CRT Commissioners

Address Senate

On Copyright and Other Issues

By BILL HOLLAND

M WASHINGTON — Commis-
sioners from the Copyright
Royalty Tribunal, under fire for
their decisions recently, testified
before the Senate Judiciary Com-
mittee last week on cable TV
copyright issues, and also took
the opportunity to present their
views on all the other statutory
issues within their jurisdiction.

This included the mechanical
royalty fee adjustment decision,
which is being appealed both by
the record industry and com-
posers and publishers.

At the request of the Com-
mittee, the Tribunal commission-
ers not only addressed cable TV
compulsory licensees, but also
sought to explain the CRT’s posi-
tion on royalty fee distribution,
the jukebox royalty fee, public
broadcasting royalty fees and
even the proposed performer
royalty, which has not even made
it to full mark-up in Congress.

Buddy Huey To Head
New CBS Gospel Label

B NEW YORK—Dick Asher, dep-
uty president and chief operating
officer, CBS/Records Group, has
announced the establishment of
a CBS Records gospel label to be
headed by Buddy Huey. Huey
has been named vice president
and general manager of the label,
the name of which will be an-
nounced shortly. He will report
to Bruce Lundvall, president, CBS
Records Division.
The label, which will be based
(Continued on page 46)

The Tribunal also asked the
Congress for subpoena power.
The Tribunal told Congress it
“found it most unsatisfactory
during the 1980 royalty adjust-
ment proceedings to be placed
in the position of receiving only
the evidence which parties chose
to present.”

All of the positions taken by
the Tribunal, the commissioners
sought to point out to the com-
mittee, are outgrowths of the
“dominant policy trend” estab-
lished by Congress in revising

(Continued on page 48)
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WEA Hikes List, Customer Costs;
Dealers Debate Impact on Sales

By DAVID McGEE

B NEW YORK — The Warner/
Elektra/Atlantic Corporation has
announced an approximately five
percent increase in base price for
albums, singles and tapes, and
has also raised all $7.98 albums
and tapes to an $8.98 suggested
list price. Also, 69 multiple-album
sets have been raised two dollars
in suggested list price, with the
exception of the “Woodstock”
soundtrack, which will be raised
three dollars, from $14.98 to
$17.98. The changes will become
effective May 25, with returns at
the present price levels through

FCC Relaxes Rules For Public Broadcasting

By BILL HOLLAND

1 WASHINGTON — The FCC
last week relaxed the rules for
public broadcasting for unpaid
announcements promoting goods
and services, fundraising time
limits, contributor identification
and acknowledgments, and re-
motes from business locations in
an effort to help public broad-
casting generate greater revenue
in the face of budget cuts.

FCC commissioner  Abbott
Washburn told the subcommittee
on telecommunications, consu-
mer protection and finance that
such liberalizations in the rules
will help increase “both the total
contributions and the number of
private contributors’” and that the
increased breadth of private sup-
port should help public broad-
casting be “less dependent upon
federal support for its operation
and programming.”

moiws Saales lndex

Last
Albums Year

3128 44 41

418 4125 5

P,

Singles

This
. Year

° The Record World Sales Index is based on a broad cross-section ot quantitative sales data reported
to Record World trom retallers, rack jobbers and one-stops across the country. The base figure for both
the singles and album indices is a smoothed average of these quantitative reports during periods in
June, 1979, with each weekly figure being a percentage increase or decrease on the base. The base

tigure for both singles and albums is 100.0.

Washburn’s statement reflects
an FCC concern over public
broadcasting fundraising prob-
lems even as it faces drastic cuts
in its budget (Record World,
April 11). However, the FCC
wants to ensure the differences

between commercial and non-
commercial broadcasting. ‘““Ad-
mittedly,” Washburn told the

subcommittee, ‘‘there may at
times be a fine line between
vigorous fundraising efforts and
maintaining commercial-free ser-
vice. But the innovations . . .
provide for that delicate bal-
ance.” Public broadcasting suc-
cess, he said, depends in large
part on what he calls “a careful
exercise of discretion.”

He also suggested that the two
public broadcasting bills on the
Hill be loosened up as well.

(Continued on page 29)

Jones, Mandrell Win
Top Country Awards

By ELIOT SEKULER

@ LOS ANGELES—George Jones
won three awards and Barbara
Mandrell was named Entertainer
of the Year at the Sixteenth An-
nual Academy of Country Music
Awards, televised live by NBC-TV
from the Shrine Auditorium here
last Thursday (30). Jones’ awards
included honors in the Top Male
Vocalist category, while Dolly
Parton won as Top Female Vocal-
ist and the Top Vocal Group
award went to Alabama. '
No single label dominated the
(Continued on page 49)
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The base increase finds all $5.98
releases moving from $3.24 to
$3.43; all $7.98s moving from
$4.66 to $4.82; all $8.98s from
$5.24 to $5.44; and all $9.98s
from $5.81 to $6.03. Pure whole-
salers will receive a nine percent
discount, while retailers will be
entitled to discounts of up to
seven percent based on total an-
nual volume of business. Combi-
nation retail / wholesale opera-
tions will receive a nine percent
discount on a pro rata share of
purchases for wholesaler activity,
and a retail discount of up to
seven percent keyed to total an-
nual volume.

WEA’s announcement, in a let-
ter dated April 24, ended weeks
of speculation regarding the com-
pany’s next move in the wake of
recent increases in suggested list
price by other major manufac-
turers. At that, the base price
increase struck many dealers as
untimely, coming as it does during
a period of slack activity in the
stores, and unwise, particularly
as it pertains to the fate of cata-
logue albums and releases by
new and developing artists. Some
dealers expressed fears that the
increase marks the beginning of
the end of the successful mid-

(Continued on page 23)

Keepnews Named
RW Managing Editor

B NEW YORK — Record World
has announced the promotion of
Peter Keepnews to managing edi-
tor. In his new position, Keepnews
will oversee all facets of the mag-
azine’s editorial operation.

Peter Keepnews

Keepnews joined RW in August

1980 as senior editor. Prior to
that, he had been managing edi-
tor of JAZZ Magazine; before
that he was a publicist at CBS

Records and a reporter for the
New York Post.
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® Page 8. Tanks, pre-release advertising
and a garbage dump all figure prominently
in Elektra/Asylum’'s campaign to promote
“There Goes the Neighborhood,” the new
album by Joe Walsh [shown here with E/A
director of film/video operations Sherry
Goldsher). In this week's issue, RW gets the
lowdown on one of the industry’s more in-
teresting promotions.

B Page 22. Anyone who admired the smart
stepping Motown groups of the '60s should
meet Cholly Atkins, who developed the
technique he calls “vocal choreography™ in
the '50s and has refined it through the years
to meet the demands of the day. Atkins is
profiled in this week's issue.
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Zappa's Pumpkin Barks at CBS

I ' 3 ‘g

In New York recently for *‘A Musical Tribute to Edgard Varese,” Frank Zappa
stapped by the officers of CBS to finalize the pressing and distribution deal for his
new label, Barking Pumpkin Records. The label's first release, *“Tinsel Town
Rebellion,”” a live two-record set, will be reeased this month. Pictured from left are:
Bennett Glotzer, Zappa's manager (holding picture of Paul Smith, senior vice president
and general manager, marketing, CBS); John Birge, director of P&D labels; Zappa;
and Cal Roberts, senior VP, operating, marketing.
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27 Nominated for
NMPA Board Election

B NEW YORK—A total of 27
publishers have been nominated
for two-year terms on the board
of directors of the National Mu-
sic Publishers’ Association, NMPA
president Leonard Feist has an-
nounced. 18 of the nominees will
be elected to the board.

The nominating committee,
which consists of Stanley Mills
(chairman), Leeds Levy, Burton L.
Litwin, Bill Lowery, and Ralph
Peer 11, named as candidates Jo-
seph Auslander (Edward B. Marks
Music), Al Brackman (T.R.O. Inc.),
Leon ). Brettler (Shapiro, Bern-
stein & Co.), Arnold Broido
(Theodore  Presser Company),
Buzz Cason (Buzz Cason Publi-
cations), Salvatore T. Chiantia
(MCA Music), Mary Reeves Davis
(Tuckahoe Music), Herbert N.
Eiseman (Twentieth Century Mu-
sic Corp.), Lance Freed (lrving
Music), Leonard Golove (Warner
Bros. Music), Robert Gordy (jo-
bete Music Co.), Sidney B. Her-
man (Famous Music Corporation),
Dean Kay (T.B. Harms Company),
Burton L. Litwin (Belwin-Mills
Publishing Corp.), and William
Lowery (The Lowery Group).

Also nominated were Susan
McCusker (Sumac Music/Louise-
Jack Publishing), Stanley Mills
(September Music Corp.), Ivan
Mogull (lvan Mogull Music Cor-
poration), Ralph Peer Il (Peer In-
ternational Corporation), trwin Z.
Robinson (Chappell & Co.), Wes-
ley H. Rose (Acuff-Rose Publica-
tions), Harold Seider (United Art-
ists Music Publishing Group), Lar-
ry Shayne (Larry Shayne Enter-
prises), Earl Shelton (Mighty Three
Music), Lester Sill (Screen Gems-
EMI  Music), Michael Stewart
(April/Blackwood Music), and
Samuel Trust (ATV Music Group).

First Quarter Results

Down for Fox Films

B NEW YORK — Twentieth Cen-
tury-Fox Film Corporation has re-
ported a decrease in net earnings
and revenues for the first quarter
of 1981 compared to the same
period for 1980. While the loss
of revenues was attributed to the
low level of theatrical licensing
of films, according to Fox chair-
man and chief executive officer
Dennies C. Stanfill, Fox's prere-
corded videocassette division,
Magnetic Video, reported “im-
proved results for the period.”

Fox’s net earnings for the first
quarter of 1981 were $11,470,000,
or $1.00 per share, compared with
$29,926,000 or $2.74 per share,
for the same quarter in 1980.
Revenues for the first quarter of
1981 were $244,069,000, com-
pared with $210,247,000 for the
same period in 1980.
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REGARDING THE SUBJECT OF ROBIN LANE AND THE CHARTBUSTERS:
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““_..there's no excuse for Robin Lane and the ““__.the Chartbusters have zest; verve and zip in
Chartbusters not breaking big this time around.”’ abundance.”
—John Gorman, WMMS —Melody Maker

‘Rather Be Blind’ is on the air here, but listen toit all. ... impressive and nervy.”’
Gary Lyons has done a bri liant job.” —Audio
—Rob Barnett, WAAF
"“...what Lane and her band have to offer is something
“The best new music I've heard recently: Robin Lane beyond provincial comparisons—a striking and mature
and the Chartbusters.” sound.™
—Bruce Youngblood, WKWF —Boston After Dark

"Robin Lane’s new one is excellent...” "Her lean verse and melodies. .. put Robin Lane a step
—George Bradt, WBRU- ahead..’

«Washington Post
... this band does have something to offer and should i
be heard. ‘Send Me an Angel’ seems to be the standout  “...(Robin Lane) reminds you just how satisfying
cut so far.” mainstream rock and roll can be when it's sung and
—Rob Bittens, WHCN  played with intelligence and feeling.”
—Rolling Stone

“We received good immediate phone response. This
record should maul a few charts in the country.”
—Bob Majersky, WXUS

{Radio quotes courtesy FMQB Album Report, Bill Hard, =ditor)

- IMITATION LIFE(BSK3537)
"ﬁECHARIbu.;“_, o by Robin Lane and the Chartbusters.

The Big News from Boston.

On Warner Bros. Records and Tapes.
Produced by Gary Lyons for FAB Productions Inc.

