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SINGLES

ROD STEWART, “YOUNG TURKS" (prod.:
Stewart?) (wrifers: Stewart- -Appice-
Savigar-Hitchings) (Riva/Nite-Stalk, }
ASCAP) (4:358]. Stewart hitches ontg.-4
a brisk-peat mm tradesin his vocal
gravel fcr anfattractive light tenor on =~
this keybozaré-laced rocker from the
upcoming “fTonight I'mj Yours™ LP.
Warner Brog. 49843. . —
1" t $
IM CARNES, "M!STAKEN IDENTITY"”
(prod.: Gara/) (writer: Carnes
(Appiar/Alme, ASCAR) (3:58). Aft

a series of hitreckers, Kimtakesthb_
ballad route with this title cut from her
smash LP. Dreamy 'sax/keyboard
colcrs pigvide the bdckdrop for fler
vocal kenging. It's aimed at pop-4/C
acceptance. EM-America-8038, 7/
NIGHT’f (prod.: Parker Jr.) (wiiter:
Parker; Jr) (Raydiola, ASGAP)
(3:46). IheRey-Harker 1. gén\iu;__‘_
~dominates on sevaral levels hete: @
writer, ' arranger, producer, gultarist
1 and vacel ramancer. The catchy bass
» \ riff and SﬂOFU': demand pop redction.
Anstaﬁ(ﬂ

DQ!@-&EAN CASTL S IN THE jAIR”
(prod. Butlpr) {writer:
4 | (Mayd v Bird, BM)

PARKER J7‘, & RAYDIO, “IT'S :éUR

ifiis genfle, rolling hallad has altime?
tless sotind, thanks)in part to Larry
| \Butlerslastelul prodyction. From the
torth..om ievRrs™ LPdl's a

',:: —fsﬁzufe—'memﬁ’ =P
~That’

%
¥

b

“JOURNEY, “DON’ STOP BELIEVIN' ™
(ored.: one-Zison) (writers: }
Perry- Schon Cain) (Weed High
Nightmarg, 3Ml) (4:084. Exposing;

with: “Who's Crying, Now”; hare

Fiano intro anticipdtes a powerful

rock chorus for maximum gaglay. Co-
o e b_mhxaj - /'\ ..

| /
, “TWILIGHT" (orod: Lynne) (wfiter:

LynAe) (April, ASCAP) (3:29)/ Hold |
OnyTight" scared inlo-theth] A, and,

this seconc sige from the “Time™
P, with its rgller-coaster surgas/of

JUITE NEWTON,

hair soft /side ook Journey oo fivel

RUPERT

‘STHE S-WE.ETEST THIN —
('ve Eved Kncwn)” (prod La’ncﬂsﬁ)r
(writer: Young) (Sterling/Adcison

Street. ASCAP) (3:58). With two)sop

10 singl¢s under herbelf, Juice
notrachdMem This third release from -
her gold “Juice” LP is an endegaring,
counjry-flavored ballad. Capitol

5046,

mchn romance have

v s,
angelic voices and awesd strmgs won a widespregd following. This de-
should ascg(nd to_equa eoqbts A lightfyél pop piete from the ybcoming
Fmargrarof Several fcpmalls et “Full Circle’, _that tradi-
/ £.02559 &CBS) /,\. tion in huh style Eleya 47275 B
DEBBif HARRY Zme JaM WAS MOVING” / THE SPIANERS, “YOU GO v/oun WAY
rod.; Roccers-Edykasdsal (Wiilers
(writer: ) 3
Buttessly, BMY (3:36). Joh Edwards "
atlnkertoy crqan en this sinipie yet has the winging vocal spund on this
effecfive darce generator fom the uplifting sli¢e from the group s lorth-
“<ogkoe-tPH: comlr\g i i
LP. -
clups. Chrysa? 2554, —~toucH permeates
JEAMAINE JACKSON, I'MJUSTT B ALPER
%od Jacksbn) (wrl (pro Alper] ders:
lack Stallion, ASCAR) Alper § Colombief) (Almo,
Jackson's fragile falsefto sR \SCERrving, 3MI) (3:85). Bold
1 Ughtly over a delicate, npid-tem brass,/ and lgaded W|th fpercussion /
1 fhythm while! high harn’o‘ies ‘ i€ Man’
he h il his inii if¢ on several
J s horn pagsion is the S

-



Disney’s 1981
Christmas
motion picture
release.

COLLECTION

S NEWTITLES

MARY POPPINS - JUNGLE BOOK « CINDERELLA
(3104) (3105) (3107)

@ Original motion picture soundtracks
¢ The finest quality production
2 Classic Disney artwork

¢ An unbeatable value at a suggested retail
price of $5.98
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Academy Award-winning

MARY POPPINS
coming

in November.

Give the gift
of music.

The perfect gifts for this fall!

OVER 500,000 copies sold this summer

SNOW WHITE (3101) PINOCCHIO (3'102] LADY AND THE TRAMP (3103)  THE FOX AND THE HOUND (3106)

Order your Disney Picture Discs now! Call your Disneyland Records distributor.

For further information contact: Disneyland Records, 350 S. Buena Vista St., Butoank, CA 91521 - (213) 840-1665.

© MCMLXXX| Wait Disney Productiors

— icarRadieMistory. Com e —————
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U.S. Appeals Court
Denies RIAA’s Request
For Copyright Rehearing

By BILL HOLLAND

B WASHINGTON—A one-page
order filed by the clerk of the U.S.
Court of Appeals here last Friday (2)
and received by counsel for the Rec-
ording Industry Association of
America last week has dashed the rec-
ording industry’s hopes for an Appeals
Court rehearing of the controversial
case concerning the new four-cent per
song mechanical royalty rate.

The order, handed down by Judges
Wright, Wilkey and Mikva, denies
without comment, a request for a re-
hearing of the case, which was argued
before the court June 18.

The Appeals Court, in siding with

(Continued on page 109)

A&H Sales Absorbed by
Sound/Video Unlimited

By SOPHIA MIDAS
B NEW YORK—Noel Gimble, presi-
dent and chairman of Sound/Video
Unlimited, and Arthur Morowitz,
president of Video Shack and A&H
Video Sales, last week announced that
they have entered into partnership.

Under the new deal, Sound/Video
Unlimited will be absorbing A&H'’s
distributing company in New York, as
well as the company’s financial inter-
est in the video wholesale operations
in Florida, Texas and Oregon.

Divested of his distribution ac-
tivities, Morowitz will now actively
pursue the acquisition of programm-
ing, which will be distributed by the
Sound/Video Unlimited operations,
and will also concentrate on his Video
Shack retail chain.

In an official announcement to over
350 representatives from the record
and video industries who showed up
at the unveiling of Sound/Video Un-

(Continued on page 16)
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Retail Sales Up in Third Quarter

By SOPHIA MIDAS
and LAURIE LENNARD

B NEW YORK—Buoyed by a hefty
number of releases by established
acts, a booming pre-recorded cassette
business and the continued success of
mid-line product, retailers throughout
the nation reported an increase in
sales during the third quarter over the
same period last year.

Since the third quarter is a tradition-
ally slow sales period, those retailers
surveyed by Record World were con-
tent to report increases ranging from
five to 15 percent. Most also said they
believe that the promise of a brisk
holiday buying season will bring 1981
to a profitable conclusion.

“Summer has always been a soft
sales period for record and tape mer-
chants,’” said Ira Rothstein of the New
York-based Record World/TSS stores,
“but this was not the case this year.
The established artists, such as Billy
Joel, the Rolling Stones, Bob Seger,
Journey and Foreigner simply domi-
nated the marketplace; the warhorses
came out during the third quarter, as
opposed to waiting for the Christmas
rush of the fourth quarter. | think that
the manufacturers have learned that in

order to keep the industry riding
smoothly, they have to spread out
their releases more smoothly.”

Tape City’s Ray Genovese noted,
“The big-name acts saved the third
quarter this year. Last third quarter |
remember everyone waiting for the
fourth quarter, when the established
acts would start releasing their prod-
uct. | think what happened, however,
is that a number of these releases got
lost during the fourth quarter and
peaked after Christmas.”

Cassette Sales

The increased demand for pre-
recorded cassettes played a significant
role in boosting third quarter sales. Joe
Bressi of the national Camelot chain
reported that this portion of his busi-
ness had tripled. Record Bar’s Norman
Hunter said, "‘Pre-recorded cassette
sales are monsters.”” Regarding the in-
creased sale of pre-recorded cassettes,
Strawberries’ Dave Curtis speculated
that ““it may be the result of the advent
of the portable cassette players which
Sony and other companies have intro-
duced into the marketplace. Also, the
quality of radio has dropped, at leastin
my opinion, and this too has stimu-
lated the sale of cassettes.”

Lundvall Discusses His New Role at E/A

By JOSEPH IANELLO

B NEW YORK—"These are some of
the most rewarding and happy times
I've had in the music business,”” Bruce
Lundvall, the recently appointed
senior vice president of Elektra/
Asylum Records, based in New York,
said. ““I've never been busier,” he
smiled, and the stacks of audition tapes
that surrounded him seemed to nod in
agreement as the distinguished music
industry veteran discussed his first
three months at E/A in an interview
with Record World last week.
‘A Lot of Indoctrination’
“There’s been a lot of indoctrina-

wers SQles Index

Albums

Last
Year

(50

Singles

This
. Year

2 9 9126

103 10710

* The Record World Sales index is based on a broad cross-section of quantitative sales data reported
to Record World from retailers, rack jobbers and one-stops across the country. The base figure for both
the singles and album indices is a smoothed average of these quantitative reports during periods in
June. 1979, with each weekiy figure being a percentage increase or decrease on the base. The base

figure for both singles and aibums is 100.0.

tion at the beginning because | came
into the company at a point when they
were having national meetings,”
Lundvall continued, explaining that a
subsequent trip to Europe for interna-
tional conferences helped him
achieve a good overview of the com-
pany: "It was really a very productive
thing to happen; | just came in at the
right time.”” Since his initial get-
acquainted sessions, the former CBS
Records president has been concen-
trating on the four key responsibilities
that comprise his newly-created,

(Continued on page 101)

. Statler Brothers.

Maticanbadioblicton, Com

Mercury/PolyGram recording artists the Statler Brothers made their fourth White House
appearance recently when they performed at a Congressional barbeque hosted by
President and Mrs. Reagan. Pictured after the show are, from left: Harold Reid and Phil
Balsley of the Statler Brothers; President Reagan; and Don Reid and Lew Dewitt of the

Retailers unanimously agreed that
consumer interest in mid-line product
was greatly responsible for bolstering
the third quarter. “Our business is up
11 percent over last year,” noted
Bressi. ‘“We promoted mid-line prod-
uct all summer, and this is the main
reason our sales were up. Catalogue
product kept us going.”’ Larry Causak,
president of the Pennsylvania/
Delaware-based Record Revolution,
added, ““There were a lot of good
$5.98 records released during the
third quarter, and frankly, | found this
product redeeming as an overall line.
They were as strong, if not stronger,
than they were during the last third
quarter.”” Tommy Jacobson, head
buyer for the Milwaukee-based Radio
Doctors, added, ““Once again, our
$5.98 business is incredible; people
are looking for bargains. To enhance
consumer interest in this product, we
usually advertise four $5.98 albums
for $19.95 and then offer a fifth one
free.”

Bargain hunting, in fact, helped

(Continued on page 90)

CBS Records Closing

Its California Plant

B NEW YORK—CBS Records an-
nounced last Monday (5) thatit is clos-
ing its manufacturing and distribution
facilities in Santa Maria, California.
It had been rumored for several
months that CBS was considering clos-
ing the plant. According to a label
spokesman, there had been a “gradual
fall-off in production (at Santa Maria)
since 1978 and the decision to close
the facility came after CBS had hired
an outside financial consultant to con-
sider the pros and cons of the closing.
The plant’s business was “hurt con-
siderably’”” by a decrease in the de-
mand for pressing business from cus-
(Continued on page 109)

Statler Brothers at the White House




Page 14. In the past year alone, Lionel
Richie’s professional and artistic horizons
have broadened enormously. Besides con-
tinuing his role as a major contributor to the
Commodores, his successes as a cross-
over pop and country producer/songwriter
have given rise to speculation that he may
leave the Commodores to pursue solo
stardom. Richie discusses the state of the
group and his own future in Part Two of a
Record World Dialogue.

