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Neil & Dara Sedaka

Hits of the Week

SINGLES

RUPERT HOLMES, “ANSWERING MA-
CHINE” (prod. by Holmes-
MCA Boyer) (writer: Holmes)
s (WB / The Holmes Line
ASCAP) (3:29). Another ex-
ample of Holmes' keen so-
cial commentary, this cute
apotogy is—a-likely top 10

hit. MCA 41235.
THE CAPTAIN & TENNILLE, “HAPPY
TOGETHER (A Fantasy)”
(prod. by Dragon) (writers:
Bonner-Gordon) (The Hud-
son Bay, BMI) (3:22). The

Capt. & Toni use a theatrical
approach on this '67 Turtles
#1 hit. Right for pop-A/C
Casablanca 2264.

HELEN REDDY, “TAKE WHAT YOU
FIND” (prod. by Haffkine)
(writers: Kelly-Didier) (Col-
gems - EM| / Bayou Blanc,
ASCAP) (3:06). This title cut
from her new LP is a de-
parture for Reddy. The
dance beat pumps while
guitars wail. Capitol 4867.

SWITCH, “DON'T TAKE MY LOVE
AWAY” (prod. by De Barge)

RDY (writer: De Barge) (Jobete,
ASCAP) (3:30). Spiraling

vocals perform a breath-

taking showcase on this

ballad from the ‘‘Reaching

For Tomorrow"” LP. Gordy
7181 (Motown).

i’

TOMMY JAMES, “YOU GOT ME” (prod. by James)

(writers: James-Puglisi) (Big Teeth/Tom-
my James, BMI) (3:33). James made a top
20 comeback with the title cut from his
‘Three Times In Love” LP. This follow-up
is a big-beat, mid-tempo ballad with the
kind of hook that catches a pop-A/C
audience and won’t let go. Millennium
11788 (RCA).

MERLE HAGGARD AND CLINT EASTWOOD, “BAR

ROOM BUDDIES” (prod. by Garrett)
(writers: Brown - Crofford - Dorff - Garrett)
(Peso / Warner-Tamerlane / Bronco, BMI)
(2:14). Who ever said Clint Eastwood
couldn’t sing? Merle Haggard sure can &
he does while Clint adds vocals on this
backslapping hoedown from Eastwood’s
‘Bronco Billy” film. Elektra 46634,

ALBUMS

BERNIE TAUPIN, “HE WHO
RIDES THE TIGER.” The
man who contributed the
lyrics on all of Elton John's
greatest early and middle
work shines on his 2nd solo
offering. Sincere singing
makes this a beauty. Asy-
lum 6E-263 (7.98).

PURE PRAIRIE LEAGUE,
“FIRIN’ UP.” Pure Prairie
League has been around
for a number of years, but
the time seems to be finally
absolutely right for their
country-rock approach. A
great set. Casablanca
NBLP 7212 (7.98).

£

.

on Mike «

Chinn’s labe.,
state-of-the-art rele.. om
start to finish. Lead suiger
Amanda Blue has a voice
that rises above standard
radio fare. Dreamland DL-
1-5000 (RSO) (7.98).

BRAM TCHAIKOVSKY,
“PRESSURE.” Bram Tchai-
kovsky is the rather striking
name of this group and its
leader. Last year's debut al-

bum spawned a number of

favorites and this record
kicks off with *'Let's Dance.”
Polydor PD-1-6273 (7.98).

CAMEO, “CAMEOSIS.” This
is driving funk, dance music
beyond disco. The ten man
group creates an impres-
sive, full sound, charged

with soul and guaranteed to |
get you up and on the floor. |

Chocolate City CCLP 2011
(Casablanca) (7.98).

AIR SUPPLY, “LOST IN °

LOVE.” Air Supply is up
from down under. The Au-
stralian group’s single (the
title cut) has reached the
top five in the pop charts
and has been #1 on the
A/C charts for 5 weeks.
Arista AB 4268 (7.98).
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CHARTMAKER OF THE WEEK

— LET ME LOVE YOU TONIGHT @ ’
PURE PRAIRIE LEAGUE
Cascblance 226¢€

THE HOT NEW SINGLE

“LET ME LOVE YOU TONIGHT”

NB2266

From their debut album on Casablanca Records FIRIN’ UP

NBLP 7212

Produced by John Ryan for Chicago Kid Productions




German Pub Group
Backs Anti-Piracy

By JIM SAMPSON

@ MUNICH—AL its annual meet-
ing in Salzburg, the German Mu-
sic Publishers Association unan-
imously approved an anti-piracy
resolution which will be sent to
the Federal Minister of Justice
and to the Legal Committee ot
the Bundestag (federal parlia-
ment). The resolution urges a
ban on the photocopying of sheet
music, and supports moves to in-
stitute a royalty fee on the sale
of blank tape.

One participant at the meeting
(Continued on page 40)
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Royalty Rate Issue Divides Industry
As CRT Hearings Begin in Washington

By BILL HOLLAND

B WASHINGTON Nearly 50
record company executives, pub-
lishing officials, performers and
business experts will meet here
this week in the offices of the
Copyright Royalty Tribunal to
discuss the possible increase of
the mechanical royalty rate.

The hearings are scheduled to
last well into June, when the
CRT will decide whether or not
a rate increase is warranted and
how much that increase will be.

Representatives of the Na-

First Conviction Under New N.Y. Statute
Finds Paul Winley Guilly of Piracy

By JOSEPH IANELLO

B NEW YORK — Paul Winley,
owner of New York City’s Paul
Winley Record Sales and pro-
ducer of records for his own Paul
Winley label, became the first
record manufacturer convicted
under the new New York State
anti-piracy statute. The prece-
dent-setting 14-day trial ended
April 29 when the jury returned
from three hours of deliberation
with a guilty verdict on 11 counts
of manufacturing unauthorized
sound recordings and 11 counts
of selling unauthorized sound re-
cordings.

According to Joseph Morello,
assistant district attorney who di-
rected the investigation and
prosecution, Winley faces fines of
up to $10,000 and four years in-
prisonment. “In 1978 the New
York State Legislature passed a
statute which gave us a felony
rap to deal with record pirates

and we intend to deal with
them,” said Morello. “We refused
to allow a misdemeanor plea in
this case and we propose to do
the same for every pirate and
bootlegger in our jurisdiction. We

(Continued on page 40)

tional Music Publishers’ Associa-
tion and both the American
Guild of Authors and Composers
and the Nashville Songwriters
Association International have al-
ready submitted in-depth eco-
nomic studies to the Tribunal. In
their analyses, all point out that
the present 2 3/4 cent ceiling on
the mechanical royalty rate does
not afford songwriters and pub-
lishers a fair return for their cre-
ative product.

The NMPA is asking for an
adjustment to at least six percent
of the suggested retail price of
records. The joint report of
AGAC and NSAI asks for an ad-
justment to eight percent of the
effective retail price of a re-
cording, ‘“‘implemented as soon
as possible.”

The record industry, for its
part, also commissioned an eco-
nomic survey which was pre-
sented to the CRT (RW, April
19). The RIAA is trying to con-
vince the CRT to hold the line

(Continued on page 317)

Fewer Concerts, More Package Shows
Seen for Summer Rock Concert Market

By PHIL DIMAURO

B If current economic conditions
dictate that only the fittest will
flourish, then the best-adapted
rock concert artists this summer
will probably play heavy metal
or hard rock, be willing to par-
ticipate in  multi-act concert
packages, be suited to playing
outdoors, and control their ex-
penses to allow for reasonable
ticket prices. They'll be safest if

meortwont (o3 [z L1102

40.0 —
329 45

| =5
412 419 426 H3 W 45 4Nn2

T e S e e ST BN

19 4/26 3

* The Record World Sales Index is based on a broad cross-section ol quantitative sales data reported
10 Record World from retailers. rack jobbers and one-stops across the country. The base figure for both

the singles and album indices is a smoothed average of these quantitative
being a perceniage increase or decrease on the base. The base

June, 1979, with each weekly figure
tigure for both singles and albums is 100.0.

reports during periods in

their agents and promoters are
sharp enough to exploit every
possible edge to assure success.
None of these concepts are
revolutionary — if anything, they
signal a return to live rock enter-
tainment as it was in years past.
According to Wayne Forté of the
william Morris Agency, the con-
cert business works in observable
cycles. His model for the business
is a malleable cylinder, with
huge-draw attractions at the top,
(Continued on page 42)

By JEFFREY PEISCH

B NEW YORK — As the Copy-
right Royalty Tribunal begins
hearings Monday (6) to adjust
the mechanical copyright royalty
rate, a divided music industry
awaits the decision on an issue
that will affect labels, publishers
and songwriters for years to
come. There is clearly no one
stance that unites the entire mu-
sic industry on the issue. As one
observer put it, the labels and
publishers are facing each other
as “warring factions.” Conversa-
tions with publishers, songwriters
and label executives show that
the controversy goes much deep-
er than the difference between
2 3/4 cents per song versus
6 percent of retail list price. In
discussing the issue, long-stand-
ing differences between labels
and publishers reappear. For ex-
ample, does a song make an art-
ist or does the artist make the
song? Should the record industry
continue to strive for the huge
instant hit instead of developing
catalogues?

