLESS—Eric Clapton—RSO

DIRE STRAITS—WB

WHO ARE YOU—The Who—MCA

BLACK NOISE—FM—Visa

K-SCOPE—Phil Manzanera—
Polydor

KSHE-FM/ST. LOUIS
ADDS:
HEAD EAST LIVE—A&M

K-SCOPE—Phil Manzanera—
Polydor

NO ESCAPE—Mark Tanner—
Elektra

NO MEAN CITY—Nozareth—A&M

STRANGERS IN THE NIGHT—UFO
—Chrysalis

HEAVY ACTION (airplay in
descending order):

BLONDES HAVE MORE FUN—Rod
Stewart—WB

JAZZ—Queen—Elekira

MINUTE BY MINUTE—Doobie
Brothers—WB

TOTO—Col

| RESERVE THE RIGHT—Stillwater
—Capricorn

PARTNERS IN CRIME—Bondit—
Ariola

LIFE FOR THE TAKING—Eddie
Money—Col

TORMATO—Yes—Atlantic

DON'T LOOK BACK—Boston—Epic

TREVOR RABIN-—Chrysalis

WZMF-FM/MILWAUKEE

ADDS:

ABOVE & BEYOND—Sunblind Lion
—-Homegrown

BALLROOM STREETS—Melanie—
Tomato

BREATHLESS—Camel—Arista

FINAL GLANCE—April Wine—
Capitol

HEAD EAST LIVE—AS&M

MAN WHO BUILT AMERICA—
Horslips—DJM

STRANGERS IN THE NIGHT—UFO
—Chrysalis
TRILLION—Epic

HEAVY ACTION (airplay, sales,
phones in descending order):

BRIEFCASE FULL OF BLUES—Blues
Brothers—Atlantic

TOT0O—Col

52ND STREET—Billy Joel—Col

ARMED FORCES—Elvis Costello
—Col

LIFE OF THE TAKING—Eddie
Money—Col

BACKLESS—Eric Clapton—RSO

BLONDES HAVE MORE FUN—Rod
Stewart—WB

DIRE STRAITS—WB

SHAKEDOWN STREET—Grateful
Dead—Arista

HEARTS OF STONE—Southside
Johnny—Epic

KQRS-FM/MINNEAPOLIS

ADDS:

ARMED FORCES—EIvis Costello
—Col

BLACK NOISE—FM—Visa

HOME & DRY {single}—Gerry
Rafferty—UA

MIRROR STARS—Fabulous Pocdles
—Epic

SEPTEMBER (single)—Earth Wind
& Fire—ARC/ Col

HEAVY ACTION (airplay in
descending erder):

DIRE STRAITS—WB

MINUTE BY MINUTE—Doobie
Brothers—WB

TOTO—Col

BLONDES HAVE MORE FUN—Rod
Stewart-—WB

BACKLESS—Eric Clapton—RSO

BRIEFCASE FULL OF BLUES—BIues
Brothers—Atlantic

52ND STREET—Billy Joel—Col

PIECES OF EIGHT—Styx—ASM

TWIN SONS—Fogelberg/Weisberg
—Full Moon

ELAN—TFirefall—Atlantic

KZEW-FM /DALLAS

ADDS:

DADDY DADDY (single)]—Romeos
—~Castle

DESMOND CHILD & ROUGE—
Capitol

MIRROR STARS—Fabulous Poodles
—Epic

NO ESCAPE—Mark Tanner—
Elektra

NO MEAN CITY—Nazareth—A&M

HEAVY ACTION (airplay in
descending order):

BRIEFCASE FULL OF BLUES—Blues
Brothers—Atlantic

BLONDES HAVE MORE FUN—Rod
Stewart—WB

MINUTE BY MINUTE—Doobie
Brothers—WB

SANCTUARY—! Geils—EMI-
America

LEGEND—Poco—ABC

TOTO—Col

ELAN—TFirefall—Atlantic

ON THE EDGE—Sea Level—
Capricorn

JAZI—Queen—Elektra

BACKLESS—Eric Clapton—RSO

KBPI-FM /DENVER

ADDS:

EVERY TIME | THINK OF YOU
{single)—The Babys—Chrysalis
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HEAVY ACTION (airplay, sales,
phones in descending order):

BLONDES HAVE MORE FUN—Rod
Stewart—WB

52ND STREEY—Billv Joel—Col

BACKLESS—Eric Clapton—RSO

BRIEFCASE FULL OF BLUES—Blues
Brothers—Atlantic

TOTO—Col
NICOLETTE—Nicolette Larson—WB
HOT STREETS—Chicago—=Col

LIVING IN THE USA—Linda
Ronstadt—Asylum

ENERGY—Pointer Sisters—Planet
ELAN—TFirefall—Atlantic

KNAC-FM/LONG BEACH
ADDS:

NO MEAN CITY—Nazareth—A&M

STRANGERS IN THE NIGHT—UFO
—Chrysalis

HEAVY ACTION (airglay, sales
in descending order):

BLONDES HAVE MORE FUN—Rod
Stewart—WB

FROM TOKYO TO YOU—Cheap
Trick—Epic

BRIEFCASE FULL OF BLUES—BIues
Brothers—Atlantic

MOVE IT ON OVER—George
Thorogood—Rounder

JAZZ—Queen-—Elektra

TOTO—Col

PIECES OF EIGHT—Styx—ASM

ARMED FORCES—EIvis Costello—
Col

52ND STREET—Billy Joel-—Col

LIFE FOR THE TAKING—Eddie
Money—Col

KWST-FM/LOS ANGELES

ADDS:

AN AMERICAN PRAYER—Jim
Morrison/The Doors—Elektra

NO MEAN CITY—Nazareth—A&M

HEAVY ACTION (airplay in
descending order):

52ND STREET—Billy Joel—Col
BACKLESS—Eric Clapton—RSQO

MINUTE BY MINUTE—Doobie
Brothers—WB

TOTO—Col

BACK TO EARTH—Cat Stevens
—A&M

LEGEND—Poco—ABC
DIRE STRAITS—WB

STEALIN HOME—!an Matthews
—Mushroom

SANCTUARY—J Geils—EM!-
America

KOME-FM/SAN JOSE

ADDS:

ARMED FORCES—-Elvis Costello
—Col

LIFE FOR THE TAKING—Eddie
Money—Col

HEAVY ACTION (airplay in
descending order):

IF YOU WANT BLOOD—AC/DC—
Atlantic

LIVE BOOTLEG—Aerosmith—Col

BRIEFCASE FULL OF BLUES—BIlves
Brothers—Atlantic

BACKLESS—Eric Clapton-—RSO

DIRE STRAITS—WB

SANCTUARY— Geils—EMI-
America

SHAKEDOWN STREET—G rateful
Dead—Aristq

All listings from
key progressive
stations around
the country are
in descending
order except
where other-
wise noted.
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52ND STREET-—Billy Joel—Col
JAZI—Queen—Elektra

BLONDES HAVE MORE FUN-—Rod
Stewart—WB

KSAN-FM/SAN FRANCISCO

ADDS:

HIT ME {single]—lan Dury—Stiff
(import}

MIRROR STARS—Fabulous Poodles
—Epic

STRANGERS IN THE NIGHT—UFO
—Chrysalis

HEAVY ACTION:

BACK TO THE BARS—Todd
Rundgren—Bearsville

BRIEFCASE FULL OF BLUES—BIlues
Brothers—Atlantic

HEARTS OF STONE—Southside
Johnny—Epic

MINUTE BY MINUTE—Doobie
Brothers—Atlantic

PARALLEL LINES—Blondie—
Chrysalis

SANCTUARY—) Geils—EMI-
America

SHAKEDOWN STREET—Grateful
Dead—Arista

SOME GIRLS—Rolling Stones—
Rolling Stones

TO THE LIMIT—Joan Armatrading
—A&M

WHO ARE YOU—The Who—MCA

KZEL-FM /EUGENE

ADDS:

ARMED FORCES—EIvis Costello
—Col!

BREATHLESS—Camel—Arista

GROSSMAN & RENBOURN—
Kicking Mule

HEAD EAST LIVE—A&M

HIGH & INSIDE—The Yankees—
Big Sound

LIFE FOR THE TAKING—Eddie
Money-—Col

NOTHING 1S SACRED—The Godz
—Casablanca

NO MEAN CITY—Nazareth—A&M

STRANGERS IN THE NIGHT—UFO
—Chrysalis

STRICTLY MAX DEMIAN—RCA

HEAVY ACTION {(airplay, sales,
phones in descending order):

SANCTUARY—J Geils—EMI-
America

BRIEFCASE FULL OF BLUES—Blues
Brothers—Atlantic

LEGEND-—Poco—ABC

NICOLETTE—Nicolette Larson—WB

DIRE STRAITS—WB

52ND STREET—aBilly Joel—Col

LOVE BEACH—Emérson Lake &
Palmer—Atlantic

BLONDES HAVE MORE FUN—Rod
Stewart—WB

HEAD FIRST—The Babys—
—Chrysalis

MINUTE BY MINUTE—Doobie
Brothers—WB

42 stations reporting this week.

In addition to those printed are:
WCOZ-FM WQSR-FM
WOUR-FM WKDF-FM KGB-FM
WPLR-FM  WQFM-FM KAWY-FM
WSAN-AM CHUM-FM KZAM-FM
WKLS-FM  KFML-AM  KHFI-FM
ZETA 7-FM

KLOL-FM



TAKE A HIT?

BZ14-3247

Contm (Io Sn
From America's Premier Rock’n’ oII Group.

~ “Ride The Tiger” “Caroline” Ploy On Love” erocles “Fast Buck Freddie”
“With Your Love” “St. Charles” “Count On Me” “Love Too Good” “Runaway”

Also Includes

Free Bonus Single:
auceayan “Light The Sky On Fire” b/w “Hyperdnve”

and Jeflerson Starship: (Not Available On Any Album)

Manager: Bilt Thompson




Richards Benefit Still Not Set;
Objections May Block March Date

By NOE GOLDWASSER

B NEW YORK — The proposed
Keith Richards benefit for the
blind, ordered by Canadian trial
judge Lloyd Graburn as atone-
ment for Richards’ alleged drug
infractions in that country, has
generated much  conjecture,
many rumors about a concert
date, but no official word from
Richards or Rolling Stones Rec-
ords as to the date or personnel
for the concert.

A spokesman for Peter Rudge’s
Sir Productions (Stones tour man-
agement) did say, however, that
Rudge had been conferring with
Rolling Stones personnel, and
that an announcement would be
forthcoming from Sir this week.

“A lot of people have been
asking about this,” said the Sir
exec last week, “but we can’t
say anything official except that
there will be a concert in Can-

ada with Keith Richards and
somebody. Whether it's Keith
and Mick, or Keith and the

Stones, or Peter Tosh’s band or
anybody else is still up in the air
—pure conjecture.”

A check with the only logical
venue that has been bandied
about in Richards concert rumors
—the Maple Leaf Gardens in To-
ronto—shows that no promoter
has been set, no ticket arrange-
ments have been made and no
date has been decided on, al-
though Paul Wasserman, who

Wayne Bennett Killed;

Founded Cream Label

W LOS ANGELES — Memorial
services were held Thursday (18)
for Wayne Bennett, vice presi-
dent and general manager of
Cream Records, killed the previ-
ous weekend by an unknown as-
sailant.

Bennett, 32, was found late
Saturday (13) night in one of the
apartments in a building he
owned in North Hollywood.
Cause of death was gunshot
wounds, with the Los Angeles
Police Department said to be in-
vestigating at press time.

Wayne Bennett founded the
original Cream label in the early
'70s, and rejoined in his most re-
cent slot when the company was
reactivated by his father, industry
veteran Al Bennett, as an inde-
pendent label several years ago.

Memorial services were con-
ducted at Forest Lawn Memorial
Park in Burbank on Thursday af-
ternoon, with interment there
slated for Friday (19) afternoon.
In lieu of flowers, the Bennett
family has requested donations
be made to the Crippled Chil-
dren’s Guild, Los Angeles Ortho-
paedic Hospital, in Wayne Ben-
nett’s name.

36

does publicity for the Stones, has
estimated the concert date as
“the last week in March or the
first week in April.”” A WEA-Can-
ada spokesman confirmed that
the only word his department
had was that ‘‘the concert is in
March, that’s all they’ve said.”

Canadian federal prosecutor
John Scollin may have put a crimp
in concert plans when he won an
extension on the government’s
right to appeal Judge Graburn’s
decision until May 31. Public
opinion is mixed on the leniency
of Richards’ sentence.

As for the blind people of Can-
ada, in whose benefit the concert
was ordered, there are also mixed
feelings. A blind people’s splinter
organization, Booster, had issued
a statement which questioned the
government’s right to order a
benefit for them by Richards, say-
ing in essence that no one had
ever asked them if they wanted
Richards to sing for them.

A spokesman for the Canadian
National Institute for the Blind
(Judge Graburn ordered the con-
cert with this organization spe-
cifically in mind) said phone calls
to his office indicate a wide range
of opinions from blind people,
but “the majority of people say,
‘isn’t this great? How do | get
tickets?” My understanding of the

(Continued on page 77)

Cover Story:

Kris & Rita at The Line

y ) 114 / *]

A&M staffers greeted Rita Coolidge backstage at her recent sold-out performance at the
Bottom Line. Pictured (from left) are: Richie Gallo, A&M Records New York marketing
coordinator; Rich Totoian, A&M Records national FM promotion director; Rita Coolidge;
Rick Stone, A&M Records New York promotion director; and Michael Leon, A&M Rec-

ords’ east coast operations director.

Snowstorms Hurt Midwest Retailers
By MIKE FALCON

@ LOS ANGELES—The unusually
severe cold spell which has hung
over the midwest since the be-
ginning of the year, coupled with
heavy snows, has brought a
marked decrease in retail record
sales in the areas affected by the
hazardous conditions.

Exact percentages of sales de-
cline can be somewhat mislead-
ing, due to the fact that free-
standing stores and streetfront
stores have been hurt more than
most mall locations, but it is
readily apparent that sales are
down. And although mall loca-
tions have traditionally fared
somewhat better during storm

Chic: An Across The Board Success

| Although Atlantic recording
group Chic made their initial im-
pact on the disco field, their
music transcends categories. With
their current RIAA platinum sin-
gle charted at #1 pop, #1 r&b,
and #21 disco, and the RIAA
platinum Ip “C’est Chic”’ at #8
pop and #1 r&b, Chic is an es-
tablished entity with across the
board appeal. Originally released
in the last week of September
'78—almost a year to the day
after the release of their debut
single ‘““Dance, Dance, Dance
(Yowsah, Yowsah, Yowsah)"—/Le
Freak” has spent 4 weeks in the
#1 spot on the disco chart, 7
weeks at #1 on the r&b chart,
and 6 weeks as #1 pop single.
The group has received RIAA
gold for their singles “Dance,
Dance, Dance” and “Le Freak”
and albums “Chic” and “C'est
Chic” in addition to the RIAA
platinum awards for ‘Le Freak”
(Atlantic’s first platinum 45) and
“C’est Chic.” Chic’s leaders/pro-
ducers/songwriters Bernard Ed-
wards and Nile Rodgers have also
branched out as independent
producers.

In addition to their success as
a studio ensemble, Chic have

toured the U.S. extensively since
April ’78. The band is currently
on their first European tour, fol-
lowing up on the acceptance of
their records in England and Eu-
rope.
Edwards and Rodgers
Bernard Edwards and Nile Rod-
gers first came together in 1972
in the Big Apple Band, backing
group for New York City (“I'm
Doing Fine Now"). They toured
the U.S. and Europe for three
years and when New York City
disbanded, the B.A.B. kept ac-
tive by recording demos on their
own and backing up artists like
Carol Douglas (a six month stint
through 1975 -1976. Nile and
Bernard began laying down rough
vocal and rhythm tracks for
“Everybody Dance’ in February
'77. They coined the name Chic
in June ’'77. Meanwhile, an-
other tune attracted the atten-
tion of several record companies
(“Dance, Dance, Dance’’), and by
late September 77 Chic was of-
ficially signed to Atlantic. In the
interim, several new faces en-
tered the lineup as touring and
recording members. Drummer
Tony Thompson had spent a year
(Continued on page 68)
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times than free-standing stores,
some malls have closed entirely
during the bad weather, accord-
ing to at least one major chain
executive.

“The trucking firms are really
hurting us,” said Fred Michaels,
Ip buyer for Chicago’s Sounds
Unlimited one-stop. “There were
no deliveries, and then when we
finally had some clear skies
(Wednesday) all the deliveries
came at once, which upsets all
the internal systems we have or.
ganized.”