Opposite page 24. The past year has been
the latest in a long string of great years for
country music, the artists who perform it,
the labels that record it, the agents who
book it, and the publishers who own the
copyrights, as documented in Record
World’s annual salute to country music. In-
cluded are RW's annual country music
awards and a comprehensive overview of
the country music industry.

departments m—————

Country Singles
A/C Chart Page 90 Chart Page 62
Ad Forum Pages 8-9 Country Singles
Picks Page 53
Album Airplay Nashville Report Page 45
p
Report Pages 22-23
Disco Page 99
Album Chart Page 92 Disco File Page 99
Album Picks Page 11 Intemational Pages 94-95
Black Oriented Jazz Page 24
Music Pages 96-98 Jazz P Chart Page 24
L B AL Poge 96 | |gtin American  Pages 103-108
Black Oriented Album Picks Page 103
Singles Chart Page 97 )
. Hit Parade Page 107
Black Oriented i
Album Chart Page 98 Nuestro Rincon Page 103
Black Music Report Page 96 Radio Action Page 106
New York, N.Y. Page 12
Classical Page 102
Radio World Page 89
Coast Page 13
Retail Report Page 91
Country Section Il .
les Chart Page 21
Cauntry Hot Line Page 51 Singles Cha SIS
Cauntry Album Singles Picks Page 10
Chart Page 55 .
Cauntry Album Video World Pages 15-18
Picks Page 53 Videocassette Chort Page 17
Country Picks of the Video Spotlight Page 16
Week Page 49 Video Visions Page 15

Powerhouse Picks
=~ - & = ]

(Due to airplay and sales in projectable markets, these records exhibit top
five potential)

Diana Ross (RCA) “Why Do Fools Fall in Love?”
Diana debuts on a new label with a single clearly aimed at the
pop market, entering as this week’s Chartmaker.

Rod Stewart (Warner Bros.) “Young Turks”
Stewart returns in force with this timely uptempo tune that has
already brought about positive audience reaction.

4

Peaches/Nehi
Seeks Rapid Sale

B LOS ANGELES—The creditors’
committee formed in conjunction
with the Chapter XI filings of Peaches
and Nehi Distributing is working to-
ward a sale of the company’s assets by
October 15, and is now considering
several offers to acquire the 35-store
chain. According to Nehi principal
Tom Heiman, “‘six to eight outfits have
formulated presentations. The com-
mittee will be considering the best
three and will try to have some deci-
sion on October 15.

“That's the plan, but the plan has
always been flexible,”” he added.

At a September 24 meeting of the
committee, members agreed to push
towards finalizing the acquisition in
order to allow the buyer to benefit
from fourth-quarter sales. Peaches and
Nehi filed separate petitions for reor-
ganization under Chapter XI bank-
ruptcy provisions in June after reach-
ing an agreement with the company’s
creditors (Record World, June 6). Pro-
visions of the Chapter XI plan called
for a merger or acquisition of the
chain.

Heiman noted that the firm has
been operating well in the interim and
that the chain has remained intact.
“That's something that's never been
done before in the industry,” he said.

RCA Loses $109 M
In Third Quarter

B NEW YORK—RCA has reported a
loss of $109.3 million for the
recently-completed third quarter of
1981. The company attributed the loss
to lower operating earnings, increased
interest expense, and the costs in-
volved in the start-up of the RCA
SelectaVision videodisc system.

Sales for the three-month period
ended September 30 were $1,989.8
million, compared with sales of
$1,986.9 million for the same period
in 1980. RCA spent $230 million dur-
ing the quarter for the restructuring of
operations and the revaluation of as-
sets. The company’s netJoss of $109.3
million for the quarter compares with
a gain of $80.4 million for the same
period in 1980.

Warner Bros.
Signs Eric Clapton

B LOS ANGELES—Eric Clapton has
been signed to an exclusive long-term
worldwide recording contract with
Warner Bros. Records, it was jointly
announced by Warner Bros. board
chairman and president Mo Ostin and
Roger Forrester, Clapton’s manager
and head of the Great Record Com-
pany. Clapton’s future recordings
under the agreement will be issued by
Warner Bros. on the Great label.
Plans call for the first album under
the agreement to be released in the
spring of 1982, A U.S. tour is antici-
pated in conjunction with Clapton’s
first Warner-Bros.-released product.
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OOPERATION

Means

DVANCEMENT

BRUCE LUNDVALL, JIM SCHWARTZ, HAL DAVID, KATIE COKE,
DICK BLAKE, ANDY WICKHAM, MERVYN CONN, BARRIE BERGMAN,
SAM MARMADUKE, NEIL ROCKOFF, MARY REEVES DAVIS, BRENDA
LEE, DAN McKINNON, GLENN SNODDY, RICK BLACKBURN, ALABAMA,
EDDIE RABBITT, OAK RIDGE BOYS, STATLER BROTHERS, DOTTIE WEST.,
DON WILLIAMS, KENNY ROGERS, T. G. SHEPPARD, DON ZIMMERMANN,
TANDY RICE, TOM COLLINS, BOB SHERWOOD,RICHARD McCULLOUGH,
JOE SULLIVAN, JERRY BRADLEY, E. W. WENDELL, JIMMY BOWEN, KEN
KRAGEN, CHARLES SCULLY, LEE ZHITQ, LEONARDIFEISE, JIM DUNCAN,
LARRY GATLIN AND THE GATLIN BROTHERS, CHARLIE DANIELS BAND,
BETTE KAYE, C. W. DOHERTY, JOE GALANTE, SAM LOVULLO, IRVING
WAUGH, J. WILLIAM DENNY, FRANCES PRESTON, WESLEY ROSE, JOE
TALBOT, BARBARA MANDRELL, DON REID, JACK D. JOHNSON, DON
LIGHT, BILL ANDERSON, TOM T. HALL, LEN ELLIS, DALE TURNER, JOHN
A. DAVIES, A. TORIO, BOB AUSTIN, ED KONICK, BILL LOWERY, RALPH
PEER, Il, DON NELSON, JIM SLONE, JIM FOGLESONG, HUTCH CARLOCK

Advoncement
Means SUCCess,
and the Country
Music Industry is
filled with suc-
cessful people—
successful people
who are members

of the Country
Music
Association.

Through its membership :

professionals,

CMA has helped make
Country the fastest
growing form of music
today.

So come on—join up
today—and help

make Country the #1
form of music around
the world.

E Company
L ]
° Address

[ 4

s City
L

¢ State Zip

Check appropriate box for CMA

« membership information desired.

of nearly 6,000 industry ¢

¢ O Indvidual O Organizational

®* Name

Mail to: CMA Membership;
P.O. Box 22299;
Nashville, TN 37202




Unicorn Pacts With Boardwalk

By ELIOT SEKULER

B LOS ANGELES—At press time,
Record World learned that Unicorn
Records will sign an agreement with
the Boardwalk Entertainment Com-
pany for marketing, promotion and
distribution, following meetings be-
tween Unicorn president Daphna Ed-
wards and Boardwalk chairman Neil
Bogart.

Unicorn, whose product had previ-
ously been handled by MCA Distribut-
ing, broke with the latter after MCA
refused to distribute Black Flag’s sec-
ond album, “Damaged” (The south-
ern California-based punk band han-
dled its own distribution for their pre-
vious LP). MCA Distributing president
Al Bergamo’s decision not to distri-
bute the LP generated considerable
publicity when he told reporters that
he found the album to be ‘“an anti-
parent record, past the point of good
taste”” and lacking in “‘any redeeming
social value. It would be immoral for
MCA to release the album,” he said.

At a press conference called in the
wake of Bergamo's decision, Edwards
told the media that ““no record dis-
tributor should censor what anyone is
saying musically. We feel that it's
necessary to stick to our ground and
make sure that no record company
inhibits free speech.” According to
Edwards, the Unicorn-MCA Distribut-
ing agreement is now terminated.

In addition to Black Flag, the Uni-
corn Records roster includes Frankie
Bleu, former lead singer with Gabriel;
the Joe Chemay band; European artist
).D. Drews; and singer/songwriter
Gary Harrison.

Edwards said that the added support
of Boardwalk would enable Unicorn
to gradually expand its roster, al-
though the number of artists would
never exceed ten. | don’t believe in
handling more artists than | can give
personal attention to,”” said Edwards.

Unicorn’s promotion had previ-
ously been handled exclusively by the
label and through independents,
under the direction of ).). Jordan. A
total of six staffers are on Unicorn’s
payroll; Edwards expects the
Boardwalk arrangement to give the
label considerably more promotion
clout.

Virtually “every major record com-

Daniels Bows
Muscle Label

B NASHVILLE—Music industry vet-
eran Mike Daniels has announced the
formation of Muscle Records, an in-
dependent label with distribution by
Mirus Music Inc. of Cleveland.

The Muscle roster includes Sid Her-
ring, Charles Sherrell, Philip Paul &
Patrol, and Betsy Hide. Daniel, for-
merly GM, chief engineer, and in-
house producer at Fame Studios in
Muscle Shoals, ALA., has a long list of
engineering and production credits,
including work with Mac Davis,
Tammy Wynette, Janie Fricke, and
others.

For more information on Muscle
contact Benjamin Rzepka c/o Mirus,
at (216) 214-0892.

(]

pany” had approached Unicorn for
distribution following the firm’s public
disagreement with MCA Distributing,
according to Edwards, who added that
“I've always been an admirer of Neil
Bogart. He's also the only person we
talked to who focused more on our
musical ideas than on business ar-
rangements.”’

By the time MCA Distributing re-
fused to handle the Black Flag “Dam-
aged’’ LP, 25,000 album covers had
already been printed bearing the MCA
logo. “1 guess we'll just put stickers
over them,” Edwards said.

Although the Unicorn-MCA Dis-
tributing contract extends to February
of 1982, Bergamo said he had met
with Edwards last month and allowed
Unicorn 30 days to seek a new dis-
tributor.

Warner Bros. recording artist Christopher Cross recently performed at the Greek Theatre in
Los Angeles, where he was greeted backstage by an impressive lineup of friends. Pictured
from left are, front row: Nicolette Larson, Nikki Bacharach (daughter of Burt Bacharach
and Angie Dickinson), Stephen Bishop, Carole Bayer Sager, Burt Bacharach and Andrew
Gold. Cross is in back (right) with Orion Pictures president Mike Medavoy. Bacharach,
Sayer and Cross co-wrote Cross’ current hit single, “The Best That You Can Do,” the theme
from the Orion film “Arthur.”

First American Marketing Formed in Seattle

B SEATTLE—The formation and for-
mal incorporation of a new Seattle-
based direct marketing company has
been announced by its president,
Gerald B. Dennon. First American
Marketing, Inc. will maintain a close
working relationship with First Ameri-
can Records, Inc., a five-year-old cor-
poration that is parent to a record
manufacturing and distribution opera-
tion.

Directors of First American Market-
ing are Lou Lavinthal, Stan Jaffe, R.A.
Harlan, James Navarre and Dennon.
Tanya Campana is secretary.

Lavinthal is the former chairman of

the board of ABC Records and Tape
Sales and an industry veteran. Jaffe is a
former president of the National Asso-

ciation of Record Merchandisers and |

the former executive vice president of
ABC Records and Tape Sales. Lavin-
thal and )affe are also still active as
officers of Roundup Music Division of
the Fred Meyer Company.

Harlan worked with ABC, the Han-

jonal &eakoutsr

Singles
East:

Police (A&M)

Atlanta Rhythm Section (Columbia)
Olivia Newton-John (MCA)

Pat Benatar (Chrysalis)

South:

Marty Balin (EMI-America)
Olivia Newton-John (MCA)

Midwest:

Foreigner (Atlantic)

Olivia Newton-John (MCA)
Luther Vandross (Epic)
Genesis (Atlantic)

West:

Foreigner (Atlantic)
Olivia Newton-John (MCA)

dleman Company and Sound Dis-
tributing. He presently heads a Chris-
tian outreach organization, Inter-
cristo. Navarre is the former chief .
executive officer of Tally Corporation.
He heads a management consulting
organization, Ford, Navarre and Zech.
Dennon is the founder of First Ameri-
can Record Group and had previously
been a media buyer for the broadcast
division of GRT Corporation.