Two factors make the upcom-
ing debate crucial. Since the is-
sue is ultimately one of money,
the current economic situation of
the country, and specifically the
sluggish performance by the rec-
ord industry in 1979, are forcing
the parties to pursue their goals
with tenacity. To this effect the
RIAA, representing the interests
of the labels, will call 17 wit-
nesses to the stand during the
hearings. The NMPA (National
Music  Publishers  Association)
and AGAC (American Guild of
Authors and Composers) will call
twelve and nine witnesses re-
spectively (see separate story for

(Continued on page 317)

E/A’s Full-Force "Urban Cowboy’ Promo
Bolstered by Multi-Arfist Singles Deals

By SAM SUTHERLAND

W LOS ANGELES — Elektra/
Asylum’s promotion team s
reaping added early radio

momentum for its “Urban Cow-
boy” soundtrack package via an
unusual singles deal governing
the multi-labeled lineup of estab-
lished artists represented on the
two-disc set.

Most recent movie packages
drawing from an array of acts

currently cutting for competing
labels have reserved singles
rights for each artist’s respective
record company, with the sound-
track label focusing on LP pro-
motion and any singles from
their own roster. For “Urban
Cowboy,” Full Moon/Asylum has
retained singles rights where no
current competitive release exists

(Continued on page 40)



B Page 51. The Country Music Association’s
board of directors met in Washington re-
cently to plan and discuss its calendar of
events for the upcoming year. While in
Washington, the board also hosted a recep-
tion for U.S. Congressmen that featured,
among its performers, Senate Majority
Leader Robert Byrd, shown here with CMA
board chairman Tom Collins. Coverage of
the meeting is provided in this week's RW.

B Page 8. While it may be said that Mo-
town is Berry Gordy, Jr. and vice versaq,
many of Gordy's accomplishments over the
years have come with the advice and sup-
port of Michael Roshkind, currently vice
chairman of Motown Industries. In this
week's RW Dialogue, Roshkind reviews Mo-
town’s evolution and explains how that
process is being paced for the '80s and be-
yond.
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Powerhouse Picks

(Due to airplay and sales in projectable markets, these records
exhibit top five potential)

Paul McCartney (Columbia) “Coming Up."

Major chart movement can be found at numerous
radio outlets. Prominent rack and retail reports indi-
cate a firm sales base is developing.

Dealer Price Reduced

On PolyGram Classics’
New $6.98 Album Line

By DAVID McGEE

B NEW YORK — Jim Lewis, vice
president, marketing, PolyGram
Classics (Deutsche Grammophon,
Philips, London), has announced
that the company is introducing
a line of $6.98 list price albums
on which the dealer price of
$3.65 has been dropped 20 cents
to $3.45. All of the records in the
new line will be pressed in Eur-
ope at the same plant which
presses DG and Philips product.
PolyGram will support the new
line with extensive and, accord-
ing to Lewis, ‘‘aggressive” adver-
tising and merchandising cam-
paigns.

Nine $6.98 LPs to be released
in May will be bolstered by a
nationwide ad mat highlighting
the “Great Film Classics” title.
July’s 15-LP release will also fea-
ture a special on five titles by
Herber von Karajan, which will
be offered to dealers at a dis-
count.

“This new price gives the deal-
ers 20 cents headroom so they
can more effectively merchandise,
advertise and display this prod-
uct,”” said Lewis. “It also puts
these records more towards the
true budget range. We're getting
much more involved in this price
range and we‘re attracting a new

(Continued on page 50)

Ned Kandel Named
Programming VP,
CBS Video Enterprises

B NEW YORK—Cy Leslie, presi-
dent, CBS Video Enterprises, has
announced the appointment of
Ned Kandel to the newly created
position of vice president, pro-
gramming, CBS Video Enter-
prises.

In this capacity Kandel will be
responsible for the programming
activities of CBS Video Enter-
prises Division. This includes the
acquisition of existing properties
in the theatrical and non-theatri-
cal area as well as participating in
the development of new pro-
grams. He will report directly to

(Continued on page%1)
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The truth about Gil Scott-Heron.

The last year of the last decade marked a turning point in the remarkable career of
Gil Scott-Heron.

Notorious as a musical muckraker, acclaimed as one of the few artists who is
capable of making “haunting music of genuine relevance and usefulness,” Gil ended
the seventies at a peak of creative activity: his album Secrets outselling all other
Scott-Heron LPs to date; “Angel Dust” making a significant impact on charts and
minds (his anti-PCP public service radio spot earned Gil a prestigious advertising
award); his stance against nuclear energy culminating in a thundering performance
at Madison Square Garden’s MUSE concert, captured on disc on No Nukes; The
Mind of Gil Scott-Heron documenting some of his greatest spoken words.

So how do you follow a year like
Gil Scott-Heron’s 1979?

With Gil Scott-Heron’s 1980, called S
his “best album ever” by The Village |
Voice. Gil Scott-Heron continues to
break through, continues to rock the
boat with more conviction and confi-
dence than ever.

1980 is about two kinds of power:
people who abuse it, and music that’s
brimming with it. In 1980, “the fools
will have to look out for themselves.”
In 1980, “push comes to shove.” In
1980, “the clouds of when and how
come into view.”

“The turning of the decade like
corners in your life; turning only to
the future instead of left or right.”

1980. A giant step into the future
of Gil Scott-Heron.

~ .

GIL SCOTT-HERON &

BRIAN JACKSON 1980
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“Willing.”
The new single.

On Arista Records and Tapes.

ARISTA



E/P/|A Ups Beck

B NEW YORK-Bill Freston, vice
president, merchandising, Epic/
Portrait/CBS Associated Labels,
has announced the appointment
of Dan Beck to the position of
director, product management,

East Coast, Epic/Portrait/CBS As-
sociated Labels.

Dan Beck

Since January 1979 Beck has
held the position of associate
director, product management,
east coast, E/P/A. He originally
joined CBS Records in 1974 as
manager, press & public infor-
mation, Nashville, after begin-
ning his career in the music
industry as southeastern editor
of Record World in 1972. In
1975, he was named national
director, press & public informa-
tion for E/P/A. He later entered
the field of personal mange-

ment, marketing, and music
publishing, with Leber-Krebs,
Inc. and his own companies

prior to returning to E/P/A.

Leaner Closes
Retail Outlets

B LOS ANGELES—Record World
has learned that as of April 26,
Ernie Leaner, owner of four
Record World retail stores and
two one-stops in the Chicago
market, has closed all but one
of his retail outlets.

Leaner, a veteran
diser and retailer,
nounced plans to
a distribution corporation,
known in the late ‘60s and early
'70s as United Distribution.
Leaner’s distribution outlet is
now called Reunited Distribu-
tion.

Leaner's primary focus at this
point deals with smaller record
labels.

merchan-
has an-

(L L

Jane Friedmann Dies
B NEW YORK—Jane Friedmann,
a CBS Records executive for the
past 26 years, died last Sunday
(27) after a lengthy illness.

Friedmann's career at CBS Rec-
ords included management posi-
tions in classical artists and rep-
ertoire both in the United States
and abroad. Most recently she
was director of administration for
the CBS Records A&R depart-
ment. In lieu of flowers the fam-
ily would appreciate donations
to the American Cancer Society.

6
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E/A Names Stein
Natl. Promo Dir.

B LOS ANGELES—Burt Stein has
been named national promotion
director for Elektra/Asylum Rec-
ords, it was announced by Vic
Faraci, E/A vice president/direc-
tor of marketing. Stein had pre-
viously been national album pro-
motion director for the label.

Burt Stein
Stein entered the music indus-
try as Chicago local promotion
rep for Elektra Records in April
1972, and became midwest re-
gional promotion manager in

February 1973.
Perry To Chair

!MI Reperfoire Group

MCA recording artist Olivia Newton-John is toasted by MCA personnel and her manage-
ment during a luncheon celebrating her re-signing to the lobel. Seated with Newton-
John is MCA president Bob Siner while standing, from left, are: Joon Bullard, vice
president of arlist relations & publicity; Roger Davies, vice president of L.K. Productions,
the singer's management company; George Osaki, vice president of creative affairs; Sam
Passamano, Jr., national director of marketing; recording artist Stephen Sinclair; Denny
Rosencrantz, vice president of A&R; Lee Kramer, Newton-John's manager; and Amold
Stone, vice president of business affairs. The signing occurs just prior to the release in
mid-May of two singles from Newton-John's upcoming movie ‘‘Xanodu." Released
simultaneously by MCA Records will be her own ‘‘Magic,” written by John Farrar, while
Electric Light Orchestra will sing “I'm Alive,” composed by group member Jeff Lynne.

®
Seger LP Platinum
B LOS ANGELES — "Against The
Wind,” the latest Capitol LP by
Detroit rock 'n’ roller Bob Seger
and his Silver Bullet Band, was
certified platinum by the RIAA.

Bhaskar Menon, chairman and chief executive of EM] Music Worldwide, has announced
the creation of the EMI Music international repertoire committee and the appointment
of Capitol Records A&R vice president Rupert Perry as the committee's chairman. Pictured
after the announcement was made are (from left): Don Grierson, vice president, A&R,
EMI America/United Artists Records (U.S.) and intl. repertoire committee member; Brian

Shepherd, director, A&R, EMI Records (U.K.) and committee b

BRheel
12

chairman and chief executive, EMI Music Worldwide; Rupert Perry, vice president, A&R:
Capitol Records and committee chairman; and Graham Fletcher, head of AZR, Liberty-

United Records (U.K.) and committee member.

Singles

East:

Bob Seger (Capital}

Neil & Dara Sedaka {Elektra}
Firefall (Atlantic)

J. Geils (EM!-America)

South:

Robbie Dupree {Elektra)
Paul McCartney (Columbia)
Elton John [MCA)

Midwest:

Robbie Dupree (Elektra)
Bruce Cockburn (Millennium)
Paul McCartney (Calumbia)
Pat Benatar (Chrysalis)
Frank Sinatra (Reprise)

West:

Paul McCartney {Calumbia)
Spider (Dreamland)

J. Geils {EMI-America)

@
Albums
East:

All That Jazz {Casablonca)
Peabo Bryson (Capital)
Michael Franks (Warner Bras.)
Def Leppard (Mercury)
Change (Warner/RFC)

Cameo (Chacalate City)

South:

Michael Franks (Warner Bras.)