Atlanta 4/30 Williamstown, Mass. *5/14 San Francisco *5/28 Hallandale, Florida
Greenville 5/1 Smithfield, RI *5/15 San Luis Obispo, CA  *5/29 Gainesville, Florida
Virginia Beach 5/4 Ottawa *5/16 Los Angeles 5/31 Tallahassee

Long Island 5/5 Joronto *5/22 Austin 6/2 Memphis
Pawcatuck, Conn.  5/6 Ann Arbor *5/23 Dallas 6/12-13 New York City
Providence . 5/7 Chicago *5/24 Houston *Appearing with Split Enz
Durham, NH 5/8 Madison *5/25 New Orleans

New Haven *5/13 Santa Cruz *5/27 Tampa

" Direction:
Michael J. Lembo
Artist Managenient




Convicted Florida Tape Pirate
Receives Record 8-Year Senience

B NEW YORK—A Federal District
Judge in Jacksonville, Florida has
sentenced a convicted tape pirate
to eight years in prison, the long-
est sentence yet handed down in
a record industry piracy case. The
individual, Robert Nations, pled
guilty to racketeering and copy-
right infringement charges in
1979. His conviction stemmed
from the FBI’s ““Operation Turn-
table’”” venture.

Others indicted from the un-
covering of the illicit Jacksonville
operation, who were found guilty
after a trial, will be sentenced in
May. These sentences are ex-
pected to be even longer than
eight years, as the defendants did
not admit to the charges.

“Operation Turntable” is an
extension of a previous FBI under-
cover operation conducted in
1977, code-named ““C&N Distrib-
utors,” which resulted in the ar-
rest of 111 people in Jacksonville
on various federal and state
charges. The investigation was co-
ordinated by chief assistant U.S.
attorney Curtis Fallgatter and as-
sistant states attorney Mike
Obringer.

Besides Nations, nine other in-
dividuals received sentences from
Judge Howell Melton. Wylie Eu-
gene Pleasant received three years
for an interstate transportation of
stolen property (ITSP) charge,
three years probation and a sus-
pended sentence for copyright
infringement; Howard Counts re-
ceived two years in prison and a
$10,000 fine for copyright in-
fringement; Phillip Parker re-
ceived two vyears in prison for
wire fraud with a three vyear
probation and a $25,000 fine for
copyright conspiracy; John Ni-
cholson received eighteen months
in prison for ITSP conspiracy;
David Piercy received one year
and one day in prison for ITSP;
Jack Reeves Wynn received one
year in prison for wire fraud and
four years probation; Jeffrey Rob-

Tone Distributors

L3
Names Six New VPs
® HIALEAH, FLA.—Lynda Stone,
president of Tone Distributors,
has announced the appointment
of six new vice presidents.

Ned Berndt has been named
vice president, general manager,
retail division; Robert DeFreitas
vice president, merchandising;
Diane Lamb vice president, in-
ternal affairs and assistant to the
president; Gene Morris vice presi-
dent, operations; Frank Rochman
vice president, sales and market-
ing; and Pau!l Yoss vice president,
operator, division, Op One Stop.

¢

ert Nations received one year in
prison and three years probation
for ITSP and a suspended sentence
for copyright infringement; Gary
Nations received one year and
three years probation on wire
fraud; Jack Painter received a
suspended sentence for copyright
infringement with four years pro-
bation.

Facing sentencing in May by
Judge Howell Melton are seven
people found guilty of various
racketeering, ITSP, copyright in-
fringement and wire fraud counts.
Some of the individuals could be
sentenced to up to twenty years
in prison.

CBS Names Gary Casson

Business Affairs Dir.

B NEW YORK—Gary Casson has
been appointed director, business
affairs, CBS Records, it was an-
nounced by Nick Gordon, vice
president, business affairs, New
York.

Casson was most recently man-
ager, business affairs for CBS UK.
Prior to that he served in New
York as director, business affairs
for CBS Records International.

PolyGram Taps Pennzlla

M LOS ANGELES — Jon Pennella
has been named A&R administra-
tion assistant, west coast, it was
announced by Russ Regan, vice
president and west coast general
manager, PolyGram Records, Inc.
Prior to his current appoint-
ment, Pennella worked in the
business affairs office of Poly-
Gram’s west coast branch.

Singles

East:

Gino Vannelli {Arista)

Gary U.S. Bonds (EMI-America}
Tom Petty (Backstreet/MCA)
Joe Dolce {MCA)

South:

Santana {Columbia)
Alan Parsons (Arista)
Joe Dolce {MCA)

Midwest:

John O'Banion (Elektra)

Stars On (Radio)

Gary U.S. Bonds (EMI-America)
Tom Petty (Backstreet/MCA)
Pure Prairie League (Casablanca)

West:

John O'Banion (Elektra)

Tom Petsy {Backstreet/MCA)

Alon Parsans {Arista)

Stanley Clarke/George Duke {Epic)

#® NEW YORK — Jules C. Stein,
the founder of MCA Inc., died
last Wednesday (29) from heart
failure in Los Angeles. He was
85 years old.

Stein was not only known as a
pioneer in the mass entertain-
ment industry, but also as a lead-
er in the fight to prevent blind-
ness. Before starting a small talent
agency in 1924, Stein was an eye
surgeon, In 1960, after recovering
from cancer, Stein founded Re-
search to Prevent Blindness Inc.
in New York. During the next
ten years, Stein was instrumental
in the building of five eye re-
search centers across the country,
including an institute at the Uni-
versiy of California at Los An-
geles, named after Stein.

“If | am remembered for any-
thing, it will not be for anything
| I did in show business, but for

ional Breakouls

@

Albums

East:

Kim Carnes (EMI-America)

Chaka Khan (Warner Bros.)

Franke & The Knockouts
{Millennium}

Southside Johnny (Mercury)

Dregs (Arista)

Thief (Soundtrack) (Elektra)

South:

| Kim Carnes (EMI-America)

i Civaka Khan {Warner Bros.)

Southside Johnny [Mercury)
Thief (Soundtrack} {Elektra)

Midwest:

Kim Carnes {EMI-America)
Chaka Khan {(Warner Bros.)
Southside Johnny (Mercury)

West:

Kim Carnes (EMI-America}

Chaka Khan {Warner Bros.)

Franke & The Knockouts
(Millennium)

Thief {Soundtrack) (Elektra)
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Capitol/EMIA/Liberty Promotion Convention

managers convention in Palm Springs April 2-5. The meetings were convened to
fermulate strategies for 1he current fiscal year and to present awards for distinguished
service in the field during fiscal '80-'81. Pictured is Dennis DeStefano, Boston district
manager, Capitol, accepting his award as District Manager of the Year from Walter
Lee, vice president, sales, Capitol. Looking on are Dennis White, vice president,
markeiing, Capitol (center), and Don Zimmermann, president, Cupitol/EMIA/Liber’y
Records Group {(right).

Jules Stein, MCA Founder, Dies

what | did to prevent blindness,”
Stein said at one point.

After working as an eye sur-
geon for three years, Stein started
the Music Corporation of Amer-
ica in 1924. Stein represented and
organized tours for such artists as
Guy Lombardo and Benny Good-
man.

Moving to Hollywood in 1937,
Stein began to represent such
stars as Bette Davis, Betty Grable,
Joan Crawford, Greta Garbo,
Frank Sinatra and Jack Benny. By
this time, Stein’s company had
offices in four cities.

In 1958, Stein a~quired Univer-
sal Studios — and began using
the MCA name — in order to
produce films and television pro-
grams. Because of a conflict of
interest charge, MCA dropped its
agency and concentrated full time
on film and television produc-
tion.

In 1971 MCA Records was
formed from the absorption of
Decca Records. By 1978, MCA’s
activities — film and television
production and distribution; mu-
sic production, publishing and
distribution; retail and mail order
—accounted for over $1 billion
in revenues.

Stein is survived by his wife,
two daughters and four grand-
children. President Reagan, who
worked with Stein as president of
the Screen Actors Guild, heads
a list of twenty-five honorary
pallbearers.

SIS 1 ST T e I e

Audiopi;ile Column
Debuts This Week

E In recognition of the steady
growth of the audiophile mar
ket, Record World this week
introduces Audio Files, a co!
umn devoted to audiophile
records and tapes. The column
which will run on an irregula
basis, is on page 41.
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An album that speaks to the heart...From a woman who speaks her mind.
Sometimes Late At Night ......

The lyrics of Carole Bayer Sager—The music of Burt Bacharach
Q%:' Featuring the single “Stronger Than Before twssozs

NTTHAIN (0 B pu

o Produced by Burt Bacharach & Brooks Arthur.
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Elektra/Asylum Calls Out the Tanks
To Push Joe Walsh's New Album

By SAMUEL GRAHAM

B LOS ANGELES—If such strate-
gies as delivering product to radio
stations in a World War ll-vintage
tank, advertising the product in-
store a week before its official
release, and shooting a documen-
tary-style video clip at a garbage
dump can qualify a record cam-
paign as unusual, then Elektra/
Asylum Records’ plans for the
newest solo album by Eagles
guitarist Joe Walsh certainly fit
the bill. Walsh’s album, called
“There Goes the Neighborhood,”
was released on May 1; the first
single, “A Life of Illusion,” pre-
ceded it by three days.

E/A’s campaign focuses on the
album’s cover, which depicts
Walsh and his tank (secured from
a Los Angeles firm appropriately
named Rent-A-Tank) atop the
Mission County Landfill, overlook-
ing Beverly Hills. According to
Randy Edwards, the label’s na-
tional merchandising/advertising
director, the central element is
the tank itself, pictured on posters
and postcards (sans garbage and
accompanied by the slogan “Rest
easy, America— Joe Walsh s
awake") sent to radio, press and
retail in advance of the album’s
release.

“Teaser’” posters announcing
the imminent availability of
“There Goes the Neighborhood”
were placed in stores on April 24,
the same day that the record was
given to radio. The timing, Ed-
wards admitted, ‘“goes against
(normal) record business rules.
Our main objective,” he added,
“was 1o do something a little dif-
ferent in-store. A teaser campaign
one week prior to the album ac-
tually being there can only be
done with a major artist, or an
artist that retailers are hip to. We
felt that Joe Walsh fit both bills.”

Edwards minimized the possi-
bility that some potential buyers,
having seen the “‘teaser” poster
but not finding the album in
stores yet, might decline to make
another trip to a store now that
“There Goes the Neighborhood”
is available. “I think a tremen-
dous amount of people call stores
now before they make the trip,”
he said. “It's that gas conscious-
ness that’s come up in the last
few years. But | would trade what-
ever sales we might lose, if any,
for the anticipation and aware-
ness level created by doing it this
way. With a big album, you can
do a little teasing.”

This week, with the record in
stores, E/A will send 2 x 2 (feet)
cover blowups, 1 x 1 album fronts
and a 30-inch-long die-cut piece
(with Walsh, tank and garbage all

tinted with Army green) to retail
for in-store display. The label has
also printed some 20,000 Walsh
posters, 3000 of which were sent
to radio and retail. Many of the
remaining 17,000, Edwards said,
will be used to help promote
Walsh’s summer tour with fellow
E/A performers David Lindley and
Joe Vitale; concert information
customized to each city along the
tour route will be printed on the
blank space provided on each
poster.

The Walsh video clip, con-
ceived and executed under the
direction of E/A video/film oper-
ations and west coast artist devel-
opment director Sherry Goldsher
and Front Line Management’s
Irving Azoff and Larry Solters,
was shot during the same session
at the Landfill that produced the
album cover. According to Solters,
the clip is neither a lip-synched
performance nor a ‘‘thematic”
piece matching lyrics with visual
images, but rather a documentary
depicting the cover shot and set
to “A Life of lllusion.” Since the
piece employed only one hand-
held camera and required no
studio time or artifical lighting,
Solters said, its cost was ‘“maybe
30 percent” of that of a live per-
formance tape.

Economics are only part of the
clip’s appeal, Solters added;
equally important is the fact that
it breaks the mold established by
most rock videos. Explained Sol-
ters, “Joe Walsh has an exciting
stage act, but it doesn’t translate
well (to film or videotape)—I
don’t think anybody’s stage act
translates well. We're all tired of
seeing somebody stand behind a
microphone with a guitar, singing
and playing . . . It doesn’t work,

The PolyGram Records promotion department recently met in New York for two days

as far as I'm concerned. We'd
rather see people come to the
live show.”

