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Gloria Gaynor

Hit§ of the Week

SINGLES E

VILLAGE PEOPLE “IN THE NAVY” (prod.

by d. Morali) (writers:  Morali-

‘ Belolo=Willis) (Can't Stop, BMI)
(3:35). The, crafty collective here

releases another pounding disco

number ‘with a chuckle in the
I s.aTheir “track record’s su-
perb and this could go to the

top. Casablani i73.
PEACHES & HERB, * D

Perren) (writers: Fakari
(Perren-Vibes, ASCAP)
“Shake Your Groove Thin
Top 3 pop/BOS and disg
this more traditional ballad
have as wide an appeal The vo-
cals are outstanding. Polydor
14547.

STREISAND, “SUPERMAN"
(prod. by Klein) (writer: Snyder)
(Emanuel / Koppelman-Bandier/
Megusta, ASCAP) (2:39). The
song has nothing to do with the
film but is one of the best cuts
from her Ip by the same title. The
strength of her vocals is awe-
some. Columbia 3-10931.

WAR, “GOOD, GOOD FEELIN’ ” (prod. by
Goldstein) (writers: group/Gold-

(prod.’by
-Perren)
(3:58).
" went
and

BARBRA

Mo stein) (Far Out / Milwaukee,
Gl ASCAP) (3:59). The group is
known for their high energy

rock / jazz / BOS expertise and
this first release from their new
album has the same spirit. It's
modified funk. MCA 40995.

>

SLEEPERS
THE KINKS, “| WISH | COULD FLY (LIKE I

LINDA CLIFFORD, “BRIDGE OVER TROU-

SUPERTRAMP,

RAYDIO,

COMPANY, “DESOLATION
ELS.” The group's first album
er two years is a happy return
] no frills style of rock. Paul

SUPERMAN)” (prod. by R. Dav-
ies) (writer: same) (Davray, PRS)
(3:26). The veteran English ultra-
rockers try out their disco shoes
here without losing any of Ray
Davies' esoterica.. It's unusual
and worthy of muiti-format play.
Arista 0409.

: "d"EarIy In the Morning.” Swan
; rﬁ; SS 8506 (Atl) (7.98).

;gd.iq, “DANGER MONEY." The sec-
ighgralbum by this group features a
'shrgmed down line-up and a new
BMI) (3:18). The disco artist’s quu mer. The music remains faith-
first release via RSO is a well- the progressive roots of the
balanced new treatment of the - no but John Wetton's smooth vo-
'60s classic. It works wonderfully, ,§7 nd the insistent hook of “Noth-

BLED WATER” (prod. by Askey)
(writer:  Simon) (Paul Simon,

keyed by Clifford’s bright vocals. o Lose"” could make that song
Curtom/RSO 921. _. Polydor PD-1-6194 (7.98).

“THE LOGICAL SONG" ROiY MUSIC, "MANIFESTO.” The
(prod. by group / Henderson)3 ?Soyps first album since 1975's
(writers: Davies/Hodgson) (Almq- is a well crafted amalgam
/Delicate, ASCAP) (3:45). The- Qf pop melodies (“Dance Away,”
jazz/rock group gains folIowers.' ¢Am‘t That So”) and electronics
with each release and this taste (“Mamfesto”) The West Side, or
of their upcoming Ip should hit siflg’ two, is geared for AOR play
the AORs first with Top 40 hkely wiiite the East Side is more esoteric.
to follow. A&M 2128. Atéo SD 38-114 (7.98).

“YOU CAN'T CHANGE THAT" $‘TL1FF “STUFF IT.” With their third
(prod. by Parker) (writer: same$ a'fbum Stuff should shed the ‘“‘ses-
(Raydiola, ASCAP) (3:17). The‘, ‘sfon:players™ tag and be accepted
group's last few singles werer as a' group in its own right. The
BOS/pop crossovers and thns“ Stev&gropper produced album cov-
new one, with a bit of a Spinners % 3 L ers’ orlginals and some familiar
feel, should do the same. Ray tuneg I?&“Mlghty Love,” “Love
Parker Jr.'s vocals are the key +avind®You Around” and “Dance
here. Arista 0399. With Me.” WB BSK 3262 (7.98).




SEE
PAUL McCARTNEY

./ REEY .- 0% >

CBS-TV, FRIDAY, MARCH 16,11:30 PM
(CST10:30 PM)
90 MINUTES OF INTIMATE FILM, UNFORGETTABLE McCARTNEY MUSIC.
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Brifain's Sales Rose |
5 Percent in 1978

By VAL FALLOON
LONDON — For the first time
in four years, the British record
market showed real growth in
1978.

Singles

Although the increase is small
—five percent, and this figure in-
cludes the growing TV Ip and
mail-order markets—it does in-
dicate that the concentrated pro-
motional efforts of record com-
panies have paid off, particularly
in single sales.

Figures released last week by
the BPI show that singles, as pre-
dicted earlier in the year, showed
a massive inCrease. Unit sales
were 89.9 million (up 41.5 per-
cent) with trade value at £42.5
million (up 61.3 percent). Retail

(Continued on page 57)
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" A New Look
For Record World

B Record World, like many
magazines, looks a lot differ-
ent today than it did last year,
or five years ago. Tastes
change, and so do the de-
mands of an industry as de-
sign-conscious as the record
business.

This week, we are unveiling
an extensive redesign that will
bring a new look to most of
our regular features. We think
it makes RW easier to read, in
keeping with the editorial ad-
ditions and changes we are
continually making.

You'll still find our regular
sections and features in their
usual places.

/

é;).\
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MCA Absorbs ABC Records, Publishing:
Several Hundred Dismissed: Distribs Sue

By SAM SUTHERLAND

B LOS ANGELES — MCA, Inc.’s
purchase of ABC Records became
official last week as the label’s
owners unveiled plans to fold the
former ABC, Inc. recording and
music publishing operations into
existing MCA divisions.