““Many of our stores have been
hard hit by the storms,” said }Jim
Bonk, executive vice president of
Stark Records. “The degree of
decrease depends on the indi-
vidual stores, but it's apparent
that St. Louis, areas of Ohio and
the Carolinas were hit badly by
the weather conditions. Some
stores are 10 to 15 percent down,
although we're getting good
marks from our southern loca-
tions as a whole. Indianapolis
and most of Michigan are bad,
though, and our free-standing
stores have been hurt more than
our mall locations. To make mat-
ters worse, there’s nothing selling
like ‘Saturday Night Fever’ was
last year at this time. The only
break | can think of is that when
they release kids from school,
they sometimes come into our
stores. But | don’t think you ever
make up those sales that you
lost.”

Jim Rose, general manager of
Chicago’s Rose Records, agreed
with Bonk’s analysis. “That busi-
ness is never made up,”’ said
Rose, ‘but we’re trying to com-
pensate for the bad weather by
extending our all-label sales a
few days, hoping that the weather
will lighten up somewhat. Com-
pared to Christmas season, the
sales figures are ridiculous, but
we've already seen that when the
weather goes up into the 20s
there are dramatic sales in-
creases.”

RECORD WORLD JANUARY 27, 1979



UAL CONVENTION:
fay’s success:
orrow’s opportunity.”

T he future gets closer every day. And in just
6 days, NARM wiill show the music/record
industry all the shapes of things to come. On
both sides of the retail counter:

RESEARCH FEEDBACK :
“T he Attitude of The Tape Buyer”
study. .. Tape Display: “To Lock Or Not To
Lock” A GRT study.

PRESENTATIONS:
Radio Advertising:
image/identity building, creative time buying,
and a marketing strategy.

Merchandising:
Using raw materials to polish your in-store

g
Videodisk Software:
A demonstration by MCA/Disco Vision.
In-store Video Merchandising:
Where it’s at. Where it’s going.
Bar-Coding:
“A Marriage Ot Convenience” —A NARM
presentation on the implementation of a
feasible industry standard.

NARM’79:
LAST STOP BEFORE THE

XT RECORD DECADE

Welcome to the

1980’s. T hey're still
a good year away.
But we’re planning
for them now. At

SPEAKERS: LIVE ENTERTAINMENT:
Stan Cornyn on Commercialism vs. Quality: Live talent from major labels.
a keynote address. Cocktail receptions, luncheons, dinners.
Dr. David Rachman on Retail Executive Seeit all. And hear it all, as only NARM
planning. i ’
Elliott Goldman/Joe Simone on indie distribs: members ca;.8 979
“Swan Song Or Rebirth?” M_arCh 23 -9, 1 ,
Dr. Art Ulene on coping with executive stress. Join up, and join us.... or the "80s could
start without you.
Inu/d%,iii’jflgﬁ’:ni;ningful shirt-sleeve A FAST-PACED
sessions in: CONVENTION
Retailing FORA
Rack-jobbing FAST-PACED
One-stopping BUSINESS:

Independent Distributing

NARM AWARDS: NARM

Retailer & Rack Jobber Of The Year.

Radio Spots Of The Year. Judged by the Radio /
Advertising Bureau. /
Best Sellers Of The Year. e?‘
Scholarship winners sharing $68,000 in grants. //\5?), N
&
EXHIBITS AND MANUFACTURERS / ee'é\fb@ S
PRESENTATIONS : JATE R
Poolside exhibit center for hardware/software / \9 @og@*‘@@@& A X
displays. ()N
Manufacturer’s audio-visual / &\\q’ Q\’Q_«‘gigg;og:\o\io‘ 2N
presentations each afternoon. Q77 & SN
o IR Q\b SR
/ ; Qp & NS @Q%& <
7 o ,\\o‘“o*\“ ¥ &
4 \, o
7/ W
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EXPRESS

845-1502

The ULTIMATE
LUXURY

ITICOUIE
RVIC T

Professional Uniformed Chauffeurs

New Cadillac Limousines ® Sedans Available

2-Way Rudiv Dispatched
Service Anywhere ® Business or Pleasure
24 Howurs w Day

Mobile Telephone Equipped

We Drive the Stars
(213) 845-1502
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DANCIN' SHOES FAITH BAND/Village 202 {Mercury} (Canal, BMI)

BAD BREAKS CAT STEVENS/A&M 2109 (Ashtar/Colgems-EMI, ASCAP)

RUN HOME GIRL SAD CAFE/A&M 2111 (Man-Ken, BMI)

| WANT YOU AROUND ME GEORGE McCRAE/TK 1032 (Sherlyn/Harrick,
BMI)

SHOOT ME (WITH YOUR LOVE) TASHA THOMAS/ Atlantic 3542
(Velocity, BMI)

IT'S ALL THE WAY LIVE LAKESIDE/Solar 11380 (RCA) (Spectrum VI,
ASCAP)

FOUR STRONG WINDS NEIL YOUNG/Reprise 2266 (WB) (Warner Bros.,
ASCAP)

DARLIN’ FRANKIE MILLER/Chrysalis 2255 (licensee not listed)

AIN'T THAT ENOUGH FOR YOU JOHN DAVIS & THE MONSTER
ORCHESTRA/Sam 5011 {CBS) (Midsong/Mideb/John Davis, ASCAP)

LET'S GO DANCIN' BOOKER T. JONES/A&M 2100 (Irving/House of Jones,
BMI)

CHILDREN OF SANCHEZ CHUCK MANGIONE/A&M 2088 (Gates, BMI)

LAST NIGHT | WROTE A LETTER STARZ/Capitol 4671 (Maximum Warp/
Rock Steady, ASCAP)

SEXY LADY FANTASTIC FOUR/Westbound 55417 (Atl) {Bridgeport, BMI)

THEME FROM SUPERMAN CHASE/ Churchill 7730 {Bourne, ASCAP)

TAKE IT ANYWAY YOU WANT IT THE OUTLAWS/ Arista 0378
{Hustlers, BMI)

IF | SAW YOU AGAIN PAGES/Epic 8 50639 (PA-GIZ, ASCAP)

RAVE ON JESSE COLIN YOUNG/Elektra 45530 (MPL, BMI)

IS IT STILL GOOD TO YA ASHFORD & SIMPSON/Warner Bros. 8710
{Nick-O-Val, ASCAP)

HOLY GHOST BAR-KAYS/Stax 3216 (Fantasy) (East Memphis, BMI}

THE WEDDING SONG (THERE IS LOVE} MARY MacGREGOR/Ariola 7726
{Public Domain Foundation, ASCAP)

NANU NANU DADDY DEWDROP/Inphasion 7201 {TK)
{Little Bear/Lynnal, BMI)

HANG IT UP PATRICE RUSHEN/Elektra 45549 (Baby Fingers, ASCAP)

LET'S DANCE TOGETHER WILTON FELDER/ABC 12433 (Four Knights, BMI}

I'M GONNA MAKE YOU LOVE ME THE BLEND/MCA 30961 (Overnight,
BMI}

DANCE THE NIGHT AWAY WITH YOU DR. JOHN/Horizon 117
{A&M) (Irving/Skull/Stazybo, BMI}

EVER READY LOVE TEMPTATIONS/Atlantic 3538 (Good Life, BMI/
J. P. Everett, ASCAP)

SHINE ON SILVER MOON MARILYN McCOO & BILLY DAVIS, JR./Columbia
10806 (Don Kirshner, BMI/Kirshner Song, ASCAP)

FANCY DANCER FRANKIE VALLI/Warner/Curb 8734 (Larbell/
Hearts Delight, BMI)

EVERY NIGHT PHOEBE SNOW/Columbia 3 10856 (Maclen, BMI}

WONDER WORM CAPTAIN SKY/AVI 225 (Upperlevel, BMI/Thom Thom,
ASCAP)

TRANQUILO (MELT MY HEART) CARLY SIMON/Elektra 45544
(C'est, ASCAP/Country Road, BMI)

H.E.L.P. FOUR TOPS/ABC 12427 (Six Strings/Dajaoye/Ensign, BMI)

INSANE CAMEO/Chocolate City 016 {Casablanca) {Better Days, BMI)

C’MON LITTLE MAMA GUESS WHO/Hilltak 7803 (Atl) (Salom/Guess Who,
BMI)

MIDNIGHT GIRL LENNY WILLIAMS/ABC 12433 (Spec-O-Lite/Traco/
Jobete/Stone Diamond, BMI)

CASABLANCA DANE DONAHUE/Columbia 3 10883 (Seldak, ASCAP)
LOVE ME AGAIN RITA COOLIDGE/A&M 2090 (Almo, ASCAP/Irving, BMI)
CATCH ME (GIVE ME A SIGN, SHOW ME A REASON) SNAIL/Cream 7930
[Blue Avenue/Churn, ASCAP}
| MIGHT AS WELL FORGET ABOUT LOVING YOU KINSMAN DAZZ/
20th Century Fox (RCA} (Combine/Re Sac, BMI)
LOVE ON THE REBOUND THE DODGERS/Polydor 14515 (Ackee, ASCAP)
OUR LOVE IS INSANE DESMOND CHILD & ROUGE/Capitol 4669
(Desmoblle/Managed ASCAP)
YOU'RE GONNA GET WHAT'S COMING ROBERT PALMER/Island 8698
(WB) (Ackee, ASCAP)
GANGSTER OF LOVE JOHNNY GUITAR WATSON/DJM 1101 {Mercury)
{Vir-Jon, BMI)
(YOU GOTTA WALK AND) DON'T LOOK BACK PETER TOSH/RoIling Stones
[(Atl) (Jobete, ASCAP)
| WILL PLAY A RHAPSODY BURTON CUMMINGS/Portrait 6 70024
{Kiss, ASCAP)
| WANNA MAKE LOVE TO YOU RANDY BROWN/Parachute 517
{Casablanca) (Irving, BMI}
LET THE SONG LAST FOREVER DAN HILL/20th Century Fox 2392
(RCA) (Welbeck, ASCAP/ATV-Mann & Weil, BMI)
MIDNIGHT SUN SHAUN CASSIDY/Warner/Curb 8698 (ABC, ASCAP)
BEFORE THE RAIN LEE OSKAR/Elektra 45538 (Far Out/lkke-Bad, ASCAP)
I'VE DONE ENOUGH DYIN' TODAY LARRY GATLIN/Monument 270
(First Generation, BMI)

ALPHABETICAL LISTING

SINGLES CHART
PRODUCER, PUBLISHER, LICENSEE

A LITTLE LOVIN’ Harry Hinde (Perren-
Vibes, ASCAP) .
A LITTLE MORE LOVE John Farrar (John
Farrar/lrving, BMI
A MAN 'LL NEVER BE Tom Scholz (Pure
Songs, ASCAP)
ANIMAL HOUSE R Vance (Stephen
Bishop/Duchess, BMI)
AQUA BOOGIE G. Clinton (Rubberband
M)
BABY IM BURNIN’ G. Klein (Velvet
Apple, BMI)
BLUE MORNING, BLUE DAY Olsen/
Jones/McDonald {Somerset/Evansong/
WB, BMI)
BUSTIN’ LOCSE Purdie {Nouveau/
Ascent, BMI) ... ... ...
CHASE G. Moroder (Gold Horion, BMI)....
CONTACT E. Starr (ATV/Zonal, BMI)
CRAZY LOVE R, Sanford Orshoff
(Pirooting, ASCAP)
DANCING IN THE CITY C. Neil (Francis,
Day & Hunter, no licensee listed)
DANCIN’ SHOES Paul Davis {Canal,
DA YA THINK I’M SEXY? T. David
(Riva/WB/Nile Streak, ASCAP) ... ... .
DON’T CRY QUT LOUD H. Maslin (Irving/
Woolnough/Jemava/Unichappell/
Begonia, BMI) S
DON'T HOLD BACK David Wnlllams &
James Jamerson (Kichelle/Jamersonian/
Cos-K, ASCAP) ...,
EVERY 1S A WINNER M. Most (Finchley,
ASCAP) ...
EVERY TIME | THINK OF YOU Ron
Nevison (X-Ray/Jacon, BMI)
EVERY WHICH WAY BUT LOOSE §.
Garrett (Peso/Warner/Malkyle, BMI) ...
FANTASY LOVE AFFAIR C. Wade
(Sherlyn/Decibel, BMI)
FIRE Richard Perry (Bruce Springsteen,
ASCAP)

BMI)

FOREVER IN BLUE JEANS Bob Gaudio
(Stonebridge, ASCAP)

FOR YOU AND | Stewart & Gouldman
(Marken, BMI)

FREE ME FROM MY FREEDOM J. Bowen
& B. Gordy {Jobete/Stone Diamond,
BMI)

GET DOWN Carl Daves {(Gaetana/
Cachand/Cissi, BMI)

GOODBYE, | LOVE YOU Tom Dowd, Ron
Albert & Howard Albert (Stephen
Stills, BMI) ...

GOT TO BE REAL Marty & David Paich
(Bgcnerﬂy/Gong, BMI/Hudumar/Cotaba,

HAVEN'T STOPPED DANCING YET Richard
& Gloria Jones (Old "Eye”/
Buckwheat, ASCAP) ...

HEAVEN KNOWS G. Moroder/P. Belotte
(Rick’s/Say Yes, BMI) .. .

HOLD THE LINE Toto (Hudmar ASCAP)

HOME AND DRY Murphy-Rafferty (Hudson
Bay, BMI) ...

HOW YOU GONNA SEE ME NOW David
Foster (Ezra/Candlewood, BMI/JodreII
ASCAP)

DON'T KNOW IF IT’S RIGHT T. Life
(Six Continents/ Mills & Mills, BMI).
DON‘T WANNA LOSE YOU Foster
(Hot-Cha/Six Continents, BMI) .
GO 1O RIO B. Schnee (Irving/
Wodlnough/Jemava, BMI)
JUST FALL IN LOVE AGAIN Norman
(Peso/Hobby Horse/Cotton Pickin/
Bill, ASCAP)
LOV§ THE NIGHTLIFE (DISCO ROUND)
S. Buckingham (Lowery, BMI) ... ..
I'M EVERY WOMAN Arif Mardin (Nick-
O-Val, ASCAP} ...
I"M SC INTO YOU Peabo Bryson &
Johnny Pate (WB/Peabo, ASCAP) .
INSTANT REPLAY Dan Hartman (Sllver
Steed, BMI) ...
| WAS MADE FOR DANCIN’ M. Lloyd
(Michaels/Scot Tune, ASCAP)
I WHL SURVIVE Dino Fekaris (Perren-
Vibes, ASCAP) ...,
LADY J. Boylan & Group (Screen Gems-
EMI, BMI)
LE FREAK Nile Rodgers & Bernard
Edwards (Chic, BMI) ...
LIVIN? IT UP (FRIDAY NlGHT) BE|| &
James (Mighty Three, BMI) .. ...
LONELY WIND Group (Don Kirshner,
MI)

LOTTA LOVE Ted Templeton (Silver-
Fiddle, BMI)

LOVE DON’T LIVE HERE ANYMORE
N. Whiteld (May Twelfth/Warner-
Tamerlane) ...