Midwest:

Peabo Bryson (Capital)
Michael Franks (Warner Bras.)
Def Leppard (Mercury)

West:

All That Jazz {Casablanca)
Michael Franks (Warner Bras.)
Def Leppard (Mercury)

Cameo (Chacalate City)

City of Hope

To Honor Solomon

B LOS ANGELES — On Thursday
evening, June 19, 1980, Russ
Solomon will be honored at a
testimonial dinner at the Century
Plaza Hotel, Los Angeles Room,
Century City.

An industry veteran for 39
years, Solomon is founder and
president of MTS Incorporated—
Parent Corporation for Tower
Records (28 stores), Books (6
stores) and Posters (12 stores) lo-
cated in the western United
States. He was recently awarded
"Merchandiser of the Year” by
NARM.

This event will establish a Mu-
sic Industry Fellowship in honor
of Russ Solomon at the City of
Hope. This Pilot Medical Center
annually treats, at no charge,
thousands of victims suffering
from catastrophic diseases (can-
cer, leukemia, heart, blood and
chest maladies) through its re-
search and patient care facilities.

Contributions, dinner reserva-
tions, endowments, and ads
which will be published in the
Souvenir Journal should be sent
to Bill Vernon, Executive coordi-
nator of the City of Hope at the
address below. Advertisers may
deduct cost of journal ads either
as a business expense or as a
charitable contribution.

For ticket information contact:
Music Industry for the City of
Hope, 208 W. 8th Street, Los
Angeles, CA. 90014, or phone
(213) 626-4611, x266-267.

WO NHT

RCA, Pye Talking

B When contacted about ru-
mors regarding top-level con-
ferences between RCA 'Rec-
ords and the Pye label of
England, an RCA spokesman
confirmed that discussions are
taking place, but could not
elaborate.

o
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“AGAINST THE WIND”

oo Boh_ ‘ " ,-".j. i
The Muscle Shoals Rhythm Section & Bill Szymczyk.
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Michael Roshkind: IL.ooking Into Motown’s Future

By SAM SUTHERLAND

8 Motown Records’ first 20 years have been marked by more than
hit singles and albums, or the Detroit-bred indie’s transformation
into a major west coast presence. Today, Motown is a multi-media
operation spanning music, movies, television, theater and home elec-
tronics, with a long-range blueprint aimed at keeping pace with
future shifts in the realm of entertainment. Integral to that growth,
and an architect of that master plan with Motown founder Berry
Gordy, Jr., is Michael Roshkind, now vice chairman of Motown In-
dustries. A graduate of Northwestern, Roshkind’s early grounding in
journalism led to a successful career in radio, where he held various
key posts at NBC and later ABC as a writer, editor and executive;
from that field, he moved into advertising and public relations, rising
to the post of executive vice president and full partner in Irving L.
Strauss Associates, and handling a diverse and impressive clientele of
major industrial and institutional accounts. That rise didn’t prevent
him from taking periodic sabbaticals to serve as media consultant
to major Democratic presidential campaigns in 1956, 1960 and 1964,
yet he took an even greater gamble, leaving that success behind,

|
|

when Cordy approached him to assume a vice presidency with the |

then $10 million business. In the following Dialogue, excerpts of
which appeared in Record World’s 20th Anniversary salute to Motown,
Roshkind reviews Motown Records’ evolution into Motown Industries,
and how that process is being paced for the '80s and beyond.

Record World: Today, Motown Industries is a major entertainment
corporation with interests in television, movies, theater and even
home electronics. How and when did the decision to expand beyond
an already successful base as a record company develop?

Michael Roshkind: What happened was that, almost from the time
I became associated with Motown, and certainly by 1971, Berry
Gordy and | had developed a very strong bond, not just one between
employer and employee. We had become close as friends, and,

most important, we had each other's mutual respect.

I was also handling a lot of personal business for Berry by this
time, which in itself was very flattering; that he placed that kind
of added trust was very significant.

So, at this point, | told Berry that he had built Motown from this
small Detroit record company into a major success on a platform
of creativity. That was the strong suit. And | felt there was no reason
why we couldn't now channel that same creativity into a broad
spectrum of entertainment. If we were in Hollywood, then we should
be moving into films, television, even onto the stage.

RW: How did Berry react to this plan?

Roshkind: Berry, of course, was already two steps ahead of me.
He’'d already been thinking along those lines when | brought up
the question of diversification.

RW: So Motown Records became the base for Motown Industries.
You've since succeeded in taking your other divisions into all those
areas you mentioned.

Roshkind: Yes. 1980, as a matter of fact, will probably be a major
year for Motown Productions. We're developing a major four-hour
mini-series for NBC, a six-hour mini-series for CBS, and a three-hour
television movie, "The Gene Tierney Story,” for ABC.

RW: When you first began branching out, that platform of cre-
activity you stressed earlier led to Berry Gordy’s active involvement
in Motown’s first feature film projects. Will he continue to be in-
volved in film and television?

Roshkind: Yes. 1980 will also see Berry Gordy directing a major
motion picture, which he will also write.

RW: Obviously, Motown Industries’ non-musical ventures are now
established in terms of trade acceptance. But the film industry has
always had a somewhat strained relationship with the music field—
the town’s "old money” versus its newcomers, if you will. What was
the climate for your expansion when you first set out to enter movies
and TV?

Roshkind: It was terrible. First, Motown is a black-owned corpora-
tion, the largest in the world, and the motion picture business has
always been lily-white. In that respect, Berry Gordy and Diana Ross
had a major role in breaking that area open while they were working
on “Lady Sings The Blues.” And Motown-produced films like "’Lady
Sings The Blues,” ""Mahogany,” “The Wiz" and “Bingo Long's Trav-
elling All-Stars” have employed more blacks than any other pro-
ductions in motion picture history.

But it was hard in the beginning, and not just because of the
racial aspect. We were the new kids on the block: All of a sudden,
“Lady Sings The Blues” came along, and proved to be developing
into a major motion picture. And Berry, being the kind of man he
is, was worried that Paramount, which was then involved in a major
financial role, would sacrifice creativity in its preoccupation with
financial matters.

RW: So even though it was his first time out, he was already rock-
ing the boat?

Roshkind: What Berry did was to buy back the rights, because he
believed in the project. And the film proved him correct: Lady
Sings The Blues” went on to win five Oscar nominations, and
launched Diana Ross on a box-office career as one of the top actresses
in the industry, among the few that can command top pay.

RW: Apart from those early conflicts with studios, did Motown’s
diversification place any strain on the record company? Did branching
out generate unforeseen problems in maintaining the balance be-
tween divisions?

Roshkind: No, not really. The record company was still intact, and
we never lost sight of the fact that the label was where our profits
originally came from,

Nor did it take away from the label's growth. We're always adding
to our major personnel there. That's why we've built such a strong
staff. | think we have the best marketing executive business in Mike
Lushka, and he’s been with us for over 10 years. In the same way,
we have a number of great people in the record company who've
been with us many, many years.

I think that's why we're the hottest label in the street, incidentally.

RW: As vice chairman of Motown Industries, you have to address

(Continued on page 24)
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Ovation, Regency Sef Distribution Pact

By SAMUEL GRAHAM

B LOS ANGELES—Dick Schory,
president of the Chicago-based
Ovation Records label, and Re-
gency Records principal Lloyd
Segal have announced a new
distribution pact between the
two companies. For Regency,
the new agreement follows the
termination of the former’s rela-
tionship with another Chicago
label, Flying Fish.

The Ovation deal, Segal told
RW, represents a deeper in-
volvement by Regency in its
own product, in that Regency
will now handle manufacturing
chores, which had been taken
care of by Flying Fish according
to the previous arrangement.
“This gives us a bigger bite to
chew,” Segal said, “and we're
extremely excited about it.”

The Ovation-Regency relation-
ship will begin with the mid-
May release of an album by the

Mercury, Charisma Pact
B CHICAGO—Phonogram, Inc./
Mercury Records has signed
Charisma Records to an exclusive
distribution agreement for the
United States, it was announced
jointly by Bob Sherwood, presi-
dent of Phonogram/Mercury,
and Tony Stratton-Smith, chair-
man of Charisma Records in Eng-
land.

The first album to be issued
under the pact is the new Peter
Gabriel LP, entitled simply '‘Peter
Gabriel,” set for release on May
20. The Gabriel LP will appear on
the Mercury label, although sub-
sequent Charisma releases will
appear on their own label.

Also set for release on Cha-
risma in June is the new solo
album by former Genesis guitar-
ist Steve Hackett and the debut
album by Vivabeat, from which. a
single, “Man From China,” has
already enjoyed U.S. activity as
an import.

"“Peter Gabriel”” will be pre-
ceded by a single, “Games With-
out Frontiers,” which is being
rush released to radio and press
on May 5.

A United States tour for Gab-
riel is scheduled to begin in late
June and extend through mid-
July.

Although based in England,
Charisma Records maintains a
New York office at 810 7th Ave-
nue

Polydor Ups Vangeli

B NEW YORK — Marggi Vangeli

has been appointed to the post
of advertising administrator, Poly-
dor Records, it was announced |
by Harry Anger, senior vice pres-
ident, marketing, for the label. |
She has been with the label since |
1977.