As several hundred former ABC
staffers found themselves jobless,
further controversy was generated
by a coalition of the now-defunct
label’s former indie distributors,
who filed suit against both ABC
Records and MCA Distributing
Corp., charging anti-trust viola-
tions in connection with the
takeover (see separate story).

Actual consummation of the
sale, first announced on Jan. 30
(RW, Feb. 10, 1979), came Sun-
day (4) afternoon, ending the
month-long regulatory waiting
period required by the govern-
ment in a transaction of such
scope between two publicly-
owned corporations.

The next day saw Sid Shein-
berg, president and chief
operating officer of MCA, Inc.

\\\\\

(NYSE), verifying the acquisition
from  American  Broadcasting
Companies, Inc. (NYSE), via an
official press release. Although
some observers had previously
speculated MCA might create a
third label division for product
obtained through the purchase,
Sheinberg confirmed that ABC’s
label operations were being
merged into MCA Records, under
label president Bob Siner, while
music publishing interests were
now folded into MCA Music,
headed by president Sal Chiantia.
Even as Sheinberg’s terse state-
ment was released, ABC Record
staffers — totaling an estimated
300 employees, including its
music  publishing staff, studio
operations, branch offices and
local and regional reps — were
being told the label was no more.
That news came from different
sources, though: although home
office employees here received
formal news of the merging, as
late as Wednesday ABC staffers
in the label’s New York offices
{Continued on page 40)

(BS Hosts Successful Cuban Concerts

By MARC KIRKEBY

8 HAVANA — Cuban audiences
got their first taste of live Ameri-
can jazz, pop and rock music in
almost 20 years here last week-
end, and while they seemed to

like all they heard, it is the
rock ‘n” roll, Billy Joel’s in speci-
fic, that they will remember
longest.

The ‘’Havana Jam,” sponsored

Record World S@[GS [L ld@\_

@

Albums

78

| [
23 210 217 224 313

| ™
310 213

Singles

| = -
210 217 2/24 33 3110

The Record World Sales Index is based on a broad cross-section of quantitative sales data reported
to Record World {rom retailers, rack jobbers and one-stops across the country. The base figure for both
the singles and album indices is a smoothed average of these quantitative reports during periods in
March, 1976, with each weekly figure being a percentage increase or decrease on the base. The base

figure for both singles and albums is 100.0.

by CBS Records and the Cuban
government, went about as
smoothly as any concert series
that involves dozens of perform-
ers, a wary if not hostile govern-
ment, and a language barrier is
ever likely to go.

Three concerts, each featuring
two American acts and two from
Cuba, took place March 2-4 at
the 5000-seat Karl Marx Theatre
here. Each of the shows ran (and
ran, and ran) over five hours.

Billy Joel’s set was the last one
on the final night, but throughout
the series it had become appar-
ent that it was his show the
Cubans, particularly the younger
members of the audience, wanted
to see.

By the time he took the stage
at one a.m., Cuban teenagers
had lined the front of the stage
and were beginning to move
down in the aisles. They shouted
their approval of every song,
and called out the names of
favorites they had heard on
Miami AM radio stations, which

(Continued on page 41)
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B LOS ANGELES—Even as MCA
and ABC corporate officers con-
firmed completion of the sale of
ABC Records to MCA, Inc. (see
separate story), nine former ABC
distributors initiated legal action
here, charging both the ABC
label and its new distribution
outlet, MCA Distributing Corp.,
with  anti-trust  infringements
stemming from the MCA take-
over.

While the indies’ action makes
no effort to challenge the legality
of the actual purchase, charges
included in the suit filed Monday
(5) in U. S. District Court, North-
ern District of Texas, invoked
the Sherman Anti-Trust Law and
the Clayton Act, alleging unfair
competition, breach of contract
and inducement to breach among
its multiple counts.

Named as plaintiffs were Big
State Distributors, H. W. Daly,
Inc., Music City Record Distri-
butors, Hot Line Distributors,
Western Merchandisers, Progress
Record Distributing Co., Univer-
sal Record Distributing, Music
Trend, Inc., and All-South Distri-
butors.

Focal point for the suit is the
question of liability for ABC
product in the wake of the origi-
nal January 30 notification of the

proposed label sale. The suit
asserts that standard business
procedure within the industry

places lability for product with
the new distribution operation
(Continued on page 40)

rut

Justice Dept.
Expands Probe

B Record World learned last
week that Justice Department
investigators have interviewed
a number of leading indepen-
dent record distributors in
the past two weeks. The inter-
views are apparently an expan-
sion of the ongoing Justice in-
vestigation of the record in-
dustry.

One distributor told RW
that he was questioned exten-
- sively about his view of the re-
- cent RCA-A&M and MCA-ABC :
: deals, and that he had been :
s told the investigation would
- also be expanded to include :
: independent labels and retail- :
: ers.

iy
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B Page 9. After several years of inactivity,
the Atlantic-owned Atco label returned last
week with a group of strong releases. The
label that provided a sixties home for such
groups as the Bee Gees, Cream and Buffalo
Springfield has a new outlook, Record World
learned, that is part of a general revamping
of Atlantic's custom label operations.

W Page 61. The latest Clint Eastwood mo-
vie, “Every Which Way But Loose,” has
been a predictable box office success, but
the reception given the Elektra soundtrack
lp has been equally spectacular. The album
is beginning to look like the “Saturday
Night Fever' of country, spawning hit after
hit, as RW reports.

Album Airplay
Report Pages 28-29
Album Chart Page 44
Album Picks Page 24
Black Oriented
Music Pages 53-55
Black Oriented Album
Chart Page 53
Picks of the Week Page 55
Black Oriented Singles
Chart Page 54
Soul Truth Page 53
Chart Analysis Page 8
Classical Page 47
Coast Page 14
Copy Writes Page 37
Country Pages 61-67
Country Album
Chart Page 65
Country Album
Picks Page 63
Country Hot Line Page 62
Country Picks of the
Week Page 61
Country Singles
Chart Page 66
Cauntry Singles
Picks Page 63

Nashville Report Page 61
Cover Story Page 55
Disco Pages 16, 20

Disco Dial Page 20

Disco File Page 16

Disco File Top 40 Page 20

Discotheque Hit

Parade Page 16
Gospel Pages 58-59
International Page 48

Canada Page 48

England Page 48

Germany Page 48
Jazz Page 56

Jazz LP Chart Page 56
Latin American Page 50

Album Picks Page 50

Hit Parade Page 51
New York, N.Y. Page 21

Radio Marketplace Pages 31-36

Radio World Page 18
Retail Report Page 43
Singles Chart Page 27
Singles Picks Page 22
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(Due to airplay and sales in projectable markets, these records
exhibit top five potential)

Jacksons (Epic] "'Shake Your Body (Down To The

Ground).”