LOVE VIBRATION Harris & Simon
(Possie/Teddy Randazzo, BMI) ... . b

MAC 'ARTHUR PARK Moroder & Bellote
(Canopy, ASCAP)
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MAYBE I'M A FOOL Brluce Botnick

{Grajonca/Island, BMI) . ... 89
MUSIC BOX DANCING Frank Mills

{Unichappell, BMI) ... ...
NEVER HAD A LOVE LIKE THIS BEFORE

B. Martin (Medad/Irving, BMI) ...
NEW YORK GROOVE E. Kramer/Frehley

(April/Russell Ballard, ASCAP) ... 17
NOT FADE AWAY Jerry Goldstein (MPL,

3 P e 85
NO TELL LOVER Phil Ramone & Group

(Com/Street Sense/Polish Prince, 30

AP) iz amarmem. DIE . T e

NOW THAT WE FOUND LOVE A. Sadkin

& Group (Mighty Three, BMI) .......... . 100
OH HONEY Ken Gold (Screen Gems-

EMI, BMI) 87
ONE LAST KISS Joe Wissert {Center City,

ASCAP) i . 45
OOH BABY BABY Peter Asher (Jobete, 28
OUR LOVE (DON'T THROW IT ALL

AWAY) Barry Glbb (Stigwood/

Unichappell, BMI) ..o 15
PART TIME LOVE Elton John & Clive

Franks (Jodrell/Leeds, ASCAP) ........ 58
POPS, WE LOVE YOU Sawyer & Mcleod

{Jobete, ASCAP) . . . ... 82
PROMISES G. Johns (Narvahl, BMI) ... 37

RADIOACTIVE Delaney-Simmons (Kiss,
ASCAP) oo 51

SEPTEMBER Maurice White (Saggire/
Irving/Charleyville, BMI/Steelchest,

ASCAP) oo 5
SHAKE IT Roberton & Matthews

(Steamed Clam, BMI) . ... 16
SHAKE YOUR BODY DOWN TO THE

GROUND Group (Peacock, BMI) ... 79
SHAKE YOUR GROOVE THING Not

listed (Perren-Vibes, ASCAP) ... 26
SHARING THE NIGHT TOGETHER Ron

Haffkine (Music Mill, ASCAP/Alan

Cartee, BMI) . 14
SHATTERED Glimmer Twins (Colgems,

ASCAP) e, 31

SILVER LINING Lambert & Potter {Touch
of Gold/Crowbeck/Stigwood, BMI) ... 99

SING FOR THE DAY Group (Stygian,
ASCAP

64

SOMEWHERE IN THE NIGHT Manilow &

Dante (Irving/Rondon, BMI) ... 19
SONG ON THE RADIO Alan Parsons

(DJM/Frabjous/Approximate) ... 71
SOUL MAN Bob Tischler (Walder/

Birdees, ASCAP) ... 21
STORMY Lambert & Potter (Low-Sal, BMI).. 68

STRANGE WAY Tom Dowd, Ron Albert &
Howard Albert {Stephen Stills/Warner-
Tamerlane/El Sueno, BMI)

SUPERMAN Adams & Morris (Peer, BMI).... 95

SWEET LIFE Phil Benton & Paul Davis
(Webb 1V, BMI/Tanta/Chappell,

ASCAP) o 40
TAKE ME TO THE RIVER Brian Eno &

Group {Jec/Al Green, BMI) ... .. 33
TAKE THAT TO THE BANK Griffey/

Sylvers {(Rosy, ASCAP) ... ... 63
THE GAMBLER L. Butler (Writers Night,

ASCAP) .o 34

THEME FROM SUPERMAN Not tisted

(Warner-Tamerlane, BMI) ... ... ... 73
THIS MOMENT IN TIME J. Diamond

(Silver-Blue, ASCAP) ... 97
TIME PASSAGES Alan Parsons (Dum/

Frabjous/Approximate, No license) ... 47
TOO MUCH HEAVEN Bee Gees, Karl

Richardson & Albhy Galuten (Music

For UNICEF, BMI) ...
WE'VE GOT TONITE B. Seger (Gear,

ASCAR) " i sasa: agrmmmneen i e 11
WHAT A FOOL BELIEVES Ted Templeman

(Snug, BMI/Milkmoney, ASCAP) . .. .. 54

WHAT YOU WON'T DO FOR LOVE
Holloway (Sherlyn/Lindseyanne, BMI)... 42
WHO DO YA LOVE Casey & Finch
(Sherlyn/Harrick, BMI)
YMCA Jaques Morali (Green Light,
ASCAP)

YOU CAN DO IT R. Hall {Top of the
Town/American Dream/Blen/Evie
Sands, ASCAP)

YOU DON'T BRING ME FLOWERS Bob
Ggudlo) (Stonebridge/Threesome,

YOU MAKE ME FEEL (MIGHTY REAL)
Fuqua & Sylvester {Bee Keeper/
Tipsy, ASCAP)

YOU NEED A WOMAN TONIGHT Daryl
Dragon {ABC/Dunhill, BMI) ...

YOU STEPPED INTO MY LIFE McFadden
& Whitehead (Stigwood, BMI)

YOU THRILL ME Mike Chapman
{Chinnichap/Careers, BMI)

YOU TOOK THE WORDS RIGHT QUT OF
MY MOUTH (Edward B. Marks/
Neverland/Peg, BMI)
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TPLACE

ket Playlists

ireas.

Stations:

~ RWIV

WEAQ WGUY W

KCPX KDWB KFYR KGW KING KJR KJRB
KKLS KKXL KKOA KLEO KSTP KTOQ

Tendency:

Pop sounding records, late on R & B cross-
overs, consider Country crossovers semi-

HRWV

JBQ WJON WOW WSPT

early, react to influence of racks and juke

WNOE WTIX KCBQ KFI KHFI KHJ KIIS-FM
KILT KNDE KNOE-FM KRBE KRTH KSLY
KUHL B100 FM100 TEN-Q

IR & B and Country influences, will test
records early, good retail coverage.

_'RWVI

KAYY KAKC KIMN KIMN-FM KLIF KLUE

KOFM KRIZ KNUS KTFX KTLK Z97

Racked area, late
MOR influences.

on R & B product, strong

boxes.
Last  This Last This . Last This
Week: Week: Week: Week: Week: Week:
2 1 Chic 1 1 Chic 3 1 Chic
1 2 Bee Gees 2 2 Bee Gees 1 2 Billy Joel
3 3 Billy Joel 3 3 Billy Joel 2 3 Linda Ronstadt
5 4 Olivia Newton-John 5 4 Bob Seger 4 4 Bee Gees
6 5 Nicolette Larson 6 5 Nicolette Larson 6 5 Earth, Wind & Fire
4 6 Toto 8 6 Earth, Wind & Fire 5 6 Bob Seger
7 7 Bob Seger 12 7 Pointer Sisters 9 7 Olivia Newton-John
11 8 Pointer Sisters 4 8 Toto 11 8 Nicolette Larson
9 9 Ian Matthews 9 9 Village People 13 9 Pointer Sisters
13 10 Earth, Wind & Fire 13 10 Cheryl Lynn 12 10 Ian Matthews
16 11 Rod Stewart 20 11 Rod Stewart 10 11 Toto
14 12 Hot Chocolate 14 12 Barry Manilow 14 12 Blues Brothers
8 13 Andy Gibb 7 13 Al Stewart 8 13 Andy Gibb
17 14 Barry Manilow 17 14 TIan Matthews 19 14 Village People
18 15 Melissa Manchester 10 15 Linda Ronstadt 16 15 Gerry Rafferty
10 16 Linda Ronstadt 18 16 Hot Chocolate 17 16 Chicago
19 17 Gerry Rafferty 11 17 Alice Cooper 7 17 Dr. Hook
12 18 Queen 16 18 Andy Gibb 18 18 Nigel Olsson
23 19 Nigel Olsson 15 19 Firefall 20 19 Melissa Manchester
20 20 Livingston Taylor 25 20 Olivia Newton-John 15 20 Elton John
24 21 Chicago 21 21 Eric Clapton 28 21 Rod Stewart
2 22 Leif Garrett 23 22 Chicago 22 22 Eric Clapton
26 23 Foreigner 24 23 Gerry Rafferty 26 23 Hot Chocolate
30 24 Blues Brothers | 28 24 Blues Brothers 27 24 Barry Manilow
27 25 Kenny Rogers | 27 25 Rolling Stones 24 25 Hall & Oates
15 26 Barbra and Neil 22 26 Chaka Khan 25 26 John Paul Young
21 27 Ace Frehley Add 27 Donna Summer Add 27 Chanson
29 28 Rolling Stones ' Ex 28 Peaches & Herb 29 28 Rose Royce
ﬁgg gg IﬁRB S [ 29 29 Foreigner Ex 29 Ace Frehley
onna Summer
me | Adds: Gloria Gaynor Adds: Donna Summer
Adds: Babys Eric Carmen Babys
* Styx | Doobie Bros. Gloria Gaynor
Eric Carmen - Babys i’deacheslé’i_l Herb
Poco ' Extras; Bobby Caldwall axghall Hein
Al Stewart * Leif Garrett Extras: Poce
E . Doobie Bros Styx Eddie Rabbitt
xtras: Fizetall ] LRB Pablo Cruise
irefa | J. Geils Band
Cheryl Lynn [ LP Cuts; Blues Brothers (Rubber Santana
Marshall Hain Biscuit) Cheryl Lynn
Hall & Oates Linda Ronstadt (Just One Rollin S); ofies
Pablo Cruise ook) Foreig%wr
. . Dire Straits (Sultans of
LP Cuts: Billy Joel (Big Shot) Swing) LP Cuts: None
Also Possible; Chanson Also Possible: I]\)’I:,l: Slfﬁx,f,';f,hesm Also Possible: Engelbert Humperdinck
* Santana = John Williams
Dobie Gray g};g;alez Kryptcgl
3 g s Dobie Gray
| Captain & Tennille Firefall Firefall
Doobie Bros.
[ ]
Hottest:
L
Country CI'OSSOVCI'S: Teen: LP Cuts’ Blues Brothers (Rubber Biscuit)
Eddie Rabbitt None Billy Joel (Big Shot)

AmericanRadioHistorvy Com

Linda Ronstadt (Just One Look)
Dire Straits (Sultans of Swing)



THE RADI&> MARKE

Record World Suggested Mar

Based on airplay and sales in similar behavioral :

Stations:
RWI

WABC WAVZ WBBF WCAO WDRC F105
WFIL WICC WIFI WKBW WPEZ WPGC
WPRO-FM WQAM WRKO WTIC-FM KDON
KFRC KYA V97 Y100 13Q Z104 96X 99X

ZRWII TIRWIII

WAYY WANS-FM WAUG WNOX WCIR |WCOL WDRQ WEFMWHB WIFE WINW WLS
KBBQ WBSR WCGQ WFLB WGSV WHBQ ‘WMET WNDE WOKY WSAI WZUU WZZP
WHHY WISE WLAC WMAK WORD WRJZ KBEQ KSLQ KXOK WLYT CKLW Q102
WSGA WSM-FM WRFC BJ105 293 KX/104 ‘

KXX/106 Q105 94Q

Tendency: i

Early on product, strong sales influence IMuch exposure for Rock & Roll. R & B |
from both R & B and Country records. crossovers active. Late on Country product.

Strong R & B influence. Last on Country
hits, strong retail influence, MOR potential.

|
. | Last This ;
: a This
Last ~ This Week: Week: “I; si( K ‘
Week: Week: . . eek: Week:
| 1 1 Chic 2 2 Bee Gees 2 1 Billy Joel I
I 2 2 Bee Gees 3 3 Pointer Sisters 1 2 Chic ’
4 3 Village People 5 4 Hot Chocolate 3 3 Toto
, 3 4 Billy Joel . 4 5 Earth, Wind & Fire 4 4 Bee Gees )
5 5 Earth, Wind & Fire | 9 6 Cheryl Lynn 5 5 Earth, Wind & Fire
9 6 Nicolette Larson 7 7 Nicolette Larson 8 6 Bob Seger
l 7 7 Bob Seger 6 8 Village People 6 7 Village People
| 12 8 Pointer Sisters 8 9 Bob Seger 7 8 Linda Ronstadt
| 6 9 Toto 14 10 Ian Matthews 11 9 Pointer Sisters
15 10 Hot Chocolate ’ 13 11 Blues Brothers 10 10 Andy Gibb
14 11 Olivia Newton-John 22 12 Rod Stewart 12 11 Eric Clapton
22 12 Rod Stewart 15 13 Melissa Manchester 19 12 Rod Stewart
10 13 Dan Hartman ‘ 16 14 Barry Manilow 13 13  Leif Garrett '
11 14 Dr. Hook 10 15 Billy Joel 18 14 Olivia Newton-John
L2 15 Cheryl Lynn 17 16 Nigel Olsson 14 15 Firefall
18 16 Ian Matthews . 12 17 Linda Ronstadt 20 16 Nicolette Larson
8 17 Barbra and Neil 11 18 Barbra and Neil 21 17 CherylLynn
| 13 18 Linda Ronstadt 23 19 Chanson 9 18 Barbra and Neil
20 19 Eric Clapton 18 20 Andy Gibb 22 19 Ian Matthews
‘ 19 20 Chaka Khan 21 21 Ace Frehley 17 20 Ace Frehley
23 21 Barry Manilow | 24 22 Chicago 24 21 Hot Chocolate
25 22 Blues Brothers 26 23 Rose Royce 15 22 Alice Cooper
16 23 Elton John | 25 24 Kenny Rogers 23 23 Rose Royce
24 24  Ace Frehley 27 25 Peaches & Herb 28 24 Blues Brothers
27 25 Chlca}go 19 26 Toto 25 25 Fore}gner
| 28 26 Foreigner | 28 27 Gerry Rafferty 26 26 Rolling Sto_nes
29 27 Gerry Rafferty 29 28 Foreigner 27 27 Barry Manilow
32 28 Rolling Stones ‘ 31 29 Leif Garrett 29 28 Gerry Rafferty
30 29 Chanson 30 30 Marshall Hain 30 29 Chanson
ildd 30 1Iseif Gaérett Add 31 Donna Summer Ex gtl) gth;EO & Herb
31 onna Summer Ex 32 Poco X eaches er
Add 32 Gloria Gaynor ; Add 33 Firefall Adds: Styx
S:
. Nigel Olsson . Doobie Bros. Anne Murray
' Adds: U8 Qemare Adds: Dbt Neil Diamond |
[ Anne Murray | goss, Gaye etc. 8lc)obleGBros.
| antana oria Gaynor
. LRB 4
| Extras: Melba Moore Eddie Money Extras: Donna Summer
ﬁea}ches 1\8’; Heﬁb Extras: Frank Mills g{oﬁton Manicli
elissa Manchester ° LRPR elissa Manchester
Rose Royce Rolling Stones . R :
' . 7. Geils Band LP Cuts: Billy Joel (Big Shot)
LP Cauts: Billy Joel (Big Shot) Gloria Gaynor Also Possible: I. Geils Band
;Also Possible: Iélan &1 Oates LP Cuts: Billy Joel (Big Shot) ?:gyﬁl?;?kf;
onzalez g .
| Raes | Also Possible: ﬁmu Stewart Hall & Oates
| ﬁobby Caldwell | ) tir;);aen Bishop
ansas
« » Captain & Tennille
Evelyn “Champagne” King Yvonne Elliman
| Glenn Sutton
Heart [

Hottest

Rock:

Eddie Money
Doobie Bros.

Adult:

Neil Diamond

Ame

ricanRadioHistornv.Com.

R & B Crossovers:

Evelyn “Champagne” King
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® Indudablemente éste ano 1978 que acaba de pasar no ha
sido del todo venturoso para la Industria Discogrifica
Espanola. Muchas han sido \as razones que no han hecho que
fuera lo boyante que acostumbraba a ser el mercado del disco
en Espana, la politica econémica del pais no ha sido todo lo
sana que debiera y hablando de politica se ha pasado por una
serie (lle circunstancias nuevas para el espanol y eso es posible
que haya decidido un tanto el mercado. Pero lo que si es cierto
s que, exceptuando algunas companias, lo que ha sucedido ¢s
que no se ha ganado tanto como en anos anteriores y el espaiiol
es reacio a reinvertir. Nos hemos cansado de repetir que en
anos anteriores esta industria facturaba mas que la conservera,
que ya es decir, todo ello basindonos en ci‘lrus oficiales; de
todas formas este afo la Hacienda Publica, corta de dinero,
ha rebuscado poder pillar una peseta y ha habido que de-
clarar mas.
Mas adelante nos encontraremos con contestaciones que
daran en el clavo de lo que ahora exponemos. Ciertamente
todo se ha encarecido vy las promociones no iban a ser menos,

Editorial

pero por otro lado seguimos encaminan-

do los pasos a las producciones extran-
jeras que lpm(lucen menos gastos a priori
y descuidamos un tanto las nacionales,
aunque esto ya suene a topico, y en este
terreno las multinacionales tienen la pala-
bra y se llevan el gato al agua, aunque
havan habido multinacionales que hayan
tenido un buen mercado con producto
netamente espanol. Las presiones del
mercado mundial han hecho que todos
se apretaran el cinturén y hay muchas
companias que no han salido airosas. Sin
embargo una gran parte de artistas y pro-
ducciones espafiolas si han funcionado
perfectamente por América y 1o solo los
de siempre. No se sabe a ciencia cierta lo
que ha sucedido, })er() ha pasado; la
Industria Fonogrifica espanola no ha
tenido un ano muy fructifero.

Hay un retrin espanol que reza como
sigue: “Una vez al afo no hace dano”.

Quiza esta queja no debiera estar diri-
gida en este Editorial, pero lo que en éste

PO Y R

momento me invade es una profunda tristeza, al darme cuenta
de lo que hasido el ano, que como yo mismo mencionaba no ha
sido del todo positivo para la Industria, pero trabajar durante
todo un ano con la esperanza de ayud};-n' a la musica y a la
Industria espanola y de crear, como cada afio, un estupendo y
prestigioso “Especial Espana” con toda la fuerza internacional.
Pero no solo es proponerselo, es totalmente necesaria la ayuda

de la Industria Discogrifica y esta no ha sido del todo satisfac-
toria. Hay companias que si tenian la obligacion de estar pre-
sentes en esta edicion especial y sin embargo estin ausentes y

otras que no tenian tanta obligacion, bien por loque han estado

durante el resto del ano o bien por otra serie de razones y estan.
Cada uno sabe como va en su casa. Nuestro agradecimiento a

estos ultimos por las ayudas brindadas a este corresponsal. Que

el nuevo ano nos traiga savia nueva, nuevas ideas y muchas

venturas que falta nos va a hacer.