10

Sussman-Lawrence Band, a Min-
neapolis outfit that represents
Ovation’s first involvement in
new wave music, according to
Schory. Other Regency/Ovation
releases will include the group
Duffo and solo artist James Lee
Stanley and will be distributed
through Ovation’s network of

independents in the U.S. and
RCA, Ltd. in Canada.
Although the Regency-Flying

Fish distribution deal has been
ended, the latter will continue
to manufacture and distribute
two Regency albums, the Flying
Burrito Bros.” “’Live From Tokyo”
and Steve Gillette’'s ‘A Little
Warmth,” until some time this
summer, Segal said.

Regency also has an arrange-
ment  with  Arista  Records,
whereby product by the Segal-
managed group Dixie Dregs ap-
pears on the latter label, ac-
companied by a Regency logo.
That arrangement, Segal said, is
a custom label deal” whereby
Regency handles its own produc-
tion and artwork, as well as some
marketing and promotion, with
Arista responsible for manufac-
turing and distribution. The deal
is unaffected by the new Re-
gency-Ovation set-up.

1\

PolyGram N.Y. Meeting

Herb Alpert, vice chairman of A&M Records, became the first recording artist to be
inducted into the newly established Hollywood Hall of Fame when he was recently
honored with the recording award by the Hollywood Chamber of Commerce. The award
was presented to Alpert by A&M's Rita Coolidge at the first annual Hollywood Hall of
Fame Awards dinner held at the Palladium. Alpert was selected from 1,000 Chamber
members who voted for top celebrities in recording, motion pictures, television and
radio who have aided the revitalization of Hollywood through their talent, image and
community service. Pictured at the affair, from left, are: Lani and Herb Alpert; Rita
Coolidge; David Alpert, A&M vice president of operations; and Joel Sill, director of Almo

Productions.

Montage Taps Doctorow
B LOS ANGELES—David Chack-
ler, president and chairman of
The Montage Music Group and
Chackler Consulting, Inc., has an-
nounced that Eric Doctorow has
joined the companies as senior
vice president and general man-
ager.

Doctorow will be responsible
for the daily operations of the

companies as well as directing,
along with Chackler, long-range
planning.

Doctorow was formerly a part-
ner in Image Marketing and
Media and Vision Management.
Prior to that, he served as di-
rector of marketing services and
director of product management
for ABC Records. He was also
director of college marketing at
CBS Records.

Executives of PolyGram Record Operations, USA (PRO, USA) gathered recently for a dinner meeting at New York City's Plaza
Hotel. Pictured from left are (top left): Bob Sherwood, president, Phonogram, Inc./Mercury; Coen Solleveld, president, PolyGram
Group; (top right} Jack Kiernan, VP, sales, PolyGram Distribution; Lou Simon, Sr. VP, Phonogram, Inc./Mercury; Bert Franzblau, VP,
operations, PolyGram Distribution; (bottom left) Kenji Tamiya, Exec. VP SONY Corp. of America; Harvey Schein, president PolyGram
Corp.; Norio Ohga, deputy president, SONY Corp.; Solleveld; Piet Schellevis, VP, PolyGram Group, president Phonogram Interna-
tional, Exec. VP, PolyGram Record Operations (worldwide); Dr. Werner Vogelsang, president, PolyGram Record Operations (world-

wide); (bottom right} Ron Konig, VP, finance and administration,

Distribution; and Bruce Bird, president, Casablanca Records.

PolyGram Distribution;

John Frisoli, president, PolyGram
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'‘Rarities’ Display
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In its first four weeks of release, Capitol's *‘Beatles Rarities' album surged up Record
World's top 100 Album Chart with retail outlets and radio stations throughout the coun-
try sharing in the excitement with special in-store displays and programming. Capitol
Beatlemaniac Greg Neutra, a Los Angeles-based customer service representative, con-
structed the pictured *‘Rarities’ display for the Wherehouse retail record outlet in Santa

Monica, California. Keying off the “‘butcher” shot that's featured inside the *‘Rarities™
jacket, Neutra used mannekins, Beatles masks and wigs, the two posters Capitol’s

merchandising department created for the project, and jackets of The Beatles’ 25 Capitol

albums.

Taylor Joins R&C

B LOS ANGELES — Dick Taylor
has been appointed vice presi-
dent of Rogers & Cowan, Inc.,
it was announced by Warren ).
Cowan, president and chief
operating officer of the public
relations firm. His duties will in-
clude all areas of the company
operation including entertain-
ment, corporate and music ac-
counts working directly with
board chairman Henry Rogers
and Warren Cowan.

WEA To Launch

Cross-Merch. Promo.

B LOS ANGELES — According to
Skid Weiss, WEA national direc-
tor/communications, a consumer-
oriented cross-merchandising pro-
motion will run from May 9
through June 1 in approximately
128 record retail locations in 20
markets with 33 Malibu Grand
Prix tracks featuring a special
bonus offer on three current WEA
projects, Van Halen’s “Women
and Children First’” (Warner Bros.)
Linda Ronstadt's ‘‘Mad Love”
(Asylum), and Genesis’ '‘Duke”
(Atlantic).

The three titles specially dis-
played in participating record
stores, will be stickered, entitling
the purchaser to redeem a free
lap (average retail value: $1.50
per lap) with the purchase of a
lap (up to three laps) at the Mali-
bu Grand Prix track.
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Polydor Ups McGathy

B NEW YORK—BIll McGathy has
been named national album pro-
motion director, Polydor Rec-
ords, it was announced by Jim
Collins, vice president, promo-
tion, for the label.

Bill McGathy

McGathy, who joined Polydor
in July '78 as the local promotion
manager in Houston, TX., spent
four years as the program direc-
tor for WORJ-FM in Orlando,
Florida. In February ‘79, McGathy
came to Polydor's New York of-
| fice from Houston and assumed
the post of national album pro-
motion manager.

New Music Seminar

® NEW YORK—Mark Josephson
and Danny Heaps of Rockpool
Promotions, Scott Anderson of
Dance Music and David Salidor
of D.LS. Publicity Company have
announced plans for the New
Music Seminar to be held in New
York City on Monday, July 14.

Cover Story:

It's a Family Affair For Neil & Dara

B Once you get past Frank and
Nancy Sinatra’s ‘‘Something Stu-
pid,” or maybe country music’s
the Kendalls, it’s hard to find a
precedent for Neil and Dara Se-
daka’s “‘Should’ve Never Let You
Go.” The duo’s Elektra Records
single, currently at #39 bullet on
Record World’s Singles Chart,
matches the renowned singer/
songwriter/performer with his 16-
year-old daughter in one of the
few such collaborations popular
music has seen.

In a recent interview, Neil Se-
daka told writer Kurt Lassen that
their first father-daughter project
almost took place long before
“Should’ve Never Let You Go” (a
track taken from Neil's album
“In the Pocket”). "“Two vyears
ago,” Sedaka said, “l thought
about cutting a record with Dara,
but thought she was just too
young to handle it. Now | don’t
have any doubts. She’s a fine
singer and she is handling her-
self very well.”

For her part, Dara—who also
co-wrote a song with her father
for the album, "“You're So Good
For Me”—isn’t yet sure that she’ll
pursue a full-time career in mu-
sic. Fashion is another possibility.
“l don’t have to make up my

mind right away,” she said in that
same interview. “| still have a
year more in school and then |
can decide what I’'m going to do.
What | do about my career isn't
the whole answer, though—the
other aspects of my personal life
are what will make me happy or
unhappy.”

Neil Sedaka, a music veteran
whose career has stretched over
more than 20 years and has in-
cluded a string of hits from "Cal-
endar Girl” and “Breaking Up is
Hard to Do to “Laughter in the
Rain’’ and "‘Bad Blood,” evidences
an obvious and refreshing pride
in the success he’s now achiev-
ing with his daughter by his side.
The two of them will appear this
summer in his syndicated TV
special, ‘The Neil Sedaka Touch,”
along with guests Andy Gibb and
the Captain and Tennille.

Publishers Forum Set
B LOS ANGELES—Music Publish-
ers Forum will hold a meeting
on Monday, May 5, at 6:30 P.M.
Guest speakers will be Bob
Grace, managing director, Ron-
dor Music (London) Ltd., and
Lionel Conway, president, Island
Music Group.
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By SAMUEL GRAHAM & SAM SUTHERLAND

® WHAT NEXT: The news that Deborah Harry of Blondie is about to
endorse a line of jeans (manufactured by Murjani, the folks who
brought you the ghoulish Gloria Vanderbilt) has to be food for
thought. Harry, while not exactly a punk, has always represented a
certain non-conformist element, especially in her dress—and you
have to wonder if by doing this endorsement she hasn’t been just a
little co-opted by the very commercial establishment that rock and
rollers have ostensibly opposed. Oh well. At least it opens up a
number of intriguing other possibilities for musicians plugging various
products. Our suggestions: Stiv Bators for English Leather (picture
him with a beautiful girl who says, “All my men wear English Leather,
because that way they don’t have to take showers . . ."’); the Clash
for Pepsodent toothpaste; Squeeze for Charmin toilet tissue; Genesis
for a mail-order Bible firm; Led Zeppelin for Goodyear, and on an
on. By the way, the news that Tavares is playing a Tupperware con-
vention is apparently the truth.

Perhaps these people, and many others as well, will want to be
part of the upcoming “punk fashion show,” scheduled for May 11
here in the L.A. area. This event, we’re told, will be emceed by
“English futurist and magician” Nick Lewin and will feature “the fine
art fashion creations of recent Art Center (that's the Social and Public
Art Resource Center, or SPARC) graduate Jan Fish.” Her creations
include a pinstripe suit made of pins, canvas, tape, polymer and glue;
a “shocking punk shower curtain evening dress;” and something
called ““hot dogs and donuts.”

