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FUN AND GAMES

A NEW ALBUM FROM CHUCK MANGIONE

»
AM-22101

Includes the single “Give It All You Got

Produced by Chuck Mangione

ON A&M RECORDS AND TAPES

© 1980 ABM Records, Inc. All Rights Reserved.




Record Depts.
May Survive

Korvettes Closings

B NEW YORK—The closing of 14
Korvettes department stores in
the northeast was not because of
poor business in the record de-
partments, according to Dave
Rothfeld, VP, Korvettes, record
division. Each of the stores that
were closed had a record depart-
ment that was “‘very strong,” said
Rothfeld, and the record division
of Korvettes is termed a ‘very
profitable venture.”

Rothfeld said that the chain is
planning to open free-stand-
ing record stores in the areas
where the chain has been closed.
The stores will average 3000
square feet and probably won't
be located in malls, but in strips.
No date has been set.

The leasing of space in Kor-

(Continued on page 58)

Ellis Exits Motown

B LOS ANGELES — RW has
learned that Don Ellis has
exited his post as executive
vice president, creative, at Mo-
town Records. Ellis’ departure
reportedly comes in the wake
of irreconcilable policy dis-
agreements regarding Mo-
town’s A&R strategy, but is
said to be amicable.

Ellis had been with Motown
less than a year, joining the
company after an 11-year stint
with CBS in various top mar-
keting and A&R posts when
Motown tapped him.

No replacement has vyet
been named by Motown,
while Ellis is expected to an-
nounce new plans soon.

]

i

Jut

g
TR s

T

e Sales Indlex

e e R s e, -5

FEBRUARY 16, 1980

Retailers Differ on Tape Quality

By MARC KIRKEBY
B NEW YORK-—Is the quality of
tape—blank and pre-recorded—
an issue to the American con-
sumer?

Blank-tape manufacturers, pre-
dictably, say it is, while record
manufacturers and tape dupli-
cators, equally predictably, deny
it. Music retailers are divided on
the question, as they are on the
meaning of the blank tape sales
that make up an ever-greater
share of their profits.

Both tape markets are boom-
ing. Pre-recorded cassette sales
have doubled from 37 million
units in 1977 to an eslimated 75

million last year. Eight-tracks
have continued to increase in
sales, although at a slower rate,
from 127 million in 1977 to per-
haps 140 million in 1979.

In the same period, however,
blank cassette sales have jumped
from 200 to perhaps 250 million
units, according to manufactur-
ers’ estimates, and many retailers
report they have been selling
more blanks in recent months
than ever before.

With rack upon rack of high-
grade blank cassettes lining their
stores, many retailers are increas-
ingly restive about the quality of
the pre-recorded cassettes they

Convention Preview, Pt. Il

puin

NARM Plans Detailed Look at Video Market

By DAVID McGEE

B NEW YORK—Apart from the
introduction of an industry-wide
gift-giving campaign, the major
topic of discussion at the 1980
NARM convention figures to be
the increasing popularity of home
video programming—indeed, the
growth of an entire industry de-
voted to the manufacture, mar-
ket and merchandising of home
video equipment, both hardware
and software—and ways in which
the music business might coexist
with this potent new competitor
for consumers’ discretionary in-
come. NARM’s executive vice
president Joe Cohen deems this
issue so important as to warrant
a full day of the convention be-
ing set aside for video manufac-
turer panel sessions and video
programming  presentations.
Cohen’s aim is to impress upon
the NARM members the need for
their immediate involvement in

@

the video field as a matter of sur-
vival in the coming decade.
Essentially, the day is designed
not only to stress the urgency of
immediate participation in the
video field, but to also serve no-
tice that the policies and prac-
tices common to the music in-
dustry will be of little use in the
dealing with the video industry.
(Continued on page 58)

also carry. “I've complained
about it for five years,”” says Steve
Marmaduke of Western Mer-
chandisers, “because | think the
quality of any pre-recorded tape
is pretty crappy. You can record
a tape yourself and get much
better quality than if you buy
a pre-recorded cassette. I'm posi-
tive it's helping my sales in blank

tape.”