Record
World

Awards

Clockwise from upper right:

Rocio Durcal, Rocio Jurado, Ana Oxa, Pecos,
Boney M., Felipe Campuzano, Manolo
Sanlucar, Betty Missiego, Bee Gees, Tequila,
‘Los Amaya, Maria Jimenez, Umberto Tozzi,
Miguel Bosé
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Solista Masculino Del Afo
Miguel Bose (CBS)

Solista Femenino del Ao
Rocio Durcal {Ariola)

Solista Masculino Extranjero
Umbert Tozzi (Epic/CBS)

Solista Femenino Extranjera
Bonnie Tyler {RCA)

Especial 1978
Rocio Jurado {RCA)

Por su Labor en el Ao
Enrique (Hispavox)
Cantante Revelacion Femenino
Maria Jimenez (Movieplay)

Cantante Revelacion Femenino Extranjero
Ana Oxa (RCA)

Cantante Impacto Masculino
Ramoncin (EMI)

Duo Nacional
Los Amaya (RCA)

Duo Nacional Impacto
Pecos (Epic/CBS)

Duo Extranjero
Travolta /Newton-John (Polydor)

Grupo Nacional
Trigo Limpio (Fonogram)
Grupo Nacional Revelacion
Tequila {Zafiro)

Grupo Extranjero
Boney M. (Ariola)

Grupo Extranjero Impacto
Bee Gees (Polydor)

Mejor Instrumental
Felipe Campuzano (Movieplay)

Mejor Interprete
Betty Missiego {Columbia)

Guitarrista Espaiiol
Manolo Sanlucar (RCA)

Ballet del Ao
Giorgio Aresu

Mejor Produccion Nacional
De Ahora en Adelante (RCA)

Autor Compositor Revelacion
S. Jimenez-J. J. Almela

Autor-Compositor del Afio
Manuel Alejondro

Mejor Produccion Regional
Monito Pereira {Zafiro)

Mejor Arreglador
Bebu Silvetti {Hispavox)

Mejor Produccion Extranjera
Fiebre del Subado Noche (Polydor)

Sello Discografico del Afio
Ariola

Sello Discografico Revelacion
Trova Records

Ejecutivo de Compaiiia
Jose Luis Gil (Hispavox)
Mejor Marketing
CBS (José Maria Camara)
Mejor Promocion
Hispavox
Mejor Promocion de TV
K-Tel
Mejor Promocion de Radio
Fonogram (F-M-)
Labor Internacional de Catalogo
Capitol
Mejor Catalogo Cancion Espaiiola
Belter

Disefto de Carpeta
Romantica Banda Local {Zafiro) -CFE-

AmericanRadioHiston.Com

Mejor Catalogo Clasico
Columbia

Programa Musical de TV
Aplauso

Programa Musical TV Impacto
Cantares

Programa Musica de Radio
El Gran Musical (SER)

Redlizador Programa Musical
Hugo Stuven

Presentador Programa Musical TV
Jose Luis Uribarri

Mejor Festival Musical
Musical Mallorca 78

Estudio del Ano
Kirios
Ingeniero de Grabacion
Jose Antonio Alvarez Alija

Editorial del Ano
Canciones del Mundo

Programa Radio Difusion
60-70 Federico P. de Lema

Mejor Labor de Prensa
Luis Carlos Buraya-10 Minutos-
Manuel Roman-Semana-

Labor de Prensa en Provincias
Manuel Martinez Henares-Leon-

Disc-Jockey del Ao
Radio Juventud-El Buho-Fco Pérez Brian

Disc-Jockey en Provincias
Juan Bautista-Puertollano-

Management
Olimac

Fotografo del Ano
Manolo

Idea Programa TV
Jose Ma lRigo-Fernando Navarrete

Idea Discografica
Chapa



Conversacion Con D. Esteban De La Puente,
Subdirector De Ediciones Sonoras, Ministerio De Cultura

By JOSE CLIMENT

W RW: ;Tiene ese Ministerio la idea de ir concientizando al espanol
de la necesidad de la musica, como cultura?

Respuesta: Efectivamente, una de las primeras medidas que el Mi-
nisterio de Cultura ha considerado necesarias a la hora de programar
una politica de las ediciones sonoras, es la de crear la conciencia,
en todos los niveles de la sociedad, sobre la importancia de las edi-
ciones sonoras y la trascendencia de su papel en los esquemas cul-
turales de nuestro tiempo.

Buena prueba de este interés por lograr una mentalizacion, a
nivel popular, de la necesidad del sonido grabado como medio de
expresion cultural, es la reciente aparicion de un libro: “El sgnido
grabado. Una revolucion cientifica al servicio de la cultura,” que
acaba de editar el Ministerio de Cultura.

Al mismo tiempo, no podemos olvidar que, en su dimensién cul-
tural, el fonograma posee numerosos puntos de contacto y de coin-
cidencia con otros medios, tales como el libro. La creacién de una
Subdireccion General de Ediciones Sonoras, y su insercion en la
Direccién General del Libro y Bibliotecas,, abona la creencia en una
feliz simbiosis de ambos medios. Sobre esta idea estamos progra-
mando un plan de promocién cultural mediante la organizacion y
dotacién de fonotecas en nuestras bibliotecas pablicas.

RW: ;Estd debidamente conciente ese Ministerio de que no sélo
es cultura la llamada mdsica culta, sini también la otra musica?

Respuesta: Este Ministerio considera que la musica, lo mismo que
la prosa o la poesia, o cualquier otra manifestacion del espiritu hu-
mano, forma parte del patrimonio cultural del hombre. La distin-
ci6n etre “musica culta” y “la otra musica” no suele ser observada

Por habernos considerado el Estudio del Ano.

ni mucho menos practicada, en el plan de actuacién cultural del
Departamento.

Precisamente, con motivo de la realizaciéon de la 1l Semana Na-
cional del disco, organizada por este Ministerio en Pontevedra y
celebrada en los Gltimos dias del pasado mes de Septiembre,, en
el programa de actos tuvieron cabida al lado de conferencias y
conciertos de la denominada “musica culta,”” otras manifestaciones
musicales a cargo de cantantes y conjuntos que, en la actualidad,
protagonizan ese otro tipo de musica que en otro tiempo se califi-
caba de “ligera” y que en nuestros dias ha adoptado sucesivas y
variadas denominaciones.

RW: Se ha hablado muchi Gltimamente de las posibilidades y ne-
cesidades de una Ley del Disco, ;habra pronto esa Ley?

Respuesta: Desde hace algun tiempo el Ministerio viene traba-
jando en la ordenacion juridica del fonograma. La grabacion sono-
ra, especialmente la musical, como Ud. sabe, recoge la letra y/o
musica que componen unos autores,, la interpretacion que le da el
artista y la creacién que de todo ello hace el productor fonogréafico.

Ademas de estos tres titulares de derechos, existe una serie de
actividades relacionadas con el fonograma, como son la fabricacion
en si misma, la duplicacién, la distribucion, etc., y todo ello re-
quiere una actualizacion de las normas que lo regulan o la apro-
bacién de alguna nueva en aquellos casos todavia no previstos.

Ahora bien, en lo relativo al marco normativo en que habran de
ser encuadrados estos temas, la propuesta no puede ser definitiva.
vd. sabe bien que la promulgacién de una ley sigue un procedi-
miento complejo y que las Cortes, que son quienes tienen la dltima

(Continued on page 10)

POR ESTA Y OTRAS RAZONES NOS SEGUIREMOS ESFORZANDO PARA DAR NUESTROS MEJORES SERVICIOS A
TODOS LOS CLIENTES, QUE SON QUIENES HAN HECHO ESTO POSIBLE.

ki i°’ ESTUDIOS KIRIOS, S. A - Cira. Son Martin de Yaldeiglesias, Km. 2200 - Apartado Correos 33 - ALCORCON (Madrid)
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por los siguientes premios
for the following awards

Betty Missiego
Mejor intérprete femenina
Best female singer

Discos Columbia S

Mejor catalogo clasico
Best classical repertoire

o AVENIDA Telf.: 200 80 40 (12 lineas)
DISCOS DE LOS MADRONOS 27 Telex.: 44316 disC e
rque del €onde de Orgaz)

, ° (Pa Telegramas -"Discolumbia”
COltlmbld S.A. MADRID-33/Spain Apartado, 2299




‘Aplauso’ con J.L. Uribarri

By JOSE CLIMENT
W A Espana, a su musica, a la Industria Fonogréfica, a la juventud y
a todos los tele-espectadores les hace falta un programa musical, al
menos semanal, que llevarse a los ojos y para ello nada mejor que
en el medio de mas difusién con que cuenta el pais, la Television.
Indudablemente esto nos lo hemos planteado muchas veces, y. al de-
cir “hemos’” me refiero a TODOS sin excepcion.

Desde el pasado mes de Julio, en las tardes del domingo, hay un
musical en antena “APLAUSO”, bajo la idea original de José Luis
Uribarri y secundado en las labores del guion vy la direccion por Solly.
Como todo programa tiene un porcentaje de televidentes a favor y
otro en contra. En este caso, y después de las investigaciones opor-
tunas, los detractores eran mas numerosos. Por eso, y no queriendo
hacer una critica subjetiva, nos hemos puesto en contacto con José
Luis Uribarri y le hemos rogado que nos contestara a un cuestiona-
rio, que reproducimos fielmente, en espera que cada uno pueda
hacer su critica, constructiva o destructiva:

Pregunta: ;Como nacio este programa, se buscaba hacer verdade-
ramente el programa musical que hacia falta en el medio y en la In-
dustria?

Respuesta: Nacié ‘‘Aplauso” con una gestacion cortisima de tan
s6lo un mes de preparacion desde el nacimiento de la idea hasta la
salida el 16 de Julio del primer programa. Tal vez porque el verano
de la Primera Cadena estaba falto de algiin musical, mencion aparte
de “300 Millones” o los enlatados “Escala Internacional.” Primero
se pensé en un “hit parade” en toda regla, pero el desafio, que yo |
acepté, asusté a determinadas personas...En tan s6lo una semana
nacié la idea de este “‘magazine-musical”’ que yo titulé “Aplauso”
porque cuantos alli vienen han merecido ya en sus respectivas ca-
rreras ese ‘“‘aplauso popular’ y nosotros les queremos dar el nues- l

tro. En cuanto si es el programa que ““hacfa falta a la Industria,” te
diré que cada artista que aparece vende en esa semana una muy no-
table cantidad de discos...a decir de los propios hombres de la
promocion. “Aplauso”, por tanto, sin proponérselo, sin pensar mas
que en el publico, que es lo que le importa, vende discos.

Pregunta: ;Cree que los concursos, del tipo de los de “Aplauso,”
son verdaderamente necesarios a la hora de captar audiencia?

Respuesta: Los breves e intrascendentes 'juegos,” que no sesudos
concursos, estan ahi simplemente para separar canciones de cancio-
nes y artistas de artistas en el Estudio. Nunca hemos pretendido ha-
cer un “programa de concursos,” sino simplemente hacer unos jue-
gos, muy breves, al estilo de las paginas de pasatiempos que tiene
toda revista; “Aplauso” es una revista musical, pero revista al fin y
al cabo.

Pregunta: ;Aln asi, no se podian haber preparado algo mas, para

que éstos tuvieran mejor calidad y que quien concursara estuviera
mejor preparado?

Respuesta: El éxito de cualquier juego o concurso radica en la
preparacién de los que participan o concursan. Chicos de toda Es-
pafa son seleccionados por José Luis Fradejas para actuar en “lLa
Juventud Baila.” Los escogemos acudiendo a Barcelona, Sevilla, etc.
Los premios también son modestos como los pasatiempos. Es un
programa musical y lo demés sirve de separacion entre la musica.

Pregunta: ;Es, en todos los casos, necesario la utilizacion del Play
Back total?

Respuesta: Absolutamente necesario en un programa de cien mi-
nutos, que grabamos en dos dias completos de Estudio. Hugo Stuven
esta haciendo ““una machada” auténtica en plena época de vacacio-
nes de personal de TVE. Por ello hemos sido felicitados. Yo odio

(Continued on page 12)

EUROSONI

C

ESTUDIO DE GRABACION CON SU NUEVA DIMENSION
EASTLAKE, DA LA NOTA.

Ma Teresa, 16 -Madrid 28-

Tel. 2465373 y 2558812
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LOS ARTISTAS

MAS IMPORTANTES
PARA EL. MERCADO
LATINOAMERICANO

ESTAN EN CBS ESPANA

Avda.Generalisimo, 25-Madrid -16

= - VN \
LoLITA L 50 mm‘mm

/ | €4
. ’* ' VoA A ¥
" d\;&

ARLO A GODO OS DE PALACA A LAREDO

R .

v/
3)

b ¢ , Ty
OR DA A BA : . 'm

W e

Proximos lanzamientos: LA MISA CAMPESINA -LP
con Miguel Bosé, Ana Belén, Elsa Baeza,Mocedades, Laredo y El Guadalupano

VICTOR MANUEL - LP “Soy un corazon tendido al sol”
ANA BELEN-LP
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D. Esteban de la Puente

(Continued from page 6)
palabra, tal vez posean en su agenda otros temas que requieran
interés prioritario.

Por otra parte, los temas que de manera muy somera le acabo de
exponer, podrian ser tratados sobre bases normativas de distinto
alcance; o bien, podrian ser regulados en esa Ley del Fonograma o,
por ejemplo, dntro de la Ley de Propiedad Intelectual para lo cual
se estudiarian y analizarian las pertinentes reformas.

Esperamos que estos proyectos se vayan perfilando y lleguen
pronto a ser una realidad.

RW: Y esa posible Ley ;ayudard a las producciones y a las em-
presas espanolas?

Respuesta: En general, el fonograma, como vehiculo de difusion
de la cultura, debe tener la proteccion que el Estado concede a
ésta y a los medios por los cuales se da a conocer.

La misma proteccion que el Estado concede al libro o a la pren-
sa, por ejemplo, debe darla al fonograma. Dentro de esta linea ge-
neral caben especificaciones concretas sobre las produciones y em-
presas espafiolas, cuyo tema es objeto de estudio en los trabajos
que sobre el particular estamos realizando.

El Ministerio se propone prestar una especial atencién a las edi-
ciones sonoras de calidad y en este ambito no ignoramos que, hasta
la fecha, la musica espafola, —esto es, la obra de autores y com-
positores espafioles— ha sido la cenicienta de los repertorios de
musica orquestal e instrumental en la produccion discografica na-
cional.

Pienso que uno de los mas importantes objetivos que debe per-
seguir la empresa discografica nacional,en este planteamiento ge-
nérico de promocién cultural es, precisamente, el de dar a conocer,
a través de ediciones de calidad, aquellas creaciones de autores es-
paioles que son, a veces, casi desconocidas para el publico aficio-
nado; y esto comprende, tanto la obra musical como la obra lite-
raria. Habra, pues, ayuda a la produccién nacional, pero, insisto,
siempre que el producto posea una necesaria calidad.

RW: ;Podran contar las empresas espafiolas, para sus produccio-
nes, con alguna reduccion en los impuestos, que tltimamente es-
tdn siendo demasiado altos?

Respuesta: Como le he dicho anteriormente, se trata de conse-
guir el maximo de ayuda a la produccién fonografica y especial-
mente a la espanola.

Cualquier persona razonable opina —y yO comparto esa opi-
nion— que la cultura no debe estar sometida al Impuesto sobre el
Lujo y, en general, no debe sufrir gravamen alguno. Actualmente ni
los libros, ni la prensa, ni las revistas, tributan por este concepto al
Estado; es por esa razéon por la que al someter a gravamen la cul-
tura difundida a través del fonograma, se realiza una evidente dis-
criminacién entre iguales medios de comunicacion cultural.

RW: ;En su momento se podra conseguir que las importaciones
de materiales para el prensaje de discos, por compaiifas multina-

Conversacion Con el Sr. D. Antonio Ortega,

Subdirector General de Discos Zafiro S.A.

B RW: Logros obtenidos y futu- Futuro de la Sociedad: En
ro de la compafia en cuanto a | cuanto a artistas debemos adver-
artistas tanto nacionales como | tir que la Sociedad Espafiola esta
internacionales? superando un profundo cambio
Respuesta: Logros: Nuestro | no sélo en su forma de pensar,
principal objetivo en 1978 fué | sino en sus gustos por la masica,
mejorar nuestras instalaciones, | por ello pensamos que lo hecho
poniendo en marcha el edificio | hasta ahora en el campo de la
central de la Sociedad, donde | musica Pop no puede pesar mu-
agrupar todos los servicios. Este | cho de lo que debamos hacer en
objetivo se cumplié felizmente y | el futuro y ese sera nuestro ma-
se ha traducido en un importan- | ximo empeno, tratar de lanzar
te edificio que alberga los mas | durante el aio 1979 los nuevos
modernos servicios e instalacio- | valores y las nuevas formas de
nes que una compaiia podria | hacer mdsica de acuerdo a la
desear. evolucién de nuestro pais.
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cionales, paguen unos royalties extras por cada disco vendido y
que estos extras puedan ser aplicados en ayudas a la Industria Na-
cional? | incluso, ;podrian establecerse distintos precios de venta
para los discos, ,mds altos a las producciones extranjeras, para ayuda
a las empresas espanolas y a los compradores de discos?