Montage, Isgro Pact

B LOS ANGELES—Marshall Blon-
stein and David Chackler, co-
presidents of the Capitol-distributed
Montage label, have signed a
production/label deal with Joe lsgro
for releases through his |.C.E. Produc-
tions.

The first record to be shipped under
the pact is ““I Just Wanna Hold You,”
by Black Ice, produced by Hadley
Morrell.

Albums

East:

Genesis (Atlantic)

Kool & the Gang (De-Lite)
Barry Manilow (Arista)
Carly Simon (Warner Bros.)

South:

Genesis (Atlantic)

Kool & the Gang (De-Lite)
Barry Manilow (Arista)
Patti Austin (Qwest)

Who (MCA)

Carly Simon (Warner Bros.)

Midwest:

Genesis (Atlantic)

Kool & the Gang (De-Lite)
Barry Manilow (Arista)
Michael Schenker (Chrysalis)
Who (MCA)

West:

Genesis (Atlantic)

Kool & the Gang (De-Lite)
Barry Manilow (Arista)
Marianne Faithfull (Island)

Hannibal Taps Two

B NEW YORK—/Joe Boyd, president
of Hannibal Records, has announced
two new appointments at the com-
pany’s New York office.

Gene Kraut has been named sales,
promotion and marketing manager.
Kraut comes to Hannibal after three
years as a producer with Columbia
Records, Special Projects. Boyd has
also appointed Judy Minox to the
newly-created position of
production/office manager.

Bass Joins Motown

B LOS ANGELES—Motown Records
has named Billy Bass vice president/
pop promotion. He will report to Skip
Miller, vice president/promotion
Bass was most recently at WMOT
Records, where he was in charge of
the label’s recently created pop divi-
sion. Prior to that he was senior vice
president of promotion and creative
services for Chrysalis Records.

Billy Bass

“I'm more than happy to be joining
Motown Records,” Bass told Record
World. “I’'m ecstatic, because
Motown has what is considered to be
some of the best product in the indus-
try. They release the kind of mass-
appeal records that are absolutely per-
fect for pop radio, and | consider it a
great honor to be working with a com-
pany and a product thatis so outstand-
ing. With my concentration now on
pop radio, my job will be a real plea-
sure.”
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GET A GREAT FILM FOR A SONG

EUE/Screen Gems is tae TV Commercials division of
Columbia Pictuses. We've been a leader in the commercizls
business since tke birch of television.

Now we're bringing this selling experier:ce to the music
industry.

EUE Video Music is heaced by dizector Alan Metter aad
executive producer Larry DeLeon.

Their film end comme-=cial credits encompass the entire

field of music and advertising: from: stars like George Harrison,

Olivia Newton-John, ELO, Steve Martin and Natalie Colz, to

clients like CBS, Ford. Geea-Cola, Alka Selezer, Datsun and
Hcnca.

EUE Video Musiz 1s headquartered on the Bu-bank
Studios Ranch, with its full complemer:t of standirg street sets,
shcoting interiors and soandstages,

On our lot, your video

_¢an be set anywhere vour

imagination takes you
And you’ll be surorisad

at how lictle # /e has to cos:. (213) 954'-3000
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236 West 52nd Street
(Between B’way & 8th Ave)
New York, N.Y. 10019
(212) 586-7714

Enjoy a touch of Havana in the
heart of New York’s theatre
district. Come to VICTOR'’S
CAFE 52 for a unique dining
experience. Savor any of our 54
deriecious entrees in one of our
skylight rooms and listen to our
soothing violin and piano music
while dining under the stars.

— Open 7 days

PRIVATE SKYLIGHT ROOM
AND GOURMET CATERING
AVAILABLE.

PLAQUE-IT!

preserve and display —

e trade charts e album covers
® posters ® awards e documents
® press coverage @ sheet music
e photographs @ promos ® ads

8227 Remmet Ave. Canoga Park, Ca. 91304

(213) 884-9508
“WE PLAQUED HOLLYWOOD"”

MWM ox2
79/4 ZM& ?amju
al 22/ 7S 4020

/%WLWWMWW?
fert

[ = -
John Lennon &
Plastic Ono Band

. . "
i “Live Peace in Toronto 1969
l (French Import)
' Only $9.98 list price!!!
I Just One of Over 4,000 Titles
Rock ® New Wave © Jazz
l as well as
® Independent Domestic Labels ®
l Imported from and Exported to over 30 countries
NOW IN STOCK!
' Write, Call, or Telex for Catalogue
l Hablamos Espanol

Greenworld Distribution
20445 Gramercy Place, Box 2896
Torrance, CA 90509-28%
Telephone: (213) 533-8075 (CA, AK, HI)
{800) 421-2095 (Toll Free)

Telex: (4) 5720103 “GREEN" (ITT System)

---’--J

CUT-0UTS
MIDLINES

. n] ®LP| RECORD DIST.
)11 @ Y @ 1467 PINEWOOD ST.
RAHWAY, N.J. 07065
PHONE (201) 574-0900
GREAT SELECTION—ALL LABELS—(LP—8T—CASSETTE)

JAZZ—~BLUES—GOSPEL-ROCK—Ca&W
DEALERS ONLY—FREE UPDATE CATALOG UPON REQUEST

" RECORDMNG TAPE & ACCESSORIES —)
24 HR. FREIGHT-PMID SERVICE
Largest Selection at Lowest Cost Anywhere
MAXELL « MEMOREX « SCOTCH « TDK
* SONY * DURACELL « WAYTS - DISC-
WASHER « SOUND GUARD -+ SHURE
+ PICKERING » AUDIO TECHMICA - REC-
OTON « EVEREADY - VID. TAPE - SAVOY

« AMPEX ‘TRACS - FUJ
SEND FOR FREE CATALOG
A). ROSEMTHAL ASSOCIATES
Degt M 1035 Leuis Dr., Warminster, Pa. 18974
DEALERS ONLY  (215) 441-8900

Restaurant

Mention that you're in the music business and get a free glass of wine.

Empanadas $1.50

(15 aitterent kinds)
Soups $1.50-2.25
Salads $1.50-5.95
Tortillas $5.95

{Argentine Omelettes)
Daily Speciats $495-7 95
MIX & MATCH $5.50
Exotic Desserts $125-2.75
Bassetts Ice Cream $125
Espresso $1.00
Cappuccino $150
Wine & Beer
Sangna

EMPANADAS ETC.
New York, NY 10019

257 West 55 St. (B'way & 8 Ave.)

“ABSOLUTELY DELICIOUS"”

NY Daily News

(212) 2472140 Take Out & Delivery

LUNCH e DINNER « AFTERNOON ESPRESSO « SUNDAY BRUNCH
PRE-THEATER DINING » AFTER THEATER COFFEE 8 DESSERT

AmericarmeereEstorv.Com ———————




Zenith
Distributing

Cut-outs
make sense,
you can
make dollars.

We want
to be your
cut-out
supplier.

* ExcellentFill
¢ NOo Minimum Order
« Nobody gives faster service

send for free catalog

Cooper Road Industrial Park
P.0.Box 178, W. Bertin, N.J. 08091
609)767-6330

“The Price Is Right”

Dealers Only Call Or Write
For Free Monthly Catalog

LUV MUSIC

1932 Hyperion Avenue
Los Angeles, CA 90027
(213) 660-2766

A convenient, economical way to get your

message across to the entire record/video
industry.

A practical, attention-grabbing way to get
the extra business you're looking for.

An important new Record World feature.

To find out how to get your message into Ad
Forum, call Joyce Panzer, (212) 765-5020.

Ad Forum
DU T ——

AmericanRadioHistorv.Com

Millennium Names Four

B NEW YORK—Jimmy lenner, pres-
ident of Millennium Records, has an-
nounced three promotions within the
company and the addition of one new
staff member.

Former national secondary/college
promotion coordinator Ken Franklin
moves up to the post of national top 40
secondary/AOR promotion manager.
Melanie Fox, assistant to the presi-
dent, will now also take on the respon-
sibility of production coordinator. Elly
Padell joins Millennium as promotion
and sales coordinator, and Judy
Wyman moves into the publishing
coordinator slot for the label’s two
publishing arms, Bright Smile and Big
Teeth.

Franklin joined Millennium in
1978. Prior to that, he was music di-
rector and on-air personality with sev-
eral AOR stations. Fox and Wyman
both joined Millennium in 1980.

Main Street Records
Signs Boxcar Willie

B NEW YORK—Country singer Box-

car Willie has been signed to an exclu-
sive recording agreement with Main
Street Records and Tapes, it was an-
nounced by Bert Bogash, Main Street’s

. general manager.

Boxcar Willie is already established
as one of the top country acts in the
United Kingdom, where he was
named International Entertainer of the
Year in 1979. He became known in
the U.S. earlier this year via Suffolk

| Marketing’s national saturation televi-

sion advertising campaign on behalf
of his “’King of the Road"" album.

Bootleg Tapes Seized

In Oregon, Virginia

B NEW YORK—The FBI has raided
stores selling pirate tapes in Oregon
and Virginia, according to the RIAA.
FBI agents raided a flea market in
Tazewell, Virginia and seized 8000

| pirate cassettes and eight-tracks. In

Portland, Oregon, the FBI found boot-
leg recordings of concerts by Bruce
Springsteen and AC/DC at Django
Records.

In addition, the RIAA has an-
nounced the sentencing of Herbert
Buntain, in Frankfort, Kentucky, to 30
days injail for the sale and distribution
of pirate tapes.

Entertainment Company

Promotes Joanne Boris

B NEW YORK—Martin Bandier,
executive vice president of the Enter-
tainment Company, has announced
the promotion of Joanne Boris to the
post of vice president of publishing.

Boris has been with the Entertain-
ment Company for the past three
years. For the past 18 months she has
been director of publishing.

Prior to joining the Entertainment
Company, Boris was assistant interna-
tional music representative for Over-
seas Music.



Single Picks

QUARTERFLASH — Geffen 49824

HARDEN MY HEART (prod.:
Boylan) (writer: Ross)
(Narrow Dude/Bannie Bee
Good/Geffen Kaye,
ASCAP) (3:36)

In Portland, Oregon, this sextet has

ruled the airwaves for the past year.

That popularity is about to become a

national phenomenon with the re-

lease of this initial single from the
debut namesake LP. Rindy Ross’ dis-
tinctive vocal phrasing — she calls to
mind several women rockers — rides

a finely-honed rhythm section that

boasts strong guitar work. It's a hit.

Pop

FRANK SINATRA — Reprise 49827
SAY HELLO (prod.: Sinatra-Costa) (writers:
Behrke-Cahn) (Elliot/Sargeant, ASCAP)
(2:23)
Frank’s uplifting enthusiasm can be
felt long after the music stops on this
latest outing, with lyrics by Sammy
Cahn. The bright horns and Don Cos-
ta’s arrangement will perk up the most
dreary day.

SURVIVOR — Scotti Brothers
5-02569 (CBS)

POOR MAN’S SON (prod.: Peterik-Sullivan)
(writers: Peterik-Sullivan) (Holey
Moley/Rude, BMI/Easy Action, ASCAP)
(3:35)

Nimble keyboards dance into heavy

metal chording on this two-fisted

rocker from the midwestern band’s

“Premonition’’ LP. Jim Peterik’s vocal

desperation shares the spotlight with

fat guitar parts.

RED RIDER — Capitol 5062
LUNATIC FRINGE (prod.: Landis) (writer:
Cochrane) (Rumphyboobah, CAPAC) (3:48)
A heavy-handed beat plods along
while guitar and synthesizer explo-
sions surround Tom Cochrane’s dazed
lead vocal. A powerful sound that’s
guaranteed to shake the rafters. The
Canadian band is currently opening
for the Kinks on selected U.S. dates.

JANIS IAN — Col 18-02546
RESTLESS EYES (prod.: Klein) (writer: lan)
(Mine, ASCAP) (3:57)
The title track from janis’ latest LP is
much in the mold of her strongest
work, with its sensitive, introspective
lyrics and simple arrangement. The
acouslic guitar lacework is perfect for
Janis’ delicate vocal.