Tom Modica of Longhair
Music in Portland, Oregon is even
more emphatic. “l  haven’t

noticed that the quality has de-
teriorated,” he says, “but it was
never any good. People just turn
away from pre-recorded tapes
even though it's easier, because
you can make your own tapes
and have the quality be much
higher.”
Cassettes
““Cassettes are certainly a lot
better than eight-tracks as far as
defectives and sound quality,”
adds Michael Reff of the Every-
body’s chain in the Pacific North-
west, “but they’re not as good
as you can record yourself. |
don’t think it's drawing people
away from buying pre-recorded
cassettes now, but | think (sales)
will level off as more and more
(Continued on page 62)

Martell Foundation To Honor Davis
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" The Record World Sales Index is based on a broad cross-section of quantitative sales data reported
to Record World trom retailers, rack jobbers and one-stops across the country. The base tigure for both
the singles and album indices is a smoothed average of these quantitative reports during periods in
June, 1979, with each weekly figure being a percentage increase or decrease on the base. The base
figure tor both singles and albums is 100.0.

The T. J. Martell Memorial Foundation for Leukemia Research, an organization founded
and supported by the music industry, has announced that Clive Davis, president of
Arista Records, will be honored in 1980 with the foundation’s fourth Humanitarian
Award. The foundation, which in the past three years has made grants in excess of
$1 million to the leukemia research laboratory, was started by a group of concerned
music industry executives in memory of T. J. Martell, son of CBS Records vice president
Tony Martell. The award dinner will be held on April 19 at the Waldorf-Astoria.
Shown at the east coast luncheon inaugurating the foundation's 1980 activities are,
from left: Floyd S. Glinert, executive vice president, Martell Foundation, executive vice
president, Shorewood Packaging Corporation, dinner chairman; George Levy, director,
Martell Foundation, president, Sam Goody Inc.; Gil Friesen, president A&M Records;
Bruce Lundvall, director, Martell Foundation, president, CBS Records Division; Clive
Davis, president, Arista Records; Dr. James F. Holland, director, Martell Research
Laboratory, professor and chairman, department of Neoplastic Diseases, Mt. Sinai
School of Medicine; David Rothfeld, chairman of the board, Martell Foundation, vice
president, divisional merchandise manager, Korvettes; Aaron W. Llevy, treasurer,
Martell Foundation, senior vice president, finance, Arista Records, east coast dinner
chairman; Tony Martell, president, Martell Foundation, vice president and general
manager, CBS Associated Labels.



B Page 18. Adult/contemporary radio has
risen from the ashes of MOR to become the
medium's fastest-building format, as Record
World's first comprehensive look at A/C de-
scribes. Coinciding with the introduction of
RW's A/C Chart, a weekly singles chart, the
special section also includes capsule looks
at key A/C stations.

B Page 50. A mixture of past favorites and
promising newcomers makes up the winners
of Record World's annual Classical Awards,
voted by a panel of distinguished writers
and broadcasters. Several new categories
have been added to this year's awards.
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departments—

A/C Chart Page 20 Cover Story Page 61
Album Airplay Disco Pages 16, 45
Report Pages 36-37 Disco File Page 16
Album Picks Page 49 Disco File Top 50 Page 45
Discotheque Hit
Black Oriented Parade Page 16
Music Pages 59-60
International Pages 68-69
Picks of the Week Page 59
England Page 68
Black Oriented .
Singles Chart Page 60 England’s Top 25 Page 69
Germany Page 68
Black Oriented

Album Chart Page 59 Jorz Page 61

Black Music Report Page 59 Jazz LP Chart Page 61
Coast Page 33 Latin American Pages 64-66
Country Pages 70-75 Album Picks Page 64

Hit Parade Page 65

Country Album ] .

Chart Page 73 Radio Action Page 65
Country Hot Line Page 71 New York, N.Y. Page 14
Country Picks of the

Week Page 70 Radio World Page 40
Country Singles

Char); 9 Page 74 Retail Report Page 41
Country Singles Sinal ' Page 35

Picks Page 72 ingles Char a9
Nashville Report Page 70 Singles Picks Page 48
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(Due to airplay and sales in projectable markets, these records
exhibit top five potential)

Chuck Mangione (A&M) "Give It All You Got."”
Backed by substantial A/C action across the country,
pop radio airplay continues to spread. Several major
adds were reported along with firm chart moves and
midwestern breakout sales.
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FCC Abandons
Plugola

Rulemaking

By BILL HOLLAND

B WASHINGTON The Fed-
eral Communications Commis-
sion voted last week to terminate
any rulemaking proceedings on
broadcast "plugola’” and to con-
tinue to handle allegations on a
case by case basis.

The decision ended an in-
house FCC saga that lasted nearly
20 years. In 1961, the FCC began
tentative work on a plugola rule,
but the staff found that since each
case investigated by the Com-
mission differed, it was extremely
difficult to come up with a rule
that would cover all cases.

In 1969, the broadcast bureau
recommended to the Commis-
sioners that such a ruling be
abandoned, and even though all
but one commissioner agreed,
staff was once again asked to
work on an overall plugola rule.
Throughout the last 10 years, it
continued to be tossed around
the FCC, a cold potato.