Respuesta: Tanto la importacién de productos comerciales e in-
dustriales, como la fijacion de determinados precios,, aunque éstos
tengan una finalidad compensatoria, es algo que escapa de la com-
petencia del Ministerio de Cultura, si bien éste, naturalmente, pue-
de prestar su colaboracion en la tarea de ordenacion de los diversos
sistemas y procedimientos tendentes a la proteccién y al apoyo de
la produccién cultural nacional.

RW: En todos los paises “El Disco es Cultura.” Con esa nueva Ley
;podra existir ese slogan en las carpetas de los. discos espafioles?

Respuesta: E| slogan ‘el disco es cultura” que, desde luego, no
es nada nuevo en las cubiertas o carpetas de los discos, tengo en-
tendido que ha sido utilizado ya anteriormente en varios paises
americanos— puede ser usado libremente por cualquier editora
fonogréfica, ya que no es preciso que ninguna norma legal lo re-
conozca o autorice expresamente.

RW: Dentro del tema de la pirateria, que en esta irdustria es
demasiado fuerte, ;existirdin apartados que nos puedan librar de
todos los piratas del disco, en sus determinadas especies?

Respuesta: La pirateria, como fraude a los derechos del autor,
del artista y del productor, es algo que estd sancionado tanto en
nuestro Codigo Penal como en la Convencién de Ginebra de 1971,
suscrita y ratificada por Espana.

Erradicar la pirateria es el deseo no soélo del Ministerio, sino de
todas las personas y organizaciones que trabajan legal y licitamente
en la produccién de fonogramas.

Este Ministerio considera que es uno de los temas que con mayor
energia y claridad deben quedar expuestos en cualquier cuadro de
normas qué pueda aprobarse en el futuro.

De todas formas, Ud. habra podido leer en la prensa cémo, re-
cientemente, la Audiencia Provincial de Barcelona, ha dictado una
sentencia condenatoria por duplicacién ilicita de musicassettes. En
cuanto al tema del fenémeno que se denomina como ‘cover-ver-
sions’”’ y que consiste en ofrecer al mercado musicassettes inducien-
do al consumidor a error, al hacerle creer que adquiere la interpre-
taciéon de un artista que luego no se contiene realmente en la gra-
bacién, es evidente que atenta a las normas del comercio y en mu-
chos casos puede estar incluso dentro del Cédigo Penal.

También sabemos que el Ministerio de Comercio estd enterado
de este fenémeno y piensa adoptar las medidas oportunas. Uno de
estos casos se encuentra en estos momentos ante los Tribunales
de Justicia, habiéndose dictado ya auto de procesamiento, contra
los presuntos culpables.

RW: Aparte de todo lo concerniente a la Ley del Disco, ;tendra
esa subdireccién general obligaciones, deberes y derechos para con
la Industria Fonografica Espanola?

Respuesta: Las relaciones de la Administracién publica con los
administrados, sean éstos personas naturales o personas juridicas,
se encuentran reguladas por normas de dmbito y naturaleza supe-
rior que, unas veces- de modo genérico y otras de manera concreta,
ordenan estas. mutuas relaciones. No es preciso, ,en absoluto, pro-
mulgar una Ley del Disco para que exista, en un orden juridico-
administrativo, esa serie de cauces por los que discurren las rela-
ciones de la Administracion y las personas interesadas en la pro-
duccién discografica.

Aparte, pues, de las normas de cardcter genérico existen otras es-
pecificas que regulan las relaciones de la Administracion con los
adminitrados, y en nuestro caso, destacan las relativas a la inscrip-
ci6n de las Empresas en los diferentes Registros que obran en el
Ministerio. Tanto las Empresas productoras de Fonogramas, como
los fabricantes, los estudios de grabacion, las importadoras, las edi-
toras de partituras musicales, ,etc. .. .todas deben cumplir una serie
de requisitos, tanto para obtener su inscripcion en el Registro co-
rrespondiente, como durante su actividad profesional.
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LA COMPANIA RENELACION del ano

D. Manuel Paz-DIRECTOR GERENTE

—Cuzndo nuestra Compaiifa apareci
en el mercado espafol, fueron muchos
los que catalogaren de locuras nuestros
objetivos. En aquellos momentos era.
mos y alin somos conscientes de la
problemética de mercado gue se nos
planteaba; problemética que hemos su-
perado trabajande con honestidad y
cuidando_ nuestras  producciones con

oy =5

vistas a nuestro propio mercado asi
como al Americano y Europeo. La agre-
sividlad—de TROVA RECORDS. se debe
a2 un equipo de trabajo, joven, dina-
mico con optimismo y una gran fé en
el futuro discografico. Esperamos con
impaciencia que en nuestro pais el
disco sea catalogado como elemento
de cultura,

B 5: )
7

,41,(

ALK

D Alberto Nunez Palacio-DIRECTOR ARTISTICO

—En Ja medida que las condiciones
técnicas y artisticas de la produccidn
espaiiofa han evolucionado favorable-
mente en los ultimos afios (hasta situ-
arse a la--par del resto de Europa y
EEU.U), Espaiia se convierte en una
plaza cada dia mis interesante. Si a
esto sumamos la importancia que co-

mo mercado tiene el bloque tberoameri-
cano en general y la aceptacion que
alli—tienen nuestros productos, el va
lor de Espafia como—enclave estraté.
gico salta a la vista. TROVA RECORDS
es tan joven como optimista y pujante
con respecto al futuro.

J
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J. L. Uribarri

(Continued from page 8)

grabar; odio el previo o ““play back,” pero este programa nacié con
estos condicionantes. Primero porque en domingo no hay artistas en
Madrid para hacer un programa con las estrellas de primera magni-
tud que estan desfilando por “Aplauso.” Hay que grabar entre se-
mana; tampoco habia personal. Y segundo porque, de no hacer el
programa en “previo,” nunca se grabaria en dos jornadas y la con-
tratacion de musicos, orquestas y grupos, desbordaria nuestro presu-
puesto. De cualquier forma, la falta de tiempo, es el mayor “handi-
cap” para grabar en Play Back.

Pregunta: Dentro de que nos parece una labor muy loable e in-
grata, ;no opina que le falta un poco de preparacién en ciertos as-
pectos, y que, por ejempo, las entrevistas a las casas de los famosos
estan faltas de preguntas relacionadas con la profesiéon de cada uno?

Respuesta: Manuel Roman y Eduardo Stern han entendido muy
bien lo que necesitaba esa parcela de "“los famosos de la cancién en
sus casas.” Lo interesante era eso, ‘‘enseiiar sus casas” y al mismo
tiempo preguntarles cosas sobre su vida y su trabajo. Pretender hacer
“a fondo” con cada artista, es muy hermoso, pero seria “a fondo.”
Esto es un microespacio de “Aplauso’” que sirve, sin salirse del tema,
para separar actuaciones de otras actuaciones que vienen a con-
tinuacién. ;No lee usted las revistas espanolas musicales o las del
corazdn? ;No priva lo grafico sobre el texto? jPues eso es lo que se
pretende con ir a la casa de los famosos!

Pregunta: La Industria Fonogréfica y los criticos especializados, in-
ternacionalmente, se quejan de que hay pocos comentarios profesio-
nales, hechos por profesionales, sobre los cantantes, compositores,
producciones, etc., del mundo de la musica espafiola. ;No cree que
hubiese sido una buena idea incluirlos en este programa, o por el
contrario opina que eso merecia un programa especial?

Respuesta: A mi sélo se me estd quejando usted al hacer esta pre-
gunta...Con el ritmo que exige todo programa de TV, es absurdo
meterse en hacer demagogia sobre los cantantes y actuantes en ge-
neral. Ese seria otro programa en todo caso. Este es simplemente un
““magazine musical”’ que no entra mas que en el terreno de la dis-
traccion y no pretende otra cosa para el heterogéneo grupo de es-
pectadores de los domingos. A mi, qué duda cabe, me gustaria hacer
también un programa musical que tuviera otra profundidad y otro
tratamiento mas erudito, pero ni podria ser a esa hora del domingo,
ni de tanta duracion.

Pregunta: ;Esta usted plenamente satisfecho con el equipo humano
con el que cuenta o hubiera preferido contar con alguien mas, al-
gun especialista mas, etc?

Respuesta: He encontrado en Julio el mejor equipo de que se po-
dia disponer: de una gente muy profesional dispuesta a dejarse la
piel y las vacaciones en la cuneta con tal de salir airoso del desafio
de un programa de envergadura en pleno verano y con muchos ele-
mentos en contra. El equipo humano, empezando por el veterano
Solly, y siguiendo por el productor, el realizador Hugo Stuven para
Estudio y Eduardo Stern para filmados, asi como José Ramén Pardo,
Fradejas, etc., etc., no es facil de superar. No he podido tropezar
con mejores y mas entregados profesionales. .. Si el programa no le
gusta a usted es porque usted queria otro programa. Lo siento; a
mi me parecié que éste podia cumplir lo que me pedia la Direccién
de TVE.

Pregunta: ;Opina usted que “300 Millones” le coarta en algo a
““Aplauso” o por el contrario al ser aquél destinado a otra audiencia,
y en un horario bastante interspestivo, en absoluto puede perjudicar
en ningin momento a ‘““Aplauso’’?

Respuesta: ;Pero qué me dice? “300 Millones” naci6 con unos
fines y sigue cumpliendo la meta que le trazaron. “Aplauso” ha na-
cido con unos fines y esta cumpliendo los que se le pidieron. No
tienen nada que ver mas que la presencia de cantantes. Es como
querer comparar “625 Lineas” con “300 Millones” o con ‘‘Aplauso.”
El programa “625 Lineas” estd para promocionar los programas de
TVE de la semana siguiente o de préxima produccién, sin mas; si se
complica la vida es otro problema y otro programa. “300 Millones”
estd para mantener ese nexo de unién con los paises de habla es-
pafiola a través del satélite y mostrando al mundo Iberoamericano
lo que quiere conocer de nuestro pais. En ese programa sélo llevan
cantantes en caslellano. Nuestra gama es mucho mas rica y por ello
samos mucho mas musicales que los demas. No hay competencia
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de ningdn tipo. Desearia una mayor coordinacién en musicales de
TVE para que todos cuantos llevamos cantantes a los programas, su-
piéramos en cualquier momento de los que podemos disponer sin
reiterarnos; de esa falta de coordinacién se aprovechan algunos. Con
‘““Aplauso” no han podido y lo digo con toda satisfaccién.

Pregunta: ;lLos artistas que intervienen en el programa lo hacen
dentro de un orden preestablecido o por presiones de las compa-
fias discograficas y simpatias?

Respuesta: Ni por una cosa ni por la otra jDios nos libre! Siempre
tratando de distanciarlos de cualquier otro programa en el que hayan
aparecido o vayan a aparecer en TVE, elijo las actuaciones con arre-
glo a las preferencias del publico que creo conocer. Siempre dentro
de unas posibilidades de dos tipos: econémicas y de convocatoria
en verano. Lograr artistas de la primerisima calidad que he tenido
durante Julio y Agosto, ha sido un Calvario. Lo hemos logrado y me
satisface sobremanera porque muy pocos daban un penique por nues-
tra aventura.

Pregunta: En un principio se hablaba de 13 programas y ahora se
ha ampliado la cifra, a su juicio, ;cree que es debido a la calidad o
a que no hay otro musical preparado para su emisién?

Respuesta: Si se amplia o no, no es mi problema. Yo me compro-
meti a una serie de 13 programas. Si fuera un fracaso, TVE lo retiraria
inmediatamente. Si continia es porque son conscientes de la au-
diencia lograda.

Pregunta: Estd usted verdaedramente satisfecho con el programa?

Respuesta: A nivel de haber cumplido con creces lo que se me
habia pedido, si. Eso nunca puede interpretarse con mi conformi-
dad total. Me parece que cada programa ha ido logrando un ““mais
dificil todavia” en cuanto a contenido. Vuelvo a repetirle que nadie
daba un penique por nosotros y estamos en 81 de audiencia. ;Sabe
lo que significa eso para un programa que lleva 8 ediciones o se-
manas, perdido en las tardes veraniegas de los domingos?

Pregunta: El programa que esta preparando Luis Aguilé, cree que
podra beneficiar o perjudicar a “Aplauso’”?

Respuesta: Ni una cosa ni la otra. No tienen nada que ver unos
programas con otros. Ojala hubiera mas musicales. Eso crearia un
interés en cada uno por lograr mejores figuras.

Pregunta: Usted es un hombre ocupadisimo y lleno de compro-
misos. Después de este programa, ;propondrd a la Direccion de TVE
otro; tratard de seguir haciendo el mismo, o por el contrario, vol-
verd a ocuparse solamente de la Direccion de Relaciones Puablicas
de RTVE?

Respuesta: Me volveré al Gabinete de Relaciones Publicas imme-
diatamente que me lo diga la Direccion de TVE.

Pregunta: Por ultimo, y aunque no sea nada verdaderamente re-
lacionado con “Aplauso”, nos gustaria saber si hay decisiones sobre
el préximo Musical Mallorca 79, si serd una edicién similar o si cam-
biard en algo?

Respuesta: No conozco mas de lo que usted sabe. Yo estoy to-
mando previsiones por si se celebra Mallorca 79. Se lo estin pen-
sando demasiado en Palma y luego vienen las prisas que siempre
son desaconsejables. De celebrarse cambiaria muy poco o nada en
su estructura y Gnicamente el esfuerzo radicaria en conseguir las me-
jores participaciones para la mostra. Como fechas preventivas nos
hemos marcado la primera quincena de Mayo.

Conversacion Con el Sr. D. Angel Prieto
Jefe Del Departamento Intl. De Safiro S.A.

By JOSE CLIMENT

X RW: ;Como se pulsa el mo- | lude (Estados Unidos), actual-

mento internacional de los cata-
logos siendo una compania neta-
mente nacional?

Respuesta: Indudablemente Za-
firo es una compania nacional,
pero no por ello deja de con-
templar cualquier movimiento
internacional que pueda ser be-
neficioso a la hora de introdu-
cirlo en nuestro pais. De hecho,
Zafiro cuenta en la actualidad
con catdlogos de la importancia
de Dick James (Inglaterra), Pre-
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mente el catilogo mas importan-
te en cuanto a mauasica Disco se
refiere, Far Out (Estados Unidos),
catilogo éste que dard mucho
que hablar en los proximos me-
ses de 1979, al margen de nume-
rosas producciones independien-
tes tanto de Francia como de
Alemania.

En consecuencia el ano 79
servird de estimulo para que Za-
firo siga potenciado y a la vez
ampliando la linea internacional.
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ConversacionConElSenorD

on Emilio Martinez, Director

De La Sociedad General De Autores De Espana

By JOSE CLIMENT
® E| Sefor Martinez, nos explica
la situacion actual de la Sociedad
y los cambios a realizarse:

Cuando estas lineas se publi-
quen, la Sociedad General de Au-
tores de Espana (S5.G.A.E.) habra
experimentado una sensible mo-
dificacién en su régimen de fun-
cionamiento, ya que las nuevas
normas estatutarias aprobadas
por su junta General el dia 21 de
Junio de 1978 plantean un dis-
tinto funcionamiento de la Enti-
dad, mas acorde con lo que es
la moderna administracién del
derecho de autor, terminando, a
su vez, con un sistema que habia
llevado a que intereses particu-
lares primaran sobre el fin gene-
ral de proteccién que una ad-
ministracion de derecho de au-
tor debe entranar. El lector no
es ajeno a que una serie de pro-
blemas surgidos en la Ejecucion
mecanica dependiente de la en-
tonces designada Seccién Musi-
cal, habia conducido a an6émalas
situaciones que solamente unas
nuevas normas estatutarias po-
dian poner remedio. Esto es lo
que la S.G.A.E. se impuso, a par-
tir de su conflictiva Junta Gene-
ral del 31 de Mayo de 1977 y es-
to es lo que creemos que ha con-
seguido. Se van a concatenar dos
posturas fundamentales para una
buena administraciéon del dere-
cho de autor: una, la que parte
de un punto de vista especifica-
mente técnico, es decir, de pura
administraciéon; y otra, coadyu-
vante con la anterior, la de la ex-
periencia autoral y, en definiti-
va, de quien desenvolviéndose
en el variopinto mundo del de-
recho de autor, puede aportar a
la técnica administrativa la reali-
dad de lo que ocurre en el mun-
do de la Propiedad Intelectual.

Todo este planteamiento lo
comprendieron masivamente los
socios de la SGAE, cuando el 21
de Junio de 1978 aprobaron la
reforma de Estatutos, pues todo
cuanto pueda decirse en contra
de esa masiva aprobacién no es
mas que consecuencia de la agria
e indignada reaccién de quienes,
con esas nuevas normas estatu-
tarias, se veian privados de todo
aquello que les habia permitido
llevar a cabo una gestion de la
Entidad, que habia conducido a
ésta al borde del desprestigio.