The fashion show, you should know, is part of a “punk prom” (‘“for
those of you who hated your high school prom”), held that same
night and featuring entertainment by locals X and someone called
Hal Negro and the Satintones. The event is set for 8:00 on the day
in question at Self-Help Graphics, 3802 Brooklyn Ave. in L.A. For
more info call 822-9560. Black tie only, of course.

EL’S BELLS: A few weeks ago, we related what Elvis Costello had
to say about Linda Ronstadt’s versions of his songs on her new ““Mad
Love” album. It turns out that those remarks (he called her covers of
“Party Girl” and “Talking in the Dark” “’sheer torture . . . a waste of
vinyl . . .”") were part of a piece in Melody Maker dated February 23
of this year, a piece in which the gracious Costello also slags several
other musicians. To wit: Of the Police, he says, ““I'm sorry. Somebody
should clip Sting round the head and tell him to stop singing in that
ridiculous Jamaican accent. They make great records, they can all
play, they’re all pretty and | can’t stand ‘em.” On Bob Seger: “This
is the kind of music they make by the yard in America. He’s nowhere
near as good as John Hiatt—someone who actually sings about real
things.” Make note of that; Elvis actually likes someone else.

The final word on this guy may have come from macho David Lee
Roth, lead screamer for Van Halen, who was complaining to Circus
magazine that no one takes his band seriously. “Listen,” Roth told
interviewer David Fricke, “ya know why Elvis Costello is so popular
with critics, more so than Van Halen? Ya know why? Because he
looks like most of ‘'em.”

RESIDENT MADNESS: They were getting down in 3-D the other
night in San Francisco, when a dance club called the City held an
event billed as a night of ‘“weirdance musick.” Now, such a night
would hardly be complete without Frisco’s own Residents—after all,
the idea is to spotlight music that's outside but also danceworthy—and
sure enough, the Residents’ “Diskomo’” was one of the big tracks of
the evening. Not only that, fellow Ralph Records stars Snakefinger
and Tuxedomoon were also on hand, the former as emcee and the
latter for a live performance. Eskimo Pies, in tribute to the Residents’
master work that spawned “Diskomo,” were handed out at the door.
Meanwhile, the band itself had some problems getting into their own
affair. The Residents, of course, shun the VIP treatment, so they didn’t
want to be put on some guest list; and since no one knows their
names anyway, or what they look like, being on a guest list might
not have been too effective. As it turned out, they were turned away.

NEWS FROM THE RECORDING FRONT: Commander Cody will be
releasing his first single in some time, via MCA in England and the
Benelux countries and the Line Records label in Germany, Austria
and Switzerland. The single is ‘Rocket 88”/Two Triple Cheese” . . .
Knack drummer Bruce Gary is involving himself in two rather un-
Knack-like projects these days. One is a direct-to-disc, digital LP with
former Doors guitarist Robbie Krieger (they’'re scouting locations

(Continued on page 41)
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Royal Award

Coen Solleveld, president of the PolyGram Group was invested as an Officer of the
Order of Oranje Nassau by Dutch Consul General Jonkheer Leopold Quarles van Ufford
in a ceremony at the Consul General's home in New York on April 29, 1980. The
Order was established in 1892 to recognize the outstanding contributions of both Dutch
nationals and non-Dutch citizens to the Dutch Crown and The Netherlands.

Injunction Denied

For Shandi Release

B LOS ANGELES—AN attempt to
have an injunction issued block-
ing the release of the debut LP
by Shandi on Dreamland Records
was turned down on April 28 by
Judge Foster of the writs and re-
ceivers department of the Su-
perior Court of Los Angeles
County, State of California.

Sylvester Cleared of
Bad Check Charges

B NEW YORK—Fantasy recording
artist Sylvester has been cleared
by the New York district attorney’s
office of all charges stemming
from his arrest on March 14.

The complainant who had
originally brought the charges ;
against Sylvester admitted under
oath in open court on April 24 ’
that Sylvester was not the man |
who passed him a bad check. |
The charges were then dropped
by the district attorney. '
According to Morton Levine,‘

!
{

Release on May 21

In announcing his decision,
Judge Foster declared that a de-
lay in the album’s release would
be detrimental to the artists’
career and that there would be
no irreparable injury to the cross-
complaints.

Dreamland Records will re-
lease the Shandi LP on May 21,
as originally scheduled.

E/P/A Ups Sawyer

B NEW YORK — Susan Sawyer
has been appointed to the posi-
tion of associate director, pub-
licity, west coast, Epic/Portrait/
CBS Associated Labels. The an-
nouncement was made by Glen
Brunman, director, publicity, west
coast, E/P/A.

Past

Sawyer joined the E/P/A pub-
licity department in October
1978 following two years in vari-
ous positions at ABC Records.

Sylvester’s criminal attorney, and
Ted Rosenblatt, Sylvester’'s at-
torney and business manager,
charges have been brought on
unrelated incidents against Mi-
chael T. Henson, who was re-
cently apprehended in New York
City for the passing of bad checks
and also for the criminal imper- |
sonation of Sylvester, verifying
Sylvester’s original claim that a |
man named Michael T. Henson |
was impersonating him. Levine
and Rosenblatt are contemplating
commencing civil action in con-
nection with Sylvester’s arrest.

The singer will now return
home to San Francisco to com-
plete work on his new album,
which is set for July release and
which he facetiously plans to
call ““Accused . . . and Exoner-
ated.” His manager, Nancy C.
Pitts, is making plans for a na- |
tional tour this summer.

Blues Brothers Tour

B NEW YORK—The Blues Broth-
ers will embark on a 1¢ date tour
starting at the end of Jun= in Chi-
cago, and culminating with a
seven day stand in Los Angeles, |
at the Universal Amphitheatre.
Prior to the Blues Brothers tour, |
Records will release |
“Gimme Some Lovin’,” a new
single from the Brothers. The sin-
gle will be released in early May,
and will be followed by the
Brothers’ second Atlantic album.

OrionNamesPaley
MusicOper.Coord.

B LOS ANGELES—Stephen Paley

has been appointed to the newly-
| created post of coordinator of
| music operations for Orion Pic-
tures Company.

Worked with ABC-TV

Prior to joining the film or-
ganization, Paley had served as
a producer for ABC-TV News on
the “20/20” program and was
also director of talent acquisition
at Epic Records for a five year
period.
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Spyro
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MCA Records recording group Spyro Gyra was welcomed to Los Angeles by label per-
sonnel during its recent three-night engagement at the Roxy. Pictured (from left}, in
the front row are: lou Cook, vice president of worldwide business affairs for MCA;
linda Feder, regional promotion manager, west coast; Santo Russo, vice president of
product development; Sam Passamano, Jr., director of marketing; Jorge Martinez {front},
director of advertising and merchandising for MCA Distributing Corp.; Eli Konikoff
and Jay Beckenstein of Spyro Gyra; and Gene Froelich, head of the MCA Record Group.
In the back row are: Gerardo Velez, Chet Catallo and Jim Kurzdorfer, all of Spyro Gyra.

E/A Names Shearer
Media Concepts Dir.

B LOS ANGELES—Karen Shearer
has been promoted to director of
media concepts for Elektra/Asy-
lum Records, it was announced
by Randy Edwards, E/A advertis-
ing and merchandising director.
She had previously been creative
services copywriter for the label.

In her new post, Shearer will
have responsibility for pre-release
sales solicitation booklets issued
by the label from inception to
shipping, and will work closely
with the creative services depart-
ment in all forms of advertising
and merchandising. She remains
in charge of radio spot produc-
tion, ad copy and monthly pre-
release presentations.

CBS Promotes Schultz

B NEW YORK—Christine Schultz
has been appointed to the posi-
tion of associate director, mar-
keting services, west coast, CBS
Records. The announcement was
made by Joseph Norton, manag-
ing director, marketing services,
CBS Records.
Duties

Schuiltz will be responsible for
directing the tlow of all CBS Rec-
ords west coast packaging com-
ponents from design to produc-
tion. She joined CBS Records in
1977.

Chase JoinsNARM
Membership Dept.

B CHERRY HILL, N.J. Joan
Chase has been named assistant
manager of membership serv-
ices for the National Association
of Recording  Merchandisers
(NARM). She will work directly
with Stanley Silverman, director
of membership services, on vari-
ous NARM projects.

Pirating Equipment
Seized By FBI

B DETROIT — Agents of the
Federal Bureau of Investigation
assisted by the Dearborn, Mich.,
police department confiscated
raw and finished materials and
equipment relating to the pirat-
ing of sound recordings with a
value in excess of $10 million on
April 25, according to O. Frank-
lin Lowie, special agent in charge,
Detroit FBI office.

All items were seized from the
International Record Shop, 23400
Michigan Ave., Dearborn, and re-
late to the manufacture, repro-
duction, assembly, purchase or
sale of unauthorized copies of
sound recordings in violation of
the Copyright Act, Title 17, U.S.
Code, Section 106.

Equipment  confiscated  in-
cludes 29 8-track duplicators,
seven cassette duplicators, four
console mixers, three quad am-
plifiers, three 8-track playback
heads, six mastering decks — 8-
track, cassette and reel-to-reel,
two additional reel-to-reel decks,
one shrink-wrap machine, one
Xerox machine and various ca-
bles, headphones, speakers and
other units.