A proven hit in Miami, the same reaction is being re-
corded in other markets. Numerous major adds were
reported along with crossover sales and strong BOS

chart action.

RCA Parent Co.
Praises Record Div.

In Annual Report

# NEW YORK—In its 1978 annual
report, issued last week, RCA
Records was commended for its
fourth consecutive year of new
highs in sales and earnings by the
parent company.

In his report to shareholders,
Edgar H. Griffiths, president and
chief executive officer, noted that
RCA should maintain its advance
in 1979. He further stated that the
record division has taken a
“quantum leap” over the past few
years with earnings almost quad-
rupled since 1975. “This division
has begun expanding aggres-
sively in a rapidly growing world-
wide industry that passed $6 bil-
lion in sales in 1978,” he said. By
the yardstick of competitive per-
formance, RCA Records has the
potential of improving its annual
earnings by many millions of dol-
lars.”

According to the report, RCA
Records domestic commercial
operations achieved sales in 1978
that approached the unprece-
dented high level of 1977 when
the death of Elvis Presley ac-
counted for an extraordinary de-
mand for his records. It was
noted that profits in 1978 were
lower than the preceding year
due to ‘increased advertising,
promotion, selling expenses and
other costs associated with devel-

(Continued on page 37)

Yetnikoff Addresses

L]
Securities Analysts

By MARC KIRKEBY
@ NEW YORK-—Walter Yetnikoff,
president of the CBS Records
Group, told a gathering of securi-
ties analysts here last week that
pressing-capacity shortages, the
copyright royalty hike, the Pit-
man, N.J. strike and rising artist
development costs all contrib-
uted to CBS Records’ profits ris-
ing at a slower rate than the com-
pany’s revenues.

Yetnikoff called 1978 "‘the most
competitive market we have seen
in years.”

“It's fair to say that we have
been somewhat victims of our
own success,”” he continued.
“The very fast growth of the busi-
ness created a real problem in
terms of lack of manufacturing
capacity at the end of 1978 . . .
At the times when there wasn’t
enough capacity in 1978, it hurt
us in terms of our ability to press
on a cost-efficient basis.

“Currently, things seem to be
a bit different in terms of indus-
try versus industry demand. For
the moment, there seems to be
some excess capacity as overall
business is a little soft due to

(Continued on page 37)
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SAY WHAAT!

WE'RE NUMBER ONE IN ALL 3 TRADES.
“IGOT MY MIND MADE UP (YOU CAN GET ITGIRL)"

(S7 2078; SG 207)

THE SOLID REB SMASH SINGLE THAT’'S CROSSING POP
FASTER THAN YOU CAN SAY WHAAT!

FROM THE ALBUM

Wgﬁ@@t
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Inciudes
| GOT MY MIND MADE UP / WIDE WORLD OF SPORTS
'LL BE DOGGONE / YOU SAY YOU WANT ME TO STAY
CRYING

"I GOT MY MIND MADE UP" is the hottest breaker on the Pop, Disco and R & B
charts. Picks, adds and outrageous jumps are the responses on stations from coast to
coast. Produced and discovered by BUNNY SIGLER, the innovative mixture of nine

most recently served as recordlng musicians for Evelyn "Champagne’’ King, including DATE VENUE cry
the gold-selling “’Shame.” The trendsetting group is now on its own and cooks with man :g CIVIC CENTER g:zg%‘: ?\f:;
an urgent Philadelphia beat that satisfies. Anytime. MAR.19  GILLARD MUNICIPAL  CHARLESTON, SC
AUDITORIUM
MAR. 23 CAROLINA COLISEUM COLUMBIA, SC
MAR. 24 THE OMNI CENTER ATLANTA, GA
(BARRY WHITE TOUR!
MAR. 25 FREEDOM HALL LOUISVILLE, KY
MAR. 31 MEMORIAL HALL BUFFALO, NY
Distributed by MAR.31  SOUL TRAIN (AIRING)  LOS ANGELES, CA
Salsoul Records ® Manufactured by the Salsoul !R!C'Efg APR. 7 MARKET SQUARE INDIANAPOLIS, IN
m Record Corporation @ A Cayre Industries Company, ﬁ) ARENA
\\RTAPES St g 240 Madison Avenue, New York, N. Y. 10016 APR. 8 THE CHECKER DOME ST. LOUIS, MO

AmericanRadioHistorv.Com



Retail Training Programs Multiply
As Business Sophistication Mounts

By FRANN ALTMAN
B LOS ANGELES—]ust as major
manufacturers and distribution
nets have moved to develop more
extensive internal training pro-
grams, the growth in size and
coverage for record and tape re-
tailers is leading to the imple-
mentation of formal educational
methods for store personnel.

Increasing Supervision

An RW survey of ten retailers
shows the stores, like their label
counterparts, providing increas-
ing supervision via seminars, spe-
cial handbooks and other man-
agement training aids that go be-
yond traditional on-the-job guid-
ance.

While a consolidated effort is
being made towards better in-
store skills, customer sales and
communication between the sales
and management staff, a rising in-
terest in personal career develop-
ment as well as company philo-
sophy is being stressed, the sur-

vey showed.
Promotion From Within
Of the ten retail executives

contacted, the majority already
have implemented or else ex-
pressed an interest in implement-
ing more formal training methods,
while roughly half cited an in-
terest in bringing in outside spe-
cialists or encouraging their em-
ployees to pursue outside train-
ing, including formal schooling.
Promction from within the com-
pany is stressed by all.