William Ray

Concurrently, the Commission
continued to handle plugola
complaints on a case by case ba-
sis. Finally, a semi-retired FCC
official, William Ray, who now
works on special assighments
within the Commission, per-
suaded the Commissioners to
face the obvious: the ‘case by
case” method worked well and
that writing a plugola rule was
not only unnecessary but an ex-
ercise in futility.

So in a period of three minutes
at a Commission meeting last
week, 19 years of paperwork that
never got past research for a
"tentative notice of rulemaking”
was finally voted down as un-
needed.

The Commission also con-
cluded last week that Westing-
house Broadcasting Co. was qual-
ified to own a television license—
KPIX-TV in San Francisco—even
though its parent company,

(Continued on page 66)

Keller President
Of Music Stop

B DETROIT — Mary Keller has
been elected president of Music
Stop, a 12-store chain of record
and tape outlets doing business
in the Detroit area. She moves up
from vice president of sales and
operations.

Keller succeeds Louis Kwiker,
principal stockholder of Music
Stop, who has become president
of Integrity Entertainment Corp.,
a publicly owned company that
owns and operates Wherehouse,
the second largest record and
tape retailer in the U.S. with some
140 stores.
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CRAZY LITILE THING CALLED LOVE

QUEEN

“Crazy Little Thing Called Love”
(E-46579)

PATRICE RUSHEN
PI1ZZA11

PATRICE RUSHEN LINDA RONSTADT
“Haven't You Heard” How Do I Make You”
From the album From the forthcoming album
“Pizzazz" “Mad Love”
(6E-243) (SE-510)

DAVID GATES

“Where Does The Lovin' Go”
(E-46588)

From the album

“Falling In Love Again”
(6E-251)

DAVID GATES
FALLING IN LOVE AGAIN

We've begun spring training for
the season’s hits...

QUEEN . \
LINDA RONSTADT 29* Elektra/Asylum
PATRICE RUSHEN 63* , o Records and Tapes
DAVID GATES ‘ e

Elektra /Asylum Batting Order A 3]




Asher Names Three To Staff

l

:

From left: Bernard DiMatteo, William Fox, Caroline Moore

E NEW YORK—Dick Asher, de-
puty president and chief opera-
ting officer, CBS/Records Group
has announced three newly cre-
ated staff position appointments.
Bernard DiMatteo has been ap-
pointed vice president, opera-
tions; William P. Fox has been
named vice president, finance;
and Caroline Moore has been ap-
pointed vice president, adminis-
tration and planning. The three
executives will report directly to
Asher on matters concerning
combined U.S. and international
areas of responsibility, including
direct coordination with both the
domestic and international divi-
sions of CBS Records in the iden-
tification and achievement of the
CBS/Records Divisions’ major ob-
jectives.

Asher told Record World, "We
have manufacturing operations in
both the domestic and interna-
tional divisions, and they (the
staffi would be seeing to certain
common problems, maintaining
standards and seeing that we
don’t reinvent the wheel all over
the world. | expect them to make
my job a lot easier, theyll be
advising me, coordinating the di-
visions, and I'm sure they’ll be
a positive asset to the company.”

Bernard DiMatteo will report
directly to Asher on combined
U.S. and international technical,
manufacturing and logistical ope-
rations. He will work closely with
the operations heads of both di-
visions to formulate manufactur-
ing and operation strategies and
to identify and develop solutions
to problems which are common
to both divisions.

DiMattzo came to CBS in 1966
as a senior financial analyst for
the CBS/Columbia Group. He
then served as manager of the
corporate budget unit, and in
1970 joined CBS Records Intei-
national as director of financial
analysis. He was appointed vice
president, administration and de-
velopment, CRI in 1973 and since
1977 has served as vice presi-
dent, operations, CRI.

William P. Fox will report di-
rectly to Asher on all financizal
matters involving worldwide rec-

ords operations. He will work
with the domestic and interna-
tional divisions in developing

matters of common financial in-
terest, will be responsible for Ti-
nancial reporting and analysis on

[

a worldwide basis, and will direct
and coordinate financial planning
for both record divisions from an
international perspective.

Fox joined CBS in 1968 in the
control analysis section of the
corporate finance staff, moving in
1970 to the musical instruments
division where he became vice
president and controller. In 1975
he joined CBS Records Division
as vice president and controller,
his most recent position having
been vice president, finance and
administration.