Among materials seized were
987 masters, 39 U.S. LPs used to
make tape masters, 125 prere-
corded cassettes and 50 prere-
corded 8-tracks; approximately
3000 loaded (unrecorded) 8-track
and cassette blanks; some 200,-
000 labels, 40,000 8-track sleeves
and 25,000 blank pressure-sensi-
tive 8-track and cassette labels;
1000 Norelco boxes for cassettes
(Elmar blue); approximately 300
Arabic LPs used as masters and
some 3000 Arabic cassettes and
8-tracks. All raw materials includ-
ing the custom-length blanks
were allegedly purchased from
Tape Tronics.
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By DAVID McGEE

B TOMMY CALDWELL, bass player for the Marshall Tucker Band,
died in a hospital in his home town of Spartanburg, South Carolina
on Aprii 28. Caldwell suffered severe head injuries in an auto acci-
dent in Spartanburg on April 22 and never regained consciousness.
He is survived by his wife Melody and his brother, Toy Caldwell, Jr.,
also of the band. New York, N.Y. sends condolences to the band
members and to the Caldwell family (which has suffered its second
tragedy in as many months: Tommy’s and Toy’s younger brother
Timmy was killed in a car accident in March).

In lieu of flowers, the family requests that all donations be sent to
Spartanburg General Hospital, Neurological Unit, Spartanburg, South
Carolina, 29302.

ON THE TOWN: Do you think that guy wants to be noticed?”
asked a customer at the Lone Star Cafe last Monday (28), pointing to a
fellow at the adjacent table who was sporting a multi-colored caftan,
a wide-brimmed leather hat with a pair of gold wings attached to the
brim, and the blissed-out look of someone from another age.

Clearly this person was out of the ordinary, even for a Lone Star
customer. And sure enough, closer inspection revealed a face familiar
to anyone who went to the Woodstock Festival (or saw the movie)
or to any of several such communal gatherings immediately follow-
ing Woodstock. It was none other than Wavy Gravy, founder of the
Hog Farm and inveterate bon vivant; and while his presence caused
little or no commotion (how’s that for notoriety?), it was for some
indicative of a certain . . . je ne sais quoi . . . in a roomful of people
awaiting the arrival of Rick Danko and Richard Manuel.

Since The Band went on sabbatical, Danko has been among its
most visible members, or at least he has in New York City, where
he’s appeared numerous times over the last couple of years. His latest
visit, though, was significant in that it reunited him with Manuel for
what was the closest thing to a Band concert since the Last Waltz.
Whether they succeeded in rekindling the spirit of the ‘60s is debata-
ble (although Wavy Gravy seemed happy enough); what’s indisputable
is that their music was as powerful and moving as it was pure and
simple fun.

On the whole, Danko and Manuel displayed more energy than
either has mustered in public in some time. Manuel in particular ap-
peared hale and hearty; he’s still the weather-beaten old pro to be
sure, but only a shadow of the desperate character who, by his own
admission in “The Last Waltz,”” wanted only to "‘break even” in life.
Fortunately, he still sings as if he’s 10,000 years old.

In contrast to his recent appearances here, Danko was less flaky,
less jittery and altogether more interested in playing and singing, as
was dramatically proven by his thoughtful, haunting rendition of
“King Harvest.”

On reflection, Blondie Chaplin’s stinging, soaring guitar work may
have been as responsible for the evening’s success as any other factor.
Chaplin set the tone for the night at the very outset when he roared
into “Stage Fright” with an electrifying burst of notes that sent the
rest of the group into a high gear, where it remained throughout.

Opening for Danko and Manuel was a Milwaukee-based blues-rock
quintet known as Short Stuff. Although the group sports a wealth of
positive press notices, its performance at the Lone Star was mediocre
at best, with the exception of Junior Brantley, a warm, engaging
vocalist too seldom used. Essentially Short Stuff trades on blues
cliches, stale stage raps and tired jokes. Most troubling was lead
singer Jim Liban, yet another white man whose attempts to sing and
talk in what he perceives as the manner of a black man struck this
columnist as puerile.

TOO GOOD TO MISS DEPT.: This week’s pleasant surprise comes
from Mountain Railroad Records (distributed by JEM) in the form of
an album by Betsy Kaske titled “‘Last Night in Town.”

First and foremost, Kaske is an outstanding singer, with a voice
that recalls Janis Joplin in its more frenetic moments, Maria Muldaur
in its earthy, sensuous swagger and Rosanne Cash in its seeming
world-weariness. On the basis of her own compositions, one guesses
that Kaske feels most strongly about the blues; but she also has the
good sense to capitalize on her ability to handle a variety of styles
convincingly. While her songs are all tinged with blue, they do lean
pleasantly toward the rock side. Her exemplary choices of outside
material range from Brenton Wood’s “Gimme Some Kind of Sign” to

(Continued on page 41)
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ROCKY BURNETTE—EMI-America
8043

AMERILA

TIRED OF TOEIN® THE
LINE (prod. by Seiter)
{writers: Burnette-
Coleman) (TRO-
Cheshire, BMI} (3:40)
Rocky has the rock ‘n’ roll line-
age—son of Johnny, nephew of
Dorsey—to know what it's all
about and he shows that and
more on this cut from his forth-
coming “The Son Of Rock And
Roll” LP. It's a mid-tempo power
ballad with Rocky’s vocal exuding
a desperate helplessness, backed
by a pulsating piano & given the
big production treatment.

ORLEANS—MCA 41228

WHEN ARE YOU COMING |

HOME? (prod. by Lum-
ley-group) (writers:
Hoppen-Mason) (Orle-
ansongs/ Infinity/ MCA/
Lucid/Marvy, ASCAP/
BMI) {3:50)

Orleans has gone through several
personnel changes during recent
years but has always maintained
its crisp vocal harmonies and
pretty pop melodies. This first cut
from the new, self-titied LP has
the Hoppen brothers, Lance &
Larry, and Wells Kelly joined by
old friends for a pop-rock sound
that stresses the group’s tradi-
tional strengths.

MCA
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AL JARREAU—Warner Brothers
49234

NEVER GIVIN' UP [prod.
by Graydon) (writers:
Jarreau-Canning)
{Aljarreau/Desperate,
BMI) {3:48)

The wupbeat theme; Jarreau’s
breezy, light tenor; and Jay Gray-
don’s immaculate production
make this release from the forth-
coming “This Time” LP a solid
pop-A/C pick. A compact har-
mony chorus gives the invigorat-
ing hook impact for radio while
the samba-like pace is right for
summer dancers.

la [Sicks

RICHIE COLE—Muse 45005

WAITIN' FOR WAITS
{prod. by Hauser)
{writers: Cale-Jefferson)
[Richie Cole/Alto
Madness, BMI) {3:50)

This is a special record for a num-
ber of reasons. Cole, one of the
finest & most underrated young
alto players around is joined by
the late Eddie Jefferson (his last
recording date) for some vintage
scat work. Tom Waits ( the inspi-
ration for the song) adds a final
verse while Manhattan Transfer
contributes cute background vo-
cals.

Pop

XTC—Virgin 67009 (Atl)

MAKING PLANS FOR NIGEL (prod. by
Lillywhite) {writer: Moulding) {Nymph,
BMI) {4:13)

An innovative keyboard under-

current is totally hypnotic while

the pop vocals tell the story on

this rhythmic rocker. Formerly a

top 20 hit in England, it's right for

AOR-pop here.

CAROLE KING—Capitol 4864
ONE FINE DAY (prod. by Hallman-King)
[writers: Goffin-King) (Screen Gems-EMI,
BMI) (2:30)
From her forthcoming ‘Pearls”
LP is this cover of the Chiffons’
‘63 hit that she co-wrote. It's an
exceptional update that spotlights
King's vocals & an exuberant
piano. A pop-A/C chartbuster.

DANN ROGERS—IA 503

CHINA (prod. by Gardiner) (writer:
Murphy) {Unart/Serendipity, BMI)
(3:48)

Rogers already has one hit,

Looks Like Love Again’ from the

“Hearts Under Fire’” LP and this

honeyed ballad sounds like an-

other. His soft tenor gets a crisp

production treatment & soaring

keyboard/guitar help.

DARYL HALL—RCA 12001

SOMETHING IN 4/4 TIME (prod. by Fripp)
(writers: Hall-Fripp) (Hot-Cha/Six
Continents/E.G., BMI) (3:05)

The initial release from his ""Sac-

red Songs” collaboration LP with
Robert Fripp is a rollicking pop-
rocker. The guitar/keyboard bar-
rage & Hall's vocals create a stun-
ning wall of sound for AOR-pop.
MATCHBOX—Sire 49217 (WB)
ROCKABILLY REBEL (prod. by Collins)
{writer: Bloomfield) {(Magnet/World

Song, ASCAP) (2.44)
The British have always loved

rockabilly and Matchbox is the
latest band to interpret this excit-
ing and demanding dance music.
They do a fun & perfectly cred-
ible job that may appeal especial-
ly to country audiences.
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TANTRUM—Ovation 1145

RATHER BE ROCKIN' (prod. by Ryan)
{writer: Balsano) (Carmen/ Creative,
ASCAP) (2:47)

Driving power chords fuel the

forceful female vocal trio on this
title cut from the midwestern
rockers’ latest LP. Exciting AOR/
pop-rock by an underrated band.

REX SMITH—Columbia 1-11271
WOMAN (prod. by Brooks) (writer: Brooks)
{Big Hill, ASCAP) (3:46)

Smith sings with intense dramatic
inflection on every note of this
love ballad from the forthcoming
motion picture, ‘“‘Headin’ For
Broadway.” Grandiose strings & a
monumental production aim at
A/C-pop.