LITTLE FEAT — WB 49841
GRINGO (prod.: Payne-Massenburg-Barrere)
(writer: Payne) (Streetlights, ASCAP) (3:58)
Keyboardist extraordinaire Billy
Payne is responsible for this gem from
the Feat closet and the “Hoy-Hoy!"”” LP
collection. With a tip of the cap to the
Doobie Brothers and backing support
from David Sanborn’s sax, Payne
leads the crew through a jazzy pop-
rock ballad. It's deserving of radio
reaction.
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NOVO COMBO — Polydor 2184

UP PERISCOPE (prod.:
Kimsey) (writer: Dees)
(Novo, BMI) (3:53)

The four musicians who comprise this
new group — Stephen Dees, Michael
Shrieve, Peter Hewlett and Jack Grif-
fith — have already established suc-
cessful careers and reputations for ex-
cellence with other bands. The com-
bination of that experience and a fresh
outlook is evident on this pulsating
rocker from their new LP. Smart vocal
harmonies and the invigorating dance
beat are headed for the chart top.

DIXON HOUSE — A&M 2363
JUST ONE KISS (prod.: Flicker) (writers:
House-Leese) (House It Sound/Primal
Energy, BMI) (4:25)
Hailing from the Pacific northwest, the
intriguing singer/songwriter/multi-
instrumentalist makes his label debut
with this enchanting pop-rock ballad.
His delicious light tenor delivers a
soothing hook that’s bolstered by
sweet guitar melodies and Phil Ken-
zie's alto sax break.

SPYRO GYRA — MCA 51200

SUMMER STRUT (prod.:
Beckenstein-Calandra) (writer: Wall)
(Harlem/Crosseyed Bear, BMI) (3:58)

Jay Beckenstein’s savory sax is the in-
spiration behind this entertaining mo-
tion music from the ‘‘Freetime” LP.
The Latin-flavored brassy sound is full
of percussive pizazz and melodic
charm that will sound right on a vari-
ety of formats.

DOBIE GRAY — Robox 1804
AUTUMN (prod.: Gray-Reneau-Chafin)
(writers: Gray-Reneau-Chafin)
(Simonton/Emeryville, BMI/Think, ASCAP)
(3:34)
Gray contributes writing, production
and, most of all, vocals to this power-
ful ballad from his forthcoming ““Wel-
come Home’ LP. His toasty tenor
shakes with soulful intensity while
horn and vocal backing underscore
the drama.

THE YOUNG JACQUES — Ambition
105
JACQUES COUSTEAU (prod.: Paley) (writer:
Paley) (Blev Disque/WB, ASCAP) (2:45)
A tribute to everyone’s king of the sea,
this witty rocker draws from several
influences — especially the Beach
Boys. Boston whiz kid Andy Paley’s
lead vocals are supported by Elliot Eas-
ton, Greg Hawkes & David Robinson
of the Cars. Great fun for surfin’
rockers.

RIOT — Elektra 47218
OUTLAW (prod.: Loeb-Arnell) (writers:
Speranza-Reale) (Bandera, BMI) (3:19)
From the ““Fire Down Under” LP, this
live recording smokes with Mark
Reale’s lead guitar and Guy Speran-
za's tough lead vocal confidence.
Guaranteed to score with AOR-pop
listeners.

NILS LOFGREN — Backstreet/MCA
5119
NIGHT FADES AWAY
(prod.: Baxter) (writer:
Lofgren) (Almo/Hilmer,
ASCAP) (3:52)
Guitar fireworks decorate the trium-
phant opening for Nils’ characteristic
vocal yearning on this title cut from his
labe! debut. Producer jeff Baxter
trades guitar and synthesizer licks with
Nils on a heated break, while Nicky
Hopkins pumps out thick keyboard
textures. The tempo shifts are ear-
catching and Baxter’s production a
radio masterpiece.

B.O.S./Pop

RUFUS WITH CHAKA KHAN —
MCA 51203
SHARING THE LOVE (prod.: Rufus) (writer:
Murphy) (Bean Brooke, ASCAP) (3:57)
From the forthcoming ‘“Camouflage”
LP comes this mid-tempo ballad
features Chaka’s fiery vocal. Pretty
chorus swells and sax punctuations
adorn for multi-format appeal.

PEABO BRYSON — Capitol 5065

LET THE FEELING FLOW (prod.: Bryson-Pate)
(writer: Bryson) (WB/Peabo, ASCAP) (4:38)

Peabo’s vocal glistens on this dramatic
ballad from his forthcoming “I Am
Love” LP. The energy and spirit over-
flow, while a first-rate production and
Bryson’s multi-tracked vocal give spe-
cial pop appeal.

BABY BROTHER — Caotillion 46025

(HANG ON) 'M COMING FOR YOU (prod.:
Hall) (writers: group) (Rick Hall, ASCAP)
(3:56)

The Alabama-based septet debuts

with this funky cut from the new

namesake LP. Produced by Rick Hall,

it features the Muscle Shoals horns

backing the self-contained unit’s

rhythmic punch and rousing vocal

interplay.

KELLY MARIE Coast to Coast
5-02542 (CBS)

LOVING JUST FOR FUN (prod.:

Yellowstone-Voice) (writers:
Yellowstone-Voice) (J.D., ASCAP) (3:40)

The British songbird follows her
black/club hit “’Feels Like I'min Love"’
with another standout vocal perfor-
mance. The throbbing beat and syn-
drums will attract the same crowd as
her first outing, but her gorgeous vocal
may also open some pop ears.

THE ESCORTS — Knockout 10146
HEART OF GOLD (prod.: Dwellingham)
(Herschey & Buck/My Organization /
Demian BMI) (writers: Hackett-Dwellingham)
(3:57)
Grover Troutman and George Byers
share lead vocals with the kind of
dynamic enthusiasm that's seldom
heard on vinyl. The quintet — formed
while serving time at Rahway Prison
— have an elegant sound that should
go a long way on black radio.

AmeriearRadioHistory Com

THE KINKS — Arista 0619

DESTROYER (prod.: Davies)
(writer: Davies) (Davray,
P.R.S.) (3:36)

Culled from the “Give the People
What They Want” LP, this single is
perhaps the first heavy metal rap song.
Laugh and dance along with Ray and
the boys as they use the basic riff
from ““All Day and All of the Night’ to
transport high voltage rock ‘n’ roll,
amusing raps and the enlightening
‘’paranoia the destroyer’’ chorus.
AOR loves it and pop should too.

SHALAMAR — Solar 12329 (RCA)
SWEETER AS THE DAYS GO BY (prod.:

Sylvers Ill) (writers: Carriere-Smith)

(Spectrum VII/Silver Sounds, ASCAP) (3:47)
One listen to Howard Hewitt singing
the title hook and you’re certain tofall
in love. The Gene Page string & horn
arrangements are dazzling, as is the
pinpoint vocal interaction. Highly
recommended.

THE M-ZEE BAND — Mirage 3870
SURE SHOT (prod.: Zager) (writers:
Zager-Skinner) (Sumac, BMI) (3:08)

The brainchild of Michael Zager, this
exciting quintet mixes strong vocals
and exciting, rhythmic dance music.
Jolyon Skinner's lead vocal is sur-
rounded by harmony choruses, while
a sophisticated rhythm track backs
with rich keyboard overlays.

PAULETTE REAVES — Dash 801 (1K)
DO IT AGAIN (prod.: Clarke) (writers:
Chapman-Bunch) (Council Rock/Door
Prize/Veltone, BMI) (3:28)
An irresistible vocal plea, cute chorus
coo and bouncy bass riff make this
good-time tune a strong sleeper for
crossover action. The Florida-based
vocalist’s tone is totally convincing.

Country’Pop

MONTANA — Waterhouse 15005
THE SHOE'S ON THE OTHER FOOT TONIGHT
(prod.: Bean) (writer: Quist) (Quist/Slender
Hollow, ASCAP) (3:17)
Formerly the Mission Mountain Wood
Band, this talented quintet has a
unique, adventurous sound that’s cap-
tured perfectly on this initial single
from the debut “Change in the Wea-
ther”” LP. Terry Robinson’s warm lead
vocal and soaring guitars spark a mar-
velous arrangement.

MAC DAVIS — Casablanca 2341
YOU'RE MY BESTEST FRIEND (prod.: Hall)
(writer: Davis) (Songpainter, BMI) (2:20)
Davis runs down a long list of reasons
why his babe is the ‘‘bestest” on this
charming ditty from his “Midnight
Crazy” LP. The guitar licks and Rick
Hall’s production are exceptional.
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CARLY SIMON — Warner Bros. BSK 3592
(8.98)

Carly creates and re-creates torrid eras

of women in love in this jazz-

influenced LP of songs written from

1930-present, by masters from Duke

Ellington to Stephen Sondheim.

“Body and Soul’”’ is most familiar.

THE BEST OF BLONDIE

Chrysalis CHR 1337 (8.98)

Here's a hits package loaded with
goodies like “Call Me’" (never on a
Chrysalis LP), a new mix of “Heart of
Glass,” the ubiquitous “‘Rapture’” and
two faves from their first LP, “In the
Flesh’” and “’Rip Her to Shreds.”

HOOLIGANS

THE WHO — MCA2 12001 (12.98)
Packaged with lyrics and photos, this
compilation, starting with /I Can’t Ex-
plain” (1965}, through “Tommy,” to
“Who's Next” and right up to “Who
Are You'" will be a prime retail item for
the holidays.

SEE JUNGLE! SEE JUNGLE! GO
JOIN YOUR GANG YEAH! CITY
ALL OVER, GO APE CRAZY

BOW WOW WOW — RCA AFL1-4147
(8.98)

The much-publicized British band pits

Annabella Lwin’s voice of innocence

against incessant tribal drum orgies.

Joseph Conrad would have loved it.

BN GARLAND JEFFR
. ROCK & ROLE, ADULY

' DIANA ROSS

ALL THE GREAT HITS -

ENDEESS LOVE twith bonel Pt

TOM TOM CLUB

Sire SRK 3628 (WB) (8.98)

Led by Talking Heads’ Tina and Chris,
the “Wordy Rappinghood” gang will
keep them dancing with segued sides
of siren vocals and a riot of effects,
including Adrian Belew’s streaming
guitar. Float away with ““Lorelei’”” and
ponder the “Genius of Love.”

ROCK & ROLL ADULT

GARLAND JEFFREYS — Epic FE 37436

In the stage environment he com-
mands with precision, Jeffreys and the
Rumour mix recent material with his
classics, 35 Millimeter Dreams’” and
“Wild in the Streets.” An exceptional
live LP.

ALL THE GREATEST HITS
DIANA ROSS — Motown M13-960C2
(13.98)

Featuring ‘‘Endless Love,” the hits
“I'm Coming Out’” and ‘‘Upside
Down” from the “Diana” LP, “Love
Hangover,” and a Supremes medley,
this annotated double LP will be a
hard-to-resist item for gift buyers.

SWEET SWEET
BURTON CUMMINGS — Alfa AAB 11007
{8.98)

Cummings’ debut LP for the label
rocks in varying tempos with produc-
tion qualities that will appeal to youth
and adult-oriented radio. Includes the
dramatic single "You Saved My Soul.”

GRAND FUNK LIVES

GRAND FUNK RAILROAD — Full Moon/Warner Bros. FMH

3625 (8.98)

BLOOD ON THE BRICKS

IRON CITY HOUSEROCKERS — MCA 5252 (8.98)

Mark Farner still plays
daredevil guitar, and
Don Brewer remains
the drummer who rocks
hardest behind him.
The harmonies of
““Queen Bee”’ and gen-
tler vocals of ““Can’t Be
With You Tonight”
have mass appeal.

DOWN TO THE BONE

RAGE IN EDEN
ULTRAVOX — Chrysalis CHR

VIC VERGAT — Capitol ST-12187 (8.98)

Joe Grushecky and his
Pittsburgh maurauders
return with their very
personal combination
of blast-furnace rock
and tender moments,
“Saints and Sinners”
and “No More Loneli-
ness’’ win the drama
award.
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ULTRAVOX

ENDLESS FLIGHT

German import Vergat
plays heavy metal
guitar and musters up a
good Robert Plant bor-
derline scream, but he
has a pop side ("] Don’t
Wanna Lose You”') that
will get airplay beyond
harder AORs.