Gene Armond Named

Windsong Vice Pres.

B LOS ANGELES—A! Teller, presi-
dent of Windsong Records, Inc.,
has announced the appointment
of Gene Armond as vice presi-
dent, promotion and sales, east
coast, for the label.

Gene Armond

Armond most recently served
as general manager for the New
York office of United Artists Rec-
ords, He was with UA for nine
years.

Background

Prior to his tenure at UA, Ar-
mond was national promotion
director for Kapp Records.

Armond will be headquartered
in Windsong’s New York office,
located at 1345 Avenue of the
Americas, New York, New York.

Licorice Pizza (24 stores) has a
formal training program which,
according to personnel director
Deborah Curran, ‘“augments the
in-store level training and the
training manuals we use. We have
a new employee orientation
{headed by Curran), a buyers
orientation (led by )Jana Brooks),
a manager trainee program (led
by two district managers who
“team teach”) and a ‘continuing
education’ seminar for managers
with deals with new insights on
everything from interviewing to
personal improvement.” She add-
ed, “The manager trainee pro-
gram can be requested by any
employee (after evaluation) and
consists of 24 hours of classroom
instruction during a three-month
training period.” A P.A.C.E. (per-
sonal and company effectiveness)
seminar is planned, as well as a
management transition seminar to
facilitate better communication
instore.

King Karot

Ben Karol of King Karol (seven
stores) reports the chain has “no
formal training programs; it's on-
the-job instead.” Karol stresses
that "if someone comes in un-
experienced, but they are enthu-
siastic and have a genuine pleas-
ure for working with records,
they can be trained.” His new
employees are ‘“teamed up with
an experienced employee who
likes to teach, and knows his job.
For our purposes, this system is
fine.”

Formal Sessions

Pickwick’s Scott Young, vice
president/general manager/direc-
tor of retailing (including 340
Musicland and 28 Sam Goody’s
outlets among its retail opera-
tions) said, “We have developed
a more formal training and devel-
opment series,” qualifying the

Motown Makes Magic

training sessions as ‘‘how-to”
techniques for staff, ““which we
expect to bring into effect in the
future. Bill Lambert works as the
training and development man-
ager, and once employees have
passed the point of commitment,
including an evaluation for both
sides, a basic 18-month program
a — series of step progression
courses — becomes effective.”
With some 4200 employees,
Young asserts, “Once we get our
locations and our product, it’s all
people. We are working toward
everyone getting the attention
they need.” And in reference to
the training programs, he added,
“We work from the top down as
well as from the bottom up.”
Camelot Program

Larry Mundorf, vice president
of operations for Stark (Camelot
80/Grapevine 3), cited a “basic
training program which has been
in operation since March '77. It
is broken into ten phases, which
range from four to six weeks
each, gearing for a nine to 12
month total program for man-
agers in training (MIT). A new di-
mension which we are moving
into is that of ‘campus recruiting’
bringing in people who have
been trained on campuses that
offer courses in music manage-
ment.”’

While there is no formal train-
ing for sales personnel, they are
“requested to read and use the
operations manual,” Mundorf
added. “We focus on understand-
ing the company’s logic as well
as industry logic. We stress aware-
ness. There is an operations man-
ual in every store for all em-
ployees.”

Record Bar’s (89 stores) Chris
Stewart, vice president of retail
sales, said that their local promo-

(Continued on page 57)
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R&B Awards Show
Using RW BOM Awards

By BASIL NIAS

B NEW YORK—Daadi Maa Pro-
ductions in conjunction with Syn-
dicast Services Inc. recently taped
their second annual r&b awards
in los Angeles. The proceedings
were held at the Merv Griffin
Theatre and were video taped for
national syndication starting later
this month. The awards presented
were based on the annual awards
given by Record World. The hosts
for the show were Patti Labelle,
Lawrence-Hilton Jacobs and Ja’-
net DuBois.

Among those who received
awards were: Linda Clifford, Most
Promising Female Vocalist; Ash-
ford and Simpson, Most Prom-
ising Duo; The Floaters, Top New
Male Group (album); Chaka
Khan, Top Featured Female Vo-
calist; Chic, Top Vocal Combo;
Rose Royce, Top Vocal Combo
(album); Barry White, Top Record
(solo male artist); Stargard, Most
Promising Female Group; The
Commodores, Top Male Group
(album); The Emotions, Top Fe-
male Group (album); and Earth
Wind and Fire, Top Album By a
Group.

The awards ceremony drew a
galaxy of top name stars. Among
them, serving as presenters of
the awards, were Marvin Gaye,
Eddie Kendricks, Betty Wright,
Van McCoy, Millie Jackson, John-
ny “Guitar” Watson, Patrice

(Continued on page 55)

Abkco Reports Loss

B NEW YORK—ADbkco Industries,
Inc. has announced the results of
its operations for the first quarter
ended December 31, 1978 with
revenues of $2,287,794 and a loss
of $14,647 or 1¢ per share. This
compares to revenues of $2,826,-
986 and a profit of $186,012 or
13¢ per share for the correspond-
ing period in 1977.

Following Motown Records’ recent meeting with their distributors and sales staff at the Century Plaza Hotel, the label hosted a
Magic of Motown Party at Tony Duquette's Studios for the visitors to hear new product and meet some of the arfists. Pictured at
left (from left) are Stevie Wonder; Michael Roshkind, vice chairman and chief operating officer of Motown Industries; Marvin Gaye;
and Spence Berland, Record World Sr. VP. Pictured on the right are Mike Lushka; Stevie Wonder; Jack Forsythe, RW marketing dir.;

Marvin Gaye, and producer Art Stewart.
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Bee Gees Register Another #1 Single;
Mills, Jacksons, Harrison Move Sirongly

By PAT BAIRD

@ The top 5 records on this

week’s Record World Singles

Chart continued to sell in large

quantities, far more than even

those records listed in the bottom

half of the Top 10.