ARROGANCE—Warner/Curb
49232

BURNING DESIRE [prod. by Gernhard)
{writer: Kirkland) (Ensign/Notorious,
BMI} (3:05)

Energetic harmony vocals gallop

over a fuel-injected rhythm track
on this cut from their ‘’Suddenly”’
LP. A hot AOR-pop-country add
by the North Carolina quintet.

TRILLION—Epic 9-50864

MAKE TIME FOR LOVE (prod. by Boylan)
{writer: Black) {Leeds/Direct Flight,
ASCAP) (3:19)

The hard-working Chicago-based

quintet issues its first single from

the new *Clear Approach” LP

with commanding production by

John Boylan. Tom Griffin’s lead

vocals are superb & the whole

package is an AOR-pop natural.

B.O.S./Pop

LONNIE LISTON SMITH—
Columbia 1-11269
BRIDGE THROUGH TIME (prod. by Smith)
(writer: Saunders) (Echoes of the
Cosmos/Chappell, ASCAP) (3:35)
Lonnie’s celestial keyboards de-
fine this relaxed cut from his
“Love Is The Answer” LP. Syn-
drums lace the rhythm, but other-
wise it's pure easy listenin’.

CURTIS MAYFIELD AND LINDA
CLIFFORD—RSO/Curtom 1029

LOVE'S SWEET SENSATION (prod. by
Askey-Mayfield) {writer: Bleu)
{Bellboy/Mighty Three, BMI} {3:50)

The first single from the forth-

coming “We're The Right Combi-
nation”’ LP is a sparkling duet that
shows both in a tight harmony
configuration on the big & recur-
ring chorus hook. Each steps out
for a loving rap that's certain to
please.

DILLARD & BOYCE—Mercury

76061

LOVE ZONE (prod. by Dillard-Boyce)
(writer: Boyce) {Jabo, BMI} (3:00})

Jesse Boyce & Moses Dillard are

multi-talented musicians from the
Carolinas. Jesse’s lead & harmony
vocals are especially picturesque
and the entire sound is refresh-
ingly upbeat.

STACY LATTISAW—Cotillion
45015 (Atl)

DYNAMITE (prod. by Walden] (writers:
Walden-Hull) (Walden/ Gratitude Sky,
ASCAP/Cotillion/ Brass Heart, BM1)
(4:20)

13 -year old Stacy shows an im-

pressive vocal maturity and

awareness on this first cut from
her new ““Let Me Be Your Angel”

LP. Walden’s careful production

emphasizes her vocals over the

funky rhythm.

EDDY GRANT—Epic 9-50878
MY TURN TO LOVE YOU (prod. by Grant)
[writer: Grant) (Marco, ASCAP) (3:57}
The title-cut from Grant’s forth-
coming LP has a quick & saucy
reggae beat with a tight chorus
hook. The exotic percussion is
prominent and dance-directed.

GLORIA GAYNOR—Polydor 2089

AIN'T NO BIGGER FOOL (prod. by Fekaris)
{writers: Fekaris-Perren) (Perren-Vibes,
ASCAP) {3:12)

A  blockbuster rhythm track

powers this killer cut from Gay-

nor's new ‘Stories’” LP. She’s
never sounded better and the
gospel-like chorus and sassy

horns are equal to the task.

COLLINS AND COLLINS—A&M
2233

TOP OF THE STAIRS [prod. by Davis)
{writers: Ashford-Simpson) (Nick-O-Val,
ASCAP) (3:33)

Produced by John Davis and writ-

ten by Ashford-Simpson, this de-

luxe piece from their new self-

titled LP has a snappy rhythm that

propels the fine vocal blend.

Tonee & Bill call & response then

swell with breathtaking ease.

GROVER WASHINGTON, JR.—
Motown 1486
SNAKE EYES (prod. by Washington, Jr.}
{writer: Washingtan, Jr.} (G.W., Jr,,
ASCAP (4:29)
Grover is all over the scale on
this fluid workout from his out-
standing ‘‘Skylarkin’” LP. The
Gale, Tee, Muhammed session
team joins for steady backing.
TROUBLE—A| & The Kidd 1001
E-FLAT BOOGIE (prod. by Hawkins-
Edwards) (writers: Fisher-Reed) (Al and
The Kidd, ASCAP} (3:52)
Breaking wide open in the Balti-
more-D.C. area, this funky dance
slice borrows from the P-Funk
school while maintaining it's own
energetic groove. Punchy horns &
a smart arrangement highlight.

Country’Pop

DON KING—Epic 9-50877
HERE COMES THAT FEELING AGAIN (prod.
by Laxton) {writers: Stegall-Harris)
(Blackwood/Vector, BMI} (4:06)
King's clear expressive tenor de-
livers the tender hook wrapped
in subtle yet exquisite string/
guitar interplay. Watch for big
country to pop-A/C crossover.

CONWAY TWITTY & LORETTA
LYNN-—MCA 41232

IT'S TRUE LOVE (prod. by Barnes-Twitty-
Lynn} (writer: Goodrum) (Chappell &
Co./Sailmaker, ASCAP) (2:52)

Duets are big these days and so

are Randy Goodrum songs which
makes this superstar pairing a na-
tural on several formats. Lynn is
especially sweet while Twitty
works the perfect foil.
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GO TO HEAVEN
GRATEFUL DEAD—Arista AL 9508 (8.98)
The Gratefu! Dead, and the name

is synonymous with ‘“‘the Great
American Institution,” is not the
kind of group you expect musical
surprises from. However, the new
album, produced by Gary Lyons,
represents a refreshingly different
direction for a group that is well
past the decade mark. The songs
are straight-forward and very
catchy.

LET ME BE YOUR ANGEL

STACY LATTISAW—Cotillion SD 5219
(Atl.) (7.98)

They just keep getting younger

and younger and showing im-
pressive talent at very early ages.
Stacy Lattisaw is thirteen years
old and has a great voice! On
this, her second album, she shows
off a confident style that rivals
that of singers two and three
times her age. “Jump To The
Beat” and ‘“Dynamite’’ are sensa-
tional.

DIRTY LOOKS
Stiff/Epic NJE 36434 (5.98)
A Staten Island trio that seems to

know an awful lot about what
makes rock ‘n’ roll rock and roll
for a band on only their first al-
bum. Live, one hears that guitar-
ist Patrick Barnes can make his
instrument do the work of two
or three, but on record this band
is directly on target, no overkill,
just the essential elements played
the way you like them.

NATURALLY

LEON HAYWOOD—20th Century Fox
T-613 (RCA} (7.98)

Leading off with a horn riff that

seems to recall Blood, Sweat &
Tears’ “Spinning Wheel,” Leon
Haywood has done a great job
of making himself a household
name with “Don’t Push It Don’t
Force It.” That single has had
huge success on black-oriented
radio and is also making tremen-
dous inroads in Europe. “Lover’s
Rap” is another standout.

RAY KENNEDY

ARC/Columbia NJC 36395 (5.98)
Californian Ray
; Kennedy has
been hovering
around star-
dom for quite
a while and
this album
shows the singer preparing to
step into the limelight himself.
Included here are explosive
versions of “Sail On Sailor"”
“Isn’t It Time?”

SHORT STORIES
JON AND VANGELIS—Polydor PD-1-
6272 (7.98)

.

and

Yes, an album
can be “out |
there”” and still |
have a great
deal of com-
mercial poten- |
tial. “Jon” is
Jon Anderson, lead singer from ‘
the group “Yes,” and Vangelis is
the Greek synthesizer/keyboard
whiz who provides all the spacey
settings.

ANIMAL MAGNETISM
SCORPIONS—Mer:ury SRM 1-3825 (7.98)
What better
place of origin
for industrial
strength heavy
metal/hard
rock than West
Germany? The
Scorpions have been a legend
with a huge following in Europe

for several years.
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TAP STEP
CHICK COREA—Warner Brothers BSK
3425 (7.98)

This is Chick
Coreaon a
major label

1 with an album
that should,
and undoubt-
—_{ edly will,
attract a lot of attention. The
maestro is joined here by some
of the original “‘Return To
Forever” crowd, and turns out
an entertaining effort.

=
=

GROWING UP IN PUBLIC
LOU REED—Arista AL 9522 (8.98)

l

IR ¢ vou think

you hear a
novel sound or
a different
point of view
expressed,

look at a Lou
Reed album and you may find the
real source. His ideas, songs and
style are as important and power-
ful as anything ever found on a
rock record.

NITE RIDE

DAN SIEGEL—Inner City IC 1046 (7.98)
=il Dan Siegel is a
monster on a
variety of key-
boards: Fender
Rhodes,
acoustic piano,
organ and
synthesizer. He writes and
arranges skillfully and is joined
here by established jazz greats.

vvvvvv

WIZARD ISLAND
THE JEFF LORBER FUSION—Arista AL 9516
(8.98)

THE TS LORSIN FUsenM

Portland, Ore-
gon is the
home to these
jazz-rock
. | mavens, but
=~ Q5 |their sound is
hughly cosmo-
politan. This record is gaining
acceptance on the AOR level and
Chick Corea makes a special
guest appearance on one cut.
Watch for ““Sweet” and
““Reflections.”

THE BETTER PART OF ME
CLIFFORD COULTER—Columbia NJC
35786 (5.98)

If you want to
know where
Clifford
Coulter has
been, think of
Bill Withers.
Coulter was a
member of his touring and
recording band, specializing in
funky synthesizer, but here
displays a compelling singing
style on some great songs.

WAVES
AN ANTHOLOGY OF NEW MUSIC VOL. 2
—Bomp LP 4008 (7.98)

Last year's
“Wave” collec-
tion featured
the Beat, 20/20
and the
Romantics,

E so watch for
next year s stars here.