La S.G.A.E.,, con sus nuevos
planteamientos, puede afrontar
serenamente, no solamente los
problemas propios de sus nacio-
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nales sino también los de todos
los socios de entidades extranje-
ras con las que mantiene cordia-
les relaciones, y abrirse, funda-
mentalmente, al mundo de la
Propiedad Intelectual de habla
hispana, para en él ocupar el lu-
gar que enten demos corresponde
en la dfeensa del derecho de
autor, en favor del amplio abani-
co de la actividad artistica de to-
das las nacionalidades que se pro-
ducen en la América Hispana.

Emprende la SGAE este nuevo
camino con la confianza y buena
fe de quienes han respaldado su
reforma estructural; pero tam-
bién y no debe olvidarse, con la
oposicion de quien, no con tan
buena fe, pretende que nada de-
biera cambiar para que todo si-
guiera en las condiciones, enten-
demos que todavia empeoradas
si no se hubiera puesto remedio,
a cuanto habia acontecido hasta
el 31 de Mayo de 1977.

La SGAE seguira teniendo pro-
blemas, como los han de tener
todas las Sociedades de Autores
del mundo, ya que la proteccion
administrativa y defensa del de-
recho de autor es una de las mas
dificiles e incomprendidas tareas
que en la vida ciudadana ha de

llevarse a cabo. Pero estos pro-
blemas seran los logicos de los
l6gicos planteamientos, no deri-
vindose de actuaciones que am-
parando un demagégico protec-
cionismo al derecho de autor es-
panol, pretendian el beneficio de
unos pocos en detrimento de una
enorme mayoria.

La SGAE se siente saisfecha de
que en el ambito nacional ha en-
contrado la comprensién de sus
Autoridades, que con sus actos
no han hecho sino poner a cada
cual en su sitio. Y en el ambito
internacional el respaldo dado a
su gestién por la Confederacion
Internacional de Sociedades vy
Compositores (CISAC), como es
de ver en la carta que con fecha
10 de Mayo de 1978 el Presiden-
te de dicha Confederacién, D.
Werner Egk, dirigi6é al Presidente
de la Sociedad General de Auto-
res de Espana, D. Federico Mo-
reno-Torroba, que a continua-
cion se transcribe:

“Querido Sr. Presidente y
estimado Maestro:

Con muy viva emocién, ya lo
sabe Ud., ha escuchado el Con-
sejo de Administracion de la
CISAC, reunido en Buenos Ai-
res los 4 y 5 de Abril dltimo, el

Conversacion Con El Sr. Alberto Galtes

By JOSE CLIMENT

® Para salir al paso a una serie
de rumores que han estado cir-
culando en los Gltimos meses, le
efectuanos dos preguntas al Di-
rector Gerente de Discos RCA de
Espaiia, D. Alberto Galtés:

RW: Sr. Galtés, me gustria me
aclarara unos puntos que creo de
interes para todos.

Galtés: Con mucho gusto.

RW: ;Es cierto que hubo un
momento en que se iba a crear
una coalicién de empresas multi-
nacionales?

Galtés: No sé nada al respecto,
ni lo creo. Pienso que se trata
mas bien de una broma de mal
gusto.

RW: Se sabe que va a haber
una Ley del Fonograma que am-
parara al Disco. ;Cémo ve usted
la repercusion de esa Ley en el
producto nacional?

Galtés: Efectivamente la AFE
(Asociacién Fonografica Espafio-
la) viene trabajondo en pro de
esa Ley del Fonograma desde ha-
ce mucho tiempo. Es un proyec-
to que probablemente prospera-
rd pronto. Lo que si es cierto es
que la Administraciéon hoy tiene

conciencia de la problematica de
la Industria Fonografica Espafo-
la a través de la Direccion Gene-
ral de Ediciones Sonoras, que el
Ministerio de Cultura ha creado
recientemente y que nunca antes
habia existido. En cualquier caso,
la repercusién que en su dia pu-
diera tener esta Ley en el produc-
to nacional seria, indudablemen-
te, altamente positiva.

En este sentido, desearia acla-
rar que la RCA, al igual que otras
companias internacionales,, y ello
me consta, estd promoviendo en
Espafa los artistas y productos
locales mucho mas que los in-
ternacionales; y esto es facilmen-
te demostrable con las cifras de
unestras inversiones y gastos en
la creacién y promocién del pro-
ducto nacional.

Con esto quiero salir al paso
de quienes se atreven a decir que
la culpa de que no haya mas dis-
cos de éxitos nacionales es nues-
tra. Nada mas falso. Por otra par-
te, para nosotros es mucho mas
rentable un éxito nacional que
uno internacional.
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informe a la vez claro, preciso y
completo que le hizo con toda
lealtad u estimada Sociedad, por
mediacién de su Director Gene-
ral, sobre los fraudes observados
por ésta en lo que concierne a
la veracidad de cierto namero de
ejecuciones musicales por me-
dios mecanicos durante anos.

Al mismo tiempo que rinde
homenaje a la honradez de esta
actitud y a la firme determina-
cion de u tedes de poner en
practica todos los medios nece-
sarios para remediar definitiva-
mente la grave carencia que se
produjo en determinado momen-
to en el seno de una de las Sec-
ciones de esa Sociedad, el Con-
sejo de Administracion de la
CISAC deseo también asegurarle
todo su apoyo moral en la accion
imprendida por Uds. para poner
orden en el funcionamiento de
la SGAE, por medio de las nece-
arias reformas de estructura ten-
dentes a evitor que estos hechos
se vuelvan a producir.

S6lo puedo animarle para que
continde hasta el final y con to-
das sus consecuencias la obra de
rectificacién que efectdan actual-
mente de manera que la SGAE, al
culminar esta indispensable re-
forma, pueda nuevamente enor-
gullecerse justificadamente del
pre tigio de que goza cerca de
sus Sociedades hermanas.

Le ruego acepte el testimonio
de mi alta consideracién.”

Sepan los lectores y cuantos
tengan relacién con el mundo
del derecho de autor que la
SGAE es una entidad totalmente
abierta al exterior y deseosa de
quien desea conocerla a fondo,
no tiene mas que acercarse a
ella para obtener cuanta infor-
macién considere precisa. Y fun-
damentalmente sepan los intere-
sados en el mundo intelectual de
habla hispana que la SGAE se ha
puesto en marcha para lograr una
indudable presencia en los pai-
ses de América.

Ya no es ocasién de mas dia-
tribas ni de cruces de opiniones,
sino que ha llegado el momento
en que la SGAE reafirme el pres-
tigio que tenia logrado y coad-
yuve a la mejor proteccion del
derecho de autor a partir de un
ano, precisamente el de 1979,
que entraha también para ella
una gran efemérides que concu-
rre en su pais: cumplirse el pri-
mer centenario de la Ley de Pro-
piedad Intelectual espafola aun
vigente, de 10 de Enero de 1879.

$ECTION 1I
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Polygram Presents Achievement Awards at Natl. Meet

W NEW ORLEANS—At the close
of the Polygram Distribution
team’s first national convention
held here last week, special
achievement awards were pre-
sented during the awards ban-
quet, the final event of the con-
vention.

Awards for superior perform-‘
ances in 1978 were given for each |
position at the branch level. The
Branch Of The Year Award went
to the Miami branch and Larry
Hensley, Miami’s branch man-
ager, who received the prize of
an all-expense-paid trip for two
to anywhere in the world.

John Lanford, from Polygram’s
Atlanta branch, accepted his
award for Sales Representative Of
The Year. The Merchandising/
Sales Specialist winner for the
year was Thure Gray, from Poly-
gram’s Seattle branch. Boston’s
Leslie Clifford, recently promoted
to national advertising manager,
picked up her award for market-
ing coordinator of the Year. Lan-
ford, Gray and Clifford each won
an all-expense trip for two to
either Hawaii or Europe.

The Branch of the Month
Award for the month of Decem-
ber, 1978, went to Shelly Rudin,
New York branch manager, and
the entire New York branch. Sin-
gles specialists were evaluated on
a regional basis and the winners
for the fourth quarter were Judy
Bochner (New York branch) for
the eastern region, Don Studley

BPI Predicts Higher
UK Retail Levels

8 LONDON—The British Phono-
graphic Industry is predicting
only a slight increase in retail
levels for 1978, though the total
may reach 350 milion pounds, a
jump from 272 million the pre-
vious year. Trade value for 1978
should reach approximately 240
million pounds, but in real terms
this figure is still well below the
1974 bom level-—at least 20 per-
cent down. The high figure re-
flects price rises through the year
and a boom in single sales.

Quarterly BPI sales figures just
published for July to September
show a massive leap in singles
sales—up by 58 percent (units)
and 82 percent (value) compared
to the same period in 1977.
Cassettes were up by 14 percent
(units) and 23 percent (value)
with a price rise of eight percent
and Ips are the most disappoint-
ing, echoing industry concern
here for static sales. There is
only an eight percent increase in
units over the same 1977 quarter
and 25 percent in value, including
the rises of around 16 percent in
price. The total value of deliveries
to the trade was up by 32.5 per-
cent compared to the same 1977 l
period.
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(Atlanta branch) for the southern
region, Bob Finot (St. Louis
branch) for the midwestern region
and Allan Flaum (Los Angeles

branch) for the western region.
The sales department presented
other Polygram Distribution de-
partments with special apprecia-
tion plaques for their contribu-
tion to the achievements made in
1978. Accepting the awards were
Maurice Thibodeau, traffic man-
ager, from the traffic department;
Bob Cappiello, vice president of

finance, from the finance depart-
ment; Bert Franzblau, vice presi-
dent of operations, and Ed Simek,
director of inventory and produc-
tion, from the operations depart-
ment; Art Whitmore, vice presi-
dent, and Marty Cullen, director,
from Polygram’s management in-
formation systems department,
and operations managers Dale
Johnson, Ron Corya and Dean
White from the Sun Valley, In-
dianapolis and Union depots, re-
| spectively.

(Continued on page 60)

RSO Names Smith

Disco Promo Dir.

B LOS ANGELES — Arnie Smith
has been appointed director of
national disco promotion for
RSO Records, it was announced
by Rich Fitzgerald, vice president,
promotion, for the label.

Smith will work closely with
disco radio stations and disco
record pools throughout the
country, providing record service
and other assistance to the disco
market.

Okun’s '70 Songbook Reflects
Artists’ Shift to Personal Themes

By SAMUEL GRAHAM
B LOS ANGELES—With the No-
vember, 1978 publication of
“Great Songs of the ’70s,” ar-
ranger/editor (and record pro-
ducer, for John Denver and
others) Milton Okun has now
supervised the issue of three an-
thologies of various popular songs
representing the output of many
songwriters in the last two dec-

- ades. ““Great Songs of the ’70s”

follows two volumes of “Great
Songs of the ’60s;” all three, as
well as Okun’s Lennon/McCart-
ney anthology, are published by
Times Books, a division of Quad-
rangle/The New York Times Book
Co., Inc.

“l hadn’t planned on doing this
book until the New York Times
suggested it in 1976,” Okun told
RW recently. “I suppose they saw
that both ‘Great Songs of the '60s’
had been hits, so they decided
to go ahead with this one. They
had originally wanted it out as
early as '77; | felt that it shouldn’t
be done until the decade was
over, but then again, | think this
one will do well enough to war-
rant a volume 2. And the second
volume from the sixties wasn’t
published until ’74.”

There are two major ideological
differences between ‘“Great Songs
of the '70s” and the anthologies
that preceded it, according to
Okun. First and foremost, as he

explains in his written introduc-
tion, is the lyrical content of the
songs themselves. Whereas the
first collections were “advertised
as ‘a social document you can
play on your piano,’” he writes,
“and it is true that the sixties
were the years when the great
social movements found voice in
song,” the anthology of 81 songs
from the seventies ‘“makes few
direct references to social issues.”
Instead, “the dominant feature of
the songs of this decade is the
personal, internal search for self
or the meaning of life.” As ex-
amples of this dichotomy, Okun
offered a comparison between
Janis lan’s early “Society’s Child"
and her more recent ‘At Seven-
teen,” or the Bee Gees’ ‘‘New
York Mining Disaster, 1941” and
“You Should Be Dancing.”

The second vital difference
came with the actual selection of
the material. “The songs | used
are a combination of what | think
are the most representative right
now and what will represent the
seventies twenty years from
now,” Okun said. “A larger per-
centage of these songs were big
hits. In the sixties, | thought |
knew better than the public; but
my attitude has changed about
what is popular also being good.
There’s got to be a germ of com-
munication in a song that sells
millions, and | think respect

Congrats for Tanya

e R

| / - [, 4

Congratulating MCA recording artist, Tanya Tucker, backstage after her soldout Roxy

engagement are, from left: Bob Siner, president/MCA Records; sister LaCosta, and
brother, Don Tucker. Tanya's Rexy engagement was part of an 18-city tour which

began in Detroit, December 8.
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should be paid to that fact. So
this time, when there was a ques-
tion between two songs, | went
with what the public had already
chosen as a hit.”

Okun allowed that obtaining
some of the copyrights for “Great
Songs of the '70s"” was more diffi-
cult than it had been for the
earlier volumes, due to the con-
siderable competition that has
arisen in the form of many other
song collections. “In most cases,”
he said, “when a particular song
was unavailable, | was able to
use another song by the same
writer.”” There are notable omis-
sions, however; Okun himself
called the absence of any John
Lennon songs (he had hoped to
include “Imagine”) “the biggest
hole, to me.”

All in all, he added, "every
song in this book works as a song,
one that can be a complete musi-
cal experience for a youngster
playing it on a piano, without a
rhythm section, sweetening and
so on. Some great records are not
based on great songs—it's the
production, the musicianship, or
whatever. My decisions were
based on the greatest songs of
the era, not the greatest records.
In fact, it's my hope that some
of these arrangements will live on
long after the records themselves
are forgotten.”

Even more important than ‘re-
taining the essence of what grab-
bed people’s emotions in the first
place, when they heard the rec-
ord,” is the preservation of what
Okun called “the spice of the
musical idea, complete with dis-
sonances, suspensions, etc. That's
what’s hard,” Okun said, ‘keep-
ing that in, and still keeping it
simple. What I'm really looking
for is simplicity and musical con-
tent.”

Arrangements for “‘Great Songs
of the ’70s,” by Okun and asso-
ciate music editor Dan Fox, are
provided for both guitar and
piano. “We left out some things
that we thought would be too
hard for piano,” Okun said.
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At the Polygram Convention . ..

-

- s
Seen here at the recent Polygram convention in New Orleans are from left: Jack
Kiernan, VP, sales with John Frisoli, Polygram distribution president; Frisoli with Larry
Harris, Casablanca executive VP and Neil Bogart, president, Casablanca; Bogart with
Dick Kline, Polydor executive VP; Kiernan with new regional VPs Pete Jones (midwest),
Emiel Petrone (west), Herb Heldt {south), Ed Jarman (east) and Frisoli; Jim Frey,
Deutsche Grammophon VP, making the classical presentation; Irwin Steinberg, Poly-
gram Corporation executive VP with Jimmy Carter lookalike; Fred Fioto, De-Llite direc-
tor of international affairs, Gabe Vigorito, De-Lite president with Bob Austin of Record
World; Jules Abramsen, Polygram distribution VP of planning, Joe Polidor, Phonogram
assistant national sales manager and Cal Spurlin, Charlotte salesman; artist develop-

ment seminar panelists Bruce Bird, Casablanca executive VP, Lou Simon, Phnogram
senior VP and director of marketing and Don Schmitzerle, Capricorn VP and general
manager; Record World chart seminar speakers Mike Vallone, Spence Berland and
Mike Sigman; Kiernan with sales representative of the year from the Atlanta branch,
John Lanford; Miami branch members {with Larry Hensley, branch manager on far left}),
the winners of the branch of the year; Leslie Clifford, market coordinator of the year
with Jon Peisinger, Polygram VP of marketing development; World Of Music Award
winners with Peisinger, Vernon McNemar (San Francisco), Nancy Pollack (Miami) and
Charlie Stewart (Atlanta); World Of Music Sales Representative Award winners with
Peisinger, Bob Lampshire (Los Angeles), Mel Patton (Dallas) and Bob Wolff {Chicago).

Polygram Achievement Awards

(Continued from page 59)

A drawing was made from
ticket stubs gathered from each
banquet attendee at the begin-
ning of the gala event. The win-
ner, David West, Polygram’s Port-
land sales representative, received
a Waurlitzer juke box, which op-
erated in the hospitality suite of
the hotel throughout the conven-
tion.