What’s more, he said, "“rock 'n’
roll is not meant to be viewed in
your family living room with your
mom and dad sitting there on the
couch with you. It worked for the
Beatles on ‘Ed Sullivan,’ and it
hasn’t worked since then.” What
the Walsh video provides instead
is “an honest portrayal of some-
thing we had to go through to
get the album out.”

Video clips involving other
Front Line clients (who include
the Eagles, Boz Scaggs, Jimmy
Buffett, Steely Dan and others)
have previously been used mainly
for overseas exploitation, Solters
said, in part because "“‘we never
felt that there was a real viable
outlet domestically that would
preserve the integrity of our art-
ist. We don’t feel that Boz or the
Eagles being shown on ‘The Mid-
night Special’ or ‘Solid Gold’ is in
keeping with their image; and |
don’t think 30 minutes of promo-
tional films on any show is really
format-able for rock ’n’ roll. It
works better in bits and pieces,
one or two clips at a time, and
it works better for an audience
that's not solely oriented to
watching promotional films.”

Walsh’s video, however, will be
given to “everybody”—including
Warner-Amex’s Music Channel,
Cable News Network and local
cable companies like L.A.'s Theta
and ON-TV—because ‘“‘we feel

it's the kind of tape that will hold
up well on these shows,” Solters
said. “They are starting to reach
a more sophisticated market, and
these are the demographics that
we're going after.”
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of conferences. Pictured from left are {front row): George Meier, national album pro-
motion director; Jim Del Balzo, national album promotion director; Larry Tollin, west
coast regional promotion manager; Bill Cataldo, vice president, pop promotion; Jim
Sotet, national album promotion director; Jerry Jaffe, vice president, rock department;

Danny Davis, vice president, west coast pro
Rich Wood, southeast/southwe

promation;

nlotion; Vince Pellegrino, director, national
H

regional promotion manager; Guenter

Hensler, president, PolyGram Classics and vice president, operations, PolyGram Records,
Int,; Bob Sherwood, executive vice president and general manager, PolyGram Records,
Inc.; and Jack Ashton, midwest regional promotion manager. Top row: David Krag-
skow, midwest regional promotion manager; Joe Grossman, national promofion man-
ager; Don Colberg, vice president, promotion; and Fred DiSipio Jr., northeast regional

promotion manager.
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Motown Launches
Catalogue Push
For Stevie Wonder

B LOS ANGELES—Motown Rec-
ords has launched a massive mar-
keting campaign, called "“Count-
down to July,” in support of
Stevie Wonder's catalog from
1972 through his current album,
“Hotter Than July,” and the cur-
rent single, "'Lately.”

Announcement of the com-
pany’s plans came from Richard
Sherman, senior vice president of
marketing and distribution. The
campaign offers special sales pro-
grams, special display materials,
and album samplers for radio
stations.

Distributors will participate in
special marketing programs, and

will be supplied with special
“Countdown to July” order
forms, in-store display pieces,
and ad mats.

Advertising support for the
campaign will include all trade
publications, consumer publica-
tions such as Rolling Stone and
Soul, and a series of radio spots.
Radio stations will be re-serviced
with the Wonder catalogue al-
bums and will work with Motown

on “Weeks of Wonder” and
“Wonder Weekend” contests and
giveaways.

Radio stations and stores will
be working together on in-store
giveaways—''Cooler Catalogues”
— involving styrofoam coolers
filed with the Stevie Wonder
catalogue on display in stores and
being given away to customers
who have been alerted to the
giveaways by radio announce-
ments.

Arista Names Regional

Promotion Directors

B NEW YORK—Richard Palmese,
senior vice president, Arista Rec-
ords, has announced the appoint-
ment of three regional promotion
directors, each of whom will be
responsible for all top 40 and
AOR promotions in his territory.

Jeff Backer has been named
director, east coast regional pro-
motion, covering New York, New
Jersey, Pennsylvania, Maryland
and Washington. He joined Arista
in September 1978, and was most
recently local promotion repre-
sentative in New York.

Gregg Feldman has been ap-
pointed director, northwest re-
gional promotion, with responsi-

bility for northern California,
Washington, Oregon, Montana
and lIdaho. Feldman has been

with Arista since January 1980.
Peter Schwartz is Arista’s new
director, west coast regional pro-
motion. His territory includes
outhern California, Arizona, Col-

/ orado and Nevada.
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Kool & the Gang’s‘Jones vs.Jones’’
The next hit s1ng'le to celebrate from"Celebra.te"’

8166 HSa

\ Kool & the Gang “Celebrate!”

y .

Manufzctured and Marketed by T

o . .
W{ bCé/ _ Produced by: Eumir Deodato in association with Kool & the Gang. ) ?.Q'.Ygf?ﬂﬁ?ﬁ?f fjﬁ
RECOROS Management: Quintet Associates, Ltd. ©1981 PolyGram Records, inc.

Thanks to NARM for voting Kool & the Gang’s “Ladies’ Night” the best-selling R&B album by a group.




Arista Bullish on 'Woman of the Year' Cast LP

By PHIL DIMAURO
B NEW YORK — ““Always leave
them wanting more,” insisted the
Broadway star.

“But people who've seen the
show will expect to hear it on the
album,” the record label president
answered.

“If they want to hear it that
badly, they’ll come back and see
the show again!” the star ex-
claimed.

That's the: gist of a good-na-
tured discussion that took place
at the Columbia 30th Street Studio
between Lauren Bacall and Arista
Records president Clive Davis,
during the final recording session
for the original cast album of
Broadway’s latest hit musical,
“Woman of the Year,” which
Arista will release shortly. It was
getting late, the 27-piece orches-
tra patiently doodled at their in-
struments, producerJohn McClure
scrutinized scores and the dia-
logue continued. Should the
short, outrageously funny reprise
of the show-stopping number
from the John Kander-Fred Ebb
score, titled “The Grass Is Always
Greener,” be included on the al-
bum or not?

The Arista president won the
decision —the reprise of “The
Grass Is Always Greener” will ap-
pear on the LP.

That's only one detail of a show
which seems to be perfect in
every detail, as far as the anatomy
of a Broadway hit is concerned.

“Woman of the Year” represents |

Lauren Bacall’s first appearance
on the Broadway stage since her
Tony Award-winning engagement
in “Applause.” Fred Ebb and John
Kander, writers of the words and
music, were recently nominated
for a Grammy award for their
movie theme, “New York, New
York,” and their list of credits in-
cludes the film “Cabaret,” and
the Broadway musicals “Cabaret,”
“Zorba,” ‘Chicago,” ‘The Act”
and four other Broadway shows
before ““Woman of the Year.”
The book by Peter Stone, winner
of the Tony and Drama Desk
Awards for the Broadway produc-
tion “1776,” is based on a 1942
film starring Spencer Tracy and
Katharine Hepburn.

Co-producers Lawrence Kasha ||
and David S. Landay (who head

a long list of producers including
James M. Nederlander, Warner
Theatre Productions/Claire Nich-
tern, Carole ). Shorenstein and
Stewart F. Lane) both present at
the session, recounted the steps
which led to ““Woman of the
Year.” “We had been writing to-
gether and looking for properties
to produce when this one came
up,”” said Landay. When they
screened the film, Kasha, who had
produced ‘‘Applause,” . thought

10

the story of a powerful woman
in the media and her relationship
with a less famous husband would
be the perfect vehicle for Bacall.
When they called her and dis-
cussed Peter Stone as the man
who might write the book, Bacall
mentioned that, coincidentally,
she was planning to have dinner
with Stone within a week. Even
more coincidentally, Stone had a
print of the film in his personal
collection, and it was ‘he who
showed it to Bacall, and later to
Ebb and Kander.

Stone, Ebb and Kander wrgte
the book, words and music con-
currently, and according to. lyricist
Ebb, the score represents an “‘ad-
venturous” effort for the song-
writing team. “We’ve used more
duets and trios, and even semi-
operatic form, as in ‘I Told You
So,’"” said Ebb. “We were more
restrained . . . we didnt go for
the big endings,” opting to “keep
things more conversational, as in
‘Table Talk’ and ‘Shut Up Ger-
| ard.’”” Ebb said he feels that the
|

| Broadway audience’s tastes have
progressed to the point where
it's increasingly ‘‘used to having
songs advance the story.”
Composer Kander said he feels
that such devices “harken back
| to earlier times (on Broadway),
which [ miss. Letting the music
be dramatic instead of just enter-
taining.”
| After a boisterous piano/vocal
audition staged by Ebb and Kan-
| der at the Arista offices, label
l president Davis  apparently
i
|

| agreed. “I felt the score was rem-
iniscent of Broadway show writ-
ing at its best,” Davis told Record
World. “That's why I've shied
away from most cast LPs . . .

overall, scores have been wanting
lately.” Even recent hit shows,
said Davis, seem to concentrate
more on ‘“choreography, tapdanc-
ing or ballet” rather than music.

e Al

Pictured at the “Woman of the Year” recording session at CBS' 30th Street Studio
are (from left): John McClure, producer of the album; John Kander, composer of
the score; Clive Davis, president of Arista Records; and Fred Ebb, lyricist of the score.

Davis, who had recorded ““Cab-
aret” with Ebb and Kander at
Columbia, said he was convinced
that “Woman of the Year” was
“their best score since ‘Cabaret.’
It's witty, literate, melodic and
thoroughly musical . . . the best
Broadway score to come along in
years.” Davis mentioned “Woman |
of the Year,” “One of the Boys,”
“Table Talk” and especially “The
Grass Is Always Greener” as the
sort of songs that will keep the
show “around for a long time.”

The producers were happy to
report that reviews have been
most favorable, and advance box
office sales for the show now ex- ‘
tend several months into the
year. That's comforting news,
since they also estimate that it's
the most expensive new produc-
tion, from top to bottom, to be
staged since ‘’Annie.”” The large
orchestra, lavish costumes, elabo-
rate sets and special effects are
all carefully executed. The show’s
most striking visual effect is Katz,
a cartoon character cat created by |
Sam Craig (played by Harry Guar-
dino), the man becomes romanti-
cally involved with- Tess Harding |
(Bacall). Guardino even has a |
singing, dancing duet with a
large-screen projection of Katz
during the song ‘“So, What Else
Is New.”

Union regulations make the re-
cording of Broadway cast albums
an expensive proposition as well, |
and it takes a sizeable promise of
a hit to make it worthwhile for a
record label to record a Broad-
way show. For that reason, many
shows in recent years haven’t had
an original cast album. ‘“That’s
tragic,” said Ebb. “To put in all
that work and then vanish without
a trace. We've never had a show
that wasn’t recorded . we
would be heartbroken if that ever
happened. It's almost like there’s
no proof you were ever there.”

AmericanRadioHistorv.Com

NMA Sets Panel For
Black Talent Search

B NASHVILLE — The 10 semi-
finalists in the Nashville Music
Association’s black talent search,
sponsored by the organization’s
black music committee, will have
the opportunity to have their
songs reviewed by a panel of
Nashville music publishers, Moses
Dillard, committee chairman, has
announced.

The panel of publishers will in-
clude Bob Montgomery, executive
VP, House of Gold Music; Bob
Beckham, president, Combine
Music Group; Charlie Monk, di-
rector of Nashville and southern
operations, April Blackwood Mu-
sic; Buddy Killen, president, Tree
Intl.; Jerry Crutchfield, VP, MCA
Music, Inc.; and Dillard, president

| of the Dillard Music Group.

The talent search is open to any
professional, self-contained mu-
sical entity (single or group) with-
out a recording -contract.

The five winning entrants will
be presented at a live public con-
cert promoted by the NMA at the
Tennessee Theater June 19 at 8
p.m. Though the association can-
not guarantee a recording con-
tract, the organization will invite
and encourage attendance by art-
ist and repertoire reprcsentatives
from every major record com-
pany. NMA  executive director
Dale Franklin Cornelius says that
she has received commitments
from the New York offices of
Elektra/Asylum Records and Epic
Records, and the Chicago office
of Handshake Records.