THE MORE THINGS CHANGE . ..
FAR CRY-—Columbia NJC 36286 (5.98)
Smooth, Cali-
fornia-styled
pop with sur-
prise hooks
along the lines
i of Steely Dan
and Gerry
Rafferty. Far Cry is actually two
men, Phil Galdston and Peter
Thom, who are responsible for all
the writing and singing.

FORMULA I
LAZY RACER—A&M SP-4808 (7.98)

W] st when you
think you’ve
finally man-
aged to
pigeonhole
Lazy Racer, the
next track
starts and proves you all wrong:
they are good with light and
heavy, fast and slow, all manner of
tunes. Also a great car on the
cover.

LAST NIGHT IN TOWN
BETSY KASKE—Mountain Railroad MR
52788 (JEM) (7.98)

A small label
and you might
assume, ‘“oh,
another low-
key, back-
woodsy, folk
record.” No,
this isn‘t. It |s aggressive and has
the stuff in the grooves to get it
played in your own home and on
the radio. Worth checking out.
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By JEFFREY PEISCH

® FURS: The first and obvious reaction to the Psychedelic Furs debut
album (Epic) is a comparison to Roxy Music. Like Roxy, the Furs often
begin straight ahead rockers with cosmic, and, yes, psychedelic nood-
ling. But also like Roxy Music, the Furs mange to sound effected with-
out being pretentious. The Furs’ saxophonist, Duncan Kilburn, plays
much the same role in his band as Roxy’s Andrew Mackay, stating the
themes to the songs, making his presence felt, but rarely stepping
out and soloing. Furs vocalist Butler Rep doesn’t sound like Bryan
Ferry, but his voice is equally novel. Finally, guitarists John Ashton
and R. Morris play straight from Phil Manzanera’s book—churning
out a barrage of chords, biting not not rough. It was, of course, Man-
zanera’s style of buzzsaw guitar that was to become the basis of punk
guitar. Morris’ and Ashton’s guitarwork is not unlike that of Johnny
Ramone.

It is this juxtaposition of a primitive guitar sound next to arty lean-
ings that make the Psychedelic Furs so niteresting. While the Furs’
songs are often long and arranged; and while the songs often have
lofty themes, and while the group seems to strive for a sort of pro-
fundity in their sound and lyrics, in their best moments (and there are
many), the Furs play rock and roll with all the intensity and vigor of
the most primitive punk bands. At their rockingest (“Fall” "’Pulse”
“India”) the Furs’ attack is remarkably like the Sex Pistols (“Holiday in
the Sun”) and Public Image Limited (“Public Image Limited”). ""The
Psychedelic Furs” is a great debut LP from a band we’re happy about.

MORE ALBUMS: ‘“‘Hybrid Kids” (Cherry Red) is a record for the
entire family. Wher else could you find versions of “McArthur Park”
“Da Ya Think I'm Sexy’’ and "’Enlightenment’” by Sun Ra all on one
record? And what versions they are. "Hybrid Kids” is actually a collec-
tion of 13 songs by 13 groups assembled by Morgan Fisher, who has
worked with Mott the Hoople, John Otway and Neil Innes. All of the
songs are distorted, and often mocking readings of rock classics from
the ‘70s. Some are by groups that specialize in such renderings, some
are by straight musicians working under aliases. We're told on the
liner notes that Punky & Perky, who do a great Chipmunks-like ver-
sion of “God Save the Queen” are actually two “well-known” musi-
cians from the U.S. and UK. . . . Along the same lines (kinda) is
“"Wall of Noise” (Rough Trade) by Doctor Mix and the Remix. As the
title explains, the LP is wall of noise versions of such classics as
Bowie’s "‘Superman,”’ Ferry’s "“Grey Lagoons,” and the Velvet Under-
ground’s “'Sister Ray.” The incessant organ percussion (you know, on
those cheap organs you play in the store’s lobby) is often irritating,
sometimes, intolerable, but some of the versions are crazed enough
to be very entertaining . . . The Japanese Vertigo label has released
““High Times,” a greatest hits package by Graham Parker and the
Rumour. All of the tracks have been released here on LPs or singles,
but because of the novelty of the record, and the fine Japanese press-
ing, the set may appeal to collectors . . . “The London R&B Sessions”
(Albion) is a 16-track, 11-group compilation of British bands that are
playing straight-ahead, sweaty R&B. Although much of the music
sounds as if it's been lost in a time warp, it documents an interesting
devlopment in a country that is possessed with revivals of 10- and
20-year-old styles (ska, mod, Motown). Wilko Johnson’s Solid Senders
do a great reading of “The Whammy"’ that features Johnson’s trade-
mark guitar work. The Pirates’ ""Tear It Up” and the Blues Band'’s
"“Death Letter” also stand out . . . “Steppin’ Out”” (A&M Canada) is a
live set from Joan Armatrading. The set features a hard-rocking band
(including Little Feat drummer Richie Hayward) and fine renderings
of several of Armatrading’s most touching compositions . . . TThe
Feelies’ ""Crazy Rhythms’ (Stiff) will be released here shortly and it
should be grabbed right up. It's great!

SINGLES: Oodles of 7-inchers must be mentioned, some of which
are unforgivably old. The b-side of Lene Lovich’s “Angels” is a nice
ditty (“Flies”) not found on her domestic release . . . Stiff has also
released a live version of Lovich and company performing “Monkey
Talk,” ““The Night,” "“Too Tender (to touch)” and “You Can’t Kill
Me’ . . . The Cure, whose great debut LP was just released here,
has a new UK. single, “A Forest” (Fiction), which shows the group
leaning more towards the pop of “Boys Don’t Cry” without losing
their infectious quirkiness . . . The Yachts, who have been frighten-

ingly inconsistent in the past, seem to have a charmer with "“There's
A Ghost In My House.” And the band still wears the Radar label, even
though the label was ingested by WEA several months ago . . . the |
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Suburban Lawns are a California group whose "“Gidget Goes to Hell”
(Suburban Trademark) has prompted lawsuits from the producers of
the old Gidget movies. One doubts that the producers even listened
to the song, for if they had they’d be won over with this silly little
song . . . Jona Lewie is the only Stiff artist from the ‘79 U.S. tour that
wasn’t picked up by a U.S. label. Too bad, because Lewie is a find.
He’s goi a great ear for melody and a voice that’s weird but not offset-
ting. His newest is “You'll always find me in the kitchen at par-
ties.” . . . The Distractions’ ""Time Goes By So Slow’” (Factory) is a few
months old but should not be unnoticed. The British group calls to
mind ‘60s pop without ever sounding like a rehash, the way so many
of today’s power poppers do. “Time”’ is a perfect single, catchy the
first time and better with each ilstening.The group’s newest single,
“It Doesn’t Bother Me’’ (Island) sounds like a hit also . . . Cabaret
Voltaire’s latest is ““Silent Command’’ (Rough Trade). The b-side, an
extract from the soundtrack for “Chance Versus Causality,” appeals
more though. The four-minute excerpt is the type of background
music that is disturbing because it's almost, but not quite, stagnant.
It works well . . . More heavy wave from Swell Maps. This time it's
“Let’s Build A Car” (Rough Trade) and it’s more straightforward than
much of the group’s past work. Might even call it a raucous rocker . . .
The Jam’s “Going Underground” (Polydor) recently went to #1 in
England. While the song may sound a little anonymous it’s pure and
solid—strong melody, great hook and great singing by Weller . . .
Joy Division’s “"Transmission’’ (Factory) finds the group in great form.
The vocals are commanding, the guitar, hair-raising. More like this;
it's fun . . . “Where’s Captain Kirk?” (Rough Trade) by Spizzenergi,
puts forth the proposition that, in the end, we are all Captain Kirks.
Consider it!

Rivers To RSO

Wea Names Two
To Mking. Posts

B LOS ANGELES—Peter Stocke,
Philadelphia branch  manager
for the Warner/Elektra/Atlantic
Corp., has announced the fol-
lowing appointments: Van
Wyckoff as sales manager and
Pat Purcell as marketing coordi-
nator of the Baltimore/D.C./
Virginia sales office.

Wyckoff has been a Korvette
record department manger, a
sales manager for the Handle-
man Company, a WEA sales
representative in Virginia, and
most recently the marketing co-
ordinator for the Baltimore/
| D.C./Virginia sales office.

Prior to joining WEA six years
ago, Purcell had five years ex-
perience in record retailing.
Purcell, WEA's first district office
singles specialist, spent two and

Johnny Rivers has been signed to RSO
Records uccording to Al Coury, president

of the label, with Rivers' first single,
‘‘Romance {Give Me A Chance)," backed
with “‘Don't Need No Other Now,'" to be
released in May. Pictured (from left} are:
Johnny Rivers, Al Coury and Rich Fitzger-
ald, RSO Sr. vice president of national a half years as a WEA sales

promotion and A&R. representative.

Wendy Waldman to Cotillion

Al

Wendy Waldman has signed an exclusive long term publishing agreement with Cotillion
and Walden Music, Inc., the music publishing arm of the Atlantic Recording Corporation.
Announcement of the signing was made by Linda Wortman, vice president and general
manager of Cotillion and Walden Music, Inc. In addition to the new songs Ms. Waldman
has delivered to Cotillion Music upon signing she also delivered a catalogue of over 200
scngs. Pictured from left: Sheldon Vogel, executive vice president, Atlantic Records,
Wendy Waldman, Ahmet Ertegun, chairman of the board, Atlantic Records, Linda Wort-
man and Jerry Greenberg, president, Atlantic Records.
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