RODNEY FRANKLIN — Columbia FC 37154

Franklin’s magic fingers
dance over the keys
(piano and synthesizer)
with just a little more
zest, due to the produc-
tion of Tom Tom 84",
The popularity of TV's
“Hill Street Blues’ will
help Rodney’s version
get airplay.

I WANT YOU

1338 (8.98)

The British quartet con-
tinues to blend conven-
tional and electronic in-
struments in unusual
shades, with a beat and
production that will
have rock dance clubs
playing every cut. “The
Voice” is otherworldly.

AmericanRadioHistorv.Com -

BOOKER T. — A&M SP-4874 (8.98)

The fabled organist
plays other keybhoards,
guitar and sings in a
sweet tenor range on
this Michael Stokes
production. The title cut
is gently rocking soul,
while "“Electric Lady”’
dances.
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k, N.Y.

By JOSEPH IANELLO and JEFFREY PEISCH

B SPECIALS BREAK UP: New York, N.Y. is saddled with the unenviable task of
reporting that the Specials, the U.K. septet that spearheaded the ska revival two
years ago, have broken up. According to a spokesperson for the Specials, the
group members began to differ on the musical and political directions the group
should take.

When the Specials were formed in 1978, group leader Jerry Dammers
created his own record company — Two-Tone Records — that became the
home for several other neo-ska bands that shared the Specials’ political views.
Two-tone — the label and the word — became a symbol for young Britons who
were upset over the racism and violence they saw in their country. Last summer
— during the worst week of riots around London — the Specials’ song “Ghost
Town,” an eerie scenario of a depression-ridden Britain overflowing with
unemployed youth, became a number-one single and acted as an anthem for
disenfranchised kids of all races. Three members of the Specials — Terry Hall,
Neville Staples and Lynval Golding — have formed a new group, Fun Boy
Three, and will soon release a single (“The Lunatics Have Taken Over the
Asylum”) on Chrysalis in the U.K.

THIS YEAR'S MODEL: When we talked with Marshall Crenshaw last week he
was at a laundromat in Queens, calling from a phone booth. He was on his way
to amusic store in Long Island to buy a Vox AC 30 amplifier, the kind the Beatles
used. It was a perfect setting. One of the reasons why we think Crenshaw is this
year's model (read: why we think he’s so great) is his sense of the American rock
‘n’ roll tradition. He’s been compared to Buddy Holly by several reviewers, and
while Crenshaw says he’s tired of the comparisons, it's not far-fetched. Cren-
shaw is afan of '50s and '60s pop — particularly those songs that are filled with
reverb and echo — and his own songs are hook-filled, short and witty — they
sound like instant classics. Like every kid his age (27), Crenshaw grew up with
the Beatles, and he even got a chance to be a Beatle — as the John Lennon
character in a touring company of ’Beatlemania’” — for two years. Buying the
Vox amp — with the money he received for recently signing with Warner Bros.—
was a fantasy come true for Crenshaw, and the incident underscored our
impression of Crenshaw as the culmination of all that's good about the last 25
years of pop music. Quite simply, Crenshaw could easily become an American
rock ‘n’ roll hero.

Crenshaw was raised in a Detroit suburb where he was surrounded by
Motown on one side and the MC-5 and the Stooges on the other. He played in
local bands around Detroit during the mid-'70s and he made a brief attempt to
break into the Los Angeles scene in 1976. After the "Beatlemania’ tour (I
enjoyed it for a while, but it always seemed like a bluff that | couldn’t pull off. |
tried 10 be a Beatle for two years, and it never really worked.”’), Crenshaw moved
to New York. Some of the new wave energy of the city rubbed off on Crenshaw
and, in the last several months, his reputation has grown steadily.

The biggest boost to Crenshaw’s career — prior to his signing to WB — was
the decision by Robert Gordon to use three Crenshaw tunes on his recent RCA
album. One of Crenshaw’s best songs, “Someday Someway,”’ has gotten con-
siderable airplay for Gordon and has helped revive his career. But while
Crenshaw is becoming known as a strong songwriter (his quantity/quality ratio
rivals Elvis Costello’s), he says the thing he enjoys most is recording. “Making
sounds in the studio is my number-one favorite pursuit in life,”” he said from the
laundromat. The songs, said Crenshaw, are ‘‘vehicles for making the right
sounds. The type of songs | write reflect the sounds | want to hear and create — |
like songs with immediacy, songs that hit you right away. I'm into the idea of
using the time alloted in a song in a good way."”’

Given his love of the studio, it’s not surprising that Crenshaw decided to sign
with Warner Bros. — other labels were making overtures — because WB is
letting him produce his own record.

“"When they told me | could produce my own record, it was like a ray of
sunshine had entered into the room,” said Crenshaw. Crenshaw will enter the

studio soon and an album should be out by early next year. Advice to Warner [

Bros.: release “’Rocking Around N.Y.C.” as a single next June and it will be the
song of the summer.

EMOTIONAL RESPONSIBILITY: In many ways Rodney Crowell’s new
Warner Bros. album is his strongest. And much of that strength seems to come
from a self-confidence and sense of direction that are as closely tied to his recent
successes as a multi-talented artist as they are to his personal happiness as a
husband and a father. The simplicity and straightforwardness of the album’s
self-title reflects Crowell’s decision to record most of the songs with his own
band, a tight family unit similar to the configuration he worked with in the early
days of Emmylou Harris” Hot Band.

“I stuck pretty much with the band because the musical evolution that's been
goingon has been really within me and the band,” Crowell told New York, N.Y.
“We"re really just self-contained now.” Crowell’s settling down with a band has
also aillowed him to stretch out as a writer: his impressionistic single, **Stars on
the Water,”” goes beyond the traditional ""personal experience’” confines that

(Continued on page 100) |

James Cleveland on Gospel and Money

By SAMUEL GRAHAM

B LOS ANGELES—On the basis of
some 15 gold or platinum albums, 23
Grammy Award nominations (he has
won four times), innumerable rec-
ordings — including several with
prominent names from the popular
field, like Aretha Franklin and Quincy
Jones — a star on Hollywood’s “Walk
of Fame'’ and a great deal more, the
Reverend James Cleveland is a recog-
nized colossus of religious music.
When the eloquent, authoritative Rev.
Cleveland talks, as a well known tele-
vision commercial might put it,
people listen.

Inarecentinterview, Cleveland had
much to say about the born-again pop
| figures who have lately received so
much attention from the media and
the public. While he clearly welcomes
anyone into the fold who is sincerely
dedicated to spreading the word of
God through music, the so-called
’King of Gospel’’ will also admit to
having his suspicions about the man-
ner in which some of these converts
are doing business.

Many veteran religious music fig-
ures, Cleveland said, are frankly
“'wondering why there’s so much
noise being made about these people
who’ve been recently converted.”
Gospel musicians, he added, have
long been plying their trade and get-
ting little recognition for it. “"Then all
of a sudden, here comes someone
who's famous from one field and cros-
ses over to this field, and to the general
public and the media who blow it up,
it seems like this is such a fine thing.
But where are the accolades for those
who persevered all the time?”

Cleveland’s primary gripe is with
those born-again pop figures whose
commitment to their new faith seems
less than complete. “We (the church)
need all the exponents we can get,” he
declared. ""But the gospel singer
stands over here, dedicated to the
cause, and he sees someone like a Bob
Dylan — who changes his life and
declares a born-again status, but still
does rock concerts. What they’re

|

A&M Signs Harari

doing (is), they’'re embracing two av-
enues from which to draw. They're
getting the best of the religious people,
who believe that their conversions
have made them Christians; but they
still are doing business in the same
way.”

To be sure, Cleveland conceded,
gospel singers and musicians need to
make a living from their work, like
anyone else. ’But to the gospel singer,
money has never been paramount. If
they have chosen religious music as
an occupation, they get along; but
never would they ever achieve the
greatness (of popularity) of a Rolling
Stones or a Bob Dylan. In essence,
what I'm saying is that in order to
achieve the total national recognition
that you would like to have, some-
where along the line you have to sell
out a little bit. The commercial aspect
requires that you be middle-of-the-
road, not forsake the other (pop) side
and notlean too heavy to the religious,
because there are some folks who are
offended by religion.”

That attitude, Cleveland made
clear, does not wash with the true
Christian. The Lord’s work is ‘'no
two-way street,”” he said. “’You either
are, or you aren‘t.”

Moreover, Cleveland is troubled by
what he sees as a double standard
within the religious and pop com-
munities themselves. If a gospel musi-
cian wanted to include a few secular
offerings in his output— "’if he wanted
to stretch out just to make money’’ —
he would be castigated by ""the people
who believed he was a very staunch
religious personality.”” Yet when pop
stars declare their born-again status,
“they are welcomed (by the religious
community) with open arms,”’ even
though they continue to perform pop
music as well.

The obvious exception to the dou-
ble standard, Rev. Cleveland decries,
is Dylan himself. When Dylan toured
following the release of his first
religiously-influenced album, “’Slow

(Continued on page 98)

A&M Records recently signed South African afro-funk rock group Harari to an exclusive
worldwide recording contract. Shown at signing are, from left: Michael Stokes, director,
A&R, A&M; unidentified; Jerry Moss, chairman of the board, A&M; Alec Khoali, Branny
Ledwaba and Sipho Mabuse of Harari; Gil Friesen, president, A&M Records & Films;
Thelma Segonah; Peter Gallo, managing director, Gallo Africa Ltd.; and David Kershen-
baum, VP of A&R, A&M.
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Norby Walters Books the Black Heavies

By NELSON GEORGE

B NEW YORK—Norby Walters has
emerged as the most important book-
ing agent in black music. Of the 75
acts on his roster, 65 are black
oriented, including such heavy-
weights as the Commodores, Cameo,
the Gap Band, Rick James, and the
Solar roster.

Walters credits his ‘“explosive
growth” to his booking philosophy.
“Some people think I'm unorthodox
in my sales approach, because | might
book an act into a market three times
in a three-month period, saturating the
area with that performer,” Walters
said in a recent interview. "“But | think
that by playing a club, a concert hall, a
disco, in one market you can reach
three different audiences and develop
a strong profile for that performer
there. The bottom line is to have a high
gross of dollars at year’s end, and this
technique of total emersion in a mar-
ket is one way to achieve it. That is
why so many acts have come under
my banner, especially the black artists
who have never had anyone to
work for them before the way | do.”

The key to Walters’ success has
been his ability to gain the trust of
black artists and his reputation as an
honest, hard-working businessman.
One client said of Walters, "Norby
works for you. Not for the promoter.
You never feel that he is out to help his
friend, the promoter, at the expense of
someone he represents.”’

Walters credits his background with
’"making me sensitive to black music
and serving black consumers.” In
1949 he entered the music industry by
opening a jazz club in Brooklyn,
where he booked Dizzy Gillespie,
Thelonious Monk, Miles Davis, and
others. Ten years later he opened a
club in Queens, bringing in Cuban
bands to capitalize on the mambo’s
popularity.

In the mid-'60s Walters opened a
self-named club down the block from
the Copacabana, and itevolved into a

Schon Meets Hammer on Columbia

celebrity hangout where Copa per-
formers and bunnies from the nearby
Playboy Club relaxed after work. He
used Las Vegas-type lounge acts as
entertainment at the club and grew
familiar with the mechanics of pre-
senting acts of that ilk.

After closing his club in 1968, Wal-
ters made booking lounge acts his full-
time job. I had been booking so
many of them it seemed like a natural
move. At one point | was booking 100
lounge groups. | made money doing it,
but there wasn’t a great deal of mental
or creative satisfaction booking an act
into Al’s Bar in Bensonhurst.”

Walters was quick to realize the im-
pact disco would have on the enter-
tainment industry, he said. “The
lounges | used to book were switching
to recorded music, music that was
black-based. | inquired into who was
booking many of the acts that were
developing hits through discos and
found that neither the record com-
panies nor the big rep firms were that
interested. These acts were consid-
ered the lowest of the low.

| felt that as long as you had popu-
lar records you had a chance to take
an act to a higher level. Look at Donna
Summer, Gloria Gaynor, and the Vil-
lage People as examples of what hap-
pened. | booked all of them.’” Walters
knew Gaynor from her lounge singing
days, “when she worked six nights a
week, five sets a night.”” When her
"’"Never Can Say Goodbye’” was a club
smash, Walters said, ”’I came up with
the idea of having her go to clubs and
sing to tracks.”