The five winners will receive

| six hours of recording studio time

(courtesy of Bennett House Stu-
dio, Broken Door Studios, Colum-
bia Recording Studio, LS} Studios,
Music City Music Hall, the Rat
Hole Studio, and Woodland
Sound Studios) as well as a one-
year membership in the NMA.
Winners will also be special
guests on the local TV talk show,
““Bobby Jones World.”

Entrants must submit a cassette
containing  three  copyrighted
songs of previously unrecorded
black-oriented music totalling not
more than 15 minutes. Each cas-
sette must include the name, ad-
dress and phone number of the
entrant. Entries must be received
by the Nashville Music Associ-
ation, 2020 21st Avenue South,
Nashville, TN 37212, no later than
5 p.m. Friday, May 15, 1981. (Cas-
settes will not be returned.)

Songwriter Expo
Marks 5th Year

B | OS ANGELES—The Songwriter
Expo, an' educational event for
songwriters, will celebrate its fifth
year on June 6 and 7 at Beverly
Hills High School.
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BILLY OCEAN—Epic 19-02053
= NIGHT (FEEL LIKE
GETTING DOWN) {prod.
by Martinez) {writers:
Ocean-Martinez)
(Blackwood, BMI/
Nigel Martinez/
Interworld/World
Song, ASCAP) (3:48)
The British singer / songwriter /
multi - instrumentalist puts his
many talents to good use on this
exciting pop dancer from the
forthcoming ““Night” LP. A bold
dance beat struts upfront while
Billy’s smart vocal shakes around
keyboard, horn and backing vo-

Single

SILVERADO—Pavillion 6-02077

READY FOR LOVE (prod.

by Oriolo) (writers:
Shillo-Goodwin}
(Rightsong, BMI) (3:15)
Buzz Goodwin (guitars) and Carl
Shillo (lead vocals) front this Con-
necticut-based band. They debut
with this initial title track from the
forthcoming LP. Built around a
recurring chorus hook, the cut
boasts a driving guitar-laden rhy-
thm track that's full of pop
bounce. Shillo’s vocal lead should
attract the attention of pop radio.

ROXY MUSIC—Atco 7329

JEALOUS GUY {prod. by
Ferry-Davies) {writer:
Lennon} {Maclen}

AI U {6:10)

Roxy Music pays homage to John
Lennon with this remake of the
track from “Imagine.” Bryan
Ferry’s stately, inimitable vocal in-
flections are the perfect vehicle
for this song. The pace is relaxed,
and Ferry’s whistle break empha-
sizes the contemplative mood. An
AOR natural, but its length may
limit pop airplay.

Picks

GARLAND JEFFREYS—Epic
19-02073
MODERN LOVERS (pred.
by Jeffreys-
Clearmountain) {writer:
Jeffreys) (Garland
Jeffreys, ASCAP) (3:59)
Garland'’s treatise on the state of
contemporary romance and its
traditional roots has an urban
viewpoint that is as timely as it
is entertaining. The crack band
drives home the message behind
Garland’s sincere vocal delivery.
The closing "L-O-V-E-R-S” chant
just may untie some lonely hearts.

Gels

Pop

FAST FONTAINE—EMI!-America
8075

IS YOUR HEATER HOT? (prod. by
Rothchild) (writers: Brown-Herron (See
Johnny Run/Bug/Fontoones, BMI)
(3:33)

If your answer is no to Fontaine

Brown'’s querie, then plug in and

let his soulful vocals, Gary John's

keyboard tricks, Kris Farris’ sax

waves or the spunky rhythm sec-

tion warm you up.

HAWKS—Col 11-02086

IT'S ALL RIGHT, IT'S O.K. (prod. by

Werman) (writer: Hearn) (Junior Wild,
ASCAP) (3:45)

The lowa-based quintet concocts
a contagious mix of driving rock
rhythms, pretty melodies and pin-
point harmony vocals. Add the
burning guitar solos and you get
a strong AOR-pop contender.
JOEY SCARBURY—Elektra 47147
THEME FROM “GREATEST AMERICAN
HERQ" (Believe It of Not) {prod. by
Post} (writers: Post-Geyer) (3:11)
This likeable theme should ride
the popularity of the television
show to win extended pop air-
play. Scarbury’s energetic vocal
and the iinspired piano/string
backing are appropriate.
ENGELBERT HUMPERDINCK—
Epic 19-02060
DON'T YOU LOVE ME ANYMORE? (prod.
by Klein-DeCaro) (writers: Roberts-
Sager) (EMPTimes Square, BMI} {2:47)
This title cut from Humperdinck’s
latest LP should continue to
spread his popularity from the
stage to the turntable. Penned by
Bruce Roberts and Carole Bayer
Sager, it features his tall-dark-
and-handsome vocal and a mar-
velous arrangement.

ROCKEN HORSE—Frect 104
SOME DAY ({prod. by Rowley-group)
(writer: Silvestri) (Jima-Jjo, BMI) (3:55)}
The Chicago-based quartet debuts
with this high-energy rocker from
the new “Rocken Roll” LP. Dis-
tinctive vocal harmonies soften
the heavy-handed rhythm plow.

12

MAX WERNER—Radio 3821 (Atl)
RAIN IN MAY (prod. by Pilgram) (writers:
(Pilgram-Meldon) (Dayglow, ASCAP)

{3:37)

The former lead vocalist/drum-
mer with Kayak, Werner makes
his label debut with this playful
pop outing that should garner
pop and A/C airplay. The cute
lyrics and seasonal theme are
selling points.

GEORGE FISCHOFF & THE LUV
ENSEMBLE—Heritage 300
LITTLE BALLERINA BLUE (prod. by Rose)

{writer: Fischoff) (George Fishoff/
Ken-Cher, ASCAP) {2.53)

The veteran conductor/songwrit-
er (Fischoff penned ‘/98.6" for
Keith and ‘“‘Lazy Day” for Spanky
& Our Gang) offers this delightful
instrumental that's right for pop
and A/C listeners. The melody is
gorgeous.

OZZY OSBOURNE—Jet 6-02079
{CBS)

CRAZY TRAIN (prod. by Osbourne-
Daisley-Rhoads) {Ozzy Osbourne/
Robert Daisley/Randall Rhoads) {4:50)

Words somehow fall short of de-

scribing the sounds created on

this debut single from the legend-
ary Black Sabbath lead vocalist's

“Blizzard of Ozz” LP. Randy

Rhoads’ mega-watt guitar grinds

are deserving of chainsaw hall-of-

fame status.

MICHAEL DAMIAN—LEG 007

SHE DID IT {prod. by Moore-Miller)
(writer: Carmen) (CAM-USA, BMI)
{time not listed)

Teen fave makes the transition
from pin-up to vocalist with this
Eric Carmen-penned pop-rocker.
His vocal is perfect for the sweet,
harmless confection and recurring
hook.

GRAF—Precision 6-02050
BABY’'S GONE HOME [prod. by Katz)

{writer: Pellino) {Cactus Industries,
ASCAP) (3.55)

The quartet opens with an inter-
esting symphonic score that
segues into snappy pop-rock. A
soaring guitar break and Frank
Pellino’s lead vocal are the stand-
outs.

B.O.S./Pop

THE OHIO PLAYERS—Boardwalk
8-02063

SKINNY {prod. by -Bonner) {writers:
Bonner-Jones-Middlebrooks-Pierce-
Johnson) (On The Boardwalk/
Mistaken, BMI) {3:20)

“Sugar” Bonner’s slick vocal lead

is adorned by a catchy chorus

chant on this cut from the “Ten-

derness* LP. An instant add for

black radio.

GINO SOCCIO—Atlantic/RFC
3818

TRY IT OUT {prod. by Soccio} (writer:
Soccio) {Good Flavor/Sons Celestes/
Shediac, ASCAP) (3:57)

Sharp, driving and irresistible, this

energetic dance spin from Soc-

cio’s new ““Closer” LP may spring

off its natural black radio/club

base to become a hot pop prop-

erty.

HIGH INERGY—Gordy 7201
JUST WANNA DANCE WITH YOU (prod.
by Young-The Youngsters) {writer:
Field} (pub. not listed) (3:45)
This delightful slice from the vo-
cal trio should be regarded as a
potent crossover sleeper. The
women blend enchanting three-
part harmonies over a hypnotic
reggae rhythm track.

DELEGATION—Mercury 756108

| WANTCHA BACK (prod. by Gold)
{writers: Gold-Denne) {Screen Gems-
EMI, BMI) (3:11)

A big chorus hook is centerstage
on this infectious cut from the
“Delegation 11" LP. Anchored by
a funky bass parade, it's a solid
bet for heavy rotation on the
dance fl.o_oc_s‘and airwaves.—

BARRY WHITE & GLODEAN
WHITE—Unlimited Gold
6-02087 (CBS)

I WANT YOU (prod. by White} (writers:
Simon-Levine-White) {Ba-Dake/

Seven Songs, BMI) (3:19)

The husband/wife team makes

music that’s both loveable and

danceable. A rubbery bass keeps
the body loose while their vocal
interaction is for romancin’.

AmericanRadioHistorvy Com

CAMEO—Chocolate City 3225
FREAKY DANCIN' [prod. by Blackmon)
{writers: Blackmon-Jenkins) (Better
Days, BMI/Better Nights, ASCAP)
(4:16)
Culled from the new “Knights of
the Sound Table” LP, this funky
dance spin spotlights Larry Black-
mon’s sharp vocal and an action-
packed arrangement. A repetitive
bass riff fuels the sassy horn shots
and stunning chorus injections.

FUTURE FLIGHT—Capitol 5002
HIP-NOTIC LADY (prod. by Dozier)

{writer: Dozier) (Blackwood/Platinum
Ear, BM1) (3:39)

The brainchild of R&B legend
Lamont Dozier, this group fea-
tures polished four-part vocal in-
terplay. Breezy chorus and soul-
ful leads float over a mid-tempo
pace, all certain to make an im-
pact on several formats.

DAVE GRUSIN—Arista/GRP 2512
RAG BAG (prod. by Grusin-Rosen)
{writer: Grusin) (Roaring Fork, BMI)
(4:00)
From his hot-selling fusion LP
comes this kinetic single with the
spotlight on Grusin’s nimble key-
board work and Jjeff Minonov’s
fluid guitar lines. “It’s light and
refreshing with something to offer
several audiences.

DENNIS BROWN—A&M 2337
ON THE ROCKS (prod. by Gibbs-Hunt)

(writer: Hunt) (trving/Joe Gibbs, BMI)
{3:10}

Brown’s debut LP “Foul Play” is
loaded with pop-appeal reggae.
This cut utilizes Brown’s warm
tenor and the Professionals back-
ing vocal class as the main call-
ing cards on pop radio crossover.

DEBRA LAWS—Elektra 47142
VERY BPECIAL (prod. by R. Laws-H. Laws]

(writer: Hunt} {lrving/Joe Gibbs, BMI/
Jeffix, ASCAP) {3:19)

The talented Laws family collabo-
rates on this lovely ballad from
Debra’s “Very Special” LP. Ron-
nie (he co-wrote the tune with
Hubert) contributes a soulful vo-
cal trade and alto sax fills to
Debra’s inspired lead.
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BLACK MUSIC ASSOCIATION

THIRD ANNUAL CONFERENCE
MAY 23-27, 1981

CENTURY PLAZA HOTEL,
LOS ANGELES, CA.