Awards were also presented for
superior performance in Poly-
gram’s fall program, “The World
of Music,” in three job categories.
The Branch Manager Awards
went to Paul Lucks (first prize)
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from the St. Louis branch, Larry
Hensley (second prize) from the
Miami branch and Paul Wennik
(third prize) from the Boston
branch. Sales  Representative
Awards were presented to Bob
Wolff (first prize) from the Chi-
cago branch, Mel Patton (second
prize) from the Dallas branch and
Bob Lampshire (third prize) from
the Los Angeles branch. In the
merchandising / sales specialist
category, winners were Charlie
Stewart (first prize) from the
Atlanta branch, Nancy Pollack
(second prize) from the Miami
branch and Vernon McNemar

(third prize) from the San Fran-
ners received an all-expense-paid
week for two in Hawaii; second
prize winners received $500; and
third prize winners received $200.

Also announced at the awards
banquet were Polydor’'s winners
for the Donny & Marie display
contest, presented by Polydor
vice president of sales Mario De-
Filippo. One Polygram distribu-
tion merchandiser and one ac-
count in each region won a week
for two in Hawaii, with a grand
prize of a 1979 Plymouth going
to Jesse Barber from Eucalyptus
Records in Fairfield, California.
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The Polygram winners were David
Leach (Boston branch) for the
eastern region, Patti Breedlove
(Atlanta branch) for the southern
region, John Rotella (Los Angeles
branch) for the western region,
and Brian Kiddey (Cleveland
branch) for the midwestern re-
gion. Account winners from the
other three regions were Chris
Michaels from Harmony Hut in
Cherry Hill, N.J. for the eastern
region, Baird Spector from Spec’s
#1 in Miami, Fla. for the southern
region and Dan Connor from
Tower Records in Cleveland, Ohio
for the midwestern region.
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F[The A/C Report

(A Bi-Weekly Report on Adult/Contemporary Playlist Additions)

.

Most Adds
1 JUST FALL IN LOVE
AGAIN—Anne Murray

—Capitol {14)
LADY—Little River Band—
Harvest (9)

CRAZY LOVE—Poco—ABC (8)

HEAVEN KNOWS—Donna
Summer—Casablanca (8)

| WILL SURVIVE—Gloria Gaynor
—Polydor (8)

BABY | NEED YOUR LOVIN'—
Eric Carmen—Arista (6}

GOODBYE | LOVE YOU—TFirefall

—Atlantic (6)

NO TELL LOVER—Chicago—
Col (6)

DANCIN' SHOES—Nigel Olsson
—Bang (4)

DANCING IN THE CITY—
Marshall Hain—Harvest (4)

FAMCY DANCER—Frankie Valli
—Warner/Curb (4)

FOREVER IN BLUE JEANS—Neil
Biamond—Col {4)

MOMENT BY MOMENT—Yvonne
Elliman—RSO (4)

WHEELS OF LIFE—Gino Vannelli
—A&M (4)

WHDH /BOSTON

FIRE—Pointer Sisters—Planet

1 JUST FALL IN LOVE AGAIN—
Anne Murray—Capitol

WSAR/FALL RIVER

DANCIN' SHOES—Nigel Olsson—
Bang

DANCING IN THE CITY—Marshall
Hain—Harvest

SEPTEMBER—Earth, Wind & Fire—
ARC/Col

WIP/PHILADELPHIA
BABY I'M BURNIN’—Dolly Parton
—RCA

FIRE—Pointer Sisters—Planet

HEAVEN KNOWS-—Donna Summer
—Casablanca

1 JUST FALL IN LOVE AGAIN—
Anne Murray—Capitol

| WILL SURVIVE—Gloria Gaynor
—Polydor

NO TELL LOVER—Chicago-—Col

THIS MOMENT IN TIME—Engeibert
Humperdinck—Epic

WMAL/WASHINGTON,

D.C.

DANCIN’ SHOES—Nigel Olsson
—Bang

{ JUST FALL IN LOVE AGAIN—
Anne Murray—Capitol

| WAS MADE FOR DANCIN'—
Leit Garrett—Scotti Bros.

SAILING WITHOUT A SAIL—
Michael Johnson—EMI-America

SEPTEMBER—Earth, Wind & Fire—
ARC/ Col

SHAKE IT—Ilan Matthews—
Mushroom

WE'VE GOT TONITE—Bob Seger
—Capitol

WKBC-FM/

WINSTON-SALEM

BABY | NEED YOUR LOVIN'—
Eric Carmen—Arista

FOR YOU AND I1—1 Occ—Polydor

GOT TO BE REAL—Cheryl Lynn
—Col

| WILL SURVIVE—Gloria Gaynor
—Polydor

WSM /NASHVILLE

BABY | NEED YOUR LOVE—
Eric Carmen—Arista

FOREVER IN BLUE JEANS—
Neil Diamond—Col

LIVING WITHOUT YOUR LOVE—
Dusiy Springfield—UA

WQUD-FM/MEMPHIS

LADY—Little River Band—Harvest

WHY HAVE YOU LEFT THE ONE
YOU LEFT ME FOR—Crystal
Gayle—UA

WIOD/MIAMI

BACK ON MY MIND AGAIN-—
Ronnie Milsap—RCA

CRAZY LOVE—Poco—ABC

FOREVER IN BLUE JEANS—

Neil Diamond—Col!

| WILL PLAY A RHAPSODY—
Burton Cummings—~Portrait

YOU THRILL ME—Exile—
Warner/Curb

WJIBO/BATON ROUGE

EVERY WHICH WAY BUT LOOSE—
Eddie Rabbitt—Elektra

WHEELS OF LIFE—Gino Vannelli
—A&M

WLW/CINCINNATI

CRAZY LOVE—Poco—ABC

MOMENT BY MOMENT—Yvonne
Elliman—RSO

YOU CAN DO IT—Dobie Gray—
Infinity

YOU THRILL ME—Exile—
Warner/Curb

WCCO-FM/MINNEAPOLIS

BABY | NEED YOUR LOVIN'—
Eric Carmen—Arista

FOR YOU AND [—1 Occ—Polydor

FOUR STRONG WINDS—Neil
Young—Reprise

LOVE DON'T LIVE HERE ANYMORE
—Rose Royce—Whitfield

RUN HOME GIRL—Sad Cafe—A&M

SATURDAY NIGHT, SUNDAY
MORNING—Thelma Houston—
Tamla

WHEELS OF LIFE—Gino Vannelli
—AZM

KULF/HOUSTON

A LITTLE LOVIN'—The Raes—A&M

BABY I'M BURNIN'—Dolly Parton
—RCA

DANCIN’ SHOES—Nigel Olsson
—Bang

DA YA THINK I'M SEXY?—Rod
Stewart—WB

HOME & DRY—Gerry Rafferty—UA

| WAS MADE FOR DANCIN'—
Leif Garrett—Scotti Bros.

| WILL SURVIVE—Gloria Gaynor
—Polydor

NEW YORK GROOVE—Ace Frehley
——Casablanca

SEPTEMBER—Earth, Wind & Fire—
ARC/Col

YMCA—Village People—
Casablanca

KIIS/LOS ANGELES

FIRE—Pointer Sisters—Planet

| DON'T KNOW IF IT'S RIGHT—
Evelyn “'Champagne” King—
RCA

NO TELL LOVER—Chicago—Col

KSFO/SAN FRANCISCO

CRAZY LOVE—Poco—ABC

GOODBYE | LOVE YOU—Firefall
—Atlantic

1 JUST FALL IN LOVE AGAIN—
Anne Murray—Capitol

KPNW /EUGENE

FOREVER YOUNG—Peter, Paul &
Mary—WB

I JUST FALL IN LOVE AGAIN—
Anne Murray—Capitol

LOVE DON'T LIVE HERE ANYMORE
—Rcse Royce—Whitfield

MOMENT BY MOMENT—Yvonne
Elliman—RSO

OH HONEY—Delegation—
Shadybrook

KVI/SEATTLE

CRAZY LOVE—Poco—ABC

WHAT YOU WON'T DO FOR LOVE
—Bobby Caldwell—Clouds

Also reporting this week: WBZ,

WBAL, WSB, WFTL, WGAR, WTMJ,

WCCO, KMOX-FM, KMBZ, KOY.

25 stations reporting.
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RETAIL RAP

By MIKE FALCON
B CAREERS FOR WOMEN . . . AND MEN . . . Retail Rap had no idea
of what to expect when we volunteered to take the Careers For
Women Sales Course, offered for the first time to men. CFW was
founded by David King, an ex-college English professor who set up
the first sales organization for the Evelyn Woods Reading Dynamics
Institute, and his approach to sales techniques can hardly be con-
sidered conventional. In addition to violating many of the sales tech-
niques we've learned to accept as effective, timeworthy and trusted,
King designed a course set up to instruct women how to sell. In
fact, the Evelyn Woods sales department was, you guessed it, an all-
woman force. Over the past 10 years King has refined his techniques
and placed thousands of women in executive positions in advertising,
public relations and sales. The employment service section of the
organization has offered a six month money-back guarantee to pros-
pective employers of CFW graduates, which shows the belief CFW
has in their training programs. Retail Rap attended the first session
ever given in sales by CFW for men, and came away with an extremely
favorable impression. Although the basic sales course is more suited
for those who have to make sales presentations, rather than for those
who must sell on a retail level, a lot of the material and techniques
can easily be applied (and, we think, with great success) to the store
level. For those who have to sell to accounts, and for promotion
people, the course is invaluable. In fact, | actually think those who
take this $25 course will have a decided advantage in making presen-
tations, pitches or whatever you choose to call your sales rap. CFW
plans further seminars for men, paralleling their CFW program, which
may include resume preparation, sales interviews, corporate politics
and how to select a career path. The seminars are all low-cost and
held in various cities. Careers For Women is located at Century Park
Plaza, 9911 W. Pico Blvd., Los Angeles, Ca. 90035, Tel. (213) 277-7754.
In New York their Tel. is (212) 254-2192, Kathy Aaronson, publisher
and executive editor of their newsletter, is especially interested in
the record industry placement problems of women, and can be
reached at the L.A. office. In short, this is the first sales course we’ve
seen (outside some internal company programs) that we’d endorse.

EUCALYPTUS WINS THE DONNIE & MARIE DISPLAY CONTEST . ..
Congratulations to Jess Barber for winning a hard-fought national
competition. When do we get a ride in your new car?

NEW YEAR RESOLUTIONS, PART TWO . . . Following Rob Gold’s
intro two weeks ago, we again give space to those who picked up
their phones and dialed us with their probably soon-to-be-broken
promises, threats, and idle chatter. Eucalyptus’ Paul Pennington: “I
resolve to drop the terms warehouse, tower and odyssey out of my
vocabulary.” (I don’t think we misspelled the type of warehouse you
were referring to, did we, Paul?). Eucalyptus’ Pia Gregun: “To stop
crushing ants and sending them to people.” Liberman’s Clystine
Wilson (editor of their paper and assistant to Steve Salsberg): “I'm
going to try and establish my own identity by not answering to the
name of Lois Lane and telling myself that my boss, Steve Salsberg, isn’t
really Perry White, and David Lieberman really isn’t Superman.”
Bearsville’s David Kastens: “To be prepared for changes.” UA’s Larry
Cohen: “To expect a wonderful year, full of growth and new poten-
tial, for both myself and my company.” (Larry, did you really want a
publicity post at some distant time in your past?). Longhair's Tom
Modica: “I’'m going to try and be as ruthless and paranoid as possible
and become just like the big boys.” Budget's Roger Adcock: “To give
as much to the labels as possible until they start exercising some
quality control, or to see if they will let us sell the higher quality
demos.” Stark’s Jim Bonk: ‘I vow to our competitors that we will not
open more than 100 stores in 1979.” Stark’s Joe Bressi: ‘| resolve to
misbehave again at next year’s Christmas party’” (probably an excellent
one for the Florida contingent). Stark’s Jerry Gladieux: I will try to
be the first ad director to spend a billion dollars in manufacturer dol-
lars in one year.” Stark’s Paul David: “I resolve not to purchase Amer-
ican Can, no matter how good the deal is this year.” Everybody’s
Norlene Lee: ““So far, all of mine have gone down the tube . . . I've
really tried, but . . . do you have any ideas?” Stark’s Lew Garrett:
“To increase my 20,000 piece record collection by another 5,000
discs . . . so long as our controller promises not to take an audit in
1979.” Pickwick’s Sue and Bob McDougall: “To hang curtains before
we shock the neighbors.” Rose Records’ Jim Rose: “Since the future
of the record industry is uncertain at best, I'm going to make some
prudent investments: Ill be putting a lot of money into Cleveland

(Continued on page 82)
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Retail Réporlf

A survey of NEW product sales listed alphabetically in the nation's leading retail outlets

JANUARY 27, 1979

SALESMAKER OF THE WEEK

ARMED FORCES
ELVIS COSTELLO
Columbia

QU e

TOP SALES

- ARMED FORCES—Elvis Costello
~—Col

JOHN DENVER—RCA

LIFE FOR THE TAKING—
Eddie Money—Col

DIRE STRAITS—WB

HERE, MY DEAR—Marvin Gaye
—Tamla

MOy

T

vy

CAMELOT/NATIONAL

BEST OF EARTH, WIND & FIRE,
VOL. [—ARC/Col

BLONDES HAVE MORE FUN—
Rod Stewart—WB

BRIEFCASE FULL OF BLUES—
Blues Brothers—Atlantic

DON'T CRY OUT LOUD—Melissa
Manchester—Arista

ENERGY—Pointer Sisters—Planet

MINUTE BY MINUTE—Doobie
Brothers—WB

THE GAMBLER—Kenny Rogers—UA

TNT—Tanya Tucker—MCA

TOTALLY HOT—Olivia Newton-
John—MCA

WANTED—Richard Pryor—WB

HANDLEMAN/NATIONAL

BLONDES HAVE MORE FUN—
Rod Stewart—WB

BRIEFCASE FULL OF BLUES—
Blues Brothers—Atlantic

EVERY WHICH WAY BUT LOOSE—
Various Artists—Elektra
[Soundtrack)

HERE, MY DEAR—Marvin Gaye
—Tamla

JOHN DENVER—RCA

LORD OF THE RINGS—Fantasy
(Soundtrack)

REED SEED—Grover Washington, Jr.
—Motown

SANCTUARY—J. Geils Band—
EMI America

THE GAMBLER—Kenny Rogers—UA

TNT—Tanya Tucker—MCA

KORVETTES/NATIONAL
ARMED FORCES—Elvis Costello—
Col

BACK TO EARTH—Cat Stevens—
A&M

DON'T CRY OUT LOUD—Melissa

anchester—Avrista

EVERY 1'S A WINNER—
Hot Chocolate—!nfinity

HERE, MY DEAR—Marvin Gaye—
Tamla

LIFE FOR THE TAKING—Eddie
Money—Col

MISPLACED IDEALS—Sad Cafe—
A&M

SHAKEDOWN STREET—Grateful
Dead—Arista

TOUCH DOWN—Bob James—
Col/Tappan Zee

2 HOT—Peaches & Herb—Polydor

NEH!/NATIONAL

BABYLON BY BUS—Bob Marley &
The Wailers—Island

BUSH DOCTOR—Peter Tosh—
Rolling Stones

COSMIC MESSENGER—Jean Luc
Ponty-—Atlantic

HEARTS OF STONE—Southside
Johnry & the Asbury Jukes—
Epic

HERE, MY DEAR—Marvin Gaye—

Tamla

INFINITY—Journey—Col

LEGEND—Poco—ABC

STRANGER IN TOWN—-Bos Seger &
the Silver Bullet Band—Capitol

THE WIZ—MCA (Soundtrack)

TOUCH DOWN—Bob James—
Col/Tappan Zee

PICKWICK/NATIONAL

CROSSWINDS—Peabo Bryson—
Capitol

DIRE STRAITS—WB

DON'T CRY OUT LOUD—Melissa
Manchester—Arista

ENERGY—Pointer Sisters—Planet

HERE, MY DEAR—Marvin Gaye—
Tamla

JOHN DENVER—RCA

NICOLETTE-—Nicolette Larson—WB

STEALIN' HOME—lan Mathews—
Mushroom

SUPERMAN—WSB (Soundtrack}

TNT—Tanya Tucker—MCA

RECORD WORLD-TSS
STORES/NEW YORK

ANGIE—Angela Bofill—Arista/GRP

ARMED FORCES—Elvis Costello—
Col

BELL & JAMES—ASM

BRIEFCASE FULL OF BLUES—
Blues Brothers—Atlantic

DIRE STRAITS—WB

JOHN DENVER-—RCA

LEGEND—Poco—ABC

LIFE FOR THE TAKING—Eddie
Money—Col

PARALLEL LINES—Blondie—
Chrysalis

SANCTUARY—J. Geils Band—
EMI America

SAM GOODY/EAST COAST

ANGIE—Angela Bofill—Arista/GRP

ARMED FORCES—Elvis Costello—
Col

BELL & JAMES—A&M

DESTINY—Jacksons—Epic

DIRE STRAITS—WB

JOHN DENVER—RCA

MISPLACED IDEALS—Sad Cafe—
A&M

PATRICE—Patrice Rushen—Elektra

SHIPWRECKED—Gonzalez—Capitol

YOU FOOLED ME—Grey & Hanks

—RCA
STRAWBERRIES/BOSTON
ARMED FORCES—Elvis Costello—

Col

BELL & JAMES—A&M

DESIRE WIRE—Cindy Bullens—UA

FLY AWAY—Voyage—Marlin

JUNGLE DRUMS—Wild Fantasy—
Midsong Intl,

LIFE FOR THE TAKING—Eddie
Money—Col

MISPLACED IDEALS—Sad Cafe—
A&M

ROCK SOLID—Chi Chi Farales—
Prism

ROUND TREE—Mango

SHOT OF LOVE—Lakeside—Solar

FOR THE RECORD/
BALTIMORE

ADVENTURES OF CAPTAIN SKY
—AVI

ANGIE—Angela Bofill—Arista/GRP

ARMED FORCES—EIvis Costello—
Col

BLONDES HAVE MORE FUN—
Rod Stewart—WB

BRIEFCASE FULL OF BLUES—
Blues Brothers—Atlantic

HERE, MY DEAR-—Marvin Gaye—
Tamla

JOURNEY TO ADDIS—Third World
—Island

TOUCH DOWN—Bob James—
Col/Tappan Zee

WANTED-—Richard Pryor—WB

YOU FOOLED ME—8rey & Hanks
—RCA

RECORD & TAPE
COLLECTOR/BALTIMORE

ARMED FORCES—Elvis Costello—
Col
DIRE STRAITS—WB

EVERY 1'S A WINNER—
Hot Chocolate—Infinity

HEAD FIRST—Babys—Chrysalis

INNER SECRETS—Santana—Col

LIGHT OF LIFE—Bar Kays—
Mercury

LOVE TRACKS—Gloria Gaynor—
Polydor

MORE SONGS ABOUT BUILDINGS
& FOOD—Talking Heads—Sire

MOTHER FACTOR—Mother's
Finest—Epic

YOU FOOLED ME—Grey & Hanks
—RCA

WAXIE MAXIE/
WASH., D.C.