This oft-criticized technique be-
came a staple of discos worldwide.
“’Club owners were willing to spend
say $1000 to book the singer infor one
night, but not the $5000 necessary for
a band that would re-create the sound
of the record,” Walters said. ""This
method developed a circuit of clubs
around the country that helped sell

(Continued on page 96)

Columbia Records has signed guitarist Neal Schon of Joumey and keyboardist Jan
Hammer as a duo and released their first album together, “Untold Passion.” Pictured at
the signing are, from left, standing: Al Teller, senior & general manager, Columbia
Records; Hammer; Dick Asher, deputy president and chief operating officer, CBS/
Records Group; Schon; and Joe Mansfield, VP, marketing, Columbia. Standing, from left:
Elliott Sears, Hammer’s manager, and Mickey Eichner, VP, national A&R, Columbia.
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By SAMUEL GRAHAM and ELIOT SEKULER

B JOCK IT UP: Professional athletes, while they may be very rich, very fast,
very graceful, very tough and so on, are not exactly known for being very
talented — except, of course, on the field, the court, the diamond, the rink or
wherever it is they ply their trade. That hasn’t stopped some of them from doing
singing television endorsements or making records, however (remember Terry
Bradshaw’s album?). And lately, even a few coaches have gotten into the act, as
basketball leaders Joe Hall (Kentucky), Bobby Knight (Indiana) and Al McGuire
(formerly of Marquette, now a colorful commentator) have recently gone into a
studio to do versions of country hits like “Elvira,”” "“On the Road Again’’ and
The Gambler.” We haven't heard that one yet; maybe we’'ll put it on while
we're in the shower.

Given the number of off-key precedents, you can understand why we didn’t
have high expectations when we received an album by a group of professional
football players called the Hi-Five — a reference that presumably comes from
the victorious hand slap so many athletes are favoring now, and not from their
physical condition. The players are John Jefferson, Kellen Winslow, Fred Dean,
Leroy Jones and Charles Dejurnett (all were with the San Diego Chargers until
Jefferson and Dean had contract squabbles and were traded after the season
began), and their album, appropriately entitled *’ The Other Side of Us,”” isn’t bad
atall. And we're not saying that just because the six-foot-eight, 260-pound Jones
told us to, either.

The first tune the Hi-Five recorded, Winslow and DeJurnett told us last week,
was the old Mel and Tim hit, “Backfield in Motion,” which certainly makes
sense. None of them had any professional singing experience, but the sessions
went so well that they’re planning to make a regular go of it once the season
ends. Said Winslow, ""We're real headstrong, thinking that we can make it and
hoping we do. And anyway, your vocal cords last a lot longer than a football
career does.”

While the football references on this record are obvious — another tune is
called "We Came To Play’’ — the Hi-Five plan to minimize the novelty aspect as
soon as they can. In the meantime, the centerpiece of ""The Other Side of Us'’ is
“Let’s Go All the Way,” a lengthy item which, with its spoken raps tailored just
for the ladies, references to astrological signs and all, may remind some people
of the Floaters’ immortal “’Float On.” Jefferson shows he’s a good son by
dedicating his bit to his mom and dad, but we especially like Dean’s rap:
“’People tend to call me mean, ‘cause I'm the baddest dude a quarterback has
ever seen . . . Before the day is done, you’ll remember number 71 . . . " Now, if
only these guys can find a few nightclubs with stages big enough to hold them all
—and once you see’em in theflesh, you'll know that’s no small demand — they
may just make a career of this.

AROUND TOWN: Among the newcomers to the local artsy club scene is a
very tiny establishment called C.A.S.H. (for “contemporary artist space of
Hollywood”), which also doubles as proprietress Janet Cunningham’s store-
front apartment. Mondays are ““food nights,” which include, for a three-buck
admission price, New Orleans-born Cunningham'’s Louisiana cuisine (red
beans and rice) and dance-oriented live music. This week’s Monday night
attraction is an unappetizingly-named outfit called Mass Murder, who play
"’nouveau stripper music.” If that doesn’t get your glands salivating, you might
try the club’s Tuesday night video sessions, which this week (October 13) will
feature the theme the punk in the video media,” including footage from the Sex
Pistols tour, sundry Tom Snyder interviews and snippets from the films
”"D.0.A.” and Penelope Spheeris’ ’Decline of Western Civilization” . . . Anew
Santa Monica club, Hop Singh’s, will open Thursday, October 15 with the
Ventures and the Textones. Several formidable bookings follow later in the
month, including the great McCoy Tyner, Maria Muldaur and Steve Goodman.

TWELVE BAR BLUES: Well, maybe not a dozen bars, but quite a few around
these parts seem to be featuring blues performers lately, in what may well be yet
another resurgence of popularity for Caucasian practitioners of that musical
idiom. The Cathay De Grande’s Blue Monday series is constantly packed to the
rafters, and acts like Top Jimmy and the Rhythm Pigs and the James Harmon
Band have become big draws at the local clubs. The latter band, featuring
Alabama-born lead singer Harmon, was a pleasant surprise at the recent Clifton
Chenier concert at the Stardust Ballroom. Harmon is one of the better white
blues singers we’ve heard in a long time, which is a good thing, considering who
he was sharing the bill with that night.

ZAPPINGS: Frank Zappa (he's the guy who hates people who write about
rock ‘n’ roll — in that new Dell/Rolling Stone "Book of Rock Lists,”” there’s a
section called "“Frank Zappa's Favorite Rock Critics’ that consists purely of
blank space), who finds it in himself to make fun of just about everything, has
lately taken on the Moral Majority, by way of a new song called *’Heavenly Bank
Account.”” Since Frank’s ideas about Jerry Falwell and Co. are about the same as
Arizona Senator Barry Goldwater’s, believe it or not, Zappa invited the Senator
to his Phoenix concert this past weekend. We don't know if Goldwater made it,

(Continued on page 101)
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B lionel Richie is at a key point in his career. He loves being with the
Commodores and feels intense loyalty to the group he helped develop into one
of the biggest black crossover acts ever. Yet the lure of a solo career is strong and
growing stronger. What will he do? In part two of his Dialogue, Richie answers
that question. The Tuskegee, Alabama native also discusses his relationship with
Kenny Rogers and Rogers’ manager Ken Kragen, his feelings about songwriting,
and Leo Sayer’s unexpected effect on

[
ue. The Viewpoints of the Industry

Lionel Richie on Songwriting
and Soloing

By NELSON GEORGE

vote on it as a group, | just started singing the songs | wrote. Then | started just
writing things. Then | went on into producing. From there I've gone into outside
writing with Kenny Rogers and other artists.

RW: Sounds to me like you're not totally sure of which of your many options
you should pursue.

Richie: You have to understand that it's one thing to set out as a goal to be the
best, then pass not only the expecta-

the direction of his music.

Record World: What is the first
song you remember writing?

Lionel Richie: It was called "’Sweet
Bird of Youth.” It was the very first |
ever wrote in my life. ‘

RW: | take it it didn’t sound like
“Lady.”

Richie: No, it didn’'t. The problem
was that | didn’t understand format. It
just happened to last for 12 minutes. |
didn’t understand how to make a song
for 3.45 . .. People are always telling
me how shocked they are that I'm’
doing this. Itis just as much a shock to
me as it is to them.

| was always the guy who was too
short for basketball, too slow for track,
too small for football. At that time |
played tennis. You have to know that if
you played tennis back in 1965 or
1967 or played clarinet, you were re-
ally in trouble. They weren’t exactly
lockerroom talk with the guys. So
when | discovered the writer-
performer-producer role, it was just
perfect for me.

RW: Do you find yourself con-
sumed with songwriting, that you
have to produce a certain amount of
work?

Richie: There is no formula. | re-
member asking Magic Johnson, “How .
do you practice to make that kind of

TR

4

tions of everyone around you, but
your own expectations. Now all these
other avenues have opened up and
suddenly you have to decide which
way you want to go. There are so
many avenues, and some are so
intriguing. This year alone opened up
the producing end. The outside writ-
ing end. The motion picture industry.
The publishing industry. In one year.
Some days | sit down and wonder,
who you want to be?

RW: You're having to re-define
yourself.

Richie: That's good. I'm at the stage
of my life when it is time to re-define
myself. | think every ten years you
have to go back and see what you've
done and what you’re doing. How do
you structure your life to take in the
whole experience of living? | mean,
today you’d never get the Commo-
dores into a little van and get us to live
in the Y on 135th Street. We've out-
grown that. Yet that is a period of my
life and I'll always laugh at and re-
member as lots of fun.

RW: | understand you're going to do
a solo album. Do you wonder how
that will affect your relationship with
the other Commodores and how that

. will professionally affect the Commo-

3

dores?
’ Richie: | think Michael Jackson has

money from basketball?”” And he said, & S5
“Listen, | throw the ball down the

made it possible. There is a way to
have a solo career and also keep the

court and it just happens to go in the
basket. | like playing basketball. It is a
crime to get paid for it.” [ feel the same
about writing.

RW: It's not something you can
analyze.

Richie: Most people in life don't
have an outlet. They pay a psycholo-

myself.

I'm at the stage of my life
¢¢é when it is time to re-define 99

group strong. Right now | feel a sense
of loyalty to the Commodores and that
| can have both sides of the coin. | feel
thatif 1 do an album it will help me as a
solo. At the same time | can still en-
hance the Commodores.

RW: | don't want to be negative. But
with the Jacksons and Michael as an

gist to talk to them. The whole period
of time when | was discovering Harlem, when | was discovering the street,
discovering parts of myself | didn’t know existed, | wrote songs like “This Is Your
Life,” which covered that era when people were burning draft cards and | was
worried about going to Vietnam.

My generation went through a lot of trauma growing up. We caught the war,
now we're catching the depression and the recession. But | think, out of all of
these changes, | discovered writing. | can write a poem and | can make lyrics that
| can then put to music. The greatest satisfaction in the world is to have others
come up to you and say 'l feel the same way.” That's therapy. Performing is like
that too. You and five friends out there acting a damn fool and having people
enjoy it. That's recess.

RW: What happens when it's Lionel Richie by himself? Will that day come?

Richie: Well, | dont know. | think it may come. Right now | am so involved
with discovering. Every year it gets to be more and more exciting, because |
discover new wings. When | first discovered this lead singer thing, we didn't

exception, traditionally this kind of
split hasn’t worked out.

Richie: | can name one successful solo attempt that worked, Teddy Pender-
grass, and | can name every Temptation that has gone solo. | know all this. But,
I’m saying this from the bottom line, there is a safe avenue to take and that
avenue is this: when you get enough going in the other ballpark, then you make
a switch. Right now | just want to get enough diversification that | can do it until
the time comes to make any final decision.

RW: Since this isn’t about money, would you describe a solo effort as ego
gratification or curiosity?

Richie: It's about achieving. I’'m fooling around in an area very few black
performers have gone in and won. They have been there. But they were there for
a short period of time. If I play the cards right and plan this, it can work.

There is not a lot of time here. There is a certain time period where you make

(Continued on page 110)
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Video Visions

By SOPHIA MIDAS

B THESTORY OF ARTHUR: With this week's news of Sound/Video Unlimited
absorbing Arthur Morowitz’ A&H video wholesale operations, one wonders
what the state of independent production is like, especially since Morowitz
announced that he will be actively pursuing the rights acquisition of selected
films by independents. Discussing his plans, Morowitz told Record World, 'l am
not competing with the majors; they're simply too powerful to compete with.
Besides, my Video Shack operation sells their product. However, I've put into
reserve one million dollars for copyright acquisition. If something comes along
that | like, and the majors turn it down, I'll take it. But I’'m going to be very
selective, and I'll do occasional pieces. | want to promote the image that A&H
Video Sales will be the Rolls Royce of handling films."

Morowitz kicked off his copyright acquisition project with the recent release
of “The Story of O,” explaining that the title has tremendous value. *’“The Story
of O’ was probably one of the hottest titles put out on film. It's a specialized film
that focuses on domination. | did not take the film because it had an X rating, but
rather because when Allied Artists went bankrupt, | had 1000 pieces of the film
back-ordered; so, | knew the value of the film. The title is very hot and we've
already had to re-stock all of our stores.”’