The Bee Gees

(RSO) moved

to #1 bullet

(and continued

to hold the #1

spot of the RW

Album  Chart)

on strong rack

and retail sales as well as #1

radio spots across the country.

Rod Stewart (WB) held at #2 on

good sales and Gloria Gaynor

(Polydor), bulleted at #3 on the

Black Oriented Singles Chart,

continued to sell pop for #3

here. The Village People (Casa-

blanca) at #4 and The Pointer

Sisters (Planet) at #5 also regis-
tered big sales figures.

Peaches & Herb (Polydor), still

Top 5 BOS, lost some radio play

this week but continued to sell

for #7 bullet and The Doobie
Brothers (WB) bulleted at #8 on
a solid airplay/sales combination.

Filling out the Top 10 are Don-
na Summer (Casablanca) holding
at #6; Chic (Atlantic) #9 and
Olivia Newton-John (MCA) #10.
There were no new entries on the
top of the chart.

The Village People’s “In The
Navy”” (Casablanca) is this week’s
Chartmaker at #65 bullet on out-
of-the-box adds at the majors
across the country, including
WABC.

Little River Band (Harvest) gar-
nered strong sales and good radio
movement for #11 bullet and
Frank Mills (Polydor) took the
biggest jump on the top half of
the chart, up 13 spots to #15
bullet on continuing radio action
and an “instant’” sales to airplay
ratio. Dire Straits (WB) filled in
remaining airplay holes this week
and took good radio moves for
#16 bullet and Amii Stewart
(Ariola), #18 bullet BOS and #7
on the Disco File Top 40, was

added at WABC and sold well
for #17 bullet. The Babys (Chry-
salis), which sold well at both
rack and retail accounts, moved
here to #18 bullet.

Poco (MCA), another WABC
add, maintained sales strength for
#21 bullet while Billy joe! (Col)
was added at KRTH with move-
ment elsewhere and good sales
reports for #22 bullet. Anne Mur-
ray (Capitol), #4 bullet on the
RW Country Singles Chart, picked
up WZUU, WOKY and others for
#23 bullet and Chic (Atlantic),
#16 bullet BOS and an add this
week at WABC and WLS, con-
tinued its neck-and-neck power
on both charts for #28 bullet.
Blondie (Chrysalis) continued to
fill in holes and sold for #30
bullet.

The Jacksons (Epic), #8 bullet
BOS and this week’s Powerhouse
Pick, broke out of the Miami mar-
ket and made strong playlist
moves for #33 bullet. Sister
Sledge (Cotillion), #6 bullet BOS
and one of last week’s Power-
house Picks, picked up more ma-
jor adds this week with good re-
tail sales for #35 bullet, and
George Benson (WB), #27 bullet
BOS and another Powerhouse

Pick last week, continued strong
airplay growth for #36 bullet.
Gary’s Gang (Col) re-gained a

(Continued on page 52)

Polygram Hot
On RW Charts

B Polygram Dist., the multi-la-
bel distribution network, this
week garnered the #1 and
Chartmaker spots on both the
RW Singles Chart and Album
Chart. Additionally, Polygram-
distributed records hold five
spots on the singles Top 10
and four on the album Top 10.
The Network also claims the
#1 Black Oriented Album and
Black Oriented Singles Chart-
maker.

The Bee Gees (RSO) have the
#1 pop single and album this
week while the singles Chart-
maker is Village People (Casa-
blanca). The album Chartmak-
er in the Allman Brothers Band
(Capricorn).

Peaches and Herb (Polydor/
MVP) continued to hold the #1
BOA spot and came in as this

= week’s BOS Chartmaker.

@

Bee Gees Tighten Hold on Top Album Spo;
Welch, Allmans Make Significant Inroads

By SAMUEL GRAHAM
W The Bee Gees (RSO), now in
their fourth consecutive week at
the #1 position, continue to
widen the margin between them-
selves and their pursuers. “Spirits
Having Flown” is #1 across-the-
board at major
retail accounts,
and is the big-
gest rack item
by far; and al-
bum sales cer-
tainly haven’t
been hurt by
the ascent of the “Tragedy” sin-
gle to the top spot on its respec-
tive chart.

#2 Rod Stewart (WB), #3 Blues
Brothers (Atlantic) and #4 Doobie
Brothers (WB) also held their po-
sitions this week; Stewart does
not appear to be in any danger
of being overtaken by the Blues
Brothers, while the Blues and
Doobies are running fairly close
together.

Elsewhere in the top 10, Dire
Straits {WB) continues its remark-
able success story, moving this
week into the top 5 for the first
time at #5 bullet. The album,
which contains the bulleting

“Sultans of Swing” single, s
showing excellent sales momen-
tum on all levels.

The top eight albums—which
also include #6 Billy Joel (Col),
#7 Olivia Newton-John (MCA)
and #8 Village People (Casablan-
ca)—are clustered well ahead of
the rest of the pack. However,
both #9 bullet Gloria Gaynor
(Polydor) and #10 bullet Peaches
and Herb (Polydor/MVP) continue
to move up. Both are doing very
well at the rack level, and also
at retail, where reported.

Elsewhere in the top 20, Cheap
Trick (Epic) continues strong
movement, now at #17 bullet, a
jump of 12 spots. While this al-
bum has done well at retail all
along, this week it also showed
well at the rack level, even with-
out a single providing major ex-
posure. George Harrison (Dark
Horse), this week up from
#39 to # 18 bullet, is also
showing excellent moves. Retail
strength for this record, with the
single, ‘“‘Blow Away,” gaining
momentum, is especially good in
the midwest, the southwest and
New York.