ANGIE—Angela Bofill—Arista/GRP
ARMED FORCES—Elvis Costello—
Col
BONNIE POINTER—Motown
BRIEFCASE FULL OF BLUES—
Blues Brothers—Atlantic
BUSTIN' LOOSE—Chuck Brown &
the Soul Searchers—Source
HERE, MY DEAR—Marvin Gaye—
Tamla
JOHN DENVER—RCA
LOVE TRACKS—Gloria Gaynor—
Polydor
SHIPWRECKED—Gonzalez—Capitol
WANTED-—Richard Pryor—WB

PENGUIN FEATHER/
NO. VIRGINIA

ALIVE ON ARRIVAL—Steve Forbert
—Nemperor

ARMED FORCES—Elvis Costello—
Col

COLISEUM ROCK—Starz—Capitol

DIRE STRAITS—WB

JOHN DENVER—RCA

LIFE FOR THE TAKING—Eddie
Money—Col

MOVE IT ON OVER—George
Thorogood & the Destroyers—
Rounder

SLEEPER CATCHER—Little River
Band—Harvest

WANTED—Richard Pryor-——WB

WILLIE & FAMILY LIVE—Willie
Nelson—Col

GARY'S/RICHMOND

BEST OF EARTH, WIND & FIRE,
VOL. I—ARC/Col

BLONDES HAVE MORE FUN—
Rod Stewart-——WB

BRIEFCASE FULL OF BLUES—
Blues Brothers—Atlantic

52ND STREET—Billy Joe!—Col

GREATEST HITS—Barry Manilow
—Arista

JOHN DENVER—RCA

MOTOR BOOTY AFFAIR—
Parliament—Casablanca

SLEEPER CATCHER—Little River
Band—Harvest

TOTALLY HOT—Olivia Newton-
John—MCA

TOTO—Col

PLATTERS/PHILADELPHIA

ARMED FORCES—Elvis Costello—
Col

BACK TO EARTH—Cat Stevens—
A&M

DIRE STRAITS—WB

DUETS—Jerry Lee Lewis & Friends
—Sun

EVERY 1'S A WINNER—
Hot Chocolate—Infinity

HEAD FIRST—Babys—Chrysalis

LIFE FOR THE TAKING—Eddie

Money—Col

MIDNIGHT DIAMOND—Dobie Gray
—Infinity

MY CLAIM TO FAME—James Wells
—AVI

PHYSICAL ATTRACTION—Keith
Barrow—Col

WEBB/PHILADELPHIA
CROSSWINDS—Peabo Bryson—
Capitol

DESTINY—Jacksons—Epic

HERE, MY DEAR—Marvin Gaye—
Tamla

KEITH BARROW—Col

LOVE TRACKS—Gloria Gaynor—
Polydor

NEW WORLDS—Mandrill—Arista

PAT RICE—Patrice Rushen—Elektra

KmericanRadioHistorv c.om

SHOT OF LOVE—Lakeside—Solar

WANTED-—Richard Pryor—WB

YOU FOOLED ME—Grey & Hanks
—RCA

NATL. RECORD MART/

MIDWEST
DIRE STRAITS—WB
ENERGY—Pointer Sisters—Planet
EVERY 1'S A WINNER—
Hot Chocolate—Infinity
HERE, MY DEAR—Marvin Gaye—
Tamla
JOHN DENVER—RCA
LEGEND—Poco—ABC
LIFE FOR THE TAKING—Eddie
Money-—Col
LOVE TRACKS—Gloria Gaynor—
Polydor
SUPERMAN—WB {Soundtrack)
THE GAMBLER—Kenny Rogers—UA

MUSIC STOP/DETROIT

BACK TO EARTH—Cat Stevens—
A&M

BACKLESS—Eric Clapton—RSO

BLONDES HAVE MORE FUN—
Rod Stewart—WB

BRIEFCASE FULL OF BLUES—
Blues Brothers—Atlantic

CROSSWINDS—Peabo Bryson—
Capitol

JOHN DENVER—RCA

SANCTUARY—)J. Geils Band—
EM! America

TOTALLY HOT—Olivia Newton-
John—MCA

TOTO—Col

WANTED—Richard Pryor—WB

RECORD REVOLUTION/
CLEVELAND

ARMED FORCES—El|vis Costello
—Col

BLACK NOISE—FM—Visa

HEAD FIRST—Babys—Chrysalis

HERE, MY DEAR—Marvin Gaye—
Tamla

JOHN DENVER—RCA

LIFE FOR THE TAKING—Eddie

Money—Col

MIRROR STARS—Fabulous Poodles
—Epic

STRANGERS N THE NIGHT-—UFO
—Chrysalis

SUPERMAN—WB {Soundtrack)
TRILLION—Epic

RADIO DOCTORS/
MILWAUKEE

ARMED FORCES—Elvis Costello—
Col

BELL & JAMES—A&M

DIRE STRAITS—WB

INNER SECRETS—Santana—Col

JOHN DENVER—RCA

LIFE FOR THE TAKING—Eddie
Money—Col

LOVE TRACKS—Gloria Gaynor—
Polydor

MISPLACED IDEALS—Sad Cafe—
A&M

STRANGERS IN THE NIGHT—UFO
—Chrysalis

2 HOT—Peaches & Herb—pPolydor

GREAT AMERICAN/
MINNEAPOLIS

ARMED FORCES—Elvis Costello—
Col

CHAKA—Chaka Khan—WB

DIRE STRAITS—WB

HEAD FIRST—Babys—Chrysalis

INNER SECRETS—Santana—Col

LIFE FOR THE TAKING—Eddie
Money—Col

MISPLACED IDEALS—Sad Cafe—
A&M

MOTOR BOOTY AFFAIR—
Parliament—Casablanca

PROFILE/ THE BEST OF EMMYLOU
HARRIS—WB

SUPERMAN—WSB (Saundtrack)

DISCOUNT RECORDS/
ST. LOUIS
ARMED FORCES—Elvis Costello—
Col
HEAD EAST LIVE—A&M
HEAD FIRST—Babys—Chrysalis
HERE, MY DEAR—Marvin Gaye—
Tamla

JOHN DENVER—RCA

K-SCOPE—Manzanera—Polydor

LIFE FOR THE TAKING—Eddie
Money—Col

TRILLION—Epic

TRUTH 'N' TIME—AI Green—Hi

2 HOT—Peaches & Herb—Polydor

MUSIC BOX/NEW ORLEANS

BEST OF NORMAN CONNORS &
FRIENDS—Buddah

CLOSE PERSONAL FRIENDS—
Robert Johnson—Infinity

FLY AWAY—Voyage—Marlin

LIGHT OF LIFE—Bar Kays—
Mercury

LOVE TRACKS—Gloria Gaynor—
Polydor

NOTHING SAYS | LOVE YOU LIKE
| LOVE YOU—Jerry Butler—
Phila. Intl.

ROCKY HORROR SHOW—Ode
{Soundtrack)

STEALIN' HOME—tan Mathews—
Mushroom

SUPERMAN—WB {Soundtrack)

THE GAMBLER—Kenny Rogers—UA

INDEPENDENT RECORDS/
COLORADO

BELL & JAMES—A&M

BLACK NOISE—FM—Visa

BONNIE POINTER—Motown

DIRE STRAITS—WB

DRY JACK—Marlin

HERE, MY DEAR—Marvin Gaye—
Tamla

KINSMAN DAZZ—20th Century

LET THE MUSIC PLAY—Arpeggio
—Polydor

MISPLACED IDEALS—Sad Cafe—
A&M

SHOT OF LOVE—Lakeside—Solar

ODYSSEY /SOUTHWEST &
WEST

ANGIE—Angela Bofill—Arista/GRP

ARMED FORCES—Elvis Costello—
Col

GREATEST HITS VOL. 2—Barbra
Streisand—Col

JOHN DENVER—RCA

LIFE FOR THE TAKING—Eddie
Money—Col

LOVE VIBRATIONS—Joe Simon—
Spring

MIDNIGHT DIAMOND—Dobie Gray
—Infinity

MIRROR STARS—Fabulous Poodles
—Col

SUPERMAN—WB (Soundtrack)

YOU DON'T BRING ME FLOWERS—
Neil Diamond—Col

MUSIC PLUS/LOS ANGELES

AMANT—Marlin

ARMED FORCES—Elvis Costello—
Col

HEAD FIRST—Babys—Chrysalis

JOHN DENVER—RCA

LIFE FOR THE TAKING—Eddie
Money—Col

MINUTE BY MINUTE—Doobie
Brothers—WB

SHIPWRECKED—Gonzalez—Capitol

SUPERMAN—WB (Soundtrack)

TNT—Tanya Tucker—MCA

2 HOT—Peaches & Herb—~Polydor

EVERYBODY'S RECORDS/
NORTHWEST

BRIEFCASE FULL OF BLUES—
Blues Brothers—Atlantic

BUSH DOCTOR—Peter Tosh—
Rolling Stones

C'EST CHIC—Atlantic

DIRE STRAITS—WB

EQUINOXE—Jean Michel Jarre—
Polydor

EVERY 1'S A WINNER—
Hot Chocolate—Infinity

GOT NO BREEDING—Jules &
the Polar Bears—Col

MY OWN HOUSE—David Bromberg
Band—Fantasy

SHAKEDOWN STREET—Grateful
Dead—Arista

TOTALLY HOT—Olivia Newton-
John—MCA



A’l Record World

TITLE, ARTIST, Label, Number, (Distributing Label)
~ JAN.  JAN. WKS. ON
F74 20 CHART
N 2 BARBRA STREISAND'S
GREATEST HITS, VOL. 2
Columbia FC 35679
{4th Week) 9 H
BI 6 BLONDES HAVE MORE FUN ROD STEWART/Warner Bros.
) BSK 3261 6 G
3 3 BRIEFCASE FULL OF BLUES BLUES BROTHERS/Atlantic SD
19217 6 G
4 1 52ND STREET BILLY JOEL/Columbia FC 35609 14 H
5 4 A WILD AND CRAZY GUY STEVE MARTIN/Warner Bros.
HS 3228 13 H
6 5 GREATEST HITS BARRY MANILOW/Arista A2L 8601 9 K
10 THE BEST OF EARTH, WIND & FIRE, VOL. 1 ARC/Columbia
FC 35647 9 H
8 7 CEST CHIC CHIC/Atlantic SD 19209 9 G
9 9 DOUBLE VISION FOREIGNER/Atlantic SD 19999 30 G
m 19 TOTALLY HOT OLIVIA NEWTON-JOHN/MCA 3067 9 G
11 YOU DON'T BRING ME FLOWERS NEIL DIAMOND/
Columbia FC 35625 7 H
12 12 JAZZ QUEEN/Elektra 6E 166 9 G
m 15 PIECES OF EIGHT STYX/A&M SP 4724 18 G
14 TOTO/Columbia JC 35317 12 G
@ 17 BACKLESS ERIC CLAPTON/RSO RS 1 3039 10 G
16 LIVE AND MORE DONNA SUMMER/Casablanca NBLP 7119 19 K
m 18 MINUTE BY MINUTE DOOBIE BROS. /Warner Bros. BSK 3193 6 G
8 GREASE (ORIGINAL SOUNDTRACK}/RSO RS 2 4002 38 K
19 13 LIVING IN THE USA LINDA RONSTADT/Asylum 6E 155 17 G
22 CRUISIN’ VILLAGE PEOPLE/Casablanca NBLP 7118 15 G
20 SOME GIRLS ROLLING STONES//Rolling Stones COC
39109 (Atl) 32 6
22 21 MOTOR BOOTY AFFAIR PARLIAMENT/Casablanca NBLP
7125 7 G
- 23 24 DOG & BUTTERFLY HEART/Portrait FR 35555 18 H
% 27 NICOLETTE NICOLETTE LARSON/Warner Bros. BSK 3243 8 G
25 GREATEST HITS 1974-1978 STEVE MILLER/Capitol SOO
11872 8 H
26 26 THE STRANGER BILLY JOEL/Columbia JC 35987 70 G
27 29 STRANGER IN TOWN BOB SEGER & THE SILVER BULLET
BAND/Capitol SW 11698 36 G
28 23 WINGS GREATEST/Capitol SOO 11905 7 H
29 31 SATURDAY NIGHT FEVER BEE GEES AND VARIOUS ARTISTS/
RSO RS 2 4001 58 K
30 32 BACK TO EARTH CAT STEVENS/A&M SP 4735 6 G
q 34 CROSSWINDS PEABO BRYSON/Capitol ST 11875 8 G
28 TIME PASSAGES AL STEWART/Arista AB 4190 18 G
33 30 WEEKEND WARRIORS TED NUGENT/Epic FE 35551 13 H
34 33 LIVE BOOTLEG AEROSMITH/Columbia PC2 35564 11 X
@ 42 THE GAMBLER KENNY ROGERS/United Artists UALA934H 5 G
37 THE MAN BARRY WHITE/20th Century Fox T 571 [RCA) 16 G
37 35 SHAKEDOWN STREET GRATEFUL DEAD/Arista AB 4198 8 G
38 40 GREATEST HITS COMMODORES/Motown M7 912R1 9 G
39 39 HOT STREETS CHICAGQO/Columbia FC 35512 16 H
40 41 BROTHER TO BROTHER GINO VANNELLI/A&M SP 4722 18 G
m 53 HERE, MY DEAR MARVIN GAYE/Tamla T 364 LP2 (Motown) 4 X
CHARTMAKER OF THE WEEK
m — ARMED FORCES
ELVIS COSTELLO AND
THE ATTRACTIONS
Columbia JC 35709 1 G
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PRICE CODE: F— 6.98
G— 798
H— 898
1— 998
J—11.98
K— 1298
L—13.98

JANUARY 27, 1979

WILLIE AND FAMILY LIVE WILLIE NELSON/Columbia KC2
) 35652 7
TWIN SONS OF DIFFERENT MOTHERS DAN FOGELBERG &

TIM WEISBERG/Full Moon JE 35339 (CBS) 21
TWO FOR THE SHOW KANSAS/Kirshner PZ2 35660 (CBS) 11
DON'T LOOK BACK BOSTON/Epic FE 35050 22
SANCTUARY J. GEILS BAND/EMI-America SO 17006 7
TNT TANYA TUCKER/MCA 3066 8
DIRE STRAITS/Warner Bros. BSK 3266 3

“WANTED"' RICHARD PRYOR LIVE IN CONCERT/
Warner Bros. 2BSK 3264 5
BAT OUT OF HELL MEATLOAF/Epic/Cleveland Intl. PE
34974 59
GREATEST HITS STEELY DAN/ABC AK 1107/2 12
GET DOWN GENE CHANDLER/20th Century Fox/Chi Sound
T 578 {RCA) 5
CHERYL LYNN/Columbia JC 35486 7
LIGHT OF LIFE BAR-KAYS/Mercury SRM 1 3732 )
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