COLUMBIA, BELL & HOWELL PACT: Record World has learned that Colum-
bia Pictures and Bell & Howell have decided to combine their finances to create
a new company, still unnamed, with $55 million in combined revenues repor-
tedly set aside to encompass all aspects of videocassettes. Columbia will
participate in the venture by including its videocassette post-production assets
of EUG/Screen Gems Video Services, which is located in New York and Los
Angeles, as well as its videocassette duplication center in Chicago. Bell &
Howell’s contribution will be its Video Systems division duplicating facilities in
Chicago and L.A., as well as its VHS cassette dea! with Memorex. More to come
on this one.

RENTABETA UPDATE: Superscope, Inc., in conjunction with its Rentabeta
program, will make available to professional motion picture companies, for
distribution to non-theatre going markets, its portable, lightweight Rentabeta
videocassette player — equipped with a built-in, tamper-proof electronic
counter to record the actual number of times a single motion picture videocas-
sette has been viewed. The purpose of this system is to assure accurate and
adequate revenues from the showing outside of theaters of current theatrical
releases. Joseph S. Tushinsky, Superscope board chairman, commented, *' There
is a large and growing segment of the home video market which is urgently
seeking new motion pictures on videocassettes simulataneous with theatrical
release. These are individuals and families for whom inflation, high energy
costs, crime in the streets and other factors have made motion picture theatre
attendance almost completely unaffordable, at least on a regular basis.”

YOU SHOULD KNOW: Marty Gold and Bill Perrault of Artec Distributing
have announced the official opening of the company’s new warehouse in
Shelburne, Vermont on October 5. The 24,000-square-foot facility offers the

(Continued on page 16)

ATLANTIC CITY (1980): Directed by Louis Malle. Produced
by Denis Heroux. Starring Burt Lancaster, Susan Sarandon,
Kate Reid and Michel Piccoli. (Paramount Home Video,
color, 104 mins., $79.95.) Lancaster, as an aging petty crook
and gigolo, and Sarandon, as a casino employee who longs
to be in Paris, make sparks together in this film, set against
the background of the new east coast gambling capital. As is
true of all of Malle’s movies, “Atlantic City" is beautifully
photographed.

USED CARS (1980): Produced by Bob Gale. Directed by
Robert Zemeckis. Starring Kurt Russell, Jack Warden, Gerrit
Graham, Frank McRae and Deborah Harmon. (Columbia
Pictures Home Entertainment, color, $59.95.) A richly drawn
human comedy about America’s unsung heroes, used car
salesmen, loaded with thrilling stunts and car chases.

THE INHERITANCE (1978): Produced by Raymond R.
Homer. Directed by Mauro Bologini. Starring Anthony Quinn
and Dominique Sanda. (VidAmerica, color, 105 mins.,
$59.95.) Quinn plays a tycoon whose lust for power exceeds
everything except the greed of his daughter-in-law. An erotic
thriller.

TOM JONES LIVE IN LAS VEGAS (1981): A Jay Harvey
Production. (Family Home Entertainment, color, 60 mins.,
$49.95 mono, $59.95 stereo.) This hour-long production of
a Caesars Palace performance should be especially papular
as a souvenir item for the tens of thousands of fans who have
caught Tom Jones’ act. His showmanship shines through, and
the tape boasts top-notch sound and good camera work and
all-around production values.

Promo Picks EEEEEsmm——

“YOU ARE WHAT YOU IS” — FRANK ZAPPA (Barking
Pumpkin). Directed by Jerry Watson. Produced by Paul
Flattery and Simon Fields for Gowers/Fields/Flattery. Zap-
pa’s generally inscrutable humor is made somewhat more
scrutable by way of this potpourri of nightmare images,
gaudy color, superimposition and excellent editing (the lat-
ter, we're told, courtesy of Zappa himself). A natural for
cable and clubs.

“DANCE IN MY PANTS” — JIM STEINMAN (Epic/Cleve.
Int'l). Produced by Robbie Tucker. Directed by Arnold
Levine. This spectacular has to be regarded as the Cecil B.
DeMille extravaganza of video promotion clips. A peep
show at your local carnival arcade is the setting of this
fast-paced, lunatic romp co-starring Karla DeVito — in a
number of roles — and the quiet, unassuming Jim Steinman.
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Video Visions (Continued from page 15)

company flexibility and the potential for expansion. Their new address is Pine
Haven Shore Road, Shelburne: to call for orders, retailers should dial (800)
451-5160 or (802) 985-8401. Artec will be celebrating the event with a grand
opening in the very near future . . . An agreement with EMA Productions will
add the Broadway hit ’Eubie’” to the VHD library, according to Paul Foster, VP
of development for VHD Programs . . . Technicolor, pioneers of one-quarter-
inch videotape, has begun a consumer incentive program effective through
February 28, 1982. The program involves the use of a certificate resembling a
$100 bill which will be given by dealers to each purchaser of a Technicolor
VCR. This certificate, when mailed to Technicolor, will bring the consumer a
free accessory gift package consisting of a soft vinyl carrying case for the VCR,
four 30-minute videocassettes, and a padded leatherette case for cassettes. The
total retail value of the package is $101.25 . . . Magnetic Video has announced
the release of eleven new titles: “The Legend of the Lone Ranger,” “‘Thief,”
“The Dogs of War,” “'The Maltese Falcon,” “The Alamo,” ““The Good, The Bad
and The Ugly,” "“A Shot in the Dark,” ““Huckleberry Finn,”” ““The Fortune
Cookie,” “Chitty Chitty Bang Bang,”” and ““Bananas’ ... A “‘movie-length”
VHS-format Scotch videocassette has been developed especially for the du-
plicator market, according to Dennis Farmer, market development manager,
3M. The tape, Scotch VT-150, provides two and a half hours recording time. A
movie-length Scotch Beta cassette was introduced in 1980 . . . Robert Blattner,
VP and general manager of Columbia Pictures Home Entertainment, has an-
nounced that “Tess’' has received orders of more than one million dollars in
retail sales . . . On the accessory line, RMS has announced a new video acces-
sory rack assortment. The new assortment is based on a computer analysis of the
fastest-selling items selected from the company’s product line. The 26 most
popular items, together with a UPS shippable gondola rack, comes complete
with a total mixture of 102 VCR items. The 54-by-36-inch ““accessory center”’
has a suggested list price of $681.96. RMS has also introduced a new splicing
box.

CABLE NEWS: MTV is launching an on-air promotion offering a *‘One Night
Stard” with the Rolling Stones, it was announced by John Sykes, director of
promotion for the service. The contest, which commences on October 17 and
runs through November 19, is a cross-promotional effort coordinated by MTV,
the Rolling Stones, Jovan, Atlantic Records and Polaroid. The grand prize
winner, to be chosen on the air randomly from self-addressed postcards sent in
by MTV subscribers, will be awarded a round trip on MTV's private Lear jet,
along with three friends, to see the Rolling Stones live in concert December 5 at
the New Orleans Superdome, returning home the same evening. Once on the
jet, the winners will receive MTV tour jackets, a hat, a supply of Jovan products,
a Seny Walkman Il with a Rolling Stones cassette and a Polaroid Sun Camera.
They will also be limousined to dinner and the show ... RCA Cablevision
Systems will supply $2 million in cable television equipment to American
Television and Communications Corporation for its new cable TV system,
American Cablevision of Indianapolis. The new system will offer 40 channels to
approximately 140,000 homes through 1100 miles of cable. Construction is
scheduled to begin this fall, with completion set for early 1984.

MOVERS: Magnetic Video has promoted Suresch (Ray) Seth to VP of finance
and administration . . . Sharp Electronics has named Jack Calahan national sales
and merchandising manager of its TV/VTR division . . . Colin Bayliss was named
managing director of MGM/CBS’s U.K. Operations . . Ralph Galli, Jr. has joined
the staff of National Video Center and Recording Studios. He will specialize in
creating a variety of video special effects .
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‘Great Train Robbery’ | Four Join RIAA/VIDEO
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Sound/Video Unltd. Absorbs
A&H Distributing Companies

(Continued from page 3)
limited’s new corporate headquarters
in Niles, Illinois, a spokesman said:
“A&H Sales and Arthur Morowitz will
still continue in major product acquis-
ition, and Sound/Video Unlimited will
do all of the distribution. Sound/Video
Unlimited is now located in Califor-
nia, lllinois, New York, Florida, Ore-
gon, Texas, and Colorado.”
Commenting on the merging of the
two firms, Arthur Zwemke, VP of fi-
nance for Sound/Video Unlimited,
said, “We're extremely excited about
the marriage of the two companies.
With Noel Gimble’s expertise in dis-
tribution and Arthur Morowitz’s ex-
pertise in program acquisition, retail-
ing and marketing, we feel we have an
extraordinary combination of talent.”
When contacted regarding the new
deal, Morowitz told Record World,
“I'll leave the distribution end of the
business to Noel and stay in the retail
and acquisition . . . areas which I have
always felt comfortable in. Noel’s
interest has always been distribution;
he’s best at it. Film has always been
mine, as well as retailing.”
Morowitz added that his new affilia-
tion with Sound/Video Unlimited was
a result of “common sense.” ““Noel
and | were involved with the distribu-
tion of product in Florida, Texas and
Portland. | myself had the A&H distri-
bution center in New York, and Noel
had his other distribution companies.
It simply didn’t make sense to run
three multiple operations, when one
could do it more effectively. It has also
already proven to be a highly econom-
ical move for me. So this is the main
motivation.”

Mosconi isits Vido Shack

Morowitz’s first acquisition under
the new partnership is “The Story of
O,” a much-sought-after adult film
which had been in litigation for some
time. According to Zwemke, “‘The
film was in litigation because Allied
Artists had the rights to the film, and
then they ran into financial difficulties.
CBS Video Enterprises then acquired
the rights to the film, and then A&H
acquired the rights from them.”

Morowitz will also continue to act
as a sales representative for VCl's
video music jukebox, a merchandis-
ing unit which offers the consumer the
ability to see excerpts from current
videocassette and disc releases.

The distribution of A&H programm-
ing will not be exclusive to Sound/
Video Unlimited, according to

(Continued on page 109)

Retailers Offered
‘Gift' Video Spot

‘M NEW YORK—The National Asso-

ciation of Recording Merchandisers
has announced that it is making its
““Give the Gift of Music”’ video trailer
available to advertisers free of charge.
The trailer, which comes in three-
second and five-second versions, is
designed for use at the end of televi-
sion commercials that advertise rec-
ords.

The trailers features an animated
adaptation of the “Gift of Music’’ logo
and is available in four different tape
configurations. Merchandisers in-
terested in obtaining the video trailer
may contact NARM at (609) 795-
5555.

B This thriller is about the first train
heist in history, depicting how the
bold adventurer Edward Pierce,
played by Sean Connery, made a dar-
ing getaway with a fantastic shipment
of gold in 1855 to pay troops fighting
the Crimean War. The crime, the cul-
mination of more than a year of intri-
cate planning, shocked the country
and reportedly aroused the interest of
Queen Victoria. With a rating of PG,
this film is full of suspense for the fam-

ily.

16

N NEW YORK—RIAA/VIDEO, the

video division of the Recording Indus- |

try Association of America, has an-
nounced that four new firms have
joined, bringing total membership to
25. The new members are Pacific Arts
Video Corporation, Ron Hays Music-
Image, Scotland Video (USA) and Fat
Lady Productions.