In the twenties, last week’s

Chartmaker, Bob Welch (Capitol)
completely exploded this week,
jumping a huge 50 spots to #24
bullet. The story at this point for
the album is retail, where it is a
monster. Meanwhile, this week’s
Chartmaker status belongs to the

i[%\?\-?lil gl [Brea,

newly reformed Allman Brothers
(Capricorn), bulleting at #33. The
excellent initial impact can in
part be explained by way of the
high anticipation for the Allmans’
reappearance, and the album is

(Continued on page 52)
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Singles
East:

Chic (Atlantic)

Quatro & Norman {RSO)
Sister Sledge (Cotillion)
George Benson {Warner Bros.}
Cher {Casablanca)

South:

Blondie {Chrysalis)
Jacksons {Epic)

Bob Welch (Capitol)
Eddie Rabbitt (Elektra)

Midwest:

Quatro & Norman (RSO}
Blondie (Chrysalis)

Bob Welch (Capitol)

George Benson {Warner Bros.)
Cher (Casablanca)

Police (A&M)

West:

Chic (Atlantic)

George Benson (Warner Bros.)
Instant Funk {Salsoul)

Police (A&M)

Blues Bros. {Atlantic)

Village People (Casablanca)

AmericanRadioHistorv.Com

Albums
East:

Allman Bros. {Capricorn)
George Benson (Warner Bros.)
Herbie Hancock {Columbia)
Judy Collins (Elektra)

Amii Stewart (Ariola)

Patti Labelle (Epic)

South:

Allman Bros. (Capricorn)
George Benson (Warner Bros.)
Herbie Hancock (Columbia)
Judy Collins (Elektra)

Michael Franks {Warner Bros.)
Amii Stewart (Ariola)

Midwest:

Allman Bros. (Capricorn)
George Benson (Warner Bros.)
Herbie Hancock {Columbia)
Judy Collins (Elektra)

Michael Franks (Warner Bros.}
Amii Stewart (Aricla)

West:

Allman Bros. (Capricorn)
George Benson (Warner Bros.)
Herbie Hancock {Columbia)
Judy Collins (Elektra)

Michael Franks (Warner Bros.)
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Buddah Names Walz
Vice Pres./Gen. Mgr.

B NEW YORK—Chuck Walz has
been named vice president/gen-
eral manager of Buddah Records,
it was announced by Art Kass,
president of the label, to whom
Walz will report.

Walz, who has been with the
company for the past four years,
will continue his responsibilities
in international operations and
also act as liaison for the market-
ing and promotion of Buddah
Records with Arista.

In addition, he will actively
participate in the activities of the
a&r department and artist rela-
tions.

Knesz, Rosengard
Lifson Join MCA

8 NEW YORK—Record World has
learned that Margo Knesz, Beth
Rosengard and Sandy Lifson will
be joining the MCA Records pro-
motion department based in Los
Angeles.

Knesz’ title will be national pop
promotion director while Rosen-
gard will take over the national
album promotion director post.
Lifson has been named national
promotion coordinator.

All three will report directly to
Larry King.

Revived Atco Releases First LPs

By SAMUEL GRAHAM

8 LOS ANGELES — With the Feb-
ruary issue of what label spokes-
persons are calling “our first ma-
jor release,” Atco Records—At-
lantic’s sister label, formed in the
1960s as a repository for ‘‘con-
temporary rock acts”’—has ended
a long period of virtual dor-
mancy. According to Mardi Nehr-
bass, general manager, west coast
operations, for Atco/Customs
labels, Atco is now “in full swing.”

“When Atco first began in the
1960s,” Nehrbass told RW re-

cently, “all of the contemporary
rock acts were placed here’ so as
not to detract from Atlantic’s
“strong r&b aspect.” There were
exceptions—such as Crosby, Stills
and Nash or Led Zeppelin, who
were signed to Atlantic—but At-
co had a significant rock base
with such acts as tron Butterfly,
Cream, the Buffalo Springfield,
the Vanilla Fudge and the Bee
Gees.
“About five years ago,” Nehr-
(Continued on page 37)

osh Sells_Out Roxy

§ '1" -
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Rolling Stones Records artist Peter Tosh recently played a series of sold-out shows at
L.A’s Roxy club. Tosh's current album, *Bush Doctor,” is the artist’s first album fo
appear on the Rolling Stones Records label; it was produced by Tosh & Robert Shake-
speare, with Mick Jagger and Keith Richards serving os executive producers. Shown
backstage ot L.A.’s Roxy are, from left: Theresa Del Pozzo of Peter Tosh’s management,
Mardi Nehrbass of Atco Records, Rolling Stones Records president Earl McGrath, Peter
Tosh, Harrison Ford, Atlantic Vice President/west coast general manager Bob Green-

berg, Atco promotion rep/Tosh associate Earl Chin, Tosh's manager Herbie Milier.

BMI, Radio Group

Set License Pact

B NEW YORK — A new five-year
blanket license form has been
agreed upon by BMI (Broadcast
Music, Inc.) and the All-Industry
Radio Music License Committee.
The agreement, retroactive to
January 1, 1979, is currently being
mailed to the nation’s radio sta-
tions and has only a few signifi-
cant differences from the one it
replaces.

The new contract rate is 1.7
percent of net receipts, the same
as the rate used during the pre-
vious contract until its final year
when, under an experimental for-
mula, it was changed to 1.64 per-
cent. Offsetting this rate change
in the new agreement, the op-
tional standard deduction has
increased from a full 15 percent
to 17 percent (18 percent in the
final contract year of 1983) and
the annual report form has been
revised to give stations advantage
of a 15 percent deduction for ad-
vertising agency fees.

McFadden to Capitol

At Minneapolis Branch
LOS ANGELES—Joe McFadden
has been named district manager,
Minneapolis Sales Branch, Capi-
tol Records, Inc.

RECORD WORLD MARCH 17, 1979
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Welcome to

Lynn Anderson’s
arms.

“Outlaw Is Just a State of Mind"«cas776
is a killer from start to finish.
It's loaded with great songs, including
Lynn's new hit "Isn't It Always Love!

3-10909

On Columbia Records and Tapes.

Produced by David Wolfert for the Entertainment Company.
Executive Producer: Charles Koppelman,

“Columbia;’ [ﬂ are trademarks of CBS Inc. © 1979 CBS Inc.