Caroline Moore will report di-
rectly to Asher with regard to
CBS Records Division and CBS
Records International  matters
concerning personnel, planning,
business affairs and music pub-
lishing. She will be working
closely with both Divisions in
coordinating policy and strategy
in these areas, particularly in re-
spect to resolving common prob-
lems on a worldwide basis and
assisting in achieving the divi-
sions’ objectives in these areas.

Moore, who graduated from
Wharton with an M.B.A., joined
CBS Records International in 1976
in the area desk department.
She was subsequently named as-
sistant to the president, CBS Rec-
ords International and then di-
rector of market research, CRI.
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Graham Nash, who recently pacted a solo recording deal with Capitol Records, met

A

last week with top EMI Music and Capitol executives at the Capitol Tower in Holly-
wood to talk about the acclaimed artist's first LP for the label, titled ‘‘Earth & Sky."
The album ships Monday (11). Pictured at the close of the meeting are {top row,
from left): Bruce Wendell, vice president, promotion; Bhaskar Menon, chairman and
chief executive, EMI Music—Worldwide Operations; Graham Nash; Don Zimmermann,
president, Capitol/EMI America/United Artists Records Group; Rupert Perry, vice
president, A&R; and Helmut Fest, vice president, international, Capitol /EMIA/UA
Records Group. Seated are, from left: Harlan Goodman of Hartmann & Goodman,
Nash’'s management firm; R. Mac Holbert, associate manager, Hartmann & Goodman;
John Hartmann; and Lleslie Hill, managing director—Europe, EMI Music—Worldwide

Operations.

EMI Will Distribute
RSO’s Times Square

B LONDON—"Times Square,” a
contemporary drama featuring a
rock music score, has been ac-
quired from the Stigwood Orga-
nization for worldwide distribu-
tion by EMI. The announcement
was made jointly today (1) by
Barry Spikings, chairman and
chief executive officer EMI Films
and Theatre Corp., and Robert
Stigwood.

“Times Square’ will be distrib-
uted by AFD (Associated Film
Distribution) in the U.S. and Ca-
nada, by Columbia-EMI-Warner
in the United Kingdom, and by
EM! throughout the rest of the
world. Stigwood’s RSO Records
will release the original sound-
track album from “Times Square”
approximately six weeks prior to
the worldwide premier which is
scheduled for autumn of 1980.

[yeoionsl [Breslouls

D 4

Singles
East:

Linda Ronstadt (Asylum)
Pink Floyd (Columbia)
Tommy James (Millennium}
Knack (Capitol)

Whispers (Solar)

South:

Rupert Holmes (MCA/ Infinity)
Barry Manilow (Arista}

Linda Ronstadt (Asylum}

Pat Benatar {Chrysalis)
Tommy James (Millennium)

Midwest:

Linda Ronstadt (Asylum)
Pat Benatar (Chrysnlis)
Pink Floyd {Columbia)
Babys (Chrysalis)

Tommy James (Millennium}
Knack {Capital)

West:

Barry Manilow {Arista)

Pink Floyd (Columbia)

Ray, Goodman & Brown {Polydor)

Patrice Rushen {Elektra)

Albums

East:

Ronnie Laws {UA)

Nazareth {A&M)

Brides of Funkenstein (Atlantic}
Patrice Rushen (Elektra)

D. L. Byron (Arista)

South:

Narzareth (A&M)
Yellow Magic Orchestra {Horizan

Midwest:

Ronnie Laws (UA}

Nazareth (A&M)

Gary Numan {Atco)

Off Broadway usa [Atlantic)
McGuinn Hillme= {Capital)

West:

Ronnie Laws (UA}
Nazareth (A&M)

RCA Names King

Creative Services Dir.

B NEW YORK—The appointment
of Tony King as director, creative
services, was announced last
week by Jack Chudnoff, division
vice president, marketing, RCA
Records.

Tony King

King becomes responsible for
the direction of RCA Records
advertising, album design, sales
promotion, editorial and literary
services, in-house printing, audio-
visual and market research.

King entered the recording
industry in 1958 with the Decca
Record Co. Ltd. in London.

In 1965, he joined Andrew
Oldham and the Rolling Stones
to form Immediate Records, the
first independent label in Eng-
land. He acquired publishing
experience and worked with the
Beatles, the Hollies, Manfred
Mann, Tom Jones, and Engelbert
Humperdinck when he joined
George Martin’s A.lLR. London,
Ltd. Company.

When the Beatles formed
Apple Records, King joined their
staff as director of promotion
and  publishing, subsequently
moving to the United States to
work as the label’s general man-
ager, responsible for all releases
on the Apple label.

King joined the Rocket Record
Company in 1975 and rose to the
position of executive vice presi-
dent shortly thereafter. From
Rocket, he came to RCA Records.
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