You are invited to join us in our Special Tributes:

To Gospel Music

Starring Light Records recording artist — The Hawkins Family
Sunday evening, May 24

To Henry Allen, President Cofillion Records

For 25 years of outstanding service and dedication to Black Music
Monday evening, May 25

To Jazz Music

Starring CBS recording artist — Hubert Laws
Tuesday evening, May 26

For Registration Information Contact:
BMA
1500 Locust Street

Philadelphia, PA. 19102 A A
(215) 545-8600 f 2 Va \
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INTUITION
LINX—Chrysalis CHR 1332 (7.98)
Hitmakers in their U.K. home,

Linx has made an auspicious
debut on the RW BOS chart with
the top 30 single, “You're Lying.”
With songs like the loping shuffle,
“Throw Away the Key,” the steel
drum-frenzied title cut and gentle
ballads like “Count on Me,”
they’re imposing pop crossover
contenders.

STIILL FEELS GOOD
TOM JOHNSTON—Warner Bros. BSK
3527 (7.98)

Songwriter / vocalist / guitarist
Johnston’s blend of pop and rock
follows a recipe similar to Dave
Mason’s, and producer Michael
Omartian  (Christopher  Cross)
makes it cook. The surging rhy-
thm of “Madman,” and the sweet
interludes of “Baby, Take Me In”’
are airplay magnets.

STARS ON LONG PLAY
Radio RR 16044 (Atlantic)
(8.98)

If it’s hits you want, hits we got!
In the spirit of the “’Stars on 45"
single that’s bulleting through the
top 40, this album program pre-
sents sixty musical snippets, in-
cluding the single, a Beatles sam-
pler performed by Stars On, and
two oldies sets courtesy of Long
Tall Ernie & the Shakers.

EL RAYO-X
DAVID LINDLEY—Asylum 5E-524
(8.98)
Produced by his old crony Jackson

Browne and Greg Ladanyi, the
somewhat eccentric Mr. Lindley
offers individualistic interpreta-
tions of familiar songs like ““Bye
Bye Love,” “Don’t Look Back”
and the Isleys’ “Your Old Lady.”
Lindley’s guitar is tasteful and the
reggae beats sizzle.

I NEVER HAD IT SO GOOD
ARCHIE BELL—Becket BKS 013 (7.98)
The legendary
“Tighten Up”
man is still in-
citing dancing
with writer/
producers
David Morris,
Jr. and Roger Meltzer. “Why Dldja
Do Me” and “Don’t Wait . . .” are
scorchers, while the easy swing
and sax of ‘“Harder and Harder"
sound hitbound.

DARLIN’
TOM JONES——Mercury SRM-1-4010 {8.98)
@ The Welshman
journeys to
Nashville with
producers
Steve Popovich
and Bill Justis.
With the Jor-
danaires and others backing, his
voice lends a new twist to pop/
country like the title cut, the
waltzing “Lady Lay Down’’ and
] Don’t Want To Know You That
Well.”

SONGS FOR SWINGING LARVAE
REMALDO & THE LOAF—Ralph RL-8108
{7.98)

Quirky and
jerky, this idio-
syncratic duo
1 uses an exotic
'] assortment of
instruments
s and household
items (e.g.: flocdrum and hacksaw
blade) to create music that's
sometimes jarring, sometimes
mesmerizing. The vocals must be
heard to be believed.
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NUMBER THE BRAVE
WISHBONE ASH—MCA-5200 (8.98}
Twin lead gui-
tarists Andy
Powell and
Laurie Wisefeld
are joined by
ex- Roxy Music

Wetton, and the band sounds
tighter than ever. The cover of
Smokey’s “Get Ready,” Wetton's
“That’s That”” and the apocalyptic
title cut are strong points.

IRON AGE
MOTHER'S FINEST—Atlantic SD 19302
{7.98)

Tray-toting
pretenders
aside, this is

f still one of the
g only predomi-
nantly black
groups that
pIays kickass rock ‘n’ roll that
would fit in on any midwestern
chainsaw station. The thundering
guitars of Moses and Glenn
Murdock dominate.

THE BONGOS
FETISH—FET 005 (5.98)

’ ’ ’ON‘G"% Hailing from

Hoboken, New
‘ ’ Jersey, this trio

plays spare,
catchy riffs with
pizazz. The

&) vocal refrains
of “In the Congo’ and the cover
of Marc Bolan’s “Mambo Sun,”
featuring Richard Barone’s fluid
guitar, are examples of what's
made them popular in New York
clubs and overseas. An EP.

TELL ME WHERE IT HURTS
WALTER JACKSON—Columbia FC 37132
(8.98)

Jackson has
been renowned
as a purveyor
of smooth soul
since the early
sixties. Back
with his origi-
nal producer, Carl Davis, he’s
already bulleting BOS with the
title single, while interpretations
like Stevie Wonder’s “Is It Magic
fill out this LP nicely.

SWEET THUNDER

BILL MEDLEY—Liberty LT 1907 (7.98)
Talk about life
imitating art:
here’s Medley
doing “Until
the Night,” a
Billy Joel song
that’s decidedly
mfluenced by the Righteous
Brothers sound. This Michael
Lloyd production is perfect pop-
A/C material, especially “Learn-
ing To Love Again.”

THAT'S LOVE
HEAVEN AND EARTH—WMOT JW 37074
(7.98)

L

n

S| With a “‘Hea-
mﬂm ven Side” and
an “Earth Side”
d this quartet’s
LP exhibits
their wide vocal
5] range and di-
verse t|mbres The orchestrally ex-
pansive ““Just in Time” and party-
crazed “Kick It Out” demonstrate
the two sides of their appeal to
black music stations.
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NEVER GONNA BE ANOTHER
ONE
THELMA HOUSTON—RCA AFL1-3842
(8.98)
=Y | With producer
George Tobin
(Smokey Robin-
son’s latest),
Houston stands
to score in
e Dlack music
and pop categories. She rides the
slinky rhythm of ““Never Give You
Up" with the greatest of ease, and
her dance version of /96 Tears” is
a fashionable choice.
GONNA TELL THE WORLD

ALTON McCLAIN & DESTINY-—Polydor
PD-1-6320 (8.98)

29

On their third
LP, the trio that
.| brought you

) i the top 40 sin-
Y 4 ‘\‘ | gle It Must Be
i ¢ Love,” in 1979

1 puts its best
feet forward with producer Skip
Scarborough (Con Funk Shun).
““Answer to My Prayer” is a rhyth-
mic jaunt, and McClain really
takes off at the close of “We're
Gonna Make It.”"

THE HEART NEVER FORGETS
MICHAEL CRUZ—Credence CR 0102-2
{7.98)

Writer/vocalist
Cruz is aiming
for the multi-
format spread
with this LP.
The title/first
single is a bal-
lad, while many of the other cuts
are light, soul-tinged rockers that
call the Doobie Brothers to mind.

RECORD WORLD MAY 9, 1981




Living Room Performances |

Introduce Sager's New LP

B LOS ANGELES — Boardwalk
Entertainment Company president
Neil Bogart recently hosted a
series of receptions at private
mansions in seven cities to intro-
duce the new music of Carole
Bayer Sager and Burt Bacharach.
Sager and Bacharach, whose first
songwriting collaborations appear
on the former’s debut Boardwalk
album, ““Sometimes Late at
Night,”” performed in intimate,
living room settings in each city.

My intention in creating these
parties was to design a perfectly
romantic setting for listening to
an album about love,”
said. "I first heard Burt and Carole
play their music in Carole’s living
room, and it was such a lovely
experience that | wanted to share
it.”

Private homes large enough to
accommodate 60 to 80 .industry
guests were found in Philadel-
phia, Atlanta, Boston, Chicago,
Buffalo, Minneapolis and New
York. In the latter city, in addi-
tion to a dinner party for 150,
members of the general public
were able to attend “invitation

Bogart |

I

only” performances by the duo |

at Sam Goody’s in Manhattan. A
total of 200 fans, admitted with
coupons they received with pur-
chases of Sager’s album, were in

Warners Promotes Two
In Black Music Dept.

B LOS ANGELES — Tom Draper,
vice president/black music mar-
keting, Warner Bros. Records, has

announced the appointment of |

Marylou Baddeaux to the post of
national promotion coordinator/
trade liaison for the department |
and Carolyn Bennett to the post
of departmental administrator.

Adelphi & Clean Cuts

Announce New Deals

B SILVER SPRING, MD.—Adelphi
Records and Clean Cuts Records
have announced the signing of a
number of international licensing
deals and the addition of several
new domestic distributors.

The international deals are for
the following countries: Canada
(Trend for Clean Cuts, Phonodisk
for Adelphi); Australia (Larrikin);
Japan (Nippon Phonogram); Lon-
don (Making Waves Records);
Sweden (Musikdistributoren);
Germany (Phonogram  Import
Service); and France (Wave Dis-

tribition). The new U.S. distribu- '

tors are Big State for Texas and

Denver; All South for Louisiana,
Mississippi, etc.; Musicraft for
Hawaii; North Country for Red-

wood, N.Y.; and M.S. for Chicago,
St. Louis and Kansas City.
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Pictured with Carole Bayer Sager (seated
at the piano) at the reception held for
her at New York's Marsh Mansion are,
from left: Wando Ramos, music director,
WWRL; Jay Clark, program director,
WABC; Burt Bacharach; Dale Reeves,
program director, WKTU; and Boardwalk
Entertoinment Company president Neil
Begart.

altendance at the two shows at
the store, which took on a night-
club atmosphere with the addi-
tion of trees, stagelights and
flowers.

“Sometimes Late at Night,” re-
leased last week, is the subject of
an intensive advertising and mar-
keting campaign, as well as ex-
tensive promotional efforts.

Songwriters Contest

Announced in N.Y.

B NEW YORK — The New York
Music Task Force and the Ameri-
can Guild of Authors and Com-
posers have announced the third
annual New York Songwriters
Contest. Chappell Music Com-
pany is sponsoring the event for
the second time.

The grand prize winner will re-
ceive an AGAC song contract with
Chappell Music Company plus a

tcash award of $250, while the

|

second prize winner will receive
$150 and the third prize winner
$100. All ten finalists will have
the opportunity to perform their

| songs before a panel of music

industry people in New York on
September 22. All submitted cas-
settes will be screened by panels
of music industry professionals.

The contest, which is free and
open to residents of New York,
New Jersey and Connecticut, is
limited to the first 1,000 entries.
Entry blanks are available at the
offices of AGAC, 40 West 57th
Street, New York, or at Uncle
LulLu’s, 16 West 56th Street.
Deadline for applications is June
15.

Contest co-chairmen this year
are Jonathan Holtzman, the con-
test’s creator and new. AGAC
projects director, and Brad Simon

of the New York Music Task
Force.
For further information <cakl

(212) 757-8833.

The Coast

(®
By SAMUEL GRAHAM and ELIOT SEKULER

WHAT THE COAST COLUMN NEEDS IS A FIVE CENT CIGAR: Here
at The Coast, we get all kinds of stuff. We get funny calendars
from Warner Bros. featuring girls with records instead of faces, we
get Get Wet squirt guns, and we get unsolicited backstage passes
entitling us to unlimited access to the whole 1981 Dregs tour. And
we hear about things like Geodisc stylus alignment devices and a
remarkable array of products and inventions for audiophiles and
videophiles and office files and files of every other persuasion. But
the topper for this year (which, we admit, is still pretty young) has
gotta be the audiophile how-to cassettes we read about last week,
a whole line of which will be introduced at the upcoming summer
Consumer Electronics Show. Ultimate Performance Products is what
they're being called, and we have a fella named J. Raul Espinosa
of the Oakland-based ISG, Inc. to thank for them. The tapes fall
into three categories—sports and fitness, stress reduction and mood
music—and the initial release will boast six different titles. Accord-
ing to Espinosa’s press agents, the tapes are the result of two years
of research into ““developing particular states of mind and physio-
logical responses” and are geared towards owners of the Sony
Walkman cassette units and similar portable equipment. The sports
and fitness category, for instance, has tapes on jogging and skiing,
consisting of instructions interspersed with music suitable to the
particular activity; so while you're jogging, you slip in the jogging
cassette and find out if you’re doing it correctly. We can’t help
but speculate about what might happen if you were to get your
skiing and jogging cassettes mixed up. Would you run into a tree?
Ski into.rush hour traffic? The possibilities are truly frightening. Es-
pinosa, iincidentally, is- a former aide to one-time CIA chief and
current Vice President George Bush, and was previously involved
in the promotion and marketing -of a line of fake mustaches. Really.