The Coast

By SAMUEL GRAHAM and SAM SUTHERLAND

& DO IT AGAIN: Even before the Beach Boys took the stage at Radio
City Music Hall for their series of four concerts (March 1-4) at that
historic venue, there were several indications of just what the shows
would be like. The stylized white set—white keyboards, white amps,
roadies in white uniforms that made them look more like health club
attendants—the gentle Strauss waltzes on the p.a. system, the dozens
of beach balls soaring from the third balcony down to the orchestra
level: all suggested the harmony, purity and youthful optimism inher-
ent in the Beach Boys’ music itself.

There were people at these gigs—bourgeois types in their thirties
and forties, some of them decked out in three-piece Brooks Brothers
suits or glamorous minks, some of them with hordes of preteen
kiddies in tow—who looked as if they very, very rarely went out to a
rock and roll concert. Quite obviously, these folks had come to hear
the golden oldies that had first warmed their hearts when they them-
selves were teenagers, and they weren't disappointed. In fact, with
the exception of four numbers from their excellent new Caribou lp,
“The Beach Boys L.A. (Light Album),” the band played only one song
that they’ve recorded in the last ten years, and that one, Chuck Berry’s
“Rock and Roll Music,” is not exactly a new offering, either.

There’s nothing wrong with that approach, even if it is a mite pre-
dictable. After 18 years together, the Beach Boys know what their fans
want, and they delivered in style. The night's repertoire was a proces-
sion of classics, from the opening “California Girls” to the final encore,
“Fun, Fun, Fun,” with everything from “In My Room,” “‘Be True to
Your School” and a few ‘“Pet Sounds” masterpieces like “God Only
Knows”" and ““Caroline, No” in between. The warmth and ingenuous-
ness of this music seemed a bit incongruous in cynical old New York
City, but the Apple has always loved the Beach Boys (perhaps because
they represent an outlook so foreign to many New Yorkers), and the
quartet of songs that ended the regular part of the show, including
“Help Me Rhonda,” “Wouldn't It Be Nice,” “I Get Around” and
“Sarfin’ U.S.A.,”” had the entire place dancing and cheering. For once,
the crowd’s demands for an encore seemed less perfunctory than
genuine and affectionate.

There were, in fact, some surprises amidst all of this familiarity,
some good and some not so good. Bruce Johnston, the former Beach
Boy who co-produced the “Light Album,” was on hand; but while his
keyboard and vocal support helped fill out the sound, his solo rendi-
tion of ““I Write the Songs” could easily have been eliminated. And
then there was Dennis Wilson, the maverick Beach Boy. Dennis did a
bit of everything—some drumming, some singing, some schtick (a
personal favorite was his elephant impersonation—his two trouser
pockets comprised the ears, while the trunk was, ah, left to the imag-
ination), some wandering about, and a curious few bars of “You
Are So Beautiful” as an encore—and the audience loved his every
move. Dennis’ spontaneous mischief—at times he seemed like a
naughty little boy coveting attention—was a nice contrast to Mike
Love’s charming antics, which have been choreographed and culti-
vated throughout their many years of touring. Clearly, when Dennis
wants to make a contribution, in terms of both musicianship and
showmanship, he can easily do so.

The new material, including the stunning “Good Timin’” and the
disco-inflected ‘“Here Comes The Night” (which probably would have
been much better received had the group not apologized for it in
advance), met with a polite, if hardly overwhelming, response. We
can draw one simple conclusion: in concert, the Beach Boys are a
very different cup of karma than they are on record. Their albums
are the place for new songs and new ideas; their concerts obviously
are not. They seem comfortable with this disparity, and well they
should, after so many years. As a live attraction, they know on which
side their bread is buttered—and although that side may be old, it
is certainly not stale.

GOING STRAIGHT—Homebound rockers who caught ABC-TV'’s SLA
biopic, “The Ordeal of Patty Hearst,” may have caught a familiar face
during an early scene between FBI agents. Featured in a bit part was
singer-songwriter David Blue who resumed his earlier thespian in-
clinations a few years back with film projects overseas, most notably
Wim Wenders’ “The American Friend”” and one of the few bearable
stretches in Dylan’s “Renaldo and Clara.” For the Hearst walk-on,
though, Blue must have suppressed a smile—one of his biggest pop
splashes came as writer of “‘Outlaw Man,” later included as part of the

(Continued on page 42)
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Two Videodisc Projects Underway
At Rundgren’s Utopia Video Studio

By SOPHIA MIDAS

B NEW YORK — Committed to

the belief that video is the wave

of the future, Todd Rundgren
has recently completed the de-
sign and construction of a state
of the art video recording and
broadcast studio. Located in
Woodstock, N.Y., the multi-mil-
lion dollar facility is making
possible the first project speci-
fically produced for videodisc,
that being MCA’s video version
of Rundgren’s new Utopia Ip.
Researched for the past four
years, the elaborate studio was
designed with the capabilites of
beaming live concerts on cable
TV and creating a highly techni-
cal science fiction TV series, as

well as producing commercial
videodiscs.
Discussing the commercial

videodisc deal with MCA, Rund-
gren’s manager, Eric Gardner,
stated, “There are a number of
videodiscs for sale now, many of
which are movies and documen-
taries, but the unique thing
about the MCA deal is that it
represents the first time a project
was produced for video disc at
the outset. There is the Elton
John videodisc, but that was de-
rived from a BBC television
special.”

Rundgren’s company, which
goes by the name of Utopia
Video, is also producing a
videodisc for RCA which involves
a visual interpretation of Tomita’s
Ip “The Planets.”

Gardner noted that the video
disc players of MCA and RCA
are incompatible with each
other, and explained, “MCA uti-
lizes a laser, whereas RCA uses
a stylus. Time will tell which
system is most effective.”

By means of leasing a satellite
channel and setting up a satellite
ground station next to the Wood-
stock studio, Rundgren’s com-
pany is also planning to beam
live concerts by major recording
and performing artists on cable
TV, beginning this June. ‘“What
we want to do,” said Gardner,
“is have the major acts come up
to the studio, enjoy the Wood-

stock splendor, and perform in a
controlled environment before
an invited audience. The show,
which already has a national
sponsor, will be beamed every
two weeks to five million homes
which have cable TV.” Gardner
also commented that negotia-
tions were underway with a major
radio syndicator to have the
shows simulcast in stereo.