Pacific Arts Video Corp. is an um-
brella corporation owned by Michael
Nesmith, with two subsidiary firms:

(Continued on page 109)
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Arthur Morowitz, president of Video Shack, recently invited pocket billiards champion
Willie Mosconi to his Paramus, N.J. store to give a demonstration of the moves that made
him famous. Mosconi, star of Magnetic Video’s “Willie Mosconi’s World of Pocket Billiards,”
signed autographs and invited the audience to participate with him during the three
one-hour demonstrations he gave between noon and 5 p.m. on September 26. Pictured
from left are: Morowitz; Marilyn Wohlgemuth, Magnetic Video district manager; Mosconi;
and Joe Annechino, Mugnetic Video eastern regional manager.
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"RAGING BULL
Starring Robert DeNiro, Cathy Moriarity and Joe Pesci

United Artists

Magnetic Video 4523

Produced by Irwin Winkler & Robert Charloff
Directed by Martin Scorsese

RATING

BUSTIN’ LOOSE R
Universal /MCA Videocassettes 77002 / Prod. by Richard Pryor &
Michael S. Glick / Dir. by Oz Scott

DRESSED TO KiLL *
Warner Bros. /Warner Home Video 26008 /Prod. by George
Litto / Dir. by Brian DePalma *Uncensored international Version

TESS PG
Columbia/ Columbia Home Entertainment 10543/ Prod. by
Claude Berri & Timothy Burrill / Dir. by Roman Polanski

AIRPLANE PG
Paramount / Paramount Home Video 1305/ Prod. by John
Davidson / Dir. by Jim Abraham, David Zucker, Jerry Zucker

NIGHTHAWKS R
Universal / MCA Videocassettes 71000/ Prod. by Martin Poll /
Dir. by Bruce Malmuth

ANNIE HALL PG
United Artists/ Magnetic Video 4518/ Prod. by Jack Rollins &
Charles H. Joffe / Dir. by Woody Allen

THE JAZZ SINGER PG
Paramount Pictures / Paramount Home Video 2305/ Prod. by
Jerry Leider/ Dir. by Richard Fleischer

ORDINARY PEOPLE R
Paramount / Paramount Home Video 8964 /Prod. by Ronald L.
Schwary / Dir. by Robert Redford

9TO0S PG
20th Century-Fox /Magnetic Video 1099/ Prod. by Bruce
Gilbert / Dir. by Colin Higgins

ELEPHANT MAN PG
Paramount / Paramount Home Video 1347 / Prod. by Jonathan
Sanger / Dir. by David Lynch

THE GREAT SANTINI PG
Orion/Warner Home Video CR22010/Prod. by Charles A.
Pratt/ Dir. by Lewis John Carlino

POPEYE PG
Paramount / Paramount Home Video 1117 /Prod. by Robert
Evans / Dir. by Robert Altman

THE BLACK STALLION G
20th Century-Fox / Magnetic Video 4501 /Prod. by Francis Ford
Coppola/Dir. by Carrol Ballard

SUPERMAN G
D.C. Comics/ Warner Home Video WB 1013/ Prod. by Alex &
Uya Salkind/ Dir. by Richard Donner

USED CARS R
Columbia / Columbia Home Entertainment BE 10557 /Prod. by
Bob Gale/Dir. by Robert Zemeckis

SEEMS LIKE OLD TIMES PG
Columbia / Columbia Home Entertainment VH 1075-E /Prod. by
Ray Stark / Dir. by Jim Sandrich

FIDDLER ON THE ROOF G
United Artists/ Magnetic Video 4524 /Prod. by Norman Jewison/
Dir. by Norman Jewison

CADDYSHACK R
Orion/Warner Home Video 2005 /Prod. by Douglass Kenney /
Dir. by Harold Ramis

AND JUSTICE FOR ALL
Columbia / Columbia Home Entertainment BE 1001 SE/Prod. by
Norman Jewison & Patrick J. Palmer / Dir. by Norman Jewison

NA
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LAST TANGO IN PARIS X
20th Century-Fox/ Magnetic Video 4507 / Prod. by Alberto
Grimaldi / Dir. by Bernardo Bertolucci

YOUNG FRANKENSTEIN PG
20th Century-Fox /Magnetic Video 1103/ Prod. by Michael
Gruskoff / Dir. by Mel Brooks

CASABLANCA G
20th Century-Fox/Magnetic Video 4514/ Prod. by Hal B.
Wallis/ Dir. by Michael Curtiz

LOVE AT FIRST BITE PG
Warner Bros. /Warner Home Video 26009/ Prod. by Joel
Freeman/Dir. by Stan Dragoti

WHOLLY MOSES! PG
Columbia / Columbia Home Entertainment BE 10587/ Prod. by
Freddie Fields /Dir. by Gary Weis

THE BLUES BROTHERS PG
Universal /MCA Videocassettes 77000 /Prod. by Robert K.
Weiss / Dir. by John Landis

FAME R
MGM/MGM/CBS M70027 / Prod. by David DeSilva & Alan
Marshall/ Dir. by Alan Parker

MIDWAY PG
Universal /MCA Videocassettes 55030/ Prod. by Walter Mirisch /
Dir. by John Smight

WEST SIDE STORY G
20th Century-Fox / Magnetic Video 4519 /Prod. by Robert Wise /
Dir. by Robert Wise & Jerome Robbins

COMING HOME R
United Artists / Magnetic Video 4516/ Prod. by Jerome Hellman/
Dir. by Hal Ashby

CAR WASH PG
Universal / MCA Videocassettes 66031/ Prod. by Art Linson &

Gary Stromberg/ Dir. by Michael Schultz

THE MANY ADVENTURES OF WINNIE THE POOH G
Disney / Disney Home Video 25/ Prod. by Wolfgang Reitherman/

Dir. by Wolfgang Reitherman & John Longsberry

F.LS.T. R
United Artists / Magnetic Video 4520/ Prod. by Norman Jewison/

Dir. by Norman Jewison

STAR TREK-THE MOTION PICTURE G
Paramount/ Paramount Home Video 8858 /Prod. by Gene
Roddenberry / Dir. by Robert Wise

EMMANUELLE | X
Columbia/ Columbia Home Entertainment 4525/ Prod. by Yves
Rousset-Rouard / Dir. by Just Jaekin

MELVIN AND HOWARD R
Universal / MCA Videocassettes 66026 /Prod. by Art Linson &

Michael Phillips / Dir. by Jonathan Demme

ALIEN R
20th Century-Fox / Magnetic Video CL 9001/ Prod. by Gardon

Carroll & David Giler/ Dir. by Ridley Scott

LET IT BE G
20th Century-Fox /Magnetic Video 4508 /Prod. by Neil Astinall/

Dir. by Michael Lindsay Nogg

INCREDIBLE SHRINKING WOMAN PG
Universal /MCA Videocassettes 66027 /Prod. by Hank
Moonjeam/ Dir. by Del Schumacher

SEMI-TOUGH R
United Artists / Magnetic Video 4512/ Prod. by David Merrick /

Dir. by Michael Ritchie
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UPSTAIRS RECORDS/
BURLINGTON

BUSTIN’ LOOSE — Universal /MCA
Videocassettes

TESS — Col / Columbia Home Ent.

ANNIE HALL —UA/Mag. Video

NIGHTHAWXS — Universal / MCA
Videocassettes

ORDINARY PEOPLE — Paramount /
Paramount Home Video

REO SPEEDWAGON — MGM/CBS

DRESSED TO KILL — WB/Warner Home
Video

ELEPHANT PARTS — Pacific Arts Video

ENDLESS LOVE — Universal/ MCA
Videocassettes

BLUE LAGOON — Col/Columbia Home
Ent.

VIDEQC STATION / WESTPORT
GREAT SANTINI — Orion/Warner Home

Video

DRESSED TO KILL —WB/Warner Home
Videa

LOVE AT FIRST BITE — WB/ Warner
Home Video

JAZZ SINGER — Paramount/Paramount
Home Video

F.1S.T. —UA/Mag. Video

TESS —Col /Columbia Home Ent.

RAGING BULL— UA/Mag. Video

ANNIE HALL — UA /Mag. Video

BLACK STALUON — 20th Century-Fox/
Mag. Video

KING OF HEARTS —UA/Mag. Video

PRIME VIDEO /BOSTON

JAZZ SINGER — Paramount / Paramount
Home Video

KING OF HEARTS — UA /Mag. Video

BUSTIN’ LOOSE — Universal / MCA
Videocassettes

AND JUSTICE FOR AW — Col/ Columbia
Home Ent.

DRESSED TO KILL — WB /Warner Home
Video

LOVE AT FIRST BITE — WB/ Warner
Home Video

RABID — WB/Warner Home Video

BACK ROADS — UA/Mag. Video

STIR CRAZY — Col / Columbia Home Ent.

NIGHTHAWKS — Universal /MCA
Videocassettes

VIDEO SHACK/NEW YORK

RAGING BULL —UA/Mag. Video

NIGHTHAWKS — Universal / MCA
Videocossettes

TESS — Col/Columbia Home Ent.

ROYAL WEDDING — Electric Video

FIDDIER ON THE ROOF —UA/Mag.
Video

CASABLANCA — 20th Century-Fox /
Mog. Video

ANNIE HALL —UA/Mag. Video

POPEYE — Paramount / Paramount Home
Video

SUPERMAN — D.C. Comics/ Warner
Hame Video

WEST SIDE STORY — 20th Century-Fox/
Mog. Video

RADIO 437 /PHILADELPHIA

NIGHTHAWKS — Universal/ MCA
Videocassettes

FIDDLER ON THE ROOF —UA/Mag.
Video

RAGING BULL — UA/Mag. Video

HIGH ANXIETY — 20th Century-Fox/

Mag. Video

DRESSED TO KILL — WB/Warner Home
Video

GREAT SANTINI — Orion/Warner Home
Video

SEEMS LIKE OLD TIMES — Col/
Columbia Home Ent.

GODFATHER — Paramount/ Poramount
Home Video

CAR WASH — Universal / MCA
Videocassettes

HOT STUFF — Col/ Columbia Home Ent.

STEREO DISCOUNTERS /
BALTIMORE

FAME — MGM/CBS

AIRPLANE — Paramount/ Paramount
Home Video

CLOSE ENCOUNTERS OF THE THIRD
KIND — Col / Columbia Home Ent.

OH GOD, Il —WB/Warner Home Video

ANIMAL HOUSE — Universal/ MCA
Videocassettes

8IG BAD MAMA — WB/Warner Home
Video

FORMULA —MGM/CBS

YOUNG FRANKENSTEIN — 20th
Century-Fox/Mag. Video

CRUISING —MGM/CBS

EVERY WHICH WAY BUT LOOSE —
WB/Warner Home Video

RECORD RENDEZVOUS/
CLEVELAND

AIRPLANE — Paramount / Paramount
Home Video

ORDINARY PEOPLE — Paramount /
Paramount Home Video

FRIDAY THE 13TH — Paramount/
Paramount Home Video

SUPERMAN — D.C. Comics/Warner
Home Video

9 TO 5 — 20th Century-Fox/Mag. Video

AUEN — 20th Century-Fox/Mag. Video

CADDYSHACK — Orion/Warner Home
Video

FAME — MGM/ CBS

STUNT MAN — 20th Century-Fox/Mag.
Video

BLACK STALLION — 20th Century-Fox/
Mag. Video

VIDEO PLACE/
WASHINGTON, D.C.

BULLITT — Paramount/ Paramount Home
Video

PINK PANTHER — 20th Century-Fox/
Mag. Video

SOMEWHERE IN TIME — Universal /
MCA Videocassettes

SILENT RUNNING — Universal /MCA
Videocassettes

ROYAL WEDDING — Electric Video

ROSEMARY'S BABY — Paramount/
Paramount Home Video

MY FAIR LADY —MGM/CBS

CASABLANCA — 20th Century-Fox/
Mag. Video

BUSTIN’ LOOSE — Universal / MCA
Videocassettes

CAR WASH — Universal / MCA
Videocassettes

THOMAS VIDEO/DETROIT

JAZZ SINGER — Paramount/Paramount
Home Video

DRESSED TO KILL — WB/Warner Home
Video

LOVE AT FIRST BITE — WB/ Warner
Home Video

COMING HOME — UA /Mag. Video

USED CARS — Col/Columbia Home Ent.

BUSTIN' LOOSE — Universal /MCA
Videocassettes

FIDDLER ON THE ROOF —UA /Mag.
Video

DEVILS — WB/Warner Home Video

RAGING BULL— UA/Mag. Video

CAR WASH — Universal /MCA
Videocassettes

RECORD BREAKER /DETROIT

RAGING BULL — UA/Mag. Video

ORDINARY PEOPLE — Paramount /
Paramount Home Video

AIRPLANE — Paramount / Paramount
Home Video

ANNIE HALL — UA /Mag. Video

FAME —MGM /CBS

GREAT SANTINI — Orion/ Warner Home

Video

GODFATHER — Paramount / Paramount
Home Video

WHOLLY MOSES! — 