SAMURA! KINDERGARTEN: Seems that Donald O’Conner, who
records for Bearsville Records, is also a substitute elementary school
teacher and a martial arts aficionado. As a teacher, O’Conner sub-
scribes to the old ‘““spare the rod and spoil the child” school of
discipline. “Those who were not responsive were dismissed,” he
said of a recent classroom experience, and with a singing bfack
belt up there at the blackboard, his poor pupils probably can't get
away with a helluva lot of shenanigans. And we thought we ‘had

some hard-ass teachers.

BUP-SHOO-BAH-BUP-BUP-BUP-BUP-SHOO-BAH: L.A.'s very own
Blasters will be back in town shortly after having a great time back
in the Big Apple, where they knocked ‘em dead at the Bottom Line
and tore up the joint at Maxwell’s over in Hoboken. The guys also
joined the Go-Go’s in catching X’s show at the Peppermint Lounge,
once the stomping grounds of the great Joey Dee and the Starlighters
and birthplace of the Peppermint Twist. The Blasters play the
Whisky on May 7, and then go back out for a tour of the southwest.

DID SOMEONE SAY MOVIES?: Burt Sugarman didn’t waste too
much time mourning the demise of “The Midnight Special;” he
leaped right into feature production with his presentation of “Chil-
dren of a Lesser God,” which will be directed by Alan Pakula and
distributed by Twentieth Century-Fox. And Taylor Hackford, who
made his directotial debut with “The Idolmaker,” will follow up
with “An Officer and a Gentleman” for Paramount.

DOES MUHAMMAD ALl KNOW ABOUT THIS?: In the wake of
the Adam and the Ants shows here a couple of weeks ago, the latest
punk fashion seems to be those decals that are plastered on every
other black leather jacket we see along Sunset Blvd. The decals
read; “Black Flag Kills Ants. on Contact.”” The guys in Black Flag,
we're told, are denying any involvement with the item in a classic
““who, me?” assertion of innocence.

THAT'S A MOUTHFUL: Sure, we all like to bitch about the music
we hear in elevators and dentists’ offices, but this is ridiculous. A
story in the L.A. Times recently reported that a woman in Auburn,
California came to radio station KAHI news director Al' Buck. com-
plaining that the station’s hard rock sounds were being transmitted
through a filling in her teeth. “She telephoned here, almost in tears,
just to make sure what the trouble was so she could tell her husband

before he had her committed,” Buck told the Times. Buck appar-
ently put a stethoscope to her jaw, and sure enough, there was the
signal. His theory is that the woman’s dentist installed some tempor-

(Continued on page 39)
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Plesan, ki N.Y.é

By DAVID McGEE
B Much has been made of the vogue for women in rock today. Not
only are female solo artists more in abundance than ever, but female
musicians—not just singers—are playing vital roles in many of today’s
rock groups.

Lest we forget, Rounder Records has recently released an album
that will remind anyone curious enough to investigate of the presence,
pre-Janis Joplin and Grace Slick, of the self-assured, assertive female
rock 'n’ roller. “Wild, Wild Young Women’' features rare cuts by 10
different female artists whose music is, in most cases, identifiably
rockabilly, with smatterings of rock ‘n’ roll, country swing and R&B
thrown in for good measure. These singers are little noted nor long
remembered in rock history. This record, then, is something more
than a footnote: it’s more like a vital chapter.

Thanks to the informative liner notes by Mary A. Bufwack of
Colgate University and Robert K. Oermann of the Country Music
Foundation, the likes of )anis Martin, Rose Maddox, Jean Chapel,
joan King and others are finally placed in proper historical perspec-
tive. But were this LP to come wrapped in a plain brown wrapper
minus any liner notes, the music would stand on its own. It's not
great, but it is different, distinctive and fun—in short, impossible to
ignore.

There are only a couple of low points on the entire album, and
even those are at least interesting failures. The Collins Kids’ version
of “Hoy Hoy" is fairly tepid. Clyde Stacy and the Nitecaps, recording
jor Candlestick Records in 1957, cut a sizzling version of this song on
the B side of their regional hit, “So Young,” and it, rather than the
hit, has become the favorite of southwestern rockabilly aficionados.

Janis Martin, perhaps the most gifted of the singers featured here,
cffers. a strained version of Roy Orbison’s first hit, “Ooby-Dooby.”
Fortunately, Martin is well represented by two other cuts, “Willyou,
Willyum” and ‘“My Boy Elvis,” a novelty song that rocks in the best
sense of the word on the strength of Martin’s swaggering vocal.
Oddly enough, she was signed to RCA in the mid-’50s and touted
as The Female Elvis (a title for which she competed with the equally
but justifiably obscure Alis Lesley, who recorded for Era Records in
1957).

Personal favorites are “Rock-A-Bye Boogie” by the Davis Sisters,
whose real names were Betty Jack Davis and Mary Frances Penick.
The former died sometime in the ’50s in an auto accident; the latter
changed her name to Skeeter Davis and went on to have several
excellent pop and country hits in the early '60s, including “End of
the World” and ‘“I Can’t Stay Mad at You,” both wonderful record-
ings. “Wild, Wild Young Men” by Rose Maddox, is essentially a
country swing number propelled by a brash vocal that's equal parts
country and rock 'n’ roll. As the liner notes point out, the lyrics are
remarkable for the time in their affirmation of female sexuality.

“Gonna Be Loved” by lLinda and the Epics, who recorded for the
Blue Moon label in Santa Cruz, California, is easily the most scintil-
lating cut on the album, mainly because it's the most overtly rock

L

n’ roll of them all, with a driving beat, stinging, trebly guitar solos

and a rousing sax solo. Imagine Wanda Jackson or Brenda Lee wailing

away in front of this instrumental lineup and you’ll know why, when
Linda cries, “I’'m headin’ out for paradise’” as the sax rumbles in,
this is a classic performance.

So what does this record prove? For one, it belies the notion that
rock was strictly a male pursuit in its early stages. Although few of
their records were even minor national hits, Martin, Maddox and
certainly Linda and the Epics had great potential. And, as noted
above, Skeeter Davis went on to prove that the Davis Sisters’ popu-
larity was no fluke.

Also, “Wild, Wild Young Women” shows these ladies to be imagina-
tive and innovative vocalists who drew confidently on a number of
diverse styles for inspiration and clearly presaged the eclecticism of
Emmylou Harris, Linda Ronstadt and Rosanne Cash. And in this way
is confirmation and recognition given the achievements of Brenda
Lee, Wanda Jackson, Kitty Wells and Patsy Cline, each of whom made
no pretense of being her own woman at a time when that was some-
thing of a revolutionary stance.

There are many quaint and curious volumes of forgotten rock ’n’
roll lore. “Wild, Wild Young Women” is one of those that is as up-
lifting musically as it is valuable historically.

One of the best new releases from a major label is one that’s per-

(Continued on page 48)
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Cover Story:

Gino Vannelli's Passionate Melodies

H It's been a while since Gino
Vannelli was last heard from, but
he’s returned to the scene ex-
plosively. At the peak of his car-
eer, with a top ten single ("I Just
Wanna Stop’’), his first platinum
album (“Brother to Brother”), a
successful national tour, and a
Grammy nomination, he decided
to spend all of 1980 out of the
spotlight, preparing his next al-
bum.

The new album is ‘Night-
walker,” Vannelli’s first for Arista.
A continuation of the passionate,
melodic sound that has made him
a worldwide star, it has had im-
mediate impact and cut across
musical categories. This week it
stands at No. 32 bullet on Record
World’'s Album Chart, No. 38 on
the Black Oriented Albumr Chart,
and No. 5 bullet on the A/C
Chart.

The eight original compositions
on the album, two of them writ-
ten in collaboration with Gino’s
brothers Ross and Joe, are an
extension of the distinctive musi-
cal style introduced on “Brother
to Brother.” As Vannelli told one
interviewer about that album: “I|
had some symphonic things writ-
ten, some folk-jazz ballads, some
other stuff, but | decided that the
R&B-jazz-rock thing would be
best for me at that point in my
career.”

The conviction Gino heard in
R&B was what attracted him to
music as a young 'man growing
up in Montreal, He and his bro-
ther Joe, who to this day plays
all  keyboard instruments for
Gino, started a band called the
Jacksonville Five that emulated
such early idols as James Brown,
the Bar-Kays and King Curtis.
“Few of the artists had enough
guts for me in the mid-"60s ex-
cept the R&B artists.” Along with
R&B, Vannelli has long been at-
tracted to classical music. ““The

way counterpoint and counter-
lines are used to embellish music
has always impressed me.”
Vannelli had a brief brush with
success as a teenager, scoring a
Candian hit with a single on RCA.
But it wasn’t until 1973 that his
career really started to get off
the ground, and he got to fuse
his R&B and classical influences
on disc. When he turned twenty,
he went to Los Angeles, and got
himself a contract with A&M
Records. The result was ‘Crazy
Life,” which was followed by
“Powerful People,” an LP that
contained Gino’s first hit single,
“People Gotta Move,” and earned
him his first Grammy nomination.
Albums three and four, “Storm
at Sunup” and ““Gist of the Gem-
ini,’” developed the Vannelli aﬁ-
proach, with synthesizers becom-
ing an important component in
the overall conception. “’A Pauper
in Paradise,” recorded in 1977,
was even more ambitious, utiliz-
ing the Royal Philharmonic Or-
chestra to bring a symphonic
dimension to Vannelli's compo-
sitions. Each release met with
more success than the one before
and, added to Vannelli’s growing
reputation as a charismatic live
performer, paved the way for
“Brother to Brother.” Gino and
his brothers (Ross wrote /I Just
Wanna Stop”) streamlined and
refined their approach and came
up with an album that sold more

| than a million copies.

Millennium Chameleon

- —
- —
~ —
-

Millennium Records president Jimmy lenner has announced the signing of Captain
Chameleon. Pictured at the signing are, from left: Reggie Thompson, club and black
music promotion, Millennium; Andrew Frances, director of marketing and artist
development, Millenium; lenner; Captain Chameleon; David Wolff, producer; and Ed
Sprigg, co-producer.
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Video Visions

8y SOPHIA MIDAS

B WARNER TO ANNOUNCE RENTAL PLAN?: The word is out that
Warner Home Video is about to announce a rental program—at
least that’s what reliabie sources have been telling Record Worid.
Altac Distributors reports that Warner Home Videc informed them
that a rental policy would be announced ‘‘shortly,” but that the
details of this program could not be revealed. We called up Warnar
Home Video to confirm this information and a spokesman said, “It's
all rumors.” But when this columnist asked, “You mean the whole
thing is totally unfounded?” the spokesman said, “Well . . . there’s
nothing we’re at liberty to discuss yet.” Don’t get too excited, foiks.
If you remember, Magnetic Video also announced that they would
be introducing a rental policy “’shortly.” That was four months ago,
and the word is that Magnetic Video is waiting for CES.

THIS IS A CRACKDOWN: So you’re a retailer and you want to
become a distributor . . . or pretend to be one so you can get a
better deal from the major video manufacturers. Well, watch out.
Two major manufacturers (names withheld) recently checked out a
list of store names that a dealer said he was distributing to. The
list, at best, was padded, and it only took the manufacturers a
couple of phone calls to realize that this dealer indeed was not
distributing product to said stores. The end of this rather unfortunate
story is that the would-be distributor was rejected as a dealer of
the manufacturer’'s product.

DISCS ARE BREAKING RECORDS: RCA executive VP Roy H. Pol-
lack released figures regarding the RCA SelectaVision disc players.
According to Pollack, “'the VideoDisc system has achieved the most
successful introduction of any major electronic product in history.