According to Gardner, the new
video facility was originally
conceived to bring to life a con-
cept of Rundgren. “Todd has
wanted to produce a highly
technical TV series, with its roots
in fantasy, philosophy and
sicence fiction, for a long time.
The system had to be designed
because the scope of this idea
was beyond anything technology
has to offer today, particularly
in the special effects realm.” The
science fiction television series is
currently in pre-production.

Explaining the vested financial
and  emotional commitment
Rundgren has made with Utopia
Video, Gardner commented, ‘“‘As
long as four years ago, Todd
started experimenting with video.
During his various tours, he
started showing his ideas to Sony
in Japan and Philips in Holland,
and he began to make some in-
roads as a video experimentalist
on a fairly high level. When it
became evident that his ideas
about video would materalize on
a world-wide basis, he decided
to build the present facility.”

Gardner noted that record
companies have expressed con-
cern regarding the advent of
videodiscs, fearing the possi-
bility of new competition, but he
also emphasized that he thought
records and videodiscs could
harmoniously co-exist. “Todd is a
Bearsville recording artist, and
is distributed by Warners; how-
ever, we have worked out a way
where a recording artist from one
label can release a videodisc for
another. Although it's compli-
cated, record companies can be
interfaced into the video busi-
ness,” said Gardner.

Philips & DG Form Classics International

MW NEW YORK — Classics Inter-
national, a new operating divi-
sion of PolyGram Corp., com-
bining the Philips and Deutsche
Grammophon (DG) administra-
tive organizations in the United
States has been formed according
to Irwin H. Steinberg, PolyGram
Corp. executive vice president.

Steinberg said the autonomous
division will be directed by James
). Frey, vice president and gen-
eral manager, and M. Scott
Mampe, vice president.

AmericanRadioHistory Com

Frey previously headed the
U. S. DG operation within the
Polydor, Inc., organization, while
Mampe led Philips, as part of
Phonogram Inc./Mercury. Steven
Salmonsohn will serve as financial
administrator for the division, in
addition to his duties as vice
president, finance, for Polydor,
Inc.

Headquarters

The new division is headquar-
tered at 810 Seventh Ave., New
York City.
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NARM Index Released

@ CHERRY HILL, N.J. — Patrick
Gorlick, director of special proj-
ects of the National Associ-
ation of Recording Merchandisers
(NARM), has announced the re-
lease of the recording industry’s
first index to periodical litera-
ture. The NARM Recording In-
dustry Index, compiled by Jeff
Ray, a former trade publication
journalist, lists, with extensive
cross-referencing, all significant
articles pertaining to the record
industry that have appeared in
Cash Box, Billboard, Record
World, Music Retailer, Variety
and other non-trade periodicals.
Over 3000 industry-related arti-
cles are listed alphabetically by
subject headings in the 150-page
periodical index.

To overcome the inherent im-
practicality of libraries, industry
companies and individuals hav-
ing to stock back issues of all
industry trades to take full advan-
tage of this new publication,
NARM developed a new service.
The components of this new ser-
vice are: a recording industry li-
brary which carries every issue of
every magazine listed in the Re-
cording Industry Index; release
of copyright from all the trade
publications, allowing NARM to
photostat and disseminate spe-
cific magazine articles. One only
has to locate the article or articles
of interest in the index, copy out
the listing information, and mail
it to NARM. NARM will then send
the interested party a photostated
copy of each article requested at
no charge.

With the shipment of the 1977
and 1978 indices in full swing,
Gorlick estimates that as uni-
versity, college, public and pri-

vate library circulation and
awareness  increases, coupled
with individual and company

usage, the total readership/usage
level for the NARM indices will
soon exceed the 500,000 mark.

The 1978 index has been
shipped free of charge to all
NARM members. Both the 1977
and 1978 indices are also avail-
able for purchase. To obtain a
copy of the 1977 or the 1978
Recording Industry Index, send
$20.00 each or $30.00 for the set
(if ordered before July 1, 1979)
to: Recording Industry Index,
NARM, 1060 Kings Highway
North, Suite 200, Cherry Hill, N.J.
08034.

(] ®

Leaner Joins Atlantic

8 NEW YORK — Tony Leaner has
been appointed Atlantic midwest
regional r&b promotion director.
The announcement was made by
vice president/director of special
markets Eddie Holland, to whom
Leaner will report. Leaner will
direct and oversee all Atlantic
r&b promotional activities cover-
ing the entire midwest.
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Celebration For A B'way Hit

Casablanca Records & FilmWorks recently held a post-opening party for the cast and crew of the Broadway show ‘‘They're Playing
Our Song.”" Shown here at New York, New York are, at left: Brooks Arthur, producer of the original cast album on Casablanca;
Neil Bogart, president of Casablanca; Marvin Hamlisch, composer of the score; Carole Bayer Sager, lyricist and Lucie Arnaz, star
of the play along with Robert Klein. Shown at right are, from left: Bogart, RW Sr. vice president/managing editor Mike Sigman;
Roberta Skopp, vice president of press & artist relations; Bruce Bird, executive vice president of Casablanca, and Cecil Holmes, Sr.
VP of Casablanca and president of Chocolate City Records.

James Rule Dies

B NEW YORK — James S. Rule,
consultant on public affairs for
ASCAP, died Saturday, March 3
at St. Francis Hospital in Manhas-
set, Long Island after a brief ill-
ness.

Rule — composer, pianist and
singer—was born in Brooklyn in
1896. He began his career in the
entertainment world at an early
age, and became associated with
numerous  music  publishing
houses as a demonstrator of
songs. He moonlighted for many
years as a headline performer in
vaudeville. From 1960 to 1977
he served as director of public
affairs with the American Society
of Composers, Authors and Pub-
lishers (ASCAP) and was most ac-
tive in Washington, D.C. particu-
larly in the long-term figh<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>