(Continued on page 13)

Deborah Harry
of Blondie

@ The transition from rock star- | screen. ‘“Blondie—Eat To The

dom io video stardom was an
easy gne for Chrysalis recordmg
artists Blondie. The group’s visual
appeal, highlighted by photo-
genic iead vocalist Deborah Har-
ry, has always been a strong
point, and that appeal has trans-
lated very well to the video

Beat,” their current Warner Home
Video project, has met with a
very favorable response at the re-
tail level, and there’'s no doubt
that it's only the first in a long
line of innovations in the video
medium to come from Deborah
Harry and Blondie.

SHOGUN (1930):
by lerry London.

color, 124 mins.,

Video Picks

Directed
Starring Richard Chamberlain, Toshiro
Mifune and Yeko Shimada. (Paramount Home Video,

Produced by Eric Bercovici.

$72.95)

Pared down to two hours, the home video edition of

"Shogun'' losss

some of the rich character develop-

ment that made the mini-series a television classic, but
retains the intrigue and romance.

BIG GAME AMERICA (1968): A Film by Steve Sabol.
Executive producer, Steve Sabol. [NFL Films, color, 51

mins. $49.95})
An overview of

pro football, from the 1915 Canton

Bulldogs (the first professional football team) to the
Super Bowl champions of 1968, the New York Jets.
Features the game’s greatest players and teams in
their finest hours.

TOM & JERRY CARTOON FESTIVAL {1981):

by Fred Quimby.
Earbera.
$39.65)
Eight classic Tom

{MGM/CBS Home Video, color,

Produced
Directed by William Hanna & Joseph
58 mins.

& Jerry cartoons, the earliest dating

from 1944 ("The Bodyguard'), the latest from 1954

{"'Mice Follies'’).
turday mornings

Makes every day seem like the Sa-
of your youth.

CARING FOR YOUR NEWBORN WITH DR. BENJAMIN

SPOCK (1980):

Jacksen. Starring Dr.

calor, 111 mins.,

Produced and directed by Gregory
Benjamin Spock. {(VidAmerica,
$54.95, sale; $12.95, rental)

A superior educarional piece graphically illustrating §
the birth, feeding, bathing and neonatal ailments of §

intants.

Promo Picks s

“BETTE DAVIS EYES"—KIM CARNES (BMI/America):

Directed by Russell Mulcahey for Mallet Godfrey
Mulchuchy Productions Ltd. Shimmering textures and
subtle lighting changes enhance the seductive and
romantic mood cf this truly innovative video clip.

“PLANET EARTH"—DURAN DURAN (Capitol). Produced
and directed by Russell Mulcahey. Stylized movements,
elegant costumes and epic-scale surrealist backdrops
reminiscent of Salvedor Dali make this clip a first-rate

item for dance club play.
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Gowers Fields Flattery Growing
Along with the Video Music Field

By ELIOT SEKULER

B LOS ANGELES — While they
enjoy what might be the final
months of freedom from impend-
ing guild and union regulation,
record ‘companies would serve
themselves well by intensifying
video production activities, say
Simon Fields and Paul Flattery of
this city’s booming video produc-
tion company, Gowers Fields
Flattery, which the two own with
director Bruce Gowers.

“1f 1 were a record company
now, I'd be out there shooting
all my artists live in concert for
$50,000 each; for a half million
dollars, you've made ten video
programs,” figures Flattery, pre-
dicting that within six months,
“certain guilds and pressure
groups such as production com-
pany associations’” will make the
costs of videotaping or filming
live shows—and the cost of video
music production in general —
jump at geometric rates.

By selling the programming to
cable outlets and to optical video-
disc manufacturers—who are cur-
rently stockpiling video music in
an effort to remain competitive
with RCA SelectaVision’s larger
CED catalogue — labels could
often amortize present-day costs
while assuring themselves of fu-
ture profits, Flattery believes.

Gowers, Fields and Flattery all
were formerly associated with Jon
Roseman Productions and split
from that firm along with three
London-based colleagues, David
Mallet, Lexi Godfrey and Russell
Mulcahey to form two separate
but occasionally collaborative en-

tities less than a year ago. Since |

then, the London-based MGM
has produced such widely-seen
video material as the Boomtown
Rats’ “I Don't Like Mondays” clip,
the Rolling Stones’ ‘“‘She’s So
Cold,” and much of David
Bowie’s video work. Gowers
Fields Flattery has been equally
successful on this side of the At-
lantic with video material by such
artists as Rush, John Cougar,
Great Buildings, Christopher Cross
and Biliy and The Beaters in cur-
rent circulation. Last week, the
firm was completing videos with
Gino Vannelli for Arista, and be-
ginning work with Stanley Clarke
and George Duke for Epic. They
have also recently won several
~wards from the Videotape Pro.
ducers Association for their work
with Toto. Among the six princi-
sals of the two allied companies
are the producers and directors
i all the earliest rock videocas-
attes including the very first full-
ength rock video, Blondie’s ‘‘Eat
o the Beat,”” and the first con-
ceptual rock video piece, Queen’s
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“Bohemijan Rhapsody.”

Flattery and Fields described a
change in the attitude of rock
artists towards the video medium
as the clips have rapidly become
more frequently produced and
more widely circulated. “The first
time we worked with Elvis Cos-
tello he showed up and said ‘I
have no idea of what you're do-
ing,’ and he did exactly what we
asked him to do. Nowadays, I
don’t think he would work that
way,” said Fiattery. ‘“That was
three or four years ago, when
people didn’t know what was
happening with the video clips,”
added Fields. “It wasn’t yet an
entity of its own and was con-
sidered by most people to be just
another form of television expo-
sure, like doing a guest spot on
the Merv Griffin Show.”

Nowadays, artists, managers
and labels are all more aware of
the video clips and are generally
giving more thought to their pro-
duction. Everyone by now has
seen many of the clips, and more
artists have ideas about how
they’d like to represent them-
selves in the new medium. “With
a lot of artists, record companies
and managers, they know what
they don’t want more than they
know what they want,” observed
Flattery. “But the worst thing in
the world—and they sometimes
think it's the best thing—is when
people say they don’t have the
slightest idea, ‘let your imagina-
tions run riot’ If you don’t have
any direction, it can be very dif-
ficult to know what to do.”

The two find that video pro-
duction is also increasingly be-
coming the subject of label-man-
agement politics. ‘“Sometimes
you'll be on a shoot and be told
by the record company not to let
the artist know how much money
is- being spent on the produc-
tion,” said Flattery. And the

manager will be asking how much
we're getting from the label and |

if it's more or less than we nor-
mally get. There’s a lot of intrigue
going on.” He added that many
artists now have a video promo
budget written into their con-
tracts.

Not surprisingly, money, the
two assert, is the most crucial
element in the quality of video
music production. “A good videb

comes from a confluence of good |

music, good production — i.e.
producers and directors — good
performing talent and, above all,
a good budget,” is Flattery’s as-
sessment. “If | show record com-

pany people all of our work, the |

material they like best are with-
out exception the most expensive
things we’ve ever done. And peo-
ple don’t know how much a clip
costs to produce most often; when
they watch it, they don’t take into
consideration that it was shot on
1sed stock, that we only had the
zrtist for two hours and a budget
of five thousand dollars. None of
those things ultimately matter.
What matters is what’s on the
screen and dollars definitely do
translate to quality.”

In producing the clips, “the
basic costs of equipment and
manpower are fairly stable,” said
Flattery, who claims his tech-
nicians are among the most
skilled craftsmen available. “All
the rest of the money, everything
else, goes into the production
and shows on the screen.”

Fields draws a parallel between
video music production and TV
commercials. ‘“‘Essentially what
we're doing is a commercial for
the record, one that lasts for
three and a half or four minutes
a day. And we're usually asked to
do two songs a day, so that's
seven or eight minutes. No TV
commercial production company
would usually do even a 60-
second spot in a day and they
have a budget of $100,000 or
$200,000. Our budgets are a small
percentage of that.”

VidAmerica Releasing New ‘Coliectibies’

NEW YORK — VidAmerica has
announced the addition of five
new titles to its “Collectibles” line
of home video programming. For-
mal release of the new programs
will take place at the Consumer
Electronics Show in Chicago, May |
31-june 3.

According to Alfred Markim,
president of Video Corporation of I
America, ‘‘the ‘Collectibles’ are !
carefully selected for their con-
sumer appeal and long-lasting in- I
terest. When evaluating programs
for the VidAmerica label, we look
for films that people will want to
add to their permanent collec-
tions, and not just view once.”

The five new titles are: “The
Golden Age of Comedy,” a col-
lection of film clips from the silent
movie era; “The Lincoln Con-
spiracy,’” a docu-drama about the
assassination of Abraham Lincoln;
“The French Woman,” an R-rated
erotic suspense thriller hy Just
Jaeckin, director of ‘“Emmanu-
efle”; ““Summer Heat,” described
as a ‘‘sensuous adult film’; and
“Worth the Wait,"” a Major League
Baseball production highlighting
the 1980 World Series and All-
Star Game.

The five mnew productions
brings to 37 the number of Vid-
America. “Collectible” cassettes.
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CBS Video Enterprises

Names Jim Mervis VP

B NEW YORK—Cy Leslie, presi-
dent, CBS Video Enterprises, has
announced the appointment of
Jim Mervis as vice president, pro-
gramming.

Jim Mervis
Mervis will be responsible for

the programming activities of
CBS Video Enterprises Division.
He will direct the acquisition of
existing properties in the theatri-
cal and non-theatrical areas as
well as the development of new
programs designed specifically
for the home video market.

Mervis comes to CBS with a
broad range of video program-
ming experience. In 1979 he
joined Viacom Enterprises as di-
rector, business affairs, east coast.
A year later he moved to Show-
time Entertainment as director,
program development, east coast,
and subsequently was promoted
to vice president, program devel-
opment, east coast.

Nostalgia Merchant
Adds John Wayne Films

B LOS ANGELES—Nostalgia Mer-
chant has acquired two John
Wayne titles, it was announced by
the firm’s president, Nick Drak-
lich. The films will be released in
Beta and VHS videocassette for-
mats on June 1. The films—"The
Quiet Man” (1952) and “Sands of
Iwo Jima’ (1949)—bring to 18 the
total of John Wayne titles in the
company’s catalogue.

The films, directed by John Ford
and Alan Dwan, respectively, were
both critically acclaimed upor
their initial release. “The Quiet
Man” was nominated for seven
Oscars and garnered Ford a rec-
ord-setting  fourth  Academy
Award for best director.

Scene Three Ups Loy

B NASHVILLE — Kitty Moon,
president of the Scene Three vid-
eo production facility based here,
has announced the promotion of
John Loy to film production
supervisor.

Loy, who joined the firm’s film
division in 1979, has served as
film editor and cinematographer.
His new responsibilities include
crew and equipment assignments
for all Scene Three projects.
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Hitachi Unveils New Product Line
And Launches Massive Ad Campaign

By SOPHIA MIDAS

B SECAUCUS, N.J. — “Hitachi is
coming out from under the cherry
trees, and we are determined to
let the U.S. consumer become
more aware of our company.”
Such was the message at Hitachi's
press conference at the Meadow-
lands Hilton last week as senior
vice president of marketing Bob
O’Neil unveiled Hitachi’s new
product line to members of the
press.

Explaining Hitachi’s aggressive
stance regarding U.S. recognition,
O’Neil commented, “There are
two reasons for this conference
today. First is to announce a
multi-million-dollar national ad-
vertising campaign for the first
time in the history of Hitachi.
Second, to introduce the most
dynamic product line in total
anywhere.”

Among the products introduced
at the press conference were
color television models offering
signal trackers, turntables, AM
and FM tuners, receivers and
cameras. The unveiling of Hi-
tachi’s discplayer and technologi-
cally improved videotape record-
ers, ‘however, drew the most
attention from members of the
press.

"

technology.” Yakura cited as an
example the signal processing
chip of the Hitachi VT-8500A,
which is half the size of an ordi-
nary SP circuit board. “Through
the use of computers, laser trim-
ming of components and LSI
technology, we have achieved

two major breakthroughs: A tre- |

mendous reduction in the num-
ber of components in which Hi-
tachi VTRs are built with two
thirds less components; and, we
are manufacturing components
with such startling precision that
we have been able to reduce the
number of adjustment points—
those areas requiring human ad-
justment—to just. two, an as-
tounding 193 percent improve-
ment.”

With the industry standard be-
ing a one-year warranty for video-
tape heads, Yakura announced
that Hitachi is going one step
further by offering a two-year
warranty. “A two-year warranty is
unheard of in this industry,” said
Yakura, “but we designed these
heads ourselves, and we know
how good they are. Technology
has also played a large part in our
warranty, which includes the rec-
ord/playback head. Hitachi can

Hitachi’s discplayer, which is
based on the RCA CED system,
will be shipped to U.S. dealers
in June. Discussing Hitachi’s en-
thusiasm regarding this product,

Bruce Schuenegge, marketing
manager for TV and compacts,
said, ““The Hitachi videodisc sys-
tem offers stereo, and also offers
the features of remote control,
visual search in both fast forward
and reverse speeds. The fully au-
tomatic system also offers a direct
drive motor, and, most signifi-
cantly, we’re making our own
stylus.”

Tee Yakura, marketing manager
for VIR products, announced
major breakthroughs in Hitachi’s
production of videotape record-
ers: “We are introducing a new
series flogo called ‘Adjustment
VTR.” Virtually every part of this
new system is adjusted automati-
cally by means of our computer
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heads

produce single crystal ferrite video
with precision. accuracy
never before attained.”
Highlight

A highlight of the press confer-
ence was the announcement of a
national advertising campaign.
Hitachi spokesman Allan Wallace
was critical of Sony’s recent two-
page ad in the New York Times,
which claimed that the Sony
Betamax system was vastly su-
perior to discplayer systems.

“Sony’s ad was not really the
right thing to do,” Wallace said.
“Our position will be as industry
leaders. We are taking an ad this
Thursday (April 30) in the Wall
Street Journal which will state
that Hitachi feels that both the
tape and disc formats are viable.
We're saying, ‘Get behind a prod-
uct,’ and we’re saying ‘Look at
both sides of video. Let the con-
sumer be the judge.’”

Video ViSionS (Continued from page 17)

RCA has already sold 52,000 players to distributors, and an estimated
26,000 have been sold to consumers.” Pollack noted that the pro-
duction plant in Bloomington, Indiana has been increased by 20
percent and stated that RCA has raised its 1981 production target
from two million to three million.

VCI UPDATE: According to Patty Scott of VCI, the industry’s first
audio-visual merchandising unit, Decision Vision, is headed towards
a bright future. The presentation of the unit at NARM brought in

letters of intent from such retail

operations such as Video Trend,

Video Shack, Crazy Eddie, Fathers

& Suns, Camelot and Sam Goody.

- Scott also told RW that “a major

high end department store is

presently negotiating with VCI to

install the unit in their new video

departments.” The company has

been invited to display the unit

at the Summer CES. Although

there has been strong retail com-

mitment, manufacturers have

been slow to commit to the unit

basically because of its cost. VCI

P rate cards state that one to seven

trailers will cost $20, eight to 15 trailers will cost $18 and 16 and

over will cost $15. Since these rates are all per trailer and all per

unit, the financial investment for a studio is substantial. It is also
critical to studios that key retailers house this unit.

YOU SHOULD KNOW: Joe DiBuono, president of the New York
chapter of the Videotape Production Association, has announced
that the organization will hold a “Music & Video” meeting on May
6 at the United Engineering Center, 345 E. 47th Street. Beginning
at 6 p.m., key speakers include: Steve Traiman, RIAA, Andy Seitos,
Warner Amex Satellite, Yvonne May, CBS Records and Steve Kahn,
RCA Records. The meeting is open to all . . . Paramount VP Reggie
Childs has announced that Paramount will be holding a press con-
ference for Summer CES at the Ritz Carlton Hotel in Chicago on
May 31 . . . Michael Nesmith just completed the final edit on his
video production, “Blephant Parts.” The hour long tape debuted in
L.A. last week, and includes two previous tapes, “Rio” and
“Cruising,” as well as three new video pieces.

FROM THE GUYS WHO SELL THE PRODUCT: In coordination with
Roy Imber, president of Elroy Enterprises, A&H Distributing’s Arthur
Morowitz announced that the Record World record and tape outlet
in Roosevelt Field has opened a video section. Two more are being
planned for the immediate future. According to Morowitz, This is a
full attempt on the part of Imber to get involved with video. We've
worked very hard on the deal. Anything | give a video account, I'll
bend backwards to give a record account.” . . . Harmony Hut’s Don
Rosenberg wants to praise Nostalgia Merchant for their recent adver-
tising campaigns in the trades. “’Nostalgia product has suddenly taken
off,”” reported Rosenberg, “and the only thing 1 can attribute it
to is the ads. | noticed a pick-up in sales on a wholesale level
three weeks ago and on a retail level two weeks ago. | think people
are buying the product on the strength of the ads.” . . . Altec Distribut-
ing’s Billy Northop has some words for retailers who are complaining
about not being able to buy video software direct from the manu-
facturer. “I'd like to let retailers know that there are real benefits
from buying from distributors,” said Northop. “First, the retailer
doesn’t have to tie up that much money in inventory; second, most
distributors are competitive in price; and finally, many distributors
offer 24-hour delivery service. Retailers should also be aware of the
fact that most manufacturers have local distributors throughout the
country.” . . . Danny Thompson of Sight & Sound Distributors reports
a “Movieworld” store promotion for the new Lone Ranger film. With
Nostalgia Merchant having five of the original films, the promotion
is geared to tying in the old with the new. Store clerks are wearing
masks, according to Thompson, and consumers are being hit with
signs that read: “Before you see the new one, see the original.” . . .
How do you beat the cost of getting involved with video software?
Prime Video's Barry Glovsky has one solution by racking The Good
Vibrations record chain in Boston. Prime Video plans to rack a
camera/hi-fi chain and bookstore as well. According to Glovsky, “We
try to sell people on the idea that they can make more money in a
year going with us than they can doing iit themselves.”

UP & COMING: Video Shack celebrated the grand opening of their
newest store in Paramus, N.J. on April 30 . . . Joseph A. Moscaret has
been appointed VP, film & videotape security for Paramount Pictures.
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PolyGram Names Two

L]

Regional Promo Mgrs.
B NEW YORK — As part of an
overall effort to strengthen its
pop promotion department, two
new regional managers have been
added to the PolyGram Records,
Inc., field staff, it was announced
by Bill Cataldo, vice president,
pop promotion. Fred DiSipio, Jr.,
has been named northeast re-
gional promotion manager, based
in Philadelphia, and Jack Ashton
has been named midwest regional
promotion manager, based in
Detroit.

In their new posts, DiSipio and
Ashton will be responsible for
directing the field staff in their
respective regions,

The rest of PolyGram'’s region-
al staff includes: Rish Wood,
southeast regional promotion
manager, based in Atlanta; David
Kragskow, midwest regional pro-
motion manager, based in Chi-
cago; and Larry Tollin, west
coast regional promotion mana-
ger, based in Los Angeles.

King, Malcolm X LPs
From Audiofidelity

B NEW YORK — Audiofidelity
Records has announced the re-
lease of two multi-album pack-
ages, “The Wisdom of King” and
“The Wisdom of Malcolm X.”

RFC/Quality Label

Sets First Release

B NEW YORK—RFC/Quality Rec-
ords has announced the release
of its first product: “Set Me Free,”
a single by Karen Silver, and “First
Time Love Affair,” a single by
Belgian vocalist Jimmy Ross.
RFC/Quality has firmed up a
network of independent distrib-
utors which includes: Progress
Record Distributing (Cleveland,
Chicago and Michigan); Schwartz
Bros. (Maryland and Washington,
D.C.); Pacific Records (Oakland,
San Francisco, Portland and Seat-
tle); Pickwick International Dis-
tributors (Texas, Atlanta, Florida,
Los Angeles and Minneapolis);

Associated Distributors, Inc.
(Phoenix);  Sunshine.  Records
(New York); MJS Entertainment

(Miami); All South Distributing
(New Orleans); Aquarius Distrib-
uting (New England); and Uni-
versal Distributors, Inc. (Philadel-
phia).

CBS International
Taps Richard Thomas

B NEW YORK — Joe Senkiewicz,
vice president, promotion and in-
ternational artist development,
CBS Records International, has
announced the appointment of
Richard Thomas to the position
of director, A&R.
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Video's Promofional Pofential
Yef To Be Realized for Black Music

By NELSON GEORGE

8 NEW YORK — The potential
of video as a promotional tool for
selling black music has yet to be
realized, according to a Record
World survey of executives in-
volved in black music at several
major labels.

Consumer response to in-store
video has been lukewarm, most
executives acknowledged. How-
ever, considerable optimism was
expressed about video’s promo-
tional effectivencss on cable and
pay TV and in clubs.

“We tried a few years ago to
use videotapes in retail outlets
and didn’t have a great deal of
success with it said Bill Hay-
wood, vice president of Poly-
Gram’s black music marketing
division. “Many retailers claimed
it just distracted customers and
did not stimulate purchases.
People would watch it and walk
out.”

Milton Allen, Arista’s manager,
artist development black and pro-
gressive music, agreed: “Stores
are not as interested in video as
they were a year ago. The prob-
lem is that they are not sure how
video can seli records in stores.
They often find that the large
machines are more a hindrance
to sales than a help.”

Vernon Slaughter, Columbia’s
vice president, black music and
jazz promotion, said video's in-
store effectiveness ‘‘depends on
the store and the individual own-
er. If they stick it in a corner and
forget to re-wind the tape it's
not going to work. In that respect
video is like ‘any in-store display.
If you give it prominent place-
ment it'll be noticed.” Slaughter
noted that ‘‘stores that are com-
mited to the video hardware are
more inclined to be enthusiastic
about using video sales aids.”
Few black owned stores carry a
substantial inventory of video
hardware.

Boardwalk’s vice president, east
coast promotion, Ruben Rodri-
guez offered a different view.
“Video definitely helps sell
(black) records in retail stores,”
Rodriguez said. “It is an especi-
ally good tool for a new act,
since it helps them establish an
identity with the consumer and
they become more than just a
record. Having video in local
stores prior to an artist’s appear-
ance in the market helps sell con-
cert tickets and adds to the com-
munity’s overall awareness of the
act. 'm a firm believer that any
time you get exposure it sells rec-
ords.”

Allen noted, “We have just
made a video featuring Ray Park-
er and Raydio performing ‘A
Woman Needs Love’ and two
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other songs from his new album.
That single debuted on the R&B
and pop charts at the same time,
showing great across-the-board
interest. With the big production
cost, high cost of making dupli-
cates, and other related expenses,
you've got to call your shots with
videos. In this case we feel this
is definitely worth the invest-
ment.”

The nation’s rock clubs have
been pioneers in their use of
music-related videos, but expo-
sure of contemporary black artists
through these clubs has been
minimal, and few black clubs
have purchased expensive video
equipment.

Keith Carlos, dance music man-
ager of De-Lite Records, feels
the situation is about to change.
“There are a number of major
black clubs around the country
contemplating  adding  video
screens and projectors along the
lines of the rock clubs. Zanzibar’s
in New Jersey already has a video
lounge as good as any anywhere.
This will open up a new market
for use of black artist videos.”
Slaughter agreed: ““As black clubs
become more aware of the inter-
est videos can stimulate, you’ll
see their use of video equipment
grow."”

In the opinion of Len Epand,
PolyGram’s vice president for
press and artist relations and a
video specialist, “videos of black
artists can be crossed over to
reach white rock audiences just
as records are.” As an example
he recalled a PolyGram video
showcase in Los Angeles where
a clip of the Gap Band perform-
ing “Burn Rubber” was shown
and ‘“the response was quite
good. As long as